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Dealers  Should  Know  the 
Advantages  of  Concrete 

An  intimate  knowledge  of  the  ad- 
vantages of  Concrete  Construction 
—  its  fireproofness — permanence, 
durability  and  economy  —  would 
help  you  to  increase  your  sales  of 
Cement. 

Information  along  these  lines  and 
how  to  use  it  is  yours  for  the  asking. 

Publicity  Department 

Canada  Cement  Company 

Limited 

399  Herald  Building,  Montreal 
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HARDWARE  AND   METAL 


What  is  Canada  Doing? 


"limiting  poor,  miserable  grafters  from  their 
rat  holes!  Playing  small  potato  politics  while 
her  heroes  die  m  the  trenches!  Wake  up, 
Canada!" 


So  writes  Agnes  C.  Laut  in  an  article  in  the  July  issue  of  Mac.Lean's  Magazine,  under 
the  heading,  "Canada's  Greatest  Service  to  the  Empire."  In  this  article  Miss  Laut, 
who  is  well-known  to  Canadians  as  the  greatest  woman  journalist  that  this  country 
has  produced,  deals  with  the  problem  of  world  trade  after  the  war  and  the  part  that 
Canada  must  play  in  it.    She  a-ks 

How  many  commercial  attaches  has  Canada,  in  the  United  States,  in  South  America,  and 
Europe .' 

Big  institutions  like  the  National  City  Bank,  the  U.S.  Steel  Corporation,  Fords  and  others 
now  have  yearly  in  training  a  hundred  young  college  graduates  being  put  through  a  practical 
course  in  banking,  foreign  exchange,  foreign  languages,  mathematics,  commerce,  manufactures, 
to  take  their  places  in  foreign  centres  after  the  war.  How  many  has  Canada  in  training?  How 
many  institutions  in  Canada  are  doing  the  same  thing?  Let  me  ask  a  more  brutal  question. 
Though  Japanese  and  Chinese  commerce  are  growing  every  day,  though  Japanese  affairs  may  at 
any  time  become  a  war  issue  in  Canada,  has  Canada  one  single  native  born  Canadian  official  who 
speaks  Japanese   or   Chinese?     She  hadn't   when    1  was  in  Canada  last  year. 

When  the   war  is  over,  Uncle  Sam  will  have    thousands  of  trained  experts  to  jump   into  the 
world  's  markets. 

How  many  will  Canada  have? 

This  article  is  one  that  every  business  man  in  Canada  should  read.  It  has  an  appeal, 
a  lesson.     It  is  a  clarion  call  to  action. 


Get  a  copy  from  your  news  dealer,  or  write  to  Mac- 
Lean  Publishing  Co.,  143-153  University  Avenue, 
Toronto.  Single  copies,  15  cents.  Yearly  subscrip- 
tion  price.  .$1.50. 


MACLEAN'S  MAGAZINE 
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Garage  Doors  that  are  Safe  and 

Convenient 


Garage  Doors  Hung  on 
hinges  will  sag  and  warp 
and  are  cause  of  frequent 
accidents. 

If  space   will   not   permit  using 
regular  sliding    door,    consider 


No.  435.    Sliding  Folding  Door 


trie   ANGLE   DOOR,    or   the 

PARALLEL     DOOR,     and 
write  us  for  information. 

For  Garage  Work,  use 
nothing  but 

RICHARDS- WILCOX 

TROLLEY  BALL-BEARING 

HANGERS 
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No.  235.     Angle  Door 


No.  251.     Parallel  Doors 

Our  Flush  Hangers  make 
a  sliding  door  as  tight  as 
a  swing  door. 

Our    book     on      Garage     Door 
Equipment  free  for  the  asking. 

^Richards  Wilcox* 

Fzg\  Canadian  Company.!"  hjM 

Isy  London.Ontario.  ISI 


The  Maytag  Multi- 
Mo  t  o  r  j,W  a  s  h  e  r 
Complete  S  with 
Engine  and  Swing- 
ing Wringer. 


The   Maytag    Hand    Power    Washer 

Makes  Easy  the  Heaviest 

Family  Washing. 


Have  YOU  joined  the 
army  of  wide-awake 
dealers  who  are  hand- 
ling our  line  of  washers? 


In   addition   to  the  above  are  two  other  washers,   "The   Maytag  Power"   equipped  with 
pulley    to    be    run    with    separate    engine,  and    "The    Maytag    Electric"    which   are    the 

Four  Best  Washing  Machines  in  the  World 

Write  for  prices  and  particulars  re  exclusive  contract  and  do  it  to-day — NOW. 

The   Maytag   Company,    Limited,    Winnipeg 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.    E944 

Electric    Toaster 

Watts  340 
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No.    E906 

Electric    Tea    Ball     Tea 

Pot.   holds   six   cups, 

Watts  450 


No.  E9635 
Electric    Coffee 

Percolator, 
Holds    5    cups, 

Watts    450 


No.    E905 

Electric    Iron, 

Weight   6   pounds 

Watts    580 


No.   E9850 

Electric    Combination 

Chafer   and    Disc    Stove 

Watts  550  and  300 


No.    E916 

Eleetric    Coffee   Urn 

Holds   six   cups 

Watts  450 


No.    E984 

Electric     4-Heat     Grill 

with    three    pans 

Watts   600   to   150 


No.   102 

Vacuum    Bottle 

Corrugated     Green 

Enamel    Case 


Do  You  Know  All  the 
Universal  Line  ? 

The  sweep  of  Universal  products  is  so  all- 
embracing  in  the  character  and  variety  of 
the  goods  of  which  it  is  composed,  that  un- 
less particular  care  is  taken  some  one  of  the 
many  lines  may  escape  your  attention  that 
would  well  merit   careful  consideration. 

UNIVERSAL 

HOME  NEEDS 

When  one  line  under  the  trade  name 
Universal  has  been  found  to  give  the  best  of 
satisfaction  to  yourself  and  your  customers  it 
is  the  part^of  wisdom  to  continue  so  far  as 
it  is  possible  with  the  other  goods  that  you 
carry  under  the  name  whose  quality  you 
know. 

We  illustrate  on  this  page,  for  your  atten- 
tion, only  a  fraction  of  the  patterns  in  a  few 
of  the  lines  that  are  included  under  the  well- 
known  name  Universal. 

Look  for  this      ^UNIVERSAL)    Trade  Mark 

Landers,   Frary   &   Clark 

NEW  BRITAIN,  CONN. 

Canadian  Representatives,    A.  Macfarlane  &  Co.,    Montreal 


No.   476 

Coffee     Percolator 

Holds   six   cups 

Pure   Aluminum 


No.  2 

Food    Chopper 

Capacity    2%    pounds 

per  minute. 


No.  25 
Butter    Churn   and 

Cream   Whip, 
Capacity    3    Pints 


No.  1822 

Varuum    Carafe 

Adapted   to  all   kinds  of 

home    use 


No.   842 

Vacuum    Tankard 

A    graceful     form    for 

table    service 


No.  4 

Bread    Mixer 

Family    Size 

Capacity    2    to    6    loaves 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TENNIS  GOODS 

If  your  stock  is  not  completely  up-to-date,  our  large  and  carefully-selected  lines 
are  at  your  immediate  disposal. 


Gold  Coin  Cresce 

also 
Megantic  and  Laurentic 


nt 
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Our  Racquets,  Both  in  Design  and  Construction,  Adhere  Strictly  to  the  Ideas  of  Expert  Players 

DRY   COURT   MARKERS,  MARKING   TAPES,  BACK   STOP   NETS, 

TENNIS   NETS,        NET   POSTS,        TENNIS   BALLS,        RACQUET   PRESSES, 

RACQUET   HANDLE   COVERS,  RACQUET   COVERS. 

Our  line  of  SWINGS,  CROQUET   SETS,    HAMMOCKS,    LAWN    and 
CAMP  FURNITURE  is  complete. 

Write  in  for  prices,  or  tell  our  Salesman  your  wants.      We  will  ship  promptly. 

LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY  PREPARED  ROOFING,  PAINTS  and  GLASS 


7/  interested,  tear  out  this  page  avd  keep  with  Utters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a   complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs    and    highest   standards    of   workmanship,    regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper  plated  and   polished   before  nickeling,   thus  giving  a 

higher   finish,   which   lasts   much   longer   than    ordinary    plating.      The   utmost  care  is   used   in   grinding   and   tempering   the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be   readily   demonstrated    by    comparison.      No.    00   and    No.    000   Shaver   for 

beard   and   neck   trimming,   are  clippers 

of  the  utmost  lightness  and  refinement, 

not    paralleled    by   any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVEiR 
A   light   and   elegant   Clipper   for    beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
I  hem  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


"W.&B."Drop  fl 
FORCINGS 


The 

Whitman  &  Barnes 
Manufacturing  Co. 

Established  1854 

St.  Catharines,   Ontario 


We  make  a  specialty  of 
the  highest  grade  Drop 
Forgings.  Our  excep- 
tional capacity  and 
equipment  insure  accu- 
rate forgings  and  prompt 
delivery. 


Send  us  Blue  Prints  on 
Special  Forgings,  three 
pounds  and  under  in 
weight,  and  permit  us 
to  estimate  on  your 
requirements. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Siafvett  Twin  Gas  Heater 


REG.  U.S.    PAT.   OFF. 


THIS  HEATER  is  very  efficient  in  the  machine 
shop  for  tempering,  small  tools,  melting,  lead,  bab- 
bitt, etc.,  and  as  a  forg,e  for  li^ht  work.  Barber 
shops,  dental  offices  and  households  find  this  heater 
extremely  handy,  useful  and  economical.  For  labora- 
tory work  and  wherever  a  blue-flame  burner  is  re- 
quired the  Starrett  Twin  Gas  Heater  has  no  equal. 


Its  effectiveness  lies  in  its 
scientific  construction.  The 
g,as  and  air  is  thoroughly 

mixed,  for  perfect  combustion 
while  passing  through  the  de- 
flectors in  base  of  tubes.  The 
tubes  cause  the  flames  to  pene- 
trate each  other  at  cross-angles, 
thus  producing,  an  intense  heat, 
free  from  smoke  and.  with  no 
waste  of  &as. 


RETAIL  PRICES 

No.  100A  Burner  only,  without 
base  .... 

No.  100B     One  Burner  with  base 

No.  100C     Two  Burners  with  base 

No.  100D  Three  Burners  with 
base  .... 

No.  100E     Tool  Holder  only       . 

No.  100F     Dish  Holder 

No.  100G    Ladle  only 

No.  100H  One  Burner  with  Base, 
Tool  Holder  and  Dish 
Holder 


$0.75 
1.00 
2.00 

3.00 
.15 
25 
.25 

1.40 


Send  for  Free  Starrett  Catalog  No.  21-  MA  Prices  and  Discounts. 
We  deal  direct  -with  Hardware  Stores 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

"The  World's  Greatest  Tool  Makers" 

London  New  York  Chicago 


'•*    IMWTATtOtJ 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Big  Profits 
From 
Small 
Stocks 


Made  by 
Dealers 
Who  Sell 
The  Famous 
Five  Files 


KEARNEY  &  FOOT 
GREAT  WESTERN 
AMERICAN 
ARCADE 
GLOBE 

(Made  in  Canada) 


We   carry   at   our   warehouse   and   at   jobbers   throughout,   the 

country  ample  stocks  of  each  file  in  our  catalogue. 

A  dealer  does  not  need  to  carry  a  big  stock  of  the  Famous 

Five  in  order  to  do  a  large  turnover. 

We  would   rather  have  a   dealer  turn  over  a   small  stock  12 

times  in  a  year  than  sell  him  a  big  stock  once  a  year  and  have 

him  carry  over  several  numbers. 

Dealers  who  sell  the  Famous  Five  do,  on  an  average,  90%  of 

the  file  business  in  their  localities.     If  you  are  not  doing  this 

much  business,  the  Famous  Five  will  help  you  to  improve  your 

turnover  in  files. 

Write  for  catalogue  and  terms. 


NICHOLSON  FILE  COMPANY 

Port  Hope  (Jobbers  Fverywhere)  Ontario 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 


JENKINS  BROS.' 
PUMP  VALVES 


proved  best  and  cheapest  because  of 
their  long  leakless  service. 

They  are  scientifically  compounded 
from  pure  rubber  and  other  ingredients 
to  meet  the  imposed  conditions  exactly. 

Whether  your  pumps  are  operating 
against  a  low  or  an  extreme  head  in 
handling  cold,  warm  or  hot  water,  brine, 
naphtha,  acids,  ammonia,  gritty  water 
or  other  fluids,  we  can  furnish  the  right 
Jenkins  Bros.'  Pump  Valves  to  give  the 
most  economical  duty  possible. 

Thousands  upon  thousands  are  daily 
proving  their  ability  to  stand  up  under 
all  demands  in  the  leading  power  and 
pumping  plants  in  the  country. 

When  ordering  state  diameter,  thick- 
ness and  size  of  hole  in  addition  to  head 
pumped  against,  the  kind  and  maxi- 
mum temperature  of  the  fluid  to  be 
handled. 

Write  for  No.  8  Jenkins  Bros.'  Catalog. 

JENKINS  BROS. 

LIMITED 

103  St.  Remi  Street,  Montreal 
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This  Plymouth  Rope  window  display,  installed  recently  by  Wm.  C.  Hagen  of 
Northfield,  Minn.,  is  the  answer  to  any  dealers  who  may  have  wondered  whether 
rope  and  rope  advertising  alone  would  make  an  effective  showing. 

It  is  likewise  the  answer  to  any  who  may  have  wondered  whether  elaborate 
features  are  necessary  in  making  a  rope  display  attractive  and  interesting. 

Plymouth    Manila    Rope 

is  good  to  look  at — shows  its  superior  quality  in  its  appearance. 

Plymouth  quickly  brings  new  inquiries  and  new  customers  when  displayed  to 
advantage,  as  here.  And  a  few  simple  features  of  arrangement,  enforced  by  our 
advertising  material,  are  the  only  things  necessary. 

If  you  already  sell  Plymouth  Rope,  this  advertising  is  yours  free  for  the 
asking. 

PLYMOUTH    CORDAGE    COMPANY 

NORTH  PLYMOUTH,  MASS.  WELLAND,  CANADA 


NDEPENDENT    CORDAGE     COMPANY,    LIMITED 
ito    r  am  An  a  CANADIAN  AGENTS 


TORONTO,  CANADA 


2Z^Z4a^///////////^^^^  $ (jSfekf g  ///////////////////////////////////////////////////////////////////////,,ss/,/,/,/////^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 


REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box 

Light  Tee  Hinges 

Heavy  Strap  Hinges  .... 
Heavy  Tee  Hinges 

Corrugated  Strap  Hinges 
Corrugated  Tee  Hinges.. 

Don't  forget  the  prefix  "SC"  ! 


<  < 


<  < 


SC  900 
SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


No.  SC  935 


Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers   of    Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  auy- 
way  you  take  It, 
and  it's  the  best 
Peavey   made. 


THE  WHITE  MOP  WRINGERS 

Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRODUCTS 
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"HAMILTON"  PIG  IRON 

BASIC,  MALLEABLE  AND  FOUNDRY 

IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,    ETC. 

Steel,  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered,  Liquor 

Bright,  Galvanized  and  Tinnedi.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Naik,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 

NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Taeks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE  HARDWARE 
Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank, .  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and  Couplings. 

SCREWS 
Wood  and  Machine  Steel,  Brass  and  Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty 


The  Steel  Company  of  Canada,  Limited 


e</ 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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Seven  $5,000.00  Ads 

Consecutive  full  pages — more  will  follow — in 

The  Saturday  Evening  Post 


The  Slogans 


Dec. 

Jan. 
Mar. 
Apr. 
May 
June 

July 


4.  WITHOUT  PAYING  A  CENT,  TAKE  THIS  RAZOR  HOME 
WITH  YOU. 

15.  PAY  NOTHING— DEPOSIT  NOTHING. 
4.  USE  IT— THEN  DECIDE. 
I .  YOU  PAY  NOTHING  TO  TRY  THIS  RAZOR. 
6.  BORROW  IT  AND  USE  IT  FOR  30  DAYS. 
3.  BORROW     THIS    RAZOR    AND     TEST     IT     ON     YOUR 
VACATION. 

1.  TRY  IT  OUT  A  MONTH— PAY  AFTER  YOU  ARE  SATIS- 
FIED. 


The  Smashing  Offer 


You  lend  an  AutoStrop  Safety  Razor  to  any  regular  customer.  Tell  him 
to  keep  it  for  30  days  and  then  either  return  the  razor  or  pay  you  $5.00. 

If  your  customer  fails  to  return  the  razor  or  pay  $5.00,  the  AutoStrop 
Safety  Razor  Co.,  Ltd.,  will  send  you  free  of  charge  a  new  Safety  Razor  to 
make  good  your  loss. 

For  every  AutoStrop  Razor  returned  by  a  customer,  we  will  send  you  a 
new  one  in  exchange  without  cost. 

When  your  Campaign  is  complete,  if  your  stock  of  AutoStrop  Razors  is 
top  heavy,  we  will  take  care  of  your  surplus. 


The  Opportunity 


By  our  plan  you  can  resell  every  self-shaver  who  owns  any  other  style  of 
razor.   That  is  where  your  big  market  is. 


Write  for  details  to-day.  If  you  have  not  bene- 
fited by  the  seven  ads,  don't  lose  the  benefit  of  those 
to  follow. 


AutoStrop  Safety  Razor  Co. 

Limited 

83  Duke    Street,  TORONTO 


In  this  astounding  offer  we  take  all 
the  risk 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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An  Appeal  to 

Men  of  High  Calibre 

HAVE  you  thought  of  this?- — that  any  advance  in  a  Nation's  Commerce,  or  Civiliza- 
tion or  Spirit  is  due  solely  to  advances  in  these  directions  by  many  individuals ;  or 
to  put  it  more  definitely,  by  the  Common  people.  The  spirit  or  impulses  of  leaders  must 
pass  downward: — to  the  Common  people. 

This  truth  is  of  importance  to  us  in  Canada.    We  make  progress  in  this  or  that 
direction  only  as  the  multitude  is  hent  in  this  or  that  direction. 

YOU — perhaps  your  name  is  John  Brown — must  deliberately  seek  to  advance  yourself 
in  the  direction  of  ideals.  Then  you  will  fire  another  to  do  likewise,  and  he  in  turn 
will  start  another  going  forward;  and  so  on  and  so  on,  until  a  mass  is  energized  and  is 
moving  ahead  towards  higher  achievements. 

This  means  that  a  heavy  burden  of  obligation  rests  on  every  single  one  of  us, 
if  Canada  is  to  advance  in  high  and  good  ways. 

H£RE  is  a  practical  application — you,  as  a  business  man,  must  consciously  and 
deliberately  seek  to  be  a  bigger  business  man,  if  you  would  see  our  good  country  as 
a  whole  advance. 

As  a  business  man  engaged  in  the  manufacture  or  distribution  of  merchandise,  you  must 
be  well  informed  with  a  vision  of  Canada's  business  world  wider  than  the  bounds  of  the 
business  which  provides  you  a  livelihood ;  and  a  fuller  knowledge  of  what  is  being  done, 
thought  or  said  in  the  larger  business  world  that  incorporates  your  own. 

This  wider  vision  and  fuller  knowledge  can  be  Then  when  you  have  about  made  up  your  mind 

procured  from  a  reading  each  week  of  The  Finan-  what  to  buy,  The    Post's   Investors'  Information 

cial  Post.     (Price  $3.00  for  52  issues).  Bureau  will  give  you  a  careful  analysis  of  these 

...  securities  and  its  opinion  respecting  them. 
No  other  single  paper  perhaps  will  serve  you  so 

soundly  and  broadly.  We  put  it  to  you  that  if  you  admit  the  truth  and 

force  of  what  we  have  said  above,  the  logical  thing 
How:  By  guiding  you  in  your  investments^  It  is  is  to  subscribe  to  The  POST.     In  this  wav  you 

often  harder  to  invest  money  wisely  than  it  was  take  a  necessarv  step  in  the  direction  of  larger 

to  earn  it.     The  successful  purchase  oi  securities  progress, 

requires  long  study  of  investment  matters. 

This  is  a  high  appeal  to  minds  and  men  of  high  calibre — men  who  have  the 
will  and  courage  to  follow  the  biddings  of  their  convictions. 
Therefore,  we  expect  many  to  sign  and  return  the  form  below : 

THE  FINANCIAL  POST 
OF  CANADA 

143-153  University  Ave.  Toronto 

1916. 

THE  FINANCIAL  POST  OF  CANADA, 
143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    I  will  remit  $3.00  to  pay  for  my  subscription  on 
receipt  of  bill. 

Name Address 
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1  stackXeaterI 


PREMIER 
LEADER    With 
Reservoir     and 
High    Closet  — 
Coal    or    Wood 


DAVIDSON'S 

PREMIER  LEADER 

Steel  Range 

The  greatest  value  in  a  steel  range  on  the  market. 
Remember  the  Premier  Leader  is  sold  at  a  remarkably 
low  price.  We  got  it  out  with  the  intention  of  making 
it  not  only  a  "Leader"  by  name,  but  a  "Leader"  with 
the  people  of  Canada. 

The  oven  is  made  of  heavy  steel,  strongly  braced  to 
prevent  warping. 

The  top  is  made  in  sections  and  all  centres  and  covers 
are  strongly  ribbed. 

The  body  is  made  of  heavy  steel  and  all  lined  with 
asbestos. 

The  nickelled  trimmings  are  neat  and  easy  to  clean. 
Now  is  the  time  to  get  after  the  stove  business.  Order 
a  sample  Premier  Leader  and  you  will  be  surprised 
with  the  stove  sales  you  will  make  this  coming  fall. 

The   Thos.  Davidson   Mfg. 
Company,  Limited 

Toronto  MONTREAL  Winnipeg 


STACK  FACTS 

From  Recent  Tests  Made  by  Various 
Gas  Light  Companies 


The  STACK  will  heat  5  gallons  of  water  3  minutes 
quicker  than  the  average  heater. 

The  STACK  raises  the  temperature  of  5  gallons 
of  water  28  degrees  higher  in  10  minutes  than  the 
average  heater. 

The  STACK  will  heat  3  gallons  more  in  10  min- 
utes than  the  average  heater. 

The  STACK  shows  15%  greater  efficiency  than 
the  average  heater. 


James   Morrison   Brass   Mfg.   Co.,  Limited 

93-97  Adelaide  Street  West,  TORONTO 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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oua      METALLIC 

SHINGLES      SIDING     CEILING     CORRUGATED  IRON     TROUGH  and  PIPE     SKYLIGHTS 


1885 


U 


QUALITY  FIRST' 


1916 


It  Has  Paid  Us  and  Will  Pay  You 

GALVANIZED  "EASTLAKE"  SHINGLES 


EAST/LAKE" 


have  made — and  will  make— more  money 
for  Canadian  Hardwaremen  than  any  other 
type  of  metal  roofing. 

The  QUALITY  Is  There! 

They  satisfy  your  customer— they  sell  easily 
—they  lay  quickly— they  make  a  good-look- 
ing roof— they  are  fireproof. 


The  Quality  House  is  Safest -Think  of  Safety  First 


The  Metallic  Roofing  Co., Limited 

TORONTO        ianufacturers     WINNIPEG 


STAINLESS 

TABLE    rXL    CUTLERY 

Manufactured  by 

GEO.  WOSTENHOLM  &  SON 


4618T 


3TAtHL*T£   &T-J-SZ. 
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4618T 


Stainless  steel  table  cutlery  requires  no  cleaning  or  rubbing.    It  positively  does 
away  with  all  bath-brick  and  knife-cleaning  boards. 

Can  be  used  on  fruit  or  anything  containing  acids  without  fear  of  rust  or  terrible 
stains. 

Has  every  feature  desired  in  table  cutlery.     No  rust  or  stains,  will  not  become 
scratched  or  shabby,  always  holds  its  lustre.    Can  be  sharpened  on  ordinary  steel. 

GET  SAMPLES  FROM  YOUR  JOBBER  AT  ONCE   AND   BE   IN   LINE 

A.  MACFARLANE  &  CO.,  Montreal,    Canadian  Representatives 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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When  you"  want  the  best  and  want  it  in  a  hurry,  order  from  us. 

Eavestrough,  Conductor  Pipe,  Elbows,  Valleys,  Ridge    Roll,  Skylights,  Ventilators 
and   CORRUGATED  IRON. 

We  also  carry  a  large  stock  of  Galvanized  Sheets. 

WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT  IT 


WHEELER  &  BAIN 


179  KING  STREET  EAST 
108  GEORGE  STREET 


TORONTO 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


\ 


^iH&ifa- 


Fly  Screen 

WIRE 
CLOTH 


OUR  LINE    of    Fly    Screen 
Wire  Cloth  is  a  very  profit- 
able and  satisfactory  one. 

It  is  quality  through  and  through, 

and  sells  at  a  very  popular  price. 

Sold  by  all  Jobbers. 

Order  your  supply   now. 


Catalog  on  request. 

CANADA  WIRE  &  IROiN 
GOODS  CO. 

Hamilton,  Ont. 

Eastern  Representative: 

H.  E.  O.  BULL 

184  Mance  St..  Montreal,  Que. 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


— 
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\ 

N°60 


N°J3%    N°53 


N°54 


J5tonle>>/X&o'la 

Made  in  Canada 


The  illustration  above  shows  a  line  of  Screw  Drivers  which  should  be  in  the  store 
of  every  dealer  who  prides  himself  upon  carrying  a  complete  stock  of  tools. 

It  is  an  assortment  of  SPECIALS  that  will  appeal  to  many  of  your  customers. 

For  instance — No.  21  shown  at  the  extreme  right  of  the  picture  —  blade  only  IV2 
inches  long,  just  fits  the  vest  pocket,  a  strong  little  Driver  and  very  handy. 

Also  No.  60  —  shown  at  the  left  —  only  1%-inch  blade  but  with  a  big  sure  grip 
handle.  For  heavy  work  into  close  corners  it  cannot  be  beaten.  Used  by  Plumbers, 
Machinists,  Millwrights,  etc. 

Nos.  51,  52  and  53— Called  MACHINISTS'  DRIVERS— big,  broad  tips  for  large 
screws  and  extra  large  shanks  for  heavy  work. 

Nos.  SI1/-;*  521/2  and  53y2 — also  Machinists'  Drivers,  have  hexagon  nut  on  shank  for 
use  with  a  wrench. 

No.  54 — Note  the  DOUBLE  GRIP,  also  the  hexagon  feature  for  wrench.  With  this 
latter  Driver  one  can  turn  anything. 

We  make  other  drivers.    See  Catalogue. 

Address  all  communications  to  the 


STANDARD 

THE  WORLD 

OVER. 


Stanley  Rule  &.  Level  Co. 

New  Britain.  Conn.  U.S.A. 


//  interested,  tear  out  this  vage  and  keep  with  letters  to  be  answered. 
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KortherH 

Electric 

Xrett 

GUARANTEED  FDR 


J/Ol'aJrj  — 4SAm/>. 


TWO  LIVE  WIRES 

In  this  age  of  economy  and  true  patriotism  the  average  housewife 
wants  goods  that  meet  the  present  high  cost  of  living.  And  she  wants 
Canadian-made  goods. 

Are  you  prepared  to  meet  her  demand?  Can  you  sell  her  heating 
appliances  that  will  give  her  lasting  satisfaction  and  build  up  your 
reputation  for  selling  good  goods'? 

Northern  Electric 

IRONS  AND  TOASTERS 

are  a  logical  and  profitable  line  for  live  hardware  dealers  to  sell. 
They  are  attractive  in  appearance  and  are  built  to  last.  They  sell 
at  a  price  that  meets  the  average  consumer's  purse  and  nets  you  a 
good  profit. 

Each  of  these  heating  appli- 
ances is  backed  by  a  sound 
guarantee.  This  means  a  satis- 
fied customer  for  every  pur- 
chaser of  these  hot  weather 
helps. 

We  help  you  sell  these  goods 
by  furnishing  you  with  cata- 
logues, newspaper  cuts,  window 
display  suggestions,  etc. 

Our  nearest  bouse  will  be 
glad  to  quote  on  your  require- 
ments for  the  entire  season. 


.Lmm*. 


A 


Northern  Efectr/c  Company 

LIMITED 

Montreal  Halifax  Toronto  Winnipeg 

Reiiina  Culftary  Vancouver 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Popular  Sporting  Rifles 

The  Ross 

known      the 
world  over  for 
accuracy. 
Model  "R"  uses 

the  .303  British  Cartridges.    Highest  grade  steel  barrel.    Either  .22 
or  26  in.  long  fine  Italian  walnut  pistol  grip  stock.     Weight  6%  lbs. 

Ross  .280  Calibre 

High  Grade,  High 


Power,  26  in.  rolled 
barrel,  selected 
Italian  stock.     Weight  7/4  lbs. 

Winchester 

Model  1895 

.303  Calibre 

or    .30  U.S. 

Army.      Box  magazine  holds  6  cartridges.      Fine  walnut  stock. 

28  in.  rolled  nickel  steel  barrel.     Weight  8%  lbs. 

Winchester  Self-Loading 

.351  or  .401  calibres, 

20  in.  rolled  nickel 

steel  barrels, walnut 

stock.     Recoil  ejects  empty  shell,  cocks  the  hammer,  and  throws 

a  fresh  cartridge  into  the  chamber. 

Order  your  sporting  goods  early.     Our  Arms  and  Ammunition 

Catalogue  shows  our  full  line. 

Caverhill,  Learmont  &  Co. 

89  St.  Peter  Street,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Hello,  Johnson's  store?  I'd  like  to  try 
that  DU  PONT  HAND  TRAP  you  have  in 
your  window.  I'll  get  some  of  the  boys 
together  and  we'll  take  it  to  the  camp." 

RENT  HIM  THE 


"^ 


s 


Hand  Trap 

for  a  trial  at  the  club,  in  camp,  on  the  boat,  or 
near  the  sportsman's  home.  Every  rental  means 
more  profit  on  the  trap  and  a  sale  of  shells  and 
targets. 

Get  Him  Started  in  the  Game 

Put  a  trapshooting  supplies'  trim  in  your  windows.  Catch 
the  public  eye.  Tie  your  store  to  our  promotion  of  trap- 
shooting.  Start  the  guns  to  working— renting  the  HAND 
TRAP  is  a  "sure  shot"  scheme.  TRY  IT.  Busy  guns  put 
dollars  iu   your  tills. 

Order  Du  Pont  Hand  Traps  of  Dominion  Cartridge  Co., 
Montreal. 

For  window  cards  and  trapshooting  promotion  helps,  write 
to  Sporting   Powder  Division. 

E.  I.  du  Pont  de  Nemours 
&  Company 

Wilmington,  Del.,  U.S.A. 


"You're  welcome 
to  the  trap. 
Come  in  and 
we'll  fix  you  up 
for  the  shoot." 


Hardware  Dealers! 

Get  the  automobile  accessory 
business  in  your  district. 

The  Hardware  Store  is  the  logical 
place  for  the  car  owner  to  buy 
supplies. 

Quick  turnover — good  profits. 


AEROFRAM 

One  of  our  fast  selling  acces- 
sories. Positively  automatic; 
two  to  six  miles  more  per 
gallon  gasoline;  smoother 
running  motor;  more  power; 
more  speed;  less  carbon; 
throttle  lower. 

$1.50. 

Write  for  Dealers'  Wholesale  Proposition. 


Hyslop  Bros.,  Ltd., 


Shuter  &  Victoria  Sts. 

TORONTO 
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We  are  positively  headquarters  in 
Canada  for 

ACCESSORIES  FOR 
FORD  CARS 

Dealers  selling  the  Edwards  line,  consider  it 

without  an  equal. 

Reliability  is  the  thing  to-day.    We  make  sure 

that  our  goods  are  capable  of  performing  the 

highest    duty   before    supplying    them    to    the 

trade. 

Our   care,   experience   and   guarantee  protect 

you  and  your  customers  absolutely. 

Cn„JfA^k;„R^l  THE      PROFIT      IN 

bend  tor  this  Book.        THE   EDWARDS 

LINE  US  UNIQUE; 
our  prices  are  lower 
and  our  service  quick 
and   efficient. 

W.  G.  Edwards  Co. 

Limited 

Manufacturers,  Jobbers, 

Expoiters.     Auto  Supplies 

and  Polishes. 

Bridgeburg,  Ontario 


Every    Automobile    Owner    Wants 
Protection  Against  Accidents 

Every  Ford  Owner  is  a  good  prospect  for  a 

LINE  SUB-RADIUS  ROD 

because  it  insures  radius  rods  from  breaking — or  bend- 
ing— keeps  the  front  axle  in  perfect  line  at  all  times. 
Stops  the  vibration  of  front  axle,  giving  that  steadiness 
to  the  steering  wheel  that  heavier  cars  have. 
By  eliminating  the  vibration  of  the  axle  it  reduces  wear 
on  ball  and  socket  on  rear  end  of  radius  rods. 
It  will  make  the  car  run  much  straighter  and  easier 
to  steer,  especially  on  roads  that  are  rutted  badly. 

Simple,  Dependable,  Durable,  and  a 
Money    Saver   for   the    User. 

A  !ine  that  will   pay   you   a   handsome   profit  and   bring 
you    much    business. 

Manufactured  by 

Line,  Hansen  &  Kimball  Co. 

50  High  Street         -         Moose  Jaw,  Sask. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 


July  1,  1916.  HARDWARE  AND  METAL— Motor  Accessory  and  Sporting  Goods  Section 


19 


THE  WORLD'S  BEST  ROWBOAT  MOTOR 


rani 


2-CYLINDER 


ROWBOAT  MOTOR 


•THE    MOTOR    WITH    THE    PUNCH' 


Canadian  hardware  dealers  can  build  up  a  wonderful  business  with  die  great 
2-cylinder  KOBAN  Rowboat  motor.  Absolutely  unequalled  by  any  other  row- 
boat  motor  for  speed,  excess  power,  quiet  running,  perfect  control,  and  satis- 
faction. 

ACKNOWLEDGED  TO  BE  THE  BEST 


Has  double  the  power 
— gives  50  per  cent, 
more  speed  than  other 
rowboat  motors — vi- 
brationless. 

Opposed  cylinders 
that  fire  simultaneous- 
ly take  up  all  shock — 
eliminate  the  disagree- 
able vibration  found 
in  all  other  rowboat 
motors.  It's  the  only 
rowboat  motor  that 
does  not  shake  the 
boat.  Makes  boating 
a  pleasure  as  well  as 
comfort. 

Its  simple  and  perfect 
construction  make  for 


<^jp^ 
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Battery 
Ignition 

or 
Built-in 
Magneto 

'Jbj 

'1 
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"Safety  First"  motor 
operation. 

Absolutely  depend- 
able— easily  started — 
easily  managed — runs 
perfectly  on  all  speeds 
from  trolling  to  high 
— reverses  by  simply 
pressing  button. 

Has  many  new  fea- 
tures— tilting  device 
for  shallow  water,  var- 
iable speeds- — tiller  at 
right  side — water- 
proof timer  —  fool- 
proof carburetor — 
thrust  adjusting  gear 
case — aeroplane  type 
magneto,  etc. 


A  STRONG  CANADIAN  TRIBUTE  TO  THE  KOBAN'S  ABILITY 

Harry  Flowers,  manager  of  the  Sommerville  Hardware  Company,  Edmonton,  recently  made  an  interesting  test  on  Saskat- 
chewan River,  with  the  two-cylinder  KOBAN  Rowboat  Motor.  As  a  result  of  the  test  it  was  demonstrated  that  a  speed  of 
five  miles  an  hour  against  a  six-mile  current  could  be  made  with  the  KOBAN  motor  attached  to  a  20-foot  freight  canoe. 
The  test  was  put  on  for  a  gentleman  who  is  taking  the  motor  into  the  north  country  on  survey  work  and  had  to  have  one 
that  was  absolutely  dependable  under  all  conditions.  He  decided  to  buy  the  KOBAN  after  making  tests  on  another  motor. 
The  Sommerville  Hardware  Company  are  local  selling  agents  at  Edmonton  for  the  KOBAN  motor,  and  predict  a  very  large 
sale  for  this  season— EXTRACT  FROM  RECENT  NEWS  ITEM   IN   SOMMERVILLE   NEWSPAPER. 

Other  enthusiastic  Canadian  local  agencies  are:  Walter  Dean,  Foot  of  York  street,  Toronto;  Cochrane  Hardware  Company, 
North  Bay,  Ontario  ;  J.  R.  Mongenais,  1646  Hutchinson  street,  Montreal ;  J.  E.  McConnell,  Lac  Ste.  Anne,  Alberta  ;  Easthope 
Brothers,  1729  Georgia  street,  Vancouver,  British  Columbia. 


The  KOBAN  is  your  opportunity  to  add  a  profitable  line  to  your  store.  Get  the  local  agency  for  your 
town.  It's  the  best  rowboat  motor  seller  on  the  market,  because  it  is  the  best  motor,  gives  the  best 
service.     Send  for  handsome  catalog  and   other   literature  and  be  convinced. 


KOBAN  MANUFACTURING  COMPANY, 


178  South  Water  Street 

Milwaukee,  Wis. 


7/  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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LANE'S    UNIQUE    RATCHET    WRENCH 


Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  case  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads   on   Ford   car,   including   the  cylinder   head. 


STANDARD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
%  to  %  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16  in.  Cap  screw  heads  from  5-16  in.  to  %  in. 
WRITE  FOR  PRICES. 

WII  I  R  I  AMP  180  North  Dearborn  Street 
''  I1  L  L      °*     *-•  rtl1  *-■  t   CHICAGO  ILL. 

Carried  in  stock  by:  Lewis  Bros.,  Ltd.,  Montreal;  Marshall -Wells  Hdwe. 
Co.,  Winnipeg;  Marshall-Wells  Alberta  Co.,  Edmonton;  J.  S.  Mitchell 
&  Co.,  Sherbrooke;  Wood.  Vallance,  Ltd.,  Winnipeg;  Wood,  Vallance, 
Ltd.,  Hamilton;  Wood,  Vallance,  Ltd.,  Toronto;  Wood,  Vallance  & 
Lewis,   Calgary. 


ADAMSQN     Vulcanizers 

MODiEL  "S"   FOR  PRIVATE  GARAGES  AND 
REPAIR   SHOPS. 

The     Adainson     operates     different 
from    all    other    vulcanizers    —    no 
steam     or    electricity    is    required. 
It  is  absolutely  automatic — 
dues    not    require    watching 
or  regulating.  XI)  DANGER 
(IF     BURNING     OR    RUIN- 
ING      THE       TIRES,       AS 
WITH   OTHER    VULCAN- 
IZERS. 

With   our   Model   "S"   a  cut  12 
in   15  to  20  minutes. 
While   this    vuleanizer    is    just    beginning    to    be    pushed    in 
Canada   it   is   by   no  means   new. 

ADAMSON 
Repair  Gum 

Is  essential  to  the  operation 
of  Adainson  Vulcanizers  to 
obtain  the  best  results.  Its 
exclusive    qualities    and    ad- 


inclie 


repaired 


There  are  over  500,000  in 
use — several  times  more 
than  all  other  makes  com- 
bined. 

YOIIjL  FIND  THE  DE- 
MAND AND  PROFIT  BE- 
YOND YOUR  EXPECTA- 
TION. 


vantages  are  a 
against  failure. 
N  o  cement  i  s 
necessary.  "It 
makes  repair 
w  o  r  k  a  pleas- 
ure." 

C  I  ECUL A  R 
GIVING  FULL 
I  N  FORMATION 
YOURS  FOR 
THE  ASKING. 


guarantee 


ADAMSON    MANUFACTURING    CO. 


(  7  Bay  Street  North, 


HAMILTON,  ONT. 


BUFFALO  BRAND 


Oils,  Lubricants 
and  Specialties 

are 

The  ONLY  Oils  in  Western  Canada  which 
are  not  sold  direct  to  consumers. 

The  ONLY  firm  who  protects  the  Dealer 
in  this  way  is 

Prairie  City  Oil  Company,  Ltd. 

WINNIPEG,  MAN. 

Place  your  order  with  the  one  and  only  firm  who  ha* 
your  interests  at  heart,  and  protects  you  in  this  way. 


Here's  Some  More 
Profits  for  You! 

FRANCO  Flashlights  are  a  mighty 
profitable  line  everywhere.  They  look 
well  in  the  showcase  and  sell  easily — 
the  demand  is  big. 


FLASHLIGHTS 

are  definitely  guaranteed  to  give  your  customers 
worth-while  service  and  satisfaction.  Prices  are 
very  reasonable,  too. 

There's  a  lot  of  dandy  advertising  matter  — 
circulars,  counter  stands,  window  displays, 
lantern  slides,  etc.,  which  help  materially. 

WRITE  FOR  CATALOGUE  AND  PRICES. 

Interstate  Electric  Novelty  Co. 
of  Canada,  Limited 


220  King  Street  West 


Toronto,  Ontario 


Awarded  Gold  Medal  Panama-Pacific  Exposition 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  N    ignition    battery,    unless    it    is 
■^  absolutely  dependable,  is  not  worth 
selling^or  buying.    It  will  make  enemies 
quicker  than  almost  anything  else. 

"North  Star"  Dry  Cells 

Can  be  relied  on — always.  Let  this  fact  become 
known  to  your  customers,  and  they  will  return  to  you 
faithfully.  Price  is  less  a  consideration  than  depend- 
ability. Your  customer  finds  anything  short  of  the 
very  best  very,  very  expensive. 

Your  jobber  will  supply  you  quickly. 
THE  WESTERN  BATTERY  FOR  THE  WESTERN  NEED 

CANADA  DRY   CELLS  Limited 

WINNIPEG,  MAN. 


BULL'S-EYE  SALES 

Are  sales  which  satisfy  your  customers — which  make  them  feel  that  they  have  received 
the  utmost  value  for  the  price  involved. 

Successful  dealers  recognize  this  fact  and  seek  to  cultivate  the  customer's  confidence. 

Now  what  does  the  revolver  buyer  want? 

He  wants  a  weapon  which  will  shoot  straight  in  an  emergency.    He  wants  a  weapon 
with  smashing  power.     And  he  wants  a  revolver 
which  is  AUTOMATICALLY  SAFE  against  acci- 
dental discharge. 

Every  buyer  of  an  Tver  Johnson  Safety  Automatic 
Revolver  is  buying  such  a  combination.  The 
HAMMER  THE  HAMMER  feature  makes  the 
Iver  Johnson  perfectly  safe.  The  Iver  Johnson 
has  all  the  essential  refinements  which  tell  under 
test. 

Every  buyer  of  an  Iver  Johnson  is  a  satisfied 
customer. 

Do  you  handle  the  line  at  your  store? 

IVER  JOHNSON'S  ARMS  &  CYCLE  WORKS 

350  RIVER  STREET,  FITCHBURG,  MASS. 

Makers  of  Iver  Johnson  Champion  Shotguns,  Bicycles  and  Motorcycles 


Iver  Johnson 
Perfect  Grip  Model 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RARMSfo 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber.  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY  FOR   A  CATALOG  OF   OUR   COMPLETE  LINE 


OFFICIAL 

AWAR  D 
Rl  BBON 


TRIMO  TOOLS 


TKIMO  PIPE  WRENCH 
WOOD  HANDLE 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 

PRESIDENT 

PRESIDENT  OFTHE  SUPERIOR  JURY 


DIRECTOR  OF  EXHIBITS 


MEDAL 


HONOR 

DEPARTMENT  0* 

MANUFACTURESANU 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dental turning  of 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MO  NT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


WITH  FLAT-LINK  OR  CABLE   CHAIN 
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Electric  Lamps 

An  electric  lamp  (searchlight)  for  your  bicycle  or 
canoe  is  just  what  you  need  this  summer.  Presto 
lamps  are  attractively  made,  durable,  handy  and 
easy  to  operate.  They  throw  a  strong,  clear  light. 
Fit  a  Presto  Lamp  to  your  bicycle  or  canoe — notice 
the  handy,  easy-operating  socket  switch.  Turn  the 
light  on  or  off  by  simply  turning  knurled  switch 
plug  to  right  or  left.  Avoid  collisions  on  the  water 
— make  a  safe  landing — pick  the  even,  smooth  path 
while  on  your  bicycle.  See  your  hardware  man  to- 
day— if  he  can't  supply  you,  write  us. 

Presto  Electric  Canoe  Lamp 


PRESTO 
Canoe     Lamp 
No.  1370 
3-in.  reflec- 
tor. 
No.  1380 

4-inch 
reflector 


This  lamp  is 
a  beauty. 
Equipped 
with  a  large, 
nickel  reflec- 
tor, black  en- 
ameled brack- 
et to  hold 
lamp  in  place 
and  two  feet 
of  wire  with 
battery  ter- 
minals fitted 
at  the  end. 
T  h  e  lamp 
comes  to  you 
all  ready  for 
immediate  at- 
tachment to 
dry  cell  bat- 
r  a  four-inch 
good,    strong 


tcrie.s.       It    has    either    a    three-inch    c 
concave-convex    lens    which    throws    a 
clear   light   ahead.     Two   jewels   are   set    in   the   rear 
of  the  reflector,  the  red  to  the  left  and  the  green  to 
the  right,  for  signal  purposes  for  approaching  boats. 


Presto  Electric  Bicycle  Lamp 


This  lamp  is  strongly  made 
of  extra  fine  materials,  and 
throws  a  strong,  white  light 
ahead.  Four  different  models 
to  choose  from.  No.  1OT0 
PRESTO  BICYCLE  LAMP, 
3-inch  bull's-eye  lens,  with 
single-cell  battery  container. 
No.  1C72.  same  as  No.  1070, 
but  equipped  with  double-cell 
battery  container.  No.  1080 
PRESTO  BICYCLE  LAMP, 
4-inch  bnH's-ey«  lens,  with 
single-cell     battery     container. 


No.  F82,  same  as  No.  1080. 
but  equipped  witli  double-cell 
battei-y   container. 

The  adjustable  bracket  fits 
any  handle-bar  and  can  he 
adjusted  so  as  to  throw  the 
light  the  distance  desired. 
The  Presto  Electric  Bicycle 
Lamp  is  always  ready  for  an 
instant  response,  and  is  the 
safest  light  made.  Every 
bicycle  rider  should  have  one 
of  these  lamps. 


DEALERS  AND  JOBBERS 

Write   us   to-day   for   catalog   and   terms.     The   complete   Presto 

Line    contains    over   100    articles— useful   articles   that   are   selling 

fast. 

Manufactured   by  — 

Metal  Specialties  Mfg.    Company 

734-738  W.  Monroe  St.,  Chicago,  111.,  U.S.A. 

Distributed  in  Canada  by 

Ontario— W.  B.  Morris,  16  King  St..  Toronto.  Quebec  and 
Maritime  Provinces-^H.  Wheeler,  19  Phillips  Sq.,  Montreal. 
Manitoba,  Alberta  and  Saskatchewan— H.  S.  Mussett  Co.,  Win- 
nipeg. British  Columbia— A.  F.  Chambers.  18  Fairfield  Bldg.. 
Vancouver.   B.C. 


PRESTO  ELECTRIC  BICYCLE  LAMP  No.  1082 


^IllillllllllllllllllllllllllllllllllllllllllllllllllllllllillllllUIIIIIIIIIIII^ 


Revolver  Salesmen: 

Here's  another  of  those  newspaper  advertisements 
we  have  ready  for  you. 

If  you  have  one  or  more  of  the  series  on  hand  you'll 
be  PREPARED  to  start  some  PROTECTION  adver- 
tising in  the  first  issue  of  your  local  paper  following 
a  "burglar  scare"  or  other  crime  wave  that  sets 
people  thinking. 
This  means  YOU  set  the  revolver  business. 


You  Need  a 

"COLT"    in     Your 

Home 

/^VRDER  a  "Colt"  now 
^^  and  at  the  first  oppor- 
tunity teach  your  wife  and 

the  other  members  of  your 
household  how  to  handle  it. 

The  "Colt"  is  automatically 
and  positively  secure,  is  free 
from  all  danger  of  accidental 
discharge.  Can't  be  fired  until 
the  trigger  is  purposely  pulled. 
Explain  this  feature.  The 
"Colt"  is  absolutely  certain  to 
fire  only  wh,en  you  want  to 
fire  it. 

Don't  neglect  to  furnish  your 
family  with  adequate  means  of 
protecting  themselves  against 
danger. 

The  most  adequate  means  of 
all  is  a  "Colt." 


(Space  for  Dealer's  Name  Here. 


Colt's   Patent  Fire   Arms 
Manufacturing  Co. 

Hartford,  Conn.  -  U.S.A. 

or  A.  MacFARLANE  &  CO.,   LIMITED 
Coristine  Building  -  -  -  Montreal,  Canada 
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Marbles 

RIFLE  SIGHTS 

are  advertised  and  sold  the  world  over— used  and  recommended 
by  the  world's  greatest  sportsmen.  No  arguments  are  needed 
to  sell  them  to  the  man  who  "knows"— just  show  them,  that's 
all! 

Marble's  Flexible  Rear 
Sight 


—the  sight  that  can't  break. 
Spring  hinge  permits  sight  to 
give  when  struck— flies  back  to 
position  instantly.  Locks  down 
flat  if  desired  and  can  be  in- 
stantly raised  by  touching  the 
lock-nut. 

Sells  at  $3.00,  allowing  the 
dealer    the    light    profit. 


MARBLE'S  DUPLEX  SIGHT 


This  unique  and 
popular  sight  em- 
bodies both  fine  and 
coarse  beads.  1/16 
in,  "gold"  bead  for 
target  practice  an  1 
game  in  ordinary 
light  and  on  snow; 
Vz  in.  white  enamel 
bead  for  uncertain 
light  and  cloudy 
days.  Note  illustra- 
tions. List  price, 
.50. 


Coarse    Bead   Folded 


TRADE  SUPPLIED  BY  JOBBERS 

Write    for    special    sight    folder    and    complete    catalog    showing 
Game-Getter   Gun    and   60   Specialties   for  sportsmen. 

Marble  Arms  &  Mfg.  Co. 

5350  Delta  Ave.,  Gladstone,  Mich. 


We  are  refiners   and   manufac- 
turers   of    Gasoline,    Coal    Oil, 
Distillate,     and    all    Petroleum 
Products 

Let     us    quote     you     on     any     quantity 
from   a   can   to  a   tank  car. 


Continental  Oil  Co,,  Limited 

WINNIPEG 

Branches:       Brandon       Regina  Saskatoon 

Swift   Current             Calgary  Lethbridge 


Kindly 

Mention 

This  Paper 

When 

Writing 

Advertisers 


The  firms  who  adver-    | 
tise  are  the  firms  who    | 
invite  your  patronage,    | 
and  are  most  deserv- 
ing of  it.    A  product 
that     is     persistently    | 
advertised  to  the  criti-    | 
cal  dealer  is  a  product 
that    can    be     relied 
upon  to  give  the  satis-    j 
faction     desired,    for    j 
the  maker  behind  that 
product    must    have    j 
confidence  that  it  will 
earn   your   approval; 
otherwise,   he    would    1 
not  dream  of  holding 
it  up    for    your  and 
your  customer's  criti-    j 
cism.  | 

iiiiii!iiiiiii!ini!i::ii.S 
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CARLETON  PLACE 


WINNIPEG 


— By  way  of  introduction 


YOU  know  better  than  we  can  tell 
von  that  scores  of  families  in  your 
territory  with  furnaces  in  their 
homes  are  not  perfectly  satisfied  with 
the  heating  of  their  homes.  Some  furnaces  will 
not  deliver  the  heat  required  of  them.  Others 
are  coal  fiends;  and  the  great  majority  fail  to 
provide  a  moisture-laden  heat — the  only  right 
kind,  the  kind  absolutely  necessary  for  the 
health  of  the  home. 

WE  say  that  you  know  all  this  quite  as 
well  as—probably  better  than — we  do. 
We  say  it  because  we  dare  to  do  so;  be- 
cause our  STERLING  FURNACE  does  deliver 
the  heat  required  of  it,  does  save  coal,  does  pro- 
vide a  heated  air  mixed  with  the  right  healthful 
amount  of  moisture;  and  we  want  you.  as  a 
seller  or  should-be  seller  of  furnaces,  to  know  all 
about  our  STERLING  FURNACE. 

There  is  something  more  we  want  of  vou.  Just  to 
know  all  about  the  STEELING  FURNACE  is  not 
enough.     We  want 

You  as  Our  Agent 
in  Your  District 

We  are  ready  to  stand  behind  you  as  no  other 
firm  in  Canada  making  furnaces  will  or  can — 
this  because  we  have  the  best  furnace  made. 

THIS  sounds  like  bragging.  It  would  be 
bragging  if  we  couldn't  back  up  our  claim. 
You  know  a  good  deal  about  furnaces,  and 
it  is  you,  a  mem  who  knows-,  that  we  must  con- 
vince, and  believe  can  convince. 

The  illustration  of  the  Sterling  Furnaces  shown  in  this 
advertisement  tells  you  something  of  the  outside,  but 
not  of  the  inside.  Send  for  our  booklet.  It  tells  the 
full  story. 


Our  Next  Ad. 


will  show  vou  two  inside 
views  of  the  STER- 
LING FURNACE,  and  in  watch  or  man  or  furnace 
it  is  what  is  inside  that  counts  most. 


Findlay  Bros.  Co.,  Ltd., 


CARLETON  PLACE 
AND    WINNIPEG 
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This  symbol  is  a  Guarantee  of  Quality  in 
Rubber  Goods. 

It  represents  the  largest  manufacturing 
concern  of  Rubber  Goods  in  Canada,  and  in 
the  British  Empire. 

It  distinguishes  the  best  "Made  in 
Canada"  line  of  Rubber  Goods  for  the  Hard- 
ware Trade. 

It  Stands  for  the  Quickest  Service  within 
your  reach.  Don't  accept  our  statement  for 
this  fact.  Put  us  to  the  test  and  see  for 
yourself. 

Our  aim  is  to  serve  and  please  you  and 
those  you  serve.  Whatever  the  need  in  Rub- 
ber may  be,  write  to  our  nearest  branch,  or 
direct  to  our  head  office. 


Canadian   Consolidated   Rubber  Co. 

Montreal,  P.  Q.  Limited 


28  "Service"  Branches  Throughout  Canada. 


If  interested,  tear  out  this-  page  and  keep  with  letters  to  be  answered. 
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O  fear  that  a  gust  of  wind  may  slam  the  door  shut  when  the 
Stanley  Garage  Door  Holder  is  used.    It  locks  the  door  open. 


IT  is  made  by  the  largest  manufacturer 
of    wrought    steel    hardware    in    the 
world;   it   is   simple   in   construction, 
positive  in   action,   and   can't   get   out    of 
order. 


Write  to-day  for 
catalog  "R,"  de- 
scribing Stanley 
Garage  Hardware 
and  Garage  Door 
Holder  No.   1774. 


SWING  the  door  open.     A  strong  arm 
catches  at  a  slot,  and  the  door  is  fixed. 
A  pull  at  the  chain  and  it  is  released. 
Saves  time,  trouble  and  possible  damage  to 
your  car. 


Neiv  York 
100   Lafayette  St. 


New  Britain, 


Chicago 
7:5   East  Lake  Si. 


onn. 


The  Substitutes  for 


CAMAQA 


"QUEEN'S  HEAD" 
GALVANIZED  IRON 

will  not  give 

"QUEENS  HEAD"  WEAR 

or 

"QUEENS    HEAD"    SATISFACTION 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Branch 


Charcoal  Tinplates 


High-Grade  Quality 

Extra  Heavily  Tinned 

Insist  on  'DOMINION  CROWN" 

A.0.LESUE&  CO.,  LIMITED 

MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Bicycle  Sales  Will  Increase  50  p.c.  in  1916 

Authorities  on  the  Question  Estimate  Between  33,000  and  35,000  Will  be  Sold  This  Year 

— Average  for  Other  Years  From  22,000  to  25,000 — Two  Manufacturers 

Alone  Will  Handle  Over  a  Million  Dollars'  Worth 


HERE  will  be  approximately 
33,000  bicycles  sold  in  Canada 
this  year,"  said  the  manager  of 
the  bicycle  department  of  a  Toronto 
company,  one  of  the  largest  makers  of 
bicycles  in  Canada,  to  a  representative 
of  Hardware  and  Metal.  "Prior  to  this 
year  the  output  of  bicycles  in  Canada 
was  between  22,000  and  25,000.  This 
will  represent  an  increase  of  fully  50 
per  cent  over  the  business  of  previous 
years.  The  season  for  bicycles  is  now 
well  advanced.  There  will  be  two  or 
three  months  yet  in  which  there  will 
be  a  good  demand.  But  we  have  ad- 
vanced far  enough  into  the  season  to 
form  a  pretty  fairly  accurate  estimate 
of  the  number  of  bicycles  that  will  be 
taken  up  by  the  consuming  public  in 
Canada.  Already  our  sales  so  far  this 
year  have  been  ten  per  cent,  greater 
than  the  whole  of  last  year.  And  there 
are  still  two  or  three  months  in  which 
the  sale  of  bicycles  will  continue.  We 
now  have  a   clear  road   to   eclipse  by  a 


wide   margin   the  returns  for  any  previ- 
ous year. 

"One  of  the  difficulties  has-been  to 
secure  the  men  to  put  the  bicycles  to- 
gether quickly  enough  10  meet  the  de- 
mand. On  Saturday  last  between  the 
hours  of  4.30  and  6  o'clock  in  the  even- 
ing we  had  orders  by  wire  for  65 
bicycles.  One  of  these  orders  was  for  a 
shipment  of  seventeen  bicycles.  An- 
other was  for  thirty-two  wheels.  Both 
of  these  orders  came  from  Montreal. 
But  it  is  not  alone  from  the  Eastern 
section  of  the  Dominion  that  the  orders 
are  coming'.  One  of  the  wire  orders  re- 
ferred to  as  having  been  received  in  the 
closing  business  hours  of  Saturday  came 
from  Windsor.  Every  section  of  the 
Dominion  has  turned  its  attention  to 
the   bicycling  sport. 

Revival  of  Intrest 

"There  are  several  reasons  which,  in 
our  estimation,  account  for  the  revival 
of  interest  in  bicycling,"     "In  the  first 


place  there  is  more  money  around  this 
year  than  ever  before.  There  have  been 
many  enlistments  of  married  men.  Many 
of  these  with  a  considerable  number  of 
children  in  the  family  find  themselves 
better  off  financially  than  they  ever 
were.  Their  wives  and  families  have 
more  money  to  spend  in  consequence. 
When  there  is  any  surplus  money  in  the 
family  exchequer  the  children  are  the 
first  to  benefit.  With  the  gradual  re- 
duction in  the  price  of  bicycles  until 
they  are  now  at  a  very  popular  price, 
it  makes  it  possible  for  the  young  boys 
who  are  just  under  military  age  to  reap 
the  benefit  of  their  father's  increased 
income. 

"Then  too  there  is  more  money  being- 
put  into  circulation  through  industrial 
sources  than  at  any  previous  time.  With 
all  the  manufacturers  busy  on  orders  of 
various  kinds  good  money  is  being  paid 
to  the  employees  and  this  makes  pos- 
sible increased  expenditures  for  bicycles 
and  other  articles  of  a  similar  nature. 


Display  of  Motor  Accessories  in  window  of  James   Walker  Hardware  Company,  Montreal. 
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"The  most  popular  bicycle  is  the  one 
which  retails  around  $30.  There  has 
been  a  big  reduction  in  the  price  of 
bicycles  in  the  past  few  years  and  on 
the  whole  a  better  bicycle  is  being 
turned  out  than  ever  before.  Bicycles 
at  the  present  time  range  in  price  all 
the  way  from  $21.50  up  to  $38,  whole- 
sale price.  These  retail  from  $27  to 
$50.  Bicycle  parts  have  become  so 
standardized  that  it  is  now  possible  to' 
interchange  the  parts  of  one  make  of 
bicycle  for  those  of  almost  any  other 
of  recent  manufacture.  Hubs,  spokes, 
rims,  handle  bars  and  other  parts  can 
be  supplied  by  almost  any  firm  that 
handles  bicycles  for  almost  any  make 
of  wheel.  This  standardization  has 
helped  greatly  to  cheapen  the  cost  of 
the  bicycle." 

Bicycle  Tubing  Hard  to  Get 

One  of  the  Toronto  manufacturers 
stated  that  some  manufacturers  are 
finding  it  difficult  to  get  all  the  steel 
tubing  they  require  for  the  manufac- 
ture of  bicycles.  As  yet  this  article  has 
not  been  manufactured  in  Canada.  Al- 
most the  entire  amount  of  steel  tubing 
used  in  Canadian  bicycles  comes  from 
tube  mills  in  Ohio.  Steel  manufac- 
turers on  the  other  side  of  the  interna- 
tional line  have  been  giving  their  at- 
tention to  the  manufacture  of  heavier 
steel  used  in  munitions.  They  find  it 
less  -  costly  to  handle  this  business  *  as 
compared  with  the  more  complicated 
process  of  drawing  the  steel  into  tubes 
for  bicycles.  One  manufacturer  in 
particular  anticipated  his  demands  for 
the  future  and  in  the  fall  of  1915  placed 
orders  covering  his  estimated  needs  for 
two  years.  Other  manufacturers  have 
not  been  so  fortunately  situated  and  as 
a  result  have  not  been  able  to  get  de- 
liveries of  steel  tubing  at  the  time  and 
as  readily  as  they  would  like.  - 
Bicycle  Trade  a  Big  One 

For  the  present  year  alone  the  output 
of  two  concerns  in  Canada  will  reach 
well  on  toward  a  million  dollars.  The 
value  of  the  33,000  bicycles  which  it  is 
estimated  will  be  brought  by  Canadians 
this  year  will  at  the  least  amount  to 
$800,000.  This  is  placing  the  manufac- 
turers' cost  at  the  lowest  figure,  in  the 
neighborhood  of  $22.  There  will  be 
many  higher-priced  bicycles  sold,  which 
together  with  the  bicycle  accessories 
carried  will  make  the  total  for  two  firms 
well  over  the  million  dollars. 

Shortage  of  Expert  Help 

The  problem  of  securing  expert  help 
has  been  a  difficult  one  to  solve  for  most 
of  the  manufacturers.  With  enlistments 
there  has  necessarily  followed  a  short- 
agei  Most  of  the  concerns  are  working 
short-handed  and  are  doing  their  best 
to  turn  out  the  orders  as  they  arrive. 
But    they    are    accepting    the     situation 


Statement  from  Martin-Senour  Co. 

Circular  Letter  Sent  to  the  Trade  by  the  Vice-President  and  Managing 
Director  of  the  Company 


A  copy  of  a  circular  letter  sent  to  the 
trade  by  the  Martin-Senour  Co.,  has 
been  forwarded  to  Hardware  and  Metal. 
The  letter,  which  is  signed  by  W.  H. 
Gerke,  vice-president  and  managing- 
director  reads  as  follows: 

"In  the  issue  of  Hardware  and  Metal 
dated  June  17th,  1916,  there  appeared 
an  unauthorized  article  reporting  a 
merging  of  interests  between  the  Martin- 
Senour  Co.,  and  the  Sherwin-Williams 
Co.,  of  Canada.  As  stated  this  article 
was  not  authorized  by  myself  or  any  of 


W.  H.  GERKE 

V ice-President  and  Managing  Director 

The  Martin-Senour  Co.,  Ltd. 

the  officers  connected  with  my  Company, 
and  I  desire  at  this  time  to  give  assur- 
ance to  our  many  friends  in  the  trade 
as  well  as  our  dealer  agents  throughout 


Canada  both  active  and  prospective,  that 
the  Martin-Senour  Co.,  will  continue  its 
operations  in  the  Canadian  Paint  and 
Varnish  field  after  exactly  the  same 
policies  and  principles  as  laid  down 
when  our  Company  was  first  organized 
in  Canada  in  1905. 

I  want  to  give  personal  assurance  to 
all  of  our  customers  that  our  interest 
in  the  development  of  the  paint  and 
varnish  trade  through  the  channels  of 
the  hardware  and  general  store  dealer 
will  be  continued  along  the  same  pro- 
gressive lines  as  followed  during  the 
past  10  years.  To  our  dealer  agents 
throughout  Canada  I  desire  to  say  em- 
phatically and  without  entering  into 
lengthy  detail,  that  there  will  be  no 
change  in  the  policies  or  personnel  of 
the  Martin-Senour  Co.,  that  will  in  any 
manner  affect  their  past  relations  with 
us  or  in  any  way  lessen  !the  opportunities 
which  they  have  enjoyed  in  the  past  in 
taking  both  pleasure  and  profit  out  of 
their  connection  with  us.  On  the  con- 
trary it  is  our  intention  to  continue  un- 
abated our  policy  of  assisting  our  dealer 
agents  in  the  development  of  their  paint 
and  varnish  departments  by  continuing 
to  supply  goods  of  the  very  highest 
quality  it  is  possible  to  make,  to  con- 
tinue an  aggressive  and  up-to-the-min- 
ute advertising  policy,  and  to  render  to 
them  a  service  and  cooperation  that  is 
second  to  none  in  Canada. 

In  conclusion  I  ask  of  our  customers, 
to  not  give  ear  to  statements  of  a  mis- 
leading nature  that  are  likely  to  be  made 
and  designed  only  to  further  individual 
interests.  Respectively  submitted. 

The   Martin-Senour   Co.,  Limited, 
W.  H.  Gerke, 
Vice-president  and  managing 
director" 


with    good    grace    and    are    making    the 
best  of  it. 

Improvements  in  machinery  within 
the  past  two  years  have  helped  greatly 
to  simplify  the  labor  problem.  One  of 
the  inventions  which  has  proved  a  great 
labor  saver  is  a  power  screw-driver  for 
the  purpose  of  tightening  the  heads  on 
the  spoked  on  the  inside  of  the  rim. 
Formerly  the  process  was  done  by  a 
hand  screw  driver.  Now  the  driver  is 
placed  in  a  small  chuck  and  a  belt  gives 
it  the  necessary  power.  When  the  head 
of  the  spoke  is  tightened  sufficiently  it 
automatically  throws  the  driver  out  of 
action,   so    that    there    is    no    danger   of 


making  the  spoke  too  tight.  The  spokes 
on  an  entire  wheel  can  be  tightened  in 
about  two  minutes  with  this  power 
screwdriver.  Under  the  old  hand  sys- 
tem it  would  take  at  least  ten  minutes. 
It  was  in  addition  very  hard  and  exact- 
ing work  for  the  man  operating  the 
hand  screwdriver.  The  bicycle  industry 
is  better  organized  and  on  a  better  pay- 
ing basis  than  ever  before.  From  a  fad 
and  a  luxury  the  bicycle  has  become  an 
every  day  necessity,  not  alone  for 
pleasure  but  because  it  fills  a  real  want. 
The  way  in  which  it  is  coming  back 
strong  is  testimony  of  its  lasfins'  popu- 
larity. 
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Accessories  Carry  Profit  of  50  Per  Cent 

Interest  is  Growing  Among  Hardwaremen  as  Evidenced  From  Reports  Made  by  Whole- 
sale Houses — In  District  Between  Sarnia  and  Toronto  Many  Dealers  are 
Seriously  Considering  Placing  Stocks — The  Merchant  Sells 
$8,ooo  Worth  of  Tires  Yearly 


Quanity. 


Accessories  That  Can  Be  Stocked  For  $50 

Hardwaremen  who  are  turning  over  in  their  mind  the  question  of  whether 
or  not  to  put  in  a  line  of  accessories  will  be  interested  to  know  what  kind  of  an 
assortment  can  be  obtained  for  an  expenditure  of  $50.  With  the  expenditure  of 
$100  quite  a  complete  line  can  be  placed  in  stock.  Following  is  the  list  of 
articles  that  can  be  secured  for  an  outlay  of  $50,  together  with  the  profit  that 
these  various  lines  carry.  It  will  be  seen  that  the  profit  on  the  whole,  if  prices 
are  adhered  to,  is  on  the  average  50  per  cent. 


Articles.  Pr 

Tire   cover,   30   x   3%    $1 

Pair    tire   chains,    30    x   3% 8. 

Improved  tire  reliners,  30  x  3V£ 3 

Inside  blowout  patches,  3%  &  4  in. .  .  . 
Outside  blowout  patch,  SYz  &  4  in. .  . . 

Boxes    no-cement     patches     

Boxes    Cementless    patches     1 

Tubes   tire   cut    filler    

Vuleauizer    3 

Rolls     repair     gum      

Handphone    mechanical     horn     4 

Spark    plugs     4 

Comb,    grease    &    oil    guns     1 

Brass     oil     syringes      1 

Tin    body     polish     1 

Tin  leather   dressing    

Tins    Radiator   compound    1 

Tin    carbon    remover    

Boxes  assorted  cotter  pins    

Boxes    lock    washers     

Boxes  valve  grinding  compound    ....  1 

Rear   end   tire   holder    for    Fords    ....  3 

Exhaust   deflectors    1 

De  Luxe  tool  box   (22  x  9  x  7)    2 


lie 

Cost  to 

•ice. 

Dealer. 

Quantity. 

.00 

$      .75 

2 

.75 

1.75 

1 

.50 

2.40 

1 

.80 

.54 

1 

.65 

.50 

2 

.90 

.70 

4 

.00 

.68 

8 

.90 

.64 

4 

.00 

2.05 

1 

.50 

.34 

1 

.00 

2.75 

1 

.80 

2.16 

1 

.70 

1.10 

1 

.00 

.70 

6 

.50 

1.00 

3 

.55 

.35 

»> 

.80 

1.35 

o 

.80 

.60 

a 

.90 

.60 

2 

.40 

.22 

12 

.20 

.75 

12 

.  25 

2.25 

1 

.20 

.90 

.50 

1.60 

Sale 

Articles.  Prices. 

Improved    screw    jacks     1.90 

Apco   exhaust   whistle    2.50 

Ford   special   clock    .._     2.25 

Steering    wheel  clock    3 .50 

Sets    rubber    pedal    grips    .70 

Robe    rails    for    Fords     2.40 

Ford    spark   plugs    3 .  20 

Ford    priming    plugs    4.00 

Improved   muffler  cutout    1  .50 

Regal    muffler    cutout    1 .00 

Regal    foot    accelerator     1.00 

Auxiliary    radius    rod    1.50 

Apco    rear    axle    truss    1.50 

Steering    rod    anti    rattlers     1.80 

Radius    rod    anti    rattlers     1.05 

Front     license     brackets     .60 

Rear    license    brackets     .60 

Crankcase    oil    gauges     1.00 

Grease  and   oil  guns  for  Ford    .70 

Ford  inlet  hose .96 

Ford     outlet     hose     1.08 

Adjustable     wheel     puller     .45 


Cost  to 
Dealer 

1.60 
1.75 
1.65 
2.25 
.54 


1.60 

2.00 

2.60 

1.00 

.65 

.70 

1.00 

1.05 

.96 

.CO 

.40 

.40 

.80 

.56 

.75 

.80 


75.79  $50.00 


TRAVELLERS  for  wholesale  auto- 
mobile accessory  houses  assert 
that  there  is  a  real  live  interest 
among-  hardwaremen  over  the  question 
of  handling  a  line  of  these  goods.  ' '  There 
is  no  trouble  whatever  in  interesting  the 
hardwareman,"  said  one  traveller. 
"They  have  been  thinking  about  the 
question  for  some  time,  and  when  the 
representative  of  the  wholesale  house 
drops  in  they  are  ready  in  most  cases  to 
talk  the  matter  over  with  him.  They 
make  inquiries  as  to  the  profits  which 
the  various  articles  carry  and  the  amount 
it  will  be  necessary  for  them  to  invest 
in  order  to  give  the  line  a  trial.  With 
an  investment  of  $50  or  $100  it  is  pos- 
sible to  stock  quite  a  complete  line.  It 
is  sufficient  at  any  rate  for  the  merchant 
to  try  them  out.  His  orders  in  the  fu- 
ture will  be  governed  by  the  sale  of  the 
various  articles.  As  the  matter  is  worked 
out  it  is  a  simple  problem  for  the  hard- 
wareman to  make  a  selection,"  said  the 
salesman  in  question. 

Motor  accessories  carry  an  average 
profit  of  50  per  cent.  This  is  fully  as 
good  as  most  hardware  stores  get  for 
their    regular    hardware    lines,   and   in 


many  cases  it  is  even  better.  The  articles 
are  for  the  most  part  very  moderate  in 
price,  one  of  the  largest  items  being  that 
for  tire  chains,  which  are  sold  to  the  re- 
tailer at  $3.50  for  two  pairs,  and  which 
are  sold  at  $5.50.  Some  of  the  smaller 
articles  sell  for  as  low  as  15c  each. 

As  an  indication  of  the  way  hardware- 
men  are  thinking  about  the  matter,  it 
might  be  stated  that  no  less  than 
eighteen  dealers  in  the  territory  between 
Toronto  and  Windsor  and  south  in  the 
Niagara  peninsula  have  under  considera- 
tion at  the  present  time  the  placing  of 
stocks  as  trial  orders.  Some  of  the  con- 
cerns which  already  carry  motor  acces- 
sories in  this  territory  are  Colton  & 
Lorimer,  at  Burlington.  Brown's  Hard- 
ware, in  Hamilton,  have  installed  a  line. 
George  A.  McMurtry,  of  St.  Thomas,  al- 
ready carries  a  good  line.  Clements' 
Hardware,  at  Milton,  has  also  carried  a 
line  for  some  time  past.  The  Brampton 
Hardware  Company  also  have  a  line  of 
accessories. 

Padget  &  Hay,  at  Agincourt,  have 
been  carrying  a  line  for  the  past  two 
years.  Last  year  they  installed  a  gaso- 
line service  station  wth  pump  in  a  con- 


venient location  in  the  inside  of  then- 
store.  During  the  winter  months  they 
sell  considerable  gasoline  to  the  farmers 
for  use  in  their  gasoline  engines.  Witli 
the  pump  in  the  store  they  are  able  to 
measure  it  out  without  the  necessity  of 
going  outside.  Their  gasoline  tank  is  lo- 
cated underground  outside  at  the  rear  of 
their  lot  and  is  constructed  of  steel.  The 
pump  in  the  store  draws  the  gasoline 
from  the  tank,  a  distance  of  approxi- 
mately 75  feet.  In  other  years  they  re- 
port they  have  had  a  good  sale  of  these 
accessories.  During  the  past  year  they 
have  disposed  of  5,000  gallons  of  gaso- 
line. The  sale  of  accessories  has  been 
somewhat  retarded  this  year  owing  to 
the  backward  condition  of  the  -roads. 
With  better  weather,  more  sunlight  and 
less  rain,  an  impetus  should  be  given  to 
the  sale  of  motor  accessories. 

London  Firm   Stocks  Accessories 

One  of  the  firms  in  Western  Ontario 
that  has  recently  stocked  a  line  of  motor 
accessories  is  the  Cowan  Hardware  Com- 
pany of  London,  Ont.  They  have  been 
carrying  a  complete  line  both  in  their  re- 
( Continued  on  page  39.) 
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Tires  Cheaper  Than  Five  Years  Ago 

In  Spite  of  War  Conditions  and  Advances  in  Raw  Materials,  Automobile  Tires  Are  Sell- 
ing- 25  Per  Cent.  Lower  Than  Year  Preceding  War — Life  of  Tire  Has  Also 
Been  Increased  Through  Perfecting  of  Methods  of  Manufacture 


«TX  spite  of  the  fact  that  war  con- 
ditions prevail,  tires  are  cheaper 
in  price  than  they  were  five  years  ' 
ago.  They  are  even  cheaper  than  in  the 
year  1913,  the  year  prior  to  the  outbreak 
of  hostilities,  when  business  conditions 
generally  began  to  feel  the  effects  or  the 
depression.  In  1911  the  price  of  a  30 
by  31/2-inch  tire  was  in  the  neighborhood 
of  $30.  In  1913  this  same  tire  was  sell- 
ing at  $20.50,  a  reduction  of  almost  50 
per  cent.  In  October  of  1915  this  same 
class  of  tire  was  selling  at  $13.50  each — 
the  lowest  in  the  history  of  the  automo- 
bile industry.  And  this  year,  with  all 
the  inconveniences  and  hardships  and 
dearth  of  certain  raw  materials,  tires 
of  this  same  grade  are  now  selling  at  an 
advance  of  only  10  per  cent,  over  the 
lowest  figure  of  last  year.  For  this  same 
30  by  3V2-inch  tire  the  price  to-day  to 
the  retailer  is  $15,"  declared  the  gen- 
eral sales  manager  of  one  of  the  well- 
known  rubber  companies  to  a  represen- 
tative of  Hardware  and  Metal. 

"And  while  the  price  of  the  tire  has 
decreased,  the  length  of  service — in  other 
words,  the  life  of  the  tire,  has  been 
greatly  increased.  Through  the  perfect- 
ing of  the  methods  of  manufacture  of 
the  duck  which  enters  into  a  tire,  it  has 
been  possible  greatly  to  increase  the  effi- 
ciency >of  the  service.  A  tire  is  only  as 
strong  as  its  weakest  part.  If  there  is  a 
defect  in  the  weaving  of  the  fabric,  that 
is  the  place  where  the  tire  is  bound  to 
give  way  the  first.  And  so  with  the  per- 
fecting of  this  manufacture  the  pur- 
chaser of  tires  to-day  is  netting  not  only 
a  cheaper  tire  than  be  was  getting  five 
years  ago,  but  he  is  also  getting  a  much 
better  tire — a  tire  that  will  give  a  con- 
siderably greater  mileage  in  wear." 

Vagaries  of  Raw  Materials 

In  spite  of  the  fact  that  there  has  been 
a  great  demand  on  all  the  rubber  com- 
panies— greater  than  ever  before — owing 
to  the  great  number' of  tires  which  are 
being  used  for  war  purposes,  it  is  rather 
remarkable  that  prices  have  advanced 
no  more  than  ten  per  cent,  over  the  low- 
est price  of  previous  years.  In  looking 
into  the  matter  of  price,  it  should  also 
be  borne  in  mind  that  many  of  the  com- 
modities that  enter  into  the  manufac- 
ture of  tires  have  also  advanced  greatly 
in  price. 

•  Duck  fabric  that  formerly  cost  42c  per 
pound  is  now  selling  for  70c  a  pound. 
Rubber,  on  the  other  hand,  is  easy  in 
price.  It  is  dearer  now  than  at  some 
points  last  year,  yet  it  is  lower  in  price 


Case  on  case,  stack  by  stack,  thousands  of 
Bicycles  piled  in  a  Toronto  warehouse  will 
all  be  disposed  of  before  present  season  is 
over.  Snapshot  taken  by  Hardware  and 
Metal  representative. 

than  it  was  at  the  beginning  of  the  pres- 
ent year.  Rubber  to-day  is  selling  for 
approximately  65c  per  pound.  The  low- 
est point  that  it  reached  last  year  was  in 
the  neighborhood  of  50c  a  pound.  At  the 
beginning  of  the  present  year  rubber 
was  selling  at  such  figures  as  80c,  90c 
and  95c  per  pound. 

Advance  in  Fabric  Prices 

Some  of  the  pigments,  such  as  zinc, 
which  enter  into  the  manufacture  of 
tires,  has  greatly  increased  in  price. 
Zinc  that  sold  for  5c  per  pound  a  year 
ago  is  now  being  sold  for  8c  and  9c. 
Furthermore,  on  the  Amazon  River,  rub- 
ber, which  comes  through  the  port  of 
New  York,  there  is  an  increased  duty  of 
7V2  per  cent.  The  same  is  true  of  the 
Sea  Island  duck,  which  comes  from  the 
Eastern  United  States.  It  has  also  been 
difficult  to  get  this  article  from  the 
manufacturers.  The  demand  for  these 
duck  fabrics  has  been  so  great  that  the 
makers  have  been  unable  to  turn  it  out 
fast  enough  to  keen  up  with  the  demand. 
Their  operations  have  been  hampered 
greatly  by  strikes  in  different  parts  of 
the  country. 

It  will,  therefore,  be  seen  that  while 
rubber  has  not  advanced  in  price — in 
fact,  it  is  lower  in  price  than  at  the  first 


of  the  present  year — there  have  been 
circumstances  which  counteracted  these 
factors  and  have  tended  to  increase  the 
price  of  tires.  There  has  been  no  dearth 
in  raw  rubber,  but  there  has  been  a  dif- 
ficulty in  getting  shipments  through 
from  England  under  war  conditions.  All 
of  the  Ceylon  rubber  comes  through 
London,  and  the  scarcity  of  tonnage  has 
operated  to  cause  delay  in  shipments. 
In  consequence,  it  has  been  necessary 
for  the  manufacturers  to  anticipate 
their  demands  far  in  advance.  This  has 
required  the  investment  of  larger  sums 
in  stock.  With  the  tying  up  of  more 
capital  the  cost  of  running  the  business 
has  been  increased  to  that  extent. 

"The  demand  for  tires  is  greater  now 
than  it  has  ever  been.  Retailers  are  now 
able  to  sell  them  to  consumers  at  a 
price  which  was  formerly  near  the  price 
of  the  rubber  manufacturers  to  the  auto 
manufacturers,"  said  the  manager  of 
one  of  the  large  rubber  companies. 
Demand  for  Bicycle  Tires  Greatest  Ever 

"The  demand  for  bicycle  tires  was 
never  so  great  as  at  the  present  time," 
said  the  manager  of  one  of  the  leading 
Canadian  rubber  companies.  "It  is 
greater  than  at  any  previous  time  in  the 
history  of  the  bicycle  industry.  In  times 
past  it  had  been  our  custom  to  close 
down  our  works  for  a  month  or  two  in 
the  late  summer,  owing  to  the  dearth  of 
business.  For  the  first  time  in  our  busi- 
ness career  we  do  not  intend  this  year 
to  follow  this  precedent  of  past  years. 

"Here  again  is  another  instance  where 
the  price  to  the  consumer  has  greatly 
decreased  during  the  past  ten  years.  A 
set  of  bicycle  tires  that  now  sell  for  $8, 
ten  years  ago  sold  for  $15.  This  is  al- 
most a  100  per  cent,  reduction.  Many 
things  have  contributed  to  this  revival 
of  interest  in  bicycling.  First,  there  is 
the  cheapness  with  which  a  bicycle  can 
be  secured  as  compared  with  a  few  years 
ago.  A  popular  grade  of  sellers  are  now 
on  the  market  at  a  price  around  $30. 
Ten  and  fifteen  years  ago  the  cheaper 
grades  of  bicycles  were  selling  at  $40. 
More  expensive  grades  were  much  higher 
in  price. 

"In  some  cities  the  poor  car  service 
has  had  the  effect  of  sending  many 
people  to  bicycling  as  a  means  of  getting 
to  their  work.  For  the  accommodation 
of  the  riders  in  our  own  works  we  have 
had  to  almost  double  the  shed  capacity 
for  bicycles  during  the  present  season. 
Bicvcle  manufacturers  are  preparing  for 
a  bigarer  year  next  year  than  they  have 
ever    had. 
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A  Splendid  Opportunity  in  France 

Chances  for  Canadian  Manufacturers  and  Merchants  Will  Develop  After  the  War. 

T 


HE  following  letter  has  been  received  from  C.  A.  Chouillou,  of  C.  A.  Chouillou  &  Cie,  of  Paris, 
France.  M.  Chouillou  was  in  Montreal  some  years  ago  and  so  has  an  intimate  knowledge  of  trade 
conditions  in  Canada,  so  that  his  criticisms  and  suggestions  should  have  double  weight. 


Considering  that  over  20  millions  of  inhabitants  only  in  Fiance  and  Belgium  have  had  their  cities,  properties, 
buildings  and  homes  destroyed  systematically  by  the  enemies,  it  will  be  necessary  to  proceed  to  the  reconstruction  and 
the  reorganization  of  the  towns,  factories,  homes. 

It  is  evident  there  will  be  for  the  up-to-date  merchant  and  manufacturer  an  exceptional  opportunity  to  find  ucw 
markets  for  their  goods  and  wares. 

In  view  of  securing  not  only  present  but  future  business  the  Canadians  will  have  to  modify  their  ways  of  doing 
business  and  to  comply  a  little  more  than  they  have  so  far   to  the  tastes  and  customs  of  their  new  buyers. 

At  present,  Canadians  are  taking  advantage  of  the  situation  selling  their  goods  at  high  prices  F.O.B.  shipping 
points  and  asking  payment  cash  by  irrevocable  banker's  credit  against  bills  of  lading  when  they  do  not  ask  payment 
in  advance  of  shipment. 

This  may  be  well  and  good  as  long  as  the  war  will  last,  but  it  will  not  last  forever;  and  it  might  be  wise  to  consider 
the  question  of  business  after  the  war,  which  is  in  our  mind  the  most  interesting  to  cater  for. 

What  will  be  the  goods  most  wanted  after  the  war  for  the  reconstruction  of  the  devastated  countries,  and  which 
may  lead  to  a  considerable  amount  of  business? 

In  the  first  place,  portable  houses  of  all  descriptions  for  the  reconstruction  of  homes,  schools,  churches,  farm 
buildings,    barns,   chicken    houses,   etc. 

Roofing  material  of  all  description,  metal,  paper,  asbestos,  railway  material  and  supplies,  ties,  rolling  stock, 
locomotives;  office  furniture,  house  furniture,  especially  dining  and  bed  room  heating  and  kitchen  stoves,  kitchen 
utensils;  hardware  and  anything  metal  will  be  required;  labor-saving  machinery  and  hand  tools  of  all  descriptions 
for  carpenters,  metal  workers;  road  machinery;  agricultural  implements,  tractors;  All  kinds  of  machinery  for  the 
cotton   and   woollen   industries;   canned    meats,   vegetables,  lobsters,    salmon,    etc. 

The  Canadian  exporter  must  be  willing  to  sacrifice  something  and  make  a  certain  effort  to  get  his  share  of  that 
new   business. 

The  Canadian  exporter  must  be  willing  to  sacrifice  something  and  make  a  certain  effort  to  get  his  share  of  that 
new  business. 

He  must,  for  instance,  sample  his  goods  freely,  send  travellers  speaking  the  language  of  the  country  or  appoint 
local  agents  to  show  and  advertise  same. 

Many  Canadian  firms  are  willing  to  confer  their  agencies,  but  nine  times  out  of  ten  they  want  the  agent  to  buy 
the  samples  necessary  to  do  business. 

Naturally,  very  few  agents  accept,  as  they  do  not  want  to  crowd  their  rooms  with  samples,  which  may  be  eventually 
of  no  value  or  upon  which  they  would  lose  heavily;  thus,  eating  part  of  their  commissions,  which  are  the  only  remun- 
eration   for   their   work. 

Cauadians,  who  are  as  a  rule  flush  with  their  selling  ;  aff  at  home,  are  on  the  contrary  mean  and  stingy  with  their 
representatives  abroad.  This  would  lead  to  the  impression  that  they  do  not  care  much  for  export  business  unless  they 
cau  secure  it  without  any  trouble  or  sacrifice  or  in  view  to  relieve  the  home  market  of. a  surplus  production. 

A  great  number  of  firms — and  this  is  due  to  the  ignorance  or  neglect  of  their  mail  department — post  their  letters 
with  a  2-  instead  of  a  5-cent  postage  stamp,  causing  to  the  receiver  an  expense  for  insufficient  postage. 

Through  lack  of  knowledge  of  foreign  languages  Canadians  have  in  the  past  used  German  agents  almost  entirely 
in  Europe,  and  those  agents,  according  to  their  custom,  have  been  taking  advantage  of  this  state  of  affairs  to  favor 
competing  German  industries  to  the  detriment  of  Canadian   trade. 

If  it  is  wanted  to  do  business  with  France,  let  it  be  un  derstood  that  it  must  be  through  our  own  men  or  through 
French    travellers    or   representatives    well    conversant    with  French  and  Canadian  methods  and  customs. 

Canadian  firms  are  also  inclined  on  account  of  the  language  to  give  the  control  of  the  sale  of  their  goods  for 
Europe  to  an   English  firm. 

It  is  in  our  mind  a  mistake  to  have  a  "Sole"  European  representative  to  take  care  of  your  business  interests  all 
ever  Europe.  Languages,  economical  conditions  and  customs  are  so  different  between  countries  in  Europe  that  it  is 
impossible  for  an  English  agent  for  instance  to  look  after  your  interests  in  Spain  or  Greece,  as,  it  would  be  for  a 
French  representative  to  take  care  of  your  business  in  Holland  or  Sweden. 

If  you  care  to  do  business  in  the  different  countries  of  Europe  have  a  "Sole"  representative  in  each  of  them 
and  keep  in  direct  touch  with  him. 

The  information  you  will  get  concerning  the  requirements  and  needs  will  be  far  more  accurate  and  reliable  than 
if  they  come  through  a  third  party  unfamiliar  with  the  trade   of  that  country  and  customers. 

Those  remarks  can  equally  be  applied  to  European  firms  which  give  their  sole  agencies  to  American  firms  in 
New  York,  ignoring,  it  seems,  absolutely,  the  importance  of  Canada,  and  therefore  the  necessity  of  an  independent  and 
direct  Canadian  agency. 

The  commercial  and  political  interests  are  so  different  in  the  two  countries,  although  close  neighbors,  that  an 
American  agent  cannot  work  satisfactorily  our  Canadian  market. 

It  is  to  be  hoped  that  Canadian  firms  will  change  their  ways  and  deal  in  the  future  direct  with  France  for  the 
greater  benefit  of  all  concerned. 
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LESSON  NO.  16  CAPITALS  IN  WINDOW  CARDS 

ILLUMINATED  capitals  are  not  by  any  means  a  new 
idea   in   the   making1   of   window   cards.      They   were 

used  many  years  ago,  and  are  yet  used  extensively  in 
the  printing  trade.  You  come  a'cross  them  in  daily 
papers,  magazines  and  journals  of  all  sorts.  They 
are  usually  used  at  the  beginning  of  the  reader.  They 
are  never  used  lavishly,  usually  only  one  to  a  page.  So  it 
is  with  the  show  card.  No  more  than  one  of  these  fancy 
capitals  should  be  used  to  a  card,  and  some  cards  should 
not  have  them  at  all. 

For  instance,  as  they  are  for  the  better  class  card, 
it  is  not  advisable  to  use  them  on  a  card  where  a  price 
is  shown  unless  the  price  appears  very  small  in  the 
reader.  The  recognized  use  of  the  illuminated  letter  is 
to  use  them  at  the  beginning  of  a  neatly  lettered  card 
where  the  lettering  is  of  a  uniform  size.  The  style  of 
fancy  initial  used  depends  entirely  upon  the  style  of 
letter  to  be  used  on  the  remainder  of  the  card.  Do  not 
use  a  fancy  cap  with  a  Roman  letter  or  vice  versa.  One 
must  harmonize  with  the  other. 


Keep  Lettering  in  Centre 
In  laying  out  a  card  for  this  style  of  work,  keep  the 
lettering  to  the  centre  of  the  card.  Do  not  have  it 
sprawled  all  over  the  card.  Another  thing  to  be  remem- 
bered in  making  this  style  of  show  card  is  that  there  is 
to  be  only  one  fancy  thing  on  the  card,  and  that  is 
around  the  first  letter.  No  other  scrolls  and  flourishes 
should  be  used  on  various  parts  of  the  card.  You  will 
find  it  necessary  at  all  times  in  this  work  to  sketch  it  out 
lightly  with  a  pencil  before  applying  the  color.  This  is 
necessary  even  for  the  most  experienced  cardwriters. 

The  Chart 

The  collection  of  fancy  letters  in  the  chart  only  serves 
to  give  an  idea  of  what  can  be  produced.  Hundreds  of 
other  styles  can  be  made  just  as  effectively.  These 
letters  are  all  of  a  more  or  less  fancy  nature,  but  the 
plain  styles  which  we  have  taken  up  in  previous  lessons 
can  be  made  into  illuminated  capitals  with  as  good  an 
effect  as  those  shown  here. 

The  first  "A"  is  of  Roman  formation,  with  the  extra 
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cross  stroke  added  to  give  variety.  This  letter  can  be 
formed  either  with  the  music  pen,  explained  in  Lesson 
No.  16,  or  the  round-writing  pen.  If  a  large  letter  is 
needed,  it  is  advisable  to  use  the  brush  stroke  method,  or 
it  can  be  made  by  outlining  with  the  pen.     The  letter  is 


the  right.     Any  suitable  pale  shade  can  be  used  for  the 
background  of  "this  letter. 

The  first  "G"  shows  a  letter  very  heavily  colored  and 
one  that  is  not  always  desirable.  While  it  shows  up  well 
on  some  cards,  it  is  not  advisable  to  use  it  on  a  card  for 


black  and  the  scroll  work  is  of  a  pale  mauve  applied  with 
a  small  brush. 

The  second  "A"  is  a  fancy  pen-outlined  letter  in 
black.  The  centre  is  a  green  opaque  color,  and  the 
shadow  is  of  a  pale  French  grey. 

The  first  "B"  is  of  freakish,  but  striking  formation. 
It  also  is  outlined  with  a  stub  pen,  with  the  centre  left 
white.  The  diamond-shaped  background  has  a  double 
black  border,  with  the  centre  in  a  rich  shade  of  brown. 

The  second  "B"  is  of  very  fancy  formation.  The 
only  way  this  letter  can  be  made  is  by  outlining,  or  with 
the  music  pen.  The  letter  is  solid  black,  with  a  mild 
shade  of  grey  for  a  shadow. 

The  "C"  is  an  extended  outlined  letter.  The  interior 
is  colored  with  ultramarine  blue.  The  panel  behind  the 
letter  is  of  a  pretty  shade  of  pale  blue,  with  a  pale  grey 
outline.  There  are  many  other  color  combinations  which 
can  be  used,  such  as  two  tones  of  green,  brown,  etc. 
This  letter  should  be  a  fancy  cap  on  a  card  lettered  in 
Roman. 

The  "D"  is  of  modernized  "Old  English"  forma- 
tion. It  is  a  pen-outlined  letter  with  a  heavy  shade  of 
black  on  the  left  and  lower  side.  The  centre  of  this 
letter  can  be  filled  in  with  any  suitable  color  to  match 
the  card,  or  it  can  be  left  plain. 

The  first  "E"  is  of  an  uncommon  foi'mation,  and 
should  be  used  on  a  card  where  a  square-faced  or  block 
letter  is  used  in  the  reader.  The  letter  was  first  outlined 
with  black  and  filled  in  with  a  medium  shade  of  blue. 
After  this  was  dry,  I  added  lots  of  thick  white,  as 
shown.  The  shade  on  the  left  and  lower  side  of  the  letter 
was  of  sky  blue.  To  work  up  two  tones  of  the  same 
color  on  fancy  caps  similar  to  these  makes  a  very  at- 
tractive card,  and  does  not  appear  overdone  or  splashy. 

The  second  "E"  shows  a  very  graceful  letter  of  the 
semi-outlined  style.  The  outline  is  of  black  made  with 
the  pen.  The  centre  is  left  white.  The  shield-shaped 
background  is  of  pale  green,  with  a  broken  dark  green 
outline.  This  letter  should  be  used  on  a  card  when  the 
remainder  of  the  lettering  is  of  a  delicate  Roman  forma- 
tion and  executed  with  the  music  or  round-writing  pens. 

The  first  "F"  shows  a  letter  which  is  easy  to  make. 
Draw  the  circle  first  with  the  aid  of  a  compass,  then 
place  the  letter  in  the  centre  of  it.  This  letter  is  a  black 
outline  block  style,  with  the  centre  a  pea  green  shade. 
The  background  is  a  pale  shade  of  mauve.  This  letter 
should  be  used  on  a  card  with  other  square-faced 
lettering. 

The  second  "F"  shows  a  fancy-shaped  background 
effect.  The  only  thing  in  the  formation  of  this  letter 
from  the  ordinary  Roman  letter  is  that  the  two  upper 
right-hand  spurs  are  made  to  curl  to  the  left  instead  of 


a  dainty  display.  The  background  of  this  letter  is  of  a 
green  shade  with  a  darker  green  used  as  a  shade  for  the 
letter. 

The  second  "Gr"  is  better  for  the  dainty  show  cards, 
as  it  is  not  so  conspicuous  as  the  former.  It  is  a  con- 
densed formation  and  black  in  color.  The  background  is 
striped  with  pale  grey  and  outlined  with  the  same  shade. 
This  must  be  done  with  a  small  brush. 

The  "H"  shows  a  diagonally-striped  outlined  letter. 
It  is  of  the  block  style,  and  should  be  used  on  cards  with 
other  types  of  the  same  class.  A  pale  green  background 
is  outlined  with  gilt,  and  the  letter  is  outlined  with  a  dark 
snade  of  green. 

The  second  "H"  shows  an  excellent  one  in  fancy  cap 
pattern.  It  is  a  clean-cut,  solid  black  letter  of  snappy 
formation.    In  this  case  a  pea  green  was  used  as  a  shadow. 

The  "I"  is  a  black  outlined  letter,  with  the  centre 
left  plain  white.  A  line  of  red  dots  surrounds  the  letter. 
The  shield-shaped  background  is  of  a  pale  mauve. 

The  first  "J"  shows  a  rather  striking  formation. 
Any  dark  color  can  be  used  for  this  letter,  but  a  pale 
shade  must  be  applied  for  the  scroll  work. 

The  second  "J"  shows  an  outline  letter  with  the  left 
and  lower  side  made  heavier  than  the  remainder  of  the 
letter.  A  dark  green  letter  with  a  pea  green  background 
makes  a  good  color  combination  for  this  letter. 

The  first  "K"  is  quite  simple,  being  a  spurred  block 
outline  letter,  with  an  outline  of  pale  blue. 

The  second  "K"  is  of  upright  script  formation,  made 
with  a  stub  pen  by  the  outlining  and  filling  in  process. 
It  is  solid  black,  and  the  circular  background  is  of  a  rich 
shade  of  light  orange. 

Daintiest  Letter  of  All 

In  the  "L"  we  have  what  is  considered  by  some  card- 
writers  the  daintiest  letter  of  the  lot.  It  has  a  light  out- 
line of  black,  with  a  mauve  centre.  The  ball  is  gold. 
The  suggestion  of  a  flower  is  quite  suitable  for  the  spring 
season. 

The  "M"  is  an  oddly-shaped  letter,  and  should  be 
used  on  cards  when  the  remainder  of  the  type  is  of  similar 
formation.  The  background  is  a  pale  green  shade,  with  a 
darker  shade  of  green  outline. 

The  second  "M"  is  one  that  should  not  be  used  on 
any  kind  of  show  card  on  account  of  it  being  hard  to 
read.  It  is  an  outline  letter  with  black  diagonal  stripes. 
The  shade  is  grey. 

The  "N"  is  a  very  gracefully-formed  letter,  and 
can  be  used  on  a  card  with  either  Old  English  or  Roman 
■lettering.  It  is  an  outline  letter  with  a  dark  green  centre 
and  shaded  with  a  pale  green. 

The  first  "0"  is  quite  simple.  It  can  be  formed  with 
either  pen  or  brush.  Any  suitable  light  shade  can  be 
useil   for   the  background.     The   second   "0"   shows  the 
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straight  Roman  formation  with  the  two  diamond  shapes 
added.  The  centre  of  the  diamonds  is' dark  blue  and 
the  centre  of  the  letter  is  pale  blue.  A  pale  grey  or  gold 
shade  can  be  used  to  make  the  letter  stand  out. 

The  "P"  shows  another  letter  than  can  be  used  on 
a  card  where  "Bradley"  type  is  used.  It  is  entirely  a 
pen-outlined  letter  in  black,  with  small  diagonal  strokes 
on  the  left  and  inner  side  of  the  letter.  The  shaped  back- 
ground is  a  pretty  shade  of  buff. 

The  "Q"  is  a  very  decorative  letter.  Many  color 
combinations  can  be  used  here.  Black  letter,  with  a  buff 
background,  with  an  orange  shadow  on  the  letter  and  the 
scroll  work  of  pale  green,  is  a  good  suggestion. 

The  first  "R"  shows  a  script  letter  worked  over  a 
two-tone  band.  This  letter  should  only  be  used  where 
the  remainder  of  the  lettering  is  script.  It  is  a  solid 
black,  outlined  and  filled  in  letter. 

The  second  "R"  gives  the  bizarre  effect.  The  letter 
is  outlined  with  a  small  pen  in  black.  Various  spots  of 
bright  colors  are  arranged  haphazardly  in  the  interior. 
The  double  shadow  is  of  two  tones  of  green. 

To  make  the  first  "  S "  it  must  be  marked  out  accur- 
ately with  a  pencil  before  ink  is  applied.  The  body  of  the 
letter  is  black  diagonal  stripes,  with  a  black  shading  line 
on  the  left  and  lower  side.     The  shadow  is  of  pale  blue. 

The  second  "S"  is  a  solid  black  letter,  with  an  outline 
of  light  red,  and  a  darker  shade  of  red  is  used  over  the 
light  red  as  a  left-hand  shadow. 

The  first  "T"  gives  a  newer  variety  of  the  fancy 
capitals.  The  letter  is  outlined  with  a  shaded  centre. 
The  pale  blue  background  shows  a  pretty  spray  of  spring- 
flowers  over  it. 

The  second  "T"  shows  a  very  popular  shape  for  this 
letter.  The  background  is  mauve,  with  a  deeper  shade 
of  the  same  color  as  an  outline  and  shade  for  the  letter. 

The  "•U"  is  a  mottled  letter,  with  a  pale  green  ground. 
This  make  a  good  letter  for  a  spring  card. 

The  "V"  is  a  very  dainty  and  neat  letter.  It  is 
especially  adaptable  to  card  used  in  showings  of  a  quiet 
nature. 

Popular  Shield-Shaped  Letters 

The  first  "W"  has  its  interior  shaded.  From  a  dark 
brown  at  the  bottom,  it  gradually  fades  to  a  cream  at  the 
top.    The  background  is  a  light  brown. 

The  second  "W"  shows  the  use  of  the  popular  shield 
shape.  It  is  a  pretty  shade  of  blue,  with  a  black  dotted 
outline.     The  letter  is  black  with  a  white  centre. 

The  "X"  shows  the  heavy  stroke  shaded.  Commenc- 
ing at  the  top  and  bottom,  it  fades  from  a  dark  green 
to  a  pale  green  at  the  centre.  The  background  is  pale 
green. 

The  "Y"  shows  an  outline  letter  with  a  heavy  shade 
on  the  right  and  lower  side.  The  letter  is  of  a  dark  blue, 
with  a  pale  blue  centre. 

The  "Z"  is  of  script  formation,  with  a  gold  outline. 

Fancy  Caps 

Some  letters  permit  of  more  detail,  as  shown  in  the 
illustration  elsewhere.  This  is  not  always  practical,  but 
it  does  not  do  any  harm  to  make  a  very  fancy  letter  if 
the  time  can  be  spared. 

"F"  is  a  heavy  black  letter,  with  a  gold  outline.  The 
diamond-shaped  background  is  of  pale  blue,  with  a  darker 
shade  of  blue  as  a  water  effect. 

"A"  is  a  solid  black  round-spurred  letter.  The 
broken  background  is  of  a  bright  green. 

"N"  is  a  letter  taken  from  the  cover  of  a  child's 
picture  book.  It  is  black  outline,  with  an  inner  of  two 
tones  of  red.     A  pale  green  shade  is  used. 

"C" — The  centre  of  this  letter  is  a  medium  shade  ot 


grey,  with  a  lighter  shade  of  the  same  color  over  it  to 
give  the  watered  effect.  The  circle  in  the  centre  is  a 
black  and  white  check.  The  double  shade  is  light  and 
dark  blue. 

The  interior  of  the  "Y"  is  shaded  from  a  dark  to  a 

pale  green.     This  letter  is  outlined  with  black  and  gold. 

"C"  is  a  letter  which  will  brighten  up  any  card.     It  is 


l^or  inside  or  oulside 
fawork  use  Blanks  pure 
ready  mixed  pairds. 

Ask  for  color  card. 


Suggestion  for  paint  display  card 

a  black  outline  letter,  and  the  interior  has  lines  running 
in  various  directions.  These  lines  are  colored  with 
various    bright    transparent    colors. 

"A"  is  an  excellent  example  of  illustrated  capitals. 
The  letter  is  white  with  a  black  outline,  being  heavier  on 
the  left  and  lower  side.  The  background  is  pale  green, 
with  black  diagonal  stripes. 

"P"  is  just  in  the  colors  of  black  and  grey,  but  is 
very  effective  when  used  on  a  card. 

The  "S"  is  a  very  showy  letter.  The  centre  is  worked 
up  with  yellow  on  one  side  and  red  on  the  other.  The 
background  is  of  a  French   grey. 

The  completed  cards  give  a  very  good  illustration  of 
how  these  illuminated  capitals  appear  when  used  on  the 
show  card. 


Maximi 

1 

LlITl 

Heal 

num 

rilh  a 

Minir 

.   or 

Fuej 

I 

1 

Sugget 

•tion  for  show-card  for  stove  de- 
partment 
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STEEL  PRODUCTS  EASIER 

lHE  opinion,  expressed  in  our  market  reports  several 
times  of  late,  continues  to  grow  that  the  movement  of 
prices  has  reached  the  top,  and  that  although  some  time 
may  elapse  before  marked  reduction  takes  place,  there 
will  be  few  further  advances.  This  applies  particu- 
larly to  iron  and  steel  products.  Predictions  are  made 
of  course,  with  due  regard  to  unforeseen  developments. 
That  manufactured  steel  products  are  easier  in  the  United 
States  is  indicated  by  the  American  Metal  Market,  which 
states  that  in  the  general  and  great  advance  that  occurred 
in  steel  prices,  culminating  practically  last  April,  it  was  an 
outstanding  fact  that  many  if  not  all  manufactured  steel 
products,  such  as  bolts  and  nuts,  rivets,  shafting,  chain, 
spikes  and  a  great  many  other  cognate  commodities,  ad- 
vanced a  great  deal  more  per  ton  than  did  the  steel  mill 
products  from  which  they  were  made.  The  fact  was  rather 
irritating  to  many  buyers  of  these  commodities.  They 
recognized  that  if  steel  became  scarce  and  advanced  the 
maker  of  finished  steel  was  entitled  to  pass  on  the  extra 
cost  to  the  ultimate  buyer,  but  they  did  not  see  why  a 
large  toll  should  be  levied.  On  the  part  of  the  manufac- 
turers, however,  there  was  the  circumstance  of  their  not 
always  being  fully  covered,  and  the  danger  that  some  time 
they  might  not  be  able  to  obtain  full  supplies  of  steel  from 
the  mills  at  any  price. 

The  beginning  of  a  trend  the  other  way  is  now  appar- 
ent. There  have  been  no  definite  declines  in  manufactured 
steel  products  of  the  class  we  are  considering,  but  a  gen- 
erally easier  tone  is  to  be  observed.  This  may  be  the  nat- 
ural reaction  from  the  excited  advances  that  previously 
occurred,  but  it  represents  also  a  loosening  up  in  deliver- 
ies of  steel  from  the  mills.  There  is  no  question  but  that 
the  deliveries  are  more  regular  and  steady.  Perhaps  it  is 
not  so  much  a  question  of  the  total  tonnage  shipped  as  it  is 
of  the  distribution,  the  machinery  of  allotment  of  steel  to 
different  buyers  being  gotten  into  smoother  running  order. 
Another  feature  of  the  situation,  however,  which  must 
be  borne  in  mind,  especially  in  Canada,  is  the  marked 
scarcity  of  skilled  help  in  some  manufacturing  centres 
where  recruiting  has  been  heavy.  The  labor  problem  is 
now  a  serious  one  and  the  easier  tendency  in  the  steel 
market  may  be  offset  greatly  by  the  labor  problem  and 
the  higher  wages  which  are  now  being  paid. 


FREE  MAILING  LISTS 

'TpHE  American  Artisan  directs  attention  to  the  fact 
that  theorists  in  the  United  States  have  turned  their 
efforts  toward  securing  National  legislation  which  will  if 
it  is  passed  and  enacted  into  law  give  the  person  who 
wishes  to  sell  direct  many  advantages  over  those  who  fol- 
low the  regular  method  of  distribution. 

A  bill  has  been  introduced  in  the  National  Congress  at 
Washington,  providing  for  a  marketing  measure  and  a 
parcel  post  adaptation  to  direct  trade  between  producer 
and  consumer. 

The  idea  is  that  the  Post  Office  Department  is  to  be 
made  into  an  advertising  and  sales  department  for  the  far- 
mer without  any  expense  to  him,  for  the  postmasters  are 
to  furnish  anyone  who  wishes  to  sell  produce  or  other  farm 
products  with  lists  of  customers  who  might  be  interested 
in  buying  direct. 

That  the  entire  tax  paying  population — of  which  the 
manufacturers,  wholesalers,  retailers  and  their  employees 
form  a  very  large  proportion — will  thus  be  forced  to  pay 


the  cost  of  establishing  and  maintaining  such  a  gigantic 
enterprise  in  the  interest  of  a  special  class  appears  to  be  a 
matter  which  has  not  been  considered  in  any  way  by  the 
proponents  of  this  latest  angle  of  legislation  to  cure  evils 
which  are  largely  imaginary. 

The  propaganda  which  has  been  conducted  in  the  daily 
press  and  agricultural  publications  has  been  very  vigorous 
and  great  pressure  has  been  brought  to  bear  upon  members 
of  Congress  to  induce  them  to  vote 'for  the  passage  of  this 
legislation. 

Although  attempts  have  been  made  in  Canada  to  pass  a 
great  many  grossly  unfair  bills  which  would  only  benefit 
certain  classes  attempting  to  do  a  direct  to  the  consumer 
business,  one  such  as  described  above  has  not  yet  been 
attempted.  And  it  is  doubtful  if  the  direct-to-the-con- 
sumer  concerns  need  such  legistlation  in  this  country.  It 
is,  in  a  great  many  localities,  quite  an  easy  matter  to 
secure  copies  of  post  office  lists  and  the  assistance  of 
postmasters  in  correcting  the  mailing  lists  of  favored 
firms. 


SISAL  CROP  SHORT 

A  CCORDING  to  the  regulating  commission  which  con- 
trols the  supply  of  sisal  from  Mexico,  there  has  been  a 
heavy  shortage  of  sisal  since  the  last  crop.  Practically 
the  entire  output  of  Yucatan  is  utilized  in  the  United 
States  and  Canada.  If  the  imports  of  sisal  to  the  United 
States  were  cut  off  by  war  between  the  United  States  and 
Mexico,  a  rather  serious  situation  would  develop  in  the 
cordage  industry. 

Hopes  are  expressed,  however,  that  even  though  war 
should  occur  between  the  two  countries,  and  the  American 
fleet  block  Progress,  shipments  of  sisal  would  be  allowed 
to  pass.  The  Yucatan  farmers  need  the  gold  they  secure 
for  sisal,  and  the  American  and  Canadian  manufacturers 
and  farmers  need  products  manufactured  from  sisal. 

It  is  not  expected  that  a  shortage  will  be  apparent  this 
season  as  manufacturers  have  sufficient  supplies  to  keep 
their  plants  running  until  late  in  the  year.  There  is  no 
danger  of  an  immediate  shortage.  Shipments  of  sisal  have 
continued  without  interruption  despite  the  internal 
troubles  of  Mexico  which  have  devastated  other  parts  of 
the  country.  But  should  supplies  be  cut  off  the  manufac- 
turers of  binder  twine  and  cordage  lines  would,  it  is 
claimed,  find  themselves  in'  a  serious  predicament  towards 
the  end  of  the  year.  Manila  hemp  could  be  substituted 
for  sisal,  but  at  a  considerably  higher  cost. 


OUR  CANADIAN-FRENCH  TRADE 
'TpHAT  there  will  be  opportunities  after  the  war  for 
A  trading  with  Prance  on  a  scale  unknown  before  to 
Canadians,  is  the  opinion  of  an  importer  in  Paris,  set  out 
in  an  article  on  another  page  under  the  caption,  "A  Splen- 
did Opportunity  in  France."  This  article  points  out  the 
reasons  for  his  belief,  and  urges  Canadians  to  prepare  to 
take  advantage  of  the  exceptional  post-war  circum- 
stances. 

The  words  of  M.  Chouillou  in  regard  to  necessary 
changes  in  our  trading  manners  are  blunt,  but  they  are 
true.  If  Canadian  houses  are  going  to  develop  business 
with  the  continent  they  must  radically  alter  their  methods. 
M.  Chouillou  shows  the  alterations  needful.  Not  the  least 
important  is  that  the  Canadian  manufacturer  should  send 
as  a  traveler  to  Prance  one  who  can  speak  French.  Simple 
and  palpable  requisite  as  this  detail  would  seem,  it  is  a 
fact  that,  at  present,  many  of  our  manufacturers  are  repre- 
sented on  the  continent  by  Canadians  who  speak  English 
and  have  a  phrase-dictionary  acquaintance  only  with  the 
language  of  the  country  in  which  they  are  trying  to  build 
up  business. 
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OBITUARY 

Edmonton,  Alta. — The  death  took 
place  here  recently  of  Arthur  McLean, 
an  old-time  hardware  merchant,  of  this 
city.  Death  came  as  result  of  heart  fail- 
ure after  a  short  illness.  The  deceased 
is  survived  by  a  wife  and  two  sons,  Ced- 
ric,  the  eldest,  who  runs  the  hardware 
business  on  Whyte  Avenue,  Edmonton, 
established  by  his  father  23  years  ago, 
and  the  younger  son,  aged  19,  who  is 
serving-  with  the  colors  in  the  202  Sports- 
men's Battalion. 

Winnipeg,  Man. — Albert  E.  Moore, 
commercial  traveller,  who  came  here 
from  Toronto  to  manage  a  furniture 
company,  died  suddenly  at  Kenora,  Ont. 
For  the  past  five  years  he  had  been 
travelling  for  Clare  Bros. 

Owen  Sound,  Ont. — The  death  took 
place  last  week  of  Wm.  Boyd  Stephens, 
a  former  hardware  merchant,  and  at  one 
time  secretary  of  the  Owen  Sound  Stove 
Company. 

Delhi,  Ont. — The  death  occurred  here 
of  W.  H.  Whiteside,  President  Sover- 
eign Mitt,  Glove  &  Robe  Co. 


COPPER     CLIFF     MERCHANTS     TO 
HOLD  HAFL-HOLIDAY 

The  merchants  of  Copper  Cliff  have 
agreed  to  close  on  Wednesday  after- 
noons during  June,  July  and  August. 


INDUSTRIAL    NOTES 

Berlin,  Ont. — A  contract  has  been 
closed  with  the  Carbo  Corporation  of 
Chicago  to  locate  their  Canadian  plant 
here.  The  firm  will  manufacture  steel 
posts  and  fence  supports,  and  it  is  ex- 
pected will  commence  operations  in  a 
few  weeks. 

Alliston,  Ont. — The  Benedict-Proctor 
Co.,  manufacturers  of  silverware,  have 
announced  that  they  will  probably  re- 
move to  Trenton,  the  latter  place  having 
made  some  attractive  offers,  and  par- 
ticularly with  regard  to  cheap  power. 

The  Consolidated  Plate  Glass  Co.,  To- 
ronto, has  increased  the  capital  stock  to 
$500,000. 

Gait,  June  27. — Gait  is  to  have  a  new 
industry,  the  Roelofson  Machine  and 
Tool  Company,  Limited,  with  E.  C. 
Roelofson,  formerly  of  Gait,  who  has 
been  in  Toronto  for  some  years,  as 
president  and  general  manager,  and  his 
brother,  A.  C.  Roelofson,  works  man- 
ager. E.  B.  Roelofson,  Gait,  is  vice- 
president.  Work  has  been  started  on  a 
factory  185  feet  by  105  feet  on  Beverley 
Street,  and  it  is  expected  that  the  build- 
ing will  be  completed  by  August. 


PERSONAL 

C.  H.  S.  Bamford,  sales  manager  of 
the  J.  H.  Ashdown  Hardware  Co.,  Win- 
nipeg, was  in  the  East  last  week  attend- 
ing the  funeral  of  his  father  at  Bur- 
lington, Ont. 


BUSINESS  CHANGES 

Preston,  Ont. — Bowman  &  Bennett 
have  taken  over  the  plumbing  depart- 
ment of  Bernhardt  &  Spalding.  Mr. 
Bowman  has  been  employed  with  the 
latter  firm  for  the  past  five  years.  Mr. 
Bennett  has  been  associated  with  Scott 
&  Bennett,  of  Gait.,  Ont.,  for  the  past 
eight  years. 


PICNIC    FOR    HARDWARE 
MERCHANTS 

Invitations  have  been  issued  for  a 
baseball  match  and  picnic  for  retail 
hardware  merchants  at  Island  Stadium, 
Hanlan's  Point,  Toronto,  on  Wednes- 
day, July  5.  Boat  will  leave  Bay  Street 
wharf  at  1.45  p.m. 


RETAILERS  OPPOSE  ACT 

Dominion  Secretary  of  R.  M.  A.  Wants 

Retail  Merchants  Excluded  From 

Provisions  of  Workmen's 

Compensation  Act 

The  Manitoba  Board  of  th  e  Retail 
Merchants'  Association  recently  inter- 
viewed Hon.  T.  H.  Johnston,  Minister  of 
Public  Works,  regarding  the  Workmen's 
Compensation  Act.  The  present  Act  is 
modelled  largely  after  the  Ontario  Act, 
but  does  not  exclude  retail  merchants 
by  special  clauses,  as  does  the  Ontario 
Act.  Mr.  Trowern  presented  the  rea- 
sons why  retail  merchants  should  be  ex- 
cluded, as  there  were  practically  no  ac- 
cidents incidental  to  retail  business. 

Mr.  Trowern,  while  in  Winnipeg,  met 
the  present  officers  of  the  Manitoba 
Board  and  the  Winnipeg  Branch,  to- 
gether with  the  past  officers  of  both 
branches  of  the  association,  on  Friday, 
June  9,  at  the  St.  Charles  Hotel,  Winni- 
peg, when  he  reviewed  the  history  of  the 
Retail  Merchants'  Association  of  Can- 
ada, also  outlining  the  work  of  the  asso- 
ciation in  securing  the  following  legisla- 


ton: — The  Trading  Stamp  Act;  the  Gold 
and  Silver  Marking  Act;  the  Fraudulent 
Advertising  Act;  the  Incorporation  of 
the  Association;  the  prevention  of  spe- 
cial privileges  being  granted  to  co- 
operative stores,  and  the  work  of  the 
Association  in  framing  the  Ontario  As- 
sessment Act. 


CATALOGUES    AND    BOOKLETS 

Androck   Products 

Andrew's  Wire  Works  of  Canada, 
Watford,  Ont.,  are  distributing  to  the 
trade  an  attractively  illustrated  59-page 
catalogue  featuring  the  firm's  many  pro- 
ducts, including  door  mats,  flue  stops, 
barrel  covers,  milk  bottle  carriers,  nose 
guards,  wire  baskets,  hanging  baskets, 
door  latches,  luggage  carriers,  garment 
carriers,  fly  swatters,  kitchen  utensils  and 
novelties,  and  a  wide  range  of  other 
wire  products.  Copies  will  be  supplied 
on  request. 

Du  Pont  Products 

An  exceptionally  interesting  and  at- 
tractive 111-page  book,  bound  in  Du 
Pont  fabrikoid-book  finish,  has  been  is- 
sued by  the  E.  I.  Du  Pont  de  Nemours 
&  Co.,  Wilmington,  Del.,  featuring  Du 
Pont  products.  In  addition  to  describ- 
ing an  immense  range  of  products,  an  in- 
teresting history  is  given  of  the  growth 
of  the  Du  Pont  organization  from  its  in- 
ception in  1802.  Copies  of  the  book  will 
be  supplied  free  on  request. 

Brass  and  Copper  Goods 

U.  T.  Hungerford  Brass  &  Copper  Co., 
80  Lafayette  Street,  New  York,  have 
just  issued  their  latest  catalogue,  consist- 
ing of  over  400  pages,  handsomely 
bound,  illustrating  the  complete  line  of 
brass  and  copper  sold  under  their  trade 
mark  "Star  Brand." 

The  contents  are  classified  in  separate 
departments,  thereby  providing  the 
trade  with  a  concise  price  list,  together 
with  lists  showing  material  aggregating 
over  five  million  pounds  carried  in  stock 
ready  for  shipment. 

Jubilee   Harvest  Hardware  Annual 

An  attractively  illustrated  and  splen- 
didly compiled  92-page  hardware  annual 
has  been  issued  by  Merrick-Anderson 
Co.,  Winnipeg.  The  lines  chiefly  fea- 
tured are  the  varied  lines  used  by  the 
farmer  and  thresher-man  during  the 
harvest  season.  In  addition  to  an  ex- 
tensive line  of  harvest  supplies  there  are 
many  seasonable  specialties. 
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Walk  Hard  Metal 

Phillips  Bros.,  Kindersley,  Sask.— Can 
you  tell  us  where  we  can  procure  ' '  Walk 
Hard"  metal  pocket  mirrors?  We 
understood  these  are  made  entirely  of 
steel  for  use  of  our  soldiers. 

The  "Walk  Hard"  mirror  by  that 
particular  name  was  first  placed  on  the 
market  by  the  Jas.  Walker  Hardware 
Company,  Montreal,  and  is  being-  dis- 
tributed by  Hale  Bros.,  Montreal.  Other 
mirrors  of  the  same  kind — burnished 
metal  plate—  have  been  offered  to  the 
trade  by  a  number  of  other  firms. — Ed. 

Cheese  Making  Machine 

Enderby  Hardware  Co.,  Enderby, 
B.C. — Can  you  let  us  know  who  manu- 
factures machinery  for  making  cheese? 

The  A.  R.  Williams  Co.,  64  Front 
Street  W.,  Toronto ;  De  Laval  Co.,  Peter- 
boro,  Ont. — Ed. 

Repairs  for  Tool  Grinder 

Bonthron  &  Drysdale,  Hensall,  Ont. — 
Kindly  advise  us  where  we  can  procure 
repairs  for  the  "Webster"  emery  tool 
grinder.  Also  where  we  can  get  window 
coal  chutes. 

1.  Webster  &  Perks  Grinder  Co., 
Springfield,  0.;  2.  Coal  chutes;  Mani- 
toba Bridge  &  Iron  Works,  Winnipeg, 
Man.;  Gait  Stove  &  Furnace  Co.,  Gait, 
Ont.;  Steel  Trough  &  Machine  Co., 
Tweed,  Ont.— Ed. 

I.X.L.  Stumping  Explosives 

Geo.  E.  Roe,  Elmvale,  Ont. — Kindly 
give  name  of  firm  making  I.X.L.  stump- 
ing explosives. 

Canadian  Explosives,  Ltd.,  Transport- 
ation  Bldg.,  Montreal. — Ed. 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


*708.  Wrapping:  paper. — A  Hull  firm  using 
large  quantities  of  wrapping  papers,  obtained 
hitherto  in  the  United  States,  inquires  for 
Canadian  sources  of  supply.  Samples  and 
specifications  may  be  seen  at  the  Department 
of  Trade  and  Commerce.  Ottawa.  (Refer  Pile 
A-1843.) 

*709.  Motor  car  accessories,  etc. — A  New- 
castle motor  eoachmaker' wishes  to  correspond 
with  Canadian  exporters  of  motor-car  acces- 
sories, aluminum  sheets,  mouldings,  angle  and 
other  goods  used  in  coach  building  and  in 
motor-wagon  construction.  Many  of  these  are 
now  on  the  list  of  prohibited  imports,  but  pre- 
liminary arrangements  may  be  made  for  future 
business. 


*711.  Cardboard. — An  Irish  firm  are  in  the 
market  for  cardboard  for  boxmaking;  also 
paper,  and  asks  for  names  of  Canadian  manu- 
facturers. 

*712.  Paper. — A  Yorkshire  correspondent 
wishes  to  get  into  touch  with  Canadian  manu- 
facturers of  paper,  viz.:  Kraft,  sulphite,  M.G. 
wrapping  and  greaseproof,  open  to  appoint  an 
agent  to  develop  the  English  market  after  the 
war. 

713.  Liquid  resin. — A  Yorkshire  firm  are  in 
the  market  for  liquid  resin  and  would  like  to 
hear  from  Canadian  shippers. 

714.  Asbestos. — A  London  firm  are  in  the 
market  for  Canadian  asbestos  and  would  like 
to  get  into  communication  with  producers  in 
the  Dominion. 

715.  Carbide  of  calcium. — A  London  firm  of 
shipping  merchants  have  asked  to  be  placed 
in  communication  with  Canadian  producers 
and  exporters   of  carbide  of  calcium. 

*719.  Tacks. — A  London  house  desires  to  be 
placed  in  touch  with  Canadian  manufacturers 
of  machine  and   haud-snoe  tacks. 

781.  Upholstering  springs. — A  South  African 
firm  of  commission  agents  asks  for  samples, 
prices  and  details  regarding  agency  on  up- 
holstering springs.  The  gauge  required  is  12 
and  14-ineh  springs,  8,  9  and  10  inches  high. 
The  steel  wire  must  be  coppered  or  galvanized. 

732.  Asbestos  sheets. — A  Cape  Town  en- 
gineer and  commission  agent  in  building  ma- 
terials requests  particulars  and  export  prices 
on  asbestos  sheets  8  by  4  by  3-K5  and  4  by 
4  by  3-16. 

733.  Engineering  Agencies. — A  South  Afri- 
can engineer  with  headquarters  in  Cape  Town 
and  business  connection  in  Johannesburg, 
will  take  up  South  African  agency  for  Cana- 
dian manufacturers  prepared  for  export  in 
steel  pipe,  valves,  pumps  and  all  water  or 
irrigation  machinery,  transporting  and  lifting 
devices,  belting,  packings  and  supplies,  also 
agricultural  machinery,  tractors  and  machin- 
ery generally. 

737.  Petroleum  pitch. — A  Glasgow  house,  at 
present  puichasing  from  Mexico,  will  be  glad 
to   obtain  quotations   from   Canadian   firms. 

*738.  Sole  leather,  Canadian  bends. — A  Glas- 
gow  firm   wishes   to   obtain   quotations   c.i.f. 

"'Included  in  the  list  of  articles  the  importa- 
tion of  which  into  the  United  Kingdom  is  pro- 
hibited, except  under  license  from  the  Board 
of  Trade,  London. 

® 

C.  C.  BALLANTYNE    TO     COMMAND 
BATTALION 

LT.-COL.  C.  C.  Ballantanyne,  vice- 
president  of  the  Sherwin-Williams 
Company  of  Canada  has  decided 
to  accept  the  offer  made  to  him  some 
time  ago  by  Major^General  Sir  Sam 
Hughes,  to  recruit  and  take  command 
of  the  245th  Battalion  for  overseas  ser- 
vice, to  be  organized  through  the  1st 
Grenadier  Guards  of  Canada.  Mr.  Bal- 
lantyne  is  another  of  the  long  list  of 
Canadians  prominent  in  business  affairs 
who  have  set  aside  their  own  interests 
for  those  of  the  country.  Still  a  com- 
paratively young  man,  he  has  been 
identified  with  the  paint  trade  in  this 
country  for  many  years,  having  become 
connected  with  a  Montreal  paint  con- 
cern in  1882.  In  1891  he  became  as- 
sociated with  W.  H.  Cottingham,  of  the 
W.  H.  Cottingham  Company,  and  when 
that  company  was  merged  with  the  Sher- 
win-Williams Company  in  1897  he  took 
the  office  of  sales  manager.  A  year 
later,  when  Mr.  Cottingham  went  to 
Cleveland  as  the  general  manager  of  the 


company,  Mr.  Ballantyne  became  gen- 
eral manager  for  Canada,  and  in  1911, 
he  was  made  vice-president  and  manag- 
ing director  of  the  Sherwin-Williams 
Company  of  Canada  when  that  concern 
was  organized.  He  was  a  member  of 
the  Montreal  Board  of  Harbour  Com- 
missioners for  six  years  and  has  long 
been  connected  with  the  Canadian  Man- 
ufacturers' Association  of  which  he  is 
both  a  past  president  and  past  vice.  He 
has  taken  an  active  part  in  military 
affairs  and  in  recruiting  campaigns 
since  the  outbreak  of  the  war. 
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ACCESSORIES  CARRY  PROFIT  OF 
50  PER  CENT. 

(Continued  from  page  31.) 

tail  and  wholesale  branches,  which  was 
placed  in  stock  six  weeks  ago.  The  line 
was  introduced  to  the  public  through  a 
large  display  in  the  window,  and  also 
through  their  advertisements  in  the  daily 
papers. 

"We  are  greatly  pleased  with  the  re- 
sults obtained  so  far,"  stated  Thomas 
Jones,  manager  of  the  company.  "Our 
business  has  been  so  good  in  all  lines 
this  year  that  we  have  made  no  extra 
effort  to  get  after  the  motor  accessory 
end  of  the  business.  Business  has  been 
50  per  cent,  better  than  it  has  ever 
been.  If  we  had  the  time  and  the  help 
to  press  the  sale  of  accessories  I  doubt 
not  but  that  we  could  increase  them 
greatly.  Beyond  the  introduction  which 
we  gave  them  in  the  shape  of  a  special 
window  display  and  through  our  adver- 
tisement we  have  depended  solely  on 
the  drop-in  trade.  This  has  been  good, 
and  we  are  pleased  with  the  results  thus 
far  obtained. 

Saw  Handwriting  on  Wall 

"In  the  past  we  have  been  extensive 
dealers  in  carriage  hardware.  There 
clearly  seemed  to  be  a  handwriting  on 
the  wall  that  told  of  the  inevitable  fall- 
ing off  in  this  trade.  Carriages  will  be 
used  less  and  less.  Automobiles  will  be 
used  more  and  more.  We  considered  it 
an  opportune  time  to  get  into  the  acces- 
sory business  while  the  sledding  is  good. 
We  have  accordingly  stocked  a  very 
complete  line,"  said  Mr.  Jones. 
Sells  $8,000  Worth  of  Tires  Alone 

G.  E.  Potter,  at  Berlin,  Ont.,  sells 
many  tires  in  the  course  of  a  year.  "We 
do  not  go  into  a  general  line  of  acces- 
sories very  extensively  as  yet,"  stated 
Mr.  Potter.  "But  our  sales  for  tires 
alone  last  year  was  in  the  neighborhood 
of  $8,000."  Mr.  Potter  carries  some 
wrenches  and  a  few  smaller  articles, 
such  as  cements  and  patches,  in  addition 
to  his  stock  of  tires.  His  stock  is  ar- 
ranged in  a  prominent  place  in  the  front 
of  his  store,  where  the  tires  can  easily 
be  seen,  and  where  they  are  easy  to  get 
at. 
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SIMPLEX  PLATE  WARMER 

A  new  product  called  the  Simplex  elec- 
tric plate  warmer  is  offered  to  the  trade 
by  the  Simplex  Electric  Heating  Co., 
Cambridge,  Mass.  The  accompanying-  il- 
lustration shows  the  warmer  with  the 
cover  open.  The  makers  state  that  the 
warmer,  which  can  be  connected  to  any 
lamp  socket,  quickly  and  uniformly  heats 
one  to  a  dozen  plates  of  varying  sizes. 
Each  plate  can  be  inserted  or  remove:! 
without  disturbing  the  others.  It  is  also 
claimed  that  with  the  cover  closed,  heat 
can  be  retained  for  an  hour  after  the 
electricity  is  turned  off.  The  warmer  is 
compactly   made,   trimmed     with    nickel 


Simplex  Electric  Plate   Warmer. 

and  mounted  on  a  nickel  base.  Fibre 
feet  prevent  scratching  any  surface  on 
which  it  may  be  placed.  The  warmer 
weighs  10  lbs.,  is  17  inches  high,  12 
inches  diameter,  9V<>  inches  wide. 


SANITARY    BAKE    BOARDS    AND 
ROLLING  PINS 

Two  new  products  are  being  offered 
to  the  Canadian  trade  by  Imperial  Manu- 
facturing Company,  Cambridge,  Ohio. 

The  Ideal  bread  and  pastry  board  is 
said  to  have  a  non-corroding  highly- 
polished  metallic  surface,  with  an  in- 
destructible three-ply  veneer  base. 

It  is  claimed  to  be  thoroughly  non- 
absorbent  against  all  kinds  of  greases, 
liquids  and  acids,  and  one  wipe  with  :) 
damp  cloth  cleans  it.  The  boards  aie 
made  in  two  sizes — No.  1,  18%  x  19 
inches,  weight  4  pounds;  No.  2,  21  x  22 
inches,  weight  5  pounds.    The  boards  are 


packed    in    cartons    containing    one-lulf 
dozen  each. 

The  sanitary  white  opalite  rolling  pin 
is   claimed    by    the    makers    to    be   pure 
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The  Ideal  Sanitary  Bread  and  Pastry 
Board. 

opalite,   snow   white,   sanitary   and   non- 
absorbent,   revolving   on   polished   hard 
wood    handles.        It    is   further   claimed 
that  the  pin  gathers  no  dough,  and  one 


White  Opalite  Sanitary  Rolling  Pin. 

wipe  with  a  damp  cloth  cleans  it.  Each 
pin  is  enclosed  in  a  separate  corrugated 
carton,  and  packed  in  cases  containing 
one  to  four  dozen.  The  weight  per  dozen 
is  25  pounds. 


MOTOR  SETS 

Believing  that  there  is  a  demand 
among  the  owners  of  high  grade  cars  for 
first  class  tool  kits,  Goodell-Pratt  Com- 
pany, toolsmiths,  of  Greenfield,  Mass., 
U.S.A.,  have  just  brought  out  three 
motor  sets.  These  sets  it  is  claimed  con- 
tain only  the  highest  grade  of  tools; 
tools  that  are  a  fitting  complement  to  a 
high  grade  motor  car. 

The  tools  are  contained  in  strong 
khaki  colored  canvas  cases,  and  are  held 
in  place  hy  leather  straps.  The  smallest 
kit  rolls  up  compactly  and  fits  in  a 
motorcycle  tool  box.  The  larger  kits 
fold  up.  The  largest  case  has  a  carry- 
ing handle  on  the  hack.  The  motorcycle 
set  contains  12  tools,  the  motor  set  con- 
tains 27  tools,  and  the  complete  motor 
set  contains  53  tools. 


device  designed  for  pulling  motor  ears 
out  of  mud  or  sand.  The  puller  is  de- 
scribed as  having  no  block  and  tackle 
arrangement;  no  confusion  of  ropes  to 
entangle.  It  is  claimed  to  stand  up  firm- 
ly and  but  one  rope  or  cable  is  used.  In 
operation  the  puller  is  placed  in  position, 
connected  with  the  car  by  a  short  rope, 
the  crank   is  turned,  and  it  is   claimed 


ULLSYOOOOT 
£N  A  JIFFY"., 


Fuller  designed  for  pulling  automobiles 
out  of  sand  or  mud. 

that  the  car,  no  matter  what  its  size 
and  weight  may  be,  or  how  deeply  it  may 
be  stuck  in  the  mud  or  sand,  will  he  pull- 
ed to  safety.  The  puller  is  so  small  and 
compact  that  it  can  he  carried  in  the 
tool  Ibox. 


ROSE  AUTO  PULLER 

Rose  Bros.,  Rosemont,  Neh.,  are  manu- 
facturing the  Rose  automobile  puller,  a 


Motor  set  containing  twenty-seven  tools 
packed  in  a  tool  kit  case. 


July  1,  1916. 


41 


ii!i!iiiiiiiii!iiiiii.ij:ii:iiii;ii!iiiL^ 


STATEMENTS  FROM   BUYING  CENTRES 


inn 


i  iii 


THE  MARKETS  AT  A  GLANCE 
Recent  improved  weather  conditions  have  had  a  beneficial 
effect  on  the  hardware  and  paint  trade  generally.  Business  has 
shown  considerable  improvement  of  late  and  there  is  a  more  pro- 
nounced demand  for  summer  lines.  There  is  a  good  demand  for 
all  staples.  Difficulty  is  being  experienced  in  securing  supplies  of 
many  lines  of  iron  and  steel  goods.  The  labor  problem  has 
reached  a  serious  stage  and  many  manufacturers  have  on 
hand  large  stocks  of  partly  finished  goods  for  which  a  ready  sale 
could  be  found  if  skilled  help  was  available  to  complete  the  manu- 
facturing processes.  Ingot  metals  show  further  weakness  and 
several  price  declines  have  taken  place  during  the  week.  Manu- 
factured steel  products  are  showing  an  easier  tendency.  There  is 
an  acute  shortage  of  tin  plates,  and  it  is  only  possible  to  give  nom- 
inal quotations.  Many  jobbers  are  to-day  quoting  prices  consid- 
erably below  those  quoted  by  manufacturers.  Price-cutting  on 
many  hardware  lines  is  becoming  prevalent.  There  has  been  some 
improvement  in  the  demand  for  paints  for  outside  work.  The 
linseed  oil  market  is  very  unsettled. 


MONTREAL 

MONTREAL,  June  29.— The  con- 
tinued easiness  in  the  metal 
situation  is  having  the  ef- 
fect of  bringing'  the  general  hard- 
ware markets  to  a  more  settled 
basis  than  at  any  period  since  the  out- 
break of  the  war.  The  general  opinion 
grows  that  the  movement  of  prices  has 
reached  the  top,  and  that,  although  it 
may  be  a  considerable  period  before 
there  is  any  marked  reduction — par- 
ticularly in  iron  and  steel  products — 
there  will  be  few  further  advances.  Of 
course  with  such  uncertain  conditions 
prevailing  this  prediction  is  made  with 
due  regard  to  unforeseen  developments 
At  the  moment  there  is  a  somewhat 
stronger  feeling  in  the  steel  situation 
than  has  been  noted  for  some  weeks, 
and  deliveries  are  being  still  further  de- 
ferred, but  as  yet  prices  remain  unaf- 
fected. At  the  same  time,  in  the  general 
manufacturing  lines  where  other  metals 
are  a  large  factor,  the  easier  tendency 
is  bein°-  offset  to  a  larger  extent  by 
labor  situation.  There  are  not  only 
higher  wages  to  be  paid  but  a  marked 
shortage  of  skilled  help  in  some  sections 
where  the  recruiting  has  been  heavy.  In 
general  hardware  lines  there  is  some 
improvement  in  Canadian  deliveries,  but 
difficulties  increase  as  regards  American 
and  foreign  products. 

Business  conditions  are  generally  re- 
garded as  satisfactory.  There  is  a  good 
demand  for  staples  on  a  seasonable  sort- 
ing basis.  In  some  lines  the  rains  have 
affected  the  demand  but  in  other  con- 
sumption has"  been  encouraged;  lawn 
sprinklers  are  quite  evidently  not  popu- 
lar, but  lawn  mowers  and  grass  catchers 
are  likely  to  be  off  the  market  before 
the  end  of  the  season  if  the  demand  con- 


tinues. In  heavy  goods  there  is  very 
fair  buying,  but  it  is  evidently  for  im- 
mediate consumption  only  and  in  this 
respect  the  attitude  of  the  trade  is  to 
be  commended. 

The  metals  are  practically  all  lower 
in  price.  It  is  evident  that  there  is  a 
falling  off  in  demand  for  war  purposes 
but  whether  this  is  the  result  of  smaller 
orders  or  whether  consumers  have  been 
delayed  with  their  output  and  have  not 
lived  up  to  their  estimated  requirements 
in  the  way  of  metals  is  a  question.  The 
Mexican  situation  is  also  being  closelv 
followed  in   its  relation   to  the  market. 

Advances  this  week  include:  hoop 
steel,  tackle  blocks,  sand  paper,  barn 
door  hangers,  bed  castors,  missing  links, 
horse  rasps,  and  some  other  small  items. 

Tin  Still  Weaker. — The  weakness  in 
the  tin  market  continues  and  has  been 
further  emphasized  since  last  report  by 
the  tendency  of  the  outside  markets. 
Locally  there  has  been  a  shading  of  the 
top  prices,  but  the  declines  as  yet  are 
not  so  generally  important  as  they  are 
likely  to  be  in  the  immediate  future  if 
there  is  not  some  revival  of  the  recent 
strength.  Since  last  writing  London  dis- 
played strength  for  a  time,  but  this  did 
not  last:  it  appears  to  have  been  rather 
the  result  of  speculative  influences  than 
the  attitude  of  consumers.  Montreal 
quotation :  49c-4914c — weak. 

Copper  is  Weaker. — With  a  continua- 
tion of  the  weak  tendencies  which  have 
been  reported  for  some  weeks,  there  has 
been  a  shading  down  of  the  onotations 
in  this  market,  but  it  is  evident  that 
there  are  more  material  reductions  to 
follow,  unless  there  is  a  eban«e  in  the 
outside  influences.  New  York  nuotes 
fractionally  below  last  report  although 
late  news  was  that  there   was   a   some- 


what iirmer  tone  in  that  market  as  the 
result  of  an  advance  in  London;  this 
had  the  effect  of  making  second-hands 
rather  shy  as  sellers.  The  Mexican 
situation  is  being  closely  watched  in  its 
relation  to  the  copper  market;  two 
plants  have  been  closed,  and  they  had  a 
production  of  10,000,000  lbs.  per  month. 
Montreal  quotation:  29y2-30c — weak. 

Spelter  is  Easy.— Weakness  continues 
in  spelter  in  common  with  most  other 
metals.  Local  and  New  York  markets 
have  been  marked  down  fractionally 
since  last  report,  but  the  indications  are 
that  Montreal  is  still  considerably  above 
the  levels  warranted  by  outside  influ- 
ences and,  therefore,  further  declines 
are  to  be  looked  for.  New  York  reports 
that  there  are  no  new  influences  at  work 
recently  and  that  buyers  continue  to 
stay  out  of  the  market,  the  great  ma- 
jority not  buying  at  all.  There  can  be 
no  doubt  but  that  the  consumption  to- 
day is  larger  than  at  any  period  on  re- 
cord, but  consumers  have  evidently  pro- 
tected themselves  as  to  supplies  for  a 
long  period  ahead  and  are  not  interest- 
ed in  further  buying.  In  this  connec- 
tion the  theory  is  advanced  that  the 
situation  referred  to  has  been  brought 
about  by  the  fact  that  manufacturers  of 
munitions  have  not  been  able  to  bring 
their  output  to  the  stage  planned,  and 
are,  therefore,  not  consuming  the 
amount  of  metal  for  which  they  had 
made  arrangements.  Montreal  quota- 
tion: 20y2C-21c — easy. 

Lead  Somewhat  Firmer. — -Following  a 
period'  of  weakness  in  the  lead  situation, 
extending  over  some  weeks,  which  was 
the  evident  result  of  small  buying  in- 
terest and  the  fact  that  consumers  ap- 
peared to  have  plentiful  protection  as 
to  their  needs,  there  has  recently  de- 
veloped a  firmer  feeling.  This  came  with 
the  prospect  of  difficulties  between  the 
United  States  and  Mexico.  However, 
it  in  turn  has  been  followed  by  unset- 
tledness,  and,  although  New  York  is  to- 
day quotinn'  fractionally  higher  than  a 
week  ago,  the  outlook  is  uncertain.  The 
demand  for  spot  is  fairly  good,  but  there 
is  not  much  interest  in  futures  and 
these  are  bein°'  offered  at  a  discount. 
Montreal    quotation:    91/4c-91/2C — firmer. 

Antimony  Again  Lower. — The  weak- 
ness in  the  antimony  market  continues 
and  the  local  quotation  has  been  mark- 
ed down  another  cent,  making  a  total 
of  18  cents  for  the  present  movement. 
In  referring  to  the  decline  which  has 
been  so  precipitate  recently,  new  York 
reports  state  that  antimonv  has  resum- 
ed its  place  as  a  minor  metal  with  the 
discontinuation  of  war  bnving;  buyins- 
is  in  small  lots  onlv.  and  the  tendencv 
scorns  to  be  to  mark  time  in   the  hope 
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that  war  orders  may  again  stir  up  the 
market.    Montreal  quotation:  30c — easy. 

Aluminum  Easier  Again. — The  local 
quotation  for  aluminum  is  unchanged  on 
the  advance  of  1  cent  a  week  ago,  but 
indications  from  outside  sources  are 
that  weakness  has  again  set  in.  New 
York  reports  that  the  export  inquiries 
which  were  in  evidence  a  couple  of 
weeks  ago  did  not  materialize,  and  that 
the  situation  is  dull  and  easier.  Last 
week 's  quotations  are  being  shaded  there 
a  half  to  a  full  point.  Montreal  quota- 
tion: 66c — easier. 

Solder  is  Easier. — With  the  down- 
ward movement  of  tin  and  other  metals, 
the  lower  cost  of  production  of  solder 
is  being  more  generally  indicated  in  the 
quotations  to  the  trade.  The  result  is 
that,  whereas  for  some  time  there  have 
been  high  figures  of  36c  for  strictly 
half-and-half,  the  top  of  the  range  now 
appears  to  be  33c,  with  a  low  of  31c 
for  commercial.  At  the  same  time  it 
must  be  remembered  that  the  tendency 
for  a  wide  range  of  prices  to  accompany 
the  varied  products,  which  have  been 
brought  out  for  the  benefit  of  demand, 
continues. 

Sheet  Zinc  Lower. — For  the  first  time 
in  many  weeks  there  has  been  a  shad- 
ing of  the  local  quotations  for  sheet 
zinc.  This  has  come  with  the  general 
tendency  of  the  metal  markets,  but  there 
is  still  a  shortage  of  supplies,  and  the 
metal  is  far  above  anything  like  a  nor- 
mal position  in  relation  to  consumption. 
The  Montreal  quotation  has  been  mark- 
ed down  1  cent,  to  30  cents  for  casks 
and  30%  cents  for  part  casks. 

Iron  and  Steel  Situation. — As  regards 
deliveries  there  is  no!  change  in  the 
market  situation  of  manufactured  iron 
and  steel;  in  fact  the  difficulties  might 
be  said  to  be  more  acute  as  the  period 
asked  in  which  to  make  shipment  of 
steel  plate,  boiler  tubes,  shapes,  angles, 
etc.,  is  further  extended.  Also,  it  is 
noted  that  the  easier  feeling  for  some 
time  evident  in  this  market  is  not  so  ap- 
parent as  a  couple  of  weeks  ago.  Pitts- 
burgh reports  that  the  fundamental 
strength  of  the  market  shows  no  sign  of 
yielding,  and  that  the  general  prediction 
is  that  the  base  price  for  the  finished 
products  will  remain  firm  for  months. 
On  the  other  hand  the  forecast  made 
for  several  weeks,  that  the  top  of  the 
price  movement  was  being  reached,  ap- 
pears to  be  borne  out  in  the  fact  that 
there  are  no  advanced  recorded  this 
week,  and  in  fact  in  some  quarters  there 
are  reports  that  quotations  of  sheets 
have  been  slightly  shaded.  The  situa- 
tion at  present  would  seem  to  indicate 
that  there  will  be  few  if  any  important 
advances  on  steel  products,  but  that  it 
will  be  some  time  before  the  readjust- 
ments brine:  material  concessions.  At 
the  same  time  possible  influences  of 
events  which  cannot  be  foreseen  in  re- 
lation to  war  conditions  or  labor  dif- 
ficulties cannot  be  overlooked.  Quota- 
tions on  the  various  lines  are  shown  in 
current   market   quotations. 

Tin  Plate  and  Tinned  Iron. — The 
shortage  of  tin  plate  and  tinned  iron  is 
more  acute;  in  fact  as  regards  the  form- 
er the  market  continues  bare,  and  it  is 
practically  impossible  to   give  anything 


more  than  nominal  quotations  in  relation 
to  values.  Prices  most  generally  quoted 
are  shown  in  current  market  quotations. 

Sheets,  Plates  and  Tubes. — While 
dealers  in  sheets,  plates  and  tubes  re- 
port that  deliveries  of  supplies  are  be- 
ing still  further  deferred  they  do  not 
anticipate  that  there  will  be  any  ad- 
vances of  a  general  character  even 
though  it  may  be  a  considerable  period 
before  there  are  any  material  reduc- 
tions. Prices  are  shown  in  current  quo- 
tations. 

Galvanized  Sheets. — Reports  in  some 
quarters  of  the  trade  as  to  a  shading  of 
the  quotations  on  sheets  evidently  refer 
to  galvanized  sheets,  and  on  these  as  yet 
there  have  been  no  general  reductions. 
The  easier  tone  in  this  department  would 
be  the  result  of  the  decline  in  the  cost 
of  spelter  rather  than  any  change  in 
the  value  of  steel.  Ruling  prices  are 
shown  in   current  market   quotations. 

Copper  Sheets. — The  prices  of  copper 
sheets  are  still  maintained  despite  the 
weakness  in  the  copper  situation.  The 
difficulty  continues  in  securing  deliveries 
from  the  manufacturers.  Adjustments 
to  lower  levels  are  to  be  looked  for 
shortly.  Present  prices  are  shown  in 
current  quotations. 

Lead  Pipe  Steadier. — With  the  firmer 
tone  in  the  lead  market  this  week,  there 
is  a  steadier  feeling  with  regard  to  lead 
pipe.  The  quotations  continue  at  $14 
for  lead  pipe  and  $15  for  lead  waste 
pipe. 

Hoop  Steel  Higher. — Some  further  ad- 
vances are  herns'  made  on  hoop  steel. 

One  local  wholesale  firm  quotes  as  fol- 
lows: 

Half  inch  —  No.  20,  $5.95;  No.  21, 
$62.0 ;  No.  22  .  .  6.50.  Five-eighths  inch- 
No.  20.  $5.75;  No.  21,  $5.95;  No.  22, 
$6.15.  Three-quarters  inch  —  No.  20, 
$5.50;  No.  21,  $5.65;  No.  22,  $5.95. 
Seven-eighths  inch— No.  16,  $5.10;  No. 
19,  $5.25;  No.  20,  $5.40.  One  inch—  No. 
16,  .$4.95;  No.  17,  $4.95;  No.  19,  $5.10; 
No.  21,  $5.10.  One  and  eighth  inch  — 
No.  19,  $5.00;  No.  20.  $5.50;  No.  21. 
$5.00.  One  and  quarter  inch — No.  17, 
$4.95;  No.  19,  $5.00;  No.  20,  $5.25;  No. 
21,  $5.50.  One  and  half  inch— No.  17, 
$4.90;  No.  19,  $4.95.  One  and  three- 
quarter  inch  —  No.  17,  $4.90;  No.  19, 
$4.95.  Two-inch— No.  17,  $4.90 ;  two  and 
half  and  two  and  three  eighth  inch,  No. 
15.  $4.75. 

In  Hardware  Lines. — The  improved 
conditions  as  regards  prices  in  general 
lines  continue  and  the  advances  this 
week  are  again  comparatively  few. 
With  a  general  weakness  in  practically 
all  metals,  and  with  Canadian  manufac- 
turers improving  their  position  in  rela- 
tion to  the  normal  domestic  demand,  the 
outlook  is  clearer  than  at  any  time  since 
the  outbreak  of  the  war.  However,  there 
is  an  acute  shortage  of  some  lines  of 
American  goods  and  of  practically  all 
lines  of  foreis-n  goods.  The  feeling  in 
the  trade  is  that  the  top  of  the  move- 
ment with  regard  to  general  manufac- 
tures of  metals  has  been  reached  unless 
there  are  unforeseen  developments.  One 
factor  which  is  causing  concern  at  the 
moment  is  that  of  labor.  Not  only  has 
there  been  an  increase  in  wages,  but 
there    is    serious    difficulty    in    securing 


efficient  help  owing  to  the  drain  of  the 
recruiting  campaigns. 

Wood  xackle  Blocks. — An  advance  on 
wood  tackle  blocks  is  announced  by  one 
wholesale  firm  which  quotes  a  discount 
of  55  per  cent,  as  compared  with  60  per 
cent,  formerly. 

Sand  Paper  Higher.— There  has  been 
an  increase  made  on  Imperial  sand- 
paper, the  new  discount  being  35  per 
cent,  as  compared  with  45  per  cent, 
formerly. 

Barn  Door  Hangers. — The  price  for 
barn  door  hangers  No.  50  has  been  ad- 
vanced to  $14.40,  and  the  price  of  the 
track  to  11  cents. 

Bed  Castors. — Two  lines  of  bed  cast- 
ors usually  handled  by  the  trade,  num- 
bers 902  and  905,  have  been  advanced 
to  $1.00  per  dozen  sets. 

Missing  Links.— New  quotations  on 
missing  links  are:  y4  inch,  85c;  5-16 
inch,  95e;  %  inch,  $1.00;  7-16  inch, 
$1.15;  i/2  inch,  $1.25;  9-6  inch,  $1.50; 
%  inch,  $1.65. 

Big  Ben  Clocks.— Owing  to  the  dif- 
ficulty in  securing  supplies  there  has 
been  a  considerable  range  in  the  whole- 
sale prices  for  Big  and  Baby  Ben  alarm 
clocks.  In  the  local  trade  $2.25  seems 
to  be  the  favored  quotation  at  present. 

Seasonable  Goods. — The  wet  weather 
has  unfavorably  affected  the  demand  for 
some  lines  of  seasonable  goods,  but  has 
evidently  caused  a  rush  for  others.  Thus, 
while  there  is  a  small  call  for  lawn 
sprinklers,  there  is  a  big  demand  for 
lawn  mowers  and  grass  catchers,  with 
the  result  that  the  wholesale  trade  has 
been  pretty  well  cleared  out.  There  has 
also  been  a  strong  demand  for  screen 
doors,  tennis  goods  and  some  other  lines, 
the  reason  for  which  is  not  readily 
traced. 

Old  Materials. — There  have  been  some 
further  changes  in  the  prices  offered  for 
old  materials  this  week,  being  the  evi- 
dent effect  of  the  general  easier  tend- 
ency in  the  metal  markets.  New  quota- 
tions follow:  Heavy  zinc,  lie;  heavy 
copper,  19%c;  wrought  iron  No.  2,  lie; 
stove  plate,  lie;  composition  turnings, 
13  cents. 

Horse  Rasps. — There  has  been  an  ad- 
vance on  Hellers  horse  rasps,  the  new 
discount  being  62V2  per  cent.,  as  com- 
pared with  671/2  per  cent,  formerly. 

Utensils. — There  is  a  fair  demand  for 
kitchen  utensils.  Prices  are  firm  as  yet 
despite  the  change  in  the  metal  markets 
and  in  this  connection  it  must  be  re- 
membered that  the  prices  were  not 
raised  to  anything  like  the  levels  war- 
ranted by  the  advances  in  the  different 
metals.  Discounts  are  shown  in  current 
market   quotations. 

TORONTO 

TORONTO,  Ont.,  June  29.— The 
more  seasonable  weather  has  al- 
ready had  a  beneficial  effect  on 
trade  both*  in  the  city  and  country  dis- 
tricts. Summer  lines,  particularly,  are 
active,  repeat  orders  being  very  satisfac- 
tory while  there  is  also  a  steady  demand 
for  staples.  Deliveries  from  manufac- 
turers have  not  improved  and  the  situa- 
tion in  this  respect  appears  to  be  getting 
worse,  rather  than  better.     The  scarcity 
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of  labor  is  being  felt  more  than  ever 
and  production  is  also  being  affected, 
because  of  inexperienced  operators  hav- 
ing to  be  employed.  The  shortage  of 
raw  materials  is  also  seriously  affecting 
the  situation  especially  with  regard  to 
iron  and  steel  products  as  the  mills  are 
sold  up  for  the  remainder  of  the  year. 

Price  situation. — The  market  contin- 
ues steady  with  prices  firm.  There  are 
comparatively  few  price  changes  to  note 
this  week  and  it  is  becoming  more  evi- 
dent that  the  upward  movement  has 
practically  come  to  a  standstill.  Some 
miscellaneous  lines  have  advanced. 
Other  lines  which  are  not  considered  as 
staples  but  are  essential  to  hardware 
stock  continue  to  advance.  While  such 
lines  may  not  be  noticed  as  much  as 
staples,  they  nevertheless  show  a  big  in- 
crease in  the  cost  of  merchant's  stock. 
Indications  point  to  still  further  ad- 
vances in  lines  manufactured  wholly  or 
partly  from  brass  as  there  is  still  a 
heavy  demand  for  this  material  for 
munitions.  While  it  is  probable  that 
the  peak  has  been  reached  in  prices  of 
raw  materials,  the  labor  question  will 
be  an  important  factor  to  be  consider- 
ed. Not  only  is  there  a  scarcity  of 
labor  but  higher  wages  are  being  paid 
and  in  many  cases  to  less  efficient  oper- 
ators. The  iron  and  steel  market  is 
firm,  but  steady  with  prices  generally 
unchanged  except  on  bar  iron  which 
has  advanced.  In  the  ingot  metal  mar- 
kets, the  weakness  reported  last  week 
continues  and  a  number  of  declines  have 
to  be  noted.  The  advances  noted  include 
oakum,  cotton  twine,  cotton  rope,  agri- 
cultural wrenches^carpet  sweepers,  some 
grades  of  tin  plate. 

Iron  and  Steel  Situation. — The  usual 
summer  dullness  prevails  in  the  iron  and 
steel. market.  The  new  demand  is  lighter 
and    the  upward  movement  seems  to  have 
come  to   a  definite  stop.     Although   the 
mills  are  sold  up  for  the  remainder  of 
the  year  and  on  some  lines  have  booked 
considerable    business    for    delivery    to- 
wards  the   end   of  the   first   quarter   of 
1917,  consumers   are  hesitating  in  plac- 
ing new   contracts   as   they   are   looking- 
for    a   possible    decline    in    prices.      The 
market  is  easier  as  a  result  of  the  big 
increase    in    the    capacity    of    the    mills, 
this  circumstance  having  a  tendency  to 
lower  prices.  No  marked  recession  how- 
ever  is    anticipated    for    some    time    to 
come  as  no  material  falling  off  in  either 
export  or  domestic   demand  is  expected 
for  months.     Even   after  the  war,  it  is 
very  probable  that  there  will  be  a  brisk 
demand    for    steel    products    from    all 
sources.     There  are  no  price  changes  of 
importance  to  note  this  week  except  that 
iron  bars  have  moved  up  to  the  level  of 
steel   bars    at   $3.25   per   100   lbs.     The 
new  demand  for  boiler  tubes  is  not  so 
urgent     as     nearly     all     consumers     are 
covered     for    some    time     ahead.       The 
wrought  iron  pipe  market  is  quieter  as 
the  amount   of  new  business  has  fallen 
off.     Prices  of  skelp  however  are  very 
strong,  the  mills  being  sold  up  for  three 
or  four  months  ahead.  Shafting  is  firm 
and  still  high  in  price,  most  consumers 
being  covered  over  the  remainder  of  the 
year    and    makers    are    largely   sold   up 


CARPET    SWEEPERS   ADVANCED 

Bissell  Carpet  Sweeper  Co.  has  an- 
nounced an  advance  in  the  price  of  car- 
pet sweepers,  effective  on  the  date  of 
this  issue.  The  cause  of  the  increase  is 
attributed  to  the  unprecedented  increase 
in  the  price  of  raw  materials  and  labor. 
Twenty  years  ago  the  company  reduced 
its  prices,  and  the  advance  now  made 
puts  the  price  back  where  it  was  at  that 
time.  An  increase  of  $2  per  dozen  ap- 
plies to  the  entire  line  of  domestic  size 
carpet  sweepers  with  japan  trim.  An 
increase  of  $3  per  dozen  has  been  made 
on  nickel-trimmed  domestic  size  sweep- 
ers. An  increase  of  $2  per  dozen  ap- 
plies to  all  vacuum  sweepers  except  the 
"Household,"'  on  which  the  list  is  ad- 
vanced $3.  The  retail  price  to  consumers 
has  been  advanced  25c  each  on  ball  bear- 
ing and  "Cyco"  carpet  sweepers  and  50c 
on  the  "Household"  vacuum  sweeper. 
The  retail  price  has  not  been  advanced 
on  the  "Superba"  and  "Grand  Rapids" 
vacuum  sweepers.  The  new  retail  prices 
also  go  into  effect  on  July  1. 


for  that   period.      Prices    on    foregoing 
lines  are  shown  in  current  quotations. 

The  steel  market  is  easier  in  the 
States  but  the  quietness  is  not  affecting 
prices.  The  new  demand  is  lighter  but 
export  business  continues  very  heavy 
particularly  for  steel  bars  and  railway 
material.  Considerable  strength  is 
given  to  the  situation  owing  to  the  mills 
being  sold  up  for  practically  everything 
for  the  remainder  of  the  year.  Steel 
bars  are  unchanged  at  2.75c,  plates  3.75c 
and  shapes  2.50c  Pittsburgh.  Bessemer 
billets  have  declined  $2,  and  are  now 
quoted  at  $42  while  open  hearth  billets 
and  sheet  bars  have  recovered  and  are 
now  back  at  $42  per  ton  Pittsburgh. 

Old  Materials  Lower. — The  scrap  mar- 
ket continues  quiet  and  quotations  have 
a  weaker  tendency.  Scrap  copper,  ma- 
chine composition  and  brass  have  declin- 
ed but  aluminum  is  higher.  Heavy 
melting  steel  is  firm  but  unchanged.  The 
demand  fort-!  metals  for  munitions  con- 
tinues heavy  but  ordinary  business  is 
dull.  Latest  prices  are  given  in  the  cur- 
rent market  quotations. 

Metal  Markets.  —  The  metal  markets 
continue  weak  with  quotations  still  de- 
clining. Although  the  demand  for 
metals  for  munitions  is  still  very  heavy, 
production  has  increased  and  caught  up 
with  the  consumption  which  naturally 
tends  to  weaken  the  position  of  the 
metals  involved.  Copper  iand  aluminum 
have  shown  less  tendency  to  weakness 
than  other  metals  and  will  probably  re- 
main around  the  present  levels. 
Developments  in  the  Mexican  situation 
will  probably  affect  the  copper,  and 
tend  to  strengthen  the  market,  although 
there  is  no  evidence  of  this  as  yet.  Tin 
is  weak  following  a  decline  in  London, 
and  the  market  continues  easy.  Spelter 
has  also  declined  and  the  market  is  weak 
with  consumers  awaiting  developments. 
Lead  has  still  a  weak  tendency  but 
quotations  are  unchanged.     The  demand 


for  antimony  is  dull  and  the  market  un- 
sustained  with  quotations  unchanged. 
Aluminum  is  strong  due  to  improved  de- 
mand and  scarcity  of  supplies.  Solders 
have  declined  due  to  weakness  in  the 
tin  market. 

Copper  Steady. — The  market  is  being 
depressed  by  second  hands  who  continue  - 
to  make  concessions  and  it  appears 
likely  that  the  market  will  remain  in 
the  present  condition  until  a  new  buy- 
ing movement  develops.  The  Mexican 
situation  is  being  considered  by  the 
trade  but  so  far  the  market  has  not  been 
affected  to  any  noticeable  degree.  A 
war  between  Mexico  and  the  United 
States  would  mean  cutting  off  supplies 
of  copper  from  the  former  country 
which  would  no  doubt  result  in  a  re- 
action in  the  market  and  higher  prices. 
Copper  is  unchanged  locally  and  quot- 
ations are  entirely  nominal  ranging 
from   29c    to   29y2c   per  pound. 

Tin  Declines. — The  market  continues 
weak.  Buyers  are  showing  little  or  no 
interest  in  the  market  and  appear  to  be 
awaiting  developments.  Stocks  on 
hand  locally  are  fair.  Tin  has  declined 
4c  and  quotations  range  from  42c  to 
44c  per  pound. 

Spelter  Weak. — The  market  is  dull 
and  weaker.  The  market  continues  in 
the  hands  of  second  sellers  who  are 
willing  to  sell  at  concessions.  Most  of 
the  producers  however,  are  not  making 
any  effort  to  secure  business  at  prevail- 
ing levels.  Locally  quotations  are 
lower  at  14y2c  per  pound. 

Lead  Unchanged. — The  market  is  a 
little  firmer  at  unchanged  quotations  in 
New  York  but  weaker  in  London.  Busi- 
ness is  more  active  and  indications  point 
to  a  considerable  amount  of  lead  being 
sold  in  the  near  future.  The  Trust 
price  of  7c  New  York  is  well  held,  with 
the  outside  market  showing  a  slight  ad- 
vance to  6.95c  New  York.  Lead  is  un- 
changed locally  at  9  to  91/2<3  per  pound. 
Antimony. — The  market  is  dull  and 
weak  with  light  demand.  Although  it 
is  reported  that  small  consumers  have 
been  buying;  the  larger  consumers  show 
no  interest  in  the  market  at  present. 
Local  quotations  are  unchanged  and 
nominal  at  33c  per  pound. 

Aluminum. — The  market  is  firm  and 
active  due  to  increased  demand  and 
scarcity  of  metal.  Quotations  are  un- 
changed at  65c  per  pound. 

Solders  Declined. — Prices  have  again 
declined  following  the  weakness  in  the 
tin  market.  The  latest  prices  on  solders 
are  given  in  the  current  market  quota- 
tions. 

Black  and  .  Galvanized  Sheets.  —  The 
sheet  market  is  quieter  but  abnormal 
conditions  preclude  any  weakness 
development  owing  to  the  shortage  and 
increasing  price  of  sheet  bars.  The  de- 
mand for  black  sheets  is  lighter  but  this 
is  offset  by  decreased  production  and 
with  the  differential  between  costs  and 
selling  prices  steadily  disappearing,  no 
weakness  in  price  has  developed,  blue 
annealed  sheets  are  in  good  demand. 
The  decline  in  spelter  has  not  as  yet 
affected  the  price  of  galvanized  sheets 
in  the  local  market  although  quotations 
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are  lower  in  the  States.  Galvanized 
sheets  are,  however,  moving  more  freely 
although  the  output  is  still  far  below 
normal.  The  recent  declines  in  the 
price  of  spelter  have  developed  irregu- 
larity and  uncertainty  in  the  market  for 
galvanized  sheets  which  may  lead  to 
lower  prices.  Prices  on  all  gauges  are 
given  in  the  current  market  quotations. 

Boiler  Tubes.  —  The  new  demand  is 
not  so  urgent,  as  nearly  all  consumers 
are  covered  for  some  time  ahead,  while 
the  mills  are  sold  up  on  boiler  and  mer- 
chant tubes  for  four  or  five  months.  On 
seamless  tubes  makers  are  reported  to 
be  sold  up  for  a  year  or  more.  Prices 
are  firm  and  are  given  in  the  current 
market  quotations. 

Wrought  Iron  Pipe. —  The  market  is 
quieter  but  firm.  The  new  demand  for 
pipe  has  fallen  off  to  some  extent  but 
the  mills  are  filled  up  on  some  sizes  of 
lap  weld  pipe  for  five  or  six  months. 
The  skelp  situation  is  unchanged.  The 
mills  are  sold  up  for  three  or  four 
months  ahead  and  prices  are  very 
strong.  Prices  on  standard  pipe  are 
given  in  the  current  market  quotations. 

Tin  Plate  Advances. — New  enquiry  is 
fairly  heavy,  some  large  consumers  be- 
ing in  the  market  for  more  tin  plate  for 
delivery  late  in  the  year,  but,  with  the 
present  congested  condition  of  orders, 
they  have  trouble  in  finding  a  supply. 
Tin  plate  is  being  sold  locally  below 
cost  of  importing  if  purchased  at  pres- 
ent prices.  Quotations  are  unchanged 
except  on  "Murex"  and  "Raven" 
grades  which  have  advanced  about  50 
cents  per  box.  The  new  prices  are  as 
follows:  I  C.  $7;  IX,  $8;  IXX,  $9.50 
and  IXXX.  $12  base  per  box. 

Cold  Rolled  Shafting.— The  situation 
is  unchanged.  Most  consumers  are  cover- 
ed over  the  remainder  of  the  year  and 
makers  are  largely  sold  up  for  the  same 
period  but  have  a  limited  amount  of 
shafting  to  spare  for  last  quarter  ship- 
ment. Prices  have  an  easier  tendency, 
the  prevailing  discount  being  40  per 
cent. 

Wire  Nails  Firm. — The  market  is 
quieter  but  prices  are  still  firm.  The 
new  demand  for  wire  nails  is  less  active 
and  consumers  are  generally  covered 
for  their  requirements  through  the  third 
quarter.  Makers  of  wire  nails  have 
their  output  pretty  well  under  contract 
for  the  remainder  of  the  year  but  higher 
prices  in  the  meantime  are  unlikely. 
Wire  nails  are  unchanged  at  $3.70  per 
keg  base,  and  cut  nails  at  $3.40  per  keg 
base. 

Wire  Products. — The  market  is  un- 
settled owing  to  price  cutting  and 
the  usual  summer  dullness  is  affecting 
the  trade.  The  decline  in  spelter  has 
not  as  vet  affected  prices  of  galvanized 
wire  products  but  if  continued  will  have 
a  downward  tendency.  The  following 
prices  are  Generally  being  quoted  on 
barb,  coiled  spring  and  plain  galvan- 
ized wire  but  much  lower  figures  are  be- 
ing quoted  in  some  quarters.  Barb, 
$4.65;  No.  9  coil  spring,  $4.60;  No.9 
plain  galvanized,  $4.55;  No.  12  plain 
galvanized  $4.70  and  No.  13  plain  galv., 
$4.80    per   100    lbs.      Smooth    steel    wire 


No.  0  to  9  gauge  is  quoted  at  $3.90  per 
100  lbs.  base 

Cotton  Rope  Advances. — On  account 
of  conditions  prevailing  in  the  raw  ma- 
terial market,  makers  of  cotton  rope 
have  advanced  prices  1  cent  per  pound 
which  makes  the  quotations  as  follows, 
3-16  in.,  28c  and  %  in.  and  larger,  27c 
per  pound. 

Cotton  Twine  Also  Up. — For  reasons 
similar  to  those  given  above,  prices  of 
cotton  wrapping  twine  have  also  ad- 
vanced lc  per  pound  and  are  as  follows : 
3-ply,  25c-*  4-ply,  27^  and  5-ply  and 
up,  28c  per  pound. 

Oakum  Advances.  —  Unsatisfactory 
conditions  continue  to  prevail  in  the 
market  and  prices  of  most  lines  of 
oakum  are  higher.  The  following  are 
the  new  quotations.  Best  (America) 
$19.25;  U.S.  Navy  (American)  $18.50; 
new  hemp  (English)  $13.50;  U.S.  Navy 
(English)  $11.50  and  plumbers  $7.50  per 
100  lbs. 

Agricultural  Wrenches  Advance. — 
The  new  prices  for  ordinary  agricultural 
wrenches  are  as  follows:  6  in.,  $3.50; 
8  in.,  $4.20;  10  in.,  $4.90;  12  in.,  $6.30, 
and  15  in.,  $8.40  per  dozen. 

Cow  Ties. — An  advance  in  cow  ties 
and  tie  out  chains  is  looked  for  in  the 
near  future.  The  following  are  the 
present  discounts.  Open  and  closed 
ring  cow  ties  40  and  5  per  cent.;  3 
chain  and  4  chain  40  and  5  per  cent. ; 
stall  fixture  bars  35  per  cent,  and  tie 
out  chains  70  and  10  per  cent. 

Lead  Pipe  Weaker. — The  market  has 
a  weaker  tone  due  to  the  recent  decline 
in  pig  lead  but  prices  of  lead  pipe  are 
maintained.  The  demand  is  compar- 
atively light  and  a  further  decline  in 
the  lead  market  may  possibly  affect  lead 
pipe.  Lead  pipe  is  quoted  at  $14,  waste 
pipe  at  $15  per  100  lbs.  and  the  dis- 
count on  traps  and  bends  is  5  per  cent. 

Seasonable  Lines. — The  demand  for 
summer  lines  continues  brisk,  the  vol- 
ume of  business  has  been  increased  by 
the  improvement  in  the  weather.  Man- 
ufacturers are  having  some  difficulty  in 
keeping  up  with  orders  owing  to  the 
scarcity  of  labor  and  some  raw  ma- 
terials. 

Cordage  Market. — The  general  situa- 
tion in  the  cordage  market  is  unchanged 
and  prices  are  very  firm.  The  sisal  sit- 
uation is  acute  as  there  would  be  a  seri- 
ous shortage  of  fibre  if  war  was  de- 
clared between  the  United  States  and 
Mexico.  Prices  are  shown  in  current 
market    quotations. 


LONDON 

LONDON,  June  29.— A  number  of 
important  price  changes  have 
taken  place  during  the  week.  Lin- 
seed oil  has  dropped  7c  per  gallon,  fol- 
lowing continued  weakness,  as  reported 
in  previous  issues.  There  is  an  im- 
proved demand  for  wire  nails.  Business 
continues  steady,  although  the  demand 
for  some  summer  lines  is  not  so  pro- 
nounced as  in  some  previous  years.  Dull 
and  wet  weather  has  hindered  the  sale 
of  some  summer  lines. 

Linseed      Oil    Drops. — Following    the 
last-minute  announcement  in  last  week's 


issue  that  the  oil  market  had  broken, 
linseed  oil  has  declined  7c  per  gallon. 
The  demand  at  present  is  not  heavy. 
Ruling  quotations  are  as  follows : 

naw.     Boiled. 

1-2  barrels    72c         75c 

3-5  barrels   71e        74c 

6-9  barrels   70c         73c 

Turpentine  Lower. — Turpentine  has 
declined  further.  The  market  is  weak 
and  the  demand  is  light.  The  new  price 
follows : — 

1-barrel  "lots    60c 

2-4  barrel  lots   59c 

5-gal.    lots    67e 

White  Lead. — Local  quotations  on 
white  lead  are  still  firm,  although  there 
are  evidences  of  weakening  in  the  prim- 
ary markets.  The  demand  has  improved 
with  the  better  weather  conditions. 
Stocks  are  heavy.  Pure  white  lead  in 
oil  is  quoted  in  ton  lots  at  $13.95  per 
100  lbs.,  and  in  less  than  ton  lots  at 
$14.25  per  100  lbs. 

Night  Latches  Higher. — An  advance 
of  about  10  per  cent,  has  taken  place  in 
Yale  night  latches.  Net  prices  follow: 
No.  26,  $4.50  doz.;  No.  34,  $15.25  doz.; 
No.  34x,  $15.25  doz. ;  No.  37,  $17.25  doz. ; 
No.  42,  $21  doz.;  No.  343,  $25.25  doz. 

Barn  Door  Hangers  Higher.— There 
have  been  adjustments  on  some  lines  of 
barn  door  hangers,  and  in  some  cases  an 
advance  of  about  10  per  cent,  has  been 
made.  New  quotations  follow : — No. 
843,  $6.50  doz.  pairs;  No.  021,  $8.40  doz. 
pairs;  No.  545,  $8.50  doz.  pairs;  No.  543, 
$11.75  doz.  pairs;  No.  542a,  $9  doz. 
pairs;  No.  544,  $10.80  doz.  pairs;  No.  20, 
$11.55  doz.  pairs;  No-.  21,  $11.55  doz. 
pairs;  No.  321,  $14.45  doz.  pairs;  trolley 
track.  12c  ft,;  brackets,  $1.20  doz. 

Cotton  Rope  Higher  — Cotton  rope  has 
advanced  lc  per  pound.  Other  lines  are 
firm  and  unchanged.  Stocks  are  heavy 
and  the  demand  is  fair.  Quotations  fol- 
low : — Cotton  rope,  3-16,  28c  lb. ;  cotton 
rope,  y±  and  larger.  27c  lb.;  pure  Manila, 
22V?c  lb.;  British  Manila.  18c  lb.;  Afri- 
can hemp,  18c  lb.;  sisal,  13V2C  lb. 

Wrenches  Higher. — A  new  discount  of 
65  per  cent,  off  list  has  gone  into  effect 
on  regular  wrenches.  The  new  net  prices 
are  as  follows: — 6  in.,  $3.50  doz.;  8  in.. 
$4.20  doz.;  10  in..  $4.90  doz.;  12  in.,  $6.30 
doz.;  15  in.,  $8.40  doz. 

Rasps  Higher. — A  new  discount  of 
62%  per  cent,  is  being  quoted  on  Heller's 
horse  rasps.  This  is  an  advance  of  about 
15  per  cent,,  over  previous  price. 

Nails  Firm. — Wire  nails  remain  firm 
and  in  fair  demand.  Wire  nails  are 
quoted  at  $3.70  base;  cut  nails.  $3.40 
hase;  the  discount  from  the  miscel- 
laneous list  is  65  per  cent. 

Seasonable  Goods. — Quotations  on 
other  seasonable  lines  follow: — Harvest 
tools,  40  per  cent,;  poultry  netting.  1  and 
2  in.  mesh  25  ner  cent.;  painted  screen 
wire,  100  ft  vn'ls.  $2.25  per  100  sq.  ft.; 
50  ft,  rolls.  $2  30  per  100  sq.  ft,;  bronze 
screen,  rolls.  12c  per  sq.  ft.;  cut  lena'ths, 
13e  per  so.  ft.:  Milestone.  20c  lb.;  screen 
door  hinges,  No.  20.  $10  gross;  spades 
and  shovels,  lsts,  40-121/o  per  cent.; 
2nds,  40-5  per  cent.;  4ths,  30  per  cent. 


July  1,  1916. 


HARDWARE    AND    METAL 


45 


WINNIPEG 

WINNIPEG,  June  29.— Already 
jobbers  are  looking  forward  to 
the  business  to  be  done  during 
the  fall  and  up  until  Christmas,  and  or- 
ders are  being  taken  now  for  various 
lines  of  Christmas  novelties  in  addition 
to  the  regular  items  of  cutlery,  silver- 
ware, and  cut-glass. 

One  item  in  which  the  jobbers  are  tak- 
ing an  interest  in  is  carriage  heaters  and 
coal.  During  the  past  few  years  there 
has  been  an  enormous  demand  for  car- 
riage heaters,  and  this  means  additional 
sales  of  coal,  so  that  it  is  not  an  unusual 
thing  to  see  the  average  retailer  order- 
ing one  hundred  to  two  hundred  dozen 
bricks  of  this  latter  item. 

Another  important  item  which  is  en- 
gaging the  attention  of  the  different 
jobbers  is  horsehoe  calks  and  calked 
shoes. 

Wrought  iron  pipe  has  declined  about 
5  per  cent. 

June  Trade  Satisfactory. — Business 
for  the  month  of  June  has  been  very 
satisiactory  from  most  of  the  jobbers' 
standpoints,  and  they  expect  that  a  con- 
sideraoie  increase  will  be  shown  over 
the  results  of  last  year.  Several  of  tne 
jobbers  report  that  they  are  handling  a 
great  number  of  cars  at  the  present 
time,  and  wnen  one  considers  that  last 
year  at  this  time  local  shipments  only 
were  being  handled,  a  fair  estimate  of 
improved  conditions  may  be  gathered. 

Coil  Chain  Prices. — 'Prices  on  coil 
and  log  chain  have  been  issued  following 
the  advance  reported  in  last  week's  is- 
sue. New  prices  are  as  follows: — Coil 
chain  (per  100  lbs.)— 3-16  in.,  $10.75; 
Vi  in.,  $8;  5-16  in.,  $7.10;  %  in.,  $6.25; 
7-16  in.,  $6;  V2  in.,  $5.75;  %  in.,  $5.65; 
34  in.,  $5.50;  '/g  in.,  $5.50.  Log  Chains 
(per  100  lbs.)— 5-16  in.,  $7.50;  %  in., 
*6.50 ;  7-16  in.,  $6.35 ;  y2  in.,  $6.25. 

Hay  Knives  Higher. — The  new  prices 
on  hay  knives  and  fork  handles  follow : 
Hay  knives  (Imp.  lightning),  $8.25; 
heaths,  $8.75  doz.  Fork  handles — Bent 
(per  doz.)^  ft.,  $1.63;  4y2  ft.,  $1.82; 
5  ft.,  $2.02;  5V2  ft.,  $2.28.  Straight— 
1  ft.,  $1.37;  4y2  ft.,  $1.56;  5  ft.,  $1.76; 
51/2  ft.,  $1.98. 

It  was  reported  some  time  ago  tftat 
new  prices  would  likely  be  issued  on 
gasoline  lamps  and  lanterns.  The  prices 
which  are  now  being  quoted  on  the  Air- 
o-Lite  are  as  follows: — No.  307  lamp, 
$8  each;  No.  317  lamp,  $9  each;  No.  318 
lamp,  $9  each;  No.  319  lantern,  $7.50 
each. 

Steel  Butts  Higher. — Another  advance 
has  gone  into  effect  on  wrought  steel 
butts,  both  plain  and  plated,  and  also 
on  heavy  and  light  T  and  strap  hinges. 
The  new  quotations  follow : 

BUTTS,  241  A-F  or  D2— 2y2  x  2y,,  23c  pair  ; 
:;  x  3,  24c  pair  ;  3%  x  3%,  24c  pair. 

WROUGHT  STEEL  BUTTS— 800  x  1,  23c  doz. 
pairs;  S0O  x  1%,  34c  doz.  pairs;  800  x  2,  48c 
doz.  pairs;  S04  x  2%  x  2y2,  70c  doz.  pairs; 
804  x  3  x  3,  !)7c  doz.  pairs:  804  x  3%  x  3i/2, 
$1.42  doz.  pairs  ;  804  x  4  x  4,  .$1.73  doz.  pairs  ; 
S40  x  1V2,  35c  doz.  pairs. 

HEAVY  STRAP  HINGES— 4  in.,  $1.80  doz. 
prs. ;  5  in..  $2.10  doz.  prs.  ;  6  in.,  $2.40  doz.  prs.  ; 
8  in.,  $3.25  doz.  prs.:  10  in.,  $5.70  doz.  prs.; 
12    in.,    $7.05    doz.    prs. 


HEAVY  TEE  HINGES-^  in.,  $1.50  doz.  prs.; 
5  in.,  $1.75  doz.  prs.;  6  in.,  $1.80  doz.  prs.; 
8  in.,  $2.40  doz.  prs.  ;  10  in.,  $4  doz.  prs.  ;  12 
in.,  $0.55  doz.  prs. 

LIGHT  STRAP  HINGES— 3  in.,  50c  doz.  prs. ; 
4  in.,  60c  doz.  prs.  ;  5  in.,  70c  doz.  prs.;  6  in., 
85c  doz.  prs.;  8  in.,  $1.25  doz.  prs.;  10  in., 
$1.75  doz.  pairs. 

LIGHT  TEE  HINGES— 3  in.,  50c  doz.  prs.; 
4  in.,  55c  doz.  prs.  ;  5  in.,  65c  doz.  prs.  ;  C  in., 
75c  doz.  prs.  ;  8  in.,  90c  doz.   prs. 

The  Dominion  Glass  Company,  who 
manufacture  lamp  chimneys  of  various 
kinds,  have  suffered  the  loss  of  their 
entire  manufacturing  plant  by  fire.  It 
is  claimed  that  this  means  when  their 
present  stocks  are  exhausted,  this  line 
will  have  to  be  imported  from  the  States 
at  an  advance  of  approximately  50  per 
cent,  more  than  to-day's  prices.  It  will 
undoubtedly  take  till  the  first  of  the 
year  for  these  people  to  rebuild  their 
nlant.  and  possibly  another  six  months 
from  then  until  they  will  be  in  full 
operation. 

— m — 

"THE   BEST    BUSINESS    STROKE    I 
EVER  MADE" 

THE  American  Magazine  under  the 
heading  of  "He  Used  His  Head," 
published  the  following  hardware 
trade    story    as    winner    of    the    second 

He  Used  His  Head 

"The  Best  Business  Stroke  I  Ever 
Made,"  was  during  the  panic  of  '73.  One 
afternoon  I  read  in  an  evening  paper  the 
account  of  a  burglary  that  had  been 
committed  the  night  [before  in  a  suburb 
of  Pittsburgh  and  the  wounding  of  the 
owner  of  the  house.  A  short  time  he- 
fore  this  I  had  noticed  in  the  window  of 
a  hardware  store  a  new  kind  of  fastener 
for  window  sashes.  It  was  simple, 
strong,  and  inexpensive.  Unlike  the  fas- 
teners then  in  general  use  it  could  not 
he  pried  off  from  the  outside;  to  throw 
it  off,  a  pane  of  glass  would  have  to  he 
broken.  I  went  at  once  to  the  store  and 
bought  two  gross  at  six  dollars  per  gross. 

By  8  a.m.  the  next  day  I  was  in  that 
suburb.  I  went  direct  to  the  house  that 
had  been  robbed. 

The  wife  of  the  owner  answered  the 
bell.  "Madam,"  I  said,  "if  your  win- 
dows had  had  these  fasteners  on  them 
the  burglars  could  not  have  entered  this 
house,  as  they  did.  through  a  window. 
Let  me  have  a  table  knife  and  I  will 
show  you  how  easy  it  was  for  them  to 
throw  the  fastener."  Result,  she  bought 
fasteners  for  every  window  in  the  house 
at  twenty-five  cents  per  pair. 

The  town  was  yet  greatly  excited  and 

when  I  stated'  that  Mrs. had  bought 

a  pair  of  the  fasteners  for  every  window 
in  her  house  I  sold  to  almost  every  house 
I  called  at.  During  the  morning  I  passed 
a  schoolhouse  at  recess  time.  There  were 
perhaps  some  two  hundred  children  plav- 
ing  in  the  yard.  I  gathered  them  around 
me.  showed  and  explained  the  fasteners 

to  them,  and  said:    "If  Mr. had  had 

these  fasteners  on  his  windows  his  house 
could  not  have,  been  robbed,  and  he 
would  not  have  been  hurt.     Now  when 


you  go  home  to  dinner  tell  your  folks 
what  I  have  told  you,  and  tell  them  that 
I  will  call  this  afternoon  or  to-morrow." 

It  was  the  best  bit  of  free  advertising 
I  ever  got.  By  noon  of  the  third  day  I 
had  sold  about  seven  gross,  and  had 
placed  them  in  almost  every  home  in  the 
town. 

For  some  months  after  that  I  watched 
the  papers  for  news  of  burglaries  com- 
mitted in  suburban  towns  and,  striking 
while  the  iron  was  hot  or,  rather,  while 
the  excitement  was  at  white  heat,  I  made 
more  money  than  I  could  have  made  in 
two  years  working  at  my  trade. 

® 

TRADE  NOTES 

Considerable  interest  has  been  aroused 
in  Montreal  by  the  Militia  Department's 
request  for  400  men  from  the  ranks  of 
the  local  militia  to  fill  up  the  gaps  in  the 
composite  battalions  on  guard  duty  at 
canals,  etc.,  along  the  border,  owing  to 
the  large  number  of  the  latter  enlisting 
for  overseas  service.  Under  the  terms 
of  their  service,  members  of  the  militia 
have  no  recourse  but  to  serve  when  or- 
dered to  do  so  as  guards,  and,  as  the  call 
was  a  totally  unexpected  one,  and  affects 
men  who  as  a  whole  occupy  important 
mercantile  positions,  it  is  having  a  some- 
what disturbing  effect. 

Montreal  Committee  at  Ottawa. 

A  committee,  representing  the  Dry 
Goods,  Hardware  and  Grocery  Associa- 
tions of  the  Montreal  Board  of  Trade. 
went  to  Ottawa  on  Tuesday  to  interview 
the  Minister  of  Customs  in  regard  to  the 
advancing  duties  on  imports  that  are 
based  on  value  at  time  of  receipt  in  this 
country. 

® 

SELLING    MORE     GARAGE     HARD- 
WARE 

A  liandspmely  gotten  up  40-page  book, 
entitled  "Selling  More  Garage  Hard- 
ware," has  been  issued  by  the  Stanley 
Works,  New  Britain,  Conn.  The  book 
tells  a  real  story  of  the  efforts  of  the 
Stanley  Works  to  assist  the  hardware 
trade  in  selling  more  Stanley  garage 
hardware.  The  hook,  attractively  illus- 
trated, describes  in  detail  the  campaign 
which  is  beine  carried  on  to  create  a  de- 
mand for  Stanley  gara°e  hardware.  It 
also  shows  a  °reat  manv  forms  of  dealer 
helps  which  are  available  for  the  trade. 
The  hook,  if  studied,  will  nrovide  the 
merchant  with  a  fund  of  information, 
which  should  prove  invaluable  in  push- 
ing a  line  for  whicli  there  is  an  ever  in- 
creasing demand. 

® 

APPOINTED    WESTERN    AGENTS 

Brown  &  Gosling,  manufacturers' 
agents.  Winnipeg,  have  been  appointed 
representatives  in  the  West  for  L.  H. 
Packard  Co.,  manufacturers  of  shoe 
dressings,  polishes,  etc.,  Montreal. 
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Opinions  Conflict  About  Linseed  Oil 

One  Crusher  Thinks  Lower  Tendency  in  Price  is  Justified — Takes  Fling  at  Jobbers  for 
Taking  Long  Profits — Also  Says  Price  of  Paints  Too  High — Situation 

is  Somewhat  Complicated 


OIL  crushers  are  in  an  uncertain 
state  of  mind  as  to  the  future  of 
the  linseed  oil  market.  One  in 
particular  points  out  that  the  market 
has  been  higher  for  some  time  than  the 
conditions  warrant.  This  crusher  also 
states  that  the  price  of  ready-mixed 
paints  have  been  correspondingly  high. 
He  points  out  that  while  the  price  of 
linseed  oil  has  been  steadily  decreasing 
and  white  lead  has  also  shown  a  de- 
crease, yet  the  price  of  paints  has  not 
fallen.  There  is  apparently  an  inac- 
curacy about  this  statement,  as  white 
lead  on  June  19,  1915,  was  quoted  at 
$10.45  in  ton  lots;  in  February  of  the 
present  year  it  was  quoted  at  $11.35  per 
100  pounds  in  ton  lots;  while  at  the  pres- 
ent time  it  is  quoted  at  $13.95  per  100 
pounds  in  ton  lots. 

Prepared  paints  a  year  ago  were 
quoted  by  some  of  the  leading  paint 
manufacturers  at  $2.30  per  gallon.  In 
February  of  the  present  year  they  were 
selling  at  $2.20  per  gallon,  while  at  the 
present  time  they  are  selling-  at  $2.65 
per  gallon.  In  other  words,  when  linseed 
oil  was  selling  approximately  for  77c  a 
gallon  in  six  to  nine-barrel  lots  on  June 
19,  1915,  prepared  paints  at  that  time 
were  selling  for  $2.30  per  gallon.  When 
linseed  oil  was  selling  in  the  neighbor- 
hood of  $1  per  gallon  on  February  12, 
1916,  the  price  of  prepared  paints  was 
$2.20.  At  the  present  time  when  linseed 
oil  is  quoted  in  the  neighborhood  of  70c 
a  gallon,  paint  is  quoted  at  $2.65  per 
gallon.  If  the  linseed  oil  situation  were 
the  only  factor  to  be  taken  into  con- 
sideration, it  would  appear  that  the  con- 
tention of  one  of  the  crushers  that  paints 
are  too  high  in  price  would  be  a  fair  one. 

But  it  must  be  borne  in  mind  that  the 
price  of  white  lead  in  oil  has  maintained 
a  firm  and  rising  price  throughout  that 
period.  In  June  of  last  year  it  was  quoted 
at  $10.45  per  100  pounds  in  ton  lots;  in 
February  of  the  present  year  it  was 
quoted  at  $11.35  per  100  pounds  in  ton 
lots;  and  at  the  present  time  it  is  quoted 
at   $13.95   per   100  pounds    in    ton    lots. 


It  must  also  be  borne  in  mind  that 
many  other  products  used  extensively  in 
paint  making  have  advanced  tremen- 
duously  since  the  outbreak  of  the  war, 
in  fact,  some  materials  are  practically 
off  the  markets. 

Linseed  Oil  Follows  Flax  Market 

The  present  downward  tendency  in 
the  linseed  oil  situation  can  be  account- 
ed for  largely  by  the  lower  price  in  flax- 
seed. On  June  28,  1915,  flaxseed  was 
selling,  spot  seed,  at  $1.54y8  per  bushel, 
while  October  deliveries  were  quoted  at 
$1.59  per  bushel.  To-day  flaxseed  is 
selling  at  $1.58  for  spot  seed,  and  $1.62 
for  October.  The  highest  point  for  flax- 
seed was  reached  in  February,  1916, 
when  the  price  was  $2.25  per  bushel.  At 
that  time  oil  was  selling  in  the  vicinity 
of  $1  per  gallon.  With  flaxseed  at  $1.54y8 
per  bushel  a  year  ago,  the  price  of  lin- 
seed oil  was  in  the  neighborhood  of  77c 
per  gallon.  To-day  with  flaxseed  selling 
at  $1.58  the  price  of  linseed  oil  is  70c 
per  gallon. 

Thinks  Jobbers  Hold  Price  Up 

The  recent  decline  of  5c  per  gallon  in 
the  price  of  linseed  oil  was  accounted 
for  by  one  crusher  by  stating  that  the 
jobbers  have  been  getting  too  long  a  pro- 
fit for  their  services,  and  the  declines 
were  due  largely  in  a  manufacturing  way 
to  the  prices  striking  cost  levels.  "We 
have  forced  the  jobbers  to  accept  a  lower 
margin.  When  they  are  getting  10  to 
20  per  cent,  profit  we  consider  they  are 
getting  a  profit  that  is  not  warranted. 
If  they  do  not  reach  the  levels  that  con- 
ditions warrant,  we  will  not  hesitate  to 
cut  the  jobber  out  and  sell  to  the  con- 
sumer direct,"  said  the  manager  of  one 
concern. 

On  the  other  hand,  it  was  pointed  out 
by  anotliei-  crusher  that  the  jobbers 
have  bought  pretty  heavilv  at  the  higher 
prices,  and  would  naturally  endeavor  to 
hold  the  jobbing  price  as  firm  as  pos- 
sible. 

Freight   Rates   Have   Fallen 

One  of  the  factors  that  usually  enter 
into  the  determining  of  the  price  of  lin- 


seed oil  is  the  disposal  of  the  oil  cake. 
Freight  rates  for  the  shipment  of  this 
commodity  abroad  consequently  enter 
into  the  case.  About  four  months  ago 
the  cost  of  shipment  to  England  was  in 
the  neighborhood  of  $1.05  per  100 
pounds.  This  made  the  freight  alone 
amount  to  $21  per  ton.  At  the  present 
time  the  freight  is  around  65c  per  100 
pounds,  or  about  $8  per  ton  less  than 
four  months  ago.  While  the  price  of 
freight  has  come  down  the  price  paid  by 
the  consumer  in  the  Old  Lands  has  also 
dropped,  in  some  cases  in  greater  propor- 
tion than  the  amount  of  the  freight 
rates.  In  one  instance  it  was  stated  that 
while  the  freight  rates  are  much  lower 
now,  the  oil  cake  was  being  disposed  of 
abroad  for  something  like  $6.25  less  per 
ton  below  their  margin  when  the  rates 
were  higher.  It  was  pointed  out  that 
this  tendency  should,  if  anything,  oper- 
ate to  make  the  price  of  linseed  oil 
firmer. 

With  the  release  by  the  Admiralty  of 
many  ships  which  were  formerly  in  their 
commission,  and  with  the  placing  of 
many  captured  enemy  ships  into  use,  the 
carrying  capacity  of  the  ocean  bottoms 
has  been  largely  increased,  and  freight 
rates  as  a  result  have  been  going  steadily 
downward. 

Flax  Acreage  Problematical 

While  the  Department  of  Agriculture 
at  Ottawa  has  been  advising  the  Western 
farmers  to  plant  10  per  cent,  greater 
acreage  in  flax  this  year  than  last,  it  is 
not  known  as  yet  what  results  this  will 
bear.  The  flax  crop  of  Canada  last  year 
was  in  the  neighborhood  of  10,000,000 
bushels.  With  the  excellent  prices  for 
flax  which  obtained  during  the  first  part 
of  the  present  year  there  was  every  en- 
couragement to  the  farmers  to  plant  a 
greater  acreage  in  flax.  With  October 
deliveries  of  seed  quoted  i  at  $1.59  per 
bushel  at  the  present  time  there  is  a 
possibility  that  farmers  will  not  plant 
flax  so  readily  under  these  conditions. 
(Continued  on  page  48) 
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Cut  A 


"Steel  Grip"  Painters'  Brushes 

To  properly  and  evenly  spread  paint  or  varnish  it  is 
necessary  to  have  a  Brush  constructed  so  that  the 
Bri  sties  converge  to  the  centre,  as  shown  in  cut  A.  This 
produces  an  elastic  and  resilient  action — a  feature  de- 
manded by  the  best  practical  painters,  who  know  from 
long  experience  the  advantage  of  using  this  type  of 
Brush. 

This  result  can  only  be  obtained  in  the  swell  or  oval-faced  com- 
pressed "STEEL  GRIP"  ferrule  construction  (Patented  1910), 
which  entirely  overcomes  the  spreading  of  Bristles  which  is  more  or 
less  found  in  Brushes  made  with  a  straight  or  flat -sided  ferrule  (see 
Cut  B)  and  also  is  often  exaggerated  by  manufacturers  to  give  the 
Brush  the  appearance  of  size  with  a  less  amount  of  Bristles.  Besides, 
by  compressing  the  ferrules,  the  Bristles  are  so  firmly  gripped  that  it 
is  impossible  for  them  to  come  out. 

"STEEL  GRIP"  Brushes  are  most  economical  to  use,  as,  on 
account  of  their  high  quality  and  general  efficiency,  they  give  long 
and  satisfactory  wear. 

The  Boeckh  Bros.  Company,  Ltd. 

TORONTO,  CANADA 
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Paint  is  one  of  those 

things  that  put  you 

to  the  test. 


mi 
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If  you  sell  an  inferior  brand  it  will  soon  destroy 
confidence  in  you  and  injure  your  business. 

You  will  positively  protect  yourself,  gain  utmost 
confidence  and  immense  business  by  selling 

Jamieson's  Pure  Prepared  Paints 

The  Jamieson  durability,  ease  of  application,  covering 
capacity,  and  beauty  are  remarkable. 

The  price  is  reasonable,  and  the  profit  good. 

Write  for  particulars. 

R.  C.  JAMIESON  &  CO.,  Limited,  MONTREAL,  CANADA 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


If  interested,  tear  out  this  page  ana  keep  with  letters  to  be  nvswered. 
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OPINIONS    CONFLICT    ABOUT    LIN- 
SEED OIL 

(Continued  from  page  46) 

However,  there  is  another  influence  in 
the  backward  planting  season  for  wheat 
and  other  grains,  which  may  operate  to 
cause  a  greater  acreage  of  flax.  Flax 
can  be  planted  much  later  in  the  season 
than  almost  any  other  grain.  If  the  wet 
weather  throws  the  planting'  season  for 
wheat  and  oats  and  barley  beyond  the 
time  when  it  would  be  feasible  to  plant 
and  still  get  a  crop,  a  larger  acreage  of 
flax  may  be  planted  even  in  spite  of  the 


lower  quotations  for  flaxseed  at  the  pres 
ent  time,  as  compared  with  the  high 
levels  of  $2.15  and  $2.25  a  bushel  reach- 
ed the  early  part  of  the  present  year. 

© ■ 

WEEKLY  PAINT  MARKETS 
(Continued  from  page  50.) 
Glass. — The  glass  situation  is  un- 
changed, but  the  tendency  towards  high- 
er prices  on  sheet  glass  is  becoming  more 
pronounced.  It  is  reported  that  glass 
manufacturers  in  the  States  contemplate 
raising  their  prices  shortly,  which  would 
force  the  trade  to  take  similar  action. 
Prices  shown   witli   current  quotationss. 


Putty  Firm. — The  market  continues 
firm,  although  there  is  only  a  light  de- 
mand. The  high  price  and  scarcity  of 
whiting  being  the  cause  of  this.  Al- 
though ocean  freight  rates  are  somewhat 
easier,  there  is  no  perceptible  improve- 
ment in  the  whiting  situation.  The  fol- 
lowing prices  are  being  quoted  for  stan- 
dard putty  in  less  than  ton  lots: 

Per  100  lbs. 

Bulk,  in  casks $2.80 

Bulk,  in  100-lb.  drums 3.00 

Bulk,  in  25-lb.  drums    3.10 

Bladders,  in  barrels 3.40 

Pure  putty,  70c  per  100  lbs.  advance. 


A  Record  in  Poultry  Foods 

Haileybury,  Out.,  Firm  Gets  Good  Results  From  Using  Mailing  Lists — Co-Operation 

With  Manufacturers  Has  Brought  Splendid  Results 

From   an   authorized   interview   by   a    Hardware   and   Metal   representative  with   H.   F.   Buchanan,  Manager,   the  Northern  Canada   Supply   Co., 

Haileybury,   Out.,   branch. 


HAILEYBURY  is  a  town  of  be- 
tween thirty-five  hundred  and 
four  .thousand  people  of  several 
distinct  classes  as  far  as  their  value  to 
us  as  buyers  is  concerned. 

The  town  itself  is  primarily  a  residen- 
tial one,  lying-  six  miles  from  Cobalt  and 
serving  as  the  home  for  many  of  the 
salaried  employees  of  that  great  mining- 
camp.  That  is,  those  whose  means  will 
allow  them  to,  maintain  a  residence  here 
so  that  we  are  broug'ht  in  direct  touch 
with  the  best  buying  element  of  Cobalt. 

In  addition  to  this  element  the  town 
serves  a  goodly  farming  population  in 
the  narrow  strip  of  agricultural  land 
that  lies  between  the  mining  country  on 
the  south  and  the  farming  section  of 
New  Liskeard  on  our  south.  The  bulk 
of  the  mining  trade  goes  to  Cobalt,  but 
we  get  some  of  the  leakages  and  there 
are  in  addition  a  few  small  mines  work- 
ing in  this  immediate  district,  to  say 
nothing  of  a  good  sized  prospectors' 
trade  that  is  with  us  all  summer  and 
which  we  consider  amongst  our  best  for 
it  is  practically  a  cash  trade.  We  also 
draw  considerable  trade  from  the  French 
population  on  the  Quebec  side  of  Lake 
Temiskaming-  in  which  this  town  is 
situated.  We  also  get  some  of  the  trade 
of  supplying  the  lumber  camps  that  are 
getting  out  pulpwood,  though  Liskeard 
from  its  situation  draws  the  bulk  of  this 
trade.  But  the  towns  are  all  so  close  to- 
gether and  their  trade  territories  so  in- 
fringe on  one  another  that  it  is  possible 
to  expand  in  any  one  of  several  direc- 
tions; to  say  nothing  of  having  the 
other  fellow  expand  at  your  expense. 

It  may  be  seen  from  the  foregoing  that 
it  is  necessary  for  us  to  carry  a  very 
mixed  stock  so  as  to  meet  the  require- 
ments of  several  staple  industries,  chief 
of  which  are  farming,  mining,  lumbering 
and  a  well-paid  class  of  townspeople. 


Mailing  Lists  a  Great  Success 

The  most  reliable  route  we  have  for 
reaching  our  customers  of  all  these 
varied  classes  has  proved  to  be  local 
mailing  lists.  We  buy  them  locally  then 
eke  them  out  by  our  own  stock  of  infor- 
mation that  we  pick  up  in  the  course  of 
daily  contact  with  the  people. 

Working  With  the  Manufacturers 

After  thus  revising  the  list  we  send  it 
out  to  various  manufacturers  who  carry 
goods  particularly  likely  to  appeal  to 
these  people  and  then  get  our  goods 
ready.  It  never  fails  to  stimulate  trade. 
The  manufacturers  then  write  personal 
letters  to  these  prospects  and  continue  to 
follow  them  up  by  this  means  and  in  the 
interval  they  turn  over  to  us  any  likely 
information  they  pick  up. 

Invariably  the  customers  begin  to 
come  in  with  these  letters  which  refer 
them  to  us  for  the  goods.  In  this  way 
our  trade  is  stimulated  at  the  manufac- 
turers' expense  as  a  result  of  the  slight 
trouble  of  compiling  a  voters'  list  from 
the  tax  lists  at  the  city  hall,  or  for  the 
trifling  expense  of  buying  a  city  and 
rural  mail  delivery  list.  In  this  way  we 
have  done  remarkably  well  with  poultry 
and  stock  foods,  paints,  binder  twine, 
and  hay  wire  in  the  order  named. 

A  Record  in  Poultry  Food 

We  found  chicken  foods  particularly 
profitable  and  sold  a  large  quantity  of 
o-rit,  oyster  shells  and  around  bone  to 
farmers  and  town  residents  as  a  direct 
result  of  mailing  lists.  We  were  the 
more  surprised  because  of  the  fact  that 
we  had  always  carried  this  line,  but  had 
always  considered  it  a  dead  one.  At  least 
our  sales  had  been  very  lispht  in  it.  Sur- 
prisingly enough,  the  Great  bulk  of  the 
trade     developed     amongst    the     towns- 


people and  in  a  class  whom  we  had  not 
suspected  of  having  hens.  Later  de- 
velopments proved  that  a  majority  of 
small  householders  keep  a  few  chickens 
or  pigeons,  and  in  addition  to  poultry 
foods,  will  buy  poultry  netting,  small 
quantities  of  nails  and  builders'  hard- 
ware, etc. 

In  this  particular  case  we  added  to 
the  mailing  list  we  had  secured,  by  tack- 
ing on  the  name  of  every  chicken  owner 
we  could  think  of.  Also,  we  scouted 
about  town,  asked  questions  and  so  dug 
up  prospects  we  had  never  suspected  of 
being  potential  customers  for  this  class 
of  trade.  We  found  that  they  only  need- 
ed good  suggestions  to  bring  them 
around  to  us.  Occasionally  the  manu- 
facturer will  write  to  us  crediting  us 
with  our  profit  on  a  sale  he  has  made 
direct  by  mail. 

® 

NEW  ROOFING  MATERIAL 

A  new  roofing  material  for  homes,  is 
being  shown  by  Bird  &  Son,  Hamilton, 
Canada.  It  consists  in  an  asphalt-satu- 
rated felt  base  with  crushed  slate  sur- 
face, and  made  twice  the  size  of  an  or- 
dinary shingle.  It  is  claimed  for  the 
shingle,  that  it  is  not  only  as  handsome 
as  slate,  but  it  is  economical  as  to  cost, 
very  durable  and  resists  fire;  easy  in  ap- 
plication on  account  of  uniform  size. 

The  new  shingle  is  beinsr  marketed  in 
conjunction  with  the  firm's  Paroid  Roof- 
ing and  Neponset  Wall  Board. 

® 

FOR  AMERICAN  ARMY 

Two  carloads  of  field  kitchens,  design- 
ed for  the  use  of  Canadian  overseas 
forces,  and  made  by  Mc'Clary  Mfg.  Co., 
London,  Ont.,  have  been  shipped  to  Cam- 
bridge and  Farmingham,  Mass.,  for  the 
United  States  armv  on  Mexican  service. 
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SICKLE  GRINDERS  TOOL  GRINDERS 

POWER  GRINDERS 

If  your  jobber  does  not   handle,  write   direct  to  factory. 

WESTERN  AGENTS:   Merchants  Hardware  Specialties.  Calgary,  Alta. 
EASTERN  CANADA  AGENTS:  John  M.  Graham  &  Co..   113  Chambers 
Street.   New  York  City 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 


JK? 


Well  Make  This 
r  Concrete  Building 
Waterproof 


(l|UR.    OWNER,"    said    the    Architect    to   hi*    client,    "the    walls    and 
■"-*•      floors    of.  this    building    of    yours    will 


will   be  waterproof,   too.      I   have   specified 


be    concrete — and    they 


\R£MEMBER    ITS     WATffiPROOfl 

livi.  rr, 


fTEG.V.3.  PAT.  CWVj 


TOXEMENT 


'  ^=>T-   &    I — I  ■ 


R.I.W.  Toxement  is  a  dry  powder,  added  in  small  quantities  to  the 
Portland  Cement.  It  lubricates  the  concrete  and  waterproofs  it 
against    the    fiercest    driving    storms — even    against    water    pressure. 

It  w'aterproofs  reinforced  concrete  factories,  piers,  bulkheads, 
chimneys,  tanks,   dams,   bridges,   walls,   etc.,   etc. 

Those  interested  in  any  form  of  concrete  construction  should  read 
our   "Toxement    Booklet."      Address   Dept.     iiO. 

Manufactured  in  Canada  by 

R.  I.  W.    DAMP-RESISTING    PAINT    CO. 
TOCH  BROTHERS 

G.'rrard  St.  and  Carhw  Ave. 
TORONTO,      ONTARIO,      CANADA 


'"pESTING  our  varnishes  in  our  own 
finishing  shops  before  shipping, 
under  actual  working  conditions  is  an 
important  link  in  the  chain  of  our 
perfect  varnish  service. 

This  rigid  inspection,  and  practical 
criticism  of  our  products  by  our  own 
experts  prevails  throughout  our 
manufacturing  department  from  the 
gum  melting  to  the  final  sealed 
package. 

This  is  why  we  are  enabled  to  ensure 
goods  that  are  absolutely  dependable, 
and  have  established  such  a  feeling  of 
confidence  in  our  Finishes  among  all 
classes  of  consumers. 

Berry  Brothers'  label  is  an  efficient 
varnish  salesman,  as  it].is  generally 
conceded  among  buyers  that  fl:'if  it's 
Berry's  it's  right." 

Make  your  varnish  business*  grow  by 
featuring  Berry  Brothers'  line. 

We  make  a  specially  adapted  varnish 
or  enamel  for  every^known  use. 

Write  for  our  price  list  and  interesting 
dealer's  proposition. 

RERRY  BROTHERC 

■  (lNCOR.POtCA.TED)  »  ^k 

'-'Vvforld's  LargestV&mish  Makers V^ 

Established  1858 

WALKERVILLE,  ONTARIO 

C342.) 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  June  29.  -  -  There 
has  recently  been  some  im- 
provement in  the  weather  in 
relation  to  the  outside  use  of 
paints,  but  the  fact  remains  that 
for  about  two  months  the  conditions 
were  such  as  to  make  it  impossible  to 
carry  on  operations;  in  the  country  dis- 
tricts this  means  that  the  bulk  of  this 
business  has  been  lost  for  the  present 
season  because  painting'  is  usually  done 
at  a  period  when  little  can  be  accom- 
plished on  the  land.  The  consumption 
of  inside  paints  has  been  very  satisfac- 
tory and  travelers  report  that  had  it  not 
been  for  the  rains  there  would  have  been 
a  splendid  season,  especally  in  Eastern 
Canada;  as  it  is,  the  re-ordering  from 
the  retail  trade  is  for  comparatively 
small  lots.  In  the  manufacturing-  and 
industrial  lines  business  is  generally 
satisfactory,  there  having  been  marked 
improvement  recently  with  the  revival 
of  activity  in  manufacturing  circles, 
while  the  transportation  companies  and 
other  big  corporations  are  showing  a 
disposition  to  spend  more  freely  after 
a  period  of  inactivity.  Manufacturers 
state  that  conditions  are  very  satisfac- 
tory,   all    things    considered. 

The  easy  tendency  in  the  oil  and  tur- 
pentine markets  continues,  but  the  lead 
situation  has  become  so  unsettled  that 
for  the  time  being  no  action  will  be 
taken  in  connection  with  the  contem- 
plated change  of  prices.  The  American 
pig  lead  market  weakened  on  reports 
that  the  volume  of  munitions  business 
was  falling  off  but  strengthened  again 
under  the  influence  of  the  Mexican 
situation.  There  has  been  no  further 
talk  of  possible  changes  in  prices  of 
ready  mixed  paints. 

The  varnish  situation  is  very  unset- 
tled. For  some  time,  as  has  been  point- 
ed out,  the  rising  cost  of  production  has 
warranted  higher  prices.  On  some  lines 
advances  were  made  from  time  to  time 
and  on  June  1st  there  was  an  under- 
standing amongst  large  manufacturers 
that  the  increases  should  become 
general.  The  basis  was  for  an  advance 
on  the  net  price  of  25  cents  on  qualities 
selling  above  $2  per  gallon  and  15  cents 
on  the  cheaper  lines.  Adjustments  are 
still  being  made. 

Oil  Again  Lower. — Although  for  some 
days  there  has  been  practically  no 
chanse  in  the  situation  as  regards  the 
production  of  linseed  oil,  adjustments  to 
lower  levels  have  continued  on  the  in- 
fluence of  previous  weakness.  The  low 
quotation  heard  in  the  market  is  73 
cents  and  76  cents,  for  raw  and  boiled 
respectively.,  on  the  sinsle  barrel  basis, 
but  it  is  understood  that  further  reduc- 


tions of  1  to  2  cents  may  be  shortly 
made.  On  the  other  hand  prices  as  high  as 
77  cents  and  80  cents  are  still  heard. 
Generally  speaking  the  market  is  about 
as  follows: 

Raw  Boiled 

1  to  2  barrels 73e-75c        76c-80c 

3  to  5  barrels 72c-74c         75c-79c 

6  to  9  barrels 71c-73c        74c-78c 

Lead  Very  Unsettled.  —  The  easier 
tendency  in  the  lead  situation,  which 
has  been  referred  to  for  some  weeks  and 
which  was  last  week  predicted  as  likely 
to  be  followed  by  a  decline  on  white 
lead  in  oil,  has  been  succeeded  by  very 
unsettled  conditions.  Weakness  in  the 
American  market,  brought  about  by  re- 
ports that  munitions  orders  were  fall- 
ing off,  was  followed  by  strength  on  the 
developments  in  connection  with  the 
Mexican  situation  and  that  by  fluctua- 
tions in  both  directions.  The  result  has 
been  that  makers  of  white  lead  have  de- 
cided to  take  no  action  until  such  time 
as  the  outlook  is  more  settled.  The 
situation  may  be  regarded  as  fairly  easy 
at  $13.80  for  tons  with  30  cents  added 
for  smaller  lots  for  pure  lead  in  oil. 

Turpentine  Continues  Easy. — Reports 
from  primary  sources  do  not  indicate 
any  important  change  in  the  turpentine 
situation  but  there  is  still  an  easy  feel- 
ing evident  locally  and  the  low  quota- 
tion has  dropped  another  cent.  The 
following  figures   cover  the  range : 

1  barrel,  63c-66c  per  Imperial  gallon. 

2  to  4  barrels,  62c-65c,  per  Imperial 
gallon. 

Gasoline  Unchanged. — There  are  no 
tendencies  reported  in  the  gasoline  mar- 
ket this  week,  and  prices  remain  steady.. 
The  outlook  is  much  as  previously  re- 
ported with  the  high  point  evidently 
passed  and  the  matter  of  adjustment  de- 
pendent upon  foreign  consumption  and 
that  again  upon  the  duration  of  the  war. 
Prices  are  given  in  the  current  market 
quotations. 


TORONTO 

TORONTO,  Ont.,  June  29.— The  im- 
provement in  the  weather  has  put 
a  little  more  life  into  the  paint 
trade,  and  if  maintained  will  result  in  a 
good  movement  of  paints  from  dealers' 
shelves.  Consumption  has  so  far  been 
seriously  interfered  with  by  the  weather, 
but  the  volume  of  business  during  the 
coming  month  should  show  a  marked 
improvement.  The  demand  from  manu- 
facturers has  been  steady,  and  is  in- 
creasing in  volume.  Prices  generallv 
are  holding  firm,  although  linseed  oil 
and  turpentine  continue  to  show  weak- 
ness.     White    lead     is     unchanged,   but 


there  is  some  talk  of  lower  prices  due  to 
the  weakness  in  the  pig  lead  market. 
Resins  are  very  firm  on  good  demand  and 
prices  of  most  grades  have  advanced. 
"  Glues  are  still  high,  and  there  is  a  con- 
siderable scarcity  of  imported  grades. 

Linseed  Oil  Weak. — The  market  is 
still  unsettled  and  weak,  and  a  wide 
range  of  prices  is  being  quoted.  The 
wet  weather  has  had  a  tendency  to  keep 
the  oil  business  dull,  and  the  demand,  al- 
though improved,  is  not  by  any  means 
as  brisk  as  it  should  be  at  this  season  of 
the  year.  Some  authorities  claim  that 
present  prices  are  lower  than  warranted 
under  present   existing  conditions. 

The  following  prices  are  quoted: 

Raw.  Boiled. 

1-2    barrels    70c-72c  73c-75c 

3-5    barrels    69c-71e  72c-74c 

6-9    barrels    68c-70c  71c-73c 

Turpentine  Weaker  Again. — The  mar- 
ket continues  weak  and  unsettled  on  ac- 
count of  price-cutting,  due  to  light  de- 
mand. The  turpentine  market  in  the 
South  is  quiet  and  demand  only  moder- 
ate. Prices  in  Savannah  are  at  present 
lower  than  they  were  at  the  correspond- 
ing period  last  year.  Stocks  of  turpen- 
tine locally  are  heavier,  but  the  market 
is  quiet.  The  following  prices  are  being- 
quoted  locally  on  turpentine: — 1 -barrel 
lots,  60c;  2  to  4-barrel  lots,  58e;  and  5- 
gallon  lots,  68c  per  Imperial  gallon. 

Resins  Advance. — The  market  is  very 
firm  and  prices  have  advanced,  ranging 
from  25c  to  50c  per  barrel  higher.  The 
demand  continues  good,  particularly  for 
the  cheaper  grades,  which  are  used  in 
the  manufacture  of  shrapnel  shells. 

White  Lead  Weaker. — Prices  are  un- 
changed, but  they  have  an  easier  ten- 
dency, due  to  the  weakness  in  the  pig 
lead  market.  A  further  decline  in  the 
lead  market  may  result  in  some  action 
being  taken  with  regard  to  lead  in  oil, 
which  would  mean  lower  prices.  The 
prevailing  price  for  white  lead  in  oil 
is  $13.95  per  100  lbs.  in  ton  lots. 

Gasoline  Situation  — Notwithstanding 
the  steady  increase  in  the  consumption 
of  gasoline,  it  is  generally  believed  that 
the  end  of  high  prices  is  in  sight  owing 
to  the  great  stimulation  which  has  been 
given  to  production.  It  has  been  stated 
that  there  is  more  petroleum  being 
brought  to  market  than  at  any  previous 
time  in  the  history  of  the  oil  industry, 
except  at  one  particular  time  for  a  short 
neriod.  Prices  aie  unchanged,  gasoline 
being  quoted  at  32c  and  benzine  at  3IV2C 
per  gallon. 

(Continued  on  page  48.) 
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CONCENTRATION 


Concentrate  on  one  line. 

If  you  find  a  good  thing,  stick  to  it. 

Cut  out  the  useless,  non-selling  lines. 

Put  your  energy  into  pushing  attractive,  saleable  stock. 

Every  ounce  of  energy  is  needed  nowadays  to  meet  compe- 
tition. 

By  simplifying  your  paint  department,  you  can  concentrate 
on  the  essentials. 


a 


The  "B-H"  Line  is  an  individual  line. 

It  is  a  line  of  Paints  and  Paint  specialties  that  will  land  you 

somewhere  worth  while. 
The  Power  of  its  Sales  is  cumulative. 
The  Power  of  its  Prestige  is  expanding. 
The  Power  of  its  Profits  is  enriching. 

B-H"  "ENGLISH"  PAINT 

heads  the  list  and  besides  this  leader  our  Four  Famous 
Finishes : — 


a 


B-H"  "ENGLISH"  "ENAMEL  WHITE" 
"EVERLASTIC" 
"DEPENDON" 
"GOLD  MEDAL  VARNISH" 

and  a  complete  line  of  other  specialties. 
Send  us  a  LAne  about  this  Line  to-day. 

It  will  pay  you  to  concentrate  on  the  information  we  will 
mail  you. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%    pure,    lb 65 

Pattern,   lb Ill 

Sheets,  $1  to  $1.25  base. 

AMMUNITION 

Remington  U.M.C.,  Resale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  30  and  5%  off;  22 
Short  Smokeless,  40  and  5%  off; 
22  Long  Rifle  Lesmok  and 
Smokeless,  20%  off;  41  Swiss 
Ball  and  Shot  Cartridges,  26y2% 
advance;  all  other  R.  F.  Ball 
Cartridges,  15%  off;  all  other  R. 
F.  Centre  Fire  Pistol  and  Rifle 
Ball  Cartridges,  15%%  advance; 
Centre  Fire  Pistol  and  Rifle  Shot 
Cartridges,  4%  off;  Centre  Fire 
Military  and  Sporting  Ball  Cart- 
ridges, 26%%  advance;  Centre 
Fire  Military  and  Sporting  Shot 
Cartridges,  15%  advance;  Primed 
Shells  and  Bullets,  20%  advance; 
Brass  Shot  Shells  First  Quality, 
30—10%  off;  Brass  Shot  Shells, 
Second  Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-21/2%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $2.40  per 
M.  net;  C.  B.  Caps,  $2.95  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net;   C.   F.,   38,  STW.,  $10.45  net. 

"Dominion"  B.B.  Caps,  35 — 
10%;  C.  B.  Caps,  35  —  2%%; 
22  short,  black,  35—2%%;  22 
short  smokeless,  40 — 10% ;  22 
long,  black,  35—  2,%% ;  22  long 
smokeless,  35— 2y2%;  22  long, 
rifle,  black,  25% :  22  long, 
rifle,  smokeless,  25%;  other 
R.  F.  ball,  30%;  R.  F.  shot,  30%; 
Pistol  and  rifle  ball,  add  5% ; 
Pistol  and  rifle  shot,  add  5%; 
military  and  sporting  advance, 
25%;  Primers.  $2.10  per  M.,  net; 
brass  shot  shells,  35% ;  "Win- 
chester" B.B.  Caps,  $2.55  M  net; 
C.  B.  Caps,  $3.20  M  net;  22  short, 
black  and  Lesmok,  20 — 10% ;  22 
short,  smokeless,  37%%;  22  long 
black  and  Lesmok,  20 — 10%;  22 
short,  smokeless.  22 — 10%:  22 
long,  rifle,  black,  15%;  Other 
R.F.  black.  15%:  Other  R.  F. 
hall.  15%;  R.  F.  Shot,  20—10%; 
Pistol  and  Rifle  Shot,  25%;  Mili- 
Pistol  and  Rifle  Ball,  adv.,  10%; 
tary  and  Sporting  advance,  40%; 
Primers,  $2.80  per  M.  net;  Brass 
Shot   Shells.  20  and   10%. 

"Crown"  Black  Powder,  10%; 
"Sovereign"  Bulk  Smokeless  Pow- 
der, 15%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  hotb  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless.  12%%;  Empty  Shells, 
27%%;  90  days  net. 

Shot,  standard.  100  lbs.,  Toron- 
to. $14.50;  Montreal.  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only:  Chilled.  $1.50; 
buck  and  seal.  SOc;  No.  28  hall, 
SI .20  per  100  lbs.:  bags  less  than 
25  lbs.:  %c  per  lb.;  f.o.b.  Mont- 
real, Toronto,  Hamilton.  London, 
St.  John  and  Halifax  freight 
equalized. 

dominion      Hand     Traps,   $3.50 
each,  net  f.o.b.  Montreal. 
ANTIMONY 

See  weekly  report. 
AUGERS 

Ford's   Auger   Bits,   30   and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Anger,  CO  and  5%. 
Grilmour'a  Special,  70%. 
Rnrkford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive.  40%. 


AUGERS,    POST 

B.T. — Sin.,   net    2  50 

B.T.— 10  in.   net    2  75 

B.T. — 12  in.   net   3  25 

AXES 

Forrester,   doz. 6  25 

Cherokee,    doz s  00 

Hand   made,  doz 8  00 

Model,  doz 8  25 

Black  Diamond,  doz 9  00 

Samson,  single  bit,  doz 9  00 

Samson,  single  bit,  handled 

doz 12  50 

Samson  double  bit,  doz.   ...   12  50 
Samson    flooring   axes,    No. 

2,    doz 9  75 

Single  bit,  doz 6  75      9  50 

Double   bit    10  50     12  00 

Hunters'    Axes    5  00      6  00 

"Boy's"  Axes  5  75      6  50 

Bench   Axes,   Samson 

No.  2,  doz..  net  9  60 

No.    3,    doz.,    net    10  00 

No.  4,  doz.,  net  11  00 

No.  5,   doz.,  net   12  40 

No.  6,  doz.,  net   13  20 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  -Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.    Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1,  »2c;  No.  2,  23c;  No.  3, 
19c. 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine  Su- 
perior. A  Special.  Hoo  Hoo,  "A," 
"B."   "C."   "D."     Nos.  1,  2  and  3. 

Prices   lie   to   60c   pound. 

Hoyt  Metal  Co.— "Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King,  C.  B..  No.  1,  No.  2, 
No.  3,  No.  4,  from  lie  to  60c. 

Langwells — Extra,    16c;    No.    1, 
15c:   No.  2,  14c:   No.   3,  12%c. 
BELTING     (Leather.) 
Extra,   40%. 
Standard.   40   and   10%. 
Lace  leather,   per  side,  $1.10;  cut 

In  cos.   No.  1.  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single  bbls..  gal...  0  32%     0  31% 

Drums,   gal 0  29%     O  29li 

BOLTS    AND    NUTS 

Carriage  B.olts    ($1J.   list,     %   In. 

dia.   and   smaller.  40%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

25%. 
Machine    Bolts.     %    in.    dia.    and 

smaller.  40%. 
Machine   Bolts,   7-16   in.   dia.    and 

larger.  30%. 
Sleigh  Shoe  Bolts,   %  in.  dia.  and 

smaller,  30%. 
Sleigh     Shoe    Bolts,    7-16    in.    dia. 

and   larger,   25%. 
Poach    and    Lag   Screws.   50%. 
Skein     Bolts.    45%. 
Square  Head  Blank  Bolts.  30%. 
Bolt   Ends.   30%. 
Plnw    Bolts.    30%. 
Elevator   Bolts.    30%. 
Fancv    Head   Bolts.   25%. 
Shaft   Bolts    C$3   list),   25<£. 
Sten   Bolts,   large   head    ($3)    list, 

25%. 
■"Hiifnetroo    Bolts.    25%. 
Nuts,  square,  2c  off  list. 
Nuts,    hexagon.   2c   off   list. 
Stove    Rods,    per   lb.,   8c. 
Stove   Bolts.   (?2%%. 
'Tiro  Polls.  50%. 
BORAX 

Lump.   Crystal  Borax    lb..   0  07:H 
BRASS  Per    lb. 

Springs,    sheets.    8    in.    wide, 

un  to  20  gauge   0  60 

Rods,  base  %  to  1  in.  round  O  55 


Tubing,  seamless   base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 
BARS    (Clothes) 

3   sections,   4   ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3   sections,  6  ft.,   doz 7  20 

BOILERS   (Range) 

30-gal.   Standard   8  25—8  75 

30-gal.  extra  heavy  11  50 

BOARDS,  BAKE  Per  doz. 

No.  1— IS  in    x  24  in 6  60 

No.  2—18  in.  x  2S  in 7  20 

No.  3 — 20  in.  x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz S  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per  doz.  ■ 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate      Zinc 
Per   doz. 

Pony    $ $i  75 

Crown   3  55 

Dandy   3  75 

Improved  Globe   2  65      3  85 

Standard   Globe    2  75      Z  95 

Xeptune    2  75       3  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

Tu  hilee   4  25 

iDiam'd    King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 
Weighted.  20  lbs.,  per  doz..  IS  50 
Weighted,  25  lbs.,  per  doz..  22  32 
BUTTS 

No.  804.  50,  12%%:   No    910.  F0 
5%;  No.  800.  40%:   No.  838.  4fi<*  ■ 
No.   802.  50%:   No.  808.  45%:   No. 
810  and  814,  35%. 
CANS 

Milk    factory   cans',   15%. 
'Cream   cans.   20%. 
Railway  cans,  20.  5%. 
TTmid      delivery      and      ereamerv 

cans,   20%. 
Cream  cans,  35%:  with  dome  top. 

15c  extra.     Retinned.     70     and 

10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined,   3%. 
PIGMENT    AND   FIREBRICK 
Less  than   carload   lots   ....     18." 
Portland,    per   bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick       Scotch. 

per   1.000    2.3  00     28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay.  2%-lb.  tins.  doz.  1  25 
riCMKNT    (FURNACE) 

11/    lb.  tins,   per  doz 1   00 

f-  lb.  tins,  per  doz..  lb 0  05 

25  lb.   tins,    per   doz..   lb 0  01 

PEMENT.    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (In  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.).. 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,   per  gross..   0  65     0  80 
Carpenters'     lead      pen- 
cils,   per   gross    2  40     6  75 

Crayons,  per  gross 0  20 

Carpenter,  white,  gr..  0  65  .... 
Carpenter,  blue.  gr....  0  80  .... 
Parpenter,  red,  gr....  0  80  .... 
riiTSELS 

Pold   chisels.  5x6  in.,  doz 2  °0 

Bevel  edge,  1  inch,  doz 2  50 


Common  cold,  %,  $125-  % 
$1.65;  %,  $2.50;  %,  .^.75.  x>  fcjfc 

Socket  Chisels,  75%    off  list-  if 
B  edge,  add  90c  doz. 
CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45;  5-16,  $9.10;  %,  $8.35;  7-16 
$..15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.80;  %,  $6.70;  %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $11.45;  %  in.,  $8.15;  5-16 
in.,  $6.65;  %  in.,  $5.60;  7-16  in., 
$5.60;  %  m.,  $5.00  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in..  $13.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack,  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10;  No.  3,  $11;  No.  4,  $13:  No. 
5,  $16.;  f.o.b.  Toronto.  Haim.,„u, 
Fergus,  London  and  St.  Mary's, 
37%%;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  35%. 
COPPER  Montreal  Toronto 

Casting  ingot,   see  weekly   report 

Bars,   %   to  2  in 47  50     46  00 

Plain    sheets.   14   oz., 

14x28  in.,  14x60  in.  46  00  45  00 
Copper  sheet,  tinned, 

14x60.  14  oz 55  00    54  00 

Copper    sheet,    plan- 
ished. 14x60  base  ..58  00    51  00 
Braziers'     in     sheets, 

6x4   base    47  50    46  50 

COPPERINE 

No.   2,   25c;    No.    1.   30c;    finest, 
35c :  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  35 

No.  7,  lb 0  34 

No.  8.  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar.    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4: 
Ideal,    egg   boxes,   with    filler,    12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All   bright,  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorbals 
lsx21x52   ..   6  25        6  25        6  50 
60        . .   6  50        6  50        6  75 
20x2^x47   . .   6  75        6  75        7  00 
20x2.8x94   ..13  50       13  50      14  00 
CHARCOAL    TIN    PLATES 
M.L.S.  and   Famous —         Per  box 

IC,   14x20  base    $  8  00 

IX.   14x20   base    9  0') 

IXX.  14x20  base  10  25 

1XXX.  14x20  base   10  25 

Raven  and  Murex  Grades — 

IC.  14x20  base   7  00 

IX.   14x20  base   S  00 

IXX.  14x20  base   0  50 

IXXX,    14x20   base    12  00 

"Allaway's  Best"  Standard 

Qualitv. 

IC.    14x20   base    8  75 

IX.  14x20  base    0  75 

IXX.   14x20   base    10  75 

CHARCOAL  TERNE  PLATES 
Dean   or  I   G  Grade — 

I     C.    20    x    28,    112    sheets     210 
lbs.,  $11;  216  lbs..  $11.50. 
COKES,    BRIGHT 
Bessemer  Steel — 

10x14x20   base    fi  50 

20x2<J.  double  box   13  00 

CLOCKS.   ALARM 

Good  Morning,  each   0  SO 

Look   Out    1  00 

Big  Ben.  each    2  25 

Baby  Ben,  each  2  25 

CROWBARS,  4  to  4y4c   per  lb. 

DRILLS 

Bit  Stock   Drills,  50%. 

Wool    Drills,   20%. 

Straight  Shank  Drills,  45%. 
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MADE       IN       CANADA 


SPECIALS  GUARANTEED 
EXCELLENT  SERVICE 


TO 
GIVE 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  e  ssly 
for  all  bearings  car- 
rying extremely 
heavy  loads. 

For  all  general 
machinery  bear- 
ings. Is  known  as 
the  BABBITT 
METAL  WITH- 
OUT A  FAULT. 


Specially  prepar- 

ALUMINOID  -a'j&r-S 

machinery. 

We  Have  Everything  in  Metals 

THE  CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


where 


It  costs  less  for  top-notch 
Paint  Service 


ftQVSQ 

Colors 


Moore's  House  Colors 

are  used 

This  fact  is  always  fresh  in  the  minds  of  those 
who  know — it  brings  users  back  for  their  next 
requirements. 

Moore's  House  Colors  (a  pure  linseed  oil  paint), 
is  made  from  the  very  best  and  most  lasting 
pigments  combined,  with  pure  linseed  oil  and 
the  very  best  liquid  dryers.  Its  working  and 
lasting  qualities  and  beauty  are  second  to  none. 

Write  for  our  Agency  Proposition. 

MADE  IN  TORONTO,  CAN. 


LIMITED 


Benjamin  Moore  &  Company 

WEST  TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"DOMINION     CROWN     BEST"— 

DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base 8  25         8  25 

I  X  X,  14  x  20  base.  9  50  9  50 
FILES  AND  RASPS.  Per  cent. 
Great  Western,  American .  .66  10 
Kearney   &    Foot,   Arcade.. 65    10 

J.   Barton   Smith   Eagle 65    10 

McClellan    Globe    65    10 

Black    Diamond    55 

Delta  Files   60    10 

Nicholson     55 

Globe     65    10 

FITTINGS   (IRON  PIPE.) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,   60%. 

London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
52%%. 

FIXTURES,    STALL.  Doz. 

Hollow  and   pressed   steel..     0  SO 

Solid    1  20 

Special  Stall  Fixture,  40%. 
FRAMED   MIRRORS.  Doz. 

Size  glass,  4x6 100 

Size  glass,  5x7  1  25 

Size  glass,  6x9  1  60 

Size  glass,  7x9  1  75 

Size  glass,  8  x  10 2  00 

Size  glass,  9  x  12  2  60 

Size  glass,  10  x  14  3  10 

Size  glass,  10  x  17  3  75 

GASOLINE.  Montreal. 

Barrels    0  33 

Drums     0  30 

Tank    wagon    0  29% 

Toronto. 

Any  quantity,  in  bbls 32 

Drums,  40-gal.,   per  gal....     29 

Tank  wagon   28% 

GRINDSTONES.  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick     1  45 

Smaller  sizes  extra. 
HALTERS  (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in...?  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%   In 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  in 16  25 

HALTERS   (SISAL) 

7-16  in.,  $1.25  doz.;   y2-in.,  $1.50 
-doz.;  %-in.,  $21. 
HAMMERS,    SLEDGE 
'Can.,  5  lbs.   and   over,   cwt..  8  85 
Masons,  5  lbs.  and  over,  per 

cwt 10  10 

Napping,   up  to  2  lbs 0  13y2 

HANDLES    (WOOD)  Net 

Axe,  No.  3  culls,  doz 0  82 

Axe,  No.  1  hickory,  doz 2  14 

Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
■hovel  handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake, 
and  shovel  handles,  50  per  cent. 

Team  whiffletrees  and  neck- 
yokes,   30   per   cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes.  35   per  cent. 

All  other  ash  goods,  40  per 
cent. 

Railroad  and  navvy  pick.  25 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  caDt 
hook   handles,   40   per   cent. 

Hickory  cant  hooks  and  peavies, 
25%. 

Maple  cant  hooks  and  peavies, 
35%. 

Doubletrees.   35   per  cent. 

Extra  quality,  40  per  cent. 
HANGERS,    BARN    *    PARLOR 
Stearns,  wood  track,  Special. 

Zenith    9  00 

Atlas,  steel  covered ...  $5  25    6  60 

Perfect,  No.  1 8  50 

Perfect,  No.  1% 9  50 

Perfect,   No.  2 10  00 


New      Milo,      flexible 

dozen    6  50 

Steel    King    Hangers, 

doz.  sets 6  40 

Storm  King  and  safe- 
ty hangers,   doz 6  50 

Storm  King  rail 4  70 

Crown 4  85 

Crescent 7  25 

Sovereign    6  50 

Chicago  Friction,  Oscillating 
and  Big  Twin  Hangers,  5  per 
cent. 

Steel  track,  1  x  3-16  in. 

(100  ft.)    $3  25 

Steel  track,  1%  in 5?ic  ft. 

HATCHETS.        Samson     Samson 
Per  doz.        Shingle        Claw 

No.  1   7  20  8  25 

No.  2 7  80  8  50 

HINGES,  TEE  AND  STRAP 

Net  Prices. 
Heavy  Strap  Tee 

4-inch    $1  48  $1  24 

5-inch    1  79  1  55 

6-inch    1  94  1  75 

S-inch    2  64  1  98 

10-inch    4  65  3  57 

12-inch    5  78  5  63 

14-inch    6  59  5  74 

Net    price   figured   at   22%  %. 
Light. 

3  in.,  doz.  prs 0  43  0  43 

4  in.,  doz.  prs 0  51  0  47 

5  in.,  doz.  prs 0  60  0  55 

6  In.,  doz.   prs 0  72  0  64 

8  in.,  doz.  prs 1  06  0  76 

10  in.,  doz.  prs 1  49      1  02 

12  In.,  doz.  prs 2  55      1  91 

14  In.,  doz.  prs 2  34 

Heavy  tee  and  strap  discount, 
22%%. 

Light    tee    and    strap    discount. 
57%  per  cent. 
Screw  hook  and  strap  hinge — 

Under  12  in.,  per  100  lbs 5  50 

Over  14  in.,   per  100  lbs 4  90 

Larger    4  60 

Extra    hooks   for   above,    % 

in.,   per  lb 7 

Extra   hooks   for   above,    % 

in.,   per  lb 6% 

Crate  hinges  and  back  flaps. 
65   and   5   per   cent. 

Chest  hinges  and  hinge  hasps 
55  per  cent. 

Blind,  discount.  50  per  cent. 

Spring,  per  pros* — No.  5.  $18.60; 
No.  10.  $19.50:  No.  20.  $10;  No. 
50.  $27:  No.  51,  $10.20;  No.  120, 
$1S.60:   No.  2255,  $21. 

Chicago  hold  back  screen  door 
iron,  gross,  12  per  cent. 

Chicago  spring  hinges.  15  per 
cent. 

Triplex  spring  hinges,  40  per 
cent. 

Chicago  surface  door  (6,000). 
45   per   cent. 

Garden  City  fire  house  hinges, 
12%   per  cent. 

"Chief"  floor  hinge,  50  per  cent. 
HOES.  Grub,  3%-Ib.,  $4.55  doz. 
HOOKS,   CORN. 

Cyclone,    doz 240 

Hoes,  corn,  doz 540 

HOOKS,    GRASS  English 

Canadian     Fox 

No.  2,  per  doz 2  15  3  60 

No.  3,  tier  doz 2  25  4  10 

No.  4,  per  doz 2  35  4  60 

No.  5,  per  doz 2  55  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40; 
No.  1  and  smaller,  $4.65;  show 
pattern,  No.  2  and  larger,  $4.65; 
No.  1  nnd  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  lnrger,  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $6.25:  special 
countersunk  steel,  all  sizes,  0-4. 
$6.75;  toe  weiht  steel  shoes,  all 
sizes,  No.  1  to  4.  $7.25. 

Toecalks  Standard,  J.  P.  &  Co.. 
"Blunt"  No.  1  and  smaller,  $1.50: 
No.  2  and  larger,  $1.40;  "Sharp" 
No.  2  and  larger,  $1.60;  "Sharp" 
No.  1  and  smaller,  $1.75  Put  up 
in  25-lb.  boxes. 


HOSE,    LAWN 

Corrugated,   %   in.,  ft 0  11 

Corrugated,   %   in.,   ft 0  14% 

Less  5  per  cent,  for  full  reels, 
500  ft. 

Cable,  70%. 

Leader,  60,  10%. 
HAT  AND  COAT  HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IRON  AND   STEEL 

Montreal  Toronto 

Angles    base  3  50      3  50 

Common      bar,     per 

100   lbs 3  00      2  90 

Refined      Iron,      per 

100  lbs 3  05      3  25 

Horseshoe  iron,   per 

100  lbs 3  45      3  00 

Norway   iron    7  25      6  00 

Mild   steel    3  30      3  25 

Band  steel   3  30      3  50 

Sleigh    shoe   steel...  3  30      3  25 

Domestic    3  30      3  25 

Reeled        machinery 

steel    4  50      4  50 

Tire   steel    3  50      3  50 

Toe  calk   steel   4  20      4  25 

Mining     tool     steel, 

per   lb 0  11%  0  10 

Cammell    Laird,    lb 0  18 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool 

steel,   per  lb 0  12      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring  steel    4  60      4  50 

COLD    ROLLED    SHAFTING. 

7-16  to  9-16  in 0  06 

%    to   11-16   0  05% 

%   to  1  7-16   0  05% 

2  to  3   0  05 

List,  plus  50  per  cent. 
IRON,   TINNED. 
72x30  up   to  24  gauge,  case 

lots    14  25 

72x30,   26   gauge,   case   lots.   14  75 

Less    than    case,  25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.   Potts,   No.   55,   polished, 

per  set 0  85 

Mrs.    Potts,    No.    50,    nickel- 
plated,    per    set    0  90 

Mrs.     Potts,    handles,    japan- 
ned,  per  gross    8  40 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 
Princess    Electric,   each    ....  2  75 

Ideal  Electric,  each   2  85 

Gasoline  Sad  Irons,  each  ....  3  50 

Ideal  Gasoline,  each   3  15 

Dover  Electric,  net  3  00 

No.  70,  Dover,  per  doz 19  20 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    13c  ft. 

Ontario    17c  ft. 

Faultless    21e  ft. 

Mechanic   26c  ft. 

Hercules    24c  ft. 

Perfect   23c  ft. 

Faultless,  extra  heavy 26c  ft. 

Hercules,  ettra  heavy....  29c  ft. 
Mechanic,  extra  heavy....  31e  ft. 

Chair  ladders,  each   $2  00 

R.T.   Standard    17c  ft. 

B.T.   Economy    13c  ft. 

R.T.  Iron  Bound,  4-9  ft..  25c  ft. 
B.T.  Iron  Bound,  10-14  ft.  30c  ft. 
B.T.  Iron  Bound,  15-16  ft.  40c  ft. 
B.T.  Iron  Bound,  17-20  ft.  50c  ft. 

Crescen t     16c  ft. 

Household    12c  ft. 

Standard    19e  ft. 

Electrician    25c  ft. 

Heavy  duty   45c  ft. 

Extension    23c  ft. 

Common   and    Roped   Extension. 

Dp  to  32  ft 16c  ft. 

Hp  to  36  ft 18c  ft. 

40   to   44  ft 19c  ft. 

48  to  52  ft 24c  ft. 

56   to  60  ft 29c  ft. 

Single   and    Fruit   Picking. 

10  ft.   to   16  ft 12e  ft. 

18  ft.   to   11  ft ISe  ft. 

LANTERNS  Per  doz 

No.  0  Tubular  Hot  Blast  Comet, 
plain,  per  doz.,  $5;  all  brass,  per 
doz..  $10.25:  all  brass,  niekel- 
plnted,  per  doz.,  $15.25. 

Banner   Bugffy    $10  40 

Banner  Junior 5  on 

Climax    5  00 

Trulite    7  25 

Bea  con  7  ?5 

No.  2  or  3  plain   cold   blast    7  25 

Short    globe,    pattern    7  25 

Cold  blast,  japanned  7  75 

Brass,  well   japanned    9  65 

All  brass   24  25 

Little   Bobs  A.C..   doz 2  00 

Copper,  well  ja p'd 11  25 


LANTERN  GLOBES 

Cold  blast,  short 0  60 

Cold  blast 0  60 

Cold  blast,  London  0  50 

Prism    globes    120 

Cold  blast,  short  ruby 2  00 

Cold  blast,  common  ruby..  2  00 
Less  5c  a  doz.  in  6  doz.  lots. 

LATHS  (METAL)  Per  sq.  yd. 

26-gauge,  pa'ted  metal  lath  0  13 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath  0  21 
23-gauge,   galv.   metal   lath  0  23 

LEAD.  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 

Lead   Wool,  13c  lb. 

Sheets,  3  lbs.  sq.  ft..l2  50       13  00 

Sheets,  3%  lbs.  sq.  ft.12  25      12  50 

Sheets,    4    to    6    lbs. 

sq.   ft 12  00      12  25 

Cut  sheets,   %c   per  lb.  extra. 
Cut    sheets    to    size,    lc    per    lb 

extra. 

LINES,  PLOUGH 

Russian   hemp,  $3.80  doz.   pair 
Bleached  flax,  $5.75  doz.   pair. 

MACHINES   (WASHING) 

List  Each 

Canadian   $5  00 

Dowswell    5  00 

Hamilton   5  75 

Re- Acting    750 

Snowball   8  00 

Noiseless   8  25 

Sunlight 8  75 

Momentum   8  75 

Waverley   10  00 

New  Century,  style  A 9  00 

New  Century,  style  B   10  00 

New   Century,   Power,  style 

D   24  00 

New  Idea,  style  B  11  00 

Playtime,  engine  drive  11  00 

Ideal   Power   16  00 

Seafoam,  electric   60  00 

Seafoam,  engine  drive 25  00 

New  Idea,  electric  SO  00 

Sunshine 4  50 

Popular,   No.  1    525 

Economic  6  00 

Champion    9  00 

Excell-All 11  00 

Blue  Bell,  without  stand...     9  00 
Puritan  Water  Motor  Wash- 
er,  complete    16  00 

Hydro,     One     Tub,     engine 

drive  26  00 

Low   pressure  water  motor 

washer,  each    16  00 

Connor     ball-bearing,    with 

rack  10  25 

I  X  L  10  00 

Gem   8  75 

Winner    8  00 

Connor  Improved 5  00 

Jubilee   4  50 

Canada  First  11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal.  Ottawa, 
Toronto,  Hamilton,  Kingston. 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephenson  Washers  $  6  00 

Sterling 9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.  Bonnie,  style  B   4  50 

B.T.   Ideal    6  25 

B.T.   Ideal   Power    7  00 

B.T.   Ideal   Water  Motor   . .  12  80 

B.T.  Cyclone   6  25 

B.T.  Cyclone  Water  Motor  12  80 

B.T.  Vnll'mar,  No.  2 6  50 

B.T.  Vollmar,  No.  3  7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,   electric    48  00 

MALLETS  Per   do*. 

Tinsmiths',  2%  x  5%  in.  . . .  1  65 
Carpenters',  round  hickory  1  95 
Lignum  Vitae,   round,  5  In.    3  65 

Caulking,  No.  8,  oak 17  SO 

MANGLES 

Victor,  each    $15  65 

Woodyatt,  each  7  25 

MOPS 

Mops,   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  30 

Mop  Sticks,   doz 1  25 

Cast  head  mops,  doz 1  40 

Crescent,  doz 1  50 

Crank  wringing,  doz 5  00 

Extra     Cloths. 

Challenge,    doz 2  10 

Woven,  cloths,  doz 135 
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HARDWARE    AND    METAL 


TRADE 


Your  Customers 
Will  Appreciate 


your  advice  keenly  if,  when  they  want  a 
varnish  or  stain,  you  will  recommend  the 
best  that  their  money  will  buy.  Besides, 
you  build  prestige  for  your  store. 

Your  advice  has  a  cumulative  value  when 
you  carry  and  recommend 

Sun  Varnish 

The  best  all-purpose  inside  varnish  that  brains  can  produce. 

Sun  Floor  Finish 

The  varnish  that  looks  good  and  lasts  longest,  for  it's  hard 
to  mar. 

Sun  Spar 

The  best  outside  and  marine  finish  that  money  can  produce. 

Start  now  to  build  prestige  for  your  store  by  stocking  and 
recommending  these  highest  grade  varnishes. 

The  Canada  Paint  Co.,  Limited 

572  William  St.,  Montreal 
112  Sutherland  Ave.,  Winnipeg 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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-NAILS 

Standard  steel  wire  nails. 
Toronto,  $3.70  base;  Montreal, 
$3.75  base;  London,  $3.70  base; 
Collingwood  and  Owen  Souu'l, 
$3.75  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,   $3.40;    London,   $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  33  1-3  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.   3,    1%-inch    $4  10 

No.  4,  1%-inch  3  80 

No.   5,    1  15-16    3  25 

No.  6,  2%    3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%    2  75 

No.  9,  2  11-16   2  65 

No.  10,  2%   2  55 

No.   11,  3  1-16  2  45 

No.  12,  3%   2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 
NETTING,    POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal,  20%;  Toronto  and 
London,  25%. 

POULTRY   FENCING 

Per    rod 

Invincible,    1640    0  60 

InTlnclble,   1848    0  66 

Invincible,  2060 0  73 

Put  up  In  10,  20  and  30-rod  rolls 

OAKUM  Per   100   lbs. 

Best    (American)     19  25 

U.S.   Navy    (American) 18  50 

New  hemp    (English) 13  50 

U.S.   Navy    (English) 1150 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.   prime  white 

petrol  0  14      0  13% 

Royalite 0  14      0  13% 

Palaeine 0  17y2  0  17 

Castor  Oil,  per  lb..  0  45      0  25 

Black  Oil  (Summer)  0  14%  0  12% 

Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   ....  0  35      0  35 

Paraffine    0  24      0  22 

XXX  Machine  0  25%  0  21 

OLD   MATERIALS 

Tea  lead,  pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,   pipe,  etc.,  $5.50. 
Brass,   heavy,  15%c  lb. 
Brass,  light.   ll%c   lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19<%c  lb. 
Old   cast  iron,  $14.75  per  ton. 
Wroueht  iron.   No.  1.  $18.75  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove   plate,  $11.00  per  ton. 
Mnoh.  compos..  Xn.  1,  15c  11). 
Compos,  turnings,  Xo.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  t» 
trim,  7c  to  8c  lb.;  overshoes. 
lumbermen's  rubber  boots,  etc. 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Fine  Jute    0  11% 

'     Coarse   jute    0  09% 

Square  braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPER,   ETC. 

O.K.  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 
Per  400  ft.   roll 

Tarred  Fibre,  No.  1   0  80 

Tarred    Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sneathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Dry  fibre,  No.  1  0  68 

Dry  fibre,  No.  2 0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per  100  lbs. 

Heavy   dry    straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  

Carpet   felt,  16   oz 

Carpet  felt,  20  oz 

Asbestos  Bldg 

Tarred    felt    

Heavy  fibre,  32  ft.  x  60  ft... 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 

ROOFING    PAPER 

Cyclone,   dry    

Cyclone,    tarred    

Surprise   sheeting    

Heavy,    dry    

Heavy,  tarred    


3  00 

4  00 
4  00 
3  25 
3  25 
2  00 

1  05 


0  6S 
0  SO 
0  43 
2  15 

2  15 


PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%  ;   B   and  A,  25%. 

PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PICKS    (CLAY) 

Rock        Clay 

5  to  6  lbs.,  doz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,   doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS,    COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 

PINS,    CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.  (loose)    $0  85 

5  gross,  4%-ln.   (loose)    0  90 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,   of 

4  doz.  each)    0  80 

5  gross,   4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   in.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIPE,     STANDARD     WROUGHT 
In    effect    April    26,    1916. 
Buttweld  Per  100  feet 

Black      Galv. 

Vs  in $    3  00    $    4  50 

Vi  and  %  in 3  06  5  43 

%  in 3  91  6  OS 

%    in 4  72  7  65 

1  in 6  97        11  31 

1%   in 9  43        15  30 

1%   in 11  28        18  29 

2  in 15  17         24  61 

2%    in 23  99        38  90 

3  in 31  37        50  87 

3%    in 37  72        61  18 

4  in 44  69         72  40 

Lapweld 

2  in 17  02  26  46 

2%    in 25  16  40  07 

3  in 32  90  52  40 

3%    in 39  56  63  02 

4  in 46  87  74  67 

4%  in 57  15  90  81 

5  in 66  60  105  8*3 

6  in 86  40  137  28 

7  in 116  62  179  70 

8  in.x251bs.  per  ft.  122  50  188  75 

8  in.x25  1bs.  per  ft.  141  12  217  4' 

9  in 169  05  2R0  4<? 

10in.x?2lbs.  per  ft  156  80  241  60 

10in.x401bs.  per  ft  201  88  311  OR 

Prices    Ontario.    Quebec    and 
Maritime    Provinces. 

PTPE    (LEAD) 

Lead   pipe,  $14  net. 
Lead  waste  pipe,  $15  net. 
Traps   and   bends.  5%   off. 

PIPE    (SOIL) 

Medium   and    extra   heavy    pipe 
up   to  6-inch,   65%. 
S-i-nch,   45%    off. 

PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  on 

3  inch,  in  10-ft.  lengths 9  70 

4  inch,  in   10-ft.  lengths 12  80 

5  inch,  in   10-ft.  lengths...   17  50 

6  inch,  in   10-ft.   lengths 21  30 

Discount  45  and  2%. 


Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,    London....  2  25 
PLANES 

Wood   bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %  to   %  Inch, 

per  100  lbs 4  00      4  00 

Heads,  per  100  lbs.   4  25      4  25 
Tank  plates,  3-16  in.  4  75      4  75 
PLUGS    (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 

POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can   10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net $3  30 

B.T.  Pump,  No.  2,  net 4  00 

B.T.  Pump,  No.  3,  net 6  00 

B.T.  Pump,  No.  4,  net 7  50 

B.T.  Pump,  No.  5,  net 8  00 

B.T.  Pump,  No.  6,  net 9  00 

B.T.  Pump,  No.  7,  net 13  50 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron    burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras. 
2%c  per  lb. 

HOOFING  Per  roll 
Tarred  felt,  per  100  lbs 3  25 

2  ply   R.R 1  05 

3  ply   R.R 1  30 

2  ply   R.R.,  complete  in    roll  1  55 

3  ply   R.R.,  complete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  Pfl 

Comet,    1-ply    1  00 

Pluvius,   1-ply    1  25 

Pluvius,   2-ply    1  65 

Asphalt   roofing,   1   ply 1  35 

Asphalt   roofing.   2   ply 1  65 

Asphalt   roofing,   3   ply 1  95 

Compo  Certainteed.  1  ply  ...  1  40 
Compo.  Certainteed.  2  ply...  1  75 
Compo  Certainteed,  3  ply...  2  10 

Rxcello,   1-ply    1  HO 

Excello,   2-ply    2  15 

Excello.   3-plv    2  65 

Jewel,  1-ply   1  25 

Jewel,  2-plv   1  65 

Jewel.   3-ply    2  00 

Liquid    roofing    cement,    per 

gal.,  in  barrels 0  22 

Roofing    caps,    per    lb 0  05 

Hoofing  nails,   per  lb 0  06V1 

Roofing  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,    London.   Mon- 
real. 
ROPE  lb. 

Pure   Manila   basis    22% 

British   Manila   basis   18 

African  hemp   basis    IS 

Sisal   basis    13Vo 

Single  lath  yarn   basis    13% 

Double  lath   yarn    14 

Yicht  m'rirline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  bnsis..  27 
Hemp,  tarred  belt  rope  basis  29 

Marline    and    Houseline    ?9 

Jute  rope  basis    15 

Italian  rope  basis   31 

Above  quotations  are  basis 
rrices  (%"  and  larger),  and  are 
subject  to  usual  advances  for 
small   sizes. 

Cotton   rone.   3-16  in O  28 

yt   in.  and  larger   0  27 

Sisal   Clothes  Line. 

3  plv,  30  ft 0  4« 

3   plv.  40  ft 0  63 

3   plv.   48  ft 0  75 

3   plv.   60  ft 0  OR 

3    plv.   72  ft 1  ?3 

R   plv.   R0  ft 1   -"2 

fi   nlv.  72  ft 1   B4 

R  nlv.  100  ft    2  40 

SCALES. 

Imperial  Standard   25  p.c. 

Champion    40  p.c 

Steel  weigh  beams   20  p.c. 

Ourney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c 

Crown  Even  Balance  40  p.c. 

Richelieu  Union  Scale 40  p.c 

Dominion    Plates   Scales.    ..40  p.c. 
Net  prices  on  Champion   scales 
are   as   follows: 


Champion,  4-11).,  $3,  plus  20'' 
for  stamping.  Champion  10-lb., 
$4.50  plus  40c  for  stamping. 
Champion  240-lb.,  $6.60  plus  50c 
for  stamping.  Champion  600-lb., 
$16.80  plus  $1  for  stamping. 
Champion  1200-lb.,  $19.80,  plus  $1 
for  stamping.  Champion  2000-lb., 
$26.40,  plus  $1  for  stamping. 
Champion  2000-lb.  with  drop 
lever,  $31.20,  plus  $1  for  stamp- 
ing. 

SCRAPERS  Doz 

Medium $2  15 

Heavy   3  60 

SCRAPERS    (Road,   Drag) 

No.   1,   2   runners,  $9.20,  $9. 

No.    1,   2,   3   runners,   $8.50,   $8.25, 

$7.50. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%;  fiat  and 
round    head,    brass,    net;    Fillis- 
ter    head,     iron,     10%;     Fillister 
and   oval   head,   brass,   net. 
SCREWS 

Discounts  off  Standard  List 

Woorl,   F.   H.,   bright    80 

Wood,  R.  H.,  bright   75 

Wood,  O.   H.,   bright   75 

Wood,  F.  H.,  brass   47% 

Wood,   R.  H.,  brass   45 

Wood,  O.   H,   brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H,  bronze   37% 

Drive  screws   65    10    10 

Set  case  hardened   . .  65    10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per   doz 4  75 

Cap     screws,    55% ;     Set     screws. 

60%. 
SHEETS    (BLACK) 

Montreal     Toront' 
100  lbs.     100  lbs. 

10  gauge    4  60  4  50 

12  gauge    4  70  4  60 

14  gauge    4  65  4  35 

16  gauge    4  60  4  45 

18-20  gauge    4  05  3  70 

22-24    gauge    ....   4  00  3  85 

26   gauge    4  05  3  90 

28   gauge    4  10  4  00 

Re   Gauges   of   Sheets. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $2.75 

26   ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  1  % 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorbals 
gauge       Head  de-Lis        best 

16  ....  ....  6  50 

16-20        6  90  6  65 

18-20        6  90 

22  7  00 

22-24        7  00  6  80  

24  ....  ....  7  25 

26  7  25  6  95  7  25 

28  7  50  7  25  7  50 

"Premier"  galvanized  sheets  — 
10%  oz.,  $7.05;  U.S.  No.  28,  $6.75, 
U.S.  No.  26,  $6.45;  22  and  2. 
gauge,  $6.30;  18  and  20-gauge, 
$6.10;  16-gauge,  $5.95;  14-gauge, 
$5.75.  F.o.b.  Hamilton  and  To- 
ronto. 

Colborne  frown  —  16-20  gauge. 
$6.65;  22-24  gauge,  $6.80:  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  55 

16  gauge    5  80  5  55 

18-20  gauge 5  90  5  90 

22-24  gauge   6  00  6  10 

26   gauge    6  25  6  25 

28   ga  uge    6  65  6  50 

10%    ozs 6  95  6  75 

Add   25c  for  less   than   case   lot» 
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In  Immediate  Demand 

We  invite  your  inquiries  for  any  of  the  lines  named  below.  All  are  in 
strong  demand  at  the  moment,  and  it  may  be  that  your  stock  has  become 
depleted.  Particulars  and  prices  will  be  promptly  submitted  on  receipt 
of  your  request. 

LAWN  ROLLERS  and 
GARDEN  TOOLS 

Dunham  Water  Weight  Rollers  can  be  made  heavy  enough  for  firm  turf 
or  Tennis  Court  and  light  enough  for  the  softest  lawn.  They  can  be 
emptied  for  moving  or  storing  away.  Axle  revolves  in  hardened  steel 
roller  bearings. 

Garden  Hose,  Garden  Tools  and  Summer  Sporting  Goods — We  carry  full 
lines  of  Garden  Hose.  Hose  Reels,  Nozzles  and  Couplings,  Wheel  Barrows, 
Grass  Shears,  etc.  Also  Lawn  Tennis  Requisites,  Lawn  Bowls.  Cricket, 
Baseball  and  Golf  Requisites,  Fishing  Tackle,  Canoes,  etc. 
Refrigerators — We  carry  two  most  economical,  efficient  and  strictly 
sanitary  lines — The  Barnet  and  The  Sanderson-Harold  Imperial  Refrig- 
erators.   Let  us  have  your  inquiries. 

U.S.  POULTRY  NETTING 


Unrolls 

like  a 

carpet 

straight 

and  even 


U.S.  Poultry  Fence  is  five  or  six  times  as  strong  and 
at  least  100  per  cent,  better  than  the  old  style  net- 
ting. It  does  not  require  top  rail  or  base  board.  It 
stretches  to  the  posts  straight,  even  and  nice,  without 
buckling,  bagging  or  sagging,  or  having  that  un- 
sightly appearance  so  common  to  the  old  style  netting 
and  other  makes  of  Poultry  Fencing.  It  is  so  made 
that  it  is  impossible  for  it  to  have  long  and  short 
wires  or  irregular  sized  and  shaped  meshes. 

The  Reason  Why 

U.S.  Poultry  Fence  has  parallel  wires  that  cannot 
buckle,  bag  or  sag,  because  there  is  no  crosswise 
pull.  In  fact  you  can  stretch  it  to  as  high  tension 
as  desired  and  the  fence  will  not  draw  narrower, 
between  posts.  It  is  built  and  stretches  like  a  farm 
fence. 

We  have  in  stock  at  the  moment  full  range  of  all 
sizes — 

2  inch  mesh  from  12  inches  to  72  inches. 

1   inch  mesh  from  12  inches  to  48  inches. 

LET  US  SEND  CIRCULAR  AND  PRICES 

RICE  LEWIS  &  SON, 

LIMITED 

TORONTO  -  -  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SHELLERS,   CORN 

Black  Hawk,  doz 18  00 

Plymouth  Rock,  doz 8  75 

SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and   12%%;   2nd, 

40  and  5%;  4th.  30%. 
Socket  scoops,  1st,  40% ;  4th,  36%. 
Rivet  scoops,  37%%. 
Drain  spades,  40,  12,%%. 
Hollow   backs  and   sand,   1st,   40, 
12%%,  and  4th,  30%. 
Above      discounts      on      Black 
Goods  only.  Full  Polished  Goods, 
50c     per     doz.     net  extra.       Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping   -weight,   90   lbs. 

Standard    painted 4  15 

Shipping    weight,    80    lbs. 
Discount    7%%. 
SINKS. 

Plat  rim  enameled  sinks,  16x24, 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 
Base,   per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  29% 

Strictly   0  27% 

Commercial    0  26 

SOLDER.   WIPING 

Star  extra  0  27% 

Easy    0  251/2 

'Acme    0  24% 

SPELTER.     See  weekly  report. 

SPOUTS 

Warner    Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs    4  95 
Fence  staples,   galv.,  25  lb. 

boxes    5  20 

Fence     staples,     bright,     in 

kegs   4  15 

Fence   staples,     bright,     in 

25-lb.    boxes    4  35 

Poultry  netting  staples,  100 

lb.  kegs   12  00 

Galvanized;  discount  40  and  5%  ; 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs, 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs, 
80c. 
STRETCHERS    (CURTAIN) 

No.  700,   doz 15  50 

No.  800.  doz 21  25 

Competitor,   doz 9  25 

SWEEPERS,    CARPET      Blssell's 
Univ.  japd.,  cyco  bearing..  24  00 
Univ.    N.P.,   cyco    bearing. .  27  00 
Grand    Rapid,    japd.,    ball- 
bearing    26  00 

Grand     Rapid,     N.P.,     ball- 
bearing    29  00 

Princess,.  N.P.,  ball-bearing  30  00 

Elite,  ball-bearing  34  00 

Am.  Queen,   N.P.,  ball-bear.  32  00 

Parlor  35  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  2-passenger,  each...  3  75 
Ontario,  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk ; 
cheese  box  tacks,  blued,  bulk; 
trunk  tacks,  blank  and.  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned;  carpet  tacks  (in 
kegs)  ;  cut  tacks,  blued,  In  dozs. 
only ;  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  In  weights; 
Swedes:  Swedes  upholsterers' 
bulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks. 

discount,    75    and    10%. 
NAILS 

•Jop.per  nails;  trunk  nails, 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  nails;  pat- 
ent brads;  fine  finishing:  picture 
frame  points;  lining  tacks,  solid 
head   (in  bulk). 

Discount,  75  and  10%. 


CAPPED   GOODS 

Lining  tacks,  in  papers;  lin- 
ing tacks,  in  bulk;  saddle  nails, 
in  papers;  saddle  nails,  in  bulk; 
tufting  buttons,  22  line,  in  dozs. 
only;  tin  capped  trunk  nails; 
zinc  glaziers'  points,  prices  quot- 
ed on  application. 

Discount,  75  and   10%. 
SHOE    FINDERS*   LIST 

Shoe  tacks,  in  dozens ;  shoe 
tacks,  1  lb.  packages ;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  ou  applica- 
tion ;  steel  wire  shoe  rivets ;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES — Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714.  66  ft.,  doz.  3  80 
Linen,  No.  404,  66  ft.,  each.  1  35 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,    each    3  45 

Reliable  Jr..  No.  103,  50  ft.  3  25 
TIES    (METAL) 

Galv.,  wall  ties,  per  1,000.  .$5  00 
Painted  wall  ties,  per  1,000. .  5  00 
TIES,  COW 

Open  Ring,  Closed  Ring,  40  and 
5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 
Stall    Fixture    Bars,    35%. 
Tie   Out  Chains,  70-10%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 
Discount,   27%%. 
Plain.  66  2-3%. 
Re-tinned.  60  and  10%. 
TOOLS.    HARVEST 
Ordinary   brands,   40%. 
Samson   and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  half  muiir" 
S'ze  i.i   girth  Ter  1(»0  fe«>* 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle   22e  ft. 

B.T.   Double  Tee   20e  ft. 

Discount    off   above,   45%. 
TRESTLES 

fi  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     250  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  ner  lb 0  12 

500  ft.,  per  lb 0  10% 

500  ft.,  per  lb 0  09T/S 

5-ton  lots,   %c   per  lb.   allowance. 
10-ton  lots,  %e  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

5-ply  and  up   0  28 

4-ply    0  26        0  27% 

3-ply 0  25        0  25 

TUBES 

Boiler   Tubes,   Lapwelded. 

100  ft,  2  in 14  00 

100  ft.,  2%   in 16  00 

100  ft..   2%   in 18  00 

100  ft.,   3  in 21  00 

100  ft.,  3%   in 25  00 

100  ft.,   4  in 31  00 

TUBS 

Samson   Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4   12  40 

No.  5   13  83 

No.   6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,   doz 12  15 

No.  3,  doz „ 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2,  and  3  . .     2  95 


WOOD  TUBS 

No.  0,  per  doz 11  00 

No.   1,   per  doz 9  50 

No.  2,  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 
VALVES,    ETC. 
Ground  work,  56  p.c. 
Stand,    compr.    work,   65   p.c. 
High  grade  compr.  work,  59  p.c. 
Cushion  work,  50  p.c. 
Fuller  work,  bibs,  58  p.c;  No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c. ;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;   Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick 

opening  valves,  70  p.c. 
WARE,   COPPER  AND  NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and  coffee  pots,  10%. 
p.c. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 

WARE.  JAPANNED 

Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

White  ware,   66  2-3%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Star   decorated    steel,  20,   10%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferln   pattern   pails,  list. 

English   pattern,  list. 

Galvanized    washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARE,    TIN,    PIECED 

Discount,  17%%. 

6,    10    and    14-qt.    flaring    pails, 

17%%. 

Copper  bottom  tea  kettles  and 
boilers,   list. 

WARE,  STAMPED.  Plain,  66  2-3 
p.c. 

Retinned,    60-10%. 

Tinners'   trimmings,  66  2-3%. 
WASHERS.    IRON. 

Full     box,    25%:    smaller    lots, 
25%,  assorted.    Price  less  50  lbs. 
add   lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 
Sectional,  1  lb.,  per  100  lbs.  2  70 
Sectional,  %  lb.,  per  100  lbs.  2  70 
Solid,  3  to  30  lbs.,   per  cwt.  2  00 
WEIGHTS.     Horse.   5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel   wheel,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy  garden,  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHIFFLETREES 

Tubular  steel,  28  ins 0  70 

Tubular    steel,    34    ins.,    per 

doz 8  75 

Tubular    steel,    36    Ins.,    per 

doz 9  75 

Tubular  steel  neckyokes,  36 

inches,   per  doz 12  00 

Tubular    steel    doubletrees, 

40  inches,   per  doz 12  50 

Tubular  steel  lumberman's, 

44   inches,    per   doz 13  00 

WIRE.     Copper  wire,  10%. 
Brass    wire,    3    to    24   gauge,    add 

33   1-3%;   25    to    36   gauge,    add 

20%. 
WIRE,   CUT   HAY  BALING. 

No  9,  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90:  No.  12  and  13,  $4;  No. 
13%.  $4.10:  No.  14,  $4.25;  No.  15, 
$4.50.     Plus  7%%. 

F.o.I).  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH    (Galvanized) 

4  mesh    7  70 

6  mesh    8  15 

WIRE,    STOVE    PIPE. 

No.  18.  $5.15;  No.  19,  $5.40. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight    equalized. 
WIRE    CLOTHES    LINE. 

Montreal,  No.  18,  $4.30;  No.  19, 
$3.75. 

No.  17,  7-strand,  $5.55;  No.  18, 
6-strand,  $4;  No.  19,  6-strand, 
$3.25,  in  50  and  100-ft.  coils:  No. 
18.    6-strand,    $8.95    in    1.000    feet 


coils,  including  reels.  F.o.b.  Ham- 
ilton,     Toronto,      Montreal      and 
London. 
WIRE,   FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Nxl_  29.  $12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire.  Nos.  17-25.  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  In  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
In  %-Ib.  hanks,  28c;  in  %-lh. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  paperiug, 
16c 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $3.80;   No.  14, 
$3.85;   No.  15,  $3.95. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $3.90  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  35 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  25c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks.  75c. 
In  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen,  in   100-ft.   rolls, 
$2.25  net  100  sq.  ft. ;  In  50ft.  rolls, 
$2.30  per  100  sq.  ft. 
Bronze  screen,  12c  sq.  ft. 
Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb   4  65 

No.  9,  coil  spring 4  60 

No.  9,  plain  galv 4  55 

No.  12,  plain  galv.    ....         4  70 

No.  13,  plain  galv 4  80 

The  market  on  above  lines  Is 
very  unsettled,  and  there  is  con- 
siderable price  cutting  going  on. 
Lower  prices  are  being  quoted  in 
some  quarters. 

O.  &   A.,   No.  10...   4  06        4  06 
O.   *   A.,   No.   11...   4  12        4  12 
O.   &   A..   No.   12...   4  20        4  20 
WIRE  BALE   TIES. 
Single  Loop —  Per  cwt. 

No.  12   $  4  20 

No.  13   4  30 

No.  13%   4  35 

No.  14  4  45 

No.  15   4  70 

No.  16   4  85 

WRINGERS. 

Royal  Can.,  11  In.,  doz.  list  45  25 

Eze,  11  In.,  per  doz 49  50 

Cycle,   11   inch    54  00 

Trojan,  12  inch  100  00 

Favorite,   511E    57  75 

Unexcelled,   1041E    72  00 

Challenge,   311E    51  00 

Gem,  141E   49  50 

Sunlight,   111    42  00 

Waverley.  B.B 49  50 

Waverley,    plain    45  25 

Ottawa,  341E   56  25 

Empire,   11   In 50  50 

Superior,   11   in 45  25 

Maiestic.  11  in 47  25 

Perfect,   11   in 52  75 

Bicycle,   11   in 56  25 

Daisy  No.  2   63  00 

Daisy  No.  1   57  75 

Maple  Leaf  No.  2   56  25 

Maple  Leaf  No.  1   51  00 

Sun     42  00 

Less  10  per  cent. 
WRENCHES. 
Regular,  65%. 

Trimo,  57%%  off  list;  parts,  55%. 
Stillson,    65%;    parts    62%%. 
Coes.  20%. 
WRINGERS— MOP. 

White,  No.  2,  each    $1  00 

White,    No.   3,    each    1  35 

White,  No.  1,  each    1  55 

ZINC    (SHEET)  Montreal  Toronto 

5  cwt.  casks   0  30      0  31 

Part    cask    0  30%  0  31% 
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When 
Ordering 

DRY  COLORS 

Specify 

Munro's 

Made, 


in 
Canada 


I'lllH 


BLUES 

GREENS 

REDS 

YELLOWS 

PARIS 
GREEN 


I\   i. 


Canada's  climatic  conditions  demand  a  paint  that  will 
last.  We've  been  making  it  for  nearly  three-quarters  of  a 
century. 

Sell  your  customers  a  paint  with  a  name  behind  it.  A 
name  that  stands  for  everlasting  paint — Ramsay's. 

A.  Ramsay  &  Son  Co. 

MONTREAL 

Established  1842 

Toronto  n  Vancouver 


1  W\w$&wmmmMm 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%   lb.    packages,  $6.20  per   100 

lbs.     5   lb.   packages,   $6    per   100 

lbs. 

BEESWAX 
Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 
Per  lb 0.14        0.24 

BRONZING  LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,   15  lbs.,   doz $16  1.3 

Weighted,   20  lbs.,   doz IS  50 

COATING 

Cement   Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Haw   Umber,  100  lb.   keg..  5-9o 

Burnt    Umber,   100  lb 5-9c 

Raw  'Sienna,  100  lb.  kegs..  5-9c 
Burnt  Sienna,  100  lb.  kegs  5-9e 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow    0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  04 
Venetian   red,  best  bright.  0  04 

Venetian  red,  No.  1  0  02 

Drop   black,   pure   dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White   ochre,   100  lb.    kegs  0  06 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels 0  02 

Spruce  ochre,  100  lb.  kegs  0  03 
Canadian    red    oxide,    bbls.  0  01% 

Super  magnetic  red  0  02 

COLORS   IN   OIL 
Venetian     red,     1     lb.     tins, 

pure   0  13 

Indian  red  0  17 

Chrome  yellow,   pure   30-35 

Golden  ochre,  pure  0  16 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    0  15 

French     permanent    green, 

pure  0  20 

Signwrlters'  black,  pure  . .  0  22 
Marine    black.   25-11).    irons  0  07 

Lampblack    0  20 

DRIERS 

Patent  25-lb.  tins,   lie  lb.;   pat- 
ent 1  lb.  tins,  13c  lb. 
KNAMELS 

Per  gallon   in   quart   tins 

Alba-Gloss  enamel   4  50 

Anchor  Flnorlustre  2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old   Dutch  Enamel   4  00 

Jas-per-lac  floor  enamel...  1  90 
Jas-per-lac  art  enamel  ....  3  10 

Mooramel   4  35 

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen  Enamel.  BB  1  65 

FORMALDEHYDE                Per  bbl. 
Demi-johns,    50   lbs 0  15% 

$1.10    for    deml-john    extra. 
GLUE  Per  lh. 

French   medal    0  20 

English  common  sheet   

English   nrima   0  25 

White    pigsfoot    0  23% 

Perfection   amber,   ground, 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  bags   0  45 

Ground  glues,  112  lb.  bags — 

No.   1    0  20 

Extra   0  18 

Dreadnought,  lb 0  14V. 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   $7  80    $1190 

26  to  34  8  15      12  85 

35  to  40   8  50      13  60 

41  to  50    11  75      15  50 

61    to    60    12  25      15  85 

61  to  70   13  10      16  80 

71   to  80   14  75      18  35 

81  to  84    22  75 

85  to  90 24  35 

fll    to  "4      25  00 

95  to  100 29  00 

101   to  105    32  00 


106  to  110 37  00 

Discount,  30  per  cent;  50  cases 
and   over  open. 

MONTREAL  QUOTATIONS 

Country  Base  Price 

United  Double 

Inches  Star         Diamond 

Up   to   25    $  7  SO        $11  90 

26  to  34 8  15  12  S5 

35  to  40 8  50  13  60 

41  to  50 11  75  15  50 

51  to  60 12  25  15  85 

61  to  70 13  10  16  80 

71  to  80 14  75  IS  35 

SI  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,   25   and   5  per   cent. 
GLASS,  PLATE 
Montreal : 

City,- 25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

City  discount,  20  and  5%  off 
Toronto. 

Country  discount,  20- and  5% 
off  list,  delivered. 

F.o.b.   warehouse   on   orders   up 
tr>    $75    gross    list   value.      Orders 
over.  $75  delivered  free. 
GLAZIERS'   POINTS 

Zinc  coated,  18c   per  lb. 

Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    in    oil) 

Prices   per  100  lbs.  in   ton    lots 
Montreal  Toronto 

"Anchor  Pure"   $13  80     $13  95 

O.P  W.     Decorators' 

Pure   13  SO      13  95 

Crown  and  Anchor.  13  80  13  95 
Crown    Diamond 

Pure    13  80      13  95 

Elephant   Genuine..   14  10      14  25 

Green   Seal    13  80      13  95 

Moore's  Pure  White 

Dead     1"  80      13  95 

O.P.W.     Decorators 

Pure     13  SO       13  95 

O.P.W.  English  ...  14  05  14  20 
Painters'  Perfect...  13  35  13  50 
Ramsay's     Pure 

Lead     13  80      13  95 

Tiger   Pure    13  80      13  95 

Less   than   ton   lots,  30c   per  cwt. 
higher 

Brandram's  B.B.  Genuine.  $15.50 
Montreal  and  $15.65  Toronto  In 
less  than  ton  lots.  Ton  lots  less 
5   p.c. 

.Tames    Genuine.    $15.60    less    than 
ton  lots.    Ton  lots  less  5  p.c. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..   13  50      13  50 
Genuine,     100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Lews  quantity 0  13 

LEAD.    ARSENATE    OF 
Per  100  lbs.  Dry       Paste 

1-lb.   bottles    $35  00     $2100 

2-lb.   bottles    18  00 

5-lb.   bottles    31  00      14  00 

10-lb.   bottles    29  00         

25-lb.   irons    25  50      13  00 

50-lb.   irons   12  50 

100-lb.  irons   24  00      11  75 

?00-lb.  irons   11  60 

Barrels     11  00 

F.o.b.    Toronto.     Montreal     and 
Hamilton. 
MFRESCO 

Tints  in  5  lb.  packages,  per  100 
lbs..   $5.40 
LINSEED    OIL 

For  prices  see  weekly  report. 
PAINTS.   PREPARED 

Per  gallon 
(In  quarts) 
Brandram-Henderson's   "Eng- 
lish."  white   2  65 

"English,"    ordinary    colors.  2  50 
Benjamin      Moore's      "Egyp- 
tian"  Brand    1  80 

Canada    Paint  Co.'s   Pure...  2  65 

Crown   Diamond    2  35 

Crown    Diamond,    floor 2  00 

Elephant    2  35 

Froscotone.    white    2  50 

P"n<sr>otnne.    colors    2  40 

IDch    Standard,   White    2  65 


High   Standard,   Colors    

•lamiesun's    Crown    and    An- 
chor    

.Tamieson's  Island  City   

Martin-Senour  100%   Pure... 

Minerva,    white    

.Minerva,   ordinary   colors.... 

Mellotone,   white    

Mellotone,    colors    

Lowe     Bros.     Hard     Drying 
Floor,   gal 

Moore  House   Colors    

O.P.W.  Canada  Brand.  Pure 

O.P.W.  Canada  Brand.  Floor 

o.P.W.   Canada    Brand,   Flat 
Wall    

Ramsay's    Pure    

Ramsay's   Thistle    

Stephens'   House  Paint, 
(Wpg.)    

Stephen's    Floor    Paint 
(Wpg.)    

Senour's   Floor  Paint    

Senour's   Porch   Paint    

Sherwin-Williams     

Flat  tone   

PARIS   GREEN 


2  50 

2  00 
2  05 
2  50 
2  55 
2  40 
2  50 
2  40 

2  15 
2  10 
2  20 
2  10 

2  10 
2  30 

1  70 

2  55 

2  25 

2  20 

2  50 

2  50 

2  40 

C.P.  Ber- 

Co.  gers 

38%  39% 

39  39% 


Mun 

ro's 

600-lb.    bbls 3S% 

250-lb.   kegs 39 

100-11).    drums....   40         40         40% 

50-lb.  drums  40        40        40% 

25-11).   drums  ....   40%     40%     41 

lib.    100s     42%     42%     43 

%-lb.   100s   44%     44%     45 

1-lb.    100s    43%     43%     46 

Prices  f.o.b.  Toronto,  Hamilton 
and    London. 

PARIS.    PLASTER 

Per   bbl $2.25-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  WOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans  0  11 

5   lb.   cans    0  09 

10  lb.  cans  0  08% 

25  lb.  cans    0  08 

100  lb.   kegs    0  07 

Vo  Barrels   0  06% 

B'arrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  in   casks    2  70        2  80 

Bulk,  100-lb.  drums  2  90  3  00 
Bulk.  25-lb.  drums..  3  00  3  10 
Bladders,  in   bbls...   3  30        3  40 

Pure    Putty,    70c    cwt.    advance 
SHELLAC 

Gum,    30c    lb.;     finest     orange. 
35c    lb. 
TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,  pints,  85c  doz. 
PAINT   AND   VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cumoff   2  10 

Dreadnought,  gal 2  75 

n  P.W.  Presto   2  25 

LIngerwett     2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal. 

Liquid   Slating,   B.B $  3  00 

STAINS  Gal. 

(Ml  and  Spirit,  Berry  Bros.. $2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrycraft,   stain    finis*-        . .   2  80 

Creo-lac    0  S5 

C.P.  Oil  Stains   1  98 

Sun   Varnish   Stains   2  20 

VARNISHES  Per  gal.  cans 

Brandram-Henderson,   Ltd., 

"Cold    Medal"    1  90 

Copaline   Varnish    2  50 

C.   P    Co.'s   Sun   Varnish 2  50 

Dependon     Light    Hard     Oil 

Finish    1  70 

Dulgloss   3  00 

"Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 
"Dreadnought"    Varnish 2  65 


"Dreadnought"   varnish 

(gloss)    1  90 

"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"  hard  oil  fin- 
ish     1  20 

"Dreadnought"  interior  var- 
nish       1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid     1  05 

Elastic   Interior    1  40 

Elastic    Exterior    155 

Elastic  Excello    2  00 

Everlastic    (Floor)    2  55 

Elastilite    2  25 

"Flint-Lac"    coach    130 

Flattine  Floor  Finish    3  00 

Gold   sized  Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas^per-lte  pale  hard  oil   ...  1  60 

Jas-per-ite    floor    finish    2  25 

Kyanize  floor  finish   3  50 

Kyanize    cabinet    rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains   3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry   spar    4  10 

Luxeberry    exterior    450 

Marble-ite   2  3d 

Mar-Not  2  70 

Martin-Senour  finest  inter'r.  2  60 
Martin-Senour   Wood-Var    ..230 

Maritime    spar   varnish 4  00 

No.  1  Furniture  Varnish    ...   1  25 

Pure  White  Shellac 2  20 

Pure  Orange  Shellac 2  05 

Sherwin-Williams       "Kopal" 

Varnish     2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER   PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs  0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg..  0  35 
Coralite,   5-lb.    pkgs 0  04% 

WASTE    (POLISHING) 

Cream    0  IT 

WASTE,   WHITE   WIPING 

XXX   Extra    0  16 

X   Grand    0  15 

XLCR    0  14 

X   Empire    0  13 

X  Press   0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  08% 

Keen     0  07% 

WASTE,    WOOL  PACKING 

Arrow     

Axle  Prices  on 

Anvil    application 

Anchor   

WIPERS,  WASHED  COTTON 

Select  White 

Dark  Colored Prices  on 

Mixed    Colored    application 

This   line  subject  to   trade 

discount   for   quantity. 

WAX  Per  lb. 

C.   P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  36 

Berry    Bros 0  37 

Anchor    0  33 

o.P.W.   Lion  Brand    0  30 

Old  English   0  44 

Johnsons     0  44 

Gold  Medal    0  30 

WHITING 

Paris   white    1  75 

Plain,  in   bbls 1  50 

Gilders,   bolted,  in   bbls 1  60 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In   gallons    1  25 

Barrels    0  87 

$4  extra  for  barrels. 
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Display  This  Box— It  Will  Make  Sales 


This  box  contains  twelve    quarter- 
pints — retail  at  25c  each. 

Univernish  is  also  put  up  in  all  the 
regular  larger  sizes. 


Ideal  for  Boats 

Won't  scratch,  won't  crack  or 
blister,  won't  turn  white. 

This  is  the  one-purpose  varnish  guaranteed 
to  give  satisfaction,  no  matter  where  it  is 
used. 

ORDER  TO-DAY. 

Manufactured    only  by 

The  Dougall  Varnish  Co.,  Ltd. 

Montreal 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt,     $.u>.00; 
chilled,    $14.50;    buckshot,   $13.S0; 
ball,  $14.20. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
14%c  per  lb. ;  clip  horn,  14c. 

'Norris,   41   to  50  lbs.,  12%c;  57 
to  70  lbs.,  lie;  71  to  83  lbs.;  10c; 
84.  lbs.  and  over,  9>%c. 
AXES 

H.  B.,  1  lb.,  $6.75  per  doz.;  1% 
lbs.,  $7.15;  2  lb.,  $7.40;  2.%  lb., 
$S;  2%  lbs..  $S.25;  3,  3y2  and  4 
lbs.,  $8.50;  H.  B.  Handled  Axes, 
2  lb.,  $8.50;  2%  lb.,  $10;  3  lb.,  3Ms 
lb.  and  4  lb.,  $10.50;  Black  Prince 
Axes,  unhandled,  $8.50;  Black 
Prince  axes,  handled,  $10.75; 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7y2  lbs.,  $28  per  doz.;  7%  to 
9  lb     $20  SO 

BARS,  "crow.     $5   per    100   lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  IOC;  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
66  2-3  p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT    LACING 

In   sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c; 
7-16  and  over,  25  p.c ;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c. ;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p  c  • 
7-16  and  up,  20  p.c 
borax       Borax,  per  lb.,  9c 

BUILDING    PAPER 

Tarred,  70c  to  $1.10  per  roll,  ac- 
cording- to    quality;    plain,   50   to 
95c 
CHAIN 

Coil,  3-16  in.,  $10;  y4,  $7.25; 
5-16,  SS.85;  %.  $5;  7-16,  $4.75;  %, 
$4.50;  9-16,  $4.50:  %,  $4.40;  %, 
84,25;  Logging,  5-16,  6%c;  %, 
5%c;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2.  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES.    MALL.      SVoC    per    lb 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  11).  Tinned,  47c;  Braziers' 
soft    copper,   10-24   ft.,   26c;   27y2c 

Soldering  irons.  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y2    in.    round    shank,    40    p.c. 

Ravostrough,  S  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in.,  $6.50. 
ENAMELWARE 

Canada,    40;    Imperial,    45,    20; 
Premier,     40;       Colonial,     45,     20; 
white,  65,  5:   diamond,  40;   pearl, 
45,  20   per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavv.  25  and 
2%    p.c   light,   25   and    12%   p.c. 
FO  RMALDEH YDE 

400-lb.  bbls.,  14y.c  lb.;  125-lb. 
kegs,  15%c  lb;  10-fb.  jugs,  $1.85 
each;  24-oz.  bottles,  $3.85  doz: 
12-oz.   bottles,  $2  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.      Nicholson's    57%    P-C. 
GASOLINE 

Printers'     naphtha,     bbls.,     36c 
per  gal. ;  $4.95  per  case. 
GALVANIZED    WARE.      Net   list. 

Heavy    pails,    light    pails     and 
heavy  tubs. 
GLASS,   WINDOW  Single  Double 

Up   to   25  in 6  75         10  25 

26  to  40 7  50         11  75 

41  to  50 10  00         13  25 

51  to  60 10  50        14  00 

61  to  70 11  25        14  75 

GLASS    (Plate) 

30  p.c  off  f.o.b.  Regina,  Winni- 
peg, Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50 
HINGES 

Light  T  and  strap,  55  p.c. 

Corrugated  Strap  Hinges  —  4 
$1.05;  5,  $1.45;  6,  $2;  S,  $3.20;  10 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  iNo.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5.35;  No.  2  and  larger,  $5.10- 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.35. 
IRON  BAND. 

1%  in.,  $3.80;  1%,  $3.80;  1  in., 
53.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%  oz.  or  28  Eng..  7  70  7  50 
28  Am.  or  26  Eng...  7  50  7  25 
26   Am.   or   26   spec.   7  20      6  95 

24    7  05       6  55 

22    6  45 

18  and  20  6  85       6  25 

16   Am 6  70       6  10 

14   Am 6  50       6  10 

IRONS,  SAD 

Common     Sad     Irons,     8     lbs., 
6c  per  lb. :  4  lbs.,  7y2c  per  lb. 
Mrs.   Pott's   No.  55,   set    .         0  95 
Mrs.   Potts    No.   50   set    1  00 

Mrs.    Pott's    common    sad    iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz., 
fOc:  B.  per  case  6  doz..  $4.10;  per 
doz.,  75c 

LANTERNS 

No.    2,    plain    7  50 

No.   20,   X-ray    n  25 

No.  22,  Dash-board   10  00 

Trulite  short,  globe,  doz 7  50 

LEAD   PFPE,  $10.90.   $11.90. 
LEAD    WASTE,   $10.90 
LINSEED   OIL 

Raw.  per  gal.,  95c ;  boiled,  per 
gal.,  98c. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans 
etc. 
MATTOCKS 

Pick,  $6.25;  cutter,  $6.25. 
NAILS 

'Wire,  f.o.b.  Port  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut 
f.o.b.,   Winnipeg,  $4.20. 
NAILS,    HORSE 

iCnpewell,  10  per  cent  off  list. 
NETTING.     Poultry.  40  per  cent. 

Banner.      24-in.,      $2.50:      3G-in., 
$2.90;    48-in.,    $3.60;    60-in.,    $4.20; 
72Mn.,  $5.10;   84-in.,  $6. 
NUTS 

Square,    small   lots,   lc   advance 
over    list;     case    lots,     net     list. 
Hexagon,   small   lots,   lc   advance 
over  list:  case  lots,  net  list. 
OIL   CANS  Gal- 

Tin     vanized 

y2  gal.,  dome  top $2  14       $ 

1    gal.,   dome   top 2  81        4  25 


2  gal.,   dome   top 4  05        6  00 

3  gal.,   dome   top 5  20        8  65 

5   gal.,   dome   top 6  40      10  75 

OILS 

Silver  S(ar  oil,  16%c  gal.; 
Royalite  oil,  17c  gal.;  Palaciue 
oil,  20y2c  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  43c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  40c  gal. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots, -4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,   6-7,  $6  per   dozen. 
GALVANIZED  IRON  PIPE 

%    inch,    $6.45;     %,    $6.55;     y2, 
$7.35;     %,    $9.28;    1,    $13.72;     1%, 
$17.73;   iy2,  $21.20;   2,  $28.55;   2%, 
$47.15;    3,   $61.65. 
IRON    PIPE 

Black,  %,  $3.70;  %,  $3.78;  %, 
$4.87;  %,  $5.92;  1,  $8.75;  1%, 
$11.30;  iy2,  $13.50;  2,  $18.18;  2y2, 
$30;  3,  $39.25;  3y2.  $47.25;  4, 
$56;  4y2,  $68.78;  5  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  lib.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  y2-lb.  pkgs., 
full  cases,  46c  lb;  less,  46y2c  lb. 
PLATES,   CANADA 

Half  polish,  6-7  inch,  $4.50;  8 
inch,  $4.75;  full  polish,  6-7  inch 
*5.50;  8  inch,  $5.75;  Black  sheets, 
$4.65;  8  inch,  $4.90;  Black  sheets 
—28  gauge.  $3.60;  26,  $3.45;  24 
"335:  22,  $3.35;  1S-20,  $3.35;  14-16, 
$3.30:  10-12,  $3.15. 

PLOW   SHARES 10c  per  lb. 

POINTS 

L-mdslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  25 

25-lb.  irons,  per  cwt 3  50 

1  y2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent:  cop- 
per, No.  7,  66e  lb.;  No.  S.  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

•Copper   Burrs,    No.   7,   65c;    No. 
8.   66c;    No.   9,  68c;     No.   10,   71c; 
No.  12,  76c 
ROPE 

Sisal.  14%c  base;  pure  Manila. 
2::c  base:  British  Manila,  18y2c 
base;  lath  yarn.  14c  base:  Afri- 
can hemp,  17%c  base;  cotton 
rope,  27c 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES       (Caldwell.) 
3a  1-3   per   cent.   off. 
SAWS.  BUCK 

Happy      Medium      and      Watch 
Spring.    $4.25;     Lance     Tooth     or 
Lightning    blades,   $5;    New   Cen- 
tury, $6.50. 
'SCALES 

iSame   form    as    Toronto    quota- 
tions,    making    discounts     in     all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright   iron,   round    head.   70   p. 
c:  flat  head.  75  p.c;  round  head, 
brass,    35    p.c;    flat    head,    brass, 
37y   p.c;  coach,  45  p.c. 
SHEET  ZINC.     Any  lots,  30c 
Black    Steel     Sheets 

10  gauee    5  00 

12  gauge    5  10 


14    gauge    5  00 

16  gauge    5  10 

17-24  gauge  4  50 

26  gauge    4  CO 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  uud  Jones, 
$10.50;  Black,  50c  per  dozeu  less; 
Spades  same  as  shovels.  Scoops, 
Bla.k  Cat,  Crescent,  No.  6,  $10.25 ; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  8, 
$11.00;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;    %, 
$3.90. 
STAPLES 

Bright  wire,   per  cwt.,  $3.75  at 
Fort     William,    $4.15    Winnipeg; 
galvanized     staples,     $3.50,     Fort 
William ;  $3.90  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $5.50;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
$3.25  base ;  east,  octagon  tool 
steel,  10}4c  base;  square  tool, 
ll%e  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL   BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14  gauge,  $5.10;   16  gauge,  $5.10; 

17  to   24  gauge,   $4.50;   26   gauge, 
$4.60 ;  2S  gauge,  $4.75. 

STEEL  HOOPS 

y2   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35:   %   in.,  $4,25;   1  in.,  $4;   1% 
in.,  $4;  1%  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,  75%    off  list. 
TIES.     Cow.  40  per  cent. 
TIN   AND   TIN   PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x   28  I.C 12  25 

20  x  28  I.X 14  50 

Terne  Plates    1]  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
A'ISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$6  each;  over  45  lbs.,  13c  per  lb. 
WARES 

Galvanized,  heavy,  net  list. 
WASHERS 

Iron,  small  lots,  25  p.c.   +   75c; 
full  boxes,  iron,  30  p.c  +  75c 
WHITE    LEAD 

5-ton      lots,  $13.35;      ton      lots, 
$14.S5. 
WIRE.  BARB 

Lyman  4-point,  $3.65  f.o.b.  Ft. 
William,  $3.90  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.50  Ft.  William. 
$3.75  Winnipeg;  Baker  2  pt., 
$3.45  Ft.  William,  $3.70  Winni- 
peg; Winnipeg,  $2.95:  plain  twist, 
cwt..  Ft.  William,  $3.90:  Winni- 
peg, $4.30:  plain  galvanized.  Ft. 
William,  No.  9,  $4;  No.  12,  $4.20: 
Winnipeg.  No.  9,  $4.30;  No.  12, 
S4.50:  coil  spring,  Ft.  William, 
'No.  9,  $4.05:  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12.  $4.30. 

Patented   screen   in   100-ft.   rolls, 
$2   per   hundred    sq.   ft.:    in   50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,   PLAIN 
SS.15. 

Bale  lies.  14  gauge,  single  loop, 
$5.05  Winnipeg.  $4.65  Fort  Wil- 
liam. 

Brass  snare  wive,  per  lb.,  80c 
WIRE.  ANNEALED. 

0-9,   $4.30:    10,    $4.36:    11     $4.42: 
12,    $4  50:    13.   $4.70:    14,   $4.60;    15 
$4.70:   16,   $4.90. 
AVIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

P.eyal  Canadian,  3S  per  doz.; 
Eze,  $42  per  doz. ;  Bicylce,  $48 
per  doz.:  A.iax,  $8  each. 
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1       BOILER  TUBES 

Just  now  nearly  all  boiler  owners  are  overhauling  their  boilers 
and  you  should  be  able  to  send  us  many  orders  for  new  tubes.  We 
carry  from  2  inch  to  4  inch  tubes  in  stock  for  immediate  shipment. 

Reinforcing  Bars  for  Concrete 

Medium  Steel,   Square   Cold  Twisted,         and  Square,  sizes  from  14  to  1^4  inches, 
sizes  from  14  to  ±14  inches,  lengths  up         lengths  up  to  60  feet, 
to  60  feet.    Medium  steel,  Plain  Round 

We  carry  on  hand,  ready  for  immediate  delivery,  a  6,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 


Ill 


SEND  FOR   MONTHLY  STOCK  LIST. 


Ural 

Hit)  iiiiii 


V 


iManitoba  Bridge  &  Iron  Works, 

^if®         liiiuumc/*  v       u  •  uitad  a     LIMITED 


% 


WINNIPEG 


MANITOBA 


BHSgasS^aSeSEi^^ 


TWO    CENTS    PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.   in  this  paper 


Selling   Quality  Goods    is   the   greatest  asset   to   any 

Hardware  Merchant 

Quality  behind  the  selling  of  your  lines  en-  Our  goods  meet  the  highest  standard  and  make 

hances  your  reputation  and  business.  you  good  profits. 

Write  for  full  particulars. 


R.  H.  SMITH,  COMPANY,  LIMITED 

Est.   1855 


ST.  CATHARINES,  ONT. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Something  Every  House- 
keeper Should  Buy 


THE   MONITOR, 

NOTARY  LAWN 

CLOTHES 
DRYER,. 


Jt  carries  150  ft. 
of  Line  and  every 
line  is  within  easy 
reach.  Stand  in 
one  spot  to  hang- 
out a  large  wash. 

No  tramping 
through  the  mud, 
carting  a  heavily 
loaded  clothes  bas- 
ket around  the 
yard. 


The  Lines  Come  to  You 

No  soiled  clothes.    No  dirty  lines.    No  obstruction  on  lawn 
or  yard.     No  trouble  to  set  up  or  take  down. 

I  "A"  105  Ft.  Line 
2  styles  \ 

{"B"  150     "        " 

MADE  BY 

Cummer-Dowswell,  Limited 

HAMILTON,  ONT. 


MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  —  every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.   Ask  for  it — 
for    dealer    prices — for    dealer    terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Wrought  and  Steel  Plate 


OF  ALL 
DESCRIPTIONS 


*?*r?T*y?.|-.'.'.-'-'.i'-'.-i'.11.^ '.'■•'. 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.   Co. 

MILWAUKEE.  WIS. 


■■{: 


.■.■■:'-.'..'v-V*  •!•■'.%■ 


1835 


1916 


JUNE  WEDDINGS 
CREATE  CUTLERY  SALES 

Brides  are  buying  home  necessities.  Every  housewife 
needs  kitchen  cutlery.  You  can  increase  your  sales  and 
profits  if  you  are  in  a  position  to 

Supply  This  Demand 

There  is  one  line  which  is  sure  to  please  and  satisfy  even 
the  most  critical  customer.  It's  FOSTER  BROS.'  Cutlery. 
A  timely  display  of  these  goods  will  increase  your  busi- 
ness aud  helj)  you  secure  new  customers. 

For  25  years  FOSTER  BROS.'  Cutlery  has  been  world 
famous.'  It's  guaranteed  to  give  satisfaction  and  to  be 
the  highest  quality  it  is  possible  to  produce. 


Display  this  line  now.     Ask  your  jobbers  for  particulars  and 
write  for  illustrated  descriptive  catalogue. 

J0HNCHA1'ILL0H6$0K.S 

85  Clif  ^Street,  New  York  City 

SCALE  MAKERS  SINCE  1835 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 
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WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGGINS,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULX,,  Montreal,  Que. 
HARRY   P.   MOULDEN,   Winnipeg,   Man. 
GEO.  W.  LAIDLAW,  Vancouver,  B.C. 


Dealers— Handle  this  Fence 


Yl 


rOUR  success  in  the  sale  of  fencing  does  not 
depend  so  much  on  your  sales  ability  as  on 
the  fencing  you  sell.     It's  fence  service — not 
price — that  brings  you  customers.  Ours  is  a  fence  of  ser- 
vice— a  fence  of  repeat  orders.    We  have  letters  from  deal- 
ers all  over  the  Dominion  substantiating  these  statements. 

Peerless  Ornamental  Fencing 

not  only  protects,  but  beautifies  property  as  well.  Every  stay 
is  made  of  strong,  stiff  wire  that  will  not  sag,  Our  fencing 
is  made  from  galvanized  wire  and  in  addition,  is  given  a 
coating  of  zinc  enamel  paint,  thus  forming  the  best  possible 
insurance  against  rust.  Peerless  fence  is  easy  to  erect  and 
will  hold  its  shape  for  years  to  come.  We  also  build  a 
full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition 
Get  our  literature  showing  many  beautiful  de- 
signs for  lawns,  parks,  cemeteries,  etc.     Also 
ask  about  our  farm  fencing  and  gates. 

The  Banwell-Hoxie  Wire  Pence 

Company,  Ltd. 

Winnipeg,  Man.  Hamilton,  Ont. 
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Painters  and  Paper- 
Hangers   Are  Busy 

THIS  YEAR  PAINTING  AND  PAPER- 
HANGING  WILL  CONTINUE  FULL  BLAST 
ALL  THROUGH  SUMMER— FOR  LABOR 
IS  SCARCE  AND  JOBS  MANY. 


Your  customers  are  a  very  exact- 
ing lot  of  men:  they  use  themselves 
the  brushes  they  buy,  and  they 
know  that  the  cheapest  brush  in 
the  end  is  the  very  best  brush 
made.  You  can't  fool  a  painter,  or 
a  varnisher,  or  a  paper-hanger,  or 
a  man  working  on  pianos,  automo- 
bile bodies  or  carriages.  Their 
brushes  are  their  tools,  and  a  poor 
brush  is  an  abomination. 

A  good  brush  is  well  shaped — perfectly 
adapted  to  the  particular  use  to  which 
it  is  to  be  put.  It  is  well  balanced, 
thus  making  it  easy  to  wield.  Its 
bristles  or  hair  must  be  exactly  suited 
to  the  use  to  be  made  of  the  bi  ush. 
The  binding  in  of  these  bristles  or  hair 
must  be  a  thorough  bit  of  workman- 
ship, else  there  will  be  much  trouble 
for  everybody.  And  the  bi  ash  must 
live  out  its  life,  whether  thi^  be  long 
or  short,  with  full  vigor  from  first  to 
last. 

Appreciating  all  these  things,  you  will  find 
MEAKINS-MADE  brushes  unexcelled. 
Your  customers  will  like  them.  You  can 
get  full  price  for  a  brush  that  is  made  to 
do  its  work  right.  You  can  hold  brush- 
buyers. 

Order  through  your  jobber  or  direct  Send 
for  Catalogue  Five,  price  and  discount 
sheet,  if  you  do  not  have  them  already. 
Warehouses  and  shipping  centres — Hamil- 
ton, Montreal.  Winnipeg,  Toronto  and 
London. 


Meakins  &  Sons  Ltd. 

HAMILTON,  ONTARIO 

Warehouses:  Winnipeg,  London,  Toronto,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  -manufacturer's  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


^m^m^mwam^mmmmmmm^msmm 
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\fci  have  been  the  ^^A 

^fy  Standard  for  over  y  ft 

eighty  year* 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  £antem  &  lamp  Co., 

HAMILTON,  CANADA  Kmiteb 


(Mi 


.With  difficulty 

RAwKiTT"e  induced  > 

l%!3££lg*'  I   1   customer  to  stock 
|A|Hn  j.   a     a    few  pounds  of 

j™fitALOWL  m.etal- 


BEAR 
BRAND 


\Z  LAMPBLACKS 

^ — g?^  d  6erm/?tow/}  of  yt/d/zty 
..'■  \   t/?af gets ti/y bt/swess 

$&£3&\  WILCKES.MARTIN.WILCKESCO. 

-    ---*.  iF  |35     WILLIAM    ST     NEWYOPK 


|  Write  for  dis- 
{  count  totrade> 

THE  OWL 
METAL  CO., 

LTD. 
^Winnipeg 


His    sales 
for  the  past 
year  were 
two  tons. 

i  Price  30c  lb- 


Bath  Room  Fittings 

and 

Auto  Accessories 

are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


JENKINS  &  HARDY 

Assignees,   Chartered   Accountants,   Estate  and 

Fire    Insurance    Agents. 

15%  Toronto   Street  52   Canada   Life   Bldgr., 

Toronto.  Montreal. 


The 

CONDENSED   AD. 

PAGE 
WILL    INTEREST   YOU 


HERCULES 

SASH  CORD      M 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


BROOMS 


Let  us  have  a  chance  to  quote  you  on  brooms.   We  make 
the  very  finest  and  our  prices  are  moderate. 

Write  us  to-day — we  will  send  full  details  by  return. 

American    Broom    Works,     St.  Bazil,    P.Q. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word 

with  a  Want  Ad.  in  this  paper. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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IRON 

AND 

STEEL. 

Drills,  Auger  Bits,  Files,  Hack  Saws,  Sand 
Cap  and  Set  Screws.                  Ai 

Paper,  Emery  Cloth.            Bolts,  Nuts,  Washers,  Cotter  Pins,  L 
wils,  Vices,  Blowers,  Forges,  Waste.                 LET  US  QUOTE 

.ock  Washers, 
YOU. 

Wilkinson    and 

KOMPASS 

TORONTO 

HAMILTON                                               WINNIPEG 
WE  SHIP    PROMPTLY. 

COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS :    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL   WIRES BriSht.  ai"i«led,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized. 
FENCE  STAPLES -WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


Improved  Patent  Flush 
Handle 


TRADE 


GHESTERMAN'S 

MEASURINGTAPES1™""1" 


j  c 


and  Steel 

MARKS 


^      TREBLE 


^!^jimillU|M|llMjllll}M|M|Mp|llMIMp!Il^im|M|MlMHIl 


FonPrices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,   404  Coristine  Bldg.,  Montreal 


2|S     ^Ift  g.T         gl8  2|9  3|o 


Steel  Rules,  Gauges/etc. 


Engineers'  Small 
Tools 


YOUR 
GUARANTEE 


GIPEHAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto.  Canada 


INSTAX/L  Gipe-Hazartl  Carriers- 
use  them  ten  days — put  them  to 
every  test  — ■  and  if  they  do  not 
give  quicker,  better  and  more  satis- 
factory store  service -than  any  other 
system,  they  may  be  returned  at  our 
expense.  Fair  enough,  is  it  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch  Tubes. 

Sand  for  our  new- 
Catalogue  F. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BOLTS.RJVETSWIRE  &  WIRE  NAILS 


Quality  Kit  9 
Prices  ft/te 


NORTHERN  BOLT  &.  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feid  Cooker.  Write 
for   circular    and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


FOOD 

CHOPPERS 

Knives  and  plates  made 
ik         from     wrought     Swedish 
(ffi       steel    of    finest    quality. 

These   choppers   may   be 
W       had    tinned    all    over   or 
■        enamelled    white    inside 
^         and    japanned    red    out- 

sdde.     Stock  carried. 
Co. .Unity  Bldg. .Montreal 

F.W.Lamplough  & 

HEADQUARTERS  FOR 

SPRAYERS,  5  kinds 

PATENT  STOVE  PIPE,  Split  Rivets 

ASH  SIFTERS,  The  expanded  metal  one 

COLLINS  MFG.  CO.,  Toronto 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


STEEL  LETTERS 


Drop  a  card  for  prices  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


CAMP 


FURNITURE 


159  Portage    Ave.  E. 
WINNIPEG 
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We    Want   You 
to  Pump  Us 

about  the 

RICHMOND 

This  pump  is  called  EZE-FIXT 
because  it  is  so  simple;  one 
style  for  any  well  or  require- 
ment. Just  the  thing  for 
Western  Canada,  because  it  is 
anti-freezing.  Big  profits  for 
the  dealer.  Sold  only  to  the 
trade.  Order  from  jobber,  or 
write   to   us   for   circular. 

RICHMOND  PUMP  CO. 
WINNIPEG 


Every   Minute  Pays 

_*  you  ««- 


IS  every  minute  of  your  spare  time 
bringing  you  profitable  returns? 
Through  the  day  time  you  earn  money 
—why  shouldn't  your  spare  time  be 
devoted  to  bringing  you  in  an  extra 
income? 

We  would  be  pleased  to  tell  you 
about  a  plan,  that  although  not  inter- 
fering in  the  least  with  your  regular 
duties,  will  produce  for  you  an  extra 
$10.00  a  week.  That  amount  can  be 
increased  as  you  become  proficient  in 
the  work,  and  bring  into  play  the  sales- 
manship that  your  regular  occupation 
gives   you. 

We  need  a  man  in  your  home  town 
to  represent  us,  and  for  that  service, 
his  earnings  will  tje  liberal.  That,  we 
will  tell  you  all  about  when   you   write 

us. 

Do  so  to-day— next  week  every  min- 
ute of  your  spare  time  will  count  for 
you   in   cash. 


The  MacLean  Publishing  Co. 

143-153  University  Ave. 
Dept.  C.  G.  Toronto,  Can. 


Convenience 
Quickness 
and  economy 
that  fills  a 
long  felt  want 


THE 

'CANNON 
OILER" 


FORCES  THE  OIL  ANYWHERE 
by    simply    pressing    on    the    plunger. 

The  oil  is  entirely  controlled  by  the 
operator  in  whatever  position  the 
can    may    be    held. 


.SAVES  THE  OIL.  As  the 
flow  of  oil  ceases  the  in- 
stant the  pressure  on  the 
plunger  stops,  not  a  drop 
<>f  oil   need  be  wasted. 

TRY  IT.  THE  SALES 
WILL  SURPRISE  Ynl  - 

R.  E.  BLOOMER 

KE1THSBURG,  ILL. 


CROP  PROSPECTS 

Every  business  man  is  intensely  interested 
in  crop  prospects  in  various  parts  of  Canada. 
Your  decision  in  many  important  business 
transactions  during  the  next  few  months 
will  hinge  on  the  outlook  for  a  big  crop. 
The  Financial  Post  has  secured  the  services 
of  F.  M,  Chapman,  Editor  of  Farmer's 
'Magazine,  to  give  each  week,  on  the  front 
page  of  Tire  Post,  a  general  review  of  crop 
conditions  in  various  parts  of  Canada. 
We  are  endeavoring  to  make  this  Ore  most 
reliable  and  up-to-date  review  of  crop  situa- 
tion pu'blishsd  in  Canada. 
The  Financial  Post  is  issued  every  Friday. 
Subscription  price  $3.00  per  year.  $1.50  for 
six   months.     Sample   copy   sent  on   request. 

THE    FINANCIAL    POST    OF    CANADA 

Published  by 
THE  MACLEAN  PUBLISHING  CO..  LTD. 
143-153  University   Avenue,   TORONTO 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you   in    filling   your   needs. 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 


No.  102-A— CHISEL  POINT 

B.  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.      H.       McCOIVlD,      LlIMlTED      Building "pape"    Plt^and   Coal  Tar 


MONTREAL 


THE   PROGRESSIVE   MANUFACTURING  CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance,  THEY  DIFFER 
FROM  ALL  OTHER  BITS.  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.    That's  adaptability. 

Made  for  Brace-^made  for  maohine.  Packed  singly— packed  in  sets.  That's 
convenience.  And_the.y  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  wtiy  you   should  sell   them.     Order  through   your  jobber   to-day. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


Brooms 


of 


Quality 


may  always  be  had  by  ordering 
our  brands.  We  have  them  at 
$3.00,  $3.25,  $3.50,  $3.75, 
$4.00,  $4.25,  $4.50,  $4.75, 
$5.00,  $5.50,  $6.00  per  dozen. 

FACTORY    and    MILL 

Brooms  $3.75,  $4.25,  $4-75 
per  dozen. 

Walter  Woods  &  Co. 

HAMILTON  and  WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  anstvered. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive    Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium    Co.,    Toronto. 
Aluminum    Solder 

British   Aluminium    Co.,    Toronto. 

Canada  Metal  Co.,  iLtd.,  Toronto,  Ont. 
Aluminum  Ware 

The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

Mecca  Specialties   Co.,    Ltd.,    Toronto. 

Aluminum,    Alloy,    Ingot, 
Sheet,    Wire 

British  Aluminium  Co.,   Toronto. 
Ammunition 
Dominion  Cartridge   Co.,    Montreal. 
Dupont  Powder  Co.,   Wilmington,  Del. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co. ,   Windsor. 
Animal    Traps 
Oneirla     Community,     Niagara     Falls, 
Ont. 
Asbestos  Papers 

Roofers  Supply   Co.,   Ltd.,   Toronto. 
Asbestos    Pipe    Coverings 
Canadian   H.    W.    Johns-Manville   Co., 
Ltd.,   Toronto. 

Ash  Sifters 

Collins   Mfg.   Co.,   Toronto. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels,   Toronto. 

Asphalt    Shingles 

Bird    &    Son,    Hamilton. 

Auger  Bits 

Russell       Jennings       Mfg.       Co.,       St. 
Catharines. 

Auto    Accessories 

Adamson  Mfg.   Co.,   Hamilton. 
Badger  Craft  Shops,   Sheboygan,  Mich. 
The   Carborundum  'Co.,   Niagara  Falls, 

N.Y. 
Caverhill.   Learmont  &   Co.,   Montreal. 
Hvslop   Bros.,   Ltd.,   Toronto. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
The  Stanley  Wks. ,  New  Britain,  Conn. 
L.    S.  Starrett  Co.,    Athol,   Mass. 
Trimont  Mfg.    Co.,   Roxbury,    Mass. 

tunings 

J.    Pickles,    Winnipeg. 

Axes,    Safety,   Pocket   and    Camp 

Marble   Aims  &   Mfg.    Co.,   Gladstone, 
Mich, 

Axles 

B.  J.  Coghlin,   Montreal. 

-Babbitt    Metal 

Canada   Metal  Co.,   Toronto. 

Hoyt  Metal  Co.,  Toronto. 

Owl    Metal   Co.,  Winnipeg. 

Tallman    Brass    &   Metal    Co.,    Hamil- 
ton. 
Baits,    Spoon 

The    Andrew     B.     Hendryx    Co.,     New 
Haven,   Conn. 

Marble    Aims   &    Mfg.    Co.,    Gladstone, 
Mich. 
Bale-Ties 

Frost    Steel   &    Wire   Co.,    Ltd.,    Ham- 
ilton. 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 

The   Stanley   Works,    New   Britain. 

Tim   Steel   Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Bar   Clamps 

National     Machinery    &    Supply    Co., 
Ltd.,   Hamilton. 

Bar   Iron 

Canadian   Tube  &  Iron  Co.,   Montreal. 
Manitoba    Bridge    &    Iron   Wks.,    Ltd., 

Winnipeg,   Man. 
©teel   Co.    of    Canada,    Hamilton. 
London    Rolling   Mills   Co.,    London. 

Bar   Iron   and    Steel 

Dominion     Iron    &    Steel    Co.,    Ltd., 
Sydney. 
Barn  Door  Hangers 

Beatty     Bros.,      Ltd.,      Fergus,      Ont.; 

Winnipeg.    Man. 
Canada    Steel    Goods   Co.,    Hamilton. 
Cushini.n  Motor  Wks.,  Ltd.,  Winnipeg. 
Richards-Wilcox     Co.,     Ltd.,     London. 

Ont. 
Barn   Equipment 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 


Bath    Room    Fittings 

Landers,   Frary  &  Clark,  New  Britain. 

Batteries    and    Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Canadian  Carbon  Co.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co. 
Mainer   Electric    Co.,    Ltd.,    Winnipeg. 
The   Maytag  Co.,   Ltd.,   Winnipeg. 

Belting 

'Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg.    Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 

Bird    Cages 
Andrew  B.   Hendryx  Co.,   New  Haven. 

Bicycles    and    Accessories 

Johnson's,    Iver,    Anns    &   Cycle   Wks., 
Fitchburg,   Mass. 

Bits 
Progressive      Mfg.       Co.,      Torrington, 

Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Boilers.    Hot   Water 
Clare  Bros.  &  Co.,  Ltd..   Preston,  Ont. 

Bolts   and   Nuts 
Canadian     Tube     &     Iron    Co.,     Ltd., 

Montreal. 
London    Bolt   &   Hinge   Wks.,    London. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd.. 

Winnipeg,    Man. 
No-  tli  pi  n     Knit    &    Screw    Co.,    Owen 

Sound,   Ont. 
The     Stanley     Works,      New     Britain, 

Conn. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,   Panic 
Win.    Newman   &  Sons,  Ltd.,  Birming- 
ham,   Eng. 
Box  Chisels 

Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Openers 
Bridgeport   Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Scrapers 
Bridgeport  Hdwe.  Mfg.  Corp.,    Bridge- 
port,  Conn. 
Box     Strapping 
The     Stanley     Works,      New     Britain, 
Conn. 
Box    Hinges    and    Focks 
The     Stanley     Works,     New     Britain, 
Conn. 
Braces 
Goodell-Pratt   Co.,   Greenfield,    Mass. 
Miller's    Falls    Co.,    New   York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf 
Atlas   Mfg.'   Co.,   New   Haven,    Conn. 
Canada    Steel    Goods   Co..    Hamilton. 
The      Stanley     Works,     New     Britain, 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs   Co.,    Hamilton. 

Steel  Bending  Brake  Works.  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,   Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros.,    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,   Eng. 

Tallman   Brass  &  Metal  Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets,    Tubes    and    Rods 

Tallni.au    Brass  &  Metal   Co.,  Hamilton. 

Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Bread    Mixers 

Landers.   Frary  &  'Clark,   New  Britain. 
Brooms 

American  Broom  Works,  St.  Basi'e, 
Que. 

Bocckh    Bros.    Co.,    Toronto. 

Meakins  &   Sons,  Ltd.,  Hamilton,   Ont. 

T.    S.    Simms   &    Co.,    St.    John,    N.B. 

fitovens-Hepner  Co..    Port  Elgin. 

Walter  Woods  &  Co..   Hamilton,   Ont. 


Brushes 

American    Broom    Works,    St.    Basile, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &   Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms   &    Co.,    St.    John,    N.B. 
Stevens-Hepner  Co.,    Port  Elgin. 
G.    F.    Stephens   &   Co.,   Winnipeg. 

Builders'    Tools   and    Supplies 

Caverhill,   Learmont  &   Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd..    Montreal. 
Lufkin    Rule  Co.,  Windsor,    Ont. 
Millers  Falls  Co.,  Millers  Falls,   Mass. 
National     Machinery    &     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New   Britain. 
The  L.   S.    Starrett  Co.,   Athol,   Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,    Learmont   &    Co.,    Montreal. 

Goodell-Pratt    Co.,    Greenfield.    Mass. 

Howland,   D.  S.,  Sons  &   Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls   Co.,   Millers   Falls.    Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co..  Ltd., 
London,    Ont. 

The  Stanley  Works,  New  Britain. 
Conn. 

Williams  Bros.  &  Piggott.  Ltd.,  Bir- 
mingham, Eng. 

Building  Paper 

Bird    &    Son,    Hamilton. 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Buildings,   Portable 

Pedlar   People,    Ltd.,    Oshawa, 
Burlap 

G.    F.    Stephens    &   Co.,    Winnipeg. 
Burrs 
Parmenter  &   Bulloch   Co.,  Gananoque. 
The     Stanley     Works,     New     Brilain, 

Conn. 
The    Steel    Co.    of    Canada,    Hamilton. 

Butter  Workers  and  Boxes 

Beatty     Bros..      Ltd.,      Fergus,      Ont.; 

Winnipeg,    Man. 
Butts 
Canada   Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,      New     Britain, 

Conn. 

Butts   and    Hinges 

Canada    Steel    Goods  Co.,    Hamilton. 

The     Stanley     Works,      New     Britain, 
Conn. 
Butts,    Spring 

Chicago   Spring   Butt  Co.,    Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol,   Mass. 
Camp    Furniture 

J.    Pickles.    Winnipeg. 
Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Carriers,  Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.; 
Winnipeg,    Man. 

Carriers,   Cash   and    Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion   Sheet  Metal   Co.,   Hamilton. 
A.   C.    Leslie  Co.,   Montreal. 
Roofers   Supply   Co.,    Toronto. 
Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 
Carpet    Sweepers 
Bissell     Carpet    Sweeper    Co.,     Grand 
Rapids,   Mich. 
Cartridges 
Dominion    Cartridge    Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor,    Ont. 

Cash    Registers 

McCaskey     Systems,      Ltd.,      Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,   Frary  &  Clark,  New  Britain,     | 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire    Co.,    Hamilton. 
McKinnon   Chain   Co.,   St.   Catharines 

Ceilings,  Metal 

Metallic     Rooting     Co.,     Toronto     and 

Winnipeg. 
Pedlar    People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,    Liquid 

Can.  H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 


Chafing   Dishes 

Landers,   Frary  &  Clark,  New  Britain, 
Conn. 

Chamois,    Sponges 

Universal  Sales  Co.,  Montreal. 
Chain   Drills 

Goodell-Pratt   Co.,    Greenfield.   Mass. 
North   Bros.    Mfg.   Co.,    Philadelphia. 

Chain   Manufacturers 

Greening,    B.,   Wire   Co.,   Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain   Co.,   St.    Catharines. 

Chain,    Trace,    Fogging,    Halter, 
Dog    Leads,    Agricultural 

Greening,    B.,    Wire  Co..   Hamilton. 
McKinnon   Chain  Co.,   St.    Catharines. 

Chains 

B.   J.    Coghlin,   Montreal. 
Greening,    B.,   Wire  Co.,  Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain  Co.,   St.   Catharines. 

Chisels 

Buck    Bros.,    Milbury,    Mass. 
Goodell-Pratt  Co.,   Greenfield.  Mass. 
Stanley  Rule  &  Level  Co.,  TT.  Britain. 

Churns.    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 

Winnipeg,    Man. 
Cummer-Dowswell,     Ltd..     Hamilton. 

Clamps,   Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 
Winnipeg,    Man. 

Clippers,  All  Kinds 

American    Shearer    Mfg.    Co..    Nashua, 
Crescent  Mfg.   Co.,  New  York.   N.Y. 

Clocks 

.     The  Western  Clock  Co.,  La  Salle.   III. 

Clothes   Pins 

Wm.    Cane    &    Sons    Co.,    Newmarket. 
Meakins    &    Sons,    Hamilton. 
Walter  Woods  &   Co.,   Hamilton. 

Clothes  Driers 

Cummer-Dowswell,     Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Ont. 

Clothes    Fine 

R.    Bird  &   Co.,  Crewkeme,  Eng. 
Hamilton   Cotton  Co.,   Hamilton,    Ont. 

Clothes   Reels 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,     Ltd.,      Fergus,      Ont.; 

Winnipeg,    Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter    Woods    &    Co.,    Hamilton. 

Coal    Chutes 

The     Dennis     Wire    &     Iron     Works, 

London,    Ont. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,  Frary  &  Clark,  New  Britain. 
Colors,    Dry 

W.   B.   Bate  &  Co.,  Toronto. 

Canada   Paint  Co.,  (Montreal. 
Allan    Munro  Color  Co.,    Montreal. 
The   Ottawa   Paint.  Works.  Toronto. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,    Montreal. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
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For  the  Camp,  Garden  or  Lawn 


You    cannot    soil    a 

more     substantial     or 

yalue    line    of    furnish- 

than   that  which  we  manu- 

e. 


No.  O-GARDEN  SEAT 


ONTARIO   LAWN  SWING 


claim   is  big,  but  a  trial 
convince    you    that    the 
ids     are     its     equal,     and 
ery  profitable,  too. 

We  can  supply  your  needs 
quickly. 

Send  for  our  illustrated 
catalog. 

THE  STRATFORD  MFG.  CO . ,  Limited 

STRATFORD,  ONTARIO 


No.  17- 
LAWN  CHAIR 


Want  Ads, 

If  you  want  a  buyer 
for  your  business, 
or  have  a  situation 
to  fill  or  want  a 
situation,  send  us  a 
Condensed  Adver- 
tisement. There  is 
someone  who  is 
looking  for  a  pro- 
position such  as 
yours.  For  two 
cents  a  word  you  can 
speak  across  the 
continent  w  i  t  h  a 
condensed  adver- 
tisement in  this 
paper. 

Try  it  out. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


MACLEANS 

-THE  MAGAZINE  FOR  REAL  CANADIANS 

Every  phase  of  present-day  Canadian  life  is  reflected  in  the  July 
issue  of  MacLean's  Magazine.  It  is  vibrant  with  the  spirit  of 
Canada  to-day,  interpreted  by  the  Canadian  writers  of  first  rank 
best  fitted  to  treat  of  the  topics  assigned  them.  It  is  a  Magazine 
with  a  universal  appeal,  a  live  interest  for  every  member  of  the 
family.  It  is  the  Magazine  you  have  been  looking  for. 
Consider  the  following  list  of  writers  and  articles  in  the  July 
issue,  and  ask  your  news  dealer  for  the  July  MacLean's. 
f-v       f  .     wvt      c\  •  whose   virile   verse   places   bis 

Kfthf^rt     W       ^PTVIC*^    books  at  tbe  head  of  the  best 

UUUCI  L     TV  •   «VI  VIWC    8el,erg>    la    driving    an    ambu. 

lance  car  at  the  front  in  Flanders,  and  his  war  poems,  appearing  exclu- 
sively in  MacLean's  Magazine,  are  saturated  with  the  spirit  and  color 
of  the  trenches.  "The  Haggis  of  Private  McPhee"  in  the  July  Number 
is  a  humorous  and  yet  pathetic  treatment  of  a  subject  dear  to  the  heart 
of  every  Scotchman.  C.  W.  Jeffrey's  illustrations  make  it  more  realistic. 
»  g*\      w  ,     Well  known  to  MacLean's  readers  for 

/-XOTl^C     I  I   .54  111"    ber    amazing    revelations    of    German 

^^•O"^*'  X"'#  *-•*****»  machinations  in  the  United  States, 
and  whose  intimate  connection  with  those  high  up  in  financial,  business 
and  diplomatic  circles  in  the  neighboring  Republic,  has  given  her  series 
of  articles  in  MacLean's  prescience  positively  startling,  contributes  to 
the  July  MacLean's  yet  another  of  outstanding  import  under  the  head- 
ing of  "Canada's  Greatest  Service  to  the  Empire." 

D  •_,_  J;_._.  C~.n~.~~l  I  ~.~,l~  A  fascinating  character  sketch  of 
Drigaaier-Oenerai  L.Ogle  the  Hamilton  lawyer,  who,  cast- 
ing aside  his  gown  and  his  briefs,  is  organizing  and  training  as  head  of 
Number  Two  Division,  a  Canadian  army  larger  than  that  Britain  sent 
to  Waterloo  under  Wellington.     By  Hugh  S.  Eayrs. 

Immiorah'nn  j»ft*»r  th#»  War   Some    pIain    faets    are    Siven 

immigration  arter  me  war  and    deductions    drawn    by 

Fisher  King.  No  more  vital  question  is  occupying  the  minds  of  Canadian 
statesmen.     Every   business  man   should   read   this  article. 

M_||:_  \A~Cliincr  raises  tIle  startling  question,  "Now  that  women 
meme  iviuv^iuiig  uave  tlle  vote  in  western  Canada,  will  they 
want  to  sit  in  Parliament?"  Mrs.  McClung,  herself  a  leader  in  the 
Western  feminist  movement,  answers  this  question  in  a  characteristic 
article  in  the  July  MacLean's. 

^trinapr  anH   MrF»rl»n*»    continue    in    the    July    MacLean's 

oiringer  ana  ivicrariane  their    captivating    st0ries,    "The 

Anatomy    of    Love"    and    "Behind    the    Bolted    Door?"     Both    these    men 

are  first  flight  fiction   writers,   and   both   Canadian    born    and   bred,   and 

both   with   continental   reputations. 

Then    there    is   that   ever-popular    department,    The    Review    of    Reviews, 

which   gives   the   busy    reader   the   cream   of  the   world's    best   periodical 

literature. 

Buy  the  July   MacLean's.     Learn   at  first  hand  just  how  good  and   how 

interesting   this    thoroughly    Canadian    Magazine   is. 

SUBSCRIPTION  PRICE  $1.50  PER  YEAR 
'he  MacLean  Publishing  Co.,  Limited,  143  University  Ave.,  Toronto 


JULY 


ON  SALE 
EVERYWHERE 


15c 


Wellington  Mills,  London,  England 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Gladstone, 


Co.,    Ltd. 


fold    Kolled   Strip   Steel 

The  Stanley  Works,  New  Britain. 
f  ollection  Agency 

Assignees    Agtnts.    Limited,    Toronto. 

f  ompasses 

■Marble   Aims  &    Mfg.    Co., 
Mich. 
Conductor  Pipe 

The    Thos.    Davidson    Mfg. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg, 
l'edlai    People,  (Ltd..    Oshawa,   Out. 
Roofers    Supply    Co..    Ltd.,    Toronto. 
Wheekr    &    Bain,    Toronto. 
Winnipeg    Ceiling     &      Roofing      Co., 

Winnipeg. 

Coping   Saws 

Bridgeport  Hdwe.   Mfg.   Corp.,  Bridge- 
port,   Conn. 
ford,   Wire  Picture 

The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 


Ltd., 


an  1 


Cordage 

Hamilton    Cotton   Co.,    Hamilton. 

f  ornices,  Metal 

Metallic    Roofing    Co.,    Toronto,    Win- 
nipeg. „  ,  ~    . 

Pedlar  People,   Ltd.,  Oshawa,  Ont 

Roofers    Supply   'Co..    Ltd.,   Toronto. 

Wheeler   &    Bain,    Toronto. 

Winnipeg      Ceiling      &      Roofing      Co.. 
Winnipeg. 
f  orrugated   Fasteners 

The    Stanley   Works,    New    Britain. 

The    Steel     Co.    of    Canada,     Limited, 
Hamilton. 
Corrugated   Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto. 
Winnipeg.  . " 

Pedlar  People,   Ltd.,  Oshawa  O.nt. 

Roofer  Supply  Co      Ltd.,   Toronto 

Winnipeg    Steel     Granary     &    Culve.t 
Co.,  Winnipeg. 

Wheeler  &    Bain,    Toronto. 
Corrugated   Aluminum 

The     British     Aluminum     Co., 
London,   Eng. 
Cow    Stalls   and    Stanchions 
Bull  and  Calf  Pens. 

Beatty  Bros.,  Ltd..   Fergus,  Ont. 
Winnipeg,    Man. 

Cow   Ties  „        _      _.__ 

Greening,   B.,   Wire  Co..   Hamilton. 
McKinnon  Chain   Co.,  St.    Cathanns. 
Cranes,   Hand   Power 
Manitoba   Bridge   &    Iron   Wks..   Ltd., 
Winnipeg,   Man. 
Cranes,   Overhead   Travelling 
Manitoba   Bridge   &    Iron   Wks.,    Ltd.. 
Winnipeg,   Man. 
Crate   Openers  ., 

Bridgeport  Hdwe.  Mfg.    Corp.,   Bridge- 
port,  Conn. 
Crowbars 
B.    J.    Coghlin,   Montreal. 

Culverts 

Pedlar    People,    Oshawa,    Ont. 
Winnipeg    Steel      Granary     &    Culvert 
Co.,    Winnipeg. 

Cuspidors  „     .      , 

Thos.   Davidson  Mfg.   Co..   Montreal. 

Cutlery,    Razors,    Scissors.    Etc. 

Acme   Shear  Co.,    Bridgeport,    Conn. 
Canadian   Wm.    A.    Rogers.    Ltd.,    Tor- 
onto. . 
Caverh'ill.   Learmont    &  Co.,    Montreal. 
Cvookes,   Jonathan,   &    Son. 
Geneva   Cutlery  Co.,   Geneva.   N.Y. 
Howland.  H.  S..  Sons  &  Co.,  Toronto. 
Wnttnn.   Jas.,    &  Co.,    Montreal. 
Landers,  Frary  &  Clark,  New  Britain. 

Marble'  Arms   &   Mfg.    Co.,   Gladstone, 

Modlasbaa,   Clarke  Co..   Ltd..   Niagara 

Falls. 
Oneida     Community. 

N.Y. 

Geo.     Woslenholim    & 
Eng. 


Door   Checks 

Wm.    Newman    &    Sons,    Birmingham. 
Door    Hangers 

Canada'  Steel  Goods  Co.,   Hamilton. 
Cushman     Motor     Works,       Winnipeg, 

Man. 
Myers,    F.    E.,    &    Bro.,    Ashland,    O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don. On  i. 
The    Stanley    Works,    New    Britain. 

Door    Sixrings 

Chicago  Spring  Butt  Co.,  Chicago,   111. 
Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham, Eng. 

Drills 

Pratt   &   Whitney   Co.,    Dundas,    Ont. 
Draw    Pulls 

The  Stanley  Works,   New   Britain. 
Drills,  Brick  and   Stone 

Whitman     &     Barnes    'Mfg.     Co.,     St. 
Catharines. 

Dry  Batteries 

Canada   Dry   Cells,   Ltd..   Winnipeg. 
Canadian    Carbon   Co.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    Tor- 
onto. 
Mainer   Electric    Co.,    Ltd.,    Winnipeg. 
The   Maytag   Co.,    Ltd.,    Winnipeg. 
Northern  Electric  Co.,  Ltd.,   Montreal. 

Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People.   Ltd.,    Oshawa,    Ont. 
Roofers  Supply  Co.,   Ltd.,   Toronto. 
Wheeler  &    Bain    Co. ,    Hamilton. 
Winnipeg     Ceiling     &      Roofing     Co., 
Wininpeg 
Elbows 
Thos.     Davidson    'Mfg.    Co.,    Montreal. 
'Metallic    Roofing   Co..    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People;  Oshawa,  Ont. 
Roofers  Supply   Co..  Ltd.,   Toronto. 
Wheeler  &  Bain.  Toronto. 
Winnipeg      Ceiling      &      Roofing    Co., 
Winnipeg. 
Electric    Heating    Specialties 
Landers.   Frary  &   Clark,   New  Britain 
Renfrew    Electric  Co.,    Ltd.,    Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Mainer  Electric  Co.,  Ltd..  Winnipeg. 
Northern  Electric  Co.,  Ltd..  Montreal. 
Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 

Electric  Irons 

Landers.   Frary'  &  Clark,  New  Britain. 

Northern   Electric  Co..  Ltd.,   Montreal. 

Renfrew    Electric   Co.,    Ltd.,    Renfrew. 

E'^ctric   Tools 


Ltd.,       Oneida. 
Sheffiell, 


Corp. ,   Bridge 


Cutting  Pliers 

Bridgeport  Hdwe.    Mfg 
nort,    Conn. 

CjohnWs.    Iver.   Arms   &    Cycle   Wks.. 
Fitch  burg.    Mass. 

"flanrWta   Bridge   &    Iron    Wks.,    Ltd. 

Winnipeg.    Man. 
Disinfectants  . 

Continental    Oil    Co..    Winnipeg. 
Display   Backs,   Wire  Cloth 

R.    M.    Bowser    &    Son,    Renfrew,    Pa 

Hies  _      .        -    . 

Pratt   &  Whitney  Co..   Dundas,   Ont. 

Door    Bolts 

The   Stanley  Works,    New   Britain. 


London . 


London . 


Ltd.,    London, 


John    Oakey    &    Sons,    Ltd. 
Eng. 
Emery 
John    Oakey    &    Sons,    Ltd 
Eng. 
Emery   Cloth 
John    Oakev    &    Sons 

Eng. 
G.    F.    Stephens    &   Co.,    Winnipeg. 

Emery  or  Corundum  Wheels 

The   Carborundum   Co.,    Niagara   Falls. 
N.Y. 

Emery    Wheels 

John    Oakey    &    Sons,    Ltd.,    London. 
Eng. 
Enamels 
W.    B.    Bate  &  Co.,   Toronto. 
Berry    Bros..    Walkerville.    Ont. 
Canada    Paint    Co..    Montreal. 
Dougall    Varnish    Co..    Ltd.,    Montreal 
Martin -lafenonr    Co.,    Montreal. 
The  Ottawa   Paint  Works,   Toronto. 
Pratt   &   Lambert,   Bridgeb'inr.    Out. 
A.    Rjrmwv   &   Son     Co  .    Montreal. 
Sherwin-Williams  'Co..    Montreal. 
G.  F.   Stephens  &  Co..  Winnipeg. 

Enamel»(l    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

End    Cutting   Nippers 

Bridgeport  Hdwe.  'Mfg.    Corn..    Bridge- 
port.   Conn. 
Escutcheon  Pins 

The   Paranenter  &   Bulloch   Co..    Gana 

noque.  Ont. 
The  Steel   Co.   of  Canada.   Ltd.,   Ham- 
ilton. 
Eveners,  3,  4  and  5  Horse 

Wm.   Newman   &   Sons.  Ltd.,   Birming- 
ham,  Eng. 
Farm    Lighting    Outfits 

Mainer    Electric  Co..    Ltd.,    Winnipeg. 

Fanlight    Gear 

Wro.    Newman  &  Sons.   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 

Stanley    Works,     New     Britain,    Conn. 
Fasteners,   Storm,  Sash 

and    Screen 

Stanley    Works,    New    Britain,    Conn. 


Fencing,    Farm,    Poultry^    Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,  Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling   Bros.,   Ltd.,    Montreal. 

A.    Ramsay  &   Son  Co.,   Montreal. 
Figured    Rolled   Glass 

A.    Ramsay   &   Son  Co.,   Montreal. 
Files  and  Basps 

Barnett    Co.,    G.    &    H.,    Philadelphia. 

Delta  File  Works,  Philadelphia,  Pa. 

Henry   Disston   &  Sons,   Toronto. 

Nicholson    File    Co.,     Port    Hope. 

Simonds     Canada      Saw      Co.,       Ltd., 
Montreal 
Firearms 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver.  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Manble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington    Aims    TJ.M.C.    Co.,    Wind- 
sor. 
Fire   Brick 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Fire  Clay 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Fire   Door   Fixtures 

The    Dennis      Wire      &      Iron    Works, 

London,    Ont 
Pedlar    People,    Oshawa,    Ont. 
The   Stanley   Works,    New    Britain. 
Richard  Wilcox  Can.   Co.,  London. 

Fire  Escapes 

The    Dennis      Wire      &      Iron    Works, 

London,    Ont. 
Canada    Wire      &      Iron    Goods    Co.. 

Hamilton 
'Manitoba  Bridge  &   Iron   Works,   Ltd.. 
'Winnipeg,    Man. 
Fire   Place   Furnishings 
The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor.   Out. 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 
The    Dennis      Wire      &    Iron     Works, 
London.    Ont. 
Fishing  Tackle 
Andrew   B.    Hendryx  Co. 
Marble   Arms   &  Mfg.    Co..    Gladstone. 
Mich. 
Flashlights.   Electric 
Canadian    Carbon   Co.,    Ltd..    Toronto. 
Interstate    Electric    Novelty    Co..    Ltd., 

Toronto 
Mainer    Electric    C.    Ltd.,    Winnipeg. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham.  Eng. 

FIi"t    Paper 

John    Oakev    &    Sons,    Ltd.,    London. 
Eng. 
Food    Choppers 
Landeis.   Frary  &  Clark,  New  Britain. 

Force    Cups 

Canadian    Consolidated      Rubber      Co., 

Montreal. 
Gutta    Percha    &    Rubber,    Ltd.,    Tor 

onfo. 

Forgings 

Manitoba    Bridge    &    Iron    Wks.,    Ltd.. 

Winning.    Man. 
The  Steel  [Co.   of  Canada,   Ltd..   Ham 

iiton 

Friction  Hoists 

Manitoba    Fridge    &    Iron    Wks.,    ltd., 
Winnipeg,    Man. 

Funnels 

The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 
Clare  Bros.  &  Co..  Ltd..  Preston.  Ont 
Findlay    Bros.    *.   Co.,    Ltd.,    Carleton 
Place,   Ont. 
Gaffs.    Fishing 

Marble   Anns  &    Mfg.    Co.,    Gladstone. 
Mich. 
Galvanizing 
Canada   Metal   Co..  Toronto. 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
Galvanized  Iron 
Dominion     Sheet    Metal     Co.,      Ham- 
ilton. 
John    Lysaght,    Ltd.,    Bristol,    Newport 

and   Montreal. 
The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 
Roof  ere   Supply   Co.,    Ltd..   Toronto. 
Wheeler   &    Bain.   Toronto. 
Winnipeg     Ceiling      &      Roofing     Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios..      Ltd.,      Fergus,      Ont., 

Winnipeg,    Man. 
Pedlar    People,    Oshawa,    Ont. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 
Galvanized    Ware 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.   S.   Howland,   Sons  &   Co.,   Toronto. 
Galvanized     Wire 

Dominion     lion     &     Steel     Co.,     Ltd.. 

Sydney. 
Fro.it    Steel   &    Wire    Co..    Ltd.,    Ham- 

i]  on. 
The   Steel  Co.    of  Canada,   Ltd.,   Ham- 
ilton. 
The    Western   Wire   &    Nail    Co.,    Ltd., 
London,   Ont. 
Garages,    Metallic 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

and    Winnipeg. 
Pedlar  People.  Ltd.,   Oshawa,   Out. 

Ga  rage   Hard  ware 

Caverhill.    Learmont  &    Co.,    Montreal. 
Lewis   Bros.,    Ltd.,   Montreal. 
Frank   Mossberg   Co.,    Attleboro,    Mass. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 
The  L.   S.  Starrett  Co.,  Athol,  Mass. 
Trimont  'Mfg.   Co.,   Roxbury,  Mass. 
The    'Stanley     Works,      New     Britain, 
Conn. 
Garbage  Cans 

Thos.    Davidson    Mfg.    Co..    Montreal. 
Garden    Tools 

Ward    &    Payne,    Sheffield,    Eng. 
Gas  Fixtures 
The    Barton-Netting  Co.,    Ltd..    Wind- 
sor.   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,   Mich. 
Gasoline  Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,   Farm  and   Stock 

Frost   Steel   &   Wire   Co.,   Ltd.,    Ham- 
ilton. 
j       MoGregor-Banwell     Fence    Co.,     Walk- 
erville,   Ont. 

Gauges 

Pratt  &  Whitney  Co.,  Dundas,   Ont. 
L.    S.   Starrett  Co.,   Athol,   Mass. 

Glass 

A.    Ramsay  &    Son   Co.,    Montreal. 
G.   F.   Stephens  &   Co.,   Winniptg. 
Toronto    Plate    Glass     Importing    Co.. 
Ont. 

Glass   Cutters 

Goodell-Pratt   Co.,    Greenfield.    Mass. 
Miller   Falls   Co..    Millers   Falls,    Mass. 
A.   Ramsay  &   Son   Co.,    Montreal. 
Glass   Cutting  Boards 
The   Lufkin   Rule   Co.,   Windsor,    Ont. 

Glass,  Ornamental 

A.    Ramsay  &    Son    Co.,    Montreal. 
G.    F.  Stephens  &  Co.,    Winnipeg. 
Toronto    Plate    Glass     Importing    Co., 
Ont. 

Glass,    Sheet    and    Figured 

A.   Ramsay  &   Son   Co.,    Montreal. 
Toronto    Plate    Glass     Importing    Co., 
Ont. 

Glass  Paper 

John    Oakey    &    Sons,    Ltd..    London, 

Eng. 
.V.    Ramsay   &    Son    Co.,    Montreal. 

Glass,  Wired 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Nevrth,  London,  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co..  Ltd..  Toronto. 
Toronto  Plate  Glass  Importing  Co., 
■Ont. 

Glazier's    Diamonds 

A.  Ramsay  &  Son  Co..  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
A.   Shaw  &  Son,  London.   Eng. 

Glue 

W.    B.    Bate   &  Co.,    Toronto. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Gouges 

Buck  Bros..   Milbnry,    Mass. 

Granaries,   Portable,  Metallic 

Metallic    Roofing    Co.,    Ltd..    Toronto, 

Winnipeg. 
Pedlar  People.    Oshawa,   Ont. 

Grindstones 

Cleveland   Stone   Co.,   Cleveland. 
Millers  Falls  Co.,  Millers  Falls,   Mass. 
Richards-Wilcox  Mfg.  Co.,  London. 
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COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-  Canadian 

A 11- Wood  en 

JVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Neiv  Wooden  Wash  Board 
NEWMARKET,   ONT. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG    IRON 


ind    SIEMENS-MARTIN 


OPEN  HEARTH  STEEL 


Tough,  Uniform 


Corrosion-resisting 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 

ELECTROLYTIC   NICKEL— 99.80%. 

Prime   Metals   for   the   Manufacture    of   Nickel   Steel',   German    Silver,   Anodes   and    all 

remelting    purposes.      Our    Nickel    is    produced    as    Rods,    Sheets,    Strip    Stock,    Wire 

and   Tubes. 

We   are    SOLE    PRODUCERS    of   this    natural,    stronger 
than-steel,  nou  eorrodible  alloy. 

Manufactured    forms    are    Rods,    Flats,    Castings.    Tubes, 
Sheets,   Strip   Stock  and  Wire. 
Send   Inquiries   Direct  to  TJs. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,   NEW  YORK 


^ON£T^ 
M  ET*U 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Grinders,    Grain 
Beatty     Bros.,     Ltd.,     Fergus,      Ont. ; 

Winnipeg,    Man, 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinding-   Compound 
The    Carborundum    Co. 
Guns 
CaverhlH,   Learmont  &   Co.,   Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,   Iver,    Anns  &    Cycle  Wks., 

Fitchburg,   Mass, 
Marble   Arms  &  Mfg.   Co.,    Gladstone, 

Mich. 
Remington    Arms-Union     M.     C.      Co. 

Windsor,    Ont. 
Ross    Rifte  Co.,    Quebec. 
Gnn  Implements  and  OH 
Marble   Arms  &   Mfg.    Co.,    Gladstone, 
Mich. 
Hack    Saw   Blades 
E.    C.    Atkins  &  Co.,   Hamilton,    Ont. 
Henry  Disston  &  Sons,  Toronto. 
L.    S.    Starrett   Co.,    Athol,   Mass. 
Victor  Saw  Works,   Hamilton,   Ont. 
Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Henry  Disston  &  Sons,   Toronto. 
Goodell-Pratt   Co.,    Greenfield,    Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery     &     Supply    Co., 

Ltd.,  Hamilton. 
Victor  Saw  Works,   Hamilten,   Ont. 
Hack    Saw   Machines 

Victor  Saw  Works.   Hamilton,   Ont. 
Hume    Fasteners 

Imperial    Mfg.   Co.,    Welland,   Ont 
Hammers 
Stanley    Rule  &   Level   Co.,   New   Bri- 
tain,  Conn. 
Whitman     &     Bames     Mfg.     Co.,    St. 
Catharines. 
Handles 

Still,  J.   H..   Mfg.   Co..    St.    Thomas. 
Hand   Hoists 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,     Man. 

Hand   Lanterns. 

Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Mainer   Electric   Co.,    Ltd.,    Winnipeg, 
Hand   Screws 
National    Machinery     &     Supply    Co., 
Ltd.,   Hamilton. 

Hangers,   Storm    Sash  and   Screen 

The     Stanley     Works,     New     Britain. 
Hardware,    Metal    Window 

The     Stanley     Works,     New     Britain. 
Harvest    Tools 
Beatty    Bros.,      Ltd.,      Fergus,      Ont. ; 

Winnipeg,    Ont 
H.  S.  Howland,  Sons  &  Co.,  Toronto. 
Hay  Unloading  Tools 
Beatty    Bros.,      Ltd.,      Fergus,      Ont.: 

Winnipeg,    Ont 
F.   E.   Myers  &  Bro.,   Ashland,   Ohio. 
Hay    Hire 
Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,  Ont 
Heating   Drums 

Collins    Mfg.   Co.,    Toronto. 
Hinges 
Canada    Steel    Goods    Co.,    Hamilton. 
London  Bolt  &  Hinge  Works,  London. 

Ont 
The   Stanley   Works,    New    Britain. 
Hinges,    Spring 

Chicago  Spring   Butt  Co.,   Chicago. 
Hockey   Sticks 

Still,  J.  H.,  Mfg.  Co.,  St.  Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Manitoba    Bridge   &    Iron    Wks..    Liu.. 
Winnipeg,    Man. 

Hollow  Handle  Tool   Sets 

Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge 
port,  Conn. 
Hooks 
The   Stanley    Works,    New    Britain. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 
Hoops,   Steel  and   Wire 
The   Laidlaw   Bale-Tie   Co.,    Hamilton. 
The  Steel  Co.  at  Canada,   Ltd.,   Ham 
II  ton. 
Hooks,    Conductor 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler    &    Bain,    Toronto. 
Hooks,  Moulding 
Tke    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hooks,  Hat  and  Coat. 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Horns.  Automobile. 
Hyslop    Bros.,    Limited,    Toronto. 

Horseshoes  and   Nails 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Hose,  Garden  and  Lawn 
Canadian     Consolidated     Rubber     Co., 

Montreal. 

Gutta    Percha    *    Rubber    Mfg.    Co., 

Toronto. 

Horse    Covers 

Canadian     Consolidated     Rubber     Co., 

Montreal. 


(lot    Plates 

Collins  Mfg.   Co.,  Toronto. 

Ice   Cream   Freezers 

Wm.    Cane   &    Sons    Co.,    Newmarket, 

Ont. 
The    Thoa.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
North   Bros.   Mfg.   Co.,    Philadelphia. 

Ice  Cutting  Tools 
North   Bros.    Mfg.  Co.,   Philadelphia. 

Incubators 

Collins  Mfg.   Co.,    Toronto. 

Cushman  Motor  Wks,  Ltd.,  Winnipeg. 
Iron   and    Steel   Bars 

B.   J.  Coghlin,   Montreal. 

Dominion    Iron    and    Steel    Co.,    Ltd.. 
Sydney. 

London    Rolling  Mill  Co.,   London. 

Manitoba    Bridge    &   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 

The  Steel  Co.  of  Canada,   Ltd..   Ham- 
ilton. 
Iron   Pipe 

Canadian  Tube  &  Iron  Co.,   Montreal. 

The  Steel  Co.  of  Canada.   Ltd.,   Ham- 
ilton. 
Iron    Pumps 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,   and 
Winnipeg. 

Darling    Bros.,    Ltd.,    Montreal. 

R.   McDougall   Co.,   Gait. 

F.  E.   Myers  &  Bro.,   Ashland,  Ohio. 

Ironing  Boards 

McFarlane  Ladder  Works,  Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 

Jacks,    Auto 

Richards-Wilcox    Canadian    Co..    Lon- 
don,   Ont 
Japans 

Berry  Bros.,   Walkerville,   Ont. 

W.    R.    Bate   &   Co.,   Toronto. 

Canada  Paint  Co.,   Ltd.,  Montreal. 

A.   Ramsay  &   Son  'Co..   Montreal. 

Joist    Hangers 
Manitoba   Bridge   &   Iron   Wks.,    Ltd. 

Winnipeg,   Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 
London.    Ont 
Kitchen  Cabinets 

Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,     London. 
Eng. 
Knives,  Hunting  and  Fishing 
Landers,   Frary  &  Clark,  New  Britain, 

Conn. 
Marble   Arms  &   Mfg.   Co.,    Gladstone, 

Mich. 
Geo.    Wostenholm    &    Sons,    Sheffield 
Eng. 

Knurling   Tools 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 
Ladders,  Step 

Beatty     Bros..     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
McFarlane  Ladder  Works,  Toronto. 
G.    F.    Stephens   &   Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
Ladders,    Shelf 

F.  E.    Myers   &   Bro..    Ashland.    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack 

Barton    Netting    Co.,    Ltd..    Windsor, 
The   L.    Martin  Co.,    New   York. 

G.  F.   Stephens  &  Co.,    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 

Lamps,  Electric. 

Amalgamated    Electric   Co.,    Toronto. 
Basters,    Jackson    Co.,    Toronto. 
Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

Lanterns,    Gasoline 

Canadian   Carbon   Co.,    Ltd.,   Toronto. 
National    Stamping    &    Electric    Wks., 
Chicago,   111. 

Latchets 

The     Stanley     Works,     New     Britain, 
Conn. 
Lawn    Fencing    and    Gates 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Canada   Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 

Frost  Steel   &    Wire  Co.,    Ltd.,    Ham- 
ilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGregor-Ranwell    Fence    Co.,    Walk- 
erville,   Ont. 
Lawn    Mowers 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Lawn   Settees 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

Canada     Wire     &     Iron     Goods     Co., 
Hamilton. 

Stratford    Mfg.    Co..    Stratf  .rd. 


Lawn   Swings 

McFarlane  Ladder  Works,  Toronto. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio 
Stratford   Mfg.    Co.,    Stratford,    Ont. 

Linseed  Oils 
Dominion     Linseed     Oil     Co.,       Ltd., 

Montreal. 
A.    Ramsay   &    Son    Co.,    Montreal. 

Lead   Pipe 

Canada    Metal    Co.,    Toronto. 
Hoyt    Metal    Co.,    Toronto. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton.    » 


Levels 

Goodell-Pratt  Co.,    Greenfield,    Mass. 
Henry   Disston   &  Sons,   Toronto. 
Lufkin   Rule  Co.,   Saginaw,    Mich. 
L.   S.   Starrett  Co.,  Athol,  Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,    Conn. 

Litter   Carriers,   Track 
and   Fittings 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winipeg,    Man. 

Lockers 

Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont. 

Lumbering   Tools 

Pink,  Thos.  &  Co.,  Pembroke,  Ont. 
Mantles  and  Grates 
The    Barton-Netting   Co.,    Ltd.,    Win'', 
sor,   Ont 

Match   Boxes,   Waterproof 

Marble   Arms  &   Mfg.    Co.,    Gladstone, 
Mich. 

Mats,   Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 
.Mechanics'  Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,   Mass. 
National     Machinery     &     Supply     Co 

Hamilton. 
Pratt   &   Whitney  Co.,   Ltd.,    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,    Conn. 
L.   S.    Starrett  Co..   Athol,  Mass. 
Metals 

The     British     Aluminium     Co.,     Ltd. 
London,    Eng. 

Canada    Metal   Co.,    Toronto. 

Caverhill,   Learmont  &   Co.,   Montreal 

Henderson    &    Richardson,    Montreal 

Hoyt    Metal    Co.,    Toronto. 

Leslie,  A.  C,  &  Co.,  Montreal. 

Nova   Scotia    Steel    &   Coal   Co.,    New 
Glasgow.    N.S. 

The   Stanley   Works,    New   Britain. 

Tallman    Brass    &    Metal    Co.,    Ham- 
ilton. 

Williams    Bros.    &   Piggott,    Ltd.,    Bir- 
mingham,   Eng. 

Metal   Boxes,   for   Specialties 

Eley   Bros.,    Ltd.,    London,    Eng. 
Metal    Lockers 

Canada  Wire  &  Iron  Goods  Mfg.   Co. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London.  Ont. 

Metal   Shingles,   Siding,  Etc. 

Metallic     Roofing     Co.,     Toronto     und 

Winnipeg. 
Pedlar  People.   Ltd.,    Oshawa. 
Roofers    Supply   Co..    Ltd.,    Toronto. 
Winnipeg     Ceiling     &      Roofing     (,o., 
Winnipeg. 

Metal  rolish,  Emery  Cloth,  etc. 

Continental  Oil  Co.,   Winnipeg. 
Oakey,  John  &  Sons,  London,   Eng. 
Metal   Windows  and  Doors 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Winnipeg     Steel     Granary     &     Culvert 

Co.,  Winnipeg. 

Micrometers 

Goodell-Pratt  'Co..  Greenfield,  Mass. 
L.   S.    Starrett  Co.,   Athol,  Mass. 

Mitre   Boxes 

Millers  Falls  Co.,  Millers  Falls,  Mass. 
Stanley   Rule   &   Level   Co.,    New    Brl 
tain,  Conn. 

Monel    Metal 

The     International     Nickel     Co.,     New 
York,   N.Y. 

Motorcycles 

Johnson's,    Iver,    Arms   &   Cycle  Wks., 
Fitchburg,   Mass. 
Mop    Wringers 
White   Mop   Wringer  Co.,    Fultonville. 
N.Y. 
Nail    Pullers 
Bridgeport  Hdwe.    Mfg.    Corp..   Bridge 
port,  Conn. 


Nails,   Wire 

The     British     Aluminium     Co.,     Ltd., 

London,   Eng. 
Dominion    Iron    &    Steel    Co.,    Sydney. 

N.S. 
H.   S.  Howland,  Sons  &  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Northern    Bolt    &    Screw    Co.,     Owen 

Sound,  Ont. 
Roofers   Supply  Co..    Ltd.,   Toronto. 
The    Steel    Co.    of    Canada,    Limited 

Hamilton. 
Parmenter  &  Bulloch  Co.,  GananoQ'.ie. 
Nickel 
The     International    Nickel    Co.,     New 
York,   N.Y. 
Oils 
Brandram-Henderson,     Ltd.,     Halifax, 

N.S. 
Continental   Oil  Co.,   Winnipeg. 
Martin-Senour  Co.,  Ltd.,   Montreal. 
A.    Ramsay   &   Son.    Montreal. 
Oilers 

Thos.    Davidson   Mfg.  Co.,    Montreal. 
Oil   Cake. 
Dominion     Linseed     Oil     Co.,     Ltd., 
-Montreal. 
Oil    atones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil  Tanks  and  Pumps 
Darling    Bros.,    Ltd.,    Montreal. 
Wayne  Oil  Tank  &  Pump  Co.,   Wood- 
stock,   Ont. 
Ornamental  Fences  and  Gates 
Banwell-Hoxie    Fence   Co.,    Hamilton. 
Frost  Steel  &    Wire   Co.,   Ltd.,    Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
erville,   Ont. 
Ornamental   Iron   and   Wire 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,   Man. 
Packing 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
The    Canadian    H.    W.    Johns-Manville 
Co.,   Ltd.,  Toronto. 
Pails 

Wm.    Cane    &    Sons   Co.,    Newmarket. 
Paints,  Oils,  Varnishes 
Berry    Bros.,    Ltd.,    Walkerville,    Ont 
Brandram-Henderson,     Montreal. 
Canada  Paint  Co.,   Montreal. 
Dougall    Varnish  Co.,    Ltd.,    Montreal. 
Imperial  Varnish  &  Color  Co.,  Toronto 
R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal 
Martin-Senour  Co.,    Montreal. 
Moore,    Benjamin  &  Co.,   Toronto. 
Ottawa    Paint   Works,    Ottawa,    Ont. 
Pratt  &  Lambert,  Inc.,  Bridgeburg. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Sherwin-Williams   Co. ,    Montreal. 
G.    F.   Stephens  &  Co.,    Winnipeg. 
Paint  and   Varnish   Remover 
Dougall    Vamish   Co.,    Ltd.,    Montreal. 
A.  Ramsay  &  Son  Co.,  Montreal. 
Paris  Green 
Canada   Paint  Co.,    Montreal. 
Allan    Munro    Color    Co.,    Ltd.,    Mon- 
treal. 
Pastry  and  Bread  Boards 

Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Perforated    Sheet   Metals 
Canada  Wir»  &  Iron  Goods  Mfg.  Co. 

Hamilton,    Ont. 
Greening,  B.,  Wire  Co.,  Hamilton. 
Pie  Plates 

Mecca   Specialties   Co.,    Ltd.,    Toronto. 
Pig   Iron 
The     Steel     Co.     of     Canada,      Ltd., 

Hamilton. 
A.  C.  Leslie  &  Co.,  Montreal. 
Pipe  Wrenches 

Trimont  Mfg.  Co.,  Roxbury,  Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized 
Beatty     Bros.,     Ltd.,     Fergus,     Ont. ; 
Winnipeg,    Man. 

Canadian  Tube  &  Iron  Co.,   Montreal. 
Hoyt    Metal    Co.,    Toronto. 
The     Steel      Co.      of     Canada,     Ltd., 
Hamilton. 
Pipe,  Galvanized  Cond. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Roofers   Supply  Co...  Ltd..   Toronto. 
Wheeler   &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Pipe    Cutters 

Trimont  Mfg.   Co.,  Roxbury,   Mass. 
Plane  Irons 

Buck  Bros.,  Milbury,   Mass. 
Planes 
National     Machinery     &     Supply     Co., 

Ltd.,    Hamilton. 
Stanley   Rule   &   Level  Co.,    New    Bri- 
tain,   Conn. 
Pliers 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Plugs,  Electricians*. 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Post   Hole  Augers 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,     Man. 
Poultry  Netting 
Greening,    R„   Wire  Co.,   Hamiltom. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal, 
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Condensed  or  "Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATE'S  (payable  in  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5c  additional  each  insertion,  when  Boy  Number  is  required  Each 
figure  counts  as  one  word. 


WANTED 


WANTED  —  AN  EXPERIENCED  HARD- 
wareman,  capable  of  taking  charge  of  up-to- 
date  hardware  in  Western  City,  with  object 
of  taking  interest  in  business  if  everything  is 
satisfactory.  Must  be  thoroughly  reliable, 
good  appearance,  first  class  salesman.  State 
nationality,  married  man  preferred.  Salary, 
$2,300  per  year.  Apply  in  first  instance  by 
mail  only,  to  Editor,  Hardware  and  Metal, 
Box   280,   Toronto.  (27) 


FOR    SALE 


FOR  SALE— IN  WESTERN  ONTARIO  VI L- 
lage — hardware  store,  stock  and  dwelling. 
Stock  about  $4,000;  buildings  $3,500;  no  oppo- 
sition.    Apply   Box  290.   Hardware   and   Metal. 

(27) 


FOR    -SALE— OWING    TO 
my    partner    and    brother, 
health.   I  am  compelled   to 
most    profitable    hardware 
city    of    London.      Our   stoc 
up-to-datP,      and      bought 
prices.     This    is    a    rare    o 
right    man.      Apply    to    W. 
The    Love    Hardware  Co 
London. 


THE  DEATH  OF 
and  my  own  poor 
give  up  one  of  the 

businesses  in  the 
k   is   all    clean    and 

at      before-the-war 

pportunity    for    the 

D.    Love,    care    of 

111   Dundas-  Street. 

(27) 


3  ESTABLISHED  1849 

BRADSTREET'S 

Offices   Throughout  the  Civilized   World 
OFFICES  IN   CANADA: 
Calgary,   Alta.  I       Vancouver,   B.C. 

Edmonton,  Alta.  Hamilton,  Ont. 

Halifax,  N.S.  Montreal.  Que. 

London,  Ont.  Quebec,  Que. 

Ottawa,  Ont.  Toronto,  Ont. 

St.  John,  N.B.  I       Winnipeg,   Man. 

Victoria,  B.C. 

Reputation    gained    by    long    years     of 

vigorous,    conscientious    and    successful 

work. 

Thomas  C.  Irving,  Wenster„Mcaan„aagdear 

TORONTO 


MISCELLANEOUS 


WAREHOUSE  A'ND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited, 
Supplied-  by  the  trade  throughout  Canada,   (tf) 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher 
Limited,  Room  314,  Stair  Building,  Toronto. 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service 
Remington  Typewriter  Co.,  Ltd.,  144  Bav  St  ' 
Toronto.  '■ 


MYERS  HOUSE  PUMPS 

A  MYERS  HOUSE  PUMP 
must  be  seen  to  be  appre- 
ciated. They  are  handsomely 
finished  and  an  adornment 
to  any  kitchen.  They  are 
constructed  with  a  Patented 
Cog  Gear  Head  and  are 
33  1-3%  easier  to  operate 
than  the  old-style  pumps. 
We  have  a  circular  which 
shows  Myers  House  Pumps 
in  their  actual  colors.  Write 
for  this,  it  will  show  you 
their  beautiful  design  and 
finish. 

F.  E.  Myers  &  Bro. 

Ashland.  Ohio, 

J.  H.  ASHDOWN   HARDWARE  CO.,   LTD. 

Winnipeg,    Calgary   and    Branches 

LEWIS  BROS.,  LTD.,  MONTREAL 


DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue B. '  Otis-Fenson  Elevator  Co.,  Tor- 
onto. ' 


This    space    $1.00 

per  insertion   o  n 

yearly  order. 


The  Secret  of  Better  Pies 

g  over,  no  loss  of  juice  and  flavor,  no  trouble  and  w 

Never-Leak"  Pie  Plate 


There's  no  boiling  over,  no  loss  of  juice  and  flavor,  no  trouble  and   worry  where  the 


«1 


ito?^  ,  Se'i-  °"e1to  a>ou?*w"e  and  she'll  quickly   spread   the  news   of  the  advant- 
ages  to  her  friends  and   neighbors.     You'll  fairly   coin   money. 
Made  in  tin.  enamel  and  aluminum,  two  sizes  in  each.     Write  for  prices. 


Made 

Exclusively 

by 


Mecca  Specialties 
Company,  Limited 

70  Lombard  St. 
TORONTO 


DELTA 


You  are  building  for 
the  future — as  a  wise 
merchant  always  does. 
And  you  do  not  need 
to  have  us  tell  you 
that  it  is  always  "good 
business"  to  sell  first- 
quality  tools,  for 

good  work- 
men demand 
first  quality 
tools 


A    mechanic    cannot 

earn  the  best  money 
or  hold  his  job  long 
unless  he  does  first- 
class  work,  and  does 
the  maximum  in  a 
given  time.  This  is 
why  all 


good  mechan- 
ics demand 
DELTA  files 


— this  of  course  when 
they  know  by  use  the 
files  with  the  DELTA 
trade-mark  in  the  tang. 

We  tell  you  as  plainly 
and  as  assertively  as 
we  can  that  DELTA 
files  are  the  best-cut- 
ting, fastest  and  long- 
est-life files  made  on 
this   planet. 

If  we  are  right — and 
we  are  —  then  you 
should  be  selling 
DELTA   FILES. 


We    ask    no    pleasanter 
letter     from     you,     a 
(  anadian   hardware 
dealer,   than   to   demon- 
strate  to   you  that  DELTA  files  are 
all   wo   say    they    are.      Put   it   up   to 
us  to  prove  our  words. 

Your   jobber    supplies    DELTA    files. 
He    knows    all    about    them. 


DELTA    FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  Co.,  Toronto; 

Starke,  Seybold,    Montreal; 

Wm.  Stairs,  Son  &  Morrow.  Halifax; 

Merrick-Anderson   Co.,  Winnipeg. 

ALL  LEADING  JOBBERS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Poultry   Supplies 

Cu»hmaa  Motor  Works,   Winnipeg. 
Collins   Mfg.    Co.,   Toronto. 
Powder   Aluminium 

The     British     Aluminium    Co.,     Ltd.. 
London,    Eng. 
Powders,    Sporting,   Black. 
Smokeless,   Lesmok    (Partly 
Smokeless) 
Du    Pont    Powder    Co.,     Wilmington. 
Del. 
Pulleys 
Beatty  Bros.,   Ltd.,    Fergus,   Ont.,  and 

Winnipeg,   Man. 
Manitoba   Bridge   ft    Ir«»    Wks..    Ltd., 

Winnipeg,    Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 
Pump   Valves 
Canadian    Consolidated     Rubber     Co 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal, 
Pumps,    Iron 
Aylmer    Pump    &    Scale    Co.,    Ayimei 
Beatty     Bros..      Ltd.,      Fergus,     Out.. 

Winnipeg,   Man. 
Darling    Bros..    Ltd.,    Montreal. 
R.   McDougall   Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland.   Ohio. 
Richmond   Pump   Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer     Pump     &    Scale    Co.,     Ltd 

Aylmer.    Ont. 
Beatty   Bros.,    Ltd..    Fergus.   Ont.    an! 

Winnipeg. 
Darling    Bros..    Ltd..    Montreal. 
R.    McDougall"  Co..    Oalt.    Ont. 
F.   E.  Myers  &  Bro.,  Ashland.  Ohio. 
Putty 
Benj.    Moore   &    Co.,    Ltd.,    Toronto 
Brandram-Henderson    Co.,    Montreal 
Canada  Paint  Co.,    Montreal. 
Sherwin-Williams  Co.,    Montreal. 
Steel   Co.    of  Canada.    Ltd..   Hamilton 
O.    F.    Stephen'    *    Co      Winnipeg 
Racks.   Wire   Cloth   Display. 

R.    M.    Bowser  &   Son.    Renfrew.    Pn 
Ranges 
Clare    Bros.  &    Co..  Ltd.,    Preston,  Ont. 
Thos.    Davidson    Co..    Montreal. 
Findlay  Bros..   Carleton   Place. 
Radiators 

Clare    Bros.  &   Co.,  Ltd.,    Preston,  Ont. 
Rat   Traps 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 
Rasps 
Delta   File   Works,    Philadelphia. 
Henry   Disston  &  Sons,   Toronto. 
Razors 
Geneva  Cutlery  Co.,   Geneva,   N.Y. 
Jonathan     Crookes    &     Son,     Sheffield 

Eng. 
Jas.   Hutton   &   Co.,   Montreal. 
Landers,   Frary  &  Clark,  New   Britain. 

Conn. 
Geo.    Wolsteoholm    &    Son,    Sheffield. 
Eng. 
Razor  Hones 
Carbon. ndum  Co.,  Niagara  Falls,  N.Y. 
Geneva   Cutlery  Co.,   Ocneva,   N.   Y. 
Reamers 
Buttcrfleld   &  Co.,    Rock    Island,   Que. 
Pratt  &  Whitney   Co.,   Dundas,   Ont, 
Whitman  ft  Barnes,  St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co.,    Montreal. 
Registers 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Refrigerators 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
eianderson-Harold      Co.,      Ltd.,      Pans, 
Ont. 
iteinforcing   Concrete 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron   &    Steel    Co.,    Sydney. 
McGregor- Banwell    Fence    Co.,     Walk- 
erville,   Ont. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd.. 

Winnipeg.    Man. 
The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Revolvers 
Colt's  Patent  Fire  Arms  Co..  Hartford. 

Conn. 
Johnson's,   Iver,    Anns   &    Cycle   Wks., 
Fitchburg,    Mass. 
Rifles 
Marble   Arms   &   Mfg.    Co.,   Gladstone, 

Mich. 
Remington-Arms  U-M-C  Co.,   Windsor. 
Ross    Rifle   Co.,    Quebec. 
Rifle   and   Shotgun   Sights 
Johnson's,    Iver.    Arms   &    Cycle    Wks.. 

Fitchburg.    Mass. 
Marble   Arms   &    Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba   Bridge   &   Iron   Works,    Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Steel   Co.    of  Canada,   Hamilton. 
Rockers,   Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
Rooflnp 
Rird    &   Srwi     Hamilton 
*T    S    Howland.   Sons  *  Co..  Tonnto. 
Lewis   Bros.,    Ltd..    Montreal. 
J.    H.    MoGomb,   Ltd.,    Montreal. 


Metallic    Roofing    Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar   People,   Lt.,   Oshawa.   Ont. 
Roofers   Supply   Co.,   Ltd.,   Toronto. 

Rooting    Supplies 

Bird  &  Son,  Hamilton. 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg,    Man. 
Roofers  Supply   Co.,   Ltd..   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Runways,    Electric 

Manitoba  Bridge  &  Iron  Works,  Ltd-, 
Winnipeg,    Man. 

Rules   and   Gauges 
Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England, 
Lufkin  Rule  Co.,  Windsor. 
L.   S.  Starrett  Co.,   Athol,   Mass. 

Rubber  Cement 

Canadian  Consolidated  Rubber  Co.. 
Montreal. 

Saws 

E.  C.   Atkins  &  Co.,  Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 

Henry   Disston   &   Sons,    Toronto. 

Simonds  Canada  Saw  Co.,  Montreal. 
Saws,    Cross-Cnt 

E.  C.   Atkins  &  Co.,  Hamilton. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 

Henrv   Disston   &  Sons,   Toronto. 

Simonds    Canada    Saw    Co.,    Montreal. 

Victor    Saw    Works,    Hamilton.    Out 

Saws,   Circular 

Henry   Disston    &    Sons.   Toronto. 
Simonds  Canada   Saw  Co.,   Montreal. 
Saws,   Hand 
Henry    Disston    &   Sons,    Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
Scales 
Aylmer   Pump    &    Scale    Co.,    Aylmer, 

Ont. 
John    Chatillon    &    Sons,    New    York, 

N.Y. 
Landers.  Frary  &  Clark,   New  Britain, 

Conn. 
Walter    Woods    &    Co..    Hamilton. 

Screen   Doors  and   Windows 

Sanderson.   Harold   Co.,   Paris,  Out. 
Screen     Door     Sets 

The    Stanley    Works.    New    Britain. 

Screw    Plates 

Butterfield   &    Co..    Rock    Island.    Que. 

Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery    &     Supply    Co., 
Ltd.,  Hamilton. 
Screw    Driver   Bits 

Buck   Bros..    Milbury,    Mass. 
Screw   Drivers.   Pockets 
Bridgeport  Hdwe.    Mfg.   Corp.,   Bridge- 
port,   Conn. 
Marble   Arms   &    Mfg.   Co.,    Gladstone, 
Mich. 
Screws,  Nuts,  Bolts 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
Steel  Co.   of  Canada.   Ltd.,   Hamilton. 
Screws,   Wood 

Steel   Co.   of  Canada,   Ltd..   Hamilton 
Scythes,   Stones 
The   Carborandum    Co.,    Niagara    Falls, 
New    York. 
Shears,  Scissors 
Henry    T.     Seymour    Shear    Co.,    New 

York. 
Acme  Shear  Co..   Bridgeport,   Conn. 
Landers.   Frary  &  Clark,   New  Britain. 
Geo.    Wolstenholm    &    Sons,    Sheffield, 
Eng. 
Sheet  Metal  Products 
Thos.      Davidson      Mfg.      Co.,      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar    People.    Ltd..    Oshawa.    Ont. 
Winnipeg      Ceiling      &      Roofing     Co., 
Winnipeg. 

Shelf  Boxes 

Cameron    &    Campbell.    Tc-onto. 
Shellac 
Berry    Bros..    Walkerville.    Ont. 
Doxtgall    Varnish   Co..    Ltd.,    Montreal. 
Shelving.   Steel    Store 
The     Dennis     Wire     &     Iron     Works 
Lonon,     Ont. 
Shock    Absorbers 
Adamson    Mfg.    Co..    Hamilton. 
Richards-Wilcox    Canadian    Co..    Lon- 
don,   Ont. 
Sieves    and    Screens 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  ft  Iron  Goods  Mfg.   Co.. 
Hamilton. 
Silo    Irons 
Canada  Wire  &   Iron   Goods  Mfg.    Co., 

Hamilton. 
B.        Greening       Wire       Co.,       Ltd., 
Hamilton. 
Silo    Poofs 
Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg.    Man. 
Silverware 
Canadian   Wm.    A.    Rogers,   Ltd..   Toi 
onto. 


McGlashan,  Clarke  Co.,  Niagara  Falls. 
Oneida       Community,       Ltd.,       Oneida 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and  Winnipeg. 
Pedlar  Teople,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,  Bridge- 
port,   Conn. 

Smoke  Stacks 
Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,   Man. 
Snow    Shovels 
Tho    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal 
Solder 
Canada  Metal  Co.,   Ltd.,   Toronto. 
Hoyt   Metal   Co.,    Toronto. 
Owl    Metal   Co.,    Winnipeg. 
Spark    Plugs 
Canadian   Carbon  Co..   Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,     Indianapolis,    Ind. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Splicing   Compound 
Can.  H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 

Sporting  Goods 

Thos.   Davidson  Mfg.    Co.,   Montreal. 

Horton    Mfg.    Co.,    Bristol,   Conn. 

H.  S.   Rowland,  Sons  &  Co.,  Toronto. 

'  owio    Bros.  .Ltd..    Montreal. 

Marble  Arms  &   Mfg.    Co.,   Gladstone, 
Mich. 

St.    Mary's    Wood    Specialty    Co.,    St. 
Mary's,   Ont. 
Spray^-s 

Collins  Mfg.   Co.,   Toronto. 

Eureka   Planter  Co.,   Woodstock. 
Springs 

B.   J.   Coghlin,   Montreal  . 

B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 
<nring   Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,   111. 

Wm.  Newman  &  Sons,   Ltd.,   Birming- 
ham,  Eng. 
Stable  Fitting   Steel 

The    Dennis     Wire     &     Iron    Works, 
London,   Ont 
Stains.    Shingle 

W.    B.    Bate   &    Co.,    Toronto. 

Berry  Bros.,  Walkerville,  Ont. 

Brandram-Henderson,    Ltd.,    Halifax. 

Can.   H.   W.   Johns-Manville  Co.,   Ltd., 
Toronto. 

Canada   Paint  Co..   Ltd.,   Montreal. 

Dougall    Varnish    Co..    Ltd..    Montreal. 

Martin-Senour  Co.,    Ltd.,    Montreal. 

A.    Ramsay  &  Son   Co.,    Montreal. 

Sherwin-Williams   Co.,    Ltd.,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Stains,  Wood 

A.   Ramsay  &   Son   Co.,   Montreal. 

Berry   Bros.,    Walkerville,    Ont. 

Dougall    Varnish    Co..    Ltd..    Montreal. 

G.    F.    Stephens   &   Co.,   Winnipeg. 
Staples 

Frost   Steel   &   Wire   Co.,    Ltd.,   Ham- 
ilton. 

The  Stanlev  Works.  New  Britain. 

Stpel    Co.    of  Canada.    Ltd..   Hamilton. 
Stnnle    Pulleys 

Bridgeport  Hdwe.    Mfg.   Corp..    Bridge- 
port.   Conn. 
Steel.   Cold    Rolled    Strip 

The     Stanley     Works.     New     Britain. 
Conn. 

Steel  Wire  Hoops 

Dominion     Iron     &    Steel    Co.,     Ltd., 

Sydney. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Winnipeg,    Man. 
Stencils 
Hamilton  Stamp  &  Stencil  Co.,  Ham 
ilton.  Ont. 
Stepladder  Chairs 
McFarlane    Ladder    Works.    Toronto. 
Stratford     Mfg.     Co..     Ltd..     Stratford. 
Store    Ladders 
F.    E.    Myers   &   Bro..    x«hland.    Ohio. 
Stratford   Mfg.    Co..    Stratford,    Ont. 

Stocks  and   Dies. 

Butterfield  ft  Co..  Rock  Island.  Que. 
Stoves.  Electric. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
Stoves.   Furnaces 

Clare    Bros.  &   Co..  Ltd.,    Preston,  Ont. 

Findlay   Bros.,   Carleton    Place. 

Kir-Ben.    Ltd..    Almonte.   Ont. 

Thos.    Davidson     Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co..    Toronto. 
Stoves.    Sheet    Iron 

Collins   Mfg.    Co.,    Toronto. 
Stove  Pipes 

Collins   Mfg.    Co..   Toronto. 
Sweeping   Compound 

Continental    Oil    Co..   Winnipeg. 
Switches.   Electric 

Interstate   Electric   Novelty  Co.,    Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Tacks 


Taps 

Butterfield   ft   Co.,    Rock   Island,   Que. 

Pratt   &    Whitney   Co.,    Dundas,    Ont. 
Tapes,  Measuring 

The    Canadian    H.    W.    Johns-Manvill. 
Co.,    Ltd.,   Toronto. 

Jas.    Chesterman    &    Co.,    Ltd.,    Shet 
field,    Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bocks 

MacLean    Publishing   Co.,    Toronto. 
Tents 

J.   Pickles,   Winnipeg. 
Threshing   Tools 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge 
port.  Conn. 
Tie   Posts 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,     Man. 
Tiling,    Wall  and   Floor 

The   Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont 
Tinners'   Snips 

Bridgeport    dwe.    Mfg.    Corp.,    Bridg« 
Ont. 

Brown,   Boggs  Co.,  Ltd.,   Hamilton. 
Tin   Plates 

A.  C.   Leslie  &  Co.,  Montreal. 

Roofers   Supply   Co.,   Ltd.,   Toronto. 

Wheeler    &    Bain,    Toronto. 
Tinware 

Soren   Bros.,   Toronto. 

The    Thos.    Davidson    Mfg.    Co..    Ltd., 
Montreal. 
Tires,   Auto,   Bicycle   and 
Baby  Carriage 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tire- Savers 

Richards- Wilcox    Canadian    Co.,     Lon 
don,    Ont. 
Toasters 

Collins    Mfg.    Co.,    Toronto. 

Landers,   Frary  &  Clark,  New  Britain, 
Conn. 

Northern  Electric  Co.,  Ltd.,   Montreal. 
Tools 

Buck    Bros.,    Milbury,    Mass. 

The     Goodell-Pratt     Co.,     Greensfleld, 
Mass. 

Frank   Mossberg  Co.,   Attleboro,    Mass. 

Millers   Falls   Co.,   Miller   Falls,    Mass. 

National    Machinery     &    Supply    Co. . 
Hamilton. 

Pratt   &    Whitney  Co.,    Ltd.,   Dundaa. 

Stanley     Rule     &     Level     Co.,      New 
Britain. 

Ward  &  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 

Cleveland   Stone  Co.,  Cleveland,   Ohio. 
Tool   Grinders 

Riehards-Wileox    Canadian    Co.,    Lon- 
don, Ont. 
Tool   Kits,  Automobile 

Lewis   Bros.,    Ltd.,    Montreal. 

Frank  Mossberg  Co.,    Attleboro,    Mass. 

The   L.   S.    Starrett  Co..   Athol,   Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn   Door 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Track    Systems 

Beatty  Bros.,  Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Trowels 

Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge 
port,    Conn. 

Henry   Disston   &  Sons,   Toronto. 
Trucks,  Feed,  Floor  and 

Platform 

Beatty  Bros.,  Ltd..   Fergus,   Ont,   and 
Winnipeg. 
Tubing.   Brass,  Copper,  etc. 

Williams   Bros.    &   Piggott,    Ltd.,    Bir- 
mingham, Eng. 
Tubing,  Draught 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tubing.    Rubber 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum  Cleaners. 

Daisy   Vacuum   Cleaner   Co.,    Birming- 
ham,   Eng. 

Sweeper    Vac,    Limited,    Montreal. 
Vacuum   Sweepers 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

Sweeper    Vac,    Limited.    Montreal. 
Varnishes:  See  Paints 

W.    B.   Bate  &  Co.,   Toronto. 

Berry    Bros.,    Ltd.,    Walkerville,    ODt 

Brandram-Henderson,    Ltd.,    Halifax. 

Canada   Paint   Co.,    Montreal. 

Dougall  Varnish  Co.,  Ltd.,  Montreal. 

R.   C.   Jamieson   &   Co.,   Montreal. 

Martin-Senour   Co.,    Montreal. 

Benjamin    Moore   &    Co.,   Toronto. 

The   Ottawa   Paint  Works,   Ottawa. 

Pratt    &    Lambert.    Bridgeburg. 

A.   Ramsay  &   Son   Co.,   Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.    Stephens   &   Co..    Winnipeg. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1 855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Arctic  _HSt  Metal 


FOR 

HIGH 
SPEED 


FOR 
HEAVY 


Try  It.  PRESSURE 

Every  Pound  Guaranteed. 


MmMbWm\ 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nuts  and 
Washers,  assures  quickly  filled  orders  ami 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE  WORKS 
LONDON,  CANADA 


THE   L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators    of     Eagle,      Old     Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of   Bulk    Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


BEL-AIR  DISPLAY  STAND 


MADE  IN  CANADA 

Unequal  for  Hard- 
ware display. 

Shows  the  goods 
to  the  best  advant- 
age. 

Saves  time  and 
space. 

Send  for  catalogue 
and  price  list. 


Belair  Tank  &  Tower  Co.,  Ltd.  £°8„t1rirEu  Montreal 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "«!"» 

Avoid  imitations    of    our  •<£]R£D    TRADF"  . 

CUTLERY  ^wL  jL    * 

By  seeing  that  this  exact  |  UH^ 

mark   is  on  each    blade.  ^^AhlTPCl     \6^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  68,  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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Adamson   Mfg.    Co 20 

American    Broom    Works    ....  G6 

American   Grinder  Mfg.   Co...  49 

Atkins,   E.   C,  &  Co 80 

Aylmer    Pump    &    Scale    Co., 

Ltd 68 

Auto-Strop   Safety    Razor  Co., 

Ltd 10 

Bauwell-Hoxie      Wire      Fence 

Co 67 

Barnett.  G.   &  H.,  Co 61 

Belair  Tank  &  Tower  Co.,  Ltd.  77 

Barton   Netting  Co..  Ltd.,  The  14 

Berry  Bros 49 

Bloomer,  R.  E 68 

Boeckh    Bros.    Co 47 

Bowser,   S.   F.,  &  Co.,   Inc 11 

Bradstreets    73 

Brandram-Henderson,   Ltd....  51 

Buck  Bros 14 

Canada   Cement  Co 

Outside  front  cover 

Canada   Dry  Cells,   Ltd 21 

Canada   Metal    Co.,    Ltd.,    The  53 

Canada   Paint  Co.,   Ltd 55 

Canada   Steel   Goods  Co 8 

Canada   Wire   &  Iron   Goods.  .  14 

Can.  Consolidated   Rubber  Co.  26 

Canadian   Tube   &   Iron   Co....  67 

Cane,   Win.,   &   Sons  Co.,   Ltd.  73 

Caverhill,   Learmont  &  Co....  17 

Coghlin,  B.  J.,  Co.,  Ltd 69 

Collins  Mfg.   Co.,   The    68 

Colt  Patent  Fire  Arms  Mfg.  Co.  23 

Continental   Oil    Co 24 

Crescent  Tool  Co 28 

Cummer-Dowswell.    Ltd 64 

Davidson,   Thos.,  Mfg.  Co.    ...  12 


Delta    File   Works    75 

Dennis    Wire    &    Iron    Works 

Co.,    Ltd 77 

Dominion     Sheet     Metal     Co., 

Ltd Inside   back   cover 

Dougall     Varnish     Co.,     Ltd., 

The  57 

Du  Pont  de  Nemours  &  Co...     18 


Edwards  Co.,  W.  G 


18 


Findlay   Bros.    Co 25 

Foster  Bros 64 

Gipe-Hazard  Store  Service  Co.     67 

Goodall-Pratt  Co Back    cover 

Gutta   Percha   &   Rubber.   Ltd. 

Inside   back   cover 

Hamilton   Cotton  Co CO 

Hamilton      Stamp     &     Stencil 

Works,   Ltd 68 

Harrington  &  Richardson  Arms 

Co 22 

Hutton,   James,  &  Co 77 

Hyslop   Bros 18 

Interstate  Electric  Novelty  Co.  20 
International   Nickel  Co.,   The    73 

James   Bro.    Foundry    68 

Jamies-on  &  Co..   R.  C 47 

Jenkins  &   Hardy    66 

Jenkins  Bros 6 

Jennings,      Russell     Mfg.     Co.. 

Ltd 77 

Johnson's  Arms  &  Cycle  Wks., 

Iver    " 21 

Koban   Mfg.   Co 11 

Kinzinger,    Bruce   &   Co..    Ltd.     66 


Laidlaw   Bale  Tie  Co 05 

Lamplough.   F.   W.,   &  Co 68 

Landers.   Frary  &  Clark. 2 

Lane,   Will   B 20 

Leslie,  A.  C.,.  &  Co.,  Ltd 28 

Lewis    Bros.,    Ltd 3 

Line,   Hansen   &  Kimball   Co..  18 

London    Bolt    &    Hinge   Works  77 

London   Roiling  Mills  Co 73 

Lufkin  Rule  Co.  .Inside  back  cover 

Macfarlane,  A.,  &  Co.,  Ltd.   ..  4 

Manitoba  Bridge  &  Iron  Wks.  63 

Marble  Arms  &  Mfg.  Co 24 

Martin.   The   L.,   Co 77 

Maytag  Co.,  Ltd.,  The   1 

McComb,    J.    II 69 

McDougall,  I!.,  Co 64 

Meakins  &   Sons,   Ltd 65 

Mecca  Specialties  Co.,  Ltd....  73 

Metal   Specialties  Mfg.   Co 23 

Metallic  Roofing  Co 13 

Moore.   Benjamin,  &  Co.,  Ltd.  53 

Morrison,   .las..  Brass  Mfg.  Co.  12 

Myers,   F.   E..   &  Bros 75 

Nicholson   File   Co 6 

Northern    Bolt    &    Screw    Co., 

Ltd 68 

Northern   Electric   Co 16 

Nova   Scotia   Steel  &  Coal  Co.  73 

Oakey,   John.   &  Co 71 

Ontario  Lantern  &  Lamp  Co.  66 

Owl  Metal  Co.,   Ltd 66 

Parmenter,   Bulloch   Co.,   The.  68 

Pickles,    J 6S 

Pink,  Thos 8 


Plymouth    Cordage   Co 7 

Prairie   City   Oil  Co.,    Ltd 20 

Pratt  &  Whitney  Co.,   Ltd...  1 

Progressive  Mfg.  Co 69 

Ramsay,  A.,  &   Sons   59 

Rice  Lewis  &  Son   57 

Richards-Wilcox   Co 1 

Richmond  Pump  Co.,  The  ....  68 

Roofers'    Supply  Co.,   Ltd 

Inside   back   cover 

Ross   Rifle  Co 80 

Scott,    F.    H 67 

Seymour,  Henry  T.,  Shear  Co.  60 

Sharratt    &    Newth    73 

Smith   &   Co.,   A.    H 63 

Stanley  Rule  &  Level  Co 15 

Stanley    Works,    The    28 

Star   Mfg.  Co 24 

Starrett,  L.   S.,  &  Co 5 

Steel  Bending  Brake  Works. .  77 

Steel   Co.   of  Canada,   Ltd 9 

Stevens-Hepner  Co.,  Ltd 24 

Still.   J.   H..  Mfg.  Co 69 

Stratford  Mfg.   Co.,   Ltd 71 

Tollman   Brass  &  Metal  Co...  77 

Toch   Bros 49 

Toronto    Plate    Glass    Import- 
ing Co 57 

Trimont   Mfg.   Co 22 

Wheeler  &  Bain    14 

White   Mop   Wringer   Co 8 

Whitman  &  Barnes  Mfg.  Co..  4 

Wilckes-Martin-Wilckes    66 

Wilkinson   &   Kompass    67 

Woods,   Walter,  &  Co 69 

Wostenholm,  Geo.,  &  Son   ....  13 

Wrought  Washer  Mfg.  Co 64 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Ventilators 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,  and 

Winnipeg,    Man. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler  &   Bain,   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 
Vises 
National     Machinery    &     Supply    Co., 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 

Vises,  Oval   Slide 
National    Machinery    &     Supply     Co., 
Ltd.,    Hamilton. 
Vises,  Pipe 
National    Machinery    &     Supply    Co., 
Ltd.,    Hamilton. 
Vuleanizers 

Adamson   Mfg.    Co.,    Hamilton. 
Wall  Board 

Bird  &   Son,   Hamilton. 
Wall   Scrapers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 

Wash  Boards 

Wm.  Cane  &  Sons  Co,,  Newmarket. 
Meakins  &  Sons,  Hamilton. 
Walter  Woods  &  Co..   Hamilton. 

Washing    Machines,    Electric 
and   Power 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg,    Man. 
Cummer-Dowswell    Ltd.,    Hamilton. 
The  Maytag  Co.,  Ltd..  Winnipeg,  Man. 
Nineteen    Hundred    Washer    To.,     To- 
ronto. 
One     Minute     Mfg.     Co.,     Toronto. 

Washing  Machines,   Hand 

Beatty  Bros.,  Ltd.,  Fergus,  Ont,  and 
Winnipeg,    Man. 

Cummer-Dowswell,    Ltd.,    Hamilton. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Nineteen  Hundred  Washer  To.,  To- 
ronto. 

Wagon  Jacks 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,  Ont 


Washers 

London     Rolling     Mill    Co.,     London, 

Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.   Co.,  Milwaukee. 

Waste  Baskets 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 
Water  Bowls  for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,   and 
Winnipeg,    Man. 

Water   Bowls 

Beatty  Bros.,  Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man. 
Well    Curbing 

Pedlar  People,   Oshawa.   Ont. 
Winnipeg    Steel     Granary     &     Culvert 
Co.,  Winnipeg. 

Whisks 

American    Broom   Works,    St.    Basil. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins   &  Sons,   Ltd.,   Hamilton. 
T.    S.    Simms   &   Co.,   St.    John,    N.B. 
Stevens-Hepner  Co.,   Ltd.,   Port  Elgin. 
Walter    Woods   &    Co.,    Hamilton. 
White   Lead 
Brandram-Henderson  Co.,  Montreal. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
G.    F.   Stephens   &   Co.,    Winnipeg. 

Wholesale    Hardware 

Caverhill,    Learmont  &   Co.,    Montreal. 
H.  S.  Howland,  Sons  &  Co.,  Montreal. 
Lewis   Bros.,   Ltd.,   Montreal. 
Winches 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Manitoba    Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co.,     Ltd., 

London,    Eng. 
Colonial     Wire     &     Mfg.     Co.,     Ltd., 

Montreal. 
Dominion     Iron     &     Steel     Co.,     Ltd., 

Sydney,  C.B. 
Frost    Steel    &    Wire   Co.,    Ltd.,    Ham- 
ilton. 
B.    Greening    Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 

11  ton. 


Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
The   Western   Wire   &   Nail   Co.,   Ltd., 

London,    Ont. 

Wire  Cloth  Display  Racks. 

R.    M.    Bowser  &  Son,    Renfrew,    Pa. 

Wire   Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 

Wire  Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.       Greening       Wire       Co.,       Ltd., 

Hamilton. 
McGregor-Banwell    Fence    Co.,     Walk- 

ervil]e,    Ont. 

Wire  Door   Guards 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.        Greening       Wire       Co.,       Ltd., 

Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire  &   Mfg.   Co.,   Montreal. 
Dominion     Iron    &    Steel    Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont. 
Steel  Co.   of  Canada.   Ltd.,   Hamilton. 
Western    Wire    &    Nail    Co.,    London. 

Wire  Mats 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 

Wire,  Bright  Annealed 

Frost   Steel   &   Wire  Co.,   Ltd.,   Ham- 
ilton. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

Wire    Goods 

Canada  Wire  &.  Iron  Goods  Mfg.  Co., 

Hamilton. 
McGregor-Banwell    Fence    Co.,     Walk- 

ervil]e,   Ont. 
Wire   Products 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 


The    Dennis    Wire     &      Iron    Works. 

London,    Ont. 
Dominion    Iron    &    Steel     Co.,     Ltd.. 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co.,  Ltd.. 
Hamilton. 

Wire   Springs 

The     Dennis     Wire     &     Iron     Work9. 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd.. 

Hamilton. 

Wire    Stretchers 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,  Ont. 

AVood  Finishes 

Berry   Bros.,   Walkerville. 
Dougall    Varnish   Co.,   Ltd.,    Montreal. 
Pratt   &  Lambert,    Bridgeburg,    Ont. 
G.    F.   Stephens   &   Co.,    Winnipeg. 

Wooden  ware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford. 
Ont. 

Walter   Woods    &    Co.,    Hamilton. 

Woven   Wire   Fencing 

The  Dennis  Wire  &  Iron  Works. 
London,    Ont. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Wrenches 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Trimont  Mfg.   Co.,   Roxbury,   Mass. 
Whitman    &    Barnes    Mfg.     Co.,     St 
Catharines. 

Wringers 

Beatty  Bros.,   Ltd.,   Fergus,  Ont,,  and 

Winnipeg,    Man. 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
The    Maytag   Co.,    Ltd.,    Winnipeg. 
The    Nineteen    Hundred    Washer    Co. 

Toronto. 
Walter    Woods    &    Co.,    Hamilton. 
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TN  this  week's  issue  of  Hard- 
ware and  Metal,  appears  the 
first  advertisement  of  a  manu- 
facturing firm  which  has  been 

supplying  the  Canadian  hardware  trade 
with  a  staple  line  for  over  half  a  century. 
The  firm  has  recently  been  purchased  by 
a  group  of  men  who  have  had  many  years' 
experience  in  the  same  line,  and  they  are 
making  a  strong  bid  for  business. 

You  will  be  interested  in  this  advertise- 
ment.    Search  the  advertising  pages  until 

you  find  it. 

J.  Cj.  Lv. 
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Are  You  Ready  to 
Meet  the  Summer 
Demand  for  Ross 
.22  Cadet  Rifles? 


The  Ross  .22  Cadet  Rifle  adds  much  to 
the  enjoyment  of  the  summer  outing.  It 
is  most  suitable  for  shooting  either  at  a 
mark  or  at  smaller  game.  No  expensive 
ranges  are  required  and  the  cheapest 
form  of  ammunition  is  used. 


The  Ross  .22  Cadet  Rifle  is  very  accur- 
ate and  has  plenty  of  power.    Its  action 
is  simple  and  reliable,  and  it  is  equipped  with  excellent  peep  and  globe  sights. 

Do  not  forget  to  place  your  order  for  Ross  Sporting  Rifles  well  ahead  of  time.  There 
is  sure  to  be  a  run  on  our  stock  this  summer,  since  the  Ross  .280  and  .303  are  replac- 
ing the  fine  European  rifles  that  are  now  unobtainable. 


For  catalogue,  discounts,  etc.,  address 

ROSS  RIFLE  COMPANY   -   QUEBEC 


Buy  SAWS  That  Will  Make  You  the  Most  Money 

ATKINS 


\ 


Write  to  the  nearest  address  below.  Ask  for 
our  proposition  "H.M."— A  co-operative  plan 
for    increasing    your    Saw     sales    and    profits. 


nm 


We  make  the  finest  line  of 
Braces  in  the  world. 

E.  C.  ATKINS  &  CO. 

MAKERS  OF  STERLING  SAWS 

Factory     Hamilton,  Ont.  Vancouver  Branch — 109  Powell  Street 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SHEET   COPPER 


STOCK  OR  IMPORT 


R 


hie  Pr 


easonable  Irnce 


Prompt    Oervice 


The  Roofers  Supply  Co.,  Limited      Toronto,  Ont. 

Importers,    Jobbers    ana   f^lanufacturers 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED   HOSE    OF   EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF    ABOUT    500    FEET. 

masnoulfealcvt^ed  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


0™SSD1!SV   THE  NEW  POPULAR  PRICED  O*™? 

fUFKIN  :B*»°*r 

-     oteel  1  ape 


Rapidly  taking  iis  place  with  the  other  familiarly  known   Lufkin 

Brands,  "Reliable,"  "Challenge,"  "Rival,"  etc. 

The  "BANNER"  is  an  Accurate,  First-Quality  Steel  Tape. 

It  has  ^/nAtSmtamjECiXA/  Readings,    r — - — -^ — — .-__. , . It  also  has  metal-lined  case,  push  button,  etc 

Foot  number  at  each  inch.  \\  I  ffi-lPI  i  I  ffi]  i\  <  ]  fffilffi.i  I  ffilftM       SELhSK^T,^/JRoS^trW.,,I"I^K  REACH  OF 

Originated  by  us. 


MANY  USERS  OF  WOVEN  TAPES. 

-the /i/fk/n Rule f?o.  of^anadaJtd., 

W/NDSOR.ONT. 


ABOVE  COMPETITION 

The  best  of  modern  machinery  coupled  with  forty-seven 
years  of  level-making  experience  enables  us  to  sell  you  levels 
that  are  unsurpassed. 

A  long  period  of  air  drying  and  the  best  of  modern  steam  dry 
houses — a  type  used  only  in  the  best  furniture  factories — 
assures  the  best  drying  possible. 

The  Stratton  adjustment,  the  dove-tailed  brass  binding,  the 
selected  high-grade  vials,  and  the  extreme  care  used  through- 
out their  entire  construction,  all  help  to  place  the  Stratton 
Levels  above  competition. 

We  will  send  you  "The  Story  of  the  Stratton  Level"  which  tells  their  story  in  a 
very  interesting  way.  It  will  sell  the  levels  to  you.  and  we  will  send  you  addi- 
tional copies  for  distribution.  These  hooklets  will  sell  some  of  your  Stratton 
Level-'.    Satisfaction  will  sell  the  rest. 

"Tlic  Story  of  the  Stratton  Level"  sent  free  to  you. 

Good  ell -Pratt    Company 


Greenfield,  Mass.,  U.S.A. 
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THE  FILE  YOU  WILL  EVENTUALLY  USE— AS   PERFECT  AS  WILL  AND 
SKILL  CAN  MAKE-CLEAN,  STRONG,  SHARP  TEETH 

DELTA   FILE  WORKS  ITCA 

PHILADELPHIA,      ***-«*-■**-*      *  U#S.A. 

USED  IN  EVERY  SHOP  WHERE   ECONOMY   AND  EFFICIENCY  ARE  PRACTISED 
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SELL 

MORE 

FILES 


For  many  years  we  have  advertised  in  every  technical  trade  paper  in 
Canada,  educating  manufacturers,  superintendents,  shop  foremen  and 
workmen   to   use   more  files. 

We  have  demonstrated  clearly  that  it  is  wasteful  to  continue  using 
a  file  when   it  has   reached   its   "inefficient  point." 

The  result  of  this  campaign  has  been  a  tremendous  increase  in  the 
demand   for   files,   particularly   the   Famous    Five   manufactured   by   us: 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(Made  in  Canada) 

This  increase  is  so  great  that  to-day  we  supply  90%  of  the  files 
sold  in  Canada.  Last  year  we  manufactured  and  sold  60,000,000  files. 
The  dealers  who  sell  the  Famous  Five  turned  over  this  business 
and   made  their  profit  from   it. 

How  much  of  this  business  did  you  get?  Did  you  do  00%  of  the  filf 
business  in  your  locality?  If  you  did  not,  you're  likely  missing 
business   by   hot   selling  the  Famous  Five. 

We  have  an  interesting  proposition  to  any  dealer  who  wants  to 
increase  his  file  business.  We  will  send  him  particulars  of  it  if  he 
will    write   for   a   copy   of  "File   Filosophy"   and   our  Trade   Catalogue. 

Nicholson  File  Company 


Port  Hope 


(Jobbers  Everywhere) 


Ontario 


"4ft 


*< 


They're  All  After  This  Book 

We've  been  astonished  at  the  demand 
from  mechanics  for  our  new  Mechanic's 
Handbook  offered  in  our  trade  paper  ad- 
vertising. 

Here's  an  asset  for  us  both  to  cash  in  on. 

We've  worked  out  a  way  of  distributing 
these  books  that  will  link  the  handbook 
up  with  your  store,  and  give  you  full  ad- 
vantage of  the  good-will  this  book  creates 
in  the  mechanic's  mind. 


•km  "■■•  M'lim  falh  HmX^  «— 


z£m 


mn 


VM, 


Send  for  a 
supply  of 
these 
Handbook 
circulars - 
hand  them 
outtoyour 
mechanic 
customers. 
On  receipt 
of  postal 
return  card  from  each  mechanic,  we  will 
mail  the  handbook  with  your  compli- 
ments. Every  mechanic  who  has  valued 
the  book  enough  to  write  for  it  will  get 
it,  and  we  will  both  receive  the  maxi- 
mum results. from  the  distribution. 

Mechanics  are  your  big  customers — your 
quantity  buyers.  Don't  neglect  to  take 
advantage  of  this  plan  that  will  do 
them  a  good  turn  and  will  increase  their 
good-will. 

Write  for  Handbook  Folders  to-day  and  get  them 
out  working  for  you. 

Millers  Falls  Company 

"foolmakcr    to    the    Master    Mechanic" 
MILLERS  FALLS,  MASS. 

N.  Y.  Office  :      28  Warren   Street 


July  8,  1916. 


HARDWARE    AND    METAL 


FTRE  DOOR  HARDWARE. 

Single — Double — Sliding — Swing — 
Vertical — and  Special  Under- 
writers'   Label    Fixtures. 


38 

NO.   235  ANGLE   DOOR. 
Fine  for  Garages — no  curves   requir- 
ed— no    sag — no   warp.      Avoids    acci- 
dents   common    to    swing    doors. 
Per   Set,  0   ft.   opening,   1%    Doors — 
List,  $15.00. 


— 

"R-W"    FLUSH    TROLLEY  HANGERS. 
.vXake    Sliding    Doors    fit    tightly    as 
swing      doors,      and      weatherproof. 
Simple — 'Strong — Durable. 

Fll    Hangers,   doz.   pair $  48.00 

No.  31  Track,  100  ft $  24.00 

1   x  31  Brackets   $     2.40 


NO.  221.      CHAMPION  TROLLEY. 
For    Barn    Doom       Bird-proof,    storm- 
proof,    flexible     and     adjustable.      The 
leading    barn    door    hanger    throughout 
Canada. 

Per  doz.  pair,  list   $28.80 

No.  31  Track,   per  ft.,  list   $     .24 

1   x  31   Brackets,   list    $  2.40 


When  you 
think  of 

Hangers 

think  of 

"The  Hanger  People" 

fcchardsWlcoy 

[«jR  Canadian  Company,u5 

ISJ  London,Ontario. 


NO.    543    ROUND   TRACK 
HANGER. 
Only        completely        Flexible 
Round     Track     Hanger.      Ad- 
justable.    Riveted   steel   track 
brackets. 
Hangers,   per   doz.   pair,  list 

$23.50 
Track,   per   100  ft.,   list,  $16.00 
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BE  SURE  THAT   YOU  STOCK   YOUR   MOTOR 
SUPPLY  DEPARTMENT  WITH 

CARBORUNDUM 

Valve -Grinding  Paste 

rT"'HE  fastest,  cleanest-cutting  valve-grmd- 

-*•  irrg  paste  made  —  for  all   motor 
engines. 

It's  a  mixture  of  the  hard,  sharp,  fast-cut- 
ting Carborundum  grains  and  a  high-grade 
grease. —  Cuts  the  carbon,  removes  the  pit  marks  quickly,  easily. 

Put  up  in  neat  outfits,  single  tubes  and  pails  — 
coarse  and  fine.     Ask  about  the  display  cartons. 

Have  you  entered  the  great  Leaders  of  the  world 
window  display  contest? 


THE  CARBORUNDUM  COMPANY 

NIAGARA  FALLS,  N.  Y. 


Valve-Grinding  Outfit  for  the  car  owner. 
Two  tubes,  coarse  and  fine.  Carborun- 
dum cloth  for  general  use. 


Mill!        iil'ttililli'lll      :■'.'" 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  904— Tea   Ball  Tea  Pot 


No.  946 — Electric   Toaster 


No.  9970 — Combination 
Chafer  and   Disc   Stove 


(uNIVFRSApt 


No.  9635— Coffee  Percolator 


Waiting  To  Be  Placed  In 
Some  Modern  Home  1 5 

There  is  not  a  home  in  this  country  available  to 
electricity  that  could  not  use  to  advantage  some 
form  of  electrical  cooking  or  heating  device. 

UNIVERSAL 

ELECTRIC  HOME  NEEDS 

After  the  sale  is  made  the  essential  thing  for  the 
life  of  your  future  business  is  to  sell  the  appli- 
ances which  you  feel  sure  will  live  up  to  the 
promises  you  have  made  in  regard  to  them. 

Universal  Electric  Home  Needs  will  stand  up 
under  years  of  constant  use  and  are  especially 
valuable  because  of  the  many  exclusive  con- 
veniences  which   they  include. 

LANDERS,  FRARY  &  CLARK 

NEW  BRITAIN,   CONN. 

A.    Macfarlane    &   Co.,    Montreal 
Canadian   Representatives 


No.  90S 
Electric  Iron 


No.  993— Water  Heater 


No.  984— 4-Heat  Grill 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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These 
are 
the 
FILES 
which 
sharpen 
all 
"DISSTON 
SAWS" 
before 
they 
leave 
the 
Factory. 


DISSTON 

Fr/es  and  Rasps 


ARE   MADE 

of  the  Highest  Grade  Crucible  Steel, 
Thoroughly  Hardened  and  Carefully 
Milled, 

In  All  Shapes  and  All  Sizes 

which  has,  through  years  of  persistent 
achievement  and  continued  success,  won 
the  well-deserved  reputation  of  being 

The  Best 

Files  and  Rasps 

Made 

WE  CARRY  A  COMPLETE 
ASSORTMENT  DISS  TON'S 
SAWS,    TOOLS  AND  FILES 


M 


Send  In  Your  Orders  NOW. 


WE   ARE   HEADQUARTERS   FOR   DISSTON   GOODS. 


I  lll!!ilillllllllllll!!illlilllllllll!llllllll|[|l||||IM 

LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING    IN   HARDWARE 

RAILWAY  CONTRACTORS'  AND   PLUMBERS'  SUPPLIES 

SPORTING   GOODS,   CUTLERY,   PREPARED   ROOFING,   PAINTS   AND   GLASS 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They    are   all   quality   goods,   and    represent 

best   designs    and    highest   standards    of   workmanship,   regardless   of  price. 

Some  styles   of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper   plated   and   polished   before  nickeling,   thus  giving  a 

higher  finish,   which   lasts   much   longer   than   ordinary   plating.     The   utmost  care   is   used   in   grinding  and   tempering  the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be   readily   demonstrated    by    comparison.      No.   00   and    No.    000   Shaver   for 

beard   and   neck   trimming,   are  clippers 

of  the  utmost  lightness  and  refinement, 

not    paralleled    by   any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing   at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with   grooved  bottom  plate,   retailing  at 
about  J1.50. 


No.   00   SHAVER 
A   light   and   elegant  Clipper   for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian   Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


To    the    Canadian    Hard  war  eman 


We  manufacture  a  line  it  will  pay  you  to  push.  See  if  there  is  not  something  in  this 
list  you  can  handle. 

Tinsmiths'  Snips  Punches  and  Chisels  Gas  Firepots 

Bench  Shears  Hollow  Punches  Steel  Letters  and  Figures 

Rivetting  Hammers  Rivet  Sets  Cutting  Nippers 

Setting  Hammers  Gasoline  Firepots  Wire  and  Rod  Cutters 

Soldering  Irons,  all  sizes  Charcoal  Firepots 

In  addition  to  the  above  we  make  a  complete  line  of  Tinsmiths'  and  Sheet  Metal 
Workers'  Tools  and  Machinery  for  handling  from  the  lightest  tin  to  the  heaviest  Sheet 
Metal. 

Our  Goods  are  Made  in  Canada  by  Canadian  workmen  and  Canadian  Capital. 

The  Brown -Boggs  Co.,  Limited,  Hamilton,  Canada 

Tinsmiths  Tools,  Sheet  Metal  Working  Machinery,  Dies,  Canning  Machinery,  etc. 

Western   Representatives:  Messrs.  Bissett  &  Webb,  Limited,  Winnipeg  and  Edmonton 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Starrest 


Micrometers 

Vernier 
Calipers 

Combination 
Squares 

Steel  Rules 

Protractors 

Levels 

Calipers 

Dividers 

Hack  Saws 

Wrench  Sets 

Speed 
Indicators 


Tools 


Workmen 

r  I  'HE  skilled  mechanic  uses  the 
-*-  best  tools  because  of  pride 
in  his  work.  He  knows  that  his  skill,  aided 
by  tools  of  utmost  precision,  makes  him  an 
accurate  workman. 

Starrett  tools  are  the  choice  of  skilled 
mechanics  and  the  store  carrying,  Starrett  tools 
is  assured  of  the  trade  of  this  class  of  buyers. 
In  looking  through  the  Starrett  stock  at  his 
hardware  dealer's  every  mechanic  or 
engineer  will  find  many  tools  and  instru- 
ments that  are  exactly  adapted  to  his  work 
— that  will  make  many  a  job  easier  and 
save  time. 

We  deal  direct  with  hardware  stores. 

Write  for  free  Catalog  No.  21  M  .A. 
Prices  and  Discounts. 

THE  L.  S.  STARRETT  COMPANY 


_    oi   r 


New  York 


Athol,  Massachusetts 

'The  World's  Greatest  Tool  Makers' 
London 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  advent  of  the  steel  sheet  about  sixty  years  ago 
created  unbounded  enthusiasm  and  brought  forth 
voluminous  prophecies  and  unlimited  praise.  Much 
was  expected  of  it.  And  it  has  fulfilled  these  ex- 
pectations in  practically  every  way  except  one — it 
is  not  durable.  It  corrodes  quickly.  So,  the  steel 
sheet  was  displaced  by 

The  Super-Sheet  Metal 

Toncan  Metal  is  rust  and  corrosion-resisting,  conse- 
quently far  superior  to  any  other  sheetmetal  made 
from  iron  ore.  And  its  durability  has  been  proven 
by  the  real  test — years  of  actual  service.  Its  cost  is 
moderate. 

Toncan  Metal  Sheets  are  made  in  various  gauges, 
either  black  painted  or  galvanized.  There  are  Toncan 
Metal  Roofings,  Sidings,  Eaves  Trough,  etc. 


You  will  find,  Mr.  Sheet  Metal  Man, 
that  Toncan  Metal  helps  increase  your 
business.  One  satisfied  customer  brings 
another. 

Why  Toncan  Metal  is  so  durable  and 
how  it  is  made  is  100  lengthy  a  story 
for  this  space.  However,  it  is  interesting 
and  well  worth  reading,  il  is  contained 
in  this  book,     ij-end  for  it.       ^™~» ^™| 


The  Pedlar  People  Ltd. 

Oshawa,   Ont., 

Canadian   Distributors 

The     Stark     Rolling     Mill 
Canton,    Ohio 

Sole  Makers 


Company 


A  Winning  combination 


Arthur  Stringer's  latest  success, 
"The  Anatomy  of  Love,"  scheduled 
to  first  appear  in  the  June  issue  of 
MacLean's,  and  Arthur  MacFar- 
lane  's  newest  mystery  story, 
"Behind  the  Bolted  Door,"  supply  a 
winning  combination  for  our  repre- 
sentatives to  "roll  up"  a  big  bonus 
and  commissions  during  the  next 
few  weeks. 

These  two  splendid  stories  will 
appear  in  MacLean's  first — probably 
in  book  form  later.  These  are  but 
two  of  the  many  fine  features  that  go 
to  make  up  entertainment  for  our 
readers.  This  means  that  hundreds 
of  people  will  subscribe  to  MacLean's 
during  the  next  few  weeks.  There 
are  dozens  of  subscriptions  to  be  had 
in  your  district.  Let  us  tell  you  how 
to  secure  them  and  how  to  become  an 
authorized  representative. 

To  take  care  of  the  increased  de- 
mand for  MacLean's  we  must  have 
at  once  an  active  representative  in 
every  district  in  Canada.  To  those 
who  can  qualify,  big  money  will  be 
paid.  The  work  is  light  and  pleasant 
— your  spare  time  is  all  that's  needed 
for  a  start.  It  interferes  in  no  way 
with  your  regular  duties;  in  fact,  the 
more  you  work  our  plan  the  greater 
your  efficiency  in  your  regular  work 
will  be  noted. 

If  the  extra  $5.00  or  $10.00  a  week 
in  exchange  for  your  spare  time 
means  anything  to  you,  write  us  to- 
day for  full  particulars.  No  obliga- 
tion, you  know — simply  say,  "Send 
me  all  particulars  concerning  your 
money-making  plan." 

The  MacLean 
Publishing  Co.,  Ltd. 

TORONTO,   CANADA      . 


VM 


If  interested,  tear  out  this-  page  and  keep  with  letters  to  be  avsvered. 
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T 

■    HE        SUCCESSFUL 

MERCHANT  is  the  one  who 
carries  only  those  lines  certain  to  please 
his  customers. 

The  steady  sale  of 

SAMSON 

ROOFING 

is  a  sure  indication  of  its  popularity. 

Quality  of  materials  and  expert  work- 
manship of  absolute  uniformity  make 
this  roofing  one  that  can  be  depended 
upon  to  give  the  utmost  satisfaction. 

FULLY  GUARANTEED 

H.  S.  HOWLAND  SONS  &  CO. 

LIMITED 

TORONTO 


**"**-**.  *. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 


REMEMBER  THE  CLASS  NUMBERS:  — 

Light  Strap  Hinges Pair  in  a  Box 

Light  Tee  Hinges " 

Heavy  Strap  Hinges  ....   " 
Heavy  Tee  Hinges " 


<  t 


SC  900 
SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


SC" ! 


No.  SC  935 


Corrugated  Strap  Hinges  " 
Corrugated  Tee  Hinges..   " 

Don't  forget  the  prefix 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 


Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


The   Distant 
Control 


The  "STACK" 

Distant  Control  System 

gives  control  of  the  water  heater 
from  any  part  of  the  house. 

It  is  an  attachment  (supplied  with  the  Stack  Heater)  that  enables  you  to 
light  the  gas  from  your  kitchen  or  bathroom  or  bedroom,  even  if  the  heater 
is  located  in  the  basement.  If  you  are  downstairs  (at  the  heater)  and  want 
hot  water  for  the  laundry  or  any  household  purpose,  turn  on  the  control 
at  that  point,  and  the  heater  is  instantly  in  operation. 

IT  FILLS  A  LONG-FELT  WANT  FOR  A  LOW-PRICED  AUTOMATIC 
CONTROL  AND  FOR  THIS  REASON  IT  WILL  BE  IN  BIG  DEMAND. 

Stack  fPater  Heaters 

Are  guaranteed  to  produce  more  hot  water  for  a  given  quantity  of  gas,  and 
to  last  longer  than  any  other  copper  coil  heater  of  equal  capacity  made. 

Drop  a  line  for  full  details. 

James  Morrison  Brass  Mfg.  Co.,  limited 

93-97  Adelaide  Street  West,  TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRODUCTS 

"HAMILTON"  PIG  IRON 


***it 
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BASIC,  MALLEABLE  AND  FOUNDRY 
IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,    ETC. 

Steel,  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered,  Liquor 

Bright^  Galvanized  and  Tinned;.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Nails,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 
NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE  HARDWARE 
Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and  Couplings. 

SCREWS 
Wood  and  Machine  Steel,  Brass  and  Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty 


The  Steel  Company  of  Canada,  Limited 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PREMIER 
LEADER    With 
Reservoir     and 
Hig-h    Closet  — 
Coal    or    Wood 


Q- 


DAVIDSON'S 

PREMIER  LEADER 

Steel  Range 

The  greatest  value  in  a  steel  range  on  the,  market. 
Remember  the  Premier  Leader  is  sold  at  a  remarkably 
low  price.  We  got  it  out  with  the  intention  of  making 
it  not  only  a  "Leader"  by  name,  but  a  "Leader"  with 
the  people  of  Canada. 

The  oven  is  made  of  heavy  steel,  strongly  braced  to 
prevent  warping. 

The  top  is  made  in  sections  and  all  centres  and  covers 
are  strongly  ribbed. 

The  body  is  made  of  heavy  steel  and  all  lined  with 
asbestos. 

The  nickelled  trimmings  are  neat  and  easy  to  clean. 
Now  is  the  time  to  get  after  the  stove  business.  Order 
a  sample  Premier  Leader  and  you  will  be  surprised 
with  the  stove  sales  you  will  make  this  coming  fall. 

The   Thos.  Davidson   Mfg. 
Company,  Limited 

Toronto  MONTREAL  Winnipeg 


Retail  Price  : 

$50.00 


EVERY  STOVE  SALESMAN 

KNO  WS,  when  the  prospective  customer  walks  up  the  stove-floor  looking 
over  your  line  of  ranges,  and  stops  in  front  of  one  particular  sample, 
making  a  few  admiring  comments;  that  is  the  range  for  him  to  sell  her. 

If  that  sample  is  "A  Columbia,"  it  will  take  very  little  talk  to  make  the 
sale. 

Put  a  Columbia  Sample  on  your  floor  and  notice  the  increase  in  your 
stove  sales. 

"EVERY  RANGE  GUARANTEED.'' 

Dominion  Stove  &  Foundry  Co.,  Ltd. 

PENETANG,  ONTARIO 


TWO    CENTS    PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.   in  this  paper 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


July  8,  1916. 
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"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 

A     GREAT    LITTLE     VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists, 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 

Jaws  2H*  wide,  l?in  deep, 

opening  3^",  Base  7>^n   long. 


Your  Jobber  will  supply  you. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


Furnaces 

have  features  that  are  wonder- 
fully good  for  selling  and  service 


It  is  quality  in 
the  highest  de- 
gree, having  a 
better  damper,  a 
better  ash  pit  body,  a  bet- 
ter firepot,  a  larger  grate 
surface,  a  better  grate,  a 
better  radiator,  a  better 
check  damper,  a  better 
main    bottom    and    ring,    a 


better  vapor  pan, 
a  better  dust 
flue,  a  better  ash 
pit  door,  a  better 
feed  door,  and  a  better 
regulator. 

Our  catalogue  tells  why. 
Take  the  first  step  towards 
a  larger  furnace  business 
by  writing  for  it  to-day. 


KIR-BEN,  LIMITED 

ALMONTE,  ONTARIO 


Kir -Ben   Agency   is   the   Best 


//  interested,  tear  nut  this  vaqe  and  keep  with  letters  to  be  answered. 
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When  you  want  the  best  and  want  it  in  a  hurry,  order  from  us. 

Eavestrough,  Conductor  Pipe,  Elbows,  Valleys,  Ridge    Roll,  Skylights,  Ventilators 
and   CORRUGATED   IRON. 


We  also  carry  a  large  stock  of  Galvanized  Sheets. 

WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT  IT 


WHEELER  &  BAIN 


179  KING  STREET  EAST 
108  GEORGE  STREET 


TORONTO 


THE  STORM  KING 
LANTERN 


Wind  and  Eain.  Proof  —  200 
Candle  Power,  %  cent  per 
hour.  Operates  15  hours  od 
one  filling  of  gasoline  or  kero- 
sene. The  highest  powered, 
most  economical,  and  safest 
lantern  ever  made,  for  farm- 
ers, dairymen,  contractors, 
sportsmen,  watchmen,  and  for 
shows,  boats,  railroad  yards, 
military  encampments,  and 
way  stations.  Automatically 
cleaned,  cannot  clog.  No  wicks 
to  trim,  no  chimneys  to  wash, 
no  smoke,  no  smell,  no  dirt.  A 
quick  and  profitable  seller  for 
dealers  and  agents.  If  you 
want  one  for  your  own  use, 
ask  your  nearest  hardware 
dealer  to  send  for  one  on  trial 

If  you  want  the  agency  write  for  our  Special  Lantern 
Proposition. 

National  Stamping  &  Electric 
Works 

470  S.  Clinton  Street,  Chicago 


<s&  Tools 


Carpenters'  Wood  Planes 

MADE  IN  CANADA 

Every  Carpenter  needs  two  or  more 
wood  planes  in  his  kit  for  rough  out- 
side work. 

Those  made  by  this  Company  at  their 
Canadian  plant  are  of  a  superior 
quality  and  fully  guaranteed. 

You  will  make  no  mistake  to  stock 
them. 

Stan  ley  Rule  &  Level  Coe 

New  Britain,  Conn.  U.S.A. 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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"Quality  m  E  TAL  L I  C  ™** 

SHINGLES      SIDING     CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


We  are  selling 


M-R-CO.  Die-Stamped  Eavetrough 

to  scores  of  men  who  formerly  made  their  own  trough.     Why  do  they 

buy  it?     Simply  because 

they  find  it  saves  them  money! 


The  joints  fit  as  though  they  grew  together.  Saves  two-thirds  of  the  labor  and  one-half 
of  the  solder.  And  there  aie  fewer  joints,  too,  because  M-R-Co.  Die-Stamped  is  made  in 
10  foot  lengths.      Correct  Shape. 

TRY    'DIE-STAMPED"   ONCE- YOU    WILL    NEVER    GO   BACK  TO    THE   OLD    KIND 


M-R-Co.  pipe  is  straight  and  true  with  a  wide,  tight  seam 


The  Metallic  Roofing  Co., Limited 

TORONTO      manufacturers     WINNIPEG 


Behind  DISSTON  Quality 

1.  Seventy-six  years'  continuous  production.  Over  three-quarters  of  a  century's  study  and 
experience — Thorough  knowledge  of  the  requirements  of  the  field  and  means  of  meeting  them. 

2.  By  long  odds  the  largest  saw-manufacturing  plant  in  the  world — Refinement  of  process  and 
equipment  impractical  with  a  smaller  volume  of  production. 

3.  Our  own  steel  plant  in  which  all  steel  used  in  DISSTON  products  is  made — Absolute  control 
of  quality  and   uniformity  of  results. 

4.  World-wide  distribution  with  representatives  in  intimate  touch  with  service  conditions — 
Constant  observation  of  DISSTON  TOOLS  in  actual  use;  immediate  knowledge  of  changing 
requirements. 

5.  A  reputation  that  to  three  generations  has  represented  the  highest  development  of  the  tool- 
makers'  art — Constant  and  rigid  test  and  inspection,  research  and  experiment  to  insure  tha 
pre-eminence   of   DISSTON    QUALITY,    which  is  the  greatest  asset  of  the  business. 

DISSTON  QUALITY  as  a  DEALER  ASSET 

-Easy   sales,  reduced 


purchaser, 


Probably  imore  DISSTON  hand-saws  are  sold  than  other  makes  combined- 
selling  cost,  quick  turn-over. 

Assured    customer    satisfaction — Increased    confidence,    increased    sales    to    pleased 
increased  word   of  mouth  advertising. 

Increased  prestige — The  dealer's  reputation  for  handling  quality  goods  is  a  salesbuilder  just 
as   is   the   manufacturer's   for    making    them. 

When  a  certain  make  of  hand-saw  is  called  for,  the  chances  favor  it  being  DISSTON— A  customer 
accepts  a  substituted  article  unwillingly,  loses  confidence  and  eventually  takes  his  trade  where 
he  can  get  what  he  asks  for,  if  substitution  is   persisted  in. 

Your  average  purchaser  is  not  a  skilled  mechanic  and  needs  quality  tools — And  his  success 
with  the  right  equipment  will  encourage  him  to  more  ambitious  efforts  and  the  purchase  of 
additional   tools. 


GET  YOUR  SALES-HELP  BOOKLET 


V 


'•^V\ 


Henry  Disston  &  Sons,  Limited 

-20  FRASER  AVE.  -  -  TORONTO,  ONT. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Sold  to  the 
consumer 
for  over 
50  years — 

NOW   SOLD 
THROUGH 
THE 
TRADE 


"Home  Comfort" 
Range 

Is  a  wonderfully  durable  line.  Twenty  years  of  good  service  is 
nothing:   unusual. 

-Made  from  the  best  quality  of  open  hearth,  close  annealed 
cold  rolled  steel,  and  trimmed  with  the  best  quality  of  soft 
annealed  malleable  iron,  making  a  practically  indestructible 
combination. 

GRATES — Orates  are  of  the  heavy  duplex  pattern,  so  designed 
that  it  is  practically  impossible  to  break  them,  or  put  them 
out  of  order  in  any  way,  and  so  arranged  that  they  need  only 
be   reversed   for   burning  wood. 

OVENS — Ovens  are  made  of  14-gauge  open  hearth,  close  an- 
nealed, cold  rolled  steel,  with  12-g.iuge  bottoms  of  the  same 
material,  heavily  braced  with  malleable  iron  to  make  warping 
impossible,  also  having  heavy  malleable  frames  at  the  back 
and  front  of  oven  which  are  closely  riveted  to  the  body  of 
range,  and  greatly  increasing  the  strength  and  durability  of 
both. 

A  PURELY  CANADIAN  PRODUCT 

There's  no  better  way  to  a  satisfied  stove  trade  than  the 
selling  of  the  "Home  Comfort"  Range — over  fifty  thousand 
now  in  use. 

Write  for  full  particulars. 

Wrought   Iron   Range    Co. 
of  Canada,  Limited 

Office:    151  King  St.  West.  Factory:   22  Orillia  St. 

TORONTO 


WILL  WEAR  TWENTY  YEARS, 


^m^^mmmmmmmm 


Selling   Quality   Goods    is   the   greatest  asset   to  Jany 

Hardware  Merchant 

Quality  behind  the  selling  of  your  lines  en-  Our  goods  meet  the  highest  standard  and  make 

hances  your  reputation  and  business.  you  good  profits. 

Write  for  full  particulars. 


R.  H.  SMITH,  COMPANY,  LIMITED 

Est.  1855 


ST.  CATHARINES,  ONT. 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CARLETON  PLACE 


WINNIPEG 


THIS  advertisement — we  wonder  if  there  is  another 
firm  of  furnace-makers  in  Canada  ready  to  write  it. 
It  has  to  do  with  guarantees  and  with  one  guarantee 
in  particular;  a  reallv  remarkable  guarantee;  a  guarantee  of 
PERFORMANCE  AFTER  INSTALLATION. 


I 


T  is  comparatively  easy  to  guarantee  quality  and  strength  of  materials,  workmanship,  and 
all  that;  but  to  guarantee  that  the  furnace  AFTER  BEING  INSTALLED  will  do  the  heating- 
work  claimed  for  it — well,  that's  different.  Yet  this  is  what  we  do  in  regard  to  the  STERLING- 
FURNACE.  It  is  not  merely  guaranteed  before  being  installed,  but  is 

Guaranteed  when  installed 


THINK  what  this  means  to  you,  a  seller  of  furnaces. 
If  you  are  the  local  agent  for  the  Sterling,  you 
do  not  have  to  Use  "ifs"  and  "ands"  and  "buts,"  and 
"maybes"  and  "perhapses."  You  can  talk  POSI- 
TIVELY. 

Before   any   style   fir   size    of   Sterling   Furnace    is 
offered  for  sale  it  must  pass  severe  tests  to  prove: 
(1)     High  type  of  Combustion. 

Efficiency  of  Heating  Surfaces. 
Resistance    to    Expansion    and    Contraction 
Strains. 

Freedom  of  draft. 
Efficiency  of  draft  central. 
Tightness  of  joints  under  severe  firing  condi- 
tions. 

Free    working    of    mechanical    parts    after 
repeated  fire  tests. 


(2) 
(3) 

(4) 

(5) 
(6) 

(7) 


Only  by  this  method  can  there  be  produced  a  satis- 
factory furnace.  Also  this  is  why  we  can  give  such  a 
broad  guarantee  as  this: 

EVERY  STERLING  FURNACE  IS  GIVEN  A 
GUARANTEED  RATING  in  terms  of  Sterling 
Heat  Units. 

That  is,  the  heating  strength  or  power  or  capacity 
of  a  Sterling  Furnace  is  a  known  quantity.  It  must  and 
will  live  up  to  its  rating. 

More  than  this:  The  heating  capacity  of  a  Sterling 
Furnace  is  proved  by  test  to  be  from  one-fifth  to  one- 
half  greater  than  ordinary  furnaces  of  the  same  size. 


Friend  dealer,  we  surely  can  put  into  your 
hands  a  selling  proposition  that  cannot  be  duplicated. 
We've  made  good — kept  the  faith — with  Favorite 
Stoves  and  now  we're  ready  to  make  good — keep  the 
faith — with  Sterling  Furnaces.     Are  you  with  us? 


Send  for  the  Sterling  Furnace  Book.  It  tells  you  much  about  the  Sterling — 
why  it  is  good  and  wherein  it  differs  from  other  furnaces.  You  can  get  a  Ster- 
ling Agency  more  easily  now  than  later  on.    Ask  to  have  our  proposal. 

Findlay  Bros.  Co.,  Ltd. 


CARLETON  PLACE 


WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TOOLS     FOR     AUTOMOBILE     USE 

ARE  IN  GREAT  DEMAND  AT  THIS  SEASON— SCREWDRIVERS  ESPECIALLY 

THE  HERCULES  KNIFE  HANDLE  DRIVER 

Answers  every  requirement  of  the  Motorist  and  our  price  is  Right 


THERE  ARE  SEVERAL  REASONS  WHY  YOU   SHOULD   CARRY  THE  HERCULES 

Ask  your  jobber  about  it  or  write  us  for  sample  and  full  details 

THE  BRIDGEPORT  HARDWARE  MFG.  CO.  BRIDGEPORT,  CONN.,  U.S.A. 

PRESCOTT  W.  ROBINSON,  Canadian  Representative,  414  Drummond  Building.  Montreal 


Something  Every  House- 
keeper Should  Buy 


THE   MONITOR, 

ROTARY  LAWN 

^  CLOTHES 
DRYER,. 


It  carries  150  ft. 
of  Line  and  every 
line  is  within  easy 
reach.  Stand  in 
one  spot  to  hang 
out  a  large  wash. 

No  tramping 
through  the  mud, 
carting  a  heavily 
loaded  clothes  bas- 
ket around  the 
yard. 


The  Lines  Come  to  You 

No  soiled  clothes.    No  dirty  lines.    No  obstruction  on  lawn 
or  yard.     No  trouble  to  set  up  or  take  down. 


2  styles 


("A" 
\  "  B  " 


A"  105  Ft.  Line 


L"B"  150 


MADE  BY 


Cummer-Dows  well,  Limited 

HAMILTON,  ONT. 


Immediate  Deliveries  on 
American  Self-Oiling  Grinders 


American  No.  6  Tilting  Grinder 


SICKLE  GRINDERS  TOOL  GRINDERS 

POWER  GRINDERS 

If  your  jobber  does  not   handle,   write   direct    to    factory. 

WESTERN  CANADA  AGENTS  : 

Merchants  Hardware  Specialties,  Calgary,  Alta. 

EASTERN  CANADA  AGENTS: 

John   M.  Graham    &    Co.,    113  Chambers  Street,   New  York  City 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 


BOOKS   FOR    HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  arid  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship  .-  .  . 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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This  is  the  season  when  men 
and  women  are  seeking  a 
healthful  and  instructive 
diversion — something  that  will 
relieve  the  tension  of  fatigued 
bodies  and  tired  nerves. 

Dominion  Hand  Traps 
Canadian  Black  Birds 

AND 

Dominion  Shot  Shells 

fill  all  the  requirements  for  a 
week  end  or  even  a  half  day 
of  sport. 

The  trap  is  constructed  on  the  correct 
principles  to  throw  targets  in  the  same 
manner  as  game  birds  fly.  Dominion  Hand 
Traps  carry  our  usual  guarantee. 


? 
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Keep  your 
rooms   warm 

and  your 
tempers  cool 

AVOID  DRAFTS 

You  can  rely 
upon  the 

"BRITON" 

to  keep  them 
out 

"  Britons" 

keep    the    door 

of  the  world 

Made  only    by 

WM.     NEWMAN 
&  SONS,  LTD. 

BIRMINGHAM 


YOU- CAN 


CLOSE  OUT 

■. . . : — : * i— . 


THE    ." 

WORLDS 


VHTW  Ar 


The   reliance 
that  can  be 
placed  in  a 

"BRITON" 

should  be  your 
reason  for 
recommend- 
ation 


Particulars  of 
this  and  of  our 

other  Door 
Checks  of  all 

kinds  from 

TREDERIC     SARA 
&  COMPANY 

326    Ninth   Ave.   West 

CALGARY,     ALTA. 


Tools  that  "make  good  every  time" 

A  more  reliable  or  satisfactory  line  of  tools  than 

Butterfield 

TAPS,  DIES  AND  REAMERS 

it  is  practically  impossible  to  find. 

The  "Butterfield"  line  has  been  subjected  to  many  exhaustive  working  tests  against 
other  makes,  and  on  every  occasion  they  have  produced  more  work  in  a  given  time  and 
lasted  longer. 

"Butterfield"  Service  will  make  you  a  long  list  of  contented  customers.  It  makes  busi- 
ness show  a  material  increase. 

Positively  guaranteed.     Send  in  a  trial  order. 

Butterfield  &  Co.,  Inc.,   Rock  Island,  Que. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GARDEN   TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The  quality  is  of  the  best 
and  they  are  beautifully  finished.  We  are  putting  in  hand  large  stocks  for  the  coming 
season,  and  we  ask  you  to  give  us  a  trial  order,  Our  Garden  Shears  are  so  well  known 
that  they  need  no  advertising;  our  other  tools  will  be  found  equally  satisfactory. 


Established 
in    1803 


No.    6417 — Garden    Shears. 
Guaranteed     "Fast     Handles.' 


->^^WAP-B.s=^PATE^L 


WARD  &  PAYNE,  SHEFFIELD 

CABLES:    WARD.  SHEFFIELD. 


No.    5757— The   "Perfect"    Patent   Dntch    Hoe. 

SHERMAN  F.  AINSLIE.  Spadina  Avenue.  Toronto. 

ANTHONY  FERGUSON.  LTD..  1  150  Hamilton  St..  Vancouver.  B.C. 

ALEXANDER  GIBB.  3  St.  Nicholas  St..  Montreal. 


No.   1971 C 


No.   1975 


CELEBRATED  I  XL  CUTLERY 

MANUFACTURED  BY 

GEO.  WOSTENHOLM  &  SON 

SHEFFIELD,  ENGLAND 

The  greatest  selection  of  high-grade  pocket  cutlery  shown  in  Canada  to-day. 

Every  I. XL  pocket  knife  is  hand  forged  from  the  finest  English  steel,  by 
the  most  skilled  workmen.  They  are  then  fully  tested  and  guaranteed  before 
leaving  the  factory. 

Full  range  stocked  by  all  leading  Jobbing  Houses. 


No.   1945 


A.  MACFARLANE    &    COMPANY,    MONTREAL,   Canadian  Representatives 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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>  Sid  flf  theAutoisi  | 
^     looks  for 


To  the  Autoist  who  knows  that  the  gas  in  his 
tank  is  getting  low,  the  sight  of  a 


I     44 


Red  Sentry"  Curb  Pump 


is  as  welcome  as  an  oasis  to  the  Arab  or  a  light-  g 

house  to  the  sailor.  1 

Did  you  ever  figure  how  much  of  this  business  f§ 

is  hurrying  past  the  door  of  your  store  now  in  a  | 

cloud  of  dust  to  the  next  filling  station  and  how  g 

easy  it  would  be  for  you  to  stop  a  large  share  of  g 

1    it?    Whether  they  are  tourists  or  the  better  people  g 

of  your  town,  this  trade  is  worth  trying  for  because  !§ 
they  buy  many  other  things  than  just  gasolene. 

The  average  owner  of  a  Bowser  Outfit  turns  his  g 

gasolene  stock  over  about  50  times  per  year.     You  § 

1    wouldn't  wait  long  to  buy  a  "show  case"  for  any  g" 

other  line  in  your  store  on  which  you  could  turn  g 

H    your  money  over  that  rapidly — why  hesitate  about  H 

installing  a  Bowser?  g 

The  "Red  Sentry"  equipment  illustrated  above  g 

1    is  only  one  of  many  self-measuring  pumps  and  H 

storage  systems  we  manufacture.    We  make  outfits  g 

for  handling  kerosene,  paint,  lubricating  and  vola-  g 

tile  oils  of  all  kinds  and  a  request  for  descriptive  g 

matter    and    information     concerning    anything  g 
along  this  line  won't  obligate  you  in  the  least. 

S.  F.  Bowser  &  Co.,  Inc.  | 

Toronto,  Ontario 

H      Sales    Offices    All    Centres — Representatives      Everywhere  = 


C  TRADE  ^M^ 

hichcQ 
MARK  ^H  Mr 

SPRING  HINGES 

TRADE  BUILDING 

distinctive  selling  features  which  your  salesmen 
can  otter  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other. 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  open  at 
any  desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalog  M  32.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring;  Hinges 
manufactured. 

Chicago  Sprh*gcBtttf  (£ompmj£, 


CHICAGO 


NEW   YORK 


,  FAMOUS 

SHEFFIELD 
CUTLERY 


COLO   MEDALS. 


CRAND    PRIX. 


JAMES  BUTLER.  Head  of  the  Butler  Firm  too  years  aqo. 


I»  ii 


35 

Regd   A.D    1681 


0 


Butler" 

1768 


ART 


1861 


iiiiiiiiiiiiiiiijjjjiiiiiiiuj'iitiiiiiihiiiuiiiiiiiiiii.iiiiii.iiiiiiMiimir 
//  interested,  tear  out  this  page  and 


GEORGE  BUTLER  &   CO.,  LTD.,   Sheffield,   England 

London  Showroom,    62,    Holborn   Viaduct,   E.C. 
CANADIAN  REPRESENTATIVE 

G.  A.  MARSHALL  70  Lombard  Street.  Toronto 

keep  with  letters  to  be  answered. 
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This  symbol  is  a  Guarantee  of  Quality  in 
Rubber  Goods. 

It  represents  the  largest  manufacturing 
concern  of  Rubber  Goods  in  Canada,  and  in 
the  British  Empire. 

It  distinguishes  the  best  "Made  in 
Canada "  line  of  Rubber  Goods  for  the  Hard- 
ware Trade. 

It  Stands  for  the  Quickest  Service  within 
your  reach.  Don't  accept  our  statement  for 
this  fact.  Put  us  to  the  test  and  see  for 
yourself. 

Our  aim  is  to  serve  and  please  you  and 
those  you  serve.  Whatever  the  need  in  Rub- 
ber may  be,  write  to  our  nearest  branch,  or 
direct  to  our  head  office. 


Canadian  Consolidated  Rubber  Co. 

Montreal,  P.  Q.  Limited 


28  "Service"  Branches  Throughout  Canada, 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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There  Is  No  Quiet  Season 


For 


\^  V^Polish 


(MADE  IN   CANADA) 


O-Cedar  Polish  has  a  large,  steady  sale  all  the  year 
round.    It  is  used  in  thousands  of  households  every  day  in 
the  year.    Furniture,  floors  and  woodwork  must  be  kept     Jj 
clean  and  bright,  and  O-Cedar  Polish  is  recognized  as  the 
polish  that  will  do  it  best,  easiest  and  quickest. 

Order  from  your  Jobber. 

Keep  your  shelves  well  stocked.  Our  advertising  will 
sell  it  for  you  if  you  will  display  it  and  thereby  let  your 
customers  know  you  have  it. 


CHANNELL  CHEMICAL  CO.,  LIMITED,  TORONTO,  CANADA 


— whether  the  garage  is  built  of 

concrete,  brick,  stone  or  wood 

— whether  the  doors  have  straight 

or  curved  tops 

— whether  the  building  costs 

$100  or  $10,000 

^whether   the   service   is 

hard  or  easy 
the  builder,  the  contractor  and  the  owner  want 

Stanley   Garage   Hardware 

and  the  Stanley  Garage  Door  Holder  No.  1774. 


STANLEY  Garage  Hardware  is  a  firm  staple  line. 
It  is  sold  to  people  who  expect  to  pay  fair  prices 
for  good  goods.  It  brings  yon  a  large  margin 
of  profit,  ft  is  extensively  advertised.  It  is  in 
demand. 

It  is  something  you  should  stock  ivithout  delay. 

Think  of  the  autos  that  are  being  bought  this  year 
— think  of  the  garages  being  built  now — think  how 


desirable  it  is  to  be  able  to  sell  complete  sets  of  hard- 
ware especially  designed  for  garages. 

Write  to-day  for  new  Garage  Hard- 
ware Catalogue. 

The  Stanley  Work*,  New  Britain,  Conn.,  U.S.A. 

100  Lafayette  Street,  73  East  Lake  Street, 

NEW  YORK  CHICAGO 

Canadian  Representatives: 
A.   McFarlane  &    Co.,   Coristine  Building,   Montreal 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Always  on  the  Job— Built  Big  Business 

By  Studying  Needs  of  Customers  Portage  La  Prairie  Firm  Has  Built  Up  a  Large 
Business — Watches  for  New  Lines — Varied  Demands 

of  Farmers. 


"H 


OW  can  you  account  for  the 
splendid  growth  of  your  busi- 
ness in  a  town  of  6000  popula- 
tion" inquired  a  Hardware  and  Metal 
representative  of  J.  0.  Cadham.  Portage 
La  Prairie,  Man.,  who  has  one  of  the 
best  and  largest  hardware  stores  in  the 
smaller  cities  of  the  West. 

"I  don't  know  unless  it  is  because  we 
are  always  on  the  job,"  replied  Mr. 
Cadham.  Being  on  the  job  does  not 
mean  that  the  store  is  kept  open  late 
at  night — it  closes  at  six  except  Satur- 


days— or  that  it  is  opened  before  day- 
break. There  are  many  ways  of  being 
on  the  job,  and  a  good  many  are  in 
evidence  in  the  Cadham  store. 

Portage  La  Prairie  is  quite  close  to 
Winnipeg — so  close  in  fact  that  resi- 
dents in  the  vicinity  can  go  into  Win- 
nipeg on  a  morning  train,  do  a  good 
day 's  shopping — often  in  the  department 
stores  and  return  the  same  day. 

Portage  La  Prairie  is  located  in  a 
wealthy  farming  community  and  is  a 
favorite  with  mail  order  concerns,  judg- 


ing by  the  number  of  catalogs  dis- 
tributed in  the  community.  Under  such 
conditions  it  is  absolutely  necessary  for 
a  merchant  to  be  on  the  job  if  he  wants 
to  keep  towards  the  front  of  the  business 
procession. 

Despite  the  fact  that  the  business  has 
been  established  since  1882,  and  has 
therefore  built  up  a  strong  following, 
Mr.  Cadham  does  not  underestimate  the 
menace  of  mail  order  and  department 
store  competition.  Mr.  Cadham  like 
many  other  retailers  has  found  that  the 


View  of  household  goods  and  stove  department  of  the  J.  0.  Cadham   hardware  store,  Portage  la   Prairie,  Man. 
cutlery  and  general   hardware  departments  appears  on    the  next  ixiyc. 


.1    riea-   of    the   tool, 
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View  of  toot  and  cutlery  department  of  the  •/.   0. 


Cudliam   hardware,  store.  Portage  la  Prairie,    Man.,   showing   neat    arrangement    of 
stock. 


mail  order  houses,  have  on  some  lines, 
quoted  prices  which  were  lower  than 
the  prices  which  the  jobber  was  charg- 
ing the  retailer.  This  of  course  re- 
fers particularly  to  the  leaders  which 
the  mail  order  firms  announce  from 
time  to  time. 

The  business  was  started  in  1882  with 
a  $1000  stock.  The  stock  to-day  is  in 
the   neighborhood   of  $30,000. 

Watches  for  New  Lines 

One  of  Mr.  Cadham 's  policies — and  a 
mighty  good  one  it  is — has  always  been 
to  keep  a  sharp  lookout  for  new  lines — 
always  those  possessing-  merit.  Pie  has 
found  that  the  farmers  are  always  look- 
ing' for  new  goods.  The  farmers  wives 
to-day  are  thoroughly  posted  regarding 
new  products  for  the  home,  many  of 
which  are  advertised  in  farm  papers 
and  national  magazines.  If  they  can- 
not procure  the  goods  locally  they 
naturally  visit  the  department  stores 
or  purchase  by  mail.  It  is  therefore 
one  of  the  Cadham  policies  to  keep  a 
close  watch  in  trade  journals  and  else- 
where for  any  new  products  which  are 
offered  to  the  trade. 

Almost  80  per  cent,  of  the  firm's 
trade  is  with  farmers,  the  balance  with 
residents  of  the  city. 

Farmers'  Needs  Vary 

As  an  example  of  how  varied  the 
needs  of   the   farmer   are,  the   linn    last 


year  sold  100,000  lbs.  of  binder  twine. 
In  addition  to  this  there  was  a  big  sale 
for  harvesters'  and  threshers'  supplies. 
On  the  other  hand  considerable  quanti- 
ties of  cut  glass,  were  also  sold  to  the 
same  class  of  customers. 

One  large  silent  salesman  in  the  Cad- 
ham store  is  devoted  to  a  display  of  cut 
glass.  Most  of  the  sales  are  made  to 
farmers.  Articles  ranging  in  price 
around  $4  or  $5  are  the  most  popular 
sellers.  There  is  a  good  sale  during  the 
Xmas  season..  There  is  also  a  good 
steady  demand  throughout  the  year. 

Silver  plated  ware  is  another  line 
carried  in  stocks  and  sold  extensively. 
Splendidly  arranged  displays  are  al- 
ways on  exhibition  in  the  store. 

A  New  Line 

About  a  year  ago  another  line  of  glass 
ware  was  introduced.  The  quality  of 
this  line  is  better  than  the  cheap  goods 
sold  in  variety  stores,  and  still  consider- 
ably lower  in  price  than  cut  glass.  This 
line  was  a  success  from  the  start  and 
not  only  yields  a  good  margin  of  profit 
but  helps  to  sell  other  goods.  Samples 
are  displayed  on  tables  in  the  store.  The 
goods  can  be  examined  by  customers, 
and  the  prices  are  shown  on  each 
article  in  plain  figures.  Window  dis- 
plays of  the  goods  are  frequently  ar- 
ranged, and  circular  matter  distributed 
to  prospective  customers. 


An  unusual  Line 

Another  line,  not  usually  found  in 
Canadian  hardware  stores  is  a  line  of 
glass  cooking  utensils.  This  is  also  a 
new  line  taken  6n  during  the  past  year. 
The  utensils  take  the  place,  it  is 
claimed,  of  enamel  and  aluminumware, 
and  are  claimed  to  have  a  number  of 
sperior  qualities  for  certain  classes 
of  cooking.  The  articles  are  not  low  in 
price,  by  any  means,  but  there  has  been 
a  very  satisfactory  sale  of  the  new  line 
so  far  and  the  demand  is  steadily  in- 
creasing. 

Auto    Accessories 

Auto  accessories  form  another  com- 
paratively recent  addition  to  the  stock. 
Large  numbers  of  motor  cars  are  owned 
by  farmers,  in  the  districts  surrounding- 
Portage.  The  number  of  car-owners  is 
being  greatly  increased  each  year.  There 
is  a  well  established  and  constantly 
growing  market  for  motor  accessories. 

Although  the  auto  accessory  stock  was 
added  only  a  few  months  ago,  results  in 
sales  so  far  have  been  beyond  expecta- 
tions. It  has  been  demonstrated  to  the 
satisfaction  of  the  firm  that  auto  owners 
will  patronize  the  hardware  store  when 
needing  supplies,  if  a  good  stock  is 
carried  and  advertised. 

Mr.  Cadham  has  found  that  there  has 
been  a  steady  demand  during  recent 
years  for  modern  heating  and  plumbing- 
equipment  for  farm  dwellings  and  build- 
ings.     Modern   farm  houses  in  the  dis- 
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trict  are  being-  equipped  as  completely 
as  city  homes — and  the  farmers  have 
the  price  to  pay  for  what  they  want. 

Although  of  late,  the  building1  of  resi- 
dences has  fallen  off  somewhat  in  this 
district,  a  large  number  of  fine  barns  are 
being  built.  This  is  due  largely  to  the 
prosperity  of  the  western  farmers,  es- 
pecially in  the  district  which  Mr.  Cad- 
ham  serves.  In  the  construction  of  these 
barns  large  quantities  of  cement,  roof- 
ing, stable  equipment  and  hay  carriers, 


etc.,  are  used.  Farmers  are  paying  par- 
ticular attention  to  stable  equipment  for 
their  stock. 

A  large  stock  of  household  hardware 
is  carried.  A  portion  of  the  stock  is 
shown  in  one  of  the  accompanying  pho- 
tographs. The  goods  are  always  well 
displayed.  Dust  is  not  allowed  to  ac- 
cumulate. Customers  are  always  waited 
ed  on  promptly. 

New  goods  when  placed  in  stock  are 
always  well  displayed.     Many  large  de- 


partment store  ideas  have  been  carried 
out  on  a  smaller  scale  in  the  Cadham 
store. 

The  needs  of  customers  are  closely 
watched  and  studied,  and  new  lines  are 
added  frequently.  Interior  displays, 
window  displays,  newspapers,  and  per- 
sonal contact  are  used  to  draw  custom- 
ers to  the  store.  By  being  on  the  job, 
when  the  customers  arrive,  and  looking 
after  their  wants  promptly,  a  large  busi- 
ness  has  been   built   up  by  the  firm. 


Toronto  Hardwaremen  Get  Together 

Merchants  and  Clerks  Were  Guests  of  Travelers  at  Hanlan's  Point  —  Merry  Time 

Enjoyed  in  Games  and  Sports — Anticipate  Event  Will  be  Forerunner  of 

Annual  Event  of  This  Nature — Larger  Affair  Planned  for  Near  Future 


(1)  Upper  left-hand  picture:  Getting  set  for  tug-of-war.  West  End  wins.  (2)  Upper  centra!  picture:  Pipe  race.  There  w<  re  some  long 
drafts  to  encourage  the  pipes  to  dra;u\  (.'!)  Upper  right-hand  picture:  Talking  it  all  over  after  the  basebotil  game.  The  Hast  Ender's 
■maintained  then  would  be  in  better  trim  neat  time.  i4i  (froup  of  Hardware  merchants  at  conclusion  of  games.  Nearly  all  tin-  5c  checks 
uere  disposed  of  by  this  time.     (~>)   Travelers  for  various  wholesale  hardwen   firms  in   Toronto  who  were  the  hosts  on  the  occasion. 


ON  Wednesday  afternoon  of  this 
week  the  Toronto  hardware  mer- 
chants and  their  clerks  were  the 
guests  of  the  Toronto  travellers  who 
call  on  the  hardware  trade,  and  an  en- 
joyable time  was  spent  together  at  Han- 
Ian  's  Point.  Over  one  hundred  mer- 
chants, their  clerks  and  travellers  were 
present  to  take  part  in  the  outing.  A 
baseball  game  between  the  East  End 
and  West  End  resulted  in  a  victory  for 
the  merchants  of  the  West  End  of  the 
city,  the  score  being  8-0.  The  East  End 
declared  they  hardly  had  time  to  get 
into  real  battling  form  before  the  game 
was  over.  They  assert  there  is  bigger 
scoring  power  within  their  loins  than 
that  exhibited  on  the  occasion  of  the 
first  game.  They  are  looking  forward  to 
the  time  when  they  can  meet  their  op- 
ponents and  show  their  real  form  and 
class. 

There  were  a  number  of  events  that 
were  keenly  contested  and  some  very 
handsome  prizes  were  put  up.  Prizes 
were  contributed  by  the  following 
firms:  Kennedy  Hardware  Company; 
Rochester  Lamp  Company ;  H.  S.  How- 
land,  Son  &  Co.;  McClary  Manufactur- 


ing   Company,    Boeckh    Bros. ;    Lyons    & 
Marks;  Rice-Lewis  &  Sons. 

The  various  events,  together  with  the 
winners   and   prizes,    were    as    follows : 

Events  and  Prize-Winners 

The  merchants'  race  was  hotly  con- 
tested. Following  are  the  winners : — 
1st  prize,  portable  lamp,  Shedden;  2nd, 
art  glass  bowl,  Fred  Good;  3rd,  safety 
razor,  Ed.  McGillvary. 

The   clerks'   race    was   won   bv    Matt. 


HARDWARE 
5c. 

CHECK 


These  checks  irere  popular  among  the  hard- 
iraremev.  They  tcere  distributed  free.  They 
touched    the   spot. 


Cassan,     of     Maclean's    hardware,    the 
prize  being  a  lamp. 

The  pipe  race,  with  a  shaving  brush  as 
a  prize,  was  won  by  J.  Renton.  Several 
travellers  lined  up  for  the  travellers' 
race,  but  Geo.  Chapman,  of  the  Imperial 
Varnish  and  Color  Co.,  was  the  first  to 
reach  the  prize — a  coffee  pot.  The  boot 
race  was  won  by  J.  H.  Jolly,  who  S9"ured 
a  teapot  as  a  reward.  Milt  Rossiter  and 
Joe  Suroff  finished  first  and  second  re- 
spectively in  the  consolation  race. 

In  the  ball  game  the  batteries  were — 
West  End,  p.,  Byers;  c,  Win.  Piatt; 
East  End,  p..  John  Tolcliard;  c,  Harry 
Samuels.     Several  umpires  officiated. 

One  of  the  keenly  contested  events 
was  the  tug-of-war  between  the  East 
end  and  West  End,  which  was  won  by 
the  West  End.  Here  again  the  East 
End  declared  their  ability  to  make  a 
better  showing  once  they  find  their  pull- 
ing legs.  But  this  much  can  be  said, 
that  the  West  End  exhibited  perhaps  a 
little  better  team  work  and  got  "the 
drop''  with  the  able  support  of  their 
anchor  man,  before  the  Eist  End.     The 

(Continued  on  pa:e  41.) 
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Political  Patronage  System  Denounced 

The  National  Council,  Canadian  Credit  Mens  Association  Dealt  with  Important  Mat- 
ters at  Vancouver  Meeting — Proposed  Legislation  Affecting  Retailers. 


THE  Political  Patronage  System, 
which  in  the  past  has  been  re- 
sponsible for  many  and  varied 
evils,  was  condemned  at  the  fourth  an- 
nual meeting  of  the  National  Council  of 
the  Canadian  Credit  Men's  Association. 
The  convention  was  held  at  Vancouver, 
B.C.,  and  was  attended  by  delegates 
from  all  parts  of  Canada. 

The  resolution,  which  carried,  con- 
demning the  present  system,  is  as  fol- 
lows : —  i 

"That  the  Canadian  Credit  Men's 
Trust  Association,  as  representing'  the 
wholesale  trade  of  Canada,  in  annual 
meeting  assembled,  do  strongly  de- 
nounce such  political  patronage,  and  in- 
structs the  delegates  to  the  convention 
to  approach  the  various  Provincial  and 
Federal  Governments  with  the  object,  if 
possible,  of  obtaining-  an  abolition  of 
the  system  throughout  Canada  and  the 
establishment  of  the  civil  service  upon 
a  basis  independent  altogether  of  politi- 
cal influence." 

A  number  of  other  resolutions,  in 
which  the  wholesale  and  retail  trades 
are  interested,  were  also  carried. 

N.  S.  F.  Cheques 

The  association  has  submitted  to  the 
Minister  of  Justice  proposed  legislation 
making  it  a  criminal  offence  to  know- 
ingly issue  cheques  where  there  are  no 
funds  to  meet  same  (viz.,  N.  S.  F. 
cheques).  Some  of  the  retail  associa- 
tions have  approved  of  such  legislation. 
The  Bankers'  Association  has  submitted 
similar  proposed  legislation. 

It  was  resolved  that  each  division  of 
the  Credit  Men's  Association  communi- 
cate with  the  Minister  of  Justice,  ask- 
ing him  to  take  steps  to  pass  such  legis- 
lation at  the  earliest  possible  moment. 
Amend  Criminal  Code  Re  Bookkeeping 

In  the  cases  of  a  number  of  insolvent 
debtors  it  has  been  found  that  no  proper 
books  of  account  have  been  kept.  In  a 
test  case  in  Toronto,  reported  in  Hard- 
ware and  Metal  some  time  ago,  the 
Criminal  Code  dealing  with  the  matter 
was  held  to  mean  that  it  is  only  neces- 
sary that  an  insolvent  should  keep  books 
of  account  after  he  has  been  in  business 
for  five  years. 

Proposed  legislation  lias  been  sub- 
mitted to  the  Minister  of  Justice  by  the 
association,  making'  it  a  criminal  offence 
for  sue!)  insolvents  not  to  have  kept 
books  of  account  immediately  they  en- 
ter into  business,  for  the  purpose  of 
disclosing  their  mercantile  transactions. 
The  Bankers'  Association  has  approved 


of  such  legislation.  Retailers'  associa- 
tions have  gone  on  record  as  approving 
of  the  principle  of  all  merchants  keep- 
ing proper  books  of  account. 

It  was,  therefore,  resolved  that  each 
division  of  the  Credit  Men's  Association 
write  to  the  Minister  of  Justice,  asking 
that  he  take  immediate  steps  to  amend 
the  Criminal  Code  as  suggested. 

In  Favor  of  Small  Debts  Courts 

In  view  of  the  fact  that  some  of  the 
provinces  now  have  Small  Debts  Courts, 
which  have  proven  beneficial  to  the  re- 
tail trade,  the  National  Council  carried 
the  following  resolution: 

"That  the  divisions  of  the  association 
in  the  provinces  wherein  no  Small  Debts 
Courts  exist  be  instructed  to  co-operate 
with  the  retail  associations  in  obtaining 
this  legislation." 

To  Register  Secret  Assignments 

In  many  cases  of  insolvency  it  has 
been  discovered  for  the  first  time  by 
trade  creditors  that  secret  assignments 
of  book  accounts  had  been  made  by  the 
debtor.  Such  secret  assignments  have 
created  a  preference  in  favor  of  the 
assignee  as  against  the  other  creditors 
without  their  knowledge. 

It  is  deemed  advisable  that  all  such 
assignments  of  book  accounts  should  be- 
come public  knowledge  in  the  same  man- 
ner as  chattel  mortgages,  thus  placing 
the  grantors  of  credit  in  a  position  to 
intelligently  decide  whether  credit 
should  or  should  not  be  granted  under 
such  circumstances. 

The  Retail  Merchants'  Association  of 
Saskatchewan  have  had  legislation 
passed  granting  liens  on  growing  crops 
to  cover  the  supply  of  necessaries  of  life, 
such  liens  to  be  registered  in  the  same 
manner  as  chattel  mortgages.  The  same 
principle  of  legislation  applies  in  the  as- 
signment of  book  accounts. 

Legislation  compelling  the  registra- 
tion of  assignments  of  book  accounts  has 
been  in  existence  in  the  Province  of  Sas- 
katchewan for  •  the  ,r>ast  three  years 
without  working  any  hardship  upon  the 
retail  ti*ade. 

It  was,  therefore,  resolved  that  at  all 
of  the  other  divisions  of  C.  M.  A.  steps 
be  taken  to  communuicate  with  all  the 
Legislatures,  asking  for  legislation  com- 
pelling the  registration  of  secret  assign- 
ments of  book  accounts. 

Compulsory  Assignment  of  Debtors 

Another  resolution  that  carried  was 
to  the  effect:   "That   the  Canadian  Bar 


Association  be  asked  to  draft  out  a  uni- 
form Assignments  Act  for  submission  to 
all  of  the  provinces,  providing,  if  pos- 
sible, for  the  compulsory  assignment  of 
debtors  who  are  proved  to  be  insolvent, 
and  for  the  ultimate  discharge  of  an 
honest  debtor  who  has  assigned  the 
whole  of  his  estate  for  the  benefit  of  his 
creditors,  retaining  the  present  system 
of  the  appointment  of  assignees  at  the 
will  of  the  creditors,  or  in  the  alterna- 
tive, if  such  provincial  legislation  is 
ultra  vires,  that  a  Federal  Bankruptcy 
Act  be  submitted  incorporating  the 
aforesaid  clauses  of  compulsion  and  dis- 
charge, but  giving  the  creditors  the 
power  to  say  who  shall  act  as  assignees." 
The  question  of  collecting  from 
debtors  untaxed  legal  costs  was  fully 
discussed,  but  it  was  felt  that  no  relief 
in  this  respect  could  be  obtained. 

Registering  Liens 

On  account  of  it  being  desirable  that 
it  be  made  compulsory  in  each  province 
for  holders  of  liens  and  lien  notes  to  re- 
gister same  within  thirty  days,  a  resolu- 
tion was  carried  to  the  effect  that  each 
division  of  the  association  approach  the 
local  Legislature  and  ask  that  legisla- 
tion be  passed  compelling  such  regis- 
tration if  not  already  passed. 

75  Per  Cent,  of  Creditors  Rule 

It  was  suggested  that  the  association 
seek  legislation  to  provide  that  when  a) 
trust  deed  is  executed  or  an  extension 
entered  into,  that  the  signature  of  75 
per  cent,  of  the  creditors  should  bind 
the  other  25  per  cent.  It  was  decided 
that  each  division  should  seek  further 
information  governing  this  matter,  a 
suggestion  being  made  that  if  any  action 
were  taken  that  the  75  per  cent,  should 
cover  both  number  and  amount  of 
creditors. 

Registering  Partnerships 

An  important  resolution  which  car- 
ried was  to  the  effect:  "That  the  Legis- 
latures of  all  provinces  be  requested  to 
amend  the  Act  relating  to  partnerships 
by  providing: 

"1.  That  declarations  of  partnership 
or  trading  under  a  trade  name  be  in 
future  filed  in  the  office  of  the  Provin- 
cial Secretary  within  thirty  days;  and 
also  advertised  in  the  Gazette  within  the 
same  time. 

"2.  That  all  firms,  etc.,  so  registered 
shall  use  the  word  "registered,"  or  ab- 
breviation "regd.,"  after  the  firm  or 
trade  name. 

(Continued  on  page  41.) 


July  8,  1916. 


HARDWARE    AND    METAL 


■2f-y 


Hardware  &  Metal 

CANADA'S   ONLY  WEEKLY  HARDWARE  PAPER 


Vol.  XXVIII. 


TORONTO,  JULY  8.  1916        No.  28 


INCREASED  USES  FOR  TIN  PLATE 

npHE  tin  plate  situation  as  frequently  referred  to  of  late 
in  our  market  reports  has  caused  apprehension  in  some 
quarters.  Some  of  the  largest  makers  in  the  United  States 
now  state  that  they  have  no  tin  plate  to  sell  for  delivery 
this  year.  The  production  of  tin  plates  in  the  United 
States  this  year  promises  a  total  far  in  advance  of  any 
previous  year.  According  to  the  Iron  Age,  previous  to 
1915.  in  which  the  estimated  output  was  about  1,000,000 
gross  tons,  the  high  point  was  reached  in  1912  at  962,971 
gross  tons.  Estimates  from  good  sources  range  from 
1,200,000  to  1,250,000  gross  tons  for  1916.  A  factor  to 
which  attention  has  been  called  is  the  great  increase  in 
exports  due  to  the  cutting  off  of  exports  from  Great  Brit- 
ain. There  is  also  operative,  as  has  been  the  case  for  the 
past  two  or  three  years,  a  very  marked  increase  in  the 
use  of  tin  plates  in  the  manufacture  of  containers  for  a 
wide  variety  of  products,  including  articles  of  general  con- 
sumption sold  in  retail  stores;  and  the  growth  of  the  tin 
plate  tonnage  in  other  manufacturing  and  service  lines  is 
illustrated  in  the  gasoline  trade  for  automobiles.  About 
20,000  tons  of  tin  plate  is  consumed  each  year  for  bottle 
caps.  This  is  an  example  of  some  unconsidered  factors 
that  go  into  the  total.  The  preference  for  tin  plate  over 
wood  or  pasteboard  packages  has  grown  very  rapidly  in 
rnanv  lines  of  manufacture  and  trade. 


.4  REMARKABLE  CONDITION 

'TpHE  latest  reports  issued  by  the  Dominion  Government 
■*■  relative  to  "Canada's  Wealth,"  show  that  despite  the 
heavy  expenditures  which  the  war  has  entailed,  the  country 
was  never  in  a  better  financial  condition.  Depositors  in 
the  chartered  banks  had  to  their  credit  at  the  end  of  May 
$765,000,000.  This  figure  is  far  greater  than  anyone  would 
have  ventured  to  predict  at  the  outbreak  of  the  war.  The 
bank  clearings  for  the-  month  of  May  showed  a  decided 
increase  over  the  same  month  last  year  for  all  Canada  of 
$327,465,700.  Gains  were  shown  in  all  the  clearing  houses 
of  the  country,  the  largest  proportional  advance  being  out 
of  Winnipeg,  where  it  was  over  80%.  New  branches  of 
the  various  chartered  banks  which  have  been  opened,  ex- 
ceeded the  number  closed  by  eight.  On  looking  over  the 
figures  closely  one  ean  immediately  see  how  well  Canada  is 
prepared  for  the  new  domestic  war  loan.  There  should  be 
no  difficulty  experienced  by  the  Canadian  people  in  sup- 
plying another  hundred  million  as  quickly  as  the  former 
one  was  taken  up. 


HIGH  WATER  MARK  FOR  TRADE 

/"^  ANADA  has  cause  for  congratulation  in  the  report 
^  which  has  just  come  from  the  Trade  and  Commerce 
Department  at  Ottawa,  which  shows  a  remarkable  increase 
for  the  month  of  May  over  the  corresponding  months  of 
last  year.  Imports  totaled  $70,230,000  or  an  increase  of 
100  per  cent.,  as  compared  with  May  of  1915.  Exports 
totaled  $106,000,000.  Exports  of  manufactured  articles 
totaled  $27,734,000,  an  increase  of  over  eleven  and  a  half 
millions  as  compared  with  May,  1915.  Exports  of  agricul- 
tural products,  principally  wheat,  totaled  $47,433,000,  an 


increase  of  $34,687,000   over   the   same  month   last   year. 
Total  trade  is  more  than  double  the  total  of  May,  1915. 

These  figures  constitute  a  new  high  water  mark  for 
Canadian  trade.  It  must,  of  course,  be  remembered  that 
a  considerable  percentage  of  both  imports  and  exports 
is  due  to  abnormal  conditions  of  war  traffic.  Nevertheless 
Canada's  trade  in  May,  1915,  reached  a  point  to  which  it 
had  never  come  before.  Taking  into  consideration  muni- 
tions and  other  war  exports  and  imports  the  trade  of  the 
country  is  in  a  healthy  condition. 


HOW  PARCEL  POST  WORKS 

A  T  THE  sessions  of  the  National  Wholesale  Grocers' 
Association  held  in  Boston,  recently,  among  other  mat- 
ters discussed  was  the  report  of  a  sub-committee  whose 
members  had  been  looking  into  the  matter  of  the  operation 
of  parcel  post.  There  were  two  or  three  conclusions  to 
which  these  men  had  come.  One  was  that  the  parcel  post 
was  popular  with  the  people;  another  that  the  idea  behind 
it  was  a  step  in  the  right  direction ;  a  third  that  every 
package  is  delivered,  at  present,  at  a  loss  to  the  Govern- 
ment, the  aggregate  of  such  losses  being  a  tremendous 
sum  during  the  year  past,  and  a  fourth,  that  the  system 
was  steadily  building  up  large  corporations  whose  size  in  a 
few  years'  time  would  overshadow  the  largest  trusts  of 
the  present  time.  The  report  of  the  committee,  apropos 
the  third  and  fourth  conclusion  says: 

"the  package  .  .  .  has  been  delivered  at  a  loss  to 
the  Government,  and  this  loss  is  worked  to  the  direct 
interest  of  a  few  large  corporations  in  the  great  centres 
and  to  the  detriment,  and  in  many  cases,  ruin,  of  the 
small  merchant  in  country  towns." 
and  again : 

"as  operated  to-day  the  system  is  fast  building  up  cor- 
porations whose  size  in  a  few  years  will  overshadow  the 
largest  trusts  of  the  present  time.  This  tremendous 
increase  in  the  volume  of  business  centralized  in  a  few 
corporations  will  be  at  the  expense  of  hundreds,  yes, 
thousands  of  small  country  merchants  who  are  now 
making  an  honest  living  and  building  up  local  commun- 
ities in  which  they  reside." 

This  is  the  peril  of  the  parcel  post  idea  wrongly  applied. 
Few  will  object  to  parcel  post,  per  se.  It  is  a  step  forward 
in  the  progress  of  our  time.  But  its  operation  with  two 
results  such  as  have  been  mentioned  herein  is  alike  inane 
from  a  business  point  of  view  and  unfair  from  a  moral.  If 
parcel  post  is  to  be  successful  it  must  (1)  be  run,  as  any 
great  business  would  be  run,  profitably  or,  at  any  rate, 
without  loss,  and  (2)  so  that  it  treats  the  big  tradesman 
and  the  small  quite  equally.  At  present  parcel  post  in  the 
United  States  does  neither  of  these  things,  and  on  the 
contrary  is  doing  those  very  things  which  would  be  con- 
demned in  any  body  of  men  conducting  a  large  commercial 
enterprise.  Government  to-day  should  be  business.  The 
present  operation  of  parcel  post  in  the  United  States  is 
folly  on  a  large  scale.  That  it  is  Government  folly  does 
not  excuse  it. 


EDITORIAL  BRIEFS 

MENTAL  STAGNATION  means  business  death. 

*  *        * 

EAGERNESS  TO  learn  is  the  surest  guarantee  of  suc- 
cess. 

*  *         * 

NAPOLEON  SAID:  "Get  your  principles  right.     The  rest 
is  a  matter  of  detail. ' ' 

HINDSIGHT  sometimes  excels  foresight  in  constructive 
value. 
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Has  Readjustment  in  Steel  Started  ? 

Although  Prices  Generally  Continue  Firm,  There  is  a  Feeling  T 'hat  Price  Readjustments 

May  Start  Within  a  Few  Months — Enormous  Profits   Have 

Been  Made — Preparing  for  the  Future 


THERE  is  a  noticeable  lull  in  ac- 
tivity in  steel  lines  whilst  the  in- 
dustry catches  its  breath  as  it  were 
and  takes  account  of  itself.  There  is  a 
very  definite  feeling  that  present  prices 
represent  the  crest  of  the  flood:  equally 
there  is  a  large  section  of  well  informed 
steel  men  who  believe  that  affairs  are 
merely  marking  time  and  that  a  move- 
ment in  either  direction  is  possible.  A 
movement  in  some  direction  is  looked 
upon  by  all  as  certain.  It  is  consistently 
maintained  that  a  maintenance  of  pres- 
ent prices  in  view  of  the  constantly 
changing  stock  of  trade  is  utterly  im- 
possible. 

Generally  speaking  though  it  is  better 
that  prices  have  been  abnormal  in  other 
ways  than  on  a  basis  of  intrinsic  value. 
Buyers  have  been  so  willing  to  pay  any 
price  asked,  so  as  to  secure  delivery  in 
special  cases  that  holders  of  stocks  in- 
clined to  make  the  range  of  values  thus 
established  the  basis  of  a  value  govern- 
ing all  sales  and  as  a  whole  have  met 
with  but  slight  opposition.  Although 
a  continuance  of  the  war  is  not  regard- 
ed as  absolutely  necessary  to  a  main- 
tenance of  present  prices  on  account  of 
the  general  oversold  condition  that  ex- 
ists it  is  felt  that  if  the  war  continues 
there  is  little  likelihood  of  serious  de- 
clines. 

So  the  feature  of  the  present  market 
is  a  purely  negative  one  that  it  has 
come  to  almost  a  full  stop  and  is  marked 
by  a  curious  hesitancy  that  contents 
itself  with  observing  the  market  the 
while  its  busies  itself  with  executing  the 
piled  up  orders.  To  come  down  to  de- 
tails; wire  products  have  kept  up  well 
and  there  is  a  good  business  passing  in 
them ;  there  is  a  good  export  enquiring 
for  bars.  Pipe  over  2y2  in.  in  size  is 
very  hard  to  get  as  a  rule,  although 
plumbers  enquiries  are  confined  largely 
to  sizes  between  y2  in.  and  4  in.  This 
last  is  possibly  the  chief  feature  of  the 
milling  end  of  the  situation  and  exists 
because  of  the  fact  that  there  is  more 
money  in  milling  large  sized  plates  to- 
day than  skelp,  the  mill  name  for  the 
strips  which  are  made  into  pipe  so  that 
most  of  the  largest  makers  are  work- 
ing on  the  small  sizes  from  y2  in.  to 
2y2  in.  only  and  buyers  are  forced  to  go 
elsewhere — frequently  to  the  States  for 
the  larger  sizes  with  the  inevitable  result 
that  orders  for  other  sizes  and  other 
lines   follow   this    enforced    shifting    of 


trade  so  that  new  channels  are  being 
scoured,  new  relations  established  and 
old  ones  dropped  even  amongst  the 
largest  interests. 

Curious  causes  and  tendencies  are 
noted.  The  manufacturer  is  limited  in 
his  sales  now-a-days  only  by  the  extent 
of  available  material  at  hand  and  these 
being  limited,  inclined  to  put  up  his 
prices;  the  steel  maker  whose  limit  of 
sales  is  limited  only  by  the  capacity  of 
his  mill  on  the  other  hand  sometimes 
inclines  to  hold  prices  down  so  that  be- 
tween the  two  there  is  often  a  lack  of 
co-operation  in  this  respect.  The  mills 
as  a  whole  are  not  anxious  to  be  sold 
up  ahead  and  are  discouraging  heavy 
buying  owing  to  the  fact  that  their  con- 
tracts are  usually  dependent  upon  the 
vagaries  of  a  number  of  interdependent 
contracts  held  in  quarters  over  which 
the  mills  have  no  control.  Thus  some 
one  individual  of  the  many  whose  hands 
an  average  contract  passes  through,  in 
its  various  stages  may  get  in  a  tight 
corner  and  by  falling  down  on  his  part 
of  the  contract  dislocate  it  all  along  the 
line.  Production  is  so  overtaxed  that 
duplication    in    such    emergencies    is    no 


longer     possible     as     it     used     to     be. 

To-day  the  mill  buyer  must  specify 
his  material  from  four  to  six  months 
ahead  and  if  orders  are  taken  against 
material  not  yet  in  hand  and  his 
customer  cancels,  the  mill  is  in  an  awk- 
ward position,  if  it  is  not  released  from 
its  obligation  to  buy  the  material 
originally  intended  for  this  order.  The 
holder  of  this  material  might  equally 
be  in  the  grip  of  circumstances  in  that 
same  one  from  whom  he  had  ordered  an 
essential  part  of  his  requirements  has 
refused  to  cancel  hence  he  is  forced  in 
self  protection  to  adapt  the  same  atti- 
tude. 

The  present  scale  of  the  market  de- 
pends primarily  upon  a  basic  rule  of 
all  markets:  to  buy  on  an  advancing 
one  and  to  lay  off  on  a  decline — to 
realize  big  profits  on  cheaply  bought 
stocks  on  the  one  hand  and  to  avoid 
being  caught  on  a  low  market,  with 
high  priced  goods  on  the  other.  Enor- 
mous profits  were  made  in  steel  lines  bv 
holders  throughout  the  tremendous  ad- 
vances of  the  past  year.  Now  they 
seek  to  avoid  holding  the  other  end  of 
the   stick   . 


Uneasiness  Over  Shellac  Supplies 


S^me  uneasiness  has  been  aroused  in 
the  United  States  over  the  partial  em- 
bargo which  has  been  placed  by  the 
British  authorities  on  shipments  of  all 
lac  (except  lac  dye)  from  Calcutta.  The 
uneasiness  has  resulted  in  an  increased 
demand  for  future,  and  has  caused  an 
advance  of  2  cents  per  pound  in  spot 
market  prices  since  the  regulations  im- 
posed by  the  British  authorities  have 
gone  into  effect. 

An  understanding  has  been  reached 
between  the  United  States  Shellac  Asso- 
ciation and  the  British  Consul-General 
whereby  firms  vouched  for  by  the  asso- 
ciation can,  upon  signing  a  contract,  ob- 
tain shipments  of  lac  from  abroad  con- 
signed to  the  Consul-General.  The  ob- 
ject is  to  prevent  supplies  from  reaching 
countries  at  war  with  Great  Britain. 

All  orders  placed  prior  to  June  15  are 
to  be  allowed  to  pass.  While  there  is  a 
degree  of  uncertainty  as  to  the  availa- 
bility of  future  supplies,  there  is  not 
likely  to  be  a  shortage  unless  it  is  found 
necessary  to  place  an  absolute  embargo 


on  all  shipments.  There  is  a  possibility 
that  prices  will  be  further  advanced.  It 
has  been  stated  if  an  absolute  embargo 
came  into  force  there  would  be  a  short- 
age of  10,000  cases  in  the  United  States 
in  supplies  for  this  year,  even  though 
all  contracts  now  existing  were  filled. 

Lac,  the  substance  used  in  making 
shellac,  a  product  sold  in  every  hard- 
ware store,  is  produced  on  the  twigs  of 
trees  by  a  small  insect.  The  insects 
either  secrete  the  lac  or  produce  it  by 
some  alteration  in  the  sap  of  the  tree, 
and  envelop  themselves  in  it.  Some  of 
the  best  grades  come  from  Bengal  and 
the  Irawadi  Valley.  The  Ganges  Valley 
produces  a  large  quantity,  and  some  is 
collected  in  Indo-China  and  Sumatra. 
The  twigs  with  the  resin  still  adhering 
to  them  is  known  as  stick-lac.  The  resin 
broken  off  is  called  seed-lac,  and  after 
being  squeezed  through  cloth  becomes 
shell-ac  or  hutton-lac,  according  to  how 
it  is  allowed  to  spread  out  into  thin 
flakes  or  round  drops. 
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WHAT 


THE  RISE  AND  FALL  OF  PRICES. 

(From   Financial   Posl) 

The  cost  of  living  has  advanced  twenty-five 
per  cent,  in  the  past  twelve  months.  Nothing 
gives  the  economist  greater  satisfaction  than 
to  make  such  an  announcement.  It  is  startling, 
it  is  concrete,  it  hits  a  man  between  the  eyes 
so  to  speak.  Mill  and  Ricardo  lacked  the 
magic  power  to  startle  the  world,  from  bank- 
er to  beggar,  as  does  this  cold  statement  of 
fact.  The  economist  has  us  in  his  grip  at  last. 
The  whole  vision  of  increasing  profits  and  ad- 
vancing wages  is  momentarily  clouded  as  we 
unconsciously  ask  how  far  can  it  go.  The  cost 
of  living  is  an  intimate  fact  of  every  man's 
experience.  It  is  more  intimate  that  the  weath- 
er or  the  color  of  one's  tie. 

The  fact  by  itself  is  of  little  value  except 
possibly  as  a  momentary  brake  upon  human 
extravagance.  The  lady  editor  of  the  daily 
press  in  her  weekly  advice  to  housewives  puts 
the  blame  on  the  corner  grocer,  the  politician 
blames  the  tariff  or  the  lack  of  tariff  or  trust 
or  the  railroad  or  the  bank  or  wliatever  goat  is 
unpopular  in  his  particular  locality.  The 
barber  in  his  chatty  way  reminds  you  that  the 
money  grubbing   landlord  is  to  blame. 

We  are  unanimous  in  regarding  advancing 
prices  as  an  evil  but  strangely  enough  individu- 
ally we  pay  very  little  attention  to  the  whole 
business.  We  are  appalled  for  the  moment 
but  we  go  recklessly  on  our  way  paying  ten 
dollars  for  shoes  and  38  cents  for  gasoline  and 
so  forth.  And  the  reason  is  not  hard  to  find. 
So  long  as  prices  are  rising,  profits  are  rising 
and  wages  are  advancing.  The  demand  for 
goods  and  the  demand  for  labor  is  to-day  great- 
er than  the  supply.  Every  man  has  a  job,  so 
why  should  we  worry.  The  truth  of  the  matter 
is  that  falling  prices  are  more  to  be  (eared  than 
rising  prices  and  the  real  thing  to  be  feared  in 
the  present  high  levels  is  that  a  decline  must 
follow. 

A  great  Canadian  banker  said  to  the  writer 
recently  "The  purchasing  power  of  the  Can- 
adian public  was  never  greater  than  to-day.  I 
am  certain  that  fundamental  conditions  are 
sound  but  I  am  just  as  certain- that  a  great 
period  of  reconstruction  is  ahead  of  us  which 
will  tax  our  credit  system  to  the  utmost  and 
that  reconstruction  will  have  to  do  with  com- 
modity prices  primarily.  While  the  cost  of 
living  advances  we  have  the  artificial  appear- 
ance of  prosperity.  When  the  cost  of  living 
begins  to  fall  we  will  know  the  truth.  It  is 
our  duty  to  prepare  for  the  reconstruction  of 
price   levels." 


pair  parts  new  appliances  and  the  thousands 
of  articles  which  *are  classed  as  Automobile 
Accessories. 

In  the  early  stages  of  the  automobile  the  own- 
er secured  his  repair  parts  and  supplies  from 
the  manufacturers.  Automobile  parts  had  not 
been  standardized  and  there  was  no  other  wax- 
by  which  he  could  obtain  what  he  wanted  and 
be  certain  that  when  he'd  get  it,  the  particular 
article  would  fit  his  machine. 

When  standardization  had  taken  place  and  as 
the  automobile1  became  a  more  common  form 
of  business  and  pleasure  vehicle,  it  was  deem- 
ed advisable  to  provide  a  quicker  way  for  the 
owner  of  an  automooile  to  secure  such  new 
parts  or  accessories  than  to  send  to  the  manu- 
facturer for  them,  and  automobile  accessories 
became  a  "regular"  class  of  merchandise,  bought 
from  the  manufacturer  by  wholesalers  and  re- 
tailers and  then  distributed  through  these  chan- 
nels to  the   consumer. 

The  progressive  retail  hardware  dealer  at  once 
saw  the  opportunity  presented  to  him  in  this 
new  line  of  merchandise.  He  appreciated  the 
fact  that  here  was  a  wide  field  —  absolutely 
virgin — by  the  cultivation  of  which  he  could 
adu  very  considerably  to  his  sales  and  profits, 
and  so  the  first  automobile  accessory  depart- 
ments were  established  in  retail  hardware 
stores.  Being  conducted  along  the  same  pro- 
gressive policy  as  characterized  the  operation 
of  these  stores  they  not  only  brought  other 
lines  of  hardware,  but  the  automobile  accessory 
departments  proved  themselves  to  be  highly 
efficient  in  the  matter  of  their  own  sales  and 
profits. 

As  time  has  passed,  it  has  been  demonstrated 
very  thoroughly  that  the  retail  hardware  store 
is  the  preferred  means  of  distribution  which 
the  automobilist  seeks  when  in  need  of  any 
new  appliances,  or  repair  part,  or  accessory  of 
any  kind  for  his  machine.  He  has  found  that 
by  doing  business  with  a  regular  retail  dealer 
he  not  only  receives  quicker  service  in  cases 
where  his  order  cannot  be  filled  from  the  retail 
hardware  dealer's  stock,  but  that  he  can  buy 
his  automobile  accessories  at  more  reasonable 
prices  in  the  retail  hardware  stores  than  in 
other  places. 


ANTO  ACCESSORIES  SELL  BEST. 

With  the  great  increase  in  the  number  of 
automobiles  which  are  being  used  for  business 
as  well  as  for  pleasure  there  has  naturally  also 
come   a   heavy  increase  in    the   demand   for   re- 


AGAINST       INTERLOCKING 
DIRECTORATES 

(From    American    Metal    Market.) 

A  reform  of  great  magnitude  in  the  method 
of  purchasing  railway  supplies  in  the  United 
States  promises  to  be  the  outgrowth  ,of  the 
application  of  the  so-called  anti-interlocking 
directorates  provision  of  the  Clayton  Act  by 
the  Interstate  Commerce  Commission.  The 
part  of  the  law  which  applies  to  railroads 
seeks  to  prevent  the  high  officials  of  railroads 
from    organizing    supply    houses    to    sell    sup- 


plies to  their  own  roads,  and  thereby  make 
exorbitant  profits  in  that  business.  This  is  an 
evil  which  the  Commission  unearthed  in  past 
investigations  and  the  law  was  designed  to 
prevent    its    recurrence. 

The  Act  goes  into  effect  on  October  15  next, 
and  the  Commission  has  already  drafted  ten- 
tative regulations  seeking  to  put  it  into  effect, 
as  provided  by  the  law.  The  particular  pro- 
vision relating  to  the  railroads  is  known  as 
section  10  of  the  Clayton  Act.  Only  purchases 
in  excess  of  .$50,000  per  year  come  under  the 
provisions,  which  stipulates  that  all  purchases 
of  supplies  in  excess  of  that  amount  must  be 
by  a  system  of  competitive  bidding  under  regu- 
lations promulgated  by  the  Interstate  Com- 
merce Commission. 


LIKE  OUR  CANADIAN  FARMERS 

(Bache    Review.) 

Farmers  in  the  I'nited  States,  since  the  war, 
have  been  the  most  saving  class  of  all  our 
people.  The  high  prices  for  their  products  in 
the  first  year  of  hostilities  gave  them  a  long 
jolt  ahead  in  the  wealth-contest,  but  they  had 
been  scared  into  strictest  economy  by  the 
shock  of  the  war,  and  they  kept  it  up  when 
afterwards  extra  money  began  to  pour  in  to 
them.  The  second  year  it  was  just  the  same. 
Recently  they  have  been  reported  as  changing 
front,  and  the  Wall  Street  Journal  started  an 
investigation  as  to  whether  they  were  at  last 
yielding  to  temptation  and  becoming  extrava- 
gant. The  mail  order  houses  were  questioned 
on  the  subject. 

One  of  these  said  that  the  rural  demand  for 
merchandise  and  material  were  about  normal, 
considering  the  buying  power  of  the  farmer, 
and  that  their  standard  of  living,  as  well  as 
of  farming,  had  been  advanced.  The  buying 
of  automobiles,  this  house  said,  has  continued 
on  such  an  enormous  scale  that  a  trade- 
student's  perspective  might  easily  get  twisted. 
"After  all."  it  stated,  "is  the  automobile  a  farm 
asset  or  a  liability?"  It  depends  upon  the 
automobile  and  the  farmer. 

"The  high  price  of  gasolene  has  about  the 
same  effect  in  the  country  as  in  the  cities. 
Old  users  of  automobiles  consider  the  cost, 
while  new  ones  do  not,  at  least  not  the  first 
year  or  until  the  novelty  wears  oft. 

"Farmers  are  enjoying  many  other  luxuries 
these  days  in  their  homes." 

A  banker  dealing  in  farm  mortgages  said  that 
the  supply  of  mortgages  was  about  as  usual, 
but  that  more  people  wanted  to  purchase  them. 
"The  automobile  trade,"  he  said,  "is  booming 
in  the  grain  belts.  Farmers  make  their  Fords 
and  other  small  cars  save  them  more  in  time 
than  the  cost  of  upkeep-  and  gasolene  ;  or,  at 
least,   many  do  and  all  should. 

"The  staudard  of  farm  life  and  of  farming 
is  rising,  but  there  is  not  apparent  yet  any 
tendency  toward  extravagance." 


Send  in  Photos  of  Windows  and  Interiors 

Hardware  and  Metal  is  always  glad  to  receive  photographs  or  snapshots  of  window  displays,  store  interiors, 
departments  of  stores,  new  store  fronts,  modern  delivery  outfits,  stove  departments,  paint  departments,  sporting 
goods  departments,  motor  accessory  departments,  floats  in  parades;  etc.  Readers  are  invited  to  send  in  such  photo- 
graphs and  snapshots  will  be  promptly  acknowledged.  Address  all  photos  to  Hardware  and  Metal,  143-153  University 
Avenue,  Toronto. 
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THE  next  article  for  which  pattern 
is  to  be  developed  is  a  little  more 
complicated  than  any  previous 
article  described.  It  is  that  of  a  four- 
piece  elbow  with  branch  pipe  taken 
therefrom. 

Such  a  fitting1  can  often  be  used  to  ad- 
vantage in  furnace  work,  particularly 
where  a  rather  large  pipe  is  required  for 
a  long  run,  and  a  small  pipe  is  required 
for  say  a  bathroom  or  small  sewing  room 
on  a  floor  higher  than  the  one  for  which 
the  large  pipe  is  needed. 

First  draw  the  elevation,  Fig.  1,  which 
is  that  of  a  four-piece  elbow.  From  this 
elevation  develop  the  two  half  plans  of 
elbow  and  branch,  shown  at  right  hand. 
Next  divide  the  half  plan  of  branch  into 
equal  parts  1,  2,  3,  4,  5,  6,  7,  and  from 
these  points  draw  four  dotted  lines  in- 
tersecting the  half  plan  of  elbow.  From 
these  latter  points,  draw  a  number  of 
lines  parallel  with  I.  G.  E.  C.  intersect- 
ing lines  CD,  EF,  GH,  and  IJ. 


BY    THOMAS  ST  AN  FIELD 

Next  draw  a  full  plan  of  the  branch 
from  the  elevation,  using  a  vertical  line 
erected  froni  E  as  centre,  and  draw  an- 
other line  at  right  angles  to  it  as  shown 
by  1,  7.  Then  divide  this  plan  into 
twelve  equal  parts,  beginning  at  point 
1  on  horizontal  line  until  the  whole  plan 
is  divided. 

From  these  points  draw  a  number  of 
vertical  dotted  lines  cutting  the  dotted 
lines  previously  drawn  on  the  elbow.  An 
additional  line  will  also  be  required 
which  must  be  drawn  from  a  point  on 
the  mitre  of  elbow  at  A,  upward  until 
the  plan  is  again  intersected  as  shown, 
at  3a,  3a. 

To  develop  the  pattern  for  the  branch 
piece  K.L.  MN.  draw  first  a  stretchout 
line,  in  line  with  KL,  as  shown  by  line 
L1  K1,  L1.  Next  draw  a  number  of  dot- 
ted lines  from  each  point  of  intersection 
between  N,  E,  M,  in  Fig.  1  until  line  M1 
is       completed.       Then       transfer       the 


measurements  shown  in  plan  of  branch 
as  follows  beginning  at  L1,  1,  2,  3,  3a,  4, 
5,  6,  7  and  repeat. 

From  these  points  draw  a  number  of 
vertical  lines  until  all  the  horizontal 
dotted  lines  are  intersected.  Now  draw 
a  solid  line  in  form  of  a  curve  connect- 
ing each  of  these  points  until  the  solid 
outline  L1,  K1,  L1,  N1,  M1  N1  is  completed, 
this  will  be  the  pattern  of  branch  piece 
Fig.  2.  No  allowance  has  been  provided 
for  seams. 

Fig.  3  shows  the  patterns  for  hole  in 
heel  of  the  four-piece  elbow. 

First  draw  an  elevation  of  the  four- 
piece  elbow,  though  only  the  two-piece 
centre  pieces  are  really  required.  From 
this  elevation  draw  a  plan  as  well  as 
plan  for  branch. 

Divide  the  small  plan  as  was  done  in 
Fig.  1,  draw  a  number  of  dotted  lines 
cutting  the  plan  of  elbow  as  shown  1,  2, 
3.  4.    Then  transfer  the  measurements  5 
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Toronto  Hardware  Store  as  it  Was  37  Years  Ago 

And  as  It  Is  To-day 


View  showing  first  store  of  Samuel  Hobbs, 
erected  in  1878. 

Samuel  Hobbs,  1434  Queen  Street  West,  Toronto, 
of  his  methods  developed  a  business  which  is  of  con 
ness  in  the  section  that  is  now  known  as  Parkdale  in 
ing  that  he  erected  was  then  very  much  in  the  outsk 
growth  of  pine  treat  from  the  lot  when  he  commenced 
store  block  and  hardware  store  fourteen  years  ago 
instal  oil  pumps  in  a  handy  position  on  the  inside  of 
gasoline,  in  addition  to  kerosene,  raw  and  boiled  oil, 
with  the  exception  of  the  gasoline  tanks,  which  are  un 

One  of  the  branches  of  his  business  to  which  he 
a  tinsmith  himself  before  going  into  the  hardware  bu 
this  phase  of  his  hardware  business.     His  tinshop  is 
tinware. 


View   showing   present   store    of  Samuel 
Hobbs,  Toronto. 

is  one  of  the  Toronto  hardware  men  who  has  by  virtue 
siderable  proportions.      Mr.  Hobbs  commenced  busi- 

1878,  about  thirty-seven  years  ago.  The  first  build- 
irts  of  the  city.     It  was  necessary  to  clear  a  second 

building  operation.  Mr.  Hobbs  erected  a  modern 
His  was  one  of  the  first  hardware  stores  in  the  city  to 

his  store.  For  a  number  of  years  he  has  carried 
turpentine.  His  oil  storage  tanks  are  in  the  cellar, 
derground  outside  the  store. 

has  paid  considerable  attention  is  the  tinshop.     Being 
siness  Mr.  Hobbs  naturally  retained  and  developed 

quite  complete  with  tools  for  making  and  repairing 


and  6  from  small  to  large  plane  follow- 
ing 1,  2,  3,  and  4. 

Next  draw  a  number  of  parallel  lines 
from  the  large  plan,  cutting  the  mitre 
on  elbow,  these  must  be  parallel  with 
heel  of  elbow.  Next  draw  two  stretch- 
out lines  at  right  angle  with  heel  of  el- 
bow near  points  Ga,  Ca.  Now  turn  to 
Fig.  1,  place  the  compass  at  E,  on  mitre 
and  open  up  to  N,  transfer  this  measure-, 
ment  to  Fig.  3  as  shown  Ea  and  Na  and 
again  to  determine  point  M  in  Fig.  3. 
Then  transfer  the  measurements  from 
N,  1,  2,  3,  3a,  4,  5,  6,  7  M  on  solid  line 
Fig.  1  to  the  same  position  on  dotted 
lines  in  Fig.  3.  Now  turn  to  the  stretch- 
out lines  Fig.  3,  and  transfer  the 
measurements  described  on  large  plan  to 
each  stretchout  line  as  shown  beginning 
at  6  to  1  and  1  to  6,  and  draw  a  number 
of  parallel  lines  as  shown.  Next  extend 
the  stretchout  lines  cutting  the  dotted 
lines  marked  X. 

Place  the  compass  point  at  each  X 
and  open  to  1,  transferring  measurement 
to  point  1  on  stretchout,  then  from  X 
to  2,  and  so  on  until  all  the  points  be- 
tween Na  and  Ma  have  been  used.  By 
connecting  these  points  of  intersection. 
the  two  half  patterns  of  hole  in  elbow 
are  completed. 

(Continued  in  next  issue.) 
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BUSINESS  CHANGES 

North  Vancouver,  B.C. — Goldie  & 
Patterson  hardware  have  discontinued. 

Neville,  Sask. — Ole  Arnason,  hardware 
has  been  succeeded  by  Prouse  &  Pather. 


PRESENTATION 

The  heads  of  the  departments  of 
Goodwin's  Ltd.,  Montreal,  recently  pre- 
sented W.  H.  Goodwin  the  managing 
director  with  a  chest  of  silver  table 
cutlery  on  the  occasion  of  the  25th 
anniversary  of  his  wedding. 


ATLANTIC  CITY  CONVENTION 
Oct.  17-20 

The  annual  convention  of  the  Ameri- 
can Hardware  Manufacturers  Associa- 
tion and  the  National  Hardware  Associ- 
ation will  be  held  at  the  Marborough — 
Blenheim,  Atlantic  City,  N.J.,  October 
17-18-19-20. 


AUSTRALIAN    VISITOR 

Hugh  Scott-Young,  manufacturers 
agent,  Penfold  House,  116  Queen  St., 
Melbourne.  Australia,  was  a  passenger 
by  the  R.  M.  S.  Niagara,  which  arrived 
at  Vancouver,  June  29,  en  route  to 
Eastern  Canadian  paints.  Mr.  Scott- 
Young  has  been  in  Canada  several'  times, 
and  represents  in  Australia  a  number  of 
Canadian  firms.  Letters  may  be 
addressed  to  him  care  of  the  Canadian 
Manufacturers '  Association. 


PERSONALS 

Major  T.  M.  McAvity,  of  St.  John, 
N.B.,  has  been  awarded  the  Distinguish- 
ed Conduct  Medal. 

W.  R;  Gilmore,  Manager  of  the  Can- 
adian Steel  Foundries,  Welland,  Ont., 
is  resigning  to  become  vice-president 
and  general  manager  of  a  steel  Com- 
pany at  Benton  Harbor,  Mich. 

W.  H.  Horwood  has  been  promoted 
to  the  position  of  sales  manager  with 
the  Canadian  Steel  Foundries.  F.  E. 
Smith,  formerly  sales  manager,  is  now 
general  superintendent  of  the  plants  at 
Longue  Pointe,  Point  St.  Charles,  Mon- 
treal, and  Welland,  Ont. 

Elbert  H.  Gary,  Chairman  of  the 
United  States  Steel  Corporation,  and 
Mrs.  Gary  spent  a  few  hours  in  Toronto 
Tuesday.  They  lunched  quietly  with 
Colonel  and  Mrs.  J.  B.  MacLean  and 
left  for  a  tour  of  the  West  in  Lord 
Shaughnessy's  private  car.  They  will 
sail  from  Vancouver  by  the  C.P.R. 
steamer  for  China,  Japan  and  Manilla, 


returning  to  New  York  about  October 
1st.  Judge  Gary  had  nothing  to  add  to 
what  has  already  appeared  regarding 
the  Corporation's  development  in  Can- 
ada, but  he  took  a  very  optimistic  view 
of  the  steel  situation  generally,  publish- 
ed elsewhere  in  this  issue.  He  thinks 
Canada  is  to  be  congratulated  on  the 
New  Governor-General,  whom  he  knows 
very  well  and  whom  he  considers  an  un- 
usuallv  able  man. 


DOMINION  BOARD  TO  MEET 

The  Dominion  Board  of  the  Retail 
Merchants'  Association  of  Canada  will 
hold  their  annual  convention  in  the  Fort 
Garry  Hotel,  Winnipeg,  on  August  8,  9 
and  10.  Delegates  from  all  the  prov- 
inces are  expected  to  be  in  attendance. 


DEATH  OF  H.  A.  SHERWIN 

Henry  Alden  Sherwin,  one  of  the 
founders  of  The  Sherwin-Williams  Paint 
and  Varnish  Company,  passed  away  on 
June  26,  at  his  country  place  near  Cleve- 
land, Ohio.  Though  he  had  not  been  in 
robust  health  for  some  years,  it  was  not 
until  the  last  few  weeks  when  he  had 
boon  troubled  with  a  few  heart  attacks 
that  any  anxiety  was  felt  concerning  his 
condition. 

J1  f'e  death  of  Mr.  Sherwin,  the 
Paint  World  losses  a  man  of  rare 
character.  His  aims  and  ideals  from 
the  time  of  the  foundation  of  The  Sher- 
win-Williams Co.,  fifty  years  ago,  were 
of  the  highest  type  and  for  the  greatest 
good  of  the  company.  That  they  were 
based  on  the  right  principles  is  demon- 
strated by  the  wonderful  growth  of  the 
organization. 

Mr.  Sherwin  was  born  in  1842  at  Balti- 
more, Vt.  and  began  his  business  career 
at  the  age  of  thirteen.  In  1860  he  came 
to  Cleveland  as  a  clerk  and  book-keeper 
in  the  dry  goods  business.  In  July 
1866,  he  left  his  business  to  become  the 
founder  of  the  present  industry  which 
started  under  the  name  of  Dunham  & 
Co.,  and  remained  so  until  1870  when 
E.  P.  Williams  was  taken  into  the  firm 
and   it   became   Sherwin-Williams  &   Co. 

In  1884  this  company  was  incorporat- 
ed into  The  Sherwin-Williams  Co.     r 

For  the  past  few  years  Mr.  Sherwin 
has  been  Chairman  of  the  Board  of  Dir- 
ectors of  the  The  Sherwin-Williams  Co. 
Though  he  was  not  active  in  the  affairs 
of  the  organization,  there  were  many 
other  interests  to  which  Mr.  Sherwin 
devoted   his  time   and  thought. 


PRIZE    WINNERS    ANNOUNCED 

Two  of  the  prizes  awarded  in  the 
window  trimming  contest  conducted  by 
Carpenter-Morton  Co.,  Boston,  Mass., 
were  secured  by  Canadian  firms.  The 
contest  extended  throughout  the  U.S. 
and  Canada.  Eight  prizes  were  offered 
for  the  best  window  displays  featuring 
Campbell's  varnish  stain.  The  first 
prize  was  a  Ford  commercial  automo- 
bile— Seven  cash  prizes  ranging  in  value 
from  $10  to  $100  each,  were  also  offered. 
A  special  award  of  $150  was  offered  for 
the  biggest  percentage  of  increase  in 
sales  of  varnish  stain  during  clean-up 
week,  May  1-7  inclusive.  There  were 
eight  hundred  contestants.  The  first 
prize  was  won  by  a  Troy,  N.  Y.  firm. 
The  second  prize  $100  in  cash  was  won 
by  Criepert  Griffin,  Ltd.,  Owen  Sound, 
Ont.  A  jjfth  prize  of  $10  was  won  by 
John  Strang  &  Son,  Ottawa,  Ont.  The 
hoard  of  three  judges  applied,  the 
three  conditions  of  Originality,  Attrac- 
tiveness and  Effectiveness  to  the  ex- 
hibits with  great  thoroughness. 

Originality  was  considered  in  the 
light  of  drawing  attention  to  the  dis- 
play but  with  the  qualifying  thought  of 
appropriateness  to  the  goods  and  adver- 
tising matter  and  the  trade-mark,  which 
was  considered  to  be,  in  every  case,  a 
prime  element.  Originality  rates  highly 
in  drawing  attention. 

Attractiveness  was  considered  also 
with  these  elements  in  view,  but  espe- 
cially for  its  value  in  holding  attention 
and  winning  the  approval  of  possible 
purchasers  when  once  caught  by  the 
display. 

Effectiveness  was  judged  with  particu- 
lar reference  to  stimulating  action  in 
the  direction  of  entering  the  stores  and 
making  enquiry  with  regard  to  the 
goods  and  carrying  the  interest  aroused 
through  to  final  purchases. 


EATON    CASE    HANGING    FIRE 

The  case  of  the  Retail  Merchants' 
Association  vs.  The  T.  Eaton  Company 
over  alleged  misrepresentation  of  paint 
sold  at  33  cents  a  quart  through  the 
medium  of  their  advertisements  in  one 
of  the  Toronto  daily  papers  has  been 
adjourned  on  several  occasions  by  the 
court  at  the  solicitation  of  the  interest- 
ed parties.  On  June  28  an  adjournment 
was  obtained  in  order  to  give  both 
parties  an  opportunity  to  secure  expert 
witnesses.  In  the  case  of  the  T.  Eaton 
Company  it  is  understood  they  propose 
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bringing  a  witness  from  the  United 
States  and  in  the  case  of  the  Retail 
Merchants  the  testimony  of  Dr.  MeGill, 
chief  analyst  of  the  Inland  Revenue  de- 
partment at  Ottawa,  will  be  secured. 
The  adjournment  was  taken  last  week 
in  order  to  give  the  plaintiff  and  defend- 
ant an  opportunity  to  find  out  when 
the  services  of  their  witnesses  can  be 
secured.  'The  case  was  set  for  July  5 
in  order  that  the  court  may  definitely 
set  the  day  for  the  hearing  of  the  case. 
Details  regarding  the  transactions  which 
led  up  to  the  case  have  appeared  in 
Hardware  and  Metal. 


ployees  I  would  emphasize  the  fact  that 
each  must  rely  upon  the  other  for  suc- 
cess; neither  is  independent  of  the 
other;  they  succeed  or  fail  together. " 


JUDGE  GARY'S   VIEWS   ON   STEEL 
TRADES. 

Judge  Elbert  H.  Gary,  Chairman  of 
the  United  States  Steel  Corporation 
spent  a  few  hours  in  Toronto  this  week. 
Speaking  of  the  industrial  situation  he 
said: — 

"The  steel  business  in  the  United 
States  for  domestic  use  and  for  export 
is  better  than  ever  before.  The  produc- 
tion is  larger,  the  profits  are  greater  and 
the  workmen  are  receiving  higher  wages. 
"The  unfilled  orders  for  the  various 
products  of  the  subsidiary  companies  of 
the  corporation  aggregate  near  ten  mill- 
ion tons,  and  about  six  million  tons  of 
this  total  have  already  been  specified 
for  actual  delivery.  Besides,  the  present 
daily  bookings  are  about  80  per  cent, 
of  full  producing  capacity,  and  would 
exceed  such  capacity  except  for  the  fact 
that  the  accumulated  orders  and  specifi- 
cations necessarily  too  long  delay  deliv- 
eries on  account  of  new  orders.  We  are 
producing  at  the  rate  of  51,000  or  52,000 
tons  per  day. 

"The  earnings  for  the  current  quarter 
will  not  be  made  up  until  the  day  the 
figures  are  given  to  the  public,  but  it 
seems  apparent  they  will  be  in  excess  of 
the  earnings  for  the  last  quarter. 

"Discussion  of  the  causes  for  these  re- 
sults or  the  duration  of  these  conditions 
might  not  be  useful  at  this  time.  Let  us 
hope  that  nothing  unnecessary  will  be 
done  or  anything  necesary  be  left  un- 
done to  interfere  with  the  great  business 
prosperity  the  country  is  now  enjoying. 
"There  have  been  some  labor  troubles 
in  localities,  and  others  are  threatened. 
I  hope  and  believe  the  atmosphere  in  this 
respect  will  soon  he  cleared,  for  there  is 
little,  if  any,  real  ground  for  complaint 
on  the  part  of  employers  or  employees. 
The  men  connected  with  our  companies 
generally  seem  to  be  contented.  We  have 
striven   to   deserve   their  confidence. 

"To  employers  of  labor  I  would  sav: 
'Treat  your  men  right;  treat  them  justly 
and  liberallv.'  To  employees  I  would 
say:  'Loyal,  efficient  service  is  sure  to  be 
rewarded.  Do  not  permit  outsiders  to  in- 
fluence you  to  act  contrary  to  your  own 
interests. '      To   both    employer   and   em- 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


741.  Razors. — A  firm  in  Omsk,  Russia,  would 
like  to  receive  quotations  from  Canadian  firms 
manufacturing   cheap   razors. 

74:2.  Agency. — An  agent  in  Glasgow  desires 
to  be  placed  in  touch  with  Canadian  manufac- 
turers who  are  prepared  to  open  business  rela- 
tions in  Scotland.  Quotations  must  be  c.i.f. 
Great  Britain  and  on  British  currency. 

*744.  Birch  planks  and  birch  logs. — A  Glas- 
gow firm  wishes  to  get  in  touch  with  first-class 
manufacturers  of  birch  planks  and  birch  logs, 
with  a  view  to  developing  trade  when  freights 

become  normal.  

*745.  Canadian  birch  logs. — A  Glasgow  firm 
wishes  to  enter  Into  correspondence  with  direct 
Canadian    shippers. 

*746.  Pacific  Coast  clear  silver  spruce  and 
Douglas  fir. — A  Glasgow  firm  heretofore  import- 
ing from  Oregon  and  Washington  wishes  to 
enter  into  correspondence  with  first-class  Bri- 
tish  Columbia   shippers. 

*747.  Paper  boxes,  boxboard,  cardboard, 
printing  paper. — -A  Glasgow  firm  is  prepared 
to  take  the  representation  of  Canadian  export- 
ing firms  and  energetically  push  business. 
Good    references. 

748.  Annealed  steel  baling  wire. — No.  14  by  9- 
foot  lengths:  10  to  15  toils.  A  Glasgow  firm 
would  like  to  receive  quotations  immediately, 
c.i.f. 

•751.  Paper. — A  Birmingham  firm  is  open  to 
purchase  the  following  papers: — 

No.  1.  Kraft  Brown.  Size  20  by  26  and  1C>  by 
20.  substance  of  20  by  30,  22  pounds.  480  sheets 
flat. 

No.  2.  Cream  Wove  Bank.  16%  by  21,  11 
pounds,  and  18  by  23,  13  pounds.  480  sheets 
flat. 

No.  3.  Thin  Bank.     16%  by  21  and  22  by  36. 
No".  4.  Blue  Boards.    Six  sheets.    22M>  by  30%. 
About  200  and   400  gross. 

No.  5.  Imitation  grease-proof.  20  by  30,  18- 
19  pounds. 

Samples  are  on  file  at  the  Department  of 
Trade   and    Commerce,  Ottawa. 

753.  White  spruce  and  box  shooks. — An  Ade- 
laid  (Australia')  firm  of  importers  and  manu- 
facturers is  desirous  of  receiving  quotations 
for  500  standards  of  white  spruce  suitable  for 
box  making,  in  sizes  12  by  6  inches  and  lengths 
of  8  feet  and  upwards,  but  not  exceeding  IS 
feet.  Delivery  about  March,  1017.  Quotations 
are  also  desired  for  shooks  for  some  20.000 
cases  to  measure  as  follows:  Two  pieces,  14 
by  8%  by  11-16  inches;  eight  pieces.  19%  by  4 
9-16  by  5-16  inches  :  one  piece,  19%  by  9  by  5-16 
inches. 

And  10,000  cases  to  measure:  Two  sides,  231/2 
by  7%  by  5-16  inches ;  four  bottoms,  23V2  by  5% 
full  and  5-10  inches;  two  ends,  11  by  7%  by  % 
inches. 

♦Included  in  the  list  of  articles  the  impor- 
tation of  which  into  the  United  Kingdom  is 
prohibited  except  under  license  from  the 
Board  of  Trade,  London.  For  further  informa- 
tion apply  to  the  Department  of  Trade  and 
Commerce.  Ottawa. 


of  milk  by  weight.  In  Alberta  all  milk 
is  transported  by  weight.  Recently  one 
of  the  Calgary  hardware  specialty 
wholesalers  received  a  visit  from  the 
weights  and  measures  inspector  with  his 
stamping  equipment  for  the  purpose  of 
inspecting  and  stamping  all  cans  in  pos- 
session of  the  company.  Objection  was 
taken  to  this,  and  the  hardware  company 
bavins  heard  that  the  Retail  Merchants' 
Association  of  Canada  had  taken  the 
matter  up  with  the  Weights  and  Meas- 
ures Department  at  Ottawa,  got  in 
touch  with  the  Alberta  secretary  at  Cal- 
gary, who  was  able  to  have  the  matter 
held  over  pending  a  ruling  from  the 
Department  at  Ottawa  as  to  whether  or 
not  the  cans  were  subject  to  inspection 
and  stamping.  The  Edmonton  dairy 
people  took  the  matter  up  with  the 
Hon.  Frank  Oliver,  M.P..  and  the  Cal- 
gary people  with  R.  B.  Bennett,  M.P., 
but  as  far  as  can  be  ascertained  no  reply 
was  forthcoming  from  either.  The  Al- 
berta secretary  of  the  R.  M.  A.  C.  re- 
ceived telegraphic  statements  from  the 
Dominion  secretary,  E.  M.  Trowern,  that 
the  cans  were  not  subject  to  stamping, 
but  the  inspector  did  not  consider  these 
telegrams  sufficiently  authoritative,  and 
finally  the  matter  was  taken  up  direct 
with  the  Chief  Inspector.  E.  O.  Way,  at 
Ottawa,  and  the  following  ruling  was 
handed  down : 

1.  All  new  cans  (i.e.,  of  railroad  type) 
are  subject  to  stamping. 

2.  'Cans  used  for  the  purchase  and 
sale  of  milk  or  cream  by  weight  are  not 
subject  to  re-inspection. 

3.  'Cans  at  present  in  use  are  not  sub- 
ject to  inspection  except  those  used  as 
measures  of  capacity. 

This  amounts  to  one  inspection  of  the 
so-called  carrier  can  for  the  purpose  of 
keeping  all  cans  of  correct  gallonage,  or 
to  effect  uniformity  of  capacity,  and  to 
keep  out  the  imported  33  1-3  quart  can 
that  was  becoming  popular  for  both  milk 
and  cream. 

The  Dominion  Board  of  the  R.  M.  A, 
has  been  endeavoring  to  effect  a  change 
in  the  law,  for  reason  that,  although 
cans  when  new  may  he  of  the  capacity 
shown  when  inspected,  yet  after  being 
dented  and  battered  by  a  few  journeys 
on  the  railroad,  the  capacity  would  be 
considerably  decreased,  and  while  the 
stamp  does  not  guarantee  the  quantity 
contained  in  the  can,  it  is  an  implied 
guarantee  of  capacity,  and  if  the  cans 
were  filled,  the  inference  would  he  that 
that  quantity  would  be  there. 


RAILROAD  MTT.K  CANS  SUBJECT 
TO  STAMPING 

An  interesting  incident  in  connection 
witli  the  Milk  Can  Stamnin<?  Act  re- 
cently occurred  in  Alberta.  The  Act 
apparently  provides  for  the  exemption 
of  all  cans  used  for  the  transoortation 


INDUSTRIAL  NOTES 
The   Prescott    Emery    Wheel    Co.,    of 

Prescott,  Ont.,  has  obtained  a  new 
charter  and  will  be  known  in  future  as 
the  Prescott  Mfg.  Go.  The  Company 
has  taken  over  premises  which  will  be 
remodeled  and  extended  for  making  all 
kinds  of  emery  wheels  by  vitrified  sili- 
cate process. 
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PRESTO  CANOE  LAMP 

Metal  Specialties  Mfg.  Co.,  Inc.,  730- 
8  West  Monroe  Street,  'Chicago,  111.,  of- 
fers to  the  trade  the  Presto  canoe  lamp, 
here  illustrated.  The  lamp  has  a  large 
nickel-plated  reflecter,  which  the  makers 
state  is  not  only  an  ornament  to  a  canoe, 
but  a  useful  article  for  landing  purposes, 
or  lighting  up  the  path  in  front  of  the 
canoe,  and  also  for  safety  purposes.  The 
lamp  is  made  with  either  a  three  or  four- 


.Yeir  Design  uf  Canoe  Lamp 

inch  concave-convex  lens,  showing  a 
white  light  ahead,  and  with  two  jewels 
set  in  the  rear  of  the  reflector,  the  red  to 
the  left  and  the  green  to  the  right  for 
signal  purposes  for  canoes  approaching 
from  the  rear  or  either  side.  The  lamp 
is  furnished  with  two  feet  of  wire,  with 
battery  terminals  on  the  end  of  the  wire, 
so  that  it  can  be  immediately  attached 
to  dry  cell  batteries  for  lighting  pur- 
poses. The  lamp  is  also  equipped  with 
a  three-volt  Edi-Swan  base  bulb,  so  that 
it  can  be  run  off  two  ordinary  No.  6  dry 
cells.  Further  equipment  is  an  Edi- 
Swan  socket  switch  type,  so  that  the 
light  can  be  switched  on  or  off  by  simply 
turning  the  rubber  knurled  switch  plus' 
to  the  right  or  left.  No.  1370  lamp  is 
equipped  with  three-inch  lens  and  three- 
volt  tungsten  bulb,  also  with  red  and 
a'reen  jewel  complete,  without  battery. 
No  1380  lamp  is  the  same  as  No.  1370, 
but  equipped  with  4-inch  lens. 


IMPROVED  BIT  SHANK 

An  announcement  has  been  made  by 
the  Irwin  Auger  Bit  Co.,  Wilmington, 
Ohio,  to  the  effect  that  shanks  on  the 
Irwin  bit  will  hereafter  be  made  by  a 
new  process.  A  patented  measuring  de- 
vice has  been  perfected  for  fastening  to 
the  dies  with  which  the  shanks  are  made. 
The  makers  claim  that  because  of  the 
fact   that    the    dies   permit    little    or   no 


variation  all  the  shanks  conform  to  one 
standard.  Prior  to  the  adoption  of  the 
new  process  the  shanks  vere  made  by  a 
hammering'  process,  and  the  squaring  of 
the  shank  was  left  to  the  eye  of  the 
operator.  The  new  process,  it  is  claimed, 
eliminates  all  possibility  of  guess  work. 
The  company  states  that  the  corners 
of  the  four  sides  of  the  new  shank  fit  in- 
to the  angles  of  the  jaws  of  the  brace 
chuck  in  such  a  way  that  the  bit  wili 
be    held    always    in    correct    alignment. 


.\i fir   Patented   Bit   Shank 

This  is  accomplished  by  the  sides  of  the 
shank  being  perfectly  square.  If  there 
were  even  a  slight  variation  in  one  or 
more  sides  the  bit  would  be  held  at  an 
angle  and  cause  an  imperfect  cut. 

It  is  further  stated  that  if  a  number 
of  these  new  bits  are  placed  with  the 
sides  of  the  shanks  touching  each  other 
they  will  form  a  circle,  thus  proving  the 
accuracy  with  which  the  shanks  are 
made. 


REEPS  SOLDERING  STICK 

Reeps  Manufacturing  Company,  50 
Church  street,  New  York,  offers  to  the 
trade  the  "Reeps"  soldering  stick.  The 
stick  is  a  combination  of  pure  pulver- 
ized solder  and  a  non-corrosive  flux 
made  u,p  in  stick  form  that  enables  any- 


one, it  is  claimed,  to  use  it  without  hav- 
ing a  previous  knowledge  of  soldering. 

It  is  put  up  in  stick  form  y2  x  4 
inches,  and  is  said  to  be  especially 
adaptable   for      electricians      in  joining 


B«*Or  ?OR  JJtSTANT   USE 


Reeps  Soldering  Stick 

wires,  but  it  can  be  used  for  any  other 
purpose  where  solder  is  used. 

It  is  ready  for  immediate  use. 

The  solder  is  packed  in  attractive 
show-case  boxes,  each  box  containing 
twenty-four  sticks  of  solder. 


IMPROVED  SHOCK  ABSORBER 

Richards-Wilcox  Canadian  Co.,  Lon- 
don, Ont.,  announce  an  improvement  on 
the  No.  297  shock  absorber  for  Ford 
cars.  The  accompanying  cut  shows  the 
new  offset  frame  for  rear  spring.  It  is 
claimed  that  this  shock  absorber  elim- 
inates heavy  jolts  and  jars,  and  makes 
the  car  ride  more  easily.  This  device 
does  not  alter  the  position  of  the  con- 


Shock  Absorber 

necting  parts  and  does  not  change  the 
driving  or  steering  mechanism.  It  has 
the  same  rocking  motion  as  the  original 
shackle.  The  springs  are  made  of  special 
vanadium  steel,  and  are  guaranteed  for 
one  year.  New  springs  can  be  supplied 
at  reasonable  cost  at  any  time.  The 
shock  absorber  sells  to  the  consumer  at 
$5  per  set  of  four. 
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THE  MARKETS  A  T  A  GLANCE 

Further  readjustments  have  been  made  in  hardware  prices 
during  the  week  and  higher  prices  have  gone  into  effect  on  certain 
lines  of  wire,  including  oiled  and  annealed,  hav  baling,  cut  hay 
baling,  stove  pipe  wire,  wire  bale  ties,  axes,  leather  soles,  horse  bits, 
hand  saws,  borax,  shellac,  pans  green.'  Lead  pipe  has  declined 
one  cent  per  pound.  Ingot  metals  are  still  weak  and  price  declines 
have  taken  place  in  quotations  on  tin,  spelter  and  antimony.  Steel 
business  is  brisk,  but  there  is  an  attitude  of  uncertainty  that  pre- 
vails in  mill  circles  and  is  beginning  to  percolate  through  all 
branches  of  dependent  trades. 

The  linseed  oil  and  turpentine  situation  shows  very  little 
change  from  last  week.  Some  firms  with  heavy  stocks  on  hand 
are  shading  prices  to  a  very  considerable  extent.  White  lead  in 
oil  is  still  quoted  at  last  week's  prices,  but  should  no  further  trouble 
develop  in  Mexico,  it  is  altogether  probable  that  a  decline  will  take 
place  in  the  near  future.  Some  jobbers  with  heavy  stocks  of  lead, 
bought  some_  time  ago  at  favorable  prices,  are  quoting  compara- 
tively low  prices  to  large  retail  buyers. 

The  recent  warm  weather  has  stimulated  the  demand  for 
summer  hardware.  There  is  a  scarcity  of  lawn  mowers.  Many 
American  manufacturers  now  supplying  the  Canadian  trade  with 
cutlery  cannot  promise  deliveries  in  less  than  five  or  six  months. 


MONTREAL 

MONTREAL,  July  6.— The  out- 
standing' feature  of  the  market 
this  week  is  the  more  pro- 
nounced shortage  of  supplies  in  some 
lines  that  have  been  growing  scarcer  for 
some  time  past.  Tin  plates  are  parti- 
cularly scarce  as  a  result  of  large  de- 
mand for  all  sizes  and  shapes.  Steel 
sheets,  plates,  tubes,  angles  are  also  in 
demand  to  an  extent  that  taxes  available 
supplies  to  their  utmost  capacity,  parti- 
cularly as  quick  delivery  is  required  in 
most  cases.  Steel  business  shows  most 
activity,  but  is  hampered  by  feeling  of 
uncertainty  that  pervades  in  regard  to 
future  state  of  market,  in  addition  to 
the  now  chronic  oversold  condition  of 
mills. 

Metals  continue  to  decline  and  with- 
out losing  undertone  of  easiness  except 
in  case  of  lead,  which  is  fairly  steady, 
and  in  case  of  spelter  and  antimony, 
supplies  are  reported  to  be  in  excess  of 
demand.  Declines  are  more  general 
locally  than  at  outside  points  in  sym- 
pathy with  conditions  ruling  here. 

Advances  this  week  include  roofing, 
rope,  carpet  sweepers,  stove  pipe  wire, 
hay  wire,  and  smooth  steel  wire,  and  de- 
clines in  lead  pipe  and  a  slight  local  re- 
adjustment in  black  sheets. 

Trade  in  general  is  very  satisfactory, 
and  the  seasonal  slackness  that  usually 
occurs  at  this  time  of  the  year  is  not- 
ablv  lacking  in  general  lines. 

Heavy    goods    are    particularly    brisk. 


all  kinds  of  tubes,  sheets,  etc.,  going 
well;  but  builders'  supplies  remain  dull, 
although  surprising  activity  is  noted  in 
local  brick  business.  Shortage  in  some 
lines  of  general  hardware  continues, 
notably  in  lawn  mowers,  amongst  Can- 
adian manufacturers,  and  a  correspond- 
ing lack  of  demand  for  hose  is  noted. 
Demand  for  scythes,  snaths,  mowers  and 
all  haying  tools  is  very  exceptional,  and 
feeling  is  very  firm,  but  no  advances 
have  occurred. 

Tin  Declines. — Market  has  declined 
from  lc  to  IV2C,  and  continues  weak  fol- 
lowing reports  of  a  weak  and  irregular 
market  at  London  and  New  York.  Feel- 
ing is  largely  based  on  large  spot  stocks 
in  New  York  and  supplies  coming  for- 
ward from  London  and  New  York. 
Montreal    quotation:    48c-48V2C — weak. 

Copper  Declines  V2C. — Copper  market 
declined  V?c  following  temporary  re- 
covery in  New  York  market  noted  last 
week,  and  a  later  decline  in  London.  A 
feature  of  outside  market  is  the  fact 
that  large  producers  have  been  keeping 
out  of  market,  and  decline  occurred  af- 
ter small  holders  had  unloaded,  so  that 
now  large  holders  are  evincing  some  un- 
easiness. Montreal  quotation :  29c- 
29V2C — weaker. 

Spelter  Declines  lc. — 'Weakness  con- 
tinues to  rule  spelter  market,  which  is 
stagnant  following  lc  decline,  and  sup- 
plies are  beginning  to  greatlv  exceed  de- 
mand, causing'  further  weakness.  Al- 
though  prices   have   been    nominal     for 


some  time  past,  the  decline  reported 
from  London  has  had  a  somewhat  dis- 
turbing effect  on  New  York  market  and 
a  sympathetic  reflection  here.  Montreal 
quotation,  19y2c-20c— easy. 

Lead  Steady. — Lead  market  remains 
the  one  metal  that  maintains  any  notice- 
able firmness,  although  to  a  limited  de- 
gree only.  A  lessening  of  demand  is  re- 
ported from  New  York,  but  so  far  hold- 
ers have  not  offered  at  reduced  prices, 
although  feeling  is  not  quite  as  firm  as 
during  previous  week.  Montreal  quota- 
tion, 20y2c-21c— steady. 

Antimony  Declines.— Antimony  mar- 
ket has  declined  2c,  and  is  stagnant, 
with  no  buyers  at  reduced  price,  and 
with  easy  undertone  ruling  on  basis  of 
lack  of  demand,  unless  war  should  ex- 
tend into  next  year  and  create  further 
munition  demand.  Supplies  are  reported 
to  be  greatly  in  excess  of  the  dull  de- 
mand. Decline  locally  was  5c  in  sym- 
pathy with  more  pronounced  weakness 
here.     Montreal  quotation,  25c— easy. 

Aluminum  Easy.— An  easier  feelin°- 
rules  in  spite  of  a  fairly  active  market"; 
otherwise  conditions  as  reported  last 
week  remain  practically  unchanged. 
Montreal  quotation,  66c — easier. 

Solder  Easier.— Although  no  actual 
declines  in  solder  market  are  reported, 
there  is  a  slightly  easier  feeling  evident 
here  for  tinsmiths'  solder,  which  is  now 
from  31c  to  32c,  and  29c  to  30c  for  wip- 
ing solder,  a  movement  that  is  partly  de- 
pendent upon  the  increasing  easiness  in 
the  tin  market. 

Sheet  Zinc— Market  remains  un- 
changed from  last  week,  with  new  prices 
of  30c  for  casks  and  30V>c  for  part 
casks  fairly  well  maintained  in  view  of 
the  existing  shortage  of  supplies. 

Iron  and  Steel  Situation. — Steel  busi- 
ness is  brisk,  but  chief  development  is 
attitude  of  uncertainty  that  prevails  in 
mill  circles,  and  is  beginning  to  gradu- 
ally percolate  through  all  branches  of 
dependent  trade.  Feeling  is  that  prices 
haye  reached  limit  of  expansion  under 
existing  conditions,  so  that  bookings  are 
only  made  under  stress  of  great  neces- 
sity, but  on  the  other  hand,  it  is  recog- 
nized that  an  advancing  market  is  still 
possible,  and  manufacturers  are  at  a  loss 
to  know  just  what  to  do  to  cover  future 
reonirements. 

The  oversold  condition  of  market  con- 
tinues in  spite  of  great  increase  in  pro- 
duction for  six  months'  period  just  end- 
ing. Inquiries  for  wire  and  wire  rods 
were  stimulated  temporarily  by  the 
Mexican  situation,  and  numerous  in- 
quiries are  reported  for  foundry  and 
steel  making  iron  for  export.  Quotations 
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on  the  various  lines  are  shown  in  cur- 
rent market  quotations. 

Tin  Plate  and  Tinned  Iron. — The  mar- 
ket continues  to  be  almost  bare,  and  it 
is  practically  impossible  to  replenish 
stocks.  English  makers  refuse  to  quote, 
and  American  are  so  (filled  up  with  or- 
ders they  do  not  want  the  business,  with 
the  result  that  very  little  is  on  this  mar- 
ket, and  deliveries  being  made  very 
slowly.  Prices  are  an  unknown  quan- 
tity, and  are  purely  nominal,  as  buyers 
will  pay  anything  in  reason  for  delivery. 
Prices  usually  quoted  are  as  per  cur- 
rent market  quotations. 

Sheet  Lead. — Supplies  are  exceed- 
ingly scarce  owing  to  heavy  demand 
made  on  Canadian  manufacturers  by 
chemical  and  explosive  interests,  with 
the  result  that  definite  promise  of  de- 
livery cannot,  be  obtained.  Prices  are 
unchanged  and  as  per  current  market 
quotations. 

Iron  Pipe. — Pipe  prices  are  unchanged, 
but  a  very  pronounced  shortage  is  de- 
veloping in  some  sizes,  notably  2  in.  to 
4  in.  Local  pipe  mills  cannot  obtain 
skelp  from  U.  S.  mills,  and  the  U.  S. 
Steel  Corporation  has  advanced  price  on 
plates  and  sheets  for  the  last  quarter  of 
this  year,  and  it  seems  possible  that 
higher  prices  for  pipes  will  prevail,  as 
skelp  is  expected  to  be  similarly  affected, 
as  it  is  steel  strips.  A  general  shortage 
of  pipe  adds  to  firm  feeling  that  rules 
market.  Prices  are  as  per  current  quo- 
tations. 

Lead  Pipe  Declined. — As  predicted  by 
Hardware  and  Metal,  lead  pipe  has  de- 
clined lc  a  lh.,  and  discount  on  lead 
traps  and  bends  has  changed  from  5  per 
cent,  to  10  per  cent,  in  sympathy  with 
the  general  situation  in  lead.  Lead  pipe 
is  now  $13,  and  lead  waste  pipe  $14. 

Black  Sheets. — A  purely  local  read- 
justment has  occurred  in  case  of  Nos.14 
and  16  black  sheets,  which  are  $4.45  and 
$4.50  respectively,  while  other  sizes  are 
unchanged  in  price  and  ruling  factors 
generally,  and  are  as  per  current  market 
quotations. 

Boiler  Tubes. — Supplies  are  exceed- 
ingly scarce,  with  mills  promising  ship- 
ment in  from  12  to  14  months  and  stocks 
almost  depleted  in  large  warehouse 
centres.  Prices  are  unchanged,  but  very 
firm,  and  are  as  per  current  market  quo- 
tations. 

In  Hardware  Lines. — There  have  been 
a  few  more  advances  in  general  lines 
this  week  than  the  previous  one,  but  the 
aggregate  continues  to  show  the  effect 
of  the  general  trend  of  the  market  to- 
ward a  steadier  tone  than  has  ruled  for 
some  time  past.  Shortages  in  some  lines 
of  seasonable  goods,  such  as  .lawn  mow- 
ers, are  the  chief  feature  of  the  trade, 
and  demand  in  most  lines  is  reported  to 
be  better  than  usual  for  time  of  year. 
Demand  for  hose,  sprinklers  and  other 
watering  tools  are  slack  as  result  of 
heavy  rains,  but  all  haying  and  grain  or 
irrass  cutting  tools  are  in  extraordinary 
demand. 

Cotton  Wicks. — Cotton  candle  wicks 
have  advanced  2c,  and  are  now  29c  a  lb., 
with  no  great  amount  of  trade  passing, 
but  occurring  in  syrmpathy  with  the 
general  situation  of  the  cotton  market. 


Carpet  Sweepers.  —  Bissell  carpets 
sweepers  advanced  $2  a  dozen  on  July 
1,  as  indicated  last  week,  as  a  result  of 
rising  cost  of  raw  material  to  manufac- 
turers. Universal  japanned  are  now 
$26,  and  Universal  nickel  $29  per  doz. 
Grand  Rapids  ball-bearing  japanned  is 
$28,  and  nickel  $31  per  doz. 

Steel  Wire. — Bright  steel  wire  has  ad- 
vanced 15c,  and  is  now  $4.05  base  as  re- 
sult of  recent  added  interest  in  wire  pro- 
duets  and  in  keeping  witn  general  steel 
situation. 

Hay  Wire. — Hay  wire  in  coils  has  ad- 
vanced 10c  and  is  now  quoted  at  $3.90 
for  No.  13,  $3.95  for  No  14;  and  $4.05 
for  No.  15  in.  line,  with  the  steady  up- 
ward trend  of  wire  prices  in  general. 

Stove  Pipe  Wire. — Nos.  18  and  19 
stove  pipe  wire  have  advanced  to  $o.dO 
and  $0.55  respectively  in  common  wan 
other  wire  products. 

omgle  .Bit  Axes. — All  kinds  or  single 
-bit  axes  nave  advanced  Due  a  doz.  as  a 
result  ot  general  stee^  situation. 

jianu  oaws. — imere  nas  been  a  gen- 
eral advance  ox  ix/2  per  cent,  on  au 
classes  ot  iJisston  saws,  witii  a  very  slight 
variation  from  tins  ngure  in  some  cases, 
iins  makes  the  fourth  advance  in  this 
line  of  goods  since  the  outbreak  of  war, 
and  is  stated  to  be  due  to  rising  cost  of 
raw  material  and  labor. 

Stove  Pipe  Dampers. — Stove  pipe 
dampers,  7  in.,  have  advanced  10  per 
cent.,  and  are  now  $1  a  doz.,  while  6  in. 
size  remains  the  same.  Added  cost  of 
manufacture  is  reported  to  be  at  bottom 
of  the  advance,  as  supplies  are  plentiful. 

rtope. — Sisal  and  lath  yarn  rope  have 
advanced  lc,  and  are  now  14V2c  per  lb. 
each.  Other  lines  remain  unchanged  as 
per  current  market  quotations. 

lioofing. — One,  two  and  three-ply 
asphalt  roofing  has  advanced  20c,  a  roll, 
and  is  now  offered  at  $1.45,  $1.85,  and 
$2.15  respectively. 


TORONTO 

TORONTO,  July  6.— The  more 
seasonable  weather  conditions 
have  had  a  beneficial  effect  on 
trade  both  in  the  country  and  the  city, 
and  the  outlook  continues  favorable. 
Wholesalers  report  a  steady  volume  of 
business  and  a  growing  scarcity  of  some 
lines  of  hardware  .  Lawn  mowers  for 
intance  are  practically  off  the  market 
owing  to  the  unusually  heavy  demand. 
Very  few  cheap  alarm  clocks  can  now 
be  obtained  owing  to  the  high  cost  of 
brass  which  renders  the  manufacture  of 
this  line  of  goods  almost  prohibitive. 
Summer  lines  continue  in  good  demand, 
but  deliveries  on  repeat  orders  are  get- 
ting backward,  owing  to  the  difficulties 
which  manufactures  are  experiencing  in 
keeping  production  up  to  normal.  All 
varieties  of  goods  for  outdoor  sports 
are  in  good  demand,  business  in  these 
lines  having  improved  considerably  of 
late.  Builders'  hardware  has  been  quiet 
but  has  recently  been  in  better  demand 
owing  to  the  improvement  in  the  build- 
ing trade.  Further  orders  for  munitions 
have  been  asured  by  the  establishing  of 
additional  credits  for  the  British  Gov- 
ernment.    The  total  amount  of  the  new 


credit  will  probably  be  about  $50,000,- 
000,  the  exact  amount  however,  will  be 
determined  shortly  by  the  Minister  of 
Finance  and  a  committee  of  the  Can- 
adian Bankers'  Association.  Previous 
credits  have  enabled  the  Imperial  Muni- 
tions Board  to  distribute  large  orders 
for  shells  in  Canada  with  the  result  that 
over  300  plants  are  now  busy  producing 
munitions.  It  is  estimated  that  the 
Imperial  Munitions  Board  is  extending 
approximately  twenty-five  million  dol- 
lars a  month,  which  indirectly  is  of  con- 
siderable benefit  to  the  hardware  trade 
and  the  eountry  generally. 

Price  Situation.— The  market  contin- 
ues steady  with  little  change  of  import- 
ance to  note  in  the  price  situation.  Al- 
though indications  no  not  point  to  any 
material  advance  in  general  lines  of 
hardware  there  appears  to  be  little  hope 
of  any  marked  decline  in  prices,  par- 
ticularly in  iron,  steel  or  brass  goods. 
Prices  of  hardware  for  delivery  in  the 
Spring  may  possibly  advance,  in  any 
case  will  not  be  cheaper  than  at  present, 
as  manufacturers  who  are  making  con- 
tracts now  lor  raw  materials  have  of 
course  to  pay  prevailing  high  prices. 
The  goods  made  trom  these  high  priced 
raw  materials  will  be  correspondingly 
high  in  price.  Another  factor  which 
must  be  considered  is  the  high  wages 
now  being  paid  which  together  with  the 
shortage"  ot  labor  will  tend  to  advance 
prices.  Hardware  composed  of  iron, 
steel  or  brass  will  be  specially  affected 
although  these  materials  do  not  show 
signs  of  advancing  any  further.  The 
principle  change  to  note  this  week  is 
an  advance  in  smooth  steel  wire  which 
has  affected  wire  products  and  include 
O  &  A  wire,  hay  in  coils,  cut  hay  baling 
wire,  stove  pipe  wire,  and  wire  bale  ties. 
Sole  leather  has  made  a  sharp  advance 
due  to  the  increase  in  cost  of  hides  and 
materials  used  in  its  manufacture.  The 
situation  in  Mexico  has  already  affected 
the  sisal  market  and  prices  of  sisal  rope 
have  advanced.  Other  lines  which  have 
advanced  include  borax,  axes,  horse  bits, 
and  hand  saws.  The  first  decline  in  the 
hardware  market  for  some  time  has  to 
be  recorded,  lead  pipe  being  lower  fol- 
lowing continued  weakness  in  the  pig 
lead  market.  Lead  sheets  have  also  de- 
clined for  the  same  reason. 

Iron  and  Steel  Situation. — The  general 
situation  in  the  steel  market  is  unchang- 
ed and  prices  have  been  maintained  at 
last  week's  levels.  The  export  business 
continues  heavy  but  domestic  demand  is 
easier.  An  advance  in  lapwelded  boiler 
tubes  is  expected  in  the  near  future,  but 
prices  are  unchanged  in  the  meantime. 
On  locomotive  and  merchant  tubes  most 
makers  have  their  output  sold  for  prac- 
tically the  remainder  of  the  year.  The 
wrought  iron  pipe  market  is  easier,  the 
new  demand  being  lighter.  Many  mills 
are  filled  for  four  or  five  months  on  lap- 
weld  sizes,  but  can  make  fairly  prompt 
delivery  on  butt-weld  pipe.  The  skelp 
situation  is  unchanged,  the  mills  having 
their  output  sold  up  over  the  next  three 
or  four  months.  Prices  of  wire  rods  are 
a  shade  easier  but  smooth  steel  wire  has 
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advanced  15c  and  is  now  quoted  at  $4.05 
per  100  pounds.  Cold  rolled  shafting  is 
easier  but  unchanged  and  deliveries  are 
extending  into  three  or  four  months. 

In  the  United  States  market  there  is 
evidence  that  the  export  business  is  sus- 
taining prices  as  the  domestic  demand 
has  decreased.  New  enquiries  from 
Europe  for  Bessemer  pig  iron,  steel  bil- 
lets and  shell  steel  are  in  large  volume 
while  the  export  demand  for  steel  bars 
is  also  heavy.  The  grave  situation  be- 
tween the  United  States  and  Mexico  is 
affecting  the  steel  trade  because  of  the 
possibility  of  early  Government  buying 
of  steel  products  and  munitions.  Prices 
of  some  products  are  easier  although 
the  market  generally  is  firm.  Plates 
have  declined  to  3.25c  Pittsburgh,  but 
steel  bars  are  unchanged  at  2.50c  and 
shapes  at  2.50c  Pittsburgh.  Wire  rods 
have  declined  $5  and  are  now  being 
quoted  at  $50  to  $60  per  ton  Pittsburgh. 

Metal  Markets.— The  downward  tend- 
ency in  prices  of  practically  all  metals 
except  aluminum  is  the  principal  feature 
of  the  week,  while  the  demand  for  most 
metals  continue  light,  there  is  evidence 
that  prices  are  gradually  working  down 
to  a  more  normal  level.  Production  and 
consumption  are  now  more  evenly  bal- 
anced and  a  falling  off  in  demand  will 
thus  tend  to  lower  prices.  The  position 
of  copper  is  rather  different  from  the 
other  metals  owing  to  the  enormous  war 
consumption  and  it  is  hardly  likely  that 
prices  will  decline  in  the  same  propor- 
tion on  lead,  spelter  or  antimony.  After 
the  war  the  industrial  demand  for  cop- 
per will  be  so  heavy  that  the  possibility 
of  any  pronounced  decline  in  prices  for 
many  months  seems  remote. 

Copper  Quiet. — The  market  is  firmer 
in  London  but  weak  and  dull  in  New 
York.  Further  price  concessions  have 
been  made  by  second  hands  to  attract 
buyers,  but  producers  continue  to  hold 
firm.  The  visible  supply  of  copper  con- 
tinues to  decrease  and  it  is  quite  pos- 
sible that  the  Allies  will  be  in  the  mar- 
ket for  good  sized  tonnages  in  the  near 
future.  In  view  of  the  fact  that  pro- 
ducers are  sold  up  for  three  or  four 
months  ahead,  there  appears  to  be  little 
possibility  of  any  marked  decline  in 
prices.  Local  quotations  are  unchanged 
and  nominal  at  29V2c  per  pound. 

Tin  Weak.  —  The  market  is  weaker 
and  unsettled  due  to  lack  of  interest  on 
the  part  of  consumers  and  a  big  increase 
in  stocks.  It  is  believed  in  some 
quarters  that  tin  is  cheap  when  com- 
pared with  other  metals  and  that  the 
market  will  recover  in  due  course. 
Local  quotations  are  lower  and  nominal 
at  44c  per  pound. 

Spelter  Weak.  —  Quotations  continue 
to  decline  and  the  whole  spelter  situa- 
tion is  unsatisfactory.  Producers  are 
lowering  quotations  in  an  effort  to  inter- 
est consumers  but  little  buying  has 
developed.  Spelter  has  declined  lc 
locally  and  is  now  quoted  at  14c  per 
pound. 

Lead. — The  market  is  steady  and  un- 
changed with  the  Trust  quoting  7c  New 
York.  The  situation  in  the  New  York 
market     is     uncertain     and     indications 


point  to  a  decline  in  prices  unless  the 
export  demand  is  renewed.  Lead  is  un- 
changed locally  at  9c  per  pound. 

Antimony. — Sellers  are  slowly  reduc- 
ing prices  to  get  what  little  business  is 
(offering  with  the  result  that  the  market 
is  weaker  with  prices  lower.  The  local 
market  is  dull  and  easier  at  25c  per 
pound,  quotations  being  entirely  nom- 
inal. 

Aluminum. — The  situation  is  unchang- 
ed but  the  market  is  stronger  and  quot- 
ations higher  at  66c  per  pound. 

Solders. — Although  tin  has  declined, 
prices  of  solders  have  been  maintained 
at  last  week's  levels.  Prevailing  prices 
are  given  in  the  current  market  quota- 
tions. 

Old  Materials.— The  market  for  old 
materials  continues  weak  and  dull. 
Quotations  however  are  unchanged  al- 
though declines  are  looked  for  in  lead, 
zinc  and  brass  scrap.  Prices  are  shown 
in  current  quotations. 

Black  and  Galvanized  Sheets.  —  The 
sheet  market  is  strong  but  quiet,  and 
quotations  are  unchanged.  Blue  an- 
nealed sheets  are  in  good  demand  and 
prices  have  an  upward  tendency.  Ad- 
vancing costs  of  sheet  bars  and  labor 
are  expected  to  have  a  stiffening  influ- 
ence in  all  grades  of  sheets.  The  con- 
tinued decline  in  spelter  has  improved 
the  situation  in  the  galvanizing  trade 
but  prices  of  galvanized  sheets  are  un- 
changed locally  although  the  market  is 
easier  in  the  States. 

Boiler  Tubes — The  market  continues 
Arm  at  unchanged  prices.  While  most 
consumers  are  covered  over  the  remain- 
der of  the  year  there  is  an  active  new 
demand  in  the  primary  markets  for  ex- 
port. On  locomotive  and  merchant 
tubes  most  makers  have  their  output 
sold  for  practically  the  remainder  of 
the  year.  Prevailing  prices  are  given  in 
the  current  market  quotations. 

Wrought  Iron  Pipe. — The  situation  is 
unchanged  but  the  market  is  a  little 
easier.  The  new  demand  is  lighter  but 
the  mills  are  sold  up  for  four  or  five 
months  on  many  lap-weld  sizes.  There 
is  no  change  in  the  skelp  situation,  con- 
sumers are  covered  for  some  time  ahead 
and  the  mills  have  their  output  sold  up 
for  three  or  four  months.  Prices  of 
standard  butt-weld  and  lap-weld  pipe 
are  given  in  the  current  market  quota- 
tions. 

Advance  in  Wire  Products. — Makers 
of  smooth  steel  wire  have  announced  an 
advance  of  15c  which  brings  the  base 
price  to  $4.05  per  100  lbs.  for  No.  0  to  9 
gauge.  This  advance  has  affected  a 
number  of  wire  products,  details  of 
which  are  given  below. 

Stove  Pipe  Wire  Advance. — The  new 
prices  for  stove  pipe  wire  are  No.  18, 
$5.30  and  No.  19,  $5.55  per  100  lbs.,  be- 
in»-  an  advance  of  15c  per  100  lbs. 

Hay  Wire  Also. — An  advance  of  10c 
only  has  been  made  on  hay  wire  in  coils 
which  make  the  new  prices  as  follows, 
No.  12,  $3.90;  No.  14,  $3.95  and  No.  15, 
$4.05  per  100  lbs. 

Wire  Bale  Ties  Affected.— The  ad- 
vance in  smooth  steel  wire  has  affected 
single    loop    wire    bale    ties    which    have 


advanced  15  cents.  The  new  prices  are 
for  No.  12,  $4.35;  No.  13,  $4.45;  No. 
131/2,  $4.50 ;  No.  14,  $4.60 ;  No.  15,  $4.85 
and  No.  16,  $5.05  per  100  lbs. 

O  and  A  Wire  Also  Up.— Prices  of 
O  and  A  wire  have  also  advanced  15c 
and  are  as  follows:  No.  10,  $4.21-  No 
11,  $4.27  and  No.  12,  $4.35  per  100  lbs. 

Cut  Hay  Baling  Wire  Advance.— 
Prices  of  cut  hay  baling  wire  have  also 
advanced  15c  and  are  as  follows :  No  9 
$3.90;  No.  10,  $3.95;  No.  11,  $4.05;  No. 
12  and  13,  $4.15;  No.  13y9,  $4.25;  No 
14,  $4.40  and  No.  15,  $4.65. 

Lead  Pipe  Declines.  —  The  weakness 
which  has  characterized  lead  pipe  for 
the  past  two  or  three  weeks  has  resulted 
in  a  decline  of  lc  per  pound.  The 
reason  for  the  weakness  is  the  light  de- 
mand for  lead  pipe  and  decline  "in  the 
pig  lead  market.  The  new  prices  are 
lead  pipe  $13  and  waste  pipe  $14  while 
the  new  discount  on  traps  and  bends  is 
10  per  cent  . 

Lead  Sheets  Also  Lower. — The  weak- 
ness in  the  pig  lead  market  has  also 
affected  lead  sheets  which  have  declined 
lc  per  lb.,  and  are  now  quoted  as  fol- 
lows. Sheets  3  lbs.  sq.  ft.,  $12.00;  3y2 
lbs,  sq.  ft.,  $11.75  and  4  to  6  lbs.,  sq. 
ft.,  $11.50  per  100  lbs.  Cut  sheets  y2c 
per  lb.  and  cut  sheets  to  size  lc  per  lb. 
extra. 

Axes  Advance.  —  Owing  to  the  con- 
tinued high  prices  of  steel,  makers  of 
axes  have  made  a  further  advance  of 
50  per  dozen.  New  prices  are  given  in 
the  current  market  quotations. 

Sole  Leather  Higher.— Makers  of  sole 
leather  have  advanced  the  prices  of  tap 
soles  and  top  lifts  25  per  cent.  The 
reason  for  this  advance  is  the  continued 
increase  in  the  cost  of  hides,  materials 
and  labor,  etc.  It  has  been  stated  that 
tanning  materials  alone  are  about  400 
per  cent,  higher  in  price  than  prior  to 
the  war.  The  big  demand  for  leather 
has  also  tended  to  make  the  market 
very  firm  and  a  further  advance  is  prob- 
able. 

Hand  Saws  Advance.  —  Canadian 
makers  of  hand  saws  have  announced  a 
further  advance  of  10  per  cent,  due  to 
the  continued  high  price  of  steel  and 
other  raw  materials. 

Borax  Advances.  —  There  is  no  im- 
provement in  the  borax  situation,  sup- 
plies being  very  scarce  and  difficult  to 
obtain.  One  producing  combination  in 
the  United  States  has  to  supply  prac- 
tically the  entire  market  owing  to  sup- 
plies from  Europe  being  cut  off. 

Wire  Nails  Easier.  —  The  wire  nail 
market  is  somewhat  easier  but  prices  are 
unchanged  in  the  meantime.  The  export 
demand  for  wire  rods  continues  heavy 
but  quotations  are  being  shaded  in  the 
U.S.  market  and  now  range  from  $50 
to  $60  per  ton  Pittsburgh.  Wire  nails 
are  quoted  at  $3.70  per  keg  base,  and 
cut  nails  at  $3.40  per  keg  base. 

Sisal  Rope  Higher.— The  effect  of  the 
unsettled  conditions  in  Mexico  is  alreadv 
being  felt  locally,  and  as  a  result  of  re- 
strictions on  shipments  of  sisal  fibre 
from  Yucatan,  prices  of  sisal  rope  have 
been  advanced  lc  per  pound.     Sisal  rope 
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is  now  quoted  at  14V2  per  pound.  As 
regards  other  fibres  the  situation  is  un- 
changed. Prices  generally  are  very  firm 
and  are  given  in  the  current  market 
quotations. 

LONDON 

LONDON,  July  4. — Business  con- 
tinues good  in  London  and  sur- 
rounding districts.  "Warm  weather 
goods  are  in  good  demand  and  both  city 
and  farm  trade  leave  no  room  for  com- 
plaint. The  price  changes  are  few  this 
week. 

Linseed  Oil  Weak. — Linseed  oil  price 
has  remained  unchanged  for  nearly  a 
week.  Demand  is  light.  Quotations  as 
follows : 

Raw.         Boiled. 
1   to  2  barrels    ....    72e         75c  per  gal. 
3  to  5  barrels   ....    71c         74c  per  gal. 
6  to  9  barrels    ....    70c         73c  per  gal. 

Turpentine.  —  There  is  fair  demand 
for  turpentine  with  prices  locally  hold- 
ing firm.     Quotations  are  as   follows: 

1  barrel    lots    60c  per  Imp.  gal. 

2  to  4  barrel  lots  ....  59e  per  Imp.  ga.l 
5    gal 67c  per  Imp.  gal. 

White  Lead  Unsettled. — There  is  no 
change  in  quotations  on  white  lead.  The 
demand  is  fair  and  stocks  are  still 
heavy.  Pure  white  lead  in  oil  is  quoted 
ton  lots,  $13.95  per  100  lbs.,  and  in  less 
than  ton  lots  $14.25  per  100  lbs.  Owing 
to  heavy  stocks  carried  by  some  jobbers 
it  is  stated  a  feeling  of  uneasiness  exists 
in  certain  quarters  and  price  cutting  has 
resulted. 

Putty  Is  Firm. — There  is  just  a 
seasonable  sale  for  putty  at  present. 
The  market  is  firm.  Quotations  are  as 
follows : 

Standard  in  100  lb.  drums.  .$3.00  per 
100  lbs.;  Standard  in  25  lb.drums  $3.10 
per  100  lbs. :  Pure  in  100  lb.  drums,  $3.70 
per  100  lbs. ;  Pure  in  25  lb.  drums,  $3.80 
per  100  lbs. 

Glass  Sales  Not  Heavy.  —  The  glass 
market  remains  firm.  The  sale  of  glass 
at  present  is  not  very  heavy.  Orders 
given  are  for  small  quantities.  Quota- 
tions are  as  follows:  Single  diamond, 
30  per  cent.;  Double  diamond,  30  per 
cent. ;  Cut  lights,  50  per  cent. 

Bigger  Rope  Demand. — There  has  been 
an  increased  demand  for  rope  during 
the  past  week.  The  stocks  begin  to 
need  sorting  on  account  of  hay  fork 
rope  trade.  There  are  changes  in  price : 
Pure  Manila,  22V2c  lb.  basis;  British 
Manila,  18c  lb.  African  Hemp  18c  lb.; 
Sisal,  13V2e  lb.;  Cotton  3-16,  28c  lb.: 
Cotton  Vi   and  larger,  27c   lb. 

Harvest  Tools  in  Good  Demand. — 
There  is  a  good  demand  for  many  lines 
of  harvest  tools  at  present.  The  higher 
price  has  not  effected  the  sale  of  this 
line.  Hand  cultivators,  hay  forks, 
scythes,  snaths,  ets.,  are  among  the  best 
selling  lines  at  present.  Harvest  tools 
are  quoted  at  40  per  cent,  and  snaths 
at  30  per  cent,  off  list. 

Wiss  Shears  Advance.  An  advance 
of  5  per  cent,  has  gone  into  effect  recent- 
!v  on  Wiss  shears. 


Lawn  Mowers  Still  Scarce. — There  is 
still  a  scarcity  of  lawn  mowers  although 
it  is  possible  to  get  a  few  lines  at  pres- 
ent. At  least  enough  are  offered  for 
sale  to  supply  the  new  slackened  de- 
mand. 

Lawn  Hose  Demand  Improving. — The 

dry  weather  has  brought  joy  to  the 
hearts  of  merchants  with  heavy  lawn 
hose  stocks.  With  each  day  of  dry 
weather  the  demand  for  this  line  is  im- 
proving. Quotations  are  as  follows: 
Competition,  70  and  10  per  cent  off  list  ■ 
Cable,  70  per  cent,  off  list:  Leader,  60 
and  10  per  cent,  off  list;  Corrugated, 
V2  in.  lie  ft.  net ;  Corrugated,  %  in., 
14y2c  ft  .net;  'Corrugated,  1  in.,  19c  ft. 
net. 

These  latter  three  sizes  are  5  per  cent, 
less  in  full  reels  of  500  feet. 

Brass  hose  nozzles  as  quoted  at :  Can- 
adian Gem,  y2  in.  and  %  in.  $4.00  doz.; 
Genuine  Gem,  yz  in.  and  %  in.,  $5.75 
doz. ; 

Brass  hose  couplings  V2  in-  $1-20  doz., 
%  in.  $1.35  doz.,  1  in.,  $2.00  doz. 
Galvanized  hose  clamps,  x/2  in.,  27c  doz.; 
%  in.,  27c  doz.,  1  in.,  45c  doz. 

Demand  for  Wire  Nails  Good. — The 
market  on  wire  nails  is  firm.  The  de- 
mand is  seasonably  good.  The  base 
price  quoted  is  $3.70  per  100  lbs.  Cut 
nails  are  quoted  at  $3.40  base  per  100 
lbs. 

Apple  Parers  Advance. — Hudson  apple 
parers  are  quoted  for  fall  at  $7.75  doz. 
This  is  an  advance  of  $1.50  doz.  on  last 
year's  price. 

Annealed  Wire  Advances. — Oiled  and 
annealed  wire  has  advanced  15  cents. 
The  new  base  price  is  $4.05  per  100  lbs. 
Net  prices  are  quoted  as  follows:  No. 
10.  $4.21  per  100  lbs. ;  No.  11,  $4.27  per 
100  lbs.;  No.  12,  $4.35  per  100  lbs. 

Stove  Pipe  wire  net  prices  are  quoted 
at  No.  18,  $5.30  per  100  lbs.  No.  19, 
$5.55  per  100  lbs. 

Seasonable  Lines.  —  Poultry  netting, 
1  in.  and  2  in.  mesh,  25  per  cent  off  list. 

Painted  Screen  Wire,  100  ft.  rolls, 
$2.25  per  100  sq.  ft..;  50  ft.  rools,  $2.30 
per  100  sq.  ft. 

Bronze  Screen  Wire,  full  rolls,  $12.00 
per  100  sq.  ft.;  Less  than  full  rolls,  13c 
per  sq.  ft. 

Spades  and  Shovels,  lsts  40  and  I2V2 
per  cent,  off  list;  2nds,  40  and  5  per 
cent,  off  list;  4ths,  30  per  cent,  off  list. 


WINNIPEG 

WINNIPEG,  July  6.— Prospects 
for  the  month  of  July  are  very 
bright,  as  the  weather  seems  to 
have  settled,  and  with  the  sun  shining 
brightly,  crop  conditions  look  unusually 
promising.  There  has  been  so  much 
moisture  during  the  month  of  June  that 
in  some  localities  it  would  be  possible  to 
do  without  further  rain  until  the  crop 
is  harvested.  The  various  reports  from 
the  Western  provinces  indicate  that  the 
growth  so  far  has  been  very  substantial, 
and  the  roots  of  all  grains  very  sturdy. 


This  is  indeed  a  very  pleasant  outlook, 
for  with  another  good  crop  financial 
conditions  throughout  the  West  will  be 
comparatively  easy. 

Iron  Pipe  Lower. — We  were  able  last 
week  to  include  a  memorandum  advis- 
ing that  a  reduction  had  been  made  in 
the  price  of  wrought  iron  pipe  and  lin- 
seed oil. 

With  regard  to  wrought  iron  pipe, 
this  line  had  reached  an  unusually  high 
level,  but  no  definite  indication  of  why 
this  reduction  has  been  made  has  been 
published.  There  is  no  doubt  that  re- 
tailers and  also  jobbers  would  welcome 
a  still  further  reduction,  but  it  would  be 
hardly  safe  to  make  any  predictions  in 
that  regard.  To-day's  prices  are  given 
below:  Wrought  Iron  Pipe  (per  10D  ft.) 
—Black— %,  $3.78;  y2,  $4.60;  %,  $5.60; 
1.  $8.20;  iy4,  $10.90;  V/?.  $15;  2, 
$17.50.  Galvanized— %,  $6.55;  y„,  $7; 
%,  $9.15;  1,  $12.50;  1%,  $16*  1%,  $20.- 
40 ;  2,  $27.40. 

Linseed  Oil  Lower. — The  linseed  oil 
market  has  enjoyed  a  period  of  activity 
which  is  quite  common  to  this  com- 
modity. After  reaching  a  very  high 
level  a  few  weeks  ago,  the  price  has 
started  to  drop,  and  further  reductions 
will  be  noted  by  the  prices  given  here- 
with: Raw  linseed  oil,  95c  gal.,  in  single 
barrels;  boiled  linseed  oil,  98c  gallon. 

Boiler  Tubes. — Boiler  tubes,  on  which 
a  change  was  noted  last  week,  have  come 
in  for  a  reduction  in  price.  The  prices 
in  force  are:  Boiler  Tubes  (per  ft.) — 
±1/2,  24c;  1%,  22c;  2,  17c;  2y2,  23c;  3, 
28c;  31/2,  35c;  4,  40c;  4V2,  46c. 

Other  Advances. — We  mentioned  last 
week  that  cotton  rope  had  also  ad- 
vanced, and  the  new  price  is  now  30c 
per  lb.  Cotton  clothes  lines  have  also 
advanced,  and  to-dav's  prices  for  the 
48  ft.  are  $1.60  per  dozen  and  60  ft.  $2 
per  dozen. 

The  manufacturers  of  caroet  sweepers 
have  felt  obliged  to  increase  the  price 
on  their  line,  and  quotations  now  being 
made  on  the  "Grand  Rapids,"  Japan 
finish,  are  $2.50;  while  the  nickel-plated 
are  selling  at  $2.80  each. 

Two  other  lines  which  we  might  men- 
tion the  price  on  are  candlewick  pack- 
ing of  33c  per  lb.,  and  asbestos  wick 
racking,  50c  per  lb. 


ADDING  AUTO  ACCESSORIES 

The  Jas.  Walker  Haw  Co.,  of  252  St. 
James  St.  one  of  the  largest  and  most 
progressive  firms  in  Montreal  is  prepar- 
ing to  open  up  an  auto  accessory  depart- 
ment which  will  contain  a  complete  line 
of  accessories  of  evry  description. 

The  stock  will  be  on  hand  by  Aug.  let, 
and  the  dept.  will  be  in  charge  of 
Stanton  Latham  formerly  of  John  Mil- 
lens  &  Sons,  a  wholesale  and  retail  busi- 
ness will  be  carried  on  and  it  is  stated 
that  the  stock  will  be  largely  added  to 
in  time  for  the  spring  trade.  A  most 
complete  catalogue  will  be  out  by  Janv. 
1st. 
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Labor  Important  in  Glass  Prices 

Negotiations  Which  Will   Take   Place   Between  Blowers  and  Manufacturers 

Before  Fires  Are  Started  in  September  Will  Determine 

Largely  Whether  Price  Will  Advance 


p: 


,ERSONALLY  I  am  inclined  to 
think  that  the  price  of  glass 
may  be  slightly  higher  this  fall 
than  it  has  been  in  the  past,"  stated  J. 
W.  Hobbs,  managing  director  of  the 
Consolidated  Plate  Glass  Company,  to  a 
Hardware  and  Metal  representative. 
"However,  there  can  be  no  very  accur- 
ate forecast  of  the  situation.  The  sum- 
mer months  are  for  the  most  part  a 
period  of  inactivity  in  the  glass  trade. 
The  hand-blowing  of  glass  is  suspended 
altogether  during  the  summer  months, 
while  the  machine  blowing  branch  of  the 
trade  is  operated  only  to  about  one- 
third  capacity. 

"There  has  been  a  big  demand  for 
glass  products  from  the  mills  in  the 
United  States,  largely  because  the  Bel- 
gium source  of  supply  has  been  shut  off. 
There  has  been  a  big  demand  in  the 
United  States  for  industrial  purposes, 
building  and  such  like.  In  Canada  the 
demand  has  not  been  as  heavy  as  in  other 
years,  owing  to  the  quite  general  cessa- 
tion of  building  activities.  There  has 
consequently  been  a  heavy  demand  on 
the  glass  manufacture  in  Pennsylvania." 
Most  of  Glass  Manufactured  in  Pennsyl- 
vania 

Nearly  all  of  the  glass  manufacturers 
of  the  United  States  are  located  in  the 
State  of  Pennsylvania.  The  proximity 
of  natural  gas  wells,  which  permits  the 
use  of  cheap  heating  arrangements,  has 
accounted  largely  for  the  concentration 
of  the  industry  in  that  State.  There  is 
one  glass  factory  in  Canada,  located  at 
Thorold,  Ont.,  which  is  a  branch  of  an 
English  firm.  In  England  this  latter 
concern  has  the  bulk  of  the  glass  trade, 
as  they  are  the  only  manufacturers  of 
commercial  glass  in  that  country.  There 
is  one  other  manufacturer  of  glass  in 
Birmingham,  Eng.,  whose  activities  are 
confined  entirely  to  the  manufacture  of 
glass  for  scientific  purposes — lenses  for 
transits,  telescopes,  eye  glasses,  and 
other  goods  of  a  similar  nature. 

Glass  is  composed  for  the  most  part 
of  sand  and  soda  ash  or  limestone.  It 
is  subjected  to  a  great  heat,  between 
3,000  and  4,000  degrees  Fahrenheit,  and 
brought  to  the  liquid  state.  From  this 
condition  it  is  either  blown  into  shape 
by  blowers  who  use  lung  power,  or  by 
mechanical  means,  in  which  case  the  air 
is  pumped  into  the  great  bottle-like 
structure  by  hydraulic  apparatus. 
Work  Only  Nine  Months  in  Year 

Owing  to  the  great  heat  around  a 
alass  plant  the  blowers  find  it  impossible 
to  work  at  their  trade  during'  the  warm 
summer  months.  In  consequence  prac- 
tically   all    of   the    glass-blowing   plants 


are  shut  down.  The  fires  in  the  great 
furnaces  are  allowed  to  go  out  in  May, 
and  are  not  started  again  until  around 
September  1.  It  is,  therefore,  necessary 
to  turn  out  the  year's  supply  of  glass  in 
nine  months.  Plants  operated  by  the 
mechanical  blowers,  however,  continue 
to  operate  throughout  the  summer 
months  on  about  a  third  of  their  ca- 
pacity. 

Negotiate  Labor  Price  in  Fall 
Before  the  glass  blowers  start  their 
operations  in  the  fall  they  meet  with 
the  employers  and  present  their  wage 
scale  for  the  glass-blowing  year.  The 
terms  usually  cover  the  time  from  "fire 
to  fire. ' '  In  other  words,  from  Septem- 
ber to  May.  Glass  operatives  are  highly 
organized  into  a  strong  union,  and  are 
able  pretty  much  to  name  their  labor 
price.  Glass  blowers  are  scarce.  Fur- 
thermore, it  takes  a  long  time  to  develop 
an  expert  glass  blower,  and  men  of  ex- 
eeptionally  good  physique  are  required 
to  stand  the  work.  Wages  for  "lass 
blowers  are  around  $75  per  week.  Glass 
cutters  also  get  an  equally  good  wage. 
The  nature  of  the  occupation  of  the 
ulass  blower  tends  to  shorten  his  life, 
and  for  this  reason  helps  keep  the  sup- 
ply of  available  blowers  down  to  the 
minimum.  In  the  past  many  of  the  glass 
blowers  of  the  United  States  came  from 
Belgium.  In  June  and  July  preceding 
the  war  they  returned  to  Belgium  to 
snend  their  summer  there,  and  most  of 
them  have  not  returned  to  the  United 
States.  They  have  either  joined  the 
Belgian  armies  or  have  been  kept  in  the 
country  lafter  its  occupation  W.  the 
Germans. 

Depends  on  Labor  Cost 
Since  the  cost  of  manufacturing  glass 
is  largely  one  of  the  labor  cost,  it  will 
be  seen  that  the  bearing  of  the  negotia- 
tions between  the  blowers  and  the  manu- 
facturers has  a  most  important  bearing 
on  the  price  of  glass.  The  sand  or  silica 
which  enters  largely  in  the  glass  is  a 
comparatively  cheap  commodity.  Gas  is 
also  cheap  as  a  fuel  when  secured  from 
the  natural  gas  wells.  Limestone  is  a 
comparatively  cheap  article.  The  labor 
cost  at  $75  per  week  is,  therefore,  the 
big  consideration  in  determining  the 
price  of  the  manufactured  product.  This 
will  be  arranged  some  time  before  the 
operators  start  to  work  in  September. 

Price  of  Glass  Has  Advanced 

The  price  of  glass  has  been  goinu' 
steadily  unward  for  over  a  year  past.  In 
June  of  1915  star  or  single  thickness 
glass  sold  for  .*fi  50  for  the  sizes  which 
fame  in  the  break  26  inches  and  under. 
Double   diamond   at   the  same  date  soM 


at  $8.60  for  the  same  sizes.  There  was  a 
corresponding-  increase  for  the  larger 
sizes. 

At  the  present  time  single  thickness 
or  star  is  being  sold  at  $7.80,  while  the 
double  diamond  is  quoted  at  $11.90  for 
the  break,  26  inches  and  under. 

— m — 


POLITICAL  PATRONAGE  SYSTEM 
DENOUNCED 

(Continued  from  page  28.) 

"3.  That  the  Governments  be  asked  to 
take  all  necessary  steps  to  compel  reg- 
istration and  provide  penalties  for  non-- 
observance,  and  that  a  reasonable  fee  of, 
say,  $5.00  be  charged  for  registration." 

"4.  That  the  amendment  apply  to  all 
existing  as  well  as  to  future  partner- 
ships. " 

Other  Matters  Discussed 

The  National  Council  strongly  advo- 
cated the  passage  of  a  federal  daylight 
saving  law.  The  council  also  approved 
the  appointment  of  fire  marshals  in  each 
province,  and  is  ready  to  support  the 
Canadian  Forestry  Association  in  their 
conservation  efforts. 

® 

TORONTO  HARDWAREMEN  GET 
TOGETHER 
(Continued  from  page  27.) 
East  Enders  put  up  a  game  tug  and  it 
was   not   until    the   West   End   men   had 
completely   deluged     their    anchor    man 
with  their  own  combined  weight  that  it 
was  fully  demonstrated  that  the  tug  was 
to  the  West. 

A  popular  feature  of  the  entertain- 
ment was  the  checks  distributed  by  the 
hosts  which  entitled  the  holders  to  a 
five-cent  draft  of  refreshment.  These 
were  handed  out  in  goodly  numbers. 
Discretion  was  exercised  by  the  holders 
in  their  use  and  the  events  were  able 
to  proceed  with  all  due  speed.  They 
had  the  effect  of  making  the  contestants 
step  a  little  high  perhaps,  but  their  steps 
were  strong  and  steady  and  they  finished 
the  races  in  scheduled  time.  Five  min- 
utes was  the  outside  limit  placed  on  the 
50-yard  dash.  Contestants  who  did  not 
make  the  distance  in  that  time  were 
struck  from  the  list. 

The  committee  in  charge  of  the  affair 
was  composed  of  Messrs.  Manley  of  the 
Rochester  Lamp  Company;  Vernon  of 
Rice-Lewis  &  Sons  Company;  Francis 
of  the  Sheet  Metal  Products  Company; 
O 'Grady  of  the  MeClary  Manufactur- 
ing Company ;  Booth,  of  Sanderson, 
Pearcy  &  Co.  A  very  tasty  lunch  was 
served  and  eatables  were  supplied  in 
bountiful  quantities.  The  affair  was  so 
completely  successful  that  plans  are 
under  way  for  a  larger  one  of  the  kind 
to  be  held  at  some  nearby  lake  resort. 
Good  fellowship  prevailed  among  the 
merchants  and  it  was  even  suggested 
that  a  permanent  association  of  Toronto 
hardwaremen  might  be  a  logical  out- 
come of  this  first  good-and-welfare  meet. 
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Keeping  Up  With   Rising  Costs 

How  Progressive  Merchant  Keeps  Up  With  Rising  Costs — Special  Method  of 
Showing  Paint  Brushes — Keeping  Stock  at  Bight  Level 

Extracts  from   an  article   by  C.  W.   Pockrandt   in  "System." 


MY  cost  of  doing  business  last  year 
was  less  than  fifteen  per  cent,  of 
my  net  sales.  In  this  day  of 
rising  costs  it  is  unusual  to  find  a  retail 
store  doing  a  good  business  in  a  city 
the  size  of  Akron,  Ohio,  on  so  low  a 
basis. 

This  being  the  case,  I  think  it  may 
prove  interesting  to  other  merchants  to 
read  about  some  of  my  methods — particu- 
larly those  methods  that  I  have  found 
specially  helpful  in  keeping  down  ex- 
penses and  boosting  sales.  I  am  glad  to 
tell  just  what  I  am  doing  here;  for,  frank- 
ly, I  realize  that  the  way  I  have  gotten 
some  of  my  very  best  ideas  has  been  in 
reading  of  the  experiences  of  other  suc- 
cessful merchants,  and  then  figuring  out 
how  I  could  make  their  methods  work  for 
me. 

A  Demonstration  That  You   Can  Often 
Use  the  Other  Fellow's  Ideas 

Mine  is  a  paint  store.  But  you  would 
be  surprised  to  know  how  often  I  have 
borrowed  ideas  originated  by  grocers,  or 
furniture  dealers,  or  even  manufacturers, 
and  turned  them  into  money  across  my 
counters.  I  am  convinced  a  good  many 
others  besides  paint  dealers  will  be  able 
to  use  some  of  my  plans. 

My  methods  fall  roughly  into  three 
general  divisions.  I  will  list  these  divi- 
sions and  then  I  will  take  them  up  in  de- 
tail one  after  the  other. 

In  the  first  place,  I  want  to  tell  about 
my  methods  of  stock-keeping  and  buying, 
and  the  general  policy  that  has  guided 
me  in  arranging  the  interior  of  my  store 
to  best  advantage. 

Next,  I  want  to  explain  some  of  the 
special  records  I  keep  for  my  guidance, 
and  show  how  they  have  helped  me  con- 
trol stocks  and  expenses. 

Finally,  I  will  describe  certain  methods 
of  selling  that  have  been  extremely  help- 
ful to  me. 

To  start,  then,  with  my  stock-keeping 
methods.  I  suppose  I  have  a  natural  pas- 
sion for  neatness  and  order.  But  even  if 
that  were  not  the  case,  I  believe  I  should 
have  made  an  effort  to  cultivate  the  habit 
of  being  neat  and  orderly;  for  it  pays. 


When  things  are  all  in  a  jumble,  il  is 
hard  to  tell  where  you  are  "at."  Wastes 
creep  into  a  business  very  quickly,  I  have 
found,  when  dirt  gathers  in  the  corners 
and  dust  settles  on  the  goods. 

So  I  make  it  a  point  to  have  my  store 
spick  and  span  every  day  in  the  year. 
We  are  swept  and  scrubbed  and  dusted 
every  morning.  I  conscientiously  try  to 
have  my  store  impress  customers  with 
its  cleanliness,  for  I  believe  it  puts  them 
in  a  better  frame  of  mind  for  buying. 

My  stock  is  arranged  on  the  shelves 
with  this  same  idea  of  creating  a  neat 
appearance;  but  also  with  the  further 
idea  of  making  it  easy  to  sell  by  having 
the  fastest-moving  goods  close  at  hand. 

I  had  my  shelves  built  specially  to  ac- 
commodate my  plan  of  keeping  stock. 
You  will  see  that  the  heaviest  packages 
— the  square,  gallon  containers — are  clear 
at  the  top.  Below  them  are  the  square 
half-gallon  containers,  and  still  lower  are 
the  square  quart  and  pint  containers. 
Below  the  square  containers  come,  in 
order,  the  round  pint,  quart,  half-gallon, 
and  gallon  containers,  the  last  being  on 
the  shelves  nearest  the  floor. 

This  arrangement  leaves  the  small  con- 
tainers within  easy  reach.  At  retail  they 
are  the  best  selling  sizes,  and  should 
therefore  be  easy  to  get  at. 

Aside  from  making  it  easy  to  sell,  this 
arrangement  of  shelves  enables  me  to 
have  an  automatic  perpetual  inventory. 
My  shelves  always  present  an  unbroken 
front  of  cans.  As  soon  as  I  sell  one  con- 
tainer from  the  shelves.  I  move  another 
up  from  behind  so  that  the  space  is  oc- 
cupied. The  shelves.  I  should  have  men- 
tioned, are  deep,  so  that  they  accommo- 
date several  rows  of  cans,  one  behind  the 
other. 

How  the  Stock  is  Always  Kept  at  the 
Right  Level 

Every  evening  at  closing  time  one  of 
my  salesmen  takes  a  pencil  and  pad  and 
runs  along  the  shelves.  In  each  bin  he 
notes  how  many  of  the  containers  have 
been  removed  during  the  day.  With  his 
list  completed,  he  goes  to  the  basement 
and  secures  enough  additional  containers 


of  the  kinds  sold  to  bring  the  number  on 
the  shelves  up  to  normal.  The  reserve 
stock  in  the  basement  is  arranged  on  ex- 
actly the  same  plan  as  that  upstairs. 

I  have  figured  out  pretty  carefully  the 
average  stock  I  wish  to  have  on  hand, 
and  my  shelves  are  planned  so  they  carry 
— when  full — just  about  the  minimum 
that  I  need.  In  case  the  salesman  who  is 
filling  in  the  stock  at  night  finds  there  is 
not  a  big  enough  reserve  in  the  basement 
to  fill  the  shelves  in  some  lines,  he  reports 
the  shortage  to  me  and  I  know  it  is  time 
to  place  an  order.  This  automatically 
prevents  the  annoying  possibility  of  find- 
ing that  I  am  just  out  of  something  a 
customer  wants.  "Outs,''  in  fact,  are 
very  rare  indeed. 

Another  thing  I  should  mention  is  that 
always,  in  filling  the  empty  spaces,  I  have 
the  new  stock  placed  back  of  the  cans 
already  there.  Thus,  cans  that  have  been 
on  the  shelves  longest  are  in  front,  and 
they  are  sold  first.  This  does  away  with 
any  chance  of  having  goods  get  old  on 
my  hands.  The  cans  move  in  the  order 
that  they  are  received  from  the  factory. 

With  reference  to  buying,  there  are 
one  or  two  points  I  want  to  make.  I 
have  been  a  practical  painter  myself  and 
I  know  what  painters  like  and  the  diffi- 
culties they  often  experience  in  meeting 
the  exact  wants  of  their  customers. 

This  knowledge  has  been  a  great  ad- 
vantage to  me.  It  has  particularly  help- 
ed me  in  buying — for  I  aim  to  select  a 
stock  that  is  good  all  the  way  through. 

Before  I  go  on  to  the  second  general 
method  that  has  contributed  to  my  suc- 
cess— my  plan  of  records — I  want  to  de- 
scribe how  I  keep  my  stock  of  brushes. 
For  them  I  have  had  boxes  specially  built 
from  my  own  designs.  These  boxes  are 
shown  in  the  front  of  my  store,  in  the 
picture  on  this  page.  There  are  different 
sized  boxes  for  different  sized  brushes, 
and  the  ones  that  we  sell  most  of  are 
handiest  to  get  at.  Each  box  is  number- 
ed. I  will  explain  the  reason  for  this  in 
detail  later,  when  I  come  to  explain  my 
selling  methods. 

The  boxes  are  a  great  help  in  keeping 
the  stock  neat,  clean  and  orderly.  They 
are  systematically  arranged,  too,  so  it  is 
simple  to  run  through  them  from  time  to 
time  and  check  up  on  any  line  that  is 
getting  low  and  therefore  calls  for  the 
placing  of  an  order. 

Now  I  come  to  my  records.  I  shall  not 
have  much  to  say  about  them,  because  on 
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The  Jamieson  Line 

Paint 

Business 

of  Paints  and  Varnishes 

Protection 

Guard    your    good 
nam  e — m  a  k  e    it 
stand  for  confidence 

has  established  its  absolute  depend- 
ability.     It   has    never  disappointed 
those  who  have  pinned  their  faith  in  it. 

in  your  community 
— the  confidence  of 

You  may  not  be  selling  this  line.      If 

your   customers 
makes  them  stick  to 
you. 

this  be  the  case,  write  us,  asking  us 
what  is  our  proposition,  and  why  our 
paints  and  varnishes  are  superior. 

:  CO.,  Limited,  MONTREAL,  CANADA 

I 

*.C.JAMIESON& 

ESTABLISHED   1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 

House 
Colors 


Put   Yourself   in   Your 
Customers'  Shoes 

If  you   bought   some  goods  for  your  own   use  ana 

they   failed    to    give   you    the   best    of   satisfaction, 

would  you  buy  them  again? 

We  think  not.    You  would  at  least  see  what  another 

store   had    to    offer   before    ever    thinking   of   going 

back. 

Make  sure  of  giving  the  utmost  satisfaction  to  your 

paint  customers  by  selling 

Moore's  House  Colors 

The  unexcelled  paint  value.     Our  agents  everywhere 

are  highly  pleased  with  the  results  produced  by  the 

Moore  Line. 

Why  not  open  a  way  to  a  material  increase  in  your 

sales  by  giving  Moore  value  a  try-out? 

Let    us   put  full   details  re   our   agency  proposition 

before  you  now.    Write. 

MADE  IN  TORONTO,  CAN. 

Benjamin  Moore  &  Company 

LIMITED 

WEST  TORONTO 


il'      '•^'*;'*;."t.~--v;\*.  ~"v«-«.w<..  ." 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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the  whole  they  are  not  unusual.  It  is 
interesting  to  note,  however,  that  about 
three  years  ago,  when  I  moved  to  my 
present  store,  I  had  a  thorough  and  some- 
what detailed  system  installed.  I  wanted 
to  start  right. 

Frankly,  I  did  not  understand  the 
system  that  was  put  in  for  me,  but  I  sup- 
posed it  must  be  a  dandy  because  there 
were  so  many  fine-looking  books.  A  book- 
keeper came  with  the  system.  He  left  me 
after  a  couple  of  months,  and  I  hired  a 
girl  who  had  some  training  in  book- 
keeping and  stenography.  It  took  us 
two  weeks  to  make  head  and  tail  of  the 
snarl  of  figures  that  first  bookkeeper  left. 

So  I  sat  down  and  thought  the  whole 
thing  through.  I  knew  what  facts  I  want- 
ed to  get  from  my  books,  and  I  knew  what 
transactions  I  had  to  record  to  get  hold 
of  those  facts.  I  worked  out  a  few  books 
of  my  own.  Perhaps  they  would  not  sat- 
isfy an  expert ;  but  at  least  they  tell  me 
what  I  want  to  know,  and  they  are  not 
so  complicated  but  that  I  can  open  any 
one  of  them  and  understand  what  I  am 
reading. 

This  Plan  for  Storing  Stock  Helps  the 
Sales  Along 

brushes  altogether  from  sample.  In  the 
picture  of  the  brush  display  you  will  see 
how  I  handle  this.  The  brushes  are 
grouped  according  to  lines,  and  one 
sample  of  every  kind  I  sell  is  mounted 
on  a  thin  board.  These  boards  lie  on 
shelves  in  the  display  case,  and  when  a 
customer  wants  to  see  a  certain  line  I 
bring  out  the  board.  He  selects  the  brush 
that  suits  his  needs.  Each  brush  has  a 
tag  on  which  are  price  and  stock  figures. 
The  price  figure  tells  the  customer  how 
much  he  will  have  to  pay  for  the  brush, 
and  the  stock  number  tells  me  which  box 
on  the  shelves  contains  a  supply  of  that 
particular  brush.  No  brush  is  ever  un- 
fastened from  the  board  and  sold. 

This  plan  of  selling  from  samples  en- 
ables me  quite  often  to  sell  a  higher  priced 
brush  than  I  would  otlierwise  sell.  It 
makes  it  easy  for  the  customer  to  compare 
values.  A  fifteen-cent  brush  may  look 
so  much  better  than  a  ten-cent  brush  that 
the  customer  will  see  the  difference  at 
once  and  take  it. 

I  think  you  will  agree  with  me  that  the 
usual  method  of  handling  customers  for 
brushes  in  paint  stores  is  something  like 
this.     The  customer  says: 

"I  want  to  see  a  ten-cent  brush." 

The  merchant  brings  out  two  or  three 
ten-cent  brushes  which  he  happens  to 
have,  and  if  the  customer  finds  one  that 
suits  him  he  buys  it.  Otherwise,  he  may 
think  the  merchants 's  stock  is  poor.  Per- 
haps he  even  refuses  to  buy  and  goes  to 
a  competitor. 

According  to  my  plan,  the  customer 
sees  side  by  side,  probably,  a  five-cent,  a 
ten-cent,  a  fifteen-cent,  a  twenty-five-cent 
and  possibly  a  fifty-cent  brush.     I  have 


found  that  when  goods  are  represented 
in  this  way,  very  often  the  man  who  asks 
for  a  ten-cent  brush  finds  that  what  he 
really  wants  is  a  fifteen  or  twenty-cent 
brush.  He  sells  himself,  by  comparing 
values. 

I  carry  this  same  general  method  of 
using  samples  on  into  the  sale  of  stains 
and  varnishes. 

A  Good  Way  to  Show  a  Stock  Which  is 
Difficult  to  Display 

So  much  for  the  special  selling  me- 
thods I  use  inside  the  store.  My  adver- 
tising is  largely  devoted  to  building  up 
in  the  minds  of  Akron  people  the  fact 
that  mine  is  the  paint  store.  I  have 
taken  certain  definite  steps  to  give  my 
store  a  personality.  It  seems  natural, 
for  instance,  to  think  of  bright  colors 
when  you  think  of  a  paint  store.  So  I 
have  adopted  a  color  scheme  of  yellow 
and  black  which  I  carry  out  everywhere 
I  can. 

My  store  front,  for  example,  is  a 
bright  spot  of  yellow  in  a  row  of  rather 
dingy  red  brick  buildings.  Inside  the 
store  the  woodwork — shelves,  cases,  and 
the  like — are  painted  a  flat  black.  This 
color  brings  out  very  attractively  the 
yellow  labels  on  the  goods.  Our  delivery 
car  is  yellow,  as  are  also  our  stationery 
and  appropriate  supplies.  I  feature  my 
trade  mark  very  prominently  in  all  my 
newspaper  advertising,  on  my  delivery 
car,  and  on  yellow  and  black  stickers 
which  go  wherever  our  material  goes. 

Each  spring  I  have  a  big  opening  day, 
at  which  I  give  away  yellow  flowers  of 
some  sort  to  all  the  women  who  call  at 
the  store,  and  yellow  pencils  or  some 
other  useful  trinkets  to  the  men.  On 
some  of  these  opening  days  my  store 
has  been  so  full  that  there  has  been  an 
overflow  outside  on  the  pavement.  The 
first  year  I  was  in  business  here  I  had 
ten  thousand  visitors. 

I. find  that  window  displays  are  quite 
effective  in  selling  goods  for  me.  In  de- 
vising window  displays,  I  always  try  to 
work  out  something  that  will  give  the 
customer  some  helpful  information 
which  he  will  remember. 

For  example,  I  had  some  stovepipe 
enamel  on  hand  which  I  had  not  been 
able  to  get  rid  of  as  fast  as  I  wished. 
I  worked  up  a  very  simple  window  dis- 
play. It  consisted  of  two  pieces  of  rusty 
stovepipe,  a  brush  and  a  dish  with  some 
of  the  enamel  in  it.  Half  of  each  piece 
of  pipe  had  been  enameled,  so  it  looked 
like  new,  and  the  other  half  in  each  case 
had  not.  A  sign  in  the  window  simply 
stated:  "Before  and  after." 

I  sold  ninety-six  cans  of  the  stovepipe 
enamel  in  a  single  day.  Some  other  dis- 
plays that  I  have  worked  out  have  been 
equally  successful. 

There  is  a  lot  more  I  could  tell  about 
my  store  if  I  had  plenty  of  time  and 
space,    for   I   am   enthusiastic    about   it. 


But  I  think  perhaps  I  have  said  enough 
to  give  an  idea  of  my  methods.  Just  let 
me  sum  up  in  a  few  words  the  various 
points  I  have  tried  to  make. 

A  Summary  of  the  Plans  Which  Have 
Made  Good 

In  the  first  place,  I  believe  it  is  worth 
while  for  any  merchant  to  take  pains  to 
see  that  his  store  is  always  kept  in  the 
very  neatest  and  most  ship-shape  condi- 
tion possible.  Customers  like  to  come 
to  a  clean  store.  It  looks  business-like, 
and  it  usually  is  business-like.  For,  if 
you  keen  dirt  out  of  the  corners  of  your 
store,  you  are  pretty  likely  to  exercise 
the  same  care  and  keep  losses  from 
creeping  into  your  books.  I  believe,  too, 
that  any  merchant  will  find  his  stock 
turning  a  good  deal  faster  if  he  arranges 
it  on  his  shelves  in  such  a  way  that  he 
knows  exactly  what  he  has  on  hand,  and 
forces  himself  to  judge  his  buying  needs 
accordingly. 

Again,  I  believe  that  every  merchant 
needs  to  keep  a  set  of  very  accurate  re- 
cords, as  he  will  know  exactly  where  he 
is  "at."  My  experience  has  been  that 
his  records  need  not  be  elaborate,  pro- 
vided they  are  accurate.  They  must  tell 
the  "what"  and  the  "why"  in  a  way 
he  can  understand. 

Finally,  I  believe  that  nearly  every 
merchant  will  find,  if  he  pays  strict  at- 
tention to  his  business,  that  he  can  save 
a  great  deal  of  his  own  time  and  the 
time  of  his  clerks — and  consequently  he 
will  be  in  a  position  to  make  more  sales 
— if  he  will  study  the  problem  carefully. 
Possibly  he  will  find  he  can  use  samples 
in  somewhat  the  same  way  I  have.  As  a 
matter  of  fact,  I  have  long  been  con- 
vinced that  a  good  many  merchants  in 
various  lines  can  use  samnles  to  advan- 
tage, even  though  the  product  they  sell 
may  be  a  good  deal  out  of  line  with 
paints.  The  chief  benefit  is  the  time  you 
save  in  making  the  sale,  of  course,  but 
there  are  other  advantages,  too — such  as 
keeping  your  stock  neater,  and  the  like. 

Another  policy — the  importance  of  al- 
ways watching  for  the  new  and  better 
Avay,  so  as  to  keep  out  of  ruts.  It  seems 
it  is  easy  for  almost  any  business  man 
to  set  into  a  rut  if  he  is  not  constantly 
watchino-  himself. 
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to  obtain,  and  the  scarcity  will  naturally 
affect  putty.  The  following  prices  are 
being  quoted  in  Toronto  for  standard 
putty  in  less  than  ton  lots: 

Per  100  lbs. 

Bulk,  in  casks $2.80 

Bulki  in  100-lb.  drums 3.00 

Bulk,  in  25-lb.  drums   3.10 

Bladders,  in  barrels   3.40 

Pure  putty,  70c  per  100  lbs.  advance. 
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Ladders 


for  Fruit  Picking 

HOW  is  Stock?  The  demand  is  already  here — Cher- 
ries, Plums,  Pears,  Peaches,  Apples  will  be  in 
before  you  know.  Ladders  are  selling.  Cash  in  on 
the  present  and  near-at-hand  demand.  Not  necessary  to 
overstock,  but  have  enough  on  hand — two  or  three  or  more 
of  the  popular  styles,  and  wire  or  phone  for  more  when 
you  see  you  need  more. 

The    ladder    illustrated    is    one    that 

sells  everywhere.     An   Extension   lad- 

der.     Made  in  a  variety  of  lengths — 

20,   24,  26,  28,   30,  32,  36  and   40  feet. 

Average  weight,  2  lbs.   to   the   foot. 
This  is  an  extremely   useful  type  of  ladder, 
and    is    very    strong,    yet    light.      Made    of 
British   Columbia   fir. 

,    Rock  Elm  Rungs 

and  malleable  iron  castings,  and  reinforced 
with  wire  cable  let  into  groove  on  back  of 
ladder.  This  ladder  is  suitable  for  fruit- 
picking  and   general   use 

Ladders !       Ladders ! 

We  have  ladders  of  all  types — for  painters, 
window  cleaners,  builders,  the  home : 
trestles ;  scaffold  swings,  and  many  other 
articles  made  of  wood  :  clothes  horses,  wash 
boards,  bake  boards,  skirt  boards,  ironing 
boards  (folding),  saw  horses,  lawn  settees, 
etc..  etc. 
Write  for  Complete  Catalogue  and  Price  List 

McFarlane 

Ladder  Works 
158-160  River  St.,      TORONTO 


Here's  Some  More 
Profits  for  You! 

FRANCO  Flashlights  are  a  mighty 
profitable  line  everywhere.  They  look 
well  in  the  showcase  and  sell  easily — 
the  demand  is  big. 


FLASHLIGHTS 

are  definitely  guaranteed  to  give  your  customers 
worth-while  service  and  satisfaction.  Prices  are 
very  reasonable,  too. 

There's  a  lot  of  dandy  advertising  matter  — 
circulars,  counter  stands,  window  displays, 
lantern  slides,  etc.,  which  help  materially. 

WRITE  FOR  CATALOGUE  AND  PRICES. 

Interstate  Electric  Novelty  Co. 
of  Canada,  Limited 

220  King  Street  West      -     Toronto,  Ontario 

Awarded  Gold  Medal  Panama-Pacific  Exposition 


THE  right  varnish  to  push  is  one  with 
the  best  record  for  quality  and  uni- 
formity. 

Any  varnish  can  be  sold  once,  but  a 
permanent  and  profitable  varnish  trade 
can  only  be  established  on  brands  with  an  earned 
reputation  for  dependability. 

Berry  Brothers'  label  has  been  favorably 
known  for  over  60  years.  It  has  won  the  con- 
fidence of  all  discriminating  varnish  buyers  who 
know  that  "if  it's  Berry's  it's  right." 

This  record  is  a  valuable  asset  for  the  varnish 
dealer. 

You  can  build  up  a  bigger  varnish  business  by 
making  a  leader  of  Berry  Brothers'  line. 

LUXEBERRY  WHITE  ENAMEL  —  whitest  white,  stays  white. 
Makes  permanent  snow  white  finish  i  i  either  gloss  or  dull 
effects. 

L'QUID  GRANITE  —  floor  varnish.  Makes  smooth,  satiny  finish. 
Lasting,  waterproof,  marproof.  also  adapted  for  bathrooms, 
window  sills  and  casings,  and  all  interior  work  where  great 
durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  interior  work.  Develops 
and  preserves  the  grain  of  all  woods,  and  makes  a  handsome 
and  lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR  — for  exterior- work^  Especially  adapted  for 
durability  under  extreme  exposure — front  doors,  store  fronts, 
marine  work,  etc.  Makes  handsome  finish  and  will  not  turn 
white  under  the  severest  conditions  of  wear. 

We  make  a  specially  adapted  varnish 
or  enamel  for  every  known  use. 

Write  for  our  price  list  and  interesting  dealers'  pro- 
position. 


BERRY  BROTHERS 
I  <INCOR.l-oa.ATCD.  .       ^ 

forld's  LargestAfornish  Makers  V«* 

Established  1858 

WALKERVILLE,  ONTARIO 
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MONTREAL 

MONTREAL,  July  6.— Reports  re- 
ceived from  the  retail  trade 
would  indicate  that,  in  spite  of 
the  unfavorable  weather  which  has  acted 
as  a  check  to  outside  painting,  that  sales 
for  this  season  are  quite  satisfactory, 
and  in  many  eases  are  said  to  be  ahead 
of  last  year.  Manufacturers  report  that 
their  sales  are  well  up  to  what  was  ex- 
pected, and  the  sorting  orders  which  are 
being'  received  are  a  good  indication  of 
the  manner  in  which  retail  stocks  are 
being  disposed  of  at  the  present  time. 
With  the  approach  of  warm  weather, 
the  paint  business  begins  to  show  some 
signs  of  slacking  up.  Some  dealers  are 
still  ordering  in  fair  quantities,  but  the 
volume  is  not  so  great.  Most  ordering 
now  'being  done  is  by  mail,  as  a  good 
many  travellers  are  on  vacation. 

The  situation  in  oil  and  turpentine 
shows  no  change  from  last  week — prices 
seem  to  vary  a  cent  or  two,  one  way  or 
the  other  from  day  to  day,  but  at  the 
time  of  writing  they  are  the  same  as  a 
week  ago.  White  lead  has  strengthened 
considerably  in  the  past  few  days.  In 
the  primary  markets,  pig  lead  has  ad- 
vanced, but  this  has  not  yet  been  re- 
flected in  white  lead.  A  large  quantity 
of  lead  comes  from  Mexico,  and  so  long- 
as  conditions  there  are  in  their  present 
state,  the  lead  market  will  be  very  un- 
settled. In  the  case  of  war  being  de- 
clared with  the  United  States,  which  at 
present  is  unlikely,  prices  would  stiffen 
considerably. 

Linseed  Oil  Unchanged. — Quotations 
on  oil  show  no  change  from  a  week  ago. 
Jobbers'  prices  still  vary  to  some  extent, 
but  the  market  may  be  said  to  be  quiet, 
with  a  small  demand.  The  unchanged 
quotations  from  last  week  are  as  fol- 
lows: Raw.  Boiled. 

1  to  2  barrels   73c-75c         76c-80c 

3  to  5  barrels  ....     72c-74c         75c-79c 
6  to  9  barrels   ....     71c-73c         74c-78c 

Lead  is  Unsettled. — A  good  deal  of  in- 
terest seems  to  be  centred  in  the  lead 
market  at  the  present  time,  though  it 
would  be  hard  to  find  anyone  willing  to 
predict  the  future.  The  tense  situation 
on  the  Mexican-American  border  has 
caused  a  distinct  feeling  of  strength,  and 
pig  lead  a  few  days  ago  showed  an  ad- 
vance. Any  further  developments  of  a 
disturbing  nature  are  sure  to  make 
prices  advance,  and,  of  course,  the  re- 
verse would  be  the  case  in  the  event  of  a 
settlement  being  arrived  at. 

White  lead  is  still  selling  at  $13.80  in 
ton  lots,  while  mire  lead  in  oil  in  smaller 
lots  comes  30  cents  hiffher. 

Turpentine  Down. — The  market  for 
turpentine    continues   weak,   and   quota- 


tions are  again  lower.  Some  jobbers 
have  not  reduced  prices,  but  one  quota- 
tion shows  a  drop  of  4  cents  from  the 
lowest  quotation  of  last  week.  The 
range  is  as  follows:  Single  barrels,  60c- 
65c  per  Imperial  gallon;  5  barrels,  58c- 
63c  per  Imperial  gallon. 

Gasoline  Unchanged.  —  The  market 
here  is  unchanged ;  the  demand  is  large 
and  stocks  low.  Last  week's  quotation 
remains  at  291/2C,  30c  and  33c. 

Paris  Green. — There  is  a  great  scarc- 
ity of  Paris  green  at  the  present  time, 
and  supplies  are  almost  at  the  vanishing 
point.  Munro  's  Paris  green  has  ad- 
vanced 4c  per  pound,  and  the  new  prices 
are  as  follows : 

Per  lb. 

600-lb.  bbls 4334c 

250-lb.    kegs    43c 

100-lb.    drums    44c 

50-lb.    drums    44c 

25-lb.  drums  44Vj.c 

1-lb.   packages  100's    46V4c 

1-lb.   tins,   100's    47V4c 

Vsllbs.,    100's    483/4f. 


TORONTO 

TORONTO,  Ont.,  July  6.— The  re- 
tail trade  in  the  city  has  im- 
proved recently  owing  to  better 
weather  conditions,  but  the  season  is  too 
well  advanced  to  look  for  any  increase 
in  the  volume  of  business  in  ready-mixed 
paints.  The  demand  from  manufacturers 
however  continues  good,  and  indications 
point  to  steady  demand  for  a  consider- 
able time.  Business  in  the  country  dis- 
tricts is  quiet,  as  the  farmers  have  had 
to  defer  their  painting  operations,  being 
too  busy  on  the  land.  Prices  generally 
are  holding  firm,  with  the  exception  of 
white  lead,  which  has  weaker  tendency. 
An  advance  in  putty  is  not  unlikely  in 
the  near  future  owing  to  the  high  cost 
of  whiting.  Shellac  has  advanced  on  ac- 
count of  an  increase  in  cost  of  gums, 
caused  partly  by  high  ocean  freight- 
rates.  The  glass  situation  is  unchanged, 
and  prices  are  very  firm. 

Linseed  Oil. — The  market  is  if  any- 
thing somewhat  firmer,  although  the  gen- 
eral situation  remains  unchanged.  The 
demand  for  linseed  oil  continues  light, 
but  an  improvement  is  looked  for  any 
time  now.  The  flax  seed  situation  is 
about  the  same,  but  prices  are  a  little 
Ma'her.  The  ranee  of  prices  is  Dras- 
tically the  same  as  last  week,  only  3c 
between  the  high  and  low  levels.  The 
following  prices  are  being  quoted  for 
linseed  oil  in  Toronto: 

Raw.  Boiled. 

1  -2    barrels     70c-73c         73c-76c 

3-5    barrels    69c-72c        72c-75c 

6-9    barrels    68c-71c         71c-74c 


Turpentine  Steady. — The  market  is 
steady  and  the  situation  unchanged,  al- 
though the  demand  has  improved  slight- 
ly. Reports  from  the  South  show  little 
change  in  the  situation,  but  the  market 
has  a  firmer  tone.  Resin  is  a  little  firm- 
er, with  a  continued  good  demand,  par- 
ticularly for  the  cheaper  grades.  The 
following  prices  are  being  quoted  for 
turpentine  in  Toronto:  1-barrel  lots,  60c; 
2  to  4-barrel  lots,  58c;  and  5-gallon  lots, 
68c  per  Imperial  gallon. 

Advance  in  Shellac. — The  situation  in 
the  shellac  market  is  unsettled  on  ac- 
count of  the  embargo  which  has  been 
placed  on  shipments  by  the  British  Gov- 
ernment on  gums  from  India.  Declara- 
tions have  to  be  made  as  to  the  destina- 
tion of  shipments  to  prevent  supplies 
from  reaching  enemy  countries.  While 
there  is  some  scarcity  of  gum,  it  is  not 
causing  any  serious  inconvenience  in  the 
trade,  although  prices  are  high,  due 
partly  to  high  ocean  freight  rates,  and 
also  on  account  of  the  scarcity.  The 
high  cost  of  gums,  of  course,  affects 
shellacs,  which  have  advanced.  No  im- 
provement can  be  expected  in  the  situa- 
tion while  the  war  lasts,  and  althoug'h 
there  is  the  possibility  of  a  further  ad- 
vance in  prices,  it  is  not  expected  that 
the  scarcity  will  become  acute.  The  new 
prices  are  as  follows :  Finest  oranae 
sum,  35c,  and  bone-dryed  white  cum, 
46c  per  pound.  Pure  white  shellac  is 
quoted  at  $2.40,  and  pure  orange  shellac 
at  $2.15  per  gallon. 

White  Lead  Easier. — Although  prices 
are  unchanged,  there  is  an  easier  tone  to 
the  market,  due  to  the  decline  in  pig 
lead,  which  has  unsettled  the  situation. 
White  lead  in  oil  is  quoted  at  $3.95  per 
100  lbs.  in  ton  lots. 

Gasoline  Steady. — The  situation  is  un- 
changed, and  prices  on  crude  oil  and 
products  are  being  held  steadily  at 
established  quotations.  Prospects  of  a 
change  in  either  direction  seem  remote. 
The  movement  in  gasoline  continues 
heavy,  and  quotations  are  firm  at  32c 
per  2'allon.  Benzine  is  also  steady  at 
31%c  per  2'allon. 

Glass. — It  is  fully  expected  that  the 
manufacturers  of  sheet  glass  will  ad- 
vance prices,  but  When  action  will  be 
taken  is  not  known.  The  possibility  of 
this  advance  is,  however,  tending'  to  keep 
prices  firm  locallv,  notwithstanding  the 
light  demand.  Prices  are  given  in  the 
current  paint  market  quotations. 

Putty  Firm. — Reports  of  a  possible  ad- 
vance in  prices  of  putty  have  been 
heard,  based  on  the  his'h  cost  of  whiting. 
This  material  is  becoming  more  difficult 

(Continued  on  page  44.) 
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VARNISH  FAILURES 

are  as  costly  to  the  Dealer  as  to  the 
Home  Owner. 

Where  the  latter  loses  the  value  of 
the  materials,  as  well  as  the  cost  of 
the  labor,  the  other  loses  business 
prestige  and,  ultimately,  profit. 

More  things  can  go  wrong  with 
Varnish  than  with  almost  any  other 
Paint  product  and  this  fact  makes 
careful  selection  of  stock  the  prime 
factor  in  successful  Varnish  selling. 


Handling  our  Maritime 
Spar  Varnish  is  your  best 
safeguard.  The  Varnish 
that  is  made  to  meet  the 
most  exacting  requirements. 


We  make  Sales  for  you  with  our 
specially  prepared  advertising  fea- 
tures for  this  quality  product. 


Montreal 


Halifax 


St.  John 


Toronto 


Winnipeg 


//  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,   lb 01 

Sheets,  $1  to  $1.25  base. 

AMMUNITION 

Remington  U.M.C.,  Kesale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  30  and  5%  off;  22 
Short  'Smokeless,  40  and  5%  off; 
22  Long  Rifle  Lesmok  and 
Smokeless,  20%  off;  41  Swiss 
Ball  and  Shot  Cartridges,  26y2% 
advance;  all  other  R.  F.  Ball 
Cartridges,  15%  off;  all  other  R. 
F.  Centre  Fire  Pistol  and  Rifle 
Ball  Cartridges.  15<%%  advance; 
Centre  Fire  Pistol  and  Rifle  Shot 
Cartridges,  4%  off;  Centre  Fire 
Military  and  Sporting  Ball  Cart- 
ridges, 26%%  advance;  Centre 
Fire  Military  and  Sporting  Shot 
Cartridges,  15%  advance;  Primed 
Shells  and  Bullets,  20%  advance; 
Brass  Shot  Shells  First  Quality, 
30—10%  off;  Brass  Shot  Shells, 
Second  Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  'Caps,  $2.40  per 
M.  net;  C.  B.  Caps,  $2.95  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net;   C.   F.,  38,   STW.,  $10.45  net. 

"Dominion"  B.B.  Caps,  35— 
10%;  C.  B.  Caps,  35  —  2%%; 
22  short,  black,  35—2%%;  22 
short  smokeless,  40 — 10% ;  22 
long,  black,  35—2%%;  22  long 
smokeless,  35— 2y2%;  22  long, 
rifle,  black,  25% ;  22  long, 
rifle,  smokeless,  25%;  other 
R.  F.  ball,  30% ;  R.  F.  shot.  30% ; 
Pistol  and  rifle  ball,  add  5%; 
Pistol  and  rifle  shot,  add  5%; 
military  and  sporting  advance, 
25%;  Primers.  $2.10  per  M.,  net; 
brass  shot  shells,  35% ;  "Win- 
chester" B.B.  Caps,  $2.55  M  net; 
C.  B.  Caps,  $3.20  M  net;  22  short, 
black  and  Lesmok,  20 — 10%;  22 
short,  smokeless,  37%%;  22  long 
blnck  and  Lesmok,  20 — 10%;  22 
short,  smokeless.  22 — 10% ;  22 
long,  rifle,  black,  15%:  Other 
R.F.  black,  15%;  Other  R.  F. 
ball,  15%;  R.  F.  Shot.  20—10%; 
Pistol  and  Rifle  Shot.  25%;  Mill- 
Pistol  and  Rifle  Ball,  adv.,  10%; 
tary  and  Sporting  advance,  40%; 
Primers.  $2.80  per  M.  net;  Brass 
Shot  Shells,  20  and   10%. 

"Crown"  Black  Powder,  10%; 
"Sovereign"  Bulk  Smokeless  Pow- 
der. 15%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless,  12%%;  Empty  Shells, 
27%%;  90  days  net. 

Shot,  standard.  100  lbs..  Toron- 
to. S14.50:  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled.  $1.50; 
buck  and  seal.  80c:  No.  2S  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  %c  per  lb.:  f.o.b.  Mont- 
real, Toronto.  Hamilton,  London. 
St.  .Tol>n  and  Halifax  freight 
equalized. 

"dominion      Hand     Traps,   $3.50 
each,  net  f.o.b.  Montreal.. 
ANTIMONY 

See  wTeekly  report. 

AUGERS 

Ford's   Auger   Bits,   30   and    10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger.  60  and  5%. 
Gilmour's  Special,  70%. 
Rookford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive,  40%. 


AUGERS,    POST 

B.T.— Sin.,    net    2  50 

B.T.— 10  in.   net    2  75 

B.T.— 12   in.   net    3  25 

AXES 

Forrester,   doz 6  75 

Cherokee,   doz 8  50 

Hand  made,  doz 8  50 

Model,   doz 8  75 

Black   Diamond,   doz 9  25 

Samson,    single    bit,    doz....     9  25 
Samson,  single  bit,  handled 

doz 13  00 

Samson,    double   bit.   doz....   13  00 
Samson    flooring    axes,    No. 

2,  doz 10  25 

Single  bit,   doz.    7  25     10  00 

Double  bit   11  00    12  50 

Hunters'    Axes    5  50       6  50 

"Boy's"   Axes    6  25      7  00 

Bench   Axes,   Samson 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net   10  50 

No.  4,  doz.,  net   11  50 

No.  5,  doz.,  net    12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid.  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co.,  Ltd., 
—No.  1,  32c;  No.  2,  23c;  No.  3, 
19c. 

Tallman  Brass  &  Metal  Co- 
Arctic  Metal— XXX  Genuine  Su- 
perior, A  Special.  Hoo  Hoo,  "A," 
"B."   "C."   "D."     Nos.  1,  2  and  3. 

Prices   lie   to   60c   pound. 

Hoyt  Metal  Co.— ^Nickel  Genu- 
ine, Genuine  "A."  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King.  C.  B..  No.  1,  No.  2, 
No.  3.  No.  4,  from  lie  to  60c 

Langwells — Extra,    16c;    No.    1, 
15c;   No.  2,  14c;   No.  3,  12%c. 
BELTING     (Leather.) 
Extra,   40%. 
Standard,   40   and  10%. 
Lace  leather,   per  side,  $1.10;   cut 

laces.  No.  1.  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single  bbls.,  gal...  0  32%     0  31% 

Drums,   gal 0  2,9%     0  29% 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1).   list,     %   in. 

dia.  and   smaller.  40%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

25%. 
Machine    Bolts.    %    in.    dia.    and 

smaller.   40%. 
Machine   Bolts,    7-16   in.    dia.    and 

larger.  30%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  30%. 
Sleigh    Shoe   Bolts,    7-16   in.    dia. 

and   larger.   25%. 
Coach    and    Lag  Screws,   50%. 
Skein    Bolts.    45%. 
Square  Head  Blank  Bolts.  30%. 
Bolt  F/nds.  30%. 
Plow    Bolts,    30%. 
Elevator   Bolts.   30%. 
Fancv   Head   Bolts.   25%. 
Shaft   Bolts    (S3   list).   25"*-. 
Step   Bolts,   large   head    ($3)    list, 

25%. 
Wbiffletree    Bolts.    25%. 
Nuts,   square.  2c  off  list. 
Nuts,    hexagon,   ?c   off   list. 
Stove    Rods,    per   lb.,   8c. 
Stove  Bolts.  (72%%. 
Tire  Rills.  50%. 
BORAX 

Lump.   Crystal   Borax,   II)...   0  08% 
BRASS  Per    lb. 

Springs,    sheets.    S    in.    wide. 

ii T>  to  20  gauge   0  60 

Rods,  hase  %  to  1  in.  round  0  55 


Tubing,  seamless   base    0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 
BARS    (Clothes) 

3   sections,   4  ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3   sections,  6   ft.,   doz 7  20 

BOILERS   (Range) 

30-gal.  Standard    8  25—8  75 

30-gal.  extra  heavy  11  50 

BOARDS,  BAKE  Per  doz. 

No.  1— IS  in    x  24  in 6  60 

No.   2—18  in.   x  28  in 7  20 

No.  3—20  in.  x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz S  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate      Zinc 
Per   doz. 

Pony $ $1  75 

Crown   3  55 

Dandy 3  75 

Improved  Globe   2  65      3  85 

Standard   Globe    2  75      Z  95 

Neptune    2  75       3  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass) 4  25 

Jubilee    4  25 

iDiam'd   King    (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 
Weighted,  20  lbs.,  per  doz..  18  50 
Weighted,  25  lbs.,  per  doz..  22  32 
BUTTS 

No.  804.  50,  12%%:   No.  840.  50. 
5%:   No.  800.  40%:   No.  83.8.  45%: 
No.   802.  50%:   No.  808,  45%:   No. 
810  and  814,  35%. 
CANS 

Milk    factory    cans,    15%. 
Cream   cans.   20%. 
Railway  cans,  20,  5%. 
TTn"d      delivery     and      creamery 

cans,   20%. 
Cream  cans,  35%:  with  dome  top. 

15c  extra.     Retinned.     70     and 

10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  phis  10%. 
Common,   cork-lined,   3%. 
CEMENT    AND    FIREBRICK 
Less  than  carload  lots   ....     1  85 
Portland,    per   bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  0" 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick       Scotch. 

per   1.000    23  00     28  00 

Eire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay.  2%-lb.  tins.  doz.  1  25 
CEMENT    (FURNACE) 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,   per  doz..  lb 0  05 

25  lb.   tins,    per   doz..   lb 0  01 

CEMENT.    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (In  5  and  10  gals.)..  0  23 

Cement   (in   2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,   per  gross..  0  65    0  80 
Carpenters'     lead      pen- 
cils,  per   gross    2  40    6  75 

Crayons,  per  gross 0  20 

Carpenter,   white,    gr..   0  65     

Carpenter,   blue,   gr 0  80     .... 

Carpenter,  red,  gr....  0  80  .... 
CHISELS 

Cold   chisels.  5x6  in.,  doz 2  20 

Bevel  edge,  1  inch,  doz 2  50 


Common  cold,  %,  $1.25:  %. 
$1.65;  %,  $2.50;   %,  $2.75;  1,  $3.5o! 

Socket  Chisels,  75%   off  list;  if 
B  edge,  add  90c  doz. 
CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45;  5-16,  $9.10;  %,  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.80;  %,  $6.70;  %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $11.45;  %  in.,  $8.15;  5-16 
in.,  $6.65;  %  in.,  $5.60;  7-16  in., 
$5.60;  %  in.,  $5.60  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in..  $13.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack,  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10:  No.  3,  $11;  No.  4,  ¥13:  No. 
5,  $16:  f.o.b.  Toronto.  Hami.,,.n. 
Fergus,  London  and  St.  Mary's, 
37%%;  f.o.b.  Ottawa,  Kingston, 
and"  Montreal,  35%. 
COPPER  Montreal  Toronto 

Casting  ingot,  see  weeklv   report 

Bars,   %   to  2  in 47  50    46  00 

Plain    sheets.   14   oz., 

14x28  in.,  14x60  in.  46  00  45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 55  00     54  00 

Copper    sheet,    plan- 
ished, 14x60  base  ..58  00    57  00 
Braziers'    in     sheets, 

6x4   base    47  50    46  50 

COPPERINE 

No.   2,   25c;    No.    1.   30c;    finest, 
35c :  tough,  45c. 
CORD    (SASH) 

No.   6,   lb 0  35 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal  tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4: 
Ideal,    egg    boxes,   with   filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All   bright,  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorbals 
18x24x52   . .   6  25         6  25        6  50 
60         . .  6  50        6  50        6  75 
20x28x47   . .   6  75        6  73        7  00 
20x28x94    ..13  50       13  50       14  00 
CHARCOAL   TIN   PLATES 
M.L.S.  and  Famous —        Per  box 

IV,  14x20  base    $  8  00 

IX.   14x20  base    9  00 

IXX.  14x20  base  10  25 

1XXX.  14x20  base   10  25 

Raven  and  Murex  Grades — 

IC.  Itx20  base   7  00 

IX.  14x20  hase   8  00 

IXX.  14x20  base   9  50 

TXXX,   14x20  base    12  00 

"Allawny's  Best"  Standard 

Qualitv. 

IC.   14x20  base    8  75 

IX.  14x20   hase    9  75 

IXX.   14x20   base    10  7." 

CHARCOAL  TERNE  PLATES 
Dean   or  I  G  Grade — 

I    C.    20    x    28,    112    sheets,    210 
ll>^..  $11;  216  lbs..  $11.50. 
COKES,    BRIGHT 
Bessemer  Steel — 

10x14x20  base    6  ."o 

20x2S.  double  box   13  00 

CLOCKS,   ALARM 

Good  Morning,  each  0  SO 

Look   Out    1  00 

Big   Ben,   each    2  25 

Baby  Ben,  each  2  25 

CROWBARS,  4  to  4%c   per  lb. 

DRILLS 

Bit  Stock   Drills,  50%. 

Wool    Drills,   20%. 

Straight  Shank  Drills,  45%. 
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MADE      IN      CANADA 


SPECIALS  GUARANTEED 
EXCELLENT  SERVICE 


TO 

GIVE 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


ALUMINOID 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  e  ssly 
for  all  bearings  car- 
rying extremely 
heavy  loads. 


For  all  general 
machinery  bear- 
ings. Is  known  as 
the  BABBITT 
METAL  WITH 
OUT  A  FAULT. 

Specially  prepar- 
ed for  medium 
and  light  speed 
machinery. 


We  Have  Everything  in  Metals 

THE  CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


r 


i 
i 

I 

I 

i 

i 
i 
i 
i 


« Mr irsu^, »  g-  ***** 


Aj*AMSAYfcSOSC? 
Montreal. 


RAMSAY'S 

Superior  Quality 

SHINGLE 
TAINS 


■ftfllA         IMi  M 


NP557  Mtw  GREEN 


A-RAMSAYiSOKCJ 


We  Say,;' 


"Superior  Quality."  because  Ramsay's  Shingle  Stains  are  the  result  of  75  years'  experience 
in  obtaining  the  best   possible  pigments  and  materials. 

They    have    In  en    tested    in    actual    use    in    various    climates    and    have    always    been     found 
uniformly    satisfactory — unequalled    for   wearing   quality  and  preservation  of  color. 

"By  Actual  Test- 
Ramsay's  Stands  Best" 

Mr.  Dealer:  Write  us  for  full  particulars  regarding  our  complete  lines  of  RAMSAY'S  Paints.  Stains.  Var- 
nishes, Water  Colors,  etc.,  etc.  The  line  that  kills  "DISAPPOINTMENT"  introduces  SATISFACTION 
and  makes  every  user  of  RAMSAY  PAINTS  happy. 

A.  Ramsay  &  Son,  Co. 
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Established   1842 
TORONTO  MONTREAL  VANCOUVER 

,  If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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"DOMINION    CROWN    BEST"   — 

DODBLt-COATED      TISSUE. 

I  C,  14  x  20  base T  00        7  00 

I  X,  14  x  20  base 8  25        8  25 

I  X  X,  14  x  20  base  9  50  9  50 
FIL.ES  AND  HASPS.  Per  cent. 
Great  Western,  American.  .05  10 
Kearney  &  Foot,  Arcade... 05  10 
J.    Barton  'Smith    Eagle.... 05     10 

Disston    Brand    00     10 

McClellan  Globe   05    10 

Black  Diamond   55 

Delta  Files   CO     10 

Nicholson     55 

Globe    05     10 

Vulcan   Brand    65     10 

FITTINGS    (IKON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  00%; 
flanged  unions,  00% ;  malleable 
bushings,  60%;  nipples,  72y2%; 
malleable  lipped  unions,  C0% ; 
plugs,  00%. 

'Loudon  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  00%:  iron  stop  cocks, 
52%%. 

FIXTURES,    STALL.  Doz. 

Hollow    and    pressed    steel...   0  75 

Solid    1  20 

Special  Stall   Fixture,  40%. 
FRAMED    MIRRORS.  Doz. 

Size  glass,  4x6   100 

Size  glass,  5x7    1  25 

Size  glass,  6x9    1  00 

Size  glass,  7x9. 1  75 

Size  glass,  8  x  10  2  00 

Size  glass,  9  x  12  2  CO 

Size  glass,  10  x  14  3  10 

Size  glass.  10  x  17  3  75 

GASOLINE.  Montreal. 

Barrels    0  33 

Drums     0  30 

Tank  wagon   0  29% 

Toronto 

Any  quantity,  in   bbls 32 

Drums,  40-gal.,   per  gal 32 

Tank    wagon    28% 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and   2  in.   thick  1  45 

Smaller  sizes  extra. 
HALTERS   (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  ...  S  00 
'Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

I14   in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank. 

1%  in 10  25 

HALTERS    (SISAL) 

7-16  in.,  $13.50;  %-in..  $16.S0; 
%-in.,   $21. 

HAMMERS,   SLEDGE 
Can.,  5  lbs.  and   over,   cwt..  8  So 
Masons,  5  lbs.  and  over,  per 

cvt 111  10 

Napping,  up  to  2  lbs 0  13% 

HANDLES     (WOOD)  Net 

Axe,   No.   3   culls,   doz 0  8- 

Axe,  No.  1  hickory,  doz.  ...  2  04 
Axe,    2nd    growth,    doz ."00 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe.  rake, 
and  shovel  handles,  .10  per  cent, 
democrat    whiffletrees    and    neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods.  40  per 
cent. 

Railroad  and   Navvy  pick.  25%. 

All  other  hickory,  maple  ami 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent.         ' 

Hickory  cant  honks  and  pea- 
vies.  25  per  cent. 

Maple  cant  hooks  and  peavles, 
35  per  cei.t. 

Doubletrees,  35  per  cent. 

Extra   quality,   10   per  cent. 
HANGERS,    BARN     &     PARLOR 

Steams,  wood  track,  Special, 

Zenith     9  00 

Atlas,   steel   covered..   $5  25  6  60 

Perfect,    No.    1    S  50 


Perfect,   No.  1%    9  50 

Perfect,  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,  doz 6  50 

Storm   King   rail 4  70 

Crown   4  85 

Crescent    7  25 

Sovereign    6  50 

Chicago     Friction,     Oscillating 
and     Big    Twin    Hangers.    5    per 
cent. 
Steel    track,    1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel   track,   1%   in 4  75 

HATCHETS.         Samson      Samson 
Per   doz.  Shingle      Claw 

No.  1   7  20  8  25 

No.  2    7  SO  S  50 

HINGES.    TEE    AND    STRAP 

Net   Prices. 
Heavy  Strap  Tee 

4-inch    $1  48  $1  24' 

5-inch    1  79  1  55 

6-inch    1  94  1  75 

s-inch    2  64  1  98 

10-inch    4  65  3  57 

12-inch    5  78  5  63 

14-inch    6  59  5  74 

Net    price   figured    at   22%%. 
Light. 
::   in.,  dez.   prs 0  43      0  43 

4  in.,   doz.   prs 0  51       0  47 

5  in.,    doz.    prs 0  60       0  55 

6  in.,   doz.   prs 0  72       0  04 

S  in.,   doz.   prs 1  06       0  76 

10   in.,    doz.. prs 1  49       1  02 

12  in.,   doz.   prs 2  55      1  91 

14   in.,   doz.   prs 2  34 

Heavy  tee  and  strap  discount, 
22%%. 

Light    tee    and    strap    discount, 
57%%. 
Screw  Hook  and  Strap  Hinge — 

I'nder  12  in.,  per  100  lbs 5  50 

Over   14   ill.,    per   100  lbs 4  90 

Larger     4  00 

Extra     hooks    for    above.    % 

in.,   per  lb 7 

Extra     hooks    for    above.    % 

in.,   per   lb 6%  , 

Crate  hinges  and  back  flaps. 
65  and   TV,  . 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   disc, unt.   50%. 

Spring,  per  gross— No.  5.  $1S.C0; 
No.  10.  $19.50:  No.  20,  $10;  No. 
50.  .$27:  No.  51,  $10.20:  No.  120, 
$1S.C0;   No.   2255,  $21. 

Chicago  hold  back  screen  door 
iron,   gross,   12%. 

Chicago    spring    hinges.    15%. 

Triplex   spring  hinges,   40%. 

Chicago  surface  door  (C,000), 
45%. 

Garden  City  fire  house  binges. 
13%%. 

"Chief"   floor   hinge,  50%. 
HOES.     Grub.   3%-lb.,   $4.55   doz. 
HOOKS.   CORN. 

Cyclone,   doz 2  40 

Hoes,   corn,   doz 4  73 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2,   per  doz 2  15  3  60 

No.  3,  per  doz 2  25  4  10 

No.  4,  per  doz 2  35  4  60 

No.  5,   per  doz 2  55  .... 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40; 
No.  1  and  smaller,  $4.63:  show 
pattern,  No.  2  and  larger,  $4.65: 
Xo.  1  ami  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  fi,  No.  2  and  larger.  $4.85;  No. 
1  and  smaller.  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  Xo.  0  to  4.  $0.25:  special 
countersunk  steel,  all  sizes,  0-4, 
$0.75;  toe  weight  steel  shoes,  all 
sizes,    Xo.   1   to   4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  Xo.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.40;  "Sharp" 
No.  2  and  larger,  $1.60;  "Sharp" 
Xo.  1  and  smaller,  $1.75.  Put  up 
in  25-lb.  boxes. 


HOSE,  LAWN. 

Corrugated,  %  in.,  ft 0  11 

Corrugated,  %  iu.,  ft 0  14% 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 
HAT   AND   COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IRON  AND    STEEL 

Montreal  Toronto 

Angles    base  3  50      3  50 

Common      bar,      per 

100   lbs 3  OO      3  00 

Refined      iron,      per 

100  lbs 3  05       3  25 

Horseshoe  iron,   per 

100  lbs 3  45       3  00 

Norway   iron    7  25       0  00 

Mild   steel    3  30       3  25 

Band    steel    3  30      3  50 

Sleigh   shoe  steel...  3  30      ."  25 

Domestic    3  30       3  25 

R  e  e  led    machinery 

steel    4  50      4  50 

Tire    steel    3  50       3  50 

Toe  calk  steel    4  20      1  25 

Mining     tool     steel, 

per   l.b    0  11%  0  10 

Cammell    Laird,   lb 0  IS 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool 

steel,   per   lb 0  12      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring    steei    4  60      4  50 

COLD    ROLLED    SHAFTING. 

7-16  to   9-16   in 0  06 

%    to    11-16    0  05% 

%   to   1   7-1C   0  05% 

2  to  3   0  05 

List,  plus  50%. 
IRON,  TINNED. 
72x30   up    to   24   gauge,    case 

lots    14  25 

72x30.  26  gauge,  case  lots.  14  75 
I. ess    than    case.    25c    per    100    lbs. 

extra. 
IKONS    (SAD) 
Mrs.  Potts,  No.  55,  polished. 

per   set   0  85 

Mis.    Totts,    No.    50,    nickel- 
plated,   per  set    0  90 

Mrs.    Potts,    handles,    japan- 
ned,   per   gross    S  40 

Sad  irons,  common,  plain...  5  DO 
Sad  irons,  common,  plated..  5  50 
Princess    Electric,    each    ....   2  75 

Ideal    Electric,   each    2  PS 

Gasoline  Sad  Irons,  each....   3  50 

Ideal  Gasoline,  each   3  1~> 

Dover  Electric,  net    ■'!  no 

No.  70.  Dover,   per  doz 21   00 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    13c  ft. 

Ontario     17c  ft. 

Faultless    21e  ft! 

Mechanic   26c  ft. 

Hercules    24c  ft. 

Perfect     23c  ft. 

'•"aultless,  extra  heavy  ...  26c  ft. 
Hercuies,  extra  heavy....  29c  ft. 
Mechanic,    extra    heavy...  31c  ft. 

Chair   ladders,   each    $2  00 

B.T.    Standard    17c  ft 

B.T.    Economy    13c  ft. 

B.T.  Iron  Round.  4-9  ft...  25c  ft. 
R.T.  Iron  Bound.  10-14  ft.  30c  ft. 
B.T.  Iron  Bound.  15-16  ft.  40c  ft. 
B.T.   Iron   Bound.   17-20   ft.  50c  ft. 

Crescent    16c  f*\ 

Household     •.    12c  ft. 

Standard     19c  ft. 

Electrician    25c  ft. 

Heavy   duty    45c  ft. 

Extension     23c  ft. 

Common    and     Roped     Extension. 

I'p  to  32  ft Ifie  ft. 

TTn  to  36  ft 18c  ft. 

40   to    44   ft 19e  ft. 

4fi   to    52   ft °4c  ft. 

56  to  60  ft 20c  ft. 

Single    and    Fruit    Picking. 

10  ft.    to    16  ft 1"ic  ft. 

IS  ft.   to   22   ft 13c  ft. 

LANTERNS  Per    doz. 

No.  0  Tubular  Hot  Blast  Comet, 
plain,  per  doz..  $5;  all  brass,  per 
doz.,  $10.25;  all  brass,  nickel- 
plated,   per  doz.,  $15.25. 

Banner   Buggy    $10  40 

Banner   Junior    5  00 

Climax    5  00 

Trulite    7  25 

Beacon     7  25 

Xo.  2   or  4     plain   cold   hlast     7  25 

Short   globe,   pattern    7  25 

("old    blast,   japanned    7  7" 

Brass,   well   japanned    9  65 


All   brass    24  25 

Little  Bobs  A.C.,  doz 2  00 

Copper,   well   japanned 11  25 

LANTERN    GLOBES 

Cold   blast,   short    0  60 

Cold  blast   0  60 

Cold  blast,   Loudon    0  £0 

Prism   globes    1  20 

Cold    blast,    short    ruby 2  00 

Cold    iilast,    common    ruby..     2  00 

Less  5c  a  doz.  in  6  doz.   lots. 
LATHS   (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,'  pa'ted  metal  lath  O  17 
24-gauge.  galv.  metal  lath.  O  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,   100  lbs.,   see  weekly  report. 
Lead   Wool,   13c   lb. 
Sheets,   3   lbs.   sq.    ft.12  50      12  00 
Sheets,  •".>■.  lbs.  sq.  ft.12  25       11  75 
Sheets,  4  to  6  lbs. 

sq.    ft 12  00      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut  sheets  to  size,  lc  per  lb. 
extra. 

LINES,  PLOIGH 

Russian   hemp,  $3.80  doz.  pair. 
Bleached  flax,  .$1.75  doz.  pair. 
MACHINES    (WASHING) 

List  Each 

Canadian    $  5  00 

Dow  swell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    y  06 

Noiseless     8  25 

Sunlight    8  75 

Momentum    8  75 

Waverley    10  O0 

New  Century,   style  A 9  00 

New  Century,   style  B 10  00 

New   Century,   Power,   style 

I)    24  00 

New    Idea,   style   B    11  00 

Playtime,   engine   drive    11  00 

Ideal  Power   16  00 

Seafoam,   electric    00  00 

Seafoam,  engine  drive    25  00 

New  Idea,  electric   80  00 

Sunshine     4  50 

Popular,    No.    1    5  25 

Economic    6  00 

Champion     9  00 

Excell-All    H  00 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,   complete    16  00 

Hydro,     One     Tub,     engine 

drive    2G  00 

Low    pressure    water    motor 

washer,    each    16  00 

Connor      ball-bearing,      with 

rack    10  25 

I   X   L   10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved   5  01) 

Jubilee     4  50 

Canada    First    11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal.  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Steel,, m   Washers    .$6  00 

Sterling     9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.    Bonnie,    style    B 4  50 

B.T.   Ideal    6  21 

B.T.  Ideal  Power   7  00 

B.T.    Ideal    Water   Motor    . .   12  80 

B.T.    Cyclone    6  25 

B.T.   Cvclone   Water   Motor.   12  80 

B.T.  Vollmar,   No.   2 6  50 

B.T.   Vollmar,   No.   3 7  00 

Forest    City,    engine-driven.   22  00 

Forest   City,   electric    48  00 

MALLETS  Per  doz. 

Tinsmiths',   2i/2   x   5%   in 1  65 

Carpenters',     round     hickory     1  95 
Lignum    Vitae.    round,    5    in.     3  65 

Caulking,   No.  8,  oak 17  SO 

MANGLES 

Victor,    each    $15  65 

Woodyatt,   each    7  25 

MOPS 

Moos.   O-Cedar,   doz si"  <iO 

S.  W.  Mops,   doz ".  50 

Mop    Sticks,   doz 1  25 

Cast   head   mops,   doz 1  40 

Crescent,    doz 1  50 

Crank    wringing,    doz 5  00 

Extra   Cloths. 

Challenge,    doz 2  10 

Woven,    cloths,    do'/ 1  35 
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Give  This|(  Man 
Half   an  Hour 


Will  you  give  this  man  half  an  hour  to  tell  you  what  McCaskey  Service  can  do 
for  your  business  and  for  your  customer? 

He's  the  McCaskey  man  and  he  knows  the  charge  account  business  from  A  to  Z. 
His  bread  and  butter  depends  upon  his  knowing  that  business.   If  you  will  spend  half 
an  hour  with  him  you' can't  help  getting  some  mighty  good  ideas  that   will   fit   your  business 
and  you'll  be  perfectly  welcome  to  them  whether  you  give  him  an  order  or  not. 

McCaskey  Service  means  as  much  to  your  customer  as  it  does  to  you.  For  your  customer  is  just  ;°s 
much  interested  in  knowing  how  much  he  owes  from  day  to  day  and  in  having  his  accounts  kept  in  the 
simplest  way  ami  with  the  least  possible  expense  as  you  are  yourself.     • 

McCaskey  Service  pays  for  itself  in  the  average  business  in  the  time,  money  and  mistakes  it  saves  the 
merchant.      One   writing   at   the    time   of   the   sale   and   your  books  are  always  posted. 

If  you  give  the  McCaskey  man  half  an  hour  of  your  time  to  tell  his  story  it  will  be  worth  your  while. 
All  you  need  to  do  is  sign  and  mail  the  coupon. 


McCaskey  Systems,   Limited. 

Gentlemen  :     I   will   be  glad   to  give   the   McCaskey   man   half  an   hour   to   tell    mi 
McCaskey   Service  savs   the   Hardware   merchant   time,   money   and   mistakes. 

A 


h(,\v 


me  . . 
iddress 
Town    . . 


.Pro, 


McCASKEY 


Toronto,  Canada 


MCCASKEY 

"ONE  WRITING" 


Talking  to  the  Point- 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-from- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 
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NAILS 

Standard  steel  wire  nails, 
Toronto,  $3.70  base;  Montreal, 
$3.75  base;  London.  $3.70  base; 
Collingwood  and  Owen  Sound, 
$3.75  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;    London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  33  1-3  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.   3,    1%-inch    $4  10 

No.  4,  1%-ineh 3  80 

No.   5,    1  15-16    3  25 

No.  6,  2%    3  00 

No.   7,   2  5-lft    2  85 

No.  8,  2%    2  75 

No.  9,  211-16 2  65 

No.  10,  2%  2  55 

No.  11,  3  1-16  2  45 

No.  12,  3%   2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 

NETTING,    POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal,     20%;     Toronto     and 
London,  25%. 
POULTRY    FENCING 

Per    rod 

InTlnclble,    1640    0  60 

Invincible,    1848    0  66 

Invincible,  2060 0  73 

Put  up  In  10,  20  and  30-rnd   rolls 
OAKUM  Por    100    lb«. 

Best    (American)    19  25 

U.S.   Navy    (American) IS  50 

New  hemp    (English) 1.3  50 

U.S.    Navy    (English) 1150 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  13% 

Royallte 0  14      0  13% 

Palacine 0  17%  0  17 

Castor  Oil,   per  lb..   0  45      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12V,  0  13% 

Cylinder  Green   0  35      0  35 

Parafflne    0  24      0  22 

XXX  Machine   0  25%  0  21 

OLD   MATERIALS 

Tea   lead,   pack,  5%c  lb. 
Tea   lead,  chest,  5%c  lb. 
Lead,   heavy,   pipe,  etc.,  $5.50. 
Brass,   heavy.   15%c   lb. 
Brass,  light.   H%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old   cast  Iron,  $14.75   per  ton. 
Wrought   iron.   No.  1.  $18.75  ton. 
Wrought  iron.  No.  2.  $11.00  ton. 
Stove   plate,  $11.00  per   ton. 
Maeh.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  t  > 
trim,  7c  to  Sc  lb. ;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine  jute    0  11% 

Coarse  jute    0  09% 

Square   braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPER,   ETC. 

O.K.  Paper,  per  roll   0  95 

Resin  sized  Fibre,  per  roll..   0  55 
Per  400   ft.    roll 

Tarred   Fibre,   No.  1   0  80 

Tarred    Fibre,    No.    2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sbeathing  0  95 
Sheathing,  Shield  Brand,  dryO  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Dry  fibre,  No.  1  0  68 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.   0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per   100   lbs. 

Heavy   dry    straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  3 

Carpet   felt,   16   oz 4 

Carpet  felt.   20  oz 4 

Asbestos   Bldg 3 

Tarred    felt    3 

Heavy  fibre,  32  ft.  x  60  ft...  2 
Oiled     waterproof     building 

paper,  £00  sq.  ft.  roll 1  05 

ROOFING   PAPER 

Cyclone,   dry    0  6S 

Cyclone,    tarred    0  80 

Surprise  sheeting    0  43 

Heavy,    dry    2  15 

Heavy,  tarred    2  15 

PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%;   B  and   A,  25%. 

PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%:   "Garnet,"   add   37%%. 
PICKS    (CLAY) 

Rock        Clay 

5  to  6  lbs.,  doz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,   doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS,    COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 

PINS,   CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-iu.  (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,   of 

4  doz.  each)    0  80 

5  gross,   4    in.    (24   pkgs.    of 

2  doz.   each)    OHO 

6  gross,   4   in.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIPE,     STANDARD     WROUGHT 
In    effect    April    26,    1916. 
Buttweld  Per  100  feet 

Black      Galv. 

%  in $    3  00    $    4  50 

%  and   %  in 3  06  5  43 

%  in 3  91  6  0S 

%    in 4  72  7  65 

1  in 6  97        11  31 

1%    in 9  43         15  SO 

1%    in 11  28         18  29 

2  in 15  17         24  61 

2%    in 23  99        38  90 

3  in 31  37        50  87 

3%    in 37  72        61  IS 

4  in 44  69        72  49 

Lapweld 

2  In 17  02  26  46 

2%    in 25  16  40  07 

3  in 32  90  52  40 

3%    in 39  5fi  63  02 

4  fn 46  ST  74  67 

4V,  in 57  15  -  90  81 

n    in 66  60  105  82 

6  in 86  40  137  2« 

7  in 116  62  179  70 

8  in.x25  1bs.  per  ft.  122  50  1CR  75 
R  in.x25  1bs.  per  ft.  141  12  217  4' 

9  in 169  05  260  4" 

10  in.x?2  lbs.  per  ft  156  80      241  60 
10in.x401bs.  per  ft  201  88      311  Ofi 

Prices    Ontario.    Quebec    and 
Maritime    Provinces. 

PIPE   (LEAD) 

Lead   pipe.   $13   net. 

Lead    waste    pipe,   $14    net. 

Traps   and   bends,   10%    off. 

PIPE    (SOIL) 

Medium    and    extra   heavy    pipe 
up   to   6-inch,   65%. 
S-inch,   45%    off. 

PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  00 

3  inch    in  10-ft.  lengths 9  70 

4  inch,   in   10-ft.  lengths 12  90 

5  inch,  in  10-ft.  lengths 17  50 

6  inch,  in  10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,    London 2  25 

PLANES 

Wood   Dench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %  inch, 

per  100  lbs 4  00      4  00 

Heads,  per  100  lbs.  4  25      4  25 
Tank  plates,  3-16  in.  4  75      4  75 
PLUGS    (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1.000.. 23  00 

POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedur,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can   10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net $3  30 

B.T.  Pump,  No.  2,  net 4  00 

B.T.  Pump,  No.  3,  net 6  00 

B.T.  Pump,  No.  4,  net 7  50 

B.T.  Pump,  No.  5,  net 8  00 

B.T.  Pump,  No.  6,  net 9  00 

B.T.  Pump,  No.  7.  net 13  50 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron    burrs.  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
2%c   per  lb. 

KOOFING  Per  roll 
Tarred  felt,  per  100  lbs 3  25 

2  ply    R.R 1  05 

3  ply   R.R 1  30 

2  ply  R.R.,  complete  in   roll  1  55 

3  ply   R.R.,  complete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-plv,  roll   2  C? 

Comet,   1-ply    1  00 

Pluvius,  1-ply   1  2." 

Pluvius,  2-ply    1  65 

Asphalt    roofing,    1    ply    1  45 

Asphalt   roofing,   2   ply    1  85 

Asphalt   roofing,   3   ply    2  15 

Compo  Certainteed.  1  ply  ...  1  40 
Compo  Certainteed.  2  plv...  1  75 
Compo  Certainteed,  3  ply...  2  10 

Excello,   1-plv    1  60 

Excello,   2-ply    2  15 

Excello.   3-plv    2  6." 

Jewel,  1-ply    1  25 

Jewel,  2-plv    1  65 

Jewel.    3-ply    2  00 

Liquid    roofing    cement,    per 

gal.,  In  barrels 0  22 

Roofing    caps,    per    lb D  05 

Roofing  nails,   per  lb 0  06*4 

Roofing  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,    London,   Mon- 
real. 
ROPE  lb. 

Pure   Manila   basis    22% 

British   Manila   basis    1R 

African   hemp   basis    IS 

Sisal  basis  14% 

Single   lath  yarn  basis   14% 

Double  lath   yarn    14 

Yacht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  81 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 
Marline    and    Houseline    ....   ?!> 

Jute  rope  basis    15 

Italian  rope  basis   31 

Above  quotations  are  bns'  = 
rrlces  (%"  and  larger),  and  nw 
subject  to  usual  advances  f°*- 
small   sizes. 

Cotton   rone.   3-16  in O  ?S 

%   in.   and  larger    0-7 

Sisal  Clothes  Line. 

3  plv,  30  ft 0  4S 

3   ply,  40  ft 0  63 

3   plv,   48   ft 0  75 

3   plv,   60  ft 0  95 

3   plv,   72   ft 1   °" 

6   plv.  60  ft 1    ~n 

6    plv.   72  ft 1    SJ 

6  plv.  100  ft 2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    , 40  p.c 

Steel  weigh   beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c 

Crown   Even  Balance  40  p.c. 

Richelieu  Union  Scale 40  p.c 

Dominion    Plates   Scales,    ..40  p.c. 
Net   prices  on   Champion   scales 
are  as   follows: 


Champion,  4-lb.,  $3,  plus  20c 
for  stamping.  Champion  10-lb., 
$4.50  plus  40c  for  stamping. 
Champion  240-lb.,  $6.60  plus  50c 
for  stamping.  Champion  600-lb., 
$16.80  plus  $1  for  stamping. 
Champion  1200-lb.,  $19.80,  plus  $1 
for  stamping.  Champion  2000-lb., 
$26.40,  plus  $1  for  stamping. 
Champion  2000-lb.  with  drop 
lever,  $31.20,  plus  $1  for  stamp- 
ing. 
SCRAPERS  Doz 

Medium  $2  15 

Heavy   3  60 

SCRAPERS    (Road,   Drag) 

No.  1,   2   runners,  $9.20,  $9. 

No.   1,   2,   3   runners,   $8.50,   $8.25, 

$7.50. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%:  flat  and 
round    head,    brass,    net;    Fillis- 
ter    head,     iron,     10%;     Fillister 
and  oval  head,  brass,  net. 
SCREWS 

Discounts  off  Standard  List 

Wood,  F.   H.,   bright   80 

Wood,  R.  H.,  bright   ...'...     75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H.,  brass   47% 

Wood,  R.  H.,  brass   45 

Wood,  O.   H.,   brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H.,  bronze   37 '«, 

Drive  screws   65    10     10 

Set  case  hardened  . .  65    10 

Square  cap   65     10 

Hexagon  cap  60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per  doz 4  75 

Cap     screws,    55%;     Set     screws. 

60%. 
SHEETS    (BLACK) 

Montreal     Toront' 
100  lbs.     100  lbs. 

10  gauge    4  60  4  50 

12   gauge    4  70  4  60 

14  gauge   4  45  4  35 

16  gauge    4  50  4  45 

1R-20  gauge   4  05  3  70 

22-24    gauge    4  00  3  85 

26  gauge    4  05  S  90 

28  gauge    4  10  4  00 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.23 

22    ga  9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  7  Mi 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-     Gorbals 
eauee       Head  de-Lis        best 

16  6  50 

16-20        6  90  6  65 

1S-20         ■•••  6  90 

co  7  00 

22-24         7*66  6  SO 

24  V  25 

"6  7  25  6  95  7  -'5 

28  7  50  7  25  7  50 

"Premier"  galvanized  sheets  — 
10%  oz.,  $7.05;  U.S.  No.  28,  $6.75, 
U.S.  No.  26,  $6.45;  22  and  2. 
gauge,  $6.30:  18  and  20-g.uipe. 
$6.10;  16-gauge,  $5.95;  14-gange. 
$5.75.  F.o.b.  Hamilton  and  To 
ronto. 

Colborne  frown  —  16-20  gauge 
$6.65:      22-24     gauge,      $6.80:      26 
gauge,  $6.95;  28  gauge,  $7.25. 
Apollo  Brand.  Montreal  Toronto 

14   gauge    5  80  5  55 

16   gauge    5  80  5  55 

18-20  gauge 5  90  5  90 

22  24   gauge    6  00  6  10 

26   gauge    6  25  6  25 

28   gauge    6  65        .  6  50 

10%    ozs 6  95  6  75 

Add   25c  for   less   than   case   lot» 
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AUTOMOBILE 
FINISHES 

are  now  in  great  demand  and  every  merchant  should  be  well  supplied  with 

S-W  AUTO  AND  BUGGY  ENAMEL 

Presents  a  hard,  durable,  high-gloss  surface. 

S-W  BRAS-BRITE 

For  all  metal  parts — Takes  a  high  polish  and  does  not  scratch  the  surface.  Can 
be  used  equally  as  well  on  brass,  nickel  or  silver. 

S-W  FLAXOAP 

A  pure  Linseed  Oil  Soap  that  renews  an  I  gives  life  to  all  painted  or  varnished 
surfaces.  Removes  dirt  with  the  greatest  ease.  Can  be  used  on  the  finest  linen 
with  perfect  results. 

S-W  ENAMEL  LEATHER  DRESSING 

A  durable  leather  renewer,  especially  adapted  for  auto  tops. 

S-W  DURABLE  ELASTIC  BODY  FINISHING  VARNISH 

A  durable,  elastic,  drying  finishing  varnishforautobodi.es. 

S-W  ELASTIC  GEAR  VARNISH 

The  most  durable  varnish  for  all  running  parts. 

The  Sherwin-Williams  Co. 

of  Canada,   Limited 


PAINT.  VARNISH   &  COLOR   MAKERS 
LINSEED      OIL      CRUSHERS 

FACTORIES:       MONTREAL.      TORONTO.      WINNIPEG.       LONDON.       ENG 

Offices    &  Warehouses:  Montreal.   Toronto.   Winnipeg,   Calgary.   Vancouver.   Halifax.  N.S.. 

Lon  don.    Eng. 


If  interested,  tear  ovt  this  page  and  keep  with  letters  to  be  answered. 
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SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and   12%%;   2nd, 

40  and  5%;  4th.  30%. 
Socket  scoops,  1st,  40%;  4th,  36%. 
Rivet  scoops,  37%%. 
Drain  spades,  40,  12.%%. 
Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  20%. 

Above  discounts  on  Black 
Goods  only.  Pull  Polished  Goods, 
SOc  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Flat  rim  enameled  sinks,  16x24, 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER.  BAR 

Guaranteed    0  29% 

Strictly   0  27% 

Commercial    0  26 

SOLDER.    WIPING 

Star  extra   0  27% 

Easy     0  25% 

Acme    0  24% 

SPELTER.     See  weekly   report. 

SPOUTS 

Warner     Malleahle     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs    4  80 
Fence  staples,   galv.,  25  lb. 

boxes    5  05 

Fence     staples,      bright.     In 

kegs 3  95 

Fence    staples,      bright,     in 

25-11).   boxes   4  20 

Poultry  netting  staples,  100 

lb.  kegs   12  00 

Galvanized  discount  40  and  5%  ■ 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs, 
30e;  25  lb.  kegs,  40c;  10  lb.  kegs, 
80c. 

SWEEPERS,   CARPET      Bissell's 

Boudoir    31  oo 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  .iapd..  cyco  bearing. . .   26  00 
Univ.    N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    Japd.,    ball- 
bearing       28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  oo 

Princess,    N.P..    ball-bearing.  32  00 

Elite,    hall-bearing    36  00 

Am.   Queen.   N.P.,   bal-bear.  .   34  00 

Parlor  Queen    37  00 

SWEEPERS  (Va«uum) 

Grand  Rapids  Vac.  doz $77  00 

Household    Vac,    doz 63  00 

Superba  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  2-passenger,  each...  3  7," 
Ontario,  4-passenger,  each...  4  50 
Stratford*  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk; 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned ;  carpet  tacks  (In 
kegs) ;  cut  tacks,  blued.  In  dozs. 
only:  cut  tacks.  Yt  cut  tacks, 
hlued  and  tinned,  in  weights: 
Swedes:  .Swedes  upholsterers' 
bulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion: leather  carpet  tacks;  cop- 
per tacks. 

discount,    75    and    10%. 
«AILS 

•Jopper  nails:  trunk  nails, 
black;  trunk  nails,  tinned:  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  nails:  pat- 
ent brads:  fine  finishing:  picture 
frame  points;  lining  tacks,  solid 
head    (In   bulk). 

Discount,  75  and  10%. 


CAPPED   GOODS 

Lining  tacks,  ill  papers;  lin- 
ing tacks,  in  bulk;  saddle  nails, 
in  papers;  saddle  nails,  in  bulk; 
tufting  buttons,  22  line,  in  dozs. 
only;  tin  capped  trunk  nails; 
zinc  glaziers'  points,  prices  quot- 
ed on  application. 

Discount.  75  and   10%. 
SHOE   FINDERS'   LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails ;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES — Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714,  66  ft.,  doz.  3  SO 
Li-nen,  No.  404,  66  ft.,  each.  1  35 
Metallic,  No.  603,  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,    each    3  45 

Reliable  Jr..  No.  103,  50  ft.  3  25 
TIES    (METAL) 

Galv.,  wall  ties,  per  1,000.. $5  00 
Painted  wall  ties,  per  1,000..  5  00 
TIES,  COW 

Open  Ring,  Closed  Ring,  40  and 
5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 
Stall    Fixture    Bars.    35%. 
Tie   Out  Chains,  70-10%. 
TIN         See  weekly    report. 
TINNERS'    TRIMMINGS 
Discount,   27%%. 
Plain.  66  2-3%. 
Re-tinned    60  and  10%. 
TOOLS.    HARVEST 
Ordinary   brands,   40%. 
Samson   and   Sovereign,  30  and 
10%. 

TROUGH    (EAVE) 
O.  G.  Square  bead  and  half  rounr1 
S'ze  la   girth  Ter  ltiO  fee* 

8  In $  6  90 

10  in 7  70 

12  In 9  10 

15  In 12  50 

18  In 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle   22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount   off   above,   45%. 
TRESTLES 

6  ft.  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  ner  lb 0  12 

500  ft.,  per  lb 0  10% 

500  ft.,  per  lb 0  09% 

5-ton   lots,  %c   per  lb.   allowance. 
10-ton  lots,  %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

5-ply   and  up   0  28 

4-ply    0  26        0  27% 

3-ply    0  25        0  25 

TUBES 

Boiler   Tubes,   Lapwelded. 

100  ft.,  2  In 14  00 

100  ft.,  2%   In 16  00 

100  ft..  2%   in IS  00 

100  ft.,  3  in 21  00 

100  ft.,  3%   In 25  00 

100  ft.,  4  In 31  00 

TUBS 

Samson   Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4   12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  SO 

Per  nest 

Nests  of  3—0,  1  and  2   $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0.  1,  2,  and  S  . .     2  9£ 


WOOD   TUBS 

No.  0,  per  doz 11  00 

No.  1,  per  doz 9  50 

No.  2,  per  doz S  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 
VALVES,    ETC. 
Ground  work,  56  p.c. 
Stand,   compr.    work,   65   p.c. 
High  grade  compr.  work,  59  p.c. 
Cushion  work,  50  p.c. 
Fuller  work,   bibs,  58  p.c;  No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;   Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick 

opening  valves.  70  p.c. 
WARE,   COPPER  AND   NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and   coffee  pots,  10%. 
p.c. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE.  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

White  ware,  66  2-3%. 

Colonial,  50,  12%%. 

Premier,  40%. 

Star   decorated   steel,  20.   10%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,  -GALVANIZED. 

Dufferin   pattern   palls,  list. 

English   pattern,  list. 

Galvanized    washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARE,    TIN,    PIECED 

Discount,  17%%. 

6,    10    and    14-qt.    flaring    pails. 

17%%. 

Copper  bottom  tea  kettles  and 
boilers,   list. 

WARE,  STAMPED.  Plainf  66  2-3 
p.c. 

Retinned,    60-10%. 

Tinners'   trimmings,  66  2-3%. 
WASHERS.    IRON. 

Full     box,    25%:    smaller    lots. 
25%,  assorted.    Price  less  30  lbs. 
add   le  lb.;  less  25  lbs..  2c  lb. 
WEIGHTS,    SASH. 
Sectional,  1  lb.,  per  100  lbs.   2  70 
Sectional,  %  lb.,  per  100  lbs.  2  70 
Solid,  3  to  30  lbs.,   per  cwt.  2  00 
WEIGHTS.     Horse.   5c   lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel   wheel,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHIFFLETREES 

Tubular  steel,  28  ins 0  70 

Tubular    steel.    34    Ins.,    per 

doz 8  75 

Tubular    steel,    36    Ins.,    per 

doz 9  75 

Tubular  steel  neckyokes,  30 

inches,  per  doz 12  00 

Tubular    steel    doubletrees, 

40  Inches,  per  doz 12  50 

Tubular  steel  lumberman's, 

44   Inches,    per   doz 13  00 

WIRE.     Copper  wire,  10%. 
Brass    wire,   3    to   24   gauge,    add 
33   1-3%;   25   to   36   gauge,    add 

20%. 
WIRE.   CUT  HAY  BALING. 

No.  9.  $3.90;  No.  10.  $3.95:  No. 
11.  .$4.05  :  No.  12  and  13,  $4.15  ;  No. 
13%.  $4.25:  No.  14,  $4.40;  No.  15, 
$4.65.     Plus  7%%. 

Fob.  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH   (Galvanized) 

4  mesh    7  70 

6  mesh    8  15 

WIRE,    STOVE   PIPE. 

No.  18,  $5.30;   No.   19,  $5.55. 
F.o.b.    Toronto,    Hamilton,   Mont- 
real,   and    freight   equalized. 
WIRE    CLOTHES   LINE. 

Montreal,  No.  18,  $4.30;  No.  19, 
$3.75. 

No.  17,  7-strand,  $5.55;  No.  18, 
6-strand,  $4;  No.  19,  6-strand, 
$3.25,  in  50  and  100-ft.  coils;  No. 
18     6-strand,    $8.95    In    1.000    feet 


coils,  including  reels.  F.o.b.  Ham- 
ilton,     Toronto,      Montreal      and 
London. 
WIRE,   FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $0;  Nu. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  ${>; 
No.  25,  $9;  No.  26,  $9.50;  No.  27. 
$10;  No.  28,  $11;  No^  29.  $12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
1b.  bundles,  15«;  In  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  In  casks  or 
cases,  15c;  bagging  or  papering, 
l«c 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $3.90;  No.  14, 
$3.95 ;_ No.    15,   $4.05. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.05  base;  No. 
10  gauge.  6c  extra ;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  13 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Olid' 
wire,  10c:  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  an-l 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles.  25c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c. 
in  %-lb.  hanks.  $1. 
WIRE   CLOTH. 

Painted  screen,  in  100-ft.  rolls. 
S2.25  net  100  sq.  ft.;  In  50-ft.  rolls, 
$2.30  per  100  sq.  ft. 

Bronze  screen.  12c  sq.  ft. 

Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb    4  50 

No.    9,    coil    spring 4  55 

No.   9.    plain   galv 4  50 

No.  12,  plain  galv 4  65 

No.   13,   plain   galv 4  75 

The  market  on  above  lines  Is 
very  unsettled,  and  there  is  con- 
siderable price  cutting  going  on. 
Lower  prices  are  being  quoted  in 
some  quarters. 

O.  &  A..  No.  10....   4  21        4  21 
O.  &  A.,  No.  11....  4  27        4  27 

O.  &  A..  No.  12 4  35        4  35 

WIRE  BALE   TIES. 

Single  Loop —  Per  cwt. 

No.  12   $  4  35 

No.   13   4  45 

No.  13%    4  50 

No.  14   4  60 

No.  15   4  85 

No.  16   5  05 

WRINGERS. 

Roval  Can.,  11  in.,  doz.  list  45  25 

Eze,  11  In.,  per  doz 49  BO 

Cycle,  11  inch   54  00 

Trolan,  12  inch  100  00 

Favorite,   511E    57  75 

Unexcelled,  1041E    72  00 

Challenge,   311E    5100 

Gem,  141E    49  50 

Sunlight,   111    42  00 

Waverley,  B.B 49  50 

Waverley,    plain    45  25 

Ottawa,  341E   56  25 

Empire,   11   in 50  50 

Superior,   11   in 45  26 

Majestic,  11  in 47  25 

Perfect,   11   in 52  76 

Bicycle,   11   in 56  25 

Daisy  No.  2  63  00 

Daisy  No.  1   57  75 

Maple  Leaf  No.  2   06  25 

Maple  Leaf  No.  1  51  00 

Sun    «  0° 

Less  10  per  cent. 

WRENCHES. 

Regular,  65%. 

Trlmo,  57%%  off  list;  parts,  56%. 

Stillson,    65%;    parts    62%%. 

Coes,  20%. 

WRINGERS— MOP. 

White,  No.  2,  each    $1  00 

White,    No.   3,    each    1  3o 

White,  No.  1,  each    '  :*> 

ZINC   (SHEET)  Montreal  Toronto 

5  cwt.  casks   0  30      0  30 

Part  cask  0  30%  0  30% 
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MILLIONS  OF  BUGS 

will  die  from  eating 

J^    Munro's     ^ 

MUNRO'S  PARIS  , 

/     Dry    Colors    \ 

GREEN 

Reds,          Greens, 

Munro's    \ 
Arsenate 

i     Yellows,     Blues,      II 
\       Paris  Green      jff 

^0f       1 

of 

JP^^HSS^^^T 

^          \ 

Lead 

ALLAN  MUNRO 

COLOR  CO., 

LIMITED,  MONTREAL 

^//m^Wi^r 


{gt^1''1''1 


Certainly! !  You  can  have  better  satis- 
fied customers  and  make  as  much  if  not 
more  profit  when  you  sell 

SIMONDS  cgr|Scuenndt  Cross-cut  Saws 

These  saws  may  be  ordered  from  any  responsible  wholesaler  or  you  can  write 
direct  to  us  at  the  factory  regarding  prices,  discounts,  and  deliveries. 

Simonds  Canada  Saw  Company,  Limited 


Vancouver,  B.  C. 


St.  Remi  Street  and  Acorn  Ave., 
MONTREAL,  QUE. 


St.  John,  N.  B. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%   lb.    packages,  $6.20  per   100 
lbs.     5   lb.    packages,   $6    per    100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 

Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14        0  20 

London,  20. 
BRONZING   LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,   15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement  Coating   $2  65    2  40 

COLORS    (DRY)  Per    lb. 

Raw   Umber,   100  lb.   keg..  5-9e 

Burnt   Umber,   100  lb 5-9c 

Raw  Sienna,  100  lb.  kegs..  5-9c 
Burnt  Sienna,  100  lb.  kegs  5-9c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  04 
Venetian   red,  best  bright.  0  04 

Venetian  red,  No.  1  0  02 

Drop   black,   pure   dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White   ochre,   100  lb.   kegs  0  06 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels 0  02 

Spruce  ochre,  100  lb.  kegs  0  03 
Canadian   red    oxide,    bbls.  0  01% 

Super  magnetic  red 0  02 

COLORS   IN   OIL 
Venetian     red,     1    lb.     bins, 

pure  0  13 

Indian  red  0  17 

Chrome  yellow,   pure   30-35 

Golden  ochre,  pure  0  16 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    0  15 

French     permanent    green, 

pure  0  20 

Signwriters'  black,  pure  . .  0  22 
Marine    black,   25-lb.    irons  0  07 

Lampblack    0  20 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;   pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon   In   quart   tins 

Alba-Gloss  enamel  4  50 

Anchor  Floorlustre  2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old   Dutch  Enamel   4  00 

Jas-per-lac  floor  enamel...  1  90 
Jas-per-lac  art  enamel  ....  3  10 

Mooramel  4  35 

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen  Enamel.  BB  1  65 

FORMALDEHYDE                Per  bbl 
Demi-johns,    50    lbs 0  15% 

$1.10    for    deml-john    extra. 
GLUE  Per  lb. 

French   medal    0  20 

English  common   sheet   

Martin's  Enamel   4  25 

English   nrima    0  25 

White    pigsfoot    0  23% 

Perfection   amber,   ground, 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide,  ll2  lb.  bags  0  35 

Gelatine,  112  lb.  bags   0  45 

Ground  glues,  112  lb.  bags — 

No.   1    0  20 

Extra  0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   $7  80    $11  90 

26  to  34   8  15      12  85 

35  to  40   8  50      13  60 

41  to  60   11  75      15  50 

61    to    60    12  25      15  85 

61  to  70   13  10      16  80 

71   to  80   14  75      18  35 

81   to  84    22  75 

85  to  90 24  35 

11  to  94   25  00 

95  to  100 29  00 

101   to   105   32  00 


106  to  110 37  00 

Discount,  30  per  cent;  50  cases 
and   over  open. 

MONTREAL  QUOTATIONS 

Country  Base  Price 

United  Double 

Inches  Star        Diamond 

Up   to  25    $  7  80        $11  90 

26  to  34 8  15  12  85 

35  to  40  8  50  13  60 

41  to  50 11  75  15  50 

51  to  60 12  25  15  85 

61  to  70 13  10  16  80 

71  to  80 14  75  IS  35 

SI  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,   25  and  5  per  cent. 
GLASS,   PLATE 
Montreal : 

City,  25  and  5%  off  list. 

Country    discount,    20    and 
off  list,  delivered. 

City    discount,    20    and    5% 
Toronto. 

Country    discount,    20    and 
off  list,   delivered. 

F.o.b.   warehouse  on   orders 


5% 

off 

5% 

up 

to   $75   gross    list   value.      Orders 
over,  $75  delivered  free. 
GLAZIERS'  POINTS 

Zinc  coated,  18c  per  lb. 

Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    In    oil) 

Prices   per  100  lbs.   in   ton   lots 
Montreal  Toronto 

"Anchor  Pure"   $13  80    $13  95 

O.P.W.     Decorators' 

Pure    13  80       13  95 

Crown  and  Anchor.  13  80  13  95 
Crown    Diamond 

Pure    13  80      13  95 

Elephant    Genuine..   34  10      14  25 

Green   Seal    13  80      13  95 

Moore's  Pure  White 

Lead    IS  80      13  95 

O.P.W.     Decorators 

Pure    13  80      13  95 

O.P.W.  English  ...  14  05  14  20 
Painters'  Perfect...  13  35  13  50 
Ramsay's      Pure 

Lead    13  80      13  95 

Tiger   Pure    13  80      13  95 

Less   than   ton   lots,  30c   per  cwt. 
higher 

Brandram's  B  B.  Genuine.  $15.50 
Montreal  and  $15.65  Toronto  In 
less  than  ton  lots.  Ton  lots  less 
6    p.c. 

James    Genuine.    $17.50    less    than 
ton  lots.     Ton  lots  less  5  p.c. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine.     100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD,    ARSENATE    OF 
Per  100  lbs.  Drv 

Mb.   bottles    $35  00 

2-lb.   bottles    

5-lb.   bottles    31  00 

10-Th.   bottles    29  00 

25-lh.   irons    25  50 

50-lb.  irons   

100-lh.   irons.  24  00 

^00-lb.   Irons      

Barrels    

F.o.b.    Toronto.     Montreal 
Hamilton. 
MVRESCO 

Tints  In  5  lb.  packages,  per  100 
lbs..  $5.40 
T.TNSEED    OIL 

For  prices  see  weekly  report. 
P4TNTS.    PREPARED 

Per  gallon 
(in  quarts) 
Brandram-Henderson's   "Eng- 
lish."  white    2  65 

"English,"   ordinary    colors.  2  50 
Benjamin      Moore's      "Egyp- 
tian" Brand    1  80 

Canada    Paint  Co.'s   Pure...  2  65 

Crown   Diamond    2  35 

frawn    Diamond,   floor 2  00 

Flephant    2  35 

Frescotone,    white    2  50 

Frescotone,    colors    2  40 

High   Standard,   White   2  65 
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High   Standard,   Colors    2  50 

Jamiescn's    Crown    and    An- 
chor    2  00 

Jamieson's  Island  City   2  05 

Martin^Senour  100%  Pure...  2  50 

Minerva,   white    2  55 

Minerva,   ordinary   colors....  2  40 

Mellotone,   white    2  50 

Mellotone,    colors    2  40 

Lowe'    Bros.     Hard     Drying 

Floor,   gal 2  15 

Moore  House   Colors    2  10 

O.P.W.  Canada  Brand,  Pure  2  20 
O.P.W.  Canada  Brand,  Floor  2  10 
O.P.W.   Canada   Brand,   Flat 

Wall    2  10 

Ramsay's    Pure    2  30 

Ramsay's   Thistle    170 

Stephens'   House  Paint, 

(Wpg.)    

Stephen's    Floor    Paint 

(Wpg.)    

Senour's   Floor  Paint    . . 
Senour's   Porch   Paint    . 

Sherwin-Williams    

Flat  tone   


2  55 

2  25 
2  20 
2  50 
2  50 
2  40 

Ber- 
gers 
39% 
39% 

40% 
40% 
41 
43 
45 
46 
Hamilton 


C.P. 
Co. 

38% 

39 

40 

40 

40% 

42% 

44% 

43% 


PARIS  BREEN    Mun- 
ro's 

600-lb.  bbls 42% 

250-lb.   kegs    43 

100-lh.   drums    ...   44 
50-lb.   drums   ....  44 

25-lb.   drums    44% 

1-lb.   100s,   pkgs..  46% 

%-lb.   100s    48% 

1-lb.    100s,   tins...  47% 
Prices  f.o.b.  Toronto 
and   London. 

PARIS,   PLASTER 

Per   bbl $2.2u-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  WOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans 0  11 

5  lb.  cans    0  09 

10  lb.  cans 0  08% 

25  lb.  cans   0  08 

100  lb.  kegs   0  07 

Vo  Barrels   0  06% 

Barrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  in   casks    2  70        2  80 

Bulk,  100-lb.  drums  2  90  3  00 
Bulk.  25-lb.  drums..  3  00  3  10 
Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt.    advance 
SHELLAC 

Gum,    34c    lb.:     finest     orange, 
39c   lb.;    finest   white,    46c    lb. 
TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,  pints,  85c  doz. 
PAINT   AND   VARNISH 
REMOVER 

Taxite,  1  gal.  cans  2  10 

Cumoff   2  10 

Dreadnought,  gal 2  75 

o  P.W.  Presto   2  25 

Lingerwett    2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal. 

Liquid   Slating,   B.B $  3  00 

STAINS  N  Gal. 

Oil  and  Spirit,  Berry  Bros.. $2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrvcraft,   stain   finis*"       . .  2  80 

Creo-lac    0  85 

C.P.  Oil  Stains   1  98 

Sun   Varnish  Stains   2  20 

VARNISHES  Per  gal.  cans 

Brandram-Henderson,  Ltd., 

"Gold    Medal"    1  90 

Copaline  Varnish    2  50 

C.   P.   Co.'s  Sun   Varnish 2  50 

Dependon     Light    Hard     Oil 

Finish   .' 1  70 

Dulgloss   3  00 

'Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 
"Dreadnought"    Varnish 2  65 


"Dreadnought"   varnish 

(gloss)    1  90 

"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"   hard  oil  fin- 
ish     1  20 

"Dreadnought"   interior  var- 
nish       1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid   l  or. 

Elastic   Interior    140 

Elastic    Exterior    155 

Elastic  Excello   2  00 

Everlastic    (Floor)    2  55 

Elastilite 2  25 

"Flint-Lac"    coach    1  30 

Flattine  Floor  Finish   3  00 

Gold   sized   Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Ja»-per-lte  pale  hard  oil  ...  1  60 
•Tas-per-ite    floor    finish    ....  2  25 

Kyanize  floor  finish  3  50 

Kyanize   cabinet   rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains   3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry   spar    4  10 

Luxeberry   exterior    4  50 

Marble-ite   2  30 

Mar-Not 2  70 

M'artin-Senour  finest  lnter'r.  2  60 
Martin-Senour   Wood-Var    ..  E  30 

Maritime   spar   varnish 4  00 

No.  1   Furniture  Varnish   ...   1  25 

Pure  White   Shellac    2  40 

Pure  Orange   Shellac    2  15 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

«un  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs  0  12% 

1   gal.  package,  per  pkg...  0  65 

x/»  gal.  package,  per  pkg..  0  35 

Cerallte,   5-lb.    pkgs 0  04% 

WASTE    (POLISHING) 

Cream    0  17' 

WASTE,  WHITE   WIPING 

XXX  Extra    0  16 

X   Grand    0  15 

XLCR    0  14 

X  Empire    0  13 

X  Press  0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  OS% 

Keen    0  07% 

WASTE,   WOOL  PACKING 

Arrow    

Axle  Prices  on 

Anvil    application 

Anchor   

WIPERS,  WASHED  COTTON 

Select  White 

Dark  Colored  Prices  on 

Mixed   Colored    application 

This   line  subject  to   trade 

discount   for   quantity. 

WAX  Per  lb. 

C.   P.   Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

n.P.W.   Lion   Brand    0  30 

Old   English   0  44 

Johnsons    0  44 

Gold   Medal    0  30 

WHITING 

Paris   white    1  75 

Plain,  in  bbls 1  50 

Gilders,   bolted,  in   bbls 1  6C 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In   gallons    1  28 

Barrels    0  87 

$4  extra  for  barrel*. 
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Who  ever  heard  of  walking  on  the  varnished 

deck  of  a  motor  boat  ? 

It  can  be  done  without  injury  if  it  is  varnished  with 


The  best  of  all  varnishes  for  marine  work.     Impervious  to 
the  weather,  wears  like  iron  and  will  never  turn  white. 

Put  up  in  all  sizes  from  quarter  pint  up.     Stock  it  today — 
it's  good  for  any  purpose  where  varnish  is  required. 

THE  DOUGALL  VARNISH  CO.,  Limited 

Montreal 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA 

Owned  and  operated  by  Nicholson  File  Co. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 
Shot,    soft,     per    cwt.,    $i<>.00 ; 
chilled,   $14.50;    buckshot,   $13.S0; 
ball,  $14.20. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
14%c  per  lb.;  clip  horn,  14c. 

Norris,  41  to  56  lbs.,  12y2c;  57 
to  70  lbs.,  lie;  71  to  83  lbs.;  10c; 
84  lbs.  and  over,  9J/^c. 
AXES 

H.  B.,  1  lb.,  $6.75  per  doz.;  1% 
lbs.,  $7.15;  2  lb.,  $7.40;  2y2  lb., 
$S;  2%  lbs.,  $8.25;  3,  3y2  and  4 
lbs.,  $8.50;  H.  B.  Handled  Axes, 
2  lb.,  $8.50;  2%  lb.,  $10;  3  lb.,  3% 
lb.  and  4  lb.,  $10.50;  Black  Prince 
Axes,  unhandled,  $8.50;  Black 
Prince  axes,  handled,  $10.75; 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7%  lbs.,  $28  per  doz. ;  7%  to 
9  lb..  $20.80. 

BARS,    CROW.      $5    per    100    lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  IOC  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BET/TING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
66  2-3   p.c.   off  list. 

'Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT   LACING 

In   sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15:   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c ; 
7-16  and  over,  25  p.c. ;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c; 
7-16  and  up,  20  p.c. 
BORAX  Borax,  per  lb.,  9c 
BUILDING    PAPER 

Tarred,  70c  to  $1.10  per  roll,  ac- 
cording  to   quality;    plain,   50   to 
95c. 
CHAIN 

Coil.  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10 ;  %,  $6.25  ;  7-16.  $6  ;  y,, 
$5.7".;  9-16,  $5.75:  %,  $5.65;  %, 
$5.50 ;  Logging.  5-10,  7%c ;  %. 
6y>c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0.  $5.60;  No.  1, 
S5.C0:  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,  MALL.     8y2c  per  lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24   ft.,   26c;   27y2c 

Soldering  irons,  55e  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y>    in.    round    shank,    40    p.c. 

Envestrough,  S  in.,  per  100  ft., 
$3.70:  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in..  $5.25;  4  in.,  $6.50. 
ENAMEL  WARE 

Canada,    40;    Imperial,    45,    20; 
Premier,    40;      Colonial,    45,    20; 
wbito,  65,  5;   diamond,  40;   pearl, 
45.  20  per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2%   p.c.   light,  25  and   12y2   p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb.  :  125-lb.  kegs, 
18c  lb. ;  10-lb.  iugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz.  ;  12-oz.  bot- 
tles, "$2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57%   p.c. 
GASOLINE 

Printers'     naphtha,     bbls.,     36c 
per  gal.;  $4.95  per  case. 
GALVANIZED   WARE.      Net  list. 

Heavy    pails,    light    pails     and 
heavy  tubs. 
GLASS,  WINDOW  Single  Double 

Up   to   25  in 6  75         10  25 

26  to  40 7  50         11  75 

41  to  50 10  00         13  25 

51  to  60 10  50        14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c  off  f.o.b.  Begina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and   strap,  50  p.c 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25:   5,   $1.90:   6,   $2.35;   S,  $4.15; 
10,  $5.90:  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65:  snowshoes,  No. 

0  to     No.     1,    $5.15;     No.     2    and 
larger,    $4.90;    steel.    No.    0   to    1, 
$5.35:    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.35. 
IRON  BAND. 

lVn  in.,  $3.80;  1%,  $3.80:  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%    oz.  or  2S  Eng..  7  70      7  50 
28  Am.  or  26  Eng...   7  50       7  25 
26   Am.    or   26    spec.   7  20      fi  95 

24    7  05      6  55 

22    6  45 

15  and  20  6  85       6  25 

16  Am 6  70       6  10 

14   Am 6  50      6  10 

IRONS.  SAD 

Common  Sad  Irons.  8  lbs., 
6c  per  lb.;  4  lbs.,  7y2c  per  lb. 

Mrs.   Pott's    No.   55,   set    0  95 

Mrs.   Potts    No.   50   set    1  00 

Airs.    Pott's    common    sad    iron 
handles.    85c    dozen.     Mrs.    Potfs 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4:  per  doz., 
POc:  B.  per  case  6  doz..  $4.10:  per 
doz.,  75c. 

LANTERNS 

No.    2,    plain     7  50 

No.   20,   X-ray    11  25 

No.  22,  Dash-board   10  00 

Trulite  short,  globe,  doz 7  50 

LEAD   PTPE,   $10.90.   $11.90. 
LEAD    WASTE,    $10.90. 
LINSEED   OIL 

Raw,  per  gal.,  95c ;  boiled,  per 
gal.,  98c 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc 
MATTOCKS 

Pick.  $6.25     cutter,  $6.25. 
NATLS 

Wire,  f.o.b.  Fort  William,  $3.S5 
base;  Winnipeg,  $4.25  base.     Cut. 
f.o.b..  Winnipeg,  $4.20. 
NAILS,    HORSE 

iCapewell,  10  per  cent  off  list. 
NETTING.     Poultrv.  40  per  cent. 

Banner.      24-in.,     $2.50;     36-in., 
$2.90;    48-in.,    $3.60;    60-in.,    $4.20; 
72-!n.,  $5.10;  84-in.,  $6. 
NUTS 

iSquare,  small  lots,  lc  advance 
over  list;  case  lots,  net  list. 
Hexagon,  small  lots,  lc  advance 
over  list;  case  lots,  net  list. 
OIL  CANS  Gal- 
Tin  vanized 
y2  gal.,  dome  top $2  14      $ 

1  gal.,   dome   top 2  81        4  25 


2  gal.,   dome  top 4  05        6  00 

3  gal.,   dome   top....  5  20        8  65 

5  gal.,   dome   top 6  40      10  75 

OILS 

Silver  Sla.r  oil,  16y2c  gal.; 
Royalite  oil,  17c  gal.;  Palaciue 
oil,  20y2c  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  43c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  40c  gal. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,   6-7,  $6  per  dozen. 
GALVANIZED  IRON   PIPE 

14    inch,    $6.45;     %,    $6.55;     y2, 
$7;   %,  $9.15;   1,  $12.50;   iy4,  $10; 
iy2,  $20.40;  2,  $27.40;  2y2,  $47.15; 
3,  $61.65. 
IRON    PIPE 

Black,  %,  $3.70;  %,  $3.78;  y2, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  iy2,  $13;  2,  $17.50;  2'/2, 
$20;  3,  $39.25;  3%,  $47.25;  4, 
$56;  4y2,  $68.78;  5.  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  1-lb.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  y2-lb.  pkgs., 
full  cases,  46c  lb;   less,  4tiy2c  lb. 

PLATES,   CANADA 

Half  polish,  6-7  inch,  $4.50;  S 
inch,  $4.75;  full  polish,  6-7  inch, 
^5.50;  8  inch,  $5.75;  Black  sheets 
$4.65;  8  inch,  $4.90;  Black  sheets 
—28  gauge.  $3.60;  26,  $3.45;  24, 
•3.35;  22,  $3.35;  18-20,  $3.35;  14-16, 
$3.10;  10-12,  $3.15. 

PLOW   SHARES 10c  per  lb. 

POINTS 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  25 

25-lb.   irons,  per  cwt 3  50 

iy2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c 

Five-lb.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.   7    65c;    No. 
8.   66c;    No.   9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  1414c  base;  pure  Manila, 
23c  base;  British  Manila,  isy>c 
base;  lath  yarn,  14c  base;  Afri- 
can hemp,  17y2c  base;  cotton 
rrope,   30c 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES      (Caldwell.) 
33 1-3    per   cent.   off. 
SAWS.  BUCK 

Happy      Medium      and      Watch 
Spring.      $*i  ;      Lance      Tooth      or 
Lightning  Blades,  $5.25;  New  Cen- 
turv.  $7.25. 
SCALES 

Same    form    as    Toronto    quota- 
tions,   making    discounts    in    all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright   iron,   round   head.   70  p. 
c. ;  flat  head,  75  p.c;  round  head, 
brass,    35   p.c;    flat    head,    brass, 
37y   p.c;  coach,  45  p.c. 
SHEET   ZINC.     Any   lots,    30c 
Black    Steel    Sheets 

10  gauge    5  00 

12   gauge    5  10 


14    gauge    5  00 

16  gauge    5  10 

17-24  gauge  4  50 

26   gauge    4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  B'ar-k,  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Bla.k  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  'No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  8, 
$11.00;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c. 

SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
S4.30;     %,    $4.10;    7-16,    $3.95;     y,, 
$3.90. 
STAPLES 

Bright  wire,   per   cwt.,  $3.75  at 
Fort     William,    $4.15    Winnipeg; 
galvanized     staples,     $3.50,     Fort 
William ;  $3.90  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt. ; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
•>3.2'5  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
ll%e  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL   BLACK    SHEETS 

10  gauge.  $5;  12  gauge,  $5.10; 
14    gauge,    $5;    16    gauge,    $5.10; 

17  to   24   gauge,   $4.50;    26   gauge, 
$4.60;  28  gauge,  $4.75. 

STEEL  HOOPS 

V-2   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35;   %   in..  $4.25:   1  in.,  $4;   iy4 
in.,  $4;  iy2  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.  Carpet,  75%   off  list. 
TIES.     Cow.  40  per  cent. 
TIN   AND   TIN   PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28   I.C 12  25 

20  x  28  I.X 14  50 

Terne  Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$6  each  ;  over  45  lbs.,  13c  per  lb. 
WARES 

Galvanized,  heavy,  net  list. 
WASHERS 

Iron,  small  lots,  25  p.c.   +   75c; 
full  boxes,  iron,  30  p.c.  +  75c 
WHITE    LEAD 

5-ton      lots,   $13.35;      ton      lots, 
$14.S5. 
WIRE.  BARB 

Lyman  4-polnt,  $3.65  f.o.b.  Ft. 
Wiliiam,  $3.90  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.50  Ft.  William, 
$3.75  Winnipeg;  Baker  2  pt, 
$3.45  Ft.  .William,  $3.70  Winni- 
peg; Winnipeg,  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg. $4.30;  plain  galvanized,  Ft. 
William,  No.  9,  $4;  No.  12,  $4.20; 
Winnipeg,  No.  9,  $4.30;  No.  12, 
$4.50;  coil  spring,  Ft.  William, 
'No.  9,  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented  screen  in  100-ft.   rolls, 
$2   per   hundred   sq.   ft.:    in   50  ft. 
rolls.  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

$3.13. 

Rale  ties,  14  gauge,  single  loop, 
$5.05  Winnipeg;  $4.65  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c 
WIRE,  ANNEALED. 

0-9,   $4.30:    10,    $4.3G;    11     $4.42: 
12,   $4.50;    13.   $4.70;    14.   $4.60;    15 
$4.70:   16,  $4.90. 
WIRE    (STOVEPIPE) 

18  and  19  gauge.  7c  per  lb. 
WIVfiERS 

Royal  Canadian,  $40  per  do".  : 
Eze.  $44.50  per  doz.  :  Bicvcle, 
$50.75  per  doz.  ;  Ajax,  $8.50  each. 
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An  Appeal  to 

Men  of  High  Calibre 

TJ  AVE  you  thought  of  this?— that  any  advance  in  a  Nation's  Commerce,  or  Civiliza- 
-1-  A  tion  or  Spirit  is  due  solely  to  advances  in  these  directions  by  many  individuals;  or 
to  put  it  more  definitely,  by  the  Common  people.  The  spirit  or  impulses  of  leaders  must 
pass  downward — to  the  Common  people. 

This  truth  is  of  importance  to  us  in  Canada.    We  make  progress  in  this  or  that 
direction  only  as  the  multitude  is  bent  in  this  or  that  direction. 

VOU — perhaps  your  name  is  John  Brown — must  deliberately  seek  to  advance  yourself ' 
A   in  the  direction  of  ideals.    Then  you  will  fire  another  to  do  likewise,  and  he  in  turn 
will  start  another  going  forward;  and  so  on  and  so  on,  until  a  mass  is  energized  and  is 
moving  ahead  towards  higher  achievements. 

This  means  that  a  heavy  burden  of  obligation  rests  on  every  single  one  of  us, 
if  Canada  is  to  advance  in  high  and  good  ways. 

TTERE  is  a  practical  application— you,  as  a  business  man,  must  consciously  and 
A  J-  deliberately  seek  to  be  a  bigger  business  man,  if  you  would  see  our  good  country  as 
a  whole  advance. 

i\s  a  business  man  engaged  in  the  manufacture  or  distribution  of  merchandise,  you  must 
be  well  informed  with  a  vision  of  Canada's  business  world  wider  than  the  bounds  of  the 
business  which  provides  you  a  livelihood;  and  a  fuller  knowledge  of  what  is  being  done, 
thought  or  said  in  the  larger  business  world  that  incorporates  your  own. 

This  wider  vision  and  fuller  knowledge  can  be  Then  when  you  have  about  made  up  your  mind 

procured  from  a  reading  each  week  of  The  Finan-  what  to  buy,  The   Post's   Investors'  Information 

cial  Post.     (Price  $3.00  for  52  issues).  Bureau  will  give  you  a  careful  analysis  of  these 

,,       2l         .      ,  ,  .,,  securities  and  its  opinion  respecting  them. 

.No  other  single  paper  perhaps  will  serve  you  so 

soundly  and  broadly.  We  put  it  to  you  that  if  you  admit  the  truth  and 

___.,.               .              .                        T,  .  force  of  what  we  have  said  above,  the  logical  thing 

How:  By  guiding  you  in  your  investments. _   It  is  is  to  subscribe  to  The  P0ST.     In  this  wav  you 

often  harder  to  invest  money  wisely  than  it  was  take  a  necessarv  step  in  the  direction  of  larger 

to  earn  it.     I  he  successtul  purchase  oi  securities  progress 
requires  long  study  of  investment  matters. 

This  is  a  high  appeal  to  minds  and  men  of  high  calibre1 — men  who  have  the 
will  and  courage  to  follow  the  biddings  of  their  convictions. 
Therefore,  we  expect  many  to  sign  and  return  the  form  below : 

THE  FINANCIAL  POST 
OF  CANADA 

143-153  University  Ave.  Toronto 


1916. 


THE  FINANCIAL  POST  OF  CANADA, 
143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    I  will  remit  $3.00  to  pay  for  my  subscription  on 
receipt  of  bill. 

Name Address 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


lillfllBffl 


!l 


\£)  have  been  the 

C^\  Standard  for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER 

Limited.  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


ffit3&t&> 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  iantern  &  Hamp  Co., 

HAMILTON,  CANADA  H-imitro 


;'MapIe  Leaf  Brand 

<■■  ■**  stitched     nri  TIMr* 
COTT0HBVCK     DCLIHlU 

Maple  Leaf  "Brand 
Belt  Oressinq 

;t)0MlNi<lN  BELTING  C0.LT0. 

.-■.Hamilton  .:canaoa. 


%Z  lampblacks 


;  A ]  Germa/trow/?  of etM/tfy 
"   Mat  gets  d/g  do •  stress 


W I LCKE5.  MARTIN  WtLCKES  CO. 

J  35    WILLIAM    STNLWroPK 


ii 


CONDOR " 


—the  name  that  means  quality 
and  service  in  lamps — more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street,     TORONTO 


The 

CONDENSED    AD. 

PAGE 
WILL    INTEREST   YOU 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts, 
Hexagon  Nuts. 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
y8  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We   also   manufacture 
NIPPLES  In  all  slses — black  or  ralTaalsed. 


WORKS:  LACHINE  CANAL, MONTREAL 
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A  Real  and 

Exclusive 

Irwin    Advantage 

If  you  have  ever  tried  to  bore  with  a  bit 
whose  shank  was  out  of  center  you  know 
how  the  boring  head  has  a  tendency  to 
wobble. 

This  is  impossible  with  the  new  Irwin 
shank.  An  exclusive  manufacturing 
process  does  away  with  it.  All  four  sides 
of  the  shank  align  themselves  perfectly 
with  the  jaws  of  the  brace  chuck. 

Get  two  or  three  dozen  new  Irwin  bits 
and  examine  them  for  variation.  Lay  the 
shanks  with  their  sides  touching  each 
other,  and  you  will  see  that  they  make  an 
accurate  circle.  Try  this  with  the  shanks 
of  any  other  make  of  auger  bit. 

This  is  only  one  of  the  exclusive  Irwin 
features,  but  it  is  an  example  of  the  up-to- 
the-minute  construction  that  has  made  the 
Irwin  bit  standard.  For  further  informa- 
tion write  for  new  catalog  No.  10. 


The  Irwin  Auger  Bit  Co. 

Wilmington,  Ohio 


(    SET   IN    RUBBER  ) 

*jinini^ 


BRUSHES 

GUARANTEED 

FOR  USE  IN  ANYTHING 


Soaked  in  paint  remover  or  boiled  in 
water,  the  setting  composition  in  these 
brushes  remains  as  solid  as  concrete. 

Try  this  test  on  some  of  the  OTHER 
kinds. 

Why  sell  your  customer  CEMENT- 
SET  brushes  or  those  set  in  some 
imaginary  SECRET  COMPOSITION 
that  won't  stand  use  in  alcohol,  spirit 
varnishes,  lacquers,  paraffine,  crude  oil, 
grease,  paint  removers  and  a  dozen 
other  things,  or 

A  GLUE-SET  brush  that  cannot  be 
used  in  water,  kalsomine,  paste,  glue 
sizing,  etc.,  and  dries  out  if  carried  on 
the  shelves  over  the  season? 

Whv  not  sell  him  a 

SIMMS 

SET   IN  RUBBER 

Brush  and  tell  him  to  use  it  in  any  old 
thing?  He  can  drive  nails  with  it  if  he 
wants  to;  he  can't  harm  the  setting. 

Samples  and  Prices  through  our 
jobbers  on  request. 

T.  S.  SIMMS  &  CO. 

LIMITED 
ST.  JOHN  (FAIRVILLE),  N.B. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DIRECTORY   OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


B0L15.RIVE15.WIRE&  WIRE  NAILS 


Quality  Kit* 
Pnceo  Kite 


NORTHERN  BOLT  4;  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular    and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bldg..  Montreal 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


STEEL  FIGURES 

Drop  a  card  for  prices  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON,  ONT. 


CAMP 


FURNITURE 


J.  PICKLES, 


159  Portage    Ave.  E. 
WINNIPEG 


Aylmer  Superior  Lever 
Force  Pump 

Made  in  1%  and  2- 
inch.  Fitted  for  hand 
use  only.  Six,  eight 
and  ten-inch  stroke. 
This  style  of  lever  is 
superior  to  the  ordin- 
dinary  style.  Having 
longer  stroke  the  pow- 
er is  greaier,  making 
it  work  easier.  The 
handle  being  wood, 
they  are  not  so  liable 
to  break  in  frosty  wea- 
ther. 

Base  is  adjustable,  ad- 
mitting of  top  being 
raised  or  lowered  to 
any  position  desired. 
A  GOOD  SELLER,  IT 
PAYS  TO  HANDLE 
AYLMER    PUMPS. 

Aylmer  Pump  &  Scale  Co.,  ltd. 

Aylmer,  Ontario 


Atlas 

10  Cent 
Fly    Swatter 

This  6watter  has 
an  extra  long 
handle  —  10  inches. 
It  is  very  neatly 
and  securely  bound 
■with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter Is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion 
of  your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


How  can  we  do  it? 

That 's  what  we  want  to  tell  Western 
hardware  dealers — how  we  can  sell 
the  EZE-F1XT  pump  for  the  same 
price  or  less  than  the  ordinary  pump 
which  freezes.  Write  for  our  circu- 
lar which  tells  all  about  this.  We 
sell  only  to  the  trade. 

RICHMOND  PUMP  CO. 
WINNIPEG 


MYERS 


Barn'Door 
Hangers 


Pumps 
All  Kinds 


Hay  Unload- 
ing Tools 


Hay  Rack 
Brackets,  etc. 


F.  E.  Myers  &  Bro.,  Ashland,  Ohio 


J.   H.    Ashdown    Hardware    Co.,    Limited 
Winnipeg  and  Calgary 

Lewis  Bros.,    Limited, {  Montreal 


THE 

STURDY 
SIFTER 

The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 

415   Symington   Avenue,     -     Toronto 


Tf  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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IRON     AND 


Drills,  Auger  Bits,  Files,  Hack  Saws,  Sand  Paper,  Emery  Cloth.  Bolts,  Nuts,  Washers,  Cotter  Pins,  Lock  Washers, 

Cap  and  Set  Screws.  Anvils,  Vices,  Blowers,  Forges,  Waste.  LET  US  QUOTE  YOU. 


Wilkinson    and    Kompass 


TORONTO 


HAMILTON 
WE  SHIP    PROMPTLY. 


WINNIPEG 


CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 


No.  102-A— CHISEL  POINT 

B.  J.  COGHLIN  CO.,  LIMITED,   Office  and  Factory:  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 

J.  H.  McCOMB,  LIMITED  JfisSSS;  JLTLfti  £  MONTREAL 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BELNG  GUIDED  BY  THE  RTM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.    That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's   why  you  should   sell   them.     Order  through   your  jobber  to-day. 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougalPs  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand-fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


They 

Sell  all 

Summer 

COTTON 
GLOVES 


Are  fine  for  the  gardener.  More  porous  than  leather; 
they  are  cooler. 

They  likewise  are  used  by  many  farmers  for  their 
comfort  and  coolness — for  stable  work  and  for  field 
use. 

The  woman  in  the  house  likes  them — for  her  many 
tasks  in  which  hands  must  be  saved  from  hurt  and  dirt. 
Motorists,  cyclists,  and  others  like  them — all  have  use 
for  cotton  gloves. 

They  are  cheap— that  is  a  big  point  in  their  favor,  and 
they   make  repeat   sales. 

This  is  why  you  should  keep  a  stock  on  hand  always.  But 
have  our  brand — for  their  worth. 

Jobbers  supply  our  Cloves.  If  you  have  difficulty,  write 
us.     We  will   tell   you   where  to  get   them. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 


64 


HARDWARE    AND    METAL 


Julv  8,  1910. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

It's  a   Pink  auy- 
Manufacturers  of   Lumber  Tools  way  you  take  it, 

PEMBROKE  -  -  ONTARIO  Pe^ey*  made^ 


A  Timely  Suggestion 

Preserving    Time    is 

Scale  Time 

Secure  the  appreciation  of  your  customers  by 
selling 

Chatillon  Scales 

We  guarantee  their  accuracy,  strength,  reli- 
ability, durability,  high-grade  construction.  Used 
by  the  largest  scale  users,  recommended  by  the  best 
retailers,  carried  in  stock  by  the  best  jobbers, 
O-K-ed  by  all  weighing  commissions,  adapted  to 
the  standards  of  all  nations. 

All  we  can  do  here  is  to  call  your  attention  to 
these  facts.  The  proof  lies  with  the  thousands 
of  satisfied  users  throughout  the  Dominion. 

Write  to  us  for  illustrated  catalogue,  or  ask 
your  jobber. 

JOHrtCHAflLLONSSOKS 

85  Cliff  Street  New  York  City 

Scale    Makers    since    1835 


Brooms 


of 


Quality 


may  always  be  had  by  ordering 
our  brands.    We  have  them  at 

$3-25,  $3-50,  $3-75,  $4-00, 
$4.25,  $4.50,  $4-75,  $5-00, 
$5.50,     $6.00     per     dozen. 

FACTORY    and    MILL 

Brooms  $4.00,  $4.50,  $5-00 
per  dozen. 

Walter  Woods  &  Co. 

HAMILTON  and  WINNIPEG 


Parrot  Cages 

The  cage  that  satisfies  both  the  consumer  and  dealer 
at  once.  The  former  demands  quality,  the  latter  — 
profits 

The  cups  are  of  tinned  iron,  non-rusting  and  inde- 
structible. 

Order  a  stock  for  May  and  June — the  parrot  season. 

THE    ANDREW  B.  HENDRYX  CO. 

New  Haven,  Conn. 


iffiSSSLj-;.. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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THE  BRITISH 
ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN  HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern   Agents:  Spielmann  Agencies  Montreal 


PEERLESS 


ORNAMENTAL 
FENCING 


It's  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  strength  and  tough- 
ness   left    in.    Heavily    galvanized.     Every    intersection    is 
locked  together  with  a  Peerless  clamp.    Top  and  bottom 
wires  of  Peerless  Poultry  Fencing  are  extra  heavy — 
extra    strong.     Consequently  fewer  posts    are    re- 
hired.  Peerless  fencing  can't  sag — can't  rust— 
an't  get  out  of  shape  —  can't  help  giving 
absolute   satisfaction. 

You  can  sell  our  fence  with  a  clear 
conscience   and  make   money,  too. 

Send  for  cur  dealer's  proposition.      It's  at- 
tractive.    It  will  interest  you.   It's  well 
t  a  stamp.     Send  today. 

•  Banwell-Hoxie  Wire 
Fence  Co.,  Ltd. 
Winnipeg.  Man. 
Hamilton, 


worth  t 


Ontario 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


wii*e 
Cloth 


vf  every  description 


Our  Double  Crimp 
process  of  weaving  en- 
sures a  very  rigid  fab- 
ric. Our  production  is 
second  to  none.  Our 
prices  are  right. 


WRITE  FO^  CATALOG. 

Canada   Wire   &    Iron 
Goods  Company 

Hamilton.  Ont. 

Eastern    Representative, 

H.  E.  O.  Bull,  1?4  Mance 

St.,  Montreal,  Que. 


»<  ■  ■  ■_■■» ■  ■_■  ■  ■»  ■  •  ■,«.  ■■_■■■ 

Wu  ■  ■■  ■  ■  ■  a  ■•_■■■  ■_■■-■  ■>.■-■,■ 

>■>■*>■>■>  ■_■■-■■■  •■.■■■■■  • 

>«;■■,«>■>,■_■  ■  ■  ■lM-».M.M.M.i 


■"■_■"■_■■>,■  ■>_■»■_■  ■-■ 
........ _.»_■,■.>■■■ 


Winning  the  Buyer's  Favor 


The  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step. 
It  is  one  thing  to  win  the  buyer's  favor  for  an  article  and  another  to  make  ad- 
justments incident  to  closing  the  sale.    Winning  the  buyer's  favor  is  the  work 
of  trade  paper  advertising. 

Under  ordinary  conditions  it  should  not  be  expected  to  do  more. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Faultless  Casters 


have  established  themselves  with 
manufacturers  and  jobbers  who 
specify  more  than  mere  rollers.  No 
other  caster  has  the  quality,  work- 
manship or  design  which  is  con- 
tained in  the  FA  U  L  T  LE  S  S 
CASTER.  We  manufacture  roller- 
bearing  plate  Improved  New  Idea. 
Metallic  Bed,  Furniture  and  Hospi- 
tal Casters  with  various  sizes  and 
stvles  of  wheels — 2500  in  all. 


Faultless    Caster 
Company 


Evansville, 


Indi 


lana 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  ENGLAND         """ted 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 
Contractors  to  the  Admiralty  ana  War  Office 

The  "CONVERTIBLE"  Patent  FANLIGHT  OPENER 

IfllSflill 


Simple 

Effective 

Compact 


1796  Iron 
screw   ...   4/ 

screw «/6 

1795  Brass 
screw ....   5/* 
screw ....   8/6 
1797  Onn  Metal 

%  screw 6/6 

lb  screw 10/6 

each. 


% 


Manufacturers  of  every  description  of 

BUILDERS'    CABINET,    FANCY    AND    NAVAL 
BRASS  FOUNDRY 

Original  Patentee*  and  Manufacturers  of 

Cartland  Patent  Helical,  Climax,  Adjustable  and 
Reliable  Door  Springs 

FANLIGHT  OPENMR8  AND  GEARINGS  OF  EVERY  KIND 

Architects'   Own    Designs  and   Special   Requirements   Carefully    Executed. 
Our    new    Catalogue,    fully    illustrated,    mailed    free    on    application    to 

Wholesale    Hardware    Merchants. 

Canadian    Agents— Eastern :    Geo.    H.    Smith,    39    Adelaide    St.    W..    Toronto. 

Western:    W.    T.    McArthur   &    Co.,    1128    Homer    St.,    Vancourer,    B.C. 


The  London  No.  4 

Family  Power  Washer 


The  Ideal  Washer 
where  there  is  a 
gasoline  engine  or 
other  power.  It 
washes  and  wrings 
at  the  same  time, 
and  should  the 
power  give  out  it 
can  be  operated  by 
hand  lever  in  the 
same  manner  as  our 
"LONDON"  No.  1 
High  Speed  Lever 
Washer. 

Smooth  running 
and  silent  because 
we  machine  main 
gears,  and  the 
wringer  runs  on 
ball-bearings. 

We  also  manufacture  a  full  line  of  wheelbarrows. 
Write  for  prices. 

The  London  Foundry  Co.,  Ltd. 

LONDON,  ONT. 


Wrought  and  Steel  Plaj^ 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
Rivet  Burrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 
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CANADA 

SANITARY 

CAN 

For  Ashes 

Garbage  and 

General 

Purposes 


sizes — 14x15   and    15x17 


Strength  and 
d  u  r  a  b  i  lity 
are  s  o  m  e- 
thing  that 
e  v  e  r  y  b  ody 
looks  for  in  a 
garbage  can. 

YOU'LL 
FIND 
"CANADA- 
CANS  GOOD 
S  E  L  L  E  as 
because  they 
are  reinforc- 
ei  with 
metal  staves 
so  as  to 
wlthst  and 
to  the  great- 
est possible 
extent  the 
abuse  to 
which  such 
cans  are  sub- 
jected. 

"Canada" 
Cans  are 
s  a  n  i  t  a  r  y. 
The  inside  is 
free  from 
dirt -catching 
corrugations. 

"Canada" 
cans  are  dis- 
tinctly fin- 
ished. They 
appeal  to  cus- 
t  o  m  e  r  s  at 
first  sight. 

Sold  by  all 
leading  job- 
bers. 


3  sizes — 16x27,  1Sx27  and  20x27 


J.  SAMUELS 

275  Queen  St.  West,  Toronto 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL, — 99.80%.       ' 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  .Silver.  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

We   are    SOLE    PRODUCERS   of   this    natural,    stronger- 
than  steel,  non-corrodible  alloy. 

Manufactured    forms    are    Rods.    Flats,   Castings.    Tubes. 
.  _   _  _    «    \  Sheets,   Strip   Stock  and   Wire. 

I™    •—    I     **  Send   Inquiries   Direct   to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


*0**l 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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National'  Hack  Saw  Frames 


A  line  that  is  unique  for  its  profit  and  re-order- 
producing  qualities. 

Neatly  finished  and  nickel-plated.     Packed  half  a 

dozen  in  a  box  with- 

National  Machinery      out  blades. 
&  Supply  Co.,  Limited      „    . .    , 

Positively  guaranteed. 


HAMILTON 


CANADA 


The   INFALLIBLE   GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng 

Hale  Brothers,     Canadian    Agents,   3  St   Nicholas  St.,  MONTREAL 


GALVANIZED    FENCE     HOOK  If&ZXyV^y?™™ 


PICKETS  ON  WIRE  FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,    etc 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


ADAMSON 

VULCANIZERS 

MADE  IN  CANADA 

Embody  an  exclusive  principle  of 
operation — no  steam  or  electricity  is 
required.  It  is  absolutely  automatic 
— does  not  require  watching  or  re- 
gulating. No  danger  of  burning  or 
ruining  tlie  tires  as  with  other 
vulcanizers.  IS'aves  90%  of  "tire 
troubles"  and  doubles  the  life  of  the 
tires. 

THE  SPEED  AND  THOROUGH- 
NESS OP  ITS  WORK  MAKES  BIG 
DEMAND.  AND  EVERY  SALE 
NETS  YOU  A  HANDSOME  FRO- 
FIT. 


FOR   IiNNEiR   TUBES 


No  cement  is  used,  the  Adamson 
Repair  Gum  is  placed  on  the  tube 
according  to  directions.  The  vul- 
canizer  is  applied  by  simply  clamp- 
ing it  centrally  over  the  repair  gum 
and  tube  as  illustrated. 
To  vulcanize  the  repair,  one  ounce  >>f 
gasoline  into  the  vulcanizer  and 
ignite. 
IT'S   QUICK. 


MODEL     "M"  —  ESPECIALLY 

ADAPTED     FOR     REPAIRING 

MOTORCYCLE,     BICYCLE,     FORD 

AND  CYCLE  CAR  TUBES. 

This    vulcanizer    operates    the    same 

as  Model  "T"  but  is  smaller. 

It  is   designed  for  repairing  3%    in. 

tubes  and  under. 

IT'S  QUICK. 

ADAMSON  MFG.  CO. 

67  Bay  St.  North,   Hamilton,  Ont. 


BOOKS   FOR   HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 
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Condensed  or  "Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AN©  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
KATES  (payable  in  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5c  additional  each  insertion,  when  Bot  Niimber  is  required  Each 
figure  counts  as   one  word. 


WANTED 


WANTED  —  AN  EXPERIENCED  HARD- 
wareman,  capable  of  taking  charge  of  up-to- 
date  hardware  in  Western  City,  with  object 
of  taking  interest  in  business  if  everything  is 
satisfactory.  Must  be  thoroughly  reliable, 
good  appearance,  first  class  salesman.  State 
nationality,  married  man  preferred.  Salary, 
$•2,300  per  year.  Apply  in  first  instance  by 
mail  only  to  Editor,  Hardware  and  Metal, 
Box   289.   Toronto.  (27) 


FOR    SALE 


FOR  SALE— IN  WESTERN  ONTARIO  VIL- 
lage — hardware  store,  stock  and  dwelling. 
Stock  about  $4,000;  buildings  $3,500:  no  oppo- 
sition.    Apply   Bnx   290.   Hardware   and    Metal. 

(27) 

FOR  SALE— OWING  TO  THE  DEATH  OF 
my  partner  and  brother,  and  my  own  poor 
health,  I  am  compelled  to  give  up  one  of  the 
most  profitable  hardware  businesses  in  the 
city  of  London.  Our  stock  is  all  clean  and 
up-to-date,  and  bought  at  before-the-war 
prices.  This  is  a  rare  opportunity  for  the 
right  man.  Apply  to  W.  D.  Love,  care  of 
The  Love  Hardware  Co.,  Ill  Dundas  Street, 
London.  (27) 


MISCELLANEOUS 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited, 
Supplied  by  the  trade  throughout  Canada,  (tf) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  311,  Stair  Building,  Toronto. 

GOOD     STENOGRAPHERS     ARE     W  H  A  T 

every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  114  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co.,  Tor- 
onto. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

■WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


Wellington  Mills,  London,  England 


it 
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Star  Brand 

SOLES 

AND  LIFTS 


wear  to  a  satis- 
faction that  brings 
users  back  to  you 
for  their  next  re- 
quirements. 

The  quality  of  our  leather  is 
due  to  many  years ' .  experi- 
ence in  tanning  and  always 
aiming  to  produce  a  better 
line. 

We  guarantee  Star  Brand 
Soles  and  Lifts  to  outwear 
all  others. 

If  your  jobber  cannot  supply 
you,  write  us  —  we  ship 
quickly. 

BEARDMORE&CO. 

Tanners 

TORONTOand  MONTREAL 

CANADA 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you    in    filling   your    needs. 


WIRE 


IN  STEEL 
HOOP   KEG 

Weatherproof 

WIRE  BALE 
TIES 

For  Baling    Hay,  etc. 

FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 

WIRE 

Bright  or  Annealed 

SPECIAL  O.    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON,        ONTARIO 

A.  T.  Diggins,  Stair  Bldg.,  To- 
ronto, Ont 

II.    K.   O.  Bull,   Montreal,   Que. 

Harry  F.  Moulden,  Winnipeg, 
Man. 

Geo.  \V.  Laidlaw,  Vancouver,  B.C. 


CROP   PROSPECTS 

Every  business  man  is  intensely  interested 
in  crop  prospects  in  various  parts  of  Canada. 
Your  decision  in  many  important  business 
transactions  during  the  next  few  months 
will  hinge  on  the  outlook  for  a  big  crop. 
The  Financial  Post  has  secured  the  services 
of  F.  M.  Chapman,  Editor  of  Farmer's 
Magazine.'  to  give  each  week,  on  the  front 
page  of  The  Post,  a  general  review  of  crop 
conditions  in  various  parts  of  Canada. 
We  are  endeavoring  to  make  this  the  mo  I 
reliable  and  up-to-date  review  of  crop  situa- 
tion published  in  Canada. 
The  Financial  Post  is  issued  every  Friday. 
Subscription  price  $3.00  per  year.  $1.50  for 
six   months.     Sample    copy    sent   on    request. 

THE    FINANCIAL  .POST    OF    CANADA 

Published  by 
THE  MACLEAN  PUBLISHING  CO.,  LTD. 
143-153   University   Avenue,   TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Hae  ye  heard  whit  ma  auld  mither's  vostit  tae  me? 
It  fair  makes  me  hamesick,"  sans  Private  McPhee. 
"And  ivltit  did  she  send  ye?"  sans  Private  McPhun, 
As  he  cockit  his  rifle  and  bleezcd  at  a  Hun. 
"A  haoais .'  A   HAGGIS !"  says  Private  McPhee, 
"The  braivest  hio  haggis  I  ever  did  see. 
And  think!  It's  the  morn  ivhcn  fond  memory  turns 
Tae  haggis  and  whuskey, — the  Birthday  o'  Burns 
We  maun  find  a  drum ;  then  we'll  ca'  in  the  rest 
O'  the  lads  and  we'll  hae  a  Burns'  Nicht  wi'  the  best." 


XN  the  July  issue  of  MacLean's  Magazine  appears  a  poem  by  Robert 
W.  Service,  "The  Haggis  of  Private  McPhee,"  which  bids  fair  to  prove 
the  most  popular  piece  of  verse  that  the  war  has  produced.  Forceful, 
humorous,  written  in  the  swinging  measure  that  distinguishes  all  of  Service's 
work,  this  story  of  the  efforts  of  two  braw  Scotch  soldiers  to  hold  a  Burns  fes- 
tival in  the  trenches  will  give  you  a  thrill  as  well  as  a  smile. 

Robert  W.  Service  and  Rudyard  Kipling  are  the  most  successful  poets,  from 
a  commercial  standpoint,  that  the  age  has  produced.  Their  poems  sell  the 
world  over.  Kipling's  "Gunga  Din,"  and  Service's  "The  Shooting  of  Dan 
McGrew"  are  recited  everywhere.  This  is  a  notable  distinction  for  a  young 
Canadian.  Despite  the  fact  that  he  is  just  on  the  threshold  of  his  career, 
Robert  W.  Service,  with  his  "Songs  of  a  Sourdough,"  has  made  for  himself 
a  place  m  the  esteem  of  the  public  that  no  other  poet,  with  the  exception  of 
Kipling,  has  ever  enjoyed. 

And,  when  it  is  said  that  "The  Haggis  of  Private  McPhee"  is  one  of  the  fin- 
est pieces  of  verse  that  he  has  r>voduced,  it  will  be  recognized  that  this  is 
something  you  cannot  afford  to  miss. 

The  July  issue  is  distinguished  also  by  contributions  from  the  following 
famous  Canadian  writers: 

Arthur  Stringer,  Agnes  C .  Laut,  Nellie  McClung,  Arthur  E.  McFar- 
lane,  Anna  Chapin  Ray  and  others. 


On  Sale  at  All  News  Stands  for  15  cents  or  $1.50  a  Year 


MacLean's 
Magazine 


THE  MACLEAN  PUBLISHING  CO.,  LIMITED 
143-153  UNIVERSITY    AVENUE,    TORONTO,    ONTARIO 
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<5v  Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks, - 
three  threads  for 
boring  all  woods 


Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Patented  by 

Mr.  Russell  Jennings 

in  1855 


Arctic  Jfi*  Metal 

Jim  iZSk 


HIGH 
SPEED 


Try  It. 


FOR 

HEAVY 
PRESSURE 


Every  Pound  Guaranteed. 


BEL-AIR  DISPLAY  STAND 


MADE  IN  CAN  ADA 

Unequal  for  Hard- 
ware display. 

Shows  the  goods 
to  the  best  advant- 
age. 

Saves  time  and 
space. 

Send  for  catalogue 
and  price  list. 


Belair  Tank  &  Tower  Co.,  Ltd.  £0Sn{£f" |u  Montreal 


Jonathan  Crookes  &  Son 


Sheffield,    England 

Corporate  Mark 


Granted  1780 


Supreme  Cutlery 

FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal     Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of   our  ^CQED    TRADF"  m 

CUTLERY  ^JL  jL    * 

By  seeing  that  this  exact  J  ^Jfb. 

mark   is  on  each    blade.  ^/JJdAITrn     Vfe^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  C&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 

most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Adamson   'Mfg.    Co 68 

American   Pad  &   Textile  Co 63 

American    Rolling   Mill    Co 16 

American    Grinder  Mfg.    Co — 

American  Shearer   Co 4 

Atlas    Mfg.    Co 62 

Aylmer    Pump    &    Scale    Co.,    Ltd...  62 

Baster   Jackson    Co 60 

Banwell ^Hoxie  Wire  Fence  Co.,  Ltd.  65 

Bamett,    G.    &   H.,    Co 57 

Barton    Netting    Co.,    Ltd.,    The     ..  12 

Beardmore    &   Co 69 

Belair  Tower   &   Tank   Co.,    Ltd.    ..  71 

Berry    Bros 45 

Bloomer,    R.    E 62 

British     Aluminum    Co.,     Ltd 65 

Brandram-Hendereon,     Ltd 47 

Bridgeport   Hardware    Mfg.    Co 16 

Brown,    Boggs    Co.,    Ltd 4 

Bowser,    Inc.,    S.    F 21 

Buck    Bros.     65 

Butter   &    Co.,   Limited,    Geo 21 

Buttei-fleld    &   Co.,    Inc 19 

Canada  Steel    Goods   Co 8 

Canada   'Metal    Co.,    Ltd.,    The    19 

Canada   Wire    &    Iron    Goods    65 

'Can.    Consolidated    Rubber    Co 22 

Canadian   Tube    &    Iron    Co 60 

Carborundum    Co.,    The    1 

Cartland,    Jas.,    &    Sons,    Lt  1 66 

Channell    Chemical    Co 24 

Chatillon,    John.    &    Son    64 

Chicago    Spring    Butt   'Co 21 

Coghlin.    B.    J 63 


Collins   Mfg.    Co 62 

Crookes,    Jonathan,     &     Son     71 

Cummer-Dowswell,    Ltd 16 

Davidson,     Tiros.,    (Mfg.    Co 10 

Disston  &  Sons,   Henry   13 

Dominion    Belting    Co 60 

Dominion   Sheet  Metal    Co.,    Ltd.    .. 

Inside  back  cover 

Dominion    Stove    &    Foundry    Co.    ..  10 

Dougall    Varnish  Co.,    Ltd..    The    ...  57 

Faultless    Castor    Co 66 

Findlay    Bros 15 

Gutta    Percha    &    Rubber,    Ltd 

Inside  back   cover 

Hamilton    Cotton    Co 60 

Hamilton    Stamp    &    Stencil    Works, 

Ltd 62 

Hendryx,    The    Andrew    B.    Co 64 

Howland,    H.    S.,   &    Sons   Co.,    Ltd.  7 

Hoyt     (Metal     Co Inside     back     cover 

Hutton,    James,    &    Co 71 

Interstate   Electric  Novelty   Co.,    Ltd.  45 

International     Nickel     Co..     The     ...  67 

Irwin    Auger    Bit   Co 61 

Jamieson,    R.   C,    &    Co.,    Ltd 43 

James    Bros.    Foundry    62 

Jennings,     Russell,    Mfg.    Co..     Ltd..  71 

Kir-Ben,    Limited    11 

Laidlaw    Bale    Tie    Co 69 

Lamplough.    F.    W.,    &   Co 62 

Landers.    Frary  &  Clark    2 


Lewis    Bros. ,    Ltd 3 

London   Foundry   Co.,   Ltd 66 

London    Rolling    Mill    Co 67 

Luf kin    Ride    Co Inside    back    cover 

Martin,    The    L.,    Co 71 

Maytag  Co.,  Ltd.,  The  72 

M*?Caskey   Systems,    Limited    51 

McComb,    J.     H 63 

McDougall,    The    R.,    Co.,    Ltd E3 

MoFarlane   Ladder   Co 45 

Metallic    Roofing   Co 13 

(Millers  Falls  Co Inside  front  cover 

Moore,    Benjamin,    &    Co.,    Ltd 43 

Morrison,    Jas.,    Brass    Mfg.    Co.     ..  8 

Munro,   Allan,  Color  Co 56 

Myers,    F.    E.,    &    Bros 62 

National  IMachy.   &    Supply  Co 69 

National   Stamping   &    Electric   Wks.  12 

Newman,    Wm.,    &    sons.    Ltd 19 

Nicholson  File  Co.    . .    Inside  front  cover 

.North  Bros.   IMfg.    Co 11 

Northern  Bolt  &   Screw  Co.,   Ltd.    ..  G2 

Nova    Scotia    Steel    &    Coal    Co 67 


Oakey,    John,    &    Co 

Ontario    Lantern    &    Lamp   Co. 
Owl   Metal  Co.,   Ltd 


Parmenter.    Bulloch    Co.,    The    62 

Pickles,    J 62 

Pink,   Thos 64 

Prairie  City   Oil   Co.,    Ltd 74 

Progressive    Mfg.    Co 63 


Ramsay,    A.,    &    Sons    49 

Richarcis-Wilcox    Co 1 

Richmond    Pump    Co 62 

Ross  Rifle  Co 74 

Samuels,    J 67 

Seymour,    Henry   T.,    Shear   Co 60 

Sharratt    &    Newth    67 

Shaw   &    Son,    A.    68 

Sherwin-Williams    Co.,    Ltd 63 

Simrns,    T.    S.,    &  Co.,    Ltd 61 

Simonds    Canada    Saw    Co 65 

Smith   Co.,    Ltd.,    R.    H 14 

Stanley    Rule   &    (Level    Co 12 

Stanley    Works,    The    24 

Stark   Rolling  Mill   Co.,   The    6 

Starrett,   L.   S.,   &  Co 5 

Steel    Bending    Brake   Works    71 

Steel    Co.    of   Canada.    Ltd 9 

Stephens,    G.    F.,    &  Co.,    Ltd 

Back   Cover 

Still,   J.    H.,   Mfg.   Co 74 

Tallman    Brass   &   Metal   Co 71 

Toronto    Plate    Glass    Importing    Co.  57 

Trade  Mark  Page   60 

Want   Ads 69 

Ward  &   Payne   20 

Western   Wire  &   Nail   Co..    Ltd 68 

Wheeler   &    Bain    12 

Wilckes-iMartin-Wilckes     60 

Wilkinson  &   Kompass   63 

Woods,    Walter,    &   Co.,    Ltd 64 

Wostenhokn,    Geo.,    &    Son    20 

Wrought    Iron    Range   Co 14 

Wrought    Washer  Mfg.   Co 66 


The  Maytag  Multi- 
Motor  Washer 
Complete  with 
Engine  and  Swing- 
ing Wringer. 


The   Maytag    Hand    Power    Washer 

Makes  Easy  the  Heaviest 

Family  Washing. 


Have  YOU  joined  the 
army  of  wide-awake 
dealers  who  are  hand- 
ling our  line  of  washers? 


In   addition   to  the  above  are  two  other  washers,   "The   Maytag  Power"   equipped  with 
pulley    to    be    run    with    separate    engine,  and    "The    Maytag    Electric'-'    which   are    the 

Four  Best  Washing  Machines   in  the  World 

Write  for  prices  and  particulars  re  exclusive  contract  and  do  it  to-day — NOW. 

The    Maytag    Company,    Limited,    Winnipeg 
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A  Straight  Talk  from 
the  Manager 

No.  45 

During  the  past  few  months  our  representa- 
tives have  been  asking  subscribers  all  over 
the  Dominion,  what  department  of  Hardware 
and  Metal  is  most  valuable  to  them. 

The  answers  vary  between  "  Market  Re- 
ports" and  "Advertising  Pages,"  but  it  is 
quite  clear  from  the  reports  received  that 
the  majority  of  conspicuously  successful 
hardwaremen  in  Canada  regard  the  advertise- 
ments as  even  more  important  to  them  than 
many  of  the  most  worthy  editorial  features. 

Our  editors  are  straining  every  nerve  to 
show  a  continued  improvement  in  their  de- 
partment, but,  even  at  that,  the  vital  infor- 
mation contained  in  the  advertising  pages, 
will  always  make  Hardware  and  Metal's 
advertisements  an  essential  part  of  the  study 
that  Canadian  dealers  devote  to  the  hard- 
ware business. 

J.  G.  L. 
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Your  Opportunity  Is  Here 
Can  You  Seize  It? 

Hundreds  of  men  and  women,  who  never  thought  of  a  rifle  before,  now 
are  anxious  to  learn  how  to  shoot. 

All  you  have  to  do  is  to  stock  the  Ross  .22  Cadet  Rifle  and  put  it  where 
people  will  see  it.  It  will  practically  sell  itself  and  its  price  matches 
everyone's  purse. 

The  accuracy  of  the  Ross  .  22  Cadet  Ritle  is  of  the  highest  quality.  It  is 
absolutely  reliable  and  will  stand  up  to  the  roughest  usage.  Its  lines  are 
very  handsome  and  closely  follow  the  military  model. 

This  splendid  little  rifle  retails  at  $12 .  00. 
For  catalogue,  discounts,  etc.,  address 

ROSS  RIFLE  COMPANY   -   QUEBEC 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


BUFFALO  BRAND 


Oils,  Lubricants 
and  Specialties 


are 


The  ONLY  Oils  in  Western  Canada  which 
are  not  sold  direct  to  consumers. 

The  ONLY  firm  who  protects  the  Dealer 
in  this  way  is 

Prairie  City  Oil  Company,  Ltd. 

WINNIPEG,  MAN. 

Place  your  order  with   the  one  and  only  firm  who  has 
your  interests  at  heart,  and  protects  you  in  this  way. 


If  Interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Efficiency — THE  Great  Thing  Today 

In  saw  mills,  planing  mills,  rolling  mills,  and  in  the  case  of  threshing  and  traction  en- 
gines, pumps,  pulp  machinery,  etc.,  where  the  babbitt  used  has  to  meet  the  conditions  of 
heavy  duty  and  high  speed,  a  cool  running,  frictionless  metal  is  called  for.  Efficiency 
demands  a  perfect  metal  and 

Efficiency  uses  "HOYT'S  FROST  KING" 

As  a  dealer  cultivates  the  trade  of  the  men  who  know  what  they  want  and  will  take  no  substitutes. 

ORDER  FROM  YOUR  JOBBER  OR  WRITE  US. 
Annual  Sales,  $5,000,000 


HOYT  METAL  COMPANY 


Factory  and   Offices, 
EASTERN    AVE.    and    LEWIS    ST.,    TORONTO,    CANADA 


New   York.   N.   Y. 


London,    Eng. 


St.   Louis.   Mo. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink      <# 


A   MOULDED,  CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY   BY 


Toronto 


Montreal 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton 


ancouver 


THE  NEW  POPULAR  PRICED 


A 


ufk/n  ;Ba?rr" 

-     oteel  1  ape 


Rapidly  taking  its  place  with  the  other  familiarly  known  Lufkin 

Brands,  "Reliable,"  "Challenge,"  "Rival,"  etc. 

The  "BANNER"  is  an  Accurate,  First-Quality  Steel  Tape. 

It  has  JmAtaMevneou*  Readings.   ■  It  also  has  metal-lined  case,  push  button,  etc 


Foot  number  at  each  inch.  jj  [  fffiffl  rlffi  ~\~\  •  i  #5 ]9l  i  SELLS  AT  A  PRICE  WITHIN  REACH  OF 

Originated  by  us.  MANY  USERS  OF  WOVEN  TAPES. 


•.the /ufk/n Rule  fio.  ofQanaj>a.Itj>.\ 
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WA-KO-VER  STAINS 

Serve  your  customers  in  a  way  that  will  bring 
them  to  you  for  their  future  requirements. 

The  best  ingredients  are  used  in  their  manu- 
facture and  every  step  is  guided  by  years  of 
experience. 

We  know  that  Wa-Ko-Ver  Stains  stand  ''head 
and  shoulders"  above  others — and  a  trial  Will 
convince  yon. 

Are  we  represented  in  your  town?  If  not,  write 
at  once  for  our  exclusive  agency  proposition. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 
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Developing 
New  Business 

We  have  made  a  special  study 
of  possibilities  for  increasing 
the  volume  of  your  Cement 
sales  and  have  developed  means 
to  help  you  secure  new  business. 
Other  dealers  are  "cashing  in" 
on  the  information  furnished  — 
why  not  you? 

Ask  us   for  some   suggestions. 
Publicity  Department 

Canada  Cement  Company 

Limited 

399  Herald  Building,  Montreal 
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Hack  Saws  for 
Clean-Cut  Work 

YOU  cannot  expect  a  Hack  saw  tnat  is  intended 
for  work  on  cast-iron  pipe  to  make  a  clean  cut 
in  sheet  steel.  For  tkis  reason  tke  &ood  workman 
who  wants  blades  tkat  are  ri&ht  for  every  job  buys 

Sfamtt  Hack  Saws 

TKere  is  a  Starrett  blade  of  just  the  proper  steel  composition,  number  and  set  of  teetb,  shape,  size  and 
thickness  for  every  kind  and  shape  of  metal.     Starrett  Hack  Saws  properly  selected  will  do  better 
work  and  last  longer  than  any  general-purpose  hack  saw.     For  most  satisfactory  results  with 
hand  frames  order  by  this  table : 


No.  103     Saws  in  hand  frames,  to  cut  cast 
steel,  cast  iron,  tool  steel  and  all  solid  metals. 

No.  103B     Saws   in    hand   frames,  to    cut 
cold-rolled  stock  and  soft  metals. 

No.  102     Saws  in  hand  frames,  to  cut  sheet 
metal  and  tubing,  16  to  18  g,age. 

No.  253     Saws  in  hand  frames,  to  cut  sheets 
and  tubing  thinner  than  18  gage. 


If  flexible  back  saws  are  preferred,  use  Nos.  250,  252  and  258 
instead  of  Nos.  103,  102  and  253  respectively.  Many  other 
styles  for  machine  cutting.  We  sell  direct  to  dealers.  Write 
for  free  catalog  No.2 1   M  \  prices  and  discounts. 

The  L.S.  Starrett  Co. 

Athol,  Mass. 

"The  World's  Greatest 
Tool  Makers" 
New  York    London 
Chicago 


No.  112     Saws  for  heavy  hand  frame  work  and  light  power 

machines,  on  tool  steels. 

No.  115     Saw  for  cutting  electrical    conduit    pipe, 

brass  stock,  light  angle  iron  and  channel  iron. 

No.  262     Saws  for  cutting  angle  iron,  brass 

stock  and  general  line  of  ornamental 

iron  work. 

No.  259    Saws  for  cutting  iron 

pipe,  light  structural  iron, 

channels,  I-beams, 

auto    frames,    etc. 
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Draw    Profitable    Business 
^DAM§gi{    Vulcanizers 

MODEL  "S"   FOR  PRIVATE  GARAGES  AND 
REPAIR    SHOPS.     The   money-maker   for   the 
repair    man.      The    Adamson    oper 
ates    different    from    all    other    vul 
oanizers — no    steam    or    elec- 
tricity   is     required.       It     is 
aosolutely     automatic* — does 
lot  require  watching  or   re- 
gulating.    NO   DANGER   OF 
BURNING      OR      RUINING 
THE      TIRES.      AS      WITH 
OTHER    VTJLCANIZERiS. 

With   our   Model  "S"   a  cut  12  inches  in  length  is   re 
in  15  to  20  minutes. 

There    are    over     one 


ADAMSON 
Repair  Gum 


Is  essential  to  the  operation 
of    Adamson     Vulcanizers  to 
obtain  the  best  results.     Its 
exclusive    qualities,    and    ad- 
vantages    are     a     guarantee 
against      failure. 
N  o     cement     i  s 
necessary.      "  I  t 
makes     repair 
work    a    pleas- 
ure." 

Write  for  at- 
tractive dealers' 
proposition  o  n 
complete  line. 


paired 

million 

in  use — several  times  more 
than  all  other  •  makes  com- 
bined. 

YOU'LL  FIND  THE  DE- 
MAND AND  PROFIT  BE- 
YOND YOUR  EXPECTA- 
TION. 


Made  in  Canada 


ADAMSON    MANUFACTURING    CO. 

67   Bay  Street   North, 


HAMILTON,  ONT. 


The  Very  Best  Hanger  of  All 


a    is 


for    House    Doors 
R-W"No.  122 

Royal 
Trolley 

(Specified  b  y  leading 
architects  throughout 
Canada  and  the  U.S. 
Ball-bearing,  Machined 
wheels,  centre  hung, 
wood-lined    track. 


For  Double  Doors,  6  ft.    Opening 
List  $10.00 

The  ONE  Right  Hanger 
for  Heavy  Doors  is 

R-W  "Jumbo" 
No.  150^  B. 


The  frame   is   a   steel   forging. 
Bearings    are    hardened    "high    duty'    steel 

balls  of  best  quality. 

Vertical  adjustment.  Lateral  adjustment  for 

doors    2*4    to    3'/i    ins.    thick. 

Apron   12   ins.    long   x   4   ins.    wide   x  '3-16. 

Runs   in   No.  33  Track   (same  as-  133). 

Brackets   to    suit    requirements. 

Per  Pair,  List  -  -  -  $9.60 


WE      MAKE      HANGERS      TO 

CARRY  DOORS  UP  TO  TWO 

THOUSAND    POUNDS. 


ftichards  Wilcox: 


i«|  Canadian  Company.!™  fegl 

mi  London  Ontario.  Iml 


IMMEDIATE  DELIVERIES 
ON  GRINDERS 


WILL  GIVE  YOUR  FARM  TRADE  A  MEASURE  OF 
SATISFACTION  THAT  WILL  GREATLY  BOOST 
THE  SALES  OF  OTHER  GOODS. 

We   recommend    these  grinders   to   the   trade   as  most 

attractive    and    highest    grade    grinding    machines    on 

market. 

ORDER  FROM  YOUR  JOBBER.    If  he  does  not  handle 

the  "American"  Line,  write  direct  to  factory. 

Western   Agent  : 

Merchants  Hardware  Specialties,  Calgary,  Alta. 

Agents  for  Eastern  Canada  : 

John  H.  Graham  &  Co.,  1 13  Chambers  St., 

New  York  City,  N.  Y. 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  82 
Quart   Full    Nickel 


No.  5822 
Quart   Full    Nickel 


No.   822 
Quart    Nickel    Body 


No.  22 
Quart  Brown   Enamel 


UNIVERSAL  VACUUM 
BOTTLES  AND  CARAFES 

In  manufacturing  Universal  Vacuum  vessels  great  care  is  taken 
that  every  filler  shall  be  of  the  highest  quality  that  it  is  possible  to 
produce.  Because  of  the  special  attention  that  is  given  to  Universal 
fillers  Universal  bottles  will  hold  their  contents  for  an  unusual  length 
of  time  without  loss  of  temperature.  By  a  patented  method  of  hold- 
ing the  filler  in  position  the  danger  of  breaking  the  bottle  is  greatly 
lessened. 

It  is  worth  while  to  insure  the  purchaser's  satisfaction  by  the 
extra  service  that  is  given  by  the  Universal  line. 

LANDERS,   FRARY   &  CLARK 


{universal) 


NEW  BRITAIN,  CONN. 


{universal} 


Four        cups        are 

nested       in       the 

cover,  making  five 

in  all. 


Four        cups        are 

nested       in       the 

cover,  making  five 

in  all. 


No.   58772 
Quart    Black    Leather 


No.  2822 
Quart  Full  Nickel 


Quart 


No.  592 
Corrugated     Nickel 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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BLACK    DIAMOND 

Wax   Finished   and   Labeled. 
30,   32   and   36-in*h   Best   Hickory. 
Guaranteed    all    White    and    of   Uni- 
form Quality. 

Each   Handle  in  a  Paper  Bag. 
Two   Dozen   in   a   Crate. 
The   Best   Handle   it   is   possible   to 
produce. 


Good  Profits  and  a  Quick  Turnover 

for  You. 

Think  what  a  fine  business  you  can 
build  up  on  an  assortment  of 

High  Class  Axe  Handles 

from  our  large  stock 


(iold    Coin — Single   Bit   Only. 

36  inch.     Hand   Shaved   Second   Growth   Hickory;    White   with    some   Red    Streaks. 

Free  from   knots   and    brashy    streaks.     Wax    Finished    and    Labeled. 

Each  Handle  in  Paper  Bag;  Two  Dozen  in  a  crate. 

A  Fine  Handle,  of  which  there  has  been   no  complaint. 


r. 


„..    .      ,       _,  Indiana— Single   Bit   Only. 

.0  inch;   Factory  Run  of  Mixed   Red  and   White  Hickory  with   a  few   Streaks  and   Spots, 

Machine   turned    and    Labeled.      They    run    to    much    better   handles   than    the 

low   grade  culls   usually   sold   for  this   class   of  goods. 

Two   dozen   in   Paper   Lined  Orate. 


White  Oak — Single  Bit   Only 

•'-ill-inch    First  Quality   Oak.   Labeled. 


ikm 


Black    Diamond — Double    Bit. 

3C-inch   Hickory. 

Black   Diamond — Single   Bit. 

30,    32    and    36-inch    Hickory. 

Black   Diamond — Boys 
28-inch    Hickory;    Ebony    Finish. 


Beauce   Pattern — Single  Bit 
Second  growl  h  Hickory.  32-inch.     No.  2  Fair  quality  Hickory,  32-inch.     Maple,  30.  32-inch. 

Selected    White   Oak.   32-inch. 

Order  early  for  immediate  shipment. 
We  are  Quick  Shippers. 


Pioneer — Double  Bit 

36  inch. 

Pioneer — Single   Bit 

32'  and   36   inch. 

Machine  turned  Hickory  of 
fair  grade,  with  occasional 
Spots  and  Streaks.  Polished 
and   Labeled. 


LEWIS  BROS.,  Limited,  Montreal 

WHOLESALE  DISTRIBUTORS  EVERYTHING   IN  HARDWARE 

RAILWAY  CONTRACTORS'  AND  PLUMBERS'  SUPPLIES 

SPORTING   GOODS,  CUTLERY,  PREPARED   ROOFING,   PAINTS  AND   GLASS 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best  designs  and  highest  standards  of  workmanship,  regardless  of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly  ground   and   designed   to  cut  hair,  not  break  it  off  by  main  force. 


BALL     BEARING 
Retailing  at  about  $2.50. 


NEW    MARKET    PATTERN 
Retailing   at   about   $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 
Retailing  at  about  $1.50 


Hunter,  Fetlock  and  Dog  Clipper 
Retailing   at   about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


The  Distant 
Control 


The  "STACK" 

Distant  Control  System 

gives  control  of  the  water  heater 
from  any  part  of  the  house. 

It  is  an  attachment  (supplied  with  the  Stack  Heater)  that  enables  you  to 
light  the  gas  from  your  kitchen  or  bathroom  or  bedroom,  even  if  the  heater 
is  located  in  the  basement.  If  you  are  downstairs  (at  the  heater)  and  want 
hot  water  for  the  laundry  or  any  household  purpose,  turn  on  the  control 
at  that  point,  and  the  heater  is  instantly  in  operation. 

IT  FILLS  A  LONG-FELT  WANT  FOR  A  LOW-PRICED  AUTOMATIC 
CONTROL  AND  FOR  THIS  REASON  IT  WILL  BE  IN  BIG  DEMAND. 

Stack  PPater  Heaters 

Are  guaranteed  to  produce  more  hot  water  for  a  given  quantity  of  gas,  and 
to  last  longer  than  any  other  copper  coil  heater  of  equal  capacity  made. 

Drop  a  line  for  full  details. 

James  Morrison  Brass  Mfg.  Co.,  limited 

93-97  Adelaide  Street  West,  TORONTO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


July  15,  1916. 


HARDWARE    AND    METAL 


■Quality  METALLIC^™' 

SHINGLES     SIDING     CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


1885     "QUALITY  FIRST"     1916 

It  Has  Paid  Us  and  Will  Pay  You 
We  can  always  give  you  prompt  shipment  of 

"EMPIRE"   Corrugated   Iron 


PAINTED  OR  GALVANIZED— STRAIGHT  OR  CURVED 
ALL  SIZES  AND  GAUGES 

Always  big  stocks,  including 

Corrugated  Ridge  Cap,   Hip  Cap,  Flashings,   etc. 

THE  QUALITY  HOUSE  IS  SAFEST— THINK  OF  SAFETY  FIRST 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&Rarms(p 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock,  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only    4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 
28  Gauge,  26  or  28  inch  Barrel 
.45  Caliber,  26  inch  Barrel 
.44  Caliber.  26  inch  Barrel 
.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY  FOR   A  CATALOG  OF   OUR   COMPLETE   LINE 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  battery  that  makes 

Repeating     Sales 


"North  Star" 
Dry  Cells 

are  unique  in  their  recuperat- 
ing powers  and  durability. 

Once  tried,  they're  always 
used. 

THE  WESTERN  BAT- 
TERY FOR  THE  WEST- 
ERN NEED.  Your  Jobber 
will  supply  you  quickly.  Write 
him  now. 

Canada  Dry  Cells,  Limited 

Winnipeg,  Man. 


Mr.   Dealer:     Here's    Your   Chance  to  Make 
Your  Store   Headquarters   for  Best    Trade. 


Poultry  Fencing 

Not  Mere  Poultry  Netting 


Stands    up    straight, 
stretches  flat,  all  wires 
of  even  length. 

Made   of   Open  Hearth  Steel 

FenceWire— tough,  elastic,  springy 

—will  not  snap  or  break  under  shock 

or  atmospheric  changes.     Our  method 

of  galvanizing  prevents  rust.     Vt  ill  not 

flake,  chipor  peel  off.  The  joints  are  secur- 

ly  held  with  tho  "Peerless  Lock"  and  can  be 

erected  on  the  most  uneven  ground  without 

Duckling,  snapping  or  kinking.    The  heavy  stay 

wires  prevent  sagging  and  require  only  half   as 

many  posts  as  other  fences.    Keeps  all  animals  out, 

contines  the  smallest  chicks,  they  can't  get  through 

Valuable  Territory  Open  to  Good  Dealers 

We  still  have  many  fine  openings  for  good  reliable  dealers. 
If  you  want  to  be  the  leading  fence  dealer  in  your  locality 
write  at  once.  Never  has  there  been  a  better  time  to  sell 
quality  fencing.  You  can  make  yonr  store  headquarters  for  the 
best  trade.  JDon't  fail  to  writeandgetourDealer'sProposition. 
THE  BANWELL-HOXIE  WIRE  FENCE  CO.,  Ltd. 
Winnipeg,  Man.      Hamilton,  Ont. 


LANE'S    UNIQUE    RATCHET    WRENCH 


Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  case  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains: — 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads   on   Ford   car,   including  the   cylinder   head. 


STANDARD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
%  to  y2  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16  in.  Cap  screw  heads  from  5-16  In.  to  %  in. 
WRITE  FOR  PRICES. 

WILL  B.  LANE,  ch.cago  D"rbor-n "'ill! 

Carried  in  stock  by:  Lewis  Bros.,  Ltd.,  Montreal;  Marshall-Wells  Hdwe. 
Co.,  Winnipeg;  Marshall-Wells  Alberta  Co.,  Edmonton;  J.  3.  Mitchell 
&  Co.,  Sherbrooke;  Wood,  Vallance,  Ltd.,  Winnipeg;  Wood,  Vallance, 
Ltd.,  Hamilton;  Wood,  Vallance,  Ltd.,  Toronto;  Wood,  Vallance  & 
Lewis,   Calgary. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"It  Pays  Ta  Advertise 


Thus  ends  a  Plym- 
outh dealer's  letter 
in  which  he  states, 
"We  have  the  sam- 
ple hanging  close  to 
our  coils  of  rope  and 
have  no  trouble  iri| 
getting  from  1  to  2 
cents  a  lb.  more  for 
the  rope  than  we 
could  before." 


He 


III]) 


The  hank  of  Ma- 
nila fiber  referred  to 
and  shown  here  is 
one  feature  of  the  ef- 
fective advertising 
I  service  we  furnish 
'free  to  Plymouth 
dealers.  If  you  sell 
Plymouth  Rope,  this 
advertising  will  help 
you  to  sell  more. 


y*^**" 


i.  % 


t 


A 


PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.  WELLAND,  CANADA 

INDEPENDENT  CORDAGE  CO.,  LIMITED 

I TORONTO,  CANADA  CANADIAN  SALES  AGENTS 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "       "      "       SC  935 
Corrugated  Tee  Hinges..   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed   in   this   attractive    and    common-sense 
No.  SC  935  manner. 

For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 

CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


OFFICIAL 

AWAR  D 
RI  BBON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

!9I5 


i*&6 


PRES'.i)E"Tof  the  sunRionjur.r 


0IRECTGROF  EXHIBITS 

SECT'Y  OFTHEiHTEHHATIONAL 
AWARD  SYSTCM 

M  E  DA  L 
HONOR 

DEPARTMENT  OF 

MANUi-'ACTURESANU 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dental turning  of 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  R  I  MO  NT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE  WRENCH 
WOOD   HANDLE 


WITH  FLAT-LINK  OR  CABLE   CHAIN 


7/  interested,  tear  out  this-  page  and  keep  with  Letters  to  be  answered. 
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PRODUCTS 


***>, 


"HAMILTON"  PIG  IRON 

BASIC,  MALLEABLE  AND  FOUNDRY 

IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,   ETC. 

Steel.  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered  Liquor 

Bright,  Galvanized  and  Tinned.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Nails,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 

NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE  HARDWARE 

Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and  Couplings. 

SCREWS 
Wood  and  Machine  Steel,  Brass  and  Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty. 


The  Steel  Company  of  Canada,  Limited 


<V 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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If  Spare  Time  Means  Dollars 

to  You 

If  an  extra  $5.00  or  $10.00  a  week  interests  you 
and  you  have  two  or  three  hours  a  day  that  you 
can  spare,  let  us  tell  you  how  that  much  time 
can  be  turned  into  money.  The  more  time  you 
have  the  better  the  pay.  We'll  buy  all  you  have 
and  pay  cash  for  it. 

We  need  bright,  active,  hustling  young  men  as 
district  representatives.  We  will  within  the  next 
month  make  hundreds  of  appointments — why 
not  write  at  once  and  secure  your  district.  If 
you  are  looking  for  an  increase  in  wages,  to  t  )ke 
care  of  your  many  extra  summer  needs  —  our 
plan  provides  the  money  for  them  without  inter- 
fering in  the  least  with  your  regular  duties. 

We  need  a  man  in  your  home  town  to  represent  us,  and  for  that 
service,  his  earnings  will  be  liberal.  That,  we  will  tell  you  all 
about  when  you  write  us. 

Do  so  to-day — next  week  every  minute  of  your  spare  time  will 
count  for  you  in  cash. 

Address 

THE    MACLEAN    PUBLISHING    CO. 

D^nr.  H.  M.  TORONTO  -  CANADA 
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FILE 

1  FILOSOPHY 

*S     ....     in,     mi     ah     lAti 


NICHOLSON  FILE  CO. 

PROVI  DENCER.IUS  .A 

i  i  i  r 


Kearney  &  Foot,  Great 
American,  Arcade, 


You  Should  Have  a  Copy 

We  want  to  put  into  the  hands  of  every  reader  of  Hardware 
and  Metal  a  copy   of   this   little   booklet.    It    is    worth 
reading  because  it  emphasizes  the  up-to-date  manu- 
facturer's   appreciation    of    riles,    and    the    part 
files  have  in  developing  efficient  shop  practice. 
We  have  spent  many  years  educating  manu- 
facturers,    shop     superintendents     and 
workmen  that  it  is  wasteful  to  use  a 
file  when  it  has  reached  its  "in- 
efficient   point."    The    result 
has  been  a  wonderful  in- 
crease   in    the    demand 
for     the     Famous 
Western,        ^^gg       jg^  Five  files. 

Globe 


(£XCade  in  Canada) 


Dealers  who  have  been  selling  the  Famous  Five 
have  had  remarkable  demand  for  their  full  lines,  so 
much  so  that  they  sell  <)0%  of  the  files  sold  in 
Canada  to-day. 

NICHOLSON  FILE  COMPANY,  Jobber.  Everywhere,  Port  Hope,  Ont. 


See  That  Coupon 


"> 


rF  that  same  coupon  pointed  to  a  $50.00  bill,  it  would  hardly  be  of  more  value 
than  the  message  it  will  bring  you   if  filled  out  and  returned  to-day.    That 
coupon  will  show  you  how  to  turn  your  spare  time  into  golden  dollars.  Better  fill 
it  out  and  send  it  to  us,  hadn't  you?    Don't  allow  this  opportunity  to  get  away. 

When  you  have  a  spare  hour  or  two,  why  not  turn  it  into  cash?  That's  exactly 
what  our  plan  is  for.  It  gives  any  one  a  big  opportunity  of  making  any  spare 
moments  produce  results.  One  hour  a  day  is  easily  good  for  an  extra  $5.00  a 
week.  Your  earnings  depend  entirely  on  the  amount  of  time  you  devote  to  the 
plan.    That  coupon  is  waiting  Right  Here.  Better  send  it  along. 

_Tear  It  Here.     Mail  It  To-day. 

I  '" 

TTl#»       IX/Iai^l     **«n       PllKlicVlinO"      PA  !         The  MatLean  Publishing  Co.,  Limited, 

1  I1C       lYlCtCLlt-CllI       I     UKJlloIllUg      VxU*  I  143-153   University   Avenue.   Toronto,   Ont. 

LIMITED  <3entemen, — Do    I   understand    that   you    have   a   plan 

I        that  will  turn  my  spare  time  into  Dollars?     If  that's 
143-153   University    Avenue  I        right,— Rush  full  particulars.     I'm   interested. 

TORONTO  ONTARIO  Name 

Address   
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Our  Conductor  Pipe  and  Eavestrough  fit  easily 
and  require  little  solder. 

Elbows,    Skylights,    Valleys,    Ridge    Roll,   Ventilators   and    CORRUGATED   IRON. 
We  also  carry  a  large  stock  of  Galvanized  Sheets. 


WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT  IT 


WHEELER  &  BAIN 


179  KING  STREET  EAST 
108  GEORGE  STREET 


TORONTO 


BUFFALO  BRAND 


Oils,  Lubricants 
and  Specialties 


are 


The  ONLY  Oils  in  Western  Canada  which 
are  not  sold  direct  to  consumers. 

The  ONLY  firm  who  protects  the  Dealer 
in  this  way  is 


Prairie  City  Oil  Company,  Ltd. 

WINNIPEG,  MAN. 

Place  your  order  with    the   one  and  only  firm  who  has 
your  interests  at   heart,   and   protects  you  in  this  way. 


£ 


hl.lilililililiii 


ililiiiliiiliiTln.l.i.l.i 


Stanley  Adjustable  Try  and 
Mitre  Square  No.  21 

The  Blade  is  adjustable,  and  as  it  can  he 
reversed,  provides  any  size  of  try  or  mitre  square 
within  the  capacity  of  the  tool.  In  reversing, 
it  is  not  necessary  to  remove  the  blade  from  the 
handle,  consequently  the  tool  is  always  assem- 
bled and  ready  for  use. 

The  edges  of  the  Blade  are  machined,  gradu- 
ated in  8ths,  16ths  and  32nds  of  inches,  and  the 
tool  is  square  inside  and  out. 

Both  Handle  and  Blade  are  nickel-plated. 
Made  in  three  sizes- — 6— 9— 12-inch  blades. 

Send  for  special  circular. 

Stan  ley  Rule  &  Level  Co 

New  Britain,  Conn.  U.S.A. 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd, 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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STAINLESS 

TABLE    I 'XL    CUTLERY 

Manufactured  by 

GEO.  WOSTENHOLM  &  SON 


4618T 


4618T 


Stainless  steel  table  cutlery  requires  no  cleaning  or  rubbing.    It  positively  does 
away  with  ail  bath-brick  and  knife-cleaning  boards. 

Can  be  used  on  fruit  or  anything  containing  acids  without  fear  of  rust  or  terrible 
stains. 

Has  every  feature  desired  in  table  cutlery.     No  rust  or  stains,  will  not  become 
scratched  or  shabby,  always  holds  its  lustre.    Can  be  sharpened  on  ordinary  steel. 

GET  SAMPLES  FROM  YOUR  JOBBER  AT  ONCE    AND    BE   IN    LINE 

A.  MACFARLANE  &  CO.,  Montreal,    Canadian  Representatives 


The  Maytag  Multi- 
Motor  Washer 
Complete  with 
Engine  and  Swing- 
ing Wringer. 


The   Maytag    Hand    Power    Washer 

Makes  Easy  the  Heaviest 

Family  Washing. 


Have  YOU  joined  the 
army  of  wide-awake 
dealers  who  are  hand- 
ling our  line  of  washers? 


In   addition   to  the  above  are  two  other  washers,   "The   Maytag  Power"   equipped  with 
pulley    to    be    run    with    separate    engine,  and    "The    Maytag    Electric-"    which   are    the 

Four  Best  Washing  Machines  in  the  World 

Write  for  prices  and  particulars  re  exclusive  contract  and  do  it  to-day — NOW. 

The    Maytag    Company,    Limited,    Winnipeg 


//  interested,  tear  out  this  page  cud  keep  with,  letters  to  he  unmiered. 


14 


HARDWARE    AND    METAL 


Julv  15,  19K5. 


PREMIER 
LEADER    With 
Reservoir     and 
High    Closet  — 
Coal    or    Wood 


DAVIDSON'S 

PREMIER  LEADER 

Steel  Range 

The  greatest  value  in  a  steel  range  on  the  market. 
Remember  the  Premier  Leader  is  sold  at  a  remarkably 
low  price.  We  got  it  out  with  the  intention  of  making 
it  not  only  a  "Leader"  by  name,  but  a  "Leader"  with 
the  people  of  Canada. 

The  oven  is  made  of  heavy  steel,  strongly  braced  to 
prevent  warping. 

The  top  is  made  in  sections  and  all  centres  and  covers 
are  strongly  ribbed. 

The  body  is  made  of  heavy  steel  and  all  lined  with 
asbestos. 

The  nickelled  trimmings  are  neat  and  easy  to  clean. 
Now  is  the  time  to  get  after  the  stove  business.  Order 
a  sample  Premier  Leader  and  you  will  be  surprised 
with  the  stove  sales  you  will  make  this  coming  fall. 

The   Thos.  Davidson   Mfg. 
Company,  Limited 

Toronto  MONTREAL  Winnipeg 


Easy  to 
Sell 


QUALITY 
FIRST 


The  frame  of  this  saw  is  manufac- 
tured from  selected  hard  white 
maple,    and   is    of   extra    heavy    con- 

riveted  crossbar  and  finished  in  light  vermilion  enam^TheYod' is "flxtra" wS" 
with  a  buckle  almost  double  that  of  any  other  make  weignt. 

The  blade  is  manufactured  from  the  best  crucible'  steel,  with  mirror  finish,  and  the 
teeth  are  our  new  lance  pattern,  which  is  noted  for  easy  and  rapid  work.  Our  process 
of  tempering  gives  a  keen  cutting  edge  with  a  durability  not  equalled  bv  any  other 
make  of  saw.       Every  part  of  each  saw  is  fully  guaranteed.    Put  up   in   half-dozen   < 


ises.        = 


R.  H.  Smith  Co.,  Ltd  ,  St.  Catharines,  Ont.   1 


The  firms  who  adver- 
tise are  the  firms  who 
invite  your  patronage, 
and  are  most  deserv- 
ing of  it.  A  product 
that  is  persistently 
advertised  to  the  criti- 
cal dealer  is  a  product 
that  can  be  relied 
upon  to  give  the  satis- 
faction desired,  for 
the  maker  behind  that 
product  must  have 
confidence  that  it  will 
earn  your  approval; 
otherwise,  he  would 
not  dream  of  holding 
it  up  for  your  and 
your  customer's  criti- 
cism. 


Established    1855 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CARLETON  PLACE 


WINNIPEG 


Study  These  Diagrams 

A  FURNACE  has  two  principal  functions:  I.  To  get  the  heat  out  of  the  coal  to  the 
maximum;  and  2.  To  deliver  this  heat  to  where  it  is  required  in  full  measure.  A 
third  essential  of  a  good  furnace  is  to  economize  the  fuel  and  a  fourth  is  to  provide 
a  heated  air  with  a  proper  amount  of  moisture.  The  Sterling  Furnace,  judged  by  these 
four  tests,  is  perfect.  Note  these  two  illustrations  and  the  interpretive  inscription  under 
each. 

A 


One  air  current  passes  through  the  Draft  Door  iu  front, 
passes  through  the  Ashpit  "a,"  theu  through  the  Coal 
"b,"  and  out  into  the  Combustion  Dome  "c,"  where  it 
mixes  with  the  gases  and  burns  them ;  finally  into  the 
Radiator  "d,"  and  round  through  the  Radiator  "e"  into 
the  Smoke  Pipe  "f,"  and  so  up  the  Chimney.  This  air 
is  used  ouly  for  combustion.     It  cannot  enter  the  rooms. 

This  Heat-Retaining  Apron  feature  of  the  STERLING  FURNACE  is 
distinctive.  Repeated  tests  have  shown  the  heat-delivery  capacity  of 
the  Sterling  Furnace  to  be  from  one-fifth  to  one-half  greater  than  ordi- 
nary furnaces,  and  the  greatest  single  reason  for  this  is  that  wonder- 
fully  simple  device,  the  HEAT-RETAINING  APRON. 


The  other  air  current  enters  through  the  Air  tube  "a." 
In  the  (Sterling  Furnace  it  is  here  divided  into  two  dis- 
tinct streams.  The  fast-moving  air  passes  inside  of  the 
Heat-Retaining  Apron  "b,"  rising  between  the  Radiator 
and  Combustion  Dome  "c."  The  slow-moving  air  goes 
up  outside  the  apron  "A."  Both  currents  theu  join  again 
at  the  top  and  enter  the  pipes  "e"  which  conduct  the 
warmed  air  to  the  rooms. 

WATCH  THIS  SPACE  NEXT  WEEK 

when  we  will  have  something  further  to  say  concerning  this  wonderful 
advance  in  furnace  construction,  namely — the  "HEAT  APRON,"  which 
means   less   COAL   burned,  with    more   heat  and   a   better  class   of  heat. 


Findlay  Bros.  Co.,  Ltd., 


C  AR  LETON'PL  ACE 
AND     WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacturers  of     NAILS    ail<i    WIRE 

all  Kinds 


SINGLE     LOOP 


The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Diggins.  Stair  Bldg.,  Toronto.  Ont.  H.  E.  O.  Bull.  Montreal.  Que. 

Harry  F.  Moulden.    Winnipeg.  Man.  Geo.  W.  Laidlaw.  Vancouver,  B.  C. 


Something  Every  House- 
keeper Should  Buy 


THE   MONITOR, 

ROTARY  LAWN 

-.  CLOTHES 
DRYER,. 


It  carries  150  ft. 
of  Line  and  every 
line  is  within  easy 
reach.  Stand  in 
one  spot  to  hang 
out  a  large  wash. 

No  tramping 
through  the  mud, 
carting  a  heavily 
loaded  clothes  bas- 
ket around  the 
yard. 


The  Lines  Come  to  You 

No  soiled  clothes.    No  dirty  lines.    No  obstruction  on  lawn 
or  yard.     No  trouble  to  set  up  or  take  down. 

("A"  105  Ft.  Line 
2  styles  { 

l"B"  150     " 

MADE  BY 

Cummer-Dowswell,  Limited 

HAMILTON,  ONT. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


THE  WHITE  MOP  WRINGERS 


Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Fly  Screen 

WIRE 
CLOTH 


m 


OUR   LINE    of    Fly    Screen 
Wire  Cloth  is  a  very  profit- 
able and  satisfactory  one. 

It  is  quality  through  and  through, 
and  sells  at  a  very  popular  price. 

Sold  by  all  Jobbers. 
Order  your  supply   now. 

Catalog  on  request. 

CANADA  WIRE  &  IRON 
GOODS  CO. 

Hamilton,  Ont. 

Eastern  Representative: 

H.  E.  O.  BULL 

1  84  Mance  St..  Montreal.  Que. 


For  You—The  Dealer 

"IDEAL"  FENCE  is  sold  to  the  farmer  through  the  dealer 
only.      Every    rod    sold    contains    a    profit    for   some  dealer. 

FOR  YOUR  CUSTOMER 

The  fiirnier  gets  full  value  for  every  dollar  invested. 
"IDEAL"  is  made  as  represented.  EVETtY  PURCHASER 
IS  A   SATISFIED  CUSTOMER. 

The"IDEAL"SPECIALSALESPLAN 

allows  you  to  compete  with  "Mail-order-houses."  No  In- 
vestment—no handling — no  collections.  Vi.u  make  a  profit 
on  every  sale.  You  retain  and  strengthen  your  connection 
with  the  farmer. 

Full   particulars  sent  on  request. 

The  McGREGOR-BANWELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


"' '"■' " '"  ■''.".' .I.I.J.I  ■     I'.lllll    .yiM.I.II. 

Wrought  and  steel  Plate 


w'-W~:-;':^:'W 


OF  ALL 

DESCRIPTIONS 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee   Quality   and  Service. 

Wrought     Washer    Mfg.    Co 

MILWAUKEE,  WIS. 


Did  it  ever  occur  to  you 

that  each  of  those  ten-inch  Hack  Saws  you  pass  over 
the  counter  has  one  hundred  and  eighty  teeth. 

II  And  that  the  failure  of  a  few  of  them  might  be  laid 
to  your  account  as  the  Dealer  who  sold  the  saws. 

1!  It  might  pay  to  investigate  those  teeth  a  little. 

1i  There  are  two  ways  of  cutting  teeth.  One  is  cheap 
and  fast.  It  consists  of  punching  the  teeth  out  of  the 
solid  blank.  The  great  disadvantage  is  that  it  frac- 
tures the  steel  and  thus  weakens  the  tooth. 

U  The  other  way  is  to  pack  the  blanks  into  the  bed 
of  a  milling  machine  and  mill  the  teeth.  This  is  more 
expensive.  Milling  Cutters  cost  quite  a  lot  more  than 
punches.  It  is  slower,  as  the  teeth  are  cut  out  and 
not  stamped  out.  But  it  gives  a  tooth  that  will  stand 
up  and  give  consistently  good  service,  and  that 's  what 
you're  after  to  maintain  your  reputation. 

H  Another  apparently  little  thing — but  it  counts — 
heavily. 

VICTOR   BLADE— CANADIAN   MADE. 


_i 


Victor  Saw   Works,  Ltd. 

HAMILTON,  ONTARIO 


//  interested,  tear  out  this  page  and  keep  ivith  letters  to  be  answered. 
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ATTRACTIVE,  CONVENIENT,  DURABLE,  REASONABLE  IN  PRICE 


Our    Patented    Metal    Shelf    Boxes    will    improve    the    appearance 

of  your  store,  and  will  enable  you  to  give  your  customers  quicker 
and   more  efficient   service. 


Advise1 


us     spai 


you     have     available 


rdielf     boxes     and 


shelving,    and    we    will    sketch 
price  for  same. 


nit    plan    and    give    you    our    best 


Send   for   illustrated   catalogue,   it   will   interest   you. 


CAMERON  AND  CAMPBELL, 


TORONTO 


More-Profit  Pumps 
—Real  Profit 

No    use    to   sell    a    pump    that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered      The  cost 
of  repairs  is  dead  loss 
of  time   and   temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.    Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

6ALT,  CANADA 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Designed  for  Safety,  Strength 
and  Durability 

Will  not  open  of  itself  when  in  use  and  will  not 
break  under  the  heaviest  strain.  Outwears  a  dozen 
straps. 

WE  GUARANTEE  EVERY  FASTENER  AND  FRO- 
TECT  DEALERS  AGAINST  UNFAIR  COMPETI- 
TION BY  NOT  SELLING  TO  CUT-RATE  MAIL 
ORDER  HOUSES. 


It  means  sure-satisfaction   to  customer 
profit    for    dealers. 

Drop  a  line  for  price. 

Manufactured  by 


and    a   good 


The   Imperial  Mfg.  Company 

Welland,  Ontario 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


July  15,  1916. 


HARDWARE    AND   METAL 


19 


We  regard  the  fine  co-operation 
of  the  hardware  trade  as  one  of 
EVEREADY'S   greatest  assets. 

The  livest  hardware  dealers  in  the 
country  have  built  for  themselves 
a  steady,  growing  trade  in 
EVEREADY  Lights  and  "repeats" 
for  Tungsten  Batteries  and  Mazda 
lamps.  Displaying  this  line  brings 
people  into  your  store. 


FOR  PROFITS 

_^_^ ^*         Name 

^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^r    Address 

If  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 


,*    Send  me 

complete 

information 

about  Eveready 

introductory    order 

proposition. 
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WHY  NOT  GET  THE  BEST? 

When  spending  your  money  or  suggesting 
to  others  the  spending  of  money  for  Rubber 
Goods,  why  not  insist  on  the  best. 

In  that  respect  you  run  no  risk  when  your  choice  is  from  the 

DOMINION 

RUBBER  SYSTEM 

Dependable  quality  in  the  Rubber  Goods  we  manufacture 
for  the  Hardware  Trade  is  an  assured  fact,  and  back  of  all  is 
our  unequalled  service  which  always  gives  satisfaction. 

No  matter  what  the  need  in  rubber  may  be,  write  to  our 
nearest  Branch  or  direct  to  our  Head  Office. 


Canadian  Consolidated  Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "Service"  Branches  Throughout  Canada 


//  interested,  tear  out  this  page   ana  Keep  with  letters  to  he  answered. 
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UNFORTUNATE 
UNNECESSARY 

No  one  cares  to  take  the  chance 
of  having  a  sudden  wind  slam  the 
door  against  the  car  while  entering 
or  leaving  the  garage  because  this  means 
smashed  glass,  broken  lamps,  bent  mud 
guards,  and  other  useless  expense. 

That's  why  the  Stanley  Garage  Door 
HoMer  sells  so  easily.  Everyone  sees  its  value 
at  a  glance.  It  locks  the  door  open.  This  is 
now  a  staple  article  for  every  hardware  store. 
If  you  have  not  as  yet  stocked  it  you  are  missing 
splendid,  profitable  sales. 

Write  to-day  for  latest  catalog  on  Stanley  Garage 
Hardware.     It's   worth   eareful   reading. 


NEW    BRITAIN, 


New   York 
100  Lafayette   Street 


CONN..    U.S.A. 


Chieago 
73   East  Lake   Street 


Canadian   Representatives : 
A.  McFarlane  &  Co.,   Coristine  Bldg.,  Montreal 


CMiAOH 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 

Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 


John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Branch 


a 


DOMINION 


Charcoal  Tinplates 


High-Grade     Genuine     Charcoal    Plates 
Tissue  Packed. 

Specify  "DOMINION  CROWN" 
on  your  next  order. 


A.C.LESLIE&  CO.,  LIMITED 

MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Value  of  a  Good  Business  Policy 

A  Consistent  Policy  Followed  Out  in  a  Saskatchewan  Store  Has  Brought  Success- 
Catalog  Issued  for  Rural  Customers — a  Broad  Guarantee — Rest  Room 

for  Customers 

Rased  on  an  interview  by  a  Hardware  and  Metal  representative  with  W.   W.  Cooper  of  the  W.  W.  Cooper  Co.,  Swift  Current,  Sask. 


"W 


E  continue  to  adhere  to  a 
policy  of  refunding  the 
money  for  any  article,  which 
for  any  reason,  does  not  suit  a  custom- 
er," said  W.  W.  Cooper,  of  the  W.  W, 
Cooper  Co.,  Swift  Current,  Sask.  "We 
have  been  in  business  here  for  twelve 
years,  and  during  that  time  we  have  won 
the  confidence  of  an  exceedingly  large 
number  of  patrons.  We  make  a  close 
study  of  the  needs  of  our  customers.  We 
buy  to  the  best  advantage,  and  give  our 
customers  the  benefit  of  the  closest 
prices  consistent  with  sound  business 
methods. 

"Our  store   is   a   departmental   store, 


with  several  large  departments,  includ- 
ing hardware,  dry  goods,  stationery, 
toilet  goods,  gloves  and  hosiery,  men's 
furnishings,  boots  and  shoes,  furniture, 
groceries.  Among  our  chief  competitors 
are  the  large  mail  order  houses,  located 
in  distant  cities.  They  ship  in  their 
catalogues  in  large  numbers,  and  their 
prices  on  many  lines  are  very  attractive. 
We  devote  our  best  efforts  towards  off- 
setting this  competition  and  we  have 
been  very  successful  in  keeping  an  ex- 
ceedingly large  share  of  trade  at  home. 
"We  have  a  large  purchasing  power, 
and  are  therefore  able  to  compete  suc- 
cessfully on  most  lines,  with  the  mail 
order  houses. 


Cooper's  Guarantee 

"Our  guarantee  is  very  broad  and  we 
publish  it  far  and  wide.  It  is  as  fol- 
lows: 

"  'We  guarantee  every  purchase  made 
from  us  to  be  entirely  satisfactory.  If 
for  any  reason  you  are  not  thoroughly 
satisfied  with  any  article  purchased 
from  us,  or  if  you  do  not  consider  yon 
have  received  good  value  for  your 
money,  we  want  you  to  return  it  at  our 
expense,  and  your  money  will  be  cheer- 
fully refunded.  If  this  guarantee  is  not 
broad  enough,  write  one  to  suit  your- 
self.' 

"We  call  our  store,  'The  People's 
Store.'    We  really  have  12  stores  in  one. 


Interior  of  store  of  W.  W.  Cooper,  of  Swift  Current,  Sask.     This  firm  guarantees  every  article  to  be  satisfactory  or  money 

is  refunded. 
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"We  extend  a  hearty  welcome  to  all 
visitors  to  Swift  'Current  to  make  our 
store  their  headquarters.  When  they 
arrive  here  we  try  to  make  them  feel 
at  home. 

A  New  Department 

"The  latest  addition  to  the  store  is 
a  bargain  basement.  During  the  short 
time  it  has  been  open  to  the  public  it 
has  met  with  a  success  that  has  been 
nothing  short  of  phenomenal. 

"This  'basement  covers  a  floor  space 
of  albout  3,000  feet  and  is  beautifully 
lighted  and  neatly  decorated.  A  large 
arch  divides  the  two  sections. 

"In  the  north  wing  tinware  and  hard- 
ware specialties  are  featured,  including 
refrigerators,  stoves  and  electric  appli- 
ances. 

"In  the  south  wing  a  large  and  com- 
prehensive range  of  crockery  and  fancy 
china  are  neatly  displayed.  Rows  of 
tables  displaying  stationery,  dry  good? 
accessories,  pictures,  games,  toys,  and 
many  other  articles1  makes  this  depart- 
ment replete  with  everything  generally 
found  in  a  bargain  basement. 

Ice  Cream  Parlor 


"Not  the  least  attractive  section  in 
this  department  is  the  ice  cream  parlor 
— the  coolest  spot  in  the  city  on  the  hot- 
test day  in  summer. 

A  New  Rest  Room 

"Adjoining  the  basement  a  rest  room 
has  been  installed  for  the  convenience 
and  comfort  of  patrons.  This  feature 
has  been  greatly  appreciated  by  the 
pubiic,  and  has  added  much  to  the 
store's  prestige  and  popularity. 

"The  aim  of  this  department  is  to 
live  up  to  its  name  and  offer  to  its 
many  patrons  seasonable  and  dependable 
merchandise  at  reasonable  prices. 

Issued  a  Catalogue 

"In  order  to  place  our  business  and 
stock,  more  prominently  before  the  farm 
trade  we  recently  issued  a  32-page  cata- 
logue and  price  list.  A  page  from  the 
hardware  section  of  the  catalogue  is  re- 
produced herewith.  The  catalogue  was 
published  with  a  view  of  improving  our 
service  to  the  rural  public,  who,  we  'be- 
lieve, will  find  that  it  will  facilitate  or- 
dering by  rural  telephone  or  mail.  All 
mail  orders  receive  prompt  attention, 
and  whenever  possible,  the  orders  are 
shipped  on  the  day  on  which  they  are 
received.  In  acknowledging  mail  ord- 
ers, we  enclose  a  neatly  printed  card 
measuring  3%  x  5^4  inches,  printed  in 
two  colors  and  bearing  the  following: 
'Thank  you.  We  appreciate  your  order 
■ — which  we  hope  has  been  filled  to  your 
satisfaction  and  trust  we  may  be  fav- 
ored with  the  continuance  of  your  busi- 
ness.' Illustrations  have  not  been  used 
to    anv   great   extent   in    our  first    cata- 


CO.    SWIFT    CUVBBNT.    SASEATCH 


HI    BIOOEST    VALUE  THA 


HARDWARE  DEPARTMENT 


ALARM    CLOCKS 

Baby  Ben     83.00 

Big  Ben       $3.00 

Speedmeter     $1.50 

AMMUNITION 

All   Sues   Carried  in  Stock. 

No.  13—  to— 20.  Regal  Brand,  per  box 

ol  25  75* 

No.    12—16—21.    U.M.C    Nitra    Club. 

per  box  of  25  80* 

Anvile,  per  lb  15* 

Awls  for  Harness,  j  lor 5* 

Axee.  2«  to  alb   95* 

Babbit  from  .      \ 25*  to  75* 

Bag! 

White  Cotton,  per  dor $3.50 

X  Cotton,  per  dor $3.75 

Oat,  per   ioo   $10.00 

Barn  Door  Track,  per  ft 10** 

Bam  Door  Roller*,  per  pair..  $1.00 

Navvy     $3.50 

Red  Garden    $5.00 

Bara,  Crow   per  lb  10* 

Bath  Brick  2  for  25* 

Bitterns,  Dry     .   Prices  on  application 

No.  8  Galvanired $1.50 

No.  o  Galvani2ed  $1.65 

No.  9  Copper,  pit  or  Hat  bottom  . . 
$.->.(«> 

Bolts,  all  sires per  Tb  15* 

Bowie,  Butter 

'Sin.   50* 

I7in 95* 

loin $1.50 

Butts,  per  dor.  lota 
3      x]       $2.50 

D.B.  or  A.C. 

M  *M  $2.70 

<     >l      $3.60 

4vi  xaX  $6.40 

s     -l      $8.15 

6x6       $8.30 

PIIICES    SUBJECT    TO    C» 


Can  Opener* 

Carriers,  Hay.  prices  on  applicat 

Castors,  Bed  per  set 

Chains,  Logging  per  lb 

Clothes  Line 

Cotton,  50ft.  for  ..'. 

Sisal  Waxed,  soft,  for   

SisalPlain,  jolt,  for 

Coal,  Blacksmiths,  per  Ton  $1 

Compound  Welding,  sib  for  ... 

Cottage  Latches  No.  s   ..  2  lot 

Damper  Stove  Pipe,  6  and  7  in. 

Drills  all  sizes,   both    for    Brace 

Machine. 

Drive  Well  Points 

ij-ix  joxtjo $2.75 

i'A  xjoxoo $2.25 

Drenching  Bit*  $2.50 

Elbow*,  Stove  Pipe,  6in.  and  7in.  25* 

Faucets,  Wood 15* 

Pelt.  Carpet,  per  tb   6* 

Pire  Backs,  lit  any  slo.c     ...  $1.25 

Forks,  3  T  strapped  75* 

Glass,  Window,  all  sues. 

Glue,  Brown,  per  lb    25* 

Glue,  Liquid,  per  tin  .. 

35*.  C5«,  and  $1.25 

Goggles,  a  pair     25* 

Grease,  Axle 

lib.  Two  for  25* 

3lb      35* 

Sib     50* 

95* 

'.  per  lb     S'/,t 


Grinds! 

Double  Barrel  $12.00  t 
Single  Birrel  

Graphite,    i  tb    Tin    

Halters 

Colt      


$50.00 

$7.00 

....  45* 


ell-made 


...  75* 
$1.25 
$1.75 


Page  from  the  hardware  section  of  the 

catalog  issued  by  the  W.  W.  Cooper 

Co.,  Ltd.,  Swift  Current,  Sask. 

logue.  We  realize  the  value  of  illustra- 
tions, however,  and  expect  to  use  them 
to  a  greater  extent  in  future  catalogues. 

"Numbers  of  each  line  are  given  and 
prices  are  quoted  on  every  article  listed 
in  the  catalogue.  Owing  to  the  uncertain 
conditions  which  have  prevailed  in  the 
markets  during  the  past  two  years,  we 
have  stipulated  that  prices  in  the  cata- 
logue are  subject  to  change  without 
notice.  We  tried,  however,  to  forsee  our 
requirements  as  far  ahead  as  possible, 
and  covered  ourselves  on  many  lines 
which  were  going  to  be  featured  in  the 
catalogue. 

An  Invitation 

On  the  back  cover  of  the  catalogue, 
old  and  new  customers  are  invited  to 
visit  the  store.  The  invitation  as  it  ap- 
pears on  the  catalogue  is  as  follows: — 

"'Our  catalogue  has  possibly  been 
the  means  only  of  introducing  our  store 
to  you,  but  in  many  instances  it  is  just 
a   'Calling  Card'  to  our  old-established 


IS    YOUR    PAPER    DELIVERED 
PROMPTLY? 

Hardware  and  Metal  is  anxious 
that  readers  should  receive  their 
copy  promptly  on  the  day  of  issue. 
Subscribers  living  within  a  ten-hour 
journey  by  railway  from  Toronto 
should  receive  their  paper  on  Sat- 
urday each  week.  If  you  are  not 
getting  your  copy  at  the  time  you 
think  you  should,  kindly  let  us 
know  and  we  will  endeavor  to 
remedy  matters. 


business  friends,  reminding  them  of  our 
desire  and  ability  to  serve  them  in  what- 
ever capacity  their  mercantile  require- 
ments might  suggest.  Whether  it  serves 
in  the  role  of  a  new  or  old  'card,'  the 
object  of  its  'call'  is  just  the  same — an 
invitation  to  you  to  make  us  a  return 
'call,'  either  in  person,  by  mail,  wire  or 
telephone,  when  we  assure  you  our  com- 
mercial hospitality  will  be  extended  to 
you  in  its  entirety;  high  quality  goods, 
low  prices,  considerate  and  courteous 
treatment.' 

Encourages  Cash  Buying 

' '  Short  snappy  phrases  appear  at  the 
top  of  each  page  in  the  catalogue.  A 
few  are  quoted,  as  follows: — 'Cash  buy- 
ing means  lower  prices  to  our  custom- 
ers;' 'Long  credits  are  costly  to  you  and 
to  us;'  'We  seek  your  business  only  on 
the  basis  of  mutual  interest;'  'Do  busi- 
ness with  people  you  know ; '  '  Do  not 
sign  papers  for  traveling  strangers;' 
'Compare  prices  and  we  get  the  busi- 
ness;7 'When  in  our  store  we  want  you 
to  feel  at  home ; '  '  A  satisfied  customer 
is  a  source  of  steady  profit ; '  '  Compari- 
sion  is  the  only  true  test  of  values;'  'Be- 
ware of  offers  of  something  for  nothing ; ' 
'Price  is  a  good  salesman  but  we  give 
the  best  values  that  sound  business  will 
permit. ' 

Use  Windows  to  Advantage 

"We  make  good  use  of  our  show 
windows  and  always  display  seasonable 
goods.  We  also  use  local  newspapers  for 
advertising-  purposes.  We  have  complete 
mailing  lists  which  we  use  regularly  for 
sending  out  circulars  and  other  litera- 
ture. We  train  our  sales  staff  in  the 
art  of  salesmanship,  and  we  frequently 
have  get  together  meetings  where  we 
discuss  matters  of  store  policy,  etc.  We 
are  constantly  trying  to  improve  our 
service  to  the  public,  and  we  believe  that 
everlastingly  keeping  at  it  brings 
success." 


-m- 


TRAP    SHOOTERS    ARE    AFTER 
LARGE  PRIZES 
Best  Marksmen  of  America  Will  Com- 
pete at  Exhibition  Five-day  Meet 

One  of  the  many  novelties  at  the  Can- 
adian National  Exhibition  in  Federation 
Year  will  be  the  International  Trap 
Shooting  Championships,  lasting  over  a 
five-day  period,  August  29  to  September 
2.  About  $2,500  will  be  given  in  prizes 
and  trophies,  the  greatest  sum  ever  of- 
fered for  a  similar  event  in  Canada. 
Traps  have  been  constructed  on  the 
waterfront  and  already  scores  of  the 
leading  marksmen  of  the  continent  have 
signified  their  intention  of  going  after 
the  prizes. 

® 

At  a  convention  of  the  United  Com- 
mercial Travellers  of  America,  held  in 
Columbus,  Ohio,  last  week,  Fred  J.  C. 
Cox,  manufacturers'  agent,  Winnipeg', 
was  elected   supreme  conductor. 
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Windows  Pull  Trade  by  Suggestion 

/.  H.  Ashdown  Hardware  Co.,  of  Winnipeg,  Believes  in  Making  Timely  Displays 
—  Arranged  Summer  Articles  Which  Make  an  Appeal  Through  Forcible 
Way  in  Which  They  are  Arranged  —  Cards  Help  Along  Idea 


Window  display  of  the  J.  H.  Ashdown  Hardware  Company,  Wi 
tive  display  to  bring  before  prospective  customers,  some  of  the 
hot  summer  months.     As  will  be  noted  this  window  contains 
In."     On  the  thermometers  are  the  words  "summer  heat"  and 
sprinkling  of  cotton  gave  an  Arctic  appearance,  while  coffee 
and  further  suggest  ways  in  which  summer  heat  may  be  re 
work  intertwined  with  leaves.     The  effect  of  the  display  was 
trade  for  the  company. 


nnipeg,  Man.,  arranged  by  C.  H.  Smith.  This  is  a  most  attrac- 
ways  by  which  they  can  increase  the  enjoyment  of  living  in 
two  large  thermometers  and  between  the  words  "Winter's  Cold 
the  degrees  of  temperature.  Refrigerators  dressed  with  a 
percolators,  electric  toasters  and  irons  complete  the  display 
duced  to  the  minimum.  At  the  top  of  the  window  is  lattice 
most  attractive  and  pleasing  and  could  hardly  help  but  pull 


The  above  is  also  a  summer  window  by  the  J.  H.  Ashdown  Hardware  Company,  Winnipeg,  Man.  The  arrangement  was 
made  by  C.  H.  Smith.  In  these  windows  gas  ranges  were  the  principal  articles  on  display.  With  the  white  cotton  to  help  along 
the  frigid  idea,  and  with  ice-water  coolers,  percolators,  ice  cream  freezers,  and  other  articles,  this  window  is  strong  in 
pulling  power  through  its  suggestiveness.  There  were  cards  properly  worded  to  help  along  the  suggestion,  such  as  "Don't 
Swelter,"  "Do  your  cooking  with  a  gas  range,"  "Kitchen -always  cool  when  a  gas  range  is  used."  These  windows  reflect 
much  credit  for  the  ingenuity  and  taste  displayed  in  their  arrangement. 
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Rope  and  Twine  Had  Big  Advances 

Price  of  Rope  is  Comparatively  Higher  Than  That  of  Binder  Twine — Increased  Freight 
Rates  and  Greater  Cost  of  Production  Assigned  as  Reason  for  Difference  in 
Price — Some  Lines  off  Market  Altogether 


ROPE  and  twine  during  the  past 
year  has  had  a  most  interesting- 
career  with  respect  to  price  de- 
velopments. Rope  that  on  July  3,  1915, 
sold  for  16  cents  a  pound,  is  now  selling 
at  22V2  cents.  This  is  the  basic  size  of 
%-inch  diameter.  Prices  work  upward 
and  downward  from  this  figure  in  a  pro- 
portional way.  Prices  for  the  various 
kinds  of  rope  to-day  and  one  year  ago 
will  be  seen  to  best  advantage  by  a  com- 
parison of  the  various  lines  usually 
stocked  by  manufacturers. 

Causes  for  Increased  Price 

The  cause  for  the  increased  cost  in 
the  prices  of  Manila  fibre  has,  it  is  claim- 
ed, been  largely  one  of  freight.  Charges 
for  freight  from  the  Philippine  Islands 
for  the  raw  material  have  increased  5 
to  6  cents  per  pound  under  war  condi- 
tions. Although  there  has  been  a  release 
of  much  tonnage  and  a  lowering  of 
freight  rates  on  the  Atlantic,  the  condi- 
tion on  the  Pacific  is  as  yet  in  a  process 
of  readjustment.     Pure   Manila   rope   a 


year  ago  was  selling  for  16  cents  per 
pound,  whereas  the  same  quality  of  rope 
at  the  present  time  is  quoted  at  22y2 
cents.  This  is  an  increase  of  6V2  cents 
per  pound. 

On  the  other  hand,  Manila  binder 
twine  is  selling  at  13  cents  per  pound  in 
the  650-foot  length.  This  is  lower  by 
9V2  cents  per  pound  than  the  price  of 
Manila  rope.  The  question  naturally 
asked  is,  why  is  there  a  difference  be- 
tween binder  twine  and  Manila  rope. 
There  are  a  number  of  factors  which  en- 
ter into  this  difference  in  cost. 

Rope  Costs  More  Than  Binder  Twine. 

While  pound  for  pound  there  is  the 
same  amount  of  material  in  a  pound  of 
binder  twine  as  there  is  in  a  pound  of 
rope,  the  operations  which  enter  into 
the  manufacture  of  rope  are  more  com- 
plicated. Rope  is  spun  from  the  same 
yarn  that  is  used  in  binder  twine.  But 
the  operations  are  carried  further,  and 
more  expensive  machinery  is  required. 
These   machines   require   a   large   outlay 


of  capital  and  tend  to  increase  the  over- 
head expenses. 

Then  there  is  also  the  additional  item 
of  labor  in  the  manufacture  of  rope. 
The  5-16  in.  rope,  for  instance,  requires 
the  weaving  of  nine  threads.  There  are 
three  strands  to  the  rope  and  these  must 
again  be  woven  together.  The  process 
consumes  more  time  and  labor  must  he 
paid  for  to  perform  the  operation.  The 
weaving  of  binder  twine,  on  the  other 
hand,  is  a  comparatively  simpler  process. 

Another  factor  stated  by  representa- 
tives of  the  rope  manufacturers  to  enter 
into  increased  cost  of  rope  over  binder 
twine  is  the  greater  cost  in  placing  the 
same  on  the  market.  Binder  twine  is 
sold  in  bulk  at  a  particular  time  in  the 
year  and  the  sale  covers  invariably  the 
entire  year's  product.  Rope,  on  the  other 
hand,  is  being  sold  throughout  the  year. 
A  sales  force  of  necessity  is  maintained 
throughout  the  year  for  this  work.  Sales 
are   made   as   they   are   required   by   the 

(Continued  on  page  29.) 


Comparative  Prices  of  Ropes  One  Year  Ago  and  Today 


July   1,  1915.  Pound 

Pure    Manila,    basis    $0  16 

British    Manila,   5- 10    0.13% 

African    he.np,    basis     0  13% 

Sisal,    basis    0  10% 

Single  lath   yarn,   basis    0  09% 

Double  lath  yarn    0  10% 

Russian  deep   sea   line    0  28 

Russian   tarred    ratline    0  24 

Russian    tarred    bolt    rope     0  26 

Machine   and    Houseline    0  26 

Jute    rope,    basis     0  11% 

Italian  rope,  basis    0  28 

Cotton   rope,  3-16  in.  and   larger....  0  22 
Sisal    Clothes   Line: 

3-ply,     30  It 0  40 

3-ply       40  It 0  55 

6  ply,     60    ft 1  30 

48   ft 0  65 

60  ft 0  80 

72   ft 0  95 

72    ft 1  55 

100    ft 2  00 


July.  1,   1916.  Pound 

Pure  Manila  basis    $0  22% 

British    Manila    basis    0  18 

Airiean  hemp  basis    0  18 

Sisal  basis    0  13% 

Single   lath    yarn    basis    0  13% 

Double  lath  yarn    0  14 

Hemp,   deep   sea    line   basis    0  31 

Hemp,    tarred    ratline    basis     0  27 

Hemp,   tarred   belt   rope    basis 0  29 

Marline   and    Houseline    0  29 

Jute  rope  basis    0  15 

Italian    rope    basis    0  31 

Cotton  rope,  3-16   in 0  28 

Sisal    Clothes    Line: 

3    ply,      30   ft 0  48 

3    ply,      40    ft 0  63 

3    ply,      48   ft 0  75 

3    ply,      GO    ft 0  95 

3   ply,      72    ft 1  23 

6    ply,      60    ft 1   52 

6   ply,      72    ft 1  84 

6    ply,    100   ft 2  40 


Comparative  Prices  of  Twine 


650  ft., 

600  ft. 

550  ft. 

500  ft., 


July  1,  1915.  Pound 

per  lb $0  13% 

per    lb 0  10% 

per    lb 0  08^4 

per   lb 0  08% 

5-ton   lots,    Vise    per   lb.   allowance. 
10  ton  lots,   %c  per  lb.  allowance. 

Delivered    in    300-lb.    lots    and    over. 
Wrapping    Cotton —  5-lb. 

4-ply    0  21% 

3-ply    0  18>% 


July   1,   1910.  'Pound 

650  ft.,   per  lb .$0  13 

600  ft.,   per  lb 0  12 

550    ft.,    per    lb 0  10% 

500  ft.,  per  lb 0  097/s 

5-ton   lots,   %c   per  lb.   allowance. 
10-ton  lots,  %c  11).  allowance. 

Delivered   in   300-lb.   lots   and    over. 

50  ft.,   per  lb 0  10% 

Delivered    in    300-lb.    lots    and    over. 

Cotton —  5-lb. 

4-ply    0  27% 

3  ply    0  25 


July  15,  1916. 
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UNFILLED  TONNAGE  DECREASES 

'T'HE  statement  issued  on  July  10  by  the  United  States 
Steel  Corporation  shows  that  during  the  month  of 
June  unfilled  orders  decreased  297,430  tons.  The  total 
orders  on  the  books  on  June  30  amounted  to  9,460,458  tons, 
as  compared  with  4,678,196  tons  for  the  same  date  last 
year.|  According  to  the  American  Metal  Market,  a  U.S. 
authority,  one  of  the  most  interesting  deductions  to  be 
made  from  the  Corporation's  June  statement  is  that  the 
volume  of  new  business  booked  during  the  month  fell  at 
the  rate  of  11,437  tons  per  day,  below  the  shipments  of 
finished  steel  products.  The  total  orders  of  rolled  pro- 
ducts secured  in  June  were  1,002,660  tons,  which  is  at  the 
rate  of  38,563  tons  per  day.  The  volume  of  export  business 
taken  by  the  Corporation  last  month  was  not  as  heavy  as 
previously  estimated,  because  the  large  Russian  contract 
for  wire  was  not  officially  accepted.  It  is  understood,  how- 
ever, that  this  contract,  amounting  to  about  175,000  tons 
of  barbed  wire  will  be  closed  in  a  few  days  and  will  influ- 
ence the  July  statement.  Export  sales  of  wire  products  in 
June,  however,  were  still  quite  liberal,  estimated  at  75,000 
tons  or  slightly  more  than  the  foreign  wire  business  taken 
in  May.  It  is  believed  that  the  total  export  business  of  the 
Corporation  last  month  aggregated  about  375,000  tons, 
which  indicates  that  the  domestic  tonnage  was  a  little  less 
than  628,000  tons,  or  at  the  rate  of  about  24,140  tons  per 
day.  The  export  sales  average  about  14,423  tons  per  day, 
which  is  at  the  rate  of  about  15%  of  the  total  contracts 
booked. 


IMPORTS  ON  HIGH  SCALE 

'  1  *HAT  Canadians  are  purchasing  heavily  from  abroad  is 
pointed  out  by  the  Financial  Post,  which  states  that 
judging  by  the  customs  collections  at  our  principal  ports, 
it  is  quite  evident  that  much  merchandise  is  being  brought 
into  the  country,  and  at  "a  rate  out  of  all  proportion  to  the 
volume  which  came  in  last  year.  This  outside  buying  indi- 
cates great  buying  strength,  but  it  is  suggested  by  bankers 
and  shrewd  business  men,  who  look  beyond  the  immediate 
present,  that  Canada  is  over-buying  from  abroad.  There  is 
no  doubt,  the  Post  claims,  but  that  this  buying  on  so  large 
a  scale  is  sapping  the  economic  strength  of  the  company, 
and  the  result  will  not  be  apparent  until  the  artificial  stimu- 
lant of  war  orders  is  withdrawn.  It  cannot  be  urged  too 
strongly  that  the  only  safe  and  sane  position  for  the  busi- 
ness men  to  be  in  at  the  present  time  is  one  of  freedom 
from  current  liabilities.  One  of  the  most  assuring  fea- 
tures of  the  last  bank  statement  was  the  reduction  in  com- 
mercial loans.  The  immediate  cause  was  the  liquidation 
of  grain  liabilities.  Some  caution,  however,  is  being  exer- 
cised, otherwise  the  commercial  loans  of  Canada  would  be 
very  much  higher  than  they  are  at  present.  Banks  would 
readily  accommodate  the  good  borrower,  but  it  is  the 
latter  that  very  judiciously  refrains  from  incurring  any 
more  than  necessary  liability. 

Crops  are  advancing  very  satisfactorily,  and  they  are 
now  at  a  point  that  would  justify  business  contracts  on 
the  basis  of  a  normal  crop.  It  is  also  fairly  clear  that 
prices  will  remain  high  until  the  present  crop  is  garnered 
and  marketed.  Should  orders  for  munitions  fall  off  dur- 
ing the  next  few  months,  other  factories  making  common 
everyday  necessaries  will  continue  active  for  an  indefinite 


period.  The  dearth  of  commodities  is  now  be'r.g  dis- 
closed by  the  strong  purchasing  power  which  the  people 
now  have. 

In  the  retail  trade  there  has  been  during  the  past  two 
months  a  tendency  to  curb  their  buying  on  account  of  the 
unusually  wet  weather  which  has  prevailed,  and  also  on 
account  of  the  high  prices  which  prevail  on  many  lines  of 
goods.  The  fact  that  the  price  movement  in  many  lines 
has  evidently  reached  the  top  is  a  factor  inducing  caution. 
There  is  not,  however,  as  yet,  any  indication  that  the  re- 
adjustment to  lower  levels  will  be  immediate.  In  fact  on 
a  few  lines  there  is  still  a  possibility  of  further  advances. 


HARDWARE  MEN  MUST  BE  RESOURCEFUL 

D  ROFESSOR  AGNEW,  of  the  Washington  State  Uni- 
versity, at  the  convention  of  the  North  Pacific  States 
hardware  men  held  in  Spokane,  stated  "that  hardware  men 
have  to  be  merchants  of  a  high  order  to  exist  at  all.  The 
character  of  the  goods  they  sell  are  of  such  a  permanent 
nature  that  they  have  to  be  resourceful  and  energetic  to 
create  new  customers  and  new  and  improved  goods  for 
their  regular  trade." 

There  is  something  about  the  hardware  business  that 
makes  the  merchants  inherently  different  from  almost  every 
other  line  of  merchandising.  With  long  handling  of  articles 
made  of  steel  and  wood  and  iron  they  unquestionably  im- 
bibe some  of  the  qualities  of  these  materials.  Usually  the 
hardware  store  in  the  average  town  is  one  of  the  best 
stores  in  that  town. 

Some  of  these  stores  could  be  greatly  improved  if  a 
little  more  thought  and  care  and  initiative  were  directed 
toward  the  conduct  of  the  business.  It  is  essential  that 
they  be  resourceful  and  energetic.  It  is  a  good  plan  never 
to  be  quite  satisfied  with  one's  store.  That  reaching  out 
develops  resource. 


MUTUAL  INSURANCE  COMPANIES 

TN  the  United  States  they  have  some  most  successful  and 
enthusiastic  hardware  associations.  There  are  four  state 
associations  that  have  over  one  thousand  members  each. 
There  are  four  state  associations  with  a  membership  be 
tween  900  and  1,000.  Minnesota  has  the  largest  association 
with  a  membership  of  1,258.  Illinois  and  Michigan  are 
close  seconds  with  1,224  and  1,122  respectively. 

One  of  the  big  aids  to  the  development  of  these  associa- 
tions has  been  the  close  alliance  with  insurance  companies 
for  the  purpose  of  getting  better  insurance  rates.  The  in- 
surance companies  are  the  regularly  organized  ones  of 
the  country.  They  give  a  rebate  of  50  per  cent,  on  the 
policies  of  all  members  of  hardware  associations  in  good 
standing.  By  limiting  their  risks  to  members  in  good 
standing  of  state  associations  and  local  organizations  the 
insurance  companies  have  found  the  field  a  profitable  one. 
Organization  among  the  hardware  men  in  Canada  is  as 
yet  in  its  embryonic  stage.  It  will,  undoubtedly,  be  car- 
ried much  farther  in  the  near  future  if  hardware  men  are 
alive  to  ways  of  bettering  their  conditions.  Ontario  is  the 
only  province  that  has  a  retail  hardware  merchants'  asso- 
ciation. There  are  branches,  of  course,  of  a  number  of  the 
provincial  retail  merchants'  association. 


EDITORIALS  IN  BRIEF 

SMITE  THE  rock  of  your  business  opportunity  and 
watch  the  abundant  stream  of  results  pour  forth. 

*         *         * 

OBSERVE  results  and  cure  causes.  A  "tummy"  ache 
often  lies  at  the  bottom  of  failing  eyesight  or  a  bad  tooth 
at  pains  in  the  feet. 
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Law  Protects  Merchant  from  Loss 

The  Criminal  Law  and  its  Application   to   Commercial   Transactions  —  Pretended 
Purchases  and  Hiring — Warning  to  Merchants — Pledging  Found 

Goods — Lost  Bank  Notes 

Prepared  for  Hardware  and  Metal  by  Walter  B.  Lear. 


Editor's  Note. — This  is  the  fourth  of  the  series  written  for  Hardware  and  Metal  by  Mr. 
Lear  bearing  on  the  criminal  law  and  its  application  to  commercial  transactions.  Instances 
which  are  here  cited  are  those  of  decisions  in  actual  cases  which  have  been  decided  by  the  court. 
The  incidents  here  related  have  been  encountered  many  times  by  almost  evert/  business  man. 
The  article  deals  with  the  status  of  goods  sent  to  wrong  address  and  the  recipient  refusing  to 
give  them,  back,  cases  of  finding  lost  property  and  retaining  same,  conducting  of  wagers,  pre- 
tended purchases  and  hiring,  etc.  Merchants  will  find  this  article  most  interesting  and  its  con- 
tents most  valuable. 


AMONG  the  legal  problems  that 
most  frequently  arise  in  the  path 
of  the  retail  merchant  are  ques- 
tions arising  out  of  changes  in  posses- 
sion of  goods.  A  customer  hires  a 
vacuum  cleaner  or  a  piano,  or  a  horse 
and  buggy,  and  does  not  return  it,  or 
returns  it  in  damaged  condition.  Goods 
are  delivered  to  incorrect  addresses  and 
the  recipient  refuses  to  give  them  back. 
Such  points  are  arising  continually. 

It  would  be  quite  impossible  to  deal 
with  this  question  from  all  the  angles 
that  present  themselves.  It  will  be  suffi- 
cient to  define  clearly  what  constitutes 
theft  under  such  circumstances,  and 
thereby  provide  the  merchant  with  a 
knowledge  of  the  ibroad  legal  princip!es 
by  which  he  can  protect  himself  from 
loss.  Appended  are  notes  on  decisions 
and  comment  covering  the  various 
points. 

Sec.  37. — Pretended  Wagers 

In  R.  v.  Robson,  R.  &  R.,  413,  the  pro- 
secutor was  induced,  by  a  preconcerted 
plan,  to  deposit  his  money  with  one  of 
the  prisoners,  as  a  deposit  upon  a  pre- 
tended bet,  and  the  stakeholder  after- 
wards, upon  pretence  that  one  of  his 
confederates  had  won  the  wager,  handed 
the  money  over  to  him;  it  was  left  to  the 
jury  to  say  whether,  at  the  time  the 
money  was  taken,  there  was  not  a  plan 
that  it  should  be  kept,  under  the  false 
color  of  winning  the  bet,  and  the  jury 
found  that  there  was — this  was  held  to 
be  theft,  because  at  the  time  the  defen- 
dants obtained  the  money  from  the  pro- 
secutor he  parted  with  the  possession 
only,  and  the  property  was  to  pass 
eventually,  only  if  the  other  party  really 
won  the  wager. 

Sec.  38. — Abuse  of  Legal  Process 

The  abuse  of  legal  process  may  be 
made  the  instrument  whereby  a  fraudu- 
lent taking  of  property  may  be  effected. 
I   am   not   clear  that   there   is   any   well 


reported  case  of  this  kind,  but  Lord 
Hale  (1  Hale  P.C.  507)  and  Mr.  Greaves 
(2  Russ.  by  Greaves  54)  have  treated  it 
as  if  it  had  occurred,  and  might  occur 
again.  That  the  law  might  be  so  per- 
verted to  a  fraudulent  purpose  is  be- 
yond doubt,  for  Lord  Hale  has  laid  it 
down  that  if  A  has  a  design  to  steal  the 
horse  of  B,  and  enters  an  action  of  re- 
plevin to  recover  the  horse,  and  thereby 
gets  the  horse  delivered  to  him  and  rides 
away,  this  is  a  taking  and  stealing,  be- 
cause done  in  fraud  of  the  law.  So  where 
A  havins'  in  mind  privately  to  get  the 
goods  of  B  into  his  possession,  brings  an 
ejectment  and  obtains  judgment  against 
the  casual  ejector  and  thereby  gets  into 
possession,  and  takes  the  goods,  if  it  be 
done  with  an  intent  by  those  means  to 
steal  the  goods,  it  is  theft. 

Sec.  39. — Pretended  Purchases  and 
Hiring 

There  are  numerous  cases  reported  in 
which  property  was  obtained  by  pre- 
tended purchases  and  hiring,  such  as  hir- 
ing of  horses,  carriages,  musical  instru- 
ments, furniture,  etc.,  and  in  which  the 
decisions  have  been  precisely  the  same 
as  in  the  cases  above-mentioned,  the 
simple  tests  being  in  every  case :  first, 
was  the  prisoner  actuated  by  a  fraudu- 
lent intent  when  he  obtained  the  pro- 
perty; and,  secondly,  did  the  owner  part 
with  the  possession  merely,  or  with  his 
entire  ownership  in  the  goods.  Apply 
these  tests  to  any  state  of  facts  which 
may  arise  in  your  own  experience,  and 
you  cannot  very  well  fail  to  arrive  at  a 
correct  solution  of  the  question  whether 
or  no  do  they  constitute  a  theft.  And, 
asain,  let  me  remind  you  that  even  if 
the  taking  of  the  property  was  innocent 
at  the  time  of  the  taking,  and  the  taker 
afterwards  fraudulently  converts  the 
property  so  taken  to  his  own  use,  then, 
under  section  347  of  the  Criminal  Code, 
he  is  guilty  of  theft  the  very  minute  he 
so  converts  the  same  to  his  own  use. 


Sec.  40. — Warning  to  Merchants 
I  cannot  help  but  remark  in  passing 
that,  in  one  sense,  merchants  are 
scarcely  fit  subjects  for  sympathy  when 
deprived  of  their  property  by  schemes 
such  as  I  have  just  disclosed  in  the 
above  sections,  inasmuch  as  ordinary 
caution,  and  very  slight  trouble,  would 
serve  to  detect  any  such  attempted 
fraud.  I  am  afraid  the  fact  is,  in  this 
age  of  keen  competition,  tradesmen  are 
too  fearful  lest  they  should  lose  a  cus- 
tomer by  being  inquisitive  as  to  his  re- 
spectability, or  into  the  truth  of  his 
statements;  but  surely  far  better  occas- 
ionally suffer  such  a  loss  than  in  the 
over-anxiety  to  sell  goods  fall  into  the 
trap  of  some  skilful  thief. 

Sec.   41. — Lost  Property 

The  most  extraordinary  circumstances 
under  which  a  person  may  be  adjudged 
guilty  of  a  fraudulent  taking  are  those 
where  goods  which  have  been  lost  and 
found  and  appropriated  by  the  finder 
to  his  own  use.  This  branch  of  the  sub- 
ject has  given  rise  to  very  learned  dis- 
cussions in  our  courts  of  criminal  juris- 
diction, and  the  inquiry  is  by  no  means 
uninteresting.  At  first  blush,  one  might 
think  it  strange  and  even  harsh  that  a 
person  having  come  into  the  possession 
of  property  to  all  appearance  innocently, 
so  to  say,  as  by  finding  it  on  the  high- 
way, should  under  any  circumstances  be 
liable  to  a  criminal  prosecution.  But 
upon  slight  reflection  you  will  perceive 
that  the  law  relative  to  this  matter  is 
neither  harsh  nor  inconsistent  with  the 
soundest  principles  of  justice. 

In  eases  of  finding  property  lost,  or 
supposed  to  be  lost,  the  solution  of  the 
question  of  theft  or  no  theft  all  turns 
upon  the  question— what  was  the  inten- 
tion of  the  finder?  If  the  property  found 
bear  marks  upon  it  by  which  the  owner 
can  be  discovered,  or  the  finder  knows  to 
whom  it  belonss,  and  upon  finding,  not- 
withstanding these  facilities  for  restor- 
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ing,  he  kept  it  with  the  intention  of  eon- 
verting  it  to  his  own  use,  he  is  clearly 
guilty  of  theft.  But,  on  the  other  hand, 
if  the  goods  bear  no  mark  indicative  of, 
and  the  finder  has  no  knowledge  as  to 
who  is  the  owner,  and  believes  that  he 
cannot  be  discovered,  and  with  his  mind 
in  this  state  converts  them  to  his  own 
use,  he  is  not  guilty  of  theft,  even  if  the 
owner  is  afterwards  made  known  to  him. 
But  if  the  owner  is  made  known  to  him 
before  he  so  converts  them,  under  sec- 
tion 347  of  the  Criminal  Code  he  would 
be  guilty  of  theft  if  he  afterwards  con- 
verted them  to  his  own  use  instead  of 
returning  them  to  the  owner. 

Sec.  42. — Lost  Bank  Notes 

A  man  by  the  name  of  Thurborn 
found  a  bank  note  which  had  been  acci- 
dentally dropped.  There  was  neither 
name  nor  mark  upon  it  indicating  the 
owner,  nor  was  he  aware  at  the  time  of 
any  means  whereby  the  owner  could  be 
discovered.  Upon  finding  it,  he  at  once 
resolved  to  appropriate  it  to  his  own 
use.  The  next  day,  before  he  changed 
the  note,  he  was  told  who  was  the  owner, 
but  notwithstanding  this  information,  he 
procured  change  for  it,  and  used  the 
money.  Upon  this  state  of  faets  Thur- 
born was  arrested,  and  subsequently 
tried  for,  and  found  guilty  of  theft,  but 
this  verdict  was  set  aside,  or  quashed, 
as  it  is  termed  in  law,  by  the  Court  of 
Criminal  Appeal,  to  which  the  case 
(R.  v.  Thurborn.  1  Den.  C.  C.  R.  387) 
was  sent  for  consideration.  The  ground 
upon  which  the  conviction  was  reversed 
was  that  the  original  taking  was  inno- 
cent; if  the  prisoner  had  known,  or  had 
the  means  of  ascertaining,  to  whom  the 
note  belonged  at  the  time  of  finding  U, 
the  case  would  have  been  different,  but 
as  his  original  possession  was  untainted, 
the  court  was  of  opinion  that  his  subse- 
quent conversion,  although  with  know- 
ledge of  the  owner,  was  not  fraudulent. 

You  may  probably,  as  a  man  of  plain 
common  sense,  take  exception  to  this 
decision,  and  think  that  if  the  prisoner's 
misappropriation,  with  a  knowledge  of 
the  owner  at  the  time  of  finding,  would 
have  been  theft,  so  it  ought  to  have  been 
on  the  next  day,  seeing  that  the  infor- 
mation as  to  the  name  of  the  loser  was 
conveyed  to  him  before  he  converted  the 
money  to  his  own  use.  And  so  it  would 
be  to-day.  This  case  was  decided  under 
the  old  law  which  only  considered  the 
original  takine,  and  if  that  were  inno- 
cent, then  there  was  no  theft;  but  sec- 
tion 347  of  the  Criminal  Code  has  swept 
away  all  such  absurdities,  and  cases  like 
Thurborn 's  are  now  theft,  notwithstand- 
ing that  the  original  taking  was  inno- 
cent. 

Sec.  43. — Pledging  Found  Goods 

At  the  trial  of  the  case  of  R.  v. 
Slavin,  35  N.B.R.  338,  7  Can.  Cr.  Cas. 
175,  the  judge  told  the  jury  that  where 


a  finder  of  goods  pledges  them  he  is 
guilty  of  theft,  but  the  Full  Court  of 
Appeal  held  that  this  was  a  misdirection 
to  the  jury,  and  the  prisoner  was  allowed 
a  new  trial. 

The  question  whether  the  pledging  or 
conversion  by  the  finder  of  lost  goods  is 
theft,  or  no  theft,  all  depends  upon  the 
attendant  circumstances  of  each  par- 
ticular ease,  such  as  the  class  of  goods, 
the  place  of  the  finding,  the  interval  be- 
tween the  finding  and  the  pledging  or 
conversion,  and  the  probability  of  the 
finder  being  able  to  discover  the  owner. 
The  whole  question  may  be  summed  up 
by  asking  yourself  the  questions:  "Did 
the  finder  act  like  an  honest  man,  who 
would  be  willing  to  give  the  goods  up  to 
the  owner,  if  he  knew  who  he  were,  or 
did  he  act  like  a  thief,  trying  to  conceal 
the  fact  that  he  had  so  found  the  goods 
and  thus  keep  them  for  himself?" 
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ROPE  AND   TWINE  HAD   BIG 
ADVANCES 

('Continued  from  page  26.) 
trade.  There  is  no  such  thing  as  selling 
the  entire  output  at  one  swoop,  such  as 
is  largely  the  case  with  binder  twine. 
Rope  goes  out  piecemeal;  binder  twine 
goes  out  holus-bolus,  as  it  were. 

There  is  also  a  difference  in  the  cost 
of  the  two  articles  because  of  the  way 
the  raw  materials  are  secured.  "In  the 
case  of  our  raw  material  for  binder 
twine,"  said  the  representative  of  one 
of  the  'Canadian  cordage  manufacturers, 
"these  are  purchased  in  the  fall  of  the 
year  for  the  entire  ensuing  year's  needs. 
The  price  remains  fixed  once  the  pur- 
chases are  made  for  that  particular  year. 
Such  is  not  the  case  with  rope  manufac- 
turers. For  the  most  part  they  depend 
on  the  open  market  for  their  supplies. 
If  the  market  soes  up  for  the  raw  ma- 
terial they  must  pay  the  price.  If  it 
goes  down,  thev  follow  it. 

"This  enables  them  to  set  their  price 
for  binder  twine  according  to  the  price 
paid  for  raw  materials.  Rope,  on  the 
other  hand,  changes  with  the  vagaries  of 
the  market.  Then,  too,  the  lower  grades 
of  Manila  are  mixed  with  the  higher 
grades  of  Manila,  and  this  tends  further 
to  reduce  the  cost  of  the  binder  twine  as 
compared  with  rope.  Pure  Manila  rope 
of  the  finest  grade  is  made  of  the  best 
grade  Manila  fibre." 

Some  Lines  Off  the  Market 

A  year  ago  certain  lines  of  rope  manu- 
factured from  Russian  fibre  were  to  be 
secured.  This  Russian  article  was  used 
in  deep  sea  line,  tarred  ratline  and  tar- 
red belt  rope.  Owine  to  the  great  de- 
mand on  Russian  railways  during  the 
past  year  for  the  transportation  of  sup- 
plies and  munitions,  it  has  been  impos- 
sible to  obtain  the  material.  This  qual- 
ity of  article  has  practically  been  with- 
drawn   from     the   market,     and     in   the 


manufacture  of  those  grades  Italian 
hemp  has  been  substituted.  This  Italian 
hemp  is  stated  by  the  manufacturers  to 
be  of  a  superior  grade  compared  with 
the  Russian  article.  It  is  also  somewhat 
higher  in  price,  and  this  accounts  for 
the  increased  cost  of  the  manufactured 
article  to  a  certain  extent.  Here  again 
freight  rates  have  also  caused  an  in- 
crease in  the  cost  of  the  raw  material. 

How  Manila  Rope  Has  Advanced 

It  is  interesting  to  follow  the  upward 
trend  of  prices  in  Manila  rope  over  the 
short  space  of  the  past  year.  The  dates 
and  the  prices  when  the  advances  took 
place  are  here  given: 

June  30,  1915   16c 

January  19,  1916   17y2c 

January  24,  1916 18y2c 

January  27,  1916 20e 

February  14,  1916 21c 

May  1,  1916 22y2c 

Upward  Course  of  Sisal  Rope 
Sisal  rope  is  of  a  harder  texture,  and 
is  made  almost  entirely  from  the  fibre 
secured  from  a  certain  kind  of  cactus 
found  in  the  State  of  Yucatan,  in  Mexi- 
co. On  July  3,  1916,  there  was  a  fur- 
ther increase  of  lc  per  pound  on  base 
sisal.  This  has  been  caused,  it  was 
asserted,  largely  through  the  feeling 
of  uncertainty  as  to  the  outcome  of  af- 
fairs between  Mexico  and  the  United 
States.  Following  are  the  figures  show- 
ing the  way  sisal  rope  has  gradually 
climbed  upward: 

Lb. 

June  31,  1915   10y2c 

December  11,  1915  ....     HV2c 

January  19,  1916   12y2c 

January  27,  1916   13c 

May  1,  1916  13y2c 

July  3,  1916    14y2c 

Production  of  Eope  Materials 

The  amount  of  Manila  hemp  and  sisal 
fibre  produced  in  their  respective  coun- 
tries during  the  year  1915  were  as  fol- 
lows: 

Manila,  bales 1,085,000 

Sisal  fibre,  bales    925,546 

New  Zealand  hemp,  tons         16,000 

Of  these  amounts  there  were  con- 
sumed in  the  United  States  and  Canada 
485,706  bales  of  Manila  hemp,  and  of 
sisal  fibre,  917,467  bales.  Of  New  Zea- 
land hemp  there  was  also  consumed  in 
Canada  12,595  tons  in  1915.  There  are 
five  bales  to  a  ton. 

Think  Limit  Reached 

Representatives  of  cordage  companies 
expressed  the  opinion  that  they  think 
the  top  price  for  cordage  has  been 
reached.  Should  trouble  between  United 
States  and  Mexico  develop  to  the  point 
of  war  there  is  the  possibility  this  fac- 
tor might  send  the  price  of  sisal  up- 
ward. 
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BY   THOMAS   STANFIELD 


AS  most  of  the  readers  of  Hard- 
ware and  Metal  who  read  these 
articles  on  sheet  metal  work  are 
interested  in  warm  air  furnace  work,,  it 
will  not  be  out  of  place  to  mention  at 
this  stage  in  the  course  some  points  of 
importance  regarding  the  construction 
or  rather  the  installation  of  warm  air 
furnaces. 

Two  things  which  are  sadly  neglect- 
ed in  warm  air  furnaces  are  the  casing 
and  the  covering  of  the  warm  air  pipes. 

Some  of  the  finest  and  best  designs  of 
furnaces  are  not  given  fair  treatment, 
and,  therefore,  do  not  give  the  results 
that  they  would,  hecause  of  badly  made 
casings  and  bare  piping. 

Ninety  per  cent,  of  the  houses  huilt 
to-day  comprise  basement,  first  and  sec- 
ond floors,  and  possibly  two  rooms  in  the 
attic,  and  the  basement,  it  would  be  safe 
to  say,  takes  up  at  least  25  per  cent,  of 
the  area  of  the  whole  house. 

Now  if  we  consider  for  a  moment  or 
two  the  amount  of  heating  surface  which 
is  left  exposed  in  the  basement,  it  is  no 
wonder  that  this  part  of  the  house  is 
often  warmer  than  it  should  be,  to  the 
disadvantage  of  the  rooms  above,  which 
require  the  heat,  and  for  which  the  fur- 
nace is  really  installed.  The  reason  for 
this  is  that  there  is  too  much  heating 
surface  in  pipes  left  hare,  from  which 
the  heat  escapes.  This  means  that  the 
furnace  is  generating  heat,,  and  that 
heat  is  being  poorly  distributed. 

The  remedy  is,  a  casing  with  a  good 
asbestos  lining  between  the  galvanized 
outer  casing  and  the  inside  tin  casing. 
The  best  form  of  asbestos,  as  far  as  ex- 
perienced by  the  writer,  is  the  air-cell 
asbestos.  One  ply  is  ample,  providing 
the  top  and  the  bottom  of  the  cells  are 
closed  up. 

The  piping,  too,  should  be  covered 
witli  the  same  material.  It  can  be  fitted 
very  easily  and  strapped  on  after  the 
piping  is  installed,  just  in  the  same  man- 
ner as  is  adopted  when  covering  steam 
or  hot  water  piping. 

To  fit  this  kind  of  ashestos  on  to  the 
elbows,  use  the  pattern  of  the  elbow  to 
cut  the  ashestos  hy,  and  very  little  waste 
will  be  made. 

The  sinsle  ply  common  asbestos  paper 


is   little   improvement   on   common   bare 
pipes. 

In  repair  work,  say  a  furnace  too 
small  has  been  installed,  which  is  very 
often  the  case  with  houses  that  have 
been  built  for  speculation.  The  writer 
has  improved  many  a  furnace  by  simply 
putting  a  single  covering  of  air-cell 
paper  on  the  outside  of  the  casing,  and, 
along  with  pipe  covering,  has  made  a 
furnace  answer  the  purpose.  To  show 
bow  such  a  method  will  save  fuel,  or  in 
some  cases  improve  the  distribution  of 
heat  units  generated,  we  will  assume 
that  the  basement  is  25  per  cent,  of  the 
total  area  to  be  heated,  and  the  heat  of 
the  basement  is  72  degrees  Fah. ;  and  we 
will  also  assume  that  the  average  heat 
of  the  rooms  upstairs  is  68  degrees  Fah., 
without  doubt  the  covering  of  the  fur- 
nace and  pipes  will  result  in  a  conserv- 
ing of  heat,  or  rather  reducing  the  tem- 
perature   in    the    basement    to    approxi- 


thorities  will  allow  a  certain  number  of 
square  inches  to  a  given  number  of  cubic 
feet  of  space  to  be  heated,  and  do  not 
take  into  consideration  the  shape  of  the 
chimney  flue.  This  method  is  altogether 
wrong.  The  natural  tendency  of  rising- 
smoke  takes  the  form  of  a  spiral  whe- 
ther the  smoke  be  enclosed  or  not. 

Just  to  illustrate  our  argument — if  a 
fire  is  built  in  the  open  and  there  is  no 
movement  in  the  air,  it  will  be  noted 
that  the  smoke  will  curl  round  and 
round  in  an  upward  motion.  The  same 
when  enclosed  in  a  chimney  flue;  there- 
fore, if  a  round  chimney  is  built,  say  8 
inches  in  diameter,  it  will  have  an  area 
of  50.265  square  inches,  while  the  same 
chimney  8  inches  square  would  have  an 
area  of  64  square  inches,  and  would  be 
none  too  large. 

The  following  table  for  chimneys 
ranging  from  40  to  60  feet  in  height  will 
be  found  a  fairly  safe  rule  to  follow : 


♦TABLE  OF   CHIMNEY 

Cubic    contents 
to  be  heated. 

I  LIE 

SIZES  FROM  40 

Round    tile 
smooth    pipe 

T< 

)   60  FEET   IN   HEIGHT. 

Brick   inside 
dimensions 

10,000    to    15,000 
15,000    to    25,000 
25,000    to    40,000 
40,000    to    75,000 

*From   Progi 

essive 

8    inches 
10    inches 
12    inches 
16    inches 

Furnace  Seating, 

b: 

8x8  square 
8  x  12  rectangle 
12  x  12  square 
12  x  16  rectangle 

•   A.   G.   King. 

niately  62  degrees.  Then  by  dividing 
the  10  degrees  among  the  rooms  ahove 
an  approximate  of  71  degrees  will  be 
procured;  or  if  the  rooms  upstairs  are 
warm  enough,  a  saving  of  at  least  10 
per  cent,  oni  fuel  can  be  effected  easily. 
Another  very  important  matter  which 
not.  only  affects  warm  air  furnaces,  but 
all  other  furnaces  too,  is  that  of  the 
chimney. 

How  many  furnaces  have  been  given  a 
poor  reputation  because  of  a  faulty 
chimney?  A  chimney  may  be  too  small 
in  many  ways.  Some  may  be  built  a 
little  lower  than  ihe  ridging  of  the 
house,  or  it  may  have  another  building 
soaring  higher  than  it  does,  and  thus  ob- 
struct the  outlet  at  the  top.       Some  au- 


A  public  meeting  in  the  interests  of 
the  British  Industries  Exhibition,  which 
the  corporation  of  Glasgow  are  promot- 
ing, has  been  held.  The  Lord  Provost 
presided,  and  explained  the  aims  the 
corporation  have  in  view  in  organizing 
the  exhibition,  which  is  expected  to  ap- 
peal to  all  engaged  in  commerce  in 
Glasgow  and  district  .  The  exhibition  is 
to  be  held  from  Wednesday,  August 
23,  till  Saturday,  September  9 

A.  J.  Denniston,  H.M.  Imperial  Trade 
Correspondent  at  Auckland,  reports  that 
a  tramway  company  in  South  Australia 
has  decided  to  raise  the  sum  of  $300,000, 
of  which  it  is  proposed  to  use  $250,000  in 
electrifying  the  existing  steam  tram- 
ways. 
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BINDER     TWINE      SITUATION     AND     OUT- 
LOOK 

(From  Cordage  Trade  Journal) 

June  was  only  a  moderately  active  month  in 
the  Biuder  Twine  market.  In  most  sections, 
the  crops  were  so  backward  and  so  unpromis- 
ing that  there  was  not  a  keen  demand  for 
binder  twine.  It  is  extremely  fortunate  that 
crops  have  not  been  any  more  heavy  than  they 
are,  as  the  sisal  fibre  market  developments 
during  the  last  three  weeks  have  been  such  as 
to  almost  create  a  panic  among  twine  manu- 
facturers despite  the  current  moderate  demand 
for  binder  twine.  Mexican  complications 
brought  fears  of  a  complete  stoppage  of  the 
supply  of  sisal  fibre  from  Yucatan.  This  has 
not  occurred — nor  is  it  probable  that  anything 
more  than  a  temporary  cessation  will  take 
place  in  any  event — but  the  shortage  in  the 
supply  of  sisal,  compared  with  the  demand  of 
the  current  season,  is  now  being  made  appar- 
ent by  the  depletion  of  stocks  of  sisal  in 
Merida  and  Progreso,  Yucatan.  This  led,  first, 
to  a  complete  withdrawal  from  selling  by  the 
Comisiou  Reguladora  del  Mercado  de  Heue- 
quen,  and,  then,  to  the  resumption  of  selling 
for  August  shipment  at  an  advance  of  2% 
cents  over  the  prices  that  prevailed  the  middle 
of  June.  Early  this  year  it  was  estimated  that 
the  actual  production  of  sir-al  would  show  a 
reduction  of  200.000  bales  from  the  production 
of  1015.  Heavy  shipments  as  a  result  of  the 
record  production  of  1914  and  1015  had  a  con- 
siderable effect  in  lulling  consumers  in  the 
United  States  into  a  state  of  false  security 
-and  causing  a  belief  to  grow  that  the  predic- 
tion of  a  reduction  of  200,000  bales  was  an  in- 
vention to  justify  high  prices  for  sisal.  How 
much  the  consumption  of  sisal  fibre  has  been 
stimulated  by  the  abnormally  low  relative 
price  of  Mexican  sisal  during  the  last  six 
months  is  a  point  undetermined  but  there  is 
no  question  that  there  has  been  a  very  heavy 
consumption  of  sisal  outside  of  ordinary  bin- 
der twine  this  year. 

At  this  time  last  year,  members  of  the  bin- 
der twine  trade  were  estimating  that  the  con- 
sumption in  the  several  sections  of  the  country 
in  which  they  did  business  would  be  from  ten 
to  fifty  per  cent,  greater  than  in  1014.  Now, 
these  same  members  of  the  trade  are  mostly 
estimating  a  reduction  in  the  consumption 
from  last  year's  total.  Members  of  the  trade 
are  rather  more  conservative  in  estimating  re- 
ductions than  in  estimating  increases;  that  is. 
they  will  say  that  a  prospective  increase  is 
40  per  cent,  or  50  per  cent.,  but  when  a  de- 
crease is  promised  they  hesitate  to  use  figures. 
and  content  themselves  with  saying  that  there 
will  be  "some  decrease"  or  that  the  consump- 
tion will  be  "smaller." 


POWER    OF    COOPERATIVE    EFFORT 

(From  The  Hardware  Trade 

The  axiomatic  saying,  "In  Union  there  is 
Strength,"  is  as  applicable  to  merchandise  life 
and  activity  as  to  the  affairs  of  civic  and  poli- 
itical  bodies.  When  the  retailers  of  a  com- 
munity are  pulling  apart,  and  allowing  jeal- 
ousy and  sundry  little  antagonisms  to  hold 
sway,  there  is  little  chance  to  build  up  and 
improve  trading  conditions'. 

While  the  merchants  are  thus  engaged  in 
watching  and  scoring  one  another,  the  forei.cn 
concern  steps  in  and  takes  the  cream  of  the 
business.     That  is  inevitable. 

With  merchants'  hardly  speaking  when  they 
meet  one  another  on  the  streets,  and  with  ex- 
pressions of  doubt  and  disdain  being  made 
relative  to  other  local   retailers,  the  inevitable 


tendency  is  to  foster  in  the  minds  of  the  con- 
suming public  the  belief  that  their  best  inter- 
ests lie  in  the  supplying  of  their  needs  out  of 
town. 

On  the  contrary,  when  the  local  merchants 
work  together  in  harmony,  each  doing  his 
proportionate  share  in  making  the  town  more 
attractive  as  a  residence  and  trading  centre, 
the  natural  tendency  is  to  draw  more  and 
more  business  to  that  town. 

Here  is  the  community  spirit.  In  other 
words,  here  is  real  co-operation.  With  the 
growth  of  the  co-operative  spirit  in  the  town, 
business  transacted  there  grows  in  volume. 
Of  this  increased  volume,  each  merchant  gains 
his  proportionate  share  according  to  the  ser- 
vice which  his  store  is  prepared  to  offer. 

Happily  a  survey  of  a  large  section  of  the 
Northwest  shows  conclusive  evidence  that  the 
co-operative  or  community  idea  is  growing 
rapidly.  Its  growth  spells  confusion  for  the 
foreign  mercantile  concerns  and  increased 
prosperity  for  the  local  merchants. 

If  the  community  idea  has  not  gained  a 
foothold  in  your  town,  make  up  your  mind 
that  you  are  going  to  take  steps  to  establish 
it  at  once.  Beneficial  results  are  sure  to 
follow. 


U.   S.  IRON  AND   STEEE  EXPORTS 
(Prom  American  Artisan) 

There  has  been  considerable  newspaper  dis- 
cussion about  the  tremendous  exports  of  iron 
and  steel  products  from  America  to  the  bellig- 
erents in  Europe  during  the  past  year  and  a 
half,  and  some  have  even  gone  so  far  as  to 
say  that  these  "tremendous"  exports  for  war 
purposes  have  interfered  unduly  with  the 
regular  domestic  business  in  the  United  States 
in   these  lines. 

It  is,  therefore,  rather  interesting  to  note 
from  a  chart  which  has  been  prepared  from 
Government  statistics  by  the  First  National 
Bank  of  Boston  showing  the  percentage  that 
our  iron  and  steel  exports  have  constituted  of 
the  total  export  in  a  period  of  ten  years,  from 
1907  to  the  present  year,  the  figures  of  the 
latter  being,  of  course,  estimated  to  a  large 
extent. 

This  chart  shows  that  in  spite  of  the  high 
prices  ruling  at  the  present  time  for  iron  and 
steel  and  in  spite  of  the  apparently  heavy 
export  of  these  products  the  percentage  was 
less  in  1915  and  promises  to  be  less  this  year 
than  it  was  in  1911,  1912  and  1013.  Only  three 
years— 190S,  1909,  and  1914— show  a  smaller 
proportion,  and  the  average  for  the  ten  years 
is  about  10  per  cent. 

Aside  from  thus  in  a  measure  answering  the 
complaints  of  those  who  would  have  it  that 
our  manufacturers  are  sacrificing  the  welfare 
of  domestic  consumers  to  the  wishes  of  foreign 
customers  in  a  very  definite  manner,  this 
chart  also  serves  to  impress  a  very  important 
fact  upon  our  minds — that  in  one  of  our 
greatest  industries  we  do  not  export  nearly  as 
much   as  we  ought  to. 

It  would,  therefore,  seem  gcod  policy  that 
fit  this  time  special  efforts  should  be  put 
forth  to  increase  our  sales  of  iron  and  steel 
products   in  foreign   countries. 

It  has  been  demonstrated  that  we  can  build 
ships  in  American  ship  yards  and  sell  them  in 
Europe  in  competition  with  ship  builders 
there. 

The  well  known  superiority  of  American 
harvesting  machinery  over  all  others  is  an- 
other instance  of  our  ability  to  compete  on  a 
profitable  basis  for  export  business,  but  in 
every  case  it  has  been  the  result  of  individual 


enterprise  instead  of  organized  effort,  such  as 
was  the  rule  of,  for  instance,  the  Germans  in 
their  colonial  trade  policies:  Germany  paved 
the  way  and  made  it  easy  for  German  manu- 
facturers to  establish  themselves  as  sources 
of  supply  in  South  America,  in  Asia  and  in 
Africa. 

Up  to  within  the  past  few  years  the  United 
States  Government  has  not  only  not  done  any- 
thing to  assist  American  manufacturers  who 
desired  to  enter  the  export  business  but  actu- 
ally made  it  difficult  for  them  to  make  any 
headway  by  placing  restrictions  on  their 
methods   of   operating. 

Recently,  however,  there  has  been  a  different 
spirit  manifested  and  there  are  reasonable  in- 
dications that  within  the  near  future  laws 
may  be  passed  which  will  permit  of  co-opera- 
tion between  American  manufacturers  who 
wish  to  enter  the  world's  markets  and  who 
must  face  the  competition  with  manufacturers 
in  other  countries  operating  under  special 
charters  granted  to  them  by  their  govern- 
ments. 


JUST   A   LITTLE   GINGER 

(By  Arnold  Abbott,  in  New  York  Herald) 

The  owner  of  a  big  department  store  out 
West  was  once  asked  why  he  paid  his  manager 
so  large  a  salary. 

"It  doesn't  seem  to  me  he  does  so  much," 
added  the  questioner. 

"Well,  as  a  matter  of  fact,  he  doesn't  do  so 
much,"  replied  the  millionaire,  "but  I  base  his 
pay  ou  what  he  is  more  than  what  he  does. 
In  the  first  place,  he  is  honest,  and  that  makes 
him  worth  a  good  deal.  In  the  second  place, 
he  is  cheerful,  and  in  some  ways  that  is  worth 
more  than  honesty,  though  I  don't  underrate 
the  prime  virtue. 

"But  I  must  admit  it  was  his  cheery  nature 
that  first  attracted  me  when  he  came  to  the 
store  as  a  salesman,  and  after  I  saw  what 
valuable  use  he  made  of  his  attribute  among 
his  customers  and  fellow  clerks  I  started  him 
up  the  ladder.  I  was  thinking  the  other  day 
I  would  have  to  raise  his  salary  soon,  for  he's 
so  popular  with  the  whole  store-family  that  I 
fear  they  will  some  day  mutiny  and  put  him 
in  my  place!" 

The  man  who  said  this  was  a  hard-hearted 
business  genius,  noted  for  his  ability  to  make 
every  move  pay  in  dollars  and  cents.  He  was 
no  dreamer.  He  simply  had  common  sense 
plus,  which  is  a  rare  and  wonderful  thing. 

The  man  or  woman  who  thinks  the  physical 
condition  of  the  pay  envelope  is  governed  sole- 
ly by  the  amount  of  work  done  is  mentally 
shortsighted  and  needs  new  spectacles.  Of 
course,  ability  to  do  work  well  is  the  first 
consideration  in  the  world  of  business,  and 
personality  without  ability  is  not  negotiable 
in  that  world.  But  ability  plus  personality 
means  success  of  the  best  sort  nine  times  out 
of  ten. 

And  of  all  the  attributes  of  personality 
which  attracts  others  cheerfulness  is  easily 
first. 

Stevenson  said  : — "A  happy  man  or  woman 
is  a  better  thing  to  find  than  a  five  pound 
note."  The  word  "cheerful"  may  be  inserted 
for  "happy"  without  necessitating  any  further 
change.  And  the  attitude  denoted  by  this 
word  is  worth  many  a  five  pound  note  to  any 
person   who  possesses   it. 


32 


July  15,  1916. 


iPiiiiiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiii 


llif 


BUSINESS  CHANGES 

Viking,  Alta: —  E.  B.  Hummell, 
hardware  has  sold  out  to  L.  F.  Shirron 
of   Carmangay. 


FIRE  LOSSES 

Deseronto,  July  9. — The  plant  of  the 
Dominion  Hardwood,  Limited,  manufac- 
turers of  woodenware,  was  totally  des- 
troyed by  fire.  It  was  a  new  industry, 
and  has  just  commenced  running-  in  full 
operation  to  fill  a  number  of  large 
orders.  The  loss  was  placed  at  $100,- 
000,  partly  covered  by  insurance.  The 
company  expects  to  rebuild  immediately. 

Ashcroft,  B.C.,  was  almost  totally 
destroyed  by  fire  on  July  5th.  Among 
the  business  houses  destroyed  was  the 
general  store  of  Fred  Rosenburg,  the 
general  store  of  J.  J.  Ting  &  Co.,  and 
the  hardware  and  implement  store  of 
Mark  Dumond. 


MARITIME    WHOLESALERS    ELECT 
OFFICERS 

The  Maritime  Wholesale  Hardware 
Association  met  in  Yarmouth,  N.S.,  on 
July  6,  for  their  annual  session,  with 
hardware  men  from  all  parts  of  the 
eastern  provinces  in  attendance. 

The  election  of  officers  resulted  in  the 
choice  of  the  following: — 

President,    R.   B.    Simmonds,  Halifax. 

Vice-president,  W.  H.  Emerson,  St. 
John. 

Nova  Scotia  executive :  M.  0.  Crowell, 
Halifax;  George  C.  Metzler,  Halifax;  A. 
W.   Morton,  Halifax. 

New  Brunswick  executive;  John  Neill, 
Fredericton;  J.  F.  Tilton,  St.  John;  W. 
C.  Stratton,  St.  John. 

The  business  transacted  was  chiefly 
of  a  routine  or  private  nature.  Several 
manufacturers  were  present  and 
addressed  the  gathering.  During  the 
afternoon  the  delegates  were  given  a 
motor  drive  around  Yarmouth  while 
Mrs.  E.  K.  Spinney  entertained  the 
visiting  ladies   at  tea. 


TO  CLOSE  ON  WEDNESDAY  AFTER- 
NOONS 

Commencing  July  5,  the  merchants  of 
Sudbury,  Ont.,  agreed  to  close  their 
stores  on  Wednesday  afternoons  from 
1-7  p.m.,  during  July  and  August.  A 
long  list  of  towns  and  cities  where  half- 
holidays  are  being  observed  appeared  in 
Hardware  and  Metal,  June  10  issue. 


SHERWIN-WILLIAMS     COMPANY'S 

NEW  EASTERN  MANAGER  OF 

THE  MANUFACTURERS' 

SALES  DEPARTMENT 

W.  J.  Chambers,  who  has  been  con- 
nected with  the  Sherwin-Williams  Co. 
for  over  eighteen  years,  hao  recently 
been  appointed  Eastern  manager  of  the 
manufacturers'  sales  department. 

Before  starting  with  this  company  he 
was  a  first-class  carriage  painter  in  his 
father's  shop  in  Ormstown,  Que.,  and 
the  experience  he  had  in  handling  paints 


INCORPORATIONS 


W.  J.  CHAMBERS, 

Eastern   Manager   of    the    Sherwin-Wil- 
liams Co.  Manufacturers'  Sales  Depart- 
ment. 

and  varnishes  at  that  time  made  him 
ably  fitted  to  take  charge  of  the  paint 
testing  and  research  work  of  this  com- 
pany. 

By  constant  study  and  hard  work  he 
has  fitted  himself  for  the  very  import- 
ant position  which  he  is  how  holding, 
and  a  thorough  knowledge  of  the  me- 
thods of  manufacturing  and  uses  of  all 
paints,  varnishes,  enamels  and  stains, 
etc.,  enables  him  to  turn  out  special 
goods  for  the  special  requirements  of 
the  manufacturing  trade. 

Mr.  Chambers  will  devote  all  his  time 
to  this  very  important  work,  which  is 
rapidly  growing  with  the  increased  pros- 
perity of  our  Dominion. 


The  Ruddock  Cut  Glass  Co.,  capitalized 
at  $50,000,  head  office,  Toronto,  to 
manufacture  and  deal  in  all  kinds  of 
cut  glass  and  other  glass  products. 

The  Colonial  Chemical  Co.,  capitalized 
at  $40,000,  head  office,  Toronto,  to  manu- 
facture and  deal  in  nitrate  of  ammonia 
and  by-products  thereof,  chemicals,  etc. 

The  Canada  Broom  &  Brush  Co.,  capi- 
talized at  $15,000,  head  office,  Ridge- 
town,  Ont.,  to  manufacture,  brooms, 
brushes  and  woodenware.  Incorpor- 
ators, A.  F.  Holden;  A.  V.  Farnsworth; 
J.  M.  Sheldon;  Walter  Purdy;  G.  B. 
Howard. 

The  Independent  Paint  &  Varnish  'Co., 
of  Canada,  has  been  incorporated  at 
Ottawa,  with  a  capital  of  $200,000,  to 
manufacture  paints,  colors,  varnishes 
and  oils,  etc.  Head  office  at  Montreal. 
Incorporators  are:  Hector  Dussault, 
Joseph  A.  Mercier  and  Pierre  L.  Dupuis, 
all  of  Montreal. 

The  Canadian  Collapsible  Tube  Co., 
has  been  incorporated  at  Ottawa,  with 
a  capital  of  $100,000,  to  manufacture 
and  deal  in  collapsible  tubes  of  every 
type,  shape  and  material,  also  in  tin, 
lead  and  aluminum  goods.  Head  office 
to  be  situated  at  Toronto.  Incorpora- 
tors: R.  W.  Hart,  K.  D.  McKenzie,  and 
W.  W.  Perry,  all  of  Toronto. 


PERSONAL 


G.  F.  Stephens  of  the  G.  F.  Stephens 
Co.,  Winnipeg,  has  been  on  a  business 
trip  to  Calgary  and  Edmonton. 

J.  Hopper  of  D.  W.  &  J.  Hopper, 
Areola,  Sask.,  was  a  visitor  at  Winnipeg 
one  day  last  week  on  his  way  East. 

James  Fair,  sales  manager  of  Wood, 
Vallance,  Winnipeg,  is  in  the  East,  and 
while  here  has  been  at  the  Hamilton  of- 
fice of  Wood,  Vallance. 

J.  H.  Mackenzie,  city  traveller  for 
the  C.  F.  Stephens  Co.,  Winnipeg,  who 
has  been  ill  for  a  year  or  more,  is  report- 
ed in  a   dangerous  condition. 

D.  W.  Graves,  manager  of  the  hard- 
ware department  of  the  Regina  Trading 
Co.,  Regina,  Sask.,  called  at  Winnipeg 
last  week  on  his  way  to  Toronto,  which 
is  his  home. 

Major  Bartlett  McLennan,  director  in 
the  Montreal  Rolling  Mills,  and  presi- 
dent of  the  Montreal  Transportation  Co. 
and  the  Williams  Manufacturing  Co.,  is 
reported  wounded  at  the  front. 
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Post  Hole  Diggers 

Summer  Co.,  Moneton,  N.B. — Please 
give  us  the  names  of  manufactures  of 
post  hole  diggers  in  Canada. 

Otterville  Mfg.  Co.,  Otterville,  Ont.; 
Canadian- Allis-Chambers  Co.,  Toronto; 
Canadian  Warren  Axe  &  Tool  Co.,  St. 
Catharines;  Page  Wire  Fence  Co.,  Walk- 
erville,  Ont. — Ed. 

Paper  Balers 

Des  Rochers  Company,  Montreal: 
Please  give  names  of  manufacturers  of 
paper  baling  machines : — 

Paper  balers  are  made  or  sold  by 
Davenport  Mfg.  Co.,  Davenport,  Iona; 
Brickeye  Baler  Co.,  Findlay,  Ohio; 
Stephenson  &  Blake,  62  Front  St.  E., 
Toronto;  Page's  Wire  Fence  Co.,  Walk- 
erville,  Ont. ;  Shea  Sales  Co.,  Montreal, 
Que.— Ed. 

Ash  Trays  Etc. 

Subscriber  (name  on  request).  Kindly- 
give  names  of  manufacturers  of  ash 
trays,  and  hammered  brass  and  copper 
goods.  Colonial  Fixtures  Ltd.,  424 
Adelaide  St.  W.,  Toronto;  Wentworth 
Brass  Co.,  Hamilton;  Tallman  Brass  & 
Metal  Co.,  Hamilton;  S.  W.  Faber  & 
Co.,  New  York;  S.  Sternau  &  Co.,  New 
York.— Ed. 

Books  on  Autos 

S.  L.  Adolph,  Listowel,  Ont. — Kindly 
let  me  know  if  there  is  such  a  thing  as 
a  book  issued  on  how  to  run  and  care 
for  automobiles. 

A  number  of  books  on  the  subject  are 
offered  for  sale  by  Mc'Clellan,  Good- 
Woodhole,  R.I.,  U.S. 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


Please  quote  the  reference  number  when  re- 
questing- addresses. 

755.  Leather  for  bridles. — A  Russian  leather 
agent  can  place  contract  for  high  class  bridle 
leather  of  the  same  quality  and  corresponding 
i'  lors  as  samples  which  may  be  inspected  at 
the  Department  of  Trade  and  Commerce.  Ot- 
tawa Quotations  net  cash  f.o.b.  New  York, 
with  five  per  cent,  added  for  agent's  commis- 
sion.    Counter  samples  desired. 

757.  Nickel  and  cobalt. — A  Glasgow  firm 
wishes  to  hear  from  Canadian  producers  of  re- 
fined metallic  nickel  and  cobalt  who  can  fill 
orders   for  export. 

75!).  Asbestos  spinning  fibre. — A  Leeds  firm 
cf  asbestos  manufacturers  using  40  to  50  tons 


of  asbestos  fibre  per  mouth  wishes  to  hear 
from   Canadian    exporters. 

*7G0  Wood  pulp  boards. — A  Leeds  firms  of 
manufacturers,  able  to  place  orders  for  100 
tons  of  wood  pulp  boards  (20"  x  34%,"  about 
410  to  a  cwt.)  wishes  to  correspond  with  Can- 
adian exporters  with  a  view  to  1917  business. 

7C2.  Wire  nails. — A  Leeds  firm  iuquires  for 
wire  nails  iy2"  x  13g  and  1%"  x  15g.  Their 
annual  requirements  may   run  to  20  tons. 

*763.  Cardboard. — A  Leeds  firm  of  manu- 
facturers who  use  50  tons  of  cardboard  an- 
nually, wish  to  correspond  with  Canadian  pro- 
ducers. Samples  of  the  board  required  may 
be  seen  at  the  Department  of  Trade  and  Com- 
merce, Ottawa. 

766.  Spectacles. — An  English  firm  of  spec- 
tacle importers  desires  to  receive  samples  and 
prices  of  spectacles  manufactured  in  Cauada. 

766.  Wrought  iron  pipe,  etc. — A  Leeds  firm 
makes  inquiry  for  Canadian  exporters  of 
wrought  iron  pipe  and  fittings. 

707.  Copper  and  brass  tubes. — A  Yorkshire 
firm  is  interested  in  corresponding  with  Can- 
adian exporters  of  S.D.  copper  tubes  and  S.D. 
and  braized  brass  tubes. 

*7GS  Press-spahn. — A  Leeds  firm  iuquires  as 
to  the  possibility  of  securing  from  Canada 
supplies  of  press-spahn,  a  pressed  paper  used 
for  electrical  insulating,  which  was  formerly 
obtained  from  Germany.  Samples  may  be  in- 
spected at  the  Department  of  Trade  and  Com- 
merce,  Ottawa. 

769.  Leatheroid,  etc. — A  Leeds  firm  of  dyna- 
mo and  motor  manufacturers  makes  inquiry  as 
to  the  possibility  of  obtaining  from  Canada 
leatheroul  and  fibre  for  insulation  purposes 
on  electrical  machinery.  Their  supplies  are 
now  coming  from  the  United  States.  They  are 
also  interested  in  copper  commutator  seg- 
ments. 

770.  Trade  with  Hong  Kong. — A  firm  in 
Hong  Kong  wishes  to  be  put  in  touch  with 
Canadian  manufacturers  and  shippers  of  steel 
plates,  angles,  bars,  structural  steel;  pipes 
and  chains,  lead,  pig,  pipe  and  sheet;  general 
hardware,   engineers'    tools,  etc. 

771.  Barytes. — An  English  firm  states  that 
they  are  open  to  obtain  an  agency  for  some 
good  shippers  of  barytes  from  Canada. 

774.  Dolls,  etc. — An  important  firm  in  St. 
John's,  Nfld.,  is  desirous  of  being  put  into 
communication  with  Canadian  manufacturers 
of  dolls  and   other  toys. 

777.  Scrap  metals. — A  Glasgow  importaing 
firm  is  prepared  to  receive  quotations  for  hard 
spelter,  zinc  ashes,  flue  slimmings,  scrap  brass. 
copper  and   zinc. 

778.  Barytes,  zinc  oxide,  white  lead  litho- 
pone,  bronze  powder,  aluminium  powder,  etc. — 
A  Glasgow  firm  wishes  to  purchase  above. 

*  Included  in  the  list  of  articles  the  importa- 
tion of  which  into  the  United  Kingdom  is  pro- 
hibited except  under  license  from  the  Board 
of  Trade,  London. 


ST.  JOHN,  N.B.,  NOTES 

St.  John,  N.B. — Representatives  of 
the  International  Nickel  Company  were 
here  last  week  examining  possible  sites 
for  the  nickel  refining  plant  which  the 
company  is  to  erect  in  Canada.  They 
were  pleased  with  the  prospects  here, 
and  have  asked  the  City  Council  for 
terms  for  property  it  owns  on  the  river 
front.  Before  presenting  their  report 
to  the  company  the  engineers  will  in- 
vestigate some  other  maritime  locations. 

St.  John,  N.B. — The  company  operat- 
ing the  Wolfram  Tungsten  mine  at 
Burnt  Hill  have  a  large  quantity  of  ore 
already  stoped  out;  they  have  also  a 
concentration  plant  capable  of  handling 
20  tons  per  day  under  erection.  This 
plant  will  be  ready  for  operation  Aug.  1. 


INTERESTING   THE   CLERKS 

Goodwins.  Ltd.,  of  Montreal,  has  in- 
augurated the  policv  of  interesting  the 
clerks  in  the  store's  business  by  edu- 
cating them  in  the  goods  they  sell. 


Originally  tried  out  in  one  department 
the  idea  is  spreading'  all  over  the  store, 
so  that  now  regular  classes  are  held,  in 
which  the  manager  gives  lectures  that 
go  into  the  history  and  antecedents  of 
the  goods,  thus  placing  within  the  clerks' 
grasp  a  knowledge  that  enables  him  or 
her  to  intelligently  answer  the  natural 
queries  of  the  average  customer. 

In  the  words  of  this  manager:  "The 
i;oods  that  are  understood  and  are  ap- 
preciated by  the  salesman  are  alreadv 
half  sold." 


BUILDING  SIX  STACKS 

The  Boston  Varnish  Co.,  makers  of 
Kyanize  products,  are  building  six  new 
stacks  at  their  plant  at  Everett  station, 
Boston,  that  will  give  them  2,000  more 
gallons  of  varnish  per  day. 

This  increase  in  output  has  been  ne- 
cessitated, explained  James  B.  Lord, 
president  of  the  company,  because  of 
better  business  conditions  aenerally,  and 
because  of  the  more  universal  use  of 
better  srade  varnishes. 


OBITUARY 

Col.  Charles  Robinson,  president  of 
the  Colt  Fire  Arms  Co.,  died  last  week 
on  board  his  yacht  Savatona,  near 
Woodhole,  R.I.,  U.S. 


CATALOGUES 


AND 


BOOKLETS 


Vim  Packings 

"Vim"  Leather  Packings  are  de- 
scribed at  length  in  a  bulletin  issued  by 
the  E.  F.  Houghton  &  Co.,  Philadelphia. 
Pa.  The  principal  features  covering  the 
material  and  process  of  manufacture  are 
dealt  with  fully,  together  with  sectional 
views  for  use  where  ordering  these  pack- 
ings. Price  lists  are  included  for  the 
various  styles  of  "Vim"  packings, 
check  valves  and  plunger  leathers. 

1916  Saw  Catalogue 

This  year's  catalogue  issued  by  the 
Simonds  Canada  Saw  Company,  St. 
Remi  Street  and  Acorn  Avenue,  Mont- 
real, is  claimed  by  the  company  to  be  one 
of  the  most  complete  catalogues  of  saws, 
machine  knives,  hack  saws,  and  files  that 
has  ever  been  issued  by  any  manufac- 
turer of  this  line.  This  company  manu- 
factures a  complete  line  of  various  kinds 
of  saws  and  have  catalogued  in  detail 
cross-cut  saws,  hand  saws,  and  hack 
saws  as  sold  by  the  hardware  trade.  If 
you  have  not  received  a  copy,  one  will 
he  sent  upon  request. 
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IDEAL    TELESCOPING    SHOVEL 

A  new  product  called  the  Ideal  teles- 
coping shovel  is  being  offered  to  the 
trade  by  the  Ideal  Manufacturing  Co., 
North  Kansas  City,  Missouri.  The  shovel 
is  for  motorists,  campers,  prospectors, 
surveyors,  and  general  purposes. 

The  shovel  is  made  with  a  telescoping 
handle,  adjustable  so  as  to  permit  a 
short  or  "half  handle" — a  full  length 
handle  or  handle  telescoped  into  the 
hollow  part  of  the  blade — thus  giving  a 
compact  shovel  that  can  be  placed  in  the 
tool  box  of  any  automobile. 


The  Ideal  Shovels 

The  blade  is  made  of  high  carbon 
steel — 6%  in.  x  8V2  in.;  weight  of  shovel 
two  pounds;  finish  nickel-plated;  length 
of  handle,  16  inches.  The  accompanying 
illustration  shows  three  views  of  the 
same  shovel.  The  makers  claim  the 
shovel  is  practically  non-breakable,  and 
should  last  a  lifetime. 


LIGHTING  AND  POWER  PLANT 

After  four  years  of  experimental  and 
development  work  the  Domestic  Engin- 
eering Co.,  of  Dayton,  Ohio,  U.S.A.,  is 
putting  on  the  market  an  electric  light- 
ing and  power  plant  for  farms,  villages 
and  suburban  homes.  The  new  light  and 
power  plant  is  known  as  Delco-Light. 

It  consists  of  a  single  cylinder  air- 
cooled  gasoline  motor  and  electric  motor- 


generator,  direct  connected  and  assembl- 
ed in  one  compact  unit,  and  a  specially 
designed  storage  battery  composed  of 
sixteen  two  volt  cells.  In  both  design 
and  operation  the  plant  is  claimed  to  be 
extremely  simple.  It  is  self  cranking 
and  it  stops  automatically  when  the  bat- 
tery is  fully  charged.  The  battery  eon- 
tains  one  cell  known  as  the  pilot  cell,  in 
which  is  a  two  ball  float  gauge.  This 
provision  makes  it  possible  to  tell  the 
condition  of  the  whole  battery  at  a 
glance,  replacing  the  old  system  of  test- 
ing each  cell  with  a  hydrometer  syringe. 
The  great  simplicity  of  design,  which  is 
the  principal  result  of  the  long  period 
of  experiment,  has  produced  a  plant  that 
is  very  low  in  original  and  operating 
costs  and  is,  the  makers  claim,  thorough- 
ly dependable. 

It  is  found  that  the  average  farm  in- 
stallation uses  from  twenty-five  to  forty 
lights  throughout  the  house  and  barn, 
though  of  course  only  a  few  of  these 
lights  are  in  use  at  any  one  time.  Ser- 
vice of  this  kind  requires  the  operation 
of   the    plant    only    once    or    twice    each 


separators,  and  even  water  pumping 
systems  can  be  operated  by  Delco-Light 
power.  This  of  course  means  that  much 
of  the  burdensome  and  non  productive 
work  on  the  farm  is  lightened  to  a  great 
extent. 

This  system  the  makers  state,  really 
brings  to  the  farmer  the  same  conven- 
iences that  are  enjoyed  by  his  city  neigh- 
bor, and  it  delivers  them  to  him  for 
about  five  cents  a  day,  a  rate  that  is 
considerably  lower  than  that  charged  for 
the  same  service  in  the  city. 


Delco  Light  Power  Plant. 

week  for  four  or  five  hours.  A  run  of 
this  length  consumes  about  a  gallon  of 
gasoline. 

In  addition  to  the  lights  used  all  kinds 
of  light  power  appliances,  such  as  wash- 
ing machines,   milking-  machines,   cream 


AUBURN  SPARK  PLUG 

Auburn  Ignition  Mfg.  Co.,  Inc., 
Auburn,  N.Y.,  is  introducing  the  Auburn 
No.  9  spark  plug  equipped  with  a 
"Fireite"  unbreakable  insulator.  The 
makers  state  that  one  of  the  chief  feat- 


Auburn  Spark  Plug. 


Auburn  Valve  Lifter. 

ures  of  the  new  plug  is  that  an  outside 
bushing  construction  is  used,  which  al- 
lows all  the  space  formerly  taken  up  by 
the  old  style  bushing  to  be  filled  with  an 
extra  large  core. 

The  company  is  also  placing  on  the 
market  a  medium-priced  valve  lifter,  one 
piece,  self-adjusting  and  made  of  mal- 
leable iron.  The  makers  state  that  there 
are  no  hooks,  no  chains,  no  springs  to 
get  out  of  ,,order  and  no  separate  pieces 
to  lose.  The  lifter  is  made  to  fit  all  cars 
and  is  said  to  be  strong  enough  for  the 
heaviest  springs.  The  lifter  comes  fin- 
ished in  black  and  packed  in  attractive 
individual  cartons. 


PERSONAL 

W.  H.  Nickerson.  who  has  been  in 
the  employ  of  Lewis  Bros.  Ltd.,  Mon- 
treal for  the  past  two  years,  receiving 
his  early  hardware  education  with  T. 
MeAvity  &  Son,  St.  John,  N.B.,  will  in 
future  cover  the  territory  from  Sudbury 
to  Kenora,  Soo  branch  and  the  Mani- 
toulin  Island. 


July  15,  1916. 
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THE  MARKETS  A  T  A  GLANCE 

Although  the  upward  tendency  of  prices  is  less  pronounced 
than  it  was  a  few  weeks  ago,  some  important  changes  have  taken 
place  during  the  week.  Among  the  lines  affected  in  an  upward 
direction  are  boiler  tubes,  black  and  smokeless  loaded  shells, 
American  metallic  cartridges,  empty  shells,  wads,  primers,  caps, 
American  firearms,  padlocks  and  night  latches,  wire  clothes  line, 
wire  rope,  asbestos  building  paper,  raw  and  boiled  linseed  oil,  tur- 
pentine. The  weakness  in  ingot  metals  continues  and  price 
declines  have  occurred  on  tin,  copper,  spelter,  antimony,  lead. 
Sheet  zinc  and  solder  have  both  declined  in  price.  Paint  manu- 
facturers are  experiencing  great  difficulty  in  securing  supplies  of 
dry  colors.  Some  colors  are  practically  off  the  market,  while  others 
are  available  only  at  ridiculously  high  costs.  Reports  from  West- 
ern Canada  wholesale  hardware  firms  indicate  that  there  has  been 
decidedly  marked  improvement  in  collections.  More  retailers  are 
now  doing  strictly  cash  business  than  ever  before,  and  as  a  result 
are  settling  their  accounts  more  promptly.  Recent  hot  weather 
has  improved  the  demand  for  summer  hardware  lines.  The  scar- 
city of  skilled  help  is  the  most  serious  factor  with  which  many 
hardware  manufacturers  have  to  contend  at  present.  Stocks  of 
many  lines  are  becoming  exhausted,  with  little  hope  of  replace- 
ment in  the  immediate  future. 


MONTREAL,  July  13.— The  mar- 
ket in  general  retains  factors 
that  have  ruled  for  some  time 
past  and  continues  to  settle  down  along 
well  defined  lines  that  are  governed  by 
the  easy  tone  that  is  predominant  in 
the  metal  and  iron  and  steel  market  at 
present.  The  fluid  state  of  prices  and 
movements  of  various  lines  tends  more 
and  more  to  harden  into  a  more  normal 
condition.  The  undertone  in  metal  mar- 
ket is  decidedly  easy  and  the  majority 
of  consumers  are  only  covering  their 
immediate  requirements.  In  view  of  weak 
position  of  markets  in  iron  and  steel 
lines  there  is  less  of  certainty.  Easiness 
is  evident  but  it  is  accompanied  by  a 
very  tangible  distrust  in  the  permanence 
of  it  so  that  this  line  occupies  a  decided- 
ly uncertain  position.  The  shortage  of 
steel  goods  represents  a  very  serious  sit- 
uation and  prospects  of  improvements 
are  slight  as  state  of  market  prohibits 
buyers  from  anticipating  their  wants  in 
order  to  fulfill  orders  in  consequence 
of  which  acute  situation  becomes  aggra- 
vated. The  strained  labor  situation  con- 
tinues to  be  of  paramount  interest  and 
grows  in  force  as  recruiting  further 
depletes  the  available  supply  of  men 
and  replaces  it  with  at  best  unskilled 
hands  which  in  conjunction  with 
raw  material  shortages  further  restricts 
the  output  particularly  in  manufactur- 
ing industries  so  that  easy  tendencies  of 
raw  market  are  largely  nullified  in  case 
of  factory  products. 


Heavy  goods  show  a  few  declines  in 
sympathy  with  the  general  metal  situa- 
tion and  one  advance  only  in  case  of 
sulphite  sheeting,  show  greater  volume 
of  business  than  other  lines.  General 
hardware  lines  for  the  first  time  in  a 
year  are  almost  at  a  standstill  from  a 
price  standpoint  with  no  changes  to  re-> 
cord  although  some  advances  are  prom- 
ised for  the  near  future.  The  general 
labor  situation  is  further  added  to 
amongst  the  wholesale  trade  by  short 
handed  condition  of  staffs  owing  to  the 
holiday  season  which  in  case  of  travel- 
lers is  curtailing  orders  temporarily. 
Arms  and  ammunition  lines  are  begin- 
ning to  come  forward  and  advances  are 
promised  in  this  line  as  well  as  in 
shovels  and  spades.  Shortages,  notably 
in  steel  lines  continue  to  grow  but  in 
case  of  some  seasonable  goods  the  situa- 
tion has  been  materially  aided  by  ar- 
rival of  very  warm  weather  which  has 
created  a  demand  for  hose  and  other 
watering  lines  and  diminished  the  de- 
mand for  lawn  mowers  and  other  lawn 
cutting  tools.  Trade  on  whole  has  fallen 
off  in  city  and  shown  good  increase  in 
country  but  a  slackening  is  looked  for 
in  the  next  few  weeks  until  travellers 
are  in  full  swing  again  after  which 
according  to  all  present  indications  an 
active  trade  in  axes  and  lumbering  tools, 
skates,  hockey  sticks,  sleighbells,  lan- 
terns, cow  ties,  halters  and  horse  blan- 
kets is  on  the  wTay. 

Tin  Declines. — Tin  has  made  further 
decline    in    sympathy    with    the    general 


situation  in  addition  to  the  fact  that 
market  is  oversupplied  and  buyers  are 
holding  off  and  buying  for  actual  re- 
quirements only.  Montreal  quotation 
47c-47y2c,  weak. 

Copper  Declines. — Copper  declined  lc 
following  y2e  drop  of  previous  week. 
Quotations  locally  rang'e  from  28c  to 
28V2c. 

Spelter  Easy.  —  Spelter  is  stagnant 
from  a  selling  standpoint  and  prices 
generally  preceding  as  the  metal  more 
nearly  approaches  normal.  Montreal 
quotation  19y2c  to  20c,  easy. 

Lead  Declines. — Lead  declined  y2c  at 
New  York  and  St.  Louis  last  week  and 
continues  to  be  weak  with  but  little 
business  passing.  Montreal  quotations 
9!4c  to  9y^c,  weak. 

Antimony  Declines.  —  Antimony  con- 
tinues to  decline  steadily  and  gradually 
as  part  of  the  general  metal  price  move- 
ment, Montreal  quotations  25c  easier. 

Aluminum. — Market  is  easier  but 
holds  up  fairly  well  although  the  future 
is  uncertain  in  view  of  stoppage  of 
shrapnel  orders.  Montreal  quotaions  65c 
easier. 

Solder  Easier. — Prices  have  declined 
lc  as  part  of  the  movement  in  prices  and 
tinsmiths  solder  is  now  30  to  31c  and 
wiping  28  to  29c. 

Sheet  Zinc  Down. — Market  for  casks 
has  declined  3c  and  in  now  $27.50  weak- 
ness evident  in  view  of  situation  on 
metal  market  generally. 

Iron  and  Steel. — Market  is  quiet  and 
prices  unchanged  and  although  uncer- 
tainty is  basic  feature  of  market,  the 
continued  firmness  in  face  of  small  vol- 
ume of  business  reported  from  produc- 
ing centers  is  taken  as  an  indication  of 
strength.  Locally  a  good  volume  of 
business  is  passing  for  this  time  of  year 
and  orders  are  coming  in  freely  although 
manufactures  are  greatly  hampered  in 
hookings  by  a  general  disinclination  to 
anticipate  future  requirements  to  any 
great  extent.  Whole  trade  is  in  waiting- 
condition,  steady  but  confining  buying 
to  basis  of  actual  needs  only.  Foundry 
and  steel  making  iron  enquiries  are 
fairly  active  on  outside  report. 

Sulphite  Sheeting.  —  The  market  has 
advanced  $1.00  and  is  now  $4.50  per  cwt. 

Galvanized  Sheets. — The  Market  is 
generally  weaker  in  tone  but  large  deal- 
ers are  not  yet  able  to  reduce  prices.  It 
is  thought  in  some  quarters  that  makers 
cannot  much  longer  hold  prices  up  in 
view  of  recent  declines  in  spelter.  Prices 
are  as  per  current   market   quotations. 

Boiler  Tubes — Prices  are  unchanged 
and  are  as  per  current  quotations  but 
supplies     very     scarce     with     complete 
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stocks  unknown  to  the  trade  which  in 
view  of  the  large  demand  is  regarded  as 
peculiar.  A  general  revision  of  prices 
is  under  way  in  this  line  and  higher 
prices  on  a  few  lines. 

Sheet  Lead. — Sheet  lead  has  declined 
x/lQ  on  some  classes  so  that  No.  3  sheets 
are  now  $12.00,  No.  3y2  are  $11.75  per 
cwt.  and  4  to  6  lbs.  $11.50,  while  all 
others  are  unchanged  and  are  as  per 
current  market  quotations.  Decline  fol- 
lowed a  V2C  break  in  the  metal. 

Copper  Sheets. — Declines  followed  a 
one  cent  drop  in  the  metal  and  all  classes 
declined  lc  as  per  current  quotations 
on  list. 

Tinned  Plate  and  Tinned  Iron. — Prices 
are  unchanged  and  are  as  per  current 
quotations  .but  shortage  increases  in 
both  lines  and  it  is  almost  impossible  to 
get  plates  either  from  England  or  the 
States 

Iron  Pipe. — A  pronounced  shortage  of 
iron  pipe  continues  and  has  become 
feature  of  market.  Very  little  of  3  in. 
or  4  in.  sizes  are  available  5  in.  and 
6  in.  are  out  of  the  market.  Prices  are 
unchanged  and  are  as  per  current  quot- 
ations. 

In  Hardware  Lines. — The  feature  of 
the  week  is  the  fact  that  for  the  first 
time  in  a  year  there  are  no  outright 
price  changes  to  report  in  general  hard- 
ware lines  although  it  is  still  possible  to 
forecast  some  that  are  slated  to  occur 
in  the  very  near  future.  Next  to  this 
factor  in  importance  is  the  extremely 
acute  shortages  that  are  occurring  par- 
ticularly in  some  seasonable  goods  but 
the  sudden  change  in  the  weather  is  ex- 
pected to  completely  alter  this  situation 
in  this  line,  as  the  demand  is  already 
veering  round  from  cutting  tools  to  hose 
and  watering  accessories.  An  increas- 
ing shortage  of  labor  is  'blamed  more 
than  the  shortage  of  raw  material  for 
the  disappearance  of  so  many  lines 
from  the  market.  The  warm  weather  is 
expected  to  help  sorting  orders  in  many 
lines,  notably  harvest  tools. 

Trade  is  keeping  up  well  in  view  of 
the  time  of  year  with  the  holiday  season 
at  its  height  and  many  travellers  off  the 
road  but  the  chief  activity  is  reported 
from  the  country.  'City  trade  has  fal- 
len off  rapidly  lately. 

Shovels  and  Spades. — An  advance  of 
10  per  cent,  is  authoritively  stated  to 
be  due  at  any  time  now  as  part  of  the 
general  movement  in  steel  lines  that  has 
resulted  in  the  sweeping  advances  in 
shovels  and  spades  in  the  past  twelve 
months.  Demand  is  reported  to  be  as 
good  as  it  ever  was. 

Arms  and  Ammunition. — Advances 
are  promised  on  loaded  shells  and  am- 
munition in  sympathy  with  American 
advances  'but  so  far  the  amount  of  same 
has  not  been  announced  and  orders  are 
being  taken  for  immediate  delivery  of 
arms  and  ammunition  of  all  kinds  as 
well  as  other  fall  sporting  goods.  Cer- 
tain lines  of  small  rifles  cannot  be  had 
as  the  makers  sold  out  their  plants  over 
a  year  ago  to  holders  of  Allies  contracts 
and  it  is  not  yet  known  what  the  ulti- 
mate   effect    of    present    high    prices    in 


general  will  have  on  demand.  Booked 
orders  so  far  are  pretty  well  up  to 
average  of  but  sorting  business  cannot 
be  foretold.  Prices  are  as  per  current 
quotations. 

Seasonable  Goods.  —  The  sudden  ar- 
rival of  extremely  hot  weather  has  re- 
versed the  demand  in  seasonable  lines 
at  a  time  when  the  acute  shortage  in 
lawn  mowers,  lawn  swings,  screen  doors, 
electric  irons  and  roller  skates  made  a 
change  most  welcome.  These  lines  are 
reported  being  practically  sold  out  here 
and  an  abundance  of  local  and  mail 
orders  at  hand  that  could  not  be  filled. 
Lawn  hose  which  has  been  quiet  during 
the  period  of  heavy  rains  is  now  begin- 
ning to  show  activity.  Tennis  lines  are 
in  exceptional  demand  and  second  order 
on  part  of  large  houses  that  heretofore 
have  gone  through  the  season  on  one  is 
not  unusual.  Increased  sorting  orders 
on  harvest  tool  and  ice  cream  freezers 
are  already  beginning  to  show  effect  of 
weather  change  and  sale  of  green  wire 
cloth  has  been  greatly  stimulated. 

Roofing. — Prices  are  unchanged  and 
are  as  per  current  quotations  but  gen- 
eral condition  of  line  is  unsatisfactory. 
Demand  is  good  for  mid  season  but  sales 
are  greatly  hampered  by  a  poor  delivery 
on  part  of  makers  which  in  turn  is 
blamed  on  a  raw  material  shortage. 

Bolts. — Uusual  steady  all  year  round 
demand  continues  at  unchanged  prices 
as  per  current  quotations  but  shortages 
continue  to  exist  in  certain  sizes  owing 
to  shortage  in  raw  material  to  makers. 
Discounts  are  shown  in  current  quota- 
tions. 

Twist  Drills. — Prices  are  unchanged 
and  are  as  per  current  market  quota- 
tion but  certain  sizes  are  short  owing  to 
slowness  of  arrival  of  steel  supplies 
from  Great  Britain  so  that  delivery  is 
very  uncertain. 

Rope. — Prices  are  unchanged  and  are 
as  per  current  quotations  with  a  fairly 
steady  run  of  business  reported  especial- 
ly in  the  usual  mid  July  sorting  up 
orders  in  rope  for  use  on  hay  carriers. 

Carpet  Sweepers. — Demand  is  light 
and  in  keeping  with  season  which  pre- 
vents the  appearance  of  any  indication 
as  to  whether  same  has  been  affected  by 
recent  advance  but  feeling  is  that  no 
lessening  of  interest  in  line  need  be 
feared  when  time  for  usual  fall  trade 
appears  again  . 


TORONTO 

TORONTO,  Ont.,  July  13.— Condi- 
tions in  the  hardware  market  con- 
tinue favorable  as  regards  the 
volume  of  business,  but  considerable 
anxiety  is  felt,  owing  to  the  growing 
scarcity  of  some  lines.  There  is  little 
possibility  of  any  improvement  in  the 
situation  for  some  time  to  come,  as  the 
conditions  controlling  it  are  getting 
worse.  Manufacturers  are  handicapped 
by  the  shortage  of  labor  and  raw  ma- 
terials, while  in  addition,  they  are  being- 
called  upon  to  pay  higher  wages.  Cost 
of  production  is  increasing,  and  the  out- 
put is  beins'  restricted,  which  all  tends 
to   raise  prices   of  manufactured   goods 


and  cause  a  shortage  of  many  lines.  The 
demand  for  seasonable  lines  has  im- 
proved considerably,  owing  to  favorable 
w  eather  conditions.  Dealers  will  now 
have  an  opportunity  of  disposing  of 
their  stocks  of  lawn  hose,  which  have  so 
far  been  moving  out  very  slowly. 

Conditions  in  the  country  districts  are 
favorable;  a  large  hay  crop  is  assured, 
and  the  demand  for  hay  tools  has  been 
exceptionally  brisk.  The  ocean  freight 
situation  has  improved;  more  cargo 
space  is  now  available  at  lower  rates, 
which    will  benefit   trade   considerably. 

More  Price  Changes. — Although  the 
upward  tendency  of  prices  is  much  less 
pronounced  than  it  was  a  few  weeks  ago, 
some  important  changes  have  been  made 
during  the  week.  The  market,  however, 
generally  speaking,  is  steady,  and  prices 
are  being  well  maintained,  particularly 
on  lines  composed  of  iron,  steel  or  brass. 
Although  there  is  a  shortage  of  many 
raw  materials,  prices  have  practically 
stopped  advancing,  which  will  be  re- 
flected in  hardware  quotations.  The 
changes  this  week  include  lapweld  boiler 
tube,  wire  rope,  wire  clothes  line, 
"Yale"  padlocks  and  night  latches,  as- 
bestos building  paper.  An  advance  has 
taken  place  in  black  and  smokeless  load- 
ed shells,  "Dominion"  metallic  cart- 
ridges, American  firearms,  American 
metallic  cartridges,  empty  shells,  wads, 
primers  and  caps.  American  makers  of 
spades  and  shovels  have  advanced  their 
prices,  but  no  change  has  been  made  in 
domestic  goods.  The  ingot  metal  mar- 
kets continue  weak,  and  further  declines 
have  to  be  noted  affecting  spelter,  tin, 
antimony  and  copper.  The  cordage  mar- 
ket is  very  firm,  and  an  advance  is  look- 
ed for  in  sisal  and  hemp  rope,  while  jute 
may  also  be  affected. 

Iron  and  Steel  Situation. — The  steel 
market  continues  steady,  with  a  ten- 
dency to  dullness,  more  or  less  season- 
able. The  export  business  continues 
heavy,  and  the  situation  has  been  im- 
proved by  the  decline  in  ocean  freight 
rates.  Although  the  mills  are  sold  up 
into  the  first  quarter  of  1917,  there  are 
indications  that  deliveries  are  improv- 
ing. Prices  are  firm  and  unchanged, 
with  the  exception  of  lapwelded  boiler 
tubes,  which  have  advanced,  as  was  ex- 
pected. The  situation  in  the  tube  mar- 
ket is  unchanged,  and  the  prevailing 
prices  will  probably  remain  in  effect  for 
some  considerable  time,  no  further  ad- 
vance being  expected.  Wrought  iron 
pipe  is  unchanged  and  steady.  Many  of 
the  mills  are  well  sold  up  for  the  re- 
mainder of  the  year  on  lapweld  pipe,  but 
on  buttweld  sizes  they  can  make  delivery 
in  two  or  three  weeks.  The  skelp  situa- 
tion is  unchanged  and  prices  are  very 
firm.  On  wire  rods,  domestic  mills  are 
in  a  sold  up  condition,  while  in  the 
States  the  new  demand  is  quiet,  as  con- 
sumers are  covered  over  the  remainder 
of  the  vear. 

In  the  United  States  the  export  buy- 
ing of  steel  products  has  been  large  re- 
cently, making:  up  in  lar^e  deuree  for  a 
smaller  domestic  demand,  and  also  help- 
ins-  to  sustain  prices.  The  export  busi- 
ness   consists    principally   of   Bessemer 
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pig  iron,  open-hearth  and  Bessemer  bil- 
lets, steel  bars  for  shells,  tin  plate,  and 
other  finished  products.  The  unfilled  or- 
ders of  the  United  States  Steel  Corpora- 
tion on  June  30  stood  at  9,640,458  tons, 
a  decrease  of  297,340  tons  compared 
with  those  on  May  31.  This  is  the  first 
decrease  in  unfilled  orders  shown  by  the 
Steel  Corporation  since  August,  1915. 
Steel  bars  are  quoted  at  2.75c,  plates 
3.25c,  and  shaped  2.50c  Pittsburgh. 

Pig  Iron. — The  situation  in  the  pig 
iron  market  is  unchanged,  although 
prices  recently  have  exhibited  a  weaker 
tendency.  The  consumption  of  steel- 
making  grades  continues  heavy  and 
foundry  irons  are  in  fair  demand.  'Cur- 
rent prices,  which  are  unchanged,  are 
given  in  the  current  market  quotations. 

Old  Materials. — The  market  for  old 
material  is  quiet,  and  quotations  con- 
tinue to  have  a  weaker  tendency,  with 
declines  in  copper,  boiler  plate,  rails, 
malleable  scrap,  wrought  iron  pipe,  and 
scrap  zinc.  Light  copper  has  declined 
%c,  crucible  copper  lc,  heavy  copper 
lV^c>  and  copper  wire  2c  per  pound. 
Boiler  plate,  rails  and  malleable  sera)) 
are  each  down  $1  per  ton,  while  wrought 
iron  pipe  scrap  has  declined  $2  per  ton. 
Scrap  "zinc  is  2c,  and  lead  V2C  per  pound 
lower.  Prevailing  prices  are  given  in 
the  current  market  quotations. 

Metal  Market. — The  metal  markets 
continue  weak  and  lower  levels  have 
been  registered  for  practically  all  the 
metals.  A  sharp  decline  of  copper  in 
London  has  affected  prices  locally  and 
quotations  are  lower.  The  copper  mar- 
ket is  in  a  waiting  condition,  with  pro- 
ducers sold  up  and  consumers  fully  sup- 
plied for  some  months  in  advance.  The 
tin  market  is  unsettled,  with  consumers 
holding  off  in  anticipation  of  lower 
prices.  Spelter  has  declined  following  a 
break  in  London,  and  the  market  is  un- 
settled, with  little  business  being  tran- 
sacted. The  Trust  have  lowered  their 
price  on  lead,  and  the  independents  are 
offering  concessions,  which  is  further 
weakening  the  market.  The  antimony 
situation  shows  no  improvement,  and 
quotations  have  again  declined.  The 
aluminum  market  is  steady  at  unchanged 
quotations. 

Copper  Lower. — Inquiry  for  copper 
for  prompt  and  last  quarter  delivery 
continues  small,  but  steady.  The  mar- 
ket is  weak  in  London,  and  has  declined 
here  also.  Most  of  the  large  producers 
are  still  sold  up  so  far  ahead  that  they 
cannot  accept  orders  for  even  small  lots 
for  early  delivery,  and  the  result  is  that 
small  consumers  who  want  copper  are 
endeavoring  to  come  into  the  resale  mar- 
kets. The  prospect  for  a  peaceful  solu- 
tion of  the  American  and  Mexican  diffi- 
culties has  improved  the  outlook,  but 
shows  no  reflection  in  the  market.  Quo- 
tations are  %c  lower,  and  are  nominal 
at  28V2C  per  pound. 

Tin  Declines. — The  market  has  been 
comparatively  inactive,  and  prices  con- 
tinue to  decline.  The  tin  situation  is 
affected  by  the  decline  in  other  metals, 
which  is  tending  to  depress  the  market. 
The     demand     is   very   fair    at   present 


prices.     Local  quotations  are  lower  and 
nominal  at  43c  to  44c  per  pound. 

Spelter  Also. — A  decline  in  London 
had  been  followed  by  lower  prices  in 
New  York,  where  the  market  is  weak 
and  more  unsettled  than  ever.  Although 
the  market  is  declining,  consumers  are 
not  showing  any  interest ;  some  pro- 
ducers are  shading  prices,  while  others 
have  retired  from  the  market.  Quota- 
tions are  lower  and  nominal  at  12%e 
per  pound. 

Lead  Steady.— The  Trust  had  reduced 
the  price  of  lead  to  6.50c  New  York,  but 
this  is  not  being  adhered  to  by  some  of 
the  independents,  who  are  quoting  as 
low  as  6.35c  to  6.45c  for  spot  metal,  and 
6.25c  to  6.35c  for  August  shipments. 
The  production  of  lead  is  stated  to  be 
heavy,  but  there  is  said  to  be  no  ac- 
cumulation of  stock  in  the  hands  of  any 
of  the  producers.  Lead  is  dull  locally, 
being  quoted  at  9c  per  pound. 

Antimony  Weaker. — The  dullness  and 
weakness  which  have  characterized  this 
metal  in  the  past  few  weeks  are  as  acute 
as  ever,  but  the  market  shows  some  sign 
of  a  reaction.  Quotations  are  lower  and 
nominal  at  18c  to  20c  per  pound. 

Aluminum. — Supplies  of  this  metal 
are  rather  more  plentiful,  but  the  mar- 
ket is  dull  and  quotations  unchanged  at 
67c  per  pound. 

Solders — Prices  of  solders  are  lower, 
following  the  decline  in  lead  and  tin. 
Prevailing  prices  are  given  in  the  cur- 
rent market  quotations. 

Black  and  Galvanized  Sheets. — The 
sheet  market  is  quiet,  but  prices  are  very 
firm,  with  the  possibility  of  an  advance 
on  black  sheets,  owing  to  the  increase  in 
cost  of  labor  and  sheet  'bars.  It  is  ex- 
pected that  the  output  of  sheets  will  be 
restricted  during  the  hot  weather,  and 
this  will  have  a  tendency  to  stiffen  the 
market,  particularly  as  stocks  generally 
are  low.  Prices  of  galvanized  sheets  are 
unchanged  locally,  but  are  weaker  in  t^e 
United  States  owing  to  the  decline  in ' 
spleter.  Consumers  who  have  stocks  are 
waiting  in  the  hope  that  soelter  may  de- 
cline still  further.  A  decline  in  prices 
of  galvanized  sheets  is  looked  for. 
Prices  are  given  in  the  current  market 
quotations. 

Tin  Plate  Situation. — There  is  no  im- 
provement locally  in  the  tin  plate  situa- 
tion; stocks  are  low  and  considerable 
difficulty  is  being:  experienced  in  getting 
supplies  owing  to  the  sold  up  condition 
of  the  mills.  Two  or  three  of  the  lead- 
ing- mills  in  the  States  are  sold  up  for 
the  remainder  of  the  year  and  are  un- 
able to  quote.  The  situation  has  recently 
become  more  acute  owing-  to  the  big  de- 
mand for  canned  goods  by  the  American 
Government  for  the  troops  on  the  Mexi- 
can border.  Prevailing  prices  on  tin 
plate  are  given  in  the  current  market 
quotations. 

Wire  Nails. — The  market  continues 
steady  and  the  situation  unchanged.  The 
export  demand  for  domestic  wire  rods 
and  wire  nails  continues  heavy,  but  the 
new  demand  fot  wire  rods  is  quiet,  as 
consumers  are  covered  over  the  re- 
mainder of  the  year,  and  there  are  very 


few  surplus  rods  being  offered  in  the 
open  market.  Quotations  on  rod  ma- 
terial at  Pittsburg  are  a  shade  easier, 
ranging  from  $50  to  $55  per  ton.  Wire 
nails  locally  are  quoted  at  $3.70  per  keg 
base,  and  cut  nails  at  $3.40  per  keg  base. 

Wire  Products. — The  new  demand  for 
wire  products  is  only  fair,  and  the  mar- 
ket quiet,  as  this  is  the  dull  season  in 
the  wire  trade.  The  export  demand  for 
barb  wire  continues  heavy,  and  the  mills 
are  working  at  capacity.  Priees,  which 
are  firm  at  the  advance  announced  last 
week,  are  given  in  the  current  market 
quotations. 

Wrought  Iron  Pipe. — Prices  are  un- 
changed but  firm  on  account  of  the 
scarcity  of  skelp,  makers  of  tins  ma- 
terial being  sold  up  for  the  remainder  of 
the  year.  Prices  of  standard  wrought 
iron  pipe  are  given  in  the  current  mar- 
ket quotations. 

Shafting. — The  market  is  quiet,  as 
most  consumers  are  covered  on  their  re- 
quirements for  the  remainder  of  the 
year.  Prices  are  firm,  however,  the  dis- 
count being  50  per  cent,  off  f.o.b.  ware- 
house. 

Boiler  Plate. — Although  there  has 
been  no  change  in  prices  of  boiler  plate 
recently,  the  market  continues  very  firm, 
due  to  a  heavy  export  demand  in  the 
United  States.  One  Eastern  mill  is  re- 
ported as  having  its  output  fully  taken 
up  until  April,  1917,  by  definite  orders 
now  on  its  books,  while  there  is  also  a 
large  demand  for  plate  from  shipbuild- 
ing interests.  Prevailing  prices  are 
given  in  the  current  market  quotations. 

Boiler  Tubes  Advance. — Makers  of 
boiler  tubes  have  advanced  their  prices 
on  some  sizes  of  lapweld,  but  buttweld 
are  unchanged.  It  is  believed  in  some 
quarters  that  prices  are  now  about  as 
high  as  they  will  go,  but  no  marked  de- 
cline is  expected  for  some  considerable 
time.  On  merchant  and  boiler  tubes 
mills  are  well  sold  up  for  the  remainder 
of  the  year,  and  on  seamless  tubing  into 
the  first  half  of  next  year.  The  market 
is  firm  at  prices  given  in  the  current 
market  quotations. 

Advance  in  Loaded  Shells. — An  ad- 
vance has  taken  place  in  loaded  shells. 
Prices  are  now  27  per  cent,  higher  for 
shells  loaded  with  black  powder  and  20 
per  cent,  on  shells  with  smokeless 
powder. 

Firearms  Advance. — Owing  to  the  in- 
crease in  cost  of  raw  materials,  Ameri- 
can makers  of  firearms  have  advanced 
their  prices  15  per  cent. 

Metallic  Cartridges  Also  Advance. — 
An  advance  of  20  per  cent,  has  been 
made  in  American  metallic  cartridges, 
empty  shells,  wads,  primers  and  caps. 
An  advance  of  27  per  cent,  has  been 
made  in  "Dominion"  metallic  cart- 
ridges. The  increase  in  cost  of  raw  ma- 
terials, principally  brass,  is  the  reason 
for  this  sharp  advance. 

Padlocks  and  Night  Latches  Advance. 
— The  increase  in  cost  of  raw  materials 
is  also  the  reason  for  another  advance 
of  10  per  cent,  on  "Yale"  padlocks  and 
night  latches. 
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Spades  and  Shovels — American  makers 
of  spades  and  shovels  have  advanced 
their  prices,  which  indicates  a  firm  mar- 
ket and  a  possibility  of  similar  action 
being1  taken  by  Canadian  makers. 

Wire  Clothes  Lines  Higher. — An  ad- 
vance has  been  made  in  wire  clothes 
lines;  the  new  prices  are  as  follows: — 
Xo.  17.  $6;  Xo.  18.  $4.55.  and  Xo.  19, 
#4  per  1,000  feet. 

Wire  Rope  Also  Advances. — Another 
advance  of  10  per  cent,  has  been  made 
in  wire  rope.  The  new  prices  are  as 
follows:  —  Galvanized.  1st  grade,  6 
strands.  24  wires.  %  in..  $9.20,  and  1  in., 
$26.45.  Black  1st  grade,  6  9trands.  19 
wires,  %  in..  $7.60.  and  1  in..  $23.45  per 
100  feet. 

Building  Papers  Advance. — Asbestos 
building:  paper  is  now  quoted  at  $3.75 
per  100  lbs.,  and  a  further  advance, 
ranging  from  50c  to  75c  per  100  lbs.,  is 
looked  for.  There  is  no  improvement  in 
the  raw  material  situation,  and  prices 
are  very  firm. 

Lead  Pipe. — Quotations  are  unchanged 
at  the  lower  level  announced  last  week. 
Pig  lead  has  declined  again,  giving  the 
market  a  weaker  tone.  Lead  pipe  is 
quoted  at  $13  and  waste  pipe  at  $14  per 
100  lbs.  The  prevailing  discount  on 
traps  and  bends  is  10  per  cent. 

Cordage  Market.. — Although  political 
conditions  in  Mexico  are  somewhat 
easier,  the  situation  in  the  sisal  market 
continues  very  unsettled.  Quotations  on 
sisal  fibre  have  advanced  in  the  primary- 
market  and  higher  prices  on  sisal  rope 
may  be  expected  unless  the  situation  im- 
proves materially  in  the  near  future,  a 
contingency  which  at  present  appears 
improbable.  Manila  fibre  lias  become 
more  active  and  the  market  has  a  firmer 
undertone.  Italian  hemp  values  con- 
tinue to  be  maintained.  Business,  how- 
ever, is  difficult.  owin°:  to  the  uncer- 
tainty concerning  shipment,  as  consider- 
able trouble  is  being  experienced  in  set- 
tine  supplies  of  hemp  out  of  Italy. 
Prices  are  given  in  the  current  market 
quotations. 

Oakum — Manufacturers  report  a  large 
demand  for  oakum,  but  continued  un- 
satisfactory conditions  in  the  raw  ma- 
terial market.  Prices,  which  are  firm 
and  unchanged,  are  given  in  the  current 
market  quotations. 


LONDON 

LOXDOX.  July  11.— Business  here 
has  been  brisk  during  the  past 
week.  Merchants  are  well  pleased 
with  the  summer  goods  trade.  Lawn  hose 
has  had  an  exceptionally  large  sale  dur- 
ing the  week. 

Merchants,  although  buying  freely  for 
their  present  requirements,  are  not  buy- 
ing ahead  on  account  of  the  present  high 
prices,  and  prospects  of  lower  markets 
on  some  lines. 

Linseed  Oil  Advances. — The  market 
on  linseed  oil  is  stronger  again,  and  the 
price  has  advanced  4e  per  gallon.  Quo- 
tations are  as  follows: — 


Raw.       Boiled. 
1  to  2  barrels  ....      76c         79c  per  gal. 
3  to  5  barrels  ....      75c         78c  per  gal. 
6  to  9  barrels  ....      74c         77e  per  gal. 

Turpentine  Goes  Up  7c. — The  turpen- 
tinue  price  has  advanced  7c  per  gallon. 
The  demand  is  just  fair.  Local  quota- 
tions are  as  follows : — 

Per  Imp.  gal. 

1-barrel   lots    67c 

2  to  4-barrel  lots   66c 

5-gallon  lots  74c 

White  Lead  in  Oil  Firm. — The  price 
on  white  lead  in  oil  remains  unchanged. 
The  demand  is  still  light,  and  stocks  are 
in  good  shape.  Pure  lead  in  oil  is  quoted 
at  $13.95  in  ton  lots,  and  $14.25  in  less 
than  tons. 

Wire  Nails  Stationary. — Tiie  price  on 
nails  remains  firm.  Most  nail  orders  at 
present  are  sorting  orders,  and  not  very 
heavy.  The  base  price  is  $3.70  per  100 
lbs.  Cut  nails  are  quoted  at  $3.40  base 
per  100  lbs. 

Demand  for  Rope  Good. — The  rope 
market  is  firm,  and  the  demand  is  very 
good  at  present.  The  hay  fork  sizes  are 
the  largest  sellers  at  present.  The  prices 
remain  unchanged  as  follows: — 

Per  lb. 

Pure    Manila     221 2c 

British    Manila ISc 

African  hemp    18c 

Sisal    14y2c 

Cotton.    3-16    inch    28c 

Cotton.  *4  inch  and  larger   ....     27c 

Hay  Forks  Good  Sellers. — Hay  forks. 
scythes,  snaths,  scythe  stones,  etc..  are 
good  sellers  this  week.  Harvest  tools 
are  quoted  at  40  per  cent,  off  list  price. 

Fence  Wire  Demand '  Light. — The  de- 
mand for  fence  wire  is  seasonably  light 
at  present.  The  price,  however,  remains 
!i  I'm . 

Solder. — Strictly  half-and-half  solder 
is  selling  at  29c  lb. 

Hammers  Go  Up  3c  to  5c  Lb. — Strik- 
ing hammers,  sledges,  stone  hammers, 
etc..  have  increased  in  price.  The  ad- 
vance is  from  3c  to  5c  per  lb.,  or  about 
25  per  cent. 

Axes  Go  Higher  Still. — The  price  of 
axes  has  been  advanced  by  a  number  of 
dealers  in  the  various  brands.  The  in- 
crease is  approximately  50c  a  dozen. 
The  prices  are  for  present  and  fall  ship- 
ment. 

Steel  Wagon  Jacks  Advance. — Fol- 
lowing the  recent  advances  on  certain 
makes  of  barn  door  hangers,  etc..  a  new 
price  is  quoted  by  the  same  concern  on 
steel  jacks.  The  new  prices  are  as  fol- 
lows:— Vo.  1.  $11  doz.:  Xo.  2.  $14  doz.: 
Xo.  3.  $20.88  doz. 

Big  Advance  in  Leather  Soles. — 
Leather  soles  and  heels  are  up  in  price 
again.  The  advance  this  time  averages 
25  per  cent.  This  makes  the  price  of  the 
ordinary  quality  men's  assorted  soles. 
$3.45  per  doz.  pair.  This  line  was  sold 
retail  for  25  cents  pair,  IS  months  aeo. 

New  Discount  on  Lead  Traps.  —  The 
market  in  lead  traps  has  shown  firmness 
during  the  past  week.  A  new  discount 
of  10  per  cent,  off  list,  is  beinir  quoted. 


Hand  Saws  Up  in  Price.  —  A  well 
known  line  of  hand  saws  are  now 
25  per  cent,  off  list.  The  old  price  was 
30  per  cent.  Compasses,  pruning  and 
kitchen  saws  are  quoted  by  the  same 
firm  at  30  per  cent,  off  list.  The  old 
price  was  35  per  cent,  off  list. 

Carpet  Sweepers  Up  $2  Dozen.  — 
Bissell  carpet  sweepers  as  predicted  in 
Hardware  and  Metal  some  time  ago,  are 
all  $2,  per  dozen  higher.  The  follow- 
ing prices  are  quoted  on  the  best  sell- 
ing lines :  Champion  Japanned  $23  doz. ; 
Champion  X.  P.  $26  doz.;  Universal 
Japanned.  $26  doz. ;  Universal  X.  P., 
$29  doz.  -.Grand  Rapids  Japanned.  (28 
doz.;  Grand  Rapids  Japanned.  $31. 
Princess,  $32  doz.;  Boudoir,  $31  doz.; 
American  Queen,  $34  doz. :  Elite.  $36 
doz.;  Parlor  Queen,  $37  doz.;  House- 
hold Vacuum  Sweeper  $5.25  each; 
Grand  Rapids   Sweeper  $6.50  each. 

New  Discounts  on  Wrenches.  —  Xew 
discounts  have  been  announced  on  Trimo 
and  Stillson  wrenches.  For  the  former 
the  figures  are  55  and  5  per  cent,  off  list 
and  for  the  latter  65  per  cent,  off  list. 

Screen  Wire  Firm. — The  market  in 
screen  wire  remains  firm  at  former 
quotations.  Painted  in  100  ft.  rolls  is 
quoted  at  $2.25  and  in  50-ft.  rolls  at 
$2.30  per  100  square  feet.  Bronze  rolls 
are  selling  at  12  cents  per  square  foot. 
In  less  than  rolls  the  price  is  13  cents 
per  square  foot. 

Harvest  Tools. — The  market  in  these 
articles  at  the  present  time  is  firm  ow- 
ing to  the  seasonable  demand.  Present 
prices  quoted  are  at  40  per  cent,  off  list. 

Spades  and  Shovels. — Firsts  are  beinsr 
quoted  at  40  and  12%  per  cent,  off  list. 
seconds  at  40  and  5  per  cent,  off  list  and 
fourths  at  30  per  cent,  off  list. 

Hose  Nozzles  Advance  75c. — Owing  to 
the  big  demand  on  hose  nozzles  Canadian 
Gem  lias  been  advanced  75  cents  per 
dozen.    The  new  price  is  $4.75  per  dozen. 


WINNIPEG 

WINNIPEG.  July  13.  —  Jobbers 
report  that  business  for  the  first 
few  days  of  the  month  has  been 
extremely  good.  Seasonable  lines  are  in 
good  demand.  Orders  are  being  shipped 
for  screen  doors  and  windows  and  ice- 
cream freezers,  wire  steel,  etc..  and  as 
this  business  was  rather  late  in  starting. 
owing  to  the  long  cold  spring,  it  is  de- 
cidedly welcome  from  the  dealers' 
standpoint,  as  they  will  be  able  to  get 
their  stocks  down  to  a  more  favorable 
basis. 

Demand  for  Fence. — Woven  fencing 
seems  to  be  in  srreat  demand,  even  at 
this  late  date,  and  at  the  prices  beimr 
quoted  to-day  there  is  no  doubt  this  is 
sood  buying.  One  of  the  jobbers  reports 
that  were  they  to  buy  woven  fencing  on 
to-day's  basis,  it  would  mean  an  increase 
in  price  of  at  least  5c  a  rod.  With  these 
figures  before  them,  retailers  should  be 
able  to  push  the  sale  of  this  commodity, 
ere  must  be  lots  of  opportunities  if 
worked  strong! v  eno;-~u 
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Big  Cash  Trade. — From  reports  which 
we  are  able  to  get,  it  would  appear  that 
there  is  lots  of  money  in  the  country, 
and  the  majority  of  retailers  are  doing' 
a  greater  percentag-e  of  cash  business 
than  has  ever  been  their  experience  be- 
fore. The  railway  companies  are  mak- 
ing' every  effort  to  dispose  of  the  enor- 
mous quantities  of  g'rain  which  are  still 
in  the  elevators  throughout  the  West, 
and  this  no  doubt  is  proving1  very  bene- 
ficial from  the  retailers'  standpoint.  One 
credit  man  belonging'  to  one  of  Winni- 
peg's largest  jobbing  houses  made  the 
statement  a  few  days  ago  that  if  collec- 
tions continued  as  good  as  they  now 
were,  he  was  afraid  he  would  have  to 
find  another  situation.  It  certainly 
speaks  well  for  the  condition  in  the 
country  after  practically  two  years  of 
war. 

Some    Price    Changes. — For    the    past 


week  price  changes  have  not  been  ex- 
ceptionally heavy.  There  has  been  an 
increase  in  the  price  of  hay  bale  ties,  an- 
nealed baling-  wire  and  'bright  tinners' 
wire.  A  memorandum  of  the  new  prices 
is  shown  below. 

Hay  Bale  Ties— Ft.  William,  14  ga., 
$4.80;  Winnipeg,  $5.20  per  100  lbs. 

Straight  or  Pool  cars,  $4.70. 

Annealed  Baling  Wire  (per  100  lbs.)  — 
9  g-a.,  $4.45;  10,  $4.51;  12,  $4.65;  14, 
$4.75;  15,  $4.85;  16,  $5.05. 

Bright  Tinners'  Wire— 0-9,  $4.45;  10, 
$4.51;  11,  $4.57;  12,  $4.65;  13,  $4.75; 
14,  $4.85;  15,  $5;  16,  $5.15. 

Eope  Higher. — Another  change  has 
gone  into  effect  in  the  price  of  sisal  rope 
and  lath  yarn.  Prices  on  British  Manila 
and  pure  Manila  have  not  been  affected. 
The  new  base  on  sisal  rope  is  lSV^c  per 
lb.,  and  on  lath  yarn  15e  per  lb. 


The  Assassination  of  a  Sale 

How  a  Clerk  Lost  a  Sale  By  Not  Having  a  Good  Sales  A  rgument — Prospective 
Purchaser  Allowed  to  Depart  Unenlightened  and  Unsold 


I   WAS  waiting  to  talk  to  the  proprie- 
tor, and  as  the  incident  occurred  at 
my  very  elbow,  I  had  a  good  oppor- 
tunity to  take  it  all  in. 

The  store  was  really  a  very  good  one, 
and  just  at  that  time  they  were  featur- 
ing in  their  windows  and  newspaper  ad- 
vertising a  high-priced  line  of  Thermos 
bottles.  A  lady  came  in  and  began 
casually  to  handle  those  displayed  on 
the  adjacent  table.  The  salesman  stepped 
up  politely  enough  and  asked  her  if  she 
wanted  something  in  that  line.  She  as- 
sented and  asked  the  price.  "Four  dol- 
lars," he  replied. 

Quality  Value 

"Yes,  but  I  can  get  a  bottle  that  will 
do  the  same  work  for  $1.50,"  she  said, 
and  added:  "Why  should  I  pay  you  $4 
for  this  bottle  when  I  can  get  a  cheaper 
one?"  She  seemed  to  me  to  be  not  so 
much  critical  as  inquisitive,  by  which  T 
mean  that  she  inwardly  admitted  the 
superiority  of  this  bottle,  but  was 
curious  to  know  why  it  was  better  and 
what  made  it  so. 

A  Hackneyed  Sales  Argument 

And  the  clerk  could  not  tell  her.  He 
hesitated  a  moment,  pondered  uneasily, 


and  said  heavily:  "Well,  you  see  this 
bottle  is  advertised  a  lot  and  should  be 
worth  more  than  another  one  that 
isn't."  That  was  the  beginning,  middle 
and  end  of  his  sales  argument.  The  link 
connecting  the  manufacturer's  national 
advertising  and  the  consumer  was  sliced 
off,  as  though  with  a  knife.  It  was  the 
assassination  of  a  sale,  done  with  a 
heavy-minded  efficiency  that  was  as  com- 
plete in  its  effectiveness  as  it  was  start- 
ling in  its  operation. 

The  Things  He  Didn't  Say 

The  clerk  was  an  experienced  one,  as 
hardware  clerks  go,  and  yet  he  did  not 
know  his  product  sufficiently  to  advance 
a  worth  while  reason  for  paying  the 
added  cost  of  it.  He  could  have  said: 
"This  higher-priced  bottle  will  keep 
liquids  hot  or  cold  several  hours  longer 
than  any  cheaper  bottle.  If  you  want 
a  bottle  that  will  only  perform  its  func- 
tions for  a  few  hours,  then  the  cheaper 
one  will  serve  your  purpose;  but  if  you 
want  one  that  will  keep  liquids  hot  or 
cold  for  hours,  this  is  the  one  you  want. 

No  Co-operation 

But  he  neglected  the  opportunity  and 
nullified  as  far  as  that  customer  was 
concerned    the    effect    of    the    manufac- 


turer's national  advertising  and  his  own 
store's  local  advertising,  window  dis- 
plays, etc.  All  the  trouble  to  get  a  cus- 
tomer in  the  store  only  to  insult  her  in- 
telligence. It  was  painfully  amusing  or 
amusingly  painful. 

Of  course  the  lady  went  out,  unsold 
and  undecided.  Very  little  of  real  sales- 
manship would  have  done  the  work.  She 
was  fairly  ripe  for  a  suggestion.  She 
ask^d  for  bread  and  got  a  stone. 

® 


CANADIAN  INDUSTRY    COMMERCE 
AND  FINANCE. 

Canadian  business  men,  and  those  in  other 
countries  doing  business,  or  prepared  to  do 
business  in  Canada,  have  felt  the  need  of  a 
concise  and  accurate  source  of  information  con- 
cerning Canadian  indusctry,  commerce  and  fin- 
ance. Such  a  volume  has  just  been  prepared, 
and  published  by  the  Industrial  and  Educa- 
tional Tress,  Limited,  4.J  St.  Alexander  street, 
Montreal. 

The  opening  chapters  of  the  book  are  de- 
voted to  a  discussion  of  modern  business 
methods  as  applied  to  Canada,  in  which  the 
author  deals  with  the  three  divisions — industry, 
commerce,  and  finance — in  a  lucid  and  authori- 
tative manner.  The  aim  is  to  present  the  in- 
formation in  such  a  way  as  to  make  it  easily 
comprehensible.  The  volume  is  of  particular 
value  to  the  young  business-man  and  to  foreign- 
ers doing  busines  with  Canadian  merchants. 
The  information  is  especially  useful  to  Can- 
adian merchants  at  the  present  time  when  so 
many  firms  are  beginning  to  do  an  export  trade, 
to  which  a  considerable  portion  of  the  book  is 
devoted. 

The  first  chapter  on  industry  deals  with  each 
of  the  various  branches  of  Canada's  industrial 
development,  in  point  of  extent,  production  and 
possibilities.  In  his  treatise  on  commerce  the 
author  treats  the  subject  in  all  its  phases, 
foreign  commerce,  domestic  commerce,  ocean 
transportation,  inland  water  transportation, 
railroads,  etc.,  are  taken  up  in  turn  and  the 
methods  and  terms  explained.  The  various 
markets  of  the  world  are  described,  and  a  sec- 
tion is  devoted  to  weights  and  measures  in  use 
the  world  over.  The  chapter  on  finance  deals 
with  a  wide  array  of  subjects.  The  author  first 
describes  the  development  of  banking  and  in- 
struments of  credit,  and  then  deals  with  all 
methods  in  present  use  describing  each  sep- 
arately— foreign  exchange,  bills  of  lading  and 
shipping  receipts,  etc.,  mortgages,  liens,  deeds, 
stocks,  bonds,  and  all  classes  of  insurance  are 
given   attention   in   this   chapter. 

Another  useful  and  principal  feature  of  the 
volume  is  the  trade  index  or  directory  of  all 
marketable  commodities  and  Canadian  pro- 
ducers. This  list  embodies  a  description  of 
most  commodities  and  accurate  lists  of  the 
Canadian  producers  of  each,  with  addresses. 

The  book  is  published  by  the  Industrial  and 
Educational  Press,  Limited,  Montreal,  as  a 
companion  volume  to  the  Journal  of  Commerce, 
of  which  the  Hon.  W.  S.  Fielding  is  President 
and   Editor-in-Chief. 


Photos  of  Interiors  and  Window  Displays  Wanted 

Have  you  a  fine  appearing  windowr  display,  store  interior,  or  paint  department  ?  Hardware  and  Metal  is  anxious 
to  keep  in  touch  with  progressive  methods  of  display  and  to  let  our  readers  know  what  other  merchants  are  doing.  It 
will  make  for  greater  efficiency  all  around.  We  would  be  glad  to  get  such  photographs  or  snapshots  and  will  promptly 
acknowledge  the  same  when  they  are  mailed  to  us.  We  would  also  like  illustrations  of  departments  of  stores,  new 
store  fronts,  modern  delivery  outfits,  stove  departments,  sporting  goods  departments,  floats  in  parades  and  other 
timely  views.    Address  all  photos  to  Hardware  and  Metal,  143-153  University  Avenue,  Toronto. 
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Brushes  Have  Not  Advanced  This  Year 

Prices  Quoted  by  Manufacturers  are  Same  as  Those  for  1915 — Bristles  Have  Advanced 

in  Price — Canadian  Manufacturers  Developing  New  Branch  of  Their  Industry 

Brooms  Now  Selling  40  to  50  Per  Cent,  in  Advance 


ALTHOUGH  paint  brushes  have 
not  advanced  this  year  over  the 
prices  of  1915,  still  within  the1- 
past  four  years  there  has  'been  a  con- 
siderable advance  in  all  kinds.  One  of 
the  popular  brushes  in  use  'by  painters, 
which  sold  wholesale  in  1912  for  $26  a 
dozen,  is  now  selling  at  $.'51.60  per  dozen. 
Owing  to  the  great  demand  for  brushes 
by  reason  of  the  building  boom  that 
took  place  throughout  Canada  in  1910- 
11-12  an  increased  price  was  made  ne- 
cessary. Pigs'  bristles  for  the  manu- 
facture of  these  brushes  became  scarce, 
and  prices  began  to  soar  upward.  In 
these  very  important  materials  which 
go  into  the  manufacture  of  brushes 
there  was  an  advance  of  from  10  to  25 
per  cent.  In  certain  grades  of  these 
bristles  there  has  even  been  an  advance 
of  35  per  cent,  over  the  price  of  two 
years  ago.  These  particular  bristles  are 
used  in  kalsomine  brushes,  and  are  from 
6  inches  to  7  inches  in  length.  They 
come  from  the  back  of  the  wild  hog 
found  in  the  interior  of  Russia  and 
Manchuria,  and  are  becoming  scarcer  of 
recent  years.  These  wild  bogs  shed 
their  bristles,  when  they  are  gathered 
at  certain  times  of  the  year  by  the  na- 
tives. These  brushes  are  sold  at  $6.50 
each,  or  $12  by  the  pair. 

Petrograd  Central  Bristle  Market 
The  bristles  used  in  paint  brushes  are 
secured  in  large  quantities  from  the 
domestic  hog  found  in  Siberia  and  other 
parts  of  Russia.  They  are  collected  by 
the  natives  into  bundles  and  shipped  in 
their  unfinished  state  to  Petrograd.  Here 
they  are  cleaned,  dressed  and  sorted  ac- 
cording to  length,  and  are  distributed  to 
various  parts  of  the  world.  Owing  to 
the  great  demand  on  the  Russian  rail- 
ways for  the  transportation  of  supplies 
and  war  munitions  it  has  been  impos- 
sible to  meet  the  demand.  There  is  also 
a  considerable  quantity  of  pigs'  bristles 
that  come  from  Manchuria  and  other 
parts  of  China.  These  are  the  black 
bristles.  White  bristles  come  from 
Russia.  Climatic  conditions  have  much 
to  do  with  the  growing  of  the  particular 


kind  of  bristle  suitable  for  the  manufac- 
ture of  brushes. 

Developing  New  Industry  in  Canada 

Owing  to  the  inability  of  Canadian 
brush  manufacturers  to  get  the  bristles 
from  Russia  in  the  finished  state,  they 
have  been  compelled  to  take  the  bristles 
in  their  rough  state  as  they  are  gathered 
from  the  hogs.  This  has  meant  the  de- 
veloping of  a  branch  of  their  industry 
that  had  not  formerly  been  required,  be- 
cause of  the  necessity  of  cleaning,  fin- 
ishing and  sorting  the  bristles.  Can- 
adian manufacturers  have  shown  them- 
selves equal  to  the  occasion,  and  are 
meeting  with  very  good  success  along 
this  line.  There  has  been  a  dearth  of 
labor  for  this  work  in  Russia,  and  manu- 


facturers in  Canada  have  been  glad  to 
take  the  bristles  in  whatever  shape  they 
could  get  them.  Consequently  they  have 
set  about  to  develop  a  branch  of  their 
industry  which  they  had  not  bothered 
with   heretofore. 

Export  Business  Developing 

The  war  has  brought  a  day  of  larger- 
things  for  Canadian  brush  manufac- 
turers. Firms  that  had  pursued  the  even 
tenor  of  their  way  and  were  content  with 
local  trade  to  be  had  in  Canada  have 
found  themselves  in  a  position  to  go  af- 
ter the  export  trade.  And  they  have 
not  been  slow  to  seize  the  opportunity. 
Large  quantities  of  brushes  have  been 
shipped  to  England  for  the  use  of  the 
troops.     Canadian  troops  have  also  been 


Window  display  arranged  by  P.  Larochelle,  of  Farnham,  Que.      As  will  be  noted 
this  is  an  attractive  window. 
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THE   BRISTLES  CAN'T 
COME  OUT 


QUALITY 


is  always  a  pre-eminent  feature  in 


"STEEL  GRIP" 
BRUSHES 


PAINT  AND 
VARNISH 


The  favorable  reputation  which  they  bear  is  due  largely  to  this,  and  the  advan- 
tage of  the  "Bristle  Tight"  feature  adds  considerably  to  their  popularity. 

They  are  guaranteed — this  relieves  the  dealer  of  responsibility.  He  knows  that 
every  "Steel  Grip"  customer  is  bound  to  get  satisfaction — and  is  therefore  a  safe 
line  for  the  dealer  to  recommend. 

PRACTICAL   PAINTERS   PREFER  BOECKIPS. 

Write  for  prices,  etc. 

The  Boeckh  Bros.  Company,  Ltd.,  Toronto,  Can. 


It's  human  nature  to  want 
the  very  best  for  the  money 

The  more  quality  the  money  will  buy  the 
better  satisfied  is  the  customer. 

Money  goes  a  long  way  when  invested  in 

Jamieson's  Pure  Prepared 
Paints  and  Varnishes 

because  they  give  a  maximum  of  good  service. 

Stocking  the  Jamieson  Line  now  will  be  a  preliminary  to  immense  sales. 

Write  for  our  proposition. 

R.  C.  Jamieson  &  Co.,  Limited,  Montreal,  Canada 

ESTABLISHED  1858 
Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  unsavered. 
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supplied  with  brushes  manufactured  in 
Canada.  These  include  such  kinds  as 
clothes  'brushes,  hair  brushes  and 
brushes  for  the  grooming  of  horses. 
Large  orders  .placed  with  Canadian 
manufacturers  for  clothes  brushes  are 
made  of  about  80  per  cent,  pigs'  bristles 
and  20  per  cent,  horse  hair.  The  horse 
hair  is  introduced  into  the  brush  to  give 
the  bristles  some  body  and  firmness.  An 
indication  of  the  way  the  brush  factories 
have  been  rushed  with  orders  might  be 
had  from  the  fact  that  a  factory  for  the 
manufacture  of  brush-making  machines 
was  recently  established  in  one  of  the 
border  towns  of  Canada.  This  is  a 
branch  of  a  United  States  concern,  and 
is  the  first  of  its  kind  to  be  established 
in  this  country. 
Camel's  Hair  Brushes  Hard  to  Get 
There  is  a  dearth  of  all  kinds  of  camel 
hair  brushes.  These  were  manufactured 
for  the  most  part  in  France  and  Ger- 
many. These  two  countries  had  a  mon- 
opoly of  the  process  by  which  this  hair 
was  dressed  and  made  ready  for  manu- 
facture into  high-grade  varnish  brushes 
and  brushes  for  artists.  With  war  con- 
ditions prevailing,  the  artist's  trade  has 
almost  ceased  to  exist,  and  for  this  rea- 
son the  demand  for  this  class  of  fcrush 
has  been  greatly  curtailed.  Even  if  they 
were  in  demand,  it  would  be  impossible 
to  get  them,  as  they  are  practically  off 
the  market.  Canadian  manufacturers 
have  not  as  yet  turned  their  attention 
to  the  manufacture  of  these.  A  repre- 
sentative of  one  of  the  brush  manufac- 
turers stated  it  as  his  opinion  that  there 
was  a  chance  for  development  along 
these  lines  on  the  part  of  Canadian 
manufacturers. 

Brooms  Are  High  in  Price 
Brooms  used  by  the  housewife  have 
never  been  so  high  in  price  as  at  the 
present  time.  Brooms  that  formerly 
sold  for  $2.25  per  dozen  are  now  selling 
wholesale  at  $3.50  per  dozen.  Better 
grades  of  brooms,  which  sold  for  $3.75, 
are  now  quoted  at  $4.75  by  the  manu- 
facturers. Brooms  that  formerly  retail- 
ed at  25  cents  each,  are  now  selling 
around  35  cents.  The  more  expensive 
brooms  that  sold  for  50  cents  each,  are 
now  being  purchased  by  the  consumers 
at  from  65  cents  to  75  cents.  This  is  an 
increase  of  from  40  to  50  per  cent,  in 
the  price  of  brooms. 

Two  conditions  in  the  main  have  oper- 
ated to  bring  this  higher  price  about. 
In  the  first  place,  there  was  a  dearth  of 
the  broom  corn  in  the  central  and  west- 
ern United  States — Kansas,  Iowa,  Ne- 
braska, Illinois — owing  to  the  failure  of 
the  crop  in  some  districts.  The  growing 
season  for  broom  corn  is  very  short,  be- 
ing' about  six  weeks.  The  corn  is  usually 
gathered  about  the  first  week  in  Septem- 
ber. Much  of  the  success  of  the  crop 
depends  on  the  favorable  growing  condi- 
tions during  the  last  two  weeks  in 
August. 


In  the  second  place,  there  have  been 
considerable  quantities  of  broom  corn 
shipped  to  England  for  the  first  time 
within  the  past  two  years.  In  the  past 
the  'brooms  used  by  the  English  house- 
wife were  either  made  of  bristles  or 
fibre.  Broom  corn  sweepers  were  un- 
known to  them.  War  conditions  have 
caused  a  shortage  in  bristles  and  fibre, 
and  broom  manufacturers  have  turned 
their  attention  to  the  article  to  be  se- 
cured from  the  United  States.  Much 
depends  on  the  present  year's  crop  whe- 
ther or  not  it  is  a  good  one.  If  it  is 
good,  the  price  of  brooms  should  tend 
to  come  down  to  normal  a°ain,  unless 
the  export  demand  for  broom  corn  con- 
tinues to  grow  and  thus  utilize  the  sur- 
plus. 


THE  NEW  PAINT  WINDOW 

T  N  a  symposium  of  paint  display  ideas 
*■  recently  collected  a  surprisingly 
large  number  of  merchants  dwelt  on  the 
importance  of  practical  painting  and 
varnishing  displays  eked  out  by  helpful 
hints  and  suggestions!  in  the  use  of 
paints  and  accessories. 

This  idea  of  practical  demonstrations 
in  the  preparation  and  use  of  various 
articles  to  produce  a  certain  finished  re- 
sult has  spread  to  every  form  of  manu- 
factured article  in  which  it  can  be  used 
from  the  logical  and  easy  demonstration 
of  a  phonograph  record  to  the  baking  of 
biscuits,  to  advertise  the  flour,  the  bak- 
ing powder  or  the  stove.  So  the  incur- 
sion into  paint  lines  is  a  natural  result 
of  the  growth  of  the  idea. 

Based  on  Psychology- 
It  is  based  primarily  on  the  psycho- 
logy of  the  mass  which,  although  pro- 
verbially hard  to  move  by  the  common 
tactics  that  fail  to  pierce  its  outer  coat 
of  indifference,  is  equally  sensitive  to 
the  positive  suggestion  of  a  direct  at- 
tack that  arouses  its  interest  and  stimu- 
lates its  perceptions. 

Thus  one  merchant  featured  in  his  ad- 
vertising methods  of  adding  to  the  life 
of  brushes  and  of  getting  the  most  out 
of  a  can  of  paint,  only  incidentally 
mentioning  the  brand  he  handled,  thus 
giving  to  his  appeal  the  broad  character 
of  generalization  that  has  become  the 
goal  of  the  constructive  element  in  ad- 
vertising to-day.  The  window  was  laid 
out  on  similar  lines  of  a  purely  educa- 
tional character,  featuring  little  tricks 
of  the  painters'  trade,  things  to  do  and 
not  to  do,  with  placards  giving  full 
descriptions. 

Prices  were  mentioned  in  each  case, 
but  were  subordinated  to  the  other  and 
central  idea  of  usefulness  and  saving  to 
be  attained  by  the  articles  in  the  win- 
dow. 

Forceful    Arguments! 
Arguments  were  adduced  proving  the 
practical  economy  of  the  liberal  use  of 
paint    and    interior    varnishes,    both    by 


original  illustration  and  the  quoting  of 
statistical  facts  gathered  by  Govern- 
ments and  corporations. 

Finished  Product  Displays 

Small  sections  of  decorated  wood  and 
cabinet  work  were  shown  as  well  as 
unique  designs  done  in  paint  on  kitchen 
floors,  borders,  lines,  etc. 

Painting  in  the  Window 

Another  merchant  hired  a  skilled 
painter  to  demonstrate  correct  and  in- 
correct methods  of  holding  the  brush 
and  applying  the  paint  so  as  to  avoid 
waste  and  get  a  good  finished  effect.  In 
every  case  the  results  were  excellent, 
and  much  more  productive  of  sales  re- 
sults than  the  hackneyed  and  silent  dis- 
plays of  innumerable  cans  of  paint. 

@ 

WEEKLY  PAINT  MARKETS 

(Continued  from  page  44.) 

an  advance  will  be  made  in  the  prices  of 
putty.  Quotations  are  unchanged  in 
the  meantime  as  given  below  for  stand- 
ard putty  in  less  than  ton  lots. 

Per  100  lbs. 

Bulk,   in    casks    $2.80 

Bulk,  in  100-lb.  drums  3.00 

Bulk,  in  25-lb.   drums   3.10 

Bladders,    in    barrels    3.40 

Pure  putty,  70c  per  100  lbs.  advance. 

© 

GETTING  AHEAD 

(Prom  Merchants'  Record  &  Show  Window) 
We  have  always  maintained  that  the  display 
man's  position  offers  greater  opportunity  to 
consistent  advancement  than  any  other  in  a 
retail  store.  The  display  man  is,  or  should  be, 
an  important  member  of  the  board  of  strategy 
which  plans  and  puts  into  effect  the  big  events 
that  give  prestige  to  every  important  retail 
establishment.  The  advertising  man  is  ex- 
pected to  bring  people  to  the  store,  but  getting 
a  crowd  into  a  store  is  one  thing  and  selling 
merchandise  to  that  crowd  is  something  en- 
tirely different.  It  is  after  the  people  have 
been  brought  to  the  store  that  the  impulse  to 
buy  must  be  created.  Either  in  the  windows 
or  show  cases  or  on  the  counters,  the  merchan- 
dise must  be  presented  in  such  a  manner  as  to 
create  a  desire  to  possess.  The  most  earnest 
argument  of  the  advertising  man  can  hardly 
do  more  than  to  bring  the  prospective  custo- 
mer to  the  critical  point  where  the  display 
man  and  salesman  must  complete  the  trans- 
action. But,  whereas  the  salesman  can  speak 
to  but  one  customer  at  a  time,  it  lies  within 
the  power  of  the  display  man,  with  the  assist- 
ance of  the  show  card  writer,  to  "argue"  with 
an  unlimited  number  of  possible  customers  at 
the  same  time.  Merchants  generally  have 
come  to  appreciate  this  and  the  display  man  is 
being  called  into  the  store  councils  more  than 
be  ever  was  before.  This  is  a  situation  he 
should  make  the  most  of.  He  should  lose  no 
opportunity  to  learn  more  of  the  merchandis- 
ing end  of  the  game.  He  should  study  selling 
plans  and  advertising. 

There  is  a  chance  to  do  this  in  every  pro- 
gressive store.  Merchants  are  always  looking 
for  ideas  and  if  they  can  be  had  from  the  dis- 
play man  they  wiil  be  appreciated  just  as 
much  as  if  they  came  from  a  member  of  the 
firm.  Every  live  merchant  will  advance  an  em- 
ploye just  as  fast  as  the  latter  is  able  to 
travel.  And  the  display  man  who  can  work 
into  the  advertising  and  merchandising  end 
of  the  business  may  be  reasonably  sure  of  a 
chance  to  get  ahead.  We  known  of  a  dozen 
display  men  who  have  worked  themselves  into 
exceedingly  good  salaried  positions  through 
following  the  precepts  laid   down  here. 
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niMiRin; 


We  are  protecting 
this  steel  work  RIGHT 

**\A/  E  are  using  the  same  paints  in  this  building  of 
"■  yours  that  were  used  on  the  Pennsylvania  Station, 
the  Metropolitan  Tower  and  the  Hell  Gate  Bridge  in  New 
York.  They  are  the  greatest  steel  preservatives  ever  in- 
vented, and  are  known  as 


TOCKOLITH 

THE  PATENTED  CEMENT  PAINT 


myJ.wwt 

DAMP-RESISTING  PAINT 


Tockolitli,  in  drying,  liberates  lime  and  in  this  way  deposits  a 
hard  cement  coating  on  steel.  It  combines  with  incipient  yellow  rust 
when    present,    stopping    further    oxidation. 

Tockolitli  and  a  finishing  coat  of  R.  I.  W.  Damp-Resisting  Paint 
keep  steel  work  in  perfect   condition. 

Write   for   Tockolith    Booklet   from    Dept.     50 

R.  I.  W.    DAMP-RESISTING    PAINT    CO. 
TOCH  BROTHERS 

Gerrard  St.  and  Carlaw  Ave. 
TORONTO,    ONTARIO,    CANADA 


FLASHLIGHTS 

Increase  Your  Sales 

The  demand  for  FRANCO  FLASHLIGHTS  is  bound 
to  be  bigger  than  ever  this  summer.  Everybody  will 
want  one.  Are  you  prepared  to  get  your  share  of  this 
business?  It  will  pay  big.  The  renewal  business,  too, 
on  FRANCO  Eadio*  Batteries  and  FRANCO  Radio 
Tungsten  Lamps  will  be  mighty  profitable. 

FRANCO  FLASHLIGHTS 

are  proving  a  big  paying  proposition  to  the  thousands 
of  live  dealers  all  over  the  United  States  and  Canada. 
Every  FRANCO  FLASHLIGHT  is  definitely  guaran- 
teed to  give  your  customers  definite  satisfaction. 
Profits  are  large  and  steady — your  initial  investment 
is  small.  We  have  a  special  introductory  proposition 
which  is  bound  to  interest  you.     Send  for  it  now. 

CATALOGUE  MAILED  ON  REQUEST. 

Interstate  Electric  Novelty  Co. 
of  Canada,  Limited 


220  King  Street  West 


Toronto,  Ontario 


Awarded  Gold  Medal  Panama-Pacific  Exposition 


HpHIS  old  gum  melting  kettle 
A  used  by  us  nearly  sixty 
years  ago  has  been  retired  from 
active  service,  but  may  still  be 
seen  at  our  factory. 

From  the  very  first  the  name  of  Berry 
Brothers  has  been  associated  in  the  minds 
of  all  buyers  with  what  is  best  and  most 
reliable  in  varnish  and  enamels.  Berry 
Brothers'  label  is  recognized  as  a  guarantee 
of  quality  and  a  protection  against  inferior 
products. 

It  pays  to  feature  our  line  because  they  not 
only  make  customers,  but  retain  them. 

LUXEBERRY  WHITE  ENAMEL  —  whitest  white,  stays  white 
Makes  permanent  snow  white  finish  in  either  gloss  or  duK 
effects. 

LIQUID  GRANITE  —  floor  varnish.  Makes  smooth,  satiny  finish. 
Lasting,  waterproof,  marproof.  also  adapted  for  bathrooms, 
window  sills  and  casings,  and  all  interior  work  where  great 
durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  interior  work.  Develops 
and  preserves  the  grain  of  all  woods,  and  makes  a  handsome 
and   lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR  — for  exterior  work.  Especially  adapted  for 
durability  under  extreme  exposure  —  front  doors,  store  fronts, 
marine  work,  etc.  Makes  handsome  finish  and  will  not  turn 
white  under  the  severest  conditions  of  wear. 

We  make  a  specially  adapted  varnish  or 
enamel  for  every  known  use. 

Write  for  our  price  list  and  attractive  dealers 
proposition. 

RERRY  BROTHERC 

ED  .INCOB.POR.ATCO.  »       ^ 

*-W>rld*s  LargestVarnish  Makers  V^ 

Established  1858 

WALKERVILLE,  ONTARIO 

(365) 


If  interested,  tear  nut  this  r>aqe  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  July  13.  —  The 
months  of  July  and  August  are 
generally  the  slack  months  in 
the  paint  trade — Travellers,  for  the 
most  part  are  off  the  road,  on  vacation, 
and  the  number  of  orders  received  by 
manufacturers  is  naturally  diminished 
Farmers  are  busy  harvesting  and  there 
is  not  a  great  deal  of  painting  going  on, 
so  that  the  retailer  finds  this  a  slack 
season  also. 

The  present  time  is  no  exception  to 
the  general  rule — manufacturers  report 
that  mail  orders  are  coming  in  a  satis- 
factory manner  that  the  volume  is 
greater  than  that  of  previous  years  but 
that  these  being  the  dog  days,  not  much 
is  expected. 

The  outstanding  feature  of  the  market 
during  the  past  week  has  been  the  sharp 
advance  in  the  price  of  linseed  oil  and 
turpentine.  In  both  cases  this  came  as 
somewhat  of  a  surprise  as  it  was  not 
tnought  that  such  a  quick  pump  was  to 
be  expected. 

At  the  present  time  it  would  be  hard 
to  find  any  one  willing  to  predict  the 
course  the  market  will  take  as  the 
reason  for  the  recent  advance  does  not 
seem  to  be  understood. 

Linseed  Oil  Advances. — A  sharp  ad- 
vance in  the  price  of  linseed  oil  has 
iaken  place  during  the  past  week — A 
week  ago  it  was  possible  to  get  a  quota- 
tion as  low  as  73c  for  raw  oil  in  single 
barrel  lots,  to-day  the  lowest  quotation 
obtainable  is  81c.  The  following  prices 
rule   generally : — 

Raw.        Boiled 

1  to  2  barrels 81c         84c  per  gal. 

3  to  5  barrels 80c         83c  per  gal. 

6  to  9  barrels 79c         82c  per  gal. 

Lead  Quiet. — The  lead  market  is  un- 
changed from  last  week — Pig  lead  has 
declined  V2  cent,  losing  the  advance  it 
made  a  week  ago — The  advance  in  the 
cost  of  oil  will  naturally  be  expected  to 
reflect  itself  in  the  price  of  white  lead  in 
oil.  Of  course  the  decline  in  pig  lead 
helps  to  offset  the  advance  in  oil.  Prices 
are  unchanged  as  shown  in  current  mar- 
ket quotations. 

Turpentine  Up. — An  advance  of  8c  per 
gallon  has  taken  place  in  turpentine. 
This  was  somewhat  of  a  surprise  as  the 
market,  a  week  ago  was  particularly 
weak.  The  advance  is  said  to  be  due 
to  manipulation.  The  present  prices 
are  for  single  barrels  68c-70c  and  for  5 
barrels  66c-69c,  Imperial  measure. 

Paris  Green. — Paris  green  is  prac- 
tically impossible  to  get.  This  being 
the  height  of  the  season,  the  demand  is 
far  greater  than  the  supply  and  at  the 


present  time  there  are  being  placed 
upon  the  market  chemical  productions 
which,  while  it  is  not  claimed  that  they 
are  equal  to  the  original  article,  are  a 
good  substitute  for  Paris  green.  Prices 
are  shown  in  current  quotations. 

Gasoline  Steady. — No  change  is 
shown  here  from  the  figures  which  have 
been  quoted  for  the  last  two  weeks.  The 
demand  still  continues  to  be  heavy  and 
stocks  are  not  large.  We  repeat  last 
week's  quotation  of  291/2c,  30c  and  33c. 


TORONTO 

TORONTO,  Ont.,  July  13.— Busi- 
ness in  the  paint  trade  continues 
quiet  but  a  slight  improvement  has 
been  noticeable  in  the  city  since  the 
weather  conditions  became  more  favor- 
able. The  feature  of  the  week  has  been 
the  sharp  advance  in  linseed  oil  and 
turpentine  due  in  the  former  case  to  a 
substantial  recovery  in  the  seed  market 
and  in  the  latter  to  conditions  prevail- 
ing in  the  South.  The  dry  color  situa- 
tion is  getting  more  acute  and  is  caus- 
ing considerable  anxiety  to  paint  manu- 
facturers. Not  only  is  there  a  serious 
shortage  of  some  colors  but  prices  are 
abnormally  high.  Higher  prices  on  putty 
are  considered  probable  in  some  quarters 
owing  to  the  growing  scarcity  of  whit- 
ing, this  material  being  very  difficult  to 
obtain  now.  Resins  have  advanced  but 
white  lead,  glass  and  gasoline  are  un- 
changed. 

Sharp  Advance  in  Oil. — A  pronounced 
recovery  in  the  seed  market  is  reflected 
in  linseed  oil  which  has  made  a  sharp 
advance.  The  improvement  in  the  seed 
market  is  attributed  to  a  report  that  the 
flax  acreage  is  not  as  large  as  was  an- 
ticipated. Although  prices  of  oil  may 
fluctuate  indications  point  to  a  consider- 
ably firmer  market  than  has  obtained 
during  the  past  few  weeks.  The  demand 
although  still  light  is  showing  some  im- 
provement. The  following  range  of 
prices  are  now  being  quoted  on  oil  in 
Toronto,  with  the  high  level  more  fre- 
quently heard. 

Raw.  Boiled. 

1  to  2  barrels 75c     79c        78c     82c 

3  to  5  barrels 74c     78c         77c     81c 

6  to  9  barrels 73c     77c        76c     80c 

Turpentine  Advances. — An  influential 
syndicate  has  been  formed  in  the  States 
known  as  the  American  and  Internation- 
al 'Corporation.  The  purpose  of  the  new 
company  is  claimed  to  be  to  sustain  the 
market  and  prevent  violent  fluctuations 
in  prices  of  resin  and  turpentine.  The 
effect  so  far  has  been  to  boost  prices  of 
both  these  materials,  turpentine  bavins 
advanced    10   cents   per   gallon.     Resins 


are  higher  on  all  grades,  the  dark 
grades  being  affected  more  particularly. 
The  following  prices  are  now  being 
quoted  in  Toronto  on  turpentine:  1 
barrel  lots  70c;  2  to  4  barrel  lots,  68c 
and  5  gallon  lots  78c  per  Imperial  gal- 
lon. 

Dry  Color  Situation. — The  situation 
as  regards  dry  colors  is  becoming  more 
acute.  Some  colors  including  Prussian 
blue  are  off  the  market  while  others  are 
becoming  more  difficult  to  obtain  and  are 
increasing  in  cost.  Greens  at  the  pres- 
ent time  cost  over  150  per  cent,  above 
the  price  which  was  being  paid  by 
paint  manufacturers  when  the  present 
schedule  for  ready  mixed  paints  was 
established.  It  is  further  claimed  by 
one  paint  manufacturer  that  if  present 
conditions  continue,  yellows  used  in  floor 
and  carriage  paints,  etc.,  will  increase 
the  price  of  yellow  paints  probably  50c 
or  60c  per  gallon.  The  same  manufac- 
turer to-day  stated  that  he  is  prepared 
to  purchase  a  supply  of  ultramarine 
blue,  chemically  pure  if  offered,  at  a 
price  400  per  cent,  higher  than  the  price 
which  was  ruling  one  year  ago.  Dry 
colours  are  so  scarce,  and  high  in  price 
that  they  have  to  be  considered  more 
than  white  lead  and  oil  in  relation  to  the 
cost  of  paints  at  the  present  time. 

White  Lead. — Quotations  are  un- 
changed and  the  market  is  steady.  Some 
jobbers  who  have  heavy  stocks  of  white 
lead  are  cutting  prices  and  concessions 
are  being  made  to  large  buyers.  Busi- 
ness however,  is  quiet  at  the  lower 
prices  as  large  buyers  are  well  stocked 
up.  Quotations  in  exceptional  cases  are 
lower  than  $13.95  which  is  the  prevailing 
price  for  white  lead  per  100  lbs.,  in  ton 
lots.  Less  than  ton  lots  the  price  is  30c 
per  100  lbs.  highe-. 

Glass. — The  market  is  steady  and 
business  quiet.  Deliveries  have  improv- 
ed particularly  on  plate  glass  which  is 
an  indication  that  the  situation  is  grad- 
ually improving.  Prevailing  prices  are 
given  in  the  current  paint  market  quot- 
ations. 

Gasoline — Although  the  consumption 
of  oil  continues  on  an  unprecedented 
scale  the  production  is  gradually  grow- 
ing and  there  is  some  differences  of  opin- 
ion among  authorities  as  to  whether  the 
latter  feature  will  have  the  effect  of  re- 
ducing present  price  levels  before  the 
end  of  the  year.  Quotations  in  the 
meantime  are  firm  at  32c  per  gallon  for 
gasoline  and  3l^£c  for  benzine. 

Putty. —  Owing  to  the  scarcity  and 
high  cost  of  whiting  it  is  probable  that 

(Continued  on  page  42.) 
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A  pledge 
to  the  public 


Our  name  is  not  only  on  our  Product,  but  it  is  also  a 
part  of  the  name  of  the  Product. 


The   letters 


B-H 


on  B-H   "ENGLISH" 


PAINT  are  like  a  signature  to  a  check  or  note.  It 
is  a  promise  not  to  pay  but  to  fulfil  certain  moral 
obligations  in  producing  an  article  which  can  be 
purchased  by  the  Public  without  the  slightest  hesi- 
tation, in  fact  with  entire  confidence. 

B-H.  "ENGLISH"  PAINT 

Represents 

The  Greatest  Covering  Capacity  per  Can, 
The  Greatest  Durability  per  Foot  of  Covering, 
The  Greatest  Value  per  Dollar  of  Cost. 


//  interested,  tear  out  this  page   una  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,    lb Ui 

Sheets,  $1  to  $1.25  base. 

AMMUNITION 

Remington  U.M.C.,  Resale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  30  and  5%  off;  22 
Short  Smokeless,  40  and  5%  off; 
22  Long  Rifle  Lesmok  and 
Smokeless,  20%  off;  41  Swiss 
Ball  and  Shot  Cartridges,  26%% 
advance;  all  other  R.  F.  Ball 
Cartridges,  15%  off;  all  other  R. 
F.  Centre  Fire  Pistol  and  Rifle 
Ball  Cartridges,  15%%  advance; 
Centre  Fire  Pistol  and  Rifle  Shot 
Cartridges,  4%  off;  Centre  Fire 
Military  and  Sporting  Ball  Cart- 
ridges, 26%%  advance;  Centre 
Fire  Military  and  Sporting  Shot 
Cartridges,  15%  advance;  Primed 
Shells  and  Bullets,  20%  advance; 
Brass  Shot  Shells  First  Quality, 
30—10%  off;  Brass  Shot  Shells, 
Second  Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $2.40  per 
M.  net;  C.  B.  Caps,  $2.95  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
met:  C.  F.  32  STW.,  $8.25  per  M 
met;  C.   P.,  38,  STW.,  $10.45  net. 

"Dominion"  B.B.  Caps,  35— 
10%;  C.  B.  Caps,  35  —  2%%; 
"22  short,  black,  35 — 2%%;  22 
rshort  smokeless,  40 — 10% ;  22 
ilong,  black,  35— 2%%;  22  long 
•-smokeless,  35—2%%;  22  long, 
T™",  black,  25% ;  22  long, 
rifle,  smokeless,  25%;  other 
R.  F.  ball,  30% ;  R.  F.  shot,  30% ; 
Pistol  and  rifle  ball,  add  5%  ; 
Pistol  and  rifle  shot,  add  5%; 
military  and  sporting  advance, 
25%;  Primers.  $2.10  per  M.,  net; 
brass  shot  shells,  35%;  "Win- 
chester" B.B.  Caps.  $2.55  M  net; 
C.  B.  Caps,  $3.20  M  net;  22  short, 
black  and  Lesmok,  20— 10% ;  22 
short,  smokeless,  37%%;  22  long 
black  and  Lesmok,  20—10%;  22 
short,  smokeless,  22 — 10% :  22 
long,  rifle,  black,  15%;  Other 
R.F.  black,  15%;  Other  R.  F. 
ball,  15%:  R.  F.  Shot,  20—10%; 
Pistol  and  Rifle  Shot,  25%;  Mili- 
Pistol  and  Rifle  Ball,  adv.,  10%; 
tary  and  Sporting  advance,  40%; 
Primers,  $2.80  per  M.  net;  Brass 
Shot  Shells,  20  and   10%. 

"Crown"  Black  Powder,  10%; 
"Sovereign"  Bulk  Smokeless  Pow- 
der, 15%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless,  12%%;  Empty  Shells. 
27y2%;  90  days  net. 

Shot,  standard.  100  lbs..  Toron- 
to, £14.50:  Montreal,  $14.25;  net 
extras,  as  follows,  suhieot  to  cash 
discount  only;  Chilled,  $1.50: 
buck  and  seal.  80c;  No.  28  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  %e  per  lb.:  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  Totm  and  Halifax  freight 
equalized. 

dominion      Hand     Traps,   $3.50 
each,  net  f.o.b.  Montreal. 
ANTIMONY 

See  weekly  report. 
AUGERS 

Ford's   Auger   Bits,   30   and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%, 
Rockford's   Anger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive.  40%. 


AUGERS,    POST 

B.T.— Sin.,   net    2  50 

B.T.— 10  in.   net    2  75 

B.T.— 12   in.   net    3  25 

AXES 

Forrester,   doz 6  75 

Cherokee,   doz 9  00 

Hand  maJt.  doz 9  00 

Model,  doz 9  25 

Black   Diamond,   doz 9  25 

Samson,    single   bit,    doz....     9  25 
Samson,  single  bit,  haudled 

doz 13  00 

Samson,   double  bit,  doz....  13  00 
Samson    flooring    axes,    Xo. 

2,  doz 10  25 

Single  bit,  doz    7  25    10  00 

Double  bit   11  00    12  50 

Hunters'  Axes   5  50      6  50 

"Boy's"  Axes   6  25      7  00 

Bench   Axes,   Samson 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co.,  Ltd., 
—No.  1,  32c;  No.  2,  23c;  No.  3, 
19C. 

Tallmnn  Brass  &  Metal  Co.— 
Arctic  Metal — XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B."   "C,"  "D."     Nos.  1,  2  and  3. 

Prices   lie  to   60c   pound. 

Hoyt  Metal  Co.— 'Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King,  C.  B.,  No.  1,  No.  2. 
No.  3,  No.  4,  from  lie  to  60c. 

Langwells — Extra,    16c;    No.    1, 
15c;  No.  2,  14c;   No.  3,  12%c. 
BELTING     (Leather.) 
Extra,   40%. 
Standard,   40  and   10%. 
Lace  leather,   per  side,  $1.10;   cut 

laces.  No.  1.  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single  bbls.,  gal...  0  32%    0  31% 

Drums,   gal 0  29%     0  29% 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1),   list,     %   In. 

d.ia.  and   smaller.  40%. 
Carriage  Bolts  ($1),  list.  7-16  in., 

25%. 
Machine    Bolts.    %    in.    dia.    and 

smaller.  40%. 
Machine   Bnlts,   7-16  in.   dia.    and 

larger,  30%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  30%. 
Sleigh    Shoe   Bolts,    7-16   in.    dia. 

and   larger.   25%. 
Conch    and    Lag   Screws.   50%. 
Skein    Bolts.    45%. 
Square  Head  Blank  Bolts.  30%. 
Bolt  Ends.  30%. 
Plow    Bolts.    30%. 
Elevator  Bolts.   30%. 
Fancv   Head   Bolts.   25%. 
Shaft   Bolts    (S3   list).   25%. 
Step   Bolts,   large   head    ($3)    list. 

25%. 
Whiffletree    Bolts.    25%. 
Nuts,   square.  2c  off  list. 
Nuts,    hexagon.   2c   off   list. 
Stove    Rods,   per   lb.,   8c. 
Stove  Bolts.  62%%. 
Tire  Bolls.  50%. 
BORAX 

Lump.   Crystal   Borax,  lb...   0  08V, 
BRASS  Per    lb. 

Springs,    sheets,    8   in.    wide, 

up  to  20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 


Tubing,  seamless   base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 
BARS    (Clothes) 

3  sections,   4   ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3   sections,  6  ft,   doz 7  20 

BOILERS   (Range) 

30-gal.  Standard   8  25—8  75 

30-gal.  extra  heavy  11  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24  in 6  60 

No.  2—18  in.   x  28  in 7  20 

No.  3 — 20  in.   x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per   doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate      Zinc 
Per   doz. 

Pony    $ $    75 

Crown   6  55 

Dandy   3  75 

Improved  Globe   2  65      3  85 

Standard   Globe    2  75      S  95 

NTeptune    2  75      3  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

Ju  bilee   4  25 

Diam'd   King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 
Weighted,  20  lbs.,  per  doz..  18  50 
Weighted,  25  lbs.,  per  doz..  22  32 
BUTTS 

No.  804.  50,  12%%:  No.  840,  50, 
5%;  No.  800.  40%:  No.  838.  45%: 
No.  802.  50%:   No.  808,  45%;   No. 
810  and  814,  35%. 
CANS 

Milk    factory    cans,   15%. 
Cream   cans.   20%. 
Railway  cans.  20,  5%. 
TJTnTid      delivery     and      creamerv 

cans,   20%. 
Cream  cans,  35%:  with  dome  top. 

15c  extra.     Retinned.     70     and 

10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined.   3%. 
CEMENT    AND    FIREBRICK 
Less  than  carload  lots   ....     1  85 
Portland,   per  'bbl.,   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  0." 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick       Scotch. 

per   1.000  ' 2.3  00     28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay.  ?%-lb.  tins.  doz.  1  25 
CEMENT    (FURNACE) 

1 VI  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  lb 0  05 

25  lb.   tins,    per   doz.,  lb 0  04 

CEMENT.    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,  per  gross..  0  65    0  80 
Carpenters'     lead     pen- 
cils,  per  gross    2  40    6  75 

Crayons,  per  gross 0  20 

Carpenter,  white,  gr..  0  65  .... 
Carpenter,  blue.  gr....  0  80     .... 

Carpenter,    red,    gr 0  80     .... 

CHISELS 

Cold  chisels.  5x6  In.,  doz 2  20 

Bevel  edge,  1  inch,  doz 2  50 


Common  cold,  %,  $1.35;  %,  $2  • 
•°4,   $2.75;    %,   $3;   l,   $4. 

Socket  Chisels,  75%   off  list;  if 
B  edge,  add  90c  doz. 
CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs  W 
$9.45;  5-16,  $9.10;  %,  $8.35;  7-16! 
$(.15;  %,  $6.95;  9-16,  $6.95;  % 
$6.80;  %,  $6.70;   %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $11.45;  %  in.,  $8.15;  5-16 
in.,  $6.65;  %  in.,  $5.60;  7-16  in, 
$5.60;  %  in.,  $5.60  per  100  lbs. 

Electric  Weld  Loading  Chain 
%   in..  $13.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack,  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10:  No.  3,  $11;  No.  4,  $13:  No. 
3,  $16;  f.o.b.  Toronto.  HamLion, 
Fergus,  London  and  'St.  Mary's, 
37%%;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  35%. 
COPPER  Montreal  Toronto 

Casting  ingot,  see  weeklv  report 

Bars,   %  to  2  in 46  50    46  00 

Plain    sheets.    14   oz.. 

14x28  in.,  14x60  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60.  14  oz 54  00    54  00 

Copper    sheet,    plan- 
ished,  14x60   base..   57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.  2,  25c;  No.  1.  30c;  finest, 
35c:  tough,  45c. 

CORD   (SASH) 

No.    6,   lb 0  35 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar.    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4; 
Ideal,    egg   boxes,   with    filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All  bright,  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorbals 
18x24x52   .  .   6  25        6  25        6  50 
60        . .  6  50        6  50        6  75 
20x28x47   .  .   6  75        6  79        7  00 
20x28x94   ..13  50      13  50      14  00 
CHARCOAL   TIN    PLATES 
M.L.S.  and  Famous —        Per  box 

IC,   14x20   base    $  8  00 

IX.   14x20   base    9  OO 

IXX.  14x20  base  10  25 

IXXX.  14x20  base  10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX,  14x20  base   8  00 

IXX,  14x20  base   9  50 

IXXX.   14x20  base    12  00 

"Allaway's  Best"  Standard 

Qualitv. 

IC,   34x20  base    8  75 

IX.  14x20   base    9  75 

IXX,  14x20  base    10  75 

CHARCOAL  TERNE  PLATES 
Dean   or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    210 
lbs.,  $11 ;  216  lbs.,  $11.50. 
COKES.    BRIGHT     . 
Bessemer  Steel — 

10x14x20   base    6  50 

20x28,  double  box    13  00 

CLOCKS,   ALARM 

Good  Morning,  each  0  SO 

Look   Out    1  00 

Big  Ben,  each   2  25 

Baby  Ben,  each 2  25 

CROWBARS,  4  to  4%c  per  lb. 

DRILLS 

Bit  Stock   Drills.  50%. 

Wool    Drills,   20%. 

Straight  Shank  Drills,  45%. 
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MADE       IN      CANADA 


SPECIALS  GUARANTEED 
EXCELLENT  SERVICE 


TO 

GIVE 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


ALUMINOID 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  essly 
for  all  bearings  car- 
rying extremely 
heavy  loads. 


House 
Colors 


For  all  general 
machinery  bear- 
ings. Is  known  as 
the  BABBITT 
METAL  WITH- 
OUT A  FAULT. 

Specially  prepar- 
ed for  medium 
and  light  speed 
-machinery. 


We  Have  Everything  in  Metals 

THE   CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


;!-ir 


Top-notch    Quality   - 
— Medium   Price 

form  a  double  attraction  for  the  paint  depart- 
ment that  sells 

Moore's  House  Colors 
a  pure   linseed  oil  paint. 

It  is  made  from  the  very  best  and  most  lasting 
pigments  combined  with  Pure  Linseed  Oil  and 
the  very  best  liquid  dryers. 

Dries  perfectly  hard  and  without  gloss,  yet  pos- 
sesses sufficient  elasticity  to  prevent  cracking  or 
peeling. 

Its  working  and  lasting  qualities  have  been 
thoroughly  tested  at  seashore  and  inland,  and 
have  given  complete  satisfaction. 

Drop  a  card  for  agency  proposition. 


Benjamin  Moore  &  Company 

WEST  TORONTO 


LIMITED 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


48 


HARDWARE    AND    METAL 


July  15,  1916. 


"DOMINION    CROWN    BEST"  — 

UOlBLt-COATED      TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base 8  25        S  25 

I  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  RASPS.  Percent. 
Great  Western,  American ..  65  10 
Kearney  &  Foot,  Arcade... 05    10 

J.   Barton   Smith   Eagle 65     10 

Disston   Brand    60    10 

McClellan  Globe  65    10 

Black  Diamond   55 

Delta  Files   60    10 

Nicholson    55 

Globe    65     10 

Vulcan  Brand    65    10 

alTTINOS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable, .  25%  ;  bushings,  60%  ; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  60%. 

London  discounts:  B.  &  C, 
20% ;  A,  net ;  bushings,  60% ; 
unions,  60% ;  nipples,  72%% ; 
plugs,  60%:  iron  stop  cocks, 
52%%- 

FIXTURES,    STALL.  Doz. 

Hollow   and    pressed   steel...  0  75 

Solid    1  20 

Special  Stall  Fixture,  40%. 
FRAMED   MIRRORS.  Doz. 

Size  glass,  4x6  100 

Size  glass,  5x7   125 

Size  glass,  6x9  1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14  3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  33 

Drums     0  30 

Tank  wagon  0  29% 

Toronto 

Any  quantity,  in   bbls 32 

Drums,  40-gal.,  per  gal 32 

Tank   wagon    28% 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and   2  in.  thick  1  45 

Smaller  sizes  extra. 
HALTERS  (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  in 16  25 

HAETERS    (SISAE) 

7-16  in.  gross,  .$15;  %  in.,  $18; 
%-in.,   $21. 

HAMMERS,   SEEDGE 
Can.,  5  lbs.  and  over,  cwt..  8  85 
Masons,  5  lbs.  and  over,  per 

cv-t 10  10 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,  No.  3  culls,  doz O  84 

Axe,   No.  1   hickory,   doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra   quality,   40  per  cent. 
All       second       growth       hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handles.  37%. 
All  ash  and  maple  axe  bandies, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  evencrs, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees,   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies   changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
iteam  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 


HANGERS.    BARN    &     PARLOR 

Stearns,  wood  track,  Special, 

zenith    9  00 

Atlas,   steel   covered . .  $5  25    6  60 

Perfect,    No.    1    8  50 

Perfect,  No.  iy2    9  50 

Perfect,  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,  doz 6  50 

Storm   King  rail    4  70 

Crown   4  85 

Crescent 7  25 

Sovereign    6  50 

Chicago     Friction,     Oscillating 
and    Big    Twin    Hangers,    u    per 
cent. 
Steel    track,   1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%   in 4  75 

HATCHETS.       Samson     Samson 
Per   doz.  Shingle      Claw 

No.  1   7  20  8  25 

No.  2    7  80  8  50 

HINGES.    TEE    AND    STRAP 

Net  Prices. 

Heavy                       Strap  Tee 

4-inch    $1  48  $1  24 

5-inch    1  79  1  55 

6-inch    1  94  1  75 

8-inch    2  64  1  98 

10-inch    4  65  3  57 

12-inch    5  78  5  63 

14-inch    6  59  5  74 

Net   price  figured   at   22%%. 
Light. 


3  in.,  doz.  pis. 


0  43 


4  in.,   doz.   prs 0  51 


0  43 
0  47 
0  55 
0  64 

0  76 

1  02 
1  91 


5  in.,  doz.   prs 0  60 

6  in.,  doz.   prs 0  72 

8  in.,  doz.  prs 1  06 

10  in.,  doz.   prs 1  49 

12  In.,  doz.  prs 2  55 

14  in.,  doz.  prs 2  34 

Heavy   tee   and  strap   discount, 
22%%. 

•Light   tee   and    strap    discount, 
57%%. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 5  50 

Over  14  iu.,  per  100  lbs 4  90 

Larger    *  60 

Extra    hooks    for    above,    % 

in.,   per  lb 1 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Crate    hinges    and    back    flaps, 
65  and  5%. 

Chest  hinges   and   hinge  hasps, 
55%. 

Blind,   discount,   50%. 
Spring,  per  gross — No.  5,  $18.60: 
No.    10,   $19.50;    No.   20,   $10;    No. 
50.   $27:    No.   51,   $10.20;    No.    120, 
$18.60;   No.   2255,  $21. 

Chicago  hold  back  screen   door 
iron,   gross,   12%. 

Chicago    spring    hinges.    15%. 
Triplex  spring  hinges,   40%. 
Chicago    surface    door     (6,000). 
45%. 

Garden    City   fire  house  hinges. 
12%%. 

"Chief"   floor  hinge,  50%. 
HOES.     Grub,  3%-lb..  $4.55  doz. 
HOOKS    CORN. 

Cyclone,  doz 2  40 

Hoes,   corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2,  per  doz 2  15  3  60 

No.  3,  per  doz 2  25  4  10 

No.  4,  per  doz 2  35  4  60 

No.  5,  per  doz 2  55  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger.  $4.40: 
No.  1  and  smaller,  $4.65:  show 
pattern.  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25:  special 
countersunk  steel,  all  sizes,  0-4. 
$6.75;  toe  weight  steel  shoes,  all 
sizes.  No.  1  to  4.  $7.25. 

Toecalks  Standard,  J.  'P.  &  Co.. 
'*Blunt"  No.  1  and  smaller.  $1.50: 
No.  2  and  larger,  $1.40;  "Sharp" 
No.  2  and  larger,  $1.60:  "Sharp" 
No.  1  and  smaller,  $1.75.  Put  up 
In  25-lb.  boxes. 


HOSE,  LAWN. 

Corrugated,  %  in.,  ft 0  11 

Corrugated,  %  in.,  ft 0  14% 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 
HAT   AND   COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IRON  AND    STEEL 

Montreal  Toronte 

Angles    base  Z  50      3  50 

Common     bar,     per 

100  lbs 3  00      3  00 

Refined      iron,      per 

100  lbs 3  05       3  25 

Horseshoe  iron,  per 

100  lbs 3  45       3  00 

Norwav   iron    7  25      6  00 

Mild   steel    3  30      3  25 

Band    steel    3  30      3  50 

Sleigh   shos  steel...  3  30      Z  25 

Domestic    3  30      3  25 

R  e  e  led    machinery 

steel   450      450 

Tire   steel    3  50      3  50 

Toe  calk  steel    4  20      4  25 

Mining     tool     steel, 

per   l.b    0  11%  0  10 

Cammell  Laird,  lb 0  18 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool 

steel,   per  lb 0  12      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring   steel    4  60      4  50 

COLD    ROLLED    SHAFTING. 

7-16   to  9-16  in 0  06 

%    to   11-16    0  05% 

%  to  1  7-16  0  05% 

2  to  3   0  05 

List,  plus  50%. 
IRON,  TINNED. 
72x30  up   to   24   gauge,   case 

lots    14  25 

T2x30.    26    gauge,    case    lots.  14  ":> 

Less    than    case.   25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished. 

per   set    0  85 

Mrs.    Potts.    No.    50.    nickel- 
plated,   per   set    0  90 

Airs.    Potts,    handles,    japan- 
ned,  per  gross   9  60 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 
Princess   Electric,   each    ....  2  75 

Ideal   Electric,  each    2  85 

Gasoline  Sad  Irons,  each....  3  50 

Ideal  Gasoline,  each   3  15 

Dover  Electric,  net    3  00 

No.  70.  Dover,  per  doz 21  00 

LADDERS.  ETC. 

(Step   Ladders) 

Shelf-lock 14c  ft. 

Ontario     17c  ft. 

Faultless    21c  ft. 

Mechanic    26c  ft. 

Hercules    24c  ft. 

Perfect    22c  ft. 

Faultless,  extra  heavy  . . .  26c  ft. 
Hercules,  extra  heavy....  29c  ft. 
Mechanic,    extra    heavy...  31c  ft 

Chair  ladders,  each    $2  00 

B.T.   Standard    17c  ft 

B.T.   Economy    13c  ft. 

B.T.  Iron  Bound.  4-9  ft...  25c  ft. 
B.T.  Iron  Bound.  10-14  ft.  30c  ft 
B.T.  Iron  Bound.  15-16  ft.  40c  ft. 
B.T.  Iron   Bound.  17-20  ft.  50c  ft. 

Crescen t    16c  ft. 

Household     12c  ft. 

Standard    19c  ft. 

Electrician    25c  ft. 

Heavv  duty    45c  ft. 

Extension     23c  ft. 

Common    and    Roped    Extension. 

TTp  to  32  ft 16c  ft. 

Dp  to  36  ft 18c  ft. 

40  to   44  ft 19c  ft. 

4S   to   52   ft 24c  ft. 

56   to  60  ft 29c  ft. 

Single   and    Fruit   Picking. 

10  ft.   to   16  ft 12c  ft. 

18  ft.  to  22  ft 13e  ft. 

LANTERNS  Per    doz. 

No.  0  Tubular  Hot  Blast  Comet, 
plain,  per  doz..  $5;  all  brass,  per 
doz..  $10.25;  all  hrass,  nlckel- 
nlated,   per  doz.,  $15.25. 

Banner  Buggy    $10  40 

Banner   .Tunior    5  00 

Climax    5  00 

Trnlite    7  25 

Beacon    7  25 

No.  2  or  4    plain  cold  blast    7  25 

Short  globe,   pattern    7  25 

Told    blast,   japanned    7  75 

Brass,   well   japanned    9  65 


All   brass   24  i5 

Little  Bobs  A.C.,  doz 2  00 

Copper,  well  japanned 11  25 

LANTERN    GLOBES 

Cold  blast,  short   0  60 

Cold  blast   0  60 

Cold  blast,  London   0  50 

Prism   globes    1  20 

Cold   blast,   short   ruby 2  00 

Cold    blast,    common   ruby..     2  00 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS  (METAL)  Per  sq.  yd. 
24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead   Wool,   13c  lb. 
Sheets,  3  lbs.   sq.   ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs. 

sq.   f t 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per    lb. 
extra. 

LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 
Bleached  flax,  $5.75  doz.  pair. 
MACHINES    (WASHING) 

List  Each 

Canadian    $  5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight   8  75 

Momentum    8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style   B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B  11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,  electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine    4  50 

Popular,   No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    1100 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete   16  00 

Hvdro,     One     Tub,     engine 

drive    26  00 

Low    pressure    water   motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I   X  L   10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved  5  00 

Jubilee    4  50 

Canada   First    11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $6  00 

Sterling     9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style   B 4  50 

B.T.   Ideal    6  25 

B.T.  Ideal  Power  7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T    Cyclone    6  25 

B.T.   Cvclone   Water  Motor.   12  80 

B.T.  Vollmar,   No.  2 6  50 

B.T.  Vollmar,   No.   3 7  00 

Forest    City,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',    round    hickory     1  95 
Lignum   Vitae,    round,   5   in.     3  65 

Caulking,  No.  8,  oak 17  SO 

MANGLES 

Victor,  each    $15  65 

Woodyatt,   each    7  25 

MOTS 

Mons,   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  50 

Mop    Sticks,   doz 1  25 

Cast  head   mops,   doz 1  40 

Crescent,   doz 1  50 

Crank    wringing,    doz 5  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,    cloths,    doz 1  35 
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Increase  Business  by  Pleasing  Customers 


The  Daisy  Churn  always  pleases.  There  are  a  score  of  features  which  have  made  it 
popular — neat  frame,  beautiful  finish,  barrels  with  staves  that  never  break.  There  is  a  bow 
lever  by  which  the  power  can  be  applied  evenly  to  both  sides,  preventing  the  churn  creep- 
ing. The  treadle  for  the  foot  is  wide  and  comfortable.  There  are  wheels  on  the  feet  by 
which  the  churn  can  be  wheeled  around.  All  castings  inside  the  barrel  are  galvanized.  The 
lid  lifts  in  only  one  way,  preventing  the  cork  wearing.  Drip  is  galvanized  and  is  turned 
into  the  bung  hole.    Peep  hole  is  large  and  the  putty  on  it  is  enameled. 

Sell  the  Daisy  Butter  Worker  with  the  Daisy  Churn.  It  works  the  butter  more  quickly  and 
evenly  and  with  half  the  work  required  by  bowl  and  paddle.  Every  owner  of  a  churn  should 
have  a  butter  worker. 

Beatty  Bros.,  Limited.  Head  Office:  Fergus,  Ontario 

Edmonton,  Alta.         —         Winnipeg,   Man.         —         Montreal,  Que.         —         St.  John,  N.B 

« 

BT  Pumps,     Churns,     Washing  Machines,    Ladders,     Hay  Carrier  Goods, 
Steel  Tanks,     Wringers,       Barn  Door  Track,       Pipe  and  Barn  Equipment. 


CHURNS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  nails. 
Toronto,  $3.70  base;  Montreal, 
$3.75  base;  London,  $3.70  base; 
Collingwood  and  Owen  Sound, 
$3.75  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;    London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  33  1-3  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs..  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS    (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.   3,    1%-inch    $4  10 

No.  4,  1%-inch  3  80 

No.   5,    115-16    3  25 

No.  6,  2%    -.-...  3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%    2  75 

No.  9,  2  11-16   2  65 

No.  10,  2%   2  55 

No.  11,  3  1-16  2  45 

No.  12,  3%   2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 

NETTING,    POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal.     20%;     Toronto     and 
London,  25%. 
POULTRY    FENCING 

Per    rod 

Invincible,    1640    0  60 

Invincible,   1848    0  66 

Invincible,  2060 0  73 

Put  up  In  10,  20  and  30-rod  rolls 

OAKUM  Pe>    100    lbs. 

Best    (American)    ..........   19  25 

U.S.   Navy    (American) 18  50 

New  hemp    (English) 13  50 

U.S.   Navy    (English) 1150 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.   prime  white 

petrol  0  14      0  13% 

Royallte 0  14      0  13% 

Palaeine 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 
Cylinder  Green   ....  0  35      0  35 

Paraffine    0  24       0  22 

XXX  Machine  0  25%  0  21 

OLD  MATERIALS 

Tea  lead,   pack,  5%c  lb. 
Tea   lead,  chest,  5%c  lb. 
Lead,  heavy,  pipe,  etc.,  $5.50. 
Brass,   heavy,   15%c  lb. 
Brass,  light.   ll%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old   cast  iron,  $14.75  per  ton. 
Wrought  iron,  No.  1.  $18.75  ton. 
Wrought  iron,  No.  2,  $11.00  ton. 
Stove   plate,  $11.00  per  ton. 
Mach.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine  jute   0  11% 

Coarse  jute    0  09% 

Square   braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPER,   ETC. 

O.K.  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..   0  55 
Per  400  ft.   roll 

Tarred   Fibre,  No.  1   0  80 

Tarred   Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sheathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Dry  fibre,  No.  1 0  68 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Blaok  Cat,  dry 0  60 

Per   100   lbs. 

Heavy   dry    straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  3  00 

Carpet   felt,   16   oz 4  00 

Carpet  felt,  20  oz 4  00 

Asbestos  Bldg 3  75 

Tarred    felt    3  25 

Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  05 

ROOFING    PAPER 

Cyclone,   dry    0  6S 

Cyclone,    tarred    0  SO 

Surprise   sheeting    0  43 

Heavy,    dry    2  15 

Heavy,   tarred    2  15 

PAPER,    EMERY 

Emery   paper  and  emery  cloth, 
25%  ;   B  and  A,  25%. 

PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PICKS    (CLAY) 

Rock        Clay 

5  to  6  lbs.,  doz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,   doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS,    COTTER 

Cotter    pins,    85    and    10%    dis 
count. 

PINS,    CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.  (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  In.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,   of 

4  doz.  each)   0  80 

5  gross,    4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,    4   in.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIPE,     STANDARD    WROUGHT 
In    effect    April    26,    1916. 
Buttweld  Per  100  feet 

Black      Galv. 

%   in $    3  00    $     4  50 

%  and  %  in 3  00  5  43 

%  in 3  91  6  OS 

%    in 4  72  7  65 

1  in 6  97        11  31 

1%   in 9  43        15  SO 

1%    in 11  28         18  29 

2  in 15  17         2-1  fit 

2%     in 23  99         38  90 

3  in 31  37        50  87 

3%    in 37  72        61   ]■« 

4  in 44  69         72-19 

Lap  weld 

2  In 17  02  26  46 

2%    in 25  16  40  07 

3  In 32  90  52  40 

3%    in 39  56  03  02 

4  fn 46  87  74  P7 

4%  in 57  15  90  81 

5  in 66  60  105  82 

6  In 86  40  137  28 

7  in 116  62  179  70 

8  in.x25  lbs.  per  ft.  122  50  188  75 

8  in.x251bs.  per  ft.  141  12  217  44 

9  in 169  05  260  48 

10in.x?2lhs.  per  ft  156  80  241  60 

10in.x401bs.  per  ft  201  88  311  Ofi 

Pricps    Ontario.    Quebec    and 
Maritime    Provinces. 

PTPE    (LEAD) 

Lead   pine.  $13  net. 

Lead    waste   nine,   $14    not. 

Traps  and  bends,  10%  off. 

PIPE    (SOIL) 

Medium    and    extra    heavv    pipe 
up   to   6-incb,   65%. 
S-inch.   45%   off. 


.  8  00 
.  9  70 
.  12  SO 
.  17  50 
.   21  30 


PIPE    (CONDUCTOR) 

2  inch,   in   10-ft.  lengths.. 

3  inch,  in  10-ft.  lengths.. 

4  inch,  in  10-ft.  lengths... 

5  inch,  in  10-ft.  lengths... 

6  inch,  in   10-ft.  lengths... 
Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %  inch, 

per  100  lbs 4  00      4  00 

Heads,  per  100  lbs.  4  25      4  25 
Tank  plates,  3-16  in.  4  75      4  75 
PLUGS    (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can  10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump.  No.  1,  net $  3  63 

B.T.  Pump,  No.  2,  net 4  40 

B.T.  Pump,  No.  3,  net 6  60 

B.T.  Pump.  No.  4,  net 8  25 

B.T.  Puinr,  No.  5,  net 8  80 

B.T.  Pump.  No.  6,  net 9  90 

B.T.  Pump,  No.  7,  net 13  75 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinueil, 
37%%. 

Iron    burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
2%c  per  lb. 

HOOFING  Per  roll 
Tarred  felt,  per  100  lbs 3  25 

2  ply    R.R 1  05 

3  ply    R.R 1  30 

2  ply  R.R.,  complete  In   roll  1  55 

3  ply   R.R.,  complete  in  roll  1  70 

Samson,  1-ply,  roll   1  CO 

Samson,  2-ply,  roll 2  15 

Samson,  3-ply,  roll   2  65 

Comet,    1-ply    1  00 

Pluvius,  1-ply   1  25 

Pluvius.  2-ply    1  66 

Asphalt    roofing,   1   ply    1  45 

Asphalt    roofing,   2   ply    1  85 

Asphalt    roofing,   3   ply    2  15 

Compo  Certainteed.  1  ply  ...  1  40 
Compo  Certainteed.  2  ply...  1  75 
Compo  Certainteed,  3  ply...  2  10 

Excello,   1-ply    1  60 

Excello,   2-plv    2  15 

Excello.   3-ply    2  65 

Jewel,  1-ply   1  25 

Jewel,  2-plv   1  65 

Jewel     3-ply    2  00 

Amazon,   1-ply    2  00 

Amazon,   2-ply    2  50 

Amazon,   3-nly    "00 

Everlastic,  1-ply    1  50 

Everlastic.  2-ply    1  75 

Everlastic.  3-ply   2  00 

Liquid    roofing    cement,    per 

gal.,  in  barrels 0  22 

Roofing    cans,    per    lb 0  05 

Ttnofin<r  nnils,   per  lb 0  06% 

Roofing  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto.    London,   Mon* 
real. 

ROPE  lb. 

Pure   Manila    basis    22% 

British   Manila   basis    18 

African  hemp   basis   18 

Sisal  basis  14V, 

Single   lath   yarn   basis    ......  14V. 

Douhle  lath   yarn    '.  14 

Yacht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 

Marline   and    Houseline    29 

Jute  rope  basis    15 

Italian  rope  basis   31 

Above  quotations  are  hasls 
trices  (%"  and  larger),  and  are 
subject  to  usual  advances  for 
small   sizes. 

Cotton   rone.   3-16  In O  28 

%   in.   and  larger   0  27 

Sisal  Clothes  Line. 

3  ply,  30  ft 0  48 

3  plv.  40  ft 0  63 

3   plv,   48  ft 0  75 

3   plv,   60  ft O  95 

3   plv,   72  ft 1   23 

6   plv,   60  ft 1   52 

6   ply,  72  ft 1   84 

6  ply,  100  ft 2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    40  p.c. 

Steel  weigh  beams   20  p.c. 


Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c. 

Crown  Even  Balance   40  p.c. 

Richelieu  Union  Scale 40  p.c. 

Dominion    Plates   Scales,    ..40  p.c. 

Net  prices  on  Champion  scales 
are   as   follows: 

Champion,  4-lb.,  $3,  plus  20c 
for  stamping.  Champion  10-lb., 
$4.50  plus  40c  for  stamping. 
Champion  240-lb.,  $6.60  plus  50c 
for  stamping.  Champion  600-lb., 
$16.80  plus  $1  for  stamping. 
Champion  1200-lb.,  $19.80,  plus  $1 
for  stamping.  Champion  2000-lb., 
$26.40,  plus  $1  for  stamping. 
Champion  2000-lb.  with  drop 
lever,  $31.20,  plus  $1  for  stamp- 
ing. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%  ;  flat  and 
round    head,    brass,    net;    Fillis- 
ter    head,     iron,     10%;     Fillister 
and   oval   head,   brass,  net. 
SCREWS 

Discounts  off  Standard  List 

Wood,   F.   H.,   bright    80 

Wood,  R.  H.,  bright   75 

Wood,  O.  H.,  bright   75 

Wood,   F.  H.,  brass   47% 

Wood,  R.  H.,  brass   45 

Wood,  O.  H.,  brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H,  bronze   37% 

Drive  screws   65    10     10 

Set  case  hardened   . .  65     10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  01, 

Bench    iron,   per   doz 4  7f> 

Cap     screws,    55%;     Set     screws. 

60%. 
SHEETS    (BLACK) 

Montreal     Toront 
100  lbs.     100  lbs. 

10  gauge    4  60  4  50 

12  gauge    4  70  4  60 

14  gauge  4  45  4  35 

16  gauge    4  50  4  45 

18-20  gauge    4  05  3  70 

22-24    gauge    4  00  3  85 

26  gauge    4  05  S  90 

28  gauge    4  10  4  00 

Re  Gauges   of   Sheets. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  :  ^ 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorbals 
gauge      Head         de-Lls        best 

16  6  50 

16-20        6  90  6  65  

18-20        6  90 

22  7  00 

22-24        7  00  6  80  

24  7  25 

26  7  25  6  95  7  25 

28  7  50  7  25  7  50 

"Premier"  galvanized  sheets  — 
10%  oz.,  $7.05;  U.S.  No.  28,  $6.75, 
U.S.  No.  26,  $6.45;  22  and  2. 
gauge,  $6.30;  18  and  20-gauge, 
$6.10;  16-gauge,  $5.95;  14-gauge, 
$5.75.  F.o.b.  Hamilton  and  To- 
ronto. 

Cnlbornc  frown  —  16-20  gauge. 
$6.65;      22-24     gauge,      $6.80;      26 
gauge,  $6.95;  28  gauge,  $7.25. 
Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  55 

16  gauge    5  80  5  55 

18-20  gauge 5  90  5  90 

22-24  gauge    6  00  6  10 

26  gauge    6  25  6  25 

28   gauge    6  65  6  50 

10%    ozs 6  95  6  75 

Vdd   25c  for   less   than   case  lot* 
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BUG-O-CIDE" 


TBADE^*^PMARK 


THE  POTATO  GROWERS'  FRIEND 

A  pure,  scientific  blend  of  Paris  Green  and 
other  Arsenical  Insecticides,  especially 
suitable  for  the  destruction  of  the  Potato 
Bug,  and  so  skilfully  compounded  that  it 
will  have  no  material  effect  on  the  foliage 
of  the  plant. 

"Bug-O-Cide"  contains  no  adulteration, 
and  is  therefore  the  best  substitute  for 


a 


PARIS  GREEN" 


Write  Us  for  Prices. 


The  Canada  Paint  Co.,  Limited 

572  William  St.,  Montreal 
112  Sutherland  Ave.,  Winnipeg 


If  interested,  tear  out  this  page  and,  keep  with  letters  to  be  answered. 
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SHOVELS  AND    SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and  12%%;  2nd, 

40  and  5%;  4th.  30%. 
Socket  scoops,  1st,  40%;  4th,  36%. 
Rivet  scoops,  37%%. 
Drain  spades,  40,  12,%%. 
Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  20%. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Flat  rim  enameled  sinks,  16x24, 
$3.65;  18x30,  $4. 

SNAPS  Harness.  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 

Base,   per  lb.,  52  cents 
SOLDER,  BAR 

Guaranteed    0  29% 

Strictly   0  27% 

Commercial    0  26 

SOLDER,   WIPING 

Star  extra   0  27% 

J"*    0  25% 

Acme    0  24a? 

SPELTER.     See  weekly   report 
SPOUTS 

Warner     Malleable     Winged 
Shank,  per  1,000  sis  00 

■™"*    „  Ter  cwt. 

Montreal,  Toronto  and  London 
1'ence  staples,  galv.,  in  kegs    4  80 
Pence  staples,   galv.,  25  lb 

boxes    5  05 

Fence     staples,      bright  "in 

kegs    •  o  „ 

v*™   ^P'es,      bright,  "in 

2o-Ib.   boxes   4  20 

Poultry  netting  staples,'  100 

lb.   kegs   jo  00 

Galvanized  discount  40  and  Se- 
bright,   deduct    $1.10    from     gal- 

30c;  25  lb.  kegs,  40c;  10  lb.  keh, 

SWEEPERS,    CARPET      Bissell's 

Boudoir    31  0f) 

Champion    Nic '25  00 

Champion   Jap '. '          *>3  00 

^Tn!v-  iJlPd.,  cyco  bearing!;!  26  00 

univ.  N.P.,  cyco  bearing...  29  00 
Grand     Rapid,    japd.,    ball- 

bearing    2S  no 

Grand     Rapid,     N.P..  "bail- 

bearing    31  00 

m.^  ballbearing.  32  00 

it/lite,    ball-bearing  gg  00 

Am    Queen,   N.P.,   bal-bear-; .'  34  00 

I  arlor  Queen   37  qo 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household    Vac.    doz 63  00 

ftuperba  Vac,  doz 92  00 

SWINGS 

Baby  2-passenger,  each  ...$2  75 
nntar  0,  2-passenger,  each...  3  75 
Ontario,  4-passenger,  each...  4  50 
Nti-atroTdy  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  9  00 

TACKS  m 

Strawberry  box  tacks,  bulk- 
cheese  box  tacks,  blued,  bulk- 
trunk  tacks,  blank  and  tinned 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned:  carpet  tacks  (in 
kegs) ;  cut  tacks,  blued,  in  dozs 
only;  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  In  weights: 
Swedes:  .Swedes  upholsterers' 
bnlk:  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks. 

'""seount,    75    and    10%. 
KAILS 

•Jopper  nails:  trunk  nails, 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  nails:  pat- 
ent brads:  fine  finishing;  picture 
frame  points;  lining  tacks,  solid 
iiead    fin  bulk). 

Discount,  75  and  10%. 


CAPPED   GOODS 

Lining  tacks,  in  papers;  lin- 
ing tacks,  in  bulk;  saddle  nails, 
in  papers;  saddle  nails,  in  bulk; 
tufting  buttons,  22  line,  in  dozs. 
only;  tin  capped  trunk  nails; 
zinc  glaziers'  points,  prices  quot- 
ed on  application. 

Discount,  75  and   10%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails ;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714,  66  ft.,  doz.  3  SO 
Linen,  No.  404.  66  ft.,  each.  1  35 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge    steel,    No.   263,   50 

ft.,    each    3  45 

Reliable  Jr..    No.   103,   50  ft.  3  25 

TIES    (METAL) 

Galv.,    wall    ties,    per   1,000.  .$5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,   COW 

Open   Ring,   Closed    Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie   Out   Chains.  70-10%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 

Discount.   27V>%. 

Plain.  66  2-3%. 

Ro-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary    brands,   40%. 

Samson  and  Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  half  romu' 
S'zc  ij   girth  Ter  K/0  f«?"* 

8  In $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single   Rail    21c  ft 

B.'T.  Double  Angle  22c  ft. 

B.T.   Double  Tee   20c  ft. 

Discount  off  above.  45%. 
TRESTLES 
6  ft.,  each  $1.50  14  ft.,  each  $4  "0 
8  ft.,  each  2.00  16  ft.,  eacii  4  SO 
10  ft.,  each  2.50  18  ft.,  ea^-h  3  40 
12  ft.,  each  3.60  20  ft.,  each  6.00 
TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  per  lb 0  12 

550  ft.,   per   lb 0  10V, 

500  ft.,  per  lb 0  09% 

5-ton   lots,   %c   per  lb.   allowance. 
10-ton  lots.  %o  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

5-ply   and   up    0  28 

4-ply    0  26        0  27% 

3-ply    0  25       0  25 

TUBES 

Boiler   Tubes,   Lapwelded. 

100  ft.,  2  in 14  00 

100  ft.,  2%   in 16  00 

100  ft..   2%    in 18  00 

100  ft.,   3  in 21  00 

100  ft.,   3%   in 25  00 

100   ft.,  4  in 31  00 

TUBS 

Samson   Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4   12  40 

No.  5  13  S3 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1.  2.  and  3   . .     2  9S 


HOOD   TUBS 

No.  0,  per  doz 11  00 

No.  1,  per  doz 9  50 

No.  2,  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 
VALVES,    ETC. 
Ground  work,  56  p.c. 
Stand,    compr.    work,    65   p.c. 
High  grade  compr.  work,  59  p.c. 
Cushion  work,  50  p.c. 
Fuller  work,   bibs,  5S  p.c;   No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick 

opening  valves.  70  p.c. 
WARE,   COPPER  AND   NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and   coffee  pots,  10%. 
p.c. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

White  ware,   66  2-3%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Star   decorated   steel,   20,   10%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferln   pattern   pails,  list. 

English   pattern,  list. 

Galvanized    washtubs.   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARE,    TIN.    PIECED 

Discount,  17%%. 

6.    10    and    14-qt.    flaring    pails. 

17%%. 

Copper  bottom  tea  kettles  and 
boilers,   list. 

WARE,  STAMPED.  Plain,  66  2-3 
p.c 

Retinned,    60-10%. 

Tinners'   trimmings,  66  2-3%. 
WASHERS.    IRON. 

Full     box,    25%:    smaller    lots. 
25%,  assorted.    Price  less  50  lbs. 
add  le  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS.    SASH. 
Sectional,  1  lb.,  per  100  lbs.  2  70 
Sectional,  %  lb.,  per  100  lbs.  2  70 
Solid,   3   to  30  lbs.,   per  cwt.  2  00 
WEIGHTS.     Horse.   5c   lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel   wheel,   doz.... 43  20 

Light   garden,   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavy  farm,  solid' side.  ea..  3  75 
WHIFFLETREES 

Tubular  steel,  28  ins 0  70 

Tubular    steel.    34    ins.,    per 

doz 8  75 

Tubular    steel,    36    Ins.,    per 

doz 9  75 

Tubular  steel  neekyokes.  26 

Inches,   per  doz 12  00 

Tubular    steel    doubletrees, 

40  Inches,   per  doz 12  50 

Tubular  steel  lumberman's, 

44   Inches,   per   doz 13  00 

WIRE.     Copper  wire,  10%. 
Brass    wire,   3   to   24   gauge,    add 

33   1-3%;   25    to    36   gauge,    add 

20%. 
WIRE.   CUT   HAY  BALING. 

No.  9.  $3.90:  No.  10.  $3.95;  No. 
11.  $4.05 :  No.  12  and  13.  $4.15 ;  No. 
13%.  $4.25:  No.  14,  $4.40:  No.  15, 
$4.65.      Plus   7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH    (Galvanized) 

4   mesh    7  70 

6   mesh    8  15 

WIRE.    STOVE    PIPE. 

No.  18,  $5.30;   No.  19,  $5.55. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight   equalized. 
WIRE    CLOTHES    LINE. 

Montreal,  No.  18,  $4.30;  No.  19, 
$3.75. 

No.  17,  7-strand,  $5.55;  No.  18, 
6-strand,  $4;  No.  19,  6-strand, 
$3.25,  in  50  and  100-ft.  coils;  No. 
IS.    6-strand,    $3.95    in    1.000    feet 


coils,  including  reels.  F.o.b.  Ham- 
ilton,     Toronto,      Montreal      and 
London. 
WIRE,   FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Nq^  29.  $12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  76c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
l«c. 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $3.90:  No.  14, 
$3.95;   No.   15,   $4.05. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.05  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.30; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c:  in  %-lb.  hanks.  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen,  in  100-ft.  rolls, 
S2.25  net  100  sq.  ft.;  in  50-ft.  rolls, 
$2.30  per  100  sq.  ft. 

Bronze  screen.  12c  sq.  ft. 

Cut  lengths,  13c  sq.   ft. 
WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb    4  50 

No.    9,    coil    spring 4  55 

No.  9.    plain   galv 4  50 

No.  12,  plain  galv 4  65 

No.  13,  plain  galv 4  75 

The  market  on  above  lines  Is 
very  unsettled,  and  there  is  con- 
siderable price  cutting  going  on. 
Lower  prices  are  being  quoted  in 
some  quarters. 

O.  &  A..  No.  10.  ...  4  21  4  21 
O.  &  A.,  No.  11....  4  27  4  27 
O.  &  A..  No.  12....  4  35  4  35 
WIRE   BALE   TIES. 

Single  Loop —  Per  cwt. 

No.  12   $  4  35 

No.  13   4  45 

No.  13%    4  50 

No.  14   4  60 

No.  15   4  85 

No.  16   5  05 

WRINGERS. 

Royal  Can.,  11  In.,  doz.  list  45  25 

Eze,  11  In.,   per  doz 49  50 

Cycle,   11   inch    54  00 

Troian,  12  inch  100  00 

Favorite,   511E    57  75 

Unexcelled,   1041E    72  00 

Challenge,   311E    51  00 

Gem.  141E    49  50 

Sunlight,   111    42  00 

Waverley.  B.B 49  50 

Waverlev,    plain    45  25 

Ottawa,  341E   56  25 

Empire,   11   in 50  50 

Superior,   11    in 45  25 

Malestic,  11  in 47  25 

Perfect,   11   In 52  75 

Bicycle,   11   in 56  25 

Daisy  No.  2   63  00 

Daisy  No.  1   57  75 

Maple  Leaf  No.  2   56  25 

Maple  Leaf  No.  1   51  00 

Sun     «  00 

Less  10  per  cent. 
WRENCHES. 
Regular,  65%. 

Trimo,  57%%  off  list;  parts,  55%. 
Stillson,    65%;    parts    62%%. 
Coes.  20%. 
WRINGERS— MOP. 

White.  No.  2,  each    $1  00 

White,    No.   3,    each    1  35 

White,  No.  1,  each    1  55 

ZINC   (SHEET)  Montreal  Toronto 

5  cwt.  casks   0  30      0  30 

Part  cask  0  30%  0  30% 
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Munro's  Dry  Colors 


f^j*i 


REDS 


B    GREENS     . 


«  YELLOWS  > 


BLUES 


PARIS 


GREEN 


%.»;-.*'  -™-  T**~        ^J 

Made  and  Sold  in  Canada 

The  Allan  Munro  Color  Co.,  Limited,  Montreal 


y**lttBlUWI 

RlMSAYS 


•ramsay&somc! 


RAMSAY'S 

Superior  Quality 

SHINGLE 
TAINS 


■  *»        £  "Superior  Quality,"  because  Ramsay's  Shingle  Stains  are  the  result  of  75  years'  experience 

We    l^aV    in  obtaining  the  best  possible  pigments  and  materials. 

•'They    have    been    tested   in   actual    use   in   various   climates   and    have   always   been    found 
uniformly    satisfactory — unequalled    for   wearing   quality  and  preservation  of  color. 

"By  Actual  Test- 
Ramsay's  Stands  Best" 

Mr.  Dealer:  Write  us  for  full  particulars  regarding  our  complete  lines  of  RAMSAY'S  Paints,  Stains,  Var- 
nishes, Water  Colors,  etc.,  etc.  The  line  that  kills  "DISAPPOINTMENT''  introduces  SATISFACTION 
and   makes  every  user  of  RAMSAY  PAINTS  happy. 

A.  Ramsay  &  Son,  Co. 


TORONTO 


Established   1842 
MONTREAL 


VANCOUVER 
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I 

I 
I 
I 

I 
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7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%    It),    packages,  $6.20   per   100 
lbs.     5    lb.    packages.   $6    per    100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 

Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14         0  20 

London,  20. 
BRONZING   LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,   15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Raw   Umber,   100  lb.   keg..   5-9c 

Burnt    Umber,   100  lb 5-9c 

Raw  iSienna,  100  lb.  kegs..  5-9e 
Burnt  Sienna,  100  lb.  kegs  5-9c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow    0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  01 
Venetian   red,   best  bright.  0  04 

Venetian  red,  No.  1  o  02 

Drop   black,   pure  dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White   ochre,   100  lb.    kegs  0  06 

White  ochre,  barrels   0  02:% 

Yellow  ochre,  barrels  0  02 

Spruce  ochre,  100  lb.  kegs  0  03 
Canadian    red    oxide,    bbls.  0  01% 

Super  magnetic  red  0  02 

COLORS  IN   OIL 
Venetian     red,     1     lb.     bins. 

pure  0  13 

Indian  red  0  17 

Chrome  yellow,   pure   30-35 

Golden  ochre,  pure  0  16 

French  spruce  ochre,   pure  0  is 

Chrome   green,    pure    0  15 

French    permanent    green, 

Pine 0  20 

Si  en  writers'  black,  pure  . .  0  22 
Marine    black.   25-lb.    irons  0  07 

Lampblack    0  20 

DRIERS 

Patent  25-lb.  ting.  11c  lb.:  pat 
ent  1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon  in   qii:irt   tins 

Alba-Gloss  enamel   4  r,o 

Anchor  Floorlustre  •>  io 

O.P.W.  Sunshine  White  ...  4  in 

Old   Dutch   Enamel    4  00 

Jas-per-lao  floor  enamel.  . .  I  on 
Jas-per-lac  art  ennniel  ....  3  10 

Mooramel   4  :15 

FILLER  O.il. 

Luxeberry   Enamel    $5  00 

Screen  Enamel.  BB   1  65 

FORMALDEHYDE               Per  bbl 
Demi-Johns,    50    lbs 0  15V. 

$1.10    for    deml-john    extra. 
GLUE  pPr  ]), 

French   medal    0  20 

English  common   sheet    

Martin's  Enamel    4  25 

English   prima   0  25 

White    pigsfoot    0  23% 

Perfection    amber,   ground, 

No.   1230    0-20 

Cake,    bone,   112-lb.    hags..  0  12 

Hide.  112  lb.  bags   0  35 

Gelatine,   112  lb.   bags    0  45 

Ground  glues,  112  lb.  bags — 

No.    1    0  20 

Extra   0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   .$7  80    $11  !)0 

26  to  34   8  15       12  85 

35  to  40   «  50       13  CO 

41   to   50    11   75       15  50 

61    to    60    12  25       15  85 

61  to  70   13  10      16  80 

71   to  80   14  75       18  35 

81   to  84    22  75 

85  to  90 24  35 

11   to  94 25  00 

95  to  100 29  00 

101   to  105    32  00 


106  to  110 37  00 

Discount,  30  per  cent;  50  cases 
and    over   open. 

MONTREAL  QUOTATIONS 

Country  Base  Price 

United  Double 

Inches  St:>r         Diamond 

Up   to   25    $  7  SO        $11  90 

26  to  34  8  15  12  85 

35  to  40 8  50  13  60 

41  to  50 11  75  15  50 

51  to  60 12  25  15  85 

61   to  70 13   10  10  80 

71   to  80 14  75  18  35 

81  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,   25   and   5   per   cent. 
CLASS,  PLATE 
Montreal : 

City,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

City  discount,  20  and  5%  off 
Toronto. 

Country  discount,  20  and  5% 
off   list,   delivered 

F.o.b.   warehouse   on   orders   up 
to   $75    gross    list    value.      Orders 
over,  .$75  delivered  free. 
GLAZIERS'  POINTS 

Zinc  coated,  ISc  per  In. 

Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    in    oil) 

Prices   per  100  lbs.   in   ton   lots 
Montreal  Toronto 

'Anchor  Pure"   $13  80    $13  95 

O.P.W.     Decorators' 

Pure   13  80      13  95 

Crown  and  Anchor.  13  80  13  95 
Crown    Diamond 

Pure    13  80      13  95 

Elephant    Genuine..   14  10       14  25 

Green   Seal    13  80      13  95 

Moore's  Pure  White 

Lead     1"  80       13  05 

O.P.W.     Decorators 

Pure     13  80       13  95 

O.P.W.  English  ...  14  05  14  20 
Painters'  Perfect...  13  35  ;3  5o 
Ramsay's      Pure 

Lead     13  SO      13  95 

Tiger    Pure    13  80       13  95 

Less   than   ton   lots,   30e   per  cwt. 
higher 

Rrandram's  B.B'.  Genuine.  $15.50 
Montreal  and  $15.65  Toronto  In 
less  than  ton  lots.  Ton  lots  less 
5    p.c. 

James    Genuine.    $17.50    less    than 
ton  lots.     Ton  lots  less  5  p.p. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,   per  cwt..   13  50      13  50 
Genuine.     100-pound 

kegs,   per  cwt. .  13  87%  13  87% 

Less  quantity    0  13 

LEAD,    ARSENATE    OF 
Per  100  lbs.  Dry       Paste 

1-lb.   bottles    $35  00    $21  00 

2-lb.   bottles    18  00 

5-lb.    bottles    3100      14  00 

10-lb.    bottles    29  00         

25-lb.   irons    25  50       13  00 

50-lb.   irons    12  50 

100-lh.  irons   24  00      11  75 

200-lh.   irons      11   60 

Barrels    11  00 

F.o.b.     Toronto.     Montreal     and 
Hamilton. 
MURE8CO 

Tints  in  5  lh.  packages,  per  ion 
lbs.,   $5.40 
LINSEED    OIL 

For  prices  see  weekly  report. 
PAINTS.   PREPARED 

Per  gallon 
(in  quarts) 
Brandram-Henderson's    "Eng- 
lish,"  white    2  65 

"English,"   ordinary    colors.  2  50 
Benjamin      Moore's      "Egyp- 
tian"  Brand    1  80 

Canada    Paint   Co.'s   Pure...  2  65 

Crown   Diamond    2  85 

frown    Diamond,    floor 2  00 

Elephant    2  35 

Frescotone,    white    2  50 

Freseotone,    colors    .........   2  40 

High    Standard,   White    2  65 


High   Standard,  Colors    

.Tamiesen's    Crown    and    An- 
chor    

.Tamieson's  Island  City   

Martin-iSenour  100%  Pure... 

Minerva,   white    

Minerva,   ordinary   colors.... 

Mellotone,   white    

Mellotone,    colors    

Lowe     Bros.     Hard     Drying 
Floor,    gal 

Moore   House   Colors    

O.P.W.   Canada   Brand,  Pure 

O.P.W.  Canada  Brand,  Floor 

O.P.W.   Canada    Brand.    Flat 
Wall    

Ramsay's    Pure    

Ramsay's   Thistle    

Stephens'   House  Paint, 
(Wpg.)    

Stephen's    Floor    Paint 
(Wpg.)    

Senour's   Floor  Paint    

Senonr's   Porch   Paint    

Sherwin-Williams    

Flat  tone   


2  50 

2  00 
2  05 
2  50 
2  55 
2  40 
2  50 
2  40 

2  15 
2  10 
2  20 
2  10 

2  10 
2  30 

1  70 

2  55 

2  25 
2  20 
2  50 
2  50 
2  40 

Ber- 

gers 
39% 
39% 
40% 
40% 
41 
43 
45 
46 
Hamilton 


C.P. 
Co. 

38% 
39 
40 
40 

40% 
42% 
44V+ 

43% 


PARIS   GREEN     Mun 

ro's 

GOO-lb.  bbls 42% 

250-1  h.   kegs    43 

100-ib.   drums    ...   44 
50-lb.   drums    ....  44 
25-11).   drums    ....  44% 
1-lb.    100s,    pkgs..   46% 

%-lb.   100s    48% 

1-lb.    100s,    tins...   47% 
Prices  f.o.b.  Toronti 
and    London. 

PARIS.    PLASTER 

Per   bbl $2.25-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  HOOD   FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans 0  11 

5   lb.   cans    0  09 

10  !h.  cans  0  08% 

25  lb.  cans   0  08 

100  lb.   kegs   0  07 

"■■   Barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  in   casks    2  70        2  80 

Rulk,  100-lb.  drums  2  90  3  00 
Bulk.  25-lb.  drums..  3  00  3  10 
Bladders,   in   bbls...  3  30         3  40 

Pure    Putty.    70c    cwt.    advance 
SHELLAC 

Gum,     34e     lb.  :     finest     orange, 
39c    lb.;    finest    white.    46c    lb. 
TAR  (PINE  TAR) 

Half  pint   tins,  per  doz 0  65 

Pint   tins,    per   doz 1   10 

London,  pints.  85c  do?.. 
PAINT   AND    VARNISH 
REMOVER 

Taxite,  1  gal.  cans  2  10 

Cumoff    2  10 

Dreadnought,  gal 2  75 

O  P.W.  Presto   2  25 

Lingerwett     2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal. 

Liquid   Slating,   B.B $3  00 

STAINS  Gal. 

Oil  and  Spirit,  Berry  Bros..$-'  73 
Water  Stains,  Berry  Brcs...  1  05 
Berry  craft,   stain    finis'  .   2  80 

Creo-lac 0-5 

C.P.  Oil  Stains   1  98 

Sun   Varnish  Stains   2  20 

VARNISHES  Per  gal.  cans 

R  ran  dram -Henderson,    Ltd.. 

"Gold    Medal"    1  90 

("opaline   Varnish    2  50 

C.    P.   Co.'s   Sun    Varnish 2  50 

Dependon     Light     Hard     OH 

Finish    1  "0 

IHilgloss   3  DO 

•Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 
'Dreadnought"    Varnish 2  65 


"Dreadnought"    varnish 

(gloss)    1  90 

"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"   hard  oil  fin- 
ish     1  2d 

'Dreadnought"   interior  var- 
nish       1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid     10." 

Elastic   Interior    1  40 

Elastic    Exterior    1  55 

Elastic  Excello   2  (hi 

Everlastic    (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"    coach     1  30 

Flattine  Floor  Finish    3  00 

Gold   sized  Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil  ...  1  60 
Jas-per-ite    floor    finish    ....  2  25 

Kyanize  floor  finish   3  50 

Kyanize   cabinet    rubbing...  3  50 

Kyanize  spar   4  75 

Kvanize  stains    3  50 

Liquid  granite 2  80 

Luxeberry  light   2  60 

Luxeberry   spar    4  10 

Luxeberry   exterior    4  50 

Marble-ite   2  3d 

Mar-Not 2  70 

Martin-Senour  finest  inter'r.  2  60 
Martin-Senour   Wood-Var    ..   2  30 

Maritime   spar   varnish 4  00 

No.  1  Furniture  Varnish   ...   1  25 

Pure   White   Shellac    2  40 

Pure  Orange   Shellac    2  15 

Sherwin-Williams       "Kopal" 

Varnish     2  75 

Stove-PIpe  Varnish,  %  pints, 

gross   9  W 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls  0  12 

Opalite,  100  lb.  kegs  0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg..  O  3" 
Corallte,    5-lb.    pkgs 0  04% 

WASTE    [POLISHING! 

Cream    0  17" 

WASTE.    WHITE    WIPING- 

XXX   Extra    0  16 

X   Grand    0  15 

XLCR    0  14 

X  Empire    1  13 

X  Press   ft  12 

WASTE.  COLORED   WIPING 

Fancy    "  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  08% 

Keen    . . . : 0  07% 

WASTE,   WOOL  PACKIN« 

Atow     

Axle   Prices  on 

AdtII    application 

Anchor   

WIPERS.   WASHED   COTTON 

Select  White 

Dark  Colored   Prices  on 

Mixed   Colored    application 

This  line  subject  to  tn'.de 

discount    for   quantity. 

wax  Per  lb 

r.    P.    Floor    Wax    0  30 

Romik  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

o.p.W.    T.l.n    Brand    030 

Old  English    0  44 

Johnsons    0  44 

Gold  Medal    0  30 

WHITING 

Paris   white    1  75 

Plain,   in   bbls 1  50 

Gilders,   bolted,  in   bbls 1  K 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In   gallons    1  26 

Barrels    0  87 

$4  extra  for  barrels. 
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A  Varnish  That  Will  Stand  The  Weather 


Put  in  a  stock  of 
UNIVERNISH 

and  then  tell  this 
to  your  customers 
who  own  yachts, 
motor  boats  or 
canoes.  We'll  stand 
behind  your  state- 
ments. 


PUT  UP  IN  BOXES  OF   12  QUARTER  PINTS  TO  RETAIL 
AT  25c   EACH.     ALSO  IN  ALL  THE  REGULAR  SIZES. 


Won't   blister   in  the 
sun 

Won't  crack 

Won't  turn  white 

Won't  scratch 

Wont  show  any  ill 
effects  from  rain, 
I  wind  or  spray. 


The  Dougall  Varnish  Co. 


Limited 

MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,   WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &    H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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July  15,  1916. 


Winnipeg   Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,    soft,    per    cwt.,    .fi.5.00; 
chilled,    $14.50;    buckshot,    $13.S0; 
ball,  $14.20. 
ANVILS 

Peter  Wright,  80  lbs.  aud  up, 
14%c  per  lb.;  clip  horn,  14c. 

Norris,  41  to  56  lbs.,  12y2c;  57 
to  70  lbs.,  lie;  71  to  83  lbs.;  10c; 
84  lbs.  and  over,  9yjc. 
AXES 

H.  B.,  1  lb.,  $6.75  per  doz.;  1% 
lbs.,  $7.15;  2  lb.,  $7.40;  2%  lb., 
$S;  2%  lbs..  $8.25;  3,  3y2  and  4 
lbs.,  $8.50;  H.  B.  Handled  Axes, 
2  lb.,  $8.50;  2%  lb.,  $10;  3  lb.,  3y2 
lb.  and  4  lb.,  $10.50;  Black  Prince 
Axes,  unhandled,  $S.50;  Black 
Prince  axes,  handled,  $10.75; 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  714  lbs.,  $28  per  doz. ;  7%  to 
9  lb.,  $30.80. 

BARS,    CROW.     $5    per    100    lbs. 
BAR    IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4,50;  tool  steel,  Black 
Diamond,  10C  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
C6  2-3   p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT    LACING 

In   sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15:   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c ; 
7-16  and  over,  25  p.c. ;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c. ; 
7-16  and  up,  20  p.c. 
BORAX  Borax,  per  lb.,  9c 
BUILDING    PAPER 

Tarred,  70c  to  $1.10  per  roll,  ac- 
cording  to   quality;    plain,   50   to 
95c 
CHAIN 

Coil.  3-16  in.,  $10.75;  y,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16.  $6;  y2, 
$5.71;  9-10,  $5.75:  %,  $5.65;  %. 
$5.50 ;  Logging.  5-16,  7y2c  ;  %, 
6J/2c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60:  No.  2.  $6.25;  No.  3,  $6.90; 
No.  4,  $S.15  each 

CLEVISES,   MALL.     8yc   per   lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Shoot  and  planished  copper, 
60c  per  lb.  Tinned,  47c:  Braziers' 
soft   copper,   10-24   ft.,   26c;    27y2c. 

Soldering  irons.  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y.    in.    round    shank,    40    p.c 

Envestrough.  S  in.,  per  100  ft., 
$3.70:  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft,  $4.50;  3  in.,  $5.25;  4  in.,  $6.50. 
ENAMEL  WARE 

Canada,    40;     Imperial,    45,    20; 
Premier,    40;      Colonial,    45,    20; 
white,  65,  5;   diamond,   40;   pearl, 
45.  20   per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $i. 

Galvanized  ware,  heavy,  25  and 
2y2   p.c   light,  25   and   12%   p.c. 
FORMALDEHYDE 

4O0-lb.  bbls..  17c  lb.  :  125-lb.  kegs, 
18c  lb.;  10-lb.  iugs.  $2.15  each:  24- 
oz.  bottles,  $4.35  doz.  ;  12-oz.  bot- 
tles,'$2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.      Nicholson's    57y>    p.c 
GASOLINE 

Printers'     naphtha,     bbls.,     SOe 
per  gal. ;  $4.95  per  case. 
GALVANIZED    WARE.      Net  list. 

Heavy    pails,    light    pails     and 
heavy  tubs. 
GLASS,  WINDOW  Single  Double 

Up   to  25  in 6  75        10  25 

26  to  40 7  50        11  75 

41  to  50 10  00         13  25 

51  to  60 10  50         14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and   strap,  50  p.c 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  S,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25;   5,  $1.90;   6,   $2.35;   S,   $4.15; 
10,  $5.90;  12,  $S.35. 
HORSESHOES 

Iron,  'No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to     No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0    to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.35. 
IRON  BAND. 

l'/2  in.,  $3.80;  1%,  $3.80;  1  in., 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Pleur 

Premier  de  Lis" 
10%  oz.  or  2.8  Eng..  7  70  7  50 
28  Am.  or  26  Eng...  7  50  7  25 
26   Am.    or   26   spec.   7  20      6  95 

24    7  05       6  55 

22    6  45 

18  and  20  fi  85       6  25 

16   Am 6  70       6  10 

14    Am 6  50      6  10 

IRONS,  SAD 

Common  Sad  Irons.  8  lbs.. 
Re  per  lb.:  4  lbs..  7y>c  per  lb. 

Mrs.    Pott's    No.   55,   set    0  95 

Mrs.   Potts    No.   50   set    1  00. 

Airs.    Pott's    common    sad    iron 
handles.    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz., 
COe:  B.  per  case  6  doz..  $4.10:  per 
doz.,  75c. 
LANTERNS 

No.    2,    plain    7  50 

No.   20,   X-ray    11  25 

:No.  22,  Dash-board    10  00 

Trulite  short,  globe,  doz....     7  50 
LEAD    PrPE,   $10.90,   $11.90. 
LFAD    WASTE,   $10.90. 
LINSEED   OIL 

Raw,  per  gal.,  95c :  boiled,  per 
gal.,  98c 

These     prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  ohnrges  for  cans, 
etc. 
MATTOCKS 

Pick,  $6.25.    cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.SS 
bnse;  Winnipeg,  $4.25  base.     Put 
f.o.b.,   Winnipeg,  $4.20. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry.  40  per  cent. 

Banner.      24-in.,      $2.50;      36-in., 
$2.90;    48-in.,    $3.60;    60-in.,    $4.20; 
72^in.,  $5.10;   84-in.,  $6. 
NUTS 

Square,   small   lots,   lc   advance 
over     list;     case     lots,     net     list. 
Hexagon,   small    lots,   lc   advance 
over  list:  case  lots,  net  list. 
OIL   CANS  Gal- 

Tin     vanized 
V,  gal.,  dome  top $2  14       $.... 

1  gal.,   dome   top 2  81         4  25 


2   gal.,   dome   top 4  05         6  00 

2   gal.,   dome   top 5  20        S  65 

5  gal.,   dome   top....  6  40      10  75 
OILS 

Silver  Star  oil,  16%c  gal.; 
Royalite  oil,  17c  gal.;  Palatine 
oil,  20y2c  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil.  43c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  40c  gal. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,   6-7,  $6  per   dozen. 
GALVANIZED  IRON  PIPE 

y    inch,    $6.45;     %,    $6.55;     y2, 
$7;   %,  $9.15;  1,  $12.50;   iy,  $16; 
iy2,  $20.40  ;  2,  $27.40  ;  2%,  $47.15  ; 
.".,  $61.65. 
IRON    PIPE 

Black.  y,  $3.70;  %,  $3.78;  %, 
$4.60;  %,  $5.60;  1,  $8.20;  iy, 
$10.90;  1%,  $13;  2,  $17.50;  2%, 
$20;  3,  $39.25:  3%,  $47.25;  4, 
$56;  4y,  $68.78;  5  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  lib.  pkgs.,  full  cases.  44c 
lb.:  less.  44c  lb.  In  y>-Ib.  pkgs., 
full  cases,  46c  Ih;  less,  46  Vic  lb. 
PLATES,    CANADA 

Half  polish.  6-7  inch,  $4.50;  8 
inch,  $4.75;  full  polish,  fi-7  inch, 
a."i.50;  8  inch,  $5.75:  Black  sheets. 
$4.65;  8  inch,  $4.90;  Black  sheets 
—28  gauge  $3.60:  26.  $3,45:  24. 
J3  35:  22,  $3.35:  18-20.  $3.35;  14-16, 
$3.10:  10-12,  $3.15. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Lindslide    plow,    iy,    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons     3  25 

25-lb.  irons,  per  cwt 3  50 

iy2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets.  30  per  cent;  cop- 
per, No.  7.  66c  lb.;  No.  8.  66c; 
No.  9,  67e;  No.  10,  71c;  No.  12, 
75c 

Five-lb.  nssoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs.    No.   7.   65c;    No. 
8.   66c;    No.   9,   68c:      No.   10,   71c; 
No.  12,  76c 
ROPE 

Sisal,  15y>%  base:  pure  Manila. 
23c  base:  British  Manila,  isy,c 
base;  lath  yarn,  15c  base;  Afri- 
can hemp.  17yc  base;  cotton 
rone,   30c. 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES       (Caldwell.) 
33 1-3    per   cent.   off. 
SAWS.  BUCK 

Happy      Medium      and      Watch 
Spring.      $r> ;       Lance      Tooth      or 
Lightning  Blades,  $5.25  ;   New  Pen 
tury.  $7.25. 
SCALES 

Same    form    as    Toronto    nuota- 
tions,    making    discounts     in     nil 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright   iron,   round   hend.   70   n. 
c. :  flat  head,  75  p.c.;  round  hend. 
brass,    35    p.c:    flit    head,    brass, 
37Vo   p.c:  roach.  45  p.c 
SHEET  ZINC.     Anv  lots,   30c 
Black    Steel     Sheets 

10  gauee    5  00 

12   gauge    5  10 


14    gauge     5  1)0 

16  gauge    o  10 

17-24  gauge   4  50 

26   gauge    4  00 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Joues, 
$10.50;  Black,  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Bla'-k  Cat.  Crescent,  No.  C,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.(10; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  S, 
$11.00;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c 
SPIKES 

Pressed,     y     in.,     $4.05;     516, 
$4.30;     %,    $4.10;    7-16.    $3.95;     Vi, 
$3.90. 
STAPLES 

Bright   wire,   per  cwt.,  $3.75  at 
Fort     William,    $4.15     Winnipeg; 
galvanized     staples,     $3.50,     Fort 
William ;  $3.90  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  coimmon,  $6.50;  crucible 
plow,  $6.60;  angle,  $5.50;  nam w, 
$3.25  base;  east,  octagon  tool 
steel,  10ye  base;  square  tool, 
11  ye  base;  spring.  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL    BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5 :    16    gauge.    $5.10 ; 

17  to   24   gauge,   $4.50;   26   gauge, 
$4.60:  28  gauge,  $4.75. 

STEEL  HOOPS 

y,   in.,  $5;   %   in.,  $4.75;   3,4   in., 
$4.35;   %   in..  $4.25:  1  in.,  $4;   iy 
in.,  $4;  iy2  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,  75%    off   list. 
TIES.     Cow.  40  per  cent. 
TIN   AND   TIN   PLATE 

Block  tin,  58e  per  lb.    Per  Box 

20  x  28  I.C 12  25 

20   x   28   I.X 14  50 

Terne   Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 

VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises.  45  lbs.  and  under, 
$6  each  :  over  45  lbs.,  13c  per  lb. 
WARES 

Galvanized,   heavy,  net  list. 
WASHERS 

Iron,  small   lots.  25  p.c.   -f   75e : 
full  boxes,  iron,  30  p.c.   +  75c. 
WHITE    LEAD 

5-ton      lots.   $13.35;      ton      lots, 
$14.S5. 
WIRE.  BARB 

Lyman  4-point,  $3.65  f.o.b.  Ft. 
William,  $3.90  Winnipeg;  Gliddeh 
Cattle,  2  pt.,  $3.50  Ft.  William, 
$3.75  Winnipeg;  Baker  2  .pt., 
$3.45  Ft.  .William,  $3.70  Winni- 
peg; Winnipeg,  $2.95:  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg. $4.30:  plain  galvanized.  Ft. 
William,  No.  9,  $4;  No.  12,  $4.20; 
Winnipeg.  No.  9.  $4.30;  No.  12, 
$4.50:  coil  spring,  Ft.  William, 
No.  9.  $4.a5;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented   screen   in   100-ft.   rolls, 
$2   per   hundred   sq.   ft.:    in   50   ft. 
rolls.  $2.10  per  100  sq.   ft. 
WIRE,   PLAIN 

$3.15. 

I'.nle  tics.  14  gnuge.  single  loop, 
$5.05  Winnipeg;  $4.65  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

0-0.    $4.30:    10.    $4.36:    11.    $4.42: 
12.    $4.50;    13.    $4.70:    14,    $4.00;    15 
$4.70:   16,   $4.90. 
WIRE    (STOVEPIPE) 

18  and  19  gnuge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $40  per  doz.: 
Eze.  $44.50  per  doz.  :  Bicycle, 
$50.75  per  doz.  ;  Ajax,  $8.50  each. 
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BOILER  TUBES 

Just  now  nearly  all  boiler  owners  are  overhauling  their  boilers 
and  you  should  be  able  to  send  us  many  orders  for  new  tubes.  We 
carry  from  2  inch  to  4  inch  tubes  in  stock  for  immediate  shipment. 

Reinforcing  Bars  for  Concrete 


Medium  Steel,  Square  Cold  Twisted, 
sizes  from  y+  to  1^4  inches,  lengths  up 
to  60  feet.    Medium  steel,  Plain  Round 


and  Square,  sizes  from  14  to  l1/^  inches, 
lengths  up  to  60  feet. 


We  carry  on  hand,  ready  for  immediate  delivery,  a  6,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 

SEND  FOR   MONTHLY  STOCK  LIST. 


Ill 

I  SI 
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^Manitoba  Bridge  &  Iron  Works; 

\mm  ...........r^.~  3       u  a  kmi-mb  a     LIMITED 


WINNIPEG 


MANITOBA 


'^<{*»**SiJwwF«**M«ea 


M  ^3^  Trade  Winning  Specialties  are 
^^^  built  to  supply  a  Western  need 


PORTABLE  CORRUGATED 
GRANARIES 

which  have  given  12  years'  satisfactory 
service.  Sell  the  Granary  with  the  guar- 
antee of  experience  to  back  your  argu- 
ments. 

GASOLINE  BARRELS 

Shipping— Storage— Half 

All  ready    sellers   with    a   nice 
profit. 

SEE  OUR  ADVERTISEMENT  IN 
THE  FARM  JOURNALS. 


STOCK  TROUGHS 

Round  End  and  Circular 

The  construction  of  these 
Troughs  appeals  to  the 
prospective  buyer.  Handle 
this  trough  and  you  get 
the  orders. 


SEND  FOR  FULL  INFORMATION  TO-DAY. 

Manufactured  by 

WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 

P.O.  Box  3006  WINNIPEG,  MAN. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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^OUR  Sfy 


have  been  the 

Standard   for  over 

eighty   years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.  WIEBUSCH  &  HILGER. 

Limited.  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


SguiX|e? 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

(Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  iimiteo 


Bath  RoomFittings 

and 

Auto  Accessories 


are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls.  Canada 


Wl LCKtS. MARTIN  WILCKES  CO 


£tf.  LAMPBLACK! 

_j    '     £iji    Mat  gets  dfy  bvswess 
^^~k^^\  WIICKES.MARTIN.WIICKESO 


r     ■         ■        ,,«.  With  difficulty 

BA1BITT 


"CONDOR" 

—the  name  that  means  quality 
and  sei-vlce  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street,     TORONTO 


The 

CONDENSED   AD. 

PAGE 
WILL    INTEREST   YOU 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  op*. 

Star  Brand  Cotton  Clothes  Lino. 

Star  Brand  Cotton  Twin*. 

WHOLESALE  DEALERS  SELL  THEM 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Convenience 
Quickness 
and  Economy 
that  fills  a 
long  felt  want 


THE 
CANNON 
OILER" 


FORCES     THE     OIL     ANYWHERE 

by  simply  pressing  on  the  plunger. 
The  oil  is  entirely  controlled  by  the 
operator  in  whatever  position  the 
can    may    be    held. 


SAVES  THE  OIL.  As  the 
flow  of  oil  ceases  the  in- 
stant the  pressure  on  the 
plunger  stops,  not  a  drop 
of    oil    need    be    wasted. 

TRY  IT.  THE  SALES 
WILL      SURPRISE      YOU. 

R.  E.  BLOOMER 

KEITHSBURG,     ILL. 


Kindly  Mention  this  Paper 
when  Writing  Advertiser 


PAINT  UP 
CLEAN  UP 


The  demand  this 
season  for  brush- 
es of  all  sorts  is 
going  to  be  good. 
It  will  come  from 
professional  paint  ers, 
paper-hangers  and  others 
who  use  brushes  in  the 
making  of  their  living;  and  it 
will  come  this  year  in  large 
measure  from  householders  and 
their  wives.  Labor-shortage  will  make  it 
necessary  for  many  a  man  to  do  his  own  paint- 
ing, paper-hanging  and  whitewashing  this 
spring.  This  fact  will  multiply  buyers.  Be 
ready  for  the  demand. 

Sell  a  brush  that  will  give  satisfaction.  A 
poorly-made  brush  is  an  aggravation,  and 
does  the  seller  of  it  harm.  When  a  man  or 
woman  is  buying  a  brush,  it  is  a  simple  matter 
to  get  another  25  cents  or  half-dollar,  if  the 
brush  is  worth  the  extra  price.  Point  out 
what  constitutes  a  perfect  brush.  Say  some- 
thing about  the  defects  of  an  inferior  brush. 
Know  something  about  the  use  to  be  made  of 
the  brush  or  brushes  being  asked  for. 


Illustrate  your  selling  talk  with  MEAKINS- 
MADE  brushes.  Say  something  about  the 
bristles  used,  and  why  they  are  adapted  to  the 
work  required  of  .the  brush.  Point  to  the 
length  of  the  bristles,  and  the  quantity  used  in 
a  good  brush.  Point  to  the  binding,  whether  a 
ferrule,  or  wire-wrapping,  or  metal  strip.  Let 
the  customer  handle  the  brush — to  feel  its 
smoothness  of  finish,  and  to  learn  about  its 
balance  in  the  hand.  A  demonstration  of  this 
kind  is  convincing,  and  leads  to  a  ready  sale — 
at  full  price. 

Have  you  our  catalogue,  price  and  discount 
lists?  Send  for  them.  Give  orders  to  your 
jobber  or  direct,  as  pleases  you.  Goods  ship- 
ped from  five  centres — Hamilton,  Winnipeg, 
Montreal,  Toronto  and  London.  This  is  an 
advantage. 

Meakins  &  Sons,  Limited 

Hamilton,  Ontario 

Warehouses:  Winnipeg,  London, Toronto,  Montreal 
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DIRECTORY   OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


B0LTS.R1VETS.WIRE  &WIRE  NAILS 


Quality  Hit** 
Pncms  R/to 


Qo'ek 

Sarvlci 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
tor    circular    and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  .  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  led 
outside.     Stock  carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bldg..  Montreal 


METAL  CHECKS 

Drop  a  card  for  prices  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


CAMP 


FURNITURE 


PICKLES, 


The  PARMENTER  BULLOCH  CO.,  Lta 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Gbp- 
per  Bums,  Bifurcated  and  Tubular 
Rivets,  Wire,  -Nails,  Copper  and  Steel 
Boat  and  Catioe 'Nails,  Escutcheon  Pius, 
Leather -Shoe  .  "ail  <T-  Overshoe  Buckles, 
Felloe   Plates. 


159  Portage    Ave.  E. 
WINNIPEG 


The  Aylmer  Branch  Pipe 
Double-Acting 
Force  Pump 


5 


\i 


Adapted  to  any  and 
all  wells  from  a  5%" 
hole  up,  and  from  a 
cistern    to    a    75-foot 

well. 

These     pumps    a  r  e 
fitted      with     either 
Iron  or  Brass  Valve 
Seats,     have     Brass 
Upper  Cylinder,  and 
Iron,      Brass-lined      o  r 
Brass  Lower  Cylinders. 
If    you    want    to    build 
up     your     pump     busi- 
ness,   handle    the    Ayl- 
mer, Reliable  and  Ever- 
Ready.      They    are    our 
best    and    latest    goods. 

ANTI  FREEZING. 
Write    for    full    partic- 
ulars  and    prices. 

AYLMER    PUMP     & 
SCALE    CO.,    Limited 

Aylmer,  Ontario 


MANUFACTURERS 
ATTENTION! 

Are  you  represented  in  Winnipeg 
and  Western  Canada':  If  not,  you 
should  lie.  I  am  closely  in  touch  with 
the  jabbing  trade  of  the  Canadian 
Northwest,  and  if  'you  are;,  interested  I 
would  he  pleased  t§  hear  from  you  rela- 
tive to  taking  your  agency;  Have  close 
connection  with  jobbers  in'Regina,  Sas- 
katoon,   Calgary    and    Edmonton. 

MdiiufiK-i urns    of    hardware,    i>lcase 
note  flic  above. 

RALPH  C,  DUNCAN 

618  Mclntyre  Block,  WINNIPEG 


This    space    $1.00 

per  insertion   on 

yearly  order. 


How  can  we  do  it? 

That's  what  we  want  to  tell  Western 
hardware  dealers — how  we  can  sell 
the  EZE-F1XT  pump  for  the  same 
price  or  less  than  the  ordinary  pump 
which  freezes.  Write  for  our  circu- 
lar which  tells  all  about  this.  We 
sell  only  to  the  trade. 

RICHMOND  PUMP  CO. 
WINNIPEG 


MYERS 


Barn  Door 
Hangers 


Pumps 
All  Kinds 


Hay. Unload- 
ing Tools 


Hay  Rack 
Brackets,  etc. 


F.  E.  Myers  &  Bro.,  Ashland,  Ohio 


J.   H.    Ashdown    Hardware    Co.,    Limited 
Winnipeg  and  Calgary 

Lewis  Bros..   Limited,   Montreal 


THE 

STURDY 
SIFTER 


The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 

415  Symington  Avenue,      -      Toronto 
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IRON     AND 


Drills,  Auger  Sits,  Files,  Hack  Saws,  Sand  Paper,  Emery  Cloth.  Bolts,  Nuts,  Washers,  Cotter  Pins,  Lock  Washers, 

Cap  and  Set  Screws.  Anvils,  Vices,  Blowers,  Forges,  Waste.  LET  US  QUOTE  YOU. 


Wilkinson    and    Kompass 


TORONTO 


HAMILTON 

WE  SHIP    PROMPTLY. 


WINNIPEG 


CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


No.   102-A— CHISEL  POINT 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :   Ontario  St.  East,  MONTREAL 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.  H.  McCOMB,  LIMITED  S^-^J-S  t,  MONTREAL 


THE  PROGRESSIVE  MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  rigtit  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
,i  smoctn  Hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  HITS,  BEING  GUIDED  BY  THE  REM  INSTEAD  OF 
THE  CENTRE-  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be   guided   in    any  direction.     That's   adaptability. 

Made  for  Biace— made  for  machine.  i'acKed  Singly— packed  in  '  Bets.  That's 
convenience.  And  they  sell  'to  Wood  Workers,.  Carpenters,  Cabinet  Makers  and 
others.     'That's   why   you   should   sell    them.      Order   through   your   jobber   to-day. 


G1PE-HAZARD  STORE  SERVICE   CO..  LTD. 
97  Ontario  St.,  Toronto.  Canada 


We  can  perform  more  functions .  by  our 
modern  wife  carrier "  system,  aha"  "with  'a 
greater  degree  of  dispatch  and  certainty 
than  can  be  accomplished  by  any  other  of 
this  type  of  machine,  .  all  of  which  roeanB 
that  we  can  reach  more  points  in  a  store 
_and  do  so  in  a  better  and  more  satisfactory 
manner  than  has  been  accomplished  hereto- 
fore. Remember  our  ten  days'  trial.  Ton 
are  invited  to  put  us  to  the  test. 

Send  for  our  new 
Catalogue  F. 


ELEY  BROTHERS,  LTD. 

specialize   In   the   manufacture   of  the  following   articles   at 
the  lowest  prices: 

SHAVING  STICK  CASES 

OVAL  AND  ROUND  TOPS 

for'  1'owder  Tins,  Cruets,  Dredgers,  etc. 

METAL  BOXES 

for   Dentifrice,   Soap   Tablets,  etc. 

FERRULES 

for   Walking   Sticks,   Whips,   Bamboo   Fittings,  etc. 

PENCIL  FITTINGS 

in   any   of  the  following   metals:'  Brass;  Copper,   or   White— 
metal   (nickel   or  silver  plated),    Aluminium    and    Jewellers' 
-Metal   (Tombac.) 

Eley  Bros.,  Ltd.  (DePt.2i)  Edmonton,  London,  N. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium   Co.,    Toronto. 
Aluminum   Solder 

British   Aluminium   Co.,    Toronto. 

Canada  Metal  Co.,  (Ltd.,  Toronto,  Ont. 
Aluminum  Ware 

The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

Mecca  Specialties   Co.,    Ltd.,    Toronto. 

Aluminum,   Alloy,    Ingot, 
Sheet,  Wire 

British  Aluminium  Co.,   Toronto. 

Ammunition 

Dominion  Cartridge  Co.,   Montreal. 
Dupont  Powder  Co.,  Wilmington,  Del. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor. 

Animal    Traps 

Oneida     Community,     Niagara     Falls, 
Ont. 

Asbestos  Papers 

Roofers  Supply   Co.,   Ltd.,   Toronto. 
Asbestos    Pipe    Coverings 
Canadian   H.    W.    Johns-Manville   Co., 
Ltd.,   Toronto. 

Ash  Sifters 

Collins  Mfg.   Co.,   Toronto. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels,   Toronto. 

Asphalt   Shingles 

Bird   &   Son,   Hamilton. 

Auger  Bits 

Russell  Jennings  Mfg.  Co.,  St. 
Catharines. 

Vuto    Accessories 

\damson  Mfg.   Co.,   Hamilton. 
\idger  Craft  Shops,  Sheboygan,  Mich. 
>he  Carborundum  Co.,   Niagara  Falls, 

N.T. 
C&verhill,   Learmont  &  Co.,   Montreal. 
Hyslop  Bros.,   Ltd.,  Toronto. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzmger,      Bruce     &     Co.,     Niagara 

Falls.  Ont. 
The  Stanley  Wks. ,  New  Britain,  Conn. 
L.   S.  Starrett  Co.,   Athol,  Mass. 
Trimont  Mfg.   Co.,  Roxbury,   Mass. 

Awnings 

J.    Pickles,    Winnipeg. 
Axes,   Safety,  Pocket  and   Camp 
Marble   Arms  &   Mfg.   Co.,    Gladstone, 
'Mich. 

Axles 

B.  J.   Coghlin.   Montreal. 

Babbitt   Metal 

Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Owl   Metal  Co.,  Winnipeg. 
Tallman    Brass   &  Metal   Co.,    Hamil- 
ton. 

Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
Marble   Arms  &   Mfg.    Co.,    Gladstone, 

Mich. 

Bale-Ties 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

The   Stanley  Works,   New  Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar  Clamps 

National     Machinery     &     Supply     Co., 
Ltd.,   Hamilton. 
Bar  Iron 
Canadian  Tube  &  Iron  Co.,   Montreal. 
Manitoba   Bridge   &   Iron  Wks.,    Ltd., 

Winnipeg,  Man. 
Steel  Co.   of  Canada.   Hamilton. 
London    Rolling   Mills   Co.,    London. 

Bar   Iron   and    Steel 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Barn  Door  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Canada   Steel   Goods  Co.,   Hamilton. 
Cushrotn  Motor  Wks.,  Ltd.,  Winnipeg. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 

Barn    Equipment 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg.    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 


Bath    Room    Fittings 

Kinzinger,      Bruce      &      Co.,      Niagara 

Falls,   Out. 
Landers,   Frary  &  Clark,  New  Britain. 

Batteries    and    Accessories 

Canada   Dry  Cells,   Ltd.,   Winnipeg. 
Canadian   Carbon  Co.,   Ltd.,   Toronto. 
Interstate    Electric    Novelty    Co. 
Mainer   Electric   Co.,    Ltd.,   Winnipeg. 
The    Maytag    Co.,    Ltd.,    Winnipeg. 

Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &     Rubber    Mfg.     Co., 

Toronto, 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
The  Maytag  Co.,   Ltd.,  Winnipeg. 

Bird    Cages 

Andrew  B.    Hendryx  Co.,   New  Haven. 

Bicycles    and   Accessories 

Johnson's.    Iter,   Arms   &   Cycle   Wks., 
Fitchburg,   Mass. 

Bits 

Progressive       Mfg.      Co.,       Torrington, 

Conn. 
Russell,      Jennings       Mfg.       Co.,       St. 

Catharines. 

Boilers.   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts   and   Nuts 
Canadian    Tube     &     Iron    Co.,     Ltd., 

Montreal. 
London   Bolt  &  Hinge   Wks.,   London. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg.    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
The     Stanley     Works,     New     Britain, 

Conn. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Bolts,   Panic 
Wm.   Newman  &  Sons.  Ltd.,   Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,' Conn. 
Box   Openers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port,  Conn. 
Box    Strapping 
The     Stanley     Works,     New     Britain. 
Conn. 
Box   Hinges   and   Locks 
The     Stanley    Works,     New     Britain, 
Conn. 
Braces 
Goodell-Pratt   Co.,   Greenfield.    Mass. 
Miller's   Falls   Co.,    New  York. 
Stanley     Rule     &     Level     Co..     New 
BVftain. 
Brackets,    Shelf 
Atlas    Mfg.'   Co..    New   Haven.    Conn. 
Canada   Steel   Goods  Co.,   Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Brakes,    Metal    Working 

Brown,    Boggs   Co..    Hamilton. 

Steel  Bending  Brake  Works.  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham, Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont 

Eley   Bros..    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Tallman   Brass*  Metal  Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets,    Tubes    and    Rods 

Tallman   Brass  &  Metal  Co.,  Hamilton. 

Williams   Bros.    &   Piggott,   Ltd.,   Bir- 
mingham, Eng. 
Bread   Mixers 

Landers,  Frary  &  Clark,  New  Britain. 
Brooms 

American  Broom  Works,  St.  Basile, 
Que. 

Boeckh    Bros.    Co.,    Toronto. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

T.    S.    Simms   &    Co.,    St.    John,    N.B. 

Stovens-Hepner  Co.,   Port  Elgin. 

Walter  Woods  &  Co.,   Hamilton,   Out 


Brushes 

American    Broom    Works,    St.    Basile, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 
T.    S.    Simms  &   Co.,    St.   John,   N.B. 
Stevens-Hepner  Co.,   Port  Elgin. 
G.    F.   Stephens   &  Co.,   Winnipeg. 

Builders'   Tools  and   Supplies 

Caverhill,   Learmont  &   Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule  Co.,  Windsor,   Ont. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery    &    Supply    Co., 

Hamilton. 
North   Bros.   Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New  Britain. 
The  L.   S.    Starrett  Co.,   Athol,   Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,    Learmont   &   Co.,    Montreal. 

Goodell-Pratt    Co.,    Greenfield,   Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls   Co.,  Millers  Falls,   Mass. 

National     Machinery    &     Supply    Co., 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London,    Ont. 

The  Stanley  Works,  New  Britain. 
Conn. 

Williams  Bros.  &  Piggott.  Ltd.,  Bir- 
mingham,  Eng. 

Building  Paper 

Rird    &    Son.    Hamilton. 

Roofers   Supply  Co.,   Ltd.,   Toronto. 

Buildings,   Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.    F.    Stephens   &   Co.,    Winnipeg. 
Burrs 

Parnienter  &   Bulloch   Co.,  Gananoque. 

The  Stanley  Works,  New  Britain, 
Conn. 

The    Steel   Co.    of   Canada,    Hamilton. 

Butter  Workers  and  Boxes 

Beatty  Bros.,  Ltd.,  Fergus,  Ont; 
Winnipeg,    Man. 

Butts 

Canada   Steel   Goods   Co..   Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts   and   Hinges 

Canada   Steel   Goods  Co.,   Hamilton. 

The     Stanley     Works,     New     Britain, 
Conn. 
Butts,    Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol,   Mass. 
Camp    Furniture 

J.    Pickles,    Winnipeg. 
Cans 

Thos.    Davidson   Mfg.    Co.,   Montreal. 

Carriers,  Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.; 
Winnipeg,   Man. 

Carriers,   Cash  and   Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion  Sheet  IMetal   Co.,  Hamilton. 

A.   C.   Leslie   Co.,   Montreal. 

Roofers  Supply   Co.,   Toronto. 

Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 
Carpet   Sweepers 

Bissell    Carpet    Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges 

Dominion    Cartridge   Co.,    Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,  Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,   Frary  &  Clark,  New  Britain,     I 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire  Co.,    Hamilton. 
McKinnon  Chain  Co.,   St.   Catharines 

Ceilings,  Metal 

Metallic     Roofing    Co.,    Toronto     and 

Winnipeg. 
Pedlar   People,    Ltd.,   Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,   Liquid 

Can.  H.   W.  Johns-Manville  Co.,   Ltd., 
Toronto. 

Chafing  Dishes 

Landers,   Frary  &  Clark,  New  Britain, 
Conn. 

Chamois,    Sponges 

Universal   Sales  Co.,  Montreal. 

Chain   Drills 

Goodell-Pratt  Co.,    Greenfield,   Mass. 
North   Bros.   Mfg.   Co.,   Philadelphia. 

Chain    Manufacturers 
Greening,   B.,   Wire -Co.,  Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain  Co.,   St.    Catharines. 

Chain,   Trace,   Logging,   Halter, 
Dog   Leads,   Agricultural 

Greening,    B.,   Wire  Co.,   Hamilton. 
McKinnon   Chain  Co.,  St.    Catharines. 

Chains 

B.   J.   Coghlin,   Montreal. 
Greening,    B.,    Wire  Co.,  Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain  Co.,  St.   Catharines. 

Chisels 

Buck   Bros.,    Milbury,    Mass. 
Goodell-Pratt  Co.,   Greenfield,   Mass. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 

Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 

Winnipeg,    Man. 
Cummer-Dowswell,    Ltd.,     Hamilton. 

Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont; 
Winnipeg,   Man. 

Clippers,  All  Kinds 

American    Shearer   Mfg.    Co.,    Nashua, 
Crescent  Mfg.   Co.,  New  York,   N.Y. 

Clocks 

The  Western  Clock  Co.,  La  Salle,   111. 

Clothes   Pins 

Wm.    Cane   &   Sons   Co.,    Newmarket. 
Meakins   &  Sons,   Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 

Clothes  Driers 

Cummer-Dowswell,    Ltd.,     Hamilton. 
McFarlane    Ladder   Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Ont. 

Clothes    Line 

R.   Bird  &  Co.,  Crewkerne,  Eng. 
Hamilton  Cotton  Co.,  Hamilton,   Ont. 

Clothes  Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 

Clothes    Wringers 

Beatty    Bros.,    Ltd.,      Fergus,      Ont; 

Winnipeg,    Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   &    Co.,    Hamilton. 

Coal   Chutes 

The     Dennis     Wire     &     Iron     Works, 

London,    Ont 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,  Frary  &  Clark,  New  Britain. 

Colors,    Dry 

W.   B.   Bate  &  Co.,  Toronto. 
Canada    Paint  Co.,  Montreal. 
Allan    Munro    Color  Co.,    Montreal. 
The   Ottawa  Paint  Works,  Toronto. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,    Montreal. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
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PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of  Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey   made. 


A  Timely  Suggestion 

Preserving    Time    is 

Scale  Time 

Secure  the  appreciation  of  your  customers  by 


selling 


Chatillon  Scales 


We  guarantee  their  accuracy,  strength,  reli- 
ability, durability,  high-grade  construction.  Used 
by  the  largest  scale  users,  recommended  by  the  best 
retailers,  carried  in  stock  by  the  best  jobbers, 
O-K-ed  by  all  weighing  commissions,  adapted  to 
the  standards  of  all  nations. 

All  we  can  do  here  is  to  call  your  attention  to 
these  facts.  The  proof  lies  with  the  thousands 
of  satisfied  users  throughout  the  Dominion. 

Write  to  us  for  illustrated  catalogue,  or  ask 
your  jobber. 

JOHrtcHAflLLOtfsSOKS 

85  Cliff  Street  New  York  City 

Scale    Makers    since    1835 


Brooms 


of 


Quality 


may  always  be  had  by  ordering 
our  brands.    We  have  them  at 

$3-25,  $3.50,  $3-75,  $4-00, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5.50,     $6.00     per     dozen. 

FACTORY  and  MILL 
Brooms  $4.00,  $4.50,  $5.00 
per  dozen. 

Walter  Woods  &  Co. 

HAMILTON  and  WINNIPEG 


For  the  Camp,  Garden  or  Lawn  S.'SELlti1™ 


No.  O-GARDEN  SEAT 


ONTARIO   LAWN  SWING 


a    better    value    line    of    furnish- 
ings than  that  which  we   manu- 
facture. 
This  claim   is  big,  but  a  trial 
will    convince    you    that    the 
goods     are     its    equal,    and 
very  profitable,  too. 

We  can  supply  your  needs 
quickly. 

Send  for  our  illustrated 
catalog. 

THE  STRATFORD  MFG.  CO.,  Limited 

STRATFORD,  ONTARIO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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Cold   Kolled    Strip    Steel 

The  Stanley  Works,  New  Britain, 

Collection  Agency 

Assignee:)    Agents.   .Limited,    Tot  .nto. 

Compasses 

Marble   Aims  &   Mfg.    Co.,   Gladstone, 
Mich. 
Conductor  Pipe 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg, 
l'edlai   People,  Ltd.,   Oshawa,   Ont. 
Roofers    Supply    Co.,    Ltd.,    Toronto. 
Wheeler   &    Rain,    Toronto. 
Winnipeg    Ceiling     &      Roofing      Co., 

Winnipeg. 

Coping   Saws 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 

Cord,   Wire  Picture 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Cordage 

Hamilton    Cotton   Co.,    Hamilton. 

Cornices,  Metal 

Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. 

Pedlar  People,   Ltd.,   Oshawa,  Ont. 

Roofers    Supply    'Co..    Ltd.,    Toronto. 
.    Wheeler   &    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated   Fasteners 

The    Stanley    Works.    New    Britain. 

The    Steel    Co.    of    Canada,    Limited, 
Hamilton. 

Corrugated    Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,   Oshawa  O.nt. 
Roofers  Supply  Co.,   Ltd.,   Toronto. 
Winnipeg     Steel     Granary     &     Culvert 

Co.,  Winnipeg. 
Wheeler   &    Bain,    Toronto. 

Corrugated   Aluminum 

The     British     Aluminum     Co.,      Ltd., 
London,   Eng. 
Cow    Stalls  and    Stanchions 
Bull  and  Calf  Pens. 

Beatty  Bros.,   Ltd.,  Fergus,   Ont.,   an  1 
Winnipeg,   Man. 

Cow  Ties 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon    Chain   Co.,    St.    Catharines. 
Cranes,    Hand    Power 
Manitoba    Brirlge    &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Cranes,  Overhead   Travelling 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 

Crate   Openers 

Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,  Conn. 
Crowbars 
B.    J.    Coghlin,    Montreal. 

Culverts 

Pedlar    People,    Oshawa,    Ont. 
Winnipeg    Steel      Granary     &    Culvert 
Co.,    Winnipeg. 

Cuspidors 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Cutlery,    Razors,    Scissors.    Etc. 

Acme    Shear    Co.,    Bridgeport,    Conn. 

Canadian   Wm.    A.    Rogers.    Ltd..    Tor- 
onto. 

Caverh'ill,   Learmont  &  Co.,   Montreal. 

Crookes,   Jonathan,   &   Son. 

Geneva  Cutlery  Co.,   Geneva.    N.Y. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hnttnn,   Jas.,    &  Co..   Montreal. 

Landers,  Frary  &  Clark,   New  Britain, 
Conn. 

Marble   Arms   &   Mfg.   Co.,   Gladstone. 
Mich. 

McGlashan,   Clarke  Co.,  Ltd.,  Niagara 
Falls.  „     .. 

Oneida     Community.       Ltd..       Oneida. 
N.Y. 

Geo.     Woslenholm     &     Son.     Sheffield. 
Eng. 
Cutting  Pliers 

Bridgeport  Hdwe.    Mfg.    Corp..    Bridge- 
port,  Conn. 

Cycles 

Johnson's,    Iver.    Arms   &    Cycle   Wks., 
Fitch  burg,    Mass. 

Derricks 

Manitoba    Bridge    &    Iron    Wks.,    Ltd.. 
Winnipeg,    Man. 

Disinfectants 

■Continental    Oil    Co.,    Winnipeg. 

Display  Racks,   Wire  Cloth 

R.    M.    Bowser    &    Son.    Renfrew,    Pa. 

Dies 

Pratt  &  Whitney  Co.,  Dundas,   Ont. 

Door    Bolts 

The   Stanley  Works,    New   Britain. 


Door   Checks 

Wm.    Newman    &    Sons,    Birmingham. 
Door   Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 

Cushman  Motor  Works,  Winnipeg, 
Man. 

Myers,    F.    E.,    &   Bro.,    Ashland,    O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don, Or'. 

The   Stanley    Works,    New    Britain. 

Door    Springs 

Chicago  Spring  Butt  Co.,  Chicago,   111. 
Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham, Eng. 

Drills 

Pratt   &   Whitney  Co.,    Dundas,    Ont. 
Draw    Pulls 

The  Stanley  Works,  New  Britain. 
Drills,  Brick  and   Stone 

Whitman  &  Barnes  Mfg.  Co.,  Si. 
Catharines. 

Dry  Batteries 

Canada   Dry   Cells,   Ltd.,    Winnipeg. 
Canadian   Carbon   Co.,    Ltd.,   Toronto. 
Interstate    Electric    Novelty   Co.,    Tor- 
onto. ' 
Mainer   Electric    Co.,    Ltd.,   Winnipeg. 
The    Maytag   Co.,    Ltd.,    Winnipeg. 
Northern  Electric  Co.,  Ltd.,   Montreal. 

Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar   People.    Ltd.,    Oshawa,    Ont. 
Roofers   Supply   Co.,   Ltd.,   Toronto. 
Wheeler  &    Bain   Co..    Hamilton. 
Winnipeg     Ceiling     &     Roofing     Co.. 

Wininpeg 

Elbows 

Thos.    Davidson    Mfg.    Co..    Montreal 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofera  Supply   Co..   Ltd.,   Toronto. 
Wheeler  &   Bain.   Toronto. 
Winnipeg      Ceiling      &      Roofing    Co., 

Winnipeg. 
Electric    Heating    Specialties 
Landers,   Frary  &  Clark.   New   Britain 
Renfrew   Electric  Co.,    Ltd.,    Renfrew. 

Electric  Fixtures 

The  Barton-Netting  Co..  Ltd.,  Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Mainer  Electric  Co.,  Ltd.,  Winnipeg. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
E'ectric  Irons 
Landers,  Frary  &  Clark,  New  Britain. 
Northern  Electric  Co..  Ltd.,  Montreal. 
Renfrew   Electric  Co..    Ltd.,    Renfrew. 

EWtric   Tools 

John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Emery 
John    Oakey    &    Sons,    Ltd.,    Loudon. 
Eng. 
Emery    Cloth 
John    Oakey    &    Sons.    Ltd.,    London, 

Eng. 
G.    F.    Stenhens    &  Co.,    Winnipeg. 
Emery  or  Corundum  Wheels 
The   Carborundum   Co.,   Niagara   Falls, 
N.Y. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee,  Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

W.    B.    Bate  &  Co..   Toronto. 
Berry    Bros..    Walkerville,    Ont. 
Canada    Paint    Co.,    Montreal. 
Dongall   Varnish   Co..   Ltd..   Montreal. 
^fartinJSpnonr    Co..    Montreal. 
The   Ottawa  Paint  Works.   Toronto. 
Pratt  &  Lambert.   Bridgebnrg.    Out. 
\.    Rnmsav   &    Son.    Co..    Montreal. 
Sherwin -"Williams  Co..    Montreal. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
End    Cutting   Nippers 
Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port.   Conn. 
Escutcheon  Pins 
The   Parmenter  &   Bulloch   Co.,    Gana- 

noqne.  Ont. 
The  Steel   Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Eveners.  3,  4  and  5  Horse 

Wm.   Newman  &  Sons,   Ltd.,  Birming- 
ham.  En2. 
F«-m    Eighting    Outfits 

Mainer    Electric   Co.,    Ltd.,    Winnipeg. 
Fanlight    Gear 
Wm.   New-man   &  Sons.   I.tl.,   Birming- 
ham.   Fn™. 
Fasteners.  Corrugated 

Stanlev    Wn'lp.     New    Britain.    Conn. 
Fasteners.  Storm,  Sash 
»nd     Scree" 
Stanley    Works,     New    Britain,     Conn. 


Fencing,    Farm,    Poultry,    Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MaeGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel   Co.   of  Canada,   Ltd.,    Ham- 
ilton. 
Filters 

Darling    Bros.,    Ltd.,    Montreal. 

A.   Ramsay  &   Son  Co.,   Montreal. 
Figured    Rolled   Glass 

A.    Ramsay  &  Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &    H.,    Philadelphia. 

Delta  File  Works,  Philadelphia.  Pa. 

Henry  Disston  &  Sons,   Toronto. 

Nicholson    File    Co.,    Port    Hope. 

Simonds  Canada  Saw  Co.,  Ltd., 
Montreal 

Firearms 

Harrington  &  Richardson  Anns  Co., 
Worcester,   Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg.    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington  Arms  TJ.M.C.  Co.,  Wind- 
sor. 

Fire   Brick 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Fire  Clay 
Manitoba    Bridge    &    Iron    Wks.,    Ltd.. 
Winnipeg,   Man. 
Fire   Door   Fixtures 
The    Dennis      Wire     &      Iron    Works, 

London,    Ont. 
Pedlar    People,    Oshawa,    Ont. 
The    Stanley   Works,    New    Britain. 
Richard   Wilcox  Can.   Co.,  London. 

Fire  Escapes 

The    Dennis      Wire      &      Iron    Works, 

London.    Ont. 
Canada    Wire      *      Iron    Goods    Co.. 

Hamilton 
Manitoba   Bridge  &   Iron   Works,   Ltd.. 

Winnipeg.    Man. 

Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      &     Iron     Works, 
London.    Ont. 
Fishing  Tackle 

Andrew   B.   Hendryx   Co. 

Marble  Arms  &  Mfg.  Co..  Gladstone, 
Mich. 

Flashlights.   Electric 

Canadian    Carbon    Co..    Ltd..    Toron'o. 

Interstate  Electric  Novelty  Co..  Ltd.. 
Toronto 

"Vt^r.™-    F'-ctric    C.    Ltd..    Winnipeg. 

Northern  Electric  Co..  Ltd..  Montreal. 

Wm.  Newman  &  Sons,  Ltd..  Birming- 
ham.  Eng. 

FIii>t   Paper 

John    Oakev    &    Sons,    Ltd.,    London. 
Bni. 
Food    Chonpers 

Landers.   Frary  &  Clark.  New  Britain. 

Force    Cups 

Canadian    Consolidated      Rubber     Co.. 

Montreal. 
Gutta    Percha    &    Rubber.    Ltd.,    T<  r- 

onto. 

Forcings 

Manitoba  Bridge  &  Iron  Wks.,  Ltd.. 
Winnipeg.    Man. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton 

Friction   Hoists 

Manitoba  Bridge  &  Iron  Wks.,  ltd., 
Winnipeg,    Man. 

Funnels 

TVip    Thos.    Davidson    Mfg.    Co.,    Ltd.." 
Montreal. 
Furnaces,  Hot  Air 

Clare  Bros.  &  Co..  Ltd..  Preston.  Ont. 

Findlay    Bros.    ■»■    Co.,    Ltd.,    Oarleton 
Place,    Ont. 
Gaffs,    Fishing 

Marble   Aims  &    Mfg.    Co.,    Gladstone, 
Mich. 
Galvanizing 

Canada   Metal   Co..   Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Galvanized   Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght.  Ltd.,  Bristol,  Newport 
and    Montreal. 

The  Pedlar  People.  Ltd.,  Oshawa,  Ont. 

Roofers   Supply  Co.,   Ltd.,   Toronto. 

Wheeler  &    Bain.    Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios.,     Ltd.,     Fergus,     Ont., 

Winnipeg,   Man. 
Pedlar    People,    Oshawa,    Ont. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.  S.   Howland,  Sons  &  Co.,  Toronto. 
Galvanized    Wire 

Dominion  lion  &  Steel  Co.,  Ltd., 
Sydney. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
iltorj. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd., 
London,   Ont. 

Garages,    Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronta 

and    Winnipeg. 
Pedlar  People,  'Ltd.,   Oshawa,   Ont. 

Garage   Hardware 

Caverhill.    Learmont   &   Co.,    Montreal. 

Lewis   Bros.,    Ltd.,   Montreal. 

Frank  Mossberg  Co.,   Attleboro,   Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont. 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.    Co.,    Roxbury,   Mass. 

The  Stanley  Works,  New  Britain. 
Conn. 

Garbage  Cans 

Thos.    Davidson    Mfg.    Co..    Montreal. 
Garden    Tools 

■Ward    &    Payne,    Sheffield,    Eng. 
Gas  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,  Mich. 
Gasoline   Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,   Farm   and    Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

McGregor-Banwell  Fence  Co.,  Walk- 
erville.   Ont. 

Gauges 

Pratt  &  Whitney  Co..  Dundas,  Ont. 
L.   S.   Starrett  Co.,  Athol,   Mass. 

Glass 

A.   Ramsay  &   Son   Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winniptg. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass   Cutters 

Goodell-Pratl   Co.,    Greenfield,    Mass. 

Miller   Falls   Co.,    Millers   Falls,    Mass. 

A.   Ramsay  &   Son   Co.,   Montreal. 
Glass  Cutting  Boards 

The   Lufkin   Rule   Co.,    Windsor,   Ont. 

Glass,  Ornamental 
A.   Ramsay  &   Son   Co.,   Montreal. 
G.   F.   Stephens  &   Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass,    Sheet   and    Figured 

A.   Ramsay  &   Son   Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.;    London, 

Eng. 
A.   Ramsay  &   Son  Co..    Montreal. 

Glass,   Wired 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth.  London.  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co., 
Ont. 

Glazier's    Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth.  London.  Eng. 
A.   Shaw  &  Son,  ILondon,   Eng. 

Glue 

W.    B.    Bate  &  Co..    Toronto. 

G.    F.    Stephens  &    Co.,   Winnipeg. 

Gouges 

Buck  Bras..   Milbury,    Mass. 

Granaries.    Portable,   Metallic 

Metallic    Roofing   Co..    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont 

Grindstones 

American    Grinder    Mfg.    Co.,    Milwau- 
kee.  Wis. 
Cleveland   Stone  Co.,    Cleveland. 
Millers  Falls  Co.,  -Millers  Falls,   Mass. 
Richards-Wilcox  Mfg.   Co.,   London. 
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Your 
Reputation 


Ti 


•  AKE  the  one 
line  of  files: 
No  man  will 
thank  you  for  sup- 
plying him  with  a 
poor  file.  At  first 
he  may  grouch 
about  the  price  of 
the  best  file,  but 
he  wants  the  best 
at  any  price. 

Quality  is 
reme  m  bered 
long  after  pi  ice 
has  been  foi- 
gotten. 

Always  remember 
this: 

You  can  make 
more  money  and 
more  friends  with 
DELTA  files  than 
with  any  othei 
make  of  files  pro- 
duced on  earth. 
This  is  not  boast- 
ing— it  is  history. 
The  record  of 
thousands  of  re- 
tail hardware 
dealers. 


DELTA 


The  "Delta"  is  the  only  line  of 
files  from  3  to  24  inches  made 
absolutely  of  crucible  steel. 

Our  Advertising  literature  and 
other  aids  help  you  sell  DELTA 
files.  Write  us  for  our  proposal. 
DELTA  files  are  supplied  through 
your  jobber. 


DELTA    FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  Co..  Toronto; 

Starke,   Seybold.    Montreal; 

Wm.  Stairs,  Son  &  Morrow,  Halifax; 

Merrick-Anderson   Co..  Winnipeg. 

ALL  LEADING  JOBBERS 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel',  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

-  <~k  |U  |»  .  We   are    SOLE    PRODUCERS   of   this    natural,    stronger 

**A  \J  IN  C  /  than-steel,  non-corrodible  alloy. 

Manufactured    forms    are   Rods,    Flats,   Castings.    Tubes, 
Hya  r  T  ^  \«.  Sheets,   Strip  Stock  and   Wire. 

'    Elf*  Send   Inquiries   Direct  to   Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 
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Grinders,    Grain 

Beatty     Bros.,     Ltd.,     Fergus,      Ont. ; 

Winnipeg,    Man. 
Crahman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinders,    Tool    and    Sickle 
American    Grinder   Mfg.    Co.,    Milwau- 
kee, Wis. 
Grinders,  Power 
American    Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Grinding:   Compound 
The    Carborundum    Oo. 
Odds 
Caverhli],   Learmont  &   Oo.,   Montreal. 
Harrington    &    Richardson    Arms    Co. 

Worcester,    Mass. 
Johnson's,    Iver,    Arms  &    Cycle   Wks.. 

Fitchburg,   Mass. 
Marble  Arms  &  Mfg.   Co.,    Gladstone. 

Mich. 
Remington    Arms-Union     M.     C.     Cn 

Windsor,    Ont, 
Ross    Riie  Co.,    Quebec. 
Gun  Implements  and  Oil 
Marble  Arms  &   Mfg.    Co..    Gladstone, 
Mich. 
Hack    Saw   Blades 
E.    C.    Atkins  &  Co.,   Hamilton,    Ont. 
Henry  Disston  &  Sons,  Toronto. 
h.   S.    Starrett  Co.,    Athol,  Mass. 
Victor  Saw  Works.   Hamilton,   Ont. 
Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Henry  Disston  &  Sons,  Toronto. 
Goodell-Pratt   Co.,    Greenfield,   Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass 
National     Machinery     &     Supply     Co., 

Ltd.,  Hamilton. 
Victor  Saw  Works,   Hamilton,   Ont. 
Hack   Saw  Machines 

Victor  Saw  Works.   Hamilton,   Ont. 
Hame    Fasteners 

Imperial    Mfg.   Co.,    Welland,   Ont 
Hammers 
Stanley    Rule  &   Level    Co.,   New   Bri- 
tain,  Cenn. 
Whitman    &    Barnes    Mfg.     Co.,    St 
Catharines, 
Handles 

Still,  J.  H.,   Mfg.   Co.,    St,   Thomas. 
Hand  Hoists 
M">itoba   Bridge   &    Iron    Wks.,    Ltd.. 
Winnipeg,    Man. 
Hand  Lanterns. 
Interstate    Electric    Novelty    Co.      To- 
ronto. ' 
Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
Hand   Screws 
National    Machinery     &     Supply    Co., 
Ltd.,  Hamilton, 

H$h.B'K'  ?torm,  Sash  "><■   Screen 
The     Stanley     Works,     New     Britain 

Hardware,   Metal   Window 
The     Stanley     Works,     New     Britain 

Harvest   Tools 

Bwlty .  Br0SlA_  Lta-      Fergus,      Ont ; 
Winnipeg,   Ont  "•»<-, 

H.  8.  Howland,  Sons  &  Oo.,  Toronto 
Hay  Unloading:  Tools 

BStty1Bros-X_  Ltd-      Fergus,      Ont.  • 
Winnipeg,    Ont  »»«*., 

»F"    E-   "''ers  &  Bra,   Ashland,   Ohio. 
Hay    wire 

Ftont,  St    FeDCe  °°*'   LM-   Mama- 
Heating   Drums 

Collins   Mfg.   Co.,   Toronto. 
Hinges 

ran2da    Steel    Goods    Co.,    Hamilton 
Out"  &  HiDge  w,lb™ 

The   Stanley   Works,    New   Britain. 
Hing-es,    Spring 

Chicago  Spring   Butt  Co.,   Chicago 
Hockey  Sticks 

Still,  J.   H..  Mfg.  Co.,  St.  Thomas. 
Hoisting-    and    Conveying; 
Machinery 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Manitoba    Bridge   &    Iron    Wks..    Ltd 
Winnipeg,    Man. 
H"''°w   Handle  Tool   Sets 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port, Conn. 
Hooks 
The   Stanley    Works.    New    Britain. 
The  steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 
Hoops,   Steel  and   Wire 
The   Laldlaw   Bale-Tie   Co.,    Hamilton. 
The  Steel  Co.   of  Canada.    Ltd..   Ham 
uton. 
•Hooks,    Conductor 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler    &    Bain,    Toronto. 
Hooks,  Moulding: 
The    Andrew    B.    Hendryx    Co.,    New 
Haven.  Conn. 
Hooks,  Hat  and  Coat. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Horns.   Automobile. 

Hyslop    Bros.,    Limited,    Toronto. 
Horseshoes   and    Nails 
The  Steel  Co.  of  Canada.   Ltd..  Ham- 
ilton. 
Hose,  Garden  and  Lawn 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 


Horse   Covers 

Canadian     Consolidated     Rubber     Co., 

Montreal, 
Hot    Plates 

Collins  Mfg.    Co.,  Toronto. 
Ice  Cream    Freezers 
Wm.    Cane   &    Sons    Co.,    Newmarket, 

Ont. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
North   Bros.    Mfg.   Co.,   Philadelphia. 
Ice  Cutting-  Tools 
North   Bros.    Mfg.  Co.,   Philadelphia. 

Incubators 

Collins  Mfg.   Co.,   Toronto. 

Oushman  Motor  Wks,  Ltd.,  Winnipeg. 
Iron   and    Steel   Bars 

B.  J.  Coghlin,   Montreal. 

Dominion  Iron  and  Steel  Co.,  Ltd., 
Sydney. 

London    Rolling  Mill  Co.,    London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

The  Steel  Co.  of  Canada,  Ltd..  Ham- 
ilton. 

Iron   Pipe 

Canadian   Tube  &  Iron  Co.,   Montreal. 
The  Steel  Co.  of  Canada.   Ltd.,   Ham- 
ilton. 
Iron    Pumps 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   MoDougall  Co.,  Gait 

F.  E.   Myers  &  Bro.,  Ashland,  Ohio. 
Ironing-  Boards 

McFarlane  Ladder  Works.  Toronto. 
Stratford    Mfg.    Co.,     Ltd.,    Stratford, 
Jacks.    Auto 
Richards- Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 

Japans 

Berry  Bros..  Walkerville.  Ont. 
W.  R.  Bate  &  Co..  Toronto. 
Canada  Paint  Co.,   Ltd.,  Montreal. 

A.  Ramsay  &  Son  Co..   Montreal. 
Joist    Hangers 

Manitoba    Bridge   &   Iron    Wks.,    Ltd. 

Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 

London.    Ont 

Kitchen  Cabinets 

Stratford    Mfg.    Co.,    Ltd.,    Stratford, 

Knife  Polish 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Knives,   Hunting  and  Fishing- 
Landers,   Frary  &  Clark,  New  Britain, 

Conn. 
Marble  Arms  &   Mfg.   Co.,    Gladstone, 

Mich. 
Geo.    Wostenholm    &    Sons,    Sheffield, 

n,ng. 

Knurling-  Tools 

Pratt  &  Whitney  Co.,  Dundas,  Ont 
Ladders,  Step 

Beatty     Bros        Ltd.,     Fergus,     Ont; 

Winnipeg,   Man. 
McFarlane  Ladder  Works,  Toronto. 
U.    F     Stephens   &   Co..    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
Ladders,   Shelf 

»•  .?•  ^JS™   &   Bro"    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack 

Barton    Netting    Co.,    Ltd..    Windsor 
The   L.    Martin  Co.,   New  York 

G.  F.   Stephens  &  Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co..     New 

York. 

Lamps,  Electric. 

Amalgamated    Electric   Co.,   Toronto 
Basters,    Jackson    Co.,    Toronto. 
Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
Lanterns,    Gasoline 
Canadian   Carbon   Co.,    Ltd.,   Toronto. 
National    Stamping    &    Electric    Wks. 
Chicago,   111. 

Latchets 

The  Stanley  Works,  New  Britain, 
Conn. 

Lawn    Fencing   and    Gates 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The  Dennis  Wire  &  Iron  Works, 
London,   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

McGregor- Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

Lawn    Mowers 

Whitman     &     Barnes     Mfg.     Co.,     St. 

Catharines. 
Lawn  Settees 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
Stratford    Mfg.    Co.,    Strati  .rd. 


Lawn    Swings 

MoFarlane    Ladder    Works,    Toronto. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio 
Stratford   Mfg.    Co.,    Stratford,    Ont. 
Linseed  Oils 

Dominion     Linseed     Oil     Co.,       Ltd., 

Montreal. 
A.    Ramsay   &    Son    Co.,    Montreal. 
Lead   Pipe 

Canada   Metal    Co.,    Toronto. 
Hoyt    Metal    Co.,    Toronto. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

Levels 

Goodell-Pratt   Co.,    Greenfield,    Mass. 
Henry   Disston    &   Sons.    Toronto. 
Lufkin   Rule  Co.,   Saginaw,    Mich. 
L.  S.   Starrett  Co.,   Athol.  Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain.    Conn. 

Litter   Carriers,   Track 
and   Fittings 
Beatty  Bros..  Ltd.,   Fergus,   Ont,  and 
Winipeg,    Man. 

Lockers 

Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London.   Ont 
Lumbering  Tools 

Pink,  Thos.  &  Co.,  Pembroke.  Ont. 
Mantles  and  Grates 
The    Barton-Netting   Co.,    Ltd.,    Wind 
sor,   Ont, 

Match    Boxes,    Waterproof 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Mats,   Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 
Mechanics'  Tools 

Goodell-Pratt,    Greenfield,    Mas*. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery     &     Supply    Co. 

Hamilton. 
Pratt   &   Whitney  Co.,    Ltd..    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,    Conn. 
L.   S.    Starrett  Co.,  Athol,   Mass. 

Metals 

The  British  Aluminium  Co.,  Ltd.. 
London,    Eng. 

Canada    Metal  Co.,    Toronto. 

Caverhill,   Learmont  &   Co.,    Montreal. 

Henderson    &    Richardson,    Montreal. 

Hoyt    Metal    Co.,    Toronto. 

Leslie,  A.  C,  &  Co.,   Montreal. 

Nova  Scotia  Steel  &  Coal  Co.,  New 
Glasgow,    N.S. 

The   Stanley   Works,    New   Britain. 

Tallman  Brass  &  Metal  Co.,  Ham 
ilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,   Eng. 

Metal   Boxes,   for   Specialties 

Eley    Bros.,    Ltd.,    London,    Eng. 
Metal    Lockers 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London.  Ont. 

Metal   Shingles,   Siding,  Etc.  • 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People.  Ltd.,    Oshawa. 
Roofers   Supply  Co..    Ltd.,    Toronto. 
Winnipeg     Celling     &     Roofing     Co., 

Winnipeg. 

Metal  Polish,  Emery  Cloth,  etc. 

Continental   Oil  Co.,   Winnipeg. 
Oakey,  John  &  Sons,  London,  Eng. 
Metal  Windows  and  Doors 
Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,    Oshawa,   Ont. 
Winnipeg     Steel     Granary    &     Culvert 

Co.,  Winnipeg. 

Micrometers 

Goodell-Pratt  Co.,  Greenfield,  Mass. 
L.   S.    Starrett  Co.,  Athol,  Mass. 

Mitre   Boxes 

Millers  Falls  Co.,  Millers  Falls,  Mass. 
Stanley   Rule   &  Level   Co..    New    Br! 
tain,    Conn. 

Monel    Metal 

The  International  Nickel  Co.,  New 
York,  N.Y. 

Motorcycles 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg,   Mass. 

Mop   Wringers 

White   Mop   Wringer  Co.,    Fultonville. 
N.Y. 
Nail    Pullers 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge 
port,  Conn. 


Nails,   Wire 

The     British     Aluminium     Co.,     Ltd., 

London,   Eng. 
Dominion    Iron    &    Steel    Co.,    Sydney, 

H.   S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

Northern    Bolt    &    Screw    Co.,     Owen 
Sound,  Ont 

Roofers   Supply  Co.,    Ltd.,   Toronto. 

The    Steel    Co.    of    Canada,    Limited 
Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 

The     International    Nickel    Co.,     New 
York,    N.Y. 
Oils 

Brandram-Henderson,     Ltd.,     Halifax 
N.S. 

Continental   Oil  Co.,   Winnipeg. 

Martm-Senour  Co..  Ltd.,    Montreal. 

A.    Ramsay   &   Son,    Montreal. 
Oilers 

Thos.    Davidson   Mfg.  Co.,   Montreal. 
Oil   Cake. 

Dominion      Linseed     Oil     Co.,     Ltd. 
Montreal. 
Oil   Stones 

Carborundum  Co.,  Niagara  Falls    N  Y 
Oil  Tanks  and  Pumps 

Darling    Bros.,    Ltd.,    Montreal. 

Wayne  Oil  Tank  &  Pump  Co.,   Wood- 
stock,   Ont 
Ornamental  Fences  and  Gates 

Banwell-Hoxie   Fence  Co.,    Hamilton. 

Frost  Steel   &    Wire  Co.,    Ltd.,    Ham- 
ilton. ' 

McGregor-Banwell    Fence    Co       Walk- 
erville,   Ont. 
Ornamental   Iron   and   Wire 

Canada  Wire  &  Iron  Goods  Mfg.   Co. 
Hamilton. 

Manitoba  Bridge  &  Iron  Works,   Ltd. 
Winnipeg,   Man. 
Packing- 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 

The    Canadian    H.    W.    Jehns-Manville 
Co.,   Ltd.,  Toronto. 
Pails 

Wm.    Cane    &   Sons   Co.,    Newmarket. 
Paints,  Oils,  Varnishes 

Berry    Bros.,    Ltd.,    Walkerville,    Ont 

Brandram-Henderson,     Montreal. 

Canada  Paint  Co.,   Montreal. 

Dougall    Varnish   Co..    Ltd.,    Montreal. 

Imperial  Varnish  &  Color  Co.,  Toronto 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal 

Martm-Senour  Co.,    Montreal. 

Moore,    Benjamin  &  Co.,   Toronto. 

Ottawa    Paint   Works,    Ottawa,    Ont 

Pratt  &  Lambert,  Inc.,  Bridgeburg. 

A.    Ramsay  &   Son  Co.,   Montreal. 

Sherwin-Williams   Co..    Montreal. 

G.    F.   Stephens  &  Co.,    Winnipeg. 
Paint  and   Varnish   Remover 

Dougall    Varnish   Co.,    Ltd.,    Montreal. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Paris  Green 

Canada   Paint  Co.,    Montreal. 

Allan    Munro   Color    Co.,    Ltd..    Mon- 
treal. 
Pastry  and  Bread  Boards 

Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Perforated   Sheet  Metals 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton,   Ont 

Greening,  B.,  Wire  Co.,  Hamilton. 
Pie  Plates 

Mecca   Specialties   Co.,    Ltd.,    Toronto 
Pig-   Iron 

The     Steel     Co.     of     Clanada,      Ltd., 
Hamilton. 

A.  C.  Leslie  &  Co.,  Montreal. 
Pipe  Wrenches 

Trimont  Mfg.  Co.,  Roxbury,  Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 

Canadian  Tube  &  Iron  Co.,  Montreal. 

Hoyt    Metal    Co.,    Toronto. 

The     Steel      Co.      of     Canada,     Ltd., 
Hamilton. 
Pipe,  Galvanized  Cond. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Roofers   Supply  Co.^  Ltd.,   Toronto. 

Wheeler   &    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Pipe    Cutters 

Trimont  Mfg.   Co.,  Roxbury,   Mass. 
Plane  Irons 

Buck  Bros.,  Milbury,   Mass. 
Planes 

National     Machinery    &     Supply     Co., 
Ltd.,    Hamilton. 

Stanley   Rule   &    Level  Co.,    New   Bri- 
tain,   Conn. 
Pliers 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Plugs.  Electricians'. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post   Hole  Augers 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,     Man. 
Poultry  Netting 

Greening,    R.,   Wire  Co..   Hamilton. 

Jchn    Lysaght,    Ltd.,    Bristol,    Newpert 
and    Montreal. 
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Condensed  or  "Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AN©  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  in  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5c  additional  each  insertion,  when  Bot  Number  is  required  Eac)~ 
figure  counts  as  one  word. 


WANTED 


SITUATION  WANTED^BY  LIVE  CAPABLE 
hardware  salesman  with  thirteen  years'  ex- 
perience, position  with  Western  retail  firm. 
Box  291.  Hardware  and   Metal,  Toronto.       (30) 


MISCELLANEOUS 


WAREHOUSE     AND     FACTORY     HEATING 

systems.      Taylor-Forbes    Company,     Limited, 
Supplied  by  the  trade  throughout  Canada,  (tf) 


ADDING   TYPEWRITERS   WRITE,   ADD   OR 

subtract    in     one    operation.      Elliott     Fisher, 
Limited.  Room  314,  .Stair  Building,  Toronto. 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensnn  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


Advertising 

"Advertising  is  the  education 
of  the  public  as  to  who  you  are, 
where  you  are,  and  what  you 
have  to  offer  in  the  way  of 
skill,  talent  or  commodity.  The 
only  man  who  should  not 
advertise  is  the  man  who  has 
nothing  to  offer  the  world  in 
the  way  of  commodity  or  ser- 
vice."— Elbert  Hubbard. 


OAKEY'S 

The  original  and  only 

Genuine  Prepara tion 

for  cleaning   Cutlery 

•WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and    SIEMENS-MARTIN ._S 

OPEN  HEARTH  STEEL 

CROP  PROSPECTS 

Every  businesd  man  is  intensely  interested 
in  crop  prospects  in  various  parts  of  Canada. 
Your  decision  in  many  important  business 
transactions  during  the  next  few  months 
will  hinge  on  the  outlook  for  a  big  crop. 
The  Financial  Post  has  secured  the  services 
of  F.  M.  Chapman,  Editor  of  Farmer's 
.Magazine,  to  give  each  week,  on  the  front 
page  of  The  Post,  a  general  review  of  crop 
conditions  in  various  parts  of  Canada. 
We  are  endeavoring  to  make  this  the  mot 
reliable  and  up-to-date  review  of  crop  situa- 
tion publish  sd  in  Canada. 
The  Financial  Post  is  issued  every  Friday. 
Subscription  price  $3.00  per  year.  $1.50  for 
six   months.     Sample   copy   sent  on   request. 

THE    FINANCIAL  [POST    OF    CANADA 

Published  by 
THE  MACLEAN  PUBLISHING  CO.,  LTD. 
143-153  University  Avenue,   TORONTO 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you    in    filling   your   needs. 


"THE    JMX    OANADI*!*"' 


1 

COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 


The  All-Canadian 

All-Wooden 

JVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Nenu  Wooden  Wash   Board 
NEWMARKET,   ONT. 


Kindly  mention  this  paper  when  writing 
advertisers 


Wellington  Mills,  London,  England 


a 


Never-Leak"  Pie  Plate 


PAYS  A  GOOD  PROFIT    AND    FILLS  A  LONG   FELT 
OF  THE  HOUSEWIFE 

It  eliminates  boiling  over,  saves  sugar,  retains  the  juice  and  flavor. 

A   wonderful    worry   and    trouble   saver. 

>fade  in  tin,  enamel,  and  aluminum,   two  sizes  in  each. 

Write  for  prices. 


WANT 


Patented  in  Canada,  [lending  U.S.A. 


Made 

Exclusively 

by 

Mecca  Specialties 
Company,  Limited 

70    Lombard  St. 
TORONTO 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Poultry   Supplies 
Cushmaa   Motor  Works,   Winnipeg. 
Collins   Mfg.    Co.,    Toronto. 
Powder  Aluminium 
The     British     Aluminium     Co.,     Ltd., 
London,    Gog. 
Powders,    Sporting,   Black, 
Smokeless,  Lesmok    (Partly 
Smokeless) 
Du    Pomt     Powder    Co.,     Wilmington, 
Del. 
Pulleys 
Beatty  Bros.,   Ltd.,    Fergus,   Ont.,  and 

Winnipeg,    Man. 
Manitoba   Bridge   &    Iran    Wks.,    Ltd., 

Winnipeg,    Man, 
The  Maytag  Co.,   Ltd.,   Winnipeg. 
Pump   Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling  Bros.,  Ltd.,  Montreal. 
Pumps,  Iron 
Aylmer  Pump 
Beatty  Bros.. 
Winnipeg,  M 
Darling    Bros. , 


&    Scale    Co..    Aylmei. 
Ltd.,      Fergus,     Ont., 


Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer     Pump     &     Scale    Co.,     Ltd.. 

Aylmer,    Ont 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros.j    Ltd.,    Montreal. 
R.    MoDovtgall   Co..   Gait.    Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Pntty 

BenJ.    Moore   &   Co.,    Ltd.,   Toronto. 
Brandram-Henderson    Co.,    Montreal 
Canada  Paint  Co.,   Montreal. 
Sherwin-Williams  Co.,    Montreal. 
8teel   Co.    of  Canada.    Ltd..   Hamilton 

G.  F.    Stephens   &    Co..    Winnipeg. 
Racks,   Wire  Cloth  Display. 

R.    M.    Bowser  &   Son,    Renfrew.    Pa 
Ranges 
Clare    Bros.  &   Co.,  Ltd.,    Preston,  Ont. 
The*.    Davidson  Co.,    Montreal. 
Findlay  Bros..  Carleton  Place. 
Radiators 

Clare    Bros.  &   Co.,  (Ltd.,    Preston,  Ont. 
Rat   Traps 
Canada  Wire  &   Iron  Goods  Mfg.   Co.. 
Hamilton. 
Rasps 
Delta    File   Works,    Philadelphia. 
Henry   Disston  &  Sons.   Toronto. 
Razors 
Geneva  Cutlery  Co.,    Genera,   N.Y. 
Jonathan     Crookes    &    Son,     Sheffield 

Eng. 
Jas.    Hutton   &  Co.,    Montreal. 
Landers,   Frary  &  Clark,  New  Britain 

Conn. 
Geo.    Wolstenholm    &    Son,    Sheffield 
Eng. 
Razor  Hones 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Geneva  Cutlery  Co.,  Geneva,  N.  Y. 
Reamers 
Buttcrfleld    &   Co.,    Rock    Island,    Que. 
Pratt  &  Whitney  Co.,  Dundas,   Ont 
Whitman  &  Barnes,  St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co.,    Montreal. 
Registers 
The    Tbos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Refrigerators 
The    Thos.    Davidson    Mfg.    Co..    Ltd.. 

Montreal. 
Sanderson-Harold      Co..      Ltd.,      Paris 
Ont. 
Reinforcing   Concrete 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    &    Steel   Co.,    Sydney. 
McGregor- Banwell    Fence    Co.,     Walk- 
erville,   Ont 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Revolvers 
Colt's  Patent  Fire  Arms  Co.,  Hartford, 

Conn. 
Johnson's,   Iver,    Arms   &    Cycle   Wks., 
Fitchburg,    Mass. 
Rifles 
Marble   Anns   &  Mfg.    Co..    Gladstone, 

Mich. 
Remington-Arms  D-M-C  Co.,  Windsor. 
Ross    Rifle   Co.,    Quebec. 
Rifle  and    Shotgun  Sights 
Johnson's,   Iver,    Arms   &    Cycle   Wks., 

Fitchburg,   Mass. 
Marble   Arms   A    Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba   Bridge  &  Iron   Works,    Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
Parmenter  Sc  Bulloch  Co.,  Gananoque. 
Steel   Co.    of  Canada,   Hamilton. 
Rockers,   Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
RiMiflnp 
Bird    *   So«i     Hamilton, 
w     s     Tnrwland.  Son«  *  Co..  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
J.    H.    MoComb.   Ltd.,    Montreal. 


Metallic    Rooting    Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar  People,    Lt,   Oshawa.    Ont. 
Roofers   Supply   Co..    Ltd..    Toronto. 

Rooting    Supplies 

Bird  &  Son,  Hamilton. 

Metallic  Roofing  Co.,  Toronto  and 
Winnipeg,    Man. 

Roofers   Supply   Co.,    Ltd..    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Runways,    Electric 

Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Rules   and   Gauges 

Jas.  Chesterman  &  Co.,  Ltd.,  Shef- 
field,   England. 

Lufkin  Rule  Co.,  Windsor. 

L.  S.  Starrett  Co.,   Athol,   Mass. 

Rubber  Cement 

Canadian  Consolidated  Rubber  Co.. 
Montreal. 

Saws 

E.  C.   Atkins  &  Co.,  Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,   Conn. 

Henry  Disston   &  Sons,  Toronto. 

Simonds  Canada  Saw  Co.,  Montreal. 
«avt«,   Cross-Cut 

E.  C.   Atkins  &  Co.,  Hamilton. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 

HeniT  Disston   &  Sons,  Toronto. 

Simonds    Canada    Saw    Co.,    Montreal. 

Victor    Saw    Works,    Hamilton,    Ont. 

Saws,   Circular 

Henry   Disston    &   Sons.   Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
Saws,    Hand 
Henry   Disston    &   Sons,   Toronto. 
Simonds   Canada    Saw    Co.,    Montreal. 
Scales 
Avlmer    Pump    &    Scale    Co..    Aylmer. 

Ont. 
John    Chatillon    St    Sons.     New    York, 

N.Y. 
Landers,   Frary  &  Clark,  New  Britain, 

Conn. 
Walter    Woods    &    Co..    Hamilton. 

screen   Doors  and   Windows 

Sanderson.  Harold  Co.,  Paris.  Ont. 
«"ppi>     Door     Sets 

The  Stanley  Works.  New  Britain. 
«<tcw   Plates 

Rutterfleld   &    Co..    Rock    Island.    Que. 

ctpw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     &     Supply     Co.. 
Ltd..  Hamilton. 
Screw   Driver  Bits 

Ruck    Pros. .    Milbnry.    Mass, 
s,,r«.,v  Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port.   Conn. 
Marble   Arms   &    Mfg.   Co.,    Gladstone, 
Mich. 
Screws,  Nuts,  Bolts 
Northern    Bolt    &    Screw    Co.,     Owen 

■Sound,    Ont. 
Steel  Co.   of  Canada.   Ltd.,   Hamilton 
Screws,  Wood 

Steel   Co.   of  Canada,    Ltd.,   Hamilton 
■^cvthes.  Stones 
The   Carborundum    Co.,   Niagara    Falls. 
New    York. 
Shears,  Scissors 
Henrv    T.     Seymour    Shear    Co.,    New 

York. 
Acme  Shear  Co..  Bridgeport,  Conn. 
Landers.   Frary  &   Clark.   New  Brita;n. 
Geo.    Wolstenholm    &    Sons.    Sheffield. 
Eng. 
"bnet  Metal  Products 
Thos.       Davidson       Mfg.       Co..       Lt-1.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar    People.    Ltd..    Oshawa.    Or»* 
Winnioee     Ceiling      &      Roofing     Co., 
Winnipeg. 
Shelf  Boxes 

Cameron    &    Campbell.    To-onto. 
Shellac 
Rerrv    Rros..    Walkerville.    Ont. 
Doueall    Varnish    Co..    Ltd.,    Montres' 
Shelving.    Steel    Store 
The     Dennis     Wire     &     Iron     Works 
Lonnn,     Ont. 
Shock    Absorbers 
Adamson    Mfg.     Co..    Hamilton. 
Riohard=-W1lcox     Canadian     Co..     Lon- 
don.   Ont. 
Sieves    and    Screens 
B.    Greening    Wire    Co..    Ltd..    Hamil- 
ton. 
Canada   Wire  &  Iron  Goods  Mfg.   Co.. 
Hamilton. 
S'lo    Irons 
Canada   Wire  &  Iron  Goods  Mfg.   Co.. 

Hamilton. 
R.        Oreening       Wire       Co.,       Ltd.. 
Hamilton. 
silo    Roofs 
Metallic    Roofing    Co..    Ltd..    Toron'o 
Winnipeg,    Man. 
o:,verwnre 
Canadian   Wm.    A.    Rogers.    Ltd..    T-». 
onto. 


Oneida       Community,       Ltd.,       Oneida, 
N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and  Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,   Bridce- 
port,    Conn. 

Smoke  Stacks 
Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 
Canada  Metal   Co.,   Ltd.,  Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian   Carbon   Co.,    Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co..    To- 
ronto. 
Splicing    Compound 
Can.  H.  W.  Johns-Manville  Co.,  Ltd. 
Toronto. 

Sporting  Goods 

Thos.    Davidson   Mfg.    Co..    Montreal. 

Horton    Mfg.    Co..    Bristol,    Conn. 

H.  S.  Howland,  Sons  &  Co..  Toronto. 

r  ,„*.*c    Rros      Ltd.     Montreal. 

Marble   Arms   &    Mfg.    Co..   Gladstone. 
Mich. 

St.    Mary's    Wood    Specialty    Co.,    S« 
Mary's,   Ont. 
Sprayers 

Collins   Mfg.    Co..    Toronto. 

Eureka   Planter   Co.,    Woodstock. 

Springs 
B.   J.   Coghlin.   Montreal   . 
B.     Greening    Wire    Co.,     Ltd..     Ham 
ilton. 

Spring   Hinges,   etc. 

Chicago  Spring  Rntt  Co..   Chicago.   IP 

Wm.  Newman  &  Sons,   Ltd..   Rirmine 
ham.  Eng. 
Stoble  Fining   Steel 

The    Dennis     Wire     &      Iron    Works. 
London,    Ont 
St->in«     Shingle 

W.    B.    Bate    &    Co..    Toronto. 

Berry  Bros..  Walkerville.  Ont. 

Brandram-Henderson.    Ltd.,    Halifax. 

Can.  H.    W.   Johns-Manville  Co.,  Ltd. 
Toronto. 

Canada   Paint   Co..    Ltd..    Montreal. 

Doueall    Varnish    Co..    Ltd..    Montreal 

Martin-Senour  Co..    Ltd..    Montreal. 

A.    Ramsav  *  Son   Co..    Montreal. 

Sherwin-Williams   Co.,   Ltd..   Montreal 

G.  F.  Stephens  &  Co.,  Winnipeg. 
Stains.  Wood 

A.   Ramsay  &   Son   Co..    Montreal. 

Berry   Rros..    Walkerville.    Ont. 

Doueall    Varnish   Co..    Ltd..    Montreal 

G.    F.    Stephens   &   Co.,   Winnipeg. 
Staples 

Frost    Steel    &    Wire   Co..    Ltd.,    Ham- 
ilton. 

The  Stanlpv  Works.   New  Rritain. 

Steel    Cn.    of   Canada.    Ltd..   Hamilto- 
fSEfonlo    Ppllovs 

Bridgeport   Hdwe.    Mfg.    Corp..    Bride" 

T>nrt.     Conn. 

St»el.   Cold    Rolled    Strip 

The     Stanley     Works,     New     Britain 
Conn 

Steel  Wire  Hoops 

Dominion     Iron     &     Steel     Co..     Ltd.. 

Sydney. 
Steel    Co.   of  Canada,    Ltd..    Hamilton 
Winnipeg,    Man. 
Stencils 
Hamilton    Stamp  &  Stencil   Co..  Ham 
ilton    Ont. 
Stonladder  Chairs 
MoFarlane    Ladder    Works.    Toronto. 
Stratford     Mfg.     Co..     Ltd..     Stratford 
c*ore    Ladders 
F.    E.    Myers   &    Bro..    Ashland     Ohio 
Stratford   Mfg.    Co.-   Stratford.    Ont. 

stnpka   and    Dies 

Rutterfleld  *  Co..  Rock  Island.  One. 
Stoves.  Electric. 

Mainer   Electric    Co.,    Ltd.,    Winnipeg. 
Sfnves.   "Furnaces 

Clare    Bros.  &   Co..  Ltd..    Preston,  Ont. 

Findlav  Rros.,   Carleton    Place. 

Kir-Ren.   Ltd..    Almonte.    Ont. 

Thos.     Davidson     Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co..    Toronto. 
stoves.    Sheet    Tron 

Collins    Mfg.    Co.,    Toronto. 
stove  Pines 

Collins    Mfg.    Co..    Toronto. 
Sweeping  Compound 

Continental    Oil   Co..   Winnipeg. 
switches.    W.lectrlc 

Interstate    Electric   Novelty   Co..    Ltd 
Toronto. 

Northern   Electric  Co..  Ltd..   Montr*.' 
TacVs 


Taps 
Butterfield   &   Co.,    Rock   Island,   Que. 
Pratt   &    Whitney    Co.,    Dundas,    Ont 
Tapes,  Measuring 
The    Canadian    H.    W.    Johns-ManvUl. 

Co.,   Ltd.,  Toronto. 
Jas.    Chesterman    &    Co.,    Ltd.,    Shet 

field,    Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bocks 

MacLean    Publishing   Co.,   Toronto. 
Tents 

J.   Pickles,   Winnipeg. 
Threshing  Tools 

Pratt   &    Whitney    Co.,    Dundas,    Ont 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge 
port.  Conn. 
Tie   Posts 
Beatty  Bros.,   Ltd.,   Fergus,   ©nt,   and 
Winnipeg,     Man. 
Tiling,    Wall   and    Floor 
The    Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont 
Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Corp.,    Bridgt 

Ont. 
Brown,   IJoggs  Co.,   Ltd.,  Hamilton. 
Tin   Plates 
A.    C.   Leslie  &  Co.,   Montreal. 
Roofers   Supply  Co..    Ltd.,   Toronto. 
Wheeler    &    Bain,    Toronto. 
Tinware 
Soren    Bros.,   Toronto. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Tires,    Auto,   Bicycle   and 
liaby  Carriage 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tire-Savers 
Richards-Wilcox    Canadian    Co..     Loo 
don.    Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,   Frary  &  Clark,  New  Britain, 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Tools 
Buck    Bros.,    Milbury,    Mass. 
The     Goodell-Pratt     Co.,     Greensfleli 

Mass. 
Frank   Mossberg  Co.,    Attleboro,    Mass. 
Millers   Falls   Co.,   Miller   Falls,    Mass. 
National     Machinery     &     Supply     Co. 

Hamilton. 
Pratt   &    Whitney  Co.,    Ltd.,    Dundas. 
Stanley     Rule     &     Level     Co.,       New 

Britain. 
Ward  &  Payne.  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,  Cleveland.    Ohio. 
Tool   Grinders 
Richards- Wilcox    Canadian    Co..     Lon 
don,  Ont. 
Tool  Kits,  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank   Mossberg  Co.,    Attleboro,    Mass. 
The  L.    S.    Starrett  Co.,    Athol.    Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn   Door 
Beatty  Bros.,   Ltd.,   Fergus.   Ont.   and 
Winnipeg,    Man. 
Track    Systems 
Beatty  Bros.,  Ltd.,    Fergus,   Ont.   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge 

port,   Conn. 
Henry   Disston   &  Sons,   Toronto. 
Trucks,  Feed,  Floor  and 

Platform 

Beatty  Bros.,  Ltd..   Fergus,   Ont.   and 
Winnipeg. 
Tubing,  Brass,  Copper,  etc. 

Williams    Bros.    &    Piggott,    Ltd..    Bir 
mingham,  Eng. 
Tubing.  Draught 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tnblnsr.   Rubber 

Canadian     Consolidated     Rubber     Co. 
Montreal. 
Vacuum  Cleaners. 

Daisy    Vacuum    Cleaner    Co..    Binning 
ham,    Eng. 

Sweeper    Vac.    Limited,    Montreal. 
Vicnvtm   Sweepers 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids.    Mich. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 

Sweeper   Vac.    Limited.    Montreal. 
Varnishes:  See  Paints 

W.    B.    Bate  &  Co.,   Toronto. 

Berry    Bros.,    Ltd..    Walkerville.    Ont 

Brandram-Henderson.    Ltd.,    Halifax. 

Canada   Paint  Co.,    Montreal. 

Dougall  Varnish  Co..  Ltd..  Montreal. 

R.    C.    Jamieson    &   Co.,    Montreal. 

Martin-Senour   Co..    Montreal. 

Reniamin    Moore    &    Co..    Toronto. 

The   Ottawa    Paint  Works.   Ottawa. 

Pratt    &    Lambert.    Rridgehurg. 

A.    Ramsav   &   Son    Co..    Montreal 

Sherwin-Williams    Co..    Montreal. 

n.    F.    Stephens   &   Co..   Winnipeg 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1 855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Arctic  JR*"  Metal 

FOR  -raw  FOR 


HIGH 
SPEED 


Try  It. 
Every  Pound  Guaranteed. 


HEAVY 
PRESSURE 


BEL-AIR  DISPLAY  STAND 


MADE  IN    CANADA 

Unequal  for  Hard- 
ware display. 

Shows  the  goods 
to  the  best  advant- 
age. 

Saves  time  and 
space. 

Send  for  catalogue 
and  price  list. 


Belair  Tank  &  Tower  Co.,  Ltd.  Sfr^SE  Montreal 


We  have  a  large 

stock,  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 

promptly 

London  Bolt£  Hinge  Works 


THE   L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of    Bulk    Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN   CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "»"ID 

Avoid  Imitations    of    our  <£R£D    TRADF' 

CUTLERY 


'*% 


exact  §  ^(^ 


By  seeing  that  this 

mark  is  on  each    blade.  ^^ANTPH     \€>^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  £3L  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  imde. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


If  interested,  tear  out  this  page  mid  keep  with  letter^  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in   the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not   part  of  the  advertising  order.     The  index  is 

inserted   solely  for   the   convenience  of  the  readers  of  the  paper. 


Adamson   Mfg.   Co 1 

American  Grinder  Mfg.  Co.   . .  1 

Atkins,  E.  C,  &  Co 72 

Aylmer    Pump    &    Scale    Co., 

Ltd 60 

Banwell-Hoxie  Wire  Fence  Co.  6 

Barnett,  G,  &  H..  Co 55 

Barton  Netting  Co.,  Ltd.,  The  12 

Basters,   Jackson   Co 58 

Beatty   Bros.,   Limited   40 

Belair  Tank  &  Tower  Co.,  Ltd.  69 

Berry  Bros 43 

Bloomer,   R.   E 59 

Boeekh   Bros.  Co 41 

Brandram-I-Ienderson,  Ltd.  .  .  .  45 

Buck  Bros 18 

Cameron  &  Campbell   18 

Canada  Cement-Co 

Outside  front  Voyer 

Canada  Drv  Cells,  Ltd -"6 

Canada  Metal  Co.,  Ltd.,  The.  47 

Canada  Paint  Co.,  Ltd 51 

Canada   Steel  Goods  Co 8 

Canada  Wire  &  Iron   Goods...  17 

Can.  Consolidated   Rubber  Co.  20 

Can.  National  Carbon  Co 19 

Canadian  Tube  &  Iron  Co...!  58 

Cane,   Win..   &   Sons  Co.,   Ltd.  67 

Caverhill,   Learmont  &  Co....  11 

Chatillon.  .lolin,  &  Sons   63 

Coghlin,   B.   J.,   Co.,   Ltd 01 

Collins  Mfg.   Co..   The    60 

Cummer-Dowswell,    Ltd 16 

Davidson,  Thos.,  Mfg.  Co.    ...  14 

Delta  File  Works   65 

Dennis    Wire    &    Iron    Works 


Co.,    Ltd 69 

Dominion     Sheet     Metal     Co., 

Ltd Inside   back   cover 

Dougall      Varnish     Co.,      Ltd., 

The  55 

Duncan,  Ralph  C 60 

Eley   Bros.,   Ltd 61 

Findlay  Bros.   Co 15 

Gipe-Hazard  Store  Service  Co.  61 
Gutta   Pereha   &   Rubber,  Ltd. 

Inside   back   cover 

Hamilton    Cotton    Co 58 

Hamilton      Stamp      &      Stencil 

Works.    Ltd 60 

Harrington  &  Richardson  Arms 

Co 5 

Hutton,  James.  &  Co 69 

Imperial   Mfg.   Co 18 

Interstate  Electric  Novelty  Co.  43 

International   Nickel   Co.,  The  65 

James  Bro.  Foundry   60 

.Tamieson  &  Co.,   R.   C 41 

Jennings,     Russell    Mfg.     Co., 

Ltd 69 

Kinzinger,   Bruce  &   Co.,   Ltd.  58 

Laidlaw  Bale  Tie  Co 16 

Lamplough.  F.  W.,  &  Co 60 

Landers.   Frary  &  Clark 2 

Lane,  Will  B 6 


Leslie.  A.  C,  &  Co.,  Ltd 22 

Lewis  Bros.,  Ltd 3 

London   Bolt   &   Hinge   Works.  60 

London  Rolling  Mills  Co 63 

I.ufkin  Rule  Co. Inside  back  cover 

Macfarlane,  A.,  &  Co..  Ltd 4 

Manitoba  Bridge  &  Iron  Wks.  57 

Martin,  The  L.,  Co 69 

Maytag  Co.,  Ltd.,  The   12 

McComb,  J.  H 61 

McDougall,    R.,   Co 18 

McGlashan,   Clarke  Co 

Outside  back  cover 
McGregor-Banwell    Fence   Co., 

Ltd 17 

Meakins  &   Sons,   Ltd 59 

Mecca   Specialties  Co..   Ltd...  67 

Metallic  Roofing  Co 5 

Moore,   Benjamin.   &  Co.,   Ltd.  47 

Morrison,  Jas.,  Brass  Mfg.  Co.  4 

Munro,  Allan  Color  Co.,  Ltd..  53 

Myers,  F.  E.,  &  Bros 60 

Nicholson   File   Co 10 

Northern    Bolt    &    Screw    Co.. 

Ltd 60 

Nova   Scotia  Steel  &  Coal  Co.  67 

Oakey,   John,   &  Co 67 

Ontario   Lantern   &   Lamp   Co.  58 

Owl  Metal   Co..   Ltd 58 

Parmenter,    Bulloch    Co.,    The  on 

Pickles,  J 60 

Pink,   Thos 6"- 

Plymouth   Cordage   Co 7 

Prairie  Citv  Oil  Co.,  Ltd 12 

Pratt  &  Whitney  Co.,   Ltd 1 

Progressive  Mfg.  Co 61 


Ramsay,  A.,  &  Sons  53 

Richards- Wilcox  Co 1 

Richmond    Pump    Co.,    The    .  .  60 

Roofers'  Supply  Co.,  Ltd 

Inside   back   cover 

Ross  Rifle  Co 72 

Seymour.  Henry  T..  Shear  Co.  58 

Sharratt  &  Newth   65 

Smith  &  Co.,  A.  H 14 

Stanley  Rule  &  Level  Co 12 

Stanley  Works,  The    22 

Starrett,   L.   S.,   &  Co 

Inside  front  cover 

Steel  Bending  Brake  Works  . .  69 

Steel  Co.  of  Canada,  Ltd.   ...  0 

Stevens-Hepner  Co.,  Ltd 59 

Still,    J.    H..   Mfg.   Co 16 

Stratford   Mfg.  Co.,   Ltd 63 

Tallman    Brass   &  Metal  Co..  69 

Toch   Bros 13 

Toronto    Plate    Glass    Import- 
ing Co 55 

Trimont  Mfg.  Co 8 

Victor   Saw   Works,  Ltd 17 

Want   Ads.    Page    67 

Wheeler  &   Bain    12 

White  Mop  Wringer  Co 16 

Wilckes-Martin-Wilckes    58 

Wilkinson  &  Kompass    61 

Winnipeg     Ceiling    &     Roofing 

Co 57 

Woods,  Waiter,  &  Co 63 

Wostenholm,  Geo.,  &  Son   13 

Wrought   Washer  Mfg.  Co.    ..  17 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Ventilators 
Beatty  Bros.,   Ltd.,   Fergus,  Ont.,  and 

Winnipeg,    Man, 
Metallic     Roofing    Co.,     Toronto    and 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler  &   Bain,   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Vises 

National     Machinery    &    Supply    Co., 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 

Vises,  Oval   Slide 

National     Machinery    &     Supply     Co.. 
Ltd.,    Hamilton. 
Vises,  Pipe 

National     Machinery    &    Supply    Co. 
Ltd.,    Hamilton. 
Vulcanizers 

Adamson    Mfg.    Co.,    Hamilton. 
Wall  Board 

Bird  &   Son,   Hamilton. 

Wall   Scrapers 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,  Conn. 

Wash   Boards 

Wm    Cane  &  Sons  Co.,  Newmarket. 
Meakins  &  Sons,  Hamilton 
Walter  Woods  &  Co..   Hamilton. 

Washing-    Machines,    Electric 
nnd   Power 

Beatty  Bros.,  Ltd.,  Fergus,  Ont,  and 
Winnipeg,    Man. 

Cummer-Dowswell    Ltd.,    Hamilton. 

The  Maytag  Co.,  Ltd..  Winnipag,  Man. 

Nineteen  Hundred  Washer  To.  To- 
ronto. 

One     Minute    Mfg.     Co.,     Toronto. 

Washing-  Machines,   Hand 
Beatty  Bros.,   Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell,    Ltd.,    Hamilton. 
Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Nineteen    Hundred    Washer    To.,    To- 
ronto. 

Wag-on  Jacks 

Richards-WIlcox  Canadian  Co.,  Lon- 
don,  Ont 


Washers 

London     Rolling     Mill     Co.,     London, 

Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Waste  Baskets 
The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 

Water  Bowls  for  Animals 
Beatty  Bros.,   Ltd.,   Fergus,  Ont.,  and 
Winnipeg,    Man. 

Water   Bowls 

Beatty  Bros.,  Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man. 

Well    Curbing 

Pedlar  People,   Oshawa,   Ont. 
Winnipeg     Steel     Granary     &    Culvert 
Co.,  Winnipeg. 

Whisks 

American    Broom   Works,    St.    Basil. 
Boeekh    Bros.    Co.,    Toronto. 
Meakins   &  Sons,   Ltd.,   Hamilton. 
T.    S.    Simms  &  Co..   St   John,    N.B. 
Stevens-Hepner  Co.,   Ltd.,   Port  Elgin. 
Walter    Woods   &    Co.,    Hamilton. 
White   Lead 

Brandram-Henderson  Co.,  Montreal. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
G.    F.    Stephens  &   Co.,    Winnipeg. 
Wholesale    Hardware 
Caverhill,   Learmont  &   Co.,   Montreal. 
H.  S.  Howland,  Sons  &  Co.,  Montreal. 
Lewis  Bros.,   Ltd.,   Montreal. 
Winches 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co.,     Ltd., 

London,    Eng. 
Colonial     Wire     &     Mfg.     Co.,     Ltd., 

Montreal. 
Dominion    Iron    &    Steel    Co.,     Ltd., 

8ydney,  C.B. 
Frost   Steel   &   Wire   Co.,   Ltd.,   Ham- 
ilton. 
B.    Greening   Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 

Uton. 


Northern    Bolt    &    Screw    Co.,    Owen 

Sound.    Ont. 
The   Western   Wire   &   Nail   Co.,   Ltd., 

London,    Ont. 

Wire  Cloth   Display   Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 

Wire  Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 

Wire  Guards 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
McGregor-Banwell    Fence    Co.,    Walk- 

erville,    Ont. 
Wire  Door  Guards 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.        Greening       Wire       Co.,       Ltd., 

Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire   &   Mfg.   Co.,   Montreal. 
Dominion     Iron    &     Steel    Co.,    Ltd., 

Sydney. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Western    Wire    &    Nail    Co.,    London. 

Wire  Mats 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 

Wire,  Bright  Annealed 

Frost   Steel  &   Wire  Co.,   Ltd.,   Ham- 
ilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wire    Goods 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
ervill  e,   Ont, 
Wire  Products 
Canada  Wire  &   Iron  Goods  Mfg.  Co., 
Hamilton. 


The    Dennis    Wire     &      Iron    Works. 

London,  Ont. 
Dominion    Iron    &    Steel     Co.,     Ltd., 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Wire  Springs 
The     Dennis"  Wire     &     Iron     Works. 

London,  Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 

Wire    Stretchers 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Wood  Finishes 

Berry   Bros.,   Walkerville. 
Dougall    Varnish  Co.,   Ltd.,   Montreal. 
Pratt  &  Lambert,   Bridgeburg,   Ont. 
G.    F.    Stephens   &   Co.,   Winnipeg. 

Woodenware 

Boeekh   Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market, 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford, 
Ont. 

Walter   Woods    &    Co.,    Hamilton. 

Woven   Wire   Fencing 

The  Dennis  Wire  &  Iron  Works. 
London,    Ont. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont. 

Dominion  'Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Wrenches 

Frank   Mossberg  Co.,   AtOeboro,   Mass. 
Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Whitman    &    Barnes    Mfg.    Co..     St 
Catharines. 

Wringers 
Beatty  Bros.,  Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
The    Maytag   Co.,    Ltd.,    Winnipeg. 
The    Nineteen    Hundred    Washer    Co. 

Toronto. 

Walter    Woods    &    Co.,    Hamilton. 
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Stephen  Leacock 


contributes  an  article  "Is  Permanent  Peace 
Possible?" — an  excellent  summary  of  con- 
ditions governing  international  relations. 


Robert  W.  Service 


supplies  another  of  his  wonderful  war 
poems  "The  Flowers,"  written  at  the  front, 
where  he  is  driving  a  motor  ambulance. 


Agnes  C.  Laut 


writes  on  "Business-and  the  Fatal  Spiral," 
an  excellent  article  dealing  with  a  serious 
condition  in  business  which  has  developed. 


Arthur  Stringer 
Arthur  E.  McFarlane 
L.  M.  Montgomery 


These  three  well-known  Canadian  authors 
give  brilliancy  and  distinction  to  the  fiction 
contents. 


H.  F.  Gadsby 


contributes  an  article  on  Dr.  Michael 
Clark,  M.P.,  the  Free  Trade  advocate  of 
the  Commons.  f 


All  in  the  August  issue  of  MacLean's  Magazine,  together  with 
a  dozen  other  features,  and.  the  Review  of  Reviews  department. 
Get  a  copy  at  your  news-stand,  or,  better  still,  send  in  your  sub- 
scription.   Yearly  subscription  price,  $1.50. 


August  MacLean's 

The  MacLean  Publishing  Co.,  Limited,   143-153  University  Ave.,   Toronto 


72 


HARDWARE    AND    METAL 


Jul}  15,  1916. 


Ross  Sporting  Rifles  Replace 
Finest  European  Models 


The  finest  shots  and  rifle  "cranks 
Sporting  Rifle.  It  has  passed  success 
mitted  it  to. 

The  high  velocity  and  conseque 
with  misses  due  to  errors  in  distance  j 
.280  Copper  Tube  Expanding  bullet 
Ross  .280  Rifles  retail  at  $55.00. 

No  stock  of  rifles  is  complete  wit 
and  the  Ross  2.2  Cadet  Rifle.  The  .30 
tary  or  Sporting  Ammunition  and  is  v 
The  .22  Cadet  Rifle — the  official  arm  o 
use  on  camp  or  trail,  or  as  a  target  rifl 


'  are  buying  and  using  the  Ross  .280 
fully  the  severest  tests  they  have  sub- 

ntly  low  trajectory  practically  do  away 
udging,  while  the  shock  of  the  Ross 
(patented),  will  fell  the  largest  game. 

hout  the  Ross  .303  Sporting  Models 
3  uses  the  easily  obtainable  .303  Mili- 
ery  popular  with  Canadian  sportsmen, 
f  Canadian  Cadet  Corps — is  ideal  for 


For  catalogue,   discounts,   et:.,  write 


Ross  Rifle  Co., 


Quebec 


Buy  SAWS  That  Will  Make  You  the  Most  Money 

ATKINS 


Write  to  the  nearest  address  below.  Ask  for 
our  proposition  "H.M," — A  co-operative  plan 
for    increasing     your     Saw     sales     and     profits. 


We  make  the  finest  line  of 
Braces  in  the  world. 

E.  C.  ATKINS  &  CO. 


MAKERS  OF  STERLING  SAWS 


Factory     Hamilton,  Ont. 


Vancouver  Branch— 109  Powell  Street 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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FIRE  DOOR  TERNE  PLATE 

For  Covering  Fire  Doors.     Every  Sheet  Stamped. 
Conforms  in  all  respects  to  National   Board  of  Fire  Underwriters'  requirements. 


Large  Stock 


Close  Prices 


The  Roofers  Supply  Co.,  Ltd.,  Toronto,  Ont. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


MANUFACTURED 
SOLELY   BY 


/UFKiN  GOODS 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  these  lines 

the Iufkin Rule (?o.  ofQanada^Ltp. 

W/JVDSO/tONT. 


can  give  you  the  very  best  of  service  and   satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR   CATALOGUE. 


"MADE  IN  CANADA" 


©fte 


n 


$tate 

Ware  to  be  Proud  of 

Canadians,  and  Canadian  jewelers  in  particular, 
may  well  be  proud  of  the  King's  Plate — super- 
fine silverware  entirely  made  in  Canada.  In 
quality,  design  and  price  it  challenges  the 
finest  imported  lines. 

The  Niagara  Pattern 

The  Niagara  Pattern,  illustrated  here,  is  a 
deservedly  popular  design  of  the  King's  Plate 
— guaranteed  plated  on  an  18  per  cent,  base, 
reinforced  in  parts  most  exposed  to  wear.  An 
exquisite  design  in  a  superior  quality  at  a 
moderate  price. 

McGlashan,  Clarke  Co.,Ltd . 

Niagara  Falls,  Ontario 
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Develop  Sales  by 
Systematic    Effort 

Other  dealers  are  following  our  sales 
suggestions  profitably —so  can  you. 

Tell  us  your  troubles  and  suggest 
what  we  can  do  to  help  you  sell 
more  Cement. 

Publicity  Department 

Canada   Cement   Company 

Montreal 


Limited 

399  Herald  Building 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES BriSht.  annealed,  oiled  and  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES -WIRE  NAILS    WOOD  SCREWS 
PUMP  RODS -Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON   and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 

Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


M 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Yg  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 
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NO.  435.  SLIDING  FOLDING  DOOR 
Set  of  fixtures,  opening  12x8  feet, 
IS  inch  doors.  List   $50.00. 


NO.  435.     FIXTURES  FOR  SLIDING-FOLDING  DOOR 

Door  made  in  four  sections,  folding  back  as  shown. 
A  very  desirable  arrangement,  highly  recommended. 
Perfect  control  —  no  accidents.  Can  be  operated 
electrically   if  desired. 

NO.  235.  FIXTURES  FOR  ANGLE  DOORS 
Door  is  carried  across  the  corner  to  lie  flat  against 
wall.  Single  or  double.  Thousands  in  use,  always 
satisfactory. 


GARAGE  DOORS 


Set  of  fixtures  for  9  foot  single  door, 

1        inches  thick.  List    $15.00 


It  costs  no  more  to  hang   them    RIGHT  than  to   hang    them  on    hinges. 


NO.   251.        FIXTURES    FOR     PARALLEL 

DOORS. 
Doors  may  be  hung  in  continuous  series  of 
any  length.  Double  track  with  weather- 
strip. Three  weights.  Easy  adjustment. 
Hangers  run  inside  of  track.  Special 
brackets  to  meet  all  requirements. 


The  ordinary  spring  door  sags,  and  is  the  cause  of 
frequent  accidents. 


It  is  the  NEW  IDEAS  a  man  gets  that  make 
for  progress. 

It  is  the  NEW  GOODS  he  sells  that  increase 
profits. 

Dont  wait  for  the  demand  to  come  —  create  it. 
We'll   help. 

First  Step  —  get  the  book  "Garage  Door  Equip- 
ment." 

Kichards  Wilcox* 

pE£3  Canadian  Company, lib 

IS  London,Ontario. 


NO.  Fl. 


FIXTURES  FOR  FLUSH  SLIDING 
DOORS. 

Door  Slides  in  the  usual  manner,  but  fits 
into  jamb  like  a  swing  door,  perfectly  tight 
and  weather-proof.  Keeps  garage  warm.  Only 
sure  method  of  hanging  flush  sliding  doors. 
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HELPING  YOU  TO  MAKE 

YOUR  DISPLAYS 

PAY 


HERE  are  three  new  snappy, 
sales-producing  Carborundum 
Displays  that  will  make  your  win- 
dow and  counter  showings  pay  you 
dividends. 

The  Carborundum  Display  Racks 
for    the   Carborundum    Knife 
Sharpeners,  Razor  Strop  Dressing 
and  Pocket  Hones 

They  are  lithographed  on  steel  in 
five  colors.  They  are  bound  to  attract, 
bound  to  help  your  sales  because 
you  have  the  display  and  the  goods 
together. 

These  are  but  three  of  the  many  Car- 
borundum Advertising  Displays  and 
sales  helps.  Can  we  tell  you  about  the 
others? 

THE  CARBORUNDUM  COMPANY 

NIAGARA  FALLS,  N.  Y- 
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DO  YOU  USE   UNIVERSAL 
ELECTRIC  HOME  NEEDS? 


No.  E921.     Electric   Chafer. 


No.  E9136.    Electric   Urn. 


No.  E9-16.    Electric  Toaster. 


"pv  OES  your  wife  do  her  work  at 
-L'home  in  a  cool  and  sensible 
manner  with  the  aid  of  Universal 
appliances?  Or  does  she  toil 
through  the  heat  of  the  summer 
days  with  old-fashioned  methods 
while  her  husband  sells  Universal 
Electric  Home  Needs  at  the  store? 


Even  though  she  may  have  a  few 
appliances  in  use,  see  that  she  is 
completely  equipped  for  the  hot 
weather.  First,  be  sure  that  your 
own  home  is  equipped  for  comfort, 
then  with  increased  knowledge  and 
enthusiasm  extra  Universal  sales 
will  follow. 


No.    E9081.     Electric    Iron. 


No.  E9841.     Electric  Portable  Range. 


No.   E9435.     Electric   Percolator. 


Canadian  Representatives:  A.  MacFarlane  &  Co.,  Montreal 

LANDERS,   FRARY   &  CLARK 


{universal^ 


NEW  BRITAIN,  CONN. 


/universal] 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"LEWISITE"        is  backed  up  by  LEWIS  BROS.,  Limited        "LEWISITE" 


The  weight  of  LEWISITE 
Roofing  is  40,  50  and  60  lbs. 
per  square  for  1,  2,  3  ply 
respectively. 

This  is  5  lbs.  heavier  than 
any  other  brand  of  prepared 
roofing  sold  in  Canada. 

LEWISITE 

is  made  from  pure  Wool,  Felt 
and  Trinidad  Asphalt,  and  this 
is  all  you  pay  for. 

Many  brands  sell  at  much 
higher  prices. 

None  are  better  and  all  are 
lighter  in  weight. 


"LEWISITE"     Supplied  with  cement  and  nails     "LEWISITE" 


LEWIS   BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  AND  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  AND  GLASS 


//  interested,  tear  nut  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a   complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and   represent 

best   designs    and    highest   standards    of  workmanship,   regardless   of  price. 

Some  styles   of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper   plated   and   polished   before  nickeling,   thus  giving  a 

higher   finish,   which   lasts   much   longer   than    ordinary   plating.      The   utmost  care  is   used   in   grinding  and    tempering   the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.      No.    00   and    No.    000   Shaver   for 

beard   and   neck   trimming,   are  clippers 

of  the  utmost  lightness  and  refinement, 

not    paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,  retailing  at 
about  $1.50. 


No.   00   SHAVER 
A   light   and   elegant  Clipper   for    beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hiiger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


To^the    Canadian    Hard  war  eman 
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We  manufacture  a  line  it  will  pay  you  to  push.     See  if  there  is  not  something  in  this 
list  vou  can  handle. 


Tinsmiths'  Snips 
Bench  Shears 
Rivetting  Hammers 
Setting  Hammers 
Soldering  Irons,  all  sizes 


Punches  and  Chisels 
Hollow  Punches 
Rivet  Sets 
Gasoline  Firepots 
Charcoal  Firepots 


Gas  Firepots 
Steel  Letters  and  Figures 
Cutting  Nippers 
Wire  and  Rod  Cutters 


In  addition  to  the  above   we  make   a   complete  line  of  Tinsmiths'  and  Sheet  Metal 

Workers'  Tools  and  Machinery  for  handling  from  the  lightest  tin  to  the  heaviest  Sheet 

Metal. 

Our  Goods  are  Made  in  Canada  by  Canadian  workmen  and  Canadian  Capital. 

The  Brown -Boggs  Co.,  Limited,  Hamilton,  Canada 

Tinsmiths  Tools,  Sheet  Metal  Working  Machinery,  Dies,  Canning  Machinery,  etc. 

Western  Representatives:  Messrs.  Bissett  &  Webb,  Limited,  Winnipeg  and  Edmonton 


//  interested,  tear  nut  this  naqe  and  keep  with  Utters  to  be  answered. 
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THIS  new  Starrett 
Micrometer  in  every 
respect  of  quality  and  accuracy  is  up 
to  the  standard  so  rigidly  maintained  in  all 

^^^^      M  TRADEMARK  A    £  ^TT^  A' 

starrett  Tools 


dec    U.S.    PAT  OFF 


The  price  is  the  lowest  of 
all  Starrett  Micrometers. 
For  the  workman  who 
seldom  uses  the  decimal 
equivalents  the  Yankee 
meets  every  requirement. 


Every  mechanic,  every  ap- 
prentice, will  want  this  higjh. 
£rade  Starrett  Micrometer 
which  sells  at  a  very  low 
price.  Dealers  should  antic- 
ipate this  demand. 


We    deal    direct  with   hardware   stores.     Write   for   circular    describing   the  Yankee 
Micrometer,  and  Complete  Catalog     21-M.A.        prices  and  terms. 

THE  L.  S.  STARRETT  CO.,  ATHOL,  MASS. 

"The  World's  Greatest  Tool  Makers" 

LONDON  NEW  YORK  CHICAGO 


//  interested,  tear  out  this  page  una  keep  with  letters  tu  be  answered. 
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PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

'  It  s  n   Pink  any- 

Manufacturers  of   Lumber  Tools  tv:ty  you  take  it, 

PEMBROKE  -  -  ONTARIO  Peavey8  ,„udebeat 


STANLEY   NO.  50  PLOW,  BEADING  AND 
MATCHING  PLANE 

This  is  a  very  handy  tool  for  light  work,  and  will  sell  readily 
if  properly  displayed. 

With  each  Plane  are  furnished  7  plow  and  dado  bits,  7  bead- 
ing tools  and  a  tonguing  tool. 

The  Plane  is  handsomely  nickel-plated  and  weighs  only  3V2  lbs. 

Stanley  Rule  &  Level  Co. 

New  Britain.  Conn.  U.S.A. 


More    Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MaoLean  Representatives.  To-day 
there  are  in  Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life.  You  supply  us  the  time,- — we'll  supply  you 
the  money.     Write  for  full  particulars. 

The  MacLean  Publishing  Co  ,  Limited 
Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


PEERLESS 


ORNAMENTAL 
FENCING 


It's  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  strength  and  tough- 
ness   left    in.     Heavily    galvanized.     Every    intersection    is 
eked  together  with  a  Peerless  clamp.    Top  and  bottom 
wires  of  Peerless  Poultry  Fencing  are  extra  heavy — 
tra    strong.     Consequently  fewer  posts    are    re- 
quired.  Peerless  fencing  can't  sag — can't  rust— 
can't  get  out  of  shape  —  can't  help  giving 
absolute   satisfaction. 

You  can  sell  our  fence  with  a  clear 
conscience   and  make   money,  too. 
Send  for  our  dealer**  proportion,     It's  at- 
tractive.    It -will  interest  you.   It'  j  well 
worth  a  stamp.     Send  todaj. 

.The  Banwell-Hoxie  Wire 
Fence  Co.,  Ltd. 
Winnipeg,  Mm. 
Hamilton, 
Ontario 


w 


Parrot  Cages 

The  cage  that  satisfies  both  the  consumer  and  dealer 
at  once.  The  former  demands  quality,  the  latter  — 
profits 

The  cups  are  of  tinned  iron,  non-rusting  and  inde- 
structible. 

Order  a  stock  for  May  and  June — the  parrot  season. 

THE    ANDREW  B.  HENDRYX  CO. 

New  Haven,  Conn. 
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SAMSON  FARM  TOOLS 

will  help  you  build  a 
good  reputation  with 
the  trade  that  buys,  not 
once,  but  regularly. 

ABSOLUTELY     GUARANTEED 


H.  S.  HOWLAND  SONS  &  CO. 

LIMITED 

WHOLESALE  HARDWARE 

TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Buy  Your  Hinges 

^^  Packed  With   Screws 

m\^  m  ONE  pAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "      "  SC  904 

Heavy  Strap  Hinges "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "       "      "       SC  935 
Corrugated  Tee  Hinges. .   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

oVHiS    u;s      516    3S    UN    I      fl 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed   in   this    attractive    and   common-sense 
No.  SC  935  manner. 

For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 

CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Brass  Railings 

Are  a  Protection  and  Finish 
for  Any  Building 

Every  modern  office,  church  and  theatre  is  having 
them  installed. 


They  are  attractive  and  sanitary. 
There  is  an  opening  for  this  line  in  your  district. 
Doubtless  you  have  had  inquiries  already. 
We  specialize  in  rails.      Take  advantage  of  our  experience. 

Prices  and   Sketches  upon  Receipt  of  Specifications. 


The  James  Morrison  Brass  Mfg.  Company,  Limited 


93-97  Adelaide  Street  West,  Toronto 


//  interested,  tear  oat  this  page   and  keep  with  letters  to  be  answered. 
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PRODUCTS 


*»Jt 


"HAMILTON"  PIG  IRON 

BASIC,  MALLEABLE  AND  FOUNDRY 

IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNF.LS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,   ETC. 

Steel.  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered  Liquor 

Bright,  Galvanized  and  Tinned.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Nails,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 

NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE  HARDWARE 

Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and  Couplings. 

SCREWS 
Wood  and  Machine  Steel,  Brass  and  Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty. 


The  Steel  Company  of  Canada,  Limited 


e</ 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page  nnd  keep  with  letters  to  he  answered. 
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PREMIER 
LEADER    With 
Reservoir     and 
High    Closet  — 
Coal    or    Wood 


DAVIDSON'S 

PREMIER  LEADER 

Steel  Range 

The  greatest  value  in  a  steel  range  on  the  market. 
Remember  the  Premier  Leader  is  sold  at  a  remarkably 
low  price.  We  got  it  out  with  the  intention  of  making 
it  not  only  a  "Leader"  by  name,  but  a  "Leader"  with 
the  people  of  Canada. 

The  oven  is  made  of  heavy  steel,  strongly  braced  to 
prevent  warping. 

The  top  is  made  in  sections  and  all  centres  and  covers 
are  strongly  ribbed. 

The  body  is  made  of  heavy  steel  and  all  lined  with 
asbestos. 

The  nickelled  trimmings  are  neat  and  easy  to  clean. 
Now  is  the  time  to  get  after  the  stove  business.  Order 
a  sample  Premier  Leader  and  you  will  be  surprised 
with   the  stove  sales  you  will  make  this  coming  fall. 

The   Thos.  Davidson   Mfg. 
Company,  Limited 

Toronto  MONTREAL  Winnipeg 


Time  to  Order 

FREEZERS 

They  are  always  in  season.  THE  LIGHTNING, 
GEM  or  BLIZZARD  in  your  window  is  an 
index  to  your  business  and  creates  confidence 
that  means  increased  trade  of  the  highest 
quality.      Any    Jobber    can    supply    you. 


— how 


Be  sure  to  add  the  LIGHT- 
NING CHIPPER.  You 
can  sell  one  to  every 
housekeeper  who  makes 
ice  cream.  Just  show 
them  how  easy  and  quick- 
ly it  chips  a  block  of  ice 
into  small,  uniform  pieces, 
much  easier  it  will  be  to 


make  ice  cream  at  home. 


The  Blizzard  being  a  single 
action  Freezer,  is  cheaper  in 
price  and  sells  well  with  either 
the  Lightning  or  Gem. 

Let  us  send  you  free  some 
attractive  window  show  cards 
and  hangers,  or  electros  for 
local  advertising.  Mention  the 
style  you  are  handling. 


NORTH  BROS.  MFG.  CO.,  Philadelphia,  pa. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGGINS,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULL,  Montreal,  Que. 
HARRY   F.   MOULDEN,   Winnipeg,   Man. 
GEO.  W.  LAIDLAW,  Vancouver,  B.C. 


Something  Every  House- 
keeper Should  Buy 


THE   JiONITOte 

R>OTARY  LAWN 

CLOTHES 
DRYER,. 


It  carries  150  ft. 
of  Line  and  every 
line  is  within  easy 
reach.  Stand  in 
one  spot  to  hang 
out  a  large  wash. 

No  tramping 
through  the  mud, 
carting  a  heavily 
loaded  clothes  bas- 
ket around  the 
yard. 


The  Lines  Come  to  You 

No  soiled  clothes.    No  dirty  lines.    No  obstruction  on  lawn 
or  yard.     No  trouble  to  set  up  or  take  down. 

"A"  105  Ft.  Line 


2  styles 


J"A" 
l"B" 


150 


MADE  BY 


Cummer-Do  wswell,  Limited 

HAMILTON,  ONT. 


A    Distinctive    Furnace    That 
Brings  Distinctive   Business 


SELL  a  furnace  that  is  easily  sold — one  with  many 
distinctive  talking  points;  one  that  combines 
all  excellences.     Sell  the  KIR-BEN. 

Here  is  a  furnace  built  to  last  for  many  years;  one 
so  designed  as  to  take  from  the  fuel  its  full  heat, 
and  deliver  it  through  the  hot-air  pipes,  and  not  up 
the  chimney;  a  furnace  thoroughly  well  made,  simple, 
easy  to  operate,  and  easy  on  fuel.  In  short,  a  per- 
fect furnace,  scientifically  designed  and  absolutely 
satisfactory.     A  good  furnace  to  be  agent  for. 


Study  this  cross-section  photo  illustration,  but  better 
still,  write  us  for  our  illustrated  catalogue  No.  6, 
which  illustrates  and  fully  describes  Kir-Ben 
Furnaces. 

KIR-BEN,  LIMITED 

ALMONTE,  ONTARIO 


Kir -Ben   Agency   is   the  Best 


If  interested,  tear  ont  this  page  and  keep  with  letters  tn  be  answered. 
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Our  Conductor  Pipe  and  Eavestrough  fit  easily 
and  require  little  solder. 

Elbows,    Skylights,    Valleys,    Ridge   Roll,   Ventilators   and    CORRUGATED   IRON. 
We  also  carry  a  large  stock  of  Galvanized  Sheets. 


WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT  IT 


WHEELER  &  BAIN 


179  KING  STREET  EAST 
108  GEORGE  STREET 


TORONTO 


Draw    Profitable    Business 


ADAMSQN    Vulcanizers 

MODEL  "S"  FOR  PRIVATE  GARAGES  AND 
REPAIR   SHOPS.     The   money-maker   for   the 
repair    man.      The    Adamson    oper- 
ates   different    from    all    other    vul- 
canizers— no    steam    or    elec- 
tricity   is    required.      It    is 
absolutely     automatic — does 
lot   require   watching   or   re- 
gulating.    NO   DANGER   OF 
BURNING      OR      RUINING 
THE      TIRES.      AS      WITH 
OTHER     VULCANIZERS. 
Willi   our  Model   "S"  a  cut  12  inches  in  length  is   repaired 
in  15  to  20  minutes. 

There     are     over     one     million 

ADAMSON 
Repair  Gum 

Is  essential  to  the  operation 
of    Adamson    Vulcanizers  to 
obtain  the  best  results.     Its 
exclusive    qualities,    and    ad- 
vantages    are     a     guarantee 
against     failure. 
N  o  '   cement     i  s 
necessary.      "It 
makes     repair 
work    a    pleas- 
ure." 

Write  tor  at 
tractive  dealers' 
proposition  o  n 
complete  line.  Made  in  Canada 

ADAMSON    MANUFACTURING    CO. 

67   Bay   Street   North,  HAMILTON,   ONT. 


in    u»e — severa!  times  more 

than  all  other  makes  com- 
bined. 

YOU'LL  FIND  THE  DE- 
MAND AND  PROFIT  BE- 
YOND YOUR  EXPECTA- 
TION. 


CHATILLON   SCALES 


are  second  to  none.  They  are  made  in  every 
style  and  capacity  for  every  purpose — strong, 
durable  and  accurate. 

They  will  bear  the  most  critical  Government 
inspection. 

We  also  make  a  great  variety  of  scales  to 
order,  for  special  purposes  and  in  various 
capacities. 

Scales  for  testing,  counting,  estimating,  etc. 

JOrirtrj-fAi'lLLONGSOrt.S 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  1835 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Quality  M  ETAL L I C F»s* 

SHINGLES      SIDING     CEILING     COR  RLkG  ATE  D  IRON     TROUGH  and  PIPE     SKYLIGHTS 


We  are  selling 

M-R-CO.  Die-Stamped  Eavetrough 

to  scores  of  men  who  formerly  made  their  own  trough.     Why  do  they 

buy  it?     Simply  because 

they  find  it  saves  them  money ! 


The  joints  fit  as  though  they  grew  together.  Saves  two-thirds  of  the  labor  and  one-half 
of  the  solder.  And  there  are  fewer  joints,  too,  because  M-R-Co.  Die-Stamped  is  made  in 
10  foot  lengths.     Correct  Shape. 

TRY  "DIE-STAMPED"    ONCE— YOU    WILL    NEVER    GO   BACK  TO    THE   OLD    KIND 


M-R-Co.  pipe  is  straight  and  true  with  a  wide,  tight  seam 


The  Metallic  Roofing  Co., Limited 

TORONTO      MAN  WINNIPEG 


Wrought  and  Steel  Pl^ 

WASHER'S 

of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


w 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England         LIMITED 

Also  LONDON,    CLASCOW,  CAPE  TOWN  and  8YDNEY,  N.8.W. 

Contractors  to  the  Admiralty  and  War  Office 

Original  Patentees  and  Manufacturers  of 

CARTLAND'S  PATENT  HELICAL,  CLIMAX,  AND  RELIABLE 
DOOR  SPRINGS 


5753     IRON 

3  in 4/9 

4  "     ....   7/- 

5  "     9/6 

5T54   BRASS 

3  in 7/6 

4  "     10/6 

5  "      14,6 

per  pair. 

HP  2401 

■   With  2  in.     « 
Shoe, 
21/-   each. 


5355     IRON 

4  in 28/- 

5  "      ....39/- 

6  "      ....48/- 

5356   BRASS 

4  in 48/- 

5  "     66/- 

6  "     78/- 

per   dozen. 


2860 

With  2  in. 
Shoe. 
28/6  each 


Manufacturers   of  every   description   of 

BUILDERS'      CABINET.      FANCY      AND 
NAVAL      BRASS FO  U  N  DR  Y 

FANLGHT    OPENERS    AND    GEARINGS    OF    EVERY    KIND 


Architects'    Own    Designs   and    Special    Requirements   Carefully 
Executed. 

Our    new    Catalogue,    fully    illustrated,    mailed    free    on 
application  to   Wholesale   Hardware   Merchants. 

Canadian  Agents— Eastern :  Geo.  H.  Smith,  39  Adelaide  St.  W., 

Toronto. 

Western:   W.   T.   McArthur  &  Co.,   1128  Homer  St.,   Vancouver, 

B.C. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


14  HARDWARE    AND    METAL  July  22,  1916. 


An  Appeal  to 

Men  of  High  Calibre 

HAVE  you  thought  of  this? — that  any  advance  in  a  Nation's  Commerce,  or  Civiliza- 
tion or  Spirit  is  due  solely  to  advances  in  these  directions  by  many  individuals;  or 
to  put  it  more  definitely,  by  the  Common  people.  The  spirit  or  impulses  of  leaders  must 
pass  downward — to  the  Common  people. 

This  truth  is  of  importance  to  us  in  Canada.    We  make  progress  in  this  or  that 
direction  only  as  the  multitude  is  bent  in  this  or  that  direction. 

YOU — perhaps  your  name  is  John  Brown — must  deliberately  seek  to  advance  yourself 
in  the  direction  of  ideals.  Then  you  will  fire  another  to  do  likewise,  and  he  in  turn 
will  start  another  going  forward ;  and  so  on  and  so  on,  until  a  mass  is  energized  and  is 
moving  ahead  towards  higher  achievements. 

This  means  that  a  heavy  burden  of  obligation  rests  on  every  single  one  of  us, 
if  Canada  is  to  advance  in  high  and  good  ways. 

HERE  is  a  practical  application — you,  as  a  business  man,  must  consciously  and 
deliberately  seek  to  be  a  bigger  business  man,  if  you  would  see  our  good  country  as 
a  whole  advance. 

As  a  business  man  engaged  in  the  manufacture  or  distribution  of  merchandise,  you  must 
be  well  informed  with  a  vision  of  Canada's  business  world  wider  than  the  bounds  of  the 
business  which  provides  you  a  livelihood;  and  a  fuller  knowledge  of  what  is  being  done, 
thought  or  said  in  the  larger  business  world  that  incorporates  your  own. 

This  wider  vision  and  fuller  knowledge  can  be  Then  when  you  have  about  made  up  your  mind 

procured  from  a  reading  each  week  of  The  Finan-  what  to  buy,  The   Post's   Investors'  Information 

cial  Post.     (Price  $3.00  for  52  issues).  Bureau  will  give  you  a  careful  analysis  of  these 

securities  and  its  opinion  respecting  them. 
No  other  single  paper  perhaps  will  serve  you  so 
soundly  and  broadly.  We  put  it  to  you  that  if  you  admit  the  truth  and 

force  of  what  we  have  said  above,  the  logical  thing 
How:  By  guiding  you  in  your  investments^  It  is  is  to  subSCribe  to  The  POST.     In  this  way  you 

often  harder  to  invest  money  wisely  than  it  was  take  a  neCessarv  step  in  the  direction  of  larger 

to  earn  it.     The  successful  purchase  of  securities  progress, 

requires  long  study  of  investment  matters. 

This  is  a  high  appeal  to  minds  and  men  of  high  calibre' — men  who  have  the 
will  and  courage  to  follow  the  biddings  of  their  convictions. 
Therefore,  we  expect  many  to  sign  and  return  the  form  below : 

THE  FINANCIAL  POST 
OF  CANADA 

143-153  University  Ave.  Toronto 

1916. 

THE  FINANCIAL  POST  OF  CANADA, 
143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    I  will  remit  $3.00  to  pay  for  my  subscription  on 
receipt  of  bill. 

Name Address 


July  22,  1916. 


HARDWARE    AND    METAL 


15 


Jk 


Using  .303  Calibre  Service  Cartridges. 


ROSS 
REPEATING 
RIFLES 

Wonderfully  accurate  on  long  range  shooting. 


GENUINE  SMITH  & 
WESSON  REVOLVERS 

COLT'S  REVOLVERS 

IVER  JOHNSON  REVOLVERS 


AUTOMATIC 

PISTOLS 


in  Savage,  Colt  or  Harrington  and 
Richardson  makes. 


This  is  no  time  to  offer  inferior  weapons. 
Send  to  us  for  the  best  there  is  in  firearms. 


CAVERHILL,  LEARMONT  &  CO. 

MONTREAL 


The  Best  Protection  for  Our 
Industries  and  Institutions 

WINCHESTER 
RIOT  GUNS 

Six  shot  capacity.     Each  cartridge  contains  9  man-stopping   pellets 
or  54  bullets  in  one  loading.     All  this  can  be  fired  within  one  minute 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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50 

YEARS 

INTHE 

.BUSSNESSi 


Success  Breeds  Success 

Nicholson  Files  aie  made  by  a  firm  with  50  years'  experience, 
whose  annual  capacity  is  60,000,000  files  a  year,  distributed  over 
4.000  different  patterns. 

Nicholson's  direct  and  control  every  manufacturing  process,  from 
raw  material  to  finished  file.  Their  workmen  are  expert,  and  their 
product  is  acknowledged  superior  the  world  over.  90%  of  all  files 
sold  in  Canada  are  Nicholson-made  and  are  one  or  other  of  the 
-Famous  Fivi  . 

Kearney  &  Foot,  Great  Western, 

American,  Arcade, 

Globe 

(Made  in  Canada) 

If  you  want  more  of  the  file  business  in  your  locality,  write  us  for 
'■■it.iii  gue  and  a  copy  of  "File  Filosopliy"  and  say  you  would  like  our 
r.s  istance,  and  yon  will  get  it. 

NICHOLSON  FILE  CO. 

PORT    HOPE        (Jobbers  Everyw)  ONTARIO 


OVER 

63,000.000 

FILES 

A  YEAR 


C.  J.  SHURLY 
President 


R.  F.  SHURLY 
Vice-President 


FRED.  SHURLY  H.  W.  BRYNE 

Gen.  Manager  and  Treas.  Gen.  Superintendent 


M.  M.  PARKS 
Secretary 


Selling   Quality   Goods   is   the   greatest  asset   to   any 

Hardware  Merchant 

Quality  behind  the  selling  of  your  lines  en-  Our  goods  meet  the  highest  standard  and  make 

hances  your  reputation  and  business.  you  good  profits. 

Write  for  full  particulars. 


R.  H.  SMITH  COMPANY,  LIMITED 

Est.   1855 


ST.  CATHARINES,  ONT. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word 

with  a  Want  Ad.  in  this  paper. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


July  22,  1916. 


HARDWARE    AND    METAL 


17 


mmmm^ 


i 


,    '  ••■■   ■,-■'•■■■•■■•■■■•      -       -■••   ■'     ;,-;-  :     'vJ 


'W'te-'^.-^ 


.-.■. 


This  is  the  season  when  men 
and  women  are  seeking  a 
healthful  and  instructive 
diversion — something  that  will 
relieve  the  tension  of  fatigued 
bodies  and  tired  nerves. 

Dominion  Hand  Traps 
Canadian  Black  Birds 

AND 

Dominion  Shot  Shells 

fill  all  the  requirements  for  a 
week  end  or  even  a  half  day 
of  sport. 

The  trap  is  constructed  on  the  correct 
principles  to  throw  targets  in  the  same 
manner  as  game  birds  fly.  Dominion  Hand 
Traps  carry  our  usual  guarantee. 


i  ! -*•■-••••  m 


« 


Dealers  have  an  opportunity  by 
the  sale  of  Dominion  Hand 

material 


I.,, „■•&■■■■:■■" 
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The    "BRITON"     Door    Check 
and    Spring 


"INVINCIBLE" 

Floor  Spring 


"HELICAL"    Door    Spring 


Regulating 
Spring    Hinge 


There  is  an  abundance  of  profit  and 
satisfaction  in  selling 

NEWMAN'S  LINES 

of  SPRING   HINGES,  FLOOR  HINGES,  DOOR  CHECKS  and  SPRINGS  OF 
ALL  KINDS,  PANIC  BOLTS,  FANLIGHT  GEARING,  Etc. 

Be  sure  to  get  lists  and  jull  particulars  now 

WM.  NEWMAN  &  SONS,  Limited 

BIRMINGHAM,  ENGLAND 

ENQUIRIES  TO 

FREDERIC  SARA  &  COMPANY 

326  Ninth  Ave.  West,  Calgary,  Alta. 


Bod    Spring 


The  Maytag  Multi- 
Motor  Washer 
Complete  with 
Engine  and  Swing- 
ing Wringer. 


The    Maytag    Hand    Power    Washer 

Makes  Easy  the  Heaviest 

Family  Washing. 


Have  YOU  joined  the 
army  of  wide-awake 
dealers  who  are  hand- 
ling our  line  of  washers? 


In   addition   to  the  above  are  two  other  washers,   "The   Maytag  Power"   equipped  with 
pulley    to    be    run   with    separate    engine,  and    "The    Maytag    Electric"    which   are    the 

Four  Best  Washing  Machines  in  the  World 

Write  for  prices  and  particulars  re  exclusive  contract  and  do  it  to-day — NOW. 

The    Maytag    Company,    Limited,    Winnipeg 


//  interested,  tear  out  this  pace  and  keep  with  letters  to  be  answered. 
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GARDEN   TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The  quality  is  of  the  best 
and  they  are  beautifully  finished.  We  are  putting  in  hand  large  stocks  for  the  coming 
season,  and  we  ask  you  to  give  us  a  trial  order,  Our  Garden  Shears  are  so  well  known 
that  they  need  no  advertising;  our  other  tools  will  be  found  equally  satisfactory. 


Established 
in    1803 


=3— 


LMllMllllbiUU, 


3 


No.   5817— "Ideal"    Reft-d.    Bake. 


Me.    S417 — Garden    Shears. 
Guaranteed     "Fast     Handles.' 


^*RL 


.PATE NX- 


WARD  &  PAYNE,  SHEFFIELD 

CABLES:    WARD.  SHEFFIELD. 


No.    5757 — The   "Perfect"    Patent    Dutch    Hoe. 

SHERMAN  F.  AINSLIE,  Spadina  Avenue,  Toronto. 

ANTHONY  FERGUSON.  LTD..  1  ISO  Hamilton  St.,  Vancouver.  B.C. 

ALEXANDER  GIBB.  3  St.  Nicholas  St..  Montreal. 


CELEBRATED 


IXL 


CARVERS 


Greatest 

Range 

of 

Selection 


GEO.  WOLSTENHOLM  &  SON 

SHEFFIELD,    ENGLAND 


Finest 
Quality 

and 
Finish 


Stocked  by  AH  Leading  Jobbers 
A.  MacFarlane  &  Co.?  Ltd.,  Canadian  Representatives 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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STERLING 
FURNACE 

CARLETON  PLACE       WINNIPEG 

Heat  -  Retaining  Apron 

SOME    furnaces   heat   the   house,    others    heal    the    cellar.      With    the 
common    furnace   from    30   io   50   per   cent,    of   the    heat    generated 
escapes   Into   the   basement.     This   is   impossible   with    the   '•STER- 
LING," and  that  because  of  the  '•HEAT-RETAINING  APRON." 

Why  the  Apron  is  Heat-Retaining 

For  the  simple  reason  that  it  intercepts  the  heat  that  would  other- 
Wise  be  wasted,  into  the  cellar  and  holds  it  inside  the  furnace  until 
the  passing  air  absorbs  it  and  carries  it  Into  the  room. 
In-  a  Furnace  which  has  no  Heat  Retaining  Apron  the  heat  radiated 
by  the  flrepot  passes  across  the  casing,  which  is  the  nearest  "direct 
object,"   and   the  casing   gives  off   this   heat   into   the   cellar. 


Due  air  current  passes  through  the  Draft  Door  in  front, 
passes  through  the  Ashpit  "a,"  theu  through  the  Coal 
"b,"  and  out  into  the  Combustion  Dome  "c,"  where  it 
mixes  with  the  gases  and  burns  them;  finally  into  the 
Radiator  "A,"  and  round  through  the  Radiator  "e"  into 
the  Smoke  Pipe  "f,"  and  so  up  the  Chimney.  This  air 
is  used  only  for  combustion.     It  cannot  enter  the  rooms. 

Send  for  our  Booklet,  describing  fully  the  merits  of  the  Heat-Retain- 
ing Apron.  Its  simplicity  and  .efficiency  makes  one  wonder  why  it 
was   not   thought  of  and   embodied    in   furnace   construction    long   ago. 

Frankly,  we  want  you  to  act  as  the  Sterling 
Agent  in  your  territory.  You  cannot  possibly  get 
a  better  Furnace  to  sell,  or  a  furnace  that  will 
sell  other  furnaces  after  it — this  on  customers' 
recommendations. 

Write  us   for   our   proposal. 

Findlay  Bros.  Co.,  Ltd. 

CARLETON  PLACE         and         WINNIPEG 


C  TRADE;  ^|m^ 

HICACQ 
HARK  ^H   W? 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 


offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send  for  Catalogue  M  32.    It  fully   Illustrates   and    describes 
the    most    complete    line    of    Spring     Hinges    manufactured. 

Chicago  Spring <Buti  (Tompatj^, 


CHICAGO 


NEW    YORK 


Brooms 


of 


Quality 


may  always  be  had  by  ordering 
our  brands.    We  have  them  at 

$3-25,  $3.50,  $3-75,  $4-00, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5 -50,     $6.00     per     dozen. 

FACTORY  and  MILL 
Brooms  $4.00,  $4.50,  $5.00 
per  dozen. 

Walter  Woods  &  Co. 

HAMILTON  and  WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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This  symbol  is  a  Guarantee  of  Quality  in 
Rubber  Goods. 

It  represents  the  largest  manufacturing 
concern  of  Rubber  Goods  in  Canada,  and  in 
the  British  Empire. 

It  distinguishes  the  best  "Made  in 
Canada"  line  of  Rubber  Goods  for  the  Hard- 
ware Trade. 

It  Stands  for  the  Quickest  Service  within 
your  reach.  Don't  accept  our  statement  for 
this  fact.  Put  us  to  the  test  and  see  for 
yourself. 

Our  aim  is  to  serve  and  please  you  and 
those  you  serve.  Whatever  the  need  in  Rub- 
ber may  be,  write  to  our  nearest  branch,  or 
direct  to  our  head  office. 


Canadian   Consolidated  Rubber  Co. 

Montreal,  P.  Q.  Limited 


28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this-  page  and  keep  with  letters  to  be  answered. 
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BE  PREPARED 


ORDER 


(MADE  IN  CANADA) 


NOW 


It  is  a  safe  estimate  that  the  sale  of  O-Cedar  this  fall  will  be 
treble  that  of  any  other  season.  Are  you  prepared?  The 
wonderful  merits  of  O-Cedar  appeal  to  every  housewife 
and  our  great  advertising  campaign  keeps  every  woman  <J 
reminded. 


§ 


ORDER  FROM  YOUR  JOBBER   NOW 

Your  customers  are  using  it  all  the  time,  but  they  will  use 
three  and  four  times  as  much  this  fall. 

DISPLAY  IT  — LET  THEM  KNOW  YOU  HAVE  IT. 


CHANNELL  CHEMICAL  CO.,  LIMITED,  TORONTO,  CANADA 


Wrong 


Fig.  2. 
Fig.    2    is    as    weak    as 
Fig.     3     because     the 

brace  strength  is  meas- 
ured by  the  shortest 
weakest  length. 


Weight 


Wrong 


Fig.  3. 
Fig.  1  is  twice  as 
strong  as  Fig.  2  or  Fig. 
3  because  the  brace  is 
applied  twice  as  far 
out. 


Fig 

This     is      the 

c  oust  ruction 

used      in      the 

Stanley      Garage 

Door  Holder.     It 

is  correct. 


Study  these  diagrams  and  observe 
the  mechanical  correctness  of  the 

Stanley  Garage  Door  Holder,  No.  1774 


ALL  parts  have  a  high  factor   of  safety  and   there   is 
nothing  to  get  out  of  order  or  to  cause  trouble. 
It   is   a   necessity  for   all  kinds   of   garages,  brick  or 
stone,  concrete   or  wood,  old  or  new. 

Selling  this  is  easy.     It's  something  everyone  needs.     And 
it   nets   a   very   satisfactory  profit. 

The    Stanley   Door   Holder   is   now   in    thousands    of    stores 
as  a   standard  product. 


It  will  pay  you  to  stock  it,  too. 

Write  to-day  for  catalog. 
The  Stanley  Works,  New  Britain,  Conn.,  U.S.A. 

NEW  YORK  CHICAGO 

100  Lafayette  Street,  73  East  Lake  Street, 

Canadian  Representatives: 
A.   McFarlane  &    Co.,   Coristine  Building,   Montreal 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Turpentine  Prices  Go  Rapidly  Upward 

Formation  of  Big  Corporation  in  United  States  to  Control  Market  Stated  to  be  Chief 
Reason  for  Advance — Company  Says   Their  Avowed  Purpose  Is   To 

Protect  the  Trade. 


THE  phenomenal  rise  of  turpentine 
within  the  past  two  weeks  of  10 
cents  per  gallon  has  given  rise  to 
increased  interest  in  that  commodity. 
Especially  is  the  interest  keen  among 
users  of  turpentine.  While  the  rise  in 
price  has  been  apparently  considerable 
the  actual  advance  in  price  as  com- 
pared with  the  price  at  tlhe  same  time 
last  year  is  not  so  great.  On  July  15, 
1915,  turpentine  was  selling  at  65  cents 
per  Imperial  gallon  in  two  to  four  bar- 
rel lots.  To-day  with  the  present  in- 
crease in  price  it  is  selling  at  68  cents 
in  two  to  four-barrel  lots.  An  organiza- 
tion has  recently  been  formed  in  the 
United  States  known  as  the  American 
International  Corporation  with  a  capi- 
tal of  $50,000,000  with  the  avowed  pur- 
pose of  facilitating  and  promoting 
foreign  trade  and  shipping.  To  this 
end  a  subsidiary  company  known  as  the 
Rosin  &  Turpentine  Export  Company  of 
Georgia,  has  been  formed  as  a  branch 
of  the  larger  concern.  This  concern 
hopes  to  control  about  65  per  cent,  of 
the  rosin  and  turpentine  export  trade 
of  the  United  States.  Their  avowed  in- 
tention as  stated  by  their  officers  is  to 
"protect  the  trade,  which  has  suffered 
greatly  through  combinations  among 
foreign  buyers  and  consumers,  who  have 
been  able  to  control  the  prices  because 
of  the  lack  of  organization  in  the  pro- 
ducing end  in  the  United  States,  and 
because  of  lack  of  capital  in  the  export 
trade." 

Canadian  and  American  Prices 

These  prices  are  for  the  American 
wine  gallon  and  are  the  prices  which 
prevailed  on  the  Savannah  Board  of 
Trade  in  Georgia,  the  centre  of  the  tur- 
pentine market.  Turpentine  is  sold  by 
Canadian  dealers  according  to  the  Im- 
perial gallon  measurement  which  is  one- 
fifth  larger  than  the  American  wine  gal- 
lon. To  obtain  the  price  for  the  article 
in  Canada  at  these  various  dates  it 
would  be  necessarv  to  add  one-fifth   to 


the  cost,  4^4  cents  per  gallon  for  freight 
charges  and  within  the  past  year  or  so 
seven  and  one-half  per  cent,  war  tax. 
For  instance  in  the  year  1911-12  when 
turpentine  sold  at  50y2  cents  per  gallon 
in  Savannah  the  price  that  would  logic- 
ally prevail  in  Toronto  would  be  74% 
cents  per  gallon.  In  other  words  ap- 
proximately 50  per  cent,  more  than  the 
price  quoted  in  the  Southern  States. 

Attempt  to   Corner   Turpentine 

The  highest  price  reached  by  turpen- 
tine within  recent  years  was  on  March 
24,  1911,  when  it  was  quoted  at  $1.07 
per  gallon  in  Savannah.  In  Toronto  at 
that    time    the    price    would    be    around 


VAGARIES     OF     TURPENTINE 
PRICES 

Almost  the  entire  amount  of  tur- 
pentine consumed  in  Canada  comes 
from  the  Southern  United  States, 
where  the  article  is  secured  from 
the  pitch  of  the  long-leafed  pine. 
Statistical  records  of  the  Savannah 
Board  of  Trade  for  the  past  eleven 
years  show  that  the  price  on  July  1 
of  this  year  was  the  lowest  for 
turpentine,  with  one  exception,  at 
the  same  period  of  any  year  during 
that  eleven-year  period.  Following 
are  the  prices  at  which  turpentine 
sold  on  July  1  in  each  of  the  years : 

July  1  Per  Gallon 

1906-07 57y4c 

1907-08    571/4C 

1908-09 391/2C 

1909-10    431/2C 

1910-11 6IV2C 

1911-12 50y2c 

1912-13 44c 

1913-14 36c 

1914-15 46c 

1915-16  • 393/4C 

1916-17 38c 


$1.50  per  gallon.  At  that  time  an  at- 
tempt was  made  to  corner  the  market  in 
rosin  and  turpentine  and  to  advance  the 
price.  "The  exceedingly  high  price  at 
that  time  was,  it  is  claimed,  due  to  the 
manipulations  of  one  Shotter,  who  suc- 
ceeded in  running  up  the  price.  The 
present  rise  in  prices  would  seem  to  be 
due  somewhat  to  the  same  reason,"  said 
E.  Fielding  of  E.  Fielding  &  Sons,  im- 
porters of  turpentine  in  discussing  the 
turpentine  situation  with  a  Hardware 
and  Metal  representative.  "Whether 
or  not  the  present  interests  can  suc- 
ceed in  running  up  the  market  to  levels 
formerly  reached  is,  in  our  estimation, 
very  doubtful.  It  is  a  big  undertaking 
to  attempt  to  corner  the  turpentine  mar- 
ket. However,  the  outcome  can  but  re- 
main a  question  for  the  future  to  de- 
cide." 

Company  States  Its  Position 

The  American  International  Corpora- 
tion has  been  frank  in  making  a  state- 
ment about  the  purposes  and  aims  01 
the  new  Rosin  &  Turpentine  Export 
Company,  of  Georgia.  They  state  the 
industry  has  been  suffering  on  account 
of  lack  of  capital  and  organization. 
Their  statement  follows: 

"Rosin  &  Turpentine  Export  Com- 
pany, of  Georgia,  capital  $300,000,  with 
privilege  of  increase  up  to  $2,500,000 ; 
J.  A.  G.  Carson,  Savannah,  Georgia,  will 
be  president;  George  J.  Baldwin,  vice- 
president  of  American  International 
Corporation,  will  be  vice-president. 

"In  keeping  with  its  policy  of  doing 
all  within  its  power  to  foster  our  grow- 
ing foreign  trade,  the  American  Inter- 
national Corporation  will  take  a  con- 
trolling interest  in  the  affairs  of  the 
Rosin  &  Turpentine  Export  Company 
of  Georgia. 

"The  new  corporation  includes  the 
old  Rosin  &  Turpentine  Company,  a 
Delaware  corporation,  and  will  have 
producing  capacity  equal  to  at  least  65 
per  cent,  of  the  export  demand. 
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' '  George  J.  Baldwin,  vice-president 
of  the  American  International  Corpora- 
tion will  'be  vice-president  of  the  export 
company. 

"The  company  is  organized  solely  for 
the  conduct  of  an  export  business  in 
rosin,  turpentine  and  other  naval  stores. 
A  strong  union  of  interests  is  necessary 
at  this  time  to  protect  the  trade,  which 
has  suffered  greatly  through  combina- 
tions among  foreign  buyers  and  consum 
ers,  who  have  been  able  to  control  the 
prices  because  of  the  lack  of  organiza- 
tion in  the  producing  end  in  this  coun- 
try, and  because  of  lack  of  capital 
in  the  export  trade.  In  the  Southern 
States,  where  the  production  is  center- 
ed, practically  all  the  turpentine  and 
rosin  are  handled  through  factors,  who, 
as  a  rule,  finance  the  individuals  who 
gather  the  product  and  then  sell  their 
goods  at  current  market  prices.  The 
naval  stores  business  amounts  to  about 
$35,009,000  per  annum,  and  the  factors 
have  not  been  in  a  position  to  hold  their 
product  for  good  prices,  tout  have  been 
compelled    through    lack    of    capital    to 


sell  at  whatever  price  the  immediate 
market  afforded.  This  weakness  allow- 
ed the  formation  of  combinations  among 
the  buyers,  with  the  result  that  pro- 
ducers have  not  received  adequate  com- 
pensation for  their  efforts. 

"American  leads  in  both  quantity 
and  quality  in  the  production  of  turpen- 
tine and  rosin ;  France  comes  second, 
and  Russia  third.  The  Russian  turpen- 
tine is  of  an  inferior  quality.  Something- 
over  50  per  cent,  of  our  product  has 
been  exported,  and  our  chief  customers 
have  been  as  follows: 

Gallons 

Turpentine —  per  annum 

Germany,  approximately    9.000.0"0 

England,   approximately    7,500,000 

Holland,  approximately   3,000.000 

Austria-Hungary,    approximately    ....   3,300,000 

Order  of  purchases : 

Barrels 

Rosin —  per  annum 

Germany,    approximately    900,000 

United    Kingdom,    appr  •  ;n  a  < 'y 6fO0O0 

Austria-Hungary,   approximately    ....      275.000 

Russia,   approximately    250,000 

Other  countries,  approximately 900.000 

"With  the  entrance  of  the  new  Rosin 
&  Turpentine  Export  Company  into  the 


Held,  backed  as  it  is  by  the  American 
International  Corporation,  there  will  be 
sufficient  strength  of  organization  and 
sufficient  financial  responsibility  to  as- 
sure the  profits  of  this  important  Ameri- 
can industry,  which  has  been  suffering 
on  account  of  lack  of  capital  and  of 
organization. 

' '  The  plan  of  organization  and  a 
statement  of  the  purposes  of  the  new 
corporation  have  'been  filed  with  the 
Federal  Trade  Commssion  and  the  De- 
partment of  Justice.  In  its  operations 
the  corporation  will  pursue  the  policy 
of  giving  fullest  information  to  the 
Federal  authorities.  While  counsel  who 
prepared  the  legal  papers  are  confident 
its  operations  will  not  be  in  violation 
of  existing  trust  statutes,  nevertheless, 
whatever  indefiniteness  or  doubt  that 
may  exist  as  to  the  ultimate  scope  of  its 
operations  will,  it  is  hoped,  'be  cleared 
by  the  passage  of  the  ibill  now  in  Con- 
gress fathered  by  the  Federal  Trade 
Commission,  legalizing  and  broadening 
the  scope  of  combinations  organized  for 
export  trade." 


Thinks  Stove  Trade  Will  Be  Good 

Representative  of  Large  Manufacturing  Concern  Says  Present  Indications  are  That 

Business  Will  be  50  Per  Cent.  Better  Than  Last  Year — Dealers  are  Laying  in 

Their  Stocks  Earlier — Sales  Methods  Will  Help  Greatly 


FROM  present  indications  the  fall 
stove  trade  is  going  to-be  a  heavy 
one,  stated  the  representative  of 
one  of  the  large  stove  manufacturers  to 
a  Hardware  and  Metal  representative. 
"Orders  are  coming  in  earlier  in  the 
season  and  in  larger  numbers  than  they 
have  for  some  time  past.  From  present 
indications  it  would  seem  that  the  stove 
trade  will  .be  fully  50  per  cent,  in  ad- 
vance of  the  trade  of  last  year. 
Furnaces  are  not  in  quite  such  a  heavy 
demand  as  stoves  and  ranges  of  vari- 
ous kinds.  This  of  course,  has  been 
due  largely  to  the  cessation  of  building 
operations.  There  are  a  goodly  number 
being  installed  by  farmers  throughout 
the  country  who  have  had  a  good  year 
in  selling  their  crops  and  are  making 
their  homes  more  comfortable  in  conse- 
quence. This  is  a  steady,  dependable 
trade  and  is  hardly  as  large  as  in  years 
when,  many  new  buildings  were  being 
erected. 

"With  the  stove  trade  it  is  different, 
for  the  expenditure  is  not  as  large  as 
that  for  a  furnace.  People  are  ex- 
periencing prosperous  conditions  just  at 
the  present  time.  Then  too  there  is  a 
lot  in  the  way  a  stove  manufacturer 
and  the  dealer  goes  after  the  business. 
This  is  no  time  for  men  to  sit  down  and 
grouch  and  think  that  'business  has  gone 


to  blue  ruin.  By  changing  their  methods 
along  more  aggressive  lines  it  is  possible 
to  pull  trade  where  before  it  seemed 
impossible.  In  the  case  of  our  company 
we  have  set  out  on  the  principle  that 
business  is  to  be  had  if  it  is  gone  after 
in  the  right  manner.  To  this  end  we 
have  carried  on  an  energetic  campaign 
of  advertising  in  mediums  that  cover  a 
wide  area  and  we  have  tried  to  follow 
this  up  with  good  service  and  goods. 
We  have  been  even  more  energetic  in 
this  publicity  campaign  during  the  past 
year  and  we  believe  results  are  being- 
manifested  in  the  increased  business  al- 
ready in  sight  for  the  present  year. 

Labor   Conditions   Righting   Themselves 

There  has  been  a  period  of  flounder- 
'ing  around  to  a  certain  extent  during 
the  past  year  when  manufacturers  have 
had  to  contend  with  the  shortage  of 
labor  and  its  extreme  mobility.  "Men 
have  been  ready  to  move  from  one  job 
to  another  in  the  hope  of  bettering  their 
conditions.  There  have  really  not  'been 
as  many  jobs  for  distribution  as  work- 
men at  first  sight  might  think.  While 
one  job  may  be  advertised  as  vacant  a 
thousand  different  men  may  see  the  ad- 
vertisement and  it  may  set  these  men  in 
motion  toward  that  job.  But  only  one 
man    can    secure    the    job.      With    the 


others  they  have  become  restless.  This 
factor  has  caused  a  lot  of  moving  around 
and  industrial  conditions  have  been 
unsettled  as  a  result.  Then  there  has 
been  the  effect  of  enlistments  on  indus- 
trial production  which  has  handicapped 
it  considerably.  In  the  manufacture  of 
stoves  highly  skilled  labor  is  employed. 
It  takes  years  to  develop  the  men.  For 
this  reason  it  has  not  been  possible  to 
utilize  the  help  of  women  to  any  great 
extent.  Their  physical  make-up  does  not 
lend  itself  to  heavy  work  around  ma- 
chinery and  in  shops  where  there  are 
complicated  machines  with  belting.  It 
does  not  seem  to  me  that  women  are  go- 
ing to  be  a  large  factor  in  industrial 
conditions  here  in  Canada  after  the  war 
is  over.  They  will  take  to  the  vocations 
to  which  they  are  best  suited,  and  in  this 
war  conditions  will  possibly  have  opened 
new  visions  for  them  of  lines  in  which 
they  will  be  able  to  find  openings  and 
which  they  will  be  able  to  fill  to  ex- 
cellent advantage. 

"As  to  the  restlessness  of  labor,  con- 
ditions are  beginning  to  settle  down  to 
more  steady  lines.  Men  are  realizing 
that  it  does  not  pay  to  shift  around  too 
much.  It  does  not  pay  for  them  to  be- 
come too  dictatorial  in  their  demands 
for  higher  wages.  Labor  conditions  will 
be  greatly  altered  after  the  cessation  of 
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hostilities.  It  will  be  a  question  of  find- 
ing jobs  for  the  men  who  will  be  re- 
leased in  great  numbers." 

Aggressive  Sales  Methods  Needed 

Asked  how  he  thought  the  average 
dealer  could  increase  his  volume  of  sales 
the  representative  of  the  stove  concern 
in  question  asserted  that  he  could  do  it 
by  good  sales  methods.  "A  dealer 
should  not  forget  that  the  purchase  of 
a  stove  is  not  made  every  year  by  a 
household.  A  purchase  may  be  made 
no  oftener  than  once  in  fifteen  years. 
But  it  may  be  the  fifteenth  year  that 
will  crown  his  efforts.  If  he  is  looking 
for  the  sale  and  has  it  in  mind  all  those 
years  he  will  be  in  a  better  position  to 
get  it.  It  never  pays  to  leave  off  look- 
ing for  sales  until  the  prospect  walks 
into  the  store  of  his  own  volition.  By 
suggestion  in  advertising  a  sale  may  be 
helped  along.  If  the  dealer's  name  is 
the  one  coupled  with  that  advertisement 
he  stands  the  best  chance  of  making  the 
sales  once  the  prospect  begins  to  think 
along  stove  lines. , 

Stove  Display  Important 

"The  methods  of  keeping  the  stoves 
before  the  public  is  also  an  important 
factor  in  getting  people  to  think  along- 
stove  lines.  So  many  dealers  find  them- 
selves handicapped  for  space  that  the 
stoves  very  often  are  covered  with  other 
articles.  They  are  often  placed  in  a 
position  in  the  store  which  is  least 
attractive.  If  the  stoves  are  kept  pol- 
ished and  bright  and  placed  in  a  posi- 
tion where  they  can  be  seen  to  good 
advantage  it  is  a  big  incentive  to  whet 
the  interest  of  prospective  customers. 
Suggestion  has  a  powerful  influence  in 
paving  the  way  for  a  sale.  Window  dis- 
plays at  seasonable  times  of  the  year 
will  help  greatly  to  increase  the  interest 
of  people  in  a  stove  display.  It  is  some- 
times to  the  advantage  of  the  dealer  if 
he  can  give  a  separate  room  up  to  the 
display  of  his  stove  stock.  It  often  helps 
when  there  is  a  certain  seclusion  about 
the  stove  department.  If  the  salesman 
has  an  opportunity  to  talk  to  the  inter- 
ested party  without  being  interrupted 
the  chance  for  a  sale  is  always  greatly 
enhanced.  The  purchase  of  a  stove  is  a 
rare  occurrence  in  the  life  of  the  average 
household.  An  expenditure  of  forty  or 
fifty  dollars  for  this  purpose  will  be 
turned  over  in  their  thoughts  quite  a 
bit  before  they  finally  decide  to  make 
the  purchase.  Once  it  is  decided  upon 
they  like  to  feel  that  they  have  the  un- 
divided attention  of  the  dealer  or  sales- 
man during  the  time  they  are  looking 
the   stock   over. 

Should  Know  Their  Stoves 

"What   is   greatly    to    the    point    in 
furthering  stove  sales  is  the  very  essen- 


a  stove — its  superior  qualities  over 
other  stoves,  what  it  will  do,  how  it  will 
work  in  the  matter  of  fuel  consumption. 
There  is  very  often  only  half-knowledge 
or  even  less  on  these  points.  They  are 
most  necessary  if  the  attention  of  the 
prospect  is  to  be  held  long  enough  to 
secure  his  sale." 

Conditions  Ripe  for  Good  Trade 

The  representative  of  the  manufactur- 
ing concern  asserted  that  he  had  recently 
been  on  a  trip  throughout  the  West  as 
far  as  the  Coast  and  had  looked  into 
the   conditions   as   far   as    he    was   able. 


"There  is  every  prospect  of  another 
good  year  in  the  West.  The  acreage  of 
grains  will  possibly  be  fifteen  per  cent, 
under  that  of  last  year.  But  with  good 
growing  conditions  there  should  be  an 
excellent  crop.  This  should  make  the 
chances  for  sales  good.  Then  in  the 
Eastern  section  of  the  Dominion  that 
can  be  depended  upon  for  a  good  trade. 
This  section  is  where  population  is  most 
dense  and  where  money  is  naturally  in 
larger  amount.  Taken  all  in  all  there  is 
every  reason  to  look  with  optimism  to 
the  fall  stove  trade." 


Leather  Advanced  20  to  50  per  cent,  in  Year 

Extraordinary  Heavy  Demands  for  War  Purposes,  Shortage   of  Supplies, 

Freight  Rates  and  High  Prices  of  Tanning  Materials  Have  Been  Causes 

— 30,000,000  Hides  Required  to  Make  Soldiers'  Shoes  Alone 


SOLE  leather  in  Sides  during  the 
past  year  has  increased  in  price  in 
the  neighborhood  of  10  cents  per 
pound.  On  July  1,  1915,  it  was  selling 
wholesale  at  35  cents  per  pound.  To- 
day it  is  quoted  at  45  cents  per  pound. 
"And  the  tendency  may  be  to  still 
higher  prices  as  long  as  the  war  lasts," 
said  the  sales  manager  of  one  of  the 
largest  tanning  concerns  in  Canada. 
This  is  practically  an  increase  of  over 
25  per  cent,  in  the  price  of  this  grade 
of  leather  within  the  past  year.  Leather 
used  in  the  manufacture  of  black  har- 
ness is  selling  on  an  average  at  51  cents 
per  pound.  Leather  belting  is  also  very 
dear,  the  price  of  that  commodity  being 
also  affected  during  the  past  year.  "The 
price  of  belting  has  been  affected  even 
more  than  sole  leather.  For  there  has 
been  such  a  constant  wear  and  tear  by 
the  working  of  munition  plants  almost 
twenty-four  hours  in  the  day  that  the 
demand  for  belting  has  been  great,  said 
the   representative   in  question. 

On  June  20  of  this  year  one  of  the 
largest  tanners  in  Canada  advanced 
their  prices  on  sole  leather  from 
5  to  15  per  cent.  In  speaking  of  the 
necessity  for  the  increase  in  price  one 
of  their  representatives  said  to  a  Hard- 
ware and  Metal  representative: 

"The  continued  increase  in  the  cost 
of  hides,  materials,  labor  and  freight 
have  obliged  us  to  revise  our  prices  on 
sole  leather.  And  our  prices  are  sub- 
ject to  change  without  notice.  This  in- 
crease in  price'  has  been  made  absolutely 
necessary  by  the  enormously  increased 
prices  we  have  been  compelled  to  pay 
for  hides,  materials,  labor,  insurance 
and  other  items.  Tanning  materials 
alone  have  advanced  about  400  per  cent, 
in   price    over    the    period    prior    to    the 


tial  knowledge  of  the  good  points  about  var. ' 


Question  of  Supply  a  Big  One 

It  has  been  estimated  that  in  the 
neighborhood  of  30,000,000  beef  hides 
will  be  required  to  make  four  pair  of 
shoes  each  for  the  50,000,000  men  now 
under  arms  in  the  various  countries. 
The  army  equipment  estimate  to  put 
soldiers  on  a  preparedness  basis  is  four 
pair  of  shoes  per  man.  For  a  million 
pair  of  shoes,  allowing  four  feet  of 
leather  to  a  pair,  would  mean  four  mil- 
lion feet  of  upper  stock  that  would  be 
required  for  one  pair  of  shoes  each  for 
a  million  men.  This  would  require  about 
100,000  hides.  For  the  sole  leather  in  a 
million  pair  of  shoes  another  30,000 
hides  would  be  required.  From  this  it 
will  be  seen  that  the  number  of  hides 
required  to  equip  the  men  now  under 
arms  with  one  pair  of  shoes  each  would 
be  6,500,000.  With  four  pairs  of  shoes 
for  each  man,  allowing  for  wastage  of 
war,  the  hides  of  no  less  than  30,000,- 
000  beeves  would  be  required.  Further- 
more, this  makes  no  provision  for  har- 
ness, for  artillery,  saddlery,  belts,  band- 
oliers and  other  leather  equipment  of 
armed  troops. 

It  has  been  stated  that  the  Austrians 
have  been  trying  out  wooden  soles. 
Russia  is  considering  the  use  of  felt 
tops  to  curtail  the  use  of  leather.  It 
is  stated  for  drill  purposes  a  pair  of 
goods  shoes  will  only  last  about  eight 
weeks,  while  trench  work  uses  them  up 
in  much  shorter  time.  Shoes  on  the 
Canadian  troops,  however,  have  been 
known  in  certain  instances  to  last  as 
long  as  seven  months  under  drill  condi- 
tions. But  then  some  men  are  much 
harder  on  shoes  than  are  others. 
Shipping  Affects  All  Leathers 

Not  alone  is  there  difficulty  in  filling 
the  requirements  for  shoes  and  leather 
('Continued  on  page  30.) 
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LESSON  NO.  17— MUSIC  PENS 


THERE  are  many  styles  of  cardwriting,  which, 
when  done  properly,  are  equally  as  effective  in 
bringing-  good  business,  but  the  cardwriter  should 
not  be  content  with  this;  he  should  be  ever  alert  for  new 
ideas  in  order  that  he  may  secure  decided  changes  in  bis 
show-card  effects  so  that  his  style  will  not  become  tire- 
some to  the  public. 

A  good  change  not  only  gives  added  interest  to  the 
customer  but  it  keeps  the  work  from  becoming  mono- 
tonous to  the  cardwriter  himself. 

In  this  month's  lesson  I  am  endeavoring  to  give  as 
concisely  as  possible  an  entirely  new  phase  of  the  card- 
writing  art  so  far  as  this  series  is  concerned.  This  method 
is  the  making  of  attractive  show  cards  by  means  of  sil- 
houettes for  the  decorative  part  of  the  card. 

Silhouette  drawing  is  an  old  art,  in  fact  one  of  the 
oldest  styles  of  hand-drawing,  but  of  recent  years  it  has 
been  used  more  extensively  for  advertising  purposes;  but 
the  show  card  has  not  received  as  much  of  this  style  of 
illustration  as  it  should.  The  silhouette  when  properly 
and  skilfully  applied  to  the  card  is  attractive  and  adds 
life. 

The  proper  meaning  of  a  silhouette  is  an  outline  draw- 
ing with  the  interior  filled  in  solid  black.  Many  drawings, 
however,  in  order  to  bring  out  certain  effects  show 
interior  lines.  This  form  does  not  require  any  drawing 
ability  whatever. 

The  best  system  for  making  these  is  as  follows: 
You  must  first  obtain  the  proper  illustrations  from 
magazines,  newspapers,  trade  journals,  or  from  any  book 
or  paper  which  has  illustrations  which  are  up-to-date.  It 
is  advisable  to  watch  for  these  from  time  to  time  so  that 
you  will  have  them  on  "tap"  when  required. 

In  selecting  a  drawing  for  silhouette  the  outline  is 
the  main  thing  to  go  by.  After  the  drawing  is  completed 
there  must  be  life  in  it,  and  it  must  show  clearly  what 
it  is  supposed  to  illustrate.  If  the  figure  of  a  human  be- 
ing- is  being  selected,  it  is  best  to  have  a  profile  face,  but 
sometimes  even  this  is  not  necessary  if  the  rest  of  the 
outline  is  good.  You  must  learn  to  judge  for  yourself. 
There  is  no  set  rule  to  follow. 

Transferring  Silhouette  on  to  Card 

There  are  two  methods  in  which  to  transfer  the  draw- 
ing from  the  printed  paper  to  the  show  card.  The  easiest 
is  to  blacken  the  entire  figure  in  with  either  show-card 
black  or  waterproof  ink,  then  cut  out  neatly  with  a  small 
pair  of  scissors  and  paste  on  the  desired  spot.  This  is 
the  quickest  way,  but  if  you  want  the  silhouette  to  be 
drawn  right  on  the  card  itself  then  follow   the  method 


as  illustrated  in  Fig.  1.  Make  a  tracing  of  the  outline 
on  transparent  tissue  paper.  Then  place  carbon  paper 
under  the  tissue  over  the  desired  spot  on  the  show  card, 
and  retrace  the  outline.  This  being  done  you  have  the 
outline  drawing  on  the  card  and  all  that  is  left  to  be  done 
is  to  blacken  in  the  interior.  It  is  quite  simple  ,and  can 
be  done  in  a  very  few  minutes.  Care  must  be  taken  not 
to  lose  any  of  the  detail,  more  particularly  about  the 
face. 

The  silhouette  drawing  should  only  be  used  on  a  white 
card  with  nothing  but  black  used  for  lettering.  No  form 
of  bright  colors  or  shading  is  in  keeping  with  the  sil- 
houette. 

THE  CHART 

No.  1  shows  a  silhouette  produced  from  a  half  tone 
figure  of  a  woman  in  an  afternoon  dress.  The  outline 
of  this  is  excellent  as  the  imagination  can  fill  in  the 
detail  from  it.  A  drawing  after  this  nature  should  be 
placed  on  the  left  side  of  the  card. 

Suitable  wording  to  go  with  this  illustration:  "Our 
latest  style  frocks  show  foreign  style  .tendencies." 

No.  2  shows  a  silhouette  of  a  swallow  flying.  This  is 
often  used  for  placing  on  the  card  along  with  other  draw- 
ings to  lend  variety. 

No.  3. — You  will  not  get  many  opportunities  to  use 
this  form  of  illustration.  A  novelty  card  would  be  the 
best  way  to  work  up  a  show  card  from. 

Suitable    wording-:    "Our    children's  hosiery    has    that 
'nine  lives'  propensity.'  " 

No.  4. — The  figure  of  a  man's  head  makes  an  excellent 
illustration  in  silhouette  when  it  is  in  profile.  This  can 
be  secured  from  full  size  figure.  Make  sure  that  the  style 
of  the  hat  is  of  the  latest  shape. 

Wording  suggestion  for  a  hat  card:  "London  and 
New  York  hat  styles— well  known  brands." 

No.  5. — The  figure  of  a  parrot  makes  a  good  novelty 
card  and  can  be  used  in  any  store  with  wording  that  is 
suitable  for  any  kind  of  merchandise. 

Here  are  two  suggested  wordings:  "Come  in  and  talk 
it  over  with  us."  "Our  values  talk  for  themselves." 

No.  6. — This  figure  provides  an  excellent  outline  for  a 
silhouette  drawing.  One  glance  shows  you  the  very  style 
and  cut  of  the  dress  and  hat  worn.  This  was  taken  from  a 
monthly  fashion  book. 

Wording  suggestion:  "We  are  small  girl  outfitters." 

No.  7. — Here  is  another  man's  head  silhouette.  This 
is  best  used  for  a  collar  show  card.  In  fact  the  collar 
shown  here  is  one  of  the  latest  styles,  widely  advertised 
by  a  prominent  maker.  This  was  taken  from  a  daily 
paper. 

Wording    for    card:      "Let    your    neck    be    free    and 
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easy    in    our    latest    style    collars." 

No.  8  shows  a  specially  good  il- 
lustration taken  from  a  magazine 
advertisement  and  transferred  into 
a  silhouette.  It  can  be  used  on 
grocery  show  cards  with  good  ef- 
fect. 

Here  are  some  show  card  word- 
ing- suggestions:  "Good  cooks  say 
our  groceries  are  always  reliable 
and  up  to  a  high  standard.  Give 
us  your  weekly  order." 

"While  doing  your  daily  cook- 
ing don't  forget  that  we  have 
everything  that  good  cooks  re- 
quire. ' ' 

This  drawing  could  also  be  used 
by  a  hardware  merchant  to  adver- 
tise cooking  utensils. 

No.  9. — The  hand  makes  an  ex- 
cellent and  easily-made  silhouette 
for  show-card  use.  If  a  couple  of 
sizes  of  these  are  kept  on  hand  to 
be  used  as  patterns  the  drawings 
can  be  made  very  rapidly. 

No.  10  shows  late  style  frocks 
and  could  be  used  on  a  show-card 
for  a  window  display  of  dresses,  of 
similar  lines.  This  should  be  used 
on  the  left  side  of  a  card. 

No.  11.  —  If  the  hardwareman 
carries  electrical  fixtures  here  is.  an 
idea  for  a  silhouette  show  card  il- 
lustration.   It  is  a  daily  paper  illustration. 

Suggested  wording:  "Our  electric  fixture  department 
is  showing  many  new  styles  in  table  lamps." 

No.  12. — The  boot  and  shoe  section  has  many  oppor- 
tunities to  get  the  proper  illustrations  for  this  form  of 
show-card  work  as  nearly  all  of  their  illustrations  have 
the  right  outlines  for  this  work.  Make  sure  to  get  the 
latest  styles  in  footwear. 

No.  13. — A  very  dainty  illustration  for  children's 
headwear  taken  from  a  daily  paper.  The  daily  papers 
are  full  of  just  such  illustrations. 

Showcard  wording:  "We  are  featuring  dainty  Pana- 
mas for  the  little  folk.    Priced  from  $2.25  and  upwards." 

No.  14. — If  you  are  a  handler  of  pipes,  this  will  show 
what  good  silhouettes  can  be  made  from  a  catalogue  il- 
lustration. 

No  15. — A  silhouette  cut  as  it  was  taken  from  a  cut 


Handy 

Garden  lools 

a  tool  for 


every  purpose 


The  illustrations  used  in  preparing  the  above  shoiv  card 
stiggestions  were  taken  from  the  advertising  pages  of 
Hardware   and  Metal. 


Chart  16. 


catalogue.  This  pose  is  called  the  "Speaker,"  and  can 
be  used  on  a  show  card  with  general  wording:  "Let  us 
show  you  that  we  are  giving  bigger  and  better  values 
than  ever." 

No.  16. — A  drawing  of  a  cod  fish.  If  you  are  a  grocer 
with  a  fish  department,  a  fish  illustration  in  silhouette 
makes  an  attractive  show  card. 

Wording  suggestion :  ' '  Fish  in  large  variety  from 
fresh  and  salt  water." 

No.  17. — This  drawing  was  taken  from  a  picture  of  a 
hunt  scene.  It  can  be  used  on  cards  to  advertise  different 
kinds  of  merchandise. 

Wordings:  "After  that  invigorating  gallop  our  excel- 
lent line  of  groceries  will  appease  your  ravenous  appe- 
tite. Order  a  supply  to-day."  "We  are  outfitters  to  men 
who  participate  in  the  chase." 

No.  18. — The  ball  player  illustration  is  a  good  one 
for  advertising  sporting  goods.  Cuts  like  this  can  be 
secured  from  sporting  sections  of  the  daily  papers. 

No.  19. — The  fly  illustration  can  be  used  by  the  grocer 
to  advertise  fly  paper  and  poisons.  This  was  taken  from 
a  Canadian  Grocer  advertisement. 

Wording  suggestion:  "Swat  the  fly.  Arm  your  home 
against  the  fly  nuisance." 

No.  20. — An  illustration  of  a  man  wearing  a  spring 
and  fall  overcoat.  This  was  obtained  from  a  daily  paper 
and  is  excellent  for  card  purposes. 

No.  21. — A  drawing  that  is  full  of  action.  From  its 
outline  you  can  see  how  eager  the  dog  is.  It  makes  a 
good  illustration  for  a  dog  biscuit  card. 

No.  22. — The  merchant  who  stocks  bicycles  will  find 
many  illustrations  in  catalogues  which  will  make  up  into 
splendid  show  cards. 

Wording  suggestion:  "We  carry  one  of  the  best 
makes  of  bicycles  our  country  produces." 
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No.  23. — A  very  dainty  illustration  Avhich  can  be  used 
for  afternoon  or  evening  gowns. 

A  suggestion  for  show  card  wording:  "Here  you  have 
daintiness  and  latest  style  combined,  with  good  wearing 
qualities." 

No.  24. — The  bathing  suit  girl  shows  excellent  lines 
for  silhouette  work.  This  looks  well  when  used  in  a 
display  of  these  garments. 

Nos.  25  and  26. — Cuts  like  these  which  are  found  in 
catalogues  make  good  show  card  illustrations  for  the 
hardwareman. 

No.  27. — This  is  a  fine  illustration  for  a  grocery  card 
in  a  cereal  display. 

Wording  suggestion :  ' '  Our  splendidly  flavored  cereals 
make  the  children  hurry  down  to  breakfast." 

No.  28. — You  will  have  little  trouble  in  obtaining  a 
suitable  automobile  illustration  for  silhouette  work.  The 
papers  and  magazines  are  full  of  them. 

Card  wordings:  "We  are  showing  many  new  ideas  in 
motoring  garments." 

"The  auto  part  is  not  complete  unless  the  hampers 
are  filled  with  our  cooked  meats,  canned  goods  and  con- 
fections." 

No.  29. — Here  is  a  drawing  of  a  diving  girl.  This 
makes  an  attractive  illustration  when  used  on  a  card  in 
a  bathing  suit  window. 

No.  30. — Here  is  a  silhouette  made  from  an  ornamental 
floral  design.  This  makes  a  very  attractive  card  and 
can  be  used  in  any  kind  of  merchandise  display. 

No.  31. — This  is  a  striking  cravat  illustration.  Note 
that  this  face  does  not  show  profile  but  enough  of  the 
chin  and  cheek  bone  is  showing  to  give  it  the  proper 
life. 

No.  32. — Can  be  used  for  several  different  "urpeses. 
Here  are  some  show  card  suggestions: 

"You  may  knit  for  the  soldiers  while  our  tireless 
cookers  do  your  work." 

"We  are  headquarters  for  wool  for  soldiers'  socks." 

No.  33. — A  little  floral  spray  that  can  be  used  as  an 
end  piece  for  any  show  card. 

No.  34. — A  girl  waving  a  handkerchief,  evidently  say- 
ing good-bye  to  friends. 

No.  35. — A  basket  of  flowers  for  any  class  of  card. 


Good 

Ammunition 

makes     v- 
accurate  ^ 
shooliim 


See   oup 
various  lines= 


The  illustrations  of  the  three  ducks  used  in  preparing 
the  above  shoiv  card  sugestion  were  taken  from,  the 
advertising  pages  of  Hardware  and  Metal. 

You  must  bear  in  mind  that  you  may  not  be  able  to 
secure  these  same  drawings  to  make  silhouettes  from. 
This  is  just  to  give  you  an  idea  of  what  can  be  made 
from  illustrations  you  see  every  day. 


LEATHER  ADVANCED  20  TO  50  PER 
CENT.  IN  YEAR 

(Continued  from  page  27.) 

for  other  purposes  but  in  almost  every 
line  where  leather  is  required  there  is  a 
shortage.  Goatskins  which  go  into  the 
manufactures  of  glazed  kid  for  closed 
shoes  and  which  are  being  very  largely 
worn  this  year,  have  been  greatly  cur- 
tailed by  shipping  facilities.  About 
50,000,000  of  these  skins  are  imported 
into  the  United  States  and  Canada  dur- 
ing the  course  of  a  year  for  the  manu- 
facture of  leather  for  this  purpose. 
Many  of  these  come  from  South  Ameri- 
ca. The  shipping  rate  on  these  skins 
is  about  40  cents  per  dozen  from  Buenos 
Aires  to  New  York.  One  of  the  large 
importers  of  these  skins  recently  stated: 
"Advances  in  prices  have  been  made 
absolutely  necessary  for  the  reason  that 
we  are  now  paying  100  per  cent,  more 
for  our  goatskins  than  we  were  a  few 


months  ago.  The  materials  and  chemi- 
cals used  in  tanning  and  finishing,  dye- 
stuffs,  glycerine  and  oils  are  several 
hundred  per  cent,  higher  in  cost  than  in 
normal  times.  It  is  the  same  with 
freights  and  insurance.  Tanning  ma- 
terials are  about  400  per  cent,  higher  in 
price,  and  where  we  paid  for  glycerine 
in  normal  times  15  cents  and  16  cents 
we  are  now  paying  63  cents.  A  large 
proportion  of  the  goatskins  come  from 
India  and  China  and  high  freight  rates 
and  insurance  have  greatly  restricted 
the  supply  from  these  countries.  Calf- 
skins too  are  very  high  in  price  as  com- 
pared with  normal  times." 

In  some  quarters  the  tanners  have 
been  criticised  for  advancing  the  price 
of  leather.  This  criticism  has  come 
principally  from  leather  buyers.  "With 
the  great  consumption  of  hides  and 
skins  for  the  making  of  leather  there 
has  come  about  a  scarcity  in  many  lines. 
"Not  alone  has  there  been  an  advance  in 


dyes  and  tanning  materials  since  the  be- 
ginning of  the  war,  but  tanning  ma- 
chinery is  higher  and  the  cost  of  labor 
has  been  greatly  increased.  In  Canadian 
tanneries  enlistments  from  the  skilled 
workers  have  handicapped  production 
to  a  great  extent.  All  these  things  have 
operated  to  bring  about  a  higher  cost. 
And  we  do  not  see  any  hope  that  these 
conditions  will  improve  until  after  the 
war  is  over." 

® 

PERSONAL 

Charles  McGibbon,  for  some  time  man- 
ager of  the  Morgan  Hardware  Company 
at  Peterborough,  has  accepted  a  position 
with  the  Edwards  Hardware  Company 
of  Lindsay. 

Herb  Smith,  Collingwood,  Ont., 
formerly  with  the  Collingwood  Hard- 
ware Co.,  will  in  future  cover  the  ground 
between  Belleville  and  Prescott  for 
Beatty  Bros.  Ltd.,  succeeding  G.  J. 
Barragar. 
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FEWER  COMMERCIAL  DEFAULTS 
O  ETURNS  for  the  first  half  of  1916,  according  to  Dun's 
Bulletin,  show  a  substantial  reduction  in  the  business 
mortality  in  the  Dominion  during  the  corresponding  period 
of  last  year.  During  the  first  six  months  failures  numbered 
1.031  with  liabilities  amounting  to  $15,868,941.  These 
figures  compare  with  1,450  defaults,  involving  $23,421,615 
during  the  same  period  last  year.  There  were  161  fewer 
insolvencies  in  the  second  quarter  than  in  the  opening 
three  months  of  the  current  year.  The  indebtedness  was 
nearly  $3,000,000  smaller. 

In  comparison  with  the  first  half  pf  last  year,  manu- 
facturing lines  made  the  best  showing  with  a  numerical 
decrease" of  35%.  There  were  225  defaults  for  $5,508,305, 
as  against  345  defaults  for  $8,571,114  during  the  same 
period  last  year.  Trading  suspensions  numbered  753  and 
involved  $7,876,164,  as  compared  with  1,040  in  the  previ- 
ous year  for  $11,002,990..  Reverses  among  brokers 
and  agents  were  53  with  liabilities  of  $2,484,472,  as 
against  65  for  $3,847,511  during  the  same  period  last  year. 
Failures  were  less  numerous  than  last  year  in  all  but  two  of 
ten  provinces,  Newfoundland  and  Prince  Edward  Island 
reporting  small  increases.  The  greatest  improvement  was 
noted  in  British  Colum'bia,  where  there  were  75  defaults 
for  about  $1,100,000,  against  169  in  1915  for  $6,700,000. 

Since  the  outbreak  of  the  war  a  great  many  of  the 
weaker  retail  merchants  have  gone  out  of  business.  A  few 
have  failed  on  account  of  conditions  for  which  they  were 
not  responsible  over  which  they  bad  no  control.  A  great 
many  more,  however,  failed  chiefly  because  they  never 
should  have  been  in  business  in  the  first  place. 


A; 


NEW  PHASE  IN  METAL  WORKING 

NEW  phase  of  sheet  metal  work  is  now  being  treated 
kin  the  articles  on  Practical  Sheet  Metal  Work,  now 
appearing  in  Hardware  and  Metal.  The  problem  now 
running  deals  with  warm  air  furnace  construction  and 
installation.  The  warm  air  furnace  has  often  been  made 
the  target  for  a  huge  share  of  unjust  criticism,  caused  in 
most  cases  by  improper  installations.  In  the  article  in 
this  issue  particular  attention  is  given  to  the  question  of 
renewing  the  air,  proper  size  of  the  cold  air  ducts,  and 
how  fresh  air  may  be  brought  into  the  house.  The  writer 
of  the  article  also  gives  a  number  of  interesting  experi- 
ences which  he  has  had  with  troublesome  furnaces — in 
some  cases  furnaces  which  would  not  circulate  the  warm 
air  after  it  had  been  generated. 

The  next  article  No.  21  will  treat  the  question  of  hu- 
midity and  how  a  higher  degree  of  humidity  can  be  ob- 
tained. This  should  be  particularly  interesting  to  readers 
of  the  course,  because  of  the  fact  that  by  far  the  large 
majority  of  the  opponents  of  warm  air  furnaces  direct 
attention  to  the  degrees  of  heat  created  by  this  type  of 
furnace. 


CO-OPERATION  ON  THE  INCREASE 

GREAT  strides  are  being  made  in  the  co-operative  move- 
ment in  England.  Last  month  at  Lancaster  in  the 
Manchester  district  the  Co-operative  Congress  met,  at 
which  1,500  delegates  were  present.  These  delegates  rep- 
resented the  movement  throughout  Great  Britain. 

In  his  address  the  president  of  the  Congress  reported 
that  during  the  year  the  membership  had  increased  by 
122,584  and  now  stood  at  3,310,724.     Trade  statistics  of 


the  organization  showed  an  increase  of  $129,259,933  for 
1915  and  reached  the  great  total  for  the  year  of 
$806,058,800. 

The  productive  side  of  the  wholesale  societies,  federa- 
tions and  co-partnership  societies  amounted  to  $99,538,354, 
or  an  increase  of  30  per  cent,  over  1914. 

Co-operative  movements  are  gaining  strength  in  Can- 
ada, particularly  in  the  West.  At  recent  conventions  held 
in  that  section  of  the  country  it  was  pointed  out  that  small 
retailers  could  only  hope  to  meet  the  competition  of  the 
big  mail  order  houses  by  getting  together  in  co-operative 
movements.  The  great  growth  of  these  societies  in  the 
Old  Land  would  seem  to  indicate  that  they  have  been 
successful, 


TRADING  STAMP  AND  COUPON  LAW 

"T^ISCOUNT  propositions  suggested  and  thought  out  by 

merchants  must  be  carefully  arranged  to  comply,  first  of 
all,  with  the  demands  of  the  Trading  Stamp  Act.  We  have 
pointed  this  out  from  time  to  time  to  the  trade,  endeavor- 
ing to  make  plain  to  merchants  just  exactly  what  they  may 
and  may  not  do  along  the  line  of  trading  stamps,  coupons, 
premiums,  and  so  on.  A  case  in  point  has  been  brought  to 
our  notice.  An  Ontario  merchant  wishes  to  issue  a  Premium 
Post  Card.  He  plans  to  give  a  two  per  cent,  discount  or  a 
cash  bonus  when  the  amount  of  custom  totals  a  certain 
figure. 

The  points  to  remember  in  connection  with  a  campaign 
of  this  nature  are,  first,  that  the  exact  value  (of  the  dis- 
count) must  be  placed  on  each  and  every  coupon.  That  is 
to  say  if  the  retailer  sells  one  dollar's  worth  of  goods  the 
coupon  must  state  on  the  face  of  it  that  it  is  worth  two 
per  cent,  of  its  face  value,  or  two  cents. 

Secondly,  it  must  also  state  that  it  is  redeemable  for 
that  two  per  cent,  at  any  time,  if  necessary  at  the  moment 
the  article  is  bought. 

With  regard  to  the  provision  mentioned  in  this  case  for 
giving  a  cash  bonus  of  20c  in  cash  where  $10  worth  are 
purchased,  it  should  be  made  perfectly  clear  to  each  custo- 
mer that  she  can  get  the  two  per  cent,  on  each  and  every 
purchase,  and  not  have  to  wait  till  her  purchases  aggre- 
gate the  $10.  The  important  point  is  that  a  coupon  must 
be  redeemable  any  time  whatsoever.  If  the  point  is  made 
indisputably  clear  and  the  value  is  stated  on  each  coupon, 
it  is  legal. 


A  CHECK  ON  SHORT  WEIGHTS 
Q  EVERAL  cities  in  Canada  have  city  detectives  detailed 
^  to  check  up  retailers  who  offend  in  the  matter  of 
giving  customers  short  weight  on  their  purchases.  In  one 
city  the  matter  was  lately  brought  up  and  the  Market 
Committee  of  the  City  Council  decided  not  to  have  special 
men  on  this  work,  but  to  instruct  all  its  regular  detectives 
to  be  on  the  watch  for  instances  of  offence  in  this  regard. 
The  reason  for  this  decision  was  that  the  city  fathers 
thought  retailers  would  get  to  know  the  special  detectives, 
and  would  safeguard  themselves  accordingly.  They  would 
not,  it  was  decided,  be  able  to  adopt  methods  of  "pre- 
paredness" against  all  detectives. 

There  is  probably  sound  reason  in  this.  Any  retailer 
who  is  foolish  enough  to  indulge  in  short  weight-giving 
would  be  wise  enough,  if  he  saw  a  detective  whom  he  knew 
to  be  watching  out  for  this,  sedulously  to  give  correct  and 
even  too-good  weight. 

Short  weight  artists  defeat  their  own  ends.  They  will 
never  keep  a  stable  trade  and  build  up  a  solid  business. 
Each  time  they  give  short  weight  they  help  to  kill  the 
goose  which  lays  the  golden  eggs.  Give  just  weight; 
neither  too  much  nor  too  little.  It  will  pay  as  a  business 
resource. 
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BY  THOMAS  STANFIELD 


THE  article  which  appeared  in  the 
issue  of  July  15th,  took  up  the 
question  of  the  size  of  chimneys 
and  the  insulation  of  pipes  and  furn- 
aces, the  importance  of  which  is  with- 
out question.  The  next  problems  on 
warm  air  furnace  construction,  or  shall 
we  say  warm  air  heating'  systems,  are 
those  of  humidity,  and  fresh  air  supply, 
as  well  as  a  general  understanding  as 
to  the  true  principles  which  should 
govern  such  a  system. 

Many  manufacturers  of  warm  air 
heating'  furnaces  attach  importance  to 
the  large  fire  pot,  large  combustion 
chambers,  and  extensive  heating  surface. 
Suqh  may  or  may  not  be  desirable  ac- 
cording to  the  varying  conditions  of  the 
different  furnaces  The  main  object  to 
be  achieved  is  circulation  of  air. 

A  few  years  ago  the  writer  was  call- 
ed in  to  examine  several  buildings  in 
which  warm  air  furnaces  had  been  in- 
stalled. The  occupants  could  not  get 
from  the  furnace  the  heat  that   it  was 


felt  should  be  obtained.  Upon  looking 
into  these  installations,  it  was  found  that 
the  chief  trouble  lay  in  the  fact  that 
only  about  50  per  cent,  of  the  cold  air 
required  to  create  proper  circulation  had 


of  the  hall  and  inserted  a  register  with 
a  fine  screen  under  it,  and  the  warm  air 
from  the  basement  improved  matters 
wonderfully  though  such  a  method  is  not 
by   any   means   to   be   advocated.      The 


Number    of 

Rooms     to 
be  heated 

Size   of   pipes 

taken    from 

top  of 

furnaces. 

Size   of 
warm    air 
registers. 

Cubic 

area  of 

pipes. 

Cubic 

area   of 

registers. 

Size  and 

number  of 

cold  air 

duets. 

2.18  .x    24 
Containing 
402   cu.   ins. 

6 

2.8     inch  dia. 
2.10  inch  dia. 
2.12  inch  dia. 

2.  8  x  12 
2,10  x  16 
2.14  x  16 

in.      in. 

each     50    100 

76     156 

"      113     226 

192   in. 
320   in. 
448   in. 

502 

!)60   in. 

A  safe  rule  is  to  allow  one-third   the  number    of    cold    air    outlets    or    ducts    of    the 
number   of  warm   air   pipes,   containing   a  cubic   area    of   25    per    cent,    less    than    the 
area   of   pipes   taken   from  top  of  furnace. 

been  provided,  and  the  heat  was  being 
confined  too  long  in  the  interior  of  the 
furnace. 

Then  the  furnace  was  also  fitted  up 
with  a  poor  casing.  In  one  case  the  oc- 
cupant had  cut  a  hole  through  the  floor 


main  solution  is  to  provide  sufficient 
cold  air  and  this  can  be  done  in  two 
ways. 

First    by    placing    cold    air    registers 
either  flat  on  the  floor,  or  in  the  base- 
('Continued  on  page  44.) 


Cold  Air  Register 
With  Louvres  Or 
Ordinary  Flap. 
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Cold  Air  Imlet    Pipe 
Showing  Flap  Damper 


Cold  Air  Register 
Fitted  In  Baseboard. 
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ADOPTING  THE  METRIC  SYSTEM 

From  Canadian  Grocer 

At  the  convention  of  the  National  Associa- 
tion of  Grocers1  held  recently  iu  Boston,  the 
question  came  up  of  net  weight  and  uniform 
standard  container  laws.  In  this  connection 
reference  was  made  to  a  bill  now  before  Con- 
gress which  has  for  its  aim  the  establishment 
in  the  United  States  of  the  metric  system  of 
weights  and  measures,  as  the  sole  legal  system 
after  July  1,  1924.  Against  this  at  present 
there  are  in  use  the  very  awkward  systems 
of  liquid  and  dry  quarts  and  troy  and  avoir- 
dupois weights.  Both  are  cumbersome;  both 
are  confusing.  For  Instance,  a  troy  ounce  is 
larger  than  an  ounce  avoirdupoise.  Yet  a 
pound  avoirdupois  is  larger  than  a  troy  pound. 
In  Canada,  as  in  the  United  States,  we  are 
already  a  step  ahead  of  Great  Britain,  in  that 
we  use  the  metric  system  in  money,  to  some 
extent.  At  one  time  we  were  even  further 
ahead,  for  we  used  the  franc  system,  typified 
by  the  inclusion  in  our  coins  of  a  twenty-cent 
piece,  a  direct  multiple  of  ten.  Twenty-five 
cents,  of  course,  is  not.  The  twenty-cent  piece 
might  well  be  re-introduced  in  the  place  of  the 
"quarter"  which  might  be  dispensed  with. 

Even  at  present  our  system  is  ahead  of  that 
in  vogue  in  Britain.  Anyone  who  has  used 
the  British  method  of  pounds,  shillings  and 
pence  will  admit,  in  comparing  it  with  our 
"ten"  system — dollars  and  cents1 — that  the  for- 
mer is  irrational,  wildly  unsystematic,  and 
distracting.  It  is  involved.  Therefore  it  is 
inefficient  from  the  point  of  view  of  saving 
time.  The  system  we  have  in  use  in  Canada 
is  much  more  serviceable. 

England  and  Canada  alike,  through  the  inter- 
national purchasing  of  commodities  for  war 
purposes,  have  already  had  two  years  of  neces- 
sary acquaintance  with  the  metric  system  as 
applied  to  weights  and  measures.  War  sup- 
plies have  been  ordered,  for  instance,  by 
France  from  Canada.  Specifications  have  been 
stated  in  terms  of  litres  and  grammes,  and 
some  Canadians  have  thus  become  acquainted 
with  the  metric  system.  So  too  has  England, 
hitherto  its  most  obstinate,  albeit  unreason- 
iug,  critic.  There  are  many  evidences  that  the 
metric  system  which,  England,  perforce  has 
had  to  look  into,  is  liked  a  good  deal. 

Retailers  would  be  particularly  affected  were 
the  metric  system  in  weights  and  measures 
ever  to  be  introduced  into  Canada.  It  is  safe 
to  say  that  the  possibility  of  such  introduction 
is  more  conceivable  than  ever. 

The  war  is  doing  speedily  what  years  of 
academic  discussion  and  slow-moving,  unbusi- 
ness-like  party  governments  might  never  do. 
It  is  up  to  Canadians,  therefore,  to  look  into 
the  metric  system  now.  It  will  repay  study. 
They  should  go  into  the  matter  as  fully  as 
possible  and  compare  it  with  our  present  un- 
deniably cumbersome  method.  By  so  doing 
they  will  be  able  intelligently  to  talk  about 
the  matter  if  and  -when  it  is  thrown  open,  as 
is  not  unlikely,  for  discussion. 


FUTURE      OF     LEGITIMATE 
INDUSTRY 

(From   Philadelphia   Evening   Ledger.) 

Two  industrial  news  items  can  be  placed 
together  with  a  strange  effect.  The  Westing- 
house  Company  announces  that  the  munition 
plant,  having  just  completed  an  enormous 
order  for  the  Allies,  is  about  to  close,  and  the 
machinery  is  to  be  dismantled.  The  Worth 
Brothers,  who  sold  their  properties  into  the 
Midvale  Company,  are  about  to  enter  the  steel 


business  again.  In  the  first  item  there  are 
several  questions.  Are  the  Allies  so  well  sup- 
plied with  munitions  that  they  need  no  Ameri- 
can aid,  or  are  they  so  confident  of  victory 
that  they  have  placed  no  new  orders?  Are 
munition  plants  destined  to  dismantling?  Is 
it  not  possible  to  wait  until  the  dispositions 
of  the  United  States  are  made?  It  may  be 
suggested  that  in  the  Philadelphia  district  the 
munition  factories  are  to  be  converted,  and 
many  of  them  are  still  working  very  hard  on 
more  extended  orders  than  that  of  the  West- 
inghouse,  which  was  for  but  one  specification, 
and  was  placed  more  than  a  year  ago.  Phila- 
delphia is  vitally  interested  in  the  matter,  but 
whatever  the  determining  factor  was  in  the 
Westingbouse  case,  this  city  can  comfort 
itself  that  in  the  Worth  Brothers'  case  there 
is  only  absolute  confidence  in  the  future  of 
legitimate  industry.  The  new  plant  may  not 
be  at  Coatesville,  but  one  can  hardly  fancy  a 
Pennsylvania  steel  manufacturer  forsaking 
this  happy  hunting  ground.  And,  merely  in 
passing,  the  reason  for  returning  to  active 
affairs  is  given :  "We  can't  idle  our  time 
away."  It  is  singular  that  those  who  can't 
idle  should  always  have  the  time  for  idling. 
And  for  the  Westinghouse,  it  may  be  said 
that  those  who  will  not  give  up  usually  do 
not   have   to. 


M.  0.  INTERESTS  SEEKING  FAVORS 

From  Hardware  Bulletin  (U.S.) 

One  of  the  most  outrageous  pieces  of  politi- 
cal partiality  that  ever  came  to  our  attention 
is  just  now  being  pulled  off  in  Washington. 

It  is  of  so  suspicious  a  nature  that  the 
proof  of  any  Congressman  or  Senator  lending 
it  countenance  should  brand  him  as  unfit  to 
hold   office. 

Here  are  the  details:  A  bill  has  been  intro- 
duced in  both  houses  to  establish  a  National 
Chamber  of  Agriculture. 

It  provides  among  other  things  that  there 
shall  be  local,  county,  state  and  national  or- 
ganizations with  paid  secretaries,  and  when- 
ever any  farmer  wishes  to  sell  or  buy  any 
commodity  related  to  the  farm,  the  local 
secretary  working  through  his  superior  secre- 
taries in  order  of  rank  would  look  after  the 
sale  or  the  purchase. 

The  term  "sell"  looks  like  a  bait,  also  a 
blind. 

This  bill  provides  for  an  army  of  high  sal- 
aried officials  and  promoters,  some  of  which 
are  to  receive  $20.00  per  day  and  expenses  and 
besides  this  $250,000.00  is  to  be  appropriated 
from  the  U.  S.  Treasury  for  such  other  work 
as  may  be  necessary  to  educate  the  public  in 
the  use  of  this  plan.  Also  the  Government  is 
asked  to  grant  to  this  new  organization  the 
franking  privilege  on  its  mail. 

Ostensibly  this  bill  is  being  pushed  for  the 
purpose  of  reducing  the  high  cost  of  living  by 
developing  a  system  of  direct  dealing  between 
producer  and  consumer,  utilizing  parcel  post 
in  making  shipments. 

Stripped  of  its  extremely  thin  veneer  it  looks 
like  a  scheme  by  which  the  Government  would 
build  and  finance  an  organization  for  boosting 
the  business  of  Sears  Roebuck,  Montgomery 
Ward  and  other  mail  order  houses. 

The  Southern  Commercial  Congress,  head- 
quarters Washington,  D.C.,  is>  sponsor  for 
these  bills.  According  to  the  statement  of  its 
managing  director,  C.  J.  Owens,  it  got  its  in- 
spiration from  Hon.  David  Lubin,  who  signs 
himself,  American  Delegate  to  the  Interna- 
tional Institute  of  Agriculture  at   Rome. 


Now  who  is  David  Lubin?  We  have  made 
some  inquiries  concerning  him  and  hear  that 
at  one  time  he  was  the  owner  ef  a  department 
store  on  the  Pacific  Coast  and  was  known  as 
"the  original  mail  order  man."  So  much  for 
that. 

Now  it  is  reported  that  the  Southern  Com- 
mercial Congress  selected  a  special  promotion 
committee,  appointing  as  its  chairman,  Chas. 
J.  Thome,  president  of  Montgomery  Ward  & 
Co.,  and  that  he,  Lubin  and  Owens,  are  the 
ones  most  actively  engaged  in  pushing  the 
above  named   bills. 

Now  read  this: — Mr.  Lubin  prepared  a  spe- 
cial pamphlet  setting  forth  his  scheme. 
Through  the  instrumentality  of  D.  D.  Fletcher 
United  States  Senator  from  Florida,  an  edition 
was  published  at  government  expense.  It  is 
known  as  Senate  Document  No.  240,  and  is 
headed  "Direct  Dealing  Between  Producer  and 
Consumer,"  an  outline  of  a  plan  for  direct 
dealing  between  producer  and  consumer, 
through  parcel  post  service,  employing  mail 
order  methods." 

So  much  is  said  about  Montgomery  Ward 
&  Co.  and  Sears  Roebuck  in  this  pamphlet  that 
it  looks  like  special  government  boost  for 
them. 

The  report  comes  from  Washington  that  one 
million  extra  copies  of  that  document  were 
printed  in  the  government  printing  office  and 
paid  for  by  mail  order  people. 

These  were  mailed  out  all  over  the  country 
The  addresses  on  the  envelopes  tallied  exactlv 
m  typographical  style  with  those  on  Mont- 
gomery Ward  catalogs  so  we  are  sure  that  the 
same  mailing  list  was  used  in  directing. 

So  far  as  we  can  find,  these  million  pamph- 
.ets  were  sent  out  at  government  expense  bear- 
ing the  frank  of  United  States  Senator  Duncan 
U.  Fletcher.  The  regular  postage  on  those 
pamphlets  would  have  been  8c  each,  the  way 
they  were  mailed  out.  Therefore  the  Senator 
from  Florida  has  contributed  at  government 
expense  $80,000.00  in  first-class  postage  to 
boost  a  scheme  in  which  Chicago  mail  order 
firms  seem  to  be  the  main  beneficiaries. 

Considered  on  its  merits  the  Lubin  proposi- 
tion appears  visionary  and  impractical— and 
we  believe  if  the  bills  are  ever  reported  out  of 
the  committees  Congress  will  so  regard  them, 
but  as  a  smooth  advertising  trick  we  acknow- 
ledge this  as  the  biggest  thing  the  mail  order 
houses  have  pulled  off  in  years. 


MUNITION  PROFITS 

(From    Wall   Street   Journal.) 

Many  companies  that  went  out  of  their 
way  to  book  war  orders  now  actually  face 
losses.  The  steel  companies  that  declined  to 
take  shell  orders  -are  showing  substantial 
gains   iu   earnings. 

The  report  of  the  United  States  Steel  Cor- 
poration for  the  second  quarter  of  this  year, 
and  that  of  the  Republican  Iron  &  Steel  Co! 
for  the  first  half  of  1916,  will  demonstrate 
whether  or  not  the  policy  of  these  companies 
to  stick  to  regular  lines  of  business  has  been 
profitable. 

The  cancellation  of  the  Crucible  Steel  shell 
order,  after  a  few  hundred  shells  had  been 
turned  out,  reflects  the  difficulty  certain  com- 
panies are  experiencing  in  fulfilling  their  con- 
tracts; The  big  loss  to  certain  corporations 
that  took  war  contracts  will  be  in  writing 
off   largely    for   new    buildings    constructed. 
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NEW     GENERAL     MANAGER     FOR 
THE    SHERWIN-WILLIAMS 
COMPANY   OF   CANADA 

H.  M.  Ashby,  who  has  recently  accept- 
ed the  position  of  general  manager  of 
the  Sherwin-Williams  Co.  of  Canada, 
has  had  an  exceptionally  wide  experience 
in  the  manufacturing,  selling,  and  execu- 
tive end  of  the  paint,  dry  color,  and  in- 
secticides business. 

He  has  had  over  twenty  years'  experi- 
ence in  these  lines,  being  with  the  Alston 
Manufacturing  Co.  for  some  time,  and 
then  with  the  Sherwin-Williams  Co.  of 
America. 

Mr.  Ashby  was  born  in  London,  Eng- 
land, and  obtained  his  education  in  the 
English  public  schools  and  Chicago  Uni- 
versity, in  which  university  he  com- 
pleted a  chemical  engineering  course. 

Mr.  Asbby's  exceptional  experience, 
coupled  with  his  natural  ability,  makes 
him  well  fitted  to  look  after  the  ex- 
tensive interests  of  the  Sherwin-Wil- 
liams Co.  of  Canada. 


OBITUARY 

Wingham,  Ont: — The  death  occurred 
here  of  Alex.  Young,  who  for  a  number 
of  years  conducted  a  hardware  busi- 
ness. 

Montreal,  Que. — The  death  occurred 
here  of  Robert  Kerr,  aged  80,  head  of  the 
R.  &  W.  Kerr,  Ltd.,  sporting  goods 
house. 

Peterboro,  Ont. — The  death  occurred 
at  Fort  Frances,  Ont.  of  Geo.  Stetham, 
who  for  a  number  of  years  was  engaged 
in  the  hardware  business  here. 


BUSINESS  CHANGES 

Gait,    Ont. — Martin    &    Simpson    are 
closing  out  their  hardware  business. 


CELEBRATED  50th  ANNIVERSARY 

Thomas  McAvity,  the  senior  member 
of  T.  McAvity  &  Sons,  Limited,  whole- 
sale and  retail  hardware,  and  Mrs.  Mc- 
Avity, celebrated  the  fiftieth  annivers- 
ary of  their  wedding  on  July  12,  at 
their  country  home  in  Rothesay.  The 
wedding  took  place  in  Trinity  church, 
St.  John,  half  a  century  ago  and  the 
event  was  a  double  wedding.  On  the 
same  occasion,  Mr.  McAvity 's  sister, 
Miss  Isabel,  daughter  of  the  late  Thomas 
McAvity,  founder  of  the  firm,  was  united 
in  marriage  to  Edwin  N.  S.  -Stewart.  Mr. 
and     Mrs.     Stewart     still     survive     and 


joined  with  Mr.  and  Mrs.  McAvity  in 
the  celebration.  Mr.  and  Mrs.  McAvity 
have  three  children;  Mrs.  Fairweather, 
wife  of  captain  Frank  Fairweather, 
now  overseas;  Harry  A.  McAvity  of 
Digby,  and  Mrs.  Porter,  wife  of  Horace 
Porter,  barrister,  of  St.  John. 


DOMINION   INCORPORATIONS 

The  Hoover  Co.,  capitalized  at  $100,- 
000,  head  office,  Montreal,  to  manufac- 
ture and  sell  processes  for  purifying 
water. 

Canadian  Collapsible  Tube  Co.,  capi- 
talized at  $100,000,  head  office,  Toronto, 
to  manufacture  and  deal  in  tubes  of 
every  kind. 


HOLDEN  M.  ASHBY 

General  manager  Sherwin  Williams  Co. 
of  Canada,  Ltd. 

The  Turner  Wheel  and  Machine  Co., 
capitalized  at  $20,000,  head  office,  Wind- 
sor, Ont.,  to  manufacture  auto  parts, 
bicycles,  etc. 

Superior  Tile  Co.,  capitalized  at  $40,- 
000,  head  office,  Montreal,  to  manufac- 
ture and  deal  in  tile,  brick,  terra  cotta, 
drain  and  sewer  pipes,  etc. 

Metal  Spray,  capitalized  at  $10,000, 
head  office,  Montreal,  to  purchase  and 
deal  in  steel,  iron  metals,  etc.,  and  to 
manufacture  and  deal  in  machinery. 

The  Modern  Tool  Mfg.  Co.,  capitalized 
at  $200,000,  head  office,  Montreal,  to 
manufacture  and  deal  in  hardware,  ma- 
chinery, gauges,  tools,  arms,  explosives, 
etc. 

The  Metals  Casting  Co.  of  Canada, 
capitalized  at  $200,000.  head  office, 
Montreal,  to   acquire  inventions  or    de- 


vices connected  with  the  spray  process 
of  metallic   disposition. 

Manitoba  Steel  Foundries,  etc.,  capi- 
talized at  $300,000,  head  office,  Winni- 
peg, to  manufacture  and  deal  in  iron, 
steel,  copper,  and  to  carry  on  the  busi- 
ness of  steel  and   iron  founders,   etc. 

Independent  Paint  and  Varnish  Co., 
capitalized  at  $200,000,  head  office, 
Montreal,  Que.,  to  purchase,  manufac- 
ture and  deal  in  paints,  colors,  var- 
nishes, glass,  oils,  turpentine,  stains, 
glue,  etc. 

United  States  Trading  Co.,  capitalized 
at  $10,000,  head  office,  Montreal,  to 
manufacture  and  deal  in  rope,  cordage, 
twine,  oakum,  bags,  burlap  and  manu- 
factures of  flax,  jute,  hemp,  Manila, 
sisal,  etc. 

Remington  U.M.C.  of  Canada,  capital- 
ized at  $25,000,  head  office,  Windsor, 
Ont.,  to  take  over  the  business  hereto- 
fore carried  on  by  the  Remington  Arms- 
Union  Metallic  Cartridge  Co.,  and  to 
manufacture  and  deal  in  firearms,  ord- 
nance, projectiles,  ammunition,  etc. 

Leaside  Munitions  Co.,  capitalized  at 
$250,000,  head  office,  Toronto,  to  manu- 
facture and  deal  in  machines,  tools,  etc. 

The  Chapman  Engine  and  Mfg.  Co.. 
capitalized  at  $250,000,  head  office,  Dun- 
das,  Ont.,  to  take  over  the  Chapman  En- 
gine and  Mfg.  Co.,  and  to  deal  in  en- 
gines, motors,  etc. 


INCREASED  CAPITAL  STOCK 

Wilt  Twist  Drill  Co.  of  Canada  has 
increased  the  capital  stock  from  $200,- 
000  to  $500,000. 

Consolidated  Plate  Glass  Co.  has  in- 
creased the  capital  stock  from  $250,000 
to  $500,000. 


McGLASHAN,  CLARKE  CO.  ENLARG- 
ING PLANT 

A  large  addition  is  now  being  made 
to  the  plant  of  the  McGlashan,  Clarke 
Co.,  Niagara  Falls,  Ont.  The  addition 
to  the  plant  will  greatly  increase  the 
output  of  the  company's  products,  in- 
cluding cutlery,  electro-plate,  and  solid 
nickel  flat  ware.  The  new  building  is  of 
reinforced  concrete,  two  storeys  and 
basement.  It  is  equipped  with  steel 
sash,  and  is  a  thoroughly  modern  build- 
ing throughout,  assuring  an  abundance 
of  light  and  ventilation.  The  estimated 
cost  of  the  new  addition  is  $25,000.  It 
is  in  keeping  with  the  other  part  of  the 
plant,  which  is  also  of  concrete,  and  as 
near  fireproof  as  possible. 
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HARDWARE 
LETTER  BOX 


Ornamental  Fencing 

W.  F.  Mickus,  Preston,  Ont— Kindly 
give  names  of  manufacturers  of  orna- 
mental fencing'  and  gates. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton; Dennis  Wire  and  Iron  Goods  Co., 
London,  Ont.;  Geo.  B.  Meadows,  Toron- 
to; Canadian  Ornamental  Iron  Co.,  To- 
ronto; Frost  Wire  Fence  Co.,  Hamilton; 
Page  Wire  Fence  Co.,  Walkerville,  Ont. 
—Ed. 

Metal   Rings 

The  Dominion  Stove  and  Foundry  Co., 
Penetanguishene,  Ont.  —  Please  give 
names  of  manufacturers  of  small  metal 
rings,  suitable  for  furnace  draft  chains. 

B.  J.  Coghlin  &  Co.,  Montreal;  Sar- 
gent &  Co.,  New  Britain,  Conn. — Ed. 

Old  English  Enamelware 

Kidd  &  Clements,  Ltd.,  Wapella, 
Sask. — Kindly  advise  us  who  makes 
"Old  English"  enamelware. 

The  "Old  English"  lines  are  made  hv 
The  Republican  Stamping  and  Enamel- 
ing Co.,  Canton,  Ohio. — Ed. 

Post  Hole  Diggers 

Summer  Co.,  Moncton,  N.B. — Please 
give  names  of  manufactures  of  post 
hole  diggers. 

In  answering  this  inquiry  in  last  issue 
the  name  of  the  Richards- Wilcox  Can- 
adian Co.,  London,  Ont.,  was  inadvert- 
ently  omitted. — Ed. 

Cheese  Presses 

Enderby  Hardware  Co.,  Enderby, 
B.C. — Please  give  names  of  manufac- 
turer of  cheese  presses  and  boilers. 

C.  Richardson  &  Sons,  St.  Mary's, 
Ont.,  make  the  lines  asked  for. — Ed. 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto.  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


S12.  Trade  with  South  Africa. — The  assist- 
ant general  manager  of  one  of  the  most  import- 
ant business  houses  in  South  Africa  is  about 
to  visit  Canada  with  a  view  to  securing  Can- 
adian lines  of  manufacture  for  sale  in  South 
Africa. 

S14.  Agency. — A  commission  agent  in  Homel, 
Russia,  desires  to  place  his  services'  before 
Canadian  firms  interested  in  exporting  and 
importing  goods  from  and  to  Russia. 

ISlfi.  Barytes),  zinc  oxide,  cobalt,  etc. — A 
London  firm  is1  in  the  market  for  supplies  of 
Canadian  barytes,  zinc  oxide,  cobalt  and  other 
minerals. 


517.  Barytes. — A  Liverpool  firm  is  in  the 
market  for  barytes  and  asks  for  names  of  Can- 
adian  producers. 

518.  Permanganate  of  potash. — Inquiry  is 
made  by  a  Birmingham  firm  for  the  names  of 
Canadian  manufacturers'  of  permanganate  of 
potash    (B.P.   standard). 

820.  Steel  pipes,  machinery  and  machine 
tools,  etc. — A  London  firm  is  desirous  of  ob- 
taining the  representation  of  Canadian  manu- 
facturers of  steel  pipes,  machinery  and  mach- 
ine tools,  and   similar  lines. 

821,  Radiator. — A  French  correspondent  now 
residing  in  London  wishes  to  make  arrange- 
ments for  the  manufacture  in  the  province  of 
Quebec  of  a   new   system   of  radiator. 


PROHIBITS   MICA   EXPORTS 

An  Order- in-Council  has  been  passed 
prohibiting  the  exportation  of  mica  and 
micanite  to  all  destinations  abroad 
other  than  the  United  Kingdom,  British 
possessions   and   protectorates. 


MAJOR  BARTLETT  McLELLAN 

Director  in  the  Montreal  Rolling  Mills  and 
President  of  the  Montreal  Transportation 
Co.  and  the  Williams  Mnfg.  Co.,  who  was 
ser-iously  injured  recently  in  the  gym- 
khana in  France  when  his  horse  fell  with 
him  while  making  a  jump.  Maj.  McLen- 
nan is  now  in  hospital  in  England. 

AWARDS  IN  KYANIZE  CONTEST 

Bert  &  Cahoon,  New  Glascow,  N.S., 
was  one  of  the  firms  running  a  special 
prize  in  the  Kyanize  window  trimming 
contest  conducted  by  the  Boston  Varn- 
ish Co.,  Boston,  Mass.  The  first  prize 
of  $25  was  won  by  J.  H.  Owen.  East 
Orange,  New  Jersey.  The  prize  was 
awarded  to  J.  H.  Owen  because  of  the 
novelty  of  their  showing  which  was  at 
the  same  time  entirely  without  any 
grotesque  or  ungainly  features.  The 
central  idea  was  a  light  house  placed 
upon  a  sheet  of  glass  which  served  to 
show  up  the  idea  of  Kyanize  for  the  use 
of  boats  for  both  the  finish  and  for  white 
enamel.  The  use  for  the  Kyanize  line 
in  the  home  was  made  clear  by  the  cap- 
tion in  the  light  house  which  read:  "Use 
Kyanize  for  light  house  keeping"  a  very 


clever  play  on  words.  Around  the  main 
figure  were  grouped  cans  of  the  Kyanize 
family  but  no  good  selling  feature  was 
obstructed  by  another.  In  all  there  were 
twenty-seven  prizes  given. 


CATALOGS  WANTED 

A  five,  ten  and  fifteen  cent  department 
has  been  opened  in  the  store  of  the  W. 
W.  Cooper  Co.,  Swift  Current,  Sask. 
Manufacturers  of  lines  suitable  for  a 
department  of  this  kind  are  requested 
to  send  catalogs. 


GASOLINE  CORPORATION 
ORGANIZED 

Under  the  name  of  the  Gasoline  Cor- 
poration of  Canada  a  company  is  being- 
organized  in  Canada  for  the  manufacture 
of  gasoline  by  the  Greenfields  process. 
The  new  organization,  it  is  said,  is  a 
subsidiary  of  the  Gasoline  Corporation 
of  the  United  States,  and  is  stated  to 
have  behind  it  Sir  Donald  Mann,  Senator 
Curry,  W.  A.  P.  Schorman,  chief  en- 
gineer of  the  British  American  Oil  Com- 
pany, Toronto,  and  H.  T.  Bush,  Presi- 
dent of  the  Standard  Ideal  Company, 
Port  Hope.  The  company  will  have  a 
capital  of  $3,000,000. 


ONTARIO  INCORPORATIONS 

The  Woodstock  Re-Enforced  Concrete 
Post  Company,  capitalized  at  $40,000 
head  office,  Woodstock,  to  manufacture 
re-inforcements  for  concrete  posts,  and 
to  manufacture  and  deal  in  concrete 
articles. 


INDUSTRIAL  NOTES 

Sarnia,  Ont. — Work  is  progressing  on 
a  large  addition  to  the  plant  of  the 
Perfection  Stove  Works,  sixty  feet  be- 
ing added  to  the  entire  length  of  the 
building  on  the  east  side,  which  will 
greatly  increase  the  capacity  of  the 
plant-. 


OBITUARY 

Chatham,  Ont.,  July  17.  —  George 
Stephens,  ex-M.P.,  for  many  years  in  the 
hardware  business  here,  and  one  of  the 
city's  prominent  business  men,  died  at 
his  summer  home  at  High  Banks,  follow- 
ing an  illness  of  only  a  few  days.  After 
being-  confined  to  bed  for  two  days,  his 
condition  was  much  improved,  but  he 
had  a  relapse  and  soon  afterwards 
passed  away.  He  was  elected  member 
of  Parliament  for  West  Kent  in  1900. 
His  wife  predeceased  him  about  two 
vears  ago. 


TO  MAKE  BRASS  GOODS 

The  Dominion  Government  is  proceed- 
ing with  its  plans  for  assisting  in  the 
vocational  training  of  returned  soldiers. 
Amongst  other  trades,  the  making  of 
hammered  brass  and  copper  utensils  is 
receiving  considerable  attention  in  this 
way. 
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CANADIAN  HARDWAREMEN 
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PERFECTION  PEDAL  PADS 

Auto  Pedal  Pad  Co.,  Inc.,  794  Seventh 
Avenue,  New  York,  announce  a  number 
of  auto  pedal  pads  for  various  makes  of 
cars.       The  makers  of  Perfection  pads 


Perfection  Pedals  for  Ford  cars. 

points  out  that  the  pedals  of  a  car  must 
always  be  ready  for  instant  action,  re- 
gardless of  weather  conditions.  They 
must  respond  immediately  to  every  ac- 
tion of  the  foot.  The  slipping  of  the 
foot  from  the  pedal  of  the  car  means  the 
loss  of  control  and  an  accident  in  conse- 
quence. 

Metal  pedals  with  their  smooth,  slip- 
pery surface  are  always  dangerous,  it  is 
claimed,  and  especially  so  in  wet  and 
cold  weather. 

The  "Perfection"  pads  are  claimed 
to  be  a  positive  safeguard  against  the 
foot  slipping.  By  this  means  it  prevents 
the  loss  of  control  of  the  car  under  all 
conditions. 

The  constant  pressure  of  the  foot  on 
the  pedal  tires  the  foot  and  causes  a 
tension  of  the  leg  muscles.  These  pads, 
the  makers  claim,  relieve  this  tension 
and  tired  feeling,  and  are  a  great  relief 
on  steady  driving  or  long  trips. 

"Perfection"  pedal  pads  are  moulded 


Perfection  Pads  for  Pierce- Arrow,  Ford, 
Cadillac. 

from  high  grade  solid  pliable  rubber. 
The  upper  surface  with  deep  corru- 
gated ribs,  insures  a  firm  suction  grip 
for  the  foot.     The  pad  is  firmly  secured 


in  a  cold  rolled  steel  frame,  which  is  at- 
tached to  the  pedal  by  metal  prongs. 
The  frame  is  handsomely  nickeled,  and 
adds  greatly  to  the  looks  of  a  car.  An 
inexperienced  person,  it  is  claimed,  can 
easily  clamp  pad  on  pedal  in  less  than 
one  minute.  No  drilling  of  holes  in 
pedal  or  bolts  are  necessary.  The  com- 
pany manufactures  pedal  pads  for  every 
make  of  car. 


ECONOMY  GLASS  CUTTING  BOARD 

G.  M.  Soverhill,  150  Military  Road, 
Buffalo,  N.Y.,  offers  to  the  trade  the 
Economy  glass  cutting  board.  The 
maker  states  that  the  board  is  moder- 
ately priced.  The  board  is  made  of  two 
thicknesses  of  beaver  board,  reinforced 
on  the  back  with  %  x  2  in.  wood  strips 
and  a  %  in.  hardwood  binding  on  all 
four  sides  to  prevent  it  from  warping. 
The  top  surface  has  a  hard  wood  rule 
inserted  all  around  the  four  sides,  mark- 
ed off  in  %  in-  and  numbered,  making  it 
convenient  to  cut  any  size.  The  whole 
top  is  finished  with  one  coat  of  good 
filler  and  two  coats  of  high  grade  floor 


Economy  Glass  Cutting  Board. 


varnish,  making  it  almost  as  hard  as 
glass  and  a  smooth  cutting  surface. 
There  is  also  a  rule  furnished  that  has  a 
simple  and  efficient  device  for  holding 
one  end  of  it  so  that  one  person  can  hold 
the  rule  while  cutting.  The  board  is 
very  light,  making  it  easy  to  lift  it  off 
and  on  the  counter.  The  size  of  board 
is  32  x  48  inches. 


SINGLE   MUD   CHAIN 

The  Herman  single  mud  chain  here 
illustrated  is  offered  to  the  trade  by 
Herman  Manufacturing  Co.,  Washing- 
ton, D.C  The  chains  are  for  use  on 
slippery  roads  of  mud,  sand  or  snow. 
The  makers  state  that  the  chains  pull 
best  in  mud,  because  they  take  a  solid 
hold;  the  wheel  cannot  spin  around  and 


tear  the  tire.  The  chain,  it  is  claimed, 
can  be  easily  attached  when  the  car  is 
stalled,  without  jacking  up  the  wheel. 
If  the  web  strap  is  wrapped  once  around 
the  spoke,  the  makers  state,  they  guaran- 


Herman  Single  Mud  Chain. 

tee  the  single  chains  to  answer  all  pur- 
poses. The  chain  is  made  of  short 
twisted  links,  electric  welded,  high  car- 
bon steel.  The  makers  suggest  that 
three  chains  be  used  on  each  rear  wheel, 
and  that  three  is  all  that  is  required  for 
the  worst  mud  road.  The  chains  are 
priced  per  set  of  six. 

® 

BANK   CLEARINGS 

It  may  be  worth  noting  that  the  hank 
clearings  of  Canada  from  January  1st 
to  July  13th  inclusive  aggregated  $3,- 
395,244,432,  or  $1,710,901,195  greater 
than  for  the  same  period  in  1915.  In 
the  West  the  increase  is  57.6  per  cent, 
and  in  Eastern  Canada  49.3  for  the 
month  of  June.  These  increases  will 
continue  until  September,  when  the  com- 
parison will  be  made  with  figures  which 
indicated  the  commencement  of  the  mov- 
ing of  the  big  crop  of  a  year  ago.  In 
addition  to  the  crop  movement  this  year, 
there  will  be  a  larger  volume  of  general 
business  to  be  taken  care  of.  Last  year's 
harvest  came  when  trade  was  at  a  low 
ebb;  when  the  war  news  was  not  the 
most  reasurring,  and  even  in  the  face  of 
much  grain  and  good  prices  business  did 
not  respond  proportionately.  It  was 
better,  but  this  year's  will  represent  a 
very  large  increase  over  the  volume  of 
a  year  ago.  It  is  quite  a  common  thing 
to  hear  a  merchant  say  we  are  doing 
more  business  by  50  per  cent,  than  we 
did  last  year. 


July  22,  1916. 


.J7 


MIIMMIIMMimilimilimimMllMiMIIIIMIIMimilllMIIIIIIHMIMIMIIIIIIIIIM I Illllllllllllllllllllllllllllllllllllllll UN  II II II II I 


:kly  hai 


M  \k 


IAJ 


'S   FRO! 


BUYING  CENT 


T  REPORT 


THE  MARKETS  AT  A  GLANCE 

A  number  of  important  price  changes  have  taken  place  in 
hardware  lines  during  the  past  week.  Lanterns  have  advanced  75 
cents  per  dozen.  Owing  to  the  recent  advance  in  wire  rods,  quota- 
tions on  some  lines  of  wire  fencing  have  been  withdrawn. 
Advances  have  taken  place  in  the  prices  on  smooth  steel  wire, 
0  &  A  wire,  cut  hay  baling  wire,  wire  bale  ties,  stove  pipe  wire, 
hay  wire  in  coils.  Price  advances  have  also  gone  into  effect  on 
hand  saws,  emery  cloth,  chisels,  English  galvanized  sheets,  toe 
calks,  small  arm  ammunition,  empty  shot  shells.  Price  declines 
have  taken  place  on  Canadian  and  American-made  galvanized 
sheets.  Prices  on  most  lines  of  firearms  have  been  temporarily 
withdrawn.  It  is  expected  that  the  new  prices  when  issued  will 
be  considerably  higher  than  those  formerly  in  effect.  The  ingot 
metals  are  still  generally  weak,  with  a  further  decline  to  note  on 
tin.  Spelter  is  firmer  in  the  primary  markets.  Business  in  paint 
lines  continues  in  fair  volume.  It  has  been  generally  agreed  to 
extend  present  prices  on  lead  and  putty  until  Aug.  31,  in  the  case 
of  the  former  and  Oct.  1  in  the  case  of  the  latter.  Orders  for 
paint  to  the  extent  of  twenty  or  thirty  thousand  gallons  has  been 
placed  with  Canadian  paint  firms  by  an  Eastern  car  manufac- 
turer. The  paint  will  be  used  on  cars  which  are  being  manu- 
factured for  a  French  railway.  Another  order  for  ten  or  fifteen 
thousand  gallons  will  be  placed  within  the  next  six  or  eight  weeks. 
Business  generally  continues  good.  There  is  a  good  demand  for 
summer  hardware  lines.    Retailers  are  buying  carefully. 


MONTREAL 

MONTREAL,  July  20.  —  Usual 
mid-seasonal  slackness  becomes 
increasingly  evident,  in  spite 
of  which  general  condition  of  hardware 
trade  may  be  said  to  'be  satisfactory. 
City  business  in  both  heavy  and  general 
hardware  on  whole  has  shown  a  greater 
falling  off  than  usual.  This  has  been 
offset  by  an  unusually  heavy  country 
trade,  and  a  further  development  of  fac- 
tory trade  in  general.  The  latter  is 
taking  in  the  proportions  of  a  definite 
permanent  movement  that  is  expected  in 
some  quarters  to  have  a  far-reaching- 
effect  on  all  branches  of  trade. 

Reports  from  both  Canadian  and 
American  sources  indicate  the  expira- 
tion of  Imperial  contracts  in  the  latter 
country  and  the  placing  of  new  ones 
here  in  accordance  with  the  new  policy 
of  inter-Imperial  development,  which  is 
resulting  in  orders  from  allied  countries 
for  classes  of  goods  hitherto  untouched 
in  Canada. 

The  metal  market  continues  weak, 
with  further  declines  reported  in  som? 
basic  metals.  Iron  and  steel  lines  con- 
tinue to  maintain  a  steady  tone  of  un- 


certainty, with  demand  good  and  prices 
ruling  higih. 

No  declines  have  occurred  in  manu- 
factured articles  during  the  week,  but 
the  usual  number  of  advances  are  re- 
ported both  in  lines  of  general  interest 
and  a  number  of  odd  lines.  Makers  are 
said  to  be  still  working  on  stocks  of 
metal  'bought  at  higher  prices  then  pre- 
vailing, and'  the  feeling  is  that  with 
production  on  the  cheaper  raw  material 
basis  now  prevailing  in  many  lines  re- 
ductions in  manufactured  goods  are  not 
impossible.  Prospects  are  for  a  normal 
fall  trade,  'and  the  undertone  of  market 
in  general  is  excellent.  The  chief  fja- 
ture  operating  against  same  is  increas- 
ing shortage,  particularly  in  some  lines 
of  heavy  hardware,  such  as  lar°e-sized 
pipe,  tinned  plates  and  iron,  boiler  tubes, 
etc. 

Arms  and  Ammunition  Higher. — An 
advance  in  arms  and  ammunition  lines 
has  been  a  feature  of  the  week,  although 
prices  on  all  lines  are  not  all  out  vet. 
Other  advances  occurred  in  galvanized 
sheets,  wire  bale  ties,  smooth  steel  wire, 
saws,  emerv  cloth,  and  lanterns. 

Tin  Weak. — The  market  is  very  weak 
and   prices  unchanged  since  the   decline 


of  last  week.  There  is  an  uneasy  feeling 
ruling  based  on  reports  of  European  in- 
terests working  for  lower  prices,  and  a 
sentimental  reflection  of  the  weakness 
in  copper.  Montreal  quotation,  47c- 
47y2'C — weak. 

Copper  Weak. — The  market  is  dull  and 
easier,  with  no  change  in  price  to  note 
locally,  although  outside  points  report 
declines,  except  in  case  of  stocks  held  by 
lar°e  producers,  which  are  firmer  as  a  re- 
sult of  being  sold  up  to  October.  The 
market  is  erratic  and  has  moved  in  both 
directions  in  past  week.  Montreal  quo- 
tations are  28c  to  28y4c  lb. 

Spelter  Firmer. — Spelter  has  made  an 
unexpected  recovery,  advancing  in  New 
York  from  $8.80  to  $9.42  per  100  lb.  and 
a  proportionate  one  in  London,  with 
prices  firm  and  ruling  higher,  although 
locally  the  feeling  continues  to  be  easy 
on  the  surface,  with  prices  showina'  a  de- 
cline of  V2C.-  Montreal  quotation, 
19c  to  19V2c  lb.— weak. 

Lead  Weaker. — Lead  has  made  an- 
other decline  of  Y^c  in  spite  of  the  firm 
feeling  that  it  bad  maintained  previously 
and  the  market  is  in  a  weak  condition, 
more  particularly  since  the  development 
of  a  more  favorable  Mexican  situation. 
Montreal  quotation,  9c  to  9V4C  lb. — weak. 

Antimony  Declines. — Antimony  has 
declined  5c,  and  continues  to  be  funda- 
mentally weak,  with  outside  reports  of 
stagnant  trade  and  nominal  prices. 
Montreal  quotations  are  20c  to  25c,  ac- 
co'-dins'  to  brands — easy. 

Aluminum  Steadier. — The  market  is 
fairly  steady  as  compared  to  previous 
week,  but  without  active  indication  of 
any  change  upward.  Montreal  quotation, 
65c — steady. 

Solder  Easy. — Solder  prices  are  un- 
changed and  easy,  and  the  market  is 
without  feature  of  interest  to  report. 
Tinsmiths'  solder  is  30c  to  31c,  and  wip- 
ing 28c  to  29c  lb. 

Sheet  Zinc  Weaker. — Sheet  zinc  has 
declined  21/2e,  and  continues  weak.  Mont- 
real quotation,  25c  lb — weak. 

Iron  and  Steel. — There  are  no  develop- 
ments of  any  importance  in  the  iron  and 
steel  situation,  and  manufacturers  and 
jobbers  are  in  an  attitude  of  watchful 
waiting  that  is  based  on  the  readjust- 
ment now  under  way.  Feeling  for  the 
future  is  based  almost  entirely  upon  the 
duration  of  the  present  situation.  This 
condition  has  now  existed  in  a  general 
way  for  two  months  past.  Production 
continues  at  the  highest  possible  point, 
and    in    many   eases    exceeds     the    most 
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sanguine  of  previous  expectations  in  its 
excess  over  normal. 

Local  trade  continues  good,  and  pres- 
ent indications  point  to  a  further  re- 
vival as  result  of  diversion  of  Imperial 
orders  to  Canadian  in  preference  to  Am- 
erican mills  and  factories.  The  New 
York  market  is  inclined  to  dullness  in 
some  lines,  particularly  in  wire  and  a 
tendency  to  lower  prices  is  noted  in 
some  recent  billet  orders  for  export,  al- 
though a  shortage  of  ore  is  men- 
tioned as  being  likely  to  occur  as  result 
of  the  ore  handlers'  strike  on  Lake 
Superior. 

Galvanized  Sheets. — An  advance  of 
25c  ail  round  has  occurred  in  galvanized 
sheets,  and  Queen  s  Head,  No.  xd  to  20,  is 
now  $7.15  a  100  lb.;  Fleur-ae-Lis  $6.80, 
and  Gorbal's  best  $7.15,  with  other 
gauges  in  proportion  as  per  current  quo- 
tations. A  further  revision  of  prices 
probable.  Some  sui  prise  is  expressed  at 
this  advance. 

v-ulphite  Sheeting. — Prices  are  un- 
changed since  the  advance  of  last  week, 
but  it  is  now  stated  in  addition  that  a 
new  price  of  $4.50  per  100  lb.  is  f.o.b. 
factory  only,  and  that  Montreal  price  is 
$4.75  per  100  lbs. 

Iron  Pipe. — The  general  situation  re- 
mains unchanged,  with  certain  sizes 
practically  out  of  market,  and  their  ab- 
sence becoming  more  keenly  felt.  Two- 
inch  sizes  are  plentiful,  but  3  in.  and 
larger  are  acutely  affected,  with  very 
little  of  anything  over  3  in.  available,  ex- 
cept in  odd  lines.  Properly  assorted 
stocks  are  reported  to  be  non-existent. 
Prices  are  as  per  current  quotations. 

Tinned  Plate  and  Tinned  Iron. — Prices 
are  unchanged,  but  shortages  continue 
to  be  more  in  evidence,  both  in  domestic 
and  imported  goods,  with  no  relief  in 
sight  in  either  case.  Prices  are  as  per 
current  quotations. 

Sheet  Lead. — (Prices  are  unchanged 
since,  the  declines  of  previous  week,  but 
this  line  is  weak  in  sympathy  with  gen- 
eral lead  and  metal  situation. 

Boiler  Tubes. — Available  stocks  con- 
tinue to  be  depleted  hy  big  demand,  with- 
out any  corresponding  increase  of  sup- 
plies coming  forward,  and  stocks  on  hand 
are  in  a  badly  assorted  condition  in  con- 
sequence. 

In  Hardware  Lines. — Local  trade  now 
shows  the  usual  mid-season  slackness, 
which  is,  however,  relieved  by  a  fair 
sorting  business,  particularly  from  the 
country.  Jobbers  are  unanimous  in  re- 
porting a  country  trade  that  has  never 
been  exceeded  for  this  time  of  year  and 
an  unprecedentedly  dull  city  trade.  Ad- 
vances have  'been  more  general  this  week, 
the  chief  lines  affected  'being  ammuni- 
tion and  several  varieties  of  wire,  as 
well  as  saws,  lanterns  and  a  number  of 
odid  and  unlisted  lines. 

Hay  tools  show  most  activity  in  sort- 
ing orders.  The  chief  demand  in  seneral 
lines  comes  from  factory  trade,  which  is 
ordering  freely,  and  with  prospects 
good. 

Wire  Bale  Ties. — Hay  bairn?  wire  has 
advanced  15c.  and  is  now  $4.05  for  No. 


13,  $4.10  for  No.  14,  and  $4.20  for  No. 
15.  A  heavy  hay  crop,  which  has  caused 
a  big  demand,  is  reported  to  have  been  a 
feature  of  the  advance  in  conjunction 
with  the  general  situation  in  all  wire 
lines. 

Smooth  Steel  Wire. — Fence  wire  has 
advanced  another  20e  following  one  of 
15c  on  June  30,  and  is  now  $4.25  a  100 
lbs.  'base,  with  a  firm  feeling  ruling  in 
consequence  of  the  shortage  of  supplies 
in  wire  lines.  O.  and  A.,  Nos.  10,  11  and 
12  are  now  quoted  at  $4.41,  $4.47,  and 
$4.55  respectively. 

Saws  Advance  5  Per  Cent. — Shirley  & 
Dietrich  saws  have  advanced  about  5  per 
cent,  in  all  lines.  Discount  on  back,  com- 
pass and  pruning,  kitchen  No.  6  and  key- 
hole saws  and  -butcher  saw  blades  is 
now  30  per  cent,  instead  of  35  per  cent. 
Rip,  hand  and  panel  saws  are  25  per 
cent.,  instead  of  30  per  cent,  as  hereto- 
fore. The  advance  is  part  of  the  gen- 
eral situation  of  increased  labor  and 
steel  costs. 


NEW    PRICES    ON    LANTERNS 

An  advance  of  75c  per  dozen  has 
gone  into  effect  on  lantern,  but 
large  numbers  of  orders  have  been 
booked  at  the  old  prices.  The  new 
prices  for  present  and  future  are 
as  follows : — 

Cold  Blast $  8.00  doz. 

Short  Globe 8.00  doz. 

Jumbo 9 .25  doz 

Japanned  Dash  10.75  doz. 

Search  Dash   11.25  doz. 

Searchlight  No.  20  ..   19.00  doz. 

Banner  Buggy 11.50  doz. 

Jap'd  Copper  Well.  .  12.00  doz. 
Jap 'd  Brass  Well  ...  10.25  doz. 
Brass  Banner  Junior.   11.75  doz. 


Emery  Cloth  Advances. — Oakey  emery 
cloth  has  advanced  5  per  cent.,  and  is 
now  $21  a  ream.  New  price  is  said  to  be 
due  to  increased  cost  of  manufacture 
rather  than  an  excessive  demand. 

Seasonable  Lines. — The  cream  of  the 
hot  weather  demand  has  passed,  but  job- 
bers all  still  report  fair  business  in  sort- 
ing orders.  In  the  case  of  a  few  lines  an 
active  business  is  still  passing.  The  de- 
mand for  lawn  hose  has  been  greatly 
stimulated  by  continued  warm  weather. 
Fly  swatters  are  also  moving  very  freelv 
in  repeat  orders.  Harvest  tools  of  all 
kinds  are  also  very  active  in  the  same 
way. 

Arms  and  Ammunition. — Sweeping  ad- 
vances approximating  15  per  cent,  have 
occurred  in  all  lines  of  rifles  and  am- 
munition, although  in  case  of  American 
goods  prices  have  been  temporarily  with- 
drawn to  allow  of  the  necessary  revision 
of  prices,  and  will  be  out  in  a  few  days. 
Booking  is  up  to  normal  so  far,  but 
effect  of  advance  on  repeat  orders  is 
problematical.  Prices  on  Dominion  brand 
are  as  per  current  quotations. 


Lanterns  Advance. — Several  lines  of 
lanterns  have  advanced  75c  a  doz.,  among' 
them  being  Trulite,  Beacon,  No.  2  or  4 
cold  blast,  plain,  short  globe  pattern, 
and  cold  blast,  japanned,  all  of  which 
are  now  $8  per  doz.  Banner  Buggy  has 
advanced  10c,  and  is  now  $10.50  per  doz. 
Some  lines  have  not  advanced  at  all. 
Trade  in  this  line  is  inactive  as  yet,  ex- 
cept for  interest  in  fall  business,  and  a 
large  number  of  orders  have  been  booked 
at  the  old  prices. 


TORONTO 

TORONTO,  Ont.,  July  20.— With 
the  exception  of  wire  and  wire 
products  there  are  few  price 
changes  to  note  this  week.  The  advance 
in  wire  products  is  the  result  of  higher 
prices  in  the  States  and  a  scarcity  of 
raw  materials  in  the  domestic  market. 
It  is  generally  believed  in  the  trade  that 
the  apex  of  prices  of  raw  materials  has 
been  reached  and  in  this  regard  the  sit- 
uation is  improving.  The  labor  prob- 
lem however  is  assuming  a  serious  aspect 
and  it  may  be  that  owing  to  this  fac- 
tor alone,  prices  of  hardware  may  ad- 
vance still  further.  Not  only  has  the 
cost  of  production  increased  owing  to 
higher  wages  and  less  efficient  help,  but 
output  is  being  restricted,  resulting  in 
a  shortage  of  many  lines  which  naturally 
tends  to  higher  prices.  Where  it  has 
been  possible  to  obtain  goods  for  de- 
livery next  spring  it  is  evident  that  there 
will  be  no  reduction  in  prices,  so  mer- 
chants may  feel  assured  that  stocks  of 
many  lines  bought  at  present  prices  will 
show  a  profit  for  some  time  to  come. 
Hardware  and  Metal  however  would  ad- 
vise retailers  to  be  cautious  and  not  buy 
heavily  but  rather  adopt  a  hand-to- 
mouth  policy. 

The  warm  weather  has  stimulated 
business  in  seasonable  lines.  Sales  con- 
tinue exceptionally  good  in  hay  tools 
and  kindred  lines  while  garden  tools, 
refrigerators,  ice  cream  freezers,  screen 
doors  and  windows,  and  garden  hose,  etc., 
are  moving  out  in  good  volume.  A 
shortage  in  some  of  the  above  lines  has 
developed  making  it  difficult  to  keep  up 
stocks.  There  is  a  shortage  of  scythes 
and  snaths,  makers  being  unable  to  meet 
the  heavy  demand. 

It  is  gratifying  to  note  that  in  all  de- 
partments in  the  hardware  trade  busi- 
ness is  keeping  up  very  well  and  pros- 
pects are  favorable  for  a  continuance  of 
present  conditions.  The  situation  in  the 
cordage  market  is  unchanged.  The  out- 
look in  the  sisal  market  is  very  uncer-  , 
tain  although  the  political  situation  in 
Mexico  has  improved  to  some  extent. 
Prices  of  rope  are  unchanged  but  an  ad- 
vance in  cotton  twine  is  looked  for. 

Iron  and  Steel  Market.  —  The  steel 
market  is  seasonably  quiet  but  prices  are 
firm,  being  sustained  by  the  export  busi- 
ness which  continues  heavy.  Domestic 
business  is  lighter  and  there  is  less  tend- 
ency to  hold  out  for  higher  prices  which 
is  a  further  indication  that  the  upward 
movement  has  stopped.  The  demand 
for  shell  forgings  is  as  urgent  as  ever, 
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so  much  so,  that  enquiries  have  been 
sent  to  the  States  for  this  material  for 
delivery  daring  the  second  quarter  of 
1917.  The  Canadian  mills  are  so  busy 
on  shell  material  that  the  rolling  of  rails 
has  to  be  neglected  and  orders  for  the 
latter  are  being  placed  in  the  States  by 
Canadian  railways.  There  are  no  price 
changes  of  importance  to  note  and  the 
situation  with  regard  to  wrought  iron 
pipe,  boiler  tubes,  boiler  plates  etc.  is 
also    unchanged. 

In  the  United  States  market,  export 
business  continues  to  be  the  main  stay, 
but  there  are  signs  of  a  material  in- 
crease in  domestic  buyrng.  The  buying 
of  the  Allied  countries  is  heavy  and 
promises  to  be  so  for  months.  Large 
orders  for  rails,  barb  wire  and  shell 
steel  have  been  placed,  the  demand  for 
rails  from  Russia  being'  particularly 
heavy.  Quotations  continue  firm  on  most 
steel  products. 

Pig  Iron  Situation. — Although  the  con- 
sumption of  steel  making  grades  of  pig 
iron  continues  on  a  large  scale,  the  mar- 
ket is  not  greatly  affected  as  the  major- 
ity of  the  steel  companies  produce  their 
own  pig  iron.  On  this  account  the  mar- 
ket is  dull  as  consumers  of  foundry 
grades  are  only  buying  to  meet  im- 
mediate requirement.  Victoria  No.  1,  is 
quoted  at  $25  and  Hamilton  No.  1,  at 
+24  per  ton. 

Old  Materials.  —  Prices  of  old  ma- 
terials have  still  a  downward  tendency 
due  principally  to  the  weakness  in  the 
metal  markets  and  also  to  light  demand. 
Scrap  copper,  brass  and  composition 
materials  are  weaker  and  have  declined 
1  go  per  pound,  while  zinc  is  also  lower 
at  8c  per  lb.,  having  declined  le,  heavy 
melting  steel  although  in  good  demand 
is  a  shade  weaker  due  to  an  increase  in 
supplies;  it  has  declined  50c  per  ton. 
Prevailing  prices  are  given  in  the  cur- 
rent market  quotations. 

Metal  Market. — Although  the  metal 
markets  continue  to  have  a  weak  tend- 
ency, declines  are  not  so  general  as  have 
been  registered  during  the  past  two  or 
three  weeks.  The  markets  however  are 
dull  and  are  characterized  by  lack  of 
demand  owing  to  the  usual  summer's 
quietness.  There  are  no  new  develop- 
ments in  the  copper  situation  and  quot- 
ations continue  nominal  being  based  al- 
most entirely  on  offerings  by  second- 
hands.  The  tin  market  is  stagnant  and 
little  interest  is  being  shown  in  this 
metal.  Spelter  has  reached  a  point 
where  consumers  are  beginning  to  show 
a  little  more  interest  but  the  market  is 
still  weak  and  lower.  The  lead  market  is 
dull  and  unchanged  while  there  is  noth- 
ing of  particular  interest  to  note  is 
either  antimony  or  aluminum.  Solders 
are  also  unchanged. 

Copper  Steady. — The  market  is  dull 
with  sellers  devoting  their  time  to  fill- 
ing orders  already  booked.  The  outlook 
for  copper  is  good  but  unless  buying  de- 
mand develops  in  the  near  future  it  is 
probable  that  price  concessions  will  be 
generally  offered.  No  material  decline 
however  may  be  expected  as  all  large 
producers  are  sold  up  to  practically  the 
end    of    the   vear    and    the    demand    for 


copper  will  be  extremely  heavy  for  a 
long  time  to  come.  Quotations  are  un- 
changed and  nominal  at  28y2c  per  pound. 

Tin  Lower.— The  market  is  dull  due  to 
lack  of  demand,  sellers  reporting  an  un- 
usual absence  of  inquiries.  The  tin  mar- 
ket has  declined  in  London  on  spot  metal 
while  heavy  June  deliveries  have  weaken- 
ed the  market  in  New  York.  Tin  has 
declined  locally  and  is  quoted  at  42c  to 
43c  per  pound. 

Spelter  Decline. — The  weakness  in  the 
market  continues.  Consumers  are  still 
showing  little  or  no  interest  and  pro- 
ducers are  not  anxious  to  sell.  The 
level  of  prices  however  is  beginning  to 
interest  galvanizers  but  little  business 
so  far  has  resulted.  Quotations  locally 
range  from  12%  to  14c  lb. 


NEW  RETAIL   TRADE   PRICES 
ON  DOMINION  AMMUNITION 

Discounts  from  lists 

B.  B.  Caps.  $3  per  M.  net. 

C.  B.  Caps,  $3.60  per  M.  net. 

22  short,  black 20% 

22  long,  black 20% 

22  long,  smokeless...         '-0% 

22  Short  lesmok 20%, 

22  long,  lesmok 20% 

22  short,  smokeless..  30$ 

22  long,  riue,  Black.  .       71  >' , 
22  long,  riflle,  sm'less       lxh% 

Other  Rim  Fire 10% 

Centre  Fire  Pistol  .  .add,  35%  List 
Centre  fire  Sporting. add,  60%  List 

Shot  Cartridges same  as  ball 

Brass  Shot  Shell 20% 

Primers,  $2.70  per  M.  net. 
Empty  Shot  Shells  ....  5% 

Blanks add,  25% 

Bullets 40% 

Terms:    Net   90  days,   or  2%,    dis- 
count for  cash  in  30  days. 
Exclusive  of  Cartage 


Lead. — The  market  is  very  dull  but 
the  Trust  price  has  been  maintained  at 
6.50c  at  New  York  and  the  outside 
market  a  shade  lower  for  both  spot  and 
futures.  The  demand  continues  light 
with  consumers  delaying  buying.  Lead 
is  unchanged  at  9c  per  pound. 

Antimony. — The  market  is  very  dull 
and  prices  unchanged  and  nominal  at 
20c  per  pound. 

Aluminum. — The  market  is  quiet  and 
prices  have  a  weaker  tendency  although 
they  are  unchanged  in  the  meantime  at 
67c  per  pound. 

Solders.  —  Quotations  are  unchanged 
but  may  decline  further  unless  the  tin 
market  reacts.  Prevailing  prices  are 
given  in  the  current  market  quotations. 

Black  and  Galvanized  Sheets.  —  The 
situation  in  the  galvanized  sheet  market 
is  steadily  improving  following  the  con- 
sistent decline  in  spelter.  Prices  of 
galvanized  sheets  have  declined'  slightly 
but  not  in  proportion  to  the  drop  in 
spelter,  as  manufacturers  are  still  re- 
ceiving higher  priced  spelter  on  older 
contracts  and  will  not  begin  to  get  de- 
liveries at  present  prices  for  some  weeks 


yet.  Furthermore,  other  raw  materials 
such  as  black  sheets  and  acids  are  still 
very  high  and  show  no  indication  of  a 
decline  in  the  meantime.  The  market 
for  black  sheets  is  seasonably  quiet  but 
renewed  buying  is  expected  next  month. 
Blue  annealed  grades  continue  in  good 
demand  with  quotations  firm.  The  sheet 
bar  situation  is  unchanged  ,a  shortage 
still  exists  and  prices  continue  firm. 
Prices  of  "Premier"  and  "Apollo" 
sheets  have  declined  25  cents  per  100 
His.,  but  English  sheets,  being  prac- 
tically off  the  market,  are  unchanged 
and  nominal.  Prevailing  prices  on  black 
and  galvanized  sheets  are  given  in  the 
current  market  quotations. 

Boiler  Tubes. — Boiler  tubes  are  firm 
at  the  advance  announced  last  week  but 
the  general  belief  in  the  trade  is  that 
prices  are  now  about  as  high  as  they 
will  go.  No  pronounced  recession  in  the 
market  however  is  anticipated  as  the 
mills  are  sold  up  on  both  locomotive  and 
merchant  tubes  for  the  next  eight  or 
r.ine  months.  Prevailing  prices  on  lap- 
v'T,lded  tubes  are  given  in  the  current 
market  quotations. 

Advance  in  Wire  Products. — An  ad- 
vance in  the  States  of  $4  per  ton  on 
plain  annealed  wire  has  resulted  in  an 
advance  in  the  Canadian  market.  No 
change  was  made  in  prices  of  galvanized 
wire  products  but  the  heavy  declines  in 
spelter  may  possibly  lead  to  lower  prices 
in  the  near  future.  The  heavy  export 
business  is  supporting  the  wire  market 
as  the  domestic  demand  is  quiet.  Smooth 
steel  wire  has  advanced  20c  and  as  now 
quoted  at  $4.25  per  100  lbs.  base  for 
No.  0-9  gauges.  This  advance  has 
affected  a  number  of  wire  products,  de- 
tails of  which  are  given  below. 

Cut  Hay  Baling  Wire  Advance. — Fol- 
lowing the  advance  in  wire,  cut  hay  bal- 
ing wire  has  also  advanced  20c  per  100 
lbs.,  the  new  prices  bema;  is  follovs, 
x\To.  9,  $4.10;  Nu.  10,  $4.15;  No.  11,  $4.25; 
No.  12  and  13,  $4.35:  No.  13 y,,  $4.45; 
No.  14,  $4.60  and  No.  15,  $4.85  per  100 
lbs.     Plus  lx/<i  per  cent. 

Stove  Pipe  Wire  Also.  —  Prices  of 
stove  pipe  wire  have  also  advanced  20c 
per  100  lbs.  and  are  as  follows:  No.  18, 
$5.50  and  No.  19,  $5.75  per  100  lbs. 

Wire  Bale  Ties  Affected.  —  Single 
loop  wire  bale  ties  have  been  affected 
by  the  advance  in  smooth  steel  wire  and 
prices  are  now  20c  per  100  lbs.  higher 
than  formerly.  The"  new  prices  are  as 
follows:  No.  12,  $4.55;  No.  13,  $4.65; 
No.  IS1/,,  $4.70;  No.  14,  $4.80;  No.  15, 
$5.05  and  No.  16,  $5.25  per  100  lbs 

Hay  Wire  Advance. — An  advance  of 
15c  per  100  lbs.  has  been  made  in  hay 
wire  in  coils,  No.  13  is  now  $4.05;  No. 
14,  $4.10  and  No.  15,  $4.20  per  100  lbs. 

O.  and  A.  Wire  Also  Advances. — 
Prices  of  oiled  and  annealed  wire  have 
also  advanced  20c  per  100  lbs.,  and  the 
new  quotations  are  as  follows: — No.  10, 
$4.41;  No.  11,  $4.47,  and  No.  12,  $4.55 
per  100  lbs. 

Wire  Nails  Steady. — The  market  is 
steady,  but  firmer,  with  quotations  un- 
changed. Wire  rods  are  firmer  in  the 
States,  prices  ranging  from  $55  to  $60 
per   ton   Pittsburgh.      The   new    demand 
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for  rod  material  in  the  States  has  been 
heavier  in  the  past  two  or  three  weeks, 
and  available  supplies  are  very  limited, 
thus  tending-  to  stiffen  prices.  The  usual 
summer  dullness  is  being  felt  in  the 
trade,  hut  the  market  is  being  sustained 
by  the  heavy  export  business.  Wire 
nails  are  being  quoted  at  $3.70  per  keg' 
base,  and  cut  nails  at  $3.40  per  keg  base. 
Wrought  Iron  Pipe. — The  situation  as 
regards  wrought  iron  pipe  is  unchanged, 
and  prices  on  standard  pipe  as  given  in 
the  current  market  quotations  are  being 
maintained.  The  decline  in  spelter  may 
lead  to  lower  prices'  on  galvanized  pipe, 
although  no  intimation  of  a  change  has 
been  received  as  yet.  Skelp  is  still  scarce, 
the  mills  being  well  sold  up  over  the 
remainder  of  the  year. 

Twist  Drills  Lower. — Revised  discounts 
on  twist  drills  have  been  issued,  indicat- 
ing an  improvement  in  the  tool  steel 
situation.  The  new  discounts  on  carbon 
drills  are  aibout  20  per  cent,  higher  in 
some  cases  and  less  in  others.  The  fol- 
lowing discounts  are  now  in  effect:— Bit 
stock  drills,  55  per  cent.;  wood  drills, 
35  per  cent.,  and  straight  shank  drills 
for  sizes  up  to  IV2  in.,  55  per  cent. 

rlin  Plate. — The  market  continues  very 
firm,  and  there  is  still  a  scarcity  of  tin 
plate.  Deliveries  are  very  'backward,  as 
nearly  all  the  mills  have  their  output  sold 
up  for  this  year.  It  is  reported  that 
manufacturers  of  tin  plate  will  attempt, 
as  in  former  years,  to  eliminate  long- 
term  contracts.  Prevailing  prices  are 
given  in  the  current  market  quotations. 
Poultry  Fencing. — Quotations  on 
"Invincible"  poultry  fencing  have  been 
withdrawn  pending  a  revision  in  the 
price  lists.  It  is  expected  that  new  and 
higher  prices  will  he  issued  very  shortly. 
Lead  Pipe. — The  situation  in  lead  pipe 
has  undergone  no  further  change  since 
the  recent  decline  in  prices.  The  demand 
continues  light.  Lead  pipe  is  being- 
quoted  at  $13,  and  waste  pipe  $14  per 
100  lbs.  The  discount-  on  traps  and 
bends  is  10  per  cent. 

Toe  Calks  Higher. — An  advance  has 
taken  place  in  the  price  of  toe  calks 
amounting  to  10  cents  per  box.  The  new 
prices  are  as  follows: — Blunt,  No.  0  and 
1,  $1.60  per  box;  No.  2  and  larger,  $1.50 
per  box;  sharp,  No.  0  and  1,  $1.80  box; 
No.  2  and  larger,  $1.70  box. 

Cordage  Market. — The  hemp  market  is 
quiet.  Manufacturers  are  well  supplied 
for  requirements,  and  are  hoping  for  a 
reaction.  Shipments  from  Manila  are 
active  now  that  more  steamers  are  avail- 
able. The  sisal  market  is>  still  unsettled, 
although  the  situation  in  Mexico  is  more 
settled.  Sisal  has  advanced  again  in  the 
primary  market,  and  local  quotations  are 
consequently  very  firm.  An  advance  in 
cotton  twine  is  expected  in  the  near  fu- 
ture. Prevailing  prices  of  rope  and1 
twine  are  given  in  the  current  market 
quotations. 

Kitchen  Utensils. — A  good  volume  of 
business  is  reported  in  all  kinds  of  ware. 
No  intimation  has  been  made  with  re- 
card  to  lower  prices,  although  ingot 
metals     have    declined     considerably    of 


late.  The  continued  strength  of  iron 
and  steel  products  offsets  to  some  extent 
the  weakness  in  other  metals.  Prices  on 
many  lines  of  utensils  are  given  in  the 
current  market  quotations. 

Seasonable  Goods. — The  demand  for 
seasonable  lines,  such  as  garden  tools, 
lawn  hose,  ice  cream  freezers,  refrigera- 
tors and  screen  wire  cloth  is  exception- 
ally good,  the  warm  weather  having 
brought  out  a  good  volume  of  business 
on  repeat  orders.  There  is  a  scarcity  of 
some  lines,  manufacturers  being  unable 
to  meet  the  demand  owing  to  shortage  of 
labor  and  raw  materials. 

LONDON 

LONDON,  Ont.,  July  20.  — Despite 
the  fact  that  the  holiday  season 
is  in  full  swing  the  run  of  good 
business  which  has  kept  up  here  all 
summer  continues  unbroken.  As  inti- 
mated in  previous  reports  there  is  a 
o-reat  scarcity  of  many  lines  of  goods, 
and  substituting  is  quite  common.  Prices 
on  most  lines  continue  firm,  al- 
though there  is  a  tendency  on  the  part 
of  some  firms  to  shade  prices  where 
stocks  are  heavy.  A  large  number  of 
travelers  and  hardware  clerks  are  now 
on  their  vacations.  The  clerks  of  the 
retail  hardware  stores  in  this  city  are 
making  preparations  for  a  big  hardware 
picnic  to  be  held  at  Port  Stanley  on 
Wednesday,  July  26.  A  good  program 
of  sports  is  being  arranged  and  a  special 
train  will  convey  the  picknickers  to  the 
lakeside. 

Cartridges  Higher. — Dominion  cart- 
ridges have  advanced  about  25  per  cent. 
The  ordinary  22  short  rim  fire  cart- 
ridges black,'  will  net  $4  per  thousand 
at  the  new  price,  or  20c  per  box  of  50 
cartridges.  The  22  long  now  cost  $4.80 
per  thousand,  or  24c  per  box  of  50 
cartridges.  Shells  have  also  advanced. 
The  new  discounts  are  shown  in  a  panel 
elsewhere. 

Lanterns  Advanced. — An  advance  of 
seventv-five  cents  per  dozen  has  °one  in- 
to effect  on  lanterns  of  all  kinds.  The 
new  prices  are  for  present  and  fall 
shipments.  The  advance  has  not  been 
unexpected  and  retailers  have  booked 
large  orders  with  jobbers  for  future  de- 
livery at  the  old  price.  The  new  prices 
are  as  follows  :-^Cold  Blast,  $8  doz.: 
short  Globe,  $8  doz.;  Jumbo,  $9.25  doz.; 
Jap'd  dash.  No.  2,  $10.75  doz.;  Search 
dash,  No.  25.  $11.25;  Searchlight,  No. 
20,  $19  doz.;  Banner  busey,  $11.50  doz.; 
Japanned  copperwell.  $12  doz.;  Japan- 
ned brass  well,  $10.25  doz.;  brass  ban- 
ner junior,  $11.75  doz. 

Chisels  Advanced.  —  Socket  firmer 
chisels  have  advanced  and  the  discount 
now  in  effect  is  65  per  cent.,  instead  of 
75  per  cent.,  as  formerly. 

Wire  Advanced. — Following  the  ad- 
vances noted  in  Hardware  and  Metal's 
reports  from  other  centres  last  week.  O. 
&  A.  Wire  has  advanced  20c  per  100  lbs. 
With  a  base  price  of  $4.25  ner  100  lbs.. 
the  met  prices  are  now  as  follows: — No. 
10.  <H4.41  oer  100  lbs.:  No.  11.  $4.46  ner 
100  lbs.:  No.  12.  $4.55  per  100  lbs.  Hay- 
baling  wire  is  quoted  No.  14,  $4.65  per 


100  lbs.  Stove  pipe  wire  in  small  lots 
is  quoted  at  6V2c  lb.,  with  a  price  of 
$5.75  per  100  lbs.  for  No.  19,  and  $5.50 
for  No.  18  in  larger  quantities. 

Rope  in  Demand. — There  is  a  good 
demand  for  rope  and  retailers  are  find- 
ing- a  ready  sale  for  the  best  grade  de- 
spite the  high  retail  price  of  25c  per 
pound. 

Quotations  to  the  trade  are  generally 
holding  firm,  but  there  is  a  tendency  to 
shade  prices  in  some  quarters.  Prices 
quoted  generally  are  as  follows : 

Pure    Manila    22V2c  lb.  base 

British    18c      lb.  base 

African    hemp     18c      Lb.  base 

Sisal 14y2clb.  base 

Cotton  rope  3-16    28c      lb.  base 

Cotton  rope  Va  in.  and  larger  .  . .  .27c  lb. 
Nails  Firm. — The  nail  market  remains 
steady  with  a  fair  demand.  Wire  nails 
are  quoted  at  $3.70  base;  cut  nails  at 
$3.40  base. 

Rubber  Hose  Selling. — Sales  of  rub- 
ber hose,  dull  at  the  beginning  of  the 
season,  have  improved  considerably  of 
late,  and  the  present  demand  is  good. 
Hose  couplings,  washers,  lawn  sprink- 
lers, etc.,  are  in  good  demand.  Corru- 
gated hose  is  quoted  as  follows: — V2  in., 
lie.  ft.;  %  in.,  I41/2C  ft.;  1  inch,  19c  ft. 
A  reduction  of  5  per  cent,  is  allowed  on 
reels  of  500  feet. 

Screen  Doors  and  Windows.  —  There 
has  been  an  exceptionally  good  demand 
for  screen  doors  and  windows  of  late, 
and  first  stocks  have  been  well  cleared 
out.  Sorting  orders  are  being  received 
in  good  numbers.  Prices  remain  un- 
changed. 

Seasonable  Goods. — Harvest  tools  are 
in  good  demand  at  40  per  cent,  off  list. 
The  demand  for  poultry  netting  has 
dropped  off  considerably  and  the  de- 
mand at  present  is  not  heavy.  Quota- 
tions remain  unchanged  at  25  per  cent, 
off  list  for  1  in.  and  2  in.  mesh.  Screen 
wire  cloth  is  in  2ood  demand  at  $2.25 
per  100  sq.  ft,  in  100  ft.  rolls;  $2.30  per 
100  sq.  ft.  in  50  ft.  rolls.  Bronze  cloth 
is  quoted  at  12c  per  sq.  ft,  in  full  rolls, 
and  13c  per  sq.  ft.  in  less  than  rolls. 

Paints,  Oils,  etc. — Turpentine  has  not 
changed  since  the  bi°-  advance  of  last 
week  due  to  the  operations  of  a  south- 
ern organization.  Single  barrel  lots  are 
quoted  at  70c  per  Imperial  gallon ;  2  to 
4  barrels  at  69c  per  Imp.  gallon;  5  gal. 
lots  77c  per  Imp.  gal. 

White  Lead  Unchanged. — No  change 
has  taken  place  in  prices  on  white  lead 
in  oil,  although  there  has  been  some 
price  shading  of  late  The  demand  is 
only  fair.  The  price  generally  quoted 
for  pure  white  lead  in  oil  is  $13.95  per 
100  lbs,  in  ton  lots,  and  $14.25  per  100 
lbs.  in  less  than  ton  lots. 

Linseed  Oil  Firmer. — Linseed  oil  re- 
mains firm  at  the  higher  prices  noted 
last  week.  The  demand  has  improved 
slightly  of  late.  Quotations  are  as  fol- 
lows:— 

Raw.       Boiled. 
1   to  2  barrels   ....      79c         82c  per  gal. 
3  to  5  barrel    ....     78c        81c  per  gal. 
6  to  9  barrels   ....     77c         80c  per  gal. 
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WINNIPEG 

WINNIPEG,  July  20.-^Conditions 
throughout  the  West  are  indeed 
promising-  and  from  all  avail- 
able reports  another  enormous  crop  is 
going*  to  be  harvested.  In  talking  to 
well  posted  western  merchants,  Hard- 
ware and  Metal's  representative  was  as- 
sured that  unless  unforseen  difficulties 
arose,  this  year's  (crop  per  acre  would 
average  more  than  1915.  This  is  indeed 
a  condition  which  should  make  every- 
one smile  cheerfully  for  though  the 
acreage  is  under  last  year  considerably, 
this  should  be  made  up  to  some  extent 
by  a  more  abundant  yield. 

Labor  Scarce 

There  will  be  some  difficulty  experi- 
enced this  year  in  harvesting  the  crop, 
owing  to  the  scarcity  of  labor  still  pre- 
vailing, but  this  should  be  overcome 
largely  by  a  generous  response  on  the 
part  of  the  soldiers  to  the  call  which  is 
bound  to  come  from  the  farmers. 

Business  Good 

The  promising  crop  outlook  is  having 
its  effect  on  'business  and  all  the  jobbers 
report  orders  coming  in  very  freely  for 
seasonable  lines  and  threshers'  supplies. 
It  is  remarkable  to  note  the  increase  in 
the  amount  of  threshers'  supplies  sold 
every  year.  This  is  due  to  the  number 
of  small  outfits  being  used  now  where 
formerly  only  the  large  machines  were 
in  vogue.  Farmers  with  a  section  or 
more  of  land  either  own  their  own 
threshing  outfit  or  club  together  with 
two  or  three  neighbors.  This  assures 
them  their  threshing  done  as  soon  as 
the  grain  is  ready  rather  than  waiting 
a  month  to  six  weeks  and  sometimes 
longer  for  the  regular  threshmen  to 
come. 

Price  Changes. — The  price  changes 
for  the  week  are  not  extremely  heavy, 
but  again  it  will  be  seen  that  wire  and 
galvanized  sheets  are  to  the  fore.  Two 
or  three  lines  of  the  wire  show  an  ad- 
vance while  barb  wire  and  galvanized 
sheets  are  reduced  in  price,  the  changes 
not  being  very  great  either  way. 

It  would  appear  that  the  top  of  the 
market  has  been  reached  in  the  various 
grades  of  metals  The  market  for  sev- 
eral weeks  has  been  very  firm,  only 
slight  changes  being  made,  and  it  may 
be  that  reductions  noted  below  in  barb 
wire  and  galvanized  sheets  will  be  a 
forerunner  of  many  more.  From  ad- 
vice which  we  are  able  to  gather,  how- 
ever, it  is  not  expected  that  the  market 


will  drop  as  rapidly  as  advances   were 
recorded. 

Axes  Higher. — An  important  advance 
going  through  this  week  is  the  one  ap- 
plying to  all  lines  of  axes,  boys'  and 
hunters'  axes  advance  25c,  and  all 
others  50c  per  dozen. 

New  Wire  Prices. — New  prices  apply- 
ing to  wire  and  galvanized  sheets  are  as 
follows: 

The  advanced  prices  in  tinners  and 
annealed  baling  wire  are  as  follows: 

Bright  Tinners'  Wire  (100  lbs.)— No. 
0-9,  $4.65;  No.  10,  $4.71;  No.  11,  $4.77; 
No.  12,  $4.85;  No.  13,  $4.95;  No.  14, 
$5.05;  No.  15,  $5.20;  No.  16,  $5.35. 

Annealed  Baling  (100  lbs.)— No.  9, 
$4.65;  No.  10,  $4.71;  No.  12,  $4.85;  No. 
14,  $4.90;  No.  15,  $5.00;  No.  16,  $5.20. 

Bale  ties— Ft.  Williams,  14  ga.  9y2, 
$5.00;  Winnipeg,  $5.40. 

Wire  Prices  Lower. — Lower  prices  are 
now  in  effect  on  barb  wire  as  follows: 
Ft.  Wm.      Winnipeg 

Lyman $3.40       $3.65  spool. 

Glidden 3.25        3.50  spool. 

Baker 3.20         3.45  spool. 

Lyman   catch    wts.     4.00         4.30 100  lbs. 

Galvanized  Iron  Lower.  —  Lower 
prices  are  now  in  effect  on  galvanized 
iron  as  follows: 

Apollo  or  Premier  (per  100  libs.) — 
1034  oz.,  $7.25;  28  ga.,  $7;  26  ga.,  $6.70; 
24  ga.,  $6.30;  22  ga.,  $6.20;  13-20  ga, 
$6:  16  ga.,  $5.85. 

Clout  Nails  Higher. — A  new  ad- 
vanced price  on  clout  nails,  blued  and 
tinned  is  shown   herewith: 

Blued  (per  lb.) — V2  in.,  13;  %  in., 
I21/2;  %  in.,  12;  %  in.,  11;  1  to  2  in., 

ioy2. 


Tinned    (per  lb. 


4  in.,  16c;   %   in., 


15y2c;   3/4  in.,  15c;  %  in.,  14c;  1  to  2 
in.,  13V2C. 

® 


MINING  IN  ONLY  TWO  INCHES  OF 
OROUND 

This  may  sound  unreasonable,  but  it 
is  really  true.  Did  you  ever  stop  to  con- 
sider what  becomes  of  all  the  lead  fired 
from  the  shells  of  trapshooters'  guns? 
Trapshooters  have  the  same  hunting 
grounds  week  in  and  week  out — that  is, 
they  don't  have  to  wade  through 
marshes,  climb  hills,  go  through  forests 
or  otherwise  travel  the  country  for  their 
"game."  They  go  out  to  the  club  and 
shoot  from  No.  1  trap  this  week,  and 
perhaps  No.  4  next   week,  and  yet   the 


targets  they  tried  to  kill  at  trap  No.  4 
will  not  be  200  yards  from  those  they 
shot  at  from  trap  No.  1. 

Therefore,  the  constant  shooting  over 
practically  the  same  territory  makes 
lead  mines,  for  whether  the  aim  is  good 
or  bad,  the  lead  finally  falls  to  the 
ground,  for  it  is  not  like  gunning  for 
wild  game,  where  a  load  is  sometimes 
shot  into  your  "target"  and  it  keeps  on 
running. 

Far-sighted  contractors  have  seen  the 
business  possibilities  in  "getting  after" 
this  mining  business.  At  prominent 
clubs,  where  many  squads  shoot  every 
week,  it  is  only  a  matter  of  a  few  years 
when  it  is  profitable  for  the  mining  busi- 
ness. 

About  three  years  ago,  the  ground  in 
front  of  the  traps  at  the  Du  Pont  Gun 
Club  was  "mined"  and  a  pile  of  lead  of 
twenty-three  tons  was  the  result.  A 
portion  of  the  grounds  of  a  club  at  Col- 
umbus, Ohio,  was  put  through  the 
"sieve"  and  twenty-six  tons  resulted. 

A  year  ago  a  second  trip  was  made  to 
the  Du  Pont  Club  at  Wilmington,  Dela- 
ware, and  results  equa}.  to  the  first  at- 
tempt were  obtained.  Other  club 
grounds  are  undergoing  mining  treat- 
ments. 

The  method  of  securing  this  lead  is 
simple.  Plots  of  ground  about  thirty 
feet  by  five  feet  are  skinned  about  iy2 
inches  deep.  This  top  soil  is  then  put  in 
piles  and  allowed  to  stand  for  two  or 
three  days  until  it  dries.  It  is  then  put 
into  a  large,  coarse  cylinder  sieve  that 
is  operated  by  a  gasoline  engine,  which 
gets  rid  of  the  earth  containing  no  lead. 
Then  it  is  put  through  a  fine  sieve  and 
more  dirt  is  removed.  If  the  earth 
sticks,  several  screenings  are  necessary, 
until  only  the  lead  remains.  Then  the 
remainder  of  the  shooting  territory  is 
handled  in  the  same  manner.  While  the 
task  may  be  a  little  slow,  it  requires 
only  a  few  laboring  men  to  do  the  job, 
and  the  price  realized  is  worth  the  at- 
tempt. On  grounds  like  the  Du  Pont 
Club  it  takes  about  sixty  pounds  of 
earth  to  give  off  one  pound  of  shot. 

Thus  at  clubs  that  have  three  or  four 
traps,  and  where  the  members  shoot  fre- 
quently, and  no  attention  has  ever  been 
paid  to  the  mining  business,  a  chance 
for  some  money  awaits  the  originator  in 
his  locality. 


Photos  of  Interiors  and  Window  Displays  Wanted 

Have  you  a  fine  appearing  window  display,  store  interior,  or  paint  department  ?  Hardware  and  Metal  is  anxious 
to  keep  in  touch  with  progressive  methods  of  display  and  to  let  our  readers  know  what  other  merchants  are  doing.  It 
will  make  for  greater  efficiency  all  around.  We  would  be  glad  to  get  such  photographs  or  snapshots  and  will  promptly 
acknowledge  the  same  when  they  are  received  by  us.  We  would  also  like  illustrations  of  departments  of  stores,  new 
store  fronts,  modern  delivery  outfits,  stove  departments,  sporting  goods  departments,  floats  in  parades  and  other 
timely  views.    Address  all  photos  to  Hardware  and  Metal,  143-153  University  Avenue,  Toronto. 
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Raw  Materials  Affect  Paint  Prices 

The  Bearing  of  the  Raw  Materials  Market  on  Paint  Prices — A  Symposium  of  Facts- 
Authority  on  Paint  Matters  Gives  an  Address  Before  Paint  Manufacturers. 


HARDWARE  and  Metal  has,  in 
recent  issues,  referred  to  the 
unprecedented  conditions  which 
paint  manufacturers  have  heen  called 
upon  to  face,  as  regards  supplies  of  raw 
materials.  An  excellent  address  on  the 
subject  was  recently  delivered  by  Ernest 
T.  Twigg,  Vice-Pres.  and  General  Man- 
ager of  John  Lusac  &  Co.,  Inc.,  Phila- 
delphia, before  a  conference  of  United 
States  paint  manufacturers.  Extracts 
from  the  address  as  it  was  reported  in 
the  American  Paint  and  Oil  Dealer  will 
undoubtedly  prove  interesting  to  the 
entire  trade  throughout  'Canada.  They 
are  here  appended: — 

"Naturally  every  paint  manufacturer 
realizes  that  the  raw  material  conditions 
confronting  the  industry  since  the  Euro- 
pean war  started  have  been  most  un- 
usual, and  not  paralleled  by  any  ex- 
perience of  the  past.  The  last  two 
years  have  been  full  of  incidents  and 
occasions  where  new  precedents  have  had 
to  be  established,  and  the  manufacturer 
has  often  been  called  upon  to  make 
important  decisions  without  previous 
performance  of  any  kind  as  a  guidance. 
The  difficulties  of  the  past  twenty- 
two  months  have  served  to  give  many 
paint  manufacturers  a  liberal  education, 
not  previously  possessed,  as  to  our  de- 
pendence upon  the  outside  world  for 
many  products  essential  to  paint  mak- 
ing. Under  normal  conditions  we  often 
took  thing's  too  much  for  granted.  There 
was  no  special  reason  why  we  should  be 
concerned  about  the  origin  of  at  least 
some  of  the  less  important  products 
used.  With  the  advent  of  the  war,  and 
the  rapid  advances  in  costs  which  fol- 
lowed it,  together  with  the-  inability  to 
get  some  raw  materials  at  all,  manufac- 
turers soon  found  that  actually  all  the 
four  quarters  of  the  world  were  drawn 
upon  to  produce  products  for  our  fac- 
tories. Gradually,  during  the  period 
since  August,  1914,  we  have  been  adjust- 
ing ourselves  to  the  new  conditions,  and 
there  is  to-day  a  much  better  under- 
standing of  The  situation  than  existed 
iwo  years  ago. 


Difficulties  Encountered 

We  have  all  been  obliged  to  get  used 
to  the  idea  of  very  much  higher  prices 
for  most  of  the  products  we  use,  and 
manufacturers  have  quite  generally  re- 
adjusted selling  prices,  to  take  care,  at 
least  in  a  measure,  of  the  increased  cost 
of  production.  One  of  the  most  difficult 
features  in  connection  with  the  vital  re- 
adjustment which  has  been  going  on,  has 
been  the  difficulty  in  keeping  track  of 
the  rapid  changes  in  values  of  each 
separate  raw  material  used  in  a  paint 
factory.  The  problem  would  be  a  much 
more  simple  one  if  only  a  few  raw  ma- 
terials entered  into  the  equation,  but 
with  the  hundreds  of  different  products 
which  we  are  obliged  to  buy  and  use  in 
varying  percentages  and  in  different 
combinations,  it  has  been  a  most  compli- 
cated proposition. 

The  result,  in  some  cases,  has  been 
that  manufacturers  have  devoted  their 
time  and  thought  to  the  consideration  of 
raw  materials  on  which  "their  supply  for 
the  future  was  not  provided,  and  have 
been  obliged  to  neglect  the  market  values 
of  other  raw  materials  of  which  they  had 
a  liberal  stock,  or  for  which  they  had 
made  favorable  contracts.  As  a  con- 
sequence— they  did  not  always  know 
that  the  grinding  lamp  black,  for 
instance,  which  they  bought  under  con- 
tract last  fall  at,  say  9  cents  a  pound, 
could  not  be  replaced  under  30  cents 
per  pound;  and  because  of  this  lack  of 
information  as  to  the  market  value,  the 
cost  on  this  black  in  their  own  formulas 
was  being-  computed  at  9  cents  a  pound, 
and   selling  prices  made  accordingly. 

As  an  illustration — a  manufacturer 
was  recently  asked  for  a  price  on  a 
rather  lar°'e  quantity  of  chemically  pure 
chrome  yellow,  ground  in  oil.  This  man- 
ufacturer had  some  C.  P.  chrome  yellow 
on  hand,  which  had  cost  him  approxi- 
mately 15  cents  a  pound.  He  figured  a 
cost  on  the  paste  goods  based  on  15 
cent  yellow,  and  made  his  selling  price 
accordingly.  Naturally  he  got  the  order, 
because  his  price  was  about  50  per  cent. 


less  than  prices  made  by  other  bidders. 
To  fill  the  order  he  used  up  most  of  the 
yellow  on  hand,  and  when  he  went  into 
the  market  to  replace  it  he  was  obliged 
to  pay  38  cents  per  pound.  Instead  of 
making  a  fair  margin  of  profit,  there- 
fore, as  he  figured  he  had  done,  he  had 
actually  lost  a  sum  of  money,  and  no 
one  was  really  benefited  by  it. 

Varying  Prices 

Without  divulging  any  confidential  in- 
formation— let  me  refer  to  some  of  the 
bids  which  have  been  made  on  govern- 
ment supplies,  which  are  a  matter  of 
record  in  Washington.  These  bids  are, 
of  course,  based  upon  government  speci- 
fications, and  therefore  must  be  for  sim- 
ilar qualities;  consequently  the  varia- 
tions can  be  explained  only  by  the  differ- 
ence in  the  value  which  the  manufacturer 
places  upon  his  raw  material.  The  fig- 
ures I  shall  give  you  are  based  upon 
bids  which  have  been  opened  within  the 
last  six  months: 

Aluminum  Enamel:  Five  bidders;  lowest 
price,    $2.94    per    gallon ;    highest,    $6. 

Medium  Chrome  .Green  in  Oil:  Five  bidders; 
lowest  price,  23%c  per  lb.;  highest,  69c.  (This 
is  a  C.  P.  Green.) 

Copper  Paint:  Six  bidders;  lowest  price, 
$1.36  per  gallon;   highest,  $2.19. 

Locomotive  Black :  Five  bidders :  lowest 
price,  $120  for  the  lot;  highest,  $337.50. 

Zinc  in  Oil :  Three  bidders ;  lowest  price, 
$S.10   per   cwt.;    highest,   $12.90. 

Chrome  Yellow  in  Oil:  Six  bidders;  lowest 
price,  $245  for  the  lot;   highest,   $450. 

Chrome  Yellow  in  Oil:  Five  bidders;  lowest 
price,  31c  per  lb. ;  highest,  48e. 

Lamp  Black  in  Oil:  Two  bidders;  lowest 
price,  12%  c   per  lb. :   highest.  16c. 

Drier:  Six  bidders;  lowest  price,  $286.25  for 
the  lot:   highest,  $518. 

With  any  of  these  propositions,  fig- 
uring prices  on  raw  materials  under 
normal  conditions,  there  would  be  some 
profit;  but  in  each  case  there  would  be 
no  profit  whatever  for  the  low  bidder  on 
present  replacement  values.  It  is  not 
reasonable  to  suppose  that  any  manu- 
facturer is  desirous  of  giving  to  the  con- 
sumer gratuitously  the  benefit  of  old 
stock  which  he  may  have  on  hand, 
bought  at  prices  before  the  war,  or  to- 
give  away  the  benefit  of  favorable  con- 
tracts, only  to  be  obliged  to  go  into  the 
market  and  replace   such  goods  at  very 
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^4  Thriving 
Paint  Business 

is   quickly  procured  by 
selling  the 

Jamieson  Line 
of  Paints  and 

__  #|  ::::::::^  The  Jamieson  quality  is  all  that  can  be 

VarniSnBS  :::::■'  desired — it  assures  a  maximum  of  good 

service  and  a  perfectly  satisfied  trade. 

Jamieson's  products  establish  an  im- 
mense re-order  business  because  of 
quality  and  reasonable  price. 

Drop  us  a  line  for  proposition. 

.  C.  Jamieson  &  Company,  Limited,  Montreal,  Canada 

Owning  and  Operating  P.  D.  DODS  &  Co.,  Ltd.  Established  1858 
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House  Colors 


SALES  OF 


MOORE'S   HOUSE   COLORS 

Come  Double- Quick 

because  the  quality  is  high  and  the  price  comparatively  low. 

When  you  sell  these  ready-mixed  Pure  Linseed  Oil  Paints  to  a  painter 
once,  you  are  practically  sure  of  his  future  patronage. 

It  will  be  well  worth  your  while  to  let  us  put  full  details  and  our  agency 
proposition  before  you. 

Write  us  now. 

Benjamin  Moore  &  Company,  Limited 

WEST    TORONTO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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much  higher  figures.  The  difficulty  in- 
stead seems  to  be  due  to  our  not  being 
fully  posted  as  to  current  market  values 
on  all  the  different  articles,  and  this  in 
turn  is  probably  due,  largely,  to  the  fact 
that  paint  manufacturers  have  not  got- 
ten together  .with  sufficient  frequency 
to  exchange  ideas  and  opinions,  one  with 
another. 

Advanced  Approximately. 

XX  New  Jersey  Zinc   S5% 

Leaded   Zinc    (20%)    100% 

French"  Process   Zincs    275% 

Lead  Carbonate  75% 

Lead   Sulphate    85% 

Lithopone    200% 

Whiting   25% 

C.  P.  Green,  Medium  Shade  300% 

25%   Green    200% 

C.  P.  Chrome  Yellow,  .Medium  Shade 250% 

Chinese  iBlue   900% 

Para   Concentrate    600% 

Grinding   Lamp   Black    500% 

Xltramarine  Blues    40% 

Imported   Ochres    30% 

Some  Increases 

The  increase  in  certain  principal  raw 
materials  over  the  last  two  years  has 
been: 

In  the  LIQUID  field — every  one  is,  of 
course,  familiar  with  the  linseed  oil  pro- 
position. Soya  bean  oil  is,  and  has  been 
for  some  time,  worth  practically  as  much 
as  linseed  oil ;  while  both  corn  oil  and 
cottonseed  oil  are  higher  than  linseed 
oil.  China  wood  oil  has  advanced  prac- 
tically 100  per  cent.  Crude  oil  products, 
such  as  turpentine  substitute  and  ben- 
zine, are  being  offered  on  contract  for 
the  last  half  of  this  year,  at  practically 
100  per  cent,  higher  than  prices  at  which 
some  contracts  were  made  for  the  first 
half  of  the  year. 

Tin  cans  have  advanced  from  15  to  25 
per  cent.,  depending  upon  the  style  and 
size  of  the  can. 

As  to  the  future  with  regard  to  prices 
on  raw  materials,  and  the  supply  of 
certain  raw  materials,  it  is  impossible 
for  anybody  to  make  absolutely  de- 
pendable statements. 

Revision  Will  Be  Gradual 

Another  point  which  it  seems  to  me  it 
is  very  desirable  to  bear  on  at  the  pres- 
ent time,  particularly  through  our  sales- 
men, with  the  dealer,  is  that  the  dealer 
must  not  look  for  immediate  price  re- 
visions the  day  the  war  stops.  No  one 
can,  of  course,  tell  just  what  turn  will 
come  in  the  markets  on  raw  materials 
as  affecting  the  paint  business,  but  men 
whose  judgment  must  be  respected  do 
not  anticipate  anything  but  a  possible 
temporary,  sentimental  effect  upon  prices 
immediately  after  the  war  stops,  which 
will  be  followed  by  a  reaction  of  pres- 
ent or  even  possibly  higher  levels  until 
the  demand  whiffh  is  bound  to  come 
from  the  devastated  nations  has  been  at 
least  partially  satisfied.  If  this  judg- 
ment is  correct,  then  higher  prices  on 
raw  materials  may  continue  for  some 
time  after  the  war,  and  even  when  raw 
materials  are  reduced,  the  paint  manu- 


facturer must  be  given  an  opportunity 
to  work  off  his  stock  of  high-priced  raw 
materials,  and  have  raw  materials 
bought  at  lower  levels  from  which  his 
finished  products  are  made  before  he 
can  afford  to  make  revisions  in  his  own 
prices.  The  paint  trade  has  always  been 
slow  to  advance  its  prices  when  costs  go 
up,  and  has  usually  made  reductions  at 
the  first  break  in  the  raw  material  mar- 
ket. 

The  paint  business  for  the  last  year 
or  more  has  been  unusually  good ;  in 
fact  there  has  been  an  era  of  unprece- 
dented industry  all  over  the  country. 
With  the  activity  in  the  paint  business, 
coupled  with  the  conditions  of  purchase 
and  sales,  paint  manufacturers  have 
probably  enjoyed,  generally  speaking,  a 
better  margin  of  profit  than  ordinarily. 

It  is  my  conviction,  however,  that 
the  excess  profit  which  may  have  been 
apparent  in  1915,  or  is  possibly  accru- 
ing this  year,  does  not  in  reality  belong 
to  the  manufacturer,  but  that  such  sur- 
plus, whatever  it  is,  is  merely  lent  to  the 
manufacturer  temporarily,  and  that 
1917  or  1918  will  demand  a  payment  of 
this  loan;  and  it  should  therefore  seem 
important  tha't  every  manufacturer 
should  arrange  to  keep  a  liberal  fund 
immediately  available  to  meet  this  de- 
mand when  it  comes,  as  it  seems  so  suro 
it  will. 
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PRACTICAL   SHEET  METAL  WORK 

(Continued    from    page    32.) 

board,  the  latter  being  the  most  modern 
and  preferable  method.  Secondly,  by  in- 
stalling cold  air  openings  to  provide 
fresh  air  from  the  outside.  Plate  20 
shows  a  number  of  ways  in  which  this 
can  be  done. 

There  is  no  question  as  to  the  fre- 
quent failure  to  provide  fresh  air  which 
is  simply  due  to  the  fact  that  those  in- 
stalling the  furnace  are  not  sufficiently 
convinced  of  its  necessity,  or,  if  they 
are,  they  do  not  care  a  snap  about  the 
health  of  the  occupants  of  the  home. 

Several  authorities  are  advocating 
that  all  heating  and  ventilating  appli- 
ances should  be  installed  in  accordance 
with  known  laws  of  health  and  that  the 
health  authorities  should  lay  down  cer- 
tain rules  to  be  followed  and  enforced. 
No  doubt  such  a  movement  should  be  en- 
dorsed to  the  limit  by  every  person  in- 
terested in  installing  warm  air  or  any 
other  heating  systems. 

By  the  enforcement  of  such  law  the 
cheap  Jack  botcher  would  soon  become 
extinct.  Scores  of  tenders  for  heating 
systems  have  been  thrown  out  because  of 
price,  while,  in  fact,  the  highest  price 
was  the  best  in  point  of  value. 

The  accompanying  table  gives  the  sizes 
of  cold  air  pipes  required  according  to 
the  warm  air  registers  necessary. 


McCLARY  PICNIC  A  SUCCESS 

London,  Ont. — About  2,000  employees 
and  friends  of  the  McClary  Manufac- 
turing Company  enjoyed  one  of  the  best 
picnics  ever  held  by  that  concern  at 
Port  Stanley  on  Saturday.  The  affair 
proved  one  of  exceptional  interest,  the 
programme  this  year  being  one  of  the 
most  interesting  yet  evolved  for  the  en- 
tertainment of  the  employees  of  the  com- 
pany and  its  officials. 

A  special  train  of  seven  coae'hes, 
hauled  by  an  electric  locomotive,  over 
the  London  and  Port  Stanley  Railway, 
left  the  Bathurst  Street  depot  at  9.20 
city  time.  This  took  several  hundred  of 
the  picnickers  to  the  lakeside,  while  hun- 
dreds more  followed  by  the  regular 
trains. 

A  splendid  programme  of  sports  had 
been  arranged  for,  and  was  carried  out 
successfully.  The  baby  sbow  proved  a 
decided  attraction.  At  the  conclusion  of 
the  sports  programme  between  500  and 
600  of  the  picnickers  went  for  a  boat 
ride  on  the  steamer  State  of  Ohio. 
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WESTERNERS  OPTIMISTIC. 

Opinions    of    Banks    as   to   Position   of 
the  Farmers. 

George  Munro,  Esq.,  President  West- 
ern Section  Canadian  Bankers'  Associa- 
tion, says:  "The  business  of  the  banks 
with  the  farmers  in  the  West  has  never 
been  in  better  shape.  The  loans  are  lower 
and  deposits  are  higher  than  they  have 
ever  been." 

Henry  Detchon,  General  Manager, 
Canadian  'Credit  Men's  Trust  Associa- 
tion, says:  "The  position  of  the  whole- 
sale and  retail  trade  was  never  better. 
We  are  not  doing  50  per  cent,  of  the 
insolvency  business  we  were  a  year  ago; 
in  fact,  the  past  April  holds  the  record 
for  the  lowest  number  of  insolvencies  in 
Canada  and  United  -States  of  any  month 
of  any  year  since  these  records  have 
been  kept,  since  1873." 

Vere  C.  Brown,  Esq.,  Western  Super- 
intendent, Canadian  Bank  of  Commerce, 
says:  "The  records  of  all' our  branches 
throughout  the  West  make  it  quite  clear 
that  the  financial  position  of  the  West- 
ern farmers  is  better  than  it  has  been 
at  any  time,  and  that  business  conditions 
as  regards  all  staple  commodities  are 
excellent." 

Mr.  F.  S.  W.  Crispo,  Western  Superin- 
tendent of  Branches,  the  Union  Bank  of 
Canada,  says:  "Personally,  I  cannot  Re- 
call a  time  when  the  farmers  were  en- 
joying better  conditions  than  right  to- 
day. Taking  it  all  in  all,  I  don't  think 
financial  conditions  throughout  the  prai- 
ries were  ever  in  really  better  condi- 
tion." 
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FLASHLIGHTS 

Increase  Your  Sales 

The  demand  for  FEANCO  FLASHLIGHTS  is  bound 
to  be  bigger  than  ever  this  summer.  Everybody  will 
want  one.  Are  you  prepared  to  get  your  share  of  this 
business?  It  will  pay  big.  The  renewal  business,  too, 
on  FEANCO  Eadio  Batteries  and  FEANCO  Eadio 
Tungsten  Lamps  will  be  mighty  profitable. 

FRANCO  FLASHLIGHTS 

are  proving  a  big  paying  proposition  to  the  thousands 
of  live  dealers  all  over  the  United  States  and  Canada. 
Every  FEANCO  FLASHLIGHT  is  definitely  guaran- 
teed to  give  your  customers  definite  satisfaction. 
Profits  are  large  and  steady — your  initial  investment 
is  small.  We  have  a  special  introductory  proposition 
which  is  bound  to  interest  you.     Send  for  it  now. 

CATALOGUE  MAILED  ON  REQUEST. 

Interstate  Electric  Novelty  Co. 
of  Canada,  Limited 

220  King  Street  West      -     Toronto,  Ontario 

Awarded  Gold  Medal  Panama-Pacific  Exposition 


Every  Day  Is  Pay  Day 

THAT'S  right — every  day  you  work  our  plan, 
your  pay  is  given  you.     "Pay  yourself  first'' 
that's    the    idea    of   our    representative    plan. 
When  you  devote  ten  hours  daily  acting  as  our  rep- 
resentative— your  pay  is  sure  and  certain. 

We  need  a  hustling  representative  right  in  your 
district.  A  young  man  capable  of  producing  good 
business,  preferably  one  with  salesmanship  experi- 
ence. The  position  will  pay  big  money  to  one  with 
enthusiasm,  energy  and  ability.  Do  you  know,  or 
are  you  such  a  man? 

If  you  are  and  are  willing  to  exchange  your  spare 
time,  representing  our  publications,  we  will  show  you 
how  that  same  spare  time,  properly  used,  will  pro- 
duce for  you  as  much  cash  as  your  regular  income. 

Does  this  interest  you,  if  so  write  us  TO-DAY 
and  we  will  tell  you  all  about  it. 

The  MacLean  Publishing  Co. 

LIMITED 
143-153  University  Avenue,    Toronto,  Ont. 


TANK  ROOM  UNITS 

OF    OUR    VARNISH 

STORAGE  CAPACITY  OF  ONE 

AND  A  HALF  MILLION  GALLONS 


HHHIS  is  one  of  our  great 
storage    tank    rooms 
where   our   varnishes  are 
aged  before  shipping. 

All  dealers  know  that, 
next  to  quality,  uniformity 
is  one  of  the  leading  essen- 
tials demanded  by  the 
varnish  buyer. 

All  products  offered  under  the  same 
nnme  and  bearing  Berry  Brothers' 
label  are  always  identical  in  every 
particular,  no  matter  how  long  between 
purchases. 

Body  drying,  working  qualities,  dur- 
ability and  every  other  feature  are 
fixed  facts  and  not  uncertain  quantities 

Our  accurate  methods  of  manufacture 
and  exceptionally  large  storage  capa- 
city enable  us  to  insure  these  qualifi- 
cations. 

All  our  finishes  are  easy  to  sell,  because  of 
their  earned  record  for  complete  depend- 
ability. 

We  make  an  especially  adapted  varnish  or 
enamel  for  every  known  use. 

Write  for  our  price  list  and  dealer's  propo- 
sition. 

RERRY  BROTHERC 

■  tlNCOR.POR.ATCD!  .        ^k 

*-W>rld*s  LargestVarnish  Makers  V^ 

Established  1858 


WALKERVILLE,  ONT. 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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,Y   PAINT    MARKET, 


MONTREAL 

MONTREAL,  July  20.  -  -  The 
feature  of  the  market  continues 
to  be  the  oil  and  turpentine 
situation.  Although  oil  at  the  present 
moment  occupies  a  comparatively  strong- 
position  on  the  market,  weakness  con- 
tinues to  manifest  itself  in  turpentine. 
There  is  some  easiness  noted  in  the  gen- 
eral undertone  of  turpentine  a  lack  of 
price  maintenance  probably  due  to  the 
existence  of  competition  between  old  and 
new  stocks. 

GrPUtrai  paint  business  continues  to  dj 
fairly  satisfactory  in  view  of  the  dull 
time  of  the  year  and  a  good  volume  of 
paint  continues  to  be  absorbed  particu- 
larly by  Ontario  and  Quebec  with  pros- 
pects for  fall  much  better.  Hardware 
trade  shows  less  activity  due  to  heavy 
rains  which  have  left  dealers  well  stock- 
ed but  manufacturing  trade  shows  active 
improvement. 

Orders  have  recently  been  placed  with 
three  paint  companies  for  between  20,- 

000  and  30,000  gals,  of  paint  for  use 
on  cars  being  constructed  locally  for 
use  on  Paris  and  Orleans  R.  R.  in  France 
and  another  10,000  to  15,000  gal.  order  is 
expected  in  six  to  eight  weeks'  time. 
Cars  are  partly  painted  here  and  finished 
in  France  and  local  paint  business  bene- 
fits in  both  cases. 

A  brisk  brick  business  is  reported  by 
local  brick  companies  and  is  expected 
to  effect  paint  demand  in  the  near  fut- 
ure. „  Dry  colors  continue  unchanged  in 
scarcity  in  some  lines  but  the  general 
situation  is  not  unsatisfactory. 

Linseed  Oil  Firm. — Prices  remain  un- 
changed on  a  steady  market  in  which 
firmness  is  fairly  well  maintained  and 
prices  show  no  signs  of  weakening,  since 
the  sharp  advance  that  occurred  the 
previous  week.  An  uncertain  feeling  as 
to  future  possibilities,  however  is  noted. 

A  range  of  prices  is  quoted  as  fol- 
lows : — 

Raw.  Boiled. 

1  to  2  barrels   76c-81c         79c-84c 

3  to  5  barrels 75c-80c         78c-83c 

6  to  9  barels   74c-79c         77c-82c 

Lead  Unchanged.  —  Prices  on  white 
lead  in  oil  are  unchanged  and  have  been 
extended  in  case  of  white  lead  from 
July  31  to  Aug.  31  and  for  putty  from 
July  31st  to  Oct.  1st.  Pig  lead  market 
continues  to  show  weakness  as  part  of 
the  general  metal  situation  and  in  res- 
ponse to  an  improved  Mexican  situa- 
tion. This  condition  is  reflected  in  white 
lead  market  which  continues  to  show  an 
easy  feeling. 


Turpentine  Down.  —  Turpentine  has 
declined  6c  in  four  days  and  is  now 
from  66c  to  68c  in  single  barrels  and 
64c  to  67c  in  5  bbl.  lots.  The  move- 
ment is  said  to  be  in  keeping  with  the 
general  position  of  this  line  on  the  mar- 
ket for  some  time  past  which  has  been 
one  of  weakness  in  spite  of  the  sharp 
advance  that  occurred  recently. 

Paris  Green. — Prices  are  unchanged 
as  per  current  quotations  as  do  ruling 
factors  of  market  except  that  a  better 
feeling  is  noticed  as  to  available  sup- 
plies. It  is  not  known  yet  as  to  what 
effect  the  demand  from  the  Maritimes 
will  have  on  this  market  when  it  occurs, 
but  present  information  indicates  large 
stocks  there,  so  it  is  thought  that  local 
situation  may  not,  be  seriously  affected. 

Gasoline  Unchanged.  —  Gasoline  is 
steady  and  unchanged  with  a  firm  feel- 
ing ruling  market,  in  which  a  good  de- 
mand and  comparatively  light  stocks 
continue  to  be  chief  features. 


TORONTO 

TORONTO,  Out..  July  20.— The 
usual  mid-summer  quietness  pre- 
vails in  the  paint  trade  and  the 
general  situation  is  unchanged.  Prices 
are  however  keeping  firm  although  there 
are  no  important  changes  to  note.  Both 
linseed  oil  and  turpentine  are  firm  at 
the  advance  announced  last  week.  The 
flax  seed  market  is  steady  with  an  up- 
ward tendency  which  is  giving  strength 
to  the  oil  market.  Prices  of  turpentine 
and  resins  are  fairly  well  maintained  due 
to  the  action  of  the  syndicate  which  has 
been  formed  in  the  South.  The  white 
lead  market  is  steady  and  the  situation 
is  unchanged.  Prices  of  blue  vitriol 
have  declined  owing  to  lack  of  demand. 
The  dry  color  situation  continues  acute 
with  no  relief  in  sight  and  quotations 
are  still  very  high.  Prices  of  glass. 
gasoline,  varnishes  and  putty  are  un- 
changed. 

Linseed  Oil  Firm. — Linseed  oil  is  firm 
at  unchanged  prices  and  the  situation 
in  the  market  is  the  same  as  last  week. 
Prices  of  flax  seed  have  been  well  main- 
tained and  have  an  upward  tendency. 
There  has  been  some  improvement  in 
the  demand  for  oil  but  business  is  still 
below  normal.  The  range  of  prices  be- 
ing quoted  on  oil  in  Toronto  are  given 
below  with  the  high  level  more  fre- 
quently heard. 

Raw.  Boiled. 

1  to  2  barrels 75c     79c         78e     82c 

3  to  5  barrels  ...  .74c     78c         77c     82c 

6  to  9  barrels 73c     77c     *   76c     80c 

Turpentine  Firm. — The  situation  in 
the  turpentine  market  is  unchanged  from 


last  week,  that  is  to  say,  the  American 
and  International  Corporation  are  still 
holding  up  prices  in  the  South  and  the 
local  market  is  strong  in  sympathy. 
iStocks  of  turpentine  locally  are  compara- 
tively light  and  the  demand  moderate. 
Resins  continue  to  advance  due  to  the 
action  of  the  above  mentioned  syndicate. 
Prices  on  common  grades  of  resin  have 
advanced  $2  per  barrel  during  the  past 
three  weeks.  Prices  of  turpentine  are 
unchanged  in  Toronto  and  are  as  fol- 
lows:— 1  barrel  lots,  70c,  2  to  4  barrel 
lots  68c  and  5  gallon  lots  78c  per  Im- 
perial  gallon. 

White  Lead  Steady. — The  situation  in 
lead  in  oil  is  unchanged  and  there  is 
nothing  of  particular  interest  to  note  in 
the  market.  White  lead  in  oil  continues 
to  be  quoted  at  $13.95  per  100  lbs.,  in 
ton  lots  with  30c  extra  per  100  lbs., 
£or  quantities  in  less  than  ton  lots. 

Paris  Green  Scarce. — The  time  is  fast 
approaching  when  the  potato  bug  ap- 
pears and  the  scarcity  of  Paris  green 
will  become  a  serious  matter  with  potato 
growers.  Makers  of  Paris  green  are  sold 
out  and  stocks  in  the  hands  of  jobbers 
are  very  light.  No  more  green  will  be 
available  this  season.  Prevailing  prices 
are  given  in  the  current  paint  market 
quotations. 

Glass. — Business  continues  light  and 
the  situation  unchanged.  Glass  manu- 
facturers are  catching  up  with  overdue 
orders  and  the  demand  uas  fallen  off  in 
the  States,  thus  making  an  improvement 
in  deliveries.  No  price  changes  are  an- 
ticipated in  the  immediate  future  al- 
though conditions  in  some  respects  war- 
rant an  advance.  Discounts  on  sheet 
and  plate  glass  are  given  in  the  current 
paint  market  quotations. 

Gasoline  Firm. — The  demand  for  gas- 
oline continues  seasonably  good  and 
quotations  are  unchanged.  No  change 
is  noted  in  crude  oil  the  production  at 
the  wells  is  keeping  up  activity.  Gaso- 
line is  quoted  at  32c  and  benzine  at 
31V2C  per  gallon. 

Putty  Firm. — Although  the  demand 
for  putty  is  light  prices  are  very  firm 
on  account  of  the  scarcity  and  high  cost 
of  whiting.  Unless  the  whiting  situa- 
tion improves  in  the  near  future,  higher 
prices  for  putty  may  be  looked  for.  The 
following  prices  are  being  quoted  on 
standard  putty  in  less  than  ton  lots. 

Per  100  lbs. 

Bulk,   in   casks    $2.80 

Bulk,  in  100-lb.  drum   3.00 

Bulk,  in  25-lb.  drums   3.10 

Bladders,    in    barrels    3.40 

Pure  putty,  70c  per  100  lbs.  advance. 
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A  Paint  Agency  That 

Means  Something 


<b 


Y^I/'HEN  a  merchant  secures  the  agency  for  Brandram- 
Henderson  products  he  has  made  an  important  business 
connection. 

He  not  only  controls  the  sale  of  a  big  range  of  well-adver- 
tised, popular  lines,  of  unquestioned  quality,  but  he  is  also 
the  real  local  representative  of  a  great  manufacturing 
organization. 

Brandram-Henderson  Limited  is  not  affiliated  with  any 
other  manufacturer  of  paints.  We  do  not  put  out  the  same 
goods  under  different  brands.  We  are  under  no  temptation 
to  divide  our  loyalty  between  different  sets  of  competing 
dealers. 

There  is  one  line  of  B.H  products — one  big  B-H  national 
advertising  campaign — one  staff  of  B-H  travelers — and  one 
B-H  dealer  in  every  local  territory.  And  that  dealer  is  sup- 
ported by  all  the  resources  of  this  big,  independent  organiza- 
tion, in  his  competition  with  every  other  dealer  in  that 
locality. 

We  feel  as  much  responsible  for  the  success  of  our  agents  as 
we  would  if  we  paid  them  salaries  to  represent  us. 

This  year,  more  than  ever,  a  Brandram-Henderson  Agency 
is  a  genuine  asset  to  a  progressive  merchant. 

If  you  are  in  territory  where  we  are  not  represented,  write  for 
the  facts  about  a  real  exclusive  paint  agency. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,    lb (ji 

Sheets,  $1  to  $1.25  base. 

AMMUNITION 

Remington  U.M.C.,  Resale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  30  and  5%  off;  22 
Short  Smokeless,  40  and  5%  off; 
22  Long  Rifle  Lesmok  and 
Smokeless,  20%  off;  41  Swiss 
Ball  and  Shot  Cartridges,  26%% 
advance;  all  other  R.  F.  Ball 
Cartridges,  15%  off;  all  other  R. 
P.  Centre  Fire  Pistol  and  Rifle 
Ball  Cartridges,  15%%  advance; 
Centre  Fire  Pistol  and  Rifle  Shot 
Cartridges,  4%  off;  Centre  Fire 
Military  and  Sporting  Ball  Cart- 
ridges, 26%%  advance;  Centre 
Fire  Military  and  Sporting  Shot 
Cartridges,  15%  advance;  Primed 
Shells  and  Bullets,  20%  advance; 
Brass  Shot  Shells  First  Quality, 
30—10%  off;  Brass  Shot  Shells, 
Second  Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $2.40  per 
M.  net;  C.  B.  Caps,  $2.95  per  M 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net:   C.    F..   38,   STW.,  $10.45  net. 

"Dominion"  B.B.  Caps.  $3  per 
M.  net;  C.  B.  Caps,  $3.60  per 
M.  net:  22  short,  black,  20%; 
2-.  short  smokeless,  30%-  •>•> 
Ions,  black,  20%;  22  long  smoke- 
less, 20%;  22  long  rifle,  black 
i]j%:  22  long,  rifle,  smokeless,' 
<%%;  other  R.F.  ball,  10%;  R  F 
shot,  10%:  centre  fire  pistol,  list 
plus  -so%  :  C.F.  sporting,  list  plus 
W7o :  shot  cartridges,  same  as 
ball:  empty  shot  shells,  5%; 
blanks,  add  25%;  bullets,  40%: 
Primers.  $2.70  per  M.  nef 
brass  -ihot  shells,  20%-  "Win- 
chester" B.B.  Caps,  $2.55  M 
net;  C.B.  Caps,  $3.20  M  net:  22 
short,  black  and  Lesmok.  20.  10%  ; 
22  short,  smokeless,  37%%;  22 
long  black  and  Lesmok,  20,10%- 
22  short,  smokeless,  22  10%-  22 
long,  rifle,  black,  15%;  Other 
R.F.  black.  15%:  Other  R  F 
bill,  15%:  R.  F.  Shot.  20— 10% : 
P'sto!  and  Rifle  Shot,  25%-  Mill- 
Pistol  and  Rifle  Ball,  adv.,  10%; 
tary  and  Sporting  advance,  40%- 
Primers,  $2.80  per  M.  net;  Brass 
Shot   Shells.  20  and   10%. 

'"Crown"  Black  Powder,  10%; 
"Sovereign"  Bulk, Smokeless  Pow- 
der, 15%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless.  12%%;  Emptv  Shells, 
5%;  90  days  net. 

Shot,  standard.  100  lbs..  Toron- 
to. S14.50:  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
hnck  nnd  seal,  S0e;  No.  28  ball, 
S1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  %c  per  lb.:  f.o.b.  Mont- 
real. Toronto.  Hamilton,  London, 
St.  .Tobn  and  Halifax  freight 
equalized. 

dominion     Hand     Traps,   $3.50 
each,  net  f.o.b.  Montreal. 
ANTIMONY 

See  weekly  report. 
AUGERS 

Ford's    Auger   Bits,    30   and    10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Rorkford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive,   40%. 


AUGERS,    POST 

B.T.— Sin.,    net    2  50 

B.T.— 10  in.   net   2  75 

B.T.— 12   in.   net    3  25 

AXES 

Forrester,  doz 6  75 

Cherokee,  doz 9  00 

Hand  majf.  doz 9  00 

Model,  doz 9  25 

Black   Diamond,   doz 9  25 

Samson,   single   bit,   doz....     9  25 
Samson,  single  bit,  handled 

doz 13  00 

Samson,   double   bit,   doz....   13  00 
Samson    flooring    axes,    No. 

2,  doz 10  25 

Single  bit,  doz    7  25    10  00 

Double  bit   11  00     12  50 

Hunters'  Axes    5  50      6  50 

"Boy's"  Axes   6  25      7  00 

Bench   Axes,    Samson 

No.  2,  doz.,  net  10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless. 
Aluminoid.  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1,  S2c;  No.  2,  23c;  No.  3, 
19c. 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal — XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B."   "C,"   "D."     Nos.  1.  2  and   3. 

Prices   lie   to   60c    pound. 

Hovt  Metal  Co.-^Nickel  Genu- 
ine. Genuine  "A."  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King,  C.  B.,  No.  1.  Xo.  2. 
Xo.  3.  Xo.  4.  from  lie  to  60c. 

Langwells — Extra,    16c:    Xo.    1. 
15c:   No.  2,  14c:   No.   3,  12%c. 
BELTING     (Leather.) 
Extra,   40%. 
Standard.   40   and   10%. 
Lace  leather,  per  side,  $1.10;  cut 

la^es.  No.  1.  SI .30. 
REELS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single   bbls..  gal...  0  32%     0  31% 

Drums,   gal 0  39%     0  2S 

BOLTS    AND    NUTS 

Carriage  Bolts    ($1).   list,     %   in. 

dia.  and   smaller.  40%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

-25%. 
Machine    Bolts.     %    in.    dia.    and 

smaller.  40%. 
Machine   Bolts,   7-16   in.    dia.    and 

larger,  30%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  30%. 
Sleigh    Shoe   Bolts,    7-16    in.    dia. 

and   larger.   25%. 
Coach    and    Lag   Screws.   50%. 
Skein    Bolts.    45%. 
Square  Head  Blank  Bolts    30%. 
Bolt   Ends,   30%. 
Plow    Bolts.    30%. 
Elevator   Bolts.   30%. 
Fancv    Head   Bolts.   25%. 
Shaft   Bolts    ($3   list).   25**-. 
Step   Bolts,   large   head    ($3)    list. 

25%. 
Whiffl'etree    Bolts.    25%. 
Nuts,   square,  2c  off  list. 
Nuts,    hexagon,   2c   off   list. 
iStove    Rods,   per   lb.,   8c. 
Stove  Bolts.  62%%. 
Tire  Rolls,  50%. 
BORAX 

Lump,   Crystal  Borax,  lb..   0  09% 
BRASS  Per    lb. 

Springs,    sheets.    8    in.    wide. 

up  to  20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 


Tubing,  seamless   base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

('   pper  tubing  same  as   brass. 
BARS    (Clothes) 

3   sections,   4  ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3   sections,   6   ft,   doz 7  20 

BOILERS   (Range) 

30-gal.   Standard   S  25—8  75 

30-gal.  extra  heavy  11  50 

BOARDS,  BAKE  Per  doz. 

No.  1— IS  in     x  24  in 6  60 

No.  2—18  in.  x  2S  in 7  20 

Xo.  3—20  in.  x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per   doz>   3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate       Zin,o 
Per   doz. 

Pony    $ $     7n 

Crown    3  55 

Dandy 3  75 

Improved  Globe   2  65      3  85 

Standard    Globe    2  75      Z  95 

v'eptunr-    2  75       3  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)    4  25 

.Tu  bilee    4  25 

TMam'd    King    (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSHES 

Weighted.  15  lbs.,  per  doz..  16  13 
Weighted.  20  lbs.,  per  doz..  18  50 
Wo'o-htprl.  25  lbs.,  per  doz..  22  82 
BT'TTS 

No.  804.  50.  12V„%:   Xo.  840.  50 
5%:   No.  800.  40^:   Vn.  838.  4?^- 
No.    802.   50% :    Xo.   80S.   45% :    Xo. 
810  and  S14,  35%. 
C*NS 

Milk    factory    cans,   15%. 
Cream    cans.   20%. 
Railway  cans.  20,  5%. 
-o-,ri      dr.iivorv      and      oreamerv 

cans.   20%. 
Cream  cans,  35*:  with  dome  ton 

15c  extra.     ReHnned.      70     and 

10%.     Plain.   70  and   20%. 
Milk  on  trimmings,  plus  10%. 
Common,   cork-lined,   3%. 
CEMENT    AND    FIREBRICK 
Less  than   carload   lots   ....     1  85 
Portland,    per   bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  0." 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick       Scotch. 

ner   1 .000    23  00     28  00 

Wire  brick.  English  ..17  00  21  00 
Wire  brick.  Mm.,  low  23  00  25  00 
Fire  clay.  2%-lb.  tins.  doz.  1  25 
CEMENT    (FURNACE) 

iy   lb.   tins,  per  doz 1  00 

6  lb.  tins,  per  doz..  lb 0  05 

25  lb.   tins,    per   doz.,   lb 0  01 

CFMENT,    ROOFING  Per  gal 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,   per  gross..  0  66    0  SO 
Carnenters'     lead     pen- 
cils,  per   gross    2  40    6  75 

Crayons,  per  gross 0  20 

Carpenter,  white,  gr..  0  65  .... 
Carpenter,  blue,  gr....  0  SO  .... 
Carpenter,  red,  gr....  0  80  .... 
CHISELS 

Cold  chisels.  5x6  in.,  doz 2  20 

Bevel  edge,  1  inch,  doz 2  50 


Common  cold,  %,  $1.35  ;  %,  $2  ; 
?4,    $2.75 ;    %,   $3  ;    1,   $4. 

Socket  Chisels,   65%    off  list;  if 
B  edge,  add  90c  doz. 
CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  Vi- 
$9.45;  5-16,  $9.10;  %.  $8.35;  7-16, 
S7.15;  %,  $6.95:  9-16,  $6.95;  %, 
$6.80;  %,  $6.70;  %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BB 
3-10  in.,  $11.45;  y4  in.,  $8.15;  5-16 
in.,  $6.65:  %  in.,  $5.60:  7-16  in.. 
$5  60:  %  in.,  $5.60  per  100  lbs. 

Electric  Weld  Loading  Chain, 
Vi  in..  $13.50  per  100  lbs. 

Steel  Jack.  15%  net. 

Brass  Jack,  net. 
CHURNS 

List  Xo.  0,  $9;  No.  1,  $9:  Xo.  2 
$10:  Xo.  3,  $11;  No.  4,  $13:  No 
5,  $16;  f.o.b.  Toronto.  Hami.^.n 
Fergus,  London  and  St.  Mary's 
37%%:  f.o.b.  Ottawa,  Kingston 
and  Montreal,  35%. 
COPPER  Montreal  Toronto 

Casting  ingot,   see  weekly   report 

Bars,   %  to  2  in 46  50     40  00 

Plain    sheets.   14   oz., 

14x28  in.,  14x60  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 54  00     "4  00 

Copper    sheet,    plan- 
ished,  14x60  base..   57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c;    No.   1,   30c;    finest. 
35c;  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  35 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  38% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per   bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4: 
Ideal,   egg   boxes,   with    filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All   bright,  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorbals 
18x24x52   . .   fi  25         6  25        6  50 
60         . .   6  50        6  50        6  75 
■>0x'>Sx47         6  75        6  75        7  00 
20x28x94    ..13  50      13  50      14  00 
CHARCOAL   TIN    PLATES 
M.L.S.  and   Famous —        Per  box 

IC,   14x20  base    $8  00 

IX.   14x20  base   9  00 

IXX.  14x20  base  10  25 

TXXX.  14x20  base   10  25 

Raven  and  Murex  Grades — 

IC.  14x20  base   7  00 

IX.  14x20  ba  se   8  00 

TXX.  14x20  base   9  50 

TXXX.   14x20  base    12  00 

"Allaway's  Best"  Standard 

Quality. 

IC.   14x20   base    8  75 

IX.  14x20  base   9  75 

IXX,   14x20  base   10  75 

CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    C.    20    x    2.8,    112    sheets,    210 
lbs.,  $11;  216  lbs.,  $11.50. 
COKES,    BRIGHT 
Bessemer  Steel — 

10x14x20   base    6  50 

20x2S.  double  box   13  00 

CLOCKS.  ALARM 

Good  Morning,  each  0  SO 

Look   Out    1  00 

Big  Ben,  each   2  25 

Baby  Ben,  each 2  25 

CROWBARS,  4  to  4%c  per  lb. 
DRILLS 

Bit  Stock   Drills,  50%. 
Wood    Drills,   20%. 
Straight  Shank  Drills,  45%. 
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MADE      IN      CANADA 


SPECIALS  GUARANTEED 
EXCELLENT  SERVICE 


TO 

GIVE 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


ALUMINOID 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  essly 
for  all  bearings  car- 
rying extremely 
heavy  loads. 


For  all  general 
machinery  bear- 
ings. Is  known  as 
the  BABBITT 
METAL  WITH- 
OUT A  FAULT. 

Specially  prepar- 
ed for  medium 
and  light  speed 
machinery. 


We  Have  Everything  in  Metals 

THE  CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


RImsays 


_-  Montreal. 


RAMSAY'S 

Superior  Quality 

SHINGLE 
TAINS 


RlMSAYS 


NP5S7  M(l<i!;  GREE.N 


THE  cnv,»„ :.,««££  Mlg 


-  ""XOU6LY  STIRRED  BEFOKt  — • 

■8AMSAY  8lSOMc- 
Montreal. 


We  Say,; 


uniformly   satisfaetory- 


"Superior  Quality,"  because  Ramsay's  Shingle  Stains  are  the  result  of  75  years'  experience 

in  obtaining  the  best  possible  pigments  and  materials. 

They   have   been   tested   in   actual    use   in   various   climates   and    have   always   been    found 


equalled   for   wearing   quality  and  preservation  of  color. 

"By  Actual  Test- 
Ramsay's  Stands  Best" 

Air.  Dealer:  Write  us  for  full  particulars  regarding  our  complete  lines  of  RAMSAY'S  Paints,  Stains,  Var- 
nishes, Water  Colors,  etc.,  etc.  The  line  that  kills  "DISAPPOINTMENT"  introduces  SATISFACTION 
and  makes  every  user  of  RAMSAY  PAINTS  happy. 

A.  Ramsay  &  Son,  Co. 


Established  1842 
TORONTO  MONTREAL 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


VANCOUVER 


1 
I 
I 

I 

I 
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"DOMINION    CROWN   BEST"  — 
DOUBLE-COATED      TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base 8  25        8  25 

I  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  RASPS.  Percent. 
Great  Western,  American.. 65  10 
Kearney  &  Foot,  Arcade... 65     10 

J.   Barton   Smith   Eagle 65    10 

Disston   Brand    60    10 

McClellan   Globe  65    10 

Black  Diamond   55 

->elta  Piles   60    10 

Nicholson     55 

Globe    65     10 

Vulcan  Brand   65    10 

SITTINGS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%  ;  bushings,  60% ; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  60%. 

'London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
52%%. 

FIXTURES,    STALL.  Doz. 

Hollow   and   pressed   steel...  0  75 

Solid    1  20 

Special  Stall  'Fixture,  40%. 
FRAMED   MIRRORS.  Doz. 

Size  glass,  4x6  1  00 

Size  glass,  5x7   1  25 

Size  glass,  6x9  1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14  3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  33 

Drums     0  30 

Tank  wagon  0  29% 

Toronto 

Any  quantity,  In  bbls 32 

Drums,  40-gal.,  per  gal.  ...     28% 

Tank   wagon    28% 

GRINDSTONES  Per  100  lbs 

Over  40  lbs.  and  2  in.  thick  1  45 

Smaller  sizes  extra. 
HALTERS  (SNAP  AND  RING) 

r,  DOZ. 

Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . .  8  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank  1  in.  11  50 
Hand      sewn,      no      shank, 

„lv*  in 13  00 

Hand     sewn,     with     shank, 

*  'J1 14  75 

Hand     sewn,     with     shank, 

!%  in 16  25 

HALTERS    (SISAL) 

7-16  in.  gross,  $15;  %  in.,  $18; 
%-in.,   $21. 

HAMMERS,   SLEDGE 

Can.,  5  lbs.  and  over,  cwt..l0  00 
Masons,  5  lbs.  and  over,  per 

t^t 12  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,  No.  3  culls,  doz 0  84 

Axe,   No.  1  hickory,  doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All   other  hickory  handles.  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners. 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees,   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  nooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
am  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 


HANGERS,    BARN    &     PARLOR 

Yearns,  wood  track,  Special, 

zenith    9  00 

Atlas,   steel   covered..  $5  25    6  60 

■•erfect,    No.   1    8  50 

Perfect,  No.  1%    9  50 

Perfect,  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,  doz 6  50 

Storm   King   rail 4  70 

Crown   4  85 

Crescent 7  25 

Sovereign    6  50 

Chicago     Friction,     Oscillating 
and    Big    Twin    Hangers,    5    per 
cent. 
Steel    track,   1    x   3-16   in. 

(100  ft.)    $  3  25 

Steel  track.  1%  in 5  75 

HATCHETS.        Samson     Samson 
Per   doz.  Shingle      Claw 

■No.  1  7  20  S  25 

No.  2   7  80  S  50 

HINGES.    TEE   AND    STRAP 

Net  Prices. 

Heavy                      Strap  Tee 

4-inch    $1  48  $1  24 

5-inch    1  79  1  55 

6-ineh    1  94  1  75 

8-inch    2  64  1  98 

10-inch    4  65  3  57 

12-inch    5  78  5  63 

14-inch    6  59  o  74 

Net   price   figured   at   22%%. 
-Light. 

3  in.,  doz.   prs 0  43  0  43 

4  in.,   doz.   prs 0  51  0  47 

5  in.,  doz.   prs 0  60  0  55 

6  in.,  doz.   prs 0  72  0  64 

8  in.,  doz.  prs 1  06  0  76 

10  in.,   doz.   prs 1  49       1  02 

12  in.,   doz.   prs 2  55      1  91 

14  in.,  doz.  prs 2  34 

Heavy  tee  and  strap  discount, 
22%%. 

Light   tee   and    strap    discount, 
57%%. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 5  50 

Over  14  in.,  per  100  lbs 4  90 

Larger    4  60 

Extra*    hooks    for    above,    % 

in.,   per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Crate  hinges  and  back  flaps. 
65  and   5%. 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   discount,   50%. 

Spring,  per  gross — No.  5.  $18.60; 
No.  10,  $19.50:  No.  20,  $10;  No. 
50,  $27;  No.  51,  $10.20;  No.  120, 
$18.60;   No.   2255,  $21. 

Chicago  hold  back  screen  door 
iron,  gross,  12%. 

Chicago    spring    hinges,    15%. 

Triplex  spring  hinges,  40%. 

Chicago  surface  door  (6,000), 
45%. 

Garden  City  fire  house  hinges. 
12%  %. 

"Chief"  floor  hinge,  50%. 
HOES.     Grub,  3%-lb.,  $4.55  doz. 
HOOKS.  CORN. 

Cyclone,  doz 2  40 

Hoes,  corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian      Fox 

No.  2,  per  doz 2  15  3  60 

No.  3,  per  doz 2  25  4  10 

No.  4,  per  doz 2  35  4  60 

No.  5,  per  doz 2  55  .... 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40: 
"No.  1  and  smaller,  $4.65;  show 
pattern,  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern  1 
to  6.  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25:  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes.  No.  1  to  4.  $7.25. 

Toecalks  Standard,  J.  P.  &  Co.. 
"Blunt"  No.  1  and  smaller.  $1.60: 
No.  2  and  larger,  $1.50:  "Sharp" 
No.  2  and  larger,  $1,70:  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 


HOSE,  LAWN. 

Corrugated,  %  in.,  ft 0  11 

Corrugated,  %  in.,  ft 0  14% 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 

HAT  AND   COAT   HOOKS 

Coppered  wire,  3  in.,  65c  gross. 

IRON  AND   STEEL 

Montreal  Toronto 

Angles    base  Z  50  3  50 

Common     bar,     per 

100  lbs 3  00  3  25 

Refined     iron,      per 

100  lbs 3  05  3  50 

Horseshoe  iron,  per 

100  lbs 3  45  3  50 

Norwav   iron    7  25  6  00 

Mild   steel    3  30  3  25 

Band    steel    3  30  3  50 

Sleigh   shoe  steel...  3  30  3  25 

Domestic    3  30  3  25 

R  e  e  led    machinery 

steel   4  50  4  50 

Tire   steel    3  50  3  50 

Toe  calk  steel   4  20  4  25 

Mining     tool     steel, 

per  lb 0  11%  0  12 

Cainmell  Laird,  lb 0  20 

Sheet,  cast  steel,  lb.  0  20  0  20 
Black  Diamond  tool 

steel,   per  lb 0  12  0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring   steel    4  60  4  50 

COLD   ROLLED   SHAFTING. 

7-16  to  9-16  in 0  06 

%    to   11-16    0  053/4 

%  to  1  7-1C   0  05% 

2  to  3   0  05 

List,  plus  50%. 

IRON,    TINNED. 

72x30  up  to  24  gauge,   case 

lots    14  25 

72x30,    26   gauge,    case   lots.  14  75 

Less   than   case,   25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished. 

per  set    0  85 

Mrs.    Potts,    No.    50,    nickel- 
plated,   per  set   0  90 

Mrs.    Potts,    handles,    japan- 
ned,  per  gross   9  60 

Sad  irons,  common,  plain...  o  00 
Sad  irons,  common,  plated..  5  50 

Princess   Electric,   each    2  75 

Ideal   Electric,  each    2  85 

Gasoline  Sad  Irons,  each 3  50 

Ideal  Gasoline,  each   3  15 

Dover  Electric,  net   3  00 

No.  70,  Dover,  per  doz 21  00 

LADDERS,  ETC. 

(Step  ladders) 

Shelf-lock    14C  ft. 

Ontario     yjc  f{ 

Faultless    , .'  21c  ft' 

Mechanic   . '  26c  ft 

Hercules 24c  ft' 

Perfect 23c  ft! 

Faultless,  extra  heavy   . . .   26c  ft. 

Hercules,    extra    heavy 29c  ft. 

Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each   $*>  00 

B.T.    Standard    17c  ft. 

B.T.    Economy    13c  ft. 

B.T.  Iron  Bound,  4-9  ft...  25c  ft 
B.T.  Iron  Bound,  10-14  ft.  30c  ft. 
B.T.  Iron  Bound,  15-16  ft.  40e  ft. 
B.T.  Iron   Bound,  17-20  ft.  50c  ft. 

Crescent    16c  ft. 

Household     12c  ft. 

Standard    19c  ft. 

Electrician    25c  ft. 

Heavy  duty   45c  ft. 

Extension     23c  ft. 

Common    and    Roped    Extension. 

TJp  to  32  ft 16c  ft. 

Up  to  36  ft 18c  ft. 

40  to   44  ft 19c  ft. 

48   to   52   ft 24c  ft. 

56  to  60  ft 2fle  ft. 

Single   and    Fruit   Picking. 

10  ft.  to  16  ft 12c  ft. 

18  ft.  to  22  ft 13c  ft. 


LANTERNS 


Per  doz. 


Cold   Blast,   doz $8  00 

Short  Globe,   doz 8  CO 

Jumbo,  doz 9  25 

•Tap'd   Dash     doz 10  75 

Search    Dash,    doz 11  25 

Searchlight,   No.   20.   doz...  19  00 


All  brass   24  25 

Little  Bobs  A.C.,  doz 2  00 

Copper,  well  japanned 11  25 

LANTERN    GLOBES 

Cold  blast,  short   0  60 

Cold  blast   0  60 

Cold  blast,  London   0  50 

Prism   globes    1  20 

Cold    blast,   short  ruby 2  00 

Cold    blast,    common   ruby..     2  00 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS   (METAL)  Per  sq.  yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead  Wool,   13c  lb. 
Sheets,  3  lbs.  sq.  ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs, 

sq.   ft 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut   sheets   to   size,   lc   per   lb. 
extra. 
LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 

Bleached  flax,  $5.75  doz.  pair. 

MACHINES    (WASHING) 

List  Each 

Canadian    ,.._ $  5  00 

Dowswell 500 

Hamilton    5  73 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight   8  75 

Momentum    8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,   electric   60  00 

Seaf oam,  engine  drive   25  00 

New  Idea,  electric  80  00 

Sunshine    4  50 

Popular,   No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    1100 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete   16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Low   pressure    water    motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I   X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved  5  00 

Jubilee    4  50 

Canada   First 11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $  6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style  B 4  50 

B.T.   Ideal    6  21 

B.T.  Ideal  Power   7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.    Cyclone    6  25 

B.T.   Cyclone  Water  Motor.  12  80 

B.T.  Vollmar,  No.  2 6  50 

B.T.  Vollmar,   No.   3 7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',    round    hickory    1  95 
Lignum  Vitae,    round,   5  in.    3  65 

Caulking,  No.  8,  oak 17  80 

MANGLES 

Victor,  each    $15  65 

Woodyatt,   each    7  25 

MOPS 

Mops,  O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  50 

Mop    Sticks,   doz 125 

Cast  head   mops,   doz 1  40 

Crescent,    doz 150 

Crank    wringing,    doz 5  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,    cloths,    doz 1  35 
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House  Paints,  Floor  Paints, 
Barn  Roof  and  Elevator  Paints, 
Structural  Iron  Paint,  Silk- 
stone  Flat  Wall  Colors,  In- 
terior Enamels,  Wa-ko-ver 
Stains,  Carriage  Paints. 

A  line  that  assumes  all-round  satisfaction  in 
your  paint  department. 

The  quality  and  service  of  Stephens  pro- 
ducts have  built  a  splendid  reputation  for 
them  in  the  West. 

Our  paints  are  made  to  withstand  the 
extremes  of  the  Canadian  climate,  and  do  so 
efficiently.  They  have  remarkable  covering 
capacity  and  are  attractive  until  completely 
worn  out. 

Sell  Stephens  Products  and  you  make  re-orders 
double-sure. 

Write  us  re  our.  exclusive  agency. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 


7/  interested,  tear  out  this  page     and  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  na!!< 
Toronto,  $3.70  base;  Montreal, 
53.75  base;  London,  $3.70  base; 
Oollingwood  and  Owen  Sound, 
$3.75  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;    London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  33  1-3  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.   3,    1%-inch    $4  10 

No.  4,  1%-inch  3  80 

No.   5,    1  15-16    3  25 

No.  6,  2%    3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%    2  75 

No.  9,  2  11-16 2  65 

No.  10,  2%  2  55 

No.  11,  3  1-16  2  45 

No.  12,  3%   2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 
NETTING,    POULTRY 

Discounts  given  below  on  1  in. 
and  2  in.  nicsh  only.  Other  prices 
withdrawn. 

Montreal.     20%;     Toronto     and 
London,  25%. 
POULTRY    FENCING 

Per    rod 

Invincible,    1640    

Invincible,    184S    

Invincible,   20(!0    

Put  np  in  10,  20  and  30-rod  rolls 
OAKUM  Per    100    lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp    (English) 13  50 

U.S.   Navy    (English) 1150 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  13% 

Royalite   0  14      0  13% 

Palacine 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Paraffine    0  24      0  22 

XXX  Machine   0  25%  0  21 

OLD  MATERIALS 

Tea  lead,  pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,   pipe,  etc.,  $5.50. 
Brass,   heavy,  15%c  lb. 
Brass,  light.   ll%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old   cast  iron,  $14.75  per  ton. 
Wrought  iron,   No.  1.  $18.75  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mach.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb. ;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Fine  jute   0  11% 

Coarse  jute    0  09% 

Square  braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPER^  ETC. 

_ .....  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 
Per  400  ft.   roll 

Tarred  Fibre,   No.  1   0  80 

Tarred    Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand 0  59 

O.K.  Brand  corded  sneathlng  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Dry  fibre,  No.  1  0  68 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per  100  lbs. 

Heavy   dry   straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  

Carpet   felt,  16   oz 

Carpet  felt.   20  oz 

A  sbestos  Bldg 

Tarred    felt    

Heavy  fibre,  32  ft.  x  60  ft... 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 

ROOFING    PAPER 

Cyclone,   dry    

Cyclone,    tarred    

Surprise   sheeting    

Heavy,    dry    

Heavy,  tarred    


1  05 


0  68 
0  SO 
0  43 
2  15 
2  15 


PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%;   B   and  A,  25%. 

PAPER,   SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PICKS    (CLAY) 

Rock        Clav 

5  to  6  lbs.,  doz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

S  lbs.,   doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS,    COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 

PINS,    CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.   (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  groBS,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,   of 

4  doz.  each)    0  80 

5  gross,    4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   in.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIPE,     STANDARD     WROUGHT 
In    effect    April    26,    1916. 
Buttweld  Per  100  feet 

Black      Galv. 

%  in $    3  00    $     4  50 

%  and   %  in 3  06  5  43 

%  in 3  91  6  OS 

%    in 4  72  7  65 

1  in 6  97         11  31 

1%   in 9  43        15  SO 

1%    in 11  28         18  29 

2  in 15  17        24  61 

2%    in 23  99        38  90 

3  in 31  37        50  87 

3%    in 37  72        61   IS 

4  in 44  69         72  49 

Lapweld 

2  in 17  02  26  46 

2%    in 25  16  40  07 

3  in 32  90  52  40 

3%    in 39  56  63  02 

4  In 46  87  74  67 

4%  in 57  15  90  81 

5  in 66  60  105  f>1 

6  In .'.  86  40  137  2S 

7  in 116  62  179  70 

R  in.x251bs.  per  ft.  122  50  1SS  75 

S  in. x25  lbs.  per  ft.  141  12  217  44 

9  in 169  05  2RO  4S 

10ln.x?2lbs.  per  ft  156  80  241  60 

10In.x401bs.  per  ft  201  88  311  06 

Prices    Ontario.    Quebec    and 
Maritime    Provinces. 

PIPE   (LEAD) 

Lead   pipe,  $13  net. 

Lead    waste   pipe,   $14   net. 

Traps  and   bends,  10%  off. 

PIPE    (SOIL) 

Medium    and    extra   heavy    pipe 
up   to  6-inch,   65%. 

S-rnch,   45%   off. 

PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  00 

3  inch,  in  10-ft.  lengths 9  70 

4  inch,  In  10-ft.  lengths 12  SO 

5  inch,  in  10-ft.  lengths 17  50 

6  inch.  In  10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  2." 

PLASTER 

Paris,    per   bbl.,    London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Moutreal  Toronto 
I'lates.    Yi   to   %   inch, 

per  100  lbs 4  00      4  00 

Heads,  per  100  lbs.  4  25      4  25 
Tank  plates,  3-16  in.  4  75      4  75 
PLUGS   (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can   10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net $  3  63 

B.T.  Pump,  No.  2,  net 4  40 

B.T.  Pump,  No.  3,  net 6  60 

B.T.  Pump,  No.  4,   net 8  25 

B.T.  Pump,  No.  5,  net 8  80 

B.T.  Pump,  No.  6,  net 9  90 

B.T.  Pump,  No.  7,  net 13  75 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron    burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
2%c  per  lb. 

roofing  Per  roll 
Tarred  felt,  per  100  lbs 3  25 

2  ply   R.R 1  05 

3  ply   R.R 1  30 

2  ply   R.R.,  complete  In   roll  1  55 

3  ply  R.R.,  complete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  65 

Comet,    1-ply    100 

Pluvius,  1-ply    1  25 

Pluvius.  2-ply    1  65 

Asphalt    roofing,   1   ply    1  45 

Asphalt    roofing,   2   ply    1  85 

Asphalt   roofing,   3   ply    2  15 

Compo  Certainteed,  1  ply  ...  1  40 
Compo  Certainteed.  2  ply...  1  75 
Compo  Certainteed,  3  ply...  2  10 

Excello,   1-ply    1  60 

Excello,   2-plv    2  15 

Excello.   3-ply    2  65 

Jewel,  1-ply    1  25 

Jewel,  2-ply    1  65 

Jewel.    3-ply    2  00 

Amazon.   1-ply    2  00 

Amazon,   2-ply    2  50 

Amazon,   3-ply    3  00 

Everlastic,  1-ply   1  50 

Everlastic.  2-plv    1  75 

Everlastic,  3-ply    2  00 

Liquid    rooflr.g    cement,    per 

gal..  In  barrels 0  22 

Roofing    caps,    per    lb 0  0." 

Roofing  nails,   per  Ih 0  06V, 

Roofing  Pitch.  85c  per  100  lbs. 

F.o.b.   Toronto.    London,   Mon' 
real. 
ROPE  lb. 

Pure   Manila    basis    2?% 

British   Manila   basis    18 

African   hemp   basis    IS 

Sisal  basis  14V, 

Single   lath   yarn   basis    14% 

Double  lath   yarn    14 

Yacht   marline 41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 

Marline   and    Houseline    29 

Jute  rope  basis    15 

Italian  rope  basis   31 

Above  nuotations  are  basis 
rrioes  (%"  and  larger),  and  are 
subject  to  usual  advances  for 
small   sizes. 

Totton   rone.   3-16  in 0  28 

M   In.   and  lareer   0  27 

Sisal  Clothes  Line. 

3  plv,  30  ft 0  4R 

3   plv,  40  ft 0  63 

3  plv,  48  f t 0  75 

3  plv,  60  ft 0  95 

3   plv.   72  ft 1  23 

6   plv.   60  ft 1   52 

6   plv.  72  ft 1   84 

6  nlv.  100  ft    2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    40  p.c. 

Steel  weigh   beams   20  p.c. 

Gurney    Standard    25 p.c. 

Fairbanks  Standard  Scales. 25  p.c. 


Crown   Even   Balance    40  p.1 . 

Richelieu  Union  Scale 40  p.c 

Dominion    Plates   Scales,    ..40  p.c. 

Net  prices  on  Champion  scales 
are   as   follows: 

Champion,  4-11).,  $3,  plus  20- 
for  stamping.  Champion  10-lb. 
$4.50  plus  40c  for  stamping 
Champion  240-lb.,  $6.60  plus  50' 
for  stamping.  Champion  GOO-lb. 
$16.80  plus  $1  for  stamping 
Champion  1200-lb.,  $19.80.  plus  $1 
for  stamping.  Champion  2000-lb.. 
$26.40,  plus  $1  for  stamping 
Champion  2000-lb.  with  drop 
lever,  $31.20,  plus  $1  for  stain/. 
ing. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%:  flat  ami 
round  head,  brass,  net:  Fillis- 
ter head,  iron,  10%:  Fillister 
and   oval   head,   brass,   net. 

SCREWS 

Discounts  off  Standard  List 

Wood,   F.   H.,  bright    80 

Wood,  R.  H.,  bright   75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H.,  brass   47% 

Wood,  R.  H.,  brass   45 

Wood,  O.   H,   brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H.,  bronze   37V5 

Drive  screws   65    10     10 

Set  case  hardened   . .  65    10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per   doz 4  75 

Cap     screws,    55% ;     Set     screws. 
60%. 

SHEETS    (BLACK) 

Montreal     Toront 
100  lbs.     100  lbs. 

10  gauge    4  60  4  50 

12  gauge    4  70  4  60 

14  gauge  4  45  4  35 

16  gauge    4  50  4  45 

1S-20  gauge   4  05  3  70 

22-24    gauge    4  00  3  85 

26  gauge    4  05  3  90 

28  gauge    4  10  4  00 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 

SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22  ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorbali 
gauge       Head  de-Lls        best 

16-20        7  15  6  65  7  15 

22.24         7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $7.05;  U.S.  No.  28,  $6.75, 
U.S.  No.  26,  $6.48;  22  and  2. 
gauge,  $6.30;  18  and  20-gauge. 
$6.10;  16-gauge,  $5.95;  14-gange. 
$5.75.  F.o.b.  Hamilton  and  To 
ronto. 

Cnlborne  Crown  —  16-20  gauge 
$6.65;  22-24  gauge,  $6.80:  2fl 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16  gauge    5  SO  5  30 

18-20  gauge    5  90  5  65 

22-24    gauge    6  00  5  85 

26   gauge    6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  95  6  50 

Vdd   25c  for  less   than   case   low 

SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels.   1st,  40  and   12%%;   2nd, 

40  and  5%;  4th,  30%. 
Socket  scoops,  1st,  40%;  4th,  35%. 
Rivet  scoops,  37%%. 
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AUTOMOBILE 
FINISHES 

are  now  in  great  demand  and  every  merchant  should  be  well  supplied  with 

S-W  AUTO  AND   BUGGY  ENAMEL 

Presents  a  hard,  durable,  high-gloss  surface. 

S-W  BRAS-BRITE 

For  all  metal  parts — Takes  a  high  polish  and  does  not  scratch  the  surface.  Can 
be  used  equally  as  well  on  brass,  nickel  or  silver. 

S-W  FLAXOAP 

A  pure  Linseed  Oil  Soap  that  renews  and  gives  life  to  all  painted  or  varnished 
surfaces.  Removes  dirt  with  the  greatest  ease.  Can  be  used  on  the  finest  linen 
with  perfect  results. 

S-W  ENAMEL  LEATHER  DRESSING 

A  durable  leather  renewer,  especially  adapted  for  auto  tops. 

S-W  DURABLE  ELASTIC  BODY  FINISHING  VARNISH 

A  durable,  elastic,  drying  finishing  varnish  for  auto  bodies. 

S-W  ELASTIC  GEAR  VARNISH 

The  most  durable  varnish  for  all  running  parts. 

The  Sherwin-Williams  Co 

of  Canada,   Limited 


PAINT.  VARNISH   &  COLOR   MAKERS 
LINSEED       OIL      CRUSHERS 

Factories-     Montreal.    Toronto.    Winnipeg.     London.     Eng 
Offices    &  Warehouses:  Montreal.   Toronto.    Winnipec.   Calgary.   Vancouver.   Halifax.  N.S., 

London.    Eng. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Drain  spades,  40,  12,%%. 

Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  30%. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods. 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 

SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Plat  rim  enameled  sinks,  16x24, 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER.  BAR 

Guaranteed    0  28% 

Strictly   0  26% 

Commercial    0  25 

SOLDER,   WIPING 

Star  extra   0  26y2 

Easy   0  24% 

Acme    0  23% 

SPELTER.     See  weekly  report. 

SPOUTS 

Warner    Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs    4  80 
Fence  staples,   galv.,  25  lb. 

boxes    5  05 

Fence     staples,     bright      in 

kegs    3  95 

Fence   staples,      bright,     in 

25-lb.   boxes   4  20 

Poultry  netting  staples,  100 

lb.  kegs   12  00 

Galvanized  discount  40  and  5%; 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs, 
30e;  25  lb.  kegs,  40c;  10  lb.  kegs, 
80c 

SWEEPERS,    CARPET      BIssell's 

Boudoir    31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.    N.P.,   cyco   bearing...   29  00 
Grand     Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,    ball-bearing    36  00 

Am.   Queen.   N.P.,   bal-bear..  34  00 

Parlor  Queen    37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac.    doz 63  00 

Superba  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  ?-passenger,  each...  3  75 
Ontario.  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk; 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned ;  carpet  tacks  (in 
kegs) ;  cut  tacks,  blued,  In  dozs. 
only;  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  In  weights; 
Swedes:  .Swedes  upholsterers' 
bulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks. 

discount,    75    and    10%. 
["TAILS 

•Jopper  nails;  trunk  nails, 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  nails;  pat- 
ent brads;  fine  finishing;  plctire 
frame  points;  lining  tacks,  solid 
head    (in  bulk). 

Discount.  75  and  10%. 
CAPPED   GOODS 

Lining  tacks,  in  papers:  lin- 
ing tacks,  in  bulk:  saddle  nails, 
in  papers:  saddle  nnils,  in  bulk; 
tufHng  buttons.  22  line,  in  dozs. 
only;     tin     capped     trunk    nails; 


zinc  glaziers'  points,  prices  quot- 
ed on  application. 

Discount,   75  and   10%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages ;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  s  tel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES — Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714.  66  ft.,  doz.  3  SO 
Linen,  No.  404,  66  ft.,  each.  1  35 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,    each    3  45 

Reliable  Jr..  No.  103,  50  ft.  3  25 
TIES    (METAL) 

Galv.,  wall  ties,  per  1,000.  .$5  00 
Painted  wall  ties,  per  1,000..  5  00 
TIES,   COW 

Open  Ring,  Closed  Ring,  40  and 
5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 
Stall    Fixture    Bars.    35%. 
Tie   Out  Chains.  70-10%. 
TIN         See  weekly    report. 
TINNERS'    TRIMMINGS 
Discount,   27%%. 
Plain.  66  2-3%. 
Ro-tinned.  60  and   10%. 
TOOLS.    HARVEST 

Ordinary    brands.   40%. 
Samson    and    Sovereign,   30  and 
10%. 

TROUGH    (EAVE) 
O.  G.  Square  bead  and  half  ror.nr1 
R'ze  Iii   girth  Ter  K/0  ?<?"* 

8  in $  fi  no 

10  in 7  70 

12  In 9  10 

15  in 12  50 

18  in 16  00 

Discount   45   and   2%. 
TRACK 

B.T.    Single    Roil    24c  ft 

R.T.  Double  Angle  22e  ft. 

B.T.   Double   Tee    20c  ft. 

Discount   off   above,   45%. 

TRESTI  its 

6  ft.,  each'  $1.50  14  ft.,  each  $4.20 

8  ft,  each     2.00  16  ft.,  each     4  SO 

10  ft.,  each     250  18  ft.,  each     5  40 

12  ft.,  each     3.60  20  ft.,  each     6  00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

POO  ft.,  per  lb 0  12 

550  ft.,   per   lb 0  10V, 

500  ft.  per  lb 0  09% 

5-ton   lots.   %c   per  lb.   allowance. 
10-tnn  lots.  %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

5-ply  and   up   o  28 

4-ply     0  27%  0  27% 

3-ply    0  25       0  25  " 

TURFS 

Boiler   Tubes,   Lapwelded. 

100  ft.,  2  in 16  10 

100  ft.,  2%   in 18  50 

100  ft.,   2V-.   in 21   00 

100  ft..  3  in ?S0n 

100  ft..  3%  in 29  00 

100  ft.,  4  in 37  00 

TUBS 

Samson   Galvanized 

No.  1,  doz.,  net  13  ?o 

No.  2.  doz.,  net  Ifi  PO 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4   12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,   doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  3S 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0   1,  2,  and  3   ..     2  95 
WOOD  TUBS 

No.  0,  per  doz 11  00 

No.  1,  per  doz 9  50 

No.  2.  per  doz 8  00 

No.  3,   per  doz 7  00 

Less  15  p.c.  Ont.  $20.00  lots. 


VALVES,    ETC. 

Ground  work,  56  p.c. 
Stand,    compr.    work,   65   p.c. 
High  grade  compr.   work,  59  p.c. 
Cushion  work,  50  p.c. 
Fuller  work,   bibs,  5S  p.c;  No.  0 
basin  cocks,  58  p.c;  and  1  and 
2    basin    cocks,    53    p.c;    bath 
bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 
cocks,  60  p.c;  roundway,  60  p.c 
J.  M.  T.  Globe,  Angle  and  Check 
Valves,  35  p.c;   Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 
Standard,    57%;     patent    quick 
opening  valves,  70  p.c. 
WARE,   COPPER  AND   NICKEL 
Copper   boilers,   kettles,  10%. 
Copper  tea  and  coffee  pots,  10%. 
p.c. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 
Scotch   grey,   65,   10%. 
White  ware,  66  2-3%. 
White  decorated,   12%%. 
Colonial,  50,  12%%. 
Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 

WARE,    GALVANIZED. 
Dufferin   pattern   pails,  list. 
English   pattern,   list. 
Galvanized    washtubs,   list. 
Galvanized  coal  hods,  plus  10%. 
Other  lines,   list. 
WARES,   JAPANNED. 
Japanned    ware,   22%%. 
Japanned   ware,   white.  17%%. 
Japanned   feed   pans.  35,  5%. 
WARE.    TIN,    PIECED 
Discount,  17%%. 
6,    10    and    14-qt.    flaring    pails, 
17%%. 

Copper  bottom  tea  kettles  and 
boilers,   list. 

WARE,  STAMPED.  Plain,  60  2-3 
p.c. 

Retinned.    60-10%. 
Tinners1'      trimmings.      plain. 
66  2-3%. 

Tinners'  trimmings,  retinned. 
60,  10%. 

Tinners'      trimmings,      general. 
27%%. 
WASHERS.    IRON. 

Full     box,    25%:    smaller    lots. 
25%,  assorted.    Price  less  50  lbs. 
add   le  lb.;  less  25  lbs..  2c   lb. 
WEIGHTS,   SASH. 
Sectional,  1  lb.,  per  100  lbs.   2  70 
Sectional,  %  lb.,  per  100  lhs.  2  70 
Solid.  3  to  30  lbs.,   per  cwt.  2  00 
WEIGHTS.     Horse.  5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel   wheel,   doz 43  20 

Light   garden,   each    2  50 

Heavy  garden.  L-«ide.  each.  3  " 
Heavy  farm,  solid  side.  ea..  3  75 
WTfTFFLETREES 

Tubular  siteel,  28  ins 

Tubular    steel.    34    ins.,    per 

doz 

Tubular    steel,    36    Ins.,    per 

doz 

Tubular  steel  neckyokes.  26 

inches,   per  doz 

Tubular    steel     doubletrees, 

40  inches,  per  doz 

Tubular  steel  lumberman's, 

44  inches,  per  doz 

Prices   temporarily    withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire,   3   to    24   gauge,    add 
33  1-3%;   25   to   36   gauge,   add 
20%. 
WIRE.   CUT   HAY  BALTNG. 

No.  9.  $4.10:  No.  10.  $4.15:  No. 
11,  $4.25:  No.  12  and  13.  $4.35;  No. 
13%.  $4.45;  No.  14.  $4.60;  No.  15, 
$4.85.     Plus   7%'%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH   (Galvanized) 

4  mesh   "  "n 

6  mesh    s  15 

WIRE,    STOVE    PIPE. 

No.  IS.  $5.50;  No.  19.  $5.75. 
F.o.b.    Toronto.    Hamilton.    Mont- 
real,   and    freight    equalized. 
WIRE    CLOTHES    LTN^ 

No.  17,  $6:  No.  IS.  $4.55;  No. 
19.  $4  in  1.000  feet   coils,  Includ- 


ing   reels.    F.o.b.    Hamilton,    To- 
ronto,  London  and  Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $S; 
No.  25,  $9;  No.  26,  $9.50;  No.  27,  ' 
$10;  No.  28,  $11;  No^29.  $12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3: 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-11). 
bundles,  25c;  in  1-lb.  hanks,  25c; 
In  %-lb.  hanks,  28c;  In  %-lh. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  paperiug, 
16c 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;  No.  14, 
$4.10;  No.  15,  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks.  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen,  in  100-ft.  rolls, 
$2.25  net  100  sq.  ft. ;  in  50-ft.  rolls, 
$2.30  per  100  sq.  ft. 

Bronze  screen,  12c  sq.  ft. 
Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb    4  50 

No.   9,    coil   spring 4  55 

I     No.   9.    plain   galv 4  50 

No.  12,  plain  galv 4  65 

No.  13,  plain  galv 4  75 

The  market  on  above  lines  is 
very  unsettled,  and  there  is  con- 
siderable price  cutting  going  on. 
Lower  prices  are  being  quoted  in 
some  quarters. 

O.  &   A.,  No.  10  ...   4  41         4  41 
O.  &  A.,  No.  11   ...   4  47        4  47 
O.  &  A..  No.  12  ...  4  55        4  55 
WIRE   BALE    TIES. 
Single  Loop—  Per  cwt 

No.  12   $  4  55 

No.  13   4  65 

No.  13%    4  70 

No.  14  : 4  80 

No.  15   5  00 

No.  16   5  25 

WRINGERS. 

Roval  Can.,  11  in.,  doz.  list  45  25 

Eze,  11  in.,  per  doz 49  50 

Cycle,   11  inch    54  00 

Trojan,  12  inch  100  00 

Favorite,   511E    57  75 

Unexcelled,   1041E    72  00 

Challenge.   311E    51  00 

Gem,  141E    49  50 

Sunlight,   111    42  00 

Waverley.  B.B 49  nO 

Waverley,    plain    45  2r. 

Ottawa,  341E   56  2o 

Empire,   11   in 50  50 

Superior,   11   in 45  25 

Majestic,  11  In «  25 

Perfect,   11   in 52  W 

Bicycle.   11   in 56  ^> 

Daisy  No.  2 63  00 

Daisy  No.  1   5<  75 

Maple  Leaf  "No.  2 56  25 

Maple   Leaf  No.  1 51  00 

Sun    42  °° 

Less  10  per  cent. 
WRENCHES. 
Regular.  65%. 

Trimo    57%%  off  list:  parts,  5o%. 
Stillson.  85%;   parts.  62%%. 
('nos.    20%. 
WRINGERS— MOP. 

White.  No.  2.  each    *i  °" 

White.   No.  3.   each    1   W 

White.  No.  1.  each   '  gj 

ZINC   (SHEET)   Montreal  Toronto 

o  cwt.  casks   .      5  31 

Part   cask    '       °  31% 
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THE 


BEST 
FRUIT 

is    borne    by    trees  that  have 
/sV  been  sprayed  with 

Munro's  Arsenate  of  Lead 

Tell   your  customers  to  bear 
this  in  mind  for  next  season. 

Made  in  Canada  by  the  manufacturers  of  MUNRO'S  DRY  COLORS 

Reds,   Greens,    Yellows,  Blues,  Paris  Green 
THE  ALLAN  MUNRO  COLOR  CO.,  Limited,  MONTREAL 


T^XPLAIN  to  your  customers  that  what  makes  the  Simonds  Crescent  Ground 
-L'  Cross-Cut  Saws  such  good  saws  is  the  method  of  crescent  taper  grinding 
and  the  scientific  shaping  of  the  teeth.  The  narrow  falling  saws  are  made  with 
either  Lance  or  Champion  teeth.  Order  your  stock  from  any  responsible  whole- 
saler. 


wmmmwmj^fWflw 


St.  John,  N.  B. 


Canada  SAwquJg 
The  Saw  Makers 

St.  Remi  Street  and  Acorn  Ave., 
MONTREAL,  QUE. 


Vancouver,  B.  C. 


//  interested,  tear  out  this  page  and  keep  toith  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


AL  VB  VSTINE 

2%   lb.   packages,  $6.20  per  100 
lbs.     5   lb.    packages',   $6    per    100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 

Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14        0  20 

London,  20. 
BRONZING  LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,   15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Raw   Umber,   100  lb.   keg. .   5-9e 

Burnt   Umber,   100  lb 5-9c 

Raw  Sienna,  100  lb.  kegs..  5-9e 
Burnt  Sienna,  100  lb.  kegs  5-9c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow    0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  04 
Venetian  red,  best  bright.  0  04 

Venetian  red,  No.  1 0  02 

Drop   black,   pure  dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White   ochre,   100  lb.    kegs  0  06 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels 0  02 

Spruce  ochre,  100  lb.  kegs  0  03 
Canadian   red    oxide,    bbls.  0  01% 

Super  magnetic  red  0  02 

COLORS  IN   OIL 
Venetian     red,     1    lb.     bins, 

pure  0  13 

Indian  red 0  17 

Chrome  yellow,   pure   30-35 

Golden  ochre,  pure  0  16 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    0  15 

French     permanent    green, 

pure  0  20 

Signwrlters'  black,  pure  . .  0  22 
Marine   black,   25-lb.    irons  0  07 

Lampblack    0  20 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon  in   quart   tins 

Alba-Gloss  enamel  4  50 

Anchor  Floorlustre  .......   2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old   Dutch  Enamel   4  00 

Jas-per-Iac  floor  enamel. . .  1  90 
Jas-per-lac  art  enamel  ....  3  10 

Mooramel 4  35 

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen  Enamel.  BB  1  65 

FORMALDEHYDE              Per  bbl 
Demi-Johns,    50    lbs 0  15% 

$1.10    for    deml-john    extra. 
GLUE  Per  lb. 

French   medal    0  20 

English  common  sheet   

Martin's  Enamel   4  25 

English  prima   0  25 

White    plgsfoot    0  23% 

Perfection   amber,   ground, 

No.   1230    0  20 

Cake,    bone,   112-lb.   bags..  0  12 

Hide.  112  lb.  bags   0  35 

Gelatine,  112  lb.   bags   0  45 

Ground  glues,  112  lb.  bags — 

No.   1    0  20 

Extra  0  18 

Dreadnought,  lb 0  14U, 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches     Star  Diamond 

Under  25   $7  80    $11  90 

26  to  34   8  15      12  85 

35  to  40   8  50      13  60 

41  to  50   11  75      15  50 

61    to    60    12  25      15  85 

61  to  70   13  10      16  80 

71   to  80  14  75      18  35 

81   to  84    22  75 

•<5  to  90 24  35 

•1  to  94 25  00 

95  to  100 29  00 

101   to   105   32  00 


106  to  110 37  00 

Discount,  30  per  cent;  50  cases 
and   over  open. 

MONTREAL  QUOTATIONS 
Country  Base  Price 


Double 
Diamond 
$11  90 

12  85 

13  60 
15  50 

15  85 

16  80 
18  35 
22  35 

24  35 

25  00 
29  00 
32  00 
37  00 

per   cent. 


5% 


off 

5% 


United 

Inches  Star 

Up   to  25   $  7  80 

26  to  34 8  15 

35  to  40 8  50 

41  to  50 11  75 

51  to  60 12  25 

61  to  70 13  10 

71  to  80 14  75 

81  to  85  

86  to  90  

91  to  95  

96  to  101  

101  to  105  

106  to  110  

Discount,   25  and   5 
CLASS,  PLATE 
Montreal: 

City,  25  and  5%  off  list. 

Country    discount,    20    and 
off  list,  delivered. 

City    discount,    20    and    5% 
Toronto. 

Country    discount,    20    and 
off  list,  delivered. 

F.o.b.   warehouse   on   orders   up 
to    $75   gross   list   value.     Orders 
over,  $75  delivered  free. 
GLAZIERS'  POINTS 

Zinc  coated,  18c  per  lb. 

Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    in    oil) 

Prices   per  100  lbs.   in   ton    lots 
Montreal  Toronto 

'Anchor  Pure"   $13  80    $13  95 

O.P.W.     Decorators' 

Pure   13  80      13  95 

Crown  and  Anchor.  13  80  13  95 
Crown    Diamond 

Pure    13  80      13  95 

Elephant    Genuine..   14  10      14  25 

Green   Seal    13  80      13  95 

Moore's  Pure  White 

Lead    1"  80      13  95 

O.P.W.     Decorators 

Pure    13  80      13  95 

O.P.W.  English  ...  14  05  14  20 
Painters'  Perfect. ..  13  35  13  50 
Ramsay's      Pure 

Lead     13  80      13  95 

Tiger   Pure    13  80      13  95 

Less   than   ton   lots,  30c   per  cwt. 
higher 

Brandram's  B.B.  Genuine.  $15.50 
Montreal  and  $15.65  Toronto  in 
less  than  ton  lots.  Ton  lots  less 
5   p.c. 

James    Genuine.    $17.50   less    than 
ton  lots.    Ton  lots  less  5  p.c. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine.     100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Leos  quantity 0  13 

LEAD.    ARSENATE    OF 
Per  100  lbs.  Dry       'Paste 

1-lb.   bottles    $35  00    $20  00 

2-lb.   bottles    18  00 

5-lb.   bottles    31  00      14  00 

10-lb.   bottles    29  00        

25-lb.   irons    25  50      13  00 

50-lb.  irons   12  50 

100-lh.   irons  24  00      11  75 

°00-lb.   Irons     11  60 

Rarrels     II  00 

F.o.b.    Toronto.    Montreal    and 
Hamilton. 
^FT,RESCO 

Tints  In  5  lb.  packages,  per  100 
lhs..   $5.40 
T.INSEED    OIL 

For  prices  see  weeklv  rpport. 
PATNTS.   PREPARED 

Per  gallon 
(In  quartsi 
Brandram-Henderson's   "Eng- 
lish,"  white    2  65 

"English,"   ordinary    colors.  2  50 
Benjamin      Moore's      "Egyp- 
tian" Brand    1  80 

Canada    Paint  Co.'s   Pure...  2  65 

Crown  Diamond    2  35 

Crown    Diamond,    floor 2  00 

Elephant    2  35 

Frescotone,    white    2  50 

Frescotone,    colors    2  40 


Jamieson's    Crown    and    An- 
chor   

Jamieson's  Island  City   

Martin-Senour  100%  Pure... 

Minerva,    white    

Minerva,   ordinary   colors.... 

Moore   House   Colors    

O.P.W.   Canada  Brand,  Pure 

O.P.W.  Canada  Brand,  Floor 

O.P.W.   Canada   Brand,   Flat 
Wall    

Ramsay's    Pure    

Ramsay's   Thistle    

Stephens'   House  Paint, 
(Wpg.)    

Stephen's    Floor    Paint 
(Wpg.)  • 

Senour's   Floor  Paint    

Senour's   Porch   Paint    

Sherwin-Williams    

Flat  tone   


00 
05 
50 
55 
40 
10 
20 
10 

10 
30 
70 


PARIS   GREEN 

Mun- 

ro's 

600-lb.  bbls 

42% 

250-lb.  kegs   

43 

100-ib.   drums    .. 

44 

50-lb.   drums    . . . 

44 

25-lb.   drums    .  . . 

44% 

1-lb.   100s,   pkgs. 

46% 

%-lb.   100s    ...... 

48% 

1-lb.    100s,   tins.. 

47% 

Prices  f.o.b.  T 

oronto 

and   London. 

2  55 

2  25 

2  20 

2  50 

2  50 

2  40 

C.P.  Ber- 

Co.  gers 

38%  39% 

39  39% 

40  40% 
40  40% 
40%  41 
42%  43 
44%  45 
43%  46 

Hamilton 


PARIS,   PLASTER 

Per  bbl $2.2o-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  WOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans 0  11 

5  lb.  cans   0  09 

10  lb.  cans 0  08% 

25  lb.  cans  0  08 

100  lb.  kegs   0  07 

%  Barrels   0  06% 

Barrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  in   casks    2  70        2  80 

Bulk,   100-lb.   drums  2  90        3  00 

Bulk.  25-lb.  drums..  3  00        3  10 

Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt.    advance 

SHELLAC 

Gum,     34c     lb. ;     finest     orange, 
39c   lb. ;    finest   white,   46c   lb. 

TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,  pints,  85c  doz. 

PAINT   AND   VARNISH 
REMOVER 

Taxite,  1  gal.  cans  2  10 

Cumoff   2  10 

Dreadnought,  gal 2  75 

O.P.W.  Presto   2  25 

Llngerwett    2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal. 

Liquid   Slating,   B.B $  3  00 

STAINS  Gal. 

Oil  and  Spirit,  Berry  Bros.. $2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrycraft,   stain   flnisK       , .  2  80 

Creo-lac 0  85 

C.P.  Oil  Stains  1  98 

Sun   Varnish   Stains   2  20 

VARNISHES  Per  gal.  cans 

Brandram-Hendersou,  Ltd., 

"Gold    Medal"    1  90 

Copaline  Varnish    2  50 

C.   P.   Co.'s  Sun    Varnish 2  50 

Dependon     Light    Hard     Oil 

Finish    1  70 

Dulgloss  3  00 

"Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 

"Dreadnought"    Varnish 2  65 

"Dreadnought"    varnish 

(gloss)    1  90 


"Dreadnought"  varnish 

(eggshell)    1  90' 

"Dreadnought"  hard  oil  fin- 
ish   1  20 

"Dreadnought"  interior  var- 
nish       1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid     1  05. 

Elastic   Interior    140 

Elastic   Exterior    155 

Elastic  Excello   2  00 

Everlastic    (Floor)    2  55 

Elastllite   2  25 

"Flint-Lac"    coach    130 

Flattine  Floor  Finish   3  00 

Gold   sized  Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Ja»-per-ite  pale  hard  oil  ...  1  60 

Jas-per-ite    floor    finish    2  25 

Kyanize  floor  finish   3  50 

Kyanize   cabinet   rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains  3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry   spar   4  10 

Luxeberry  exterior    4  50 

Marble-ite   2  30 

Mar-Not 2  70 

Martin-Senour  finest  inter'r.  2  60 
Martin-Senour   Wood-Var    . .  B  30 

Maritime   spar   varnish 4  00 

No.  1  Furniture  Varnish   ,..  128 

Pure  White   Shellac    2  40 

Pure  Orange   Shellac    2  15 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER   PAINTS 

Opallte,  300  lb.  bbls  0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg. ..  0  65 
%  gal.  package,  per  pkg..  0  35 
Cerallte,   5-lb.    pkgs 0  04% 

WASTE    (POLISHING) 

Cream    0  17' 

WASTE,  WHITE   WIPING 

XXX  Extra    0  16 

X   Grand    0  15 

XLCR   0  14 

X  Empire    0  13 

X  Press   0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion 0  10% 

Standard    0  09% 

Popular    0  08% 

Keen    0  07% 

WASTE,   WOOL  PACKINO 

Arrow    20 

Axle   16 

Anvil    12 

Anchor     1° 

WIPERS,  WASHED  COTTON 

Select   White    12 

Mixed  Colored   9 

Dark  Colored   8 

This  line  subject  to   trude 

discount  for  quantity. 

WAX  Per  lb. 

C.   P.   Floor  Wax    0  30 

Romik  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion  Brand    0  30 

Old   English    41-44c 

Johnsons   41-44c 

Gold   Medal    0  30 

WHITING 

Paris  white    1  75 

Plain,  in  bbls 1  50 

Gilders,  bolted,  in   bbls 1  6C 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In   gallons    1  2B 

Barrels    0  87 

$4  extra  for  barrels. 
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is  the  ideal  varnish  for  canoes,  yachts  and  motor  boats, 
and  will  appeal  strongly  to  those  of  your  customers  who 
are  boat  owners. 

Univernish    will   stand   up    against   all    kinds    of   weather. 

Sun  and  wind  will  not  affect  it — rain  and  spray  will  not 
injure  it — it  will  not  blister  or  crack,  and  it  will  never  turn 
white. 

Univernish  is  good  for  every  purpose — floors,  pianos, 
automobiles,  boats,  desks,  all  interior  and  exterior  work. 
It  gives  entire  satisfaction  everywhere. 

Quarter  pint  tins  and  larger — Display  box  if  you  wish.       ORDER  TO-DAY. 

The  Dougall  Varnish  Company,  Limited,   Montreal 


RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,   WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


58 


HARDWARE    AND    METAL 


July  22,  1916 


Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt.,     $10.00; 
chilled,    $14.50;    buckshot,    $13.S0; 
ball,  $14.20. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
14%c  per  lb.;  clip  horn,  14c. 

Norris,  41   to  56  lbs.,   12y2c;  57 
to  70  lbs.,  lie;  71  to  83  lbs.;  10c; 
84  lbs.  and  over,  9%c. 
AXES 

H.  B.,  1  lb.,  $7.25  per  doz. ;  1% 
lbs.,  $7.65;  2  lb.,  $7.90;  2%  lb., 
$8.50;  2%  lbs.,  $8.75;  3,  3V2  and  4 
lbs.,  $9;  H.  B.  Handled  Axes,  2 
lb.,  $9;  2%  lb.,  $10.50;  3  lb.,  3y2 
lb.  and  4  lb.,  $11;  Black  Prince 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled.  $11.25; 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7V2  lbs.,  $28  per  doz.;  7%  to 
9  lb..  $20.80. 

BARS,    CROW.     $5   per    100    lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  IOC  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
66  2-3  p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BEET   EACING 

In   sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb. ;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOETS 

Carriage,  %  and  smaller, 
35  p.c. ;  7-16  and  larger,  20  p.c. ; 
machine,  %  and  under,  35  p.c. ; 
7-16  and  over,  25  p.c;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c. ;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c. ; 
7-16  and  up,  20  p.c. 
BORAX.  Borax,  per  lb.,  12c. 
BUILDING    PAPER 

Tarred,  70c  to  $1.10  per  roll,  ac- 
cording  to    quality;    plain,   50   to 
95c 
CHAIN 

Coil,  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging,  5-16,  7%c ;  %, 
6%c  ;  tie  out,  75  p.c. 

CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,   MALL.     8%c    per   lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft    copper,   10-24  ft.,   26c;   27y2c 

Soldering  irons,  55c  base. 
DRILLS 

Bit  stock,  45  p.c:  Blacksmith, 
%    in.    round    shank,    40    p.c 

Eavestrough,  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in.,  $6.50. 
ENAMELWARE 

Canada,    40;    Imperial,    45,    20; 
Premier,    40;      Colonial,    45,    20; 
wnite,  65,  5;   diamond,   40;   pearl, 
45,  20  per  cent. 
FIXTURES 

iStar  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2%   p.c   light,  25   and   12,y2    p.c. 
FORMALDEHYDE 

400-lb.  bbls..  17c  lb.  ;  125-lb.  kegs, 
18c  IB. ;  10-lb.  jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles, "$2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57%   p.c. 
GASOEINE 

Printers'     naphtha,     bbls.,     36c 
per  gal. ;  $4.95  per  case. 
GALVANIZED   WARE.      Net  list. 

Heavy    pails,    light    pails     and 
heavy   tubs. 
GLASS,  WINDOW  Single  Double 

Up   to   25   in 6  75         10  25 

26  to  40 7  50         11  75 

41  to  50 10  00         13  25 

51  to  60 10  50         14  00 

61  to  70 11  25         14  75 

GEASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and   strap.  50  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45:  6,  $2;  8,  $3.20;  10, 
$4.75;  12.  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25:  5,  $1.90:   6.   $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65:  snowshoes,  No. 

0  to     No.    1,    $5.15:     No.    2    and 
larger,    $4.90:    steel.    No.    0    to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,   307,  $1.35. 
IRON  BAND. 

IV.,  in.,  $3.80;  1%,  $3.80:  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Pleur 

Premier  de  Lis" 
10:)i    oz.    or   28   Eng..  7  25       7  50 
28  Am.   or  26  Eng...   7  00      7  25 
26  Am.  or  26  spec...   6  70      6  95 

24    6  30      6  55 

22    6  20       0  45 

15  and    20    6  00      6  25 

16  Am 5  85      6  10 

14   Am 5  85       fi  10 

IRONS,  SAD 

Common     Sad     Irons,     8     lbs., 
6c  per  lb. :  4  lbs.,  7V2c  per  lb. 
Mrs.   Pott's    No.   55,   set    ....   0  95 
Mrs.   Potts   No.   50  set    1  00 

Mrs.    Pott's    common    sad    iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
EAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz.. 
fOc:  B.  per  case  6  doz..  $4.10;  per 
doz.,  75c 

LANTERNS 

No.    2,    plain    7  50 

No.    20,    X-rav    11  25 

!No.  22.  Dash-board   10  00 

Trulite  short,  globe,  doz....     7  50 
LEAD   PIPE,   $10.90.   $11.90. 
LEAD    WASTE,    $10.90. 
LINSEED   OIL 

Raw,  per  gal.,  95c :  boiled,  per 
gal.,  98c. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick,  $6.25:  cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut, 
f.o.b.,  Winnipeg,  $4.20. 
NATES.    HORSE 

Cnpcwell,  10  per  cent  off  list. 
NETTING.    Poultry,  40  per  cent. 

Banner.      24-in.,     $2.50:     30-in., 
$2.90;    48-in.,    $3.60;    60-in.,    $4.20; 
72^in.,  $5.10;  84-in.,  $6. 
NUTS 

Square,  small  lots,  lc  advance 
over  list;  case  lots,  net  list. 
Hexagon,  small  lots,  lc  advance 
over  list:  case  lots,  net  list. 
OIL  CANS  Gal- 
Tin  vanized 
y2  gal.,  dome  top $2  14      $ 

1  gal.,   dome   top 2  SI        4  25 


2  gal.,   dome  top 4  05        6  00 

3  gal.,  dome  top....  5  20  S  65 
5  gal.,  dome  top....  6  40  10  75 
OILS 

Silver  Star  oil,  16%c  gal.; 
Royalite  oil,  17c  gal.;  Palacine 
oil,  20y2c  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  43c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  40c  gal. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3V4<.';  English  purple  oxide,  in 
casks.  3V2c ;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,  6-7,  $6  per  dozen. 
GALVANIZED  IRON  PIPE 

14    inch,    $6.45:     %,    $6.55;     M 
$7;   %,  $9.15;   1,  $12.50;   1%,  $16 
IV2,  $20.40  ;  2,  $27.40  ;  2y2,  $47.15 
3,  $61.65. 
IRON    PIPE 

Black.  %,  $3.70;  %,  $3.7S;  y2, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  iy2.  $13;  2,  $17.50:  2y2, 
$30;  3,  $39.25:  3%.  $47.25;  4, 
$56:  41/,,  $68.78;  5  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  lib.  pkgs.,  full  cases,  44c 
lb.:  less.  44c  lb.  In  »/2-lb.  pkgs., 
full  cases,  46c  11) ;  less,  46%c  lb. 
PLATES,    CANADA 

Half  polish.  6-7  inch,  $4.50;  8 
inch,  $4.75;  full  polisn,  6-7  inch, 
"5  50:  8  inch,  $5.75;  Black  sheets. 
$4.65;  8  inch,  $4.90;  Black  sheets 
—28  gauge  $3.60:  26,  $3.45;  24, 
'3  35:  22,  $3.35:  18-20,  $3.35;  14-16, 
s.3.10:  10-12.  $3.15. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  25 

25-lb.  irons,  per  cwt 3  50 

1%-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8.  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Pive-lb.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper   Burrs,    No.   7.   65c;    No. 
8.   66c:    No.  9,  68c;     No.   10,   71c; 
No.  12,  76'c 
ROPE 

Sisal,  15%%  base  :  pure  Manila. 
23c  base:  British  Manila,  18V,c 
base ;  lath  yarn.  15c  base ;  Afri- 
can hemp,  I7V2C  base;  cotton 
rope,  30c. 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES       (Caldwell.) 
33 1-3    per   cent.   off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring.      $5;      Lance      Tooth      or 
Lightning  Blades,  $5.25  ;  New  Cen- 
tury. $7.25. 
•SCALES 

Same   form    as    Toronto    quota- 
tions,    making     discounts     in     all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.h.  Winnipeg. 
SCREWS 

Bright   iron,   round   head.   70  p. 
c. :  flat  bend.  75  p.c;  round  head, 
brass.    35    p.c:    flat    head,    brass, 
37%   p.c:   coach,  45  p.c. 
SHEET   ZINC.     Any   lots,   30c 
Black    Steel     Sheets 

10  gauge    5  00 

12   gauge    5  10 


14    gauge     5  00 

16  gauge    5  10 

17-24  gauge  4  50 

26  gauge    4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Black  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  Nc.  6,  $11.20;  No.  8, 
$11.00;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c. 
SPIKES 

Pressed,     Y*     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;     y2, 
$3.90. 
STAPLES 

Bright  wire,   per   cwt.,  $3.75  at 
Fort     William,     $4.15     Winnipeg; 
galvanized     staples,     $3.50,     Fort 
William  ;  $3.90  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  ewt. ; 
plow,  common,  $5.50;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
ll%c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL   BLACK   SHEETS 

10   gauge,   $5;    12  gauge,   $5.10; 
14    gauge,    $5 ;    16    gauge,    $5.10 ; 
17  to   24  gauge,   $4.50;   26   gauge, 
$4.60;  28  gauge,  $4.75. 
STEEL  HOOPS 

y2   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35;   %   in.,  $4.25:   1  in.,  $4;   1% 
in.,  $4;  1%  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list.  ♦ 

TACKS.   Carpet,  75%   off  list. 
TIES.     Cow,  40  per  cent. 
TIN  AND   TIN   PLATE 
Block  tin,  58c  per  lb.    Per  Box 

20  x  28  IX 12  25 

20  x  28  I.X 14  50 

Terne  Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$6  each ;  over  45  lbs.,  13c  per  lb. 
WARES 

Galvanized,  heavy,  net  list. 
WASHERS 

Iron,  small  lots,  25  p.c.   4-  75c; 
full  boxes,  iron,  30  p.c.  +  75c. 
WHITE    LEAD 

5-ton      lots,  $13.35;      ton      lots, 
$14.85. 
WIRE.  BARB 

Lyman  4-point.  $3.40  f.o.b.  Ft. 
William,  $3.65  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.25  Ft.  William, 
$3.50  Winnipeg;  Baker  2  pt., 
K3.20  Ft.  William,  $3.45  Winni- 
peg; Winnipeg,  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg. $4.30;  plain  galvanized,  Ft. 
William,  No.  9,  $4;  No.  12,  $4.20; 
Winnipeg,  No.  9,  $4.30;  No.  12, 
S4.50:  coil  spring,  Ft.  William, 
No.  9.  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented  screen  in   100-ft.   rolls, 
$2   per   hundred   sq.   ft. ;   in   50  ff. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 
$3.15. 

Bale  tics,  14  gauge,  single  loop, 

$5.40  Winnipeg:  $5  Fort  William. 

Brass   snare  wire,    per  lb.,   80c 

WIRE,  ANNEALED. 

0-9,  $4X5:  10,  $4.71:  11.  $4.77: 
12.  $4.?5:  13,  $5.05:  14,  $4.90;  15. 
$5:   16,  $5.20. 

WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $40  per  doz.  : 
Eze.  $44.50  per'  doz.;  Bicycle, 
$50.75  per  doz.  ;  Ajax,  $8.50  each. 
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Stephen  Leacock 


contributes  an  article  "Is  Permanent  Peace 
Possible?" — an  excellent  summary  of  con- 
ditions governing  international  relations. 


Robert  W.  Service 


supplies  another  of  his  wonderful  war 
poems  "The  Flowers,"  written  at  the  front, 
where  he  is  driving  a  motor  ambulance. 


Agnes  C.  Laut 


writes  on  "Business--and  the  Fatal  Spiral," 
an  excellent  article  dealing  with  a  serious 
condition  in  business  which  has  developed. 


Arthur  Stringer 
Arthur  E.  McFarlane 
L.  M.  Montgomery 


H.  F.  Gadsby 


These  three  well-known  Canadian  authors 
give  brilliancy  and  distinction  to  the  fiction 
contents. 


contributes  an  article  on  Dr.  Michael 
Clark,  M.P.,  the  Free  Trade  advocate  of 
the  Commons. 


All  in  the  August  issue  of  MacLean's  Magazine,  together  with 
a  dozen  other  features,  and  the  Review  of  Reviews  department. 
Get  a  copy  at  your  news-stand,  or,  better  still,  send  in  your  sub- 
scription.   Yearly  subscription  price,  $1.50. 

August  MacLean's 

Now  on  sale  at  all  News  Stands— 15  cents  the  copy. 
The  MacLean  Publishing  Co.,  Limited,   143-153  University  Ave.,   Toronto 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


"11 


ifilil^ 


c^ 


N 


have  been  the  ^£) 

Standard  for  over  '  f\ 

eighty   year* 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog-  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


fpwt'ite? 


The     Original 

Short       Globe 

Lantern. 

Made  onlyjby 

Ontario  lantern  &  Hamp  Co., 

HAMILTON,  CANADA  I-imiteo 


"Maple  Leaf  Brand 


RlO,,)ii'i|ll",'l"MrW  1 


Mapte leaf  Brand 
Belt  Dressing 

DOMINION  BELTING  COmLTO. 


Stf.  LAMPBLACKS 


5?  s-^o^5^ 


v  Jffemsfftowfi  offfw//ty 
f  f/?af  yets  d/y  bt/swess 

L;  Wl LCKES. MARTIN  WILCKES CO 


" CONDOR " 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-imaker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street,     TORONTO 


The 

CONDENSED   AD. 

PAGE 
WILL    INTEREST   YOU 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


' "London" 

WHEELBARROWS 

are  built  for 
STRENGTH  and  SERVICE 

When  you  want  Barrows,  write  us. 
The  London  Foundry  Co.,  Ltd. 

LONDON,  ONTARIO 


You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in    this  paper. 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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They're  All  After  This  Book 

We've  been  astonished  at  the  demand 
from  mechanics  for  our  new  Mechanic's 
Handbook  offered  in  our  trade  paper  ad- 
vertising. 

Here's  an  asset  for  us  both  to  cash  in  on. 

We've  worked  out  a  way  of  distributing 
these  books  that  will  link  the  handbook 
up  with  your  store,  and  give  you  full  ad- 
vantage of  the  good-will  this  book  creates 
in  the  mechanic's  mind. 

Send  for  a 
supply  of 
these 
Handbook 
circulars  ~ 
handthem 
outtoyour 
mechanic 
customers. 
On  receipt 
of   postal 

return  card  from  each  mechanic,  we  will 
mail  the  handbook  with  your  compli- 
ments. Every  mechanic  who  has  valued 
the  book  enough  to  write  for  it  will  get 
it,  and  we  will  both  receive  the  maxi- 
mum results  from  the  distribution. 

Mechanics  are  your  big  customers— your 
quantity  buyers.  Don't  neglect  to  take 
advantage  of  this  plan  that  will  do 
them  a  good  turn  and  will  increase  their 
good-will. 

Write  for  Handbook  Folders  to-day  and  get  them 
out  working  for  you. 

Millers  Falls  Company 

"Toolmaker    to    the    Master    Mechanic" 
MILLERS  FALLS,  MASS. 

N.  Y.  Office  :     28  Warren  Street 


Profits  in  Brushes 

Are  had  from  carrying  trie  kinds  that 

Bring  Repeat  Orders;  Make  Your  Cus- 
tomers Your  Friends;  Are  Reasonable  in 
Price;  Have  Plenty  of  Snap;  Are  Nicely 
Finished;  Require  No  "Breaking  In"; 
Are  Properly  Balanced;  Wear  Well; 
Build  up  Your  Business,  and  are 

ABSOLUTELY     GUARANTEED 

By  a  Reliable  Manufacturer. 

SIMMS   BRUSHES 

Meet  these  requirements  and  more 

A  simple  request  to  your  jobber  will 
bring  you  samples  and  prices  of  this 
line  of  Brushes,  the  most  complete  of 
any 

MADE  IN  CANADA 

It  your  jobber  does  not  carry  them, 
write  us,  and  we  will  see  that  you  are 
served.  Give  us  the  opportunity  to 
show  you  the  facts  we  have  back  of 
the  assertions  we  are  making.  Visit 
our  plant — the  most  modern  in  equip- 
ment, the  largest  in  Canada — and  see 
us  make  these 

BETTER  BRUSHES 

See  for  yourself  the  methods  and 
equipment  used  that  make  it  possible 
for  us  to  produce  Quality  Brushes  at 
a  price  no  higher  than  for  the  com- 
mon kinds. 

T.  S.  Simms  &  Co. 

Limited 
St.  John  (Fairville),  N.B. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BOLTS.RIVETSWIRE  &  WIRE  NAILS 


Quality  nit  9 
Prices  Rite 


Quick 
Serilci 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
■white  inside  and  japanned  red 
outside.  Stock  carried. 
f  .W.  LAMPLOUGH  &  CO. 
Unity  Bldg..  Montreal 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


NAME    PLATES 

Drop  a  card  for  prices  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


CAMP 


FURNITURE 


J.  PICKLES, 


159  Portage    Ave.  E. 
WINNIPEG 


The  Aylmer  Superior 
Lever  Lift  Pump 


fitted  for  hand  use. 
Has  close  revolving 
top  and  handle 
bearer,  full  six-inch 
stroke,  wood  handlt, 
and  is  easy  work- 
ing. 

This  style  of  lever 
and  fulcrum  has 
several  advantages 
over  the  ordinary 
style.  Having  short 
stroke,  the  power  is 
greater,  making  it 
work  easier.  The 
handle,  being 
wood,  they  are  not 
so  liable  to  "break 
in  frosty  weather. 
Readily  c  o  nverted 
into  a  WindniiH 
Pump. 

Built  for  long  duty 
under  severe  ser- 
vice. 

A  good  profit- 
maker. 


Aylmer  Pump  and  Scale 

Company,  Limited 

Aylmer,  Ont,,  Canada. 


MANUFACTURERS 
ATTENTION! 

Are  you  represented  in  Winnipeg 
and  Western  Canada?  If  not,  you 
should  be.  I  am  closely  in  touch  with 
the  jobbing  trade  of  the  Canadian 
Northwest,  and  if  you  are  interested  I 
would  be  pleased  to  hear  from  you  rela- 
tive to  taking  your  agency.  Have  close 
connection  with  jobbers  in  Rpgina.  Sas- 
katoon,   Calgary    and    Edmonton. 

Manufacturers    of    hardicarc,    please 
note   the  above. 

RALPH  C.  DUNCAN 

618  Mclntyre  Block,  WINNIPEG 


BathRoomFittings 

and 

Auto  Accessories 


are    guaranteed. 


KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


We  Want  You 
to  Pump  Us 

abo  the 

RICHMOND 

This  pump  is  called  KZE- 
FIXT  because  it  is  so  simple; 
one  style  for  any  well  or  re- 
quirement. Just  the  thing  fur 
Western  Canada,  because  it  is 
anti-freezing.  Big  profits  for 
the  dealer.  Sold  only  to  the 
trade.  Order  from  jobber,  or 
write  to  us  for  circular. 

RICHMOND  PUMP  CO. 
WINNIPEG 


MYERS 


Barn  Door 
Hangers 


Pumps 
All  Kinds 


Hay  Unload- 
ing Tools 


Hay  Rack 
Brackets,  etc. 


F.  E.  Myers  &  Bro.,  Ashland,  Ohio 


J.    H.    Ashdown    Hardware    Co.,    Limited 
Winnipeg  and  Calgary 

Lewis  Bros..   Limited,   Montreal 


THE 

STURDY 
SIFTER 

The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 


415  Symington  Avenue, 


Toronto 
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IIROIM     AND     STEEL. 

Drills,  Auger  Sits,  Files,  Hack  Saws,  Sand  Paper,  Emery  Cloth.  Bolts,  Nuts,  Washers,  Cotter  Pins,  Lock  Washers 

Cap  and  Set  Screws.  Anvils,  Vices,  Blowers,  Forges,  Waste.  LET  US  QUOTE  YOU. 

Wilkinson    and    Kompass 

TORONTO  HAMILTON  WINNIPEG 

WE  SHIP    PROMPTLY. 


CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


T  A  D  0 17  F\  1717 1  T        specify 

1  /\I\I\lLL/  F  LL  1      DOMINION  BRAND 
J.  H.  McCOMB,  LIMITED  Zattt&ftJ&Z.  MONTREAL 


THE  PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  aud  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be   guided   in   any  direction.     That's   adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly — packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's   why   you  should   sell   them.     Order  through  your  jobber  to-day. 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good- will. 

McDougall  Pumps 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 


Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


tf  ■■     Hi  -   "**""        -'     -i  I'm   i   \Vr"    • 


They 

Sell  all 

Summer 

COTTON 
GLOVES 


Are  fine  for  the  gardener.  More  porous  than  leather; 
they  are  cooler. 

They  likewise  are  used  by  many  farmers  for  their 
comfort  and  coolness — for  stable  work  and  for  field 
use. 

The  woman  in  the  house  likes  them — for  her  many 
tasks  in  which  hands  must  be  saved  from  hurt  and  dirt. 
Motorists,  cyclists,  and  others  like  them — all  have  use 
for  cotton  gloves. 

They  are  cheap — that  is  a  big  point  in  their  favor,  and 
they  make  repeat  sales. 

This  is  why  you  should  keep  a  stock  on  hand  always.  But 
have  our  brand — for  their  worth. 

Jobbers  supply  our  Gloves.  If  you  have  difficulty,  write 
us.     We  will   tell  you   where  to  get  them. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED    LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index .  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium   Co.,    Toronto. 
Aluminum   Solder 

British  Aluminium  Co.,   Toronto. 

Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 
Aluminum  Ware 

The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

Mecca   Specialties  Co.,   Ltd.,    Toronto. 

Aluminum,    Alloy,    Ingot, 
Sheet,   Wire 

British   Aluminium  Co.,   Toronto.! 
Ammunition 
Dominion  Cartridge   Co.,    Montreal. 
Dupont  Powder  Co.,  Wilmington,  Del. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor. 
Animal    Traps 
Oneida     Community,     Niagara     Falls, 
Ont. 
Asbestos  Papers 

Roofers  Supply   Co.,   Ltd.,   Toronto. 
Asbestos    Pipe    Coverings 
Canadian   H.    W.    Johns-Manville   Co., 
Ltd.,   Toronto. 

Ash  Sifters 

Collins  Mfg.    Co.,   Toronto. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.   Samuels,   Toronto. 

Asphalt    Shingles 

Bird   &    Son,    Hamilton. 

Auger  Bits 

Russell      Jennings      Mfg.      Co.,       St. 
Catharines. 

\uto    Accessories 

Vdamson   Mfg.   Co.,    Hamilton. 
Vidger  Craft  Shops,  Sheboygan,  Mich. 
\he   Carborundum   Co.,   Niagara  Falls, 

N.Y. 
Caverhill.    Learmont   &    Co.,    Montreal. 
Hyslop  Bros.,   Ltd.,  Toronto. 
Richards- Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzinger.      Bruce     &     Co.,     Niagara 

Falls,    Ont. 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.    S.   Starrett  Co.,   Athol,   Mass. 
Trimont  Mfg.   Co.,  Roxbury,   Mass. 

Awnings 

J.    Pickles,    Winnipeg. 

Axes,   Safety,  Pocket  and   Camp 

Marble   Arms  &   Mfg.    Co.,   Gladstone, 
Mich. 

Axles 

B.  J.  Coghlin,   Montreal. 
Babbitt   Metal 

Canada  Metal  Co.,   Toronto. 

Hoyt  Metal  Co.,  Toronto. 

Owl   Metal  Co.,  Winnipeg. 

Tallman    Brass    &  Metal   Co.,    Hamil- 
ton. 
Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 

Marble   Anns  &   Mfg.    Co.,    Gladstone, 
'Mich. 
Bale-Ties 

Frost   Steel  &   Wire  Co.,   Ltd.,   Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

The   Stanley  Works,   New   Britain. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

Bar  Clamps 

National     Machinery     &     Supply     Co., 
Ltd.,   Hamilton. 
liar   Iron 
Canadian  Tube  &   Iron  Co.,   Montreal. 
Manitoba   Bridge   &   Iron  Wks.,   Ltd., 

Winnipeg,   Man. 
Steel   'Co.    of  Canada,    Hamilton. 
London    Rolling  Mills   Co.,    London. 

Bar   Iron   and    Steel 

Dominion     Iron     &    Steel    Co,,     Ltd., 
Sydney. 
Barn   Door  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Canada    Steel    Goods  Co..    Hamilton. 
Cushrcf.n  Motor  Wks.,  Ltd.,  Winnipeg. 
Richards-Wilcox     Co.,     Ltd.,     London. 

Ont. 

Barn   Equipment 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 


Bath    Koom   Fittings 

Kinzinger,  Bruce  &  Co.,  Niagara 
Falls,   Ont. 

Landers,   Frary  &  Clark,   New  Britain. 
Batteries    and    Accessories 

Canada    Dry  Cells,    Ltd.,    Winnipeg. 

Canadian   Carbon  Co.,   Ltd.,   Toronto. 

Interstate    Electric   Novelty   Co. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

The    Maytag  Co.,    Ltd.,    Winnipeg. 
Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
The  Maytag  Co.,   Ltd.,  Winnipeg. 

Bird    Cages 

Andrew  R.    Hendryx  Co.,   New  Haven. 

Bicycles    and    Accessories 

Johnson's,  I\er,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Bits 

Progressive       Mfg.       Co.,       Torrington, 

Conn. 
Russell.      Jennings      Mfg.      Co.,      St. 

Catharines. 

Boilers,   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts  and  Nuts 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

London    Bolt   &   Hinge   Wks..   London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,  Panic 

Wm.   Newm-an  &  Sons,  Ltd.,   Birming- 
ham,   Eng. 
Box  Chisels 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port," Conn. 
Box   Openers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.   Corp.,    Bridge- 
port,  Conn. 
Box    Strapping 
The     Stanley     Works,     New     Britain. 
Conn. 
Box    Hinges    and   locks 
The     Stanley     Works,     New     Britain, 
Conn. 
Braces 
Goodell-Pratt    Co.,    Greenfield,    Mass. 
Miller's   Falls   Co.,   New  York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf 
Atlas    Mfg.'    Co..    New   Haven.    Conn. 
■Canada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Brakes,   Metal    Working 

Brown.    Boggs   Co.,    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont. 

Eley   Bros..    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  Eng. 

Tallman    Brass  &  Metal   Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets,    Tubes    and    Rods 

Tallman    Brass  &  Metal  Co.,  Hamilton. 

Williams    Bros.    &   Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Bread    Mixers 

Landers,  Frary  &  Clark,  New  Britain. 

Brooms 

American    Broom    Works,    St.    Basile, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms    &    Co.,    St.    John,    N.B. 
Stevens-Hepner  Co..    Port  Elgin. 
Walter  Woods  &  Co.,   Hamilton,  Ont. 


Brushes 

American    Broom    Works,    St.    Basile, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  <&   Sons,  Ltd.,  Hamilton,  Ont. 
T.    S.    Simms   &   Co.,    St.   John,   N.B. 
Stevens-Hepner  Co.,    Port  Elgin. 
G.   F.    Stephens   &   Co.,   Winnipeg. 

Builders'   Tools   and    Supplies 

Caverhill,   Learmont  &  Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin    Rule  Co.,    Windsor,    Ont. 
Millers  Falls  Co..  Millers   Falls,   Mass. 
National     Machinery     &     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     'Co.,     New 

New   Britain. 
The   L.    S.    Starrett  Co-.,   Athol,   Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,    Learmont   &   Co.,    Montreal. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls,   Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London,    Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham, Eng. 

Building  Paper 

Bird    &    Son,    Hamilton. 

Roofers   Supply  Co.,   Ltd.,   Toronto. 

Buildings,  Portable 

Pedlar    People,    Ltd.,    Oshawa. 
Burlap 

G.    F.   Stephens   &  Co.,   Winnipeg. 

Burrs 

Parmenter  &   Bulloch  Co.,  Gananoque. 
The     Stanley     Works,     New     Britain. 

Conn. 
The    Steel   Co.    of   Canada,    Hamilton. 

Butter  Workers  and  Boxes 

Beatty     Bros..      Ltd.,      Fergus,     Ont.; 
Winnipeg,   Man. 
Butts 
Canada   Steel   Goods   Co.,   Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts   and   Hinges 

Canada   Steel   Goods  Co.,   Hamilton. 

The     Stanley     Works,     New     Britain, 
Conn. 
Butts,    Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Calipers 

L.    S.   Starrett  Co.,    Athol,   Mass. 
Camp    Furniture 

J.    Pickles,    Winnipeg. 
Cans 

Thos.    Davidson   Mfg.   Co.,    Montreal. 
Carriers,  Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.; 
Winnipeg,    Man. 

Carriers,   Cash   and   Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion   Sheet  Metal   Co.,  Hamilton. 

A.   C.    Leslie  Co.,   Montreal. 

Roofers   Supply    Co.,   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Carpet   Sweepers 

Bissell    Carpet    Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges 

Dominion    Cartridge   Co.,    Montreal. 

Remington  Aims  Union  Metallic  Cart- 
ridge Co.,   Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire   Co.,    Hamilton. 
McKinnon  Chain  Co.,   St.   Catharines 

Ceilings,  Metal 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,   Liquid 

Can.   H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 

Chafing  Dishes 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

Chamois,    Sponges 

Universal  Sales  Co.,  Montreal. 

Chain   Drills 

Goodell-Pratt   Co.,    Greenfield,   Mass. 
North   Bros.   Mfg.  Co.,   Philadelphia. 

Chain   Manufacturers 

Greening,   B.,   Wire  Co.,  Hamilton. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain   Co.,   St.    Catharines. 

Chain,    Trace,   Logging,   Halter, 
Dog    Leads,   Agricultural 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon  Chain  Co.,   St.    Catharines. 

Chains 

B.   J.    Coghlin,   Montreal. 
Greening,   B.,   Wire  Co.,  Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon   Chain  Co.,   St.    Catharines. 

Chisels 

Buck   Bros.,    Milbury,    Mass. 
Goodell-Pratt  Co.,    Greenfield,    Mass. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 

Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.  • 

Winnipeg,    Man. 
Cummer-Dowswell,    Ltd.,     Hamilton. 

Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 
Winnipeg,  Man. 

Clippers,  All  Kinds 

American    Shearer    Mfg.    Co.,    Nashua 
Crescent  Mfg.    Co.,  New  York,   N.Y. 

Clocks 

The  Western  Clock  Co.,  La  Salle,  111. 

Clothes  Pins 

Wm.    Cane   &    Sons    Co.,    Newmarket. 
Meakins    &   Sons,    Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 

Clothes  Driers 

Cummer-Dowswell,    Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Ont. 

Clothes    Line 

R.    Bird  &  Co.,  Crewkerne,   Eng. 
Hamilton  Cotton  Co.,  Hamilton,   Ont. 

Clothes   Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,    Ltd.,      Fergus,      Ont; 

Winnipeg,    Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   &    Co.,    Hamilton. 

Coal   Chutes 

The     Dennis     Wire    &     Iron     Works, 

London,    Ont. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,  Frary  &  Clark,  New  Britain. 

Colors,    Dry 

W.   B.   Bate  &  Co.,  Toronto. 
Canada   Paint  Co.,  Montreal. 
Allan    Munro    Color  Co.,    Montreal. 
The   Ottawa  Paint  Works,  Toronto. 
A.  Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,   Montreal. 
G.  F.  Stephens  fe  Co.,  Winnipeg. 
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What  Best   Meets   the   Demands   of    the   Trade    Sells     Fastest 

"National"    Household   &   Amateur  Vise 

Jaws  are  ground  and  IV2  inches  wide.    Opening  two  inches.    Shipped  in  Black  Japanned 
finish,  unless  otherwise  ordered. 


A  stock  of  "National"  Household  and  amateur  vises  is  quickly  sold  out,  and  the  margin 
on  each  sale  is  most  desirable. 

Write  for  a  copy  of  our  Machinist's  and  Woodworkers'  Tool  catalogue. 

National  Machiaery  &  Supply  Co.,  Limited 

HAMILTON,  CANADA 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


f  ■  \ 


JjjM 
\  m 

iJlu 


wii*e 
Cloth 

of  every  description   • 


Our  Double  Crimp 
process  of  weaving  en- 
sures a  very  rigid  fab- 
ric. Our  production  is 
second  to  none.  Our 
prices  are  right. 

WRITE  FO*  CATALOG. 

Canada    Wire   &    Iron 
Goods  Company 

Hamilton.  Ont. 

Eastern    Representative, 
H.  F.  O.  Eull,  1£4  Mance 
St.,  Montreal,  Que. ' 


WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


Specialists  in 

TUBES 


Seamless,       Brazed 
Iron-cased     Mould- 
ings, Beadings,   Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals. 


Patent  Grip-Tight  Socket 


GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 


Orer 1000 
different  sections 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Cold    Rolled    Strip    Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency 

Assignee.;   Agents.    Limited,    Toi  ,nto. 
Compasses 

Marble   Arms   &    Mfg.    Co.,    Gladstone', 
Mich. 
Conductor  Pipe 

The   Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 

Metallic    Roofing    Co..    Ltd.,    Toronto. 
Winnipeg. 

I'edlai   People,  (Ltd.,    Oshawa.   Ont. 

Roofers    Supply    Co..    Ltd.,    Toronto. 

Wheeler    &    Rain,    Toronto. 

Winnipeg     Ceiling    &      Roofing      Co., 
Winnipeg. 
Coping   Saws 

Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,   Conn. 

Cord,   Wire  Picture 

The    Andrew     B.     Hendry  x     Co.,     New 
Haven,    Conn. 

Cordage 

Hamilton    Cotton   Co..    Hamilton. 

Cornices,  Metal 

Metallic    Roofing    Co.,    Toronto,    Win- 
nipeg. 

Pedlar  People.   Ltd.,   Oshawa.  Ont. 

Roofers    Supply    Co..    Ltd..    Toronto. 

Wheeler   &    Bain.    Toronto. 

Winnipeg      Ceiling     &      Roofing      Co.. 
Winnipeg. 
Corrugated    Fasteners 

The    Stanley   Works,    New    Britain. 

The    Steel     Co.    of    Canada,     Limited. 
Hamilton. 

Corrugated    Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar  People.    Ltd..   Oshawa   O.nt. 
Roofers  Supply  Co..   Ltd.,   Toronto. 
Winnipeg     Steel     Granary     &     Culvert 

■Co..  Winnipeg. 
Wheeler   &    Bain.    Toronto. 

Corrugated   Aluminum 

The     British     Aluminum      Co.,      Ltd.. 
London,   Eng. 
Cow    Stalls   and    Stanchions 
Bull  and  Calf  Pens. 

Beatty   Bros.,    Ltd.,    Fergus,   Ont.,   and 
Winnipeg.    Man. 
Cow  Ties 
Greening.    B..    Wire   Co..    Hamilton. 
McKinnon  'Chain    Co..    St.    Catharines. 

Cranes,    Hand    Power 

M'^rnba    p.r^'.re    &    Iron    Wks..    Ltd.. 
Winnipeg,   Man. 
Cranes,   Overhead    Travelling 

Manitoba    RH'Ve    &    Iron    Wks.,    Ltd.. 
Winnipeg,   Man. 
t'rtte   Openers 
Bridgeport   Hdwe.    Mfg.    Corp.,    Bridge- 
port.  Conn. 
Crowbars 

B.    J.    Coghlin,    Montreal. 

Culverts 

Pedlar    Peonle.    Oshawa.    Ont. 
Winnipeg    Steel      Granary     &    Culvert 
Co. .    Winnipeg. 
Cuspidors  . 
Thos.    Davidson   Mfg.    Co.,    Montreal. 

Cutlery,    Razors,    Scissors.    Etc. 

Acme    Shear    Co.,    Bridgeport,    Conn. 
Canadian   Wm.    A.    Rogers.    Ltd.,    Tor- 
onto. 
Caverhill,    Learmont    &   'Co..    Montreal. 
Crookes.   Jonathan,   &    Son- 
Geneva   Cntlerv  Co..   Geneva.    NY. 
Howland.  H.  S..  Sons  .«-  Co..  Toronto. 
Wnttnn.   .Tas.,    &    Co..    Montreal. 
Landers,   Frary  &  Clark.   New   Britain. 

Conn. 
Marble   Arms    &   Mfg.    Co..    Gladstone. 

Mich. 
MeGlashan,   Clarke   Co.,    Ltd..   Niagara 

Falls. 
Oneida     Community.       Ltd..       Oneida. 

NX 
Geo.     Woslenhotai    &     Son.     Sheffield. 

Eng. 
Cutting  Pliers 
Bridgeport  Hdwe.    Mfg.    Corp  .    P.ri  ls<'- 

port.   Conn. 

Cycles 

Johnson's.    Iver.    Anns   &    Cvele    Wks., 
FitJhbarg,   Mn«. 
Derricks 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,    M.in 
Disinfectants 

Continental    Oil    Co.,    Winnipeg. 
Display   Racks,   Wire  Cloth 

R.    iM.    Bowser    &    Son.    Renfrew,    Pa. 

Dies 

Pratt  &   Whitney  Co.,  Bundas.    Ont. 

P"«r   Bolts 

The  Stanley  Works.    New   Britain. 


Door   Checks 

Wm.    Newman    &    Sons,    Biimingham. 
Door   Hangers 
Canada'  Steel  Goods  Co.,  Hamilton. 
Cushman     Motor     Works,       Winnipeg, 

Man. 
Myers,   F.    E.,   &   Bro.,   Ashland,   O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don, Or  i. 
The   Stanley    Works,    New    Britain. 
Door    Springs 
Chicago  Spring  Butt  Co.,  Chicago,   111. 
Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham,  Eng. 
Drills 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
Draw    Pulls 

The   Stanley  Works,   New  Britain. 
Drills,  Brick  and   Stone 
Whitman     &     Barnes    Mfg.     Co.,     St. 
Catharines. 

Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian   Carbon   Co.,    Ltd.,    Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Mainer   Electric  Co.,    Ltd.,   Winnipeg. 

The    Maytag  Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 

Thos.   Davidson  Mfg.   Co.,   Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Pedlar   People,    Ltd..    Oshawa,    Ont. 

Roofers   Supply   Co.,   Ltd.,   Toronto. 

Wheeler  &    Bain    Co.,    Hamilton. 

Winnipeg  Ceiling  &  Roofing  Co.. 
Wininpeg 

Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofer.?  Supply   Co.,   Ltd.,   Toronto. 
Wheeler  &  Bain,   Toronto. 
Winnipeg      Ceiling     &      Roofing    Co., 

Winnipeg. 
Electric    Heating    Specialties 
Landers.   Frary  &  Clark,  New  Britain 
Renfrew    Electric   Co.,    Ltd.,    Renfrew. 

EWtric  Fixtures 

The    Barton-Netting  Co., 

so  f. 

.Tas.  Morrison  Brass  Mfg.  Co..  Toronto. 
Mainer  Electric  Co.,  Ltd..  Winnipeg. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew  Electric  Co..  Ltd..  Renfrew. 
Tallman  Brass  &  Metal  Co..  Hamilton. 

Electric  Irons 

Landers,  Frary  &  Clark.  New  Britain. 
Northern  Electric  Co.,  Ltd..  Montreal. 
Renfrew    Electric   Co.,    Ltd.,    Renfrew. 

Electric   Tools 

John  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Emery 

John  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Emery    Cloth 

John    Oakey    &    Sons.    Ltd..    London, 

Eng. 
G.    F.    Stephens 


Ltd.,    Wind- 


Winnipeg. 


&   Co., 
Emery  or  Corundum  Wheels 

The  Carborundum   Co..    Niagara   Falls. 
N.T. 

Emery  Wheels 

American    Grinder    Mfg.    Co..    Milwau- 
kee. Wis. 

John    Oakey    &    Sons,    Ltd.,    London. 
Eng. 
Enamels 

W.    B.   Bate  &  Co..   Toronto. 

Berry    Bros.,    Walkerville.    Ont. 

Canada    Paint    Co..     Montrea" 

Doucall    Varnish   Co..    Ltd..    Montreal 

M"artinJSennur  Co.,   Montreal. 

The  Ottawa   Paint  wn-k«.   Toro"*o. 

Pratt  &  Lambert.   Rr!'igeh'"''<r-    "vt. 

A.    Rnm«av   &   Son     Co  .    Mnri*rnal. 

"Tip'-wrn-'WuiiaTTi':    Cn..    ^f  outfit. 

G.  F.  Stephens  &  Co..  Winnipeg. 

E"«me!«d    Ware 

Thos.    r/nvioVm    Mfg.    Co.,    Montreal 

Fnd    Cutting   Nipners 

Bridgeport   Tldwe.   Mfg.    Corp..    P"*™ 
port.    Conn. 
F«cutcheon  Pins 

The   Parmenter   &   Bulloch   Co..    Oana- 

unq,,e,  Ont, 
T»">  Steel   Co.   of  Canada,    Ltd.,   Ham- 
ilton 
K-""rrs,  3.  4  and  5  Horse 
Wm.  Newman  &  Sons,  Ltd..   Birming- 
ham.   Eng. 
Fn.»-m    Eighting    Outfits 

Mainer    Electric    Co.,    Ltd.,    Winnipeg. 
Fanlight    Gear 
Wm.    Newman  &  Sons,   Ltd..   Rirming- 
1mm.    Ene-. 
Fasteners,  Corrugated 

Stnnlev    Wo'ks.     New    Britain.    Conn. 
fasteners.  Storm,  Sash 
and     Screen 
Stanley    Works.    New    Britain.     Conn. 


Fencing,    Farm,    Poultry.    Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling   Bros.,   Ltd.,    Montreal. 

A.    Ramsay  &   Son  Co.,   Montreal. 
Figured    Rolled    Glass 

A.    Ramsay   &   Son  Co.,   'Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &    H,    Philadelphia. 

Delta  File  Works,  Philadelphia.  Pa. 

Henry  Disston  &  Sons,   Toronto. 

Nicholson    File    Co.,     Port     Hope. 

Simonds  Canada  Saw  Co.,  Ltd.. 
Montreal 

Firearms 

Harrington    &    Richardson    Anns    Co., 

Worcester,    Mass. 
Johnson's,    Iver,   Arms   &  Cycle   Wks., 

Fitchburg.    Mass. 
Marble   Arms   &   Mfg.    Co.,   Gladstone. 

Mich. 
Remington    Arms   TJ.M.C.    Co.,    Wind- 


Ltd. 


Iron    Works. 


Fire   Brick 

Manitoba    Bridge    &    Iron    Wks 
Winnipeg,    Man. 

Fire  Clay 

Man;to'ia  Bridge  &  Iron  Wks.,  Ltd.. 
Winnipeg,  Man. 

Fire  Door   Fixtures 

The    Dennis      Wire     &      Iron    Works. 

London.   Ont. 
Pedlar    People.    Oshawa.    Ont. 
The    Sfanlev   Works,    New    Britain. 
Rieha-d   Wilcox  Can.  Co.,  London. 

Fire  Escapes 

The    Dennis      Wire 
London.    Ont. 

■Canada  Wire  &  Iron  Goods  Co.. 
Ha/milton 

Manitoba  Bridge  &   Iron  Works.    Ltd. 
Winnipeg.    Man. 
Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor.   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Worts, 
London,    Ont. 

Fishing  Tackle 

Andrew   B.    Hendrvx   Co. 
Marble    Arms   &   Mfg.    Co..    Gladston" 
Mich. 
Flashlights.  Electric 

Tan-adinn   Carbon   Co.,    Ltd..    To'Tm'o. 

Intestate  Electric  Novelty  Co..  IW., 
Toronto 

Mainer    EWtrio    C.    Ltd..    Winnine" 

Northern  Electric  Co..  Ltd..  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  Eng. 

Flir-t   Paper 

John    Oakev    &    Sons,    Ltd.,    London. 
Eng. 
Food    Choppers 

Landers.   Frary  &  Clark.  New   Bri'a" 

Force    Cups 

Canadian    Consolidated     Rubber     Co.. 

Montreal. 
Gutta    Percha    &    Rubber,    Ltd.,    T<  r- 

onto. 

Forgings 

Manitoba    Bridce   &    Iron    Wks.,    Ltd.. 

Wfnnineer    Man. 
The   Steel  Co.    of  Canada.   Ltd..   "Fam 
ilton 
Friction  Hoists 
'Manitoba    Bridge    &    Iron    Wks.,    ltd.. 
Winnipeg.    Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co..    Ltd.. 
'Montreal. 
Furnaces,  Hot  Air 
Clare  Bros.  &  Co.,  Ltd..  Preston.  Ont. 
Findlav    Bros.    *    Co.,    Ltd..    Carleton 
Plaee.    Ont. 
Gaffs,    Fishing 
Marble   Anns  &    Mfg.    Co.,    Gladstone, 
Mich. 
Galvanizing 
Canada   Metal  Co.,   Toronto. 
Thos.    Davidson    Mfg.    Co..    Montreal. 

Galvanized  Iron 

Dominion  'Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght,  Ltd.,  Bristol,  Newport 
and  Montreal. 

The  Pedlar  People.  Ltd..  Oshawa,  Ont. 

Roofers   Supply   Co..    Ltd.,    Toronto. 

Wheeler  &    Bain.    Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty  Bios.,  Ltd.,  Fergus,  Ont., 
Winnipeg,   Man. 

Pedlar    People,    Oshawa,    Ont. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 

Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.   S.   Howland.  Sons  &  Co.,  Toronto. 
Galvanized    Wire 

Dominion  lion  &  Steel  Co.,  Ltd., 
Sydney. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd., 
London,   Ont. 

Garages,    Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto 

and    Winnipeg. 
Pedlar   People,    Ltd.,    Oshawa,    Ont. 

Garage   Hardware 

Caverhill,    Learmont  &    Co.,    Montreal. 

Lewis   Bros.,   Ltd.,  Montreal. 

Frank    Mossberg   Co.,   Attleboro,    Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don.   Ont. 

The  L.   S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.    Co.,   Roxbury,   Mass. 

Tlie      Stanley     Works.      New      Britain, 
Conn. 
Garbage  Cans 

Thos.     Davidson    Mfg.     Co..    Montreal. 
Garden    Tools 

Ward    &    Payne,    Sheffield,    Eng. 
Gas  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor.   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Gasoline  Gauges 

Badger  Craft  Shops.  Sheboygan,  Mich. 
Gasoline  Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,   Farm  and    Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

McGregor-Eanwell  Fence  Co.,  Walk- 
erville,  Ont 

Gauges 

Pratt  &  Whitney  Co.,  Dundas,  Ont 
L.   S.   Starrett  Co.,  Athol,   Mass. 

Glass 

A.    Ramsay  &   Son  Co.,   Montreal. 
G.    F.    Stephens  &   Co.,    Winnipig. 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glass   Cutters 

Goodell-Pratl   Co.,    Greenfield.    Mass. 

Miller   Falls  Co.,    Millers    Falls,    Mass. 

A.   Ramsay  &   Son   Co.,   Montreal. 
Glass   Cutting  Boards 

The   Lufkin   Rule   Co.,   Windsor,    Ont. 

Glass,  Ornamental 

A.   Ramsay  &   Son   Co.,    Montreal. 
G.    F.    Stephens  &  Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass,    Sheet    and    Figured 

A.   Ramsay  &   Son   Co.,    Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
A.   Ramsay  &   Son   Co.,    MontreaL 

Glass,  Wired 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
G.  F.  Stephens  &  Co..  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co., 
Ont. 

Glazier's   Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth.  London,  Eng. 
A.   Shaw  &  Son,  London.  Eng. 

Glue 

W.    B.    Bate   &  Co..    Toronto. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Gouges 

Buck   Bros..   Milbury,   Mass. 

Cra'-aries.   Portable,   Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnineg. 
Pedlar   People,    Oshawa,   Ont. 

Grindstones 

American    Grinder    Mfg.    Co.,    Milwau- 
kee,  Wis. 
Cleveland    Stone  Co.,    Cleveland. 
Millers  Falls  Co.,  iMillers  Falls,   Mas*. 
Richards-Wilcox   Mfg.   Co.,   London. 
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CANADA 

SANITARY 

CAN 

For  Ashes 

Garbage  and 

General 

Purposes 


HT 


sizes — 14x15   and    15x17 


Strength  anil 
d  u  r  a  b  i  lit  y 
are  some 
thing  that 
e  v  e  r  y  b  od.v 
looks  for  in  a 
garbage  can. 

YOU'LL 
FIND 
"C  A  N  ADA- 
CANS  GOOD 
S  E  L  L  E  RiS 
because  they 
are  reinforc- 
e  d  with 
metal  staves 
so  as  to 
withst  and 
to  the  great- 
est possible 
extent  the 
abuse  to 
which  such 
cans  are  sub- 
jected. 

"Canada" 
Cans  are 
s  a  n  i  t  a  r  y. 
The  inside  is 
free  from 
dirt -catching 
corrugations. 

"Canada" 
cans  are  dis- 
tinctly fin- 
ished. They 
appeal  to  cus- 
t  o  m  e  r  s  at 
first  sight. 

Sold  by  all 
leading  job- 
bers. 


3  sizes— 16x^7,  1Sx27  and   20x27 


J.  SAMUELS 

275  Queen  St.  West,  Toronto 


NOVA  SCOTIA  STEEL 
&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG    IRON 

and    SIEMENS  MARTIN     J 

OPEN  HEARTH  STEEL 


LONDON 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  .ill 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

ir\N  C>  We   are    SO]LE    PRODUCERS   of   this    natural,    stronger 

kAU  ' '  t  /  than-steel,  non-corrodible  alloy. 

Manufactured    forms    are    Rods,   Flats,   Castings.    Tubes, 
hM  r-  -j.    »    \  Sheets,  Strip   Stock  and  Wire. 

*'    ■—    I     **  Send   Inuuiries   Direct,  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Grinders,   Grain 

Beatty     Bios.,     Ltd.,      Fergus,    Ont.; 

Winnipeg,   Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinders.    Tool   and    Sickle 
American    Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Grinders,    Power 
American    Grinder   Mfg.    Ci..,   Milwau- 
kee, Wis. 
Grinding:   Compound 
The  Carborundum  Co. 
Guns 
Caverhill,    Learmont   &   Co.,    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,    Iver,    Anns    &   Cycle   Wks., 

Fitchburg,    Mass. 
Marble   Arms  &    Mfg.    Co.,    Gladstone, 

Mich. 
Remington    Arms-Union    M.     C.    Co., 

Windsor,   Ont. 
Ross  Rifle  Co.,  Quebec. 
Gun    Implements    and    Oil 
Marble   Aims  &  Mfg.   Co.,    Gladstone, 
Mich. 
Hack   Saw   Blades 

E.  C.    Atkins   &  Co.,    Hamilton,    Ont. 
Henry   Disston   &   Sons,   Toronto. 

L.    S.    Starrett   Co.,    Athol,    Mass. 
Victor   Saw    Works.,  Hamilton,    Ont. 
Hark    Saw    Frames 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Henry    Disston    &    Sons.    Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Falls   Co.,  Millers  Falls,  Mass. 
National     Machinery     &     Supply    Co., 

Ltd.,    Hamilton. 
Victor   Saw   Works,    Hamilton,    Ont. 
Hark    Saw   Mac"  in"« 

Victor  Saw   Works,   Hamilton,   Ont. 
Hame   Fasteners 

Imperial  IMfg.   Co.,  Welland,   Ont. 
Hammers 
Stanley    Rule   &    Level   Co.,    New    Bri- 
tain, Conn. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles 

Still.   J.    H.,   Mfg.    Co.,   St.   Thomas. 
Hand    Hoists 
Manitoba    Bridge  &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Hand   Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Mainer   Electric   Co.,   Ltd.,    Winnipeg. 
Hand    Screws 
National     Machinery    &    Supply    Co., 
Ltd.,   Hamilton. 
Hangers,   Storm,  Sash  and   Screen 

The    Stanley    Works,    New    Britain. 
Hardware.  Metal   Window 

The    Stanley    Works,    New    Britain. 
Harvest    Tools 
Beatty     Bros..      Ltd.,      Fergus.      Ont.; 

Winnipeg.    Ont. 
H.  8.   Howland.    Sons  &  Co.,   Toronto. 
Hay    Unloading:   Tools 
Beatty     Bros..      Ltd.,      Fergus.      Ont.: 
Winnipeg.    Man. 

F.  E.    Myers   &   Bros.,    Ashland,    Ohio. 
Hav    "ire 

Frost    Wire    Fence    Co..    Ltd.,    Hamil- 
ton.   Ont. 
Heating-   Drums 

Collins   Mfg.    Co.,    Toronto. 
Hinges 
Canada    Steel    Goods   Co..    Hamilton. 
London  Bolt  &  Hinge  Works.  London, 

Ont. 
The    Stanley    Works.    New    Britain. 
Hinges,    Spring 

Chicago    Spring    Butt   Co..    Chicago. 
Hoekey    Sticks 

Still.  J.   H.,   Mfg.    Co..    St.    Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman   Motor  Wks..  Ltd..  Winnipeg. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Ilo'low    Handle   Tool    Sets 
Bridgeport   Hdwe.   Mfg.   Corp. .   Bridge- 
port.   Conn. 
Hooks 
The    Stanley    Works.    New    Britain. 
The  Steel   Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
He  ops,    Steel   and    Wire 
The  Laidlaw    Bale-Tie    Co.,    Hamilton. 
The   Steel  Co.   of   Canada,   Ltd.,  Ham- 
ilton. 
Hooks,   Conductor 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler   &    Rain,    Toronto. 
Hooks,   Moulding 
The    Andrew    B.     Hendryx    Co.,     New 
Haven.    Conn. 
Hooks.    Hat    and    Coat 

Laidlaw   Bale-Tie   Co.,   Hamilton,   Ont. 
Horns,  Automobile 

Hyslop    Bros.,    Limited.    Toronto. 
Horseshoes  and   Nails 
The   Steel    Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Hose,   Garden    and    Lawn 
Canadian     Consolidated     Rubber     Co., 
Montreal. 


Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 

Horse   Covers 

Canadian     Consolidated     Rubber    Co. 
.Montreal. 

Hot  Plates 

Collins    Mfg.    Co.,    Toronto. 
Ice  Cream   Freezers 

Wan.    Crane   &   Sons    Co.,    Newmarket 
Unt. 

The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
-Montreal. 

North   Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Cutting    Tools 

North  Bros.   Mfg.   Co.,   Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 

Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Iron  and    Steel  Bars 

B.  J.   Coghlin,  Montreal. 

Dominion    Iron    and    Steel    Co.,    Ltd 
Syaney. 

London    Rolling    Mill    Co.,    London. 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
W  innipeg,  Man. 

The  Steel   Co.  of  Canada,   Ltd.,   Ham- 
ilton. 

Iron   Pipe 

Canadian   Tube  &   Iron   Co.,  Montreal. 
The  Steel   Co.   of  Canada,    Ltd.,   Ham- 
ilton. 

Iron   Pumps 

Beatty   Bros.,   Ltd.,   Fergus,    Ont.,   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   Mcpougall  Co.,   Gait. 

F.  E.   Myers  &  Bros.,   Ashland,   Ohio. 
Ironing   Boards 

'McFarlane    Ladder   Works,    Toronto 
Stratford  Mfg.    Co.,   Ltd.,   Stratford. 
Jacks,  Auto 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Japans 

Berry   Bros.,    Walkerville,    Ont. 
W.    R.   Bate  &   Co.,   Toronto. 
Canada  Paint  Co..  Ltd.,  Montreal. 

A.  Ramsay  &   Son  Co.,   Montreal. 
Joist   Hangers 

Manitoba   Bridge   &    Iron   Wks.,   Ltd 

Winnipeg.    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd 
London,    Ont. 
Kitchen   Cabinets 
Stratford    LMfg.    Co.,    Ltd.,    Stratford 
Ont. 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,    London. 
Eng. 
Knives,  Hunting  and  Fishing 
Landers.   Frary  &  Clark,   New  Britain 

Conn. 
Marble   Arms   &    Mfg.    Co.,    Gladstone, 

Mich. 
Geo.    Wostenholm    &    Sons,    Sheffield 
Eng. 
Knurling    Tools 

Pratt    &    Whitney   Co..    Dundas,    Ont. 
Ladders,   Step 
Beatty      Bros..      Ltd..      Fergus.      Ont.' 

Winnipeg,   Man. 
'McFarlane    Ladder    Works.    Toronto 

G.  F.   Stephens  &   Co..    Winnipeg. 
Stratford    Mfg.    Co..    Stratford,    Ont. 

Ladders,   Shelf 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Richards- Wilcox    Canadian    Co.,     Lon- 
don,  Ont. 

Lampblack 
Barton    Netting   Co.,    Ltd.,    Windsor. 
The   L.    Martin   Co.,    New   York. 

G.  F.    Stephens  &  Co..    Winnipeg. 
Wilckes     Martin     Wi!ckes     Co..     New 

York. 
Lamps.    Flertrir 

Amalgamated    Electric    Co.,    Toronto. 

Basters,    Jackson    Co.,    Toronto. 

Mainer    Electric    Co.,    Ltd.,    Winnipeg. 
Lanterns,   Gasoline 

Canadian   Carbon  Co.,    Ltd.,    Toronto. 

National    Stamping    &    Electric    Wks., 
Chicago,   111. 
Latchets 

The     Stanley     Works,      New      Britain, 
Conn. 
Lawn    Fencing    and    Gates 

Banwell-Hoxie   Wire  Fence   Co.,  Ham- 
ilton. 

Cauiidn   Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works. 
London.   Ont. 

Frost  Steel  &  Wire  Co.,   Ltd.,   Ham- 
ilton. 

B.  Greening    Wire    Co.,    Ltd..    Hamil- 
ton. , 

McGregor-Ranwel]     Fence    Co.,     Walk- 
erville,   Ont. 
La.wn   Mowers 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Lawn    Settees 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
Canada  Wire   &   Iron   Goods  Mfg.  Co., 

Hamilton. 
Stratfoid    Mfg.    Co.,    Stratford. 


Lawn    Swings 

McFarlane    Ladder   Works,    Toronto. 

F.   E.    Myers  &   Bro.,    Ashland,    Ohio. 

Stratfoid    Mfg.    Co.,    Stratford,    Ont. 
Linseed   Oils 

Dominion      Linseed     Oil     Co.,      Ltd., 
Montreal. 

A.   Ramsay   &  Son  Co.,   Montreal. 
Lead   'Pipe 

Canada  Metal   Co..    Toronto. 

Hoyt  Metal  Co.,   Toronto. 

The  Steel   Co.   of  Canada,  Ltd.,   Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry    Disston    &    Sons,    Toronto. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett   Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,   Conn. 

Litter   Carriers,   Track 

and    Fittings 

Beatty  Bros.,  Ltd.,   Fergus,  Ont.,  and 
Winnipeg,  Man. 

Lockers 

Canada     Wire     &     Iron     Goods     Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works. 
London,   Ont. 
Lumbering    Tools 

Pink.   Thos.,   &   Co.,    Pembroke,    Ont. 
Mantles  and   Grates 
The    Barton -Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
(Marble   Arms  &   Mfg.    Co.,    Gladstone, 
Mich. 

Mats.   Rubber 

Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls.   Mass. 
National     Machinery    &    Supply    Co., 

Hamilton. 
Pratt   &    Whitney   Co.,    Ltd..    Dun  las. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.   Starrett  Co.,   Athol,  Mass. 

Metals 

The     British      Aluminium     Co.,     Ltd., 

London,   Eng. 
Canada    Metal    Co..    Toronto. 
Caverhill.    Learmont   &   Co..    Montreal. 
Henderson    &    Richardson.    Montreal. 
Hovt  Metal    Co..    Toronto. 
Leslie.    A.    C,    &   Co.,    Montreal. 
Nova    Scctia    Steel    &    Coal    Co.,    New 

Glasgow.    N.S. 
The    st-pi-v    Works.    New    Britain. 
Talln-nn     Brasa    &    Metal    Co.,    Ham- 

Will;a"is    Bros.    &    Piggott.    Ltd.,    Bir- 
mingham,   Eng. 
Metal   Boxes,   for   Sn»cioIties 

Elev    Bros..    Ltd.,    Lonlon.    Eng. 

Me*"!     F-''-»- « 

Canada  Wire  &  Iron   Goods  Mfg.   Co., 

Hamilton. 
The     Dennic     Wire     &     Iron     Works. 

London,   Ont. 
Metal    Shingles,    Siding.    Ft" 
(Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Pedlar  People.   Ltd.,   Oshawa. 
Roofers   Supply   Co..    Ltd..    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
'        Winnipeg. 

Metal    Polish,   Emery    Cloth,   etc. 
'Continental    Oil    Co.,    Winnipeg. 
•Oakey,   John  &  Sons,   London,   Eng. 
Metal    Windows   and    Poors 
'Metallic     Roofing     Co.,     Toronto     and 

Winnipeg 
Pedlar  People,   Ltd.,   Oshawa. 
Winnipeg    Steel    Granary     &     Culvert 

Co. .    Winnipeg. 

Micrometers 

fjnr^BlljPratt    Co..    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Mitre    Boxes 
Millers  Falls  Co.,   Millers  Falls,   Mass. 
Stanley      Rule     &      Level      Co.,      New- 
Britain,    Conn. 

Monel  Metal 

The     International    Nickel    Co.,     New 
York,  N.Y. 
Motorcycles 
Johnson's,    Iver,    Arms   &    Cycle    Wks., 
Fitchburg,   Mass. 

Mop  Wringers 

White  Mop   Wringer  Co.,   Fultonville, 
N.Y. 

Nail    Pullers 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Nails,  Wire 

The     British     Aluminium     Co..     Ltd., 
London,    Eng. 


Dominion    Iron   &    Steel    Co.,    Sydney, 

N.S. 
H.   S.  Howland,  Sons  &  Co.,   Toronto. 
Laidlaw   Bale-Tie  Co.,  Hamilton,    Ont. 
Northern     Bolt    &     Screw    Co.,     Owen 

Sound,   Ont. 
Roofers    Supply   Co.,    Ltd.,    Toronto. 
The     Steel    Co.     of    Canada,     Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The     International     Nickel     Co.      New 

York,    N.Y. 

Oils 

Brandram-Henderson,      Ltd.,      Halifax 
N.    S. 

Continental  Oil  Co.,   Winnipeg. 

Martin-Senour  Co.,  Ltd.,  Montreal. 

A.    Ramsay  &   Son.,   Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil   Cake 

Dominion      Linseed      Oil     Co.,     Ltd., 
Montreal. 

Oil   Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 

Darling   Bros.,    Ltd.,    Montreal. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Ornamental     Fenres    and     Got-* 
Banwell-Hoxie    Fence    Co..    Hamilton. 
Frost    Steel   &    Wire  Co.,    Ltd.,    Ham- 
ilton. 
McGregor-Banwell     Fence    Co.,     Walk- 
erville, Ont. 
Ornamental   Iron   and    Wire 
Canada  Wire  &  Iron   Goods  Mfg.   Co.. 

Hamilton. 
Manitoba   Bridge  &  Iron  Works,  Ltd'.. 
Winnipeg.    Man. 
Packing 
Canadian     Consolidated     Rubber     Co.. 

Montreal. 
The    Canadian    H.    W.    Johns-Manville 
Co..    Ltd..    Toronto. 
Pails 

Wm.    Cane  &  Sons  Co..    Newmarket. 
Paints.  Oils.  Varnishes 
Rerry   Bros..    Ltd..    Walkerville.    Ont. 
Brandram-tHenderson.    Montreal. 
'Canada  Paint  Co.,   Montreal. 
Dougal]    Varnish    Co..    Ltd..    Montreal. 
Imperial  Varnish  &  Color  Co..  Toronto 
R.  C.  Jamieson  &  Co..  Ltd..  Montreal. 
Martin-Senonr  Co..  Montreal. 
Moore,   Beniamin  &  Co..  Toronto. 
Ottawa    Paint    Works.    Ottawa.    Ont. 
Pratt  &  Lambert.  Inc..   Bridgeburg. 
A.    Ramsav   &    Son    Co..    Montreal. 
Shenvin-Williams    Co..    Montreal. 
G.    F.    Stephens   &   Co..    Winnipeg. 
Paint   and    Varn'sh    Piotiov«» 
Dougall    Varnish    Co..    Ltd..    Montreal. 
A.   Ramsay  &   Son   Co.,   Montreal. 
Paris   Green 
Canada   Paint   Co..   Montreal. 
Allan    Munro    Color   Co.,    Ltd.,    Mont- 
real. 
Pastrv  and   Bread   Boards 

Stratford   Mfe.    Co.,    Ltd..    Stratford. 
Perforated    ?>-<>,.♦   iw..*«»1« 
-Canada    Wire  &   Iron  Goods  Mfg.   Co., 

Hamilton     Ont. 
Oreenine.    B..    Wire  Co..    Hamilton 
Pie    Plates 

Afeeoa    Specialties   Co.,    Ltd.,    Toronto, 
P'g   Iron 
The      Steel      Co.      of      Canada.      Ltd.. 

Hamilton. 
A.  C.   Leslie  &  Co.,   Montreal. 
Pine    Wr^chps 

Trimont  Mfg.  Co..  Roxtmry    Mass. 
"Ine.  Wrought,  Lead  and 
Galvanized 
peattv     Bros.      Ltd..      Fergus.      Ont.: 

Winuiner.    Man. 
ranndinn   TuW  &•   Iron   Co..  Montreal. 
■CTcvt   Metal  Oo..   Toronto. 
T'-e  stee]  Co.    of  Canada.   Ltd.,   Ham- 
ilton. 
Pine.  Galvanised   Cond. 
Metallic    Pooling    Co. ,    Ltd.,    Toronto. 

Winnipeg. 
Roofers   S'tpnly   Co..   Ltd..   Toronto. 
Wheeler   &    B»in.    Toronto. 
Winning     Ceiling     &      Roo'ng     Co., 
Winnipeg. 
Pine    Cutters 

Trimont  Mfg.   Co..   Roxbury,   Mass. 
Flane  Irons 

Buck   Bros.,   Milbury.    Mass. 
Planes 
National     Machinery     &    Supply     Co., 

Ltd..    Hamilton. 
Stanley    Rule    &    T.evel    Co.,    New    Bri- 
tain,  Conn. 
Pliers 

Frank   Mossberg  Co..   Attleboro,   Mass. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber    Co., 
Montreal. 
Post    Hole   Augers 
Beatty  Bros.,  Ltd.,   Fergus,  Ont.,   and 
Winnipeg,    Man. 
Poultry    Netting 
Greening,    B.,    Wire  Co.,   Hamilton. 
John    Lysaght.    Ltd.,    Bristol.    Newport 
and    Montreal. 
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Condensed  or  "Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  in  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5c  additional  each  insertion,  when  Bov  Number  is  required  Each 
figure  counts  as   one  word. 


WANTED 


SITUATION  WANTED-BY  LIVE  CAPABLE 
hardware  salesman  with  thirteen  years'  ex- 
perience, position  with  Western  retail  firm. 
Box  291,  Hardware  and  Metal,  Toronto.       (30) 


WANTED— AN  EXPERIENCED  TINSMITH 
capable  of  taking  charge  of  shop  in  middle 
west.  Married  man  preferred.  Wages  45 
cents  per  hour.  Steady  work  guaranteed  to 
satisfactory  man.  Apply  to  Editor.  Hardware 
and    Metal.  i:;oi 


WANTED— AN  EXPERIENCED  TINSMITH 
capable  of  taking  charge  of  shop  in  middle 
west.  Married  man  preferred.  Wages  45 
cents  per  hour.  Steady  work  guaranteed  to 
satisfactory  man.  Apply  to  Box  202,  Hardware 
and   Metal.  (30) 


MISCELLANEOUS 

WAREHOUSE  A'ND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited, 
Supplied  by  the  trade  throughout  Canada,   itfl 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you    in    filling   your    needs. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


"Star     a  Brand" 


Wellington  Mills,  London,  England 


SOLES 

and  Lifts 

A  line  that  will  pay  you  big 
returns  on  your  investment. 
The  demand  is  consistent, 
because  they  give  a  service 
that  is  decidedly  superior. 
They  sell  all  the  year  round. 
Guaranteed  to  outwear  any 
other. 


BEARDMORE    &    CO 

Tanners 

TORONTO  and  MONTREAL 
CANADA 


We  are  refiners   and   manufac- 
turers   of    Gasoline,    Coal    Oil, 
Distillate,     and    all    Petroleum 
Products 

Let     us     quote     you     on     any     quantity 
from   a   can   to  a   tank  car. 


Continental  Oil  uo„  Limited 

WINNIPEG 

Branches:       Brandon       Regina  Saskatoon 

Swift    Current             Calgary  Lethbridge 


THE 

"CANNON 
OILER" 


FORCES 

THE    OIL 

ANYWHERE 

Easy  Seller  Because — 

It  is  exceptionally  convenient,  quick 
acting  and  an  oil  saver. 
Just  what  meets  a  long-felt  demand 
for  an  oil  can  in  which  oil  is  en- 
tirely controlled  by  the  operator  in 
whatever  position  the  can  may  be 
held.  Not  a  drop  of  oil  need  be 
wasted,  as  the  flow  of  oil  stops  the 
instant  the  pressure  on  the  plunger 
stops. 

A  sure  good  sale  and  splendid  profit 
Order  it  now. 

R.  E.  BLOOMER 

KEITHSBURG,  ILL. 


GALVANIZED    FENCE     HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 

WIRE  VN  AILS,  COILED 
SPRINGj^BARB  and  ^PLAIN 
FENCE  I  WIRE,;  OILED]  and 
ANNEALED^IRE,;CLOTHES 
LINE    WIRE,  "STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Poultry    Supplies 

Cushman   Motor  Works,   Winnipeg. 
Collins   Mfg.    Co.,    Toronto. 
Powder  Aluminium 
The     British     Aluminium     Co.,     Ltd.. 
London,    Eng. 
Powders,    Sporting,   Black, 
Smokeless,  Lesmok   (Partly 
Smokeless) 
Du    Pont    Powder    Co.,     Wilmington, 
Del. 
Pulleys 
Beatty  Bros.,   Ltd.,   Fergus,   Ont..  and 

Winnipeg,    Man. 
Manitoba   Bridge   &    Iron    Wks..    Ltd., 

Winnipeg,   Man, 
The  Maytag  Co.,  Ltd.,  Winnipeg. 
Pump    Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Aylmer    Pump    &    Scale    Co.,    Aylmei. 
Beatty     Bros..      Ltd.,      Fergus,     Out.. 

Winnipeg,   Man. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland.  Ohio. 
Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer     Pump     &     Scale     Co.,     Ltd.. 

Aylmer,    Ont. 
Beatty   Bros.,   Ltd.,   Fergus.   Ont.   and 

Winnipeg. 
Darling    Bros^    Ltd.,    Montreal. 
R.   MoDougall  Co.,   Gait.   Ont. 
F.   E.  Myers  &  Bro.,  Ashland,  Ohio. 
Pntty 
Benj.    Moore   &   Co.,    Ltd.,   Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Sherwin-WilHams  Co.,    Montreal. 
Steel  Co.   of  Canada.    Ltd..   Hamilton. 
O.    F.    Stephens   &    Co..    Winnipeg 
Racks,   Wire  Cloth  Display. 

R.    M.    Bowser  &  Son.    Renfrew.    Pa 
Ranges 
Clare    Bros.  &   Co.,  Ltd.,    Preston,  Ont. 
The*.    Davidson  Co.,    Montreal. 
Findlay  Bros..  Carleton  Place. 
Radiators 

Clare    Bros.  &   Co.,  Ltd.,    Preston,  Ont. 
Rat    Traps 
Canada  Wire  &   Iron  Goods  Mfg.   Co. 
Hamilton. 
Rasps 
Delta    File   Works,    Philadelphia. 
Henry  Disston  &  Sons,   Toronto. 
Razors 
Genera  Cutlery  Co.,    Genera,   N  Y 
Jonathan    Crookes    &    Son,     Sheffield 

Eng. 
Jas.    Hutton   &  Co.,   Montreal. 
Landers,   Frary  &  Clark,  New  Britain. 

Conn. 
Geo.    Wolstenholm    &    Son,    Sheffield. 
Eng. 
Razor  Hones 
Carbomn  i.im  Co.,  Niagara  Falls,  N.I. 
Genera   '•"fiery  Co.,  Geneva,  N.  Y. 
Reamers 
Butterfield    *    Co."    TWk    |s)llndp    Que 
Pratt  &  Whi'n»-   Co..    Dundas,   Ont. 
Whitman  &  Barnes,   St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co..    Montreal. 
Registers 
The    Tbos.    Davidson    Mfg.    Co.      Ltd 
Montreal. 
Refrigerators 
The    Thos.    Davidson    Mfg.    Co..    Ltd. 

Montreal. 
a'anderson-Harold      Co.,      Ltd.       Paris 
Ont. 
rteinforoing   Concrete 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    &    Steel    Co.,    Svdney. 
McGregor-Banwell    Fence    Co..     Walk- 

-rvilie,    Ont. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg.   Man. 
The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Revolvers 
Colt's  Patent  Fire  Arms  Co.,  Hartford 

Conn. 
Johnson's.    Iver.    Arms    &    Cycle   Wks.. 
Fitrhbnrg.    Mass. 
Rifles 
Marble   Arms   &    Mfg.    Co.,    Gladstone, 

Mich. 
Remington-Arms  TJ-M-C  Co..   Windsor. 
Ross    Rifle    Co.,    Quebec. 
Rifle   and    Shotgun   Sights 
Johnson's,    Iver,    Arms   &    Cycle   Wks., 

Fitehburg,    Mass. 
Marble   Arms    &    Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba  Bridge  &  Iron   Works,   Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &     Screw    Co.,     Owen 

Sound,   Ont. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Steel   Co.    of  Canada,    Hamilton. 
Rockers,    Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
Roorlne 
Bird    *    Son.    Hamilton. 
H    s.   Rowland,  Sons  &  Co..  Toronto. 
Lewis   B«».,    Ltd.,    Montreal. 
J.    H.    McCoa<b.   Ltd.,    Montreal. 


Metallic    Roofing    Co.,    Ltd..    Toronto 

Winnipeg. 
Pedlar   People,    Lt.,    Oshawa.    Ont. 
Roofers   Supply   Co.,    Ltd.,    Toronto. 

Roofing    Supplies 
Bird  &  Son,  Hamilton. 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg,    Man. 
Roofers   Supply   Co.,    Ltd..    Toronto 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Runways,    Electric 
Manitoba  Bridge  &   Iron   Works,    Ltd., 
Winnipeg,    Man. 
Rules   and   Gauges 
Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.  S.  Starrett  Co.,  Athol,    Mass. 

Rubber  Cement 

Canadian  Consolidated  Rubber  Co.. 
Montreal. 

Saws 

E,  C.   Atkins  &  Co.,   Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 

Henry  Disston   &  Sons,   Toronto. 

Simonds  Canada  Saw  Co.,  Montreal. 
Saws,    Cross-Cut 

E.  C.   Atkins  &  Co.,  Hamilton. 

Aylmer    Pump    &   Scale    Co.,    Aylmer. 

Henry  Disston   &  Sons,  Toronto. 

Simonds    Canada    Saw    Co.,    Montreal. 

Victor    Saw    Works,    Hamilton,    Out. 

Saws,   Circular 

Henry    Disston   &   Sons,    Toronto. 
Simonds  Canada  Saw  Co.,  Montreal, 
Saws,    Hand 
Henry    Disston    &   Sons,   Toronto. 
Simonds   Canada    Saw    Co.,    Montreal. 
Scales 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont. 
John    Chatillon    &    Sons,    New    York, 

N.Y. 
Landers,  Frary  &  Clark,  New  Britain, 

Conn. 
Walter    Woods    &    Co..    Hamilton. 

Screen   Doors  and   Windows 

Sanderson,   Harold  Co.,    Paris,  Ont. 
Screen     Door     Sets 
The   Stanley    Works.    New    Britain. 

Screw   Plates 

Butterfield   &    Co..    Rock    Island.    Que. 

Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp..   Bridge- 
port,  Conn. 
National     Machinery     &     Supply    Co., 
Ltd.,  Hamilton. 
Screw    Driver   Bits 

Buck   Bros..    Milbury,    Mass. 
screw   Drivers,  Pockets 
Bridgeport  Hdwe,    Mfg.   Corp.,    Bridge- 
port,  Conn. 
Marble   Arms  &  Mfg.  Co.,    Gladstone, 
Mich. 
Screws,  Nuts,  Bolts 
Northern    Bolt    &    Screw    Co.,     Owen 

Sound,    Ont. 
Steel   Co.   of  Canada,    Ltd.,    Hamilton. 
Screws,   Wood 

Steel   Co.   of  Canada,    Ltd.,    Hamilton 
scythes.   Stones 
The   Carborundum  Co.,    Niagara    Falls, 
New    York. 
shears.  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Acme  Shear  Co.,   Bridgeport,  Conn. 
Landers,   Frary  &  Clark,   New  Britain. 
Geo.    Wolstenholm    &    Sons,    Sheffield, 
Eng. 
^heet  Metal  Products 
Thos.       Davidson       Mfg.       Co.,       Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar    People,    Ltd.,    Oshawa,    Ont. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 

Shelf  Boxes 

Cameron    &    Campbell,    Toronto. 
Shellac 
Berry    Bros.,    Walkerville,    Ont. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
shelving.   Steel    Store 
The     Dennis     Wire     &     Iron     Works 
Lonon,     Ont. 
shock    Absorbers 
Adamson    Mfg.    Co.,    Hamilton. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 
Sieves    and    Screens 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 
Silo    Irons 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Silo   Roofs 
Metallic    Roofing    Co.,     Ltd.,    Toronto 
Winnipeg,    Man. 
Silverware 
Canadian   Wm.    A,    Rogers,    Ltd.,    Toi- 
onto. 


Oneida       Community,       Ltd.,       Oneida. 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Pedlar  Teople,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,  Bridee- 
port,    Conn. 

Smoke  Stacks 

Manitoba   Bridge  &  Iron  Works,   Ltd., 
Winnipeg,    Man, 
Snow    Shovels 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 

Canada  Metal  Co.,   Ltd..   Toronto. 

Hoyt    Metal    Co.,    Toronto. 

Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 

Canadian   Carbon  Co.,    Ltd.,   Toronto. 

Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 

Hyslop    Bros.,    Ltd.,    Toronto. 

Interstate    Electric    Norelty    Co.,    To- 
ronto. 
Splicing   Compound 

Can.  H.   W.  Johns-Manrille  Co.,  Ltd.. 
Toronto. 
Snorting  Goods 

Thos.    Daridson   Mfg.    Co.,    Montreal. 

Horton    Mfg.    Co.,    Bristol,    Conn. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

"  ^^.;0    R.ros.      Ltd..    Montreal 

Marble   Arms   &   Mfg.    Co..   Gladstone. 
Mich. 

St.    Mary's    Wood    Specialty    Co..    St 
Mary's.   Ont. 
Sprnv^.'s 

Collins   Mfg.   Co..   Toronto. 

Eureka   Planter  Co.,   Woodstock. 
^nrlngs 

B.   J.   Coghlin,   Montreal   . 

B.    Greening    Wire    Co.,    Ltd..    Ham- 
ilton. 

•»r)ng    Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago.   Ill 

Wm.   Newman  &  Sons,   Ltd.,   Birming 
ham,   Eng. 
•»"<<le   Fitting   steel 

The    Dennis     Wire     &      Iron    Works. 
London,   Ont 
StMns     Shingle 

W.    B.    Bate    &    Co.,    Toronto. 

Berry  Bros.,  Walkerrille,  Ont. 

Brandram-Henderson,    Ltd.,    Halifax. 

Can.  H.  W.  Johns-Manrille  Co.,  Ltd.. 
Toronto. 

Canada  Paint  Co.,   Ltd.,   Montreal. 

Dougall    Vamish   Co.,    Ltd.,    Montreal. 

Martin-Senour  Co.,   Ltd..    Montreal. 

A.   Ramsay  &  Son  Co.,   Montreal. 

Sherwin-Williams   Co.,   Ltd.,   Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Stains,  Wood 

A.    Ramsay  &   Son   Co.,    Montreal. 

Tterry    Bros..    Walkerville.    Ont. 

Dotigall    Varnish   Co..    Ltd..    Montreal. 

G.    F.    Stephens   &   Co.,    Winnipeg. 
Staples 

Frost    Steel    &    Wire   Co..    Ltd.,    Ham- 
ilton. 

The  Stanley  Works,  New  Britain. 

Steel    Co.    of  Canada.    Ltd.,    Hamilton. 
Staple   Pulleys 

Bridgeport    Hdwe.    Mfg.    Corp. .    Rridgo 
port.    Conn. 
Steel,    Cold    Rolled    Strip 

The     Stanley     Works,     New     Britain 
Conn 

Steel  Wire  Hoops 

Dominion     Iron     &    Steel    Co.,     Ltd.. 

Sydney. 
Steel    Co.    of  Canada,    Ltd.,    Hamilton 
Winnipeg,    Man. 
St»noi!s 
Hamilton   Stamp  &  Stencil   Co..  Ham 
ilton    Ont. 
Stordadder  Chairs 
McFarlane    Ladder    Works,    Toronto 
Stratford    Mfg.    Co..     Ltd..     StratfoH 
c*ore    Ladders 
F.    E.    Myers   &    Bro..    A'hland     flhir, 
Stratford    Mfg.    Co.-   Stratford.   Ont. 

stocks  and   Dies. 

Butterfield  &  Co.,  Rock  Island.  Que. 
Stoves.  Electric. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
stoves.   Furnaces 

Hnrp    Bros.  &   Co..  Ltd.,    Preston,  Ont. 

Findlay   Bros.,   Carleton    Place. 

Kir-Ben,    Ltd..   Almonte.   Ont. 

Thos.     Daridson     Mfg.    Co.,     Montreal 

Wrought    Iron    Range    Co.,    Toronto. 
Stoves,    Sheet    Iron 

Collins    Mfg.    Co.,    Toronto. 
Stove   Pipes 

Collins    Mfg.    Co..    Toronto. 
Sweeping  Compound 

Continental    Oil   Co.,   Winnipeg. 
Switches,    Electric 

Interstate    Electric   Novelty  Co.,    Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Tacks 


Taps 

Butterfield   &   Co.,    Rock    Island,   Que. 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 
Tapes,  Measuring 

The    Canadian    H.    W.    Johns-ManvilK 
Co.,    Ltd.,  Toronto. 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field ,    Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bocks 

MacLean    Publishing   Co.,    Toronto. 
Tents 

J.    Pickles,   Winnipeg. 
Threshing   Tools 

Pratt   &    Whitney    Co.,    Dundas,    Ont 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Tie   Posts 

Beatty  Bros.,   Ltd.,  Fergus,   Ont,   and 
Winnipeg,     Man. 
Tiling,    Wall   and    Floor 

The    Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont 
Tinners'   Snips 

Bridgeport    dwe.    Mfg.    Corp.,     Bridg«- 
Ont 

Brown,  Boggs  Co.,  Ltd.,   Hamilton. 
Tin  Plates 

A.  C.   Leslie  &  Co.,  Montreal. 

Roofers   Supply  Co.,    Ltd.,   Toronto. 

Wheeler    &    Bain,    Toronto. 
Tinware 

Soren    Bros.,    Toronto. 
.    The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
Tires,   Auto,   Bicycle  and 
Baby  Carriage 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tire- Savers 

Richards-Wilcox    Canadian    Co.,     Loo 
don,    Ont 
Toasters 

Collins    Mfg.    Co.,    Toronto. 

Landers,  Frary  &  Clark,  New  Britain. 
Conn. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Tools 

Buck    Bros.,    Milbury,    Mass. 

The     Goodell-Pratt     Co.,     Greensfleld. 
Mass. 

Frank   Mossberg  Co..    Attleboro,    Mass. 

Millers   Falls  Co.,    Miller   Falls,    Mass. 

National     Machinery     &     Supply     Co.. 
Hamilton. 

Pratt   &    Whitney  Co.,    Ltd.,    Dundas. 

Stanley     Rule     &     Level     Co.,      New 
Britain. 

Ward  &  Payne.  Shefleld,  Eng. 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 

Cleveland   Stone  Co.,  Cleveland,    Ohio. 
Tcol  .Grinders 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Tool   Kits,  Automobile 

Lewis    Bros.,    Ltd.,    Montreal. 

Frank   Mossberg  Co.,    Attleboro,   Mass. 

The  L.   S.   Starrett  Co..    Athol.   Mass. 
Tool    Handles   and    Lumbering 
Tools 

.1.   H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn    Door 

Beatty  Bros.,   Ltd.,    Fergus,   Ont,    and 
Winnipeg,    Man. 
Track    Systems 

Beatty  Bros.,   Ltd..    Fergus,   Ont,   and 
Winnipeg,    Man, 
Trowels 

Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge 
port,    Conn. 

Henry    Disston   &   Sons,   Toronto. 
Trucks,    Feed,   Floor  and 

Platform 

Beatty  Bros.,   Ltd..    Fergus,   Ont,   and 
Winnipeg. 
Tubing,  Brass,  Copper,  etc. 

Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham, Eng. 
Tubing,   Draught 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tubing,    Rubber 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum   Cleaners. 

Daisy    Vacuum    Cleaner    Co.,    Binning 
ham.    Eng. 

Sweeper    Vac.    Limited,    Montreal. 
Vacuum    Sweepers 

Bissell     Carpet     Sweeper     Co.,     Grand 
Rapids,    Mich. 

Mainer    Electric    Co.,    Ltd.,    Winnipeg. 

Sweeper   Vac,    Limited.    Montreal. 
Varnishes;   See  Paints 

W.    B.    Bate  &  Co.,   Toronto. 

Berry    Bros.,    Ltd.,    Walkerrille,    Ont 

Brandram-Henderson,    Ltd.,    Halifax. 

Canada    Paint  Co.,    Montreal. 

Dougall  Varnish  Co.,  Ltd..  Montreal. 

R.    C.    Jamieson   &   Co.,    Montreal. 

Martin-Senour    Co.,    Montreal. 

Benjamin    Moore   &    Co.,    Toronto. 

The   Ottawa    Paint  Works,   Ottawa. 

Pratt   &   Lambert.    Bridgeburg. 

A.    Ramsay   &  Son   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.   Stephens  &  Co..   Winnipeg. 
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^  Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks, 
three  threads  for 
boring  all  woods 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Patented  by 
Mr.  Russell  Jennings 
855 


Arctic  11*  Metal 

FOR  "B^HB-  FOR 


FOR 

HIGH 
SPEED 


Try  It. 
Every  Pound  Guaranteed. 


HEAVY 
PRESSURE 


BEL-AIR  DISPLAY  STAND 


MADE  IN  CANADA 

Unequal  for  Hard- 
ware display. 

Shows  the  goods 
to  the  best  advant- 
age. 

Saves  time  and 
space. 

Send  for  catalogue 
and  price  list. 


Belair  Tank  &  Tower  Co.,  Ltd.  ^o^oe!  Montreal 


STAMPED 
OH  TUB 


Corporate  Mark 


GENUINE 
ARTICLE 


Granted  1780, 


Jonathan  Crookes  &  Son 

Sheffield,  England 

PEN,  POCKET  &  SPORTING 
KNIVES,  RAZORS,  <&c. 

For  Sale  by  Leading  Wholesale  Houses 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York      Montreal     Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  UMnn 

Avoid  imitations   of   our  <£r\£^    Tf?/l/)X"  - 

CUTLERY  ^J>  Li/** 

By  seeing  that  this  exact  |  <JL± 

mark  is  on  each    blade.  ^ANTED     \"o^*' 

SOLE  AGENTS   FOR   CANADA 

James  Hutton  CBl  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 

most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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Adamson   Mfg.   Co 12 

American  Pad  &  Textile  Co..  63 

American   .Shearer  Co 4 

Aylmer    Pump    &    Scale    Co., 

Ltd 62 

Baster  Jackson   Co 60 

Banwell-Hoxie  Wire  Pence  Co., 

Ltd 6 

Barnett.  G.  &  H.,  Co 57 

Barton   Netting  Co.,  Ltd.,  The  12 

Beardmore  &   Co 69 

Belair  Tower  &  Tank  Co.,  Ltd.  71 

Berry   Bros 45 

Bloomer,  R.  E 69 

Rrandrani-Henderson,  Ltd.    ..  47 

Brown.  Boggs  Co.,  Ltd 4 

Buck  Bros 65 

Canada   Cement  Co. ..Front  cover 

Canada    Steel    Goods    Co 8 

Canada    Metal    Co.,   Ltd.,   The  49 

Canada   Wire  &  Iron  Goods..  65 

Can.  Consolidated  Rubber  Co.  22 
Canadian  Tube  &  Iron  Co.... 

Inside  front  cover 

Carborundum    Co.,   The    1 

Cartland,  .Tas.,  &  Sons-,  Ltd..  13 

Caverhill,   Learmont  &   Co...  15 

Chamiell   Chemical   Co 24 

Chatillon.   John,   &    Son    12 

Chicago  Spring  Butt  Co 21 

Coghlin    B.  J 63 

Collins    Mfg.    Co 62 

Continental   Oil   Co 69 

Orookes,  Jonathan,  &  Son   ...  71 

Cummer-Dowswell,  Ltd 11 


Davidson,  Thos.,  Mfg.  Co 10 

Dominion  Belting  Co 60 

Dominion     Sheet     Metal     Co., 

Ltd Inside    back    cover 

DougaTJ     Varnish     Co.,     Ltd., 

The   57 

Duncan,    R.    C 62 

Findlay   Bros 21 

(Jurta  Percha  &  Robber,  Ltd. 

Inside   back  cover 

Hamilton    Cotton    Co 60 

Hamilton     Stamp     &     Stencil 

Works,    Ltd b'2 

Hendryx,  The  Andrew  B.  Co.  .  6 
Howland,   H.   S.,  &   Sons   Co., 

Ltd 7 

Hovt   Metal   Co 

Inside  back  cover 

Hutton,    James.    &    Co 71 

Interstate     Electric     Novelty 

Co..   Ltd 45 

International  Nickel  Co.,  The  67 

Jamieson.  R.  C,  &  Co.,   Ltd.  43 

James   Bros.    Foundry    62 

Jennings,    Russell     Mfg.    Co., 

Ltd • 71 

Kinzinger.   Bruce   &    Co 62 

Kir-Ben,  Limited   H 

Laidlaw  Bale  Tie  Co H 

Lamplough,   F.   W..   &   Co....  62 

Landers.  Frary  &  Clark 2 

Lewis  Bros.,   Ltd 3 


London    Foundry   Co.,   Ltd...  60 

London    Rolling   Mill    Co 67 

Lufkin  Rule  Co. Inside  back  cover 

MacFarlane   &    Co..   A 4 

MacLean's    Magazine    59 

Martin.    The    L.,    Co 71 

Maytag  Co..  Ltd.,   The   19 

McComb.  J.  H 62 

McDougall,  The  R.,  Co.,  Ltd.  63 

Metallic   Roofing  Co 13 

Millers  Falls  Co 61 

Moore,  Benjamin.  &  Co.,  Ltd.  43 

Morrison,  .Tas.,  Brass  Mfg.  Co.  S 

Monro,   Allan,   Color   Co 55 

Myers,  F.  E.,  &  Bros 62 


National  Machy.  &  Supply  Co.  65 

Newman,  Wm.,  &  Sons,  Ltd..  19 

Nicholson   File  Co 16 

North  Bros.  Mfg.  Co 10 

Northern    Bolt    &   'Screw    Co., 

Ltd 62 

Nova  Scotia   Steel  &  Coal  Co.  67 

Oakey,  John,  &  Co 69 

Ontario  Lantern  &  Lamp  Co.  60 

Owl   Metal  Co.,   Ltd 60 

Parmenter,  Bulloch  Co.,  The.  62 

Pickles,  J 62 

Pink.    Thos 6 

Prairie  City  Oil  Co..  Ltd 74 

Progressive  Mfg.  Co 63 


Ramsay.   A.,   &   Sons    49 

Richards^Wilcox   Co 1 

Richmond  Pump   Co 62 

Ross  Rifle  Co. 74 

Samuels,  J 67 

Sevmour,  Henry  T.,  Shear  Co.  60 

Slum-aft   &    Newth    67 

Sherwin-Williams  Co.,  Ltd...  53 

Simms,  T.  .S.,  &  Co.,   Ltd....  61 

Simonds  Canada 'Saw  Co.   ...  55 

Smith  Co.,  Ltd.,  R.  H 16 

Stanley    Rule  &   Level   Co 6 

Stanley  Works,  The  24 

Starrett,  L.  S.,  &  Co 5 

Steel   Bending  Brake  Works.  71 

Steel  Co.  of  Canada,  Ltd.   ...  9 

Stephens,  G.  F.,  &  Co.,  Ltd..  51 

Still,  J.   H.,   Mfg.  Co 74 

Tallman   Brass  &  Metal  Co..  71 
Toronto   Plate   Glass  Import- 
ing Co 57 

Trade  Mark  Page   60 

Want    Ads 69 

Wa id  &  Payne   20 

Western  Wire  &  Nail  Co.,  Ltd.  69 

Wheeler  &  Bain   12 

Wilokes-MartinAVilckes'    60 

Wilkinson    &    Kompass    63 

Williams     Bros.     &     Piggott, 

Ltd 65 

Woods,   Walter,    &    Co..   Ltd.  21 

Wostenholm,   Geo..   &    Son    . .  20 

Wrought  Washer  Mfg.  Co.   ..  13 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Ventilators 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,  and 

Winnipeg,    Man. 
Metallic     Roofing    Co.,     Toronto    and 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler  &   Bain.   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Vises 

National     Machinery    &     Supply    Co., 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co..    Philadelphia. 

Vises,   Oval    Slide 
National     Machinery    &     Supply     Co.. 
Ltd.,    Hamilton. 
Vises,  Pipe 

National  Machinery  &  Supply  Co., 
Ltd..    Hamilton. 

Vuleanizers 

Adamson    Mfg.    Co.,    Hamilton. 
Wall  Board 

Bird   &   Son.   Hamilton. 

Wall    Scrapers 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port.  Conn. 

Wash   Boards 

Wm.  Cane  &  Sons  Co..  Newmarket. 
Meaklns  &  Sons,  Hamilton. 
Walter  Woods  &  Co..   Hamilton. 

Washing    Machines,    Electric 
and   Power 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.,  and 
Winnipeg,    Man. 

Cummer-Dowswell    Ltd.,    Hamilton. 

The  Maytag  Co..  Ltd..  Winnipeg,  Man. 

Nineteen  Hundred  Washer  To.,  To- 
ronto. 

One     Minute    Mfg.     Co.,     Toronto. 

Washing-  Machines,   Hand 
Beatty   Bros.,   Ltd.,   Fergus,  Ont,   and 

Winnipeg,    Man, 
Cummer-Dowswell,    Ltd.,    Hamilton. 
Mainer    Electric   Co.,    Ltd.,    Winnipeg. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Nineteen    Humdred    Washer    To.,    To- 
ronto. 

Wagon  Jacks 

Rlchards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont 


Washers 

London     Rolling     Mill     Co.,     London. 

Ont 
Steel  Co.   of  Canada,   Ltd..   Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Waste  Baskets 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 
Water  Bowls  for  Animals 
Beatty  Bros.,   Ltd.,   Fergus,  Ont,   and 
Winnipeg,    Man. 

Water   Bowls 

Beatty  Bros.,  Ltd.,   Fergus,   Ont.,   and 

Winnipeg,    Man. 
Well    C'urhing 
Pedlar  People,   Oshawa.   Ont. 
Winnipeg    Steel     Granary     &    Culvert 

Co.,  Winnipeg. 

Whisks 

American    Broom    Works,    St.    Basil. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins   &   Sons,   Ltd.,   Hamilton. 
T.    S.    Simms   &    Co..    St.    John,    N.B. 
Stevens-Hepner  Co.,    Ltd..   Port  Elgin. 
Walter    Woods   &    Co..    Hamilton. 
White   Lead 
Brandram-Henderson  Co.,  Montreal. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
G.    F.    Stephens   &   Co.,    Winnipeg. 
Wholesale    Hardware 
Caverhill,   Learmont  &   Co.,   Montreal. 
H.  S.  Howland,  Sons  &  Co..  Montreal. 
Lewis   Bros.,   Ltd.,   Montreal. 
Winches 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Window   Guards 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Manitoba    Bridge   &    Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co.,     Ltd., 

London,    Eng. 
Colonial     Wire     &     Mfg.     Co.,     Ltd., 

Montreal. 
Dominion    Iron     &    Steel    Co.,     Ltd., 

Sydney,  C.B. 
Frost   Steel    &    Wire   Co.,    Ltd.,    Ham- 
ilton. 
B.    Greening    Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 

Uton. 


Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
The   Western   Wire   &   Nail   Co.,   Ltd., 

London,    Ont. 

Wire  Cloth  Display  Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 

Wire   Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 

Wire  Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.       Greening       Wire       Co.,       Ltd., 

Hamilton. 
McGrejror-Banwell    Fence    Co.,     Walk- 

ervilie,    Ont 
Wire  Door  Guards 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.        Greening       Wire       Co.,       Ltd., 

Wire,   Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire   &   Mfg.   Co.,    Montreal. 
Dominion     Iron    &     Steel    Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,       Ltd.. 

Hamilton. 
Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 
Steel  Co.   of  Canada.   Ltd.,   Hamilton. 
Western    Wire    &    Nail    Co.,    London. 

Wire   Mats 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 

Wire.  Bright  Annealed 

Frost   Steel   &   Wire   Co.,   Ltd.,   Ham- 
ilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

AVire   Goods 

Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
McGregor-Banwell    Fence    Co.,    Walk- 

erville,   Ont. 

Wire   Products 

Canada  Wire  &   Iron  Goods  Mfg.  Co., 
Hamilton. 


The    Dennis    Wire     &      Iron     Works. 

London,  Ont. 
Dominion     Iron    &     Steel     Co.,     Ltd., 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co.,  Ltd.. 
Hamilton. 

Wire  Springs 
The     Dennis     Wire     &     Iron     Works. 

London,  Ont 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 

Mire    Stretchers 
Richards-WUcox    Canadian    Co.,    Lon- 
don,  Ont. 

Wood  Finishes 
Berry   Bros.,   Walkerrille. 
Dougall   Varnish  Co.,   Ltd.,    Montreal. 
Pratt  &  Lambert,   Bridgeburg,   Ont. 
G.    F.   Stephens   &   Co.,    Winnipeg. 

Woodenware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  WorkB,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford, 
Ont. 

Walter   Woods    &    Co.,    Hamilton. 

Woven   Wire  Fencing 

The  Dennis  Wire  3c  Iron  Works. 
London,    Ont. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont. 

Dominion  Iron  &  Steel  Co.,  Ltd.. 
Sydney. 

Wrenches 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Whitman    &    Barnes    Mfg.     Co.,     St 
Catharines. 

Wringers 

Beatty  Bros.,   Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
The    Maytag   Co.,    Ltd.,    Winnipeg. 
The    Nineteen    Hundred    Washer    Co. 

Toronto. 
Walter    Woods   &    Co.,    Hamilton. 
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See  It  First  In 
Hardware  & 
Metal 


In  an  Eastern  Ontario  town  this  week,  a 
hardware  dealer  showed  the  Hardware  and 
Metal  man  a  little  household  specialty  which 
has  been  yielding  him  fine  profits. 

"The  first  time  I  ever  heard  of  that  line," 
said  he,  "was  when  I  saw  it  advertised  in 
Hardware  and  Metal. " 

When  a  manufacturer  has  something  really 
good  to  offer  Canadian  hardware  merchants, 
he  chooses  Hardware  and  Metal  as  his  mes- 
sage bearer. 

Don't  miss  the  advertisements!  You'll  al- 
ways find  profit  possibilities  in  them. 

J.   vjr.   L/. 
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A  Testimonial  Verified 


In  a  previous  advertisement  we  had  occasion  to  men- 
tion a  rather  extraordinary  shot  made  by  a  Ross  .280 
in  the  hands  of  Mr.  Ralph  Edmunds;  here  is  the  account 
of  Mr.  Stanley  R.  Graham,  of  Chicago,  an  eye-witness: 


•'Edmunds,  who  is  the  most  accurate  shot  I  ever  met, 
killed  a  small  ewe  at  the  almost  unbelievable  distance  of 
from  1,800  to  2,000  yards.  He  used  a  Ross  .2C0  calibre 
sporting  rifle  with  open  sights.  The  bullet  entered  just 
below  the  tail,  badly  lacerating  the  intestines  and  lungs. 
Subsequent  shots,  especially  the  shooting  of  a  small 
lamb  at  a  distance  of  S00  yards,  proved  to  my  mind  that 
game  is  not  safe  from  Edmunds  at  even  a  mile  away." 

Many  Canadian  sportsmen  prefer  the  Ross  .303 
Sporting'  Models.  They  are  handsome,  well-built 
weapons,  reliable  and  accurate,  and  use  the  easily 
obtainable  .303  calibre  ammunition. 

For  catalogue,   discounts,   etc.,  write 


Ross  Rifle  Co., 


Quebec 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All    leading   Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


BUFFALO  BRAND 


Oils,  Lubricants 
and  Specialties 


are 


The  ONLY  Oils  in  Western  Canada  which 
are  not  sold  direct  to  consumers. 

The  ONLY  firm  who  protects  the  Dealer 
in  this  way  is 

Prairie  City  Oil  Company,  Ltd. 

WINNIPEG,  MAN. 

Place  your  order  with    the   one  and  only  firm  who  has 
your  interests   at   heart,   and   protects  you  in  this  way. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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B6Yf  M&T7XL,  B^.T@^eic<ii 


The  Man  who  comes  back 

Profits  do  not  always  lie  in  the  first  sale.  The  time  and  trouble  to  make  the  first 
sale  often  wipes  out  the  profit.  Profits  are  in  the  repeat  orders,  in  the  loyalty  of 
your  customers.     If  you  are  selling 

HOYT'S  FROST  KING"  BABBITT  METAL 

you  know  exactly  what  we  mean.     It  may  take  a  little  talking  to  sell  it  to  the  man  who  has  not  used  it,  but  afterwards 
■ — well,  that  first  sale  made  you  a  permanent  customer  who   is  "sold"  permanently.     Much  profit  in  such  a  line. 
$5,000,000   Sales  Annually.      Your  jobber   can   supply  you.      If  he  will  not,  write  us. 

HOYT  METAL  COMPANY 


a 


Factory  and  Offices, 
EASTERN    AVE.  and  LEWIS    ST..  TORONTO,  CANADA 


New  York,   N.   Y. 


London,    Eng. 


St.  Louis,    Mo. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY   BY 


Toronto 


Montreal 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


/UFK/N 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm 's  reach,  and  handy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as   ordinary   ones   witnout   hook. 

the/ufk/nRi/le(?o.  ofQanadaJtd. 

W/NDSOftONT. 

Manufacturers  ol  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


HHBHB 

Talk  Number  Fifty-nine 


Look    for   TalU    No.   fiO   next    week. 


'''•*'"■»    '"— '  '■' 


Maybe  the  man  who  carries  a  good  stork  doesn't  always  make  big 
profits,  but  it's  a  cinch  thai  the  fellow  who  is  always  just  out 
never  makes  any.  This  applies  to  galvanized  sheets,  too,  and  our 
big   stock    of   galvanized    sheets   is    yours    if   you    use   it. 


DOMINION  SHEET  METAL  CO.,  Ltd.      lfl° 

HAMILTON,  CANADA 


mm  ■-ly-r'i.f 


McKinnon  Electric-Welded  Cow  Ties 


Lighter 


Stronger 
More    Serviceable 


Electric-Welded  Electric-Welded 

Chain  used  in  the  manufacture  of  these  cow  ties  is  our  lapwelded,  tested,  Canadian  Coil.       The  smooth, 
uniform  swell  at  the  end  of  the  links  adds  25%  more  strength  and  wear. 
Chains  are  highly  polished  and  packed  one  half  dozon  in  neatly  labelled  boxes. 

McKINNON  CHAIN  COMPANY 

ST.  CATHARINES,  ONTARIO 


McKINNON  TIRE  HOLDERS 

Because   of  their  simplicity,   light   weight   and  exceeding  strength,   McKinnon   Tire   Holders   are 
unquestionably 

The  Most  Efficient  for  Light  Weight  Cars 

They  are  made  throughout  of  steel,  electrically  welded,  and  have  a  substantial  locking  device  that 

holds  the  tires  securely  in  place. 

You  can  get  them  from  your  jobber  or  from  us  direct. 

McKINNON  DASH  COMPANY 

St.  Catharines,  Ontario 
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Sell  More  Files 

For  three  years  we  have  advertised  in  every 
technical  trade  paper  in  Canada,  educating 
manufacturers,  superintendents,  shop  foremen 
and  workmen  to  use  more  files. 
We  have  demonstrated  clearly  that  it  is  wasteful 
to  continue  using  a  file  when  it  has  reached  its 
"inefficient  point." 

The  result  of  this  campaign  has  been  a  tremen- 
dous increase  in  the  demand  for  files,  particu- 
larly the  Famous  Five  manufactured  by  us : 

KEARNEY  &  FOOT 
GREAT  WESTERN 


AMERICAN 


ARCADE        GLOBE 


(Made  in  Canada) 

This  increase  is  so  great  that  to-day  we  supply  90  per  cent.  of  the  files  sold  in 
Canada.  Last  year  we  manufactured  and  sold  60,000,000  files.  The  dealers 
who  sell  the  Famous  Five  turned  over  this  business  and  made  their  profit  from 
it. 

How  much  of  this  business  did  you  get?  Did 
you  do  90  per  cent,  of  the  file  business  in  your 
locality?  If  you  did  not  you're  likely  missing 
business  by  not  selling  the  Famous  Five. 
We  have  an  interesting  proposition  to  any  dealer 
who  wants  to  increase  his  file  business.  We  will 
send  him  particulars  of  it  if  he  will  write  for  a 
copy  of  "File  Filosophy"  and  our  Trade  Cata- 
logue. 

Nicholson  File  Company 


PORT  HOPE 


JOBBERS 
EVERYWHERE 


ONTARIO 


HARDWARE  AND  METAL 


Stephen  Leacock 


contributes  an  article  "Is  Permanent  Peace  Possible?" 
— an  excellent  summary  of  conditions  governing  inter- 
national relations. 


Robert  W.  Service 


supplies  another  of  his  wonderful  war  poems,  "The 
Flowers,"  written  at  the  front,  where  he  is  driving  a 
motor  ambulance. 


Agnes  C,  Laut 


writes  on  "Business — and  the  Fatal  Spiral,"  an  ex- 
cellent article  dealing  with  a  serious  condition  in  busi- 
ness which  has  gradually  developed. 


Arthur  Stringer 
Arthur  E.  McFarlane 
L.  M.  Montgomery 


These  three  well-known  Canadian  authors  give  brilli- 
ancy and  distinction  to  the  fiction  contents. 


H.  F.  Gadsby 

contributes  an  article  on  Dr.  Michael  Clark,  M.P.,  the 
Free  Trade  advocate  of  the  Commons. 

All  in  the  August  issue  of  MacLean  's  Magazine,  together  with  a 
dozen  other  features,  and  the  Review  of  Reviews  department.  Get  a 
copy  at  your  news-stand,  or,  better  still,  send  in  your  subscription. 
Yearly  subscription  price,  $1.50. 

August  McLean's 

Now  on  sale  at  All  News-stands 

The  MacLean  Publishing  Co.,  Limited,  143-153  University  Ave.,  Toronto 


July  29,  1916. 


HARDWA  R  E    A  N  I)    M  E  T  A  L 


Mr.    Hardwareman : 

One  of  the  best  chances  you  have  to 
increase  your  profits  this  year  is  in 
Automobile   Hardware.      Here   are 

Three 
Winners 


No.  501  — TIRE  SAVERS.   -Every  car  needs 

them  every   night.       List   $6.00.       Retail 

$4.50. 
No.     100  —  CRACKER     JACK.  —  Simple, 

strong.      Sells    for    $1.60.      Has  no  equal 

under  $3.00.      List  $2.10. 
No.   297  —  SHOCK    ABSORBER.  —  Every 

Ford    car    needs    them.  List    $11.00. 

Retail   $8.00. 


Write 

Us 
To-day 


You  can  sell  one  or  more  cf 
these  three  to  every  car 
owner  in  your  town. 

GET  BUSY. 

ftichards  Wilcox* 

[=3  Canadian  Company.wib  R|?l 

IHJ  London.Ontario.  um 


The  Maytag  Multi- 
Motor  Washer 
Complete  with 
Engine  and  Swing- 
ing Wringer. 


The   Maytag;    Hand    Power    Washer 

Makes  Easy  the  Heaviest 

Family  Washing. 


Have  YOU  joined  the 
army  of  wide-awake 
dealers  who  are  hand- 
ling our  line  of  washers? 


In   addition   to  the  above  are  two  other  washers,   "The   Maytag  Power"   equipped  with 
pulley    to    be    run    with    separate    engine,  and    "The    Maytag    Electric"    which   are    the 

Four  Best  Washing  Machines  in  the  World 

Write  for  prices  and  particulars  re  exclusive  contract  and  do  it  to-day — NOW. 

The    Maytag    Company,    Limited,    Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Easy  to  Operate,  Easy  to  Clean 

Readily  Bought  When  Once   It  Is   Seen 


UNIVERSAL 


Made  in  three  sizes:   No.  0,  Xo.  1,  >To.  2,  No.  3 
Capacity    W>   to   3    pounds    per   minute. 


UNIVERSAL  FOOD  CHOPPER 


While  everyone  knows  in  a  general  way 
what  the  Universal  Food  Chopper 
accomplishes,  few  appreciate  what  im- 
portant economy  it  will  work  in  the 
home.  It  is  your  duty,  aided  by  the 
material  which  we  gladly  furnish,  to 
impress  on  your  prospective  customers 
the  great  saving  in  home  expenses 
effected  by  the  Universal  Chopper  and 
the  endless  variety  of  dishes  it  is  cap- 
able of  preparing  from  materials  that 
would  otherwise  be  wasted. 


Be  sure  to  explain  in  your  "sales  talk" 
that  the  Universal  was  the  first  and  is 
still  the  leading  Chopper.  You  may  say 
that  this  is  due  to  its  self-evident 
strength  and  simplicity  of  construction. 
Explain  also  that  the  chopper  marked 
with  the  Universal  trade-mark  has  self- 
sharpening  bevel-edged  cutters  that  cut 
the  food  cleanly  and  a  feed  screw  that 
most  thoroughly  empties  the  barrel  of 
food  after  operating. 


Canadian  Representatives:    A.  MacFarlane  &  Co.,  Montreal 

LANDERS,    FRARY    &    CLARK 

NEW  BRITAIN,  CONN. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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This  Juvenile 
Bicycle  Retails  at 


$ 


and  still  makes  a  good  profit. 

Stock  it  nowyfor 
quick  and  easy 
hot  weather  selling. 


The 
Little  Hummer 


TJERE'S  the  first  real- for -sure  juvenile  bicycle  dealers 
^  A  have  ever  been  able  to  offer  at  the  remarkably  low  price 
of  $12.50.  You  know  how  quickly  and  easily  it  will  sell  this 
Summer.  Our  prices  to  you  are  unusually  low,  allowing  a 
generous  and  attractive  margin  of  profit.  Write  to-day  for 
descriptive  folder   giving  terms  and   prices.        Stock    Little 

Hummers  now  for  Summer  and  get  the  profit. 

NOT  A  TOY— BUT  A  REAL  BICYCLE 

FOR  BOYS  AND  GIRLS  FROM  FOUR  TO  EIGHT  YEARS  OLD. 

SPECIFICATIONS: 


HEIGHT — Saddle  to  ground,  highest  adjust- 
ment, 27  inches. 

HEIGHT  OF  FRAME— 14  inches. 

WHEEL  BASE— 31  inches. 

FRAME — %-ineh  tubing,  forks  unbreakable 
oval  steel. 

WHEELS— Of  steel,  16  inch  diameter.  Twen- 
ty  spokes.     Ball  bearing. 

TIRES — %  inch  cushion  rubber. 


SADDLE — Leather  top,  full  spring,  cushion 
comfort  type  and  adjustable. 

CHAIN— Regular  bicycle  type  3-16  by  1  inch 
tempered  steel. 

HANDLE-BAR — %-inch  bar,  nickel-plated, 
regular  motorbike  type. 

FINISH — Frame,  bright  red  enamel;  wheels, 
black  enamel;  other  parts  nickel-plated,  in- 
cluding handle-bars,  seat-post,  seat  trim- 
mings, sprockets  and  cranks. 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best  designs  and  highest  standards  of  workmanship,  regardless  of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly  ground  and  designed  to  cut  hair,  not  break  it  off  by  main  force. 


BALL     BEARING 
Retailing  at  about  $2.50. 


NEW    MARKET    PATTERN 
Retailing    at   abuut   $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 

Retailing  at  about  $1.50 


Hunter,   Fetlock  and   Dog  Clipper 
Retailing   at   about  $1.."j0. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


Stanley  Bit  Brace 
No.  811 

The  ratchet  mechanism  is  of  the 
well-known  Concealed  Ratchet  type, 
and  the  Brace  is  fitted  with  a  ball- 
bearing chuck.  The  head  is  also  ball- 
bearing. 

This  is  an  exceptionally  fine  tool, 
both  as  regards  construction  and 
finish. 

Full  details  of  same  will  be  fur- 
nished upon  application. 

ADDRESS 

Stanley  Rule  &  Level  Ccfc 

New  Britain,  Conn.  U.S.A. 


Place    Your  Order   Now 

FOR 

KEYSTONE 

Stapled  Metal  Case  Brooms 

Patented 

The    illustration    shows    our    new    broom, 

invincible    for   heavy    sweeping.        The 

Metal    Case   adds 

great    strength    and 

durability,   ensuring 

absolute  satisfaction 

at  all  times. 

WRITE  FOR  PRICES,  Etc. 

Stevens-Hepner 
Co.,  Limited 

Port  Elgin,  Ontario 

The  "Metal  Case"   Broom  is 

only     one     of     the     famous 

Keystone       Brand       Brooms 

and   Brushes. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Published  In  the  Interest 
of  Better  Sheet  Metal 


JULY— 1916 


TONCAN  METAL  PROTECTS 

TRAYMORE  HOTEL  PATRONS 

Architects  for  Famous  Hostelry  Provide  for  Guests' 
Comfort  in  a  Unique  Manner 


On  each  of  the  1200  window  frames  in 
the  Traymore  Hotel  there  is  a  wind 
shield  made  of  Toncan  Metal  Galvan- 
ized Sheets  which  serve  as  a  protection 
against  the  wind,  rain  and  salt  spray 
of  the  ocean. 
Tiie  problem 
with  which  the 
architects,  Price 
%  McLanahan, 
Ph  i  1  a  d  e  1  p  h  ia, 
were  confront- 
ed was  that  of 
procuring  sheet 
metal  which 
could  resist  the 
severe  corro- 
sive influences 
of  salt  water 
and  sea  air,  yet 
be  moderate  in 
cost.  So  they 
specified  corro- 
s  i  o  n   -   resisting 

Toncan  Metal  Sheets,  McFarland-Meade 
Co.,  of  Philadelphia,  doing  the  sheet 
metal  work. 

Salt  water  and  sea  air  are  very  destruc- 
tive. Ordinary  sheet  metal  cannot  with- 
stand them.  Yet  Toncan  Metal  has 
been  thoroughly  tested  out  and  found 
capable  of  resisting  these  severe  acceler- 
ators of  corrosion  splendidly.     Countless 


TRAYMORE  HOTEL,    ATLANTIC   CITY.   N.J. 


instances  where  Toncan  Metal  has  been 
subjected  to  salt  water  or  brine  have 
demonstrated  this  material's  ability  to 
combat  these  destructive  influences. 
Toncan  Metal  is  not  a  new  product.  To 
the  contrary,  it  has  been  in  use  for 
years  in  the 
form  o  f  roof- 
ing, cornice, 
window 
frames,  con- 
d  u  c  t  o  r  pipe, 
ventilators, 
culverts,  silos, 
lath  and  many 
other  products, 
too  numerous 
to  mention.  And 
these  years  of 
actual  service, 
under  all  sorts 
of  con  ditions, 
have  proved 
Toncan  Metal 's 
other  sheet  metal 


superiority  over   any 
from  iron  ore. 

Without  Toncan  Metal,  the  architects 
for  the  Traymore  Hotel  would  have 
undoubtedly  resorted  to  some  prohibi- 
tive priced  material.  As  it  is,  double 
economy  is  procured  because  of  the 
moderate  first  cost  of  Toncan  Metal 
Sheets  and  the  low  ultimate  cost  due  to 
the  material's  durability. 


PURITY 


An   Important  Factor  in  the   Making 
of  Durable  Sheet  Metal 


The  most  dangerous  impurities  found 
in  iron  ore  products  are  Copper,  Car- 
bon, Sulphur,  Manganese,  Phosphorus 
and  Silicon. 

When  these  impurities  group  together 
in  different  portions  of  the  material, 
they  "disagree."  An  electrolytic  action 
is  started,  similar  to  that  in  an  electric 
battery,  and  the  metal  sheet  corrodes. 
Consequently,  to  prevent  this,  the  im- 
purities must  be  reduced  to  the  lowest 
possible  point. 


A  small  percentage  of  these  impurities, 
however,  are  needed  to  give  the  metal 
sheet  proper  working  qualities  and  some 
of  the  impurities  are  impossible  to  elim- 
inate entirely.  Therefore,  no  sheet  metal 
can  be  100%  pure. 

Toncan  Metal  is  as  near  100%  pure  as  it 
is  possible  to  make  sheet  metal  from 
iron  ore.  But  this  alone  would  not  make 
Toncan  Metal  Corrosion-resisting,  be- 
cause, if  permited,  the  impurities  still  re- 
maining in  the  material  would  group  to- 
gether and  start  an  electrolytic  action; 
therefore,  they  must  be  uniformly  dis- 
tributed throughout  the  material.  Then 
the  metal  is  homogeneous. 
Toncan  Metal  is  both  homogeneous  and 
pure;  hence  its  durability. 


A  PITFALL 

The  use  of  the  term — 

'Standard    Gauge"    loses    money   for 

sheet  metal  users 


Sheet  metal  men  often  use  the  term 
"Standard  Gauge"  when  ordering  sheet 
metal  products.  This  is  a  meaningless 
and  dangerous  term. 

At  one  time  28  gauge  was  known  as 
"standard  gauge."  Then,  when  lighter 
gauge  was  demanded  by  some  users,  29 
gauge  was  called  "standard  gauge." 
To-day,  if  a  man  specifies  "standard 
gauge ' '  roofing,  for  instance,  he  may  get 
a  much  lighter  weight  than  he  expects 
and  pays  for. 

The  safest  way  is  to  order  sheet  metal 
which  is  not  made  lighter  than  28  gauge. 
That  is  Toncan  Metal. 

IMPORTANT:  Genuine  Toncan  Metal 
Sheets  and  Products  bear  the  trade 
mark. 


DURABLE    ROOFING 

Apply  these  questions  to  any 
roofing  you  sell: 

Will  it  burn  ? 

Will  it  melt  ? 

Will  it  dry-up? 

Will  it  crack? 

Will  it  corrode  quickly? 
If    it's  Toncan   Metal    Roofing 
the  answer  is    "NO"    in    every 
instance. 

Toncan  Metal  Roof  ing  (Painted 
or  Galvanized),  represents  tme 
roof  economy. 

Write  for  a  copy  of  the  "Sheet 
Metal  Primer." 

The  Pedlar  People 

Ltd.,0shawa,0nt. 

Canadian  Distributors 

The  Stark  Rolling 
Mill  Co.,  Canton,  0. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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An  Appeal  to 

Men  of  High  Calibre 

HAVE  you  thought  of  this? — that  any  advance  in  a  Nation's  Commerce,  or  Civiliza- 
tion or  Spirit  is  due  solely  to  advances  in  these  directions  by  many  individuals ;  or 
to  put  it  more  definitely,  by  the  Common  people.  The  spirit  or  impulses  of  leaders  must 
pass  downward — to  the  Common  people. 

This  truth  is  of  importance  to  us  in  Canada.    We  make  progress  in  this  or  that 
direction  only  as  the  multitude  is  bent  in  this  or  that  direction. 

YOU — perhaps  your  name  is  John  Brown — must  deliberately  seek  to  advance  yourself 
in  the  direction  of  ideals.  Then  you  will  fire  another  to  do  likewise,  and  he  in  turn 
will  start  another  going  forward;  and  so  on  and  so  on,  until  a  mass  is  energized  and  is 
moving  ahead  towards  higher  achievements. 

This  means  that  a  heavy  burden  of  obligation  rests  on  every  single  one  of  us, 
if  Canada  is  to  advance  in  high  and  good  ways. 

HERE  is  a  practical  application — you,  as  a  business  man,  must  consciously  and 
deliberately  seek  to  be  a  bigger  business  man,  if  you  would  see  our  good  country  as 
a  whole  advance. 

As  a  business  man  engaged  in  the  manufacture  or  distribution  of  merchandise,  you  must 
be  well  informed  with  a  vision  of  Canada's  business  world  wider  than  the  bounds  of  the 
business  which  provides  you  a  livelihood;  and  a  fuller  knowledge  of  what  is  being  done, 
thought  or  said  in  the  larger  business  world  that  incorporates  your  own. 

This  wider  vision  and  fuller  knowledge  can  be  Then  when  you  have  about  made  up  your  mind 

procured  from  a  reading  each  week  of  The  Finan-  what  to  buy,  The   Post's   Investors'  Information 

cial  Post.     (Price  $3.00  for  52  issues).  Bureau  will  give  you  a  careful  analysis  of  these 

securities  and  its  opinion  respecting  them. 
No  other  single  paper  perhaps  will  serve  you  so 
soundly  and  broadly.  We  put  it  to  you  that  if  you  admit  the  truth  and 

force  of  what  we  have  said  above,  the  logical  thing 
How:  By  guiding  you  in  your  investments.    It  is  ig  to  subSCribe  to  The  POST.     In  this  way  you 

often  harder  to  invest  money  wisely  than  it  was  take  a  necessarv  step  in  the  direction  of  larger 

to  earn  it.     The  successful  purchase  of  securities  progress, 

requires  long  study  of  investment  matters. 

This  is  a  high  appeal  to  minds  and  men  of  high  calibre — men  who  have  the 
will  and  courage  to  follow  the  biddings  of  their  convictions. 
Therefore,  we  expect  many  to  sign  and  return  the  form  below : 

THE  FINANCIAL  POST 
OF  CANADA 

143-153  University  Ave.  Toronto 

1916. 

THE  FINANCIAL  POST  OF  CANADA, 
143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    I  will  remit  $3.00  to  pay  for  my  subscription  on 
receipt  of  bill. 


Name Address 
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Think  This  Over 


The  Dana  Hardware  Company  is  one  of  a 
hundred  recognized  wholesale  distributors  of 
Plymouth  Rope.  This  is  its  booth  and  exhibit 
at  a  recent  hardware  convention  in  Boston. 

Plymouth  Rope  is  but  one  of  the  hundreds 
of  items  which  each  of  these  wholesalers 
carry,  yet  it  is  recognized  by  each  of  them  as 
one  of  the  most  important — witness  the  selec- 
tion of  Plymouth  goods  for  Dana's  convention 
display. 


And  this  is  so  because  Plymouth  builds  per- 
manent profits  and  maximum  good-will  for 
the  effort  invested  in  pushing  it — a  fact  you 
already  know  if  you  happen  to  sell  it. 

If  you  do  not  sell  Plymouth,  the  combined 
experience  of  these  hundred  wholesalers — 
made  possible  in  turn  by  the  similar  experi- 
ence of  several  thousand  retailers — is  some- 
thing for  you  to  think  about. 


PLYMOUTH    CORDAGE    COMPANY 

NORTH  PLYMOUTH,  MASS.  WELLAND,  CANADA 

INDEPENDENT  CORDAGE  CO.,  LIMITED 

TORONTO,  CANADA  CANADIAN  AGENTS 


'at&At/lLL//,/,/, ,,,,/,, I,,/,,,,,,//,/,,,,//,//,,/,/,,,/////////,,,, ,,////////,///////////////// 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Order   Your    Hardware 
for  Screen  Doors 

NOW 

Don't  wait  until  the  Spring 
is  over  and  the  season 
advanced. 


BE   PREPARED 


No.    175  SCREEN  DOOK  SET 


Manufactured  by 

CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Can. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  It's  the  best 
Peavey  made. 


THE  WHITE  MOP  WRINGERS 


Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 

perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Presto! 
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A 


ignition 


The  NORTH  STAR  IGNITION  BATTERY  is  alive— full 
of  energy — electric.  Never  fails  to  give  your  customers 
complete  satisfaction. 

The  Western  Battery  for  the 
Western  Need 

As  a  handler  of  batteries,  sell  this  freshly  made  one — with  the  date  of  packing 
on  the  bottom. 

Western  firms  "Delivering  the  Goods"  have  first  call  on  your  favor.  The 
NORTH  STAR  batteries  are  the  equal  of  any  made — and  better  for  your  Western 
customers. 

Has  your  jobber's  salesman  seen  North  Star  batteries  made?  If  he  hasn't — tell 
him  to  do  so  next  time  he's  in  Winnipeg — and  come  to  the  factory  yourself  when 
in  the  city.     You  will  be  surprised  and  pleased  with  your  visit. 

Your  jobber  will  supply  you  with  NORTH  STAR  CELLS. 


■v-1- ■"■.-■  .  ■ 


~        .  -■       ~-~  .  ■  ■■■-,, 


Canada  Dry  Cells,  Limited.  Winki 


kISJL 


■*t.';-A') 


Every    Automobile    Owner    Wants 
Protection  Against  Accidents 

Every  Ford  Owner  is  a  good  prospect  for  a 

LINE  SUB-RADIUS  ROD 

because  it  insures  radius  rods  from  breaking — or  bend- 
ing— keeps  the  front  axle  in  perfect  line  at  all  times. 
■Stops  the  vibration  of  front  axle,  giving  that  steadiness 
to  the  steering  wheel  that  heavier  cars  have. 
By  eliminating  the  vibration  of  the  axle  it  reduces  wear 
on  ball  and  socket  on  rear  end  of  radius  rods. 
It  will  make  the  car  run  much  straighter  and  easier 
to  steer,  especially  on    roads  that   are  rutted   badly. 

Simple,    Dependable,    Durable,   and   a 
Money    Saver   for  the  User. 

A  line   that   will   pay   you   a   handsome   profit  and   bring 
you  much  business. 

Manufactured   by 

Line,  Hansen  &  Kimball  Co. 

50  High  Street         -         Moose  Jaw,  Sask. 


Accessories  for  Ford  Cars 

The  Edwards  line  of  automobile  accessories 
means  the  utmost  in  quality  and  reliability. 
We  make  sure  that  our  goods  are  capable  of 
performing  the  highest  duty  before  supplying 
them  to  our  trade — this  great  care,  plus  long 
experience  and  our  guarantee  protect  you 
and  your  customers  absolutely. 

If  you  have  not  an  auto  accessory  department 
it  will  pay  you  to  get  in  the  swim  at  once.  The 
Edwards  line  is  a  surprisingly  good  seller  and 
pays  a  handsome  profit. 

We    are    positively    headquarters    in    Canada    for 
Accessories      for      Ford 

Send  for  this  Book. 

Our     service     is     quick. 
Our    prices    are   lower. 


W.  G.  Edwards  Co. 

Limited 

Manufacturers,  Jobbers, 

Exporters.     Auto  Supplies 

and  Polishes. 

Bridgeburg,   Ontario 
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LANE'S  UNIQUE 
RATCHET  WRENCH 


Machine-ruade  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  case  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  eqnal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads   on   Ford   car,   including  the   cylinder   head. 


STANDARD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
Yi  to  %  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16   in.     Cap   screw   heads   from   5-16   in.    to    %    in. 

WRITE  FOR  PRICES. 

WILL  B.  LANE 

180  North  Dearborn  Street 

CHICAGO  -  -  -  ILL. 

Carried  in  Stock  by  : 

Aikeuhead  Hardware,  Limited,  Toronto,  Ont. ;  J.  H.  Ashdown  Hard- 
ware Company.  Limited,  Winnipeg  and  Saskatoon :  Thoma-s  Birkett 
£  Son  Co.,  Ltd.,  Ottawa:  Caverhill,  Learmont  A:  Co.,  Montreal, 
Can. ;  Edwin  Chown  &  Son,  Kingston,  Ont. ;  W.  B.  Dalton  &  Sons, 
Ltd.,  Kingston,  Ont.;  Hobbs  Hardware  Co.,  London,  Out.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont.;  Lyon  &  Marks,  Toronto, 
Ont.;  Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Marshall- 
Wells  Alberta  Co.,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  'Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick-Anderson 
Co..  Ltd.,  Winnipeg,  Man.;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg, Man.;  Millen  &'  Son,  Ltd.,  Montreal,  Can.;  Milieu  &  Son,  Ltd., 
Toronto,  Ont.;  Millen  &  Son,  Ltd.,  Winnipeg,  Man.;  Millen  &  Son, 
Ltd.,  Vancouver,  B.C.;  J.  S.  Mitchell  &  Co.,  Sherbrooke,  Que.;  Rice 
Lewis  &  Son,  Ltd.,  Toronto,  Ont.;  Wood-Vallance  &  Co.,  Hamilton, 
Ont. ;  Wood-Vallance  &  Adams.  Ltd. ,  Calgary,  Alta. ;  Wood-Vallance 
&  Leggat,  Ltd.,  Vancouver,  B.C.:  Woorl-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,   Man. 


The  AYLMER  Double-Cylinder 

Double-Acting  Force  Pump. 


This  is  the  only  pump  manufactured 
that  has  no  leather  suckers  and  requires 
no  packing  or  packed  joints  of  any 
kind. 

Easy   working.     Always  primed.     Never 

freezes. 

Will   force  the  water  any   distance   and 

to    any    elevation    required    with    ease. 

In  case  of  fire  it  has  no  equal. 

The   pumps  you  will  eventually  handle. 

Why   not  now? 

Easy  to  sell. 

Aylmer  Pump  &  Scale  Co.,  Ltd 
Aylmer,  Ontario 


Draw    Profitable    Business 
^DAMgOlf    Vulcanizers 

MODEL  "S"  FOR  PRIVATE  GARAGES  AND 

REPAIR   SHOPS.     The   money-maker   for    the 
repair    man.      The    Adamson    oper- 
ates   different    from    all    other    vul- 
canizers— no    steam    or    elec- 
tricity   is     required.      It    is 
aosolutely      automatic — does 
lot   require  watching  or   re- 
gulating.    NO   DANGER   OF 
BURNING      OR      RUINING 
THE      TIRES,      AS      WITH 
OTHER    VULCANIZERS. 
With   our  Model  "S"   a  cut  12  inches   in  length  is  repaired 
in  15  to  20  minutes. 

There    are    over    one    million 

ADAMSON 
Repair  Gum 

Is  essential  to  the  operation 
of    Adamson    Vulcanizers  to 
obtain  the  best  results.     Its 
exclusive   qualities,   and    ad- 
vantages   are    a    guarantee 
against     failure. 
N  o     cement    i  s 
necessary.      "It 
makes     repair 
work    a    pleas- 
ure." 

Write  for  at- 
tractive dealers' 
proposition  o  n 
complete  line. 

ADAMSON    MANUFACTURING    CO. 

67  Bay  Street  North,  HAMILTON,  ONT. 


in    bsb — several  times     more 

than  all  other  makes  com- 
bined. 

YOU'LL  FIND  THE  DE- 
MAND AND  PROFIT  BE- 
YOND YOUR  EXPECTA- 
TION. 


The   only    Vulcanizer   made   in    Canada. 


FLASHLIGHTS 

Increase  Your  Sales 

The  demand  for  FRANCO  FLASHLIGHTS  is  bound 
to  be  bigger  than  ever  this  summer.  Everybody  will 
want  one.  Are  you  prepared  to  get  your  share  of  this 
business?  It  will  pay  big.  The  renewal  business,  too, 
on  FRANCO  Radio  Batteries  and  FRANCO  Radio 
Tungsten  Lamps  will  be  mighty  profitable. 

FRANCO  FLASHLIGHTS 

are  proving  a  big  paying  proposition  to  the  thousands 
of  live  dealers  all  over  the  United  States  and  Canada. 
Every  FRANCO  FLASHLIGHT  is  definitely  guaran- 
teed to  give  your  customers  definite  satisfaction. 
Profits  are  large  and  steady — your  initial  investment 
is  small.  We  have  a  special  introductory  proposition 
which  is  bound  to  interest  you.     Send  for  it  now. 

CATALOGUE  MAILED  ON  REQUEST. 

Interstate  Electric  Novelty  Co. 
of  Canada,  Limited 


220  King  Street  West 


Toronto,  Ontario 


Awarded  Gold  Medal  Panama-Pacific  Exposition 


If  interested,  tear  out  this  page  anu  keep  with  letters  to  be  answered. 
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A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RARMSdb 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber,  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY   FOR   A   CATALOG   OF   OUR    COMPLETE   LINE 


OFFICIAL 

AWAR  D 
Rl  BBON 


TRIMO  TOOLS 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIDENT  OFTME  SUPERIOR  JURY 


DIRECIOROFEXHIBITS 


MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dental turning  of 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MONT 
MFG.     CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE  WRENCH 
HOOl)  HANDLE 


WITH   FLAT-LINK  OR   CABLE   CHAIN 


//  interested,  tear  out  this  page     <tnd  keep  with  letters  to  be  answered. 
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BUFFALO  BRAND 


Oils,  Lubricants 
and  Specialties 


are 


The  ONLY  Oils  in  Western  Canada  which 
are  not  sold  direct  to  consumers. 

The  ONLY  firm  who  protects  the  Dealer 
in  this  way  is 

Prairie  City  Oil  Company,  Ltd. 

WINNIPEG,  MAN. 

Place  your  order  with   the  one  and  only  firm  who  has 
your  interests  at   heart,   and   protects  you  in  this  way. 


Hardware  Dealers! 

Those  members  of  the  trade  who  are 
handling  automobile  accessories,  now  re- 
alize the  advantage. 

They  are  the  progressive  dealers. 

Build  up  an  accessory  business  with  the 
car  owners  of  your  district  and  every  de- 
partment of  your  business  will  increase. 


Kellogg  Engine- 
Driven  Pump 

One  of  our  fast-selling 
Accessories.      Saves 
Tires  — Time  — 
Temper. 


KELLOGG  PUMP 


Write  for  Wholesale  Proposition. 

HYSLOP  BROS.,  Limited 

Shuter  &  Victoria  Sts.,  Toronto 


United  States 
Manufacturers 


Have  your  goods  made  for 
you  in  Canada  until  your 
trade  here  is  large  enough  to 
warrant  your  putting  up  your 
own  plant.  An  old  estab- 
lished manufacturer,  now 
busy  on  munitions  work, 
with  one  of  the  largest  and 
most  up-to-date  machines  and 
metal-working  plants  in  Can- 
ada, would  like  to  undertake 
the  manufacture  of  hard- 
ware, machinery  or  other 
metal  specialty  for  the  Cana- 
dian, British  Empire  and 
Allied  markets  with  which 
preferential  trade  arrange- 
ments are  now  being  planned. 

Address  in  the  first  instance: 

MANUFACTURER 

c/o 

HARDWARE  AND  METAL 

TORONTO 


* 


L    ▼  U 1 »u-  ** 


have  been  the 

Standard  for  over 

eighty  years 


0> 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  lme  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 

Limited.  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


Elgin  Wrenches 


Stand  for  Convenience  and  Service. 

Excel  in  appearance,  finish,  durability. 
The  convenient  wrench  fur  Inconvenient 
places.  Convenient  to  use,  easy  to  carry, 
effective  in    results. 

STAR  MANUFACTURING  CO. 

Carpentersville.  111..  U.S.A. 


When  writing  advertiser  kind- 
ly mention  that  you  saw  his  ad. 
in  this  paper. 


Kindly 

Mention 

This  Paper 

When 

Writing 

Advertisers 


Jal-v  29,  1916. 
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I  Company  of  Caj,^ 


c^ce 


PRODUCTS 


***fc 


"HAMILTON"  PIG  IRON 

BASIC,  MALLEABLE  AND  FOUNDRY 

IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,  ETC. 

Steel,  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered  Liquor 

Bright,  Galvanized  and  Tinned.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Nails,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 

NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE  HARDWARE 

Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and  Cou_   ings. 

SCREWS 
Wood  and   Machine  Steel,  Brass  and   Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty. 


The  Steel  Company  of  Canada,  Limited 


e</ 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansavered. 
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PREMIER 
LEADER    With 
Reservoir     and 
High    Closet  — 
Coal    or    Wood 


DAVIDSON'S 

PREMIER  LEADER 

Steel  Range 

The  greatest  value  in  a  steel  range  on  the  market. 
Remember  the  Premier  Leader  is  sold  at  a  remarkably 
low  price.  We  got  it  out  ,with  the  intention  of  making 
it  not  only  a  "Leader"  by  name,  but  a  "Leader"  with 
the  people  of  Canada. 

The  oven  is  made  of  heavy  steel,  strongly  braced  to 
prevent  warping. 

The  top  is  made  in  sections  and  all  centres  and  covers 
are  strongly  ribbed. 

The  body  is  made  of  heavy  steel  and  all  lined  with 
asbestos. 

The  nickelled  trimmings  are  neat  and  easy  to  clean. 
Now  is  the  time  to  get  after  the  stove  business.  Order 
a  sample  Premier  Leader  and  you  will  be  surprised 
with   the  stove  sales  you  will  make  this  coming  fall. 

The   Thos.  Davidson   Mfg. 
Company,  Limited 

Toronto  MONTREAL  Winnipeg 


I*s 


in 


Brass  Railings 

Are  a  Protection  and  Finish 
for  Any  Building 

Every  modern  office,  church  and  theatre  is  having 
them  installed. 

They  are  attractive  and  sanitary. 

There  is  an  opening  for  this  line  in  your  district. 

Doubtless  you  have  had  inquiries  already. 

We  specialize  in  rails.      Take  advantage  of  our  experience. 

Prices  and   Sketches   upon   Receipt  of   Specifications. 


3t 


The  James  Morrison  Brass  Mfjj.  Company,  Limited 

93  97  Adelaide  Street  West,  Toronto 


//  inter p.sted.  tear  nut  this  vac/e  and  keep  with  letters  to  be  answered. 
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SHINGLES*:^  CORRUGATED IRON     TROUGH  ANb^lPE^SKTLICHTS 


We  are  selling 

M-R-CO.  Die-Stamped  Eavetrough 

to  scores  of  men  who  formerly  made  their  own  trough.      Why  do  they 

buy  it  ?     Simply  because 

they  find  it  saves  them  money! 


. 


. 


The  joints  fit  as  though  they  grew  together.  Saves  two-thirds  of  the  labor  and  one-half 
of  the  solder.  And  there  are  fewer  joints,  too,  because  M-R-Co.  Die-Stamped  is  made  in 
10  foot  lengths.     Correct  Shape. 

TRY  "DIE-STAMPED"   ONCE- YOU    WILL    NEVER    GO  BACK  TO    THE   OLD   KIND 

M-R-Co.  pipe  is  straight  and  true  with  a  wide,  tight  seam 


The  Metallic  Roofing  Co., Limited 

TORONTO      manufacturers     WINNIPEG 


STAINLESS 

TABLE    I 'XL    CUTLERY 

Manufactured  by 

GEO.  WOSTENHOLM  &  SON 


4618T 


4618T 


Stainless  steel  table  cutlery  requires  no  cleaning  or  rubbing.    It  positively  does 
away  with  all  bath-brick  and  knife-cleaning  boards. 

Can  be  used  on  fruit  or  anything  containing  acids  without  fear  of  rust  or  terrible 
stains. 

Has  every  feature  desired  in  table  cutlery.     No  rust  or  stains,  will  not  become 
scratched  or  shabby,  always  holds  its  lustre.    Can  be  sharpened  on  ordinary  steel. 

GET  SAMPLES  FROM  YOUR  JOBBER  AT  ONCE   AND   BE   IN   LINE 

A.  MACEARLANE  &  CO.,  Montreal,    Canadian  Representatives 

7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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When  You  Want  Quick  Delivery  Order  From  Us 

Eavetrough,  Conductor  Pipe,  Elbows,  Valley,  Ridge  Roll,  Ventilators, 
Skylights,  etc.,  and  CORRUGATED  IRON. 


Get  our  prices  for  Galvanized  Sheets. 

WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT  IT 


WHEELER  &  BAIN 


179  KING  STREET  EAST 
108  GEORGE  STREET 


TORONTO 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Fly  Screen 

WIRE 
CLOTH 


OUR   LINE    of    Fly    Screen 
Wire  Cloth  is  a  very  profit- 
able and  satisfactory  one. 

It  is  quality  through  and  through, 
and  sells  at  a  very  popular  price. 

Sold  by  all  Jobbers. 
Order  your  supply   now. 

Catalog  on  request. 

CANADA  WIRE  &  IRON 
GOODS  CO. 

Hamilton,  Ont. 

Eastern  Representative: 

H.  E.  O.  BULL 

1  84  Mance  St..  Montieal.  Que. 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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Something  Every  House- 
keeper Should  Buy 


THE   MONITOR, 

ROTARY  LAWN 

-.  CLOTHES 
DRYER,. 


It  carries  150  ft. 
of  Line  and  every 
line  is  within  easy 
reach.  Stand  in 
one  spot  to  hang 
out  a  large  wash. 

No  tramping 
through  the  mud, 
carting  a  heavily 
loaded  clothes  bas- 
ket around  the 
yard. 


The  Lines  Come  to  You 

No  soiled  clothes.    No  dirty  lines.    No  obstruction  on  lawn 
or  yard.     No  trouble  to  set  up  or  take  down. 

("A"  105  Ft.  Line 
2  styles  \ 

\"B" 


150 


It  t  ( 


MADE  BY 


Cummer-Dowswell,  Limited 


HAMILTON,  ONT. 


MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  —  every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.  Ask  for  it — 
for   dealer   prices — for   dealer    terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Exterior  View 


The"Handy" 
ICE  PICK 


is  without  doubt,  the  most 
practical  and  convenient 
Household  Pick  on  the 
market. 

Spring  is  of  Phosphor  Bronze, 
the  blade  of  finest  quality  cru- 
cible steel,  and  the  barrel  is  of 
brass. 

The  hexagon  head  prevents  the 
pick  from  rolling  off  smooth  sur- 
faces, and  is  extremely  heavy  for 
a  pick  of  this  size,  and  most  con- 
venient for  breaking  ice  in  the 
palm    of   the   hand. 

SAVES  ICE 

The      "Handy"      has     an      exclusive 
feature  in  the  TRIANGULAR  POINT 
which  causes  the  ice  to  break  clean, 
thus    doing    away    with    the    annoy- 
ance of  having  the  ice  crumble  into 
small    pieces — which    means    waste. 
We    offer   you    this    wonderful    little 
pick  with  attractive  display   box. 
It's  a  dandy  seller  and  a  good  profit 
maker. 
Write  for  full  details. 

JOHN  CHAtlLLON  6  SONS 
New  York  City 


Interior  View 


Wrought  and  Steel  Plate 


l:'"^:'  '■••:'.■:•::':; •;:•; 


ROUND 

AND 
SQUARE 


OF  ALL 
DESCRIPTIONS 


■'.•;' .W.'.--!.1..'1.'!'^'.'.'.' 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared   and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee   Quality   and   Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


':.'■ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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This  symbol  is  a  Guarantee  of  Quality  in 
Rubber  Goods. 

It  represents  the  largest  manufacturing 
concern  of  Rubber  Goods  in  Canada,  and  in 
the  British  Empire. 

It  distinguishes  the  best  "Made  in 
Canada  i 'line  of  Rubber  Goods  for  the  Hard- 
ware Trade. 

It  Stands  for  the  Quickest  Service  within 
your  reach.  Don't  accept  our  statement  for 
this  fact.  Put  us  to  the  test  and  see  for 
yourself. 

Our  aim  is  to  serve  and  please  you  and 
those  you  serve.  Whatever  the  need  in  Rub- 
ber may  be,  write  to  our  nearest  branch,  or 
direct  to  our  head  office. 


Canadian  Consolidated  Rubber  Co. 

Montreal,  P.  Q.  Limited 


28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered, 
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Wrong 


/ 


Pig.  2  is  as  weak  as 
Fig.      3      because      t  lie 

brace  strength  is  meas- 
ured by  tfte  shortest 
weakest  length. 


Weight 


Wrong" 


Fig.  3. 
Fig.  1  is  twice  as 
strong  as  Fig.  2  or  Fig. 
■'!  because  the  brace  is 
applied  twice  as  far 
out. 


Fig.  1. 

This     is     the 

const  ructinn 

used      in      the 

Stanley      Garage 

Door  Holder.     It 

is  correct. 


Study  these  diagrams  and  observe 
the  mechanical  correctness  of  the 

Stanley  Garage  Door  Holder,  No.  1774 


ALL  parts  have  a  high  factor   of  safety  and   there  is 
nothing  to  get  out  of  order  or  to  cause  trouble. 
It   is   a   necessity  for   all  kinds   of   garages,  brick   or 
stone,  concrete  or  wood,  old  or   new. 

Selling  this  is  easy.     It's  something  everyone  needs.     And 
it   nets   a   very   satisfactory   profit. 

The    Stanley   Door   Holder    is   now    in    thousands    of   stores 
as  a   standard  product. 


It  will  pay  you  to  stock  it,  too. 

Write  to-day  for  catalog. 
The  Stanley  Works,  New  Britain,  Conn.,  U.S.A. 

NEW  YORK  CHICAGO 

100  Lafayette  Street.  73  East  Lake  Street, 

Canadian  Representatives: 
A.   McFarlane  &    Co.,  Coristine  Building,   Montreal 


The  Substitutes  for 


CANATW 


"QUEEN'S  HEAD" 
GALVANIZED  IRON 

will  not  give 

"QUEENS  HEAD"  WEAR 

or 

"QUEENS    HEAD"    SATISFACTION 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Branch 


Charcoal  Tinplates 


High-Grade  Quality 

Extra  Heavily  Tinned 

Insist  on  "DOMINION  CROWN' 

A.G.LESLIE&  CO.,  LIMITED 

MONTREAL 


If  interested,  tear  out  thi»  page  and  keep  with  letters  to  be  answered. 
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An  Education  for  Accessory  Salesmen 

Studying  Individual  Parts  and  Making  Savings  for  Car  Owners  —  Motor  Knowledge 

Quickly  and  Cheaply  Gained  at  Schools  or  by  Catalogues  —  Eager  Young 

Clerks  Ready  Learners — Wonderful  Growth  of  Auto  and 

Accessory  Business  in  One  Instance 

From  an  authorized  interview  with  Ernest  Millen,  of  John  Millen  &  Sons,  Montreal. 


IN  taking  up  any  new  line  of  goods 
the  prime  requisite  of  the  salesmen 
is  a  knowledge  of  them.  This  rule 
that  is  true  of  all  lines  is  doubly  true  of 
auto  accessories,  a  highly  specialized 
and  mechanical  product  of  which  the 
fine  sales  result  may  only  be  enjoyed  by 
the  dealer  or  clerk  who  is  thoroughly 
conversant  with  his  goods  and  in  a  posi- 
tion to  advise  customers  in  their  buying. 
He  must  be  able  to  suggest  remedies  for 
car  troubles  and  to  be  of  real  service  to 
his  clientele  by  saving  both  money  and 
inconvenience  for  them. 

Accessory  Education  Easy 

An  education  in  the  accessory  lines  is 
not  as  formidable  as  the  size  of  the 
line  might  indicate.  Most  manufac- 
turers get  out  booklets  that  contain 
detailed  instruction  in  the  use  of  and 
covering  every  known  disability  of  their 
particular  product. 
Thus  in  the  case  of 
a  certain  well  known 
line  of  carburetors, 
the  information  along 
these  lines  is  so  com- 
plete that  the  lay 
mind  can  grasp  the 
essential  features  of 
it  in  spite  of  the  in- 
tricate detail  which 
the  discussion  of  so 
complicated  a  subject 
entails. 

Carburetors,  spark- 
plugs, batteries, 
chains,  etc.,  all  told 
their  little  secrets,  the 
mastery  or  ignorance 
of  which  means  cheap 
pleasure  or  expensive 
irritation  to  the  car 
owner  and  propor- 
tionate profit  or  the  Sliowcase  devoted 
lack  of  it  to  the  deal- 


er. There  is  an  especially  large  field  for 
carburetor  study  and  sales  because  a 
very  large  percentage  of  car  trouble 
arises  from  them.  This  is  especially 
true  at  this  time  when  gasoline  is  so 
high  for  if  the  function  of  this  acces- 
sory is  understood  a  saving  of  25  per 
cent,  can  be  made  in  the  gasoline  eon- 
sumption.  That  would  show  the  sales- 
man student  in  his  best  light  to  the 
customer  and  to  save  money  for  the 
customer    so    to    attract    more    trade    to 

the   store.  » 

i 

Concrete  Instances 

A  case  in  point  was  an  order  received 
here  a  few  days  ago  for  a  V2  in-  spark 
plug  for  a  certain  car.  A  very  slight 
knowledge  of  the  car  indicated  that  a 
"half  inch"  long  spark  plug  which  has 
a  somewhat  longer  shell  than  the  regu- 


exclusively  to  Motor  Accessories  in  store  of 
Cowansville,  Que. 


lar  half  inch  would  develop  at  least  10 
per  r-ent.  more  efficiency  in  the  car.  This 
fact  was  pointed  out  and  the  substitu- 
tion made.  The  moral  of  the  story  is 
obvious.  If  customers  were  always 
as  ignorant  and  salesman  always 
in  a  position  to  rectify  that  ignorance 
the  sales  results  would  be  enormous. 

The  extreme  reverse  side  of  the  picture 
is  represented  by  another  incident.  A 
customer  wanted  something — he  did  not 
know  just  what — to  carry  oil  from  the 
can  to  his  car  tank.  The  salesman 
suggested  a  cable.  The  customer  was 
merely  ignorant,  not  stupid.  So  he 
strung  the  salesman  along.  "Well  how 
will  the  oil  travel  through  the  cable?" 
"Oh,  it  goes  over  the  wires."  The 
moral  here  is  equally  obvious. 

Cheap  Knowledge 

The  sale  referred  to 
represented  knowl- 
edge gained  by  study. 
That  last  is  within 
the  grasp  of  every 
dealer  and  clerk  at 
the  minimum  of  ex- 
penditure of  time, 
money  or  effort. 
There  are  in  every 
large  city  now  auto- 
mobile schools  where 
the  veriest  greenhorn 
can  in  one  or  two 
months  at  a  cost  of 
from  $10  to  $25  mas- 
ter the  essential 
points  of  a  car  and 
which  the  closer  as- 
sociation of  daily  con- 
tact will  eventually 
ripen  into  a  complete 

McClatchie  Bros.,    mastery   of  the  PTOb" 
lem. 
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Another  invaluable  and  absolutely 
free  aid  to  study  are  jobbers'  catalogues 
which  are  so  complete  a  sales  reference 
book,  that  they  form  one  of  the  best 
text  books  available  for  the  learner. 

Young  Clerks  Ideal  Students 

In  this  day  of  age,  the  young  male 
mind  naturally  reverts  to  mechanics 
and  motors  as  naturally  as  to  bats  and 
balls.  The  study  of  them  by  young  men 
is  not  usually  a  task;  it  is  the  keenest 
joy.  They  gladly  devote  themselves-  to 
such  study  under  the  stimulus  of  the 
slightest  encouragement.  This  is  the 
merchant  employer's  great  opportunity 
to  take  advantage  of  a  great  natural 
liking  of  the  clerks  to  further  his  own 
ends.  Each  man  should  be  especially 
equipped  if  possible.  Better  results 
will  be  obtained  in  this  way.  Thus  one 
man  could  in  addition  to  a  general 
mastery  of  car  problems  specialize  in 
a  detailed  study  of  some  associated 
group  such  as  all  kinds  of  oils,  and 
lubricants,  gasoline,  oil  cups,  vacuum 
systems,  etc.  Another  man  might  take 
carburetors,  spark-plugs,  etc.  Intelligent 
salesmanship  could  then  be  applied  to 
every  problem  that  occurred  and  in 
reality  every  sale  of  these  specialized 
products  is  a  special  problem  because 
the  article  is  required  to  correct  or  im- 
prove some  certain  definite  condition  of 
the  car,  its  comfort,  speed  or  to  obviate 
bad  natural  conditions  such  as  bad 
roads,  etc. 

A  Grown  Up  Son 

There  is  no  longer  any  argument  as 
to  the  need  of  the  education  referred 
to.  It  is  merely  a  case  of  how  best  to 
get  it.  The  auto  accessory  line  is  natur- 
ally a  hardware  line  but  the  trade  as  a 
whole  has  only  awakened  to  that  fact 
with  the  realization  that  the  infant  son 
of  the  hardware  industry  has  become 
more  important  than  the  father.  In 
short  the  relations  of  the  two  are  be- 
coming reversed.  Auto  accessories  have 
become  as  integral  a  part  of  our  civiliza- 
tion *as  hammers  or  razors. 

One  Set  of  Facts 

The  business  built  up  around  the 
Ford  car  alone  is  amazing.  Formerly 
this  car  enjoyed  a  monopoly  of  the  low 
priced  field.  Now  it  shares  the  business 
with  many  competitors  around  each  of 
which  an  accessory  business  develops, 
thus  multiplying  the  opportunities  in 
that  line.  One  car  may  require  extras 
that  the  construction  of  another  car 
renders   unnecessary. 

That  there  is  a  big  market  for  at- 
tachments to  Ford  cars  which  are  made 
by  outsiders,  is  indicated  by  the  sale 
of  a  single  device  which  returned  to  the 
'  maker  upwards  of  $1,600,000  in  1915. 
That    was   what   the  manufacturer  sot — 


the  dealers  put  their  margins  on  top  of 
that.  It  is  no  uncommon  thing,  in  fact 
it  is  quite  usual,  for  the  purchaser  of  a 
Ford  to  install  a  starter,  electric 
lamps,  a  more  artistic  radiator,  demount- 
able rims,  shock  absorbers,  improved 
steering  devices  and  frequently  wire- 
spoke  wheels.  Some  of  these  things  are 
put  on  for  convenience  and  some  for 
improved   appearance. 

Women  and  Starters 

Probably  not  less  than  20,000  Ford 
cars  were  sold  to  women  in  1915  which 
would  not  have  been  sold  had  there  been 
no  electric  starting  device  for  Fords. 
Women  do  not  ordinarily  like  to  crank 
cars.  And  how  strong  is  the  appeal  of 
the  starter  is  emphatically  demonstrated 
by  the  fact  that  Ford's  general  agents 
in  many  cities  have  starters  attached 
to  their  own  Ford  cars  although  the 
whole  policy  of  the  Ford  Company  is 
bitterly  opposed  to  the  manufacture  of 
accessories  for  their  car  which  they 
maintain  is  complete  when  sold.  The 
public  however,  decrees  otherwise  and 
buys  vast  quantities  of  accessories  for 
it. 


As  an  indication  of  this  fact  there 
might  be  cited  the  case  of  one  who 
merchandised  several  attachments  and 
had  figured  that  most  of  such  things 
would  be  purchased  by  men  who  al- 
ready owned  Ford  cars — to  improve 
them,  make  them  ride  more  easily,  add 
to  their  convenience^  etc.  But  the  re- 
verse happened;  for  more  than  70  per 
cent,  of  the  attachments  were  sold  to 
purchasers  of  brand-new  Fords. 

The  Chief  Point 

So  the  whole  purpose  of  this  argu- 
ment is  to  demonstrate,  first,  that  the 
demand  for  accessories  exists  and  second 
that  the  young  clerk  who  shows  an 
aptitude  for  motors  can  be  cheaply  and 
advantageously  educated  to  constructive 
accessory  salesmanship.  And  what  is 
true  of  general  hardware  is  true 
of  this  line.  Specialization  is  nec- 
essary in  all  branches  of  selling,  the 
personal  education,  the  advertising  and 
the  window  and  counter  displays  which 
should  occur  at  frequent  intervals.  In 
each  case  one  article  rather  than  a  vari- 
ety of  them  should  be  picked  out  and 
featured  to   the   fullest   extent. 


War   Benefits  Motor  Industry 

Rapid  Development  of  Auto  Accessory  Business  —  Cars  I  fare  Bern  Put  to 
Severe  Tests — Many  New  Improvements 


THE  great  automobile  campaign 
now  under  way  in  the  States  is 
part  of  a  vast  scheme  to  double 
t'e  number  of  auto  owners  in  a  year's 
time,  and  although  not  primarily  direct- 
ed at  Canada,  there  is  no  doubt  that  we 
in  this  country  will  feel  the  indirect 
effects  of  it. 

Probably  no  industry  other  than  muni- 
tions and  the  basic  metal  industries  has 
benefited  more  by  the  war  than  the  motor 
industry.  The  conditions  of  war  have 
not  only  greatly  increased  the  use  of 
them  in  the  war  zone,  but  have  put  Can- 
adian and  American  cars  to  such  severe 
tests  as  to  call  forth  all  our  native  in- 
ventive ingenuity  to  overcome.  Men 
have  devoted  themselves  afresh  to  these 
problems,  and  have  overcome  them.  The 
entire  industry  has  received  a  new  im- 
petus that  we  may  expect  to  influence 
the  channels  of  trade  here  long  after  the 
war,     its  prime  cause,  has  ceased. 

Accessory  Branch  Benefited 

Every  branch  of  the  industry  has 
benefited,  and  none  more  than  the  acces- 
sory branch,  which  has  multiplied  in 
quantity  as  weir  as  advanced  in  quality 
in  keeping  with  the  new  demands  and 
consequent  discoveries  of  a  motor  war, 
which  have  resulted  in  improvements  all 
alona'  the  line  from  the  $350  a  set  shofk 


absorber  to  the  50c  can  of  leather  dress- 
ing for  the  rehabilitation  of  old  auto- 
mobile cushions. 

Competition  is  so  keen  amongst  manu- 
facturers that  each  new  departure  has 
as  its  underlying  cause  the  fact  that  it 
is  either  a  distinct  mechanical  improve- 
ment or  is  of  cheaper  manufacture  and 
selling  cost,  thus  establishing  a  reason 
for  its  existence.  That  being  the  case, 
the  market  is  not  being  flooded  with  a 
lot  of  novelty  attachments  that  are 
simply  profit-makers  for  manufacturers 
and  dealers,  but  rather  new  pleasures  are 
extracted  from  the  sport  of  motoring  as 
a  result  of  the  increased  efficiency  de- 
veloped. Thus,  in  the  case  of  the  shock 
absorbers,  which  do  so  much  to  make 
riding  pleasant,  or  in  a  new  differential 
which  has  been  developed,  and  which 
equalizes  the  various  differences  of 
speed  and  strain  that  develop  in  the 
wheels  of  a  car  as  a  result  of  road  in- 
equalities, etc.  This  last-named  im- 
provement is  stated  by  competent  autho- 
rities to  represent  the  biggest  single 
development  of  the  industry  in  the  past 
five  years,  so  that  practically  every  car 
will  use  one,  and  as  a  result  of  manu- 
facturers' differences  there  is  no  possi- 
bility nf  its  beimr  placed  on  the  car  in 
the  initial  manufacture,  hut  will  be  soM 
separately    as   an    accessory     pure     and 
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simple.  The  installation  of  this  im- 
provement so  obviates  wear  and  tear  on 
a  car  and  so  adds  to  the  comfort  of 
riding  in  one  that  the  owner  of  every 
car  will  become  more  than  a  prospect 
for  a  sale — he  will  represent  a  very 
strong  possibility.  It  is  as  though  cars 
were  turned  out  from  the  factory  with 
only  three  wheels,  and  had  to  go  to 
dealers  for  the   fourth   wheel. 

A  new  departure  in  radiators  also 
represents  an  additional  opportunity  -to 
the  hardware  dealer  who  seeks  to  extend 
his  business. 

Importance  of  Good  Oil 

Motor  experts  state  that  75  per  cent, 
of  automobile  troubles  are  oil  troubles. 
In  other  words,  the  dealer  who  can 
secure  a  good  oil  to  handle  has  one  of 
the  chief  essentials  of  an  accessory 
trade,  one  that  should  serve  to  foster 
and  encourage  business  in  the  other 
less  necessary  lines. 

Recent  improvements  in  oil  refining 
have  served  to  direct  new  attention  to 
this  line  and  make  it  more  profitable. 

Another  new   line  is  the  wind   shield 


for  tonneaus  so  that  the  people  in  the 
rear  seats  may  be  protected  from  the 
wind  which  the  front  wind  shield  will 
not  keep  off  them.  Another  great  re- 
cent development  has  been  an  aluminum 
welding'  compound  which  has  revolu- 
tionized the  welding  of  some  metals  and 
which  is  certain  to  be  necessary  to  all 
owners  of  aluminum,  brass  and  copper 
articles. 

As  we  begin  to  devote  more  and  more 
of  our  time  and  money  to  dress  and  ap- 
pearances generally,  the  movement 
spreads  to  all  our  possessions  and  the 
automobile  is  particularly  susceptible. 
It  is  for  this  reason  that  greater 
variety  and  efficiency  has  developed  in 
the  wide  range  of  radiator  cements  and 
finishes,  varnishes  and  enamels,  soap  and 
polishes  and  pastes.  The  tins  are  made 
supremely  attractive,  even  more  so  than 
paint  tins,  and  offer  one  of  the  best  dis- 
play agencies  of  the  whole  line,  as  a 
result  of  their  very  attractive  labels. 
Most  of  this  line  can  be  used  and  is 
sold  for  use  in  a  great  variety  of 
articles   other  than   automobiles.      They 


are  as  staple  as  nails  and  are  as  neces- 
sary to  the  owner  of  harness  as  of 
autos.  Speaking  of  this  line  one  large 
jober  said:  "I  can't  get  this  stuff  in 
fast  enough.  I  buy  it  in  bunches  of 
from  one  to  three  dozen  gross,  and  yet 
I  can't  keep  it  in  stock.  It  is  such  a 
popular  shelf  line  that  the  dealers 
clamor  for  it." 

It  is  becoming  a  matter  of  more  vital 
importance  month  by  month  that  this 
immense  trade  which  still  continues  to 
grow  should  be  shared  by  the  hardware 
dealers.  It  is  so  tremendous  that  one 
branch  of  it,  the  accessories  for  Ford 
cars  alone  now  have  special  catalogues 
to  themselves  in  jobbers'  lists.  It  is 
not  meant  that  the  hardware  trade 
should  attempt  to  carry  all  of  these — 
but  they  can  carry  the  staples  of  the 
auto  trade,  such  as  spark  plugs  and 
those  of  both  auto  and  general  hardware 
trade,  such  as  the  varnishes  already 
mentioned  and  various  tools,  oils,  etc., 
common  to  both,  while  the  more  expen- 
sive articles  may  be  sold  from  cata- 
logue. 


Assortment  That  Can  Be  Secured  For  $100 


Quantity, 


1 
1 
1 

6 

III 
5 


Sale 

Articles.  Prices 

Tire    cover,    30    x    3y2    $2.00 

Pair    tire    chains,    30    x    3%    5.50 

Improved   tire   reliners,   30   x   3M: 3.50 

Inside  blowout  patches,  3%  and  4  in.  .  .80 

Inside   blowout    patch,    4    &    5    in .45 

Outside  blowout  patches,  3V4  &  4  in..  1.30 

Outside  blowout  patch,  4%  &  5  in. . .  .  .80 

Boxes    assorted    no-cement    patches..  .90 

Boxes    cementless    patches     1.00 

Tins    XA    pint    rubber    cement .45 

Tins   %    pint    rubber   cement    .50 

Tins    %    pint    vulcanizing    cement...  .40 

Tubes   tire    cut    filler    .90 

Vulcauizer    3.00 

Rolls   repair   gum .50 

Tire    gauges 2 .50 

llandphone    mechanical    horn     4.00 

Glaroscopes     1.40 

Electric    hand    lamp     1.35 

Spark     plugs     .....      7 .  20 

Spark     plug    cases     .70 

Boxes   Speedoline  tablets    2.00 

Comb,  grease  &  oil  guns    1.70 

Brass    oil    syringes     1.00 

Oil     cans     .40 

Oil     can     holders      .60 

Gasoline     hydrometers     .70 

Tins     body     polish     1.50 

Tin    mohair    dressing     .80 

Tin    mohair    cleaner    .00 

Tin   top  lining  dye    .60 

Tin   leather   dressing    .55 

Tin    black    cylinder    enamel     .80 

Tin    black    metal    finish     .50 

Tin     engine     enamel     .80 

Tins  radiator  compound    1 .80 

Tin    carbon     remover     1 .  60 

Gas  cleaning  brushes   .80 

Single   spoke   brush    .40 

Split   spoke  brush    .65 

De    Luxe    duster    .60 

Spark    pliig    brushes    -90 

Boxes    assorted    cotter    pins    1.50 

Boxes    lock    washers     1 .00 

Taper    pins     00 

Boxes  assorted  springs 1  .00 

Boxes    valve    grinding    compound     ...  1.80 

Atlas    valve    lifters    -90 

Micalite    goggles     (1    color) .50 

Micalite  goggles   (2  color)    .70 

Zylo     shell    goggles     -75 


3ost  to 

Dealer 

Quantity. 

$  1.50 

1 

3.50 

I 

2.40 

t 

.54 

1 

.30 

1 

1.00 

1 

.60 

1 

.70 

0 

.68 

1 

.30 

o 

.34 

1 

.30 

1 

.64 

•» 

2   05 

1 

.34 

5 

1.90 

6 

2.75 

8 

1.00 

4 

.90 

3.24 

•> 

.50 

.7 

1.50 

■  > 

1.00 

1 

.70 

1 

.28 

0 

.40 

3 

.46 

1.00 

4 

.60 

5 

.40 

.40 

., 

.35 

- 

.60 

.35 

.60 

12 

1.35 

1.20 

.50 

.25 

.55 

.45 
.72 

6 

1.00 

I 

.60 

.60 

1 

4 
4 

.60 

1.14 

.64 

.35 

.50 

.55 

Articles. 

Zylo   shell   goggles    (regular)    ... 

Zylo    shell    goggles    (large)    

All     Won    motor    goggles     

Motor    goggles     (large)     

Motor    goggles    with    shield     . . . 

3-In-l     tire     tool     

Hear  end   tire   holder  for   Fords 

Exl  aust    deflectors    

Tool    box     (22     x    9    x    7) 

Improved     screw    jacks     

Evenlite     for     Fords     

Exhaust    whistle     

1  ord    special    clocks    

Steering    wheel    clock     

Sets   rubber    pedal    grips    

Kobe   rails   for    Fords    

Ford    spark    plugs     

Ford   priming  sparg    plugs    

Improved  muffler  cutout    

Muffler    cutouts    

Clutch    releases  

Foot   accelerators    . .'     

Auxiliary    radius    rod     

Hear     axle     truss     

Steering    rod    anti    rattlers     .... 

Radius    rod    anti    rattlers     

Sets    brake    rod    supports     

Sets  heavy  duty  hubs  caps    

IJouble  fan  belts  for   Fords    .... 

Front    license    brackets     

Rear     license     brackets     

(rankcase    oil    gauges     

Improved  dash  oil  gauge   

tirease  &   oil   guns  for    Ford    .  .  . 

Brass  grease  cups    

Ford     inlet    hose     

Ford     outlet     hose     

Wire    assemblies    for     Fords,     1912-14 
Wiring   assemblies   for    Fords,   1915-10 

Valve   spring  lifters    

Valve     grinding     tools     

Adjustable  wheel  puller    

New  type  wheel  puller    

Engine  gasket  sets  for  F'ords  . . . 

Felt    washer    set    for    Fords 

utomatic  starting  crank  holders 

Crank     holders,     leather      

Triple    end    cyl.    head    wrenches 


Sale 

Cost  to 

Prices. 

Dealer 

.65 

.45 

.90 

.65 

1.00 

.75 

1.35 

1.00 

1.25 

.90 

1.50 

.45 

3.25 

2.25 

1.20 

.90 

2.50 

1.60 

1.90 

1.00 

3.50 

3.00 

2.50 

1.75 

4.50 

3.30 

3.50 

2.25 

1.85 

1.35 

3.60 

2.40 

4.80 

2.00 

1.00 

2.60 

1.50 

1.00 

2.00 

1.30 

.80 

.50 

2.00 

1.40 

4.00 

2.00 

1.50 

1.05 

1.80 

.95 

1.05 

.60 

1.00 

.70 

1.60 

1.08 

1.50 

.95 

.60 

.40 

.60 

.40 

1.00 

.80 

1.15 

.80 

.70 

.56 

1.44 

1.10 

.96 

.75 

1.08 

.80 

1          2.00 

1.50 

i          2 .  20 

1.64 

.80 

.60 

1.80 

1.20 

.90 

.50 

.60 

.35 

1.00 

.80 

.75 

.55 

.80 

.64 

.80 

.60 

.90 

.66 

$150.08 

$100.00 

The  above  gives  an  excellent  idea  of  the  amount  of  stock  a  merchant  can  purchase  on  an  outlay  of  $100.    Selling  prices 

are  also  shown. 


24 


July  29,  1916. 


An  Old  Customs'  Ruling  Revived 

Importers  Are  Confronted  by  an  Old  But  Practically   Unknown  Duty  Regulation- 
Duty  to  be  Calculated  on  Market  Price  at   Time  of  Exportation— The 
Situation  Discussed  With  Several  Importers. 

To  importers  the  following  article  will  be  interesting.  It  deals  with  a  situation 
which  has  recently  arisen  in  regard  to  the  matter  of  duty  upon  commodities  coming  from 
other  countries  into  Canada.  The  ruling  is  not  a  new  one,  but  it  has  not  been  rigidly 
enforced  for  some  years.  Now,  however,  it  is  being  carried  out,  and  this  at  the  worst 
time  for  all  who  import  goods,  inasmuch  as  goods  are  advancing  in  price  rapidly,  some- 
times, indeed,  overnight.  The  regulation  referred  to  bases  duty  charges  on  the  value  in 
the  country  of  exportation  —  at  the  time  of  shipping  the  goods.  The  Hardware 
Association,  Grocers'  Guild  and  Dry  Goods  Association,  all  of  Montreal,  have  been  called 
to  a  meeting  convened  by  the  Board  of  Trade  in  that  city  to  discuss  the  regulation,  Meav,- 
while  the  following  explanation  will  show  to  importers,  wholesalers  and  retailers  the 

reason  why  duty  charges  at  the  present  time  may  be  larger  than  the  importer  supposes 

Editor's  Note. 


MONTREAL  —  (Special)  —  Staff 
'Correspondence.  —  A  Montreal 
manufacturer  of  shirts  bought 
some  material  in  New  York  some  weeks 
ago  at  9V2c  a  yard.  This  material  has 
since  advanced  2c  in  value.  He  received 
the  goods  last  week  after  paying  a  duty 
that  was  based  on  the  present  valuation 
of  ll%c  a  yard. 

Naturally  he  was  surprised.  The 
printed  slip  that  he  received  early  in 
the  week  notifying  him  that  he  must 
pay  duties  that  were  based  on  a  present 
valuation  of  the  goods  was  the  first 
knowledge  he  had  of  the  bare  possibility 
that  duty  would  be  on  such  a  basis.  So' 
he,  like  scores  of  others  who  have  just 
made  this  discovery,  is  besieging  Ot- 
tawa with  letters  of  protest.  Mean- 
while the  ruling  is  being  mercilessly  en- 
forced in  Montreal  on  imports  of  every 
description  and  raising  the  costs  there 
in  proportion  as  the  goods  have  ad- 
vanced in  value  since  importers  ordered. 

This  Is  the  Ruling 

Section  40  of  the  Customs  Act  sets 
forth  what  factors  shall  determine  the 
amount  of  duty  on  goods  imported  in- 
to Canada.  It  reads  thus:  "When- 
ever any  duty  ad  valorem  is  imposed 
on  any  goods  imported  into  Canada,  the 
value  for  duty  shall  be  the  fair  market 
value  thereof,  when  sold  for  home  con- 
sumption in  the  principal  markets  of 
the  country  whence  and  at  the  time 
when  the  same  were  exported  directly 
into  Canada."  The  words  "and  at  the 
time"  represent  the  rub  of  the  whole 
case  at  a  time  like  this  when  prices  are 
advancing  overnight. 

The  full  effect  of  the  order  is  just  be- 


(M) — Specimen  form  of  Invoice  approved  by  Canadian 

Customs  (January,  1910)  for  goods  sold  by  Exporter 

prior  to  shipment 


(Place  and   date) 


Invoice  of 
by 

from 
to  be  shipped  from 


purchased 


of 
of 


per 


Marks    and 
Numbers 

on 
Packages. 

QUANTITIES  AND 
DESCRIPTION    OF    GOODS. 

Fair   market 
value   as   sold 
for    home   con- 
sumption    at 
time   shipped. 

Selling  price  to  the 

Purchaser   In 

Canada. 

t7f 

VlTMlTlt. 

ginning  to  be  felt  and  in  many  cases  its 
very  existence  is  unknown,  but  its  gen- 
eral application  is  due  to  greatly  in- 
creased costs  of  goods  in  all  lines.  The 
worst  feature  of  the  case  from  the  im- 
porter's standpoint  is  the  uncertainty 
of  it.  When  he  buys  the  goods  at  a  cer- 
tain price  he  naturally  cannot  foretell 
the  extent  of  probable  advances,  yet 
under  this  ruling  the  extent  of  them 
will  influence  the  duty  he  pays  which 
for  this  reason  he  cannot  determine  un- 
til  the  goods     are     in     his  warehouse. 


(4)  That  the  said  Invoice  also  exhibits  the  fair  market  value  of  the  said  goods  at 
the  time  and  place  of  their  direct  exportation  to  Canada  and  as  when  sold  at  the 
same  time  and  place  in  like  quantity  and  condition  for  home  consumption,  in  the 
principal  markets  of  the  country  whence  exported  directly  to  Canada,  without  any 
discount  or  deduction  for  cash,  or  on  account  of  any  drawback  or  bounty,  or  on 
account  of  any  royalty  actually  payable  thereon  or  payable  thereon  when  sold  for 
home  consumption  but  not  payable  when  exported,  or  on  account  of  the  exportation 
thereof  or  for  any  special  consideration  whatever; 


Aside  from  the  question  of  added  costs 
it  induces  an  element  of  extra  specula- 
tion and  makes  the  selling  of  goods  on 
samples  based  on  orders  lying  in  an- 
other country  an  extremely  hazardous 
operation. 

Not  a  New  Ruling 

R.  S.  White,  collector  of  customs  for 
Montreal  says:  "Importers  labor  un- 
der a  missapprehension  in  supposing 
this  to  be  a  new  ruling  of  the  depart- 
ment. It  is  not  even  a  new  application 
of  an  old  ruling.  This  fact  should  be 
emphasized  most  strongly  in  order  that 
importers  will  not  suppose  that  they 
are  being  taken  advantage  of.  This  law 
has  been  in  force  for  upwards  of  forty 
years  in  Canada.  A  similar  one  is  in 
force  in  the  United  States.  Its  change 
would  probably  require  an  Act  of  Par- 
liament, and  presumably  is  a  matter  for 
the    Canadian    Manufacturers'    Associa- 


-Fnlv  29,  1916. 


HARDWARE    AND    METAL 


25 


tion  rather  than  one  for  individual  pro- 
test. At  least  it  is  law  and  the  servants 
of  the  law  must  enforce  it  even  though 
in  some  cases  it  works  hardships  on  in- 
dividuals. 

"The  ruling  is  also  given  prominence 
in  the  manifest  which  is  signed  by  every 
exporter  on  shipping  the  goods  and 
which  states  in  section  4,  that  the  in- 
voice upon  which  the  duty  is  based 
'exhibits  the  fair  market  value  of  the 
said  goods  at  the  time  and  place  of  their 
direct  exportation  to  Canada.'  ' 

Apparently  this  clause  as  well  as  the 
section  40  ruling,  has  been  overlooked 
by  importers  in  the  past  simply  because 
normal  ante  bellum  trade  did  not  de- 
velop the  large  price  advances  that 
would  bring  this  ruling  into  unfavor- 
able prominence.  At  least  no  com- 
plaints were  received  in  the  past. 

Presumably  the  ruling  has  always 
been  in  effect  but  as  long  as  things  went 
along  without  undue  change  there  was 
no  hardship  felt.  Things  are  abnormal 
now  and  have  brought  this  feature  into 
sharp  relief.  Some  articles  have  been 
received  here  that  have  advanced  400 
per  cent,  within  the  terms  of  this  law. 
Dry  goods  that  were  sold  on  samples 
are  received  six  or  eight  months  after 
purchase  in  the  States  and  subjected  to 
duties  based  on  any  advances  that  have 
occurred  since  the  purchase.  The  prin- 
cipal lines  affected  so  far  have  been 
drugs,  chemicals  and  dye  stuffs  but  the 
regulation  embraces  everything,  hard- 
ware and  metals,  dry  goods,  foodstuffs. 
etc. 

The  Other  Side 

"One  answer  to  the  present  com- 
plaint is  the  assurance  that  prices  can- 
not always  go  up  and  when  they  decline 
as  it  is  expected  they  will  the  duty  will 
react  in  the  same  direction  thus  giving 
importers  the  benefit  of  the  lower  value. 
Thus  if  goods  whicb  are  bought  at  $1 
advance  to  $1.50  between  date  of  pur- 
chase and  arrival  in  this  country,  the 
duty  must  be  collected  on  the  later 
valuation;  equally  if  they  decline  to  50c 
the  same  rule  holds  true.  It  is  simply 
making  the  date  of  shipment  and  not 
that  of  purchase  supreme  in  duty 
valuation.  The  law  is  an  old  one  and 
was  presumably  meant  to  provide  some 
measure  of  protection  to  'Canadian 
manufacturers  and  importers  against 
speculation.  As  such  it  has  long  been 
an  integral  part  of  the  customs  authori- 
ties' calculations  and  in  no  way  reo- 
resents  any  ;new  departure  on  the'ir 
part. 

"The  special  duty  popularly  known 
as  the  dumping  clause  which  has  been 
in  operation  since  1907,  represents  a 
similar  provision  for  the  protection  of 
Canadian  trade.  This  clause  prevents 
the  slaughtering  of  foreign  goods  on 
the  Canadian  market  to  the  detriment 
of  Canadian  manufacturers  bv  firms 
that  are  faced  bv  an  overloaded  market 


in  their  own  country,  which  they  are 
averse  to  disturbing  by  cutting  prices. 
It  applies  only  to  foreign  goods  similar 
to  those  made  in  Canada,  and  is  meant 
as  an  added  protection  to  Canadian  in- 
dustries— not  as  a  source  of  revenue. 

Under  this  clause  if  goods  of  a  class 
or  kind  made  in  Canada  are  sold  to  the 
Canadian  buyer  at  more  than  5  per 
cent,  less  than  the  market  price  in  the 
country  of  export,  the  difference  be- 
tween the  two  prices  up  to  a  maximum 
of  15  per  cent,  of  the  home  market 
value  is  collected  as  a  special  customs 
duty. 

Thus    if    an    American    manufacturer 


wished  to  dispose  of  a  quantity  of  goods 
that  brought  $1  on  the  New  York  mar- 
ket, he  might  under  stress  of  home  con- 
ditions sell  the  goods  in  Canada  for  85c, 
thus  demoralizing  the  Canadian  manu- 
facturers' trade.  If  the  original  duty 
had  been  35  per  cent,  on  this  article 
the  ruling  just  described  would  increase 
it  by  15  per  cent.,  making  it  50  per 
cent.  On  the  other  hand  if  the  differ- 
ence between  the  home  market  and  the 
selling  price  to  the  purchaser  in  Canada 
has  been  caused  by  an  advance  in  the 
home  market  price  between  the  date  of 
purchase  and  shipment  this  dumping 
clause  does  not  apply. 


Labor  Will  Not  Work 

Federal  Reserve  Agents  Present  Startling  Report — State  That  Labor 
Not  Work  Despite  High  Wages — Another  View  of  the 
Situation. 


Will 


AODORiDIN'G  to  a  report  from 
Philadelphia  in  the  Journal  of 
Commerce  and  Commercial,  an 
unprecedented  economic  situation  in  the 
United  States,  which  is  causing  grave 
economic  loss,  threatening  the  progress 
of  American  business  and  preventing 
this  country  from  competing  for  the 
world's  trade,  has  been  disclosed  by  .an 
investigation  just  completed  by  Federal 
Reserve  agents  of  the  Philadelphia  dis- 
trict. 

From  replies  received  from  letters  ad- 
dressed to  hundreds  of  the  largest  manu- 
facturers east  of  Chicago  and  north  of 
Maryland,  the  conclusion  is  drawn  by 
the  Federal  Reserve  aaents  that  the  onus 
for  the  existing,  startling  state  of  busi- 
ness rests  squarely  on  the  shoulders  of 
labor,  which  has  decreased  efficiency  at 
the  very  time  when  a  maximum  effort 
was  necessary. 

Curtailment  -of  production  has  follow- 
ed of  necessity  from  the  attitude  of 
labor.  Workmen  are  reducing  the  week's 
work  to  four  or  five  instead  of  six  days. 
Absences  are  being  taken  whenever  de- 
sired regardless  of  the  effect  on  produc- 
tion. In  the  face  of  a  higher  waee  and 
a  shorter  day,  workmen  are  seeminsdv 
content  to  average  the  previous  rate  of 
wa°-e. 

With  a  large  increase  in  the  cost  of 
raw  material,  an  increase  in  wa°es.  a 
shortening  of  the  laboring  day  and  a 
constant  overhead  increase,  manufac- 
turers have  stated  with  the  utmost 
^frankness  that  th^v  are  raoidlv  'ap- 
proaching the  point  where  they  must 
perforce  close  their  plants. 

The  investigation  wasbe°'un  with  little 
suspicion  that  the  conditions  it  misht 
disclose  would  prove  so  startling.  Everv 
representative  firm  in  Pennsylvania  and 
many  in  nearby  states  was  requested  to 
comment    fully    on    the   labor   situation. 


More  than  97  per  cent,  of  the  firms  so 
addressed  complied  with  the  request. 
The  conclusions  drawn  from  the  letters 
by  Federal  Reserve  Agent  Richard  L. 
Austin  are  set  forth  briefly  in  his  report 
to  the  Federal  Government: 

"There  is  universal  complaint  that  as 
wages  are  increased  a  large  class  of 
wage-earners  become  less  productive, 
and  the  failure  of  industrial  plants  to 
make  sufficient  or  reasonable  output  is 
preventing  the  realization  of  much,  if 
any,  profit  from  operations.  The  atti- 
tude of  such  waue-earners  is  disappoint- 
ing. Instead  of  taking  advantage  of  the 
present  wonderful  opportunity  to  make 
lar°e  earnings,  they  are  apparently  not 
netting  much  more  than  formerly,  when 
was-es  were  much  lower;  the  cost  of  liv- 
ing for  them,  as  for  others,  is  much  high- 
er, and  the  whole  country  is  suffering'  a 
great  economic  loss  through  the  failure 
of  our  industrial  establishments  to  oro- 
duce  the  volume  of  goods  for  which  there- 
is  at  present  so  great  a  demand." 

The  letters  from  which  the  following 
extracts  are  taken  are  from  firms  of  na- 
tional, and  for  the  most  part  interna- 
tional, reputation. 

One  of  the  largest  s^eel  companies  in 
Pennsylvania  writes:  "Every  increase 
in  wages  granted  has  been  followed  by  a 
decrease  in  efficiency  on  the  part  of  our 
employees,  so  that  the  actual  increase  in 
labor  cost  to  us  is  greater  than  that 
stated  above  (37  per  cent.).  The  matter 
is  so  serious  that  there  is  but  one  thing 
to  do,  and  that  is  to  close  the  plants 
until  such  time  as  labor  conditions  ar^ 
more  settled." 

Another  writes:  "Not  only  have  rates 
gone  up,  but  the  efficiency  of  labor  has 
gone  down." 

A  steel  company  of  national  standing 
writes:  "It  is  not  so  much  that  the  men 
(Continued  on  page  37.) 
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Alberta  R.M.  A.  Convention  Postponed 


Interesting  Matter  to  be  Taken  Up  at  Dominion  Board  Meeting  Early  in  August- 
Provinces,  Except  One  to  be  Represented  —  Why  Alberta  Convention 

Was  Postponed. 


-All 


THE  third  annual  Convention  of 
the  Alberta  Branch  of  the  Retail 
Merchants'  Association,  which  in 
the  ordinary  way  would  have  been  held 
in  Calgary,  Altav  in  May  last,  was 
postponed  indefinitely,  and  will  probably 
be  held  during-  the  fall. 

The  reason  for  this  is  said  to  be  on 
account  of  the  organizers  selling-  stock 
in  the  Canada  Supply  Co.,  to  the  Al- 
berta merchants.  It  was  thought  that  by 
postponing'  the  convention  the  organ- 
izers would  have  time  to  canvass  muc'i 
more  of  the  Province,  and  therefore, 
there  would  be  a  large  attendance  at  the 
shareholders'  meeting  during  the  con- 
vention, and  that  much  more  weight 
would  be  added  towards  the  success  of 
the  enterprise.  This  also  will  tend  to  in- 
crease the  numlber  of  Delegates  present. 

According  to  E.  M.  Trowern,  secre- 
tary of  the  Dominion  Board  of  the  R. 
M.  A.,  the  Dominion  Board  has  not 
authorized  sales  of  stock  fay  association 
organizers.  The  matter,  Mr.  Trowern 
stated,  will  be  threshed  out  at  the  Do- 
minion Board  meeting  to  be  held  at 
Winnipeg  on  Aug.  8-9-10.  The  matter  is 
one  in  which  Western  retail  merchants 
are  deeply  concerned  and  the  outcome 
of  the  meeting  will  be  awaited  with  in- 
terest. 

Eleventh  Convention  of  Dominion  Board 
The  Eleventh  Annual  Convention  of 
the  Retail  Merchants'  Association  of 
Canada,  Incorporated  Dominion  Board, 
will  be  held  in  the  Fort  Garry  Hotel, 
Winnipeg,  Manitoba,  on  August  8,  9,  10. 

Some  of  the  questions  that  will  come 
before  the  members  for  consideration: 

(1) — The    President's    address. 

(2) — The  Secretary,  the  Treasurer  and 
the  Auditor's  report. 

(3) — The  Selection  of  Officers  for  the 
coming  year.      t 

(4)— Receiving  reports  from  the 
various  Provincial  Boards  as  to  their 
progress  and  their  financial  standing. 

(5) — Receiving  and  considering  some 
important  proposed  amendments  to  the 
Constitution     . 

(6) — 'Considering  the  question  of  the 
best  way  to  secure  more  members  and 
to  hold  those  who  are  members. 

(7) — The  publication  of  literature  so 
as  to  keep  the  members  all  over  Canada 
properly  informed  as  to  what  the  As- 
sociation is  doing  and  has  done. 

(8) — 'Considering  the  un-desirability 
of  our  Association  taking  any  part  in  ad- 
vocating or  promoting  the  sale  of  mer- 


chandise   or    becoming    associated    with 
any  form  of  buying  Syndicates. 

(9) — Confirming  the  necessity  of  ab- 
solute uniformity  throughout  Canada, 
by  every  Provincial  Board,  Branch  or 
Section  of  our  Association  when  the 
principles  for  which  our  Association 
stands  are  either  published  or  expressed. 

M.   O.   Houses  and  Parcels  Post 

It  is  stated  that  one  of  the  most  im- 
portant subjects  to  be  taken  up  hy  the 
Dominion  Board  will  be  (No.  10.)  con- 
sideration of  a  paper  to  be  read  by  the 
Secretary  of  the  Dominion  Board  on 
"Illegitimate  Mail  Order  Houses  and 
Parcels  Post."  The  contents  of  the 
paper  have  not  been  divulged,  but  it  is 
expected  that  the  matter  will  be  dis- 
cussed at  all  angles  at  the  board  meet- 
ing. 

False  Advertisers. 

(11) — Considering  the  advisability  of 
adopting  some  uniform  plan  to  be  under- 
taken by  the  Dominion  Board  for  prose- 
cuting those  who  falsely  advertise,  and 
those  who  violate  the  Trading  Stamp 
Act  or  any  Act  that  interferes  with 
the  operations  of  legitimate  merchandis- 
ing. 

(12) — The  adoption  of  a  model  Price 
Maintenance  Contract  Plan  as  a  means 
of  preventing  illegitimate  price  cutting. 

Stop   Wholesalers   Selling  Direct. 

(13) — Submitting  proposals  for  the 
approval  of  the  Board  to  prevent  whole- 
salers from  selling  goods  direct  to  our 
customers,  and  having  the  same  put  in- 
to operation. 

(14) — Submitting  proposals  for  the 
approval  of  the  Board  to  ascertain  the 
Trading  Policy   of  Manufacturers. 

Community  Development 

(15) — Consideration  of  the  adoption 
of  a  practical  plan  which  can  be  suc- 
cessfully operated  throughout  Canada 
for  "Community  Development,"  and 
which  will  also  enable  the  public  to 
know  what  our  Association  stands  for. 

(16) — The  adoption  of  a  permanent 
Trade  Mark  for  the  Association  which 
will  be  submitted  to  the  meeting  for 
their  approval  for  the  purpose  of  pub- 
licity. 

(17) — The  Consideration  of  the  best 
method  of  taking  care  of  the  specific 
work  of  the  Various  Trade  Sections  of 
our  Association,  so  as  to  give  them  the 
service  they  require  and  prevent  the 
overlapping  and  duplication  that  is  at- 


tempted by  single  line  Associations. 

(18)   —  Receiving     reports     on     the 
"Credit    Reporting    Department,"    and 
making  suggestions  for  its  improvement 
as  well  as  making  recommendations  re- 
garding Collecting  Agencies. 
Freight     Adjusting     Under     Dominion 
Board 
(19) — Considering  a  plan  of  "Freight 
Adjusting    and    claims      on    goods    gone 
astray    or   damaged"    that    will    operate 
under   the   direction   of   the     Dominion 
Board  throughout  Canada. 

(20) — Making  provisions  whereby  the 
Executive  Officers  of  the  Dominion 
Board  can  put  into  operation  the  reso- 
lutions adopted  by  the  Board,  by  hav- 
ing sufficient  funds  to  carry  on  the  of- 
fice work  properly  and  to  keep  in  closer 
touch  with  the  work  of  the  Provincial 
Boards  both  by  Correspondence  and  by 
personal  visits. 

(21) — The  consideration  of  other  im- 
portant resolutions  that  will  be  forward- 
ed by   various  Provincial  Boards. 


CHANGE  IN  SET  SCREWS 

According  to  Hardware  Age  the  Na- 
tional-Acme Mfg.  Company,  Cleveland, 
Ohio,  in  respect  to  the  size  of  head  on 
set  screws,  has  adopted  a  standard  in 
accordance  with  the  following  formula: 

The  height  of  head  shall  be  equal  to 
three-fourths  of  the  diameter  of  the 
body.  These  dimensions  will  be  used  for 
all  sizes  of  set  screws  carried  as  stand- 
ard stock.  However,  until  1917,  either 
the  old  or  revised  style  of  heads  may  be 
considered  regular  and  will  be  furnished 
at  standard  prices.  The  company's 
present  stock  of  set  screws  will  be  re- 
placed by  the  revised  style  as  rapidly  as 
possible.  It  is  believed,  in  view  of  the 
present  reduced  condition  of  stocks,  that 
the  change  will  not  work  a  hardship. 

It  is  the  company's  intention  also  to 
issue  a  circular  urging  the  adoption  and 
use  of  the  U.S.  Standard  thread  on  cap 
and  set  screws  and  a  virtual  elimination 
of  the  V-thread. 

Inquiries  made  by  Hardware  and 
Metal  at  the  Canadian  plant,  the  Na- 
tional-Acme Manufacturing  Co.,  elicited 
the  information  that  at  the  present  time 
the  Canadian  Company  is  not  -consider- 
ing any  change  in  the  manufacture  of 
set  screws.  It  is  possible,  however, 
that  at  a  later  date,  they  will  decide  to 
adopt  the  new  standards  which  the  man- 
ufacturers of  the  United  States  are 
now   using. 
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ON  THE  WATCH  TOWER 
•HEN  the  name  of  J.  Wesley  Allison  first  became 
prominent  in  connection  with  the  fuse  contract 
investigations,  "Hardware  and  Metal"  took  occasion  to 
review  the  records  of  some  of  his  past  company  flotations. 
It  was  pointed  out  that  these  flotations  were  invariably 
unsuccessful.  This  attitude  was  in  line  with  the  policy  of 
"Hardware  and  Metal"  from  the  time  J.  Wesley  Allison 
was  prominently  before  the  people  ten  years  ago  in  con- 
nection with  the  organization  of  the  Canadian  Tin  Plate 
and  Sheet  Steel  Company  at  Morrisburg. 

"Hardware  and  Metal"  opposed  this  latter  project  on 
the  ground  that  previous  transactions  he  had  undertaken 
were  unsuccessful.  These  companies  that  had  failed  under 
his  direction  were  named,  among  them  being  the  Eastern 
Trust  Company,  of  New  York,  and  the  Philadelphia  Steel 
and  Iron  Company. 

The  attitude  of  "Hardware  and  Metal"  has  been  con- 
sistent in  setting  forth  the  record  of  Col.  Allison.  A  public 
service  was  rendered  which  no  other  paper  at  the  time  had 
the  courage  or  perspicacity  to  undertake.  It  was  of  the 
opinion  that  companies  of  J.  Wesley  Allison's  creation 
were  not  desirable'  ones.  In  handing  down  their  report  on 
the  investigations  in  respect  to  J.  Wesley  Allison's  con- 
nection with  the  fuse  contracts,  the  Duff-Meredith  com- 
mission summed  up  their  finding,  saying: 

"After  having  given  the  matter  our  greatest  considera- 
tion, we  are  compelled  to  the  conclusion  that  Allison's 
explanation  cannot  be  accepted,  and  to  find  that  while 
professing  to  be  acting  as  the  friend  of  General  Hughes 
and  to  be  doing  what  he  did  solely  out  of  friendship  for 
him,  and  without  any  expectation  or  intention  of  receiving 
any  remuneration  for  his  services,  Allison  was  instru- 
mental in  bringing  about  a  contract  in  which,  through  his 
agreement  with  Yoakum  of  February,  1915,  he  was  pe- 
cuniarily interested,  with  the  knowledge  that  he  would  be 
entitled  to  share  equally  with  Yoakum  in  any  benefit  that 
Yoakum  might  receive,  either  by  way  of  commission  or 
otherwise.  We  have  only  to  add  that  if  we  had  come  to  a 
different  conclusion  and  had  accepted  Allison's  statement, 
we  would  have  been  bound  to  say  that  his  conduct  in  tak- 
ing the  benefit  of  the  agreement  as  to  the  commission  and 
accepting  a  right  share  in  it  equally  with  Yoakum,  without 
informing  General  Hughes  and  the  Shell  Committee  and 
obtaining  their  consent  could  not  be  either  justified  or 
excused." 


SHEFFIELD'S  A  WAKENING 

SHEFFIELD    cutlery    manufacturers   are' beginning    to 

^  realize  more  than  ever  before  the  character  and  aims 
of  German  competition,  according  to  the  "British  Manu- 
facturer," a  British  trade  journal.  Mr.  Walter  Tyzack, 
ex-president  of  the  Cutlery  Manufacturers '  Association  is 
credited  in  the  journal  with  having  stated  that  in  another 
ten  years  Germany  would  have  captured  the  cutlery  trade. 
Sheffield  has  for  so  long  been  regarded  as  the  cutlery 
centre  of  the  world,  and  its  fame  for  excellent  goods  has 
become  so  great,  that  any  suggestion  before  the  war,  that 
it  would  lose  its  supremacy  was  not  regarded  seriously. 

In  trade,  so  far  as  Germany  is  concerned  the  end  justi- 
fies the  means.  German  manufacturers  have  been  un- 
scrupulous enough  to  copy  and  reproduce  English  trade 
marks,  and  trade  names.     In  some  cases  they  have  even 


used  the  actual  coloring  and  wording  in  English,  on  the 
labels. 

These  tactics  misled  many  foreign  buyers  and  in  Eng- 
land the  competition  was  beginning  to  assume  serious  pro- 
portions. But,  dishonest  as  the  Germans  have  been,  it  is 
pointed  out  in  the  British  Manufacturer,  that  it  would  be 
unwise  for  the  Sheffield  manufacturers  to  disguise  their 
own  deficiencies.  No  one  doubts  the  skill  of  the  Sheffield 
cutler.  The  excellence  of  his  product  is  realized  through- 
out the  world.  The  failure,  however,  to  appreciate  the 
value  of  modern  methods,  particularly  in  regard  to  the 
users  of  machinery,  has  helped  to  give  the  German  rival 
an  advantage.  It  is  also  said  that  the  trade  needs  organ- 
ization among  manufacturers. 

Some  of  the  greatest  difficulties  with  regard  to  the 
cutlery  trade  have  been  caused  by  the  restrictions  of 
trade  unions.  The  men  have  always  shown  hostility  to- 
wards the  introduction  of  new  machinery.  They  fear  it 
would  displace  labor.  They  do  not  appear  to  have  realized 
that  the  introduction  of  machinery  would  greatly  increase 
production,  and  make  better  all  round  conditions  for  the 
workmen. 

The  Germans  have  not  had  the  troublesome  labor  situ- 
ation to  face.  They  have  developed  and  welcomed  labor- 
saving  machines  which  greatly  increase  the  output  and 
reduce  the  cost  of  production.  This  is  responsible  to  some 
extent,  at  least,  for  the  great  inroads  the  Germans  were 
able  to  make  in  the  cutlery  trade,  prior  to  the  war. 

Tf  conditions  in  Sheffield  are  as  bad  as  claimed  by 
English  papers,  it  is  hoped  that  a  little  more  of  the  get- 
together  spirit  will  become  prevalent,  and  that  joint 
meetings  of  employers  and  employees  will  be  held  in  an 
endeavor  to  clear  up  the  present  misunderstandings.  It  is 
said  that  the  war  has  brought  the  manufacturers  closer 
together  and  a  better  feeling  now  exists.  The  labor  men 
have  stated  that  they  will  co-operate  in  any  movement  to 
further  the  interests  of  the  trade.  The  markets  of  the 
world  are  awaiting  the  Sheffield  cutler. 


AN  IMPORTANT  MEETING 

ELSEWHERE  in  this  issue  appears  the  program  for  the 
eleventh  annual  meeting  of  the  Dominion  Board  of 
Retail  Merchants'  Association  of  Canada.  It  will  be  the 
first  convention  of  the  Board  at  which  all  the  provinces  of 
Canada,  excepting  one,  will  be  represented  on  the  Domin- 
ion Board.  A  study  of  the  program  indicates  that  many 
matters  of  vital  interest  to  the  retailers  of  Canada  will  be 
taken  up  and  discussed.  The  problems  of  the  Canadian 
retailers  are  varied  and  many.  The  Retail  Merchants' 
Association  has  accomplished  a  great  deal  of  good  in  the 
past.  There  is  an  abundance  of  work  yet  to  be  done  and 
it  is  only  by  co-operation  and  hard  work  that  the  retailers 
will  accomplish  what  they  desire. 

If  outside  rumors  count  for  anything  the  coming  board 
meeting  will  be  one  of  the  warmest  in  the  history  of  the 
Association  and  the  outcome  will  he  awaited  with  interest 
by  branches  of  several  trades. 


BIG  MARKET  FOR  LANTERNS 

According  to  the  weekly  bulletin  of  the  Trade  and 
Commerce  Department  a  tremendous  market,  amounting 
annually  to  $1,300,000,  exists  in  India  for  lamps  and  lan- 
terns. One  United  States  firm,  the  report  states,  now  does 
nearly  one-half  of  the  business,  selling  tin  lanterns  in 
normal  times  at  $4.36  per  dozen,  brassed  lanterns  at  $5.04 
per  dozen  wholesale. 
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London  Hardware  Men  Hold  Picnic 

Retail  Hardware  Salesmen  at  London,  Ont.,  Hold  First  Annual  Picnic — An  Excellent 

Program  of  Sports — Ran  Special  Train  and  Had  a 

Band  in  Attendance 


THERE  was  fun  galore  at  the  first 
annual  London  Retail  Hardware 
Salesmen's  picnic,  held  on  Wed- 
nesday afternoon.  It  was  a  huge 
success.  Between  three  and  fsur 
hundred  salesmen,  proprietors,  trav- 
elers and  their  friends  were  in  at- 
tendance. The  hardwaremen  had  made 
provision  for  a  special  train,  and  the 
1st.  Hussar's  Band.  A  procession  was 
formed  on  the  Market  Square  and  pro- 
ceeded to  the  London  &  Lake  Erie  Elec- 
tric Railway  depot,  where  ithe  special 
train  was  in  readiness  to  convey  the 
pieknickers  to  Pt.  Stanley,  the  favorite 
lake  resort  of  Londoners.  Attrac- 
tive badges  had  been  provided  for  all 
those  taking  part.  The  hardwaremen 's 
outing  outshone  all  other  events  of  the 
day.  The  citizens  of  London  were  made 
aware  of  the  fact  that  the  hardwaremen 
can  do  things  on  a  big  scale.  The  best 
of  good  fellowship  prevailed.  The  re- 
tail hardwaremen  and  the  salesmen  from 
the  various  stores  became  better  ac- 
quainted. The  picnic  was  the  climax  of 
a  growing  feeling  of  friendship  and  co- 
operation which  has  been  percolating 
through  the  hardware  trade  of  London 
for  some  months   past. 

It  was  said  at  one  time  that  business 


is  like  war.  It  may  have  been  at  one 
time,  but  there  has  been  a  change  dur- 
ing recent  years.  War  means  eventually 
deception  and  destruction.  Modern  busi- 
ness means  co-operation.  London  hard- 
waremen are  now  meeting  in  local  con- 
ventions and  they  have  made  a  success  of 
their  first  picnic.  It  has  been  proven  to 
their  satisfaction  that  business  thrives 
best  in  an  atmosphere  of  courtesy  and 
mutual  help. 

Handsome  Prizes 

It  is  doubtful  if  there  has  ever  been 
an  event  held  in  London  at  which  more 
attractive  prizes  were  offered.  All  the 
events  were  keenly  contested.  The  sports 
were  held  on  Invererie  Heights,  a  beau- 
tiful spot  overlooking  Lake  Erie.  Fol- 
lowing the  sports'  program,  a  splendid 
lunch  was  served  by  a  London  caterer, 
who  was  engaged  by  the  hardwaremen 
for  the  occasion.  Many  of  the  pieknick- 
ers took  occasion  to  have  a  dip  in  Lake 
Erie  during  the  evening.  A  number  at- 
tended dances  while  others  patronized 
various  amusement  features. 

Sports  Keenly   Contested 

The  three-legged  race  for  men  was  a 
keen   contest.  Principally  it  was  a  con- 


test to  see  which  fellow  would  get  his 
toes  stepped  on  the  most  number  of 
times.  For  the  two  feet  tied  together 
took  turns  in  being  uppermost.  There 
were  no  coim-feet  present  in  this  race. 

The  blind  pig  race  for  men  and 
ladies  resulted  in  a  blind  scramble  for 
the  home  tape.  The  men  who  were 
driven  blindfolded  by  a  string  to  one 
leg  in  the  hands  of  a  lady  maintained 
they  were  ordinarily  not  as  hard  to  be 
driven  by  their  women  folk.  They  con- 
sidered the  circumstances  under  which 
they  were  driven  somewhat  of  a  dis- 
advantage. 

In  the  one  hundred  yard  dash  for 
men  some  speed  records  were  hung  up. 
That  is,  for  hardwaremen.  But  it  was 
worth  a  good  puff  for  the  first  prize  was 
a  good  razor  set  complete. 

Some  of  the  ladies  in  the  nail  driving 
contest  proved  themselves  experts  with 
the  hammer.  For  some  it  was  just  as 
easy  to  drive  two  nails  as  one.  Disap- 
pointed contestants  asserted  they  had 
not  had  as  much  practice  at  making  re- 
pairs, around  home  as  some  of  the 
women  folks.  Oh  hardware  man,  where 
art  thou — when  repairs  are  to  be  made 
around   home? 


A  few  of  the  London,  Ont.,  hardware  merchants  and  salesmen  who  attended  the  picnic. 

considerably  over  three  hundred. 


The  total  attendance 
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It  was  a  warm  day.  But  it  was  warm- 
er still  inside  the  sacks  when  that  race 
was  on.  Some  men  found  it  hard  to  keep 
the  perpendicular;  others  demonstrated 
they  had  not  forgotten  how  to  play  the 
leap-frog  of  their  earlier  days.  Rapid 
time  was  made.  All  did  not  finish — they 
fell  by  the  wayside. 

The  particular  make  of  buns  supplied 
for  the  bun-eating  contest  must  have 
been  above  average  quality,  judging 
from  the  rate  at  which  they  disappear- 
ed. But  the  first  prize,  outing  shoes, 
was   worth   "bolting"   the  food  for. 

The  balloon  race  for  ladies  needed 
the  exacting  care  and  nice  little  touches 
that  only  a  woman 's  hand  can  give  to 
urge  the  balloons  swiftly.  Among  a  field 
of  experts  some  proved  themselves 
super-experts.  'Good  time  was  made  in 
urging  the  balloons. 

In  the  100-yard  dash  for  men  over 
35  years  proved  that  some  of  the  "old 
fellows'"  have  driving  power  and  get- 
there  ability  yet.  The  50-yard  dash  for 
single  ladies  brought  out  some  fleet- 
footed  contestants.  Some  of  the  young 
fellows  inwardly  conjured  under  their 
hats  that  they  would  have  to  "go 
some"  in  order  to  catch  them. 

The  pipe  race  for  men  produced  a 
lot  of  draftless  old  doo-jahs.  So  it  seem- 
ed to  the  contestants  at  any  rate.  They 
found  it  hard  to  keep  the  smoke-stack 
working. 

The  married  ladies  in  their  50-yard 
dash  were  all  out  to  win  that  $18  case 
of  silver.  The  contest  was  keen,  as  the 
prize  was  worth  throwing  aside  the  mar- 
ried woman's  usual  serenity  and  dignity 
in    carriage. 

There  were  some  pale  faces  on  the 
men  who  went  over  the  course  in  the 
front  pew  of  the  wheelbarrow  race. 
They  thought  they  were  going  over  the 
rocky  road  to  Dublin.  They  maintain- 
ed an  Irish  jaunting  car  is  not  in  it 
with  the  jaunting  proclivities  of  a 
springless  wheelbarrow. 

Proprietors  threw  their  dignity  to 
the  winds  when  they  went  into  the  100- 
yard  dash.  There  was  some  wild  fan- 
ning of  the  air  and  grunting  as  they 
hove  down  the  line,  making  straight 
for  the  winning  post. 

The  boys  14  years  and  under  show- 
ed the  old  'uns  what  real  speed  was  in 
their   50-yard   dash. 

But  their  speed  was  scarcely  a  touch 
to  that  of  the  young  girls  under  four- 
teen. They  ran  like  "white  heads." 

The  boxing  in  barrels  was  an  elimin- 
ation contest.  The  man  first  down  was 
out.  Last  up  was  the  winner.  Those  who 
went  down  maintained  this  sort  of  de- 
fensive armor  militated  against  expert 
footwork.  In  footwork  they  prided 
themselves  when  it  came  to  the  boxing 
art.  So  it  was  asserted  the  contest  was 
not  really  a  test  of  the  scientific  arc. 
It    was    slugging   that    counted. 


The  ball  throwing  contest  for  ladieo 
demonstrated  that  some  professional 
players  might  even  pick  up  a  few  point- 
ers. That  is,  as  to  the  way  the  ladies 
were  able  to  heave  the  pellet  to  such 
lengths. 

The  standing  broad  jump  came  near 
the  end  of  the  sports  programme.  Somj 
of  the  contestants  held  that  it  gave  the 
finishing  jolt  to  their  innards  and  ma'!:- 
them  really  ready  for  the  lunch. 

In  the  cigar-smoking  contest  there 
was  an  utter  disregard  for  enjoyment. 
The  essential  was  speed.  Some  of  the 
heads  could  not  be  seen  for  the  swirling 
fumes.  They  looked  like  smudges  built 
to  keep  bulldog  flies  from  a  pack  train. 
It  was  stated  on  good  authority  that 
after  this  event,  many  of  the  contest- 
ants went  off  quietly  and  took  a  quiet 
rest  in  the  shade  of  the  rail  fence.  The 
feeling  was  the  nearest  to  seasickness 
they    had   experienced. 

The  running  broad  jump  produced 
some  contestants  that  rivalled  the 
kangaroo. 

The  question  was  asked.  What  is 
heaping  indignity  upon  indignity?  The 
reply  came:  Putting  on  a  fat  man's 
race  on  a  hot  day.-  Just  as  if  a  fat 
man  could  not  sweat  enough  without  it. 

The  ball  game  resulted  in  a  victory 
for  the  single  men  by  a  score  of  16  to 
4.  The  married  men  maintained  iney 
had  been  doing  so  much  running  around 
home  preparing  for  the  picnic  that  they 
v-.e  all  out  of  breath  when  it  car.e  to 
playing  the   game. 

The  lunch  was  a  most  popular  part 
of  the  sports  programme.  It  was  a  free- 
for-all  in  which  everyone  took  part. 
From  the  amount  consumed  by  some  the 
remark  was  passed  by  discerning  ones 
that  hot  weather  made  no  difference  in 
food  consumption  on  this  occasion.  The 
water  ball  and  swimming  gave  a  chance 
to  heated  contestants  to  cool  off.  The 
"hollering"  contest  for  ladies  produc- 
ed some  original  yellers.  The  word 
"Colossal"  was  juggled  in  a  variety  of 
styles.  The  "holler"  of  the  winner  was 
likened  to  a  coyote's  midnight  wail,  but 
it  won  the  $5  brass  jardiniere. 

Judges  of  Sports 

The  judges  were  as  follows : — C.  W. 
Maguire,  Imperial  Oil  Co.,  Geo.  Gunn, 
McClary  Mfg.  Co.;  C.  A.  Craig,  D.  H. 
Howden  Co.;  Jack  Rose,  Hobbs  Hard- 
ware Co.;  J.  A.  Brownlee,  Brownlee's 
Hardware;  C.  W.  Summer,  Summer's 
Hardware;  C.  H.  Purdom  and  T.  H. 
Purdom,  Purdom  Hardware  Co.;  C.  W. 
Whitwam,  Hobbs  Hardware  Co.;  D.  H. 
Howden,  D.  H.  Howden  Co.;  M.  Perry, 
Canadian  Oil  Co.;  G.  D.  Davis,  editor 
Hardware  &  Metal. 

LIST    OF    EVENTS. 

No.  1— 3-legged  race  for  men,  100  yards; 
No.  2 — Blind  pig  race  for  men  and  ladies  (la- 
dies to  draw  prize)  ;  No.  3 — 100-yard  dash  for 
men  (open)  ;  No.  4 — Driving  nail  contest  for 
ladies    (6    nails    each);    No.    5—  Sack    race    for 


men,  100  yards;  No.  G—  Bun-eating  contest  for 
all;  No.  7— Balloon  race  for  ladies,  100  yards; 
No.  8— 100-yard,  dash  for  men   (over  35  years)  ; 

No.  ft— 50-yard  dash  for  single  ladies;  No.  10 

Pipe  race  for  men,  100  yards;  No.  11— 50-yard 
dash  for  married  ladies;  No.  12-^1  ockey  and 
wheelbarrow  race  for  men,  50  yards;  No  13 
—Proprietors'  race,  100  yards;  No.  14— 50-yard 
race  for  boys,  14  years  and  under;  No.  15— 
•►0-yard  race  for  girls,  14  years  and  under; 
Xo.  Ill— Boxing  in  barrels;  No.  17— Throwing 
ball  contest  for  ladies  (2  throws  each):  No, 
18— Standing  broad  jump;  No.  19 — (Extra) 
smoking  contest;  No.  20—  Running  broad 
jump;  No.  21 — Pat  men's  race;  No.  22 — Ball 
game,  5  innings,  prize  for  winning  team  ; 
No.  23— Lunch;  No.  24— Water  ball  and  swim- 
ming. 

Extra— Brass  jardiniere,  value  $5,  for  lady 
hollering   colossal   the  loudest. 

Extra— Children's   race,  S  years   and    under. 

PICNIC    COMMITTEES. 

The  committees  appointed  to  make  all  ar- 
rangements for  the  picnic  consisted  of  the 
following  Londoners:  President  Picnic  Asso- 
ciation, L.  Misener;  Secretary-Treasurer,  How- 
ard Crumnier:  Finance  Committee,  Thos. 
Jones,  C.  Agnew,  J.  Kingsboro;  Sports  Com- 
mittee, ('.  Craig,  J.  Wade,  H.  Abel.  M.  Brown, 
C.    McCurly,   .Toe  Garner,   W.   Summers. 

CONTRIBUTORS. 

In  addition  tu  the  prizes  and  donations 
made  by  the  London  retail  merchants,  manu- 
facturers and  wholesalers,  the  following  were 
among  the  contributors:  Canadian  Tube  it 
Iron  Co.,  Auto  'Strop  Razor  Co.,  Scythes  & 
Co.,  Norman  MacDonald,,  J.  C.  McLaren,  Wel- 
land  Vale  Mfg.  Co.,  Canadian  Consolidated 
Rubber  Co.,  Sherwin-Williams  Co.,  Jas.  Smart 
Mfg.  Co..  Northern  Aluminum  Co.,  Interna- 
tional Varnish  Co.,  Taylor-Forbes  Co.,  E.  T. 
Wright  Mfg.  Co.,  Lufkin  Rule  Co.,  Meakins  & 
Sons,  Beardmore  &  Co.,  Stratford  Mfg.  Co., 
M.  &  L.  Samuel  Benjamin  Co.,  Henry  Disston 
&  Sons,  D.  Maxwell  &  Sons,  Gundy  Clapperton 
Co.,  Durham  Duplex  Razor  Co.,  Dunlop  Tire 
&  Rubber  Co.,  Canadian  Win.  A.  Rogers  Co., 
Radiant  Electric  Mfg.  Co.,  Canadian  Oil  Co., 
Martin-Scnuur  Co.,  Consumers'  Cordage  Co., 
Owl  Mfg.  Co.,  Dorken  Bros.,  London  Silver 
Co.,  Benjamin  Moore  &  Co.,  Canada  Cycle  & 
Motor  Co.,  Gutta  Percha  &  Rubber  Mfg.  Co., 
Sheet  Metal  Products  Co.,  Pilkington  Bros., 
Brandram-Henderson,  Ltd.;  Cummer-Dowswell 
Mfg.  Co.,  Ohio  Varnish  Co.,  Lowe  Bros.,  Ltd.; 
Glidden  Varnish  Co.,  Oneida  Community,  Ltd.; 
Thos.   Davidson   Mfg.  Co. 

The  London  contributors  were  as  follows: 
Cowan's  Hardware,  Purdom  Hardware  Co.,  J. 
A.  Brownlee,  Udell  &  .Mitchell,  Westman  Hard- 
ware, Ltd.;  Love  Hardware  Co.,  J.  G.  Steele 
&  Co.,  Kilpatrick  Bros.,  Woods,  Fair  &  Hard- 
ware; Summer's  Hardware,  Wanless  Hardware 
Co.,  1).  H.  Howden  &  Co.,  McClary  Mfg.  Co., 
Hobbs  Hardware  Co.,  Richards  Wilcox  Cana- 
dian Co.,  Imperial  Oil  Co.,  British-American 
Oil  Co.,  Western  Wire  &  Nail  Co.,  London 
Foundry   Co. 


© 

OBITUARY 

The  death  was  recently  reported  of 
J.  E.  Brownell,  veteran  traveler  of 
Ramsay  &  Son  Co.,  Montreal,  who 
passed  away  at  his  home  at  Avonmore, 
Ont.,  after  an  extended  illness.  Mr. 
Brownell  was  with  the  firm  of  Ramsay 
&  Son  for  over  25  years,  covering  the 
territory  of  the  eastern  townships 
Quebec,  and  eastern  Ontario.  He  had 
many  friends  in  the  trade  and  his  de- 
mise will  be  a  matter  of  much  regret 
wherever  he  was  known.  His  son,  E.  G. 
Brownell,  is  also  with  A.  Ramsay  &  Son, 
covering  Ottawa   and   district. 

-©- 

Every  Governor-General  since  Duf- 
ferin  has  opened  the  Canadian  National 
Exhibition. 
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IN  THE  TRA 


BUSINESS  CHANGES 

Flaxcoinbe,  Sask. — D.  A.  Anderson  & 
Son,  hardware,  have  been  succeeded  by 
D.  A.  Anderson. 


FIRE  LOSSES 

Doon,  Ont. — The  Doon  Fibre  Co.'s 
plant  was  totally  destroyed  by  fire.  The 
loss  is  estimated  at  $45,000. 


LOOKING  TO  CANADA 

A  representative  of  a  Philadelphia 
pressed  steel  company  was  in  Ontario 
recently.  This  concern  is  considering 
the  establishment  of  a  branch  plant  in 
Canada.  At  first  it  is  proposed  to  estab- 
lish an  erecting  factory,  which  the  Phila- 
delphia man  stated  would  employ  about 
100  skilled  hands.  Finally  a  producing 
establishment  will  be  added. 


T.  EATON   CO.   BUILDING 

The  formal  announcement  is  made  in 
Toronto  of  the  erection  of  two  more 
large  twelve-storey  building  iby  the 
Katon  Company,  which  will  give 
work  to  about  6,000  additional  em- 
ployees. 

This,  it  is  understood,  is  another  step 
in  very  extensive  factory  development, 
which  will  cover  a  number  of  the  blocks 
of  land  acquired  by  this  company  dur- 
ing the  last  few  years  in  Toronto. 

The  Eaton  Company  aim  to  produce  in 
Canada  everything  of  importance  they 
sell  from  the  Toronto  and  Winnipeg 
stores.  They  have  ample  capital,  but 
progress  is  now  hampered  by  the  scarc- 
ity of  labor.  In  anticipation  of  the  close 
of  the  war,  when  more  help  will  be  avail- 
able, they  are  now  preparing  plans  for 
other  buildings. 


OBITUARY 

Montreal: — Edward  Cavanagh,  a  well- 
known  hardware  man  died  recently  at 
his  residence  on  Sherbrooke  street  west. 
He  had  been  ill  for  about  two  weeks, 
previous  to  which  he  appeared  to  be  in 
good  health.  Born  in  the  Hemmingford 
district,  he  came  to  Montreal  at  an  early 
age,  and  founded  the  hardware  business 
of  E.  Cavanagh  Co.,  Limited,  at  Notre 
Dame  west  and  Seigneurs  streets,  which 
lie  conducted  up  to  a  short  time  ago, 
when    he    retired    from    active  participa- 


tion in  its  affairs,  after  .'JO  years'  con- 
nection. 

The  late  Mr.  Cavanagh  was  prom- 
inent in  a  wide  range  of  activities,  and 
took  a  deep  interest  in  civic,  problems. 
He  was  57  years  of  age. 

St.  Thomas,  Ont. — The  death  occurred 
here  of  John  L.  Campbell,  who  for  many 
years  was  associated  with  Ingram  & 
Davey,  hardware  merchants. 

Expanse,  Sask. — Geo.  Suter  has  suc- 
ceeded D.  A.  Reinoehl. 

Winnipeg,  Man. — Ernest  Wildgoose, 
purchasing  agent  for  the  Miller-Morse 
Hardware  Company,  Winnipeg,  was 
drowned  on  Thursday,  July  20,  as  a  re- 
sult of  the  overturning  of  his  canoe. 


INCORPORATIONS 

Ottawa  Paint  Works  has  been  incor- 
porated at  Ottawa  with  a  capital  of 
$250,000  to  acquire  and  take  over  as  a 
going  concern  the  Ottawa  Paint  Works 
and  the  Ottawa  Varnish  Co.,  of  Ottawa. 
Head  office  to  be  situated  at  Ottawa. 
Incorporators:  T.  C.  Hickman,  J.  M. 
Young  and  G.  D.  Kelley,  all  of  Ottawa, 
Ont. 

The  Desliochers  has  been  incorporat- 
ed at  Ottawa  with  a  capital  of  $26,000 
to  carry  on  business  of  manufacturers, 
importers  and  exporters  in  hardware, 
metals  and  paints,  oils,  varnishes,  etc. 
Head  office  to  be  situated  at  Montreal. 
Incorporators :  G.  V.  DesRochers  and  A. 
A.    DesPoehers,   of  Montreal. 

The  Modern  Tool  Mfg.  Co.,  capitaliz- 
ed at  $200,000  has  been  incorporated  at 
Ottawa,  to  manufacture  and  deal  in 
machinery  and  hardware,  gauges,  tools, 
arms,  etc.  Head  office  to  be  at  Mon- 
treal. 

Manitoba  Steel  Foundries,  capitaliz- 
ed at  $300,000,  head  office  Winnipeg,  to 
manufacture  and  deal  in  iron  and  steel 
products,  etc. 


LT.-COL.    McAVITY    WELCOMED 
HOME 

Lieutenant-Colonel  James  L.  McAvity, 
president  of  McLean,  Holt  &  Co.,  iron- 
founders,  stoves  and  tinware,  St.  John, 
has  returned  from  the  front  on  sicic 
leave  to  spend  a  three  months'  furlough. 
Colonel  McAvity  left  St.  John  with  the 
26th  battalion,  of  which  he  was  com- 
manding officer,   and    saw   much   service 


at  the  front,  he  and  his  battalion  win- 
ning much  praise  from  the  military 
authorities.  As  the  result  of  losses  sus- 
tained in  heavy  engagements,  less  than 
a  quarter  of  the  original  members  of  the 
battalion  are  left  in  the  field.  Colonel 
McAvity  succumbed  to  the  strain  of  the 
arduous  life  in  the  trenches,  and,  after 
a  period  in  England,  was  invalided  home. 
His  arrival  in  St.  John  was  the  signal 
for  a  demonstration  such  as  has  not  been 
seen  since  the  celebration  of  Boer  war 
victories.  He  was  greeted  at  the  sta- 
tion by  thousands  of  citizens,  and  was 
welcomed  home  by  the  acting  mayor. 
After  a  brief  reply,  he  was  escorted  to 
his  home  through  the  principal  streets 
by  a  procession,  which  included  police, 
mounted  and  on  foot,  the  city  commis- 
sioners, veterans  of  this  war,  citizens' 
welcome  committee,  firemen  and  salvage 
corps,  employees  of  McLean,  Holt  &  Co., 
and  of  T.  McAvity  &  Sons,  and  hundreds 
of  other  citizens,  with  two  bands.  The 
houses  and  business  buildings  along  the 
route  had  been  gaily  decorated  with  flags 
and  bunting  in  honor  of  one  of  the  most 
popular  soldiers  who  has  left  the  city. 

Under  the  auspices  of  the  Retail  Mer- 
chants' Association,  another  Dollar  Day 
is  to  be  held  in  St.  John  on  Wednesday, 
August  23.  Past  experience  has  proved 
the  value  of  these  occasions,  and  the 
merchants  are  preparing  for  the  day 
with  even  greater  care  than  previously. 


WHERE  BREEZES  BLOW 

Undeterred  by  the  shark  panic,  John 
C.  Cox,  advertising  department  of  the 
Sherwin-Williams  Company  is  rusticat- 
ing with  his  family  at  Portland  Beach 
on  the  Maine  coast. 

"Brae  Head"  Cap  A  l'Aigle,  (Eagles 
Cape)  Quebec,  is  noted  for  its  ozone 
and  wonderfully  recuperating  air. 
George  R.  Nimmo  of  the  Canada  Paint 
Company,  will  shortly  join  his  family 
at  the  "Cap"  for  the  annual  holiday. 

William  H.  Eivans  the  Montreal  agent 
for  Wilkes-Martin-Wilkes  Company, 
New  York,  is  at  the  "Southgate" 
Prouts  Neck,  Maine. 

"Bears  Den,"  Pointe  Claire,  is  the 
summer  home  of  Allan  J.  Munro,  man- 
ager of  the  Allan  Munro  Colour  Com- 
pany. On  off  days,  high  days  and  holi- 
days Mr.  Munro  may  be  found  here 
surrounded  by  his  family  enjoying  the 
cool  breezes  which  waft  o'er  the  "Den'f 
from   Lake   St.   Louis. 
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Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  tradt. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


S25.  Hardware,  mining;  and  household. — A 
Transvaal  firm  of  wholesale  merchants  re- 
quest: eatali  ^rues,  prices  and  packing  details 
on  all  hardware  lines  for  household,  farm  and 
mining  use  (not  mining  machinery),  brush- 
ware,  handles,  hammer  and  pick,  and  wooden- 
ware  included. 

8^t>.  Ploughs  and  agricultural  implements. — 
A  Johannesburg  firm  of  wholesale  merchants 
requests  correspondence,  catalogues  and  other 
details  on  cheap  ploughs,  single  furrow  and 
other   small   agricultural   implements. 

829.  Paints  for  outside  iron  work. — A  Johan- 
nesburg firm  of  wholesale  merchants  is  pre- 
pared to  take  up  sole  agency  for  outside  iron 
work  paints.  None  but  a  high-class  line  want- 
ed. Will  purchase  outright,  but  want  sole 
agency   for   the   Transvaal. 

830.  Rooting. — A  Transvaal  firm  asks  for 
samples  and  quotations  on  roofing  materials 
such  as  asphalt,  saturated  felt  and  bitumen. 
Have  handled  roofing  for  years  and  want  Can- 
adian production.  Sole  agency  for  Transvaal 
but  will  purchase  outright.  The  range  must 
be  such  that  a  system  of  reinforced  felt  roof- 
ing can  be  used. 

831.  Glassware,  fruit  jars,  milk  bottles  and 
crockeryware. — A  South  African  firm  of  whole- 
sale merchants  requests  illustrations  and  price 
lists  on  any  of  these  lines. 

832.  Paints  and  varnishes. — A  Johannesburg 
firm  requests  color  cards  and  prices  on  Can- 
adian paints  and  varnishes.  A  few  small 
samples   would   be  helpful. 

833.  Wheelbarrows. — A  South  African  firm 
asks  for  particulars  and  catalogues  of  Can- 
adian wheelbarrows. 

824.  South  African  wool. — One  of  the  largest 
fiims  handling  wool  in  South  Africa  is  anxious 
to  make  connection  with  users  of  wool  in 
Canada.     Immediate  correspondence  requested. 

S85.  Leather. — A  Birmingham  firm  is  open 
to  purchase  Canadian  shoe  leather. 

837.  Leather. — A  Leicester  firm  is  open  to 
purchase  sole  leather  in  bends  or  sides,  light 
or  middle  weights,  and  upper  leather  willow 
sides,  box  sides,  willow  calf  and  box  calf. 

83S.  Leather. — A  Leicester  firm  is  open  to  iu- 
crease  its  imports  from  Canada  of  hemlock  and 
oak  shoulders,  bellies,  heads  and  lifting. 

839.  Leather. — A  Leeds  firm  with  branches 
in  Leicester  and  Liverpool  wishes  to  hear  from 
exporters  of  oak  and  hemlock  leather  in  light, 
middles,  and  heavy  weights,  bends  and  sides  in 
all  selections. 

840.  Leather. — A  Liverpool  firm  already  do- 
ing a  large  trade  with  Canada  is  open  to  in- 
crease its  purchases  of  sole  and  upper  leather. 

S41.  Leather. — A  Northampton  firm  is  open 
to  purchase  Canadian  sole  leather  in  sides  and 
bends,  bellies  and  shoulders,  all  substances. 

842.  Leather. — A  Birmingham  firm  inquires 
for  exporters  of  light  leathers  such  as  skivers, 
roans,  either  plain,  grained  or  suede,  moroccos, 
hard  grain   goats,  etc. 

S44.  Wood  dowels. — A  New  York  firm  who 
state  that  they  have  an  inquiry  for  seventy-five 
thousand  wood,  dowels  for  furniture  making 
for  export  to  Cape  Town,  South  Africa  (50,- 
000,  size  12  by  %;  25,000,  size  36  by  %),  ask 
for' the  names  of  Canadian  manufacturers  who 
would  be  interested  in  this  inquiry. 

845.  Belting. — A  commission  agent  in  New- 
foundland inquires  for  names  of  Canadian 
manufacturers   of  rubber   and   leather  belting. 

846.  Wire  goods. — Canadian  manufacturers 
of  wire  and  iron  goods  are  asked  to  communi- 
cate with  a  Newfoundland  commission  agent 
with  a  view  to  establish  business  relations. 

848.  Rubber  goods.— A  Newfoundland  con- 
cern is  open  to  represent  Canadian  manufactur- 


ers of  gutta  percha  and  rubber  gouds  in  the 
various  makes. 

Sol.  Mining  supplies. — A  large  engineering 
firm,  carrying  big  stocks  in  South  Africa, 
would  like  to  hear  from  Canadian  manufac- 
turers prepared  to  export  in  mining  supplies, 
machine  tools,  piping  and  other  lines.  The  as- 
sistant general  manager  of  this  firm  is  expect- 
ed in  Canada  about  August. 

S52.  Railway  supplies. — A  'South  African 
firm  prepared  to  stock  wishes  to  get  in  touch 
with  Canadian  manufacturers  of  railway  sup- 
plies of  all  kinds  and  particularly  in  rails  from 
16  to  65  pounds.  The  assistant  general  man- 
ager of  the  firm  will  be  visiting  Canada  in 
August. 

853.  Pumps. — A  Johannesburg  firm  of  en- 
gineers will  be  glad  to  hear  from  Canadian 
manufacturers  of  high-speed  centrifugal 
pumps,  capable  of  haudling  great  quantities 
of  water  for  high  lifts.  Immediate  correspond- 
ence requested. 


854.  Coal  cutting  ma<'hiner;,- . — A  Johannes 
burg  engineering  firm  is  prepared  to  take  up 
agency  for  coal  cuttiug  machinery,  similar  to 
the  Siskol  or  Ingersoll-Rand  cutters  for  use 
with  compressed   air. 

855.  Sanitary  buckets. — A  Johannesburg 
firm  of  agents  with  engineering  branch  in- 
quires re  sanitary  buckets  made  out  of  solid 
pressed  steel,  18  gauge,  15-inch  outside  diamet- 
er, 10^-inch  bottom  diameter  by  13-inch  top. 

856.  Light  rails  for  coal  mines. — A  Johan- 
nesburg firm  of  engineers  are  in  a  position  to 
sell  on  agency  basis  light  rails  for  coal  mines, 
rolled  in  one  piece  from  flat  iron  or  mild  steel. 
A  rough  sketch  of  the  rail  required  with  par- 
ticulars of  weight  are  on  file  at  the  Depart- 
ment of  Trade  and   Commerce,   Ottawa. 

857.  Ball  bearings. — A  Johannesburg  firm  of 
engineers  makes  inquiry  re  supply  of  ball 
bearings  from  Canada.  Catalogue  showing  the 
kind  wanted  is  in  possession  of  the  Depart- 
ment of  Trade  and   Commerce,  Ottawa. 


Unique  Early  Closing  By-Law 

City  of  Calgary  Passes  By-Law  Affecting 
Practically  All  (lasses  of  Retail  Trade. 


THE  Calgary  branch  of  the  Retail 
Merchants'  Association  has  succeeded 
in  obtaining  the  passage  of  an  Early 
Closing  By-Law  for  the  'City  of  Calgary, 
which  went  into  effect  on  Saturday 
last,  July  22. 

The  trades  affected  and  the  hours  of 
closing  are  as  follows: — Grocery,  Pro- 
vision, Flour,  Feed,  Vegetable,  Tea,  Cof- 
fee, Butcher,  Fish  and  Meat  shops,  shall 
close  at  6.30  o'clock  p.  m.  on  Monday, 
Tuesday,  Thursday,  and  Friday;  10.30 
o'clock  on  Saturday;  1  o'clock  p.  m 
on  Wednesday  during  tlie  months  of 
June,  July,  and  August,  and  6.30  p.  in. 
on  Wednesdays  during  the  otaer  months 
of  the  year. 

Provided  that  when  any  public  holiday 
occurs  during  the  week,  other  than  on 
Wednesday  the  closing  hour  on  Wednes- 
day shall  be  6.30  p.  m.  The  closing  hour 
on  any  day  preceding  a  public  holiday, 
and  the  four  business  days  next  pre- 
ceding Christmas,  the  closing  hour  shall 
be  10.30  p.  m. 

The  Closing  hour  for  Dry  Goods 
shops  and  Furniture  shops,  (exclusive  of 
Office  Furniture  Shops)  will  be  the  same 
as  for  the  Grocers,  etc.,  except  that  on 
days  preceding  public  holidays,  and  on 
the  days  from  the  12th  to  the  24th  of 
December  inclusive,  the  closing  hour 
shall  be  10  o'clock  p.  m. 

Hardware  shops  and  Music  shops, 
shall  close  at  6.30  p.  m  on  all  business 
days  except  Saturdays,  and  any  day  pre- 
ceding a  public  holiday,  and  on  the  days 
from  the  12th  to  24th  of  December;  the 
closing  hour  on  Wednesday  being  the 
same  as  fixed  for  Grocers,  etc  . 

Secondhand  shops  and  Pawnbroker 
shops,  shall  close  at  7  o'clock  on  each 
day  of  the  week  except  Saturday;  11 
o'clock  on  Saturdays  and  on  the  days 
preceding  a   public   holiday,  and  on  the 


business  days  during  the  mouths  of  No- 
vember and  December. 

Where  several  trades  or  business  are 
carried  on  in  the  same  shop,  the  shop 
may  remain  open  only  for  those  trades 
and  businesses  not  affected  by  the  By- 
Law,  provided  a  sign  is  placed  in  a  con- 
spicuous place  in  the  shop  with  letters 
not  less  than  two  inches  high,  with  the 
following  words:  "This  shop  is  closed 
to-day  except  for  the  trade  or  business 
of — . ' ' 

Customers  entering  the  store  before 
the  closing  hour  may  be  served  after 
the  closing  hour. 

Any  person  violating  this  By-Law 
shall  be  liable  on  summary  conviction 
for  'first  offence,  to  a  fine  not  exceeding 
$5.00  and  costs;  for  a  second  offence, 
to  a  fine  not  exceeding  $25.00  and  costs; 
for  a  third  offence,  to  a  fine  not  exceed- 
ing  $100.00   and   costs. 

Under  the  Early  Closing  Act  of  Al- 
berta, 'it  was  necessary  to  obtain  the 
signatures  of  two-thirds  of  the  different 
classes  of  trade  affected,  to  petitions 
seeking  the  above  regulations.  These  had 
to  be  presented  to  the  City  Council  and 
various  legal  formalities  complied  with. 
This  took  nearly  two  months  to  accom- 
plish. 

Gents  Furnishing  Stores  and  Sta- 
tioners, are  the  only  classes  of  trade 
approached  that  did  not  wish  to  close 
at  stipulated  hours.  They  preferred  to 
leave  it  open. 

W.  H.  Andrews,  secretary  of  the  R. 
M.  A.,  arranged  a  voluntary  agreement, 
which  has  been  in  force  for  six  weeks, 
among  the  trades  affected  under  the  By- 
Law  to  close  at  one  o'clock  on  Wednes- 
days until  the  By-Law  went  into  ef- 
fect. Now,  of  course,  it  will  be  coni- 
pu  -ory  to  close  and  a  voluntary  agree- 
in         m  ;'l   iot  be  necessary. 
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OFFERED   TO   CANADIAN  HARDWAREMEN 


BUELL  EXPLOSION  WHISTLE 
Buell  Mfg.  Co.,  1803  Michigan  Ave., 
Chicago,  111.,  announces  the  Buell  ex- 
plosion whistle.  This  is  a  new  type  of 
signal  operated  directly  by  the  explosion 
through  the  priming  cup  opening  in  the 
cylinder.  The  makers  state  that  the 
signal  is  not  an  exhaust  horn,  and  that 
its  extreme  simplicity  assures  freedom 
from  all  trouble.  It  consists  of  a  minia- 
ture poppet  valve  and  a  one  piece  alum- 
inium high  pressure  whistle  that  weighs 
but  5  oz.  The  first  cost  is  said  to  be  low. 
It  is  easily  installed  and  there  is  no 
operating  expense.  It  uses  but  a  portion 
of  the  charge — equivalent  to  opening  a 
pet  cock  for  an  explosion  or  two.  The 
makers  in  describing  the  signals  state 
that  steam  whistles  are  always  applied 
directly  to  the  boiler,  where  the  highest 
pressure  is  available.  An  engineer  would 
laugh  at  the  idea  of  putting  a  whistle 
on  the  exhaust  of  his  engine.  The  cylin- 
der head  or  explosion  chamber  is  the 
logical    mounting   for    a   whistle   in    the 


Buell  Single   Tone   Whistle. 

case  of  the  gasoline  engine.  Here  the 
pressure  even  exceeds  that  used  in  the 
majority  of  steam  engines,  being  in  the 
region  of  250  to  300  pounds  per  square 
inch. 

This  high  explosion  pressure  enables 
them  to  design  a  very  powerful  whistle 
without  the  necessity  of  making  it  at 
all  bulky.  The  Single  Tone  model  is  2 
in.  in  diameter  by  4y2  in.  long  and  its 
weight  complete  with  valve  is  only  11 
oz.  The  chime,  made  up  of  three  tones, 
one  of  which  is  quite  low  to  blend  well 
when  blown  lightly,  is  only  2  in.  greater 
in  length  and  weighs  complete,  16  oz. 

The  makers  also  state  that  to  install 
the  Buell  signal,  it  is  only  necessary  to 
remove  a  priming  cup  and  screw  the 
whistle  in  its  place.  No  mechanic's  time 
required.  It  is  claimed  sufficient  gas  will 
pass  thru  this  small  priming  cup  open- 
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ing  -to  blow  the  whistle  as  powerfully 
as  one  could  desire,  due  to  the  great  ef- 
ficiency of  the  high  pressure  type  of 
whistle. 

Complete      details      with      descriptive 
literature  will  be  supplied  upon  request. 


Cello  Metal  Hot  Water  Bottle. 

CELLO  WATER  BOTTLES 

The  accompanying  illustrations  show 
two  bottles  which  are  offered  to  the 
trade  by  A.  S.  Campbell  Co.,  284  Com- 
mercial street,  Boston,  Mass.  The  Cello 
metallic  hot  water  bottle  is  said  by  the 
makers  to  be  practically  indestructible. 
and  is  sold  with  a  guarantee. 

The  bottle  is  made  of  nickel-plated 
brass,  which  the  makers  claim  is  the 
best  metal  for  wear  and  change  in 
temperature.  The  bottle  has  special  fea- 
tures including  the  expansion  spring 
(inside)  which  prevents  warping.  Curv- 
ed to  fit  the  body,  this  bottle  is  made 
more  comfortable  by  a  dainty  blue  flan- 
nel bag.  The  Cello  it  is  further  stated, 
is  superior  in  every  way  to  the  rubber 
bottle  for  it  will  not  leak,  gives  more 
heat,  and  retains  warmth  one  and  one- 
half  times  as  long.  The  bottles  are 
made  in  2-3  and  5  pint  sizes.  The  Cello 
canteen    is    made    especially    for   sports- 
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in  either  tin  or  aluminium.  Covers  are 
removable  and  made  the  canteens  abso- 
lutely sanitary.  The  Cello  tin  canteens 
are  made  of  high  grade  tin-plate,  all 
parts  heavily  tinned.  They  are  strong- 
ly constructed  throughout  and  are  built 
tn  give  a  maximum  of  service.  The 
Celo  aluminium  canteen  is  sanitary,  rust 
proof  and  light  in  weight.  It  is  made 
of  16-gauge  pure  sheet  aluminium, 
heavily  constructed  throughout.  De- 
scriptive matter  with  prices  will  be  sup- 
plied upon  request. 


REXLITE  AUTO  LIGHT 

The  Rexlite  Company,  1314  West  89th 
street  offers  to  the  trade,  Rexlite,  claim- 
ed to  be  a  perfect  scientific  light  con- 
trol. The  makers  state  that  Rexlite  is 
not  a  dimmer,  but  a  perfect  head-light 
control.  It  is  said  to  increase  the  light, 
and  keeps  it  within  a  distance  of  from 
three  to  three  and  one-half  feet  from 
the  ground — thus  eliminating  all  blind- 


Cello  Canteen. 

men,  campers  and  boy  scouts.  The  can- 
teens are  made  in  a  number  of  sizes  and 


Photograph,  with  glass  of  headlight  re- 
moved showing  Rexlite  in  position. 

ing  glare  from  the  eye  of  approaching 
vehicles  or  pedestrians. 

Rexlite  is  said  to  gather  up  the  rays 
that  are  usually  wasted  in  the  air  and 
utilizes  them  in  intensifying  the  light 
ahead  of  the  car.  The  rays  of  light  are 
diffused  and  thrown  downward  and  hori- 
zontally giving  the  usual  road  light  as 
well  as  curb  light — and  curb  light  over- 
comes the  blinding  effect  of  an  ap- 
proaching, glaring  headlight  as  well  as 
affording  the  much  needed  light  at  the 
side  while  making  turns  or  passing  close 
to  obstacles. 

Further  details  will  be  supplied  by 
the  above  named  company. 
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THE  MA EKETS  AT  A  GLAM  E 

The  usual  mid-summer  quietness  prevails  in  the  hardware 
trade  at  present.  Many  travelers  are  off  on  vacation.  Compared 
with  previous  years  the  amount  of  business  now  coming  in  from 
country  districts  is  above  the  average.  City  trade  is  fair,  with  a 
heavy  demand  for  warm-weather  goods.  There  is  a  continued 
heavy  demand  for  ice  cream  freezers,  refrigerators,  lawn  hose, 
screen  doors  and  windows,  etc.  There  is  still  a  scarcity  of  many 
hardware  lines,  due  in  some  cases  to  scarcity  of  labor  and  in  others 
to  a  scarcity  of  raw  materials.  Orders  for  munitions  are  still  being 
placed  in  fair  volume.  There  are  comparatively  few  price  changes 
this  week  and  prices  generally  are  holding  firm.  Among  the  price 
changes  are  advances  in  the  price  of  sisal  rope,  lath  yarn,  clothes 
lines.  A  15%  advance  has  heen  made  on  firearms.  Steel  products 
remain  unchanged.  There  have  been  few  chanties  in  ingot  metals. 
The  outlook  for  fall  trade  is  very  satisfactory. 


MONTREAL 

MONTREAL,  July  26,  1916.— The 
torrid  weather  which  has  held 
sway  for  the  past  couple  of 
weeks  is  having  its  effect  on  the  hard- 
ware trade.  City  business  is  very  quiet, 
indeed.  Everybody  who  can  get  away  to 
lake,  shore  or  mountains  has  gone,  and 
the  retailers'  report  that  buying'  is  at  a 
low  ebb.  Country  trade  is  more  brisk. 
Haying'  is  in  full  swing  now,  and  a  splen- 
did crop  is  reported  in  this  province. 
Jobbers  report  that  their  country  orders 
are  coming  along  in  very  fair  volume, 
in  spite  of  the  fact  that  this  is  vacation 
time,  and  there  are  not  so  many  travel- 
lers out.  'Prices  on  manufactured  lines 
show  hardly  any  changes  from  last  week, 
ammunition  being  about  the  only  excep- 
tion. Two  firms  have  withdrawn  prices, 
while  one  (firearm  manufacturer  has  ad- 
vanced prices.  Sporting  goods  is  one 
line  for  which  there  is  a  splendid  de- 
mand at  the  present  time. 

In  the  metal  market  there  are  no  out- 
standing features.  Spelter,  lead  and  an- 
timony have  all  showed  further  declines, 
but  otherwise  the  market  is  not  parti- 
cularly interesting.  The  shortage  in 
tinned  iron  and  tinplates  is  said  to  be 
making  ifself  felt  in  some  quarters.  It 
is  also  very  bard  to  obtain  certain  larger 
sizes  of  black  and  galvanized  pine. 

Brass  and  copper  tubing  is  practically 
impossible  to  get  except  at  long  notice. 
Manufacturers  in  the  United  States  will 
only  accept  orders  without  specification 
as  to  delivery  and  not  subject  to  can- 
cellation. 

Tin  Weak. — The  market  in  tin  con- 
tinues very  weak,  but  unchanged.  Con- 
ditions are  much  the  same,  and  we  re- 
peat the  former  quotation  of  47e-471/2<' 
per  lb. 

Spelter  Declines. — Last  week's  quota- 
tion  of  19c-19V2C  has  dropped   2c,  and 


the  market  is  weak.  It  would  be  hard 
to  predict  what  the  future  holds  in  store 
in  regard  to  the  trend  of  prices,  and  in 
this  connection  it  is  interesting  to  note 
the  past  performance  of  spelter.  The 
table  given  below  shows  the  fluctuation 
of  prices  during  the  past  year  in  the 
New  York,  St.  Louis  and  London  mar- 
kets: 


New  York 

St.  Louis 

I.on 

Ion 

One  week  ago   $  8  SO 

X  s  62% 

£  47 

0  0 

2  weeks  ago   !l  22V> 

n  oo 

14 

0  0 

1  month  ago   20  3TV> 

20  12'. j 

'.k; 

(1  0 

1910— 

High     21  lTVj 

21    (II) 

in 

0  0 

now   8  SO 

S  .10 

44 

0  0 

Aver,   price  for  year 

prior  to   the  war.  . .     5  36 

5  17 

21 

3  6 

Copper  Weak.  —  Copper  continues 
weak,  although  no  change  of  price  is 
shown  at  the  time  of  writing.  Last 
week's  quotation  holds  good  at  28c-2814c 
per  lb. 

Lead  Declines. — A  further  decline  is 
noted  in  the  price  of  lead,  quotations 
having  dropped  another  half  cent.  The 
market  is  still  weak,  and  further  de- 
clines would  not  be  a  matter  of  surprise. 
We  quote  83/4c  to  9c  per  lb. 

Antimony  Lower. — Continued  weak- 
ness in  antimony  has  resulted  in  another 
drop  of  2c  following  last  week's  decline 
of  5c.  The  demand  is  said  to  be  very 
quiet.  Montreal  quotation,  18c  to  20c 
per  lb. 

Aluminum  Unchanged." — The  market 
here  continues  unchanged  and  firm,  the 
demand  being  fairlv  active.  Montreal 
quotation.  65c  per  lb. 

Solder  Firm. — There  is  no  change  to 
record  in  the  price  of  solder,  although 
the  market  seems  firmer  now  than  it  has 
been  recently.  The  demand  is  fair. 
Wiping  solder  28c  to  29c,  and  tinsmiths' 
solder  30c  to  31c  per  lb. 

Sheet  Zinc  Weak. — The  market  here 
continues  weak,  although  there  is  no 
change  in  prices,  and  last  week's  quota- 


tion is  repeated.     Montreal,  25c  lb. 

Iron  and  Steel.— There  are  no  out- 
standing features  to  record  in  the  iron 
and  steel  situation.  Business  continues 
very  active. 

Galvanized  Sheets — With  a  fair  de- 
mand, no  changes  are  noted  here  from 
last  week.  Some  of  the  larger  sizes  are 
practically  unobtainable;  in  fact,  some 
of  the  wholesale  houses  are  withdrawing 
prices  on  10 's  and  12 's  owing  to  the  fact 
that  their  stocks  are  entirely  depleted, 
with  no  immediate  prospect  of  obtaining 
further  supplies. 

Iron  Pipe. — No  change  is  shown  here, 
and  uuotations  remain  the  same.  There 
is  still  a  shortage  of  larger  sizes  in  both 
black  and  galvanized.  Prices  will  be 
found  in  the  current  quotations. 

Tin  Plates— Shortage.— There  is  still 
a  shortage  in  both  tin  plates  and  tinned 
iron,  though  prices  remain  unchanged,  as 
per  current  quotations. 

Sheet  Lead. — No  change  in  price  is  to 
he  found  in  sheet  lead,  although  there  is 
a  distinct  weakness  in  this  market. 

Hardware  Lines. — City  trade  in  gen- 
eral hardware  continues  quiet,  but  this 
situation  is  more  than  offset  bv  the  ac- 
tivity reported  from  outside  points.  As 
far  as  prices  are  concerned,  last  week's 
quotations  remain  the  same,  with  but 
verv  few  exceptions. 

Arms  and  Ammunitions. — Following 
the  recent  advance  on  Dominion  brands, 
jobbers  are  in  receipt  of  telegraphic-  ad- 
vices from  Remington  and  Winchester 
withdrawing  prices.  The  new  prices 
have  not  come  to  hand  at  the  time  of 
writing.  In  connection  with  the  several 
advances  which  have  taken  place  in  am- 
munition, it  is  interesting  to  note  that 
in  one  size  the  price  to  dealers  was  list, 
less  a  considerable  discount.  At  the 
present  time  the  price  of  this  same  line 
to  the  trade  is  list  dIus  60  per  cent.  An 
advance  of  10  to  20  per  cent,  has  taken 
place  on  Savage  arms. 

Rope. — The  rope  market  is  firm  and 
steady.  Pure  Manila  is  quoted  at  22V2C. 
Sisal  clothes  line  has  also  advanced,  and 
the  new  prices  will  be  found  in  the  cur- 
rent quotations. 

Screws. — The  market  here  is  very 
firm,  and,  although  prices  are  un- 
changed, anything  in  the  nature  of  an 
advance  would  not  come  as  a  surprise. 
Wire  is  high,  and  has  an  upward  ten- 
dency, which  is  bound  to  have  its  effect 
sooner  or  later. 

Nails. — The  market  here  also  is  verv 
firm,  though  again  the  prices  remain  the 
same.  Later  in  the  season  it  is  said  that 
there  mav  be  a  distinct  shortage  in  wire 
nails.  Western  Canada,  it  is  said,  will 
demand  an  enormous  quantity  this  fall — 
far  larger  Quantities  than  this  section  of 
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the  country  has  required  for  some  time. 
This,  in  addition  to  the  large  export 
business  now  being  done,  will  result,  it 
is  thought,  in  a  demand  upon  Canadian 
mills  far  in  excess  of  their  capacity. 

Stoves  and  Furnaces. — StQves  are  not 
showing-  any  great  activity  yet,  but 
manufacturers  report  that  furnaces  are 
in  good  demand. 

Sporting  Goods. — The  demand  here  is 
.said  to  be  very  good,  tennis  goods  espe- 
cially. Wholesalers  report  a  very  satis- 
factory  volume    of   business. 


TORONTO 

TORONTO,  Out.,  July  27.— Busi- 
ness in  the  hardware  trade,  both 
wholesale  and  retail,  has  fallen  off 
to  some  extent,  as  is  usually  the  case  at 
this  time  of  the  year,  when  the  holiday 
season  eomes  round.  A  large  number  of 
travellers  are  off  the  road  enjoying  vaca- 
tions, and  the  wholesale  trade  is  conse- 
quently quieter.  Letter  orders,  however, 
are  keeping  up,  and  are  more  numerous 
and  larger  than  during  the  correspond- 
ing period  last  year.  Prospects  are  good 
for  trade  in  the  early  fall  and  Septem- 
ber will  no  doubt  see  considerable  in- 
crease in  the  volume  of  business.  Al- 
though the  hot  weather  has  affected 
trade  generally,  there  has  been  a  marked 
impi"ovement  in  the  demand  for  season- 
able lines,  such  as  ice  cream  freezers, 
refrigerators,  lawn  hose,  wire  screen 
cloth,  etc.  Enameled  and  other  wares 
are  also  in  good  demand.  There  is, 
however,  some  scarcity  in  the  above- 
mentioned  lines,  due  to  the  active  de- 
mand and  also  to  the  difficulty  which 
manufacturers  are  experiencing  in  get- 
ting raw  materials  and  sufficient  suitable 
labor.  The  situation  in  this  regard  is 
showing  no  improvement,  and  there  is 
no  prospect  of  any  relief  for  a  consider- 
able time.  Large  orders  for  munitions 
are  being  placed  with  Canadian  manu- 
facturers from  time  to  time,  the  money 
distributed  on  this  account  will  indirect- 
ly benefit  the  hardware  trade.  The  muni- 
tions industry  has  developed  into  large 
proportions,  and  is  now  one  of  the  most 
important   in   the   country. 

The  situation  with  regard  to  prices 
continues  steady,  with  few  changes  of 
importance,  but  little  possibility  of  any 
declines  except  in  isolated  cases.  Owing 
to  the  unsettled  conditions  prevailing  in 
manufacturing  circles,  some  manufac- 
turers will  not  accept  business  after 
October  1,  while  in  some  cases  they  will 
not  accept  orders  for  delivery  next 
spring  except  at  prices  ruling  at  time  of 
shipment.  The  acute  situation  in  the 
sisal  market  has  caused  a  further  ad- 
vance in  sisal  rope  and  lath  yarns.  Sisal 
clothes  lines  have  also  advanced,  while 
higher  nrices  for  oakum  have  been  an- 
nounced. The  re-sale  prices  have  now 
been  arrived  at  on  American  firearms, 
which  represent  an  advance  of  15  per 
cent.  There  have  been  no  changes  in 
prices  of  steel  products  recentlv.  but  the 
market  is  holding  firm,  although  domes- 
tic business  is  quiet.  The  ingot  metal 
markets  continue  weak,  with  the  general 
situation  unchanged.  The  usnnl  snm- 
m°r  dullness  prevails  in  the  metal  trade, 
a::d  business  is.  therefore,  quiet. 


Iron  and  Steel  Situation. — The  great- 
est activity  prevails  in  the  steel  trade, 
and  the  outlook  is  unusually  favorable. 
The  steel  companies  are  getting  more  or- 
ders than  they  can  handle  for  some  pro- 
ducts, especially  rails  and  shell  steel, 
and  have  been  obliged  to  place  some  of 
their  contracts  in  the  United  States. 
The  C  P.  R.  is  expected  to  place  a  large 
order  for  rails  in  the  States.  A  firm  of 
car  builders  has  purchased  28,000  axles 
with  wheels  from  U.  S.  concerns,  and  it 
is  reported  that  a  'Canadian  mill,  pre- 
sumably the  Algoma  Steel  Corporation, 
being  unable  to  buy  blooms  in  the  States 
to  fill  contracts  from  American  rail- 
roads, is  endeavoring  to  place  the  rails 
there.  As  regards  ordinary  business, 
such  as  merchant  bars,  plate  and  shapes, 
the  market  is  quiet,  as  is  usually  the  case 
at  this  season  of  the  year.  There  are  no 
price  changes  to  report  this  week,  but 
quotations  continue  verv  firm.  The  de- 
mand for  boiler  tubes  is  active  in  the 
primary  market,  in  spite  of  the  fact  that 
makers  of  both  locomotive  and  merchant 
tubes  are  sold  up  for  five  or  six  months, 
and  are  much  behind  on  deliveries. 
Prices  on  wrought  iron  pipe  are  un- 
changed, but  a  decline  in  galvanized 
pipe  is  looked  for  in  the  near  future  on 
account  of  the  weakness  in  spelter.  The 
skelp  situation  is  unchanged,  this  ma- 
terial being  still  difficult  to  obtain. 

In  the  United  States  the  steel  market 
is  stronger  as  a  result  of  curtailed  pro- 
duction, due  to  hot  weather,  and  also 
because  of  large  export  business  in  steel 
products,  particularly  shell  steel  and 
rails.  Domestic  demand  is  lighter  than 
usual,  summer  dullness  having  settled 
down  over  the  steel  trade,  although  a 
buying  movement  is  looked  for  early  in 
September  Inquiries  are  pending  for 
about  18,000  tons  of  structural  material 
from  Canada,  and  Canadian  buyers  also 
want  laro-e  quantities  of  billets.  Bars 
have  declined,  and  are  now  quoted  at 
2.50c.  but  plates  and  shapes  are  un- 
changed at  3.50c  and  2.50c  respective^ 
f.o.b.  Pittsburgh. 

Pig  Iron. — The  pig  iron  situation  is 
unchanged,  and  the  market  is  quiet, 
there  being  nothing  of  particular  im- 
portance to  note.  Quotations  are  un- 
changed, Hamilton  No.  1  being  quoted 
at  $24.  and  Victoria  No.  1  $25  per  ton. 
The  Steel  Co.  of  Canada,  Hamilton,  will 
have  shipped  to  Sarnia,  Ont.,  during  the 
present  season  of  navigation  over  500,- 
000  tons  of  iron  ore  from  the  ranges  near 
Superior  and  Duluth.  This  is  an  indica- 
tion of  the  large  amount  of  pig  iron  that 
is  being  made  in  Canada  now.  a  large 
proportion  being  converted  into  steel. 

Old  Materials. — The  situation  in  the 
scrap  market  is  practically  unchanged. 
iSome  consumers  of  heavy  melting  steel 
are  showing  a  little  interest,  and  dealers 
are  asking  slightly-  higher  prices.  The 
tone  of  the  general  market  in  old  ma- 
terials is  verv  quiet  and  prices  are  in- 
clined to  weaken,  but  anv  inquirv  seems 
to  bring  out  the  fact  that  quoted  orices 
are  subject  to  change  at  a  minute's  no- 
tice. New  York  quotations  on  brass 
scrap  have  fallen  off  from  V4.0  to  V>e 
per  pound.  Aluminum  has  declined  lc 
for  old  cast  and  2c  for  old  sheets.    Fol- 


lowing the  renewed  strength  in  spelter, 
scrap  zincs  have  advanced  from  IV2C  to 
2c  per  pound.  The  situation  here  is  un- 
changed, and  prices  are  firm,  with  the 
exception  of  scrap  zinc  and  aluminum, 
which  are  quoted  at  S1^  and  34c,  an  ad- 
vance of  l%c  and  lc  respectively. 

Metal  Market.— There  is  little,  if  any, 
improvement  in  the  situation  in  the  mar- 
ket, and  prices  continue  to  decline  in 
some  metals,  including  tin,  lead  and  an- 
timony. Copper  buying  continues  on  a 
restricted  scale,  with  second-hands  offer- 
ing concessions.  Tin  is  also  weak  on 
light  demand,  but  there  is  a  better  un- 
dertone to  the  market.  Spelter,  although 
unchanged,  is  also  showing  indications 
of  a  recovery.  Lead  is  lower,  and  the 
market  is  weak.  Antimony  has  declined 
again,  but  aluminum  is  unchanged.  The 
usual  summer  dullness  prevails  in  the 
trade  and  business  is  quiet. 

Copper  Steady. — Quotations  continue 
entirely  nominal,  and  are  unchanged. 
Consumers  are  taking  very  little  interest 
in  the  market,  and  re-sale  lots  are  being- 
offered  at  concessions.  Local  quotations 
are  unchanged  at  28V2C  per  pound. 

Tin  Weaker. — Although  the  demand 
is  light,  the  market  is  more  active,  which 
has  tended  to  stop  the  recent  downward 
movement.  Local  quotations  are  lower 
at  41c  to  42c  per  pound. 

Spelter. — The  market  is  firmer,  as  con- 
sumers are  taking  more  interest  in  spel- 
ter, particularly  the  galvanizing  in- 
terests; quotations  are  unchanged  at  13c 
per  pound. 

Lead  Lower. — The  market  is  dull  and 
lower  locally,  with  light  demand.  There 
is  some  possibility  of  the  "TAist"  low- 
ering prices.  Locally  lead  is  lower  at 
8V2C  per  pound. 

Antimony  Down.  —  Quotations  are 
lower  and  entirely  nominal,  with  the 
market  dull  and  weak.  Antimony  is  now 
being  quoted  at  20e  per  pound. 

Aluminum. — The  market  is  quiet  and 
unchanged  at  67c  per  pound. 

Solders. — The  market  for  solders  is 
easier,  but  prices  are  unchanged  in  the 
meantime,  as  given  in  the  current  mar- 
ket quotations. 

Black  and  Galvanized  Sheets. — Prices 
on  galvanized  sheets  are  weak,  due  to 
the  decline  in  spelter,  and  further  reduc- 
tions are  probable.  In  the  States  the 
price  of  galvanized  sheets,  No.  28  gauge 
base,  continues  to  follow  the  fluctuations 
of  the  spelter  market.  As  quotations  on 
black  sheets  are  practically  stationary, 
the  cost  of  coating  is  the  determining- 
factor  in  fixing  galvanized  prices.  Blue 
annealed  sheets,  particularly  in  the  large 
sizes  of  the  heavier  gauges,  are  in  good 
demand,  but  black  sheets  are  quiet. 
Prices  of  sheet  bars  are  still  high  and 
irregular. 

Wire  Products. — The  market  is  firm 
at  the  advance  announced  last  week,  but 
the  domestic  demand  is  quiet,  the  mid- 
summer dullness  having  settled  down  nn 
the  wire  trade.  It  is  reported  from  the 
States  that  a  further  advance  may  be 
made  in  wire  products  early  in  August, 
which  will  have  the  effect  of  stiffening 
the  market  in  Canada.  It  is  possih1" 
that   prices   of  salvanired   wire  mav   he 
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reduced  owing  to  the  decline  in  spelter, 
but  no  definite  information  is  obtainable 
at  present.  The  situation  in  this  respect 
is  rather  complicated,  as  other  raw  ma- 
terials have  not  declined,  and  a  reaction 
in  the  spelter  market  would  tend  to 
stiffen  prices  of  galvanized  wire.  Pre- 
vailing- prices  of  wire  products  are  given 
in  the  current  market  quotations. 

Wire  Nails  Firmer. — Prices  of  wire 
nails  are  firmer,  but  unchanged.  The  ex- 
port business  continues  active,  and  is 
supporting-  the  market,  as  domestic  de- 
mand continues  quiet.  Prices  of  wire 
rods  are  firm,  and  the  export  business 
continues  heavy.  Pittsburg-  makers,  who 
have  been  shipping-  wire  rods  to  Canada 
for  some  time,  are  still  declaring-  a  value 
on  these  of  $55  to  $60  per  ton.  Wire 
nails  are  quoted  at  $3.70  per  keg  base, 
and  cut  nails  $3.40  per  keg  base. 

Tin  Plate. — The  general  market  is 
quiet,  as  tin  plate  manufacturers  have 
disposed  of  their  output  for  1916  de- 
livery. The  demand  continues  heavy, 
and  prices  are  holding  very  firm.  Latest 
prices  are  given  in  the  current  market 
quotations. 

Boiler  Tubes. — Quotations  on  boiler 
tubes  are  firm  and  unchanged.  The  de- 
mand is  active,  in  spite  of  the  fact  that 
on  'both  locomotive  and  merchant  tubes 
makers  are  sold  up  for  five  or  six 
months,  and  are  much  behind  on  de- 
liveries. Prevailing-  prices  on  lapwelded 
boiler  tubes  are  given  in  the  current 
market  quotations. 

Wrought  Iron  Pipe. — The  situation  in 
the  pipe  market  is  unchanged,  except 
that  the  decline  in  spelter  may  in  the 
course  of  two  or  three  weeks  result  in  a 
readjustment  of  prices  of  galvanized 
pipe  to  a  lower  basis.  The  shortage  of 
skelp  continues,  as  mills  have  their  out- 
put sold  up  for  three  or  four  months 
ahead.  Prevailing  prices  of  standard 
wrought  iron  pipe  are  given  in  the  cur- 
rent market  quotations. 

Sisal  and  Lath  Yarn  Advance. — The 
sisal  situation  continues  acute,  and  sup- 
plies are  not  coming  forward.  American 
manufacturers  of  sisal  rope  are  conserv- 
ing their  stock  of  raw  material  ill  view 
of  a  shortage,  and  are  not  looking-  for 
any  new  business.  Market  conditions 
are  thus  strong  and  unsettled,  and  prices 
have  a  higher  tendency.  Sisal  rope  has 
advanced  lc,  and  is  now  quoted  at  15V^c 
per  pound,  while  lath  yarn  has  also  ad- 
vanced lc,  single  being  now  quoted  at 
15V2C  and  double  at  16c  per  pound.  All 
the  available  August  fibre  has  been  sold 
and  a  considerable  part  of  the  Septem- 
ber output.  Makers  of  binder  twine 
will  not  be  affected  to  any  appreciable 
extent,  as  their  requirements  for  this 
season  have  been  covered.  Sisal  fibre 
has  advanced  3c  per  lb.  since  May  20, 
and  indications  point  to  still  higher 
prices.  Manila  has  been  in  fair  demand 
in  the  primary  market  recently,  with  a 
steady  undertone.  Freight  rates  from 
the  Philippine  Islands  are  now  con- 
siderably lower  than  they  were  a  few 
months  a°o,  which  has  made  the  market 
easier.  No  quotations  are  now  being 
made  on  Italian  hemp  because  of  the  dif- 
ficulties surrounding  the  transaction  of 
business     and     shipment    of    fibre    from 


Italy.  The  jute  market  is  easier,  due  to 
improvement  in  freight  conditions.  The 
Indian  Government's  preliminary  esti- 
mate of  the  jute  crop  reports  an  increase 
of  10  per  cent,  over  that  of  last  year. 
Prevailing  prices  of  rope  are  given  in  the 
current  market  quotations. 

Sisal  Clothes  Lines  Also. — On  account 
of  situation  in  the  sisal  market,  as  out- 
lined above,  an  advance  of  10  per  cent, 
has  been  made  in  sisal  clothes  lines, 
which  are  now  quoted  as  follows: — 
Three-ply,  30  ft,,  65c;  3-ply,  48  ft., 
$1.05;  ».ply,  60  ft,,  $1.25;  3-ply,  72  ft., 
$1.55;  6-plv,  60  ft.,  $1.90,  and  6-ply,  72 
ft.,  $2.30  per  dozen. 

Oakum  Also  Advances. — Business  con- 
tinues to  be  active  in  the  primary  mar- 
ket, but  manufacturers  are  still  handi- 
capped by  the  scarcity  of  raw  material. 
Prices  on  some  lines  have  advanced  l%c 
per  lb.,  and  are  as  follows : — New  hemp 
(English)  15c,  and  U.  S.  Navy  (Eng- 
lish) 13c  per  pound.  Other  lines  are  un- 
changed,  and  are  listed  in  the  current 
market  quotations. 

Cotton  Twine  Up. — 'Conditions  are  ex- 
ceptionally strong  in  the  cotton  cordage 
market.  Cotton  twines  are  very  firm, 
and  have  advanced  y>c  per  pound;  4-ply 
is  now  quoted  at  28c.  and  5-ply  is  up 
281/4c  per  pound;  3-ply  is  unchanged  at 
25c  ner  pound. 

Firearms  Advance  15  Per  Cent. — An 
advance  on  American  firearms  was  an- 
nounced in  these  columns  two  weeks 
ago.  The  re-sale  prices  have  now  been 
arrived  at,  which  represent  an  advance 
of  15  per  cent. 

Lead  Pipe. — The  situation  in  lead  pipe 
is  unchanged,  and  the  market  is  steady. 
Prices  have  a  lower  tendency,  due  to 
the  weakness  in  the  lead  market.  Lead 
pine  is  quoted  at  $13  and  waste  pipe  at 
$14  per  100  pounds.  The  discount  on 
traps  and  bends  is  10  per  cent. 

Kitchen  Utensils. — All  lines  of  wares 
are  moving  out  in  good  volume;  business 
is  reported  as  being  very  much  better 
than  it  was  last  year  at  the  correspond- 
ing period.  Manufacturers,  however, 
are  experiencing  some  difficulty  in  keep- 
ing up  with  the  demand,  partly  because 
of  the  good  demand,  and  also  on  account 
of  shortage  of  labor  and  raw  materials. 
Prices  of  wares  are  unchanged,  and  are 
given  in  the  current  market  quotations. 

Seasonable  Goods. — Exceptionally  good 
business  is  being  done  in  summer  goods; 
repeat  orders  for  refrigerators,  ice 
cream  freezers,  wire  screen  cloth  and 
lawn  hose  being  heavy.  The  hot  weather 
has  stimulated  the  demand  considerably, 
and  manufacturers  are  having  some  diffi- 
culty in  taking  care  of  all  the  business- 
offering. 


Boiled. 
82c  per  gal. 
81c  per  gal. 
80c  per  gal. 


LONDON 

LONDON,  July  25. — Business  con- 
tinues good.  Most  merchants  will  be 
completely  out  of  warm  weather 
sroods  by  end  of  season.  Nearly  all  the 
jobbers'  travellers  are  now  on  vacation. 
A  good  volume  of  letter  and  'phone  or- 
ders keeps  business  going  fine.  Collec- 
tions are  good. 

General     price     changes    have     taken 
place  during  the  past  week.       They  are 


not  as  numerous  and  important  as  dur- 
ing the   weeks  previous. 

Linseed  Oil. — The  price  remains  un- 
changed, and  the  demand  is  fair.  Quota- 
tions are  as  follows: 

Raw. 

1  to  2  barrels   79c 

3  to  5  barrels   ....    78c 
6  to  9  barrels   ....   77c 

Turpentine. — The  turpentine  market 
is  still  firm,  and  the  demand,  although 
steady,  is  not  heavy.  1  bbl.  lots,  70c; 
to  4  blbl.  lots,  69c;  and  5-gal.  lots,  77c 
per  Imperial  gallon. 

White  Lead. — Quotations  on  white 
lead  remain  the  same  as  last  week.  The 
demand  is  still  light.  The  price  for  ton 
lots  for  pure  lead  is  $13.95  per  100  lbs., 
and  less  ton  lots,  $14.25. 

Nails. — The  price  on  nails  remains  un- 
changed, with  the  demand  seasonahly 
good.  Wire  nails  are  quoted  at  $3.70 
base  per  keg,  and  cut  nails  at  $3.40  base 
per  keg. 

New  Price  on  Winchester  Cartridges. 
—22  short  R.F.  black,  12y2  per  cent,;  22 
long  R.F.  black,  12y2  per  cent.;  22  long 
R.F.  smokeless,  12V2  per  cent.;  22  short 
R.F.  smokeless,  25  per  cent.;  22  long- 
rifle  black,  2  per  cent,;  22  long  rifle 
smokeless.  2  per  cent.;  other  rim  fire 
add  2  per  cent.;  centre  fire  pistol  sizes, 
add  52V2  per  cent.;  centre  fire  military 
and  sporting  sizes,  add  66  2-3  per  cent. : 
primers,  100  to  box,  $3.35  per  M. ; 
primers,  250  to  box,  $3.15  per  M. 

Shotguns  Higher.— "Cheap  grade  single 
barrel  shotguns,  12  and  16  gauge,  are 
now  quoted  at  $5.30  each,  and  with  auto 
ejector,  $5.80  each. 

Alabastine  in  colors  advances  lc  per 
lb.  list.  White  remains  unchanged.  The 
new  list  for  colors  is  lie  per  lb.,  or  55c 
per  5-lb.  pkgs.  White  is  50c  per  5-lb. 
pkgs.  The  discount  is  40  per  cent,,  with 
an  advance  of  y2c  per  pkg.  when  in  2y>- 
lb.  pkgs. 

Corrugated  Hose  advances.  Other 
brands  remain  unchanged.  The  new  quo- 
tations on  corrugated  are:  Vk  iQ->  12c; 
%  in.,  16e,  and  1  in.,  22c  per  foot.  These 
prices  are  subject  to  a  discount  of  5  per 
cent,  when  sold  in  full  reels  of  500  ft. 

Stove  Boards  Advance. — The  new 
price  for  Sheet  Metal  Co.  's  stove  boards 
is  50  and  10  per  cent.  This  price  is  for 
both  present  shipment  and  fall  booking. 

Apple  Parers. — The  new  price  for  fall 
bookings  is  as  follows: — "Genuine  Hud- 
son," $7.75,  and  "Little  Star,"  $6.50 
per  dozen. 

Brass  Butts  Advance  Again. — Brass 
butts  have  advanced  about  25  per  cent. 
The  new  discount  is  as  follows: — Nar- 
row, middle,  and  desk,  list  plus  25  per 
cent. 

Netting. — The    present    dis- 
in.  and  2  in.  mesh  is  25  per 


Poultry 

count  on  1 
cent. 
Painted 


Screen  Wire.  —  Prevailing 
prices  on  minted  and  bronze  screen  wire 
are  as  follows:  Painted  screen  wire.  1O0 
ft.  rolls,  $2.25.  and  in  50  ft.  rolls.  $2.30 
per  100  sq.  ft.  Bronze  screen  wire  in 
rolls  12c,  and  smaller  quantities  13c  per 
sq.  ft, 

Miscellaneous. — The  current  discount 
on  harvest  tools  is  40  ner  cent.  The  dis- 
counts   on    spades   and    shovels    are    nn- 
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Changed,  and  are  as  follows: — lsts,  40 
and  12V2  per  cent.;  2nds,  40  and  5  per 
cent.;  4ths,  30  per  cent.  Prices  on  rope 
are  »iven  in  the  current  market  quota- 
tions. 

WINNIPEG 

WINNIPEG,  July  27— In  talking  to 
one  of  the  metal  companies  in 
Winnipeg',  it  has  been  learned 
that  the  market  on  all  metals  is  decidedly 
unsettled.  He  reports  that  tin,  lead  and 
antimony  all  came  in  for  a  drop  in  price 
last  Saturday  morning,  and  from  the  un- 
settled conditions  now  prevailing,  it  is 
almost  impossible  to  make  satisfactory 
quotations.  The  change  in  these  metals 
will  affect  the  price  of  solder,  lead  pipe, 
sheet  tin  and  various  other  commodities, 
but  jobbers  have  as  yet  been  unable  to 
see  .iust  what  lines  are  affected,  and  to 
what  extent  prices  should  be  reduced.  It 
is  more  than  likely  that  revisions  will  go 
into  effect  within  the  next  couple  of 
weeks. 

With  a  view  to  Xmas  and  the  various 
needs  at  that  time  of  the  retail  hard- 
waremen.  the  writer  has  been  conducting 
some  investigation  into  the  situation  as 
regards  cutlery.  On  silver-plated  ware 
the  situation  does  not  appear  to  be  un- 
usually unsettled,  but  lines  of  pocket  cut- 
lery, carvers  in  cases,  and  steel  knives 
and  forks  are  extremely  hard  to  procure. 
Manufacturers  in  England  are  all  quite 
willing  to  take  orders,  but  where  their 
plants  are  able  to  do  any  kind  of  work 
for  the  Government,  they  are  so  requisi- 
tioned and  this  results  in  no  shipments, 
being  made  to  the  jobbers  and  the  job- 
ber in  turn  being  unable  to  supply  their 
customer's  needs.  There  are  some  manu- 
facturers in  the  States  who  have  at- 
tempted fo  cope  witb  the  unusual  situa- 
tion, but  their  efforts  are  only  being  par- 
tially rewarded.  It  is  stated  that  prac- 
tically all  of  the  jobbers  have  placed 
orders  for  thousands  of  dozen  pocket 
knives  with  from  twelve  to  twenty 
manufacturers,  and  none  of  them  seem 
able  to  make  deliveries.  This  certainly 
seems  to  work  some  hardship  on  differ- 
ent retailers,  as  well  as  the  jobbers,  but  it 


means  that  other  lines  will  have  to  be 
sold  to  take  their  place. 

The  tendency  for  some  years  past  has 
been  to  give  Xmas  presents  which  were 
useful  and  in  this  regard  the  hardware 
store  has  developed  a  considerable 
trade.  Any  retailer  who  makes  a  care- 
ful inventory  of  his  stock  will  find  there- 
in dozens  of  lines  which  appeal  to  each 
member  of  the  household.  With  pros- 
pects of  a  good  crop  and  market  condi- 
tions on  so  many  lines  unsettled,  it  is 
advisable  for  every  retailer  to  make  his 
preparation  well  in  advance  of  the  Xmas 
season. 

A  representative  of  the  Canadian 
Credit  Men's  Association  returned  on 
Saturday  night  from  an  extensive  trip 
throughout  Alberta,  Saskatchewan  and 
Manitoba,  getting  reports  on  what  crop 
conditions  would  be  this  fall.  Unless 
something  unforseen  should  develop,  this 
year's  yield  will  at  least  equal,  and  in 
many  cases  exceed  last  year's  bountiful 
harvest. 

Last  year's  record  of  collections  was 
extremely  good  and  with  another  splen- 
did crop,  there  should  be  very  few  re- 
tailers who  are  unable  to  get  their  ac- 
counts in  shape. 

Price  Changes 

For  the  past  week  the  number  of  price 
changes  have  been  comparatively  light. 
A  number  of  lines  have  been  affected. 
One  of  the  most  important  advances  to 
go  into  effect,  and  one  which  was  pre- 
dicted sometime  ago,  is  that  applying  to 
lanterns,  the  new  prices  on  which  are 
75c.  per  dozen  higher  than  formerly. 
Quotations  now  being  made  are  as  fol- 
lows : — 

No.   2,   Plain    $8.25    doz. 

No.    20,   X-ray    12.00    doz. 

No.  22,  Dashboard   10.75  doz. 

Trulite,    Short    Globe    8.25    doz. 

Silverware  Higher 

Another  important  advance  which  has 
gone  into  effect  is  that  applying  to 
silverplated  ware.  New  prices  have  been 
made  on  Community  and  Reliance  plate 


1847  plate  and  Nevada  silver.  The  latest 
quotations  on   Nevada  silver  1847  plate 
ware  are  shown  below. 
Nevada  Silver 

14  Dess  Forks    1.50  doz. 

15  Med   Forks    1.75    doz. 

Tea  Spoons. 

10  Tea    65   doz. 

11  Tea    75  doz. 

12  Dess    1.50   doz. 

13  Table    1.75   doz. 

1847  Plate   Ware 

T "a    Snoons 3.00    doz. 

Dess  Spoons  5.25  doz. 

Table    Spoons    6.00   doz. 

Dess  Forks    5.25  doz. 

Med  Forks   6.00  doz. 

Clocks   Higher 

Alarm  clocks  have  also  taken  an  ad- 
vance, quotations  now  being  made  on 
the  Big  Ben  and  Baby  Ben  of  $2.30 
each,  while  the  Look  out  and  America 
are  being  quoted  at  $1.20  and  $1.00 
respectively. 

The  above  changes  are  the  most  im- 
portant which  have  taken  place  this 
week.  Other  lines  being  affected  are  be- 
ing  shown   below. 

Galvanized  Band  Iron  V±  to  2  in.  $7.00 
per  100  lbs. 
Plow  Rings  12V2  per  lb. 

© 

B.T.  Catalogue  in  French 

A  68-page  catalogue,  featuring  B.T. 
products,  has  been  issued  by  Beatty 
Bros.,  Ltd.,  Fergus,  Ont.  The  catalogue, 
which  is  exceptionally  well  illustrated, 
is  printed  in  French,  and  bears  the  ad- 
dress of  the  company's  Montreal  branch, 
Selby  Aevnue,  Montreal.  Among  the 
many  products  illustrated  and  described 
in  the  catalogue  are  pumps,  parts  of 
pumps,  stable  equipment  and  fixtures, 
hay  forks,  pulleys,  churns,  washing  ma- 
chines, wringers,  step  ladders,  stable 
equipment  of  various  kinds,  etc.  Copies 
of  the 'catalogue  will  be  supplied  on  re- 
quest. 


Ontario  R.  M.  A.  Board  Meets 

Reports  of  Various  Officers  Were  Received — Number  of  Resolutions  Were  Adopted- 

Now  259  Branches  in  Province. 


IT 


HE  seventeenth  annual  conven- 
tion of  the  Retail  Merchants' 
Association  of  Canada,  Ontario 
Provincial  Board,  was  held  in  the  As- 
sembly Hall,  at  the  corner  of  Yonge  and 
College  Streets,  Toronto,  on  Monday, 
July  24.  The  president,  B.  W.  Zieman, 
Preston,  presided.  A  number  of  import- 
ant matters  were  discussed  and  reports 
received  from  the  various  officers.  Fol- 
lowing are  the  resolutions  passed: 


RESOLUTION  NO.  1 

That  it  is  the  opinion  of  this  Convention 
that  when  a  Municipality  opens  Free  Markets  or 
enters  into  any  Commercial  undertaking  and 
pays  the  expenses  of  the  same  out  of  public 
monies  that  they  remit  the  business  taxes  that 
they  collect  from  the  business  firms  whom  they 
enter  into  the  Competition  with. 
RESOLUTION   NO.   2 

That  it  is  the  opinion  of  this  Convention  that 
vigorous  action  should  be  taken  against  those 
who  violate  the  Trading  Stamp  Act  or  the 
False  Advertising  Act,  or  any  Act  of  a  similar 
nature  that  has  been  secured  by  our  Associa- 
tion and  that  such  prosecutions  should  be  un- 
dertaken   by    the    Dominion    Board    under    the 


direction  of  special  Committees  appointed  by 
the  Executive  of  the  Provincial  Board,  and  we 
also  recommend  to  the  Dominion  Board  the 
advisability  of  their  asking  the  Dominion  Gov- 
ernment to  have  an  official  appointed  to  prose- 
cute those  persons  who  falsely  advertise  any 
article,  similar  to  the  inspector  who  prosecutes 
those  who  violate  the  Gold  and  Silver  Marking 
Act. 

RESOLUTION   NO.   3 

That  whereas  it  has  been  reported  to  this 
Board  that  a  number  of  our  members  who  live 
in  Districts  outside  of  that  In  which  Express 
Companies  deliver  parcels  are  greatly  inconveni- 
enced by  the  limitel  Express  service,  that  we 
ask  the  Incoming  Executive  Officers  to  take  this 
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subject   up   and   deal   with    it   in   a    manner   de- 
sired by  the  members. 

RESOLUTION  NO.  4 
That  whereas  a  request  has  been  forwarded 
to  this  Board  of  the  Credit  Men's  Trust  Asso- 
ciation asking  our  support  in  an  endeavor  by 
them  to  have  every  Retail  Merchant  or  firm 
doing  business  within  the  Province  of  Ontario, 
registered  by  the  Government,  giving  the  name 
of  the  firm,  who  it  is  owned  by,  whether  an 
individual  or  partnership,  and  to  pay  a  sum 
estimated  at  about  $5.00  for  doing  so,  and 
whereas  we  understand  that  the  same  request 
has  been  made  to  the  Officers  of  our  Association 
in  all  of  the  other  Provinces  that  this  matter 
be  referred  to  the  members  of  the  Dominion 
Board  expressing  the  opinion  of  this  Conven- 
tion that  we  believe  that  this  is  a  matter  that 
should  be  dealt  with  by  the  Department  of 
Trade  and  Commerce  at  Ottawa,  and  that  they 
should  see  that  every  firm  doing  business  in- 
Canada  is  registered  and  financial  provision 
made  for  the  same  through  the  Department. 

RESOLUTION  NO.  5 
Tbat  it  is  the  opinion  of  this  Convention  that 
provision  should  be  made  by  the  Dominion 
Board  to  provide  literature  so  that  it  could  be 
distributed  by  the  Officers  of  the  Ontario  Board 
to  every  member  of  the  Association  through- 
out the  Province  so  as  to  let  them  know  what 
the  Association  has  done  and  is  doing. 

RESOLUTION  NO.  6 
That  it  is  the  opinion  of  this  Convention 
that  any  attempt  on  behalf  of  our  Association 
to  enter  into  any  Commercial  enterprises  where- 
by we  either  take  an  active  part  in,  or  lend  the 
name  of  our  Association  to  promote  the  sale  of 
any  product  is  not  only  detrimental  to  the 
policy  of  our  Association,  but  it  evinces  evi- 
dence of  our  lack  of  strength  to  enforce  the 
trading  policy  that  we  think  that  Manufac- 
turers should  adopt  and  follow,  and  we  there- 
fore recommend  the  speedy  adoption  of  the 
Price  Maintenance  Contract  Plan  by  the  Do- 
minion Board  and  the  discontinuance  of  the  use 
of  the  name  of  our  Association  wherever  it  has 
been   adopted. 

RESOLUTION  NO.  7 
That  this  Convention  again  places  itself  on 
record  as  being  opposed  to  Co-operative  Soci- 
eties and  Farmers'  Clubs  and  that  we  again 
refer  this  matter  to  the  Dominion  Board  and 
ask  them  to  have  the  importance  of  this  sub- 
ject taken  up  with  the  wholesale  trade  and  the 
Manufacturers. 

RESOLUTION   NO.  8 

That  whereas  several  of  our  members  have 
been  prosecuted  in  the  Police  Court  for  having 
in  stock  goods  that  are  in  sealed  packages  and 
bottles  that  have  been  sold  to  them  for  pure 
products,  but  which  have  been  found  to  be 
adulterated,  we  therefore  recommend  that  our 
Board,  through  their  delegates,  take  this  sub- 
ject up  with  the  officers  and  members  of  the 
Dominion  Board  and  provide  a  remedy  for  the 
same. 

RESOLUTION   NO.  9 

That  it  is  the  opinion  of  this  Convention  that 
all  strawberries  sold  should  be  specified  under 
the  act,  and  when  they  are  sold  by  the  box,  the 
size  specified  should  be  used.  We  request  that 
this  matter  be  referred  to  the  Dominion  Board 
and  that  they  be  asked  to  take  immediate 
action  on  the  same. 

RESOLUTION   NO.   10 

That  inasmuch  as  the  public  are  being  edu- 
cated by  the  press  through  publications,  and 
on  public  platforms  by  a  certain  school  of 
thought,  to  the  belief  that  the  Municipality,  the 
Province  and  the  Dominion  should  enter  into 
the  public  ownership  of  all  utilities,  and  Com- 
mercial enterprises,  and  whereas  a  definition 
is  made  by  them  as  to  where  public  ownership 
ends,  and  where  private  ownership  begins,  and 
whereas  these  persons  who  advocate  these  mea- 
sures are  generally  loud  in  their  condemnation 
of  the  owners  of  private  capital,  which  is  en- 
gendering an  antagonistic  spirit  between  those 
who  own  capital  and  those  who  do  not,  and  in 
doing  so  they  are  interfering  with  the  invest- 
ment and  development  of  private  capital  to  the 
injury  of  every  Municipality,  we  hereby  request 
the  Dominion  Board  to  appoint  a  special  Com- 
mittee to  study  this  subject  and  report  on  the 


same  to  the  Officers  of  the  Provincial  Boards  at 
an  early  date. 

RESOLUTION  NO.  11 
That  whereas  in  cases  of  prosecution  in  the 
Police  Court  for  violating  the  False  Advertis- 
ing Act,  it  has  been  found  that  the  Act  does 
not  make  any  provision  for  accepting  the  writ- 
ten report  of  the  Analyst  who  may  analyze  any 
goods  so  advertised,  and  that  the  Analyst  him- 
self must  appear  and  give  evidence,  we  there- 
fore recommend  that  this  matter  be  referred  to 
the  Dominion  Board  and  that  they  take  such 
steps  as  to  remedy  the  same. 

RESOLUTION  NO.  12 
That  it  is  the  opinion  of  this  Convention 
that  it  would  be  a  great  advantage  to  our 
members  to  have  a  certificate  given  to  them 
when  they  become  members  and  that  a  seal  be 
attached  each  year  bearing  the  date  and  year 
of  Membership  and  the  impression  of  a  suitable 
Trade-Mark  which  should  be  adopted  by  the 
Association,  and  we  recommend  that  this  reso- 
lution be  forwarded  to  the  Dominion  Board,  and 
request  that  immediate  action   be  taken 

RESOLUTION  NO.  13 
That  the  incoming  Executive  be  requested  to 
appoint  a  special  Committee  to  study  and  pre- 
pare an  amendment  to  the  Division  Court  Act, 
whereby  the  present  Division  Court  Act  can  be 
simplified  for  the  Collection  of  small  debts,  the 
securing  of  a  smaller  amount  than  that,  that 
can  be  secured  by  garnishee,  and  also  by  lien, 
and  that  the  amendments  they  propose  be  pre- 
pared in  time  for  the  next  Session  of  the 
Ontario  Legislature. 

RESOLUTION  NO.  13 
That  it  is  the  opinion  of  this  Convention 
that  greater  interest  would  be  taken  in  the 
organization  work  of  our  Association  if  pro- 
vision was  made  for  holding  District  Meetings 
throughout  the  Province,  and  that  the  Officers 
should  attend  and  address  the  same,  and  that 
the  holding  of  banquests  throughout  the  Winter 
months   should   be   encouraged. 

RESOLUTION  NO.  14 
That  this  Convention  again  place  itself  on 
record  as  being  fully  in  favor  of  the  Price 
Maintenance  Contract  Plan,  and  that  we  are 
pleased  to  know  that  the  Dominion  Board  are 
taking  steps  to  have  the  same  put  into  opera- 
tion  throughout  Canada. 

RESOLUTION  NO.  15 
That  this  Convention  is  in  full  accord  with 
and  heartily  endorses  the  proposals  presented 
for  the  consideration  of  the  Dominion  Board 
regarding  the  proposals  to  remedy  the  selling 
by  wholesalers  to  our  customers,  and  also  the 
proposal  presented  for  the  consideration  of 
Manufacturers,  and  we  hereby  instruct  our 
delegates  to  support  the  same  and  have  them 
put  into  operation  by  the  Dominion  Board  at 
once. 

RESOLUTION  NO.  16 
That  it  is  the  opinion  of  this  Convention 
that  some  active  steps  should  be  taken  at  once 
to  carry  on  the  work  of  community  development 
so  as  to  induce  the  public  to  spend  their  money 
in  their  home  town  and  that  the  incoming 
Executive  be  requested  to  give  it  their  imme- 
diate attention. 

RESOLUTION  NO.  IT 
That  we,  as  officers  and  members  of  the 
Ontario  Provincial  Board  of  "The  Retail  Mer- 
chants' Association  of  Canada."  incorporated, 
desire  to  express  our  high  appreciation  of  the 
services  rendered  and  the  adyice  given  to  us  by 
the  Dominion  Board  of  our  Association  through 
the  Secretary,  Mr.  E.  M.  Trowern.  We  feel 
that  the  practical  knowledge  which  he  secured 
during  the  time  he  was  engaged  in  the  Retail 
business  and  the  close  study  that  he  has  given 
to  the  many  retail  problems  that  have  come 
before  him  from  time  to  time  through  the  vari- 
ous sections  of  trade,  and  the  care  and  at- 
tention that  he  has  given  to  commercial  legis- 
lation has  enabled  him  to  give  us  information 
that  is  very  valuable  and  helpful  in  our  work, 
and  we  desire  that  a  copy  of  this  resolution 
should  be  sent  through  the  President  to  the 
officers  of  the  Dominion  Board. 
® 

LABOR  WILL  NOT  WORK 

('Continued  from  pa°e  25.) 
are  expecting  and  demanding  high  wages 
as  that  they  are  not  inclined  to  give  a 
reasonable  return  for  wa°e.     Thev  will 


not  take  orders  from  their  superiors,  and 
they  take  many  holidays.  Laboring  men 
do  not  seem  to  take  advantage  of  the 
situation  to  improve  their  conditions. 
Instead  of.  realizing  that  the  present 
harvest  is  likely  to  be  short,  working 
steadily  and  saving  money,  they  are  in- 
clined to  be  extravagant  and  wasteful 
of  time." 

Another  View  of  the  Situation 

Another  view  of  the  situation  as  it  ex- 
ists to-day  is  found  in  a  letter  from  one 
of  the  largest  manufacturing  firms  in 
the  Eastern  part  of  the  country.  They 
write:  "Labor  as  a  whole,  certainly  east 
of  the  Mississippi  and  north  of  the 
Mason-Dixon  line,  is  suffering  from  a 
species  of  insanity.  It  does  not  know 
exactly  what  it  wants,  but  it  wants 
more.  However,  in  studying  cause  and 
effect,  one  cannot  help  realizing  that  this 
is  'effect.'  The  cause  does  not  lie  alto- 
gether with  labor.  It  lies  with  another 
element  in  our  American  life  which  is 
also  suffering  from  a  species  of  in- 
sanity. What  would  you  think  of  the 
statement  of  a  very  well  known  concern 
to  the  effect  that  ordinarily  they  would 
be  satisfied  with  $2,000,000  net  profit  an- 
nually, but  which  this  year  expects  to 
make  $25,000,000' — enough  money  in  one 
year  to  shut  down  its  plants  and  have 
enough  profit  to  last  eleven  or  twelve 
years  and  do  nothing?  Who  could 
blame  the  employees  of  such  a  concern 
for  demanding  more  ?  It  is  undoubtedly 
our  judgment  that  a  continuation  for 
any  considerable  time  of  the  present- 
day  conditions  will  put  a  quietus  on 
general  business." 

® 

MA^AG^TIS  I  HAVE  KNOWN 
Continued  from  Page  40 
new  in  the  store,  so  I  said  I  would  see 
the  owner  and  put  it  up  to  him. 

He  flatlv  refused  to  make  it  2'ood 
either  in  whole  or  in  part.  I  was  amazed 
and  explained  that  I  had  witnessed  the 
farmer's  movements  and  could  swear  to 
his  innocence  of  any  rough  handling. 
Old  Rip  A7an  Winkle  said:  "Not  by  a 
long  shot.  If  whips  were  eggs  and  I  had 
bought  them  from  him,  he  wouldn't  have 
made  a  rotten  one  s'ood  to  me,  would 
he?" 

I  insisted  that  that  had  no  bearing  on 
the  case  a.nd  further  that  right  or  wrono-, 
this  man  was  a  good  customer  whose 
trade  was  worth  keeping. 

But  he  was  obdurate  and  said,  "No, 
if  he  comes  in  here  he's' got  to  do  things 
our  wav,  same  as  I  do  in  another  man's 
place." 

He  talked  as  though  he  was  running  a 
museum. 

So  that  was  the  wind-up  of  our  trade 
with  that  customer.  We  used  to  as- 
sassinate sales  that  way  regularly  in  that 
store.  It  wasn't  merchandising:  it  was 
murder.  The  place  became  a  charnel 
house  of  might-have-beens. 
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Show  Cards  Will  Increase  Sales 

Suggestions  for  the    Window   Trimmer — A   Good  Time   to   Try   Out  Next 
Methods — Some  Heavy  Paint  Stocks  Yet  to  be  Moved. 


SHOW  cards  are  among-  the  best  pos- 
sible mediums  a  window  trimmer 
can  use  to  transmit  his  message  to 
the  public.  This  has  been  realized 
by  the  department  stores  to  a  much 
greater  extent  than  by  the  average  re- 
tailer. A  gTeat  deal  of  excellent  educa- 
tional w,ork  has  been  carried  on  by  lead- 
ing trade  papers  during-  the  past  few 
years.  Efforts  and  expense  have  not  been 
spared  to  encourage  the  use  of  show 
cards.  Hardware  and  Metal  has  ex- 
pended  large  sums  of  money  to  secure 
practical  articles  from  the  best  show 
card  writer  in  Canada.  The  Edwards 
course  now  running  in  this  paper  is  ad- 
mittedly the  best  course  that  has  ever 
appeared  in  print  in  Canada.  It  is  being- 
followed  closely  by  hundreds  of  hard- 
ware window  trimmers,  and  as  a  result 
show  cards  are  to-day  used  more  ex- 
tensively in  Canadian  hardware  stores 
than  ever  in  the  past. 

Must  Have  Punch 

It  is  realized,  however,  that  show- 
cards  for  window  and  interior  displays 
must  have  punch.  There  is  no  better 
way  to  put  punch  into  a  show  card  than 
by  using  a  catchy  phrase  or  a  good  'live 
illustration. 

Show  card  writers  are  sometimes  at  a 
loss  for  something  to  use  on  the  card. 

Tn  the  large  department  stores,  expert 
eardwriters  are  employed.  Most  of  these 
men  are  trained  in  lay-out  work,  and 
draw  suitable  illustrations  for  the  cards 
they  prepare.  It  usually  happens,  how- 
ever, that  in  the  hardware  store  the  task 
of  preparing  show  cards  falls  upon  the 
window  trimmers.  In  the  department 
store,  the  window  trimmer  places  an  or- 
der for  show  cards,  and  it  is  filled  by 
the  card-writer.  The  hardware  store 
window  trimmer  has  to  prepare  his  own 
cards. 

Now,  a  fact  that  must  not,  be  over- 
looked is  that  a  great  many  hardware 
window  trimmers  are  expert  card-writers. 
Many  of  these  men  have  become  card- 
writers  by  studying  the  many  excellent 
card-writin.o'  series  which  have  been 
published  in  this  paper.  On  the  other 
hand,  there  are  many  window  trimmers 
who  can  do  the  lettering  on  show  cards, 


hut  are  unahle  to  draw  suitable  illustra- 
tions. These  are  the  men  who  can  bene- 
fit mostly  by  the  articles  which  appear 
in  Hardware  and  Metal  from  time  to 
time,  showing  how  show  cards  can  be 
made  attractive  by  using  illustrations 
taken  from  the  advertising  pages  of 
Hardware  and  Metal. 

In  every  issue  of  this  paper  there  are 
a  number  of  advertisements  of  paint 
manufacturers.  Some  of  the  advertise- 
ments are  illustrated.  The  illustrations 
can  often  be  taken  from  the  paper  and 
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Campbells 

STAIN 


is   particularly    true    during   the    spring 
and  fall. 

A  Poor  Season 

The  past  spring  did  not  rank  as  one 
of  the  best  from  a  paint  selling  stand- 
point. The  weather  was  damp,  and  the 
constant  rains,  particularly  during  the 
month  of  May,  prevented  many  people 
from  painting.  Although  many  firms 
did  a  larger  paint  business  than  in  any 
previous  spring,  there  are  others  who 
fell  behind.  Some  merchants  now  have 
on  their  hands  exceptionally  heavy- 
stocks  of  paint.  It  is  in  the  interests  of 
the  merchants,  the  manufacturers  and 
the  country  at  large  that  the  stocks  be 
moved. 

It  is  not  unreasonable  to  expect  'that 
there  will  be  a  good  demand  for  paint 
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Display  which  secured  second  prize  ($100  in  cash)   in  the  window  display  contest 
staged  by  the  Carpenter,  Morton  Co.,  Boston,  Mass.     The  display  was  arranged  by 
E.  J.  Creeper,  of  Creeper  &  Griffin,  Owen  Sound,  Ont. 


used  on  cards,  as  has  been  shown  many 
times  in  Hardware  and  Metal's  articles 
on  "Show  Cards  You  Can  Make." 
Other  advertisements  which  are  not 
illustrated  very  often  supply  excellent 
ideas  for  timely  short  talks  to  cus- 
tomers. 

Would  it  not  be  a  good  idea  to  pre- 
pare show  cards  for  use  in  your  fall 
paint  sales  campaign? 

A  Quick  Response 

It  is  doubtful  if  there  is  another  de- 
partment in  the  hardware  store  which 
responds  so  quickly  to  aggressive  selling 
plans  than  the  paint  department.     This 


during  the  coming  fall.  Many  persons 
who  were  unable  to  paint  during  the 
spring  will  undoubtedly  carry  on  the 
work  during  the  fall. 

There  will  be  a  voluntary  demand  for 
paint.  It  is  certain,  however,  that  this 
demand  can  be  greatly  augmented  by  a 
little  aggressiveness  on  the  part  of  the 
retail  merchants. 

One  of  the  chief  factors  in  conducting 
a  successful  fall  paint  selling-  campaign 
is  in  securing  an  early  start. 

There  are  many  ways  by  which  cus- 
tomers can  be  made  to  take  an  interest 

Continued  On  Page  40   .  . 
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Established  1858— 


It  is  very  nearly  60  years 


since   we  began   business.     We  did  business  with  the  grand- 
fathers of  some  of ?you  Younger  men  in  the  hardware  and*paint|and 
oil  business.   The  old-fashioned  virtue  of  integrity  has  proved  itself  to  be 
an  asset  of  incalculable  value. 

The  value  of  this  long  experience  is  evident  in  every  can  of 

Jamieson's  Pure  Prepared  Paints 

Jamieson  Quality  has  held  first  place  in  the  estimation  of  critical  painters  for  years. 
It  has  established  a  quick  growing  recorder  business  everywhere. 

If  you  are  interested  in  establishing  a  sound  reputation  for  quality  goods, 
write  for  our  proposition. 

R.  C.  JAMIESON  C&  CO.,  Limited 

MONTREAL,  CANADA 

Owning  and  Operating 
P.  D.  DODS  &  CO..  LIMITED 


BANNER  ASH  SIFTER 

LARGER  and  BETTER 
Sales  Doubled 

20    Inches    High,    12   Wide,    18    Long-. 

Best  low-priced  ash  sifter  on  the 
market.  We  Recommend  it — you  can 
also.  No  dusty,  back-breaking  shak- 
ing or  lifting.  Garbage  can  will 
stand  rough  usage.  Simply  locks 
like  a  cradle.  Buy  from  your 
WHOLESALE  HOUSE. 

Manufactured  by 

The  Burrowes  Mfg.  Co.     -     -     Toronto 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 
Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-153  University  Avenue       -       Toronto,  Canada 


IMMEDIATE  DELIVERIES 
ON  GRINDERS 


Sickle  Giinders     ToolGiinders     Power  Grinders 

WILL  GIVE  YOUR  FARM  TRADE  A  MEASURE  OF 

SATISFACTION    THAT    WILL    GREATLY    BOOST 

THE  SALES  OF  OTHER  GOODS. 

We   recommend   these  grinders   to   the  trade   as   most 

attractive    and    highest    grade    gTinding    machines    on 

market. 

ORDER  FROM  YOUR  JOBBER,    If  he  does  not  handle 

the  "American"  Line,  write  direct  to  factory. 

Western  Agent  : 

Merchants  Hardware  Specialties,  Calgary,  Alta. 

Agents  for  Eastern  Canada  : 

John  H.  Graham  &  Co.,  1 13  Chambers  St., 

New  York  City,  N.  Y. 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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in  paints.  The  window  display  is  one  of 
the  best  mediums  to  use.  One  of  the 
best  ways  to  increase  the  selling-  power 
of  the  window  is  to  use  good  show  cards. 
For  years  merchants  have  been  urged  by 
the  trade  papers,  manufacturers,  travel- 
lers and  others  to  make  'better  use  of 
their  show  windows.  The  result  has 
been  that  during  the  past  ten  or  fifteen 
years  wonderful  progress  has  been 
made.     The  retailers  are  to-dav  dressing 


better  windows.  They  change  them  more 
often  than  was  customary  some  years 
ago.  They  make  better  use  of  the  vari- 
ous helps  which  are  supplied  gratis  by 
manufacturers.  They  sell  more  goods 
from  their  windows  than  ever  in  the 
past,  and  yet  they  have  not  by  any 
means  increased  the  efficiency  of  their 
displays  to  the  maximum.  Canadian 
hardware  window  displays  are  equal  to 
the  best  in  the  world.     Still  there  is  al- 


ways room  for  improvement.  The  mer- 
chant or  window  trimmer  who  has  not 
yet  used  window  show  cards  extensively 
and  regularly  should  try  them  out  for 
the  next  three  or  four  months.  If  used 
regularly  and  judiciously  they  will  help 
to  create  a  greater  interest  in  the  paints 
you  have  for  sale.  They  will  help  to 
increase  your  sales  and  incidentally  your 
profits. 


Managers  I  Have  Known 

Experience  Gained  Under  Four  Different  Managers  in  Five  Years — Hoiv  One  Mer- 
chant Loses  Customers — The    Value    of    Co-operation. 

From   an    authorized    interview    by   a    Hardware   and    Metal    representative   with    F.    N.    Buchanan,    Manager,    Northern  Canada   Supply   Co., 

HaileyVmry.  Ont. 


IN  a  store  that  I  once  worked  in  I  had 
four  different  managers  over  me  in 
a  period  of  five  years.  That  seems 
unsatisfactory  at  first  glance,  but  on 
second  thoughts  it  will  be  seen  that  it 
was  really  a  very  fortunate  thing  for  me. 

Getting    Twenty   Years'    Experience   in 
Five 

Each  of  these  men  had  had  at  least 
fifteen  years'  experience  in  the  hardware 
business,  whilst  I  was  just  starting,  so 
that  by  a  system  of  judicious  inquiry  and 
close  watching  I  was  able  to  absorb  a 
part  at  least  of  their  combined  sixty 
years  of  hardware.  I  figure  I  soaked  up 
the  equivalent  of  twenty  years  of  ex- 
perience out  of  them  anyhow.  I  had  all 
the  best  of  it.  They  paid  me  for  my  ser- 
vices, but  they  got  no  pay  for  their  ser- 
vice to  me.  I  swiped  ideas  from  them 
every  day.  Some  of  them  were  purely 
negative  in  character ;  things  not  to  do ; 
but  it  was  cheaper  to  observe  the  result 
of  doing  them  in  another  fellow  than  to 
foot  the  bill  in  my  own  case. 

Managers  and  Near  Managers 
Some  were  g'ood,  some  were  only  bad, 
and  some  were  the  limit.  It  was  a  pleas- 
ure to  do  team  work  with  some  and  pain- 
ful to  watch  the  ingrowing,  narrow- 
mindedness  of  others.  To  work  for  and 
with  one  was  a  joy  and  an  inspiration,  a 
job  full  of  enthusiasm  that  simply  pulled 
pep  out  of  a  man.  To  be  shackled  to  the 
unyielding  system  of  another  was  to 
watch  every  creative  idea  of  punch  in 
the  store  fade  and  wither  and  die,  still- 
born under  the  blighting  influence  of  a 
lack  of  vision  and  a  hateful  suspicion. 

Public  Servants  and  Public  Nuisances 

It  seems  to  me  that  a  man  running  a 
business  is  a  public  servant  of  sorts,  one 
whose  duty  it  is  to  serve  the  customer's 
needs  and  not  dictate  them.  And  yet  I 
know  one  man  who  views  it  from  the  op- 
posite angle.     He  says  "T  have  a  good 


stock.  They  can  take  it'  or  leave  it. 
We're  here  to  sell,  not  to  wait  on  them. 
We  haven't  got  time  to  listen  to  the  likes 
and  dislikes  of  every  Tom,  Dick  and 
Harry,  who  has  a  grouch  on  the  grip  of 
an  axe  handle  or  the  shape  of  a  bueket. 

Left  at  the  Switch 

No  wonder  that  man  to-day  lias  c. 
twenty-thousand  dollar  dead  stock  on  his 
hands  in  place  of  the  liquid  quick  mov- 
ing ten-thousand-dollar  one  that  would 
suffice  his  trade.  No  wonder  he  onlv 
makes  a  turnover  twice  a  year  instead 
of  the  three  or  four  times  he  could.  No 
wonder  that  in  a  new  country  that  has 
forged  fast  ahead  and  when  his  competi- 
tors and  those  in  other  lines  who  start- 
ed with  him  in  shanty  stores  have  re- 
tired in  affluence  nr  developed  their 
stores  into  his'  businesses,  lie  still  drags 
along  ekino-  out  a  miserable  existence  of 
petty  bucking  of  the  natural  laws  of 
trade. 

Killing  Sales 

I  remember  one  experience  T  had  witli 
such  a  man.  I  had  been  accustomed  to 
beins'  on  °-ood  terms  with  my  opposition. 
working  in  complete  harmony  of  idea 
and  execution.  So  one  day  when  a  man 
came  in  for  a  gallon  of  raw  oil  that  wp 
did  not  happen  to  have  in  stock.  I  stood 
him  off  on  delivery,  but  collected  a  dol- 
lar and  a  quarter  from  him  in  advance. 

Later,  I  put  my  cap  on  and  started 
out  as  soon  as  the  boss  returned  from 
an  errand  he  had  been  on. 

"Where  are  you  going?"  he  asked. 

"Goin?  over  to  Smith's  for  a  gallon 
of  raw  oil,"  I  said. 

"No,  you're  not." 

"Wiry  not?  You  might  just  as  well 
make  thirty-dive  cents  as  him." 

He  swelled  up  like  a  poisoned  pup. 
"Why,  I  wouldn't  trade  with  that 
— ,  if  I  was  dying  for  oil." 


That  settled  it.  1  hung  my  cap  up 
and  later  refunded  the  dollar  and  a 
quarter  to  the  customer. 

The  Other  Way 

Here  is  the  reverse  side  of  a  similar 
picture.  The  local  hockey  team  have 
been  buying  all  their  goods  from  us  all 
winter.  The  secretary  came  in  the  other 
day  and  asked  for  a  dozen  sticks.  We 
only  had  six  in  stock.  A  game  was  due 
that  day  and  they  needed  the  sticks  at 
once.  So  one  of  us  took  him  over  to 
the  opposite  store,  asked  to  see  the 
hockey  sticks,  looked  them  over  with  the 
secretary,  and  picked  out  six.  He  paid 
for  them  on  the  spot,  and  went  off  with 
his  bundle. 

The  man  from  this  store  turned  to  the 
opposition  dealer  and  said,  "Charge 
them  to  us,"  and  came  back  here.  All 
in  the  day's  work.  Good  relations,  in- 
creased sales  and  everybody  pleased. 
The  other  dealer  even  allows  us  a  small 
profit  on  the  goods  by  giving  us  a  trade 
discount. 

Of  course  some  dealers  kill  the  goose 
that  lays  the  golden  egg  by  underselling 
the  opposition  on  his  own  g-oods  in  such  a 
case.  Naturally  he  doesn't  get  the  chance 
again  once  the  other  fellow  hears  of  it. 

Whips  and  Eggs 

I  remember  the  case  of  a  whip  I  sold 
to  a  farmer  some  years  ago.  It  was  a 
medium  priced  article  that  should  have 
been  good  for  some  wear.  I  happened  to 
watch  him  as  he  left  the  store  and 
climbed  into  his  sleigh.  The  whip  had 
not  left  his  hand  nor  been  exposed  to 
injury  in  any  way,  when  as  he  gave  it  a 
gentle  flirt,  the  thing  broke  in  two  at 
some  weak  spot  in  it. 

Naturally,  he  retraced  his  steps,  justly 

incensed  and  a'sked  me  what  I  was  goint: 

to  do  about  it.    I  knew  what  I  wanted  to 

do   and  intimated   it.      However,  I   w-i- 

(Continued  on  page  37.) 
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Falling-Out  Bristles  Means 
Dropping  Off  of  Trade 

Bristle-Shedding-  Brushes  have  no 
friends,  they  will  NOT  make  steady 
customers. 

The  bristles  can't  come  out  of 


"STEEL 
GRIP" 
Paint 
and 

Varnish 
Brushes 


Made  in 
Canada 

for 
60  years 


The  compressed  nickeled  steel  ferrules  posi- 
tively prevent  it. 

Only  the  best  materials  are  used  in  these 
brushes  and  the  handles  are  of  the  common- 
sense  shape  which   will   not  cramp  the  hand. 

Practical  Painters  Prefer  Boeckh's. 
Get  this  business-building  line. 

The  Boeckh  Bros.  Company,Ltd. 

Toronto,  Canada 


HpHIS  old  gum  melting  kettle 
A  used  by  us  nearly  sixty 
years  ago  has  been  retired  from 
active  service,  but  may  still  be 
seen  at  our  factory. 

From  the  very  first  the  name  of  Berry 
Brothers  has  been  associated  in  the  minds 
of  all  buyers  with  what  is  best  and  most 
reliable  in  varnish  and  enamels.  Berry 
Brothers'  label  is  recognized  as  a  guarantee 
of  quality  and  a  protection  against  inferior 
products. 

It  pays  to  feature  our  line  because  they  not 
only  make  customers,  but  retain  them. 

LUXEBERRY  WHITE  ENAMEL  —  whitest  white,  stays  white 
Makes  permanent  snow  white  finish  in  either  gloss  or  dul ' 
effects. 

L'QUID  GRANITE  —  floor  varnish.  Makes  smooth,  satiny  finish. 
Listing,  waterproof,  marproof,  also  adapted  for  bathrooms, 
window  sills  and  casings,  and  all  interior  work  where  great 
durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  interior  work.  Develops 
and  preserves  the  grain  of  all  woods,  and  makes  a  handsome 
and   lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR  — for  exterior  work.  Especially  adapted  for 
durability  under  extreme  exposure  —  front  doors,  store  fronts, 
marine  work,  etc.  Makes  handsome  finish  and  will  not  turn 
white  under  the  severest  conditions  of  wear. 

We  make  a  specially  adapted  varnish  or 
enamel  for  every  known  use. 

Write  for  our  price  list  and  attractive  dealers 
proposition. 

BERRY  BROTHERC 
|  I1WCOH.FOH.ATED*  »        ^k 

Grid's  LargestVarnish  Makers  V^ 


Established  1858 

WALKERVILLE,  ONTARIO 


(365 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  July  27— A  quiet 
tone  has  prevailed  throughout 
the  paint  market  during  the  past 
week.  Orders  for  paint  are  not  many. 
Dealers  for  the  most  part  appear  to  have 
sufficient  stock  for  immediate  require- 
ments and  there  is  not  even  much  sorting 
being  done.  Haying  is  in  full  swing 
throughout  the  province  and  farmers 
have  all  they  can  attend  to  in  getting  the 
crop  in  owing  to  the  scarcity  of  labor. 
Consequently  painting  cannot  be  said  to 
be  a*  popular  pastime  just  now.  Great 
hopes,  however,  are  held  out  for  fall 
business.  Much  painting  which  was  left 
undone  this  spring,  owing  to  the  pro- 
longed rainy  weather,  will  be  attended  to 
this  fall,  so  that  although  some  dealers 
are  prone  to  complain  that  their  stocks 
have  not  moved  as  quickly  as  they  would 
have  liked  will  do  a  bigger  business  later 
and  will  not  lose  out  in  the  long  run, 
especially  those  who  purchased  white 
lead  at  spring  prices. 

Linseed  Oil  Steady — Although  prices 
have  not  undergone  any  change  during 
the  past  week  there  is  a  distinct  under- 
current of  strength  in  the  market  for 
,  linseed  oil.  Crop  reports  show  up  fav- 
orably but  the  acreage  is  considerably 
less  than  last  year  and  the  crop  will  have 
to  be  a  great  deal  heavier  per  acre  to 
offset  the  fact  that  less  land  is  under 
cultivation.  The  American  acreage  this 
year  is  also  said  to  be  less  than  last  year 
and  this  also  tends  to  stiffen  the  market. 
From  present  indications  it  would  appear 
that  lower  prices  in  oil  are  not  to  be 
expected. 

As  was  the  case  last  week,  quotations 
vary  somewhat,  the  range  being  as  fol- 
lows: 

Raw  Boiled 

1  to  2  barrels 70c     81c         79c     84c 

3  to  5  barrels 75c     80c         78e     83c 

6  to  9  barrels 74c     79c        77c     82c 

Lead  Weak — The  price  of  white  lead 
in  oil  remains  at  $14.10  for  less  than  ton 
lots,  but  the  market  is  weak.  Pig  lead 
has  dropped  slightly  several  times  re- 
cently, and  as  a  result  the  manufacturers 
of  dry  lead  have  reduced  prices  50c — 
though  only  for  immediate  delivery.  It 
is  not  thought  at  all  improbable  that  lead 
in  oil  will  show  a  decline  before  long. 

Turpentine — Following  the  decline  of 
last  week  turpentine  has  stiffened  up 
again  during  the  past  few  days.  A  week 
ago  it  was  possible  to  get  a  quotation  as 
low  as  04c,  while  at  the  present  time  the 
ruling-  price  is  70c.  This  would  appear 
to  be  due  to  manipulation  in  the  South- 
ern market. 

Paris    Green — The    demand    from   the 


West  is  very  large  at  the  present  time 
and  wholesalers  are  having  some  difficulty 
in  filling  orders.  Supplies  are  very  low 
and  prices  high.  In  the  East  where  the 
season  is  late,  the  demand  is  not  so  pro- 
nounced. Prices  will  be  found  in  cur- 
rent quotations. 

Gasoline — The  hotter  the  weather  the 
more  popular  becomes  the  sport  of  auto- 
mobiling.  Consequently  the  demand  for 
gasoline  has  been  very  heavy  during  the 
past  week.  Prices  remain  unchanged 
and  stocks  are  still  fairlv  lisrht. 


TORONTO 

TORONTO,  Ont„  July  27— The 
usual  summer  dulness  prevails  in 
the  paint  trade,  with  the  result 
that  business  is  quiet,  both  in  the  coun- 
try and  city,  in  the  latter  case,  however, 
exception  can  be  made  with  regard  to  the 
manufacturing  demand  which  continues 
active.  Prices  generally  are  holding  firm 
with  few  changes  of  importance  to  note. 
Linseed  oil  and  turpentine  are  both 
steady,  the  former  being  firmer,  while 
the  latter,  although  weaker  a  few  days 
ago,  has  recovered.  The  dry  color  situa- 
tion continues  acute  and  unchanged, 
with  no  relief  in  sight.  Putty  is  un- 
changed, but  higher  prices  are  possible. 
Linseed  Oil  Firm — The  market  is  con- 
siderably stronger  with  indications  of 
higher  prices.  The  flax-seed  market  con- 
tinues strong,  following  the  report  in- 
dicating a  reduced  acreage  this  year. 
Prices  are  unchanged  from  last  week  and 
are  as  follows  with  the  high  level  more 
generally  being  quoted : 

Raw. 
1  to  2  barrels  ....   75c     79c 
3  to  5  barrels.  . .  .   74c     78c 

0  to  9  barrels  ....  73c  77c 
Turpentine  Steady — The  market  weak- 
ened a  few  days  ago  but  recovered  and 
prices  are  now  the  same  as  quoted  last 
week.  The  Resin  and  Turpentine  Cor- 
poration have  bought  up  all  the  resin 
and  turpentine  that  they  can  lay  their 
hands  on  in  the  South  which  is  tending 
to  keep  prices  up.  The  common  grades  of 
resin  are  still  advancing,  "D"  quality 
being  now  twice  the  price  which  was  be- 
ing quoted  twelve  months  ago.  The  bet- 
ter grades  on  the  other  hand  are  hot  mov- 
ing so  much  and  prices  are  not  much 
higher  than  those  of  twelve  months  ago. 
The  reason  for  this. is  that  the  demand 
for  the  cheaper  grades  is  considerably 
heavier  than  for  the  better  qualities, 
owing  to  the  heavier  demand,  principally 
for  munitions.  The  following  prices  are 
being  quoted  for  turpentine  in  Toronto: 

1  barrel  lots  70c;  2  to  4  barrel  lots,  08c, 


Boiled. 

78c  82c 
77c  81c 
70c     80c 


and  5-gallon  lots  78c  per  Imperial  gallon. 

Dry  Color  Situation. — There  is  no  im- 
provement in  the  dry  color  situation,  sup- 
plies are  scarcer  than  ever  and  there  is  a 
danger  of  certain  lines,  such  as  greens, 
yellows,  golden  ochre  and  vermilions 
being  off  the  market.  The  situation  is 
getting  worse  and  will  affect  colors  in  oil 
and  japan.  Owing  to  the  continued  light 
offerings  of  all  pigments  the  market 
maintains  a  strong  tone.  Prevailing 
prices  are  given  in  the  current  paint  mar- 
ket quotations. 

Shellac  Situation — Prices  of  bleached 
and  orange  shellacs  continue  at  a  high 
level  with  little,  if  any,  improvement  in 
the  situation.  Shipments  are  being  free- 
ly absorbed  for  consumption  on  arrival 
on  this  side,  owing  to  the  unusual  de- 
mand. Large  quantities  of  shellac  are 
being  used  in  the  manufacture  of  high- 
explosive  shells,  which  accounts  to  some 
extent  for  the  big  demand.  The  market 
is  very  firm  at  unchanged  prices. 

White  Lead — The  situation  as  regards 
white  lead  in  oil  is  unchanged,  but  the 
market  is  a  shade  easier,  due  to  the  con- 
tinued weakness  in  pig  lead.  White  lead 
is  quoted  at  $13.95  per  100  lbs.  in  ton 
lots  and  $14.25  in  less  than  ton  lots. 

Gasoline  Finn — Prices  are  holding  firm 
and  business  is  very  active.  Machine 
oils  are  unchanged  at  prices  given  in  the 
current  market  quotations.  Gasoline  is 
unchanged  at  32c  and  benzine  at  311/2C 
per  gallon. 

Putty  Firm — The  market  continues 
firm  at  unchanged  prices.  The  following 
prices  are  being  quoted  in  Toronto  for 
standard  putty  in  less  than  ton  lots : 

Per  100  lbs. 

Bulk,  in  casks $2.80 

Bulk,  in  100-lb.  drum   3.00 

Bulk,  in  25-lb.  drums , .       3.10 

Bladders,  in  barrels 3.40 

Pure   putty,   70c   per   100   lbs.   ad-vance. 

« 

As  early  as  1882  a  State  deputation 
from  Ohio  visited  the  Canadian  Na- 
tional Exhibition  looking  for  pointers 
and  they  have  been  coming  from  various 
States  ever  since,  many  of  the  United 
States  fairs  being  modeled  along  Toron- 
to lines. 

*     *     * 

Previous  to  1885  ales  and  heers  were 
sold  on  the  Canadian  National  Exhibi- 
tion grounds.  The  sale  was  abolished 
at  an  annual  loss  in  booth  rentals  of 
$2,000,  quite  a  sum  in  the  early  days  of 
the  big  Fair  to  pay  for  a  principle. 


II  A  K  I)  W  A  RE    AND    M  E  T  A  I. 


Good  Paint  Is  Only 

Part  of    It — 

npHE    fact   that    he   has    a    line    of    paints 
A     whose  quality  is  beyond  question  is  only 
one  of  the  advantages  a  Brandram-Henderson 
agent  enjoys. 

That  quality,  important  as  it  is,  would  not  be  so  valuable 
if  it  were  not  recognized  by  the  public,  and  continually 
emphasized  by  forceful  advertising. 

Being  recognized  by  trade  and  public  alike,  B-H  quality 
becomes  a  powerful  factor  in  increasing  the  sales  of  B-H 
agents.  It  is  easy  to  sell  B-H  paints — and  easy  to  keep  on 
selling  them  to  the  same  customers. 

Furthermore,  B-H  agents  have  the  loyal  and  undivided 
support  of  this  company — which  is  not  affiliated  with,  nor 
controlled  by  any  other  company. 

B-H  agents  have  exclusive  territory,  and  all  the  resources 
of  this  big  organization  are  behind  them — to  help  them  sell 
more  paint  than  any  other  dealers  in  their  respective 
localities. 

If  you  are  in  territory  where  we  are 
not  represented,  write  for  the  facts 
about  a  real,  exclusive  paint  agency. 


Halifax 


St.  John 


Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE    AND    METAL 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,' 99%   pure,   lb 66 

Pattern,   lb i>4 

Sheets,  $1  to  $1.25  base. 
AMMUNITION 

Remington  U.M.C.,  Kesale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesruok  and 
Smokeless,  20  >per  cent,  off;  22 
Short  Smokeless,  30  per  cent,  off; 
22  Long  Rifle  Lesmok  and 
Smokeless,  7%%  off;  41  Swiss 
Ball  and  Shot  Cartridges,  26y2% 
advance;  all  other  R.  F.  Ball 
Cartridges,  15%  off;  all  other  R. 
P.  Centre  Fire  Pistol  and  Rifle 
Ball  Cartridges.  15%%  advance; 
Centre  Fire  Pistol  and  Rifle  Shot 
Cartridges,  4%  off;  Centre  Fire 
Military  and  Sporting  Ball  Cart- 
ridges, 2*>y2%  advance;  Centre 
Fire  Military  and  Sporting  Shot 
Cartridges,  15%  advance;  Primed 
Shells  and  Bullets,  20%  advance; 
Brass  Shot  Shells  First  Quality, 
30—10%  off;  Brass  Shot  Shells, 
Second  Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2y2%;  Arrow,  20%. 
Ball  caps,  B.B.  'Caps,  $2.40  per 
M.  net;  C.  B.  Caps,  $2.95  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net:   C.    F..   38,   STW.,   $10.45  net. 

Above  prices  withdrawn.  New 
prices   to   be  issued   shortly. 

"Dominion"  B.B.  Caps.  $3  per 
M.  net;  C.  B.  Caps,  $3.60  per 
M.  net;  22  short,  black,  20%; 
22  short  smokeless,  30%:  22 
long,  black,  20%;  22  long  smoke- 
less. 20%;  22  long  rifle,  black, 
7V2%:  22  long,  rifle,  smokeless, 
7%%;  other  R.F.  ball,  10%:  R.F. 
shot.  10%;  centre  fire  pistol,  list 
plus  j5%;  C.F.  sporting,  list  plus 
<*0% :  shot  cartridges,  same  as 
ball:  empty  shot  shells,  5%; 
blanks,  add  25%;  bullets,  40%: 
Primers,  .$2.70  per  M.  net : 
brass  shot  shells,  20%  :  "Win- 
chester" B.B.  Caps.  $2.55  M. 
net;  C.B.  Caps,  $3.20  M  net:  22 
short,  black  and  Lesmok.  20.  10%  : 
22  short,  smokeless,  37'/..%:  22 
long  black  and  Lesmok,  20,  10%  : 
22  short,  smokeless,  2"2,  10% ;  22 
long,  rifle,  black,  15%;  Other 
R.F.  black,  15%;  Other  R.  F. 
ball,  15%:  R.  F.  Shot,  20—10%; 
Plsto!  and  Rifle  Shot,  25%;  Mili- 
Pistol  and  Rifle  Ball,  adv.,  10%; 
tary  and  Sporting  advance,  40%; 
Primers,  $2.80  per  M.  net:  Brass 
Shot  Shells,  20  and   10%. 

'"Crown"  Black  Powder,  10% ; 
"Sovereign"  Bulk  Smokeless  Pow- 
der, 16%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless,  12%%;  Empty  Shells, 
5%:  90  days  net. 

Shot,  standard.  100  lbs.,  Toron- 
to. S14.50:  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  %e  per  lb.:  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  .Tohn  and  Halifax  freight 
equalized. 

"Dominion     Hand     Traps,   $3.50 
each,  net  f.o.b.  Montreal. 
ANTIMONY 

See  weekly  report. 
AUGERS 

Ford's   Auger   Bits,   30  and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gil  m  our' s  Special,  70%. 
Rockford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive,  40%. 


AUGERS,    POST 

B.T.— Sin.,    net    2  50 

B.T.— 10  in.   net   2  75 

B.T.— 12   in.   uet    3  25 

AXES 

Forrester,  doz 6  75 

Cherokee,   doz 9  00 

Land  made,  doz 9  00 

Model,  doz 9  25 

Black   Diamond,   doz 9  25 

Samson,    single   bit,    doz....     9  25 
Samson,  single  bit,  handled 

doz 13  00 

Samson,   double  bit,  doz....  13  00 
Samson    flooring    axes,    No. 

2,  doz 10  2". 

Single  bit,  doz    7  25    10  00 

Double  bit   11  00     12  50 

Hunters'  Axes    5  50      6  50 

"Boy's"  Axes   6  25      7  00 

Bench   Axes,   Samson 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net   10  50 

No.  4,  doz.,  net   11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless. 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1.  »2c;  No.  2,  23c;  No.  3, 
19c. 

Tallmnn  Brass  *  Metal  Co.— 
Arctic  Metal — XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B."   "C,"   "D."     Nos.  1.  2  and   3. 

Prices   lie   to   60c    pound. 

Hoyt  Metal  Co.— 'Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King.  C.  B.,  No.  1,  No.  2, 
No.  3.  No.  4,  from  lie  to  60c. 

Langwells — Extra,    16c:    No.    1. 
15c;  No.  2,  14c;   No.   3,  12%e. 
BELTING     (Leather.) 
Extra,   40%. 
Standard,   40   and   10%. 
Lace  leather,   per  side,  $1.10;  cut 

laces.  No.  1,  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single  bbls.    gal...   0  32V2     0  31% 

Drums,   gal 0  29V,     0  2S 

BOLTS   AND    NUTS 

Carriage  Bolts    ($1),   list,     %   in. 

dia.  and   smaller.  40%. 
Carriage  Bolts   ($1),  list,  7-16  in.. 

25%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,  40%. 
Machine   Bolts,   7-16  in.   dia.    and 

larger.  30%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  30%. 
Sleigh    Shoe    Bolts,    7-16   in.    dia. 

and   larger.   25%. 
Conch    and    La?  Screws.   50%. 
Skein    Bolts.    45%. 
Square  Head  Blank  Bolts.  30%. 
Bolt   Ends,   30%. 
Plow    Bolts.    30%. 
Elevator  Bolts.   30%. 
Fancv   Head   Bolts.   25%. 
Shaft   Bolts    (S3   list).   25%. 
Step  Bolts,   large   head    ($3)    list. 

25%. 
Whiffletree    Bolts.    25%. 
Nuts,  square.  2c  off  list. 
Nuts,    hexagon.   2c   off  list. 
Stove   Rods,   per  lb.,   8c. 
iStove  Bolts.  fe%%. 
'Tire  B->lts,  50%. 
BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 
BRASS  Per    lb. 

Springs,    sheets.   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  in.  round  0  55 


Tubing,  seamless  base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 
BARS    (Clothes) 

3  sections,   4  ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3  sections,  6  ft.,   doz 7  20 

BOILERS   (Range) 

30-gal.   Standard   8  25—8  75 

30-gal.  extra  heavy   11  50 

BOARDS,  BAKE  Per  doz. 

No.  1— IS  in    x  24  in 6  60 

No.   2— IS  in.   x  2S  in 7  20 

No.  3—20  in.   x   30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz S  40 

Fouling,  14x5S  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,    per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate      Zinc 
Per    doz. 

Pony     $ $     75 

Crown    3  55 

Dandy 3  75 

Improved  Globe   2  65      3  85 

Standard   Globe    2  75      2  95 

Neptune   2  75      3  96 

Original   Globe    3  00      4  25 

Newmarket  King 4  2." 

Victor  (Glass)    4  25 

Jubilee    4  25 

iDiam'd   King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSHES 

Weighted.  15  lbs.,  per  doz..  16  13 
Weighted,  20  lbs.,  per  doz..  18  50 
Weighted,  25  lbs.,  per  doz..  22  32 
BUTTS 

No.  804.  50,   12%%:   No.   840.  50. 
5%;   No.  800.  40%:   No.  838.  46%: 
No.   802.  50%:   No.  808,  45%:   No. 
810  and  814.  35%. 
C4NS 

Milk    factory    cans,    15%. 
Cream   cans.   20%. 
Railway  cans,  20,  5%. 
-Tn^o"      deliverv      and      ereamerv 

cans,   20%. 
Cream  cans,  35%  :  with  dome  top. 

15c  extra.     Retinned.     70     and 

10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined.   3%. 
CEMENT    AND    FIREBRICK 
Less  than   carload   lots   ....     1  85 
Portland,   per   bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick       Scotch. 

per   1.000    23  00     28  00 

Fire  brick,  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins,  doz.  1  25 
CEMENT    (FURNACE) 

IVi  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  lb 0  05 

25  lb.  tins,   per  doz.,  lb 0  Ot 

CEMENT,    ROOFING  Per  gal. 

Booting  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement    (in   2   gals.) 0  30 

Comcnt  (in  1  gal.)   0  35 

CHALK 

Carpenter,  per  gross..  0  65    0  80 
Carpenters'     lead     pen- 
cils,  per   gross    2  40    6  75 

Crayons,  per  gross 0  20 

Carpenter,   white,   gr..  0  65     

Carpenter,  blue,  gr....  0  80  .... 
Carpenter,  red,  gr....  0  80  .... 
CHISELS 

Cold  chisels.  5x6  in.,  doz 2  20 

Bevel  edge,  1  inch,  doz 2  50 


Common  cold,  y>,  $1.35 ;  %,  $2  • 
•"A,    $2.75;    %,   $3;"l,   $4. 

Socket  Chisels,  (10%   off  list;  if 
B  edge,  add  90c  doz. 
CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45;  5-16,  $9.10;  %,  $8.35:  7-10, 
$7.15;  y2,  $6.95;  9-16,  $6.95;  %, 
$6.S0;  %,  $6.70;  %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BB 
3-16  in..  $11.45;  %  in.,  $8.15;  5-16 
in.,  $6.65;  %  in.,  $5.60;  7-16  in.. 
J5.P0:  %  in..  $5.60  per  100  lbs. 

Electric  Weld  Loading  Chain. 
%   in..  $13.50  per  100  lbs. 

Steel  Jack.  15%  net. 

Brass   Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2. 
$10;  No.  3,  $11;  No.  4,  $13-  No. 
5,  $16;  f.o.b.  Toronto.  Hami....ii, 
Fergus,  London  and  St.  Mary's, 
37%%:  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  35%. 
COPPER  Montreal  Toronto 

Casting  ingot,   see  weeklv   report 

Bars,  %  to  2  in 46  50    46  00 

Plain    sheets.   14   oz.. 

14x28  in.,  14x60  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 54  00     54  00 

Copper    sheet,    plan- 
ished,  14x60  base..   57  00    57  00 
Braziers'     in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c;    No.    1,   30e;    finest. 
35c;  tough,  45c. 
CORD    (SASH) 

No.   6,   lb 0  35 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Itefined    coal    tar,    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4: 
Ideal,    egg    boxes,   with    filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All  bright,  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorhals 
18x24x52   . .   6  25         6  25        6  50 
60         . .  6  50        6  50        6  75 
"0x2^x47    ..   6  75         6  75        7  00 
20x2«\94    ..13  50       13  50       14  00 
CHARCOAL   TIN   PLATES 
M.L.S.  and  Famous —        Per  box 

IC,   14x20   base    $  8  00 

TX.   14x20  base    9  00 

IXX.  14x20  base  10  25 

1XXX,  14x20  base   10  25 

Paven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX.  14x20  base   8  00 

IXX.  14x20  base   9  50 

IXXX,   14x20  base    12  00 

"Allaway's  Best"  Standard 

Quality. 

IC,   14x20  base    8  75 

IX.  14x20  base    9  75 

IXX.   14x20   base    10  75 

CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    0,    20    x    2S,    112    sheets,    210 
lbs..  $11;  216  lbs..  $11.50. 
COKES.    BRIGHT 
Bessemer  Steel — 

10x14x20   base    6  50 

20x2«.  double  box   13  00 

CLOCKS,  ALARM 

Good  Morning,  each  0  SO 

Look   Out    1  00 

Big  Ben,  each   2  25 

Baby  Ben,  each 2  25 

CROWBARS,  4  to  4%c  per  lb. 

DRILLS 

Bit  Stock   Drills,  50%. 
Wool    Drills,   20%. 
Straight  Shank  Drills,  45%. 
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MADE      IN      CANADA 


SPECIALS  GUARANTEED 
EXCELLENT  SERVICE 


TO 

GIVE 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


ALUMINOID 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  essly 
for  all  bearings  car- 
rying extremely 
heavy  loads. 


For  all  general 
machinery  bear- 
ings. Is  known  as 
the  BABBITT 
METAL  WITH- 
OUT A  FAULT. 

Specially  prepar- 
ed for  medium 
and  light  speed 
machinery. 


We  Have  Everything  in  Metals 

THE  CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


Ho 


Big  Value!    Big  Profit! 

The  Moore  value  is  built  from  the  very 
best  and  most  lasting  pigments,  com- 
bined with  Pure  Linseed  Oil  and  the 
very  best  liquid  dryers. 

Moore's  House  Colors  dry  perfectly 
hard  with  a  high  gloss,  and  possess 
sufficient  elasticity  to  prevent  cracking 
or  peeling.  Their  working  qualities 
have  been  thoroughly  tested  at  sea- 
shore and  inland,  and  have  given  very 
satisfactory  results. 

Drop  us  a  card  for  agency  proposition. 

BENJAMIN   MOORE    &   CO. 

Limited 

WEST  TORONTO,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE    AND    METAL 
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"DOMINION    CROWN    BEST"   — 
DOUBLE-COATED     TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base....  8  25  S  25 
I  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  BASFS.  Per  cent. 
Great  Western,  American.  .65  10 
Kearney  &  Foot,  Arcade... 65     10 

J.   Barton   Smith    Eagle 65     10 

Disston   Brand    60    10 

McClellan  Globe  65    10 

Black  Diamond   55 

-ielta  Files   60    10 

Nicholson    55 

Globe    65    10 

Vulcan   Brand    65    10 

SITTINGS    (IBON   PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%  ;  bushings,  60% ; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  60%. 

London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60% ;  iron  stop  cocks, 
52%%. 

FIXTURES,    STALE.  Doz. 

Hollow   and   pressed   steel...  0  75 

Solid    1  20 

Special  Stall  Fixture,  40%. 
FRAMED   MIRRORS.  Doz. 

Size  glass,  4x6  100 

Size  glass,  5x7   1  25 

Size  glass,  6x9   1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14   3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  33 

Drums     0  30 

Tank  wagon  0  29% 

Toronto 

Any  quantity,  in  bbls 32 

Drums,  40-gal.,  per  gal.   . . .     28% 

Tank   wagon    28% 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick  1  45 

Smaller  sizes  extra. 
HALTERS  (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  ...  S  O0 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank. 

1%  in 16  25 

HALTERS   (SISAL) 

7-16  in.  gross,  $15 ;  %  in..  $18; 
%-in.,   $21. 

HAMMERS,   SLEDGE 

Can.,  5  lbs.  and  over,  cwt.10  00 
Masons,  5  lbs.  and  over,  per 

cwt 12  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,  No.  3  culls,  doz 0  84 

Axe,   No.  1  hickory,  doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra   quality,  40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handlps.  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  ream 
neckyokes   and   singletrees.   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
virs   changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vios  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 


HANGERS.    BABN     &     PARLOR 

Yearns,  wood  track,  Special, 

aenlth    •  9  00 

Atlas,   steel   covered..  $5  25    6  CO 

Perfect,    No.    1    8  50 

Perfect,  No.  1%    9  50 

Perfect.  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,  doz 6  50 

Storm   King   rail    4  70 

Crown 4  85 

Crescent   ....     7  25 

Sovereign    6  50 

Chicago     Friction,     Oscillating 
and    Big    Twin    Hangers.    5    per 
cent. 
Steel    track,   1    x   3-16   In. 

(100  ft.)    $  3  25 

Steel  track.  1%  in 5  75 

HATCHETS.        Samson     Samson 
Per  doz.  Shingle      Claw 

-No.  1   7  20  S  25 

No.  2   7  SO  S  50 

HINGES,    TEE   AND    STRAP 

Net  Prices. 

Heavy  Strap  Tee 

4-inch    $1  48  $1  24 

5-inch    1  79  1  55 

6-inch    1  94  1  75 

S-inch    2  64  1  98 

10-inch    4  65  3  57 

12-inch    5  78  5  fi3 

14-inch    6  59  5  74 

Net   price   figured   at   22%%. 
Light. 

3  in.,  doz.   prs 0  43  0  43 

4  in.,  doz.  prs 0  51  0  47 

5  In.,  doz.  prs 0  60  0  55 

6  in.,  doz.   prs 0  72  0  64 

8  in.,  doz.   prs 1  06  0  76 

10  in.,  doz.   prs 1  49      1  02 

12  in.,  doz.   prs 2  55      1  91 

14  in.,  doz.  prs 2  34 

Heavy  tee  and  strap  discount, 
22%%. 

Light   tee   and    strap    discount, 
57%%. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 5  50 

Over  14  in.,   per  100  lbs 4  90 

Larger    4  £0 

Extra    hooks    for    above.    % 

in.,   per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Crate  hinges  and  back  flaps. 
65  and   5%. 

Chest  hinges  and  hinge  hasps. 
55%. 

Blind,   discount.   50%. 

Spring,  per  gross — No.  5.  $18:60: 
No.  10.  $19.50:  No.  20.  S10:  No. 
50.  $27:  No.  51,  *10.20:  No.  120, 
$18.60;   No.   2255.  $21. 

Chicago  hold  back  screen  door 
iron,  gross.  12%. 

Chicago    spring   hinges.    15%. 

Triplex  spring  hinges,  40%. 

Chicago  surface  door  (6.000). 
45%. 

Garden  City  fire  house  hinges. 
12V„%. 

"Chief"   floor  hinge.  50%. 
HOES.     Grub,   3%-lb..  $4.55  doz. 
HOOKS    CORN. 

Cyclone,  doz 2  40 

Hoes,  corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2,  per  doz 2  15  3  60 

No.  3,  per  doz 2  25  4  10 

No.  4,  per  doz 2  35  4  60 

No.  5,  per  doz 2  55  .... 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger.  $4.40: 
No.  1  and  smaller,  $4.fi5:  show 
pattern.  No.  2  and  larger,  $4.65.: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  ail 
sizes,  No.  0  to  4,  $6.25:  special 
countersunk  steel,  all  sizes,  0-4. 
$6.75;  toe  weight  steel  shoes,  all 
sizes.  No.  1  to  4.  $7.25. 

Toecalks  Standard.  J.  P.  &  Co.. 
"Blunt"  No.  1  and  smaller.  $1.60: 
No.  2  and  larger.  $1.50:  "Sharp" 
No.  2  and  larger,  $1.70:  "Sharp" 
No.  1  and  smaller.  $1.80.  Tut  up 
in  ?5-lb.  boxes. 


oronto 
3  50 

3  25 

3  50 

3  50 
6  00 
3  25 
3  50 
3  25 
3  25 

4  50 

3  50 

4  25 

0  12 
0  20 
0  20 

0  11 

0  18% 
4  50 

HOSE,  LAWN. 

Corrugated,  %  in.,  ft 0  11 

Corrugated,  %  in.,  ft 0  14% 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 

HAT   AND   COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IRON  AND    STEEL 

Montreal  T 

Angles    base  3  50 

Common     bar,     per 

100  lbs 3  00 

Refined      iron,      per 

100  lbs 3  05 

Horseshoe  iron,  per 

100  lbs 3  45 

Norway   iron    7  25 

Mild   steel    3  30 

Band    steel    3  30 

Sleigh   shoe  steel...  3  30 

Domestic    3  30 

Reeled    machinery 

steel   4  50 

Tire   steel    3  50 

Toe  calk  sleel    4  20 

Mining     tool     steel, 

per  lb 0  11% 

Cammell  Laird,  lb 

Sheet,  cast  steel,  lb.  0  20 
Black  Diamond  tool 

steel,  per  lb 0  12 

Silver  tool  steel,  lb.  0  17% 
Spring   steel    4  60 

COLD   ROLLED   SHAFTING. 

7-16  to  9-16  in 0  06 

%    to   11-16    0  05% 

%  to  1  7-16 0  05% 

2  to  3   0  05 

List,  plus  50%. 

IRON,   TINNED. 

72x30  up  to  24  gauge,   case 

lots    14  25 

72x30,    26   gauge,    case    lots.  14  75 

Less   than   case.   25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished. 

per  set   

Mrs.    Potts,    No.    50,    nickel 

plated,  per  set   i 

Mrs.    Potts,    handles,    japan 

ned.   per  gross   

Sad  irons,  common,  plain  . . . 
Sad  irons,  common,  plated.. 
Princess   Electric,   each    .... 

Ideal   Electric,  each    

Gasoline  Sad  Irons,  each 

Ideal  Gasoline,  each   

Dover  Electric,  net   

No.  70.  Dover,  per  doz 

LADDERS,   ETC. 


(Step  Ladders) 

Shelf-lock    14c 

Ontario     17c 

Faultless    21c 

Mechanic    2fie 

Hercules    24c 

Perfect    23c 

Faultless,  extra  heavy  . . .  2Rc 
Hercules,  extra  heavy....  29c 
Mechanic,    extra    heavy...  31c 

Chair  ladders,   each    $2 

B.T.    Standard    17c 

B.T.    Economy    13c 

B.T.  Iron  Bound.  4-9  ft...  25c 
B.T.  Iron  Bound,  10-14  ft.  30c 
B.T.  Iron  Bound.  15-16  ft.  40c 
B.T.   Iron   Bound,  17-20  ft.  50c 

Crescent    16c 

Household     12c 

Standard     19e 

Electrician    25c 

Heavy  duty   45c 

Extension     23c 

Common    and    Roped    Extensi 

Ep  to  32  ft 16c 

TJp  to  36  ft 18c 

40  to  44  ft 19c 

48   to   52   ft 24c 

56   to  60  ft 29c 

Single    and    Fruit    Picking. 

10  ft.   to   16  ft 12c 

IS  ft.   to  22  ft 13c 
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no 
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wi 
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21 

no 

All   brass 24  J5 

Little  Bobs  A.C.,  doz 2  00 

Copper,   well   Japauned 11  25 

LANTERN    GLOBES 

Cold   blast,  short   0  00 

Cold  blast   0  60 

Cold    blast,    Loudon    0  60 

Prism   globes    1  20 

Cold   blast,   short   ruby 2  00 

Cold    blast,    common   ruby..     2  00 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS   (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead   Wool,   lie  lb. 
Sheets,  3  lbs.  sq.  ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs. 

sq.    ft 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per    10. 
extra. 
LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 

Bleached  flax,  $5.75  doz.  pair. 

MACHINES   (WASHING) 

List  Each 

Canadian    $5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting 7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum   8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,   electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine    4  50 

Popular,   No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    11  00 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete    16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Low    pressure    water    motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I  X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved   5  00 

Jubilee    4  50 

Canada   First    11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal.  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers    $  6  00 

Sterling     9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.    Bonnie,    style   B 4  50 

B.T.   Ideal   6  25 

B.T.  Ideal  Power   7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.   Cyclone    6  25 

B.T.   Cvclone   Water  Motor.  12  SO 

B.T.  Vollmar,   No.  2 6  50 

B.T.   Vollmar,   No.   3 7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',    round    hickory     1  95 
Lignum   Vitae,    round,   5   in.     3  65 

Caulking,  No.  8,  oak 17  SO 

MANGLES 

Victor,   each    $15  65 

Woodvatt.   each    7  25 

MOPS 

Mops.   O-Cedar,   doz $12  00 

S.  W.  Mors,   doz 3  50 

Mop    Sticks,   doz 1  25 

Cast  head   mops,   doz 1  40 

Crescent,    doz 1  50 

Crank   wringing,    doz 5  0') 

Extra  Cloths. 

Challenge,    doz 2  10 

Woven,    cloths,    doz 1   '■'<' 


Julv  2fl,  1916. 
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Big  Pump  Offer 
for  August 

Freight  allowed  on  6  or  more  BT  Ready-to-ship  Pumps 
during  the  month  of  August.  Half  the  freight  allowed 
on  3,  4  or  5  of  these  pumps.  Prompt  shipment  is  guar- 
anteed. In  spite  of  the  enormous  increases  in  raw  mate- 
rials— pipe,  brass,  etc. — prices  on  the  pumps  are  prac- 
tically the  same  as  last  year.  It  is  the  best  proposition  on 
pumps  ever  offered  to  the  hardware  trade.  Hardware 
dealers  can  make  money  by  pushing  pumps  NOW,  dur- 
ing hot  weather,  when  wells  are  low.  Send  at  once  for 
the  new  BT  Ready-to-ship  Pump  Catalog. 


Beatty  Bros.,  Limited 

Head  Office         -         -         Fergus,  Ont. 
St.  John,  N.B.      Montreal,  Que.       Edmonton,  Alta.      Winnipeg,  Man. 


ErTr3 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE    AND    METAL 


July  29,  1016. 


NAILS 

Standard  steel  wire  nails, 
Toronto,  $3.70  base;  Montreal, 
$3.75  base;  London,  $3.70  base; 
Collingwood  and  Owen  Sound, 
$3.75  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;    London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  33  1-3  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS    (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

filie       Length  25-lb.    box 

No.   3,    1%-lnch    $4  10 

No.  4,  1%-lnt-h  3  80 

No.   5,   115-16 3  25 

No.  «,  2%    3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%    2  75 

No.  9,  2  11-16 2  65 

No.  10,  2%  2  55 

No.  11,  3  1-16  2  45 

No.  12,  3%   2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 
NETTING,    POULTRY 

Discounts  given  below  on  1  in. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal,     20%;     Toronto     and 
London,  25%. 
POULTRY   FENCING 

Per    rod 

Invincible,    1640    

Invincible,    184S    

Invincible,    2060    

Put  up  In  10,  20  and  30- rod   ru..s 

OAKUM  Per    100    lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp  (English)    15  00 

U.S.   Navy    (English) 18  00 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  13% 

Royalite 0  14      0  13% 

Palaelne 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 
Cylinder  Green   ....  0  35      O  35 

Paraffine    0  24      0  22 

XXX  Machine   0  25%  0  21 

OLD  MATERIALS 

Tea   lead,   pack,  5%c   lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,   pipe,  etc.,  $5.50. 
Brass,   heavy,  15%c   lb. 
Brass,  light.   ll%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old  cast  Iron,  $14.75  per  ton. 
Wrought  Iron,   No.  1.  $18.75  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove   plate,  $11.00  per  ton. 
Mach.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  t-> 
trim,  7c  to  8c  lb. ;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c»lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Fine  jute    0  11% 

Coarse   jute    0  09% 

Square  braided   hemp 0  25 

No.   1   Italian    0  30 

No.   2    Italian    0  28 

PAPER.  ETC. 

_.^..  Paper,  per  roll   0  95 

Resin  sized  Fibre,  per  roll..  0  55 
Per  400  ft.   roll 

Tarred   Fibre,   No.  1   0  80 

Tarred    Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sheathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Dry  fibre,  No.  1  0  68 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per   100  lbs. 

Heavy   dry    straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  

Carpet  felt,  16  oz 

Carpet  felt,  20  oz 

Asbestos  Bldg 

Tarred    felt    

Heavy  fibre,  32  ft.  x  60  ft... 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 

ROOFING   PAPER 

Cyclone,   dry    ». 

Cyclone,    tarred    

Surprise   sheeting    

Heavy,    dry    

Heavy,  tarred    


3  00 


1  05 


0  68 
0  80 
0  43 
2  15 
2  15 


PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%  ;   B   and   A,  25%. 

PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PICKS    (CLAY) 

Rock        Clay 

5  to  6  lbs.,  doz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,    doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS,    COTTER 

Cotter    pins,    85    and    10%    dis 
count. 

PINS,   CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.  (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,   of 

4  doz.  each)    0  80 

5  gross,   4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   in.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIPE,     STANDARD     WROUGHT 
In    effect    April    26,    1916. 
Buttweld  Per  100  feet 

Black       Galv. 

%   in $     3  00    $     4  50 

%  and   %  in 3  06  5  43 

%  in 3  91  6  OS 

%    in 4  72  7  65 

1  in 6  97        11  31 

1.%   in 9  43        15  SO 

1%    in 11  28        18  20 

2  in 15  17        24  61 

2%    in 23  99         3S  90 

3  in 31  37        50  87 

3%    in 37  72        61  IS 

4  in 44  69        72  49 

Lapweld 

2  In 17  02  26  46 

2%    in 25  16  40  07 

3  in 32  90  52  40 

3%    in 39  56  63  02 

4  in 46  87  74  67 

4%  in 57  15  90  81 

5  In 66  60  105  S2 

fi  in 86  40  137  28 

7  In 116  62  179  70 

8  in.x25  lbs.  per  ft.  122  50  1S8  75 

8  In.x251bs.  per  ft.  141  12  217  44 

9  in 169  On  260  4S 

10In.x?2  Ihs.  per  ft  156  80  241  60 

10In.x401bs.  per  ft  201  88  311  06 

Prices    Ontario.    Ouebec    and 
Maritime    Provinces. 

PIPE   (LEAD) 

Lead   pire.  $13  net. 

Lead   waste   pipe,   $14   net. 

Traps  and   bends,  10%  off. 

PIPE    (SOIL) 

Medium    and    extra   heavy    pipe 
up   to   6-lnch.   65%. 
8-inch,   45%    off. 

PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  00 

3  inch    in  10-ft.  lengths 9  70 

4  inch,  in  10-ft.  lengths 12  SO 

5  inch,  in  10-ft.  lengths 17  50 

6  Inch,  in  10-ft.  lengths....  21  30 
Discount  45  and  2%. 

PITCH 

Pine,  black,  per  hhl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,    London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %  inch, 

per  100  lbs 4  00      4  00 

Heads,   per  100  lbs.   4  25      4  25 
Tank  plates,  3-16  in.  4  75      4  75 
PLUGS    (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1.000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can   10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net $  3  63 

B.T.  Pump,  No.  2,  net 4  40 

B.T.  Pump,  No.  3,  net 6  60 

B.T.   Pump,  No.  4,   net 8  25 

B.T.  Pump,  No.  5,  net 8  80 

B.T.  Pump,  No.  6,  net 9  90 

B.T.  Pump,  No.  7,  net 13  75 

RIVETS   AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron    burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
2%c  per  lb. 

"OOFING                            Per  roll 
Tarred  felt,  per  100  lbs 3  25 

2  ply   R.R 1  05 

3  ply   R.R 1  30 

2  ply   R.R.,  complete  In   roll  1  55 

3  ply   R.R.,  complete  In  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-p]y,   roll    2  15 

Samson,  3-ply,  roll   2   65 

Comet,    1-ply    1  00 

Pluvius,  1-ply    1  25 

Pluvius.  2-ply    1  65 

Asphalt    roofing.    1   ply    1  45 

Asphalt    roofing,   2   ply    185 

Asphalt    roofing,   3   ply    2  15 

Compo  Certainteed,  1  ply  ...  1  40 

Cnmpo   Certainteed.  2   ply...  1  75 

Compo  Certainteed,  3  ply...  2  10 

Excello,   1-plv    1  60 

Excello.   2-ply    2  15 

Excello,   3-ply    2  65 

Jewel,  1-ply    1  25 

Tewel,  2-ply    1  65 

Jewel,  3-ply   2  on 

Amazon,   1-ply    2  00 

Amazon,   2-ply    2  50 

Amazon.   3-ply    "00 

Everlastic.  1-rlv    1  50 

Everlastic.  2-nlv    1  75 

Everlastic,  3-ply    2  00 

Liquid    roofing    cement,    per 

gal..  In  barrels 0  22 

Roofing    caps,    per    lb 0  05 

Roofing  nails,   per  lb 0  06% 

Roofing  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,    London,   Mon* 
real. 
ROPE  lb. 

Pure   Manila   basis    22% 

British   Manila   basis    18 

African   hemp   basis    IS 

Sisal  basis   15% 

Single  lath   yarn   basis    15% 

Double  lath   yarn    10 

Yacht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 
Marline   and    Houseline    ....  29 

Tute  rope  basis    15 

Italian  rope  basis   31 

Above  quotations  are  basis 
rrices  (%"  and  larger),  and  are 
subject  to  usual  advances  for 
small   sizes. 

Cotton   rone   3-16  in 0  28 

Vi   in.   and  larger   0  27 

Sisal  Clothes  Line.  Per  doz. 

3  ply,  30  ft 0  65 

3  ply,  40  ft 

3  ply,  4S  ft 1  a5 

3  plv,  60  ft 1  25 

.",  plv,  72  ft 1  55 

6  plv,  60  ft 1  90 

6   plv.  72   ft 2  30 

6  ply,  100  ft 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    40  p.c. 

Steel   weigh   beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c 


Crown  Even  Balance 40  p.c. 

Richelieu  Union  Scale 40  p.c 

Dominion    Plates  Scales,    ..40  p.c. 

Net  prices  on  Champion  scale* 
are  as   follows: 

Champion,  4-lb.,  $3,  plus  20c 
for  stamping.  Champion  10-lb., 
$4.50  plus  40c  for  stamping. 
Champion  240-Ib.,  $6.60  plus  50c 
for  stamping.  Champion  600-lb., 
$16.80  plus  $1  for  stamping. 
Champion  1200-Ib.,  $19.80,  plus  $1 
for  stamping.  Champion  2000-lb., 
$26.40,  plus  $1  for  stamping. 
Champion  2000-lb.  with  drop 
lever,  $31.20,  plus  $1  for  stamp- 
ing. 

SCREWS    (MACHINE) 

Flat  head,  iron,  27%%;  flat  and 
round  head,  brass,  net;  Fillis- 
ter head,  iron,  10%;  Fillister 
and   oval   head,   brass,   net. 

SCREWS 

Discounts  off  Standard  List 

Wood,   F.  H,  bright   80 

Wood,  R.  H.,  bright   75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H.,  brass    47% 

Wood,  R.  H,  brass   45 

Wood,  O.  H,   brass   45 

Wood,  F.  H.,  bronze  40 

Wood,  R.  H,  bronze   37% 

Drive  screws   65    10    10 

Set  case  hardened   . .  65     10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per  doz 4  75 

Cap     screws,    55%;     Set     screws. 
60%. 

SHEETS    (BLACK) 

Montreal     Torontr 
100  lbs.     100  lbs. 

10  gauge    4  60  4  50 

12  gauge    4  70  4  60 

14  gauge  4  45  4  35 

16  gauge    4  50  4  45 

18-20  gauge    4  05  3  70 

22-24    gauge    4  00  3  85 

26   gauge    4  05  3  90 

28   gauge    4  10  4  00 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 

SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  1  "^ 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorbals 
gauge       Head  de-Lls        best 

1G-20        7  15  6  65  7  15 

22^24         7  25  6  95  7  25 

26  7  50  7  10        •    7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.80;  UjS.  No.  28,  $ (>..">0 ; 
U.S.  No.  2(1,  $(1.20:  2S  and  24 
gauge,  $6.05;  18  and  20  gauge. 
$5.85;  Ki-gange,  $5.70;  14-gauge, 
$5.50.  F.o.b.  Hamilton  and  To- 
ronto. 

Colbornc  frown  —  16-20  gauge 
$6.65;  22-24  gauge,  $6.80:  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14   gauge    5  80  5  30 

10  gauge    5  SO  5  30 

18-20   gauge    5  90  5  65 

22-24    gauge    6  00  5  85 

26   gauge    6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  95  6  50 

\dd   25e  for  less   than   case   lot* 

SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and   12%%;   2nd, 

40  and  5%;  4th,  30%. 
Socket  scoops,  1st,  40%;  4th,  35%. 
Rivet  scoops,  37%%. 
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Prepare   for   the   Hunting  and 
Duck   Shooting   Season 

The  articles  named  below  will  be  in  strong  demand  shortly,  and  you  would  be  well 
advised  in  making  the  necessary  preparations  for  carrying  a  judicious  stock  of 
lines  suitable  to  your  particular  trade. 

High-Grade  Rifles  and  Shotguns 

Winchester,  Savage,  Rem-  Single  and  Double  Barrel  Winchester,  Rem  ington 
ington  and  Marlin  Rifles,     Shotguns,    in    12,    16,    20     and  Marlin  Repeating 

all  calibres.  gauge.  Shotguns. 

Ammunition,  in  unusually  great  variety. 

Hunters9  Accessories  You  Should  Carry 

Decoy  Ducks,  Reloading  Tools,  Axes,         Sweaters    and    Sweater    Coats, 

Knives,  Lamps,  Gun  Cleaners,  Duck-  . 

back    Waterproof    Coats    and    Pants,         Shoe  Packs,  Moccasins  and  Snowshoes. 

Shotgun  Shells  for  Duck  Shooting— Dominion,  Remington,  Winchester. 

We  carry  full  lines  and  invite  your  enquiries. 

Lumbermen's   Supplies 

Axes — stock  includes  our  special  "Excello"  brand,  made  from  finest  steel;  "Black 
Prince,"  "Mattawa,"  "Welland-Vale  Special,"  Garretts'  "Black  Diamond," 
"Model"  and  other  well-known  makes. 

Axe  Handles  —  We  ask  your  attention  to  our  "Excello"  brand — it's  just  right 
and  made  from  the  choicest  second  growth  hickory.  We  will  gladly  furnish  sam- 
ples and  full  particulars. 

Cross-Cut  Saws — Full  line  of  the  well  known  makes,  including  "Shurly  and 
Dietrich,"  "Simonds,"  "Atkins." 

Files— We  carry  "Jowitts"  English  make,  "Heller  Bros.,"  "Globe,"  and  "Black 
Diamond. ' ' 

Cant  Hooks,  Peavies,  Pike  Poles,  Skidding  Tongs,  Chain  Hooks,  etc.  Also  a  large 
stock  of  Jones  &  Lloyds'  BBB  English  Crown  Tested  Crane  Chain.  Regular 
Proof -Coil  Chain  and  Electric  Welded  Coil  Chain. 

Let  us  have  your  enquiries  and  we  will  send  you  descriptive  catalogues  and  full 
particulars. 

RICE  LEWIS  &  SON, 

LIMITED 

TORONTO  -  -  ONTARIO 


If  interested,  tear  out  thin  page  and  keep  with  letters  to  be  answered. 
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Drain  spades,  40,  12%%. 

Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  20%. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 

SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Flat  rim  enameled  sinks,  16x24, 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING   COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER.  BAR 

Guaranteed   0  28% 

Strictly  0  26% 

Commercial    0  25 

SOLDER.    WIPING 

Star  extra   0  26% 

Rasy   0  24% 

Acme    0  23% 

SPELTER.     See  weekly  report. 

SJPOCTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs    4  80 
Fence  staples,   galv.,  25  lb. 

boxes    5  05 

Pence     staples,     bright      In 

kegs 3  95 

Fence   staples,      bright,     in 

25-lb.   boxes   4  20 

Poultry  netting  staples,  100 

■b-   kegs   12  00 

Galvanized  discount  40  and  5%  • 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs, 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs, 
80c. 

SWEEPERS,    CARPET      Bissell's 

Boudoir    31  oo 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  .iapd.,  cyeo  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    japd.,    ball- 
bearing       28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  oo 

Princess.    N.P..    ball-bearing.  32  00 

Elite,    ball-hearing    36  00 

Am.   Queen,  N.P.,  bal-bear..  34  00 

Parlor  Queen    37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac.    doz 63  00 

Superba  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  ?-passenger,  each...  3  75 
Ontario,  4-passenger.  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk; 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued:  carpet 
tacks,  tinned;  carpet  tacks  (in 
kegs)  ;  cut  tacks,  blued,  in  dozs. 
only;  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  in  weights; 
Swedes;  .Swedes  upholsterers' 
bulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks. 

discount,    75    and    10%. 
KfAILS 

Copper  nails:  trunk  nails, 
black;  trunk  nails,  tinned:  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  nails:  pat- 
ent brads;  fine  finishing;  picture 
frame  points;  lining  tacks,  solid 
lead   (in  bulk). 

Discount.  75  and  10%. 
CAPPED   GOODS 

Lining  tacks,  in  papers;  lin- 
ing tacks,  in  hulk:  saddle  nails, 
in  papers:  saddle  nails,  in  bulk; 
tufting  buttons,  22  line,  in  dozs. 
only;    tin    capped    trunk    nails; 


zinc  glaziers'  points,  prices  quot- 
ed  on  application. 

Discount,   75  and   10%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Luf  kins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714.  66  ft.,  doz.  3  80 
Linen,  No.  404.  66  ft.,  each.  1  35 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge    steel,    No.   263,   50 

ft.,   each    3  45 

Reliable  Jr..   No.   103,   50  ft.  3  25 

TIES    (METAL) 

Galv.,    wall    ties,    per   1,000.  .$5  00 

Painted  wall  ties,  per  1,000..  5  OO 

TIES,  COW 

Open   Ring,   Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie   Out  Chains.  70-10%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 

Discount.   27V„%. 

Plain.  66  2-3%. 

Re-tinned.  P0  and  10%. 
TOOLS     HARVEST 

Ordinary   brands,   40%. 

Samson    and   Sovereign,   30  and 
10%. 

TROUGH    (EAVE) 
O.  G.  Square  bead  and  half  roun'' 
S'ze  Id   girth  Ter  HiO  r°~' 

8  in $  P  nn 

10  in 7  70 

12  in 0  m 

15  in 12  50 

18  in 16  00 

Discount  45   and   2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.   Double  Angle   22c  ft. 

B.T.   Double   Tee    20c  ft. 

Discount  off  above,  45%. 
TRESTLES 
fi  ft.,  each  $1.50  14  ft.,  each  $4  "0 
8  ft.,  each  2.00  16  ft.,  each  4  80 
10  ft.,  each  2  50  18  ft.,  each  5  40 
12  ft.,  each  3.60  20  ft.,  each  6  00 
TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  per  lb 0  12 

550  ft.,   per   lb 0  10'/, 

500  ft.,  per  lb 0  09% 

5-ton  lots.   %c   per  lb.   allowance. 
10-ton  lots.  %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-1  h. 

Montreal  Toronto 

5-plv  and   up    0  28% 

4-ply     0  28         0  28 

3-pl.V    0  25        0  25 

TUBES 

Boiler   Tubes.   Lapwelded. 

100  ft.,  2  in 16  10 

100  ft,  2%  in IS  50 

100  ft.,  2%  in 21  00 

100  ft..  3  in 25  00 

100  ft,  3%  in 29  00 

100  ft.,  4  in 37  00 

TUBS 

Samson   Galvanized 

No.  1,  doz.,  net  13  2n 

No.  2,  doz.,  net  15  6" 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4  12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests   of  3—0,  1  and  2   $2  3C 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4 — 0.  1.  2,  and  3  . .     2  95 
WOOD   TUBS 

No.  0,  per  doz 11  oo 

No.  1,  per  doz 9  50 

No.  2.  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont,  $20.00  lots. 


VALVES,    ETC. 

Ground  work,  56  p.c. 

Stand,    compr.    work,   65   p.c. 

High  grade  compr.   work,  59   p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;   No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c ;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%:     patent    quick 

opening  valves.  70  p.c 
WARE,   COPPER  AND   NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and  coffee  pots,  10%. 
p.c. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White  ware,  66  2-3%. 

White  decorated,   12%.%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin    pattern   pails,  list. 

English   pattern,  list. 

Galvanized    washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES.   JAPANNED. 

Japanned    ware,   22%%. 

Japanned  ware,  white.  17%%. 

Japanned    feed   pans,  35,  5%. 
WARE,    TIN.    PIECED 

Discount,  17H%. 

6.    10    and    14-qt.    flaring    pails. 

17%%. 

Copper  bottom  tea  kettles  and 
hnilers.   list. 

WARE,  STAMPED.  Plain.  66  2-3 
p.c 

Retinned.    60-10%. 

Tinners1'      trimmings.       plain. 
66  2-3%. 

Tinners'  trimmings,  retinned. 
60.  10%. 

Tinners'      trimmings.      general. 
27%%. 
WASHERS.    IRON. 

Full     box,    25%:    smaller    lots. 
25%,  assorted.    Price  less  50  lbs. 
add   1c  lb.:  less  25  lbs.,  2c  lb. 
WEIGHTS.    SASH. 
Sectional,  1  lb.,  per  100  lbs.  2  70 
Sectional,  %  lb.,  per  100  lbs.  2  70 
Solid.   3   to   30  lbs.,   per  cwt.  2  00 
WEIGHTS.     Horse.  5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel    wheel,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHIFFLETRFES 

Tubular  steel,  28  ins 

Tubular    steel.    34    1ns..    per 

doz 

Tubular    steel,    36    ins.,    per 

doz 

Tubular  steel  neckyokes.  36 

inches,  per  doz 

Tubular    steel    doubletrees, 

40  inches,  per  doz 

Tubular  steel  lumberman's, 

44  inches,  per  doz 

Prices   temporarily   withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire,    3    to    24   gauge,    add 

33   1-3%;    25    to   36    gauge,    add 

20%. 
WIRE.   CUT   HAY  BALING. 

No.  9.  $4.10:  No.  10.  $4.15:  No. 
11.  S4.25:  No.  12  and  13.  $4.35;  No. 
13%.  $4.45;  No.  14.  $4.60;  No.  15. 
$4.85.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE   CLOTH   (Galvanized) 

4  mesh    7  70 

6  mesh    8  15 

WIRE.    STOVE  PIPE. 

No.  18,  $5.50;  No.  19,  $5.75. 
F.o.b.    Toronto.    Hamilton.   Mont- 
real,   and    freight    equalized. 
WIRE    CLOTHES    LINE. 

No.  17,  $6:  No.  18,  $4.55;  No. 
19,   $4   in   1.000  feet   coils,   includ- 


ing   reels.    F.o.b.    Hamilton,    To- 
ronto,  Loudon  and  Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  IS,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No,  29.  $12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire.  Nos.  17-25,  S3: 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
In  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or  • 
cases,  15c;  bagging  or  papering. 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;  No.  14. 
$4.10;   No.  15,  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30e  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50: 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  25c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen,  in  100-ft.  rolls. 
$2.25  net  100  sq.  ft.;  In  50-ft.  rolls, 
$2.30  per  100  sq.  ft. 

Bronze  screen.  12c  sq.  ft. 

Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb    4  50 

No.    9,    coil    spring 4  55 

No.   9.    plain   galv 4  50 

No.  12,  plain  galv 4  65 

No.   13,   plain   galv 4  75 

The  market  on  above  lines  is 
very  unsettled,  and  there  is  con- 
siderable price  cutting  going  on. 
Lower  prices  are  being  quoted  In 
some  quarters. 

O.  ,<<  A.,  No.  10  ...  4  41  4  41 
O.  &  A.,  No.  11  ...  4  47  4  47 
O.  &  A..  No.  12  ...  4  55  4  55 
WIRE   BALE    TIES. 

Single  Loop—  Per  cwt 

No.  12   $  4  55 

No.  13    4  65 

No.  13%    4  70 

No.  14   4  80 

No.  15   5  00 

No.   16    5  25 

WRINGERS. 

Roval   Can.,  11  in.,  doz.  list  45  25 

Eze,  11  in.,   per  doz 49  50 

Cycle,   11   inch    54  00 

Trojan,  12  inch  100  00 

Favorite,   511E    57  75 

Unexcelled,   1041E    72  00 

Challenge.   311E    5100 

Gem,   141E    49  50 

Sunlight,   111    42  00 

Waverley.  B.B 49  50 

Waverley,    plain    45  2r> 

Ottawa,  341E   56  2o 

Empire,   11   in 50  50 

Superior,   11   in 45  25 

Majestic,  11  in 4  <  _s 

Perfect,   11   in 52  75 

Bicycle.   11   in 56  *> 

Daisy  No.  2  03  00 

Daisy  No.  1  •>'   (5 

Maple  Leaf  So.  2 56  25 

Maple  Leaf  No.  1 51  00 

Sun    ■•••  4-  °" 

Less  10  per  cent. 
WRENCHES. 
Regular.  65%. 

Trimo.  57%%  off  list:  parts.  5o%. 
Stillson.  65%;   parts,  62%%. 
Coes.   20%. 
WRINGERS— MOP. 

White,  No.  2.  each    $1   "»J 

White,  No.  3.  each    1  ;« 

White,  No.  1.  each 1  * 

ZINC  (SHEET)   Montreal  Toronto 

5  cwt.   casks    2  Si/ 

Part   cask    °  »w 
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MUNRO'S 

DRY 


Reds,  Greens, 

Yellows,  Blues, 

Paris  Green 


Made  irTCanada'by 

The  Allan  Munro 
Color  Co.,  Ltd. 

MONTREAL 


COLORS 
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Ramsays  Bulldog  Brushes 


Trade 


Mark 


r 

'.'  > 

6      ' 

Hi 

For  over  a  half  a  century  the  name  of  ''Ramsay"  has  stood  pre-eminent 
among  the  trade.  Dominion-wide,  in  producing  the  highest  quality  of 
Paints,  Oils,  Stains.  Varnishes,  etc.,  etc. — and  to-day  we  have  made 
another  distinct  step  forward  in  serving  the  interests  of  bath  the  dealer 
in  Brushes  and  the  users  of  them. 

BULLDOG  BRAND  BRUSHES 

— are  made  in  Canada  by  skilled  Canadian  labor;  using  the 
most  modern  methods,  attractively  finished,  and  in  variety 
sufficiently  broad  to  cover  all  requirements,  from  the  cheaper 
lines  for  household  trade  to  the  highest  possible  grades,  as  used 
by  the  skilled  mechanic. 

Our  Trade-Marked  line  of  BULLDOG  Brand  Brushes  is  well 
known  to  Canadians  and  an  exceptionally  profitable  line  for 
the  retailer  to  sell 

Write  for  our  Catalog  and  Price  L  ist  on  BULLDOG  Brand  Brushes. 

A.  RAMSAY  &  SON  COMPANY 

Manufacturers  of  High-Grade  Paints,  Etc.,  to  Canadians  Since  1842 


Toronto 


MONTREAL 


Vancouver 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ALABA8TINE 

2%   lb.    packages,  $6.20  per   100 
lbs.     5   lb.    packages,   16    per    100 
lbs. 
BEESWAX 

Small  quantities,   per  lb...  0  50 

Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14        0  20 

London,  20. 
BRONZING  LIQUID 

Bronzing  liquid,  No.  1 #1  30 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,   15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement   Coating   $2  55     2  40 

COLORS    (DRY)  Per    lb. 

Raw   Umber,   100  lb.    keg..   5-9c 

Burnt    Umber,   100  lb 5-9c 

Raw  Sienna,  100  lb.  kegs..  5-9c 
Burnt  Sienna,  100  lb.  kegs  5-9c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow    0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  04 
Venetian   red,  best  bright.  0  04 

Venetian  red,  No.  1  0  02 

Drop   black,   pure   dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White   ochre,   100  lb.    kegs  0  06 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels 0  02 

Spruce  ochre,  100  lb.  kegs  0  03 
Canadian   red    oxide,    bbls.  0  01% 

Super  magnetic  red  0  02 

COLORS   IN   OIL 
Venetian     red,     1    lb.     bins, 

pure  0  13 

Indian  red  0  17 

Chrome  yellow,   pure   30-35 

Golden  ochre,  pure  0  16 

French  spruce  ochre,   pure  0  15 

Chrome   green,    pure    0  15 

French     permanent    green, 

pure 0  20 

Sig-nw  riters'  black,  pure  . .  0  22 
Marine    black.   25-lb.    irons  0  07 

Lampblack    0  20 

DRIERS 

Patent  25-lb.  tini,  lie  lb.:  pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon   in   quart   tins 

Alba-Gloss  enamel  4  50 

Anchor  Floorlustre  2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old   Dutch   Enamel    4  00 

Jas-per-lac  floor  enamel...  1  90 
Jas-per-lac  art  enamel  ....   310 

Mooramel  4  35 

FITTER  Gal. 

Luxeberry   Enamel    $5  00 

Screen  Enamel.  BB  1  65 

FORMALDEHYDE                Per  bhl. 
DemI-.1ohns,    50   lbs 0  15% 

$1.10    for    deml-John    extra. 
GLUE  Per  lb. 

French    medal    0  20 

English  common  sheet   

Martin's  Enamel   4  25 

English   nrima   0  25 

White    pigsfoot    0  23% 

Perfection   amber,   ground, 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide,  112  lb.  bags   0  35 

Gelatine,  112  lb.  bags   0  45 

Ground  glues.  112  lb.  bags- 
No.   1    0  20 

Extra  0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   $7  80    $1190 

26   to  34   8  15       12  85 

35  to  40   8  50      13  60 

41  to  50    11  75       15  .id 

51    to    60    12  25      15  85 

61  to  70   13  10      16  80 

71   to   80   14  75       18  35 

81   to  84    22  75 

85  to  90 24  35 

>1   to  94 25  00 

95  to  100 29  00 

101    to  105   32  00 


106  to  110 37  00 

Discount,  30  per  cent;  50  cases 
and    over  open. 

MONTREAL  QUOTATIONS 

Country  Base  Price 

United  Double 

Inches  Star        Diamond 

Up   to  25   $  7  80        $11  90 

26  to  34 8  15  12  85 

35  to  40 8  50  13  60 

41  to  50 11  75  15  50 

51  to  60 12  25  15  85 

61  to  70 13  10  16  80 

71  to  80 14  75  IS  35 

81  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,   25  and  5  per   cent. 
GLASS,  PLATE 
Montreal  : 

City,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

City  discount,  20  and  5%  off 
Toronto. 

Country  discount,  20  and  5% 
off  list,   delivered. 

F.o.b.   warehouse   on   orders   up 
to   $75   gross    list   value.     Orders 
over,  $75  delivered  free. 
GLAZIERS'  POINTS 

Zinc  coated,  18c  per  lb. 

Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    in    oil) 

Prices   per  100  lbs.   in   ton   lots 
Montreal  Toronto 

"Anchor  Pure"   $13  80    $13  95 

O.P.W.     Decorators' 

Pure   13  80      13  95 

Crown  and  Anchor.  13  80  13  95 
Crown    Diamond 

Pure    13  80      13  95 

Elephant   Genuine..   14  10      14  25 

Green   Seal    13  80      13  95 

Moore's  Pure  White 

Lead    IS  80      13  95 

O.P.W.     Decorators 

Pure    13  80      13  95 

O.P.W.  English  ...  14  05  14  20 
Painters'  Perfect...  13  35  13  50 
Ramsav's      Pure 

Lead     13  80      13  05 

Tiger   Pure    13  80       13  95 

Less   than   ton   lots.  30c   per  cwt. 
higher 

Brandram's  B  B.  Genuine.  $15. "0 
Montreal  and  $15.65  Toronto  in 
less  than  ton  lots.  Ton  lots  less 
S    p.C. 

James    Genuine.    $17.50    less    than 
ton  lots.     Ton  lots  less  5  p.c. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine,     100-pound 

kegs,   per  cwt..  13  87V2  13  87% 

Les>s  quantitv    0  13 

LEAD,    ARSENATE    OF 
Per  100  lbs.  Dry       Paste 

1-lb.   bottles    $35  00    $21  00 

2-lb.   bottles    18  00 

5-lb.   bottles    31  00      14  00 

10-lTi.   bottles    29  00         

25-lb.   irons    25  50       13  00 

50-lb.   irons 12  50 

100-lb.  irons    24  00      11  75 

°00-lb.   irons 11  60 

Barrels     11  00 

F.o.b.    Toronto.     Montreal     and 
Hamilton. 
MFRESfO 

Tints  in  5  lb.  packages,  per  100 
Ihs..   $5.40 
T.IVSKET)    OIL 

For  nrices  see  weekly  report. 
PAINTS.    PREPARED 

Per  gallon 
(in  quarts) 
Brandram-Henderson's   "Eng- 
lish."  white    2  65 

"English."   ordinary    colors.  2  50 
Beniamin      Moore's      "Egyp- 
tian"  Brand    1  80 

Canada   Paint  Co.'s   Pure...  2  65 

Crown  Diamond    2  35 

Crown    Diamond,    floor 2  00 

Elephant    2  35 

Frescotone,    white    2  50 

Frescotone,    colors    2  40 


Jamieson's    Crown    and    An- 
chor    2  00 

Jamieson's  Island  City   2  05 

MartinJSenour  100%  Pure...  2  50 

Minerva,   white    2  55 

Minerva,   ordinary   colors....  2  40 

Moore  House  Colors   2  10 

O.P.W.  Canada  Brand,  Pure  2  20 
O.P.W.  Canada  Brand,  Floor  2  10 
O.P.W.   Canada   Brand,   Flat 

Wall 2  10 

Ramsay's    Pure    2  30 

Ramsay's   Thistle    170 

Stephens'   House  Paint, 

(Wpg.)    2  55 

Stephen's    Floor    Paint 

(Wpg.)    2  25 

Senour's   Floor  Paint    2  20 

Senour's    Porch   Paint    2  50 

Sherwin-Williams    2  50 

Flat  tone   2  40 

PARIS  GREEN    Mun-  C.P.  Ber- 

ro's     Co.  gers 

600-lb.  bbls 42%     38%  39% 

250-lb.  kegs   43        39  39% 

1001b.   drums    ...  44        40  40% 

50-lb.   drums    44        40  40% 

25-lb.  drums    44%     40%  41 

1-lb.    100s,   pkgs..   46%     42%  43 

%-lb.   100s    48%     44%  45 

1-lb.   100s,   tins...  47%    43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
and   London. 

PARIS,    PLASTER 

Per  bbl $2.2o-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  WOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans  0  11 

5  lb.  cans    0  09 

10  lb.  cans 0  08% 

25  lb.  cans   0  08 

100  lb.  kegs   0  07 

%  Barrels   0  06% 

Barrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  In   casks    2  70        2  80 

Bulk,   100-lb.   drums  2  90        3  00 

Bulk.  25-'.b.  drums..  3  00        3  10 

Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt.    advance 

SHELLAC 

Gum,     34c     lb. :     finest     orange, 
39c   lb. ;    finest   white,   46c   lb. 

TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint    tins,    per   doz 1  10 

London,  pints,  85c  doz. 

PAINT   AND   VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cumoff   2  10 

Dreadnought,  gal 2  75 

O.P.W.  Presto   2  25 

Llngerwett    2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal. 

Liquid   Slating,   B.B $  3  00 

STAINS  Gal. 

Oil  and  Spirit,  Berry  Bros.. $2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrycraft,   stain    finis*-        . .   2  80 

Creo-lac    0  85 

C.P.  Oil  Stains   1  98 

Sun   Varnish  Stains   2  20 

VARNISHES  Per  gal.  cans 

Brandram-Hendersou,  Ltd., 

"Gold   Medal"    1  90 

Copaline  Varnish    2  50 

C.   P.   Co.'s   Sun   Varnish 2  50 

Dependon     Light    Hard     Oil 

Finish    1  70 

Dulgloss  3  00 

"Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 

"Dreadnought"    Varnish 2  65 

"Dreadnought"    varnish 

(gloss)    1  90 


"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"  hard  oil  fin- 
ish     1  20 

"Dreadnought"   interior  var- 
nish      1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid    1  or. 

Elastic   Interior    1  40 

Elastic   Exterior    155 

Elastic  Excello   2  00 

Everlastic    (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"    coach    130 

Flattine  Floor  Finish   3  00 

Gold   sized  Japan    I  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...   1  60 

Jas-per-ite    floor    finish    2  25 

Kyanize  floor  finish   3  50 

Kyanize   cabinet    rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains   3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry  spar   4  10 

Luxeberry   exterior    4  50 

Marble-lte   2  3(. 

Mar-Not  2  70 

Martin-Senour  finest  inter'r.  2  60 
Martin-Senour   Wood-Var    ..230 

Maritime   spar   varnish 4  00 

No.  1  Furniture  Varnish   ...   1  25 

Pure   White   Shellac    2  40 

Pure  Orange   Shellac   2  15 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 

%  gal.  package,  per  pkg..  0  35 

Cerallte,   5-lb.    pkgs 0  04% 

WASTE    (POLISHING) 

Cream    0  17' 

WASTE,   WHITE   WIPING 

XXX   Extra    0  16 

X   Grand    0  15 

XLCR   0  14 

X   Empire    0  13 

X  Press   0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  Oc!% 

Keen    0  07% 

WASTE.    WOOL  PACKING 

Arrow    20 

Axle   16 

Anvil    12 

Anchor     10 

WIPERS,   WASHED  COTTON 

Select   White    12 

Mixed   Colored    9 

Dark  Colored  8 

This  line  subject  to   trade 

discount   for   quantity. 

WAX  Per  lb". 

C.   P.   Floor   Wax    0  30 

Rornik  Floor  Wax,  lb 0  3* 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion   Brand    0  30 

Old   English    41-44.- 

Johnsons   41-4-1  c 

Gold   Medal    0  30 

WHITING 

Paris   white    1  75 

Plain,  in  bbls 1  50 

Gilders,   bolted,   in   bbls 1  6C 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In   gallons    1  25 

Barrels    0  87 

$4  extra  for  barrels. 
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Varnish  for   Motor  Boats 

The  season  is  here— Enthusiasts  are  varnishing  motor  boats, 
skiffs,   canoes,    yachts,   etc.        They    want    good    varnish. 

DOUGALL 
VARNISH 

IS     THE     BEST 
—  will  withstand  the  ravages  of  the  weather  — wind,  rain 


The   Dougall 

Varnish  Co.,  Limited 

305    Manufacturers    Street 
MONTREAL 


and  spray  have  no  effect  upon  it  and  the 
sun  will  not  blister  it. 

You   cannot  do  better   than    supply  your 
customers  with  this  varnish. 


Replenish  your 
stock  to-day. 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 
Shot,    soft,    per    cwt.,    $xa.OO; 
chilled,   $14.50;    buckshot,   $13.80; 
ball,  $14.20. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
14%c  per  lb.;  clip  horn,  14c. 

Norris,  41  to  56  lbs.,  12y2c;  57 
to  70  lbs.,  lie;  71  to  83  lbs.;  10c; 
84  lbs.  and  over,  &%c. 
AXES 

H.  B.,  1  lb.,  $7.25  per  doz. ;  1% 
lbs.,  $7.65;  2  lb.,  $7.90;  2%  lb., 
$8.50;  2%  lbs.,  $8.75;  3,  3y2  and  4 
lbs.,  $9;  H.  B.  Handled  Axes,  2 
lb.,  $9;  2%  lb.,  $10.50;  3  lb.,  3% 
lb.  and  4  lb.,  $11;  Black  Prince 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  bandied,  $11.25; 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7i/2  lbs.,  $28  per  doz. ;  7%  to 
9  lb.,  $30.80. 

BARS,    CROW.      $5   per    100    lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel.  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
66  2-3  p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BEET   EACING 

In   sides,  tanned,  $1,20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOETS 

Carriage,  %.  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c ; 
7-16  and  over,  25  p.c ;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c. ; 
7-16  and  up,  20  p.c. 
BORAX.  Borax,  per  lb.,  12c 
BUILDING    PAPER 

Tarred,  70c  to  $1.10  per  roll,  ac- 
cording   to   quality;    plain,   50   to 
95c. 
CHAIN 

Coil,  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10  ;  %,  $6.25  ;  7-16,  $6  ;  %, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  7%c ;  %, 
6%c  ;  tie  out,  75  p.c 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $S.15  each 

CEEVISES,   MALE.     8y2c  per  lb. 
CEIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,   26c;   27y2c 

Soldering  irons.  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y2    in.    round    shank,    40    p.c. 

Eavestrough,  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in.,  $6.50. 
ENAMEEWARE 

Canada,    40;    Imperial,    45,    20; 
Premier,    40;      Colonial,    45,    20; 
waite,  65,  5;   diamond,  40;   pearl, 
45,  20  per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2%   p.c.   light,  25  and   12,y2    p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10-lb.  jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz.  ;  12-oz.  bot- 
tles, "$2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57%   p.c. 
GASOLINE 

Printers'    naphtha,     bbls.,     36c 
per  gal.;  $4.95  per  case. 
GALVANIZED   WARE.      Net  list. 

Heavy    pails,    light    pails     and 
heavy  tubs. 
GLASS,  WINDOW  Single  Double 

Up   to  25  in 6  75        10  25 

26  to  40 7  50        11  75 

41  to  50 10  00        13  25 

51  to  60 10  50        14  00 

61  to  70 11  25        14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50 
HINGES 

Light  T  and  strap,  50  p.c. 

Corrugated  Strap  Hinges  —  4 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  lo' 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15  i 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No 

0  to    No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0    to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.35. 
IRON  BAND. 

ly.  in.,  $3.80;  1%,  $3.80;  1  in.. 
*300-  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%    oz.    or   28  Eng..  7  25      7  50 
28  Am.   or  26  Eng...   7  00      7  25 
26  Am.  or  26  spec...   6  70      6  95 

24    6  30      6  55 

22   6  20     .6  45 

IS  and   20    fi  00      6  25 

Ifi  Am 5  85      6  10 

14-  Am 5  85      6  10 

IRONS,  SAD 

Common     Sad     Irons,     8     lbs., 
6c  per  lb.;  4  lbs..  7y2c  per  lb. 
Mrs.   Pott's   No.   55,   set   ...   0  95 
Mrs.   Potts    No.   50  set    1  00 

Mrs.    Pott's    common    sad    iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz, 
60c:  B.  per  case  6  doz.,  $4.10;  per 
doz.,  75c 

LANTERNS 

No.    2,    plain    7  50 

Xo.   20,    X-ray    11  25 

Xo.  22,  Dash-board   10  00 

Trulite  short,  globe,  doz 7  50 

LEAD    PIPE,   $10.90,   $11.90. 
LEAD    WASTE,    $10.90. 
LINSEED  OIL 

Raw,  per  gal.,  95c ;  boiled,  per 
gal..  98c 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans 
etc. 
MATTOCKS 

Pick,  $6.25;  cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut, 
f.o.b.,  Winnipeg,  $4.20. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
M'TTING.    Poultry.  40  per  cent. 

Banner.      24-in.,     $2.50;     36-in., 
$2.90;    48-in.,    $3.60;    60-in.,    $4.20; 
72>-in.,  $5.10:   84-in.,  $6. 
NUTS 

Square,  small  lots,  le  advance 
over,  list;  case  lots,  net  list. 
Hexagon,  small  lots,  lc  advance 
over  list;  case  lots,  net  list. 
OIL  CANS  Gal- 
Tin  vanized 
V2  gal.,  dome  top $2  14      $ 

1  gal.,   dome   top 2  81        4  25 


2  gal.,   dome   top 4  05        6  00 

2   gal.,   dome  top 5  20        8  65 

5  gal.,   dome  top 6  40      10  75 

OILS 

Silver  Star  oil,  16y2c  gal.; 
Royalite  oil,  17c  gal.;  Palacine 
oil,  20y2c  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  43c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  40c  gal. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3y2e;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,  6-7,  $6  per   dozen. 
GALVANIZED  IRON  PIPE 

%    inch,    $6.45;     %,    $6.55;     y2, 
$7;   %,  $9.15;  1,  $12.50;  1%,  $16; 
iy2,  $20.40;  2,  $27.40;  2y2,  $47.15; 
3,  $61.65. 
IRON   PIPE 

Black,  Vi,  $3.70;  %,  $3.78;  y2, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  1%,  $13;  2,  $17.50;  2y2, 
$30;  3,  $39.25;  »y2,  $47.25;  4, 
$56;  4y„,  $68.78;  5.  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbi.,  $3.75. 
PARIS    GREEN 

In  1-lb.  pkgs.,  full  eases,  44c 
lb.;  less,  44c  lb.  In  y2-lb.  pkgs., 
full  cases,  46c  lb;  less,  40y2c  lb. 
PLATES,   CANADA 

Half  polish,  6-7  inch,  $4.50;  8 
inch,  $4.75;  full  polish,  6-7  inch 
$5.50;  8  inch,  $5.75;  Black  sheets 
$4.65;  8  inch,  $4.90;  Black  sheets 
—28  gauge.  $3.60;  26,  $3.45;  24 
"'3.35;  22,  $3.35;  18-20,  $3.35;  14-16, 
.$3.10;  10-12.  $3.15. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  25 

25-lb.  irons,  per  cwt 3  50 

iy2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67e;  No.  10,  71c;  No.  12, 
75c. 

Pive-Ib.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper   Burrs,    No.   7,   65c;    No. 
8,   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c 
ROPE 

Sisal,  15y2%  base  ;  pure  Manila, 
23c  base:  British  Manila,  18y2c 
base;  lath  yarn,  15c  base;  Afri- 
can hemp,  17y2e  base;  cotton 
rope,   30c. 

Tarred  Marline  Hanks,  per 
lb.,  31e. 

SASH      BALANCES      (Caldwell.) 
331-3   per   cent.   off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring,      $o :      Lance     Tooth      or 
Lightning  Blades,  $5.25  ;  New  Cen- 
turv.  $7.25. 
SCALES 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in     all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  "Winnipeg. 
SCREWS 

Bright   Iron,   round   head,   70  p. 
c :  flat  head,  75  p.c;  round  head, 
brass,    35    p.c;    flat    head,    brass, 
37%   p.c ;  coach,  45  p.c 
SHEET  ZINC.     Any  lots,  30c 
Black    Steel    Sheets 

10  gauge   5  00 

12   gauge    5  10 


14    gauge     5  00 

16  gauge 5  10 

17-24  gauge  4  50 

26  gauge    4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black,  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Blajk  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  8, 
$11.00;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c. 

SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;    %, 
$3.90. 
STAPLES 

Bright  wire,   per  cwt.,  $3.75  at 
Fort     William,    $4.15    Winnipeg; 
galvanized     staples,     $3.50,     Fort 
William ;  $3.90  "Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $5.50;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
ll%c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL    BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5;    16    gauge,    $5.10; 

17  to   24  gauge,   $4.50;   26   gauge, 
$4.60;  28  gauge,  $4.75. 

STEEL  HOOPS 

y2   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35;   %  in.,  $4.25;  1  in.,  $4;   1% 
in.,  $4;  1%  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.  Carpet,  75%   off  list. 
TIES.     Cow.  40  per  cent. 
TIN  AND   TIN   PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28  LC 12  25 

20  x  28  I.X 14  50 

Terne  Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  SOc 
VISE." 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$6  each;  over  45  lbs.,  13c  per  lb. 
WARES 

Galvanized,  heavy,  net  list. 
WASHERS 

Iron,  small  lots,  25  p.c.   +   75c; 
full  boxes,  iron,  30  p.c.  +   75c 
WHITE    LEAD 

5-ton      lots,  $13.35;      ton      lots, 
$14.S5. 
WIRE.  BARB 

Lyman  4-point,  $3.40  f.o.b.  Ft. 
William.  $3.65  Winnipeg;  Gliddeu 
Cattle,  2  pt.,  $3.25  Ft.  William, 
$3.50  Winnipeg;  Baker  2  pt., 
$3.20  Ft.  William,  $3.45  Winni- 
peg; Winnipeg,  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg, $4.30;  plain  galvanized,  Ft. 
William,  No.  9,  $4;  No.  12,  $4.20; 
Winnipeg,  No.  9,  $4.30;  No.  12, 
S4.50;  coil  spring,  Ft.  William, 
No.  9,  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  rfo.  12,  $4.30. 

Patented  screen  in  100-ft.   rolls, 
$2  per  hundred   sq.  ft.:   in   50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

$3.15. 

Bale  lies,  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass   snare  wire,   per   lb.,   80c. 

WIRE,  ANNEALED. 

0-9,  $4.65;  10.  $4.71;  11,  $4.77: 
12,  $4.S5:  13,  $5.05;  14,  $4.90:  15. 
$5;  16,  $5.20. 

WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $40  per  doz. ; 
Eze,  $44.50  per  doz.  ;  Bicycle, 
$50.75  per  doz.  ;  Ajax,  $8.50  each. 
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BOILERyTUBES 

-  Just  now  nearly  all  boiler  owners  are  overhauling  their  boilers 

and  you  should  be  able  to  send  us  many  orders  for  new  tubes.  We 
carry  from  2  inch  to  4  inch  tubes  in  stock  for  immediate  shipment. 

Reinforcing  Bars  for  Concrete 

Medium  Steel,   Square   Cold  Twisted,         and  Square,  sizes  from  y±  to  l1^  inches, 
sizes  from  14  to  114  inches,  lengths  up        lengths  up  to  60  feet, 
to  60  feet.    Medium  steel,  Plain  Round 

We  carry  on  hand,  ready  for  immediate  delivery,  a  6,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 

SEND   FOR   MONTHLY  STOCK  LIST.  J 
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(Manitoba  Bridie  &  Iron  Works, 

vSlllI  luiuuinr/*  v        u  a  liitad  a     LIMITED 


WINNIPEG 


MANITOBA 


M/o?  Trade  Winning  Specialties  are 
^aaaamr  built  to  supply  Western  needs 


PORTABLE  CORRUGATED 
GRANARIES 

which  have  given  12  years'  satisfactory 
service.  Sell  the  Granary  with  the  guar- 
antee of  experience  to  back  your  argu- 
ments. 

GASOLINE  BARRELS 

Shipping — Storage — Half 

All  ready    sellers   with    a   nice 
profit. 

SEE  OUR  ADVERTISEMENT  IN 
THE  FARM  JOURNALS. 


STOCK  TROUGHS 

Round  End  and  Circular 

The  construction  of  these 
Troughs  appeals  to  the 
prospective  buyer.  Handle 
this  trough  and  you  get 
the  orders. 


SEND  FOR  FULL  INFORMATION  TO-DAY. 

Made  by 

WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 


P.O.  Box  3006 


The  only  manufacturers  in  the  West  of  a  complete  line  of  Sheet  Metal  Goods 


WINNIPEG,  MAN. 
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Stephen  Leacock 


contributes  an  article  "Is  Permanent  Peace  Possible?" 
— an  excellent  summary  of  conditions  governing  inter- 
national relations. 


Robert  W.  Service 


supplies  another  of  his  wonderful  war  poems,  "The 
Flowers,"  written  at  the  front,  where  he  is  driving  a 
motor  ambulance. 


Agnes  C,  Laut 


writes  on  "Business — and  the  Fatal  Spiral,"  an  ex- 
cellent article  dealing  with  a  serious  condition  in  busi- 
ness which  has  gradually  developed. 


Arthur  Stringer 
Arthur  E.  McFarlane 
L.  M.  Montgomery 


These  three  well-known  Canadian  authors  give  brilli- 
ancy and  distinction  to  the  fiction  contents. 


H.  F.  Gadsby 

contributes  an  article  on  Dr.  Michael  Clark,  M.P.,  the 
Free  Trade  advocate  of  the  Commons. 

All  in  the  August  issue  of  MacLean's  Magazine,  together  with  a 
dozen  other  features,  and  the  Review  of  Reviews  department.  Get  a 
copy  at  your  news-stand,  or,  better  still,  send  in  your  subscription. 
Yearly  subscription  price,  $1.50. 

August  MacLean's 

Now  on  sale  at  All  News-stands 

The  MacLean  Publishing  Co., Limited,  143- 153  University  Ave.,  Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Perfect  Fruit 

STEP  LADDER 

A  VERY  CONVENIENT  LADDER 
FOR  FRUIT  PICKING 

THE  POINTED  PORTION  OR  LEGS  CAN  BE 
TURNED  UP,  MAKING  A  LONG,  SIMPLE 
LADDER  WHICH  READILY  RESTS  IN  THE 
BRANCHES  OF  THE  TREES. 

The  ladder  as  you  see  it 
in  illustration  is  an  EX- 
CELLENT GENERAL 
PURPOSE  LADDER,  for 
the  reason  that  it  can  be 
used  on  uneven  ground 
without  danger  of  tipping. 
The  legs  are  connected 
>y  means  of  rounds,  as  in 
straight   ladder. 

Made      in      the      following 

lengths  :  C  ft.,  Step  extended 

to  11  ft.  :  8  ft.,  step  extended 

I    o  15  ft.  :  10  ft.,  step  extended 

to     19     ft. 

Excellently  Finished. 

Very  Strong  and 

Reliable. 

A   GOOD 
PROFIT  BEARER. 

Write  for  Catalog  show- 
ing our  full  line 
of  Ladders. 

The  Stratford  Mfg.  Co.,  Ltd. 
Stratford,  Canada 


For  You—The  Dealer 

"IDEAL"  FENCE  is  sold  to  the  farmer  through  the  dealer 
only.     Every    rod    sold    contains    a    profit   for    some   dealer. 

FOR  YOUR  CUSTOMER 

The  farmer  gets  full  value  for  every  dollar  invested. 
"IDEAL"  is  made  as  represented.  EVERY  PURCHASER 
IS  A   SATISFIED  CUSTOMER. 

The  "IDEAL"  SPECIAL  SALES  PLAN 

allows  you  to  compete  with  "Mail-order-houses."  No  In- 
vestment—  no  handling — no  collections.  You  make  a  profit 
on  every  sale.  You  retain  and  strengthen  your  connection 
with   the  farmer. 

Full   particulars  sent  on  request. 

The  McGREGOR-BAN WELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


PAINT  UP 
CLEAN  UP 


The  demand  this 
season  for  brush- 
es of  all  sorts  is 
going  to  be  good. 
It  will  come  from 
professional  paint  ers, 
paper-hangers  and  others 
who  use  brushes  in  the 
making  of  their  living;  and  it 
will  come  this  year  in  large 
measure  from  householders  and 
their  wives.  Labor-shortage  will  make  it 
necessary  for  many  a  man  to  do  his  own  paint- 
ing, paper-hanging  and  whitewashing  this 
spring.  This  fact  will  multiply  buyers.  Be 
ready  for  the  demand. 

Sell  a  brush  that  will  give  satisfaction.  A 
poorly-made  brush  is  an  aggravation,  and 
does  the  seller  of  it  harm.  When  a  man  or 
woman  is  buying  a  brush,  it  is  a  simple  matter 
to  get  another  25  cents  or  half-dollar,  if  the 
brush  is  worth  the  extra  price.  Point  out 
what  constitutes  a  perfect  brush.  Say  some- 
thing about  the  defects  of  an  inferior  brusb. 
Know  something  about  the  use  to  be  made  of 
the  brush  or  brushes  beinsr  asked  for. 


Illustrate  your  selling  talk  with  MEAKINS- 
MADE  brushes.  Say  something  about  the 
bristles  used,  and  why  they  are  adapted  to  the 
work  required  of  the  brush.  Point  to  the 
length  of  the  bristles,  and  the  quantity  used  in 
a  good  brush.  Point  fo  the  binding,  whether  a 
ferrule,  or  wire-wrapping,  or  metal  strip.  Let 
the  customer  handle  the  brush — to  feel  its 
smoothness  of  finish,  and  to  learn  about  its 
balance  in  the  hand.  A  demonstration  of  this 
kind  is  convincing,  and  leads  to  a  ready  sale — 
at  full  price. 

Have  you  our  catalogue,  price  and  discount 
lists?  Send  for  them.  Give  orders  to  your 
jobber  or  direct,  as  pleases  you.  Goods  ship- 
ped from  five  centres — Hamilton,  Winnipeg, 
Montreal,  Toronto  and  London.  This  is  an 
advantage. 

Meakins  &  Sons,  Limited 

Hamilton,  Ontario 

Warehouses:  Winnipeg,  London.Toronto,  Montreal 


//  interested,  tear  out  lhi»  puge  and  keep  with  letters  to  be  answered. 
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WIRE 


IN  STEEL 
HOOP  KEG 

Weatherproof 

WIRE  BALE 
TIES 


For  Baling    Hay.  etc. 


FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 


WIRE 


Bright  or  Annealed 

SPECIAL  O.    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON,        ONTARIO 

A.  T.  Digging,  Stair  Bldg.,  To- 
ronto, Ont 

H.  E.  O.  Bull,  Montreal,   Que. 

Harry  F.  Moulden,  Winnipeg. 
Man. 

(ieo.  W.  Laidlaw,  Vancouver,  B.C. 


A  want  ad.  in  this  paper  will 
bring  results  from  all 
parts  of  Canada 

//  interested, 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 


HAMILTON,  CANADA 


Himitrb 


r»RD  LAMPBLACKS 

,-— —  ^  A  6e/mMfown  of  fw//ty  \ 

■ v  t/wf  gets  ti/y  bvs/aess 

J  W I LCKES,  MARTIN.  WILCKESCO' 

*&*Jii0'  135    WILLIAM    ST.NtWTOPn 


Bath  RoomFittings 

and 

Auto  Accessories 

are   guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


"CONDOR" 

—the  name  that  meana  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.  Write 
The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


"BEST'S"  No.  21  WEATHER  STRIP 


Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and    Prices 

Best  Weather 

Strip  Co. .Ltd. 

Hamilton. 

Ont. 


OWL  BABBITT  METAi 


Will  stand 
Pressure, 
Speed  and 
Pounding. 
These 
qualities 
appeal  to 
your  cus- 
tomers. 


Made  in  the  West  by 

The  Owl  Metal  Co.,  Ltd.,  Winnipeg 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  op*. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


The 

CONDENSED  AD. 

PAGE 
WILL    INTEREST  YOU 


^  An  Increase  For  You 


"V r  OU  would  like  an  increase  in  salary,  wouldn't  you?  How  would  an 
I  extra  $5.00  or  $10.00  a  week  help  out?  Very  few  people  obtain 
increases  in  salary  as  liberal  as  this,  at  one  time.  We  have  a  plan  that 
will  increase  your  present  income  at  least  $5.00  or  $10.00  a  week.  We 
would  be  pleased  to  tell  you  all  about  it  upon  receipt  of  a  Post  Card.  Ask 
us  about  it  to-day. 

The  MacLean  Publishing  Co.,  Ltd.,   143-153  University  Ave  ,  Toronto 


tear  out  this  page  and  keep  with  letters  to  be  answered. 


July  29,  1916. 
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IRON 

AND 

sx 

EEL. 

Drills,  Auger  8its,  Files,  Hack  Saws,  ''and  P< 
Cap  and  Set  Screws.                   Anvi 

tper,  Emery  Cloth. 
Is,  Vices,  Blowers,  For 

Bolts,  Nut: 
ges,  Waste. 

•>,  Washers,  Cotter  Pins.  L 
LET  US  QUOTE 

ock  Washers, 
YOU. 

Wilkinson    and 

KOMPASS 

TORONTO 

HAMILTON 

WE  SHIP    PROMPTLY. 

WINNIPEG 

COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Bright.  annealed,  oiled  and  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized. 
FENCE  STAPLES-WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS -Plain  and  Galvanized. 

SELLING  AGENTS  * 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


SteellRules,  Gauges, 

Etc. 


CHESTERMAN'S 

MEASURING  TAPES 

TRADE       o/  J       C 


Engineers'  Small 
Tools 


For  Prices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,    404  Coristine  Bldg.,  Montreal 


Steel  Pocket  Rule 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto,  Canada 


INSTALL  Gipe-Hazard  Carriers- 
use  them  ten  days — put  them  to 
every  test  —  and  if  they  do  not 
give  quicker,  better  and  more  satis- 
factory store  service  than  any  other 
system,  they  may  be  returned  at  our 
expense.  Fair  encugh,  is  it  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch  Tubes. 

Send  for  our  new 
Catalogue  F. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE    AND    METAL 


July  29,  1916. 


DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


B0Lt5.RIVEIS.WIKi  WIRE  NAILS 


Quality  ft  It  9 
Pr.cos  Rlf 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH. ONT. 


FOOD  CHOPPERS 

Knives  and  plates  mafle  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bids..  Montreal 


THE 

STURDY 
SIFTER 


The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 

415  Symington  Avenue,      -      Toronto 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  ol  efficient  help, 
try  a  Want  Ad .  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


NUMBER  PLATES 

Drop  a  card  for  prices  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


CAMP 


FURNITURE 


J.  PICKLES, 


159  Portage    Ave.  E. 
WINNIPEG 


$469.20  a  Year  for 
National  Advertising 

A   half-page   advertisement    in    MacLean's 
Magazine,    every    issue    for    a    year     (12 
times),  costs  $469.20. 
Figured  out  proportionately,   it  means: 

$164. '22  to   influence  Ontarians, 

$102.00    "  "  Quebecers. 

!j<  23. 4t>    "  "  New   Bruns  wickers. 

$  28.15     "  "  Nova    Motians, 

.1!     4.09    "  "  P.E.   Islanders, 

Sf  32.84    "  "  Manitobans. 

$  37.54    "  "  Saskatchewan*, 

*  28.15    "  "  Albertans, 

S  28.15    "  "  British     Columbians, 

(This   division   on  the   basis   of   provincial 

populations.) 

Really,   when   you   break   it   up    this   way, 

the     amount    per    province    for    a    whole 

year 's    powerful    influence    is    ridiculously 

small. 

Honestly,    can    you    say    "T    can't    afford 

$469.20  a  year  for  national  advertising!" 

MACLEAN'S 

MAGAZINE 

Can  perform  a  service  for  you,  at  a  price, 
which  you  cannot  have  rendered  by  any 
other  single  medium,   or  at  so  low  a  cost. 

K.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep   them   clean   and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153    University    Avenue,   Toronto,   Ontario 


■=& 


Convenience 
Quickness 
and  Economy 
that  fills  a 
long  felt  want 


THE 
CANNON 
OILER" 


FORCES  THE  OIL  ANYWHERE 
by  simply  pressing  on  the  plunger. 
The  oil  is  entirely  controlled  by  the 
operator  in  whatever  position  the 
can    may    he   held. 


SAVES  THE  OIL.  As  the 
flow  of  oil  ceases  the  in- 
stant the  pressure  on  the 
plunger  stops,  not  a  drop 
of    oil    need    be    wasted. 

TRY  IT.  THE  SALES 
WILL      SURPRISE      YOU. 

R.  E.  BLOOMER 

KEITHSBURG,     ILL. 


How  can  we  do  it? 

That's  what  we  want  to  tell  Western 
hardware  dealers — how  we  can  sell 
the  EZE-FIXT  pump  for  the  same 
price  or  less  than  the  ordinary  pump 
which  freezes.  Write  for  our  circu- 
lar which  tells  all  about  this.  We 
sell  only  to  the  trade. 

RICHMOND  PUMP  CO. 
WINNIPEG 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  .of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let    it   assist   you    in    filling   your    needs. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


July  29,  1916. 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102-A— chisel  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


J.  H.  McCOMB,  LIMITED 


Manufacturers     of     all     kinds     of 
Building  Paper,  Pitch  and  Coal  Tar 


SPECIFY 
DOMINION  BRAND 

MONTREAL 


THE  PROGRESSIVE  MANUFACTURING  CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided   in   any  direction.     That's   adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly — packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should   sell   them.     Order  through  your  jobber  to-day. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

ihe  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


Brooms 


of 


Quality 


may  always  be  had  by  ordering 
our  brands.    We  have  them  at 

$3-25,  $3-50,  $3-75,  $4.oo, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5 -50,     $6.00     per     dozen. 

FACTORY  and  MILL 
Brooms  $4.00,  $4.50,  $5.00 
per  dozen. 

Walter  Woods  &  Co. 

HAMILTON  and  WINNIPEG 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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July  29,  1916. 


CLASSIFIED     LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium   Co.,   Toronto. 

Aluminum    Solder 

British   Aluminium   Co.,   Toronto. 
Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 

Aluminum  Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
Mecca   Specialties  Co.,   Ltd.,    Toronto. 

Aluminum,    Alloy,    Ingot, 
Sheet,    Wire 

British   Aluminium  Co.,   Toronto. 

Ammunition 

Dominion   Cartridge  Co.,    Montreal. 
Dupont  Powder  Co.,   Wilmington,   Del. 
Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor. 

Animal    Traps 

Oneida     Community,     Niagara      Falls, 
Ont. 
Asbestos   Papers 

Roofers  Supply  Co.,   Ltd.,   Toronto. 
Asbestos    Pipe    Coverings 
Canadian    H.    W.    Johns-Manville    Co., 
Ltd.,   Toronto. 
Ash   Sifters 
Collins   Mfg.   Co.,    Toronto. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels,   Toronto. 

Asphalt    Shingles 

Bird    &    Son,    Hamilton. 

Auger  Bits 

Russell      Jennings      Mfg.      Co.,       St. 
Catharines. 

Vuto    Accessories 

\damson  Mfg.    Co.,   Hamilton, 
ladger  Craft  Shops,  Sheboygan,  Mich. 
\he   Carborundum  'Co.,   Niagara   Falls, 

N.Y. 
Caverhill,   Learmont  &   Co.,   Montreal. 
Hyslop   Bros.,   Ltd.,  Toronto. 
Richards- Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzinger.      Bruce     &     Co.,      Niagara 

Falls,   Ont. 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.    S.    Starrett  Co.,   Athol,   Mass. 
Trimont  Mfg.    Co.,   Roxbnry,    Mass. 

tunings 

J.    Pickles,    Winnipeg. 
Axes,    Safety,   Pocket   and    Camp 

Marble   Arms  &   Mfg.    Co.,   Gladstone, 
Mich. 
Axles 

B.   J.  Coghlin,   Montreal. 
Babbitt    Metal 

Canada  Metal  Co.-,  Toronto. 

Hoyt  Metal  Co.,  Toronto. 

Owl   Metal   Co.,  Winnipeg. 

Tallman    Brass    &  iMetal'"Co.,    Hamil- 
ton. 

Baits,   Spoon 

The   'Andrew    B.    Hendryx    Co.,     New 

Haven,   Conn. 
Marble    Arms   &    Mfg.    Co.,    Gladstone, 

Mich. 
Bale-Ties 

Frost   Steel   &   Wire  Co.,   Ltd.,   Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

The    Stanley   Works.    New    Britain. 

The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Bar  Clamps 

National     Machinery     &     Supply     Co., 
Ltd.,   Hamilton. 
Bar   Iron 

Canadian  Tube  &   Iron  Co..   Montreal. 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 

Steel  Co.    of   Canada.    Hamilton. 

London    Rolling   Mills    Co.,    London. 
Bar   Iron   and    Steel 

Dominion     Iron     &     Steel    Co.,     Ltd., 
Sydney. 
Barn   Door  Hangers 

Beatty     Bros.,      Ltd.,      Fergus,      Ont.; 
Winnipeg,    Man. 

Canada    Steel    Goods  Co.,    Hamilton. 

Cushms.n  Motor  Wks.,  Ltd.,  Winnipeg, 

Richards-Wilcox     Co.,     Ltd.,     London. 
Ont. 

(Sim    Equipment 
Reatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 


Balh    Room    Fittings 

Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,   Ont. 
Landers,  Frary  &  Clark,  New  Britain. 

Batteries    and    Accessories 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 
Canadian  Carbon  Co.,   Ltd.,   Toronto. 
Interstate    Electric   Novelty   Co. 
Mainer   Electric   Co.,    Ltd.,   Winnipeg. 
The   Maytag  Co.,   Ltd.,   Winnipeg. 
Belting 
,       Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 

Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 

Bicycles   and   Accessories 

Johnson's,  Iier,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Bits 

Progressive      Mfg.      Co.,       Torrington, 

Conn. 
Russell,      Jennings       Mfg.      Co.,       St. 
Catharines. 
Boilers.   Hot  Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts  and   Nuts 
Canadian    Tube     &    Iron    Co.,     Ltd., 

Montreal. 
London    Bolt   &   Hinge   Wks..   London. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Northern     Bolt    &    Screw    Co.,     Owen 

Sound.   Ont. 
The     Stanley     Works,     New     Britain, 

Conn. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Bolts,  Panic 
Wm.    Newman   &  Sons.  'Ltd.,  Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.  Mfg.    Corp.,   Bridge- 
port," Conn. 
Box   Openers 
Bridgeport   Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Scrapers 
Bridgeport   Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Strapping 
The     Stanley     Works,     New     Britain. 
Conn. 
Box    Hinges    and    locks 
The     Stanley     Works,     New     Britain. 
Conn. 
Braces 
Goodell-Pratt    Co.,    Greenfield.    Mass. 
Miller's    Falls    Co.,    New   York. 
Stanley     Rule     &     Level     Co.,     New 
B'ritain. 
Brackets.    Shelf 
Atlas   Mfg.'   Co..   New  Haven.   Conn. 
Canada    Steel   Goods   Co..   Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Brakes,    Metal    Working 

Brown,    Boggs   Co.,    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont. 

Eley   Bros.,    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co..  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,   Eng. 

Tallman   Brass  &  Metal  Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets,    Tubes    and    Rods 

Tallman   Brass  &  Metal   Co.,  Hamilton. 

Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Bread    Mixers 

Landers,  Frary  &  Clar'..   New  Britain. 
Brooms 

American  Broom  Works,  St.  Basi'.e, 
Que. 

Boeckh    Bros.    Co.,    Toronto. 

Meakins  &  Sons,  Ltd.,  Hamilton,   Out. 

T.    S.    Simms   &    Co.,    St.    John,    N.B. 

Stevens-Hepner  Co.,    Port  Elgin. 

Walter  Woods  &   Co..   Hamilton.    Out. 


Brushes 

American    Broom    Works,     St.     Basile, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms  &   Co.,    St.   John,    N.B. 
Stevens-Hepner  Co.,    Port  Elgin. 
G.    F.    Stephens   &   Co.,    Winnipeg. 

Builders'    Tools   and    Supplies 

Caverhill,   Learmont  &  Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule  Co.,   Windsor,   Ont. 
Millers  Falls  Co.,  Millers  Falls,   Mass. 
National     Machinery    &     Supply    Co., 

Hamilton. 
North  Bros.    Mfg.   Co.,   Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New   Britain. 
The  L.    S.    Starrett  'Co.,    Athol.    Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Goodell-Pratt    Co..    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  &  Co..  Toronto. 

Lewis    Bros.,    Ltd. ,    Montreal. 

Millers  Falls  Co..  Millers  Falls.   Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co.,  Lti.. 
London.    Ont. 

The  Stanley  Works,  New  Britain. 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Building  Paper 

Bird    &    Son,    Hamilton. 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Buildings,  Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.    F.    Stephens   &   Co.,    Winnipeg. 
Burrs 

Parmenter  &   Bulloch   Co.,  Gananoque. 
The     Stanley     Works,     New     Britain. 

Conn. 
The    Steel    Co.    of    Canada,    Hamilton. 

Butter  Workers  and  Boxes 

Beatty  Bros..  Ltd.,  Fergus,  Ont.: 
Winnipeg,    Man. 

Butts 

Canada    Steel    Goods    Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Butts   and    Hinges 

Canada    Steel    Goods  Co..   Hamilton. 

The     Stanley     Works,     New     Britain. 
Conn. 
Butts,    Spring 

Chicago    Spring   Butt  Co.,    Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol,   Mass. 
Camp    Furniture 

J.    Pickles.    Winnipeg. 
Cans 

Thos.    Davidson    Mfg.    Co..    Montreal. 

Carriers,  Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.: 
Winnipeg,   Man. 

Carriers,    Cash   and    Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion   Sheet  Metal   Co..   Hamilton. 
A.   C.    Leslie  Co.,   'Montreal. 
Roofers   Supply    Co.,    Toronto. 
Winnipeg      Ceiling      &      Roofing      Co.. 
Winnipeg. 
Carpet    Sweepers 
Bissell     Carpet     Sweeper     Co.,     Grand 
Rapids,    Mich. 
Cartridges 
Dominion    Cartridge    Co..    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    Windsor,    Out. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire   Co.,    Hamilton. 
McKinnon   Chain   Co.,   St.   Catharines 

Ceilings,  Metal 

Metallic     Roofing     Co.,    Toronto    and 

Winnipeg. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co.,. 

Winnipeg. 

Cement,   Liquid 

Can.  H.  W.  Johns-Manville  Co.,   Ltd.. 
Toronto. 

Charing  Dishes 

Landers,   Frary  &  Clark,  New  Britain, 
Conn. 

Chamois,    Sponges 

Universal  Sales  Co.,  Montreal. 
Chain   Drills 

Goodell-Pratt   Co.,    Greenfield,   Mass. 
North  Bros.   Mfg.  Co.,   Philadelphia. 

Chain   Manufacturers 

Greening,   B.,   Wire   Co.,  Hamilton. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain   Co.,   St.    Catharines. 

Chain,   Traee,   Logging,   Halter, 
Dog    Leads,    Agricultural 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon  Chain  Co.,   St.   Catharines. 

Chains 

B.   J.    Coghlin,  Montreal. 
Greening,   B.,   Wire  Co.,  Hamilton. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon    Chain  Co.,    St.    Catharines. 

Chisels 

Buck   Bros.,    Milbury,    Mass. 
Goodell-Pratt  Co.,   Greenfield,    Mass. 
Stanley  Rule  &  Level  Co.,  N.  Britaini 

Churns,    Hand    Power 

Beatty    Bros.,     Ltd.,       Fergus,      Ont.: 

Winnipeg,   Man. 
Cummer-Dowswell,    Ltd.,     Hamilton. 

Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont..:: 
Winnipeg,    Man. 

Clippers,  All  Kinds 

American    Shearer   Mfg.    Co.,    Nashua. 
Crescent   Mfg.    Co.,   New   York,    N.Y. 

Clocks 

The  Western  Clock  Co.,   La  Salle.   I11L 

Clothes   Pins 

Wm.    Cane   &    Sons    Co.,    Newmarket.. 
Meakins    &    Sons,    Hamilton. 
Walter  Woods  &  Co.,   Hamilton. 

Clothes  Driers 

Cummer-Dowswell,     Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford'. 
Ont. 

Clothes    Line 

R.   Bird  &  Co.,  Crewkeme,   Eng. 
Hamilton  Cotton  Co.,   Hamilton,   Ont- 

Clothes  Reels 

'Cummer-Dowswell,     Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.  r 

Winnipeg,    Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods    &    Co.,    Hamilton. 

Coal    Chutes 

The     Dennis     Wire     &     Iron     Works,. 

London,    Ont. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd.. 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,   Frary  &  Clark,  New  Britaini. 

Colors,    Dry 

W.   B.   Bate  &  Co.,  Toronto. 
Canada   Paint  Co.,  Montreal. 
Allan   Munro   Color  Co.,    Montreal. 
The   Ottawa  Paint  Works,  Toronto. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,   Montreal;. 
G.  F.  Stephens  fe  Co.,  Winnipeg. 
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The  Opportunity  of  a  Life-time 

OUR  LIBERAL  OFFER  ON 


Will  interest  every  progressing  Hardware  Dealer 

and  General  Merchant 

Special  price  named  on  stock  assortment. 

Our  new  sales  plans  will  enable  you  to  reap 
handsome  profits  from  a  very  small  initial 
outlay. 

Allow  us  the  privilege  of  explaining  fully 
all  the  details  in  connection  with  this  at- 
tractive "Homestead  Red"  Barn  Paint  offer. 

WRITE  US  TO-DAY  FOR  PARTICULARS 

The  Canada  Paint  Co.,  Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansicered. 
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Cold   Rolled   Strip   Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency 

Assignee;)    Agents,    Limited,    Tot  .nto. 

Compasses 

Marble   Anns   &   Mfg.    Co.,   Gladstone. 
Mich. 
Conductor  Pipe 

The   Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

l'edlai   People,  (Ltd.,   Oshawa,   Ont. 

Roofers    Supply    Co.,    Ltd.,    Toronto. 

Wheeler    &    Rain,    Toronto. 

Winnipeg    Ceiling    &      Roofing      Co., 
Winnipeg. 
Coping   Saws 

Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port,   Conn. 
Cord,   Wire  Picture 

The    Andrew    B.     Hendryx     Co..    New 
Haven,    Conn. 

Cordage 

Hamilton    Cotton   Co.,    Hamilton. 

Cornices,  Metal 

Metallic  Roofing  Co..  Toronto,  Win- 
nipeg. 

Pedlar  People.  Ltd.,  Oshawa,  Ont. 

Roofers    Supply    Co..    Ltd.,    Toronto. 

Wheeler   &    Bain,    Toronto. 

Winnipeg     Ceiling      &      Roofing      Co.. 
Winnipeg. 
Corrugated   Fasteners 

The   Stanley   Works.    New    Britain. 

The  Steel  Co.  of  Canada,  Limited, 
Hamilton. 

Corrugated   Iron 

Metallic    Roofing    Co.,    Ltd..    Toronto. 

Winnipeg. 
Pedlar  People,   Ltd.,  Oshawa   O.nt. 
Roofers  Supply  Co.,   Ltd.,   To'ronTo. 
Winnipeg    Steel     Granary    &     Culvert 

Co..  Winnipeg. 
Wheeler   &    Bain.    Toronto. 

Corrugated   Alumirum 

The  British  Aluminum  Co.,  Ltd.. 
London,   Eng. 

Cow    Stalls   and    Stanchions 
Bull  and  Calf  Pens. 

Beatty   Bros.,   Ltd.,   Fergus,   Ont..   an  1 
Winnipeg,   Man. 
Cow  Ties 
Greening,    B.,   Wire  Co..    Hamilton. 
McKinnon  Chain    Co.,   St.    Catharine'.. 
Cranes,    Hand    Power 

Manitoba    Bridge   &    Iron    Wks. .    Ltd.. 
Winnipeg,    Man. 
Cranes,   Overhead   Travelling 

Manitoba  Bridge  &  Iron  Wks..  Ltd., 
Winnipeg,  Man. 

Crate  Openers 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Crowbars 

B.    J.   Coghlin,    Montreal. 

Culverts 

Pedlar    People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     &    Culve:  t 
Co.,    Winnipeg. 
Cuspidors 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

Cutlery,    Razors,    Scissors.    Etc. 

Acme    Shear    Co.,    Bridgeport,    Conn. 

Canadian  Wm.  A.  Rogers,  Ltd..  Tor- 
onto. 

Caverh'ill,   Learmont  &  Co.,   Montreal. 

Cronkes,   Jonathan,   &  Son. 

Geneva   Cutlery  Co.,   Geneva.   N.Y. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hut.ton.  Jas.,   &  Co.,   Montreal. 

Landers,  Frary  &  Clark,  New  Britain. 
Conn. 

Marble  Arms  &  Mfg.  Co.,  Gladstone. 
Mich. 

MeOlashan,  Clarke  Co.,  Ltd..  Niagara 
Falls. 

Oneida     Community,      Ltd..      Oneida. 

Geo.     Wostenhoim    &     Son.     Sheffield. 
Eng. 
Cutting  Pliers 

Bridgeport  Hdwe.  Mfg.  Corp. .  Bridge- 
port,  Conn. 

Cycles 

Johnson's.  Iver,  Arms  &  Cycle  Wks., 
Fitehburg,    Mass. 

Derricks 

Manitoba   Bridge   &    Iron    Wks..   Ltd., 
Winnipeg,    Man. 
Disinfectants 

•Continental    Oil    Co.,    Winnipeg. 
Display  Racks,  Wire  Cloth 

R.    M.    Bowser    &    Son,    Renfrew,    Pa. 

Dies 

Pratt  &  Whitney  Co.,   Dundas,   Ont. 

Door   Bolts 

The  Stanley  Works,    New   Britain. 


Door   Checks 

Wm.  Newman  &  Sons,  Birmingham. 
Door  Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 

Cushman  Motor  Works,  Winnipeg, 
Man. 

Myers,    F.    E.,    &    Bro.,    Ashland,    O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don,  Oi'i. 

The   Stanley   Works,   New   Britain. 
Door   Springs 

Chicago  Spring  Butt  Co.,  Chicago,  111. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham, Eng. 

Drills 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
Draw   Pulls 

The  Stanley  Works,  New  Britain. 
Drills,  Brick  and   Stone 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian   Carbon  Co.,   Ltd.,   Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 

The    Maytag  Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 

Thos.   Davidson  Mfg.   Co.,  Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,   Ltd.,   Oshawa,   Ont. 

Roofers  Supply  Co.,   Ltd.,  Toronto. 

Wheeler  &   Bain   Co.,   Hamilton. 

Winnipeg  Ceiling  &  Roofing  Co., 
Wininpeg 

Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roofer3  Supply  Co..   Ltd.,   Toronto. 

Wheeler  &   Bain.  Toronto. 

Winnipeg     Ceiling      &      Roofing    Co., 
Winnipeg. 
Electric,    Heating    Specialties 

Landers.  Frary  &  Clark.  New  Britain 

Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co..  Toronto. 

Mainer    Electric    Co.,    Ltd..    Winnipeg. 

Northern  Electric  Co.,   Ltd.,  Montreal. 

Renfrew    Electric    Co.,    Ltd..    Renfrew. 

Tallman  Brase.  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers,  Frary  &  Clark,  New  Britain. 

Northern  Electric  Co.,  ltd,,   Montreal. 

Renfrew  Electric  Co..  Ltd.,  Renfrew. 
Electric  Tools 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Emery 

John  Oakey  St  Sons,  Ltd.,  London. 
Eng. 

Emery   Cloth 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.   F.    Stephens   &  Co.,   Winnipeg. 
Emery  or  Corundum  Wheels 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee,  Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

W.    B.    Bate  &  Co.,   Toronto. 
Berry   Bros.,    Walkerville,    Ont. 
Canada    Paint    Co.,    Montreal. 
Dougall    Varnish   Co..    Ltd..    Montreal. 
Martin-tSenour  Co.,   'Montreal. 
The   Ottawa   Paint  Works.   Toronto. 
Pratt  &  Lambert.   Bridgeh"^.   Ont. 
A.    Ramsav  &   Son.   Co  .    Montreal. 
Sherwin-Williams  Co.,    Montreal. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
j   Enameled    Ware 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

End    Cutting  Nippers 

Bridgeport  Hdwe.  Mfg.    Corp..    Bridge 
port.    Conn. 
Escutcheon  Pins 

The   Parmenter  &   Bulloch   Co.,   Gana- 

noqne.  Ont. 
Tbo  Steel   Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Eveners.  3.  4  and  5  Horse 

Wm.   Newman  &  Sons.  Ltd.,  Birming- 
ham. Eng. 
F'-m    I,ieht.ing    Outfits 

Mainer    Electric    Co.,    Ltd.,    Winnipeg. 
FnnVght    Gear 
Wm.    Newman  &  Sons.   Ltd.,   Birming- 
ham.   Fncr. 
Fos*eners,  Corrugated 

Stnnlpv    Wo-ks.     N<""-     Pritajn.     Conn. 
rw,i,n*r«.  Storm,  Sash 
"ml     Screen 
Stanley    Works,     New    Britain,     Conn. 


Fencing,    Farm,    Poultry,    Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London.    Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling    Bros.,    Ltd..    Montreal. 
A.   Ramsay  &  Son  Co.,   Montreal. 

Figured   Rolled   Glass 

A.   Ramsay  &  Son  Co.,   Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &   H.,    Philadelphia. 
Delta  File  Works,  Philadelphia.  Pa. 
Henry  Disston  &  Sons,  Toronto. 
Nicholson    File    Co.,    Port    Hope. 
Simonds    Canada      Saw      Co.,       Ltd., 
Montreal 

Firearms 

Harrington  &  Richardson  Arms  Co., 
Worcester,   Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitehburg,   Mass. 

Marble  Anns  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington  Arms  U.M.C.  Co.,  Wind- 
sor. 

Fire  Brick 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Fire  Clay 

Manitoba  Bridge  &  Iron  Wks.,  Ltd.. 
Winnipeg,   Man. 

Fire  Door   Fixtures 

The    Dennis     Wire     &     Iron    Works. 

London,    Ont 
Pedlar    People.    Oshawa,    Ont. 
The    Stanley  Works,    New    Britain. 
Richard  Wilcox  Can.  Co.,  London. 
Fire  Escapes 
The    Dennis     Wire     &     Iron    Work' 

London.    Ont. 
Canada    Wire      &      Iron    Goods    Co.. 

Hamilton; 
Manitoba  Bridge  &  Iron   Works.    Lt '. 

'Winnipeg.    Man. 

Fire  Place  Furnishings 

The   Barton-Netting  Co.,    Ltd..    Win' 

sor.    Out. 
Canada  Wire  &  Iron  Goods  Co..  Ham 

ilton. 
The    Dennis      Wire      &    Iron     Work= 

London.   Ont. 
Fishing  Tackle 

Andrew   B.    Hendrvr  Co. 

Marble   Arms  &  Mfg.    Co..    Clapton" 

Mich. 

Flashlights.  Electric 

Canadian  Carbon  Co..  Ltd..  Tn™'-> 
Interstate    Electric   Novelty    Co..    Lt'. 

Toronto, 
^fainor    Electric    C.    Ltd..    Winnine" 
Northern  Electric  Co.,  Ltd..   Montreal 
Wm.  Newman  &  Sons.  Ltd.,  Birming- 
ham.  Eng. 

Flint   Paper 

John  Oakev  &  Sons,  Ltd.,  Lnndi-m 
Eng. 

Food    Choppers 

Landers.   Frary  &  Clark.  N»w   BrHa"i 

Force   Cups 

Canadian    Cc-nsolidated     Rubber     Co. 

Montreal. 
Gutta    Percha    &    Ruboer,    Ltd..    TV  r- 

onto. 

Forcings 

Manitoba    Firidse   &    Iron    Wks.,    Ltd.. 

WTrmine^.    Man. 
Th»   Steel  Co.    of  Canada,   Ltd.,   Ham 
'Hon 
Friction  Hoists 
Manitoba    Bridee    &    Iron    Wks.,    ltd.. 
Winnipeg,    Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 
Clare  Bros.  &  Co.,  'Ltd.,  Preston,  Ont. 
Findlav    Bros.    *    Co.,    Ltd.,    Carleton 
Place.   Ont. 
Gaffs,    Fishing 
Marble  Arms  &   Mfg.   Co.,   Gladstone. 
Mich. 
Galvanizing 
Canada   Metal  Co.,  Toronto. 
Thos.    Davidson   Mfg.    Co..    Montreal. 

Galvanized  Iron 

Dominion  Sheet  Metal  Co..  Ham- 
ilton. 

John  Lysaght,  Ltd.,  Bristol,  Newport 
and  Montreal. 

The  Pedlar  People.  Ltd..  Oshawa.  Ont. 

Roofers   Supply   Co..    Ltd.,   Toronto. 

Wheeler  &    Bain.    Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios.,     Ltd.,     Fergus,     Ont., 

Winnipeg,   Man. 
Pedlar    People,    Oshawa,    Ont. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
-H-  b.   Howland,  Sons  &  Co.,  Toronto. 
Galvanized    Wire 

Dominion     lion    &    Steel    Co.,  Ltd 

Sydney.  ™' 

Frost   Steel   &   Wire   Co..   Ltd.,  Ham- 
mon. 

The  Steel  Co.   of  Canada,   Ltd.,  Ham- 

The   Western   Wire  &   Nail   Co..  Ltd 
London,   Ont. 

Garages,   Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto 
and    Winnipeg.  J-uronio 

Pedlar  People.  'Ltd.,   Oshawa,   Ont. 
Garage  Hardware 

Caverhill,  Learmont  &  Co.,  Montreal 
Lewis  Bros.,  Ltd.,  Montreal  '10mleal- 
™k  i1???.^  Co.,  Attleboro,  Mass. 
Richards-Wilcox    Canadian    Co.,    Lon- 

a  on.    Out. 
The  LS    Starrett  Co.,  Athol,  Mass. 
Tnmont  Mfg.   Co.,   Rorbury,  Mass. 
The     Stanley     Works,     New     Britain 

■Conn. 

Garbage  Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garden   Tools 

Ward   &   Payne,    Sheffield,   Eng. 
Gas  Fixtures 

The   Barton-Netting  Co.,    Ltd.,   Wind- 
sor,   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,  Mich. 
Gasoline  Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,  Farm  and  Stock 

F\uon St6€l   &   Wire  C°"   Ltd'   Ham" 
McGregor-Banwell    Fence    Co..    Walk- 
erville.  Ont. 

Gauges 

Piatt  &  Whitney  Co..  Dundas,  Out. 
L.   S.    Starrett  Co..  Athol,  Mass. 
Glass 
A.    Ramsay  &   Son  Co..   Montreal 
G.   F.   Stephens  &  Co.,    Winnipeg 
Toronto    Plate    Glass    Importing    Co 
Ont. 

Glass    Cutters 

Goodell-Prati  Co.,    Greenfield,    Mass. 
Miller  Falls  Co.,   Millers   Falls,   Mass. 
A.   Ramsay  &   Son   Co.,   Montreal. 
Glass  Cutting  Boards 
The    Lufkin   Rule   Co.,    Windsor,   Ont. 

Glass,  Ornamental 

A.   Ramsay  &   Son   Co.,   Montreal. 
G.   F.  Stephens  &  Co.,   Winnipeg 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glafs.    Sheet   and    Figured 

A.   Ramsay  &   Son   Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Out. 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
A.   Ramsay  &   Son  Co..   Montreal. 

Glass,  Wired 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co., 
Ont. 

Glazier's   Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
A.   Shaw  &  Son,  London,  Eng. 

Glue 

W.    B.    Bate  &   Co.,   Toronto. 

G.    F.    Stephens  &   Co.,   Winnipeg. 

Gouges 

Buck  Bros.,   Milbury,  Mass. 

Grararies.   Portable,   Metallic 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 

Grindstones 

American    Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Cleveland   Stone   Co.,   Cleveland. 
Millers  Falls  Co.,   Millers  Falls,   Mas*. 
Richards-Wilcox  Mfg.  Co.,  London. 
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COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden 

IVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Maters  of  the  Neiv  Wooden  Wash   Board 
NEWMARKET,   ONT. 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

.     and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

ONDON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd, 

LONDON  CANADA 

SALES    AGENTS 

Manitoba — Bissett  &   Webb,  Limited,     Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC  NICKEL — 99.80%. 

Prime  Metals  for  tv.e  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

f\  Ki  C  ,  We   are    SOLE    PRODUCERS   of   this    natural,    stronger- 

»J\  \J  ™  t/  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are   Rods,   Plats,   Castings,    Tubes, 

M£-  -j-   *  I.  Sheets,   Strip   Stock  and   Wire. 

CI™  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


6P 
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Grinders,  Grain 

Beatty     Bros.,     Ltd.,      Fergus,    Ont.; 

Winnipeg,   Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinders.    Tool   and    Sickle 
American   Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Grinders,   Power 
American   Grinder   Mfg.    Cu.    Milwau- 
kee, Wis. 
Grinding    Compound 
The  Carborundum  Co. 
Guns 
Caverhill,    Learmont    &   Co..    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,   Mass. 
Johnson's,    Iver,    Anns   &  Cycle   Wks., 

Fitchburg,    Mass. 
Marble  Aims  &   Mfg.   Co.,   Gladstone, 

Mich. 
Remington     Arms-Union     M.     C.     Co., 

Windsor,  Ont. 
Ross  Rifle  Co.,  Quebec. 
Gun    Implements    and    Oil 
Marble    Arms  &   Mfg.    Co.,    Gladstone, 
Mich. 
Hack   Saw  Blades 

E.  C.    Atkins   &    Co.,    Hamilton.    Ont. 
Henry  Disston   &   Sons,    Toronto. 

L.    S.    Starrett   Co.,    Athol,    Mass. 
Victor   Saw   Works..  Hamilton.    Out. 
Hiick    Saw    Frames 
Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,  Conn. 
Henry   Disston   &    Sons,    Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National    Machinery    &     Supply    Co., 

Ltd.,   Hamilton. 
Victor   Saw   Works.   Hamilton,    Ont. 
Hack    Saw   Machines 

Victor  Saw   Works,   Hamilton,   Ont. 
Hame   Fasteners 

Imperial  Mfg.  Co.,   Welland.   Out. 
Hammers 
Stanley   Rule   &   Level   Co.,   New    Bri- 
tain. Conn. 
Whitman    &    Barnes    Mfg.     Co.,     St. 
Catharines. 
Handles 

Still.    J.    H..  Mfg.    Co.,   St.    Thomas. 
Hand    Hoists 
Manitoba    Bridge   &    Iron    Wks..    Ltd., 
Winnipeg.   Man. 
Hand  Lanterns 
Interstate    Electric    Novelty    Co.,     To- 
ronto. 
Mainer   Electric   Co.,   Ltd.,    Winnipeg. 
Hand    Screws 
National    Machinery     &     Supply     Co.. 
Ltd.,    Hamilton. 
Hangers,  Storm,  Sash  and   Screen 

The    Stanley    Works,    New    Britain. 
Hardware,  Metal   Window 

The    Stanley    Works,    New    Britain. 
Harvest   Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.: 

Winnipeg.    Ont. 
H.  S.   Howland.   Sons  &  Co..   Toronto. 
Hay   Unloading-   Tools 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.: 
Winnipeg.    Man. 

F.  E.    Myers  &  Bros.,   Ashland,   Ohio. 
Hav    Wire 

Frost    Wire    Fence    Co.,    Ltd..    Hamil- 
ton.   Ont. 
Heating   Drums 

Collins   Mfg.   Co.,   Toronto. 
Hinges 
Canada   Steel   Goods  Co..    Hamilton. 
London  Bolt  &  Hinge  Works,  London, 

Ont. 
The    Stanley    Works.    New    Britain. 
Hinges,  Spring 

Chirago    Spring    Butt   Co..   Chicago. 
Hockey    Sticks 

Still,  J.  H.,  Mfg.    Co.,   St.   Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman  Motor  Wks. ,  Ltd.,  Winnipeg. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Hollow   Handle   Tool    Sets 
Bridgeport   Hdwe.   Mfg.  Corp.,   Bridge- 
port,  Conn. 
Hooks 
The    Stanley   Works,    New    Britain. 
The  -Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops,    Steel   and    Wire 
The  Laidlaw    Bale-Tie    Co..    Hamilton. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hooks,  Conductor 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  &   Bain,   Toronto, 
Hooks,   Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven.    Conn. 
Hooks,    "at    and    Coat 

Laidlaw   Bale-Tie   Co.,  Hamilton,   Ont. 
Horns,   Automohile 

Hyslop   Bros.,   Limited,   Toronto. 
Horseshoes  and   Nails 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
Hose,   Garden  and  lawn 
Canadian     Consolidated     Rubber     Co., 
Montreal. 


Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Horse  Covers 

Canadian     Consolidated     Rubber    Co., 
Montreal. 

Hot  Plates 

Collins   Mfg.    Co.,   Toronto. 
Ice  Cream   Freezers 

Wm.    Crane    &   Sons    Co.,    Newmarket, 
Ont. 

The    Thcs.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Cutting    Tools 

North   Bros.    Mfg.   Co.,    Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 

Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Iron   and    Steel  Bars 

B.   J.    Coghlin,    Montreal. 

Dominion    Iron    and    Steel    Co.,    Ltd., 
Sydney. 

London    Rolling    Mill    Co.,    London. 

Manitoba   Bridge   &    Iron   Wks.,    Ltd., 
Winnipeg,   Man. 

The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 

Iron   Pipe 

Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 

Iron   Pumps 

Beatty   Bros.,   Ltd.,    Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros.,    Ltd..    Montreal. 
R.   McDougall  Co.,   Gait. 

F.  E.    Myers  &   Bros.,   Ashland,   Ohio. 
Ironing   Boards 

MoFarlaue    Ladder   Works,    Toronto. 
Stratford   Mfg.    Co.,    Ltd.,    Stratfcrd. 
Jacks,  Auto 
Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Japans 

Berry   Bros.,    Walkerville,    Ont. 
W.    R.    Bate  &  Co.,   Toronto. 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Joist  Hangers 
Manitoba   Bridge   &    Iron   Wks.,   Ltd., 

Winnipeg.    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 
London,   Ont. 
Kitchen   Cabinets 
Stratford    Mfg.     Co.,     Ltd.,    Stratford, 
Ont. 
Knife  Polish 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Knives,  Hunting  and  Fishing 
Landers,   Frary  &  Clark,   New  Britain, 

Conn. 
Marble   Arms   &   Mfg.   Co.,   Gladstone. 

Mich. 
Geo.    Wostenholm    &    Sons,    Sheffield, 
Eng. 
Knurling   Tools 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 
Ladders,   Step 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg.  Man. 
McFarlane    Ladder    Works.    Toronto. 

G.  F.   Stephens  &   Co..   Winnipeg. 
Stratford    Mfg.    Co..    Stratford,    Ont. 

Ladders,  Shelf 

F.  E.    Myers  &   Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack 
Barton    Netting  Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co..    New   York. 

G.  F.    Stephens  &  Co.,    Winnipeg. 
Wilckes    Martin     Wilckes     Co.,     New 

York. 
Lamps,    Electric 

Amalgamated   Electric   Co.,    Toronto. 

Basters,   Jackson   Co.,   Toronto. 

Mainer    Electric  Co.,    Ltd.,    Winnipeg. 
Lanterns,  Gasoline 

Canadian  Carbon  Co..   Ltd.,   Toronto. 

National    Stamping    &    Electric    Wks.. 
Chicago.   111. 
Latchets 

The     Stanley     Works,      New     Britain, 
Conn. 
Lawn    Fencing   and    Gates 

Banwell-Hoxie   Wire  Fence   Co.,   Ham- 
ilton. 

Canada   Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGregor-Banwell     Fence    Co.,     Walk- 
erville.  brit. 
La.wn   Mowers 

Whitman     &     Bames     Mfg.     Co.,     St. 
Catharines. 
Lawn    Settees 

The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Stratfoid    Mfg.    Co.,    Stratford. 


Lawn    Swings 

McFarlane    Ladder   Works,    Toronto. 
F.    E.    Myers  &  Bio.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Linseed   Oils 

Dominion      Linseed      Oil     Co.,     Ltd., 
Montreal. 

A.   Ramsay   &  Son  Co.,   Montreal. 
Lead    Pipe 

Canada   Metal   Co..   Toronto. 

Hoyt   Metal  Co.,   Toronto. 

The   Steel   Co.    of  Canada,   Ltd.,   Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 

Henry    Disston    &    Sons,    Toronto. 

Lufkin    Rule    Co.,    Saginaw,    Mich. 

L.    S.    Starrett  Co.,    Athol,   .Mass. 
m  Stanley     Rule     &     Level     Co.,     New 

Britain,    Conn. 
Litter   Carriers,   Track 

and   Fittings 

Beatty   Bros..    Ltd.,    Fergus,    Ont.,   and 
Winnipeg,  Man. 

Lockers 

Canada     Wire     &      Iron      Goods     Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron      Works, 
London,   Ont.  , 

Lumbering    Tools 

Pink,    Thos..    &    Co..    Pembroke,    Ont. 
Mantles  and   Grates 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
Marble   Arms   &    Mfg.    Co.,    Gladstone, 
Mich. 
Hits.    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Limited.    Montreal,    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery    &     Supply     Co., 

Hamilton, 
Pratt   &   Whitney   Co..    Ltd..    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.   Starrett  Co..  Athol,   Mass. 

Metals 

The     British     Aluminium    Co.,     Ltd., 
London.   Eng. 

Canada    Metal    Co.,    Toronto. 

Caverhill.    Learmont   &   Co..    Montreal. 

Hendeiwn   &   Richardson.    Montreal. 

Hovt   Metal   Co..   Toronto. 

Leslie,    A.    C,   &  Co.,   Montreal. 

Nova    Scctia    Steel    &   Coal    Co..    New 
Glasgow.    N.S. 

Ttie    Stanley    Works.    New    Britain. 

Tnllraan    Brass    &    Metal    Co.,    Ham- 
ilton. 

Williams    Bros.    &    Piggott.    Ltd.,    Bir- 
mingham.   Eng. 
Metal   Boxes,   for   Specialties 

Eley   Bros..    Ltd.,    London,   Eng. 
Metal    Lockers 

Canada   Wire  &  Iron   Goods  Mfg.   Co., 
Hamilton. 

The     Dennic     Wire     &     Iron     Works. 
London,   Ont. 
Metal    Shingles,    Siding.    Etc. 

Metallic     Roofing    Co.,     Toronto     and 
Winnipeg. 

Pedlar  People,   Ltd.,   Oshawa. 

Roofers   Supply  Co..    Ltd..   Toronto. 

Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 
Metal   Polish,  Emery   Cloth,  etc. 

Continental    Oil    Co.,    Winnipeg. 

Oakey,   John  &  Sons,   London,   Eng. 
Metal    Windows   and    Poors 

'Metallic     Roofing    Co.,     Toronto    and 
Winnipeg 

P»dlar  People.   Ltd.,   Oshawa. 

Winnipeg     Steel     Granary     &     Culvert 
Co.,    Winnipeg. 

Micrometers 

Goodell-JPratt   Co..    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 

Mitre   Boxes 

Millers  Falls  Co..   Millers  Falls,   Mass. 
Stanley      Rule     &     Level      Co.,      New 
Britain,   Conn. 

Monel   Metal 

The     International     Nickel    Co.,     New 
York,  N.Y. 

Motorcycles 

Johnson's,   Iver,   Arms   &   Cycle   Wks., 
Fitchburg,   Mass. 

Mop  Wringers 

White  Mop   Wringer   Co.,    Fultonville, 
N.Y. 
Nail   Pullers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd.. 
London,   Eng. 


Dominion    Iron    &    Steel    Co.,    Sydney. 

N.S. 
H.   S.  Howland.  Sons  &  Co.,   Toronto. 
Laidlaw   Bale-Tie   Co.,   Hamilton,   Ont. 
Northern     Bolt    &     Screw    Co.,     Owen 

Sound,  Ont. 
Roofers   Supply   Co.,   Ltd.,   Toronto. 
The    Steel    Co.     of    Canada,     Limited, 

Hamilton. 
Parmenter  &   Bulloch  Co.,  Gananoque. 
Nickel 
The     International     Nickel     Co.,     New 

York.    N.Y. 

Oils 

Brandram-Hendeison,     Ltd.,      Halifax. 
N.    S. 

Continental  Oil  Co..  Winnipeg. 

MartinJSenour  Co.,  Ltd.,  Montreal. 

A.    Ramsay  &   Son.,  Montreal. 
Oilers 

Thos  Davidson   Mfg.   Co.,   Montreal. 
Oil  Cake 

Dominion      Linseed      Oil      Co.,      Ltd., 
Montreal. 

Oil   Stones 

Carborundum  Co.,   Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 
Darling   Bros. ,    Ltd.,    Montreal. 
Wavne  Oil  Tank  &  Pump  Co.,   Wood- 
stock,   Ont. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co.,    Hamilton. 
Frost    Steel   &   Wire  Co.,    Ltd..    Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,    Walk 
erville,  Ont. 
Ornamental    Iron   and    Wire 
Canada   Wire  &   Iron   Goods  Mfg.   Co. 

Hamilton. 
Manitoba   Bridge   &   Iron   Works,   Ltd. 
Winnipeg,    Man. 
Packing 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
The    Canadian    H.    W.    Johns-Manrille 
Co..    Ltd..    Toronto. 
Pails 

Wm.    Cane  &  Sons  Co.,    Newmarket. 
Paints,   Oils,  Varnishes 
Berry   Bros..    Ltd..    Walkerville.    Ont. 
Brandram-Henderson.    Montreal. 
Canada   Paint  Co..   Montreal. 
Dongnll    Varnish    Co..    Ltd..    Montreal. 
Imperial  Varnish  &  Color  Co..  Toronto 
R.  C.  Jamieson  &  Co..  Ltd..  Montreal. 
Martin-Seoonr  Co.,  Montreal. 
Moore,  Benjamin  &  Co..  Toronto. 
Ottawa    Paint    Works.    Ottawa.    Ont. 
Pratt  &  Lambert,  Inc..   Bridgeburg. 
A.    Ramsay   &    Son   Co..    Montreal. 
Sherwin-Williams   Co..    Montreal. 
G.    F.    Stephens  &  Co..    Winnipeg. 
Paint  and   Varnish   Remoter 
Doneail    Varnish    Co..    Ltd..    Montreal. 
A.   Ramsay  &   Son   Co..   Montreal. 
Paris   Green 
Canada   Paint  Co..   Montreal. 
Allan    Monro    Color  Co..    Ltd..    Mont- 
real. 
Pastrv  and   Bread  Boards 

Stratford    Mfe.    Co..    Ltd..    Stratford. 
Perforated    Sheet    Metals 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton.    Ont. 
Greening.    B..    Wire  Co..   Hamilton 
Pie  Plates 

Mecca   Specialties  Co..   Ltd..   Toronto. 
Pig  Iron 
The     Steel     Co.      of     Canada.      Ltd., 

Hamilton. 
A.  C.  Leslie  &  Co..  Montreal. 
Pine   Wrenches 

Trimont  Mfg.  Co..  Roxbury.   Mass. 
Pipe,  Wrought.  Lead  and 
Galvanized 
Beatty     Bros..      Ltd.,     Fergus.     Ont.: 

Winnipetr.    Man. 
Canadian   Tube  &  Iron  Co..  Montreal. 
TTovt   Metal  Co..   Toronto. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Pine.  Galvanized  Cond. 
Metallic    Roofing    Co..    Ltd..    Toronto. 

Winnipeg. 
Roofers   Supply  Co..   Ltd..   Toronto. 
Wheeler   X    Bain.    Toronto. 
Winnipeg     Ceiling     &      Roo'ng     Co.. 
Winnipeg. 

Pm>«   Cutters 

Trimont  Mfg.   Co..   Roxbury,   Mass. 
Plane  Irons 

Buck  Bros.,   Milbury,   Mass. 
Planes 
National     Machinery     &    Supply     Co., 

Ltd..    Hamilton. 
Stanley    Rule    &    Level    Co..    New    Bri- 
tain,  Conn. 
Pliers 

Frank    Mossberg  Co.,   Attleboro,   Mass. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post    Hole   Augers 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,  and 
Winnipeg,    Man. 
Poultry    Netting 
Greening.    B.,    Wire  Co..   Hamilton. 
John    Lvsaght.    Ltd,,    Bristol,    Newport 
mil    Montreal. 
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HARDWARE    AND    METAL 


Condensed  or  "Want"  Advertisements 

Those  ■who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATE'S  (payable  in  advance)  :  2c  per  word  first  insertion,  1c  per  word  subsequent 
Insertion,  5c  additional  each  insertion,  when  Bot  Number  is  required  Eacl' 
figure  counts  as  one  word. 


WANTED 


WANTED— YOUNG  HARDWARE  CLERK, 
with  at  least  2  years'  experience.  P.  Hvmmen 
Co.,  Berlin,  Ont. 

WANTED— HARDWARE  CLERK  OP  GOOD 
appearance  and  address — one  who  is  competent 
to  take  charge  in  absence  of  proprietor  and 
otherwise  fill  the  position  of  head  clerk — must 
be  accustomed  to  cutting  and  handling  glass — 
salary  .$20.00  per  week — references  required. 
Box  294,   Hardware  and   Metal. 

WANTED— AN  EXPERIENCED  TINSMITH 
capable  of  taking  charge  of  shop  in  middle 
west.  Married  man  preferred.  Wages  45 
cents  per  hour.  Steady  work  guaranteed  to 
satisfactory  man.  Apply  to  Editor.  Hardware 
and    Metal.  (30) 

WANTED— AN  EXPERIENCED  TINSMITH 
capable  of  taking  charge  of  shop  in  middle 
west.  Married  man  preferred.  Wages  45 
cents  per  hour.  Steady  work  guaranteed  to 
satisfactory  man.  Apply  to  Box  292.  Hardware 
and   Metal.  (30) 


DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Eenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


FOR  SALE 


SET  OF  NO.  80  BEAVER  STOCKS  AND  DIES 
nnd  cutters,  4  to  S  inches.  Set  of  Toledo  2  to 
4,  with  cutters,  both  sets  of  ratchets.  Will 
sell  reasonable.  Box  295,  Hardware  and 
Metal.   Toronto. 

FOR  SALE  OR  EXCHANGE— WELL  ESTAB- 
lisued  hardware  business  on  Dundas  Street. 
Toronto.  About  $3,000.  Stock  and  fixtures 
will  sell  at  so  much  on  the  dollar:  will  lease 
or  sell  store  at  reasonable  price,  or  exchange 
for  6  or  7-roomed  house  in  Toronto  or  auto- 
mobile. Reason  for  selling,  sickness.  Box 
293.   Hardware  and   Metal. 

MISCELLANEOUS 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited, 
Supplied  by  the  trade  throughout  Canada,  (tf) 

ADDING   TYPEWRITERS   WRITE,  ADD   OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 

GOOD     STENOGRAPHERS     ARE     WHAT 

every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.  H.Ashdown.  Hdwe. 
Co..  Ltd..  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


"Never-Leak"  Pie  Plate 

PAYS  A  GOOD  PROFIT    AND    FILLS  A  LONG   FELT    WANT 
OF  THE  HOUSEWIFE 

It  eliminates  boiling  over,  saves  sugar,  retains  the  juice  and  flavor. 

A  wonderful   worry   and   trouble  saver. 

Made  in   tin,  enamel,  and  aluminum,  two  sizes  in  each. 

Write  for  prices. 


Made 

Exclusively 

by 

Mecca  Specialties 
Company,  Limited 

70   Lombard   St. 
TORONTO 


Patented  in  Canada,  pending  U.S.A. 


DELTA 


NOTE  our  trade- 
mark. 
Look  at  its  upright- 
ness. It  means  that 
Delta  Piles  are  up- 
right— in  quality,  in 
integrity.  It  means 
thai 

DELTA 

Files  stand 
out  from 
all  others 


We  have  had  fifty 
yea  is  in  this  business 
of  making  files,  and 
the  half-century  bai 
taught  us  how  to 
make  the  best  files 
possible. 

But  time's  testimony 
alone  would  not  suf- 
fice: we  have  the 
good  word  of  the 
men  who  use  files: 
They  stand  ready  to 
bear  witness  to  the 
worth  of  DELTA  files 
— tools  that  do  their 
work  fast,  retain 
their  cutting  edges 
long,  and  that  are 
rapid  to  use. 

*  * 

A  shiape  and  size  for 
every  purpose. 

*  * 

One  file  sells  another, 
and  every  file  with 
the  DELTA  mark  in 
the  tang  sold  by  you 
makes  a  friend  for 
your  stnre. 


These  files  of  ours  are 
the  only  line  made 
from  3  to  24  inches 
long  absolutely  of 
crucible  steel. 

*  * 

Be  our  agent  in  your 
community.     Oet   our 

proposal.  Ask  your 
jobber  about  DELTA 
FILES. 

*  * 

But  always  build  up 
your  trade  on  quality 
goods— the  kind  that 
bring  back  customers. 


DELTA   FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  Co..  Toronto; 

Starke.  Seybold.   Montreal; 

Wm.  Stairs.  Son  &  Morrow.  Halifax; 

Merrick-Anderson   Co..  Winnipeg. 

ALL  LEAPING  JOBBERS 


(;-, 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Poultry    Supplies 

dustman   Motor   Works,   Winnipeg. 

Collins  Mfg.    Co.,    Toronto. 
Powder   Aluminium 

The     British     Aluminium     Co.,     Ltd., 
London,    Eng. 
Powders,    Sporting,  Black, 
Smokeless,   Lesrook    (Partly 
Smokeless) 
Du     Pont    Powder    Co.,     Wilmington, 
Del. 
Pulleys 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,  and 

Winnipeg,    Man. 
Manitoba    Bridge   4c    Iran    Wks.,    Ltd., 

Winnipeg,    Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 
Pump   Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Aylmer    Pump    &    Scale    Co.,    Aylmei. 
Beatty     Bros.,      Ltd.,      Fergus,     Out., 

Winnipeg,   Man, 
Darling    Bros.,    Ltd.,    Montreal. 
R.    McDougall  Co.,   Gait,   Ont. 
F.  B.  Myers  &  Bro.,  Ashland,   Ohio. 
Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer     Pump     &     Scale     Co.,     Ltd., 

Aylmer,    Ont. 
Beatty   Bros.,    Ltd.,    Fergus,   Ont.,    aril 

Winnipeg. 
Darling    Bros^    Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait.   Ont. 
F.   E.   Myers  &  Bro.,  Ashland,  Ohio. 
Putty 
Benj.    Moore   &    Co.,    Ltd.,    Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,    Montreal. 
Sherwin-Williams   Co..    Montreal. 
Steel   Co.   of  Canada,    Ltd..    Hamilton. 
O.    F.    Stephens   &    Co..    Winnipeg 
Racks.    Wire  Cloth   Display. 

R.    M.    Bowser  &   Son.    Renfrew.    Pa 
Ranges 
Clare    Bros.  &    Co.,  Ltd.,    Preston,  (5nt. 
Thes.    Davidson   Co.,    Montreal. 
Findlay  Bros..  Carleton  Place. 
Radiators 

Clare    Bros.  &  Co.,  Ltd.,    Preston,  Ont 
Rat   Traps 
Canada  Wire  &  Iron  Goods  Mfg.   Co 
Hamilton. 
Rasps 
Delta    File    Works,    Philadelphia. 
Henry   Disston   &  Sons,   Toronto. 
Razors 
Geneva  Cutlery  Co.,   Geneva,   N  Y 
Jonathan    Crookes    &    Son,     Sheffield 

ang. 
Jas.    Hutton   &  Co.,    Montreal. 
Landers,   Frary  &  Clark,  New  Britain 

Conn. 
Geo.    Wolstenholm    &    Son,    Sheffield 
Eng. 
Razor  Hones 
Carborundum  Co..  Niagara  Falls    N  T 
Geneva  Cutlery  Co.,  Geneva,  N.'  Y. 
Reamers 
Butterfleld   &   Co.,    Rock    Island.    Que. 
Pratt  &   Whitney  Co.,   Dundas,    Ont. 
Whitman  *  Barnes,  St.  Catharines. 
Red   l>ad 

Brandram-Henderson    Co.,    Montreal 
Registers 
The    Thos.    Davidson    Mfg.    Co.,    Ltd 
Montreal. 
Refrigerators 
The    Thos.    Davidson    Mfg.    Co.      Ltd 

'ontreal. 
Sanderson-Harold     Co.,      Ltd.,     Paris 
Ont. 
rt"infnrring   Concrete 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    &    Steel    Co.,    Svdnev. 
McGregor-Banwell    Fence    Co.,    Walk- 

-rvine,    Ont. 
Manitoba    Bridge   A    Iron    Wks.,    Ltd 

'Winnipeg.    Man. 
The  Steel  Co.   of  Canada.    Ltd.,   Ham- 
ilton. 
Revolvers 
Coifs  Patent  Fire  Arms  Co.,  Hartford 

Conn. 
Johnson's,    Iver,    Arms    &    Cycle   Wks 
Fitchburg.    Mass. 
Rifles 
Marble   Arms   4    Mfg.    Co.,    Gladstone, 

Mich. 
Remington-Arms  D-M^C  Co.,   Windsor 
Ross    Rifle   Co.,    Quebec. 
Rifle   and    Shotgun  Sights 
Johnson's.   Iver,    Arms   &   Cycle   Wks., 

Fitchburg,    Mass. 
Marble   Arms    &  Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba  Bridge  &  Iron  Works,   Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sonnd,    Ont. 
Parmenter  &  Bulloch  Co.,  Gananoqne. 
Steel   Co.    of  Canada,    Hamilton. 
Rockers,    Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
Rooflne 
Rird    *   Son.   Hamilton. 
H    S     Rowland.  Sons  A  Co..  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
J.    H.    MoComb.   Ltd.,    Montreal. 


Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar   People,    Lt.,    Oshawa.    Ont. 
Roofers   Supply   Co.,    Ltd.,    Toronto. 

Roofing    Supplies 
Bird  &  Son,   Hamilton. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg,    Man. 
Roofers  Supply   Co.,    Ltd..    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Runways,    Electrie 
Manitoba  Bridge  &  Iron   Works,  Ltd., 
Winnipeg,    Man. 

Rules   and   Gauges 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,   Windsor. 
L.  S.  Starrett  Co.,  Athol,   Mass. 

Rubber  Cement 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Saws 

E.  C.   Atkins  &  Co.,  Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,   Conn. 

Henry  Disston  &  Sons,   Toronto. 

Simonds  Canada  Saw  Co.,  Montreal. 
Saws.    Cross-Cut 

E.  C.   Atkins  &  Co.,  Hamilton. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 

Henry   Disston   &  Sons.  Toronto. 

Simonds    Canada    Saw    Co.,    Montreal. 

Victor    Saw    Works,    Hamilton,    Ont. 

Saws,   Circular 
Henry   Disston    &    Sons.    Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
Saws,    Hand 
Henry   Disston    &   Sons,    Toronto. 
Simonds   Canada    Saw    Co.,    Montreal. 
Scales 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont. 
John    Chatillon    &    Sons,    New    York, 

N.Y. 
Landers,  Frary  &  Clark,  New  Britain, 

Conn. 
Walter    Woods    &    Co..    Hamilton. 

Screen   Doors  and   Windows 

Sanderson,   Harold  Co.,    Paris,   Ont. 
Screen     Door     Sets 

The   Stanley    Works.    New    Britain. 
Screw    Plates 

Butterfleld   &   Co..    Rock    Island.    Que. 
Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     &     Supply    Co., 
Ltd.,  Hamilton. 
Screw    Driver  Bits 

Buck    Bros.,    Milbnry,    Mass. 
Screw  Drivers,  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,   Conn. 
Marble   Anns   &    Mfg.   Co.,    Gladstone, 
Mich. 
Screws,  Nuts,  Bolts 
Northern     Bolt    &    Screw    Co..     Owen 

Sound,     Ont. 
Steel  Co.   of  Canada,    Ltd.,   Hamilton. 
Screws,   Wood 

Steel  Co.   of  Canada.    Ltd.,   Hamilton 
Scythes,  Stones 
The   Carborundum  Co.,   Niagara    Falls, 
New    York, 
shears,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Aome  Shear  Co.,   Bridgeport,  Conn. 
Landers,    Frary  &   Clark.   New  Britain. 
Geo.    Wolstenholm    &    Sons,    Sheffield, 
Eng. 

ibeet  Metal  Products 

Thos.      Davidson      Mfg.      Co..      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar    People.    Ltd..    Oshawa.    Ont. 
Winnipeg     Ceiling     &      Roofing     Co., 

Winnipeg. 

Shelf  Boxes 

Cameron    &    Campbell.    Toronto. 
Shellac 
Berry    Bros.,    Walkerville.    Ont. 
Dougall    Varnish   Co..    Ltd.,    Montreal. 
Shelving,   Steel    Store 
The     Dennis     Wire     &     Iron     Works 
Lonon,     Ont. 
Shock   Absorbers 
Adamson    Mfg.    Co..    Hamilton. 
Richards-Wilcox    Canadian    Co..    Lon- 
don,   Ont. 
Sieves   and    Screens 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 
Silo    Irons 
Canada  Wire  &  Iron  Goods  Mfg.   Co.. 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Silo    Roofs 
Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg,    Man. 
silverware 
Canadian   Wm.    A.    Rogers,   Ltd.,    To- 
on to. 


Oneida       Community.       Ltd.,       Oneida, 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Pedlar  reople,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,  Bridce- 
port.    Conn. 

Smoke  Stacks 

Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,   Man. 
Snow    Shovels 

Tho    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 

Canada  Metal  Co.,   Ltd.,   Toronto. 

Hoyt    Metal    Co.,    Toronto. 

Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 

Canadian   Carbon  Co.,    Ltd.,   Toronto. 

Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 

Hyslop    Bros.,    Ltd.,    Toronto. 

Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Splicing   Compound 

Can.  H.   W.  Johns-Manville  Co.,  Ltd., 
Toronto. 
Sporting  Goods 

Thos.    Davidson  Mfg.    Co.,    Montreal. 

Horton    Mfg.    Co.,    Bristol,    Conn. 

H.  S.   Howland,  Sons  &  Co.,  Toronto. 

'»»"    Bros.      Ltd..    Montreal. 

Marble  Arms  &   Mfg.    Co.,   Gladstone. 
Mich. 

St.    Mary's    Wood    Specialty    Co.,    St. 
Mary's.    Ont. 
Spray«vs 

Collins  Mfg.    Co.,    Toronto. 

Eureka   Planter  Co.,    Woodstock. 
Springs 

B.   J.   Coghlin,   Montreal   . 

B.    Greening    Wire    Co.,    Ltd..    Ham- 
ilton. 

Spring   Hinges,   etc. 

Chicago  Spring  Butt  Co..  Chicago.  III. 

Wm.  Newman  &  Sons.   Ltd.,   Birming- 
ham, Eng. 
stable   Fitting   Steel 

The    Dennis     Wire     &      Iron    Works, 
London,   Ont. 
St->ins.    Shingle 

W.    B.    Bate    &    Co.,    Toronto. 

Berry  Bros..  Walkerville,  Ont. 

Brandram-Henderson,    Ltd.,    Halifax. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd.. 
Toronto. 

Canada  Paint  Co..    Ltd..   Montreal. 

Dougall    Varnish   Co.,    Ltd..    Montreal. 

Martin-Senour  Co.,   Ltd..   Montreal. 

A.   Ramsay  U  Son  Co.,   Montreal. 

Sherwin-Williams  Co.,   Ltd..   Montreal. 

G.   F.  Stephens  &  Co.,  Winnipeg. 
Stains,  Wood 

A.    Ramsay  &   Son   Co.,    Montreal. 

Berry   Bros.,    Walkerville,    Ont. 

Dougall    Varnish   Co.,    Ltd.,    Montreal. 

G.   F.    Stephens  &  Co.,   Winnipeg. 
Staples 

Frrtst  Steel    &    Wire  Co.,    Ltd.,   Ham- 
ilton. 

The  Stanley  Works.  New  Britain. 

Steel    Co.    of  Canada,    Ltd.,   Hamilton. 
Staple   Pulleys 

Bridgeport  Hdwe.    Mfg.   Corp. ,    Bridge- 
port.   Conn. 
St»el.    Cold    Rolled    Strip 

The     Stanley     Works,     New     Britain 
Conn 

Steel  Wire  Hoops 
Dominion     Iron     &    Steel    Co..     Ltd.. 

Svdney. 
Steel   Co.    of  Canada.    Ltd.,    Hamilton 
Winnipeg,    Man. 
Stencils 
Hamilton  Stamp  &  Stencil  Co..  Hi" 
ilton    Ont. 
Stepladder  Chairs 
McFarlane    Ladder    Works,    Toronto 
Stratford     Mfg.     Co..     Ltd.,     StratfoH 
Store    T, adders 
F.    E.    Myers   &   Bro..    Ashland.    OVr 
Stratford   Mfg.   Co.-   Stratford,   Ont. 

Stocks  and   Dies. 

Butterfleld  &  Co..  Rock  Island.  Que. 
Stoves.  Electric. 

Mainer   Electric   Co.,    Ltd.,    Winnipp?. 
i    Stoves.  Furnaces 

Clare    Bros.  &   Co..  Ltd.,    Preston,  Ont. 

Findlay  Bros.,  Carleton    Place. 

Kir-Ben.   Ltd.,    Almonte,   Ont. 

Thos.    Davidson    Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co.,    Toronto. 
Stoves,    Sheet    Iron 

Collins    Mfg.    Co.,    Toronto. 
Stove  Pipes 

Collins    Mfg.    Co..    Toronto. 
Sweeping  Compound 

Continental   Oil   Co.,   Winnipeg. 
Switches,   Electric 

Interstate   Electric  Novelty  Co.,    Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Tacks 


Taps 
Butterfleld   &   Co.,    Ro«k    Maud,    Que. 
Pratt    &    Whitney    Co.,    Dundas,    Onu 
Tapes,  Measuring 
The    Canadian    H.    W.    Johns-Manvill« 

Co.,   Ltd.,   Toronto. 
Jas.    Chesterman    &    Co.,    Ltd.,    Shet 

field,    Eng. 
Lufkin    Rule    Co.,    Windsor,    f>»t. 

Technical  Bocks 

MacLean    Publishing    Co.,    Toronto. 
Tents 

J.   Pickles,   Winnipeg. 
Threshing  Tools 

Pratt   &    Whitney    Co.,    Dundas,    OnU 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridg* 
port,  Conn. 
Tie   Posts 
Beatty  Bros.,   Ltd.,  Fergus,   Ont.,  and 
Winnipeg,     Man. 
Tiling,    Wall  and   Floor 
The    Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont. 
Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Corp.,     Bridge 

Ont. 
Brown,   Boggs  Co.,  Ltd.,  Hamilton. 
Tin   Plates 
A.  C.   Leslie  &  Co.,  Montreal 
Roofers   Supply  Co.,    Ltd.,    Toronto. 
Wheeler    &    Bain,    Toronto. 
Tinware 
Soren    Bros.,   Toronto. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Tires,   Auto,   Bicycle   and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tire-Savers 
Richards-Wilcox    Canadian    Co.,     Lon 
don,    Ont. 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,   Frary  &  Clark,  New  Britain. 

Conn. 
Northern  Electrie  Co.,  Ltd.,  Montreal. 
Tools 
Buck    Bros.,    Milbury,    Mass. 
The     Goodell-Pratt     Co.,     Greensfleld, 

Mass. 
Frank   Mossberg  Co.,    Attleboro,    Mass. 
Millers   Falls  Co.,    Miller  Falls,    Mass. 
National     Machinery     &     Supply     Co., 

Hamilton. 
Pratt   &    Whitney  Co.,    Ltd.,    Dundas. 
Stanley     Rule     &     Level     Co.,      New 

Britain. 
Ward  &  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,  Cleveland,    Ohio. 
Tool   Grinders 
Richards-Wilcox    Canadian    Co.,     Lon- 
don, Ont. 
Tool  Kits,  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank   Mossberg  Co.,    Attleboro,    Mass. 
The  L.   S.    Starrett  Co.,   Athol,    Mass. 
Tool    Handles   and    Lumbering 
Tools 

3.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn   Door 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Track    Systems 
Beatty  Bros.,  Ltd.,   Fergus,   Ont.,   and. 
Winnipeg,    Man, 
Trowels 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Henry   Disston  &  Sons,   Toronto. 
Trucks,  Feed,  Floor  and 

Platform 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg. 
Tubing,   Brass,  Copper,  etc. 

Williams   Bros.    &   Piggott,   Ltd.,    Bir- 
mingham, Eng. 
Tubing,   Draught 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tubing,    Rubber 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Vacuum   Cleaners. 

Daisy    Vacuum    Cleaner   Co.,    Binning* 
ham,    Eng. 

Sweeper    Vac,    Limited,    Montreal. 
Vacuum   Sweepers 

Bissell     Carpet     Sweeper     Co.,     Qrandi 
Rapids,    Mich. 

Mainer    Electric    Co.,    Ltd.,    Winnipeg- 
Sweeper   Vac,    Limited,    Montreal. 
Varnishes;  See  Paints 

W.    B.    Bate  &  Co.,   Toronto. 

Berry    Bros.,    Ltd.,    Walkerville,    Out- 

Brandram-Henderson,    Ltd.,    Halifax. 

Canada   Paint   Co.,    Montreal. 

Dougall  Varnish  Co.,  Ltd.,  Montreal, 

R.    C.    Jamieson   &   Co..   Montreal. 

Martin-Senour    Co.,    Montreal. 

Benjamin    Moore   &    Co.,    Toronto. 

The   Ottawa    Paint   Works,   Ottawa. 

Pratt   &    Lambert,    Bridgeburg. 

A.    Ramsay   &   Son   Co.,    .Montreal. 

Sherwin-Williams    Co.,     Montreal. 

G.   F.   Stephens   &  Co..    Winnipeg. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Arctic  JBt  Metal 


FOR 

HIGH 
SPEED 


Try  It. 


FOR 

HEAVY 
PRESSURE 


Every  Pound  Guaranteed. 


oinj 


*        !  *  We  have  a  large  stock  of  Carriage  and 

Machine    Bolts    and    Coach    Screws, 
Rivets,  Nuts  and  Washers,  from  which 
■\ve  can  fill  all  orders  immediately. 
Prompt  Shipments.  Reasonable  Prices. 

London   Bolt  &  Hinge  Works 

LONDON,         CANADA 


WIN  DOW 

GUARDS 

come  within  the  live  hardwareman's 
scope  of  activity.  Every  community 
contains  scores  of  prospects.  Secure 
these  orders  and  we  will  make  you  Al 
guards  and  give  you  a  handsome  profit 
besides. 

Dennis    Wire    &    Iron    Works    Co.,    Ltd. 
London,   Canada 


ai 


DENNIS  : :  LONDON 


THE   L.  MARTIN  CO. 


HEADQUARTERS  FOR 


LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators    of     Eagle,     Old     Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of    Bulk    Blacks    to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


BEL-AIR  DISPLAY  STAND 


MADE  IN  3"4lA)\ 

Unequal  for  Hard- 
ware display. 

Shows  the  goods 
to  the  best  advant- 
age. 

Saves  time  and 
space. 

Send  for  catalogue 
and  price  list. 


Belair  Tank  &  Tower  Co.,  Ltd.  £0bnfa"oeaEu  Montreal 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "»""> 

Avoid  imitations   of   our  .<CQED    TRAQF" 

CUTLERY  *** 


-% 


>)<  ►jp 


By  seeing  that  this  exact 

t*  l*  oa  each    blade.  ^ANTED     \&^*" 

SOLE  AGENTS    FOR   CANADA 

James  Hutton  Cik  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 

most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper   after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted    solely  for   the   convenience  of  the  readers  of  the  paper. 
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TWO  CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 


c.  J.  SHURLY 

President 


R.  F.  SHURLY 
Vice-President 


FRED.  SHURLY 
Gen.  Manager  and  Treas. 


H.  W.  BRYNE 
Gen.  Superintendent 


M.   M.   PARKS 
Secretary 


Selling   Quality   Goods    is   the   greatest  asset   to   any 

Hardware  Merchant 

Quality  behind  the  selling  of  your  lines  en-  Our  goods  meet  the  highest  standard  and  make 

hances  your  reputation  and  business.  you  good  profits. 

Write  for  full  particulars. 

R.  H.  SMITH  COMPANY,  LIMITED  ST.  CATHARINES,  ONT. 


Est.    1855 
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A  Straight   Talk 
From  the  Manager. 


: 


No.  46. 

* 

Selling  From  Pictures 

Henri  Nobert,  a  successful  hardwareman,  of 
Three  Rivers,  Que.,  makes  his  copy  of  Hard- 
ware and  Metal  work  for  him  every  business 
day  in  the  year. 

Speaking  to  a  Hardware  and  Metal  man  the 
other  day,  he  said:  "Hardware  and  Metal 
puts  hundreds  of  dollars  in  my  pockets  every 
year.  The  advertising  pages  are  very  help- 
ful to  me,  for  I  use  them  to  show  my  customers 
pictures  of  goods  that  I  do  not  carry  in  stock. 
I  have  sold  a  good  many  of  such  lines  as 
power  washing  machines,  in  this  way." 

There  is  a  hint  in  this  for  every  subscriber. 
Search  the  advertisements  in  this  and  every 
issue  for  pictures  and  information  which  will 
help  you  to  make  more  sales. 

You  may  take  this  absolutely  for  granted: 
that  if  Hardware  and  Metal  contained  nothing 
but  its  advertisements  it  would  still  be  worth 
far  more  to  you  than  the  subscription  price. 

J.  Cj.  L. 
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Alex.  Martin  Sporting  Goods  Co.,  Ltd., 
231  Eighth  Avenue  East, 
Calgary,  Alta. 
The  Ross  Rifle  Co., 

Quebec,  Que. 
Dear  Sirs : — 

It  may  interest  you  to  know  that  one  of  our  Calgary  Cadets  here  has  made  a 
remarkable  score  with  one  of  your  rifles  and  Dominion  Long  Ammunition, 
namely,  fifty  consecutive  10's  on  the  Canadian  No.  1  League  Target.  This 
score  was  made  on  the  Connaught  School  Range  of  this  city  on  May  6th  by 
Charles  Henderson. 

Yours  truly, 

Alex.  Martin  Sporting  Goods  Co.,  Limited 
(Signed)  Alex.  Martin. 

This  record,  though  remarkable,  is  not  an  unusual  one  for  users  of  the  Ross  .22 
Cadet  Rifle.  Anyone  who  can  hold  a  rifle  on  the  bull's  eye,  and  pull  a  trigger 
properly,  can  equal  it  if  he  is  using  a  Ross  .22  Cadet. 

For  catalogue,  discounts,  etc.,  address 

ROSS  RIFLE  COMPANY   -   QUEBEC 


Buy  SAWS  That  Will  Make  You  the  Most  Money 

ATKINS 


V 


Write  tc  the  nearest  address  below.  Ask  for 
our  proposition  "H.M," — A  co-operative  plan 
for    increasing     your     Saw     sales     and     profits. 


We  make  the  finest  line  of 
Braces  in  the  world. 

E.  C.  ATKINS  &  CO. 

MAKERS  OF  STERLING  SAWS 

Factory     Hamilton,  Ont.  Vancouver  Branch— 109  Powell  Street 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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On  this  Question  of  Babbitt 

One  metal  is  better  than  another.  Submit  competing  makes  to  the  severe 
tests  and  heavy  duty,  high  speed  and  long  runs.  Which  stands  up  the  best? 
Which  is  the  non-friction  quality  most  evident?     You'll  find  the  answer 

is  this : 

Always  "HOYT'S  FROST  KING" 

If  you  are  curious  or  dubious,  ask  us  to  provide  the  evidence.    We  can  overwhelm  you  with  the  testimony  of  users. 
Doesn't  this  fact  mean  something:  Our  annual  sales  exceed  $5,000,000. 
Order  from  your  jobber      If  you  have  difficulty,  write  us. 


HOYT  METAL  COMPANY 


Factory   and   Offices, 
EASTERN    AVE.  and  LEWIS    ST.,  TORONTO,  CANADA 


New  York.   N.  Y. 


London,    Eng. 


St.  Louis,   Mo. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY   BY 


Toronto 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Montreal  Fort  William  Winnipeg  Regina 


Saskatoon 


Calgary 


Edmonton  Vancouver 


THE  NEW  POPULAR  PRICED 


A 


UFK/N  ;Ba?"»" 

-     oteel  1  ape 


Rapidly  taking  its  place  with  the  other  familiarly  known  Lufkin 

Brands,  "Reliable,"  "Challenge,"  "Rival,"  etc. 

The  "BANNER"  is  an  Accurate,  First-Quality  Steel  Tape. 

It  has  JavOmfamjexHiA,  Readings.   ,, , It  also  has  metal-lined  case, push  button,  etc 

Foot  number  at  each  inch.  [-[  ffl  IP  il^lT  ,  I  M~0,    \  '!       ■       SELLS  AT  A  PRICE  WITHIN  REACH  OF 

Originated  by  us.  M.h^i.l.l.J^ffl-BI  MANy  USERS  OF  WOVEN  TAPES. 

THE /UFK/N Rl/LE  fio.  nr£>ANA/>A  Vrn 

WlNDSO/LONT. 


o 


CUT  QUICKER 

T 

LO»*S 


Genuine  STARRETT  Quality 
Tke  most  uniform  HACK  saws  on  the  market 
We  make  the  proper  SAW  for  any  work  you  have 
All  our  BLADES  guaranteed 

STARRETT  saws  cut  quicker  and  last 
longer.    A  Starrett  Saw  is  made  for  every 
purpose.     Experience  has  proven  that  over 

80%  of  the  hack  saw  troubles  are  caused  by  using,  blades 
for  work  for  which  they  were  never  intended.  Recom- 
mend the  blades  indicated  in  the  Starrett  Catalog,  when 
selling,  hack  saws;  they  will  g,ive  satisfaction  and  brin£ 
you  many  regular  customers. 

Remember  the  name,  "Starrett" 

Ask  for  free  catalog  No.  21  -MA  of  Hack  Saws 

and  Fine  Mechanical  Tools.  "~~r 


THE  L.  S.  STARRETT  COMPANY 

"The  World's  Greatest  Tool  Makers" 

ATHOL,  MASS.,  U.  S.  A. 

New  York  Chicago 


London 
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To  Manufacturers  and 
Jobbers  of  Hardware! 

When  Canadian  Hardware  Merchants  come 
to  plan  their  Fall  Sales  Campaign,  the  practi- 
cal suggestions  which  our  editors  have  prepared 
for  Hardware  and  Metal's  Annual  Fall  Num- 
ber, will  be  of  very  great  assistance  to  them. 

But  the  advertising  pages  will  prove  even 
more  valuable,  because  there  never  was  a  time 
when  retail  hardwaremen  have  studied  buying 
problems  as  they  are  compelled  to  do  now. 
The  big  attractive  advertisements  in  the 
Annual  Fall  Number  will  have  a  strong 
appeal  for  them. 

Be  sure  to  take  advantage  of  the  special  in- 
terest that  this  Number  will  stir  up,  at  a  time 
when  heavy  purchases  are  about  to  be  made. 

If  you  have  not  yet  ordered  space  in  the  Fall 
Number,  call  in  your  stenographer  right  now, 
and  dictate  instructions,  last  form  closes  Aug.  14. 

HARDWARE  and  METAL 

143-153  University  Avenue,  TORONTO,  CANADA 
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STANLEY    HANDLED    HAMMERS 

For  CARPENTERS,  MACHINISTS,  BRICKLAYERS,  FARRIERS, 
TINNERS,   BLACKSMITHS  and  ENGINEERS. 

The  heads  are  made  of  special  steel,  carefully  forged,  hardened  and 
tempered. 

The  handles  of  selected  second  growth  white  hickory. 

The  improved  method  of  fastening  the  heads  to  the  handles  makes  it 
practically  impossible  for  the  head  to  fly  off. 

The  above  features,  together  with  their  specially  fine  finish,  make  them  a 
very  attractive  line  to  carry. 


STANDARD  ' 

THE  WORLD 

OVER. 


Stan  ley  Rule  &.  Level  Co. 

New  Britain.  Conn.  U.S.A. 
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HARD  W  ARE    AND    M  E  T  A  L 


The  Superiority  of 

RICHARDS-WILCOX  "CHAMPION"  TROLLEY 


There  are  cheaper  hang- 
ers— there  are  none  so 
good. 

We   ourselves   make    all 
kinds  of  hang- 
ers ;  we  are  the 
largest  makers 
of   hangers    in 
Canada  as  well 
as    the   United 
States,  and  we 
tell  you   that 
the   "CHAMPION"  is  the 
of  them  all  for  barn  doors, 
other  hanger  will  give   you  the 
same   year-in-and-year-out    good 
service* 

The  "CHAMPION"  has  machined 
wheels — runs  easy  and  does  not  wear 
out  the  track.  Boiler  bearings  twice 
as   heavy   as   the    ordinary. 

Apron  is  adjustable  for  doors  1%  to 
2%   ins.  thick. 

Swings  in  the  wind  and  will  not 
break  off.     Hinge  pin  is  removable. 

Barn  Door  Troubles  End 

when     thej  "Champion" 

getslon'the  job. 


for  Barn  Doors 
is  not  disputed 
by  any  one! 

B-W  Trolley  Track  comes  in  6, 
8  and  10-ft.  lengths.  Any  run  up 
to  20  ft.  can  be  made  with  but 
ONE  JOINT. 

Beware  of  track  in  short  lengths 
requiring  many  joints. 

If  you  want  your  customers' 
doors  hung  right,  accept  no  sub- 
stitutes; look  for  the  name 
' '  EIOHABDS  -  WILCOX  "  on 
every  length  of  track. 

PRICES 

No.  Per  List. 

321  — Hangers,  doz.  pr.   ...  $28.80 

31     —Track,  100  ft 24.00 

1x31 — Brackets,  doz 2.40 

Richards  Wilcox* 

RjjS)  Canadian  Company.h?  hgM 

IIU  London  .Ontario.  IsJ 
The  "Hanger  People" 


The  Maytag  Multi- 
Motor  Washer 
Complete  with 
Engine  and  Swing- 
ing Wringer. 


The   Maytag    Hand    Power    Washer 

Makes  Easy  the  Heaviest 

Family  Washing. 


Have  YOU  joined  the 
army  of  wide-awake 
dealers  who  are  hand- 
ling our  line  of  washers? 


In   addition   to  the  above  are  two  other  washers,    "The   Maytag  Power"   equipped  with 
pulley   to    be   run   with    separate    engine,  and    "The    Maytag    Electric"    which   are    the 

Four  Best  Washing  Machines  in  the  World 

Write  for  prices  and  particulars  re  exclusive  contract  and  do  it  to-day — NOW. 

The    Maytag   Company,    Limited,    Winnipeg 
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Electrically 
Right  in 
Every 
Detail 


i  ■■ 


No.    E997 
Electric    Disc    Stove 


No.    E946 
Electric    Toaster 


HPHE  opportunity  for  per- 
*  manent  increase  in  your 
appliances  sales  is  limited  only 
by  the  value  of  the  service  you 
give. 


UNIVERSAL 

ELECTRIC 

HOME  NEEDS 

Friends  you  make  on  first  sales  of  Universal 
Electric  Home  Needs  return  for  subsequent 
purchases  because  they  have  had  practical 
experience  of  the  worth  of  this  make  and 
appreciate  the  safety  feature  and  other 
special  conveniences  which  they  include. 

LANDERS,  FRARY  &  CLARK 
NEW  BRITAIN,  CONN. 

A.  MACFARLANE  &  CO.,  MONTREAL 

Canadian  Representatives. 


universal) 


No.    E984 
Electric    Four-Heat    Grill 


No.    E9635 
Electric    Coffee    Percolator 


No.  E9051 

6-lb.   Electric  Iron   with 

Push    Button    Switch 


No.   E9023 
4-lb.    Electric    Iron 


r-) 


No.    E9146 
Electric    Coffee    Urn 
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Disston  Plastering 

Trowels 


UNEQUALLED 


Quality-Efficiency-Durability 

Made    to    meet    the    require- 
ments of  practical  users  and 
have  earned  the  approval 
o  f     Skilled    Plasterers 
throughout    Can  ada 
and    the    United 
States. 


They  maintain  the  High  Stan- 
dard of  Quality,  Workmanship 
and  Efficiency  which  has  won 
World-wide  Renown  for  Diss- 
ton Brand  Goods  for  the  past 
76  years. 


We  are  headquarters  for  Disston  Goods 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  Hue  at  a  range  of  prices  covering  all   requirements   of   the-  trade.     They   are   all   quality   goods,   and    represent 

best   designs    and    highest   standards    of   workmanship,   regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper  plated  and   polished   before  nickeling,   thus  giving   n 

higher   finish,   which   lasts   much   longer   than    ordinary    plating.     The   utmost  care  is   used   in   grinding  and   tempering   the  cuttinc 

plates,  giving  cutting  qualities  whose  superiority   may   be   readily   demonstrated    by    comparison.      No.    00   and    No.    000   Sh:iver    f  r 

beard   and   neck   trimming,   are  clippers 

of  the  utmost  lightness  and   refinement, 

not    paralleled    by   any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVER 
A   light   and   elegant   Clipper   for    beard 
and     neck     trimming.       Retailing     mi 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian   Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York   City 


SPEED 

Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  vou  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE    BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents : 
E.  A.  EARL  &  CO.,  Vancouver 


If  interested,  tear  out  this  page  anu  keep  with  letters  to  be  answered. 
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Hand  Lanterns,  Trouble  Lights,  Automobile  Sockets  and 

Connectors,  Miniature  Incandescent  Lamps  dILV^IL  ,  Electric 

Bicycle  and  Motorcycle  Lanterns,  Electric  Carriage  Lanterns, 

Radio  Batteries  and  Lamps 

The   "  FRANCO"  Line  is  mighty  profitable  everywhere.     It  is  nice  appearing, 
easily  sold  and  gives  a  most  desirable  service. 


4730 


FIBRE    TfBULAR 


67S1 


67S6 

M.-iile    in    various    other    sizes   and    designs 


Winners  of  the 

GOLD  MEDAL 

at  the 

Panama-Pacific    Exposition 

Franco  Flashlights  are  made  in 
various  sizes,  styles  and  finishes 
to  suit  every  purpose.  Fitted 
with  Radio  Lamp  and  Radio 
Battery  they   excel    all    others. 

Radio  Batteries  for  Flashlights 
and  Hand  Lanterns. 

Long  Life  in  use  and  on  shelf. 

Write  for  Catalogue  and  Prices. 

See  our  Exhibit  in  the  Industrial 
Building  at  the  Canadian  National 
Exhibition,  Aug.  26th  to  Sept.  1 1th. 


100!) 


NICKEL    TUBULAR 


0769 


07(1 


6766 
Made    In    vari    us    oilier    sizes    and    designs. 


nterstate  Electric  Novelty  Co.  of  Canada,  Limited 

220  KING  STREET  WEST,  TORONTO,  ONT. 

The  Most  Progressive  Flashlight  Manufacturers  in  the  Dominion 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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When  You  Want  Quick  Delivery  Order  From  Us 

Eavetrough,  Conductor  Pipe,  Elbows,  Valley,  Ridge  Roll,  Ventilators, 
Skylights,  etc.,  and  CORRUGATED  IRON. 

Get  our  prices  for  Galvanized  Sheets. 

WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT  IT 


WHEELER  &  BAIN 


179  KING  STREET  EAST 
108  GEORGE  STREET 


TORONTO 


The  London  No.  4 

Family  Power  Washer 


The  Ideal  Washer 
where  there  is  a 
gasoline  engine  or 
other  power.  It 
washes  and  wrings 
at  the  same  time, 
and  should  the 
power  give  out  it 
can  be  operated  by 
hand  lever  in  the 
same  manner  as  our 
"LONDON"  No.  1 
High  Speed  Lever 
Washer. 

Smooth  running 
and  silent  because 
we  machine  main 
gears,  and  the 
wringer  runs  on 
ball-bearings. 

We  also  manufacture  a  full  line  of  wheelbarrows. 
Write  for  prices. 

The  London  Foundry  Co.,  Ltd. 

LONDON,  ONT. 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand-fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

It's  a   Pink  any- 
Manufacturers  of  Lumber  Tools  way  you  take  It, 

PEMBROKE  -  -  ONTARIO  Peave'y'made*'81 
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THIS 
PHONOGRAPH 

RETAILS  FOR 


$7.00 


All  metal  construction  beautifully  finished  in  black 
and  nickel.  It  will  harmonize  with  the  furnishings  of 
the  finest  homes.  It  plays  disc  records  of  all  sizes — ■ 
the  largest  and  smallest,  gives  a  fine  and  true  repro- 
duction. It  is  natural  and  clear,  and  reproduces  violin, 
baud,  organ,  operatic  or  any  popular  selection  with 
perfect  tones. 

It  is  well  balanced  and  can  be  quickly  wound  with  little  effort,  and 
is  controlled  by  a  novel  brake  located  in  a  most  convenient  posi- 
tion. The  Speed  control  is  the  most  quickly  operated  of  any  on 
the  market,  responding  to  the  slightest  touch. 

THE  MOTOR  IS  BUILT  TO  LAST  FOR  YEARS. 
WRITE  FOR  PRICE. 


^HOWLANDS^ 

^SAMSON* 

^OUALITY^ 


H.  S.  HOWLAND  SONS  &  CO. 

LIMITED 
WHOLESALE  HARDWARE 


TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "     "  SC  904 

Heavy  Strap  Hinges "      "      "  SC  209 

Heavy  Tee  Hinges "      "     "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges..  "      "     "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale  Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


"W.&B."Drop 
FORCINGS 


The 

Whitman  &  Barnes 
Manufacturing  Co. 

Established  1854 

St.  Catharines,   Ontario 


§ 


We  make  a  specialty  of 
the  highest  grade  Drop 
Forgings.  Our  excep- 
tional capacity  and 
equipment  insure  accu- 
rate forgings  and  prompt 
delivery. 


Send  us  Blue  Prints  on 
Special  Forgings,  three 
pounds  and  under  in 
weight,  and  permit  us 
to  estimate  on  your 
requirements. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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H>erb  ice 


^\ve 


$\& 


I  Company  of  Ca^ 


PRODUCTS 

HAMILTON"  PIG  IRON 


^* 


e</ 


BASIC,  MALLEABLE  AND  FOUNDRY 
IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,  ETC. 

Steel.  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered  Liquor 

Bright,  Galvanized  and  Tinned.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Nails,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 

NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE  HARDWARE 

Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and  Cou\  "ings. 

SCREWS 
Wood  and  Machine  Steel,  Brass  and  Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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•  PREMIER 
LEADER    With 
Reservoir     and 
High     Closet  — 
Coal    or    Wood 


DAVIDSON'S 

PREMIER  LEADER 

Steel  Range 

The  greatest  value  in  a  steel  range  on  the  market. 
Remember  the  Premier  Leader  is  sold  at  a  remarkably 
low  price.  We  got  it  out  with  the  intention  of  making 
it  not  only  a  "Leader"  by  name,  but  a  "Leader"  with 
the  people  of  Canada. 

The  oven  is  made  of  heavy  steel,  strongly  braced  to 
prevent  warping. 

The  top  is  made  in  sections  and  all  centres  and  covers 
are  strongly  ribbed. 

The  body  is  made  of  heavy  steel  and  all  lined  with 
asbestos. 

The  nickelled  trimmings  are  neat  and  easy  to  clean. 
Now  is  the  time  to  get  after  the  stove  business.  Order 
a  sample  Premier  Leader  and  you  will  be  surprised 
with  the  stove  sales  you  will  make  this  coming  fall. 

The   Thos.  Davidson   Mfg. 
Company,  Limited 

Toronto  MONTREAL  Winnipeg 


Draw    Profitable    Business 
^DAMSOJJ    Vulcanizers 

MODEL  "S"  FOR  PRIVATE  GARAGES  AND 

REPAIR   SHOPS.      The   money-maker   for   the 
repair    man.      The    Adamson    oper 
ates    different    from    all    other    vul 
canizers — no    steam    or    elec- 
tricity   is     required.      It    is 
aDsolutely      automatic — does 
lot  require  watching  or   re- 
gulating.    NO   DANGER   OF 
BURNING      OR      RUINING 
THE     TIRES,     AS      WITH 
OTHER    VULCANIZERS. 
With   our  Model   "S"   a  cut  1 
in  15  to  20  minutes. 


length   is   repaired 


ADAMSON 
Repair  Gum 

Is  essential  to  the  operation 
of    Adamson    Vulcanizers  to 
obtain  the  best  results.     Its 
exclusive    qualities,    and   ad- 
vantages    are     a     guarantee 
against     failure. 
N  o     cement    i  s 
necessary.      "It 
makes     repair 
work    a    pleas- 
ure." 

Write  for  at- 
tractive dealers' 
proposition  o  n 
complete   line. 


over     one     million 


in    nse — several  times  more 

than  all  other  makes  com- 
bined. 

YOU'LL  FIND  THE  DE- 
MAND AND  PROFIT  BE- 
YOND YOUR  EXPECTA- 
TION. 


The   only    Vulcanizer   made   in    Canada. 


ADAMSON    MANUFACTURING    CO. 

67  Bay  Street   North, 


HAMILTON,  ONT. 


MENDETS 


'*AQf  MM*  »{q  u  fi  PAl  QrF 


The  only  de- 
vice manufac- 
tured that  will 
positively 
mend  granite 
ware,  hot 
water  bottles, 
and  all  cook- 
ing utensils  without  the  use  of 
heat,  solder,  cement  or  rivet.  Sold 
by  leading  wholesale  Hardware 
Merchants. 

Collette  Manufacturing  Co. 

Collingwood,  Ontario 


If  interested,  tear  out  this- page  and  keep  with  letters  to  be  answered. 
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STERLING 
FURNACE 

CARLETON  PLACE       WINNIPEG 

Heat  -  Retaining  Apron 

SOME    Furnaces    heat    the    house,    others    heat    t he   cellar.      With    the 
common    furnace    from    30    to    50    per    cent,    of    the    heat    generated 
escapes    Into    the    basement.      This    is    impossible   with    the    "STER- 
LING," and  that  because  of  the  "HEAT-RETAINING  APRON." 

Why  the  Apron  is  Heat-Retaining 

For  the  simple  reason  that  it  intercepts  the  heat  that  would  other- 
wise be  wasted,  into  the  cellar  and  holds  it  inside  the  furnace  until 
the  passing  air  absorbs  it  and  carries  it  into  the  room. 
In  a  'Furnace  which  nas  uo  Heat-Retaining  Apron  the  heat  radiated 
by  the  firepot  passes  across  the  casing,  which  is  the  nearest  "direct 
object,"  and  the  casing  gives  off  this  heat  into  the  cellar. 


The  other  air  current  enters  through  the  Air  tube  "a." 
In  the  Sterling  Furnace  it  is  here  divided  into  two  dis- 
tinct streams.  The  fast-moving  air  passes  inside  of  the 
Heat-Retaining  Apron  "b,"  rising  between  the  Radiator 
and  Combustion  Dome  "c."  The  slow-moving  air  goes 
up  outside  the  apron  ~"d."  Both  currents  then  join  again 
at  the  top  and  enter  the  pipes  "e"  which  conduct  the 
warmed   air   to   the   rooms. 

Send  for  our  Booklet,  describing  fully  the  merits  of  the  Heat-Retain- 
ing Apron.  Its  simplicity  and  efficiency  makes  one  wonder  why  it 
was   not  thought  of  and  embodied  in  furnace  construction  long  ago. 

Frankly,  we  want  you  to  act  as  the  Sterling; 
Agent  in  your  territory.  You  cannot  possibly  get 
a  better  Furnace  to  sell,  or  a  furnace  that  will 
sell  other  furnaces  after  it — this  on  customers' 
recommendations. 

Write  us   for   our   proposal. 

Findlay  Bros.  Co.,  Ltd. 

CARLETON  PLACE         and        WINNIPEG 


What  Stands  Between? 

If  you  are  not  our  local  agent,  what  is  the  reason  ? 
We  surely  have  the  range  you  should  be  selling.  We  're 
doing  our  level  best  to  make  you  know  about  this 
range.  Won't  you  come  back  at  us  with  a  request 
for  fuller  information?  Follows  an  illustration  of  the 
Kir-Ben  Range. 


Note  the  pleasing  lines  of  this  range,  with  its  right- 
hand  reservoir,  high  closet  and  mirror  top,  all  nickelled 
finished. 

KIR-BEN  st^edealrd  RANGE 

No  fussy  ornamentation,  yet  surpassingly  pleasing. 
Lined  throughout  with  asbestos  and  steel.  Large  fire 
box  (will  take  27-inch  wood)  or  coal.  Heat  covers  five 
sides  of  oven.  33%  less  obstruction  to  heat  escapage. 
Large  oven  (20%  x  20  x  12%).  Vacuum  principle 
applied  to  door.     Oven  Thermometer. 

TRADE  PRICES  ARE 

Square:  Reservoir: 

$39.50  $44.75 

Duplex   plates   for   wood   or  coal,   wood   only,   de- 
duct $1.00.     Thermometer  if  desired.  50c 
Rebates  on   season   quantity   purchaser   are: 

5  Range   during   1010    5     % 

,10        "  "  "      7V2% 

'20       "  "  "      10     % 

You  can  judge  for  yourself  whether  or  not  these  par- 
ticulars are  worthy  of  being  placed  alongside  of  similar 
particulars  of  other  makers.  Our  knowledge  tells  us 
that  we  have  an  incomparable  proposal — this  when 
you  take  into  consideration  the  excellence  of  Kir-Ben 
Range. 
Write  us  about  our  agency. 

KIR-BEN.   LIMITED 

ALMONTE,  ONTARIO 

KIR-BENAGENCYISTHEBEST 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Get  the  Local  Workmen 

shop  superintendents,  shop  foremen  and  em- 
ployers'coming  to  your  store  for  files.  Let  them 
know  that  you  carry  the  Famous  Five  Files: 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(MADE  IN   CANADA) 

They  know  the  Famous  Five  as  well  as,  if  not 
better  than,  you  do.  They  know  their  quality. 
They  know  they  are  Nicholson-made.  They 
know  that  no  other  files  give  them  such  satis- 
faction. 

Consequently,  there  is  no  reason  why,  if  you 
handle  things  right,  and  sell  the  Famous  Fiv^, 
you  should  not  get  all  of  the 
file  business  in  your  locality. 

The  demand  is  there.  It  only 
remains  for  you  to  supply  it. 

Write  for  our  cata- 
logue and  terms;  also 
for  a  copy  of  "File 
Filosophy."  You  will 
be  interested  in  it. 


k'l': 


n 


POUT   HOPE 
ONTARIO 


"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 

A     GREAT   LITTLE    VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists, 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 

Jaws  2Mn   wide,   1^"  deep, 

opening  3^",  Base  7j4n  long. 


Your  Jobber  will  supply  you. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


WW 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MADE  ONLY  BY 


Wm.  Newman  &  Sons 


LIMITED 


BIRMINGHAM,  ENG. 


Agents:  FREDERIC  SARA  &  CO.,  326  9th  Ave.  W.,  Calgary,  Alta. 


STEEL  AGENTS   WANTED 


For   Whole  or  any  Portion  of  Canada  and  U.S.A.,  for 
Our  Specialties  in  the  following: 


Tool  Steels 

High  Speed  Steels 

Nickel  Chrome  Steels 

Chrome  Steels 

Chrome  Vanadium  Steels 


Manganese  Steels 
Silicon  Steels 
Rustless  Steels 
Magnet  Steels 
Ball  Bearing  Steels 


SPEAR  &  JACKSON,  LIMITED 


AETNA  WORKS 


SHEFFIELD,  ENGLAND 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansicered. 
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Brass  Railings 

Are  a  Protection  and  Finish 
for  Any  Building 

Every  modern  office,  church  and  theatre  is  having 
them  installed. 


They  are  attractive  and  sanitary. 

There  is  an  opening  for  this  line  in  your  district. 

Doubtless  you  have  had  inquiries  already. 

specialize  in  rails.      Take  advantage  of  our  experience. 

Prices  and   Sketches  upon   Receipt  of  Specifications. 


-4L      *iquL 


The  James  Morrison  Brass  Mfg.  Company,  Limited 

93-97  Adelaide  Street  West,  Toronto 


"Hello,  Johnson's  store?  I'd  like  to  try 
that  DU  PONT  HAND  TRAP  you  have  in 
your  window.  I'll  get  some  of  the  boys 
together  and  we'll  take  it  to  the  camp." 

RENT  HIM  THE 


>V 


Hand  Trap 

for  a  trial  at  the  club,  in  camp,  on  the  boat,  or 
near  the  sportsman's  home.  Every  rental  means 
more  profit  on  the  trap  and  a  sale  of  shells  and 
targets. 

Get  Him  Started  in  the  Game 

Put  a  trapshooting  supplies'  trim  in  your  windows.  Catch 
the  public  eye.  Tie  your  store  to  our  promotion  of  trap- 
shooting.  Start  the  guns  to  working — renting  the  HAND 
TRAP  is  a  "sure  shot"  scheme.  TRY  IT.  Busy  guns  put 
dollars  in   your  tills. 

Order  Du  Pont  Hand  Traps  of  Dominion  Cartridge  Co., 
Montreal. 

For  window  cards  and  trapshooting  promotion  helps,  write 
to  Sporting   Powder  Division.    ' 

E.  I.  du  Pont  de  Nemours 
&  Company 

Wilmington,  Del.,  U.S  A 


"You're  welcome 
to  the  trap. 
Come  in  and 
we'll  fix  you  up 
for  the  shoot." 


BUFFALO  BRAND 


Oils,  Lubricants 
and  Specialties 


are 


The  ONLY  Oils  in  Western  Canada  which 
are  not  sold  direct  to  consumers. 

The  ONLY  firm  who  protects  the  Dealer 
in  this  way  is 

Prairie  City  Oil  Company,  Ltd. 

WINNIPEG,  MAN. 

Place  your  order  with    the   one  and  only  firm  who   has 
your  interests  at  heart,  and  protects  you  in  this  way. 


If  interested,  tear  oat  this  page  and  keep  with  letters  to  be  answered. 
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"Quality  METALLIC^"' 

SHINGLES     SIDING     CEILING     COR  RU  GATED  I  RON      TROUGH  and  PIPE     SKYLIGHTS 


What  We  Do  To  Help  You  Sell 
M-R-Co.  Goods 

We  supply  you  with  an  outfit  of  catalogues,  price  lists,  and  samples.  We 
refer  enquiries  to  you.  We  write  letters  and  send  advertising-  matter  to  your 
prospects.  We  supply  you  with  attractive  illustrated  leaflets  for  placing  on 
your  counters,  or  mailing  out  with  your  statements. 

We  advertise  heavily  to  consumers  in  farm  papers,  etc.  We  supply  cuts  and 
suggest  copy  for  advertisements  in  your  local  paper.  We  prepare  estimates  of 
your  jobs  for  you.  If  need  be,  a\  e  send  a  representative  to  help  you  close  the 
order.    And  if  there  is  any  other  way  Ave  can  help  you,  just  let  us  know. 

THE  QUALITY  HOUSE  IS  SAFEST-THINK  OF  SAFETY  FIRST. 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


No.  1971C 


CELEBRATED  IXL  CUTLERY 

MANUFACTURED  BY 

GEO.  WOSTENHOLM  &  SON 

SHEFFIELD,  ENGLAND 

The  greatest  selection  of  high-grade  pocket  cutlery  shown  in  Canada  to-day. 

Every  I.XL  pocket  knife  is  hand  forged  from  the  finest  English  steel,  by  the  most 
skilled  workmen.    They  are  then  fully  tested  and  guaranteed  before  leaving  the  factory. 

Full  range  stocked  by  all  leading  Jobbing  Houses. 


No.  2!»2 


No.    1943 


A.  MACFARLANE    &    COMPANY,     Montreal,    Canadian   Representatives 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  an&werea. 
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Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacturers  of     ^J^ILS    811(1    WIRE 

all  Kinds 


SINGLE     LOOP 


The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Diggins,  Stair  Bids..  Toronto.  Ont.  H.  E.  O.  Bull.  Montreal.  Que. 

Harry  F.  Moulden.   Winnipeg,  Man.  Geo.  W.  Laidlaw,  Vancouver.  B.  C. 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        "mited 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractors  to  the  Admiralty  and  War  Office 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our   new  Catalogue,   fully  illustrated,  mailed   free    on 

Application  to  wholesale  Hardware  Merchants. 

Canadian    Aeents— Eastern:        Geo.  H.  Smith,   39  Adelaide  St.  W.,  Toronto 

.Western:  W.  T.  McArthurut  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


K::iv**l                                                                 1 

Did  You  Ever  Buy  Fireplace          ^* 
i                Goods  From  US?                    ^  | 

Thisis  not  merely  a  side-issue  with  us.                        ^^a 

It   is   our  Business  and  we  are  Specialists                    1  jEj 
therein.      We   give  you  the  best  there  is                    In 
in  Service  and  Our  Motto  is  "QUALITY."       fn^Jj  1 

WRITE  FOR  CATALOGUE  AND  PRICES                                 ^1    i 

The  Barton -Netting  Co,,  Ltd. 

^                       9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 

. .  — — — — ^ ^ — 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Stack 

them  up 

Good  Value  and 
Reasonable  Prices 


To  give  as  much  value  as 
possible  for  the  price  paid 
is  what  makes  satisfied 
customers.  Now  that  the 
prices  on  ammunition  are 
higher  than  in  normal  times 
when  raw  materials  are 
plentiful,  dealers  should 
concentrate  on  the  brands 
that  give  their  customers 
the  most  for  the  outlay. 

Dominion 

The  Only  Canadian  Ammunition 

is  manufactured  entirely  in 
Canada.  When  you  sell 
Dominion  Shot  Gun  Shells 
or  Cartridges,  you  are  giv- 
ing your  customer  the 
fullest  value  in  merchandise.  The 
prices  are  based  on  the  cost 
of  manufacturing  plus  a  fair 
profit.  There  is  no  "  plus  duty  " 
in  Dominion  prices.  You  can 
afford  to  push  Dominion  because 
of  its  price — its  superior  quality, 
and  its  profit  to  you. 


Dominion  Cartridge  Co. 

Limited 

Montreal  Que. 
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THE  Lest  machinist 
is  the  one  who  can 
caliper  his  fits  so 
accurately  the  jobs  never  come 
hack  for  refitting.  This  means  the 
machinist  must  place  g,reat  dependence  upon  his 
instruments.  Therefore,  the  Lest  machinists  £o  to 
the  store  where  tools  and  instruments  of  highest 
quality  and  greatest  accuracy  are  sold. 

Starrett  Toots 

and  Instruments  of  Precision 

are  absolutely  true  and  are  designed  for  quick, 
easy  adjustment. 

For  example — the  Starr ett  quick  adjusting,  microm- 
eter can  be  instantly  opened  or  closed  to  any 
point  within  its  capacity.  This  saves  time  and 
combines  speed  with  accuracy.  Starrett  Tools 
are  well  known  as  standard  by  all  expert 
machinists  and  engineers. 

We  deal  direct  with  Hardware  Stores. 
Write  for  our  Free  Catalog,  No.  2 1  -MA 
prices  and  discounts. 

The  L.  S.  STARRETT  CO.,  Athol,  Mass. 

"The  World's  Greatest  Tool  Makers" 
NEW  YORK  LONDON  CHICAGO 


?K  REG.' 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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HAND    TAPS 


Your  sale  of  TAPS,  DIES  and 
REAMERS  depends  on  the 
quality  and  merit  of  the 
goods  you  sell. 

The  Butterfield  line 


will  make  your  business  grow  by  leaps 
and  bounds,  because  it  is  distinctive  in 
its  service  and  satisfaction-giving  quali- 
ties. 

Positively  guaranteed.  Money  refunded 
without  question  if  unsatisfactor}^ 

Write  for  catalog,  then  send  a  trial 
order. 


BUTTERFIELD 
&  Co.,     Inc. 

ROCK  ISLAND,  QUE. 


Is  the  Money  Always 
There? 

WHEN  you  have  wanted  a  certain 
thing  that  would  have  added  to 
the  pleasures  of  life,  was  the  money  al- 
ways there?  when  you  figured  up  to  see 
if  "Cash  on  hand"  would  warrant  you 
to  make  the  purchase.  Have  you  ever 
felt  the  need  of  a  good  vacation  or 
wanted  some  little  extra  luxury,  but 
simply  could  not  afford  it  because  your 
regular  income  was  not  sufficient? 

WE  have  a  plan  that  will  enable  you 
to  add  these  extra  luxuries  with- 
out interference  in  any  way  with  your 
regular  occupation;  a  plan  from  which 
you  may  derive  sufficient  income  to 
warrant  your  having  all  the  added 
pleasures  of  life.  This  plan  may  be 
worked  during  spare  time  without  in- 
terference with  your  regular  duties. 
One  hour  in  the  evening  spent  among 
your  acquaintances — a  half-hour  after 
lunch  in  the  office  or  factory  will  give 
you  an  additional  $5.00  or  $10.00 
weekly. 

WE  have  hundreds  of  subscriptions 
in  your  locality  ready  to  be  taken. 
A  representative  on  the  spot  could  se- 
cure these  orders,  saving  these  people 
the  trouble  incidental  to  mailing.  These 
orders,  together  with  the  many  other 
subscriptions  which  may  be  added  from 
the  friends  of  our  old  subscribers  whom 
they  will  recommend  to  you,  will  give 
you  an  income  that  with  the  same 
amount  of  work  will  double  your  earn- 
ings each  year.  The  work  is  both 
pleasant  and  profitable.  No  previous 
experience  required. 

This  plan  will  interest  you,  so  write  us 
to-day  for  full  particulars. 

The  MacLean  Publishing  Co. 

LIMITED 

Division  B. 

143-153  University  Avenue 

TORONTO  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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I  There's   good,  old-fashioned  | 

|  honesty  in  these  good  tools  j 

Ej  Every  Goodell-Pratt  Tool  is  well  made  from  Es 

5  the    best   materials,    accurately    fitted,    closely  = 

EE  inspected  and  carefully  packed.    They  are  sold 

EE  at  prices  that  are  as  honest  as  the  tools  them-  = 

=  selves.  55 

=  Among  our  tools  are  many  that  should  be  in  your  EE 

EE  accessory   department.        They   are   not   the   same  cheap 

=•  articles  that  are  regularly  made  for  automobile  work,  but  S 

EE  real  tools.     Tools  that  any  mechanic  would  be  proud  of.  Es 


G  O  ODELL- 
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Catalog  Sent  Free 


GOODELL-PRATT  COMPANY 


Greenfield 


=7111    iiiiiiiiiiiiiiiiiiimiiiiimiimiiiiiiiiimiiiimiiiiiiiiiiiiiiiiiii iiiiiimiiiiiii 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Behind  DISSTON  Quality 

1.  Seventy-six  years'  continuous  production.  Over  three-quarters  of  a  century's  study  and 
experience — Thorough  knowledge  of  the  requirements  of  the  field  and  means  of  meeting  them. 

2.  By  long  odds  the  largest  saw-mauufacturing  plant  in  the  world — Refinement  of  process  and 
equipment  impractical  with  a  smaller  volume  of  production. 

3.  Our  own  steel  plant  in  which  all  steel  used  In  DISSTON  products  is  made — Absolute  control 
of  quality  and   uniformity  of  results. 

4.  World-wide  distribution  with  representatives  in  intimate  touch  with  service  conditions — 
Constant  observation  of  DISSTON  TOOLS  in  actual  use;  immediate  knowledge  of  changing 
requirements. 

5.  A  reputation  that  to  three  generations  has  represented  the  highest  development  of  the  tool- 
makers'  art — Constant  and  rigid  test  and  inspection,  research  and  experiment  to  insure  tna 
pre-eminence   of   DISSTON    QUALITY,    which  is  the  greatest  asset  of  the  business. 

DISSTON  QUALITY  as  a  DEALER  ASSET 


Easy  sales,  reduced 
pleased     purchaser, 


Probably  more  DISSTON  hand-saws  are  sold  than  other  makes  combined- 
selling  cost,  quick  turn-over. 

Assured    customer    satisfaction — Increased    confidence,    increased    sales    to 
increased  word   of  mouth  advertising. 

Increased  prestige — The  dealer's  reputation  for  handling  quality  goods  is  a  salesbuilder  just 
as   is   the   manufacturer's   for    making    them. 

When  a  certain  make  of  hand-saw  is  called  for,  the  chances  favor  it  being  DISSTON— A  customer 
accepts  a  substituted  article  unwillingly,  loses  confidence  and  eventually  takes  his  trade  where 
he  can  get  what  he  asks  for,  if  substitution  is  persisted  in. 

Your   average   purchaser   is   not   a   skilled    mechanic   and   needs   quality    tools — And   his   success 
with   the   right   equipment   will   encourage  him   to   more   ambitious   efforts    and    the  jvurchase   of 
additional   tools. 


GET  YOUR  SALES-HELP  BOOKLET 


a><N 


♦% 


**N 


Henry  Disston  &  Sons,  Limited 

2-20  FRASER  AVE.  -  -  TORONTO,  ONT. 


GARDEN   TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The  quality  is  of  the  best 
and  they  are  beautifully  finished.  We  are  putting  in  hand  large  stocks  for  the  coming 
season,  and  we  ask  you  to  give  us  a  trial  order,  Our  Garden  Shears  are  so  well  known 
that  they  need  no  advertising;  our  other  tools  will  be  found  equally  satisfactory. 


Established 
in    1803 


No.    5417 — Garden    Shears. 
Guaranteed     "Fast     Handles." 


WARD  &  PAYNE,  SHEFFIELD 

CABLES:    WARD.  SHEFFIELD. 


No.   5767— The   "Perfect"    Patent   Dutch    Hoe. 

SHERMAN  F.  AINSLIE.  Spadina  Avenue.  Toronto. 

ANTHONY  FERGUSON.  LTD.,'1  ISO  Hamilton  St..  Vancouver.  B.C. 

ALEXANDER  GIBB.  3  St.  Nicholas  St..  Montreal. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No  better  lamps  are  sold 
than  these  Canadian  made 

Northern  Light 

MAZDA  LAMPS 

\  They    embody    all    that    the    word 

"Mazda"  implies. 

If  They  are  made  in  all  standard  sizes 

for  domestic  and  industrial  use. 

If  The  distinctive  carton  in  which  the 

lamps  are  packed  are  especially  suited 

to  attractive  window  displays. 

If  They  are  carried  in  large  quantities  at 

each  of  our  seven  distributing  houses. 

\  Dealers  net  bigger  yearly  profits  from 

the  sale  of  these    quality    lamps  than 

from  inferior  brands. 

It  pays  to  sell  the  best. 


>:&&% 


Northern  Electric  Compatiy 

LIMITED 

MONTREAL        HALIFAX        TORONTO         WINNIPEG 
REGINA        CALGARY        VANCOUVER 

EQUIPMENT  FOR  EVERY  ELECTRICAL  NEED 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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JENKINS  BROS.' 
PUMP  VALVES 


proved  best  and  cheapest  because  of 
their  long  leakless  service. 

They  are  scientifically  compounded 
from  pure  rubber  and  other  ingredients 
to  meet  the  imposed  conditions  exactly. 

Whether  your  pumps  are  operating 
against  a  low  or  an  extreme  head  in 
handling  cold,  warm  or  hot  water,  brine, 
naphtha,  acids,  ammonia,  gritty  water 
or  other  fluids,  we  can  furnish  the  right 
Jenkins  Bros.'  Pump  Valves  to  give  the 
most  economical  duty  possible. 

Thousands  upon  thousands  are  daily 
proving  their  ability  to  stand  up  under 
all  demands  in  the  leading  power  and 
pumping  plants  in  the  country. 

When  ordering  state  diameter,  thick- 
ness and  size  of  hole  in  addition  to  head 
pumped  against,  the  kind  and  maxi- 
mum temperature  of  the  fluid  to  be 
handled. 

Write  for  No.  8  Jenkins  Bros.'  Catalog. 

JENKINS  BROS. 

LIMITED 

103  St.  Remi  Street,  Montreal 


Brooms 

of 

Quality 

may  always  be  had  by  ordering 
our  brands.    We  have  them  at 

$3-25,  $3-50,  $3-75,  $4.oo, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5.50,     $6.00     per     dozen. 

FACTORY    and   MILL 

Brooms  $4.00,  $4.50,  $5.00 
per  dozen. 

Walter  Woods  &  Co. 

HAMILTON  and  WINNIPEG 


LIVE  AGENTS 
WANTED 

Safety  Razor  Blades 
Sharpened 

I  have  the  best  machine  on  the 
market.  Each  blade  is  shar- 
pened by  hand  and  not  by  an 
automatic  machine.  Gillette 
blades  made  as  good  as  new. 
Durham-Duplex,  Ever-Ready, 
Gem  and  other  blades  the  same. 

H.  M.  FORD 

284  Beaver  Hall  Hill 
MONTREAL,  QUE. 


Write  for  Commissions 


Phone  Uptown  68O7 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Are  These  Sales  Helps 
Working  for  YOU  ? 

Here  are  three  salesmen  that  will  help  you  sell 
more  tools  if  you  will  put  them  in  your  tool 
department  and  let  them  work  for  you. 

They  won't  cost  you  a  single  dollar  on  your 
pay  roll,  but  they  will  help  you  pile  up  a 
bigger  profit  in  your  cash  drawer. 

"How  to  Sell  Tools"  is  a  book  that  contains 
more  tool  selling  information  than  was  ever 
put  into  one  book  before.  Gives  the  points  on 
selling  that  should  be  put  into  practice  by 
every  salesman  in  your  store.  Put  a  copy  in 
the  hands  of  every  man  and  keep  one  on  your 
own  desk  to  make  sure  that  it's  ideas  are 
being  carried  out. 

"Millers  Falls  Selling-  Helps"  illustrates  and 
describes  the  selling  help  features  that  we  offer 
every  dealer  who  is  pushing  Millers  Falls  tools. 
Some  of  the  features  offered -include  window 
display  fixtures  of  original  design  handsomely 
finished — display  cards  and  newspaper  ads, 
some  of  which  advertise  your  store  almost 
entirely — consumer  literature  for  local  dis- 
tribution, including  Mechanic's.  Handbook 
which  every  mechanic  highly  appreciates. 

"Millers  Falls  Star"  is  issued  every  month  and 
is  full  of  ideas  that  you  can  turn  into  money. 
Discusses  live  selling  questions  and  tells  how 
others  have  successfully  met  the  same  problems 
your  are  facing.  Just  as  interesting  and  read- 
able as  it  is  valuable. 

If  you  haven't  all  three  of  these  Selling  Helps 
working  for  you  already,  send  for  copies  to- 
day, We  want  to  give  you  all  that  you  can 
use  to  advantage. 

Millers  Falls  Co. 

"Toolmaker  to  the  Master  Mechanic" 
Millers  Falls  Mass.,  U.  S.  A. 

N.Y.  Office:   28  Warren  Street 


Gasolene  Makes  the  Auto  Go — 
It  Also  Makes  It  Stop 

No  animal  or  machine  will  go  unless  it's  fed — and  the 
modern  automobile  has  quite  an  appetite.  Perhaps  it 
would  be  better  to  call  it  a  thirst — but  some  people 
might  object  to  that.  So  pretty  regularly  the  motorist 
has  to  buy  gasolene,  and  he  always  prefers  to  buy  it  at  a 


U 


Red  Sentry"  Filling  Station 


There's  a  vacant  spot  in  front  of  your  store  which 
might  well  be  occupied  by  the  "delivery"  end  of  the 
Bowser  System.  Get  the  automobilists  to  stop  for  gas, 
and  they'll  come  again  to  buy  supplies  for  their 
machines  and  for  the  things  they  need  around  the  house. 

The  average  owner  of  a  Bowser  Outfit  turns  his 
gasolene  stock  over  about  50  times  per  year.  You 
wouldn't  wait  long  to  buy  a  "show  case"  for  any  other 
line  in  your  store  on  which  you  could  turn  your  money 
over  that  rapidly — why  hesitate  about  installing  a 
Bowser? 

The  "Red  Sentry"  equipment  illustrated  above  is 
only  one  of  many  self-measuring  pumps  and  storage 
systems  we  manufacture.  We  make  outfits  for  hand- 
ling kerosene,  paint,  lubricating  and  volatile  oils  of  all 
kinds  and  a  request  for  descriptive  matter  and  informal 
tion  concerning  anything  along  this  line  won't  obligate 
vou  in  the  least. 


S.  F.  Bowser  &  Company,  Inc. 

66-68  Fraser  Avenue 
TORONTO,  ONT. 

Sales  offices  in  all  centres  and  representatives 
everywhere. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Parrot  Cages 

The  cage  that  satisfies  both  the  consumer  and  dealer 
at  once.  The  former  demands  quality,  the  latter  — 
profits 

The  cups  are  of  tinned  iron,  non-rusting  and  inde- 
structible. 

Order  a  stock  for  May  and  June — the  parrot  season. 

THE   ANDREW  B.  HENDRYX  CO. 

New  Haven,  Conn. 


Mr.   Dealer:     Here's    Your  Chance  to  Make 
Your  Store   Headquarters   for  Best    Trade. 


Poultry  Fencing 

Not  Mere  Poultry  Netting 


Hereisafence 
you  can  sell. 

Stands    up    straight, 
stretches  flat,  aU  wires 
of  even  length. 

Made  of   Open  Hearth  Steel 

Pence  Wire— tough,  elastic,  springy 

-will  not  snap  or  break  under  shock 

or  atmospheric  chunges.     Our  method 

of  galvanizing  prevents  rust.     Will  not 

Jake,  chtpor  peel  off.  The  joints  are  secur- 

ly  held  with  tho  "Peerless  I*>ck"  and  can  bo 

erected  on  the  most  uneven  ground  without 

buckling,  snapping  or  kinking.    The  heavy  stay 

wires  prevent  Bagging  and  require  only  half   as 

many  posts  as  other  fences.    Keeps  all  animals  out, 

confines  the  smallest  chicks,  they  can't  get  through. 

Valuable  Territory  Open  to  Good  Dealers 

We  still  have  many  fine  openings  for  good  reliable  dealers. 
If  you  want  to  be  the  leading  fence  dealer  in  your  locality 
write  at  once.  Never  has  there  been  a  better  time  to  sell 
quality  fencing.  You  can  make  your  store  headquarters  for  the 
best  trade.  Don't  fuil  to  writeandgetourDealer'sProposition. 
THE  BANWELL-HOXIE  WIRE  FENCE  CO.,  Ltd. 
Winnipeg,  Man.      Hamilton,  Ont. 


Cotton 
p Glove 


Time 


Always — Winter   and    Summer — our    Tapatco 

Cotton  Gloves  are  in  demand;  only  you  must 

suggest  them  to  your  customers. 

They    save    the    hands    from    scratches    and 

wounds,    and    from    becoming   soiled.      Being 

easy-fitting  they  are  cool  in  Summer,  warm  in 

Winter. 


COTTON 
GLOVES 


Best  of  all  they  are  so  -cheap  that  price  is  never 
an  obstacle  between  you  and  your  customer. 
Made  in  many  styles.     Leather-tipped,  leather- 
faced.    Gauntlets,  etc. 

Order  through  your  jobber. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 


What  Best   Meets   the   Demands   of    the   Trade    Sells     Fastest 

"National"    Household   &   Amateur    Vise 

Jaws  are  ground  and  IV2  inches  wide.    Opening  two  inches.    Shipped  in  Black  Japanned 
finish,  unless  otherwise  ordered. 

A  stock  of  "National"  Household  and  amateur  vises  is  quickly  sold  out,  and  the  margin 
on  each  sale  is  most  desirable. 

Write  for  a  copy  of  our  Machinist 's  and  Woodworkers '  Tool  catalogue. 

National  Machinery  &  Supply  Co.,  Limited 

HAMILTON,  CANADA 
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Something  Every  House- 
keeper Should  Buy 


THE   MONITOR, 

ROTARY  LAWN 

-s  CLOTHES 
DRYER,. 


It  carries  150  ft. 
of  Line  and  every 
line  is  within  easy 
reach.  Stand  in 
one  spot  to  hang 
out  a  large  wash. 

No  tramping 
through  the  mud, 
carting  a  heavily 
loaded  clothes  bas- 
ket around  the 
yard. 


The  Lines  Come  to  You 

No  soiled  clothes.    No  dirty  lines.    No  obstruction  on  lawn 
or  yard.     No  trouble  to  set  up  or  take  down. 

:A"  105  Ft.  Line 


2  styles 


[B"  150 


MADE  BY 


Cummer-Dowswell,  Limited 

HAMILTON,  ONT. 


1835 


1916 — 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHtfCHAflLLOrtSSOrt.S 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  18S5 


C  TRADE  JKtK^. 

hicaeQ 
MARK  mHl^r 

SPRING  HINGES 

TRADE  BUILDING 

distinctive  selling   features  which  your  salesmen 
can  oti'er  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other. 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  open  at 
any  desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalog  M  33.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 

Chicago  Spring  'Butt  (tompatjg, 


CHICAGO 


NEW   YORK 


Wrought  and  Steel  Pla^ 

WASHE 

of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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High-Grade  Qualities 

When  buying  or  recommending  Dominion  Rubber  System 
products  you  can  depend  upon  high-grade  qualities.  That 
protection  is  being  appreciated  more  and  more  by  users  of 
Rubber  Goods,  no  matter  for  what  purpose  the  need  may  be. 

Absolutely  High-Grade  Quality 
is  Our  First  Consideration 

Dominion  Rubber  System  qualities  combined  with  Domin- 
ion Rubber  System  value  and  service,  make  it  well  worth 
your  while  to  insist  on  having  Dominion  Rubber  System 
products. 

//  you  cannot  get  what  you  want, 
write  to  our  nearest  branch  or  to  our 
Head  Office,  where  your  request 
will  receive  prompt  and  courteous 
attention. 


Canadian  Consolidated  Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "SERVICE"  BRANCHES  THROUGHOUT  CANADA 


If  interested,  tear  out  this  page  arid  keep  with  letters  to  be  answered. 
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Artistic    Displays    Will    Increase    Sales    of 

\mS  \-»Polish 

(MADE  IN  CANADA) 

We   Can   Supply   You   With   Everything   Necessary 

We  will  be  very  glad  to  supply  you  with  everything  neces- 
sary for  a  handsome  and  striking  window  or  store  display 
— plans,  cut-outs,  cards,  signs,  etc.  Write  us  for  full 
information. 

Our  advertising  has  made  every  woman  familiar  with 
O-Cedar.  Every  woman  is  using  it.  All  you  need  to  do  is 
display  it — let  her  know  you  have  it — and  you  will  get  the 
business, 

If  you  have  not  ordered  from  your  jobber  yet,  get  in  your 
order  to-day.     Fall  business  will  be  immense. 

CHANNELL  CHEMICAL  COMPANY,  LIMITED,  TORONTO,  CANADA 

■■■IHBHHHBHHBIHHHI^UHBHH^ 


UNFORTUNATE 
UNNECESSARY 

No  one  cares  to  take  the  chance 

of  having  a  sudden  wind  slam  the 
door  against  the  car  while  entering 
or  leaving  the  garage  because  this  means 
smashed  glass,  broken  lamps,  bent  mud 
guards,  and  other  useless  expense. 
That's    why    the    Stanley    Garage    Door 

Holder  sells  so  easily.  Everyone  sees  its  value 
at  a  glance.  It  locks  the  door  open.  This  is 
now  a  staple  article  for  every  hardware  store. 
If  you  have  not  as  yet  stocked  it  you  are  missing 
splendid,  profltahle  sales. 

Write  to-day  for  latest  catalog  on  Stanley  Garage 
Hardware.      It's    worth  careful   reading:. 


NEW    BRITAIN, 


New   York 
100  Lafayette   Street 


CONN.,    U.S.A. 


Chicago 
73  East  Lake   Street 


Canadian    Representatives : 
A.  McFarlane  &  Co.,   Coristine   Bldg.,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 
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Increased  Sales  of  Blades 


0 


Sold  More  Blades  in  a  Week  Than  in  Two  Months   Previous — Largely   as   Result 
Sharpening  Old  Blades — A  Demonstration  that  Paid  Its  Way — Tripling 

Brush  Sales  with  Display  Rack. 


Based   on    nn   interyiew   with   John   A.   Frazer,   retail    manager   the    Jas.  Walker  Hardware  C 


.Montreal. 


of 


BY  holding  a  window  demonstration 
of  safety  razor  blade  sharpening, 
the  Jas.  Walker  Hardware  'Co., 
sold  more  blades  in  one  week  than  in 
the  two  months  previous.  And  this 
statement  is  made  after  allowing-  for  the 
fact  that  as  the  store  is  situated  in  the 
heart  of  Montreal's  downtown  section  a 
big'  business  is  done  in  normal  times 
without  anv  extraneous  aid. 

Sales  of  New  Blades  Big  Feature 

This  particular  form  of  demonstra- 
tion represented  a  new  form  of  effort  for 
the  store,  partly  owing'  to  the  fact  that 
drug  stores  had  pretty  well  monopolized 
it  for  their  own,  and  it  had  not  seemed 
worth  while  to  try  it  in  a  hardware 
store.  The  benefits  are  great  and  un- 
doubtedly lasting.  New  connections  and 
customers  are  made,  and  old  ones  de- 
veloped along  new  buying  lines.  A 
strange  feature  of  this  last  is  the  fact 
that  the  greatest  gains  are  not  neces- 
sarily made  in  the  sharpening  of  old 
blades,  hut  sometimes  consist  in  the 
sales  of  new. 

Snowed  Under 

Nevertheless,  the  orders  for  sharpen- 
ing old  blades  positively  snow  the  staff 
under.  During  the  past  month'  previous 
to  this  demonstration  we  had  five  pack- 
ages of  blades  left  here  for  sharpening. 
Yesterday  we  received  22,  to-day  up 
until  noon  29,  of  which  12  were  directly 
traced  to  the  window.  Two  operators 
work  all  day  toy  turns  in  the  window. 
The  demonstration  has  been  on  nearly  a 
week  now ;  an  operator  can  sharpen  from 
fifty  to  sixty  dozen  blades  in  a  day,  but 
the  rush  of  orders  is  such  that  orders 
are  taken  now  on  the  understanding' 
that  delivery  will  not  be  made  until  a 
week  later. 

One  customer  brought  in  60  blades, 
another  90,  for  sharpening,  and  one  of 
these  men  also  bought  a  dozen  new 
blades. 


It  is  strange  that  a  man  should  store 
up  blades  for  months  and  even  years, 
have  them  sharpened  and  at  the  same 
time  buy  new  blades.  But  such  never- 
theless is  the   case — and   frequently. 

The  Arrangement 

The  sharpening  machine  is  put  in  toy  a 
local  firm  who  make  a  business  of  sharp- 


Photo  of  one  of  the  ivindows  in  the  Jas. 
Walker  Hardware  Co.  store  at  Montreal, 
where  razor  sharpening  demonstration 
took  place.  Photo  was  taken  at  a  time 
when  there  were  few  people  passing. 

ening  safety  razor  blades.  Customers  are 
charged  35c  for  double  and  25c  a  dozen 
for  single  tolades,  and  the  demonstrators 
and  the  store,  split  the  receipts. 

The  Window 

There  are  always  a  few  people  around 
the  window,  and  at  noon  a  large  crowd 
of  men  can  be  depended  upon.  Possibly 
because  of  the  fact  that  every  man 
knows  something  about  razor  sharpening 
the  operator's  work  appears  to  strike  a 
popular  chord  in  the  male  consciousness 
and  holds  the  interest.     People  like   to 


watch  things  done  with  which  they  are 
familiar.  There  is  a  double  enjoyment 
in  it.  That  is  understandable  but  the 
increase  in  sales  of  new  blades  is  so 
amazing  as  to  be  beyond  understanding. 
One  can  only  say  "it  happens." 

Carry  Flags  and  Men's  Gym.  Suits 

This  store  is  partial  to  new  ideas  that 
stimulate  the  customer's  jaded,  interest 
as  well  as  filling  a  real  want  and  making 
money  for  the  store.  The  line  of  flags, 
gvmn.  suits,  bathing  suits,  running- 
shoes,  etc.  is  carried  in  connection  with 
the  sporting  goods  dept.,  fits  in  as  a 
natural  corollary  of  it,  and  is  eminently 
successful. 

A  Home-Made  Brush  Rack 

A  home-made  brush  display  rack,  built 
on  original  lines,  has  tripled  the  sale  of 
brushes.  It  is  6  ft.  high  and  4*4  ft-  l°n-- 
It  consists  of  two  central  posts  fastened 
in  the  floor  4^2  ft.  apart,  and  connected 
by  four  horizontal  toars.  Each  one  of 
the  latter  supports  four  small  cross 
pieces  about  16  in.  long,  which  of  course 
lay  at  right  angles  to  the  larger  sticks. 
Hooks  are  screwed  into  the  small  cross 
pieces  and  the  brushes  hung  about  as 
fancy  dictates.  The  appearance  of  the 
rack  is  similar  to  that  of  a  small  clothes 
horse  except  for  the  addition  of  the 
small  cross  pieces.       , 

Small  and  Better  Class  Articles  Benefit 
Most 
It  is  used  for  the  display  of  house 
brushes  of  all  kinds,  especially  small 
ones,  as  well  as  mops,  feather  dusters, 
boot  brushes,  dust  pans,  etc.  The  biggest 
increase  in  sales  has  been  in  the  small 
house  brushes,  such  as  dish  mops,  whisk 
brooms,  etc.,  although  all  classes  have 
benefited.  The  increase  in  the  sale  of 
the  better  class  brushes  irrespective  of 
size  has  been  a  chief  feature  of  the  re- 
sults attained.  Hair  torooms,  for  in- 
stance,   have    gone    very    well,    and    the 
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only  explanation  lies  in  the  fact  that  the 
close  comparison  made  possible  by  this 
rack  invariably  inclines  the  customer  to 
choose  the  better  article,  which  is  of 
course  the  object  of  the  merchant. 

Got  Tired  of  Drawers 

The  building  of  this  extremely  simple 
rack  owes  its  origin  to  the  delays  incur- 
red in  opening  and  searching  drawers 
for  brushes,  and  the  loss  of  sale  entail- 
ed in  the  covering  up  of  the  goods  in 
the  drawers.  The  increase  in  efficiency 
of  stock  handling  is  harder  to  estimate, 
but  is  probably  quite  equal  to  the  large 
increase  in  sales  that  resulted. 

A  Paint  Brush  Display  Rack 

The  household  rack  was  so  great  a  suc- 
cess that  the  same  idea  was  carried  out 
with  paint  brushes  in  a  different  way.  A 
style  of  show  case  rack  that  is  very 
prominent  in  the  Lyon  cut-rate  drug 
stores  was.  purchased  in  this  case.  It  is 
an  open-faced  rack  that  consists  of  a 
series  of  drawers  that  can  equally  well 
be  withdrawn  by  the  salesman  on  one 
side  of  the  counter  or  seen  by  the  cus- 
tomer on  the  other.  The  main  shelf  is 
set  into  the  show  case  diagonally  so  that 
a  very  large  number  of  drawers  is  con- 
tained and  each  one  has  its  own  class  and 
size  of  paint  brush.  The  angle  of  this 
rack  permits  of  a  much  larger  display 
than  if  it  were  lying  flat  and  the  stock 
is  quite  as  accessible  as  though  it  lay  on 
a  flat  table  in  the  middle  of  the  room. 
There  is  no  blind  reaching  into  the 
show  case:  the  clerk's  hand  flies  to  the 
drawer  indicated  by  the  customer's  eye 
or  finger,  and  in  a  twinkling  the  brush  is 
out.  This  idea  is  adaptable  to  any  one 
of  a  large  number  of  small  articles. 

Handy  Glass  Chute 

Another  very  convenient  accessory  is 
the  glass  chute.  This  is  a  working  con- 
venience, pure  and  simple.  But  as  a 
convenience  it  is  certainly  a  wonder.  It 
is  a  long  wooden  pipe  or  chute  built  flush 
into  the  end  of  the  glass  counter,  down 
through  the  floor  into  the  basement 
where  it  feeds  into  a  box  all  the  waste 
ends  of  glass  as  fast  as  the  clerks  cut 
them  off  upstairs.  There  is  no  litter  any- 
where and  no  cumbersome  box  to  occupy 
valuable  space. 


-®- 


OVER  25,000  RAZORS   SENT  TO 
ENGLAND 

Thos.  B.  Lee,  wholesale  cutlery  and 
hardware  merchant,  Toronto,  who  con- 
ducted a  razor  collecting  campaign  some 
months  ago,  has  so  far  sent  over  free  of 
all  cost  to  the  authorities  some  25,000  of 
the  ordinary  pattern  razors,  in  addition 
to    several    hundred  ■   safety     razors     to 


The  above  brush  display  rack  has  tripled  the  sale  of  brushes  in  the  Jas.  Walker 
Hardware  Co.  store  at  Montreal.  The  rack  is  home-made.  A  description  is  given 
in  the  accompanying  article. 


various  hospitals  and  convalescent  homes 
in  England.  At  present  Mr.  Lee  has  an- 
other lot  of  about  2,000  ready  to  be  for- 
warded. This  lot,  with  the  addition  of 
any  others  sent  in  without  delay,  will 
close  the  campaign.  Hardware  mer- 
chants who  have  on  hand  any  old  or 
used  razors  which  they  wish  to  forward 
the  troops  should  send  them  without  de- 
lay to  T.  B.  Lee,  30  Front  Street  E., 
Toronto. 

That  the  efforts  of  Mr.  Lee  and  the 
many  hardwaremen  throughout  the  Do- 
minion who  helped  in  the  campaign  have 
been  appreciated  is  amply  borne  out  by 
letters  received  by  Mr.  Lee  from  the 
War  Office,  the  Colonial  iSecretary  and 
the  authorities  at  Ottawa.  However,  the 
letters  received  from  individual  soldiers 
are  really  more  appreciative  than  the 
formal  ones  from  the  authorities,  and 
should  amply  repay  anyone  for  any 
trouble  and  expense  they  have  been  put 


to  in  the  matter.     A  copy  of  one  of  the 
many  letters  received  is  here  appended: 
Brook  War  Hospital, 

Shooters  Hill, 
Woolwich,  Eng. 
Dear  Friend: — 

Just  a  line  or  two,  thanking  you  for 
the  safety  razor  I  have  just  received 
through  the  Canadian  Red  Cross,  Lon- 
don, England.  It  is  appreciated  very 
much. 

I  was  shot  through  the  right  arm  and 
right  hip.  I  could  not  shave  with  the 
ordinary  razor.  With  this  one  I  can  use 
my  left  arm,  so  that  am  now  able  to 
shave  myself. 

I   was   wounded    with   a   lot   of  other 
Canadians  at  Ypres  on  June  3rd. 
Now  aerain  thanking  you,  I  remain, 
(Su'd.)   Yours  sincerelv, 
R.  C.  STAGG,  ' 

L.JCorp.  2nd  C.M.R., 
Late  of  Calgary,  Alta. 
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New  Customs  Ruling  in  Effect  Aug.  1 

Old  Regulation  Charging  Duty  on  Value  "At  Time  of  Shipment,"  Instead  of  on  "Con- 
tract" Price  to  be  Enforced — Difference  of  Six  Cents  a  Yard  in  One  Case — Will 
Confuse  Canadian  Jobbers — Strong  Protests  to  Ottawa 


MONTREAL  and  Toronto  import- 
ers early  in  July  urged  upon 
the  Customs  Department  at  Ot- 
tawa the  unfairness  of  enforcing  now  a 
regulation  which  the  Department  insists 
went  into  effect  in  1910.  This  declares 
that  duties  on  goods  coming  into  Canada 
shall  be  determined  on  a  fair  market 
value  of  the  goods  as  sold  for  home  con- 
sumption at  time  of  shipment.  The  point 
to  which  the  importers  object  in  com- 
mon with  those  of  a  number  of  other 
trades  is — "at  time  of  shipment.''  This 
point  was  taken  up  on  page  24-5,  of  last 
issue,  and  this  should  be  read  in  con- 
junction with  the  other,  but  since  writ- 
ing that  article,  word  has  been  received 
by  several  importers  that  from  the  1st 
of  August  this  clause  will  be  enforced. 

Serious  Matter  in  Heavy  Advances. 

While  the  Customs  Department  at 
Montreal  and  Toronto  state  that  this 
clause  has  always  been  in  effect  and  en- 
forced, the  importers  claim  that  It  has 
not,  and  the  evidence  shown  to  a  rep- 
resentative of  this  paper,  bears  out  this 
latter  statement.  In  other  words,  up  to 
the  present  with  very  few  exceptions 
the  importers  have  had  to  pay  duty  only 
on  the  contract  price  of  their  goods. 
Now  the  Department  declares  that  it 
will  enforce  payment  on  the  value  of 
the  goods  in  the  country  from  which 
they  are  shipped,  "at  the  time  of  ship- 
ment." That  is,  where  goods  have  ad- 
vanced in  value  from  the  time  they  were 
bought  the  importer  in  Canada  must  pay 
duty  on  the  advance,  whether  it  be  10, 
20,  30,  40  or  50  per  cent.,  as  it  has  been 
in  some  cases. 

Have  Taken  Orders  Here  on  Lower  Value 

The  main  point  is  not  much  objection 
to  paying  the  duty  on  the  fair  valuation 
of  goods,  but  because  orders  have  been 
taken  in  Canada  by  the  importers,  if 
jobbers,  on  the  basis  of  the  price  they 
paid  for  the  goods.  The  writer  was 
shown,  by  a  silk  importer,  a  contract 
by  which  goods  were  bought  at  $1.05 
per  yard,  and  the  present  market  value 
is  $1.35.  That  is,  the  importer  must  now 
pay  duty  on  the  valuation  of  $1.35,  or  30 
cents  more  than  he  paid  for  the  goods. 
At  20  per  cent,  duty,  this  means  6  cents 
a  yard.  This  importer  has  taken  orders 
in  Canada  based  on  a  duty  paid  at  $1.05, 
so  that  he  must  keep  his  own  contract 
in  Canada,  although  he  will  have  to  pay 
duty    of   6   cents   a   vard    more   than   he 


thought   that   he   would   at   the   time   he 
took  his  order. 

Will  Delay  Travelers. 

One  large  importer  stated  that  the 
result  of  this  would  be:  "We  can't  sell 
goods  in  future  before  we  receive  notice 
of  the  shipment  and  possibly  until 
they  are  received  in  stock;  or,  at  least, 
when  the  goods  are  shipped  we  shall 
have  to  receive  a  cable  from  the  mill, 
stating  the  value  of  the  goods  at  the 
time  of  shipment,  and  not  until  then 
will  we  be  able  to  take  orders  in  Canada 
for  these  goods.  This  will  cause  a  seri- 
ous delay  in  taking  orders  from  retail 
trade,  and  will  mean  that  we  will  have 
to  have  large  stocks  on  hand,  whose 
price  we  are  certain  of,  or  it  will  throw 
us  out  entirely  in  figuring  out  the  land- 
ing cost  of  the  goods  we  import.  If  we 
don't  wait  for  the  goods  we  shall  have 
to  allow  for  advances  in  price  on  which 
we  may  have  to  pay  duty,  in  giving 
prices  to  the  retailer,  and  this  may  not 
always  be  fair  to  him. 

There  is  another  point :  Who  is  to 
determine  the  fair  market  value  of  goods 
at  time  of  shipment?  We  may  contract, 
say,  at  3.75  francs  for  goods  which  a 
mill  is  ready  to  give  us,  and  some  other 
mill  may  have  something  else  on,  and 
may  not  be  willing  to  take  an  order  for 
less  than  4.50.  We  naturally  place  the 
order  at  3.75,  and  we  may  be  charged 
the  higher  market  price  of  4.50  in  paying 
duty.  Is  this  fair?" 

No  Increased  Duty  on  Wollens  Yet. 

It  lias  been  stated  by  the  Customs 
authorities  that  this  Act  has  been  en- 
forced right  through  the  war.  The  writer 
was  shown  by  a  large  importer  house 
of  wollens — which  went  up  immediately 
upon  the  declaration  of  war  and  have 
remained  up  ever  since,  and  are  getting 
higher — a  copy  of  an  invoice  they  re- 
ceived a  very  short  time  ago,  in  which 
the  prices  quoted  in  the  two  columns — 
that  is,  the  Fair  Market  Value  column 
and  the  Contract  Price,  were  the  same. 
The  market  value  for  home  consumption 
had  not  been  raised,  although  since  the 
contract  had  been  entered  into,  there 
had  been  an  increase  in  price.  In  other 
words,  the  British  firm  knew  nothing 
whatever  about  the  regulation  that  they 
had  to  mark  down  the  market  value  "at 
the  time  of  shipment,"  and  they  merely 
put  down  the  market  value  at  the  time 
the  goods  were  ordered.  On  the  other 
hand,   we   were  shown  a   form  of  invoice 


just  received  from  the  States,  in  which 
the  words  "at  time  of  shipment"  had 
been  added  to  the  words  "Fair  Market 
Value."  Probably  by  this  time  the  regu- 
lation calling  for  two  sets  of  values  has 
been  made  known  to  British  firms. 

The  following  are  reproductions  of  the 
new  U.  S.  form  and  the  British,  which 
has  stood  unchanged  for  years, 

U.   S.  FORM 

Fair  Market  Values  as  Sold 

For  Home   Consumption 

at  Time  of  Shipment 

BRITISH  FORM 

Fair  Market  Value, 

as  Sold  for  Home 

Consumption 

Or  this: 

Sold  for  Home  Consumption 
at  

The  form  for  the  contract  figures 
reads:  "Selling  price  to  purchaser  in 
Canada;'  or  sometimes,  "Sold  to  Can- 
adian purchaser  at  . " 

These  different  forms  mean  that  on 
the  U.  S.  goods  higher  figures  must  be 
quoted  for  duty  purposes  than  the  im- 
porter has  paid  for  the  goods,  but  up 
to  the  present  the  two  sets  of  figures 
in  the  British  invoices  remained  the 
same;  the  increase  in  price  of  goods 
between  the  time  of  purchase  and  the 
shipment,  perhaps  months  later,  not  en- 
tering into  the  question. 

The  wholesaler  thus  claims  an  in- 
justice to  himself  from  having  sold 
these  goods  in  Canada  to  retailers  on 
the  basis  of  the  lower  duty,  and  he  must 
live  up  to  his  agreement.  What  delay 
this  will  enforce  in  taking  orders  for 
new  goods  remains  to  be  seen.  The  pro- 
tests to  Ottawa  will  continue  to  go  for- 
ward vigorously. 

®— 


ALLIES  PLACE  LARGE  ORDERS 

Reports  from  New  York  state  that  the 
Allies  have  placed  further  immense 
orders  for  shells.  Delivery  is  to  be  made 
during  the  first  half  of  1917.  Over  1,- 
000,000  shells  of  8  inch  and  9.2  in.  sizes 
have  been  placed  for  delivery  up  to 
April  1,  1917.  There  has  been  a  slacken- 
ing in  the  orders  placed  in  the  United 
States  for  small  sized  shells.  This  is 
due  to  the  increased  output  in  England 
and  France.  It  looks  as  though  the 
United  States  will  be  called  upon  to 
supply  considerable  quantities  of  heavy 
shells  for  many  months  to  come. 
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Does  Your  Ad.  "Get"  the  People? 

Hardwaremen  are  Feeling  Their  Way  Toward  More  Effective  Publicity — Interested  One 

Asks  That  Full-Page  Advertisement  Be  Criticised — Need  to  Give  More 

of  Talking  Points  of  Good  Salesman. 


THE  question  of  the  right  kind  of 
publicity  is  coming  more  and 
more  to  be  a  live  one  with  the 
hardware  merchant.  He  sees  the  use 
that  is  made  of  it  by  the  large  depart- 
ment stores.  And  he  also  sees  the  big 
inroads  being  made  into  his  trade 
through  their  catalogues  and  advertise- 
ments in  the  big  dailies.  He  is  desirous 
of  meeting  this  competition,  but  in  many 
instances  feels  his  inability  to  "put  the 
right  kind  of  publicity  across,"  as  an 
advertising  man  would  say.  Firms  who 
have  gone  after  the  matter  in  the  right 
spirit  have  invariably  obtained  results. 
Some  advertisements  have  recently  ibeen 
submitted  to  us  with  the  request  that 
we  give  an  expression  of  opinion.  One 
of  these,  reproduced  herewith,  is  that  of 
a  full  page  ad  of  the  Rogers  Hardware 
Company,  of  Charlottetown,  P.  E.  I. 
"We  are  enclosing  herewith  a  page  ad- 
vertisement which  appeared  in  the  local 
newspaper  of  this  city  and  would  thank 
you  to  make  comment  on  same.  It  was 
the  means  of  a  large  volume  of  busi- 
ness on  'Dollar  Day,'  stated  the  letter. 

Advertisement  Goes  Home 

This  advertisement  has  one  of  the  big 
essentials  of  a  successful  advertisement, 
namely,  it  gives  specific  information  re- 
specting the  articles  and  the  price.  Ad- 
vertising of  this  kind  should  have  as 
much  information  about  the  goods  as 
contained  in  the  catalogues  of  a  mail 
order  house.  It  is  lack  of  desired  infor- 
mation, which  should  be  given  with 
minuteness,  that  accounts  for  many  of 
the  so-called  failures  in  advertising. 
This  method  of  minutely  describing 
articles  is  most  desirable  where  quick 
and  visible  results  are  required. 

In  the  advertisement  of  the  Rogers 
Hardware  much  assistance  is  given  to- 
ward making  it  a  strong  advertisement 
by  reason  of  the  numerous  illustrations. 
Illustrations  are  very  essential. 

Lack   of  Descriptive   Matter 

There  are  only  two  points  in  which 
we  would  be  inclined  to  make  adverse 
criticism  on  this  advertisement.  One  is 
the  failure  to  maintain  the  standard  set 
in  talking  about  some  of  the  articles  ad- 
vertised. For  instance,  in  referring  to 
the  lawn  swings  the  writer  of  this  ad- 
vertisement has  given  most  of  the  in- 
formation that  an  inquiring  purchaser 
would  like  to  know.  It  states:  "An  ex- 
ceedingly     well      made      lawn    swing   of 


hardwood,  painted  and  varnished.  This 
swing  is  very  strongly  'built  and  guar- 
anteed in  every  way.  Seats  four  adults 
or  six  children.  Price  on  'dollar  day' 
$5.75." 

The  same  detail  is  given  in  the  item 
about  the  screen  doors.  Also  in  the  item 
about  feed  boxes.  For  the  most  part 
the  remainder  of  the  descriptive  matter 
about  other  articles  is  glossed  over  in 
general    sort    of    terms. 

Does  Not  Get  Down  to  Cases. 

In  the  item  on  oil  stoves  the  only  ap- 
peal made  is  through  the  words:  "Why 
suffer  in  a  hot  kitchen  this  summer  when 
you  can  purchase  an  oil  cook  stove  so 
reasonable  ? ' "    There    is    nothing    to    tell 


the  inquiring  mind  what  the  stove  is 
like,  of  what  materials  it  is  made,  of 
the  method  of  its  operation — whether  it 
has  a  wick  or  is  wiekless,  whether  it 
will  emit  the  odor  of  kerosene  when  in 
use,  and  other  details  that  a  good  sales- 
man would  mention  in  trying  to  sell 
the  stove.  The  price  is  given  and  the 
cut  helps  out  considerably.  But  the  re- 
mainder of  the  reading  matter  does  not 
get  down  to  cases.  This  criticism  also 
holds  good  in  the  talk  on  refrigerators, 
ranges,  kitchen  cabinets,  rugs,  washing 
machines. 

Deficient  in  Typography. 
From  a  typographical   standpoint   the 
effect  is  one  of  congestion  or  mass.  Each 
(Continued  on  page  42.) 
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DOLLAR      STRETCHING 


PRICES     THAT     ARE 
AWAY     BEYOND     COM- 
PARISON ON  JUNE  28th, 
DOLLAR     DAY 


PRICES   ON  DOLLAR 
DAY,  JUNE  28th. 

Never  Defore  Have  You  Heard  of  Such  Remarkably  Low  Prices 
Catalogue  Prices  Smashed  to  Pieces 


a;™  THE  ROGERS  HARDWARE  COMPANY,  LIMITED  $*■ ! 

I     a"11  WHOLESALE     A  P*  D     RETAIL 

Reproduction   of   full   page    advertisement  of  Rogers  Hardware  Com- 
pany, Charlottetowri,  P.E.I.      Tins  ad.  got  results  for  the  firm  on  Dollar 

Pay. 
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Japs  After    Trade 

'THiAT  the  Japanese  are  trying'  to  secure  a  foothold  in 
A  'lie  cutlery  and  other  trades  usually  associated  with 
hardware,  is  clearly  evident.  Large  quantities  of  samples 
are  arriving  regularly  and  are  being  distributed  among 
the  larger  buyers  and  importers.  An  examination  of 
many  of  the  samples  shows  that  the  Japs  are  at  least 
trying  to  produce  goods  similar  in  design  to  those  which 
find  a  ready  sale  in  this  market.  Some  of  the  samples  sent 
out  to  date,  are  inferior  in  finish  and  design  to  the  goods 
they  are  supposed  to  replace.  It  must  be  stated,  however, 
that  some  of  the  goods  now  coming  through,  are  greatly 
superior  in  finish  and  design  to  the  samples  submitted  a 
few  months  ago.  This  is  particularly  true  regarding  cut- 
lery. Samples  received  in  this  country  some  months  ago, 
although  fair  for  a  first  attempt,  were  amazingly  crude 
when  compared  with  goods  which  has  previously  been  sup- 
plied by  other  countries.  The  persistent  Japs,  however, 
have  made  another  try,  and  the  second  lot  of  samples,  al- 
though not  near  the  zenith  of  perfection,  show  a  splendid 
improvement  over  the  first  ones  submitted.  To  what  ex- 
tent trade  with  Japan  will  develop  remains  to  be  seen. 
Enough  has  taken  place  to  show  that  the  Japs  are  in  earn- 
est and  are  going  to  make  an  attempt  to  capture  a  good 
share  of  trade. 

The  first  samples  of  another  line  of  goods,  sold  extens- 
ively in  every  hardware  store,  arrived  from  Japan  this 
week.  The  samples  were  very  good  indeed.  The  writer 
was  allowed  to  examine  the  contents  of  the  package,  only 
■on  condition  that  the  identity  of  the  contents  be  not 
revealed  at  the  present  time. 

Several  samples  of  Swedish  cutlery  have  arrived  re- 
cently. Some  lines  are  suitable  in  design  and  finish  for 
the  Canadian  market,  but  prices  seem  exceedingly  high. 
The  design  of  a  number  of  other  lines  are  unsuitable  for 
this  market.  There  is  a  great  scarcity  of  certain  lines  of 
■cutlery  at  present.  Delieveries  cannot  be  made  for  several 
months  and  orders  are  accepted  for  fulfilment  at  prices 
prevailing  at  date  of  shipment.  A  Canadian  factory  for 
the  manufacture  of  table  and  pocket  cutlery,  razors,  etc., 
is  now  being  equipped  and  operations  are  expected  to 
commence  at  an  early  date. 


Build  Up   The  Small  Centres 

*TpHE  permanent  life  of  a  large  centre  of  population  has 
its  roots  far  spread  in  the  prosperity  of  the  rural  and 
.  agricultural  country  of  which  it  is  the  trade  centre.  It 
cannot  grow  on  the  face  of  a  territory  like  a  mushroom  on 
that  one  spot.  Where  we  have  lost  sight  of  this,  where 
■cities  have  been  boosted  at  the  expense  of  the  smaller 
towns  and  rural  districts,  the  one  result  has  invariably 
followed:  it  has  been  impossible  to  retain  in  the  rural 
districts  an  adequate  number  of  efficient  and  contented 
people  to  co-operate  socially,  industrially  or  commercially 
towards  building  a  permanent  community.  The  rural  dis- 
tricts are  abandoned  for  more  prosperous  fields,  the  urban 
centres  dwindle,  and  the  city,  the  hub  of  the  whole  system, 
loses  the  reason  for  its  existence.  The  life  has  gone  out  of 
ihe  territory  which  furnished  the  raw  material  and  the 
local  market  for  its  industries. 

A  member  of  the  Dominion  Economic  Commission, 
speaking  to  our  representative  recently,  said  they  are  con- 
sidering how  to  check  this  general  trend  and  to  foster  a 


stronger,  more  lasting  community  spirit,  by  encouraging 
the  establishment  of  smaller  farms  and  the  development 
of  small  towns  and  villages.  This  is  one  of  the  principles 
for  which  Colonel  MacLean  and  all  his  business  newspapers 
have  always  contended, — the  building  up  of  the  smaller 
centres  in  preference  to  the  big  cities.  For  example,  while 
our  printing  plant  and  chief  offices  are  in  Toronto,  we 
vigorously  opposed,  some  years  ago,  the  removal  of  the 
Fat  Stock  Show  From  Guelph  to  Toronto,  though  the 
scheme  was  strongly  supported  by  influential  Toronto  in- 
terests, and  had  the  sympathy  of  the  Ontario  Government. 
Guelph  is  essentially  the  centre  of  an  agricultural  country. 
The  Fat  Stock  Show  was  not  only  a  feature  of  educational 
interest  to  the  rural  neighborhood,  but  it  advertised  the 
city  throughout  Canada  and  the  United  States.  It  brought 
hundreds  of  visitors,  and  thousands  of  dollars  to  the  place. 
The  system  of  laying  out  farms  with  the  homes  all 
fronting  the  highway  like  a  continuous  village,  means  bet- 
ter roads,  brighter  social  life  and  neighborly  co-operation. 

g ' 


Beware   The  Produce  Fakir 

A  SPECIES  of  "fakir"  whose  operations  are  attracting 
^*-  attention  in  Western  Canada  again  at  the  moment  is 
the  transient  produce  dealer.  The  game  is  an  old  one — 
as  old  as  the  hills.  This  man  works  in  a  subtle  way.  He 
starts  in  business  in  a  certain  town,  and  floods  the  country 
merchants  and  farmers  with  circulars  to  the  effect  that 
he  will  pay  extra  good  prices  for  produce.  The  unwary 
take  him  at  his  word,  without  consulting  authorities  as  to 
rating  at  all,  and  ship  their  produce.  Usually,  the  first  two 
or  three  shipments  are  paid  for.  But  early  in  the  game 
comes  a  day  when  the  shipments  leave  the  merchant,  and 
are  indubitaly  received  by  the  fakir-produce  man,  who 
decamps,  while  the  shipper  whistles  for  his  money. 

There  are  plenty  of  reliable  produce  houses  whose  word 
is  their  bond,  and  whose  reputation  is  as  clean  as  their 
standing  is  long.  These  are  the  firms  with  which  to 
deal.  You  can  trust  them.  Why,  for  the  sake  of  a  prom- 
ised extra  price,  hand  your  produce  over  to  men  whom 
you  do  not  know? 

Several  cases  have  come  to  hand  recently.  The  Saska- 
toon Section  of  the  Retail  Merchants'  Association  at 
present  is  trying  to  steer  its  members  clear  of  this  kind  of 
fakir.  The  Secretary  of  that  body  reports  that  during  two 
weeks  recently,  "two  different  persons  who  operated  so- 
called  produce  houses  have  vanished  from  the  scene  of 
their  activities,  leaving  a  cloud  of  N.S.F.  cheques  behind 
them.  One  of  these  men  to  our  knowledge  defrauded 
eighteen  merchants  in  amount's  ranging  from  $15  to  $60." 
The  Secretary  continues — and  this  is  the  part  worth  special 
attention — :  "In  both  instances- we  had  a  report  on  file 
shortly  after  the  men  started  in  business,  and  strongly 
advised  merchants  that  no  shipments  should  be  made  un- 
less sent  C.O.D." 

Merchants  have  nobody  but  themselves  to  blame  if 
they  are  caught.  Mercantile  bureaus  exist  to  provide  the 
man  who  is  in  doubt  as  to  a  concern's  standing  with  com- 
plete details  on  the  point.  Merchants  should  use  these 
resources.  Surely  it  is  the  sanest  of  business  rules  to 
trust  no  one  who  is  not  proven  trustworthy?  There  are  a 
number  of  produce  dealers  with  whom  you  have  dealt  and 
you  have  proven  them  to  be  fair  and  square  in  their  busi- 
ness dealings.  Ship  your  produce  to  them.  By  trusting 
the  "fakir"  not  only  do  you  lose  money  but  you  help  to 
pay  the  board  of  a  flim-flainmer — a  fraudulent  thief  who  is 
too  yellow  to  thieve  in  any  but  this,  the  meanest,  most 
slinking  kind  of  way.  If  a  man  whom  you  knew  to  be  a 
rascal  came  up  and  asked  you  to  lend  him  a  five  dollar 
lull  you  would  lauah  in  his  face. 
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LESSON  NO.   18— "BRADLEY"   LETTERING 


EVERY   cardwriter,   no   matter  how  accomplished   he 
may  be,   can   always  afford   to  add  more  styles  of 
lettering  to  his  list — Therefore  it  behooves  all  who 
are  interested  in  the  art  of  lettering  to  keep  their  eyes 
open  for  something  new  in  letter  formation. 

There  are  dozens  of  new  types  of  letters  appearing  in 
che  advertising  sections  of  journals  and  magazines  which 
are  the  work  of  high-priced  artists,  from  which  you  can 
glean  many  new  ideas  to  work  up  what  appears  to  be  an 
entirely  new  form  of  lettering. 

The  way  to  go  about  it  is  this :  as  you  run  across  these 
letters,  sketch  them  in  pencil  and  the  balance  of  the 
alphabet  can  be  worked  up  to  correspond  with  them.  You 
will  notice  some  predominating  feature  which  should  be 
followed  throughout  the  alphabet.  For  instance,  while 
the  "Bradley"  is  far  from  being  new  you  will  find  many 
new  formations  that  will  add  new  life  to  the  old  type. 
The  outstanding  feature  of  this  form  of  lettering  is  the 
small  angular  strokes  at  the  beginning  and  ending  of 
strokes  also  the  square-cornered  junctions  in  the  curved 
letters. 

"Bradley"  Alphabets 

The  lettering  we  are  teaching  this  month  is  what  might 
be  called  by  some  a  fancy  letter  on  account  of  it's  out-of- 
the-ordinary  formation.  This  may  be  true  but  neverthe- 
less when  the  letters  are  put  together  to  form  words  they 
make  a  very  readable  card  as  you  will  see  in  the  finished 
work.  This  style  is  most  suitable  for  the  better  class  of 
display  cards  but  it  can  be  used  for  sale  purposes  with 
good  effect. 

A  first  glance  at  the  chart  gives  one  the  impression  of 
it  being  a  most  difficult  letter  to  read.  This  is  not  the 
case:  in  face  it  is  one  of  the  most  readable  forms  of 
lettering  that  a  cardwriter  will  run  across.  The  rules  for 
arranging  these  letters  are  simple  and  easily  understood. 
Never  use  all  upper  case  letters  in  one  word.     If  a  capital 


is  desired  have  it  at  the  beginning  of  the  word  only.  The 
remainder  of  the  letter  to  be  lower  case. 

The  "Bradley"  alphabet  is  not  by  any  means  a  new 
one.  It  has  been  in  use  a  great  many  years  but  has  not 
been  used  extensively:  thus  it  is  uncommon.  The  principle 
of  its  formation  is  quite  simple.  First  of  all  you  must 
possess  brushes  that  are  in  excellent  working  condition, 
brushes  with  red  sable  hair  all  the  same  length.  The  hair 
must  not  split  and  come  to  a  perfect  chisel  point  when 
filled  with  color. 

The  "Bradley"  type  is  an  entirely  brush  stroke 
alphabet.  That  is,  each  stroke  is  completed  with  one 
sweep  of  the  brush.  No  finishing  strokes  are  required  if 
the  brush  is  in  good  condition. 

Directions  for  Painting 

As  explained  in  previous  lessons,  work  the  color  into 
the  brush  by  drawing  it  back  and  forth  on  a  piece  of  scrap 
cardboard  until  the  color  flows  evenly  from  it  and  the 
point  of  the  brush  is  the  right  width.  A  No.  8  red  sable 
writer  is  a  good  size  brush  to  use  for  a  letter  two  inches 
high.  If  a  small  letter  is  required  use  a  smaller  brush. 
Don't  try  to  make  a  big  brush  do  small  lettering.  Hold 
the  brush  quite  rigid  between  the  thumb  and  forefinger. 
It  must  not  roll  as  is  necessary  for  the  brush  stroke  block 
lettering  shown  in  this  paper  some  months  ago. 

THE  CHART 

The  first  "A"  shows  a  very  gracefully  formed  letter. 
The  main  thing  in  this  letter  is  to  have  it  balanced  up 
properly.  Practice  that  stroke  No.  1  many  times.  Stroke 
4  of  this  letter  is  one  of  the  most  prevalent  and  needs 
much  practice. 

The  second  "A"  is  of  entirely  different  formation. 
Stroke  No.  1  is  made  with  one  sweep  of  the  brush.  This 
stroke  has  appeared  many  times  in  previous  alphabets. 
Stroke  3  is  the  samevas  stroke  4  of  the  first  "A." 

Strokes    /,   Z   ani/  3     of  W 
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In  stroke  No.  1  of  the  first  "B" 
we  have  the  same  stroke  that  ap- 
peared in  the  other  two  letters. 
Practice  well  strokes  5  and  6. 

Stroke  1  of  the  second  "B"  ap- 
pears often  in  the  alphabet  and 
should  be  practised  carefully.  Com- 
bination strokes  2  and  3,  and  4  and 
5  of  this  letter  need  a  lot  of  prac- 
tice. 

"C"  is  a  simple  letter  to  form. 
Stroke  1  is  the  same  as  stroke  1  of 
the  second  "A." 

Stroke  5  of  the  first  "D"  is  a 
peculiarly  curved  stroke  and  needs 
a  lot  of  attention. 

Stroke  3  of  the  second  "D" 
should  be  paid  particular  atten- 
tion to  on  account  of  its  long: 
sweeping  character. 

"E"  is  only  one  style  of  many 
used  in  "Bradley"  lettering.  Take 
particular  care  of  strokes  1  and  3. 

Strokes  1,  2  and  3  of  "F"  ap- 
pear often  during  the  chart.  These 
three  can  be  made  without  lifting 
the  brush  off  the  card. 

Two  entirely  different  are  shown 
of  the  letter  "  G. ? '  Pay  special  at- 
tention to  stroke  3  of  the  first  "G." 
The  second  "G"  is  the  easiest  read 
and  the  most  used. 

The  "H"  makes  a  nice  capital 
letter.  It  shows  a  good  combina- 
tion of  strokes  in  1,  2  and  3.  The 
"I"  form  is  comprised  in  many 
other  letters.  Strokes  1  and  2  of 
"J"  are  the  same  as  1  and  2  of 
H.     Much   practice  is  required   to 

make  these  strokes  graceful.  The  "K"  shows  another 
nicely  formed  letter.  Stroke  6  is  a  new  one  so  far  and 
should  be  paid  special  attention  to. 

The  combination  stroke  3,  4  and  5  of  "L"  should  be 
practised  often.  This  letter  needs  a  lot  of  attention  to 
get  it  properly  balanced.  The  "M"  and  "Ns"  are  of  a 
similar  formation.  Their  lines  appear  in  other  letters. 
Strokes  1  and  2  of  the  first  "0"  are  the  reverse  of  one 
another.  Practise  this  letter  well.  The  second  "0"  has 
the  third  stroke  added  to  give  variety. 

The  "Q"  is  the  same  as  the  first  "0"  with  the  tail 
added. 


Braclley^lpkabets 


Chart  IT 


You  will  notice  a  similarity  of  the  two  "R's"  to  the 
two  Ps. 

Stroke  one  of  "S"  has  been  shown  in  brush  stroke 
Roman  lettering  and  should  be  well  known  to  the  writer. 
The  "T"  is  a  very  graceful  letter  but  requires  a  lot  of 
p'ractice  to  make  it  such.  Strokes  2,  3  and  4  require  much 
attention  before  they  can  be  made  to  appear  properly 
balanced.  All  the  strokes  of  the  first  "U"  are  comprised 
in  previous  letters.  The  second  "U"  gives  a  variety  in 
the  first  two  strokes.  This  former  letter  is  the  easiest  to 
read. 


Photos  of  Interiors  and  Window  Displays  Wanted 


Have  you  a  fine  appearing  window  display,  store  interior,  or  paint  department  ?  Hardware  and  Metal  is  anxious 
to  keep  in  touch  with  progressive  methods  of  display  and  to  let  our  readers  know  what  other  merchants  are  doing.  It 
will  make  for  greater  efficiency  all  around.  We  would  be  glad  to  get  such  photographs  or  snapshots  and  will  promptly 
acknowledge  the  same  when  they  are  received  by  us.  We  would  also  like  illustrations  of  departments  of  stores,  new 
store  fronts,  modern  delivery  outfits,  stove  departments,  sporting  goods  departments,  floats  in  parades  and  other 
timely  views.    Address  all  photos  to  Hardware  and  Metal,  143-153  University  Avenue,  Toronto. 
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BY  THOMAS  STAN  FIELD 


THE  question  of  humidity  is  one 
which  the  average  heating  en- 
gineer appears  to  know  .very  little 
about,  and  particularly  those  who  instal 
warm  air  furnaces.  This  is  a  matter  for 
regret,  seeing  that  all  the  air  heated  in 
a  warm  air  furnace  must  pass  very  close 
to  the  red  hot  fire  pot,  which  makes  it 
very  dry,  much  more  so  than  is  the  case 
where  steam  or  hot  water  heating  sys- 
tems are  installed. 

One  of  the  chief  arguments  which  the 
opponents  of  warm  air  furnaces  use  is 
that  "the  air  is  burned  dry,"  is  dusty, 
and,  therefore,  not  healthy.  Furniture 
cracks,  etc.,  etc.,  and  no  doubt  these  ar- 
guments are  only  too  true. 

These  conditions  should  not  and  w'ould 
not  exist  if  the  person  installing  warm 
air  furnaces  would  become  thoroughly 
acquainted  with  the  question  of  provid- 
ing adequate  provisions  to  furnish  suffi- 
cient humidity. 


Rgearding  the  cracking  of  furniture, 
this  is  a  common  thing  to  see.  What  do 
such  actions  teach  us?  Simply  that  air 
if  too  dry  will  absorb  moisture  from 
anything  with  which  it  comes  in  contact, 
whether  furniture  or  human  beings.  That 
is  the  reason  why  thousands  of  persons 
have  become  victims  of  bronchial 
troubles,  sore  throats,  etc,  because  the 
air  has  taken  off  too  much  moisture  from 
the  lungs,  throat  and  nose,  and  the 
warmer  the  air,  the  more  moisture  it 
will  absorb. 

At  the  time  of  writing  the  tempera- 
ture is  standing  at  89  degrees  Fahr.  in 
the  shade.  Just  imagine  the  amount  of 
water  a  person  could  drink  durin<r  such 
a  period,  and  the  heavy  perspiration 
which  can  be  created.  The  furnace 
should  be  charged  just  as  liberally  with 
water  during  its  operation. 

Cold  fresh  air  is  much  more  difficult 
to  heat   than   warm,  not   altogether  be- 


cause of  the  latter  being  warmer,  but 
because  cold  air  contains  less  moisture. 
Atmosphere  at  zero  contains,  we  are 
told,  only  one  per  cent,  of  moisture,  and 
the  human  body  requires  at  least  a 
humidity  of  55  per  cent. 

Just  to  show  the  fuel  value  of  mois- 
ture, consider  that  in  the  spring  time, 
just  as  the  snow  has  been  either  evapor- 
ated or  absorbed,  we  find  a  temperature 
of  65  degrees  very  comfortable,  as  well 
as  exhilarating.  Why?  Because  there 
is  a  present  humidity  of  approximately 
55  degrees.  Then  why  not  create  such 
a  condition  in  the  home  in  winter,  par- 
ticularly when  a  °reat  savins'  in  fuel  can 
lie  effected  ? 

Most  houses  are  heated  to  70  degrees 
when  65  would  be  much  more  healthy 
with  a  reasonable  amount  of  humidity. 
The  small  water  pan  generally  furnished 
with  warm  air  furnaces  is  nothing  bet- 
(Continued  on  page  46.) 
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BENEFITS  OF  CO-OPERATIVE 
COMPETITION 

From  American  Artisan  and  Hardware  Record. 

Not  so  very  many  years  ago,  retail  hard- 
ware dealers — as  well  as  other  retailers — were 
averse  to  getting  together  and  discuss  their 
problems,  because  each  one  regarded  the  other 
as  a  possible  enemy  who  stood  ready  to  take 
advantage  of  him  at  every  opportunity.  Many 
of  them  were  also  impressed  with  the  idea  that 
by  "running  their  own  business"  they  would  be 
more  likely  to  get  ahead — regarding  success  to 
be  a  question  of  the  survival  of  the  fittest  in  its 
stone  age  sense. 

Within  the  past  twenty-five  years,  however, 
a  new  spirit  has  come  into  existence  and  has 
made  itself  manifest  in  practically  every  field 
of  trade  and  industry.  Those  who  are  in  posi- 
tion to  judge  say  that  the  movement  fostered 
by  this  spirit  will  place  merchandising  on  a  far 
higher  scale  than  has  been  the  case  up  to  the 
present  time,  and  judging  from  the  results 
which  have  already  been  accomplished  through 
this  spirit  of  cooperation,  we  may  well  expect 
an  era  of  great  progress  in  the  science  of  mer- 
chandising. 

It  is  impossible  for  anyone  who  is  at  all 
fairminded  to  produce  an  example  of  genuine 
cooperation  which  has  not  benefited  each  indi- 
vidual cooperator  and — far  more  important — the 
entire  community  or  branch  of  trade  or  indus- 
try affected. 

To  lie  sure,  we  still  have  those  who  profess 
to  believe  that  by  being  independent  and  thus 
refusing  to  cooperate  with  their  fellow  business 
men  they  will  have  a  better  standing  with 
those  from  whom  their  profits  are  to  come,  and 
who  refer  to  those  bound  together  in  a  cooper- 
ative movement  as  conspirators  against  the  in- 
terest of  the  public. 

But  in  practically  every  instance  it  will  be 
found  that  wherever  cooperation  has  been  given 
a  fair  trial,  the  results  to  the  public  have  al- 
ways been  of  greater  benefit,  and  the  general 
conditions  in  the  community  or  trade  affected  by 
the  cooperation  have  been  materially  improved. 
To-day  cooperation  among  fellow  business  men 
is  an  accepted  doctrine  of  efficiency  and  the 
man  who  refuses  to  cooperate  with  his  fellow 
business  men  thereby  stamps  himself  as  one 
who  is  lacking  in  one  of  the  essentials  for  true 
success  :  He  may  make  a  small  success  of  his 
own  business,  but  he  will  never  achieve  the 
heights  of  success  which  would  have  been  his 
if  he  had  been  broad  enough  to  join  with  his 
fellow  business  men  to  improve  conditions  in 
general  and  thereby  increase  his  own  success. 


NAVAL  STORES  ADVANCING 

From  Paint,  Oil  and  Drug  Review. 

Naval  stores  are  advancing  in  the  south  by 
leaps  and  bound.  It  may  be  well  for  the  trade 
to  stop  and  ask  why  this  is  so.  With  one  ex- 
ception, since  1911,  the  turpentine  market,  after 
April  1.  has  declined  and  continued  on  a  low 
basis  until  towards  September. 

In  fact,  since  the  crop  year  of  1906-07  there 
have  been  only  three  years  when  an  advancing 
market  has  occurred  at  this  season  of  the  year. 
This  year,  on  April  29th,  the  Savannah  market 
was  ruling  at  35%  at  35%c.  On  Saturday, 
July  15th,  the  Savannah  market  closed  at  46%c, 
or  a  full  advance  of  10c  per  gallon,  or  $5.00  per 
barrel. 

The  rosin  market  this  year  seems  to  be  suf- 
fering  from    the    same    ailment    as    turpentine. 


In  order  to  judge  at  a  glance  the  following  table 
has  been  prepared  : 

Advance 

April   1,  July  15.  Since 

1915       1916  1915  1916  1916 

W.  W.   ....1=5.55  $5.52%  $6.45  $6.75  $1.22% 

W.   G.    ...  5.55      5.45  C.25  6.60  1.15 

N 5.05  5.30  5.20  6.60  1.30 

M 4.00  5.15  4.25  6.55  1.40 

K    3.30      5.00  3.65  6.50  1  fO 

1 3.10      5.00  3.20  6.40  1.40 

II 3.05       4.95  3.20  6.40  1.45 

G 3.05       4.92%  3.20  6.35  1.42% 

F 3.95       4.90  3.10  6.35  1.45 

E 3.05      4.85  3.05  6.30  1.45 

D 3.05      4.85  3.00  6.30  1.45 

B 3,05      4.80  3.00  6.30  1.50 

We  have  compared  conditions  with  last  year 
because  they  both  have  been  unusual  as  regards 
exports.  It  will  be  seen  from  the  July  com- 
parison between  1915  and  1916  prices  it  shows 
an  advance  on  medium  and  low  grades  from  100 
per  cent,  advance  to  130  per  cent,  advance. 
This  seems  to  be  rather  an  unusual  condition, 
and  there  must  be  some  reason  for  it. 

It  has  been  said  that  the  export  demand  this 
year  was  the  cause  of  the  higher  values.  Ac- 
cording to  statistics  the  exports  of  turpentine, 
since  April  1,  to  date,  are  as  follows:  In  1916, 
11.220  barrels  :  in  1915,  17.300  barrels,  a  decrease 
of  6,080  barrels.  The  rosin  exports  for  the  same 
period  during  1916  were  20,318  barrels  and  for 
1915,  90,992  barrels,  a  decrease  of  70,674  bar- 
rels. 

The  exports  for  1916  would  hardly  seem  to 
justify  the  statement,  and  we  must  look  for 
some  other  reason. 

The  domestic  shipments  of  turpentine  this 
year  are  below  those  of  last  year,  and  the  ship- 
ments of  rosin  are  approximately  the  same  for 
the  two  seasons.  It  would  seem  that  neither 
the  export  or  domestic  demands  warrant  the 
advances  which  have  occurred  since  April  1st, 
all  of  which  have  a  marked  effect  upon  the 
cost  of  varnishes  and  many  commodities  out- 
side of  the  paint  and  varnish  field,  such  as 
soap  and  paper,  in  the  manufacture  of  which 
both  products  are  used,  and  as  a  result  both 
the  manufacturing  and  consuming  trade  are  af- 
fected. 

Unusual  conditions  must  be  behind  the  move- 
ment, and  it  would  be  well  for  varnish  and 
paint  manufacturers  to  thoroughly  investigate 
the  subject,  as  it  vitally  interests  them,  and 
every  manufacturer  knows  to  his  sorrow  that 
the  manufacturing  costs  of  many  products  are 
high  enough  already  without  inflation,  which 
seems  to  exist  in  this  instance. 


NO  OCCASION  FOR  FEAR. 

From  Financial  Post. 
Fears  have  been  expressed  rather  freely  in 
recent  months  in  Canada  that  the  very  great 
increases  in  imports  must  be  taken  as  an  indi- 
cation that  Canadians  are  once  more  purchas- 
ing too  freely  abroad,  and  that  commodities  of 
a  luxurious  character  are  being  consumed  on 
a  huge  scale  with  the  probable  result  that  the 
present  extreme  prosperity  will  end  in  a  state 
of  inflation  which  will  have  the  usual  disastrous 
results.  The  fear  is  expressed  that  owing  to 
the  rapidity  of  the  advance  in  business  during 
the  past  twelve  months  the  results  of  inflation 
will  be  even  more  severe  than  in  ordinary 
times.  Recent  changes  in  conditions  in  the 
United  States  have  given  rise  to  the  opinion 
that  the  end  of  the  great  boom  is  already  in 
sight  in  that  country.  This  opinion  is  founded 
upon  two  chief  reasons,  namely,  an  advance  in 


money  rates  indicating  that  the  extension  of 
credit  is  being  felt,  and  secondly,  a  decrease  in 
the  quantity  of  war  orders  that  are  being  placed 
in  that  country. 

Neither  of  these  conditions  prevail  in  Canada. 
We  are  unquestionably  doing  a  larger  propor- 
tion of  the  total  war  business  that  is  being 
done  on  this  continent  now  than  even  before. 
New  contracts  are  being  let  in  Canada  in  prefer- 
ence to  the  United  States,  and  there  is  not  a 
shadow  of  doubt  that  while  the  production  of 
munitions  is  showing  signs  of  decline  in  the 
United  States  it  is  continuing  to  increase  in 
Canada.  For  example  The  Post  understands 
that  several  big  Canadian  factories  are  com- 
mencing this  coming  week  to  turn  out  shells  of 
a  size  not  hitherto  produced,  in  this  country. 
There  may  be  a  temporary  reduction  in  the  out- 
put of  small  high  explosives.  However,  the  Im- 
perial Munitions  Board  is  working  upon  the 
assumption  that  the  demand  for  shells  will  con- 
tinue indefinitely  and  every  effort  is  being  made 
to  speed  up  production  to  the  highest  possible 
point. 

As  an  increasing  share  of  total  contracts  are 
placed  in  Canada  there  will  be  an  increasing 
tendency  for  imports  to  increase.  The  big  ad- 
vances in  imports  in  recent  months  is  not  to  be 
attributed  so  much  to  the  fact  that  Canada  is 
consuming  more  foreign  goods  as  to  the  fact 
that  an  increasing  strain  is  being  put  upon  the 
natural  resources  of  this  country  to  fill  con- 
tracts. Raw  materials  and  to  some  extent  ma- 
chinery are  being  imported  on  an  increasing 
scale  and  bankers  do  not  feel  that  this  is  a 
tendency  that  should  be  checked  in  any  way 
nor  do  they  feel  apprehensive  about  it. 


CENSUS     OF     MANUFACTURE     OF 
PAINTS  AND  VARNISHES 

(From   U.S.   Commerce   Reports.) 

A  report  on  the  paint  and  varnish  industry 
of  the  country  by  the  United  States  Bureau  of 
the  Census  shows  that  the  number  of  establish- 
ments was  smaller  in  1914  than  it  was  in  1909, 
but  that  the  output  for  the  latest  census  year 
was  16.9  per  cent,  greater  in  value  than  that 
of  1909.  The  paint  industry  embraces  the 
manufacture  of  colors  or  pigments  in  dry  form 
as  well  as  in  paste  form  and  already  mixed 
for  use,  and  under  varnishes  there  are  includ- 
ed japans,  dryers,  and  lacquers. 

Reports  were  received  from  855  establish- 
ments engaged  in  the  industry  in  1914.  the 
total  products  of  which  for  the  year  were 
valued  at  $149,049,820.  In  618  establishments, 
with  a  total  paint  and  varnish  output  valued 
at  ,$113,953,084,  a  greater  value  of  paints  than 
of  varnishes  was  produced;  and  in  the  remain- 
ing 237  establishments,  with  a  total  output  at 
$35,096,736,  the  value  of  varnishes  produced  was 
greater  than  that  of  paints. 

The  products  in  1914  comprised  colors  or  pig- 
ments valued  at  $17,407,955;  oil  paints.  $70,582,- 
461;  water  paints  and  kalsomine,  $2,202,281; 
varnishes  aad  japans,  $36,061,203;  fillers,  in- 
cluding putty,  $3,239,174;  bleached  shellac,  $1,- 
806.802;  and  other  products  to  the  value  of 
$17,749,944. 

At  the  census  of  1909  there  were  reported 
863  establishments,  with  products  valued  at 
$127,472,819. 

*      *      * 

The  first  electric  railway  in  America 
and  the  second  in  the  world  was  oper- 
ated at  the  'Canadian  National  Exhibi- 
tion. 
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PERSONAL 

R.  C.  Chown,  formerly  of  Edmnton, 
Alta.,  has  "been  appointed  manager 
Brandon  Hardware  Co.,  Brandon,  Man. 

Thomas  Elder,  an  experienced  hard- 
wareman  from  Medicine  Hat,  has  joined 
the  Hayr  Hardware  Company  staff  at 
Lethbridge,  Alta. 

Saulte  St.  Marie,  Ont.—  F.  Braith- 
waite's  hardware  store  at  Blind  River 
near  here,  was  recently  destroyed  by 
fire. 


REMODELING  HARDWARE  STORE 

The  old  Cash  Hardware  store  at  Co- 
balt, Ont.,  owned  by  W.  R.  Graham,  is 
being  made  into  two  separate  stores  and 
will  be  rented,  one  part  as  a  shoe  shine 
stand,  and  the  other,  it  is  expected,  as  a 
barber  shop. 


BUSINESS   CHANGES 

Toronto,  Ont. — N.  W.  Henderson,  To- 
ronto, has  sold  out  to  F.  H.  Elliot. 

Otterville,  Ont. — Wm.  Beckett,  hard- 
ware and  tinsmith,  has  sold  out  to  Herb 
Chase. 

Aylesburg. — Est.  of  U.  J.  Souply, 
hardware  and  implements,  has  been  suc- 
ceeded  by  A.   W.   Wallace   . 


CASE   ADJOURNED   TO    SEPT.    14. 

The  case  in  which  the  T.  Eaton  Co.  is 
charged  with  having  sold  paint  which 
it  is  alleged,  was  not  up  to  the  quality 
as  described  in  the  advertisement,  has 
been  adjourned  until  'Sept.  14.  This  re- 
fers to  paint  which  was  sold  at  33c  per 
quart  in  February  last.  Details  have 
previously  appeared  in  Hardware  & 
Metal. 


BIG  PAINT  PLANT  BURNED 

Damage  to  the  extent  of  $100,000  was 
done  to  the  plant  of  the  Winnipeg  Paint 
&  Glass  Company  by  fire  Wednesday 
morning  of  this  week.  The  woodwork- 
ing mill,  boilerhouse,"  and  several  dry 
kilns  were  destroyed.  A  large  barn  in 
which  were  stabled  nineteen  horses  was 
seriously  threatened,  but  escaped.  The 
company  has  decided  to  rebuild  the  fac- 
tory immediately.  The  loss  is  covered 
bv  insurance. 


MILLERS  FALLS  CO. 

PURCHASES   FOR1;    CO. 

The  Millers  Falls  Company  of  Mil- 
lers Falls,  Mass.,  have  recently  pur- 
chased the  entire  going  business  of  the 
Ford  Auger  Bit  Co.,  of  Holyoke,  Mass., 


and  have  transferred  the  plant  to  Mil- 
lers Falls.  This  is  an  event  of  unusual 
interest  and  importance  to  the  hard- 
ware trade  because  of  position  of  both 
the  Ford  and  Millers  Falls  products 
among  tool  users.  The  entire  Ford  ma- 
chinery and  factory  organization  are 
being  taken  over  by  the  Millers  Falls 
Company  and  the  Ford  bits  will  be  con- 
tinued unchanged  in  every  way  and  the 
Ford  name  will  also  be  retained  to 
identify  the  product. 


J.  F.  HENDERSON 

Assistant  Sales  Manager,  Wood-Vallance 
Ltd.,  Winnipeg,  who  with  his  son  enlisted 
in  the  78th  Battalion  and  is  now  in  train- 
ing at  Bordon,  Hants,  Eng.  "Billy,"  as 
he  is  familiarly  known,  started  in  the 
hardware  business  twenty-five  years  ago 
with  Lewis  Bros.,  Ltd.,  at  Montreal. 

PURCHASED  HARDWARE 
BUSINESS 

Messrs.  J.  J.  Delany  &  Rogers  have 
purchased  the  hardware  business  and 
store  property  of  J.  K.  Warnock,  of  Bar- 
ons, Alberta.  Barons  is  in  the  heart  of  a 
rich  agricultural  district.  It  is  stated 
that  it  stands  in  the  unique  position  of 
having  shipped  more  grain  from  the  1915 
crop  than  any  other  point  in  the  prov- 
ince. To  June  1  this  stood  at  1,500,000 
bushels  and  it  is  confidently  expected 
that  by  September  1  this  will  have  reach- 
ed the  two-million  mark.  J.  J.  Delany, 
who  is  the  active  manager  of  the  new 
firm,  received  his  experience  with  the 
ITavr  Hardware  Company,  of  Lethbridge, 


where  he  was  head  salesman  for  a  time. 
His  experience  fits  him  well  for  his  new 
position. 

W.  T.  Rogers  gained  his  early  experi- 
ence in  Ontario,  but  looking  for  a  larger 
field  went  to  Alberta  in  1907,  where  he 
shortly  secured  the  position  as  manager 
with  the  Airdrie  Hardware  Company,  of 
Airdrie.  Later  he  resigned  his  position 
to  accept  a  similar  position  in  the  hard- 
ware and  furniture  department  with 
Fowler  &  Breen,  of  Wetaskiwin,  Alta. 
After  severing  his  connections  with  this 
firm,  Mr.  Rogers  formed  the  firm  of  W. 
T.  Rogers  &  Co.,  and  opened  up  a  hard- 
ware store  at  Airdrie,  which  he  conduct- 
ed successfully  for  four  years.  In  1912 
he  bought  out  the  Alberta  Hardware 
Company  at  Diamond  City,  and  after  two 
years  at  this  point  he  established  himself 
in  his  present  store  at  Commerce,  Alta. 
Mr.  Rogers  will  continue  to  run  this  lat- 
ter store  entirely  separate  from  the 
Barons  business.  Messrs.  Delany  & 
Rogers  are  making  extensive  interior 
alterations  to  their  store  which  will  help 
to  increase  store  efficiency  and  service  to 
their  customers. 


HARDWARE   TO   AUSTRALIA 

The  Weekly  Bulletin  of  the  Depart- 
ment of  Trade  and  Commerce  of  Can- 
ada, July  24  issue,  shows  that  for  the 
year  1914-15  some  lines  of  hardware 
manufactured  in  Canada  are  beginning 
to  get  a  good  foothold  in  Australia.  This 
increase  has  teen  over  the  previous  year 
of  1913.  In  metal  manufacture  the  value 
exported  from  Canada  to  Australia  am- 
ounted to  $7,115  in  1914-15,  as  compared 
with  $2,909  in  1913-14.  This  is  an  in- 
crease of  $4,206.  In  bolts  and  nuts  there 
has  also  been  an  increase  in  exports  from 
$799  to  $1,920,  or  a  net  gain  of  $1,121. 
A  new  market  for  wire  nails  and  brads 
was  opened  up  and  goods  to  the  amount 
of  $1,253  were  shipped  to  Australia. 
There  was  none  of  these  shipped  in  1913. 
Iron  and  steel  in  bars  and  rods  increased 
from  $91  in  1913  to  $1,597  last  year. 
There  was  a  big  increase  in  the  exporta- 
tion of  iron  and  steel  tubes  and  pipes, 
the  amount  exported  increasing  from 
$5,125  to  $14,256,  a  clear  gain  of  $9,131. 
Iron  and  steel  wire  and  woven  wire 
showed  an  increase  of  $30,270  over  the 
previous  year.  The  biggest  gain,  how- 
ever, was  in  rails  and  fishplates,  the  vol- 
umes of  which  was  nearly  a  quarter  mil- 
lion dollars,  the  amount  being  $230,853. 
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This  is  a  clear  gain  over  1913-14^  when 
there  were  no  shipments  of  these  articles 
to  Australia  at  all. 


ST.  JOHN,  KB*,  NOTES 
St.  John,  N.B. — Government  trade  re- 
turns show  the  percentage  of  increase 
at  the  following-  ports  during  the  past 
twelve  months  to  have  been :  Montreal, 
62  per  cent.;  Boston,  10  per  cent.;  St. 
John,  174  per  cent.;  Halifax,  56  per 
cent.  A  comparative  statement  of  ex- 
ports at  the  several  ports  for  the  past 
three  years  is  as  follows: 

1913-14.  1914-15.           1915-1G. 

Montreal   .$99,288,107  §119,349,025  $191,170,656 

Boston     65,715,181  107,476,000     118,000,000 

St.   John    21,359,760  43,872,932     120,042,590 

Halifax     19,157,170  17,247,719      26,S43,4S7 

Quebec   9,603,192  7,310,185         3,991,861 

The  stream  of  tourists  which  has  been 
entering  this  province  from  the  United 
States,  while  not  so  large  as  before  the 
war,  has  been  very  much  larger  than  in 
the  previous  two  years.  If  weather  con- 
ditions would  improve  there  would  un- 
doubtedly be  a  very  large  influx  of 
tourists.  Every  encouragement  is  being 
given  the  friendly  tourist  to  enter  the 
Dominion  and  to  enjoy  himself  while 
here.  Non-resident  auto  owners,  under 
a  recent  order,  can  remain  in  Canada  for 
a  period  of  thirty  days  without  making 
formal  entry  of  their  machines.  All  that 
is  required  of  them  is  that  they  shall  re- 
port at  the  first  Custom  house  on  the 
border  and  sign  a  certificate,  which  will 
release  them  from  any  Customs  charge. 
No  passports  are  required  from  citizens 
of  the  United  States,  and  there  is  no 
military  conscription  to  fear. 

Bank  clearings  for  week  ending  July 
13,  1916,  amounted  to  $1,977,543;  for 
corresponding  week  last  year,  $1,676,- 
968;  for  week  ending  July  20,  1916, 
$1,792,169;  like  period,  1915,  $1,563,202. 

For  the  quarter  ending  June  30,  lum- 
ber exports  to  United  'States  amounted 
to  $350,675.06,  made  up  as  follows: — 
Lumber,  $133y602.28;  wood  pulp,  $130,- 
204.55;  shingles,  $1,035.50;  laths,  $79,- 
529.19;  staves,  $434.58;  clapboards, 
$351.50;  pine  boards,  $5,517.45.  For  the 
first  half  of  the  year  lumber  exports 
show  an  increase  over  1915  of  $108,- 
169.70. 


EXPECTS  BIG  GUN  SALES 

"With  the  return  of  many  soldiers 
from  the  front  we  look  for  an  increased 
sale  of  shotguns  and  firearms  of  all 
kinds,"  said  a  representative  of  one  of 
the  large  wholesale  hardware  jobbing 
houses.  "Men  who  have  learned  the  use 
of  the  gun  on  the  battlefield  will  always 
feel  a  certain  fondness  and  endearment 
for  it.  They  will  be  given  a  new  inter- 
est. When  they  return  to  Canada  on 
furlough  and  after  having  been  dis- 
charged they  will  still  feel  strongly  the 
desire  to  get  into  the  open  spaces.  No 
doubt  the  primitive  hunting  instinct 
which  has  been  dormant  in  the  many  of 
the  members  of  the  race  has  been  aroused 


by  their  participation  in  the  present  war. 
When  they  return  to  their  home  haunts 
again  there  will  be  an  insistent  call  for 
them  to  take  up  the  chase  again.  Of 
course,  some  will  be  glad  to  have  a  res- 
pite from  carrying  guns  when  they  return 
home.  But  in  time  they  will  no  doubt 
find  the  inclination  strong  to  take  up  the 
hunt  again.  This  spirit  should  redound 
to  the  benefit  of  the  hardwareman  who 
carries  a  stock  of  shotguns  and  rifles. 
Rifle  shooting  will  be  more  popular  at 
home  than  it  has  ever  been.  Shotguns 
for  game  birds  and  trapshooting  will, 
without  doubt,  have  an  increased  sale. 
Hardwaremen  can  help  this  along  by 
talking  it  up,"  stated  the  jobbers'  rep- 
resentative. 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


825.  Hardware,    mining    and    household. — A 

Transvaal  firm  of  wholesale  merchants  re- 
quests catalogues,  prices,  and  packing  details 
on  all  hardware  lines  for  household,  farm 
and  mining  use  (not  mining  machinery), 
brushware,  handles,  hammer  and  pick,  and 
woodenware  included. 

826.  Ploughs  and  agricultural  implements. 
— A  Johannesburg  firm  of  wholesale  merchants 
requests  correspondence,  catalogues  and  other 
details  on  cheap  ploughs,  single  furrow  and 
other   small   agricultural   implements. 

829.  Paints  for  outside  iron  work. — A  Jo- 
hannesburg firm  of  wholesale  merchants  is 
prepared  to  take  up  sole  agency  for  outside 
iron  work  paints.  None  but  a  high-class  line 
wanted.  Will  purchase  outright,  but  want 
sole  agency  for  the  Transvaal. 

830.  Roofing—  A  Transvaal  firm  asks  for 
samples  and  quotations  on  roofing  materals, 
such  as  asphalt,  saturated  felt  and  bitumen. 
Have  handled  roofing  for  years  and  want 
Canadian  production.  Sole  agency  for  Trans- 
vaal, but  will  purchase  outright.  The  range 
must  be  such  that  a  system  of  reinforced 
felt    roofing    can    be    used. 

831.  Glassware,  fruit  jars,  milk  bottles  and 
crockeryware  —  A  South  African  firm  of  whole- 
sale merchants  requests  illustrations  and  price 
lists    on    any    of   these    lines. 

832.  Paints  and  varnishes.-^A  Johannesburg  ■ 
firm  requests  color  cards  and  prices  on   Cana- 
dian paints  and  varnishes.     A  few  small  sam- 
ples  would   be   helpful. 

833.  Wheelbarrows.— A  South  African  firm 
asks  for  particulars  and  catalogues  of  Cana- 
dian wheelbarrows.  Refereme  to  Weekly  Bul- 
letin No.  609  will  show  the  kind  most  in  use. 

835.  Leather. — A  Birmingham  firm  is  open 
t  i    purchase    Canadian    shoe   leather. 

837.  Leather.— A  Leicester  firm  is  open  to 
purchase  sole  leather  in  bends  or  sides,  light 
or  middle  weights,  and  upper  leather  willow 
sides,    box    sides,    willow    calf   and    box    calf. 

&ZS.  Leather.— A  Leicester  firm  is  open  to 
increase  its  imports  from  Canada  of  hemlock 
and   oak  shoulders,   bellies,   heads  ami   lifting. 

839.  Leather.— A  Leeds  firm  with  branches 
in  Leicester  and  Liverpool  wishes  to  hear 
from  exporters  of  oak  and  hemlock  leather  in 
light,  middles,  and  heavy  weights,  bends  and 
sides   in   all   selections. 

840.  Leather. — A  Liverpool  firm  already  do- 
ing a  large  trade  with  Canada  is  open  to  in- 
crease its  purchases  of  sole  and  upper  leather. 

641.  Leather. — A  Northampton  firm  is  open 
to  purchase  Canadian  sole  leather  in  sides  and 
bends,  bellies  and   shoulders,   all   substances. 


842,  Leather. — A  Birmingham  firm  inquires 
for  exporters  of  light  leathers  such  as  skivers, 
roans,  either  plain,  grained  or  suede,  moroc- 
cos,  hard   grain   groats,   etc. 

845.  Belting.— A  commission  agent  in  New- 
foundland inquires  for  names  of  Canadian 
manufacturers   of  rubber  and   leather  belting. 

846.  Wire  goods. — Canadian  manufacturers 
of  wire  and  iron  goods  are  asked  to  communi- 
cate with  a  Newfoundland  commission  agent 
with  a  view  to  establish   business   relations. 

S48.  Rubber  goods. — A  Newfoundland  con- 
cern is  open  to  represent  Canadian  manufac- 
turers of  gutta  pereha  and  rubber  goods  in 
the  various  makes. 

85S.  Mining  supplies. — A  Johannesburg  firm 
of  engineers  now  representing  a  large  Canadian 
firm,  are  prepared  to  take  up  Canadian  agen- 
cies in  mine  supplies,  such  as  light  and  heavy 
rails,  machinery,  ore  cars,  pumps,  drill  hose, 
rubber,  leather  and  Balata  beltings. 

S59.  Railway  supplies. — A  Johannesburg  firm 
of  engineers  In  close  connection  with  the  South 
African  railway's  requirements,  are  prepared 
to  take  up  agencies  for  heavy  rails,  coaches, 
steel  cars,  wheels  and  all  railway  supplies,  ex- 
cept locomotives. 

860.  Leather  belting. — A  South  African  firm, 
with  headquarters  in  Johannesburg,  are  seek- 
ing agency  for  a  waterproof  leather  belting. 

861.  Balata  belting. — An  agency  for  Canadian" 
nude  Balata  belting  can  be  placed  with  an  en- 
gineering firm  in  Johannesburg. 

862.  Mining  supplies. — A  Johannesburg  firm 
dealing  in  mining  supplies  are  prepared  to 
handle  such  lines  as  cast-steel  hammers,  4 
pounds,  mining  buckets,  piping  and  mining 
machinery  of  all  kinds. 

S63.  Hardware. — A  South  African  firm  of 
manufacturers'  agents,  with  permanent  offices 
in  Cape  Town  and  Johannesburg,  covering  all 
centres  of  South  Africa,  including  Rhodesia,  is 
prepared  to  take  up  agency  in  Canadian  hard- 
ware of  all  kinds.  Catalogues  with  f.o.b.  prices 
Montreal   or   St.   John   requested. 

866.  Steel  cars. — A  Johannesburg  firm  with 
engineering  department,  old  connection  with 
the  mines,  are  prepared  to  take  up  agency  in 
any  mining  or  electrical  machinery  or  supplies, 
such  as  rock  drill  hose,  belting,  shovels  and 
picks.  At  the  present  moment  they  are  par- 
ticularly interested  in  steel  mine  cars  and 
dump  cars.  Blue  prints  and  particulars  for 
steel  cars  may  be  inspected  at  the  Department 
of  Trade  and  Commerce,  Ottawa. 

867.  Steam  heating  appliances  and  hot  water 
boilers,  G.M.  valves  which  are  used  on  hydrau- 
lic rams,  etc. — An  Aberdeen  firm  will  be  pleased 
to  receive  catalogues  and  prices  c.i.f.  Glasgow. 

868.  "Plumbers'  supplies. — An  Aberdeen  firm 
is  prepared  to  receive  quotations  for  plumbers' 
supplies,   tubes,  etc. 

8C9.  Formaldehyde,  casein  and  dyes. — An 
Aberdeen  firm  will  be  glad  to  hear  from  Cana- 
dian   houses    having    above   to    offer. 

870.  "Vegetable  parchment  paper. — An  Aber- 
deen firm,  having  a  license  to  import  paper, 
wishes  to 'receive  quotations  for  the  above. 

872  Steel  tires.— A  leading  manufacturers' 
agent  in  Newfoundland  asks  for  the  names  of 
Canadian    manufacturers    of    locomotive    steel 

875.  Magnesite.— A  manufacturing  company 
in  the  West  of  England  invites  offers  of  mag- 
nesite  (Mg  Co3)    from  Canadian   producers. 

896.  Steel  joists,  channels,  angles,  tees,  etc.— 
\  Leeds  firm  of  iron  and  steel  merchants  wish- 
es quotations,  stating  time  of  delivery,  on  sev- 
eral hundred  tons  of  channels,  joists,  angles, 
tees  and  rounds.  Detail  specifications  may  be 
obtained  on  application  to  the  Department  of 
Trade  and  Commerce,  Ottawa. 

897  Steel  billets.— A  Leeds  firm  of  steel  and 
iron  manufacturers  are  in  the  market  for 
1  000  tons  of  steel  billets.  3  inches  to  7  inches 
square  and  from  56  pounds  to  1.000  pounds. 

904  Leather.— A  Leeds  firm  of  leather  im- 
porters are  interested  in  hearing  from  Cana- 
dian  exporters. 

905  Leather.— A  Leeds  firm  of  leather  im- 
porters inquires  for  Canadian  exporters  of 
waxed  split  upper  leather,  in  light,  medium 
and   stout  substances. 

"Included  in  the  list  of  articles  the  importa- 
tion of  which  into  the  United  Kingdom  is  pro- 
hibited except  under  license  from  the  Board  of 
Trade,  London.  For  further  information  apply 
to  the  Department  of  Trade  and  Commerce, 
Ottawa. 
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OFFERED   TO   CANADIAN  HARDWAREMEN 


(is 


SOLUBLE    GOLF    TEES. 

The  Pittsburgh  Golf  Tee  Company, 
Wdlkinsbufg,  Pa.,  offers  to  the  trade  a 
soluble  golf  tee. 

This  article  is  designed  to  provide  a 
convenient,  ready-made  method  of  tee- 
ing  golf  balls.    The   present   method   of 


Soluble  Golf  Tee. 

teeing  with  wet  sand  is  one  of  the  nuis- 
ances of  the  game  and  it  detracts  from 
its  pleasure.  When  this  tee  is  used,  the 
makers  claim,  a  player's  hands  are  kept 
absolutely  dry  and  clean;  it  is  not  neces- 
sary to  brush  the  wet  sand  from  one's 
hands  and  then  dry  them  on  clothes  or 
a  towel.  This  is  a  point  the  makers  state, 
that  will  be  especially  apreciated  by 
women  golfers. 

These  tees  are  put  up  in  boxes  con- 
taining 100  each.  They  are  made  in  three 
sizes,  %  in.,  y2  in.  and  %in.  high.  A 
box  of  these  tees  will  last  a  player  an 
entire  season.  It  has  been  proven  that 
a  player  will  lose  about  10  per  cent.,  or 
one  out  of  every  ten;  in  other  words, 
when  he  starts  off  with  100  tees  and 
After  he  has  driven  100  times  he  will 
have  90  left;  and  when  he  has  driven 
these  90  times  he  will  have  81  left,  etc., 
until  he  has  had  a  total  of  over  900 
drives,  or  50  full  rounds  of  18  holes, 
at  a  cost  of  2c  per  round. 

The  manufacturers  of  the  tees  also 
make    the    following   claims: — 

It  is  better  than  an  anchored  rubber 
tee  because  it  is  lighter — less  resistance 
to  the  sweep  of  the  club;  the  string  and 
anchor  to  a  tee  of  this  kind  distracts  the 
vision  and  makes  it  harder  for  a  player 
to  "keep  his  eye  on  the  ball." 

It  is  better  than  a  rubber  tee,  not 
anchored,  because  its  cost  is  so  slight 
that  when  one  of  them  is  lost  no  time 
need  be  wasted  in  looking  for  same. 

It  is  better  than  a  metal  tee  because 
it   cannot   injure  your  club. 

It  is  better  than  a  paper  tee  because 
a  paper  tee  can   only  be  used  once  and 


when  once  used  is  left  to  litter  up  the 
golf  course.  This  is  very  objectionable 
to  the  majority  of  Grounds  Committees. 
The  Soluble  Golf  Tee,  being  manufac- 
tured of  a  high  grade  gelatin,  will  dis- 
solve, due  to  the  action  of  the  weather, 
and  disappear  from  the  ground. 

It  is  better  than  any  device  for  mold- 
ing- wet  sand,  as  this  method  is  little 
better  than  wet  sand  not  molded.  The 
Soluble  Golf  Tee  affords  a  constant 
height  and  eliminates  nuisance  of  wet 
and  dirty  hands. 

Further  details  with  prices,  etc.,  will 
be    mailed    on    request. 


JUMBO  ECONOMIZER. 

The  Jumbo  Economizer  is  offered  to 
the  trade  by  E.  Edelman  &  Co.,  Chicago, 
111.  The  makers  claim  that  the  Jumbo 
is  a  successful  gas  saver  and  that  it 
will  save  from  15  to  20  per  cent,  gaso- 
line. The  device  is  said  to  be  simple  to 
attach  and  can  be  installed  by  anyone 
with  a  drill,  tap  and  a  wrench  in  a  very 
short  time.  The  entire  outfit  is  highly 
nickeled  and  polished,  put  up  in  a  com- 
plete   box    with    full    directions    for    at- 
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Jumbo  Economizer. 

taching.  The  economizer  will  fit  any  car. 
The  flexible  cord  is  long  enough  to 
bring  the  adjusting  device  up  to  the 
steering  wheel  and  can  be  attached 
either  in  the  steering  bolts  or  on  the 
left  side  of  the  car  in  any  position  con- 
venient to  the  driver. 

AUTO  GRAPHITE  LUBRICATOR 

The  auto  graphite  lubricator  is  offer- 
ed to  the  trade  by  The  Graphite  Lubri- 
cator Co.,  326  Diamond  street,  Pitts- 
burgh, Pa.  The  makers  state  that  the 
device  is  an  automatic  graphite  feeder. 
It  is  simple  and  positive  in  operation, 
easy  to  -adjust  and  readily  installed. 
When  placed  on  the  intake  manifold,  the 
slight  pulsations  of  pressure  actuate  the 


balanced  valve  which  supplies  the  right 
amount  of  graphite  to  the  motor. 

These  fine  flakes  of  graphite  become 
attached  to  the  friction  surfaces  and 
form  a  coating  or  veneering  that  im- 
proves the  surface  and  reduces  the 
friction   and   wear  to  a   minimum.   This 


The  Auto  Graphite  Lubricator. 

coating  of  graphite  keeps  the  working 
parts  thoroughly  lubricated  and  in  top 
notch  condition  even  at  the  high  tem- 
peratures of  the  combustion  chamber. 
The  makers  state  further,  that  the 
Lubricator  gives  better  compression,  in- 
creases the  power,  effects  a  material 
saving  in  fuel  and  oil,  does  away  with 
the  evils  of  carbon  and  avoids  repair- 
ing pistons,  regrinding  valves  and  re- 
moving carbon  deposit. 

® 

DOES  YOUR  AD.  GET  THE  PEOPLE? 

(Continued  from  page  34.) 

special  offer  should  stand  out  clearly 
without  seeming  to  run  into  the  other 
offerings. 

The  trouble  in  this  particular  case, 
of  course,  is  attributed  to  the  printer. 
It  is  not  the  intention  to  convey  the 
impression  that  this  advertisement  falls 
uowh  completely  in  this  respect.  There 
is  an  approximation  to  this  "stand  out" 
idea  for  each  department.  But  it  does 
not  quite  make  the  first  grade  in  this 
respect.  This  we  presume  is  what  our 
inquirer  is  anxious  to  know  in  order  that 
improvements  may  be  made  in  future 
ads.  This  advertisement  has  its  fine 
points.  One  of  them  consisted  in  the 
fact  that  it  got  the  business.  Perhaps  it 
would  get  even  more  if  the  typographic- 
al arrangement  had  been  just  a  little 
stronger  and  more  of  the  talking  points 
of  a  good  salesman  had  been  used. 
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STATEMENTS  FROM   BUYING  CENTRES 


MARKETS  AT  A  GLANCE 

Reports  from  various  districts  state  that  business  in  the  hard- 
ware trade  is  seasonably  quiet,  particularly  in  the  cities  where  the 
midsummer  dulness  is  more  noticeable. "  The  hot  weather  and 
vacations  have  also  affected  business.  Merchants  are  preparing  for 
the  fall  trade  and  prospects  are  favorable  for  a  considerable  in- 
crease in  the  volume  of  business  over  last  year.  Wholesalers  are 
now  taking  fall  booking  orders  which  so  far  have  been  very  en- 
couraging. Comparatively  few  price  changes  have  been  made 
during  the  week,  but  the  market  is  steady  and  firm.  Prospects, 
however,  for  any  pronounced  weakness  in  prices  developing,  except 
in  a  few  lines,  seem  remote,  as  conditions  now  prevailing  in  indus- 
trial circles  will  offset  any  possible  decline  in  prices  of  raw  mate- 
rials, which  is  also  a  somewhat  remote  contingency.  The  advances 
this  week  include  cotton  clothes  lines,  cotton  rope.  Makers  "of 
shotguns  have  raised  their  prices  again  and  jobbers  will  also  make 
an  advance.  Some  makers  of  coal  ranges  and  stoves  have  advanced 
their  prices.  The  decline  in  galvanized  pipe,  which  was  expected, 
has  materialized  and  lower  prices  on  galvanized  wire  products  are 
looked  for,  owing  to  the  recent  declines  in  spelter.  There  is  a 
better  tone  in  the  ingot  metal  markets,  due  to  better  demand,  and 
quotations  are  firmer,  with  the  exception  of  lead,  which  continues 
weak.  In  the  paint  market  the  situation  generally  is  unchanged, 
and  prices  are  firm.  Linseed  oil  has  advanced,  but  turpentine  is  a 
shade  weaker.    Collections  are  fairly  satisfactory. 
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MONTREAL 

MONTREAL,  Aug.  2,  1916.— Al- 
though retailers  blamed  the  un- 
usually hot  weather  of  the  last 
few  weeks  for  a  rather  quiet  and  unin- 
teresting trade,  the  advent  of  a  cooler 
atmosphere  during  the  past  few  days  has 
brought  no  improvement,  so  far  as  sales 
are  concerned.  'City  dealers  report  busi- 
ness even  quieter  this  week  than  last, 
and  this  condition  is  reflected  in  the 
small  volume  of  business  going;  to  the 
wholesalers.  From  the  country  districts, 
however,  reports  are  much  better  and  a 
correspondin'g  increase  in  orders  has 
been  the  result.  Travellers'  orders  com- 
ing in  now  indicate  "preparedness"  on 
the  part  of  many  of  the  country  dealers. 
Axes  and  lumbering  tools  are  being 
freely  ordered,  while  skates,  sleigh  bells 
and  lanterns  are  called  for  from  certain 
localities  for  future  shipment.  There  is 
a  good  demand  also  for  cow  ties  and 
horse  blankets.  Wholesalers  report  that 
there  is  still  a  shortage  in  certain  classes 
of  roofing  paper.  Only  minor  changes 
are  recorded  in  the  price  list  of  general 
hardware  lines,  such  as  marking  up  cot- 
ton rope  prices  lc  and  a  V2C  advance  on 
crowbars.  It  is  worthy  of  note  that 
there  has  been  a  larger  demand  for  load- 
ed shells,  and.  in  fact,  all  kinds  of  sport- 
ing ammunition  than  had  been  expected. 
In  view  of  the  fact  that  so  many  men 
have  enlisted,  it  was  thought  the  demand 
for  sporting  purposes  would  be  light  and 
consequently   orders  placed  with   manu- 


facturers were  somewhat  below  the 
average.  Much  more  has  been  sold, 
though,  than  was  figured  on,  and  it  is 
just  possible  that  a  shortage  in  some 
lines  may  result. 

The  metal  markets  continue  weak, 
though  there  have  been  few  actual 
changes  in  quotations.  Dealers  lay  the 
blame  for  a  rather  uninteresting  and 
featureless  market  to  manipulators.  It 
is  rather  remarkable  that  no  change  is 
recorded  in  brass.  Although  the  price 
of  both  copper  and  zinc  have  been  re- 
duced, brass  is  still  quoted  -at  the  old 
price.  The  same  applies  to  manufac- 
tured bars  and  sheets.  The  manufac- 
turers say  they  are  not  anxious  to  sell. 
There  has  been  a  reduction  in  all  sizes 
of  galvanized  pipe,  amounting'  to  about 
nine  per  cent.  An  increased  shortage  in 
large  tin  sheets,  tin  plates,  boiler  plates 
and  boiler  tubes,  and  a  number  of  sizes 
of  pipe  are  reported. 

Tin  Unchanged. — There  has  been  no 
change  in  the  price  of  tin,  but  the  mar- 
ket continues  weak,  with  little  to  indi- 
cate any  immediate  improvement.  Quo- 
tations are  47c-47V2e  per  lb. 

Copper  Higher. — Although  the  market 
on  copper  continues  weak,  there  was  a 
slight  marking  up  of  the  price  this  week. 
and  the  quotation  is  now  29c  to  29%c 
per  lb. 

Spelter  Advances — A  one-cent  ad- 
vance in  spelter  quotations  over  last 
week's    figures    is    noted,    although    this 


market  is  reported  dull  and  weak, 
quote  18c  to  18y4c  per  lb. 

Lead  Unchanged.— There  has  been  no 
change  in  the  price  of  lead,  but,  like  the 
other  metals,  the  market  is  weak,  with 
an  easier  tendency,  at  83/4c  to  9c  per  lb. 

Antimony  Up  Again.— Following  the 
decline  of  the  last  few  weeks,  antimony 
showed  considerable  life  this  week,  and, 
instead  of  last  week's  quotations  of  18c 
to  20c,  the  figures  are  now  24c  to  24V2c 
per  lb. 

Aluminum  Steady.— There  has  been 
practically  no  change  in  this  market. 
The  price  remains  the  same,  with  a 
slightly  easier  tendency  at  65c  per  lb. 

Solders  Advance. — One  cent,  advance 
in  the  price  of  solders  over  last  week's 
figures  was  recorded  this  week, 'and  the 
market  is  steady  at  prices  given  in  the 
current  market  quotations. 

Sheet  Zinc  Weak.— There  has  been  no 
change  in  quotations  here  and  the  mar- 
ket continues  weak,  with  an  easier  ten- 
dency. The  price  is  25c  to  25%*  per 
lb. 

Tin  Sheets  and  Plates. — An  increased 
shortage  is  reported  this  week  in  large 
tin  sheets,  tin  plates,  boiler  plates  and 
boiler  tubes,  and  a  number  of  sizes  of 
iron  pipe.  There  has  been  no  change  in 
prices,  however. 

Galvanized  Pipe. — A. reduction  in  all 
sizes  of  galvanized  iron  pipe  has  been 
announced  this  week,  and  the  changes 
are  given  in  the  accompanying  panel. 
The  reduction  amounts  to  approximately 
9  per  cent,  from  the  former  quotations. 

Sheet  Lead. — Although  the  market  on 
sheet  lead  is  still  weak,  there  has  been 
no  change  in  the  quotations. 

Hardware  Lines. — An  advance  in 
country  orders  and  a  retreat  so  far  as 
city  trade  is  concerned,  about  sums  up 
the  situation  for  the  past  week.  Price 
changes  have  not  been  sufficient  to  cause 
any  exertion  in  the  sales  departments. 
An  improvement  in  city  trade  is  confi- 
dently looked   for  almost  immediately. 

Arms  and  Ammunition. — -It  was  ex- 
pected that  the  new  prices,  referred  to 
under  this  heading  last  week,  would  be 
ready  for  announcement  this  week,  but 
in  consequence  of  some  little  mix-up, 
which  it  is  desired  to  clear  up,  princi- 
pally concerning  some  of  the  discounts 
which  are  a  trifle  involved,  the  new  list 
will  not  be  ready  for  a  few  days. 

Rope  Advance. — The  price  of  cotton 
rope  was  advanced  this  week,  and  pres- 
sent  quotations  are  as  follows: — For 
.3/16  in.,  29c;  for  xf\  in.  and  up.  28c  per 
lb.  Manila  is  unchanged,  but  the  market 
all  round  is  firm. 

Wire  Nails.— An  advance  in  wire  nails 
seems  to  he  certain,  but  just  when  it  may 
come  is  about  as  uncertain  as  the  ter- 
mination  of   the  war.     All   the  jobbers 
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are  issuing  warnings  that  an  increase  is 
coming-  in  both  wire  nails  and  wire.  In 
this  connection  it  is  anticipated  that  re- 
building in  the  burned  district  in  Nor- 
thern Ontario  will  create  considerable 
demand  for  nails  and  builders'  hardware 
generally  almost  at  once. 

Screws. — There  has  been  no  change  in 
the  market  for  screws,  but  the  tendency 
seems  to  be  for  higher  prices  in  the  not 
too  distant  future. 

Crowbars  Advance. — Price  of  crow- 
bars has  been  advanced  a  y2c,  and  quo- 
tation now  is  4c  per  lb.,  instead  of  3y2c. 

Cutlery. — There  has  been  a  good, 
steady  demand  for  cutlery  in  all  grades. 
It  is  of  interest  to  note  that  one  jobber 
has  recently  received  a  shipment  of 
pocket  knives  from  Japan.  The  wily 
Jap  is  showing  his  ingenuity  in  many 
ways  to  gather  in  the  trade  that  Ger- 
many "hogged"  before  the  war.  The 
knives  are  of  the  cheaper  variety,  but 
seem  to  compare  very  favorably  with  the 
pre-war  German  product. 

Sporting  Goods. — Retailers  in  Mont- 
real report  business  fairly  satisfactory 
in  view  of  the  absence  of  so  many  men. 
Women  have  bought  more  than  usual 
this  summer,  especially  in  tennis  goods. 
This  may  be  due  to  the  fact  that  they 
have  never  before  had  such  an  oppor- 
tunity of  using'  the  tennis  courts.  Sport- 
ing materials  for  use  on  the  water  have 
also  been  largely  in  demand  during  the 
hot  weather.  Dealers  who  handle  white 
sporting  shoes  also  report  an  unusually 
successful  season. 


HARDWARE    AND    METAL 

made  in  Canadian  trade  during  the  first 
three  months  of  the  present  fiscal  year, 
April  to  June  inclusive.  The  statement 
shows  an  increase  of  more  than  93  per 
cent,  in  the  grand  total  for  the  above 
mentioned  three  months.  The  volume  of 
trade  aggregated  $527,512,344  as  against 
$272,646,868  for  the  first  quarter  of  the 
fiscal  year  of  1915.  June  was  an  ex- 
ceptionally good  month,  the  exports 
showing  very  heavy  increases  in  manu- 
factures, in  agricultural  and  in  mineral 
products.  The  figures  in  the  report  are 
very  significant  and  prove  conclusively 
that  the  country  is  enjoying  an  era  of 
prosperity  never  before  experienced. 

Iron  and  Steel  Situation. — Domestic 
business  is  quieter  and  there  are  no  de- 
velopments of  particular  importance  to 
note.     Export  demand    continues    heavy, 


HP 


TORONTO 
IORONTO,  Ont.,  Aug.  3.— Season- 
able quietness  prevails  in  the 
hardware  trade,  and  the  hot 
weather,  although  tending  to  restrict 
business,  will  be  of  the  greatest 
benefit  to  the  farmers.  Summer 
goods  continue  in  fair  demand,  al- 
though the  bulk  of  this  business  has 
passed.  Merchants  are  preparing  for 
the  fall  trade.  Prospects  for  this  season 
are  very  encouraging  and  a  considerable 
increase  in  the  volume  of  business  is 
looked  for  in  September. 

As  regards  prices,  the  situation  shows 
little  change.  Prices  are  holding  very 
steady,  particularly  for  staples,  and  few 
advances  have  been  made  during  the 
week.  There  is,  however,  little  or  no 
indication  of  any  weakness  in  the  mar- 
ket and  it  is  unlikely  that  there  will 
he  any  materia!  declines  in  hardware 
except  in  a  few  eases.  The  possibility  of 
an  easier  situation  in  raw  materials  is 
offset  by  the  prevailing  scarcity  of 
labor  and  increased  wages  for  which 
there  appears  to  be  no  relief.  A  further 
advance  has  been  made  in  single  and 
double-barrel  shot  guns.  An  active  de- 
mand for  firearms  and  ammunition  is 
anticipated  this  fall  notwithstanding 
the  high  prices.  Owing  to  the  increase 
in  cost  of  cotton,  an  advance  has  been 
made  in  cotton  clothes  lines  and  cotton 
rope.  The  only  decline  to  note  is  in 
galvanized  pipe  which  has  been  reduced 
owing   to   cheaper  spelter. 

A  statement  recently  issued  by  the 
Department  of  Trade  and  Commerce  re- 
veals  the   big   advance   which   has  been 


NEW    1'RICES    ON    STANDARD 
GALVANIZED    W.    I.    PIPE. 

In    effect   Aug.   1,    1916. 

Per  100  feet 

Buttweld.                Black  Galv. 

%  in $     3  00  $     4  50 

%  and   %  in 3  06  5  25 

%  in 3  91  5  57 

%  in 4  72  6  96 

i   in 6  97  10  29 

1%  in 9  43  13  92 

1%  in 11  28  16  64 

2  in 15  17  22  39 

2%  In 23  90  35  39 

3  in 31  37  46  28 

3%  in 37  72  55  66 

4  in 44  69  65  95 

Lapweld. 

2  in 17  02  24  24 

2V>  in 25  16  36  56 

3  in 32  90  47  SI 

3V2  in 39  56  57  50 

4  in 46  87  68  13 

41/2  in 57  15  83  19 

5  in 66  60  96  94 

6  in 86  40  125  SO 

7  in 116  62  165  40 

8  in.x25  lbs.  per  ft.  122  50  173  SO 
S  in.x25  lbs.  per  ft.  141  12  200  00 

0   in 169  05  239  SO 

10  in.x32  lbs.  per  ft  156  SO  222  40 

10  in.x40  lbs.  per  ft  201  88  286  30 


but  the  warm  weather  is  curtailing  pro- 
duction and  is  generally  affecting  the 
steel  trade.  Prices  of  steel  products  are 
unchanged  but  holding  firm.  Deliveries 
on  boiler  tubes  continue  backward  as 
makers  are  sold  out  for  six  to  eight 
months.  Wrought  iron  pipe  is  weaker 
and  prices  of  galvanized  pipe  have  been 
lowered  on  account  of  the  decline  in 
spelter.  The  situation  in  plates  is  stead- 
ily getting  tighter  and  there  is  a  pos- 
sibility of  higher  prices  due  to  increased 
demand  from  shipbuilding  interests  . 

Orders  for  large  shells  have  been 
placed  in  the  States  by  the  Allies  and 
negotiations  for  further  orders,  repre- 
senting heavy  steel  tonnages  are  under 
way  which  is  tending  to  stiffen  the  mar- 
ket. Export  demand  continues  heavy  for 
Bessemer  and  open-hearth  billets  and 
sheet  bars,  shell  steel,  wire  products, 
structural  steel,  etc.  The  big  demand  for 
billets  has  caused  an  advance  in  price 
and  a  scarcity  of  semi-finished  steel. 
Bessemer  billets  have  advanced  §2.  and 
are  now  quoted  at  $42  per  ton.  Open- 
hearth   billets   and    sheet  bars   have   ad- 
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vanced  $3  and  are  now  quoted  at  $45 
per  ton.  Pittsburgh  steel  bars  are  un- 
changed at  2.50c,  plates  3.50c  and 
shapes  2.50c  Pittsburgh.  The  ferro- 
manganese  situation  is  unchanged  and 
prompt  and  forward  metal  continue  to 
be  available  in  carload  lots  around  $175 
per  ton,  seaboard. 

Pig  Iron. — The  market  continues 
quieter  and  domestic  demand  compara- 
tively light.  The  consumption  of  steel 
making  grades  continues  heavy  but 
foundry  irons  are  quiet.  Quotations  are 
firm  and  unchanged,  Hamilton  No.  1 
being  quoted  at  $24  per  ton. 

Old  Materials.— The  market  for  most 
old  materials  is  quiet  and  there  is  little 
of  interest  to  note,  as  the  situation  gen- 
erally  is  parctically  the  same  as  during 
the  past  week  or  two.  Although  prices 
are  unchanged,  there  is  a  weaker  tend- 
ency in  some  materials  notably,  zinc 
and   lead. 

Machine  Shop  Supplies. — Business 
continues  active  for  practically  all  ma- 
chine shop  supplies  including  small 
tools,  drills,  chucks,  taps  and  dies,  belt- 
ing, wrenches,  etc.,  while  the  demand 
for  waste  has  been  so  heavy  that  manu- 
facturers have  been  unable  to  supply 
all  that  was  required.  Some  lines,  par- 
ticularly those  composed  of  steel  or 
brass  are  difficult  to  obtain  promptly, 
and  prices  are  still  high.  Prices  gener- 
ally are  firm  and  steady  with  no  change 
of  importance  to  note. 

Metal  Market. — An  improved  tone  has 
developed  in  the  metal  markets  and 
there  have  been  no  further  declines.  The 
improvement  in  the  situation  is  due  to 
increased  demand  and  the  markets  gen- 
erally are  more  active.  The  copper  mar- 
ket is  stronger  as  a  result  of  increased 
enquiry  and  the  gradual  absorption  qf 
resale  metal.  Tin  is  also  in  better  de- 
mand and  the  market  is  more  active. 
The  downward  movement  in  spelter  has 
been  checked  and  although  quotations 
are  unchanged,  the  market  has  a  better 
tone.  The  lead  market  continues  weak, 
but  prices  are  unchanged.  Antimony  is 
also  unchanged  but  aluminium  is  a  lit- 
tle  higher.   Solders   are   unchanged. 

Copper  Firmer. — The  market  is  firm- 
er and  more  active,  but  quotations  are 
unchanged  and  entirely  nominal.  Re- 
sale copper  is  being  gradually  absorbed 
and  there  are  indications  of  an  im- 
provement in  demand  which  is  tending 
to  stiffen  the  market.  On  the  other 
hand,  producers  who  have  been  hold- 
ing their  prices  are  taking  more  in- 
terest in  the  market  and  are  more  in- 
clined to  sell.  Local  quotations  are  firm 
and  unchanged  at  281/2C  per  pound. 

Tin  Firmer. — The  market  is  firm  and 
unchanged  with  a  better  tone.  The  New 
York  market  is  firm  at  advanced  prices 
and  supplies  are  coming  forward  in 
satisfactory  volume  both  from  England 
and  from  the  Far  East  direct.  Local 
quotations  are  unchanged  at  42c  per 
pound. 

Spelter  Steady. — The  market  is  dull 
and  easy,  but  consumers,  particularly 
galvanizers,  are  taking  more  interest  in 
spelter    and    the    outlook    is    improving. 
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Quotations    are    unchanged  at    13c    per 
pound. 

Lead  Weaker. — The  market  is  dull 
and  easy  with  local  quotations  un- 
changed. The  Trust  are  holding-  their 
prices  at  6.50c  New  York,  but  the  inde- 
pendent producers  are  quoting'  6.25c.  It 
is  generally  believed  that  present  prices 
will  not  hold  unless  there  is  a  consider- 
able improvement  in  business  as  it  is 
well  understood  in  the  trade  that  pro- 
duction is  exceeding  consumption.  Lead 
is  quoted  locally   at   8V2C   per  pound. 

Antimony. — The  market  continues  ex- 
tremely dull  and  the  demand  is  light. 
Quotations  are  unchanged  and  nominal 
at  20c  per  pound. 

Aluminium. — The  market  is  a  little 
more  active  and  quotations  are  lc 
higher  at  67c  per  pound. 

Solders. — The  situation  in  solders  is 
unchanged.  Prevailing  prices  are  given 
in  the  current  market  quotations. 

Galvanized  and  Black  Shells.— The 
market  for  black  and  blue  annealed 
pVAnt<5  is  strong  and"  prevailing  quota- 
tions are  being  firmly  held.  An  advance 
in  black  shells  is  likely  in  the  near 
future  owing  to  the  higher  prices  of 
sheet  bars  which  are  now  in  effect.  The 
market  for  galvanized  sheets  is  irregu- 
lar owing  to  the  spelter  situation.  The 
decline  in  quotations  of  galvanized 
sheets  in  the  States  has  been  followed 
by  some  makers  advancing  prices  while 
others  have  not  done  so.  Quotations 
locally  are  steady  at  the  decline  an- 
nounced last  week. 

Wrought  Iron  Pipe. — Owing  to  the 
recent  declines  in  spelter,  prices  of 
galvanized  pipe  have  declined.  The  new 
prices  which  are  given  in  the  panel  are 
6  points  lower  for  large  sizes  and  3 
points  for  small  sizes,  Vi  and  %  in.  This 
decline  which-  follows  a  similar  move- 
ment in  the  States  was  predicted  in 
these  columns.  Black  pipe  is  firm  and 
unchanged  as  the  skelp  situation  hardly 
warrants  lower  prices  on  black  material. 
Prevailing  prices  are  given  in  the  cur- 
rent market  quotations. 

Tin  Plate. — The  market  continues 
strong  and  quotations  are  firm  with  a 
higher  tendency.  The  demand  for  tin 
plate  continues  heavy  but  the  output 
fell  off  a  good  deal  during  the  last  two 
or  three  weeks  owing  to  the  hot  weath- 
er. Prevailing  prices  are  given  in  the 
current  market  quotations. 

Wire  Products. — The  market  con- 
tinues strong  and  quotations  unchanged. 
Export  demand  continues  heavy,  but  do- 
mestic business  is  light.  Reports  from 
the  States  indicate  that  higher  prices 
for  wire  products  are  looked  for  in  the 
near  future  but  it  is  not  expected  that 
2'alvanized  materials  will  advance  owing 
to  the  declines  in  spelter;  in  fact,  some 
buyers  are  said  to  be  holding  off  in 
anticipation  of  lower  prices  in  galvaniz- 
ed wire  products.  Prevailing  prices  are 
given  in  the  current  market  quotations. 
Boiler  Tubes. — Prices  continue  very 
firm  and  the  situation  unchanged. 
Makers  of  merchant  tubes  are  much  be- 
hind on  deliveries,  as  they  have  all  the 
business  they  can  take  care  of  for  the 
next  six  to  eight  months.    Prices  on  lap- 


weld  tubes  are  given  in  the  current  mar- 
ket quotations. 

Wire  Nails  Firm. — There  is  no  change 
in  the  situation  with  regard  to  wire 
nails  and  prices  are  being  well  main- 
tained. Export  demand  for  wire  nails 
and  rods  continues  heavy  while  there  is 
still  a  scarcity  of  rod  material.  Wire 
nails  are  quoted  at  $3.70  per  keg,  base 
and  cut  nails  at  $3.40  per  keg  base. 


NEW    DISCOUNTS    ON    AMMUNITION. 
REMINGTON    UM..C.    LIST. 

B.B.   Caps,  $3.05  per  M.  net. 
C.B.  Caps,  $3.90  per  M.  net. 

R.   P.   Cartridges. 
22   S.    Blk.    or   Lesmok,   20%. 
22    S.    Smokeless,   30%. 
22  L.  Blk.  or  Lesmok,  20%. 
22   L.   Smokeless,  20%. 
22   Extra   Long,  Blk.  or  Lesmok,  20%. 
22   Long   Rifle,   Blk.   or   Lesmok,  5%. 
22  Long  Rifle,  Smokeless,  5%. 
All  other  R.P.  Cartridges  advance  2%%. 

C.  P.  Cartridges.  . 
Pistol  and  Rifle,  advance  53%. 
Military    and    Sporting,   advance   68%. 

Shot  Cartridges. 
RjF.,  12%%. 

C.P.,   Pistol   and   Rifle,   advance  32%. 
C.F.,    Military    and    Sporting,     advance 

50%. 
U.M.C.  Primers,  $3.35  per  M.  net. 
U.M.C.  Military   Gun   Caps,  $1.55  per   M. 

net. 
U.M.C.  Black  Edge  Wads.  10,  $2.15  net. 
U.M.C.    Black    Edge    Wads,    11,    12,    lfi, 

$2.10  net. 
U.M.C.    Black     Edge     Wads,     12     x     %, 

$2.60  net. 
UjM.C.    Smokeless    Card    Wads,    10,    36c 

net. 
U.M.C.  Smokeless  Card  Wads,  12,  16,  30c 

net. 
U.M.C.   Greaseproof  Card   Wads,   10,  COc 

net. 
U.M.C.   Greaseproof   Card   Wads,   12,   16, 

55c  net. 

WINCHESTER   EIST. 

B.B.   Caps,  $3.05  per   M.  net. 
C.B.  Caps,  $3.90  per  M.  net. 

R.    F.    Cartridges. 
22    S.    Blk.    or    Lesmok,    12.y2%. 
22  L.   Blk.    or   Lesmok,   12y2%. 
22  L.   Rifle,   Lesmok,   advance  2%%. 
22    S.    Lesmok,    Spotlite,    22%%. 
22   S.   Smokeless,  25%. 
22   L.   Smokeless,   12%%. 
22  L.   Rifle.   Smokeless,  advance  2%%. 
22   S.   Spotlite,   Smokeless,   33  1-3%. 
All  other  R.P.  Cartridges,  advance  2%%. 

C.  P.  Cartridges. 
Pistol   Rifle,  advance  53%. 
Military,   Sporting,   advance  €8%. 
R.P.  22'  S.  Blank,  $2.65  per  .M.   net. 
R.P.  32  S.  Blank,  $4.?5  per  M.  net. 
C.!P.  32  S.  &  W.  Blank    $9.G5  per  M.  net. 
C.P.  3S  S.  &  W.  Blank,  $12.25  per  M.  net. 

■Shot  Cartridges. 
R.P.,  12%%. 

C,F.   Pistol   and   Rifle,   advance  32%. 
C.P.,     Military    and     Sporting,    advance 

50%. 
Primers,  $3.35  per   M.  net. 
Brass  Shells,  15%. 
Win.    Blk.    Edge    Wads,    12    x    %.    $2.60 

M.  net. 


Plates  Very  Firm.— The  market  is 
very  firm  and  the  situation  getting 
tighter  owing  to  the  prospects  of  a 
heavy  demand  for  plates  from  ship- 
builders. Although  quotations  are  un- 
changed in  the  meantime  it  is  possible 
that  they  will  be  higher  later  on  in  the 
year.  Prevailing  prices  boiler  and  tank 
plates  are  given  in  the  current  market 
quotations. 

Butts  and  Hinges. — Prices  are  still  as 


shown  in  the  current  market  quotations 
but  in  all  probability  there  will  be  an 
advance  in  strap,  tee  and  butt  hinges  in 
the  near  future. 

Cordage  Market.— There  is  no  im- 
provement in  the  sisal  situation  and 
sisal  rope  is  very  firm  at  the  advance 
announced  last  week.  The  scarcity  of 
sisal  has  rendered  the  situation  acute 
and  there  is  no  prospect  of  an  immedi- 
ate improvement.  The  hemp  market  is 
quiet  and  manufacturers  are  only  buy- 
ing moderate  quantities  of  Manila.  The 
crops  are  good  in  Manila  and  will  be 
heavier  than  last  year.  Jute  is  firmer 
and  more  active  in  the  primary  market 
but  locally  quotations  are  unchanged. 
Prevailing  prices  of  ropes  are  given  in 
the  current  market  quotations. 

Lead  Pipe. — Although  pig  lead  con- 
tinues weak  there  has  been  no  further 
change  in  lead  pipe.  The  demand  is  still 
light  owing  to  the  dullness  in  the  build- 
ing trade  anl  a  further  recession  in  pig 
lead  might  result  in  a  readjustment  of 
prices  of  pipe  to  a  lower  basis.  Lead 
pipe  is  quoted  at  $13  and  waste  pipe 
at  $14  per  100  lbs.  The  discount  on 
traps  and  bends  is  10  per  cent. 

Shot  Guns. — A  further  advance  has 
been  made  in  single  and  double-barrel 
shot  guns  which  will  necessitate  job- 
bers raising  prices  on  these  lines  ap- 
proximately 35c  to  75c  each. 

Cotton  Clothes  Lines  Up — An  advance 
has  been  made  in  cotton  clothes  lines 
which  are  now  quoted  as  follows: 
40  ft.,  $1.40;  48  ft.,  $1.70;  60  ft.,  $2.10; 
72  ft.,  $2.55  anl  100  ft.,  $3.50  per 
dozen. 

Cotton  Rope  Advance. — Owing  to  the 
increase  in  cost  of  cotton,  some  makers 
of  cotton  rope  have  advanced  their 
prices  which  are  as  follows:  Vs  in-> 
34y2c;  5-32  in.,  33y2c;  3-16  in.,  31c;  \ 
in.    and   larger,   30c   per   pound. 

Advance  in  Stoves. — Some  makers 
have  made  an  advance  of  5  per  cent, 
on  domestic  lines  such  as  coal  ranges 
and  stoves.  Bookings  for  Fall  delivery 
are  satisfactory  and  indications  point 
to  a  considerable  increase  in  volume  of 
business  over  last  year.  Deliveries  will 
likely  be  delayed  owing  to  the  scarcity 
of  labor  and  raw  materials. 


LONDON 

LONDON,  Ont.,  Aug.  2.— Business 
here  is  seasonably  good,  but  being 
the  vacation  season,  the  volume 
of  business  has  been  affected.  Mer- 
chants are  preparing  for  the  fall  trade, 
and  are  booking  orders  for  that  season. 
Prices  continue  firm,  with  few  changes 
of  importance  to  note. 

Linseed  Oil  Advance. — An  advance  of 
3c  has  been  made  in  linseed  oil,  and  the 
market  is  stronger.  The  following'  prices 
are  now  being  quoted  locally  on  linseed 
oil: 

Raw.     Boiled. 

1   to   2   bbls 82c        85c 

3   to   5   bbls 81c         84c 

•6   to   9   bbls 80c        83c 

Turpentine. — Weakness  has  developed 
in  the  market,  and  prices  have  dropped 
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2c  per  gallon  locally.  The  following- 
prices  are  being  quoted  locally  for  tur- 
pentine:— 1-b'bl.  lots,  68c;  2  to  4-bbl. 
lots,  67c ;  and  5-gallon  lots,  <  5c  per  Im- 
perial gallon. 

White  Lead. — Business  is  rather  quiet 
in  white  lead,  and  quotations,  although 
weaker,  are  unchanged.  Pure  white  lead 
in  oil  is  beins;  quoted  locally  at  .$13.95 
per  100  lbs.  in  ton  lots,  and  $14.25  per 
100  lbs.  in  less  than  ton  lots 

Wire  Nails  Steady. — There  is 
change  in  the  wire  nails  situation, 
quotations  are  firm.  Wire  nails 
quoted  at  $3.70  per  keg  base  and 
nails  at  $3.40  per  keg  base. 

Cotton  Rope  Higher. — An  advance  of 
lc  per  pound  lias  been  made  in  cotton 
rope,  3/16  in.  being  now  quoted  at  29c, 
and  Vi  in.  and  larger  at  28c  per  .pound. 
Prices  on  other  lines  of  rope  are  given 
in  the  current  market  quotations. 

Glass. — -Quotations  are  firm,  and  the 
following  discounts  are  still  in  effect : — 
Single  diamond,  30  per  cent.;  double 
diamond,  30  per  cent.;  and  cut  lights, 
50  and  5  per  cent. 

Putty. — Prices,  which  are  firm  and  un- 
changed, are  as  follows: — Standard 
putty  in  100-lb.  drums,  $3,  and  in  25-lb. 
drums,  $3.10  per  100  pounds.  Pure 
putty  is  70c  per  i&0  lbs.  higher. 

Meat  Choppers. — The  following  prices 
are  bein<>-  quoted  on  meat  choppers: — 
"Genuine  Gem,"  No.  20,  $12;  No.  22, 
$13.80,  and  No.  24,  $21  per  dozen.  "Uni- 
versal." No.  0,  $12;  No.  1,  $13.80;  No. 
2,  $16.20,  and  No.  3.  $23.40  per  dozen. 

Miscellaneous. — The  following  prices 
and  discounts  are  in  effect  on  the  vari- 
ous lines  «iven  below : 

Steel  stove  pipe  dampers,  6  in.,  65c, 
and  7  in.,  80c  per  dozen. 

Cattle  chains,  40  and  5  per  cent. 

Stall  fixtures,  pressed  steel.  81c  per 
dozen. 

Harvest  tools.  40  per  cent. 

Poultry  netting,  1  in.  and  2  in.  mesh, 
25  per  cent. 

Painted  screen  wire.  100  ft.  rolls 
$2.25,  and  50  ft.  rolls  $2.30  per  sq.  ft. 

Spades  and  shovels,  lsts,  40  and  I2V2 
per  cent.;  2nds,  40  and  5  per  cent.;  and 
4ths,  30  per  cent. 

Butts  and  Hinges. — A  sharp  advance 
in  butts  and  hinges,  is  looked  for  in  the 
near  future.  Prevailing  prices  are  uiven 
in   the  current  market  quotations. 


WINNIPEG 

WINNIPEG,  Man.,  Aug.  3.— In 
spite,  of  the  fact  that  a  great 
many  merchants  are  away  on 
holidays  and  that  staffs  in  the  city  are 
somewhat  depleted  owing  to  the  same 
cause,  business  continues  very  brisk 
from  outside  points,  although  city  trade 
is  comparatively  quiet.  Building  opera- 
tions are  not  as  brisk  as  they  have  been 
in  times  «one  by,  although  the  erection 
of  the  new  Eaton  ibuilding  has  s'iven  em- 
ployment to  a  very  large  number  of  men. 
The  excessively  hot  weather  which  has 
prevailed  during  the  past  two  weeks 
has  influenced  the  sale  of  seasonable 
lines,  and  there  is  a  good  demand  for 
ice    cream    freezers,    refrigerators,    lawn 


hose  and  wire  screen  cloth,  etc.  Enameled 
ware  and  other  wares  are  enjoying  a 
ready  sale,  but  some  lines  are  reported 
difficult  to  get. 

With  regard  to  prices  there  are  very 
few  changes  to  note,  and  the  possibilities 
of  any  great  decline  in  prices  are  very 
limited.  There  has  been  another  ad- 
vance in  the  price  of  sisal  rope  and  lath 
yarn  owing  to  the  acute  situation  which 
now  prevails  in  the  sisal  market.  No 
further  changes  have  been  recorded  in 
prices  applying  to  the  various  lines  of 
steel  products,  the  market  holding  very 
firm  with  business  light. 

Following  the  recent  announcement 
from  the  ammunition  manufacturers  of' 
a  decided  increase  in  price,  later  advices 
are  to  the  effect  that  all  prices  have  been 
withdrawn.  Resale  prices  are  now  being- 
established  for  Winnipeg  and  the  West 
on  American  ammunition,  which  will  ap- 
proximate 15  per  cent,  advance.  It  is 
quite  possible  that  deliveries  of  "Do- 
minion" ammunition  will  shortly  be  cur- 
tailed owing  to  the  fact  that  recently 
placed  orders  will  get  the  preference. 

Revisions  in  the  price  of  all  lines  of 
brass  goods  seem  to  be  going  into  effect 
daily,  and  the  tendency  continues  up- 
wards. This  is  shown  in  the  new  prices 
being  issued  on  brass  butts,  brass  valves 
and  various  lines  of  threshers'  supplies, 
which  are  already  being  shipped  for  this 
year's  harvest. 

The  new  prices  now  being  quoted  cm 
lath  yarn  and  sisal  rope  are  16c  and 
I6V2C  per  lb.  respectively. 

Another  item  to  show  a  decided  in- 
crease in  price  is  nail  boxes,  new  quota- 
tions being  made  at  6%c  per  lb. 

Jobbers  advise  that  revised  prices  are 
going  into  effect  on  heaters,  stoves  and 
ranges.  The  advances,  however,  are 
comparatively  light,  and  the  greatest 
difficulty  will  be  reached  when  the  orders 
have  to  be  filled.  The  labor  situation  in 
the  East,  where  a  great  percentage  of 
t lie  manufacturing  is  done,  is  very  un- 
settled at  present,  and.  though  the  manu- 
facturers are  making  every  effort  to  ex- 
pedite shipment  of  orders,  there  are  al- 
most bound  to  be  many  disappointments. 
Orders  now  on  hand  for  fall  shipment 
are  fairly  heavy,  which  would  seem  to 
indicate  a  decided  increase  over  the  past 
two  or  three  years. 

The  results  for  the  month  of  July  just 
passed  are  decidedly  encourasino-,  and 
the  totals  for  the  end  of  the  month  will 
undoubtedly  exceed  last  year's  fig-ures. 
This  is  a  very  desirable  state  of  affairs, 
and  if  same  continues,  jobbers  will  un- 
doubtedly be  taxed  to  their  utmost 
capacity. 


PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  38.) 
ter  than  an  apology  for  a  humidifier,  and 
further,  90  per  cent,  of  them  are  allowed 
to  become  dry. 

Speaking  to  a  householder  some  time 
ago  about  keeping  the  water  pan  full, 
he  replied  that  he  had  tried  both  keeping 
the  pan  full  and  allowing  it  to  become 
dry  before  he  refilled  it,  and  did  not  find 


a  great  deal  of  difference.  This  is  a 
fact,  and  proves  the  inadequacy  of  the 
common  water  pan. 

In  plate  21,  several  methods  are  shown 
by  which  a  greater  quantity  of  moisture 
may  be  supplied  than  usual.  Fig.  1  shows 
a  cast  iron  tray  in  which  a  number  of 
fire  bricks  are  placed.  A  large  funnel 
containing  crushed  coke  is  provided, 
into  which  water  is  allowed  to  drop.  A 
quarter-inch  galvanized  pipe  and  a 
small  pin  valve  and  elbow  are  fitted  up 
as  shown;  a  i^-inch  pipe  is  placed 
about  half  an  inch  from  the  top  of  the 
pan  to  act  as  an  overflow  pipe,  and  by 
watching  this  overflow  the  pin  valve 
above  may  be  adjusted. 

Fig.  2  shows  a  pan  which  should  be 
about  three  times  the  size  of  a  usual 
one,  into  which  is  placed  a  large  fireclay 
slab,  at  least  two-thirds  of  which 
should  be  projecting  up  out  of  the  water. 
This  fireclay  slab  is  simply  to  increase 
the  vaporizing  of  the  water,  thus  in- 
creasing the  humidity. 

Fig.  3  is  an  appliance  made  up  of  two 
water  pans — one  deep  and  narrow,  with 
a  big  surface  exposed  to  the  interior  of 
the  furnace;  the  other  pan  or  tank  is 
fitted  with  a  two-ball  automatic  valve; 
the  water  is  allowed  to  lower  about  half 
way  down  the  tank  before  the  valve 
operates;  it  then  fills  up  both  tanks.  The 
common  method  with  the  single  ball  cock 
valve  has  proved  a  failure  because  the 
slow  evaporating  of  the  water  simply 
caused  a  steady  flow,  thus  operating  in  a 
similar  manner  as  would  a  leaking  ball 
cock;  then  the  seat  became  pitted  and 
would  not  turn  off. 

Fis'.  4  shows  a  large  ring  pan  sus- 
pended all  round  the  inside  of  the  fur- 
nace casing.  The  water  is  furnished  by 
a  dropping  or  pin  valve.  Quarter-inch 
pipe  is  used,  with  a  V^-Inch  overflow.  The 
dropping  is  regulated  according  to  the 
amount  of  water  being  evaporated, 
which  can  be  seen  by  the  amount  of 
overflow. 

(Continued  in  next  issue.) 

@ 

TOY  FAIR  AT   TORONTO     EXHIBI- 
TION. 

'The  directors  of  the  Canadian  Na- 
tional Exhibition  were  so  favourably 
impressed  with  the  first  Canadian  Toy 
Fair  that  they  asked  the  Minister  of 
Trade  and  Commerce  to  arrange  for  a 
repetition  of  it  at  the  Canadian  National 
Exhibition,  opening  in  Toronto  on  the 
26th  of  August,  1916.  The  Toy  Asso- 
ciation responded  heartily  to  an  invita- 
tion from  Sir  George  Foster,  thus  en- 
suring the  success  of  the  second  Canad- 
ian Toy  Fair.  In  addition  to  those  who 
exhibited  at  the  first  Toy  Fair  a  num- 
ber of  other  Canadian  toy  manufactur- 
ers will  be  represented  at  the  Canadian 
National   Exhibition. 
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Readjustments  in  Steel  May  Be  Violent 

Heavy  Demand  on  Steel  for  Munitions  and  Abnormal  Production  May  Cause  Big 
Slump  When  These  Are  Shut  Off — Big  Advances  All  During 

Past   Year 


There  has  been  no  industry  more 
directly  or  more  broadly  affected  by  the 
war  and  war  needs  than  that  of  iron  and 
steel.  This  applies  not  only  to  the  pro- 
duction of  the  ibasic  materials,  but  to  the 
many  varied  lines  of  more  or  less  highly 
manufactured  goods.  The  main  factor 
in  the  situation  has,  of  course,  been  the 
demand  for  the  metal  for  the  making  of 
munitions,  which,  accompanied  by  in- 
creasing wages  and  the  necessity  for  en- 
larged plants,  has  resulted  in  enhanced 
values  all  along  the  line.  At  the  same 
time,  in  America  there  has  been  a  new 
demand  created  for  many  lines,  which 
were  formerly  secured  from  England  or 
from  Europe,  with  the  result  that  the 
shortage  of  the  supply  of  the  metal  and 
the  high  prices  have  proven  a  handicap 
in  many  manufacturing  lines.  Many  dif- 
ficult problems  have  been  overcome,  but, 
while  the  present  situation  is  steadier 
than  for  some  time  past,  the  future  is 
still  very  uncertain.  The  advancing 
movement,  which  was  believed  to  have 
reached  the  top  some  time  ago,  now 
shows  some  indication  of  going  higher 
under  the  influence  of  further  war  or- 
ders, and  even  though  this  may  not 
eventuate,  there  is  a  tendency  to  defer 
further  into  the  future  the  period  of  in- 
evitable readjustment. 

An  attitude  of  watchful  waiting  per- 
vades the  industry  both  here  and  in  the 
United  States,  where  that  feeling  na- 
turally has  its  inception.  Manufacturers 
of  steel  products  are  very  cautious 
about  anticipating  their  own  wants 
owing  to  the  possibility  of  a  declining 
market  so  affecting  their  customers  as 
to  cause  cancellation  of  orders,  so  that  a 
lack  of  confidence  is  a  part  of  the  situa- 
tion. On  the  other  hand,  a  larger  export 
tonnage  and  increased  inquiries  from 
abroad  are  placing  steel  works  in  a 
stronger  position  in  so  far  as  this  year's 
business  is  concerned.  Domestic  inquiry, 
however,  having  anticipated  its  require- 
ments for  the  remainder  of  this  year,  is 
inactive.  Thus  interest  centres  on  the 
first  quarter  of  1917,  by  which  time,  if 
export  trade  maintains  itself,  domestic 
wants  may  be  expected  to  considerably 
alter  the  situation. 

Many  Investors  Interested 

The  steel  industry  is  one  which  Can- 
adian investors  probably  follow  more 
closely  than  any  other.  Not  only  are 
there  such  concerns  as  the  Nova  Scotia 
Steel  &  Coal  'Company,  the  Steel  Com- 
pany of  Canada,  the  Dominion  Steel 
Corporation  and  the  Lake  Superior  Cor- 
poration, which  are  interested  in  turn- 
ing   out    steel    and    steel    products,    but 


there  are  hundreds  of  other  concerns 
which  depend  upon  the  metal  for  their 
basic  raw  material.  All  are  deeply  in- 
terested in  the  future  of  the  market. 
They  are  concerned  not  only  with  the 
cost  of  the  raw  material,  but  with  the 
prospects  of  securing  something  like  a 
permanent  footing  in  export  markets, 
which  are  being  thrown  open  to  them 
through  the  cutting  off- of  European  sup- 
plies. To  what  extent  Canada  will  reap 
the  benefit  of  this  new  export  business  is 
problematical,  but  the  continuation  of 
the  war  and  the  consolidation  of  the 
business  interests  of  the  Allies  give  in- 
creasing assurance  that  there  will  be 
some  concerted  movement  on  the  part  of 
the  Allies  to  keep  their  trade  to  them- 
selves and  to  each  other  after  the  end  of 
the  war. 

Advances  All  in  Past  Year 

An  interesting  feature  of  the  war  de- 
velopment in  the  iron  and  steel  market 
is  that  the  advance  did  not  commence 
until  more  than  a  year  after  the  out- 
break of  the  conflict.  In  fact,  the  first 
effect  was  to  drive  prices  down  rather 
than  to  raise  them.  The  explanation  is 
that  for  months  after  the  war  com- 
menced ordinary  domestic  demand  in 
Canada  and  the  United  States  was  prac- 
tically paralyzed  by  the  discontinuance 
of  construction  programmes  in  general. 
Other  metals  were  affected — tin,  copper, 
spelter  and  lead,  not  to  mention  alum- 
inum and  antimony,  scored  new  records 
for  price  and  for  production,  while  iron 
and  steel  were  practically  neglected.  It 
was  only  when  the  demand  for  steel  for 
the  manufacture  of  shells  and  for  other 
munitions  became  such  as  to  take  the 
consumption  up  to  above  normal,  and  a 
measure  of  revival  of  domestic  pros- 
perity brought  a  returning  demand  at 
home,  that  the  full  significance  of  the 
situation  was  borne  upon  the  shell  manu- 
facturer and  the  ordinary  consumer,  with 
the  result  that  the  threat  of  a  famine 
caused  frantic  buying  and  rapid  ad- 
vances in  price. 

The  demand  for  steel  went  to  new 
high  records  and  prices  advanced  with 
the  movement  until,  with  bookings  about 
a  year  in  advance  of  the  rapidly  increas- 
ing' production,  the  big  producers  final!  v 
got  to  a  position  where  their  actual  out- 
put approached  the  actual  demand,  and 
it  became  evident  that  the  top  of  the 
movement  was  at  hand.  This  occurred 
just  a  short  time  ago.  At  present  it 
cannot  be  said  that  there  is  any  real  im- 
provement in  the  situation  except  that 
conditions  are  somewhat  more  settled, 
although  buying  interest  is  again  being- 


renewed.  Last  week  developed  sales  of 
100,000  tons  of  shell  steel  and  50,000 
tons  of  6  to  12-inch  beams  to  France  on 
a  basis  of  an  8,000  tons  a  month  de- 
livery. 

New  Buying  Movement. 

Two  sub-factors  of  the  market  at  pres- 
ent are  an  indication  of  a  shortage  of 
ingot  steel  and  the  development  of  an- 
other buying  movement  in  shells  and 
shell  steel  both  on  foreign  and  domestic 
account.  The  present  willingness  of 
munition  manufacturers  to  accept  de- 
livery of  steel  well  on  in  1917  offers  a 
striking  illustration  of  the  former  con- 
ditions. 

The  United  States  has  entered  the 
market  for  1,000,000  shells  for  the  navy, 
but  the  demand  for  shell  steel  rather 
than  for  shells  is  expected  to  be  the  chief 
factor  in  the  new  state  of  affairs.  It  is 
estimated  that  Britain  is  now  turning- 
out  sixteen  times  as  many  shells  as  a 
year  ago,  and  munition  contracts  in  the 
United  States  for  the  remainder  of  the 
year  are  only  expected  to  be  15  per  cent, 
of  what  they  were  a  year  ago.  On  the 
other  hand,  demand  for  shell  billets  and 
bars  will  be  proportionately  greater. 
The  United  States  Steel  Corporation  has 
taken  contracts  totalling  150,000  tons, 
and  independents  have  benefited  in  pro- 
portion, and  France  has  entered  the  mar- 
ket again  with  a  fresh  inquiry  for  100,- 
000  tons. 

The  Immediate  Future. 

With  the  prospect  then  of  operations 
continuing  for  some  months  at  the  pres- 
ent or  greater  capacity,  it  does  not  ap- 
pear likely  that  there  will  be  any  marked 
reduction  in  the  market  prices,  especially 
as  the  bookings  referred  to  were  for  or- 
ders, many  of  which  were  placed  near 
or  at  the  top  of  the  movement.  At  the 
same  time,  there  is  always  a  tendency  in 
big  business  to  discount  the  future,  and, 
as  there  can  be  no  doubt  that  prices 
must  eventually  be  readjusted  to  lower 
levels,  it  may  quite  possibly  be  that  this 
readjustment  will  commence  before  re- 
ductions are  actually  warranted.  How- 
ever, the  war  continuing,  and  with  it  the 
demand  for  steel  for  shells  and  other 
munitions,  it  may  be  expected  that  the 
very  profitable  conditions  in  the  steel  in- 
dustry will  continue  for  a  reasonable 
time,  unless  the  European  situation 
shows  some  rem-arkable  and  unlooked-for 
development  in  the  near  future. 

The  accompanying  table  will  give  some 
idea  of  the  developments  in  the  situa- 
tion in  Canada  within  the  past  two 
years.  It  will  be  noted  that  these  prices, 
(Continued  on  page  50.) 
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Preparing  the  Painting  Surface 

Some  Things  the  Salesman  Should  Know — New  Houses  Should  be  Shellaced 
— Moisture  an  Enemy  of  Paint 


THE  "proper  preparation  of  the 
painting  surface"  is  a  subject 
that  has  ibeen  taken  up  on  many 
occasions  in  Hardware  &  Metal.  The 
subject,  however,  is  one  that  should  be 
constantly  kept  ito  the  front.  Good  paint 
is  very  often  unjustly  condemned,  as  a 
result  of  having  been  applied  to  an  im- 
properly prepared  surface.  With  the  ap- 
proach of  the  fall  painnng  season,  hard- 
ware clerks  will  be  asked  many  ques- 
tions regarding  the  preparation  of  sur- 
faces. Many  hardware  clerks  have  en- 
listed, and  itheir  places  have  been  taken 
by  younger  and  less  experienced  clerks. 
To  the  latter,  any  information  bearing 
on  the  uses  of  paint  should  prove  in- 
structive and  interesting. 

With  a  great  many  paint  users  paint 
is  paint  and  that  is  all  there  is  to  it. 
They  never  stop  to  consider  that  dif- 
ferent paints  are  made  for  different  pur- 
poses or  that,  unlike  a  great  many 
patent  medicines,  the  same  thing  is  not 
good   for   all   ills. 

Speaking  from  the  standpoint  of  out- 
side painting,  there  are  a  number  of 
factors  affecting  results  in  painting  with 
oil    paints.   Among   them   are: — 

Location  and  design  of  the  structure; 
quality  of  the  paint  and  its  tempera- 
ture; workmanship  of  the  painter; 
number  of  coats  applied  and  their  se- 
quence; time  allowed  to  elapse  between 
coats;  atmospheric  conditions  when  the 
painting  is  done. 

With  so  many  conditions  with  which 
to  contend  the  manufacturer  must  have 
the  co-operation  of  the  dealer  in  order 
was  no  good  so  I  gave  my  customer  an- 
sumer  may  be   obtained. 

Should  Question  Customer. 

If  the  salesman  would  question  the 
prospective  paint  user  occasionally  he 
would  find  a  number  of  conditions  which 
should  be  taken  into  consideration  in 
selling  his  customer  a  bill  of  paint,  and 
by  learning  more  about  the  paint  busi- 
ness himself  he  would  be  in  a  better 
position  to  advise  his  customers  and 
have  less  cause  to  write  to  his  manu- 
facturer  and    say,    "This    can   of   paint 


was  no  ogd  so  I  ave  my  customerg  an- 
other." 

In  dealing  with  the  first  question, 
"Location  and  design  of  the  structure," 
it  is  of  some  importance  that  a  house 
standing  alone  in  the  country  must 
necessarily  have  different  treatment  than 
a  house  in  the  city  protected  on  both 
sides  by  other  houses  and  where  the 
severe  exposure  is  either  front  or  back. 
It  is  not  reasonable  to  suppose  if  two 
coats  are  sufficient  to  give  the  city  house 
a  fine  and  lasting  job,  that  the  same 
nupmber  of  coats  will  be  sufficient  for 
the  house  standing  alone  in  the  country, 
where  the  elements  attack  on  four  sides 
all  the  year  around.  It  is  not  reasonable 
to  suppose  that  the  surface  of  the  coun- 
try house  will  be  in  the  same  condition 
as  that  of  the  city  house,  which  is  pro- 
tected, and  therefore  considerable 
thought  should  be  given  to  the  surface 
and  the  preparation  of  it  for  painting. 

New  Houss  Should  Be  Shellacked 

On  a  new  house  all  the  coats  should 
be  shellacked.  There  is  a  difference  of 
opinion  as  to  when  shellacking  should  be 
done.  In  olden  times  all  shellacking  was 
done  before  the  primer  was  put  on. 
While  the  daubing  of  a  knot  on  the  side 
of  a  house  seems  to  be  a  simple  oper- 
ation, it  has  been  considered  too  simple 
in  the  past  and  disastrous  results  have 
been  obtained  on  many  otherwise  good 
paint  jobs  on  account  of  not  giving  more 
consideration  to  the  shellacking  of  knots 
and  pitchy  places.  It  is  not  wise  to  fol- 
low the  custom  of  daubing  a  knot  and 
then  painting  right  over  it.  Give  the 
shellac  time  to  dry  and  the  results,  as 
shown  in  the  picture,  will  not  accrue 
from  careless  workmanship.  Shellac 
should  be  applied  smoothly  and  not 
daubed  on. 

Of  all  surfaces  that  paint  is  designed 
for,  lumber  offers  the  greatest  number 
of  unknown  quantities,  owing  to  its 
variety  in  kind  and  condition.  The  main 
constituent  of  wood  is  ligno-cellulose; 
it  also  contains  water,  extractives  and 
mineral  matter.  The  extractives  and  the 
water  are  both  repellent  of  paint.  The 
problem    involves    more    than    two    un- 


known quantifies  and  it  can  be  solved 
only  by  an  orientation  of  all  the  factors 
involved  and  then  undertaking  to  con- 
trol them. 

Much  yellow  pine  is  used  in  some  dis- 
tricts lor  building  purposes  and  it  has 
been  found  that  the  best  way  to  get 
it  in  a  receptive  condition  for  painting- 
is  to  let  it  weather  for  several  months 
in  order  to  harden  the  sap  and  eliminate 
the  excess  of  water — then  clean  and 
paint. 

Wood  Has  a  Thirst. 

There  are  many  different  kinds  of 
wood — some  of  them  trouble  makers 
when  it  comes  to  painting — and  it  is 
well  for  the  dealer  to  inquire  what  kind 
of  wood  is  used  for  siding  on  a  new 
house,  and  if  anything  out  of  the  ordin- 
ary he  should  write  to  his  manufacturer 
and  get  advice  regarding  the  best 
method  of  finishing  that  particular 
wood. 

Of  late  years  spruce  has  come  into 
prominence  for  siding,  and  lumber  peo- 
ple, without  any  regard  for  finishing, 
recommended  very  highly  its  use.  The 
result  was  that  thousands  of  houses, 
finished  with  this  lumber  when  it  was 
first  introduced,  failed  and  the  paint 
was  blamed,  whereas  it  was  not  the  fault 
of  the  paint  at  all  but  it  was  the  fault 
of   the   surface. 

The  problem  was  placed  before  the 
paint  manufacturers  and  they  have  very 
easily  remedied  the  defect  by  making  a 
different  recommendation  for  the  appli- 
cation of  their  products  on  this  particu- 
lar surface.  The  more  porous  and  spongy 
the  wood,  the  more  paint  and  primer  it 
requires.  There  are  soft  spongy  places 
in  all  lumber,  and  when  many  of  these 
appear  they  should  have  an  extra  dose 
of  primer  in  order  to  satisfy  their  thirst. 
The  soft  spots  in  all  woods  are  thirsty 
and  you  must  satisfy  this  thirst  before 
good  results  in  finishing  can  be  obtain- 
ed. 

Effects  of  Different  Exposures. 

In  view  of  the  fact  that  paint  fails 
on  the  sunny  sides  and  on  the  top  sides 
of  a  structure  much  more  rapidly  than 
it  does  upon  those  that  are  shaded,  and 
that  it  fails  more  rapidly  on  the  top 
sides  exposed  to  rainfall  and  sunshine 
than  it  does  on  the  sheltered  portions, 
it  seems  as  though  the  sore  and  naked 
places  require  one  coat  more  than  the 
healthy  parts. 
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Paint  is  one  of  those 

things  that  put  you 

to  the  test. 


If  you  sell  an  inferior  brand  it  will  soon  destroy 
confidence  in  you  and  injure  your  business. 

You  will  positively  protect  yourself,  gain  utmost 
confidence  and  immense  business  by  selling 

Jamieson's  Pure  Prepared  Paints 

The  Jamieson  durability,  ease  of  application,  covering 
capacity,  and  beauty  are  remarkable. 

The  price  is  reasonable,  and  the  profit  good. 

Write  for  particulars. 

R.  C  JAMIESON  &  CO.,  Limited,  MONTREAL,  CANADA 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


Heuse 

Colors 


Unusual  Value 
Attracts  Trade 


You'll  find  great  trade-building  quali- 
ties in  these  Pure  Linseed  Oil  Paints. 

Their  top-notch  quality  and  medium 
price  will  make  your  paint  department 
doubly  attractive. 

Moore's  House  Colors  not  only  increase 
sales,  but  increase  the  profit  on  each 
sale. 

It's  a  proposition  well  worth  looking 
into.    Write  for  full  details. 


Benjamin  Moore  &  Company 

WEST  TORONTO 


LIMITED 


yipi,  H  $-/■  > 
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Knock-Down  Houses  for  France 

Department  of  Trade  and  Commerce  Has  Interested  Lumber  Mills  and  Others  in  Sub- 
mitting Samples  Suitable  for  Quick  Building  in  Devastated  Areas — Much 
Builders'  Hardware  Will  Probably  be  Needed 


Jb"  plans  now  under  way  mature,  there 
will  be  large  quantities  of  builders' 
hardware  required  for  the  construc- 
tion of  knock-down  portable  houses  for 
use  in  the  devastated  areas  of  France 
and  Belgium  and  other  sections  of  the 
war-ridden  districts  of  Europe.  The  De- 
partment of  Trade  and  Commerce  at  Ot- 
tawa has  had  under  way  for  some  time 
the  devising  of  plans  and  specifications 
for  such  a  type  of  building  that  could 
readily  be  erected  by  those  who  will 
have  to  rebuild  the  wasted  territory.  It 
was  the  idea  of  the  Department  of  Trade 
and  Commerce  to  have  the  lumber  men 
and  mill  men  construct  fifty  houses  that 
would  be  shipped  to  France  and  Bel- 
gium free  of  charge  in  order  to  demon- 
strate that  the  idea  is  feasible.  A  firm 
of  Toronto  architects  have  had  the  work 
in  hand  of  drawing  plans  and  submitting 
the  specifications  to  the  various  lumbei 
men  who  are  interested.  Blueprints 
were  prepared  and  a  number  of  the  saw- 
mills in  different  parts  of  the  country- 
took  up  the  project.  Among  these  lum- 
ber companies  are  the  Pembroke  Lumber 
Company  of  Pembroke,  Ont.;  the  'Col- 
onial Lumber  'Company  of  Pembroke, 
Ont. ;  the  McLaughlin  Lumber  Company 
of  Arnprior,  Ont. ;  the  Fraser  Lumber 
Company  of  Campbelltown,  N.B.,  and 
others.  It  was  thought  that  the  mills 
were  the  best  fitted  to  handle  such  a  pro- 
position, as  many  of  them  have  planing 
mills  as  part  of  their  plant.  The  lumber 
dealers  for  this  reason  did  not  under- 
take the  project. 

Some  construction  companies  have  al- 
ready been  in  touch  with  the  situation, 
and  have  submitted  samples  of  complete 
houses,  which  are  now  on  exhibit  in  the 
Tuileries  Garden  in  Paris.  The  Sov- 
ereign 'Construction  -Company  of  Toron- 
to is  one  of  the  concerns  that  prepared 
plans  and  designed  buildings  that  would 
be  particularly  adapted  to  the  needs  in 
France  and  Belgium.  "These  plans  and 
specifications  were  prepared  at  the  soli- 
citation of  the  Societe  de  l'Amerique 
Francaise, "  stated  A.  A.  Smith,  man- 
ager of  the  Sovereign  'Construction  Com- 
pany to  a  Hardware  and  Metal  repre- 
sentative. "It  is  a  particular  kind  of 
building  that  will  be  required.  Two  that 
we  have  already  built  as  samples  for  this 
society  are  now  on  exhibit  in  Paris,  but 
as  yet  definite  steps  have  not  been  take^i 
by  the  society  to  have  the  houses  made  in 
quantities.  The  houses  are  to  be  of  the 
knock-down  variety,  and  will  range  in 
price  from  $50  up  to  $1,000  and  over. 

"There  is  a  problem  to  be  solved  in 


the  construction  of  these  houses  so  that 
they  can  be  readily  put  together  by  the 
women  and  children  who  will  be  left  in 
those  areas.  They  must  be  of  simple 
construction  and  of  such  a  type  that  it 
will  be  impossible  for  them  to  go  wrong 
in  the  erection.  The  cheaper  houses 
that  would  be  made  to  sell  for  $50  would 
have  an  inexpensive  class  of  hardware. 
The  samples  that  we  submitted  had  a 
barn  door  latch  in  place  of  a  door  set, 
plain  steel  butt  hinges  and  cellar  win- 
dow bolts.  The  idea  of  the  society  back 
of  the  scheme  was  to  secure  the  largest 
amount  of  shelter  for  the  least  amount 
of  money. 

"These  houses  will  be  required  in 
great  numbers  to  rebuild  the  devastated 
areas.  There  will  be  plenty  of  business 
for  all  Canadian  manufacturers  if  the 
right  type  of  building  can  be  devised. 
One  of  the  difficulties  the  Government 
will  have  to  meet  is  the  co-ordination  of 
the  various  operations  if  they  intend  to 
undertake  the  supervision  of  the  con- 
struction of  these  houses.     The  lumber 


will  have  to  be  dressed  and  matched, 
doors  and  windows  assembled  ready  to 
be  put  together,  hardware  put  on,  and 
the  whole  house  assembled.  There  will 
be  very  inexperienced  help  in  Europe 
that  will  for  the  most  part  have  to  put 
these  houses  together.  It  will  be  im- 
possible to  get  carpenters  in  sufficient 
numbers.  The  only  way  the  people  will 
be  able  to  find  shelter  will  be  to  have 
some  sort  of  ready-made  house  they  can 
put  together  themselves.  At  the  present 
time  it  is  a  question  of  having  the 
French  authorities  select  the  type  of 
building  that  will  fill  the  requirements 
of  the  people." 

As  soon  as  a  definite  plan  is  decided 
upon  there  will  possibly  be  large  num- 
bers of  these  buildings  constructed  in 
Canada.  The  lumber  mills  and  the  De- 
partment of  Trade  and  Commerce  are 
putting  forth  efforts  to  meet  the  needs. 
As  soon  as  the  plans  are  decided  upon 
and  the  idea  is  found  practicable  thera 
should  be  larae  quantities  of  builders' 
hardware  required. 


READJUSTMENT  IN  STEEL 

('Continued  from  pag'e  47.) 
based  on  wholesale  quotations  at  Mont- 
real, are  for  August,  1914,  when  the  war 
broke  out,  August,  1915,  a  year  later,  at 
which  time  most  quotations  were  slightly 
lower,  and  August,  1916,  when  the  ma- 
jority are  at  the  top.  Some  of  the  quota- 
tions given  did  show  an  increase  ir. 
August,  1915,  as  compared  with  the 
previous  year,  but  these  were  due  to  in- 
creased cost  of  manufacture  or  other  ma- 
terials rather  than  to  any  change  in  the 
iron  or  steel  market.  In  the  different 
items  of  iron  and  steel  it  will  be  seen 
that  on  practically  all  items  there  was  a 
reduction  during  that  first  year. 

August.  August,  August, 

IRON  AND  STEEL—  1916.  1015.  1014. 

Common   bar  iron    ...$  3  00  $2  00  .$2  05 

Refined  iron    3  50  2  30  2  40 

Horseshoe   iron    3  45  2  40  2  40 

Mild   steel    3  30  2  10  2  25 

Sleighshoe   steel    3  30  2  10  2  25 

Reeled   maehy.   steel..  4  50  2  75  2  75 

Tire   steel    . .' 3  50  2  25  2  35 

TOP    calk    steel    4  20  2  75  3  10 

High   sneed   steel    3  00  0  05  0  05. 

WIRE    PRODUCTS— 

Wire   nails    3  75  2  40  2  °5 

Stanles,    jralv 4  80  MOO  3  50 

Stnrles.   bright 3  05  2  CO  2  00 

Wire,     smooth     steel, 

Xo.    0-0    4  25  2  30  2  30 

Barb    wire    4  50  3 15  2,85 

Wire.  Xo.  0  coil  spr'g  4  "5  3  10  2  25 

Wire.  Xo.  0,  nlain    gal.  4  50  3  05  2  15 

Hay    wire.   Xo.   13    ...  4  05  2  60  2  35 
SHEETS  AND  PIPES— 

Sheets,   black,  28  ga.  4  10  3  00  2  70 

Sheets,   black.   12  ga .  4  70  3  00  2  75 

Sheets,  galv..  28  ga . .  7  75  6  50  4  35 


Sheets,  galv.,   20  ga . .  7  15  5  40  3  05 

Pipe,  black.  1  inch...  6  07  4  59  4  33 

Pipe,    galv.,    1    inch..  1131  810  6  00 

Lead    pipe    13  00  0  50  7  50 

METAL   SHEETS— 

Brass  sheets   0  60  0  40  0  26 

Copper   sheets    0  46y2  0  29  0  29V2 

Lead   sheets    0 12  0  09V2  0  07% 

Eventual  Readjustments. 

The  outlook  in  the  steel  situation, 
therefore,  as  The  Post  views  it,  is  for  a 
reasonable  period  of  continuation  of  the 
present  prosperous  condition,  but  for  a 
process  of  readjustment  eventually, 
which  may  quite  possibly  be  of  a  very- 
violent  character.  On  the  one  hand, 
there  is  the  heavy  demand  for  munition 
purposes,  which  promises  to  last  for 
months,  and  on  the  other,  there  is  the 
abnormal  production  which  is  far  above 
ordinary  needs. 

In  Canada,  in  addition  to  the  orders 
already  placed,  there  is  a  favorable  fea- 
ture, that  is  a  quite  evident  tendency  on 
the  part  of  the  British  War  Office  to  in- 
crease the  business  placed  in  this  coun- 
try at  the  expense  of  the  United  States. 
Therefore,  it  may  be  reasonably-  expected 
that  so  Long  as  the  war  lasts,  and  no 
doubt  for  a  considerable  period  after, 
the  industries  in  Canada  will  feel  all  the 
present  benefits  of  the  war  demands.  At 
the  same  time,  if  there  is  an  adjustment 
to  lower  levels  in  the  United  States,  it 
may  be  expected  that  there  will  be  a  like 
chanse  in  Canadian  prices;  this  would 
follow  as  the  natural  effect  of  the  com- 
petitive relationship  of  the  two  markets. 
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Immediate  Deliveries  on 

American  Self-Oiling  Grinders 


Every    Machine  Guaranteed  Perfect 


TOOL  GRINDERS  SICKLE  GRINDERS  POWER  GRINDERS 
Excellence  in  workmanship,  material  and  finish.  Order  from  your 
jobber.  Insist  on  American  Self-Oiling  Grinders  with  Malleable 
Clamps.  They  sell  best  and  give  full  measure  of  satisfaction.  If 
he  does  not  handle,  write  direct  to  Factory  or 

WESTERN    AGENTS:   Merchants    Hardware  Specialties,    Calgary,    Alta. 

EASTERN  CANADA    AGENTS  :   John   M.  Graham  &  Co.,  113  Chambers 

Street,    New  York   City 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 


"See! 


It  isrit  dusting 


it  T   UST   as    I    told    you — the    right    cement   floor   finisher   would    make 
J        our    concrete    floors    wearproof,    waterproof    and    oilproof.       Now 
you   see   why    I    specified 

,  ni  wvaf. Cement  Filler 

\RIMEMBER    ITS     WiTiBPKOOf\    ^*  ™  ■      ■  "■  ■    ■     ■  ■       ■  ■■■■*■  T\ 

m\.m_.  ww.   L  Cement  Floor  Paint 


aTEflTGO      AS 


R.    I.    W.    Cement   Filler  and   Cement    Floor    Paint   seal   the   sandy,   por- 
ous   surface    of    concrete    and    cement    floors    and   in    this    way    stop    the 
constant   sanding,   water   infiltration   and   the   soaking  up   of   oil. 
And  it  is   so  easy   to  apply — anybody   can   do   it   perfectly. 
Twelve  standard  decorative  colors.      A  two-coat  proposition   that   resists 
wear    longer   than   anything   else   we   have   ever   seen. 

Don't  let  "cement  dust"  fly  as  the  floor  scuffs  off  or  sands.  Stop  it  im- 
mediately with  an  application  of  these  wonderful  preservatives,  and 
save  your  machinery  and  stock.  Write  for  illustrated  Booklet  from 
Dept.    SO. 

R.  I.  W.    DAMP-RESISTING    PAINT    CO. 
TOCH  BROTHERS 

Gerrard  St.  and  Carl  aw  Ave. 
TORONTO,    ONTARIO,    CANADA 


H.J:  ONE  OF  THE 

fc,  TANK  ROOM  UNITS 

OF    OUR    VARNISH 

STORAGE  CAPACITY  OF  ONE 

AND  A  HALF  MILLION  GALLONS 


7 
J 


^HIS  is  one  of  our  great 
storage    tank    rooms 
where   our   varnishes  are 
aged  before  shipping. 

All  dealers  know  that, 
next  to  quality,  uniformity 
is  one  of  the  leading  essen- 
tials demanded  by  the 
varnish  buyer. 

All  products  offered  under  the  same 
name  and  bearing  Berry  Brothers' 
label  are  always  identical  in  every 
particular,  no  matter  how  long  between 
purchases. 

Body  drying,  working  qualities,  dur- 
ability and  every  other  feature  are 
fixed  facts  and  not  uncertain  quantities. 

Our  accurate  methods  of  manufacture 
and  exceptionally  large  storage  capa- 
city enable  us  to  insure  these  qualifi- 
cations. 

All  our  finishes  are  easy  to  sell,  because  of 
their  earned  record  for  complete  depend- 
ability. 

We  make  an  especially  adapted  varnish  or 
enamel  for  every  known  use. 

Write  for  our  price  list  and  dealer's  propo 
sition. 

RERRY  BROTHERS 

*-wforld's  Largest-Varnish  Makers*-' 
Established  1858 

WALKERVILLE,  ONT. 


(370) 


//  interested,  tear  out  this  page  u/td  keep  with  letters  to  he  answered. 


52 


August  5,  1910. 


!iiijrii!ij;ii:i;i;iii!i:iiiii!iiiii;iiiii:iii!!iiiiiii!iiiii!ii!iiii;i!iiiiiiiiiiiiii^ 


\a 


MONTREAL 

MONTREAL,  Aug.  3.— There  is 
no  change  in  the  general  paint 
situation  other  than  the  report 
from  some  manufacturing  quarters 
of  a  slight  tendency  toward  improve- 
ment in  the  amount  of  busiuess  pass- 
ing. In  the  associated  lines,  however, 
there  has  been  noted  a  further  con- 
firmation of  the  developments  reported 
last  week.  The  chief  of  these  is  the  2c 
to  3c  advance  in  oil  and  turpentine 
which,  although  it  has  not  yet  reached 
the  trade  in  general  is  having  a  firming 
influence  on  all  transactions  and  great- 
ly narrowing  the  range  of  quoted  prices. 
Large  oil  and  gasoline  producers  report 
a  15  to  20  per  cent,  increase  over  last 
year's  business.  Of  lesser  importance  is 
the  additional  weakness  noted  in  the 
lead  market  as  this  has  not  yet  result- 
ed in  any  direct  change  in  white  lead 
prices.  Other  lines  remain  unchanged  in 
their  ruling  features. 

Paint  manufacturers  are  now  begin- 
ning to  prepare  for  the  usual  Fall 
trade  which  in  view  of  the  light  spring 
business,  owing  to  the  excessive  rains 
at  that  time,  is  expected  to  show  an 
increase.  Travellers  are  still  largely  off 
the  road  and  general  hardware  busi- 
ness, particularly  in  country  parts 
shows  a  correspondingly  light  volume 
of  trade  but  the  aggregate  of  business 
passing  is  none  the  less  satisfactory. 
This  condition  is  in  direct  contradiction 
to  the  condition  existing  in  general  hard- 
ware lines  which  report  the  greatest  ac- 
tivity from  country  points.  The  paint 
business  on  the  other  hand  is  benefit- 
ing largely  from  an  active  manufactur- 
ing demand,  particularly  from  shell 
manufacturers. 

Linseed  Oil  Firmer. — Linseed  Oil  has 
advanced  from  2c  to  3c  per  gallon,  al- 
though the  range  of  quoted  prices  has 
narrowed  upward  to  this  extent  rather 
than  advanced  throughout.  The  under- 
tone o§  this  market  is  strong  and  the 
quoted  prices  do  not  accurately  repre- 
sent the  state  of  the  market  which  in- 
cline to  a  further  upward  movement.  A 
heavy  manufacturing  demand  in  eon- 
junction  with  unfavorable  reports  as  to 
acreage  under  cultivation  appears  to 
form  the  ibasis  of  this  development.  The 
top  price  of  last  week  continues  to  rule 
for  this  week's  quotations  which  are 
as  follows: — 

Raw  Boil  el 

1  to  2  >bbls 78c-83c  81e-86c 

3  to  5  bbls 77c-82c  80c-85c 

6  to  9  .bbls   76c-81c  79c-84c 

White  Lead. — Prices  remain  unchang- 
ed but  the  tone  of  the  market  continues 
to  develop  weakness  in  sympathy  with 
the    Dili'    lend    situation    in    the      States 


where  the  metal  has  made  a  further  de- 
cline. In  view  of  the  uncertain  situation 
existing  there  is  little  business  passing 
as  buyers  anticipate  declines  and  are 
holding  off.  In  the  meantime  there  is  a 
tendency  in  all  quarters  to  await  fur- 
ther developments.  For  less  than  ton 
lots  $14.10  per  cwt.  continues  to  be  the 
ruling  price. 

Turpentine. — There  has  been  a  fur- 
ther strengthening  of  the  turpentine 
market  following  that  of  last  week  and 
|68c  represents  the  bottom  figure  at 
which  stocks  are  offered  to  the  trade 
to-day,  while  70c  continues  to  be  the 
top  and  ruling  price.  This  line  shares 
with  oil  the  benefit  of  an  accelerated 
demand  on  the  part  of  manufacturing 
interests. 

Paris  Green. — Prices  remain  unchang- 
ed as  per  current  quotations  and  the 
market  in  general  is  without  any  new 
features  of  interest.  The  scarcity  of  sup- 
plies continues  to  be  the  chief  factor 
in  the  present  situation  and  the  local 
market  is  authoritatively  stated  to  have 
ibeen  practically  cleaned  out.  Demand 
continues  good  locally  but  has  not  yet 
.reached  its    highest  at  Maritime'    points. 

Gasoline. — Prices  remain  unchanged 
at  33c  per  gal.  in  barrels  and  other 
prices  in  proportion.  Demand  continues 
to  be  fair  although  effected  to  some  ex- 
tent by  curtailment  on  part  of  owners 
of  pleasure  vehicles.  Consumption  on 
the  whole,  however,  is  said  to  be  con- 
siderably in  excess  of  last  year  in  spite 
of  the  adverse  effect  of  the  high  prices 

ruling.  

TORONTO 

TOPONTO,  Ont.,  Aug.  3.— A  sharp 
advance  in  linseed  oil  is  the  most 
important  feature  in  the  paint 
market  this  week.  This  advance  follows 
higher  prices  on  flax  seed,  which 
is  considerably  stronger.  Turpentine, 
although  firm,  is  a  shade  lower, 
due  largely  to  lack  of  demand. 
Prices  of  other  lines  are  more  or 
less  firm,  with  the  exception  of  white 
lead,  which  is  inclined  to  weakness. 
Business  in  the  paint  trade  is  seasonablv 
auiet.  and  the  warm  weather,  although 
fine  and  dry,  has  not  materially  im- 
proved the  situation.  The  shortage  of 
nainters  and  comparative  dullness  in  the 
building  trade  is  affecting  the  painting- 
business. 

Linseed  Oil  Advance. — The  market 
has  developed  considerable  strength, 
and  prices  of  linseed  oil  have  advanced 
sharplv.  The  flax  seed  situation  has  im- 
proved materially,  and  quotations  are 
considerably  higher  than  last  week. 
Prices  of  oil  have  advanced  twice  dur- 
ing the  week  and  the  highest  quotation 
is  now  90c  fur  raw  and  93c  for  boiled  oil. 


representing  an  advance  of  lie  for  the 
total  movement.  Lower  prices  are  how- 
ever being  quoted  in  some  quarters,  and 
the  following  range  represents  the  situa- 
tion: 

Raw.  Boiled. 

1  to  2  bbls 80c-90e        83c-93c 

3  to  5  bbls 79c-89c        82c-92c 

6  to  9  b'bls 78c-88c        81e-91c 

lurpentine  Lower. — The  market,  al- 
though lower,  is  not  materially  weaker, 
the  decline  being  due  principally  to  lack 
of  demand.  Prices  declined  2c  early  in 
the  week,  but  recovered  lc,  making  a  net 
decline  of  lc  from  last  week's  level. 
Present  quotations  are  firm,  and  if  any 
demand  developed  would  go  higher.  Re- 
ports from  the  South  indicate  that  the 
market  there  is  likely  to  remain  firm  for 
some  considerable  time  owing  to  the  cur- 
tailment of  production  in  some  districts, 
which  have  suffered  from  heavy  rains. 
The  increase  in  cost  of  materials  for 
making  barrels  and  higher  operating  ex- 
penses will  also  tend  to  stiffen  prices. 
Resins  are,  of  course,  affected  by  the 
same  conditions,  and  prices  of  all  grades 
are  firm.  The  following  prices  are  being 
quoted  locally  for  turpentine: — 1-barrel 
lots,  69c;  2  to  4-barrel  lots,  67c;  and  5- 
gallon  lots,  77c  per  Imperial  gallon. 

Gasoline. — A  break  in  the  price  of 
Pennsylvania  crude  has  unsettled  the 
petroleum  market,  as  it  will  possibly 
affect  the  refined  situation.  Notwith- 
standing the  big  demand,  both  export 
and  domestic,  in  the  States,  there  is 
some  possibility  of  a  decline  in  gasoline, 
which  might  be  followed  hy  lower  prices 
in  Canada,  although  there  has  been  no 
change  in  Canadian  crude.  Gasoline  is 
quoted  locally  at  32c  and  benzine  at 
SlV^c  per  gallon. 

White  Lead. — The  market  is  easier  on 
account  of  the  weakness  in  pig  lead, 
but  quotations  on  white  lead  in  oil  are 
unchanged.  White  lead  is  quoted  at 
$13.95  per  100  lbs.  in  ton  lots,  and  $14.25 
in  less  than  ton  lots. 

Glass. — Makers  in  the  States  have 
made  an  advance  of  100  per  cent,  on 
plate  glass.  The  announcement  was 
made  following  the  explosion,  which  did 
enormous  damage  in  New  York  and  dis- 
trict, but  the  advance,  although  unex- 
pected, is  not  supposed  to  have  been  as 
a  result  of  the  explosion. 

Putty. — The  market  continues  very 
firm  and  unchanged,  with  no  improve- 
ment in  the  whiting  situation.  The  fol- 
lowing prices  are  being  quoted  for  stan- 
dard putty  in  less  than  ton  lots. 

Per  100  lbs. 

Bulk,    in    casks    $2.80 

Bulk,  in  100-lb.  drum    3.00 

Bulk,  in  25-lb.   drums    .  . 3.10 

Bladders,  in  barrels   3.40 

Pure  putty,  70c  per  100  lbs.  advance. 
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Suppose  We  Left  the 
Label  Off 

If  the  label  were  left  off  a  can  of  B-H  Paint  or 
Varnish,  the  quality  of  the  paint  inside  wouldn't 
be  changed.  But  its  commercial  value  to  the 
retail  merchant  would  be  seriously  reduced. 

It  wouldn't  be  as  easy  to  sell.  No  buyer  would  ask  for  it.  Few 
customers  would  be  willing  to  accept  it — because  they'd  have  no 
faith  in  its  quality. 

B-H  Paints  and  Varnishes 
are  easy  to  sell 

because  their  high  quality  has  been  maintained  through  so  many 
years:  and  has  been  advertised  in  so  many  ways,  that  it  is  now 
freely  recognized  by  both  trade  and  public. 

When  you  say  to  a  customer,  "It's  made  by  Brandram-Henderson," 
you  don't  have  to  say  anything  more  about  quality.  You  don't 
have  to  haggle  about  price.  Your  customer  knows  he's  getting 
his  full  money's  worth— and  that's  all  a  reasonable  man  wants. 

A  Brandram-Henderson  agency  is  a  genuine  asset 
to  a  progressive  merchant.  If  we  are  not  repre- 
sented   in    your    locality,     write     for    particulars. 


B£i 

LNDR4 

lM-HE 

NDERJ 

SON 

■■  LIMITED 

Montreal 

Halifax 

St.  John 

Toronto 

Winnipeg 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,    lb 01 

Sheets,  $1  to  $1.25  base. 
AMMUNITION 

Remington  U.M.C.,  Resale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  20%  off;  22  Short 
Smokeless,  30%  off;  22  Long  Rifle 
Lesmok  and  Smokeless,  5%  off; 
41  Swiss  Ball  and  Shot  Cart- 
ridges, 2GVij%  advance;  all  other 
R.  P.  Ball  Cartridges,  advance 
3%%';  all  other  R.  F.  Centre  Fire 
Pistol  and  Rifle  Ball  Cartridges, 
53%  advance:  Centre  Fire  Pistol 
and  Rifle  Shot  Cartridges.  53% 
advance;  Centre  Fire  Military 
and  Sporting  Ball  Cartridges, 
68%  adv. ;  Centre  Fire  Military  & 
Snorting  Shot  Cartridges,  50% 
advance-;  Primed  Shells  and 
Bullets,  20%  advance;  Brass  Shut 
Shells.  First  Quality.  30—10% 
(iff:  Brass  Shot  Shells,  Sec- 
ond Quality,  45%,  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
o%  off  list;  Nitro  Club  and  Rem- 
ington, 15-21/2%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  ,$3.05  per 
M.  net:  C.  B.  Caps,  $3.90  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  22  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net:  C.  F.,  38,  STW..  $10.45  net. 
Above  prices  withdrawn.  New 
prices   to   be  issued   shortly. 

"Dominion"  B.B.  Caps.  $3  per 
M.  net;  C.  B.  Caps,  $3.60  per 
M.  net;  22  short,  black,  20%; 
22  short  smokeless.  30%;  2<> 
long,  black,  20%;  22  long  smoke- 
less. 20%;  22  long  rifle,  black, 
71/2%;  22  long,  rifle,  smokeless, 
<%%;  other  R.F.  ball,  10%;  R.F 
shot,  10%;  centre  fire  pistol,  list 
plus  j5%;  C.F.  sporting,  list  plus 
00%;  shot  cartridges,  same  as 
ball;  empty  shot  shells,  5%; 
blanks,  add  25%, ;  bullets,  40% ; 
Primers.  $2.70  per  M.  net; 
brass  shot  shells.  20%:  "Win- 
chester" B.B.  Caps,  $3.05  M 
net;  C.B.  Caps,  $3.00  M.  net:  22 
short,  hlack  and  Lesmok.  12%% : 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok,  12%% : 
22  Ions  black  and  Lesmok, riflel 
22  long,  rifle,  black.  2%%,  ad- 
vance; Other  R.  F.  ball,  2%%  ad- 
vance; R.  F.  Shot,  121/,%,;" Pistol 
and  Rifle  Shot,  32%  advance: 
Military  Pistol  and  Rifle  Ball 
advance  53%;  Military  and  Sport- 
ing advance  68%;  Primers.  $3.35 
per  M.  net;  Brass  Shot  Shells, 
15%. 

'"Crown"  Black  Powder,  10%; 
"Sovereign"  Bulk  Smokeless  Pow- 
der, 15%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless.  12%%;  Empty  Shells, 
5%;  90  days  net. 

Shot,  standard.  100  lbs.,  Toron- 
to. S14.50:  Montreal.  $14.25;  net 
extras,  as  follows,  sublect  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  V2C  per  lb.:  f.o.h.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

dominion     Hand     Traps,   $3.50 
each,  net  f.o.b.  Montreal. 
ANTIMONY 

See  weekly  report. 
AUGERS 

Ford's   Auger   Bits,   30   and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Rockford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's    expansive.   40%. 


AUGERS,    POST 

B.T.— Sin.,   net    2  50 

B.T.— 10  in.   net   2  75 

B.T.— 12  in.   net   3  25 

AXES 

Forrester,  doz 6  75 

Cherokee,  doz 9  00 

liand  maJt.  doz 9  00 

Model,  doz 9  25 

Black  Diamond,   doz '. .     9  25 

Samson,   single   bit,   doz....     9  25 
Samson,  single  bit,  handled 

doz 13  00 

Samson,   double  bit,  doz....  13  00 
Samson    flooring    axes,    No. 

2,  doz 10  25 

Single  bit,  doz    7  25    10  00 

Double  bit   11  00    12  50 

Hunters'  Axes    5  50      6  50 

"Boy's"  Axes 6  25      7  00 

Bench    Axes,    Samson 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  'Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless. 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd.. 
—No.  1,  »2c;  No.  2,  23c;  No.  3, 
19c. 

Tallman    Brass    &    Metal    Co. — 
Arctic    Metal — XXX    Genuine    Su- 
perior,  A  Special,  Hoo  Hoo,  "A," 
"B."   "C,"   "D."     Nos.  1,  2  and  3. 
Prices   lie   to   60c   pound. 
Hoyt    Metal    Co.— ^Nickel    Genu- 
ine. Genuine  "A."  Genuine  "AA." 
Faultless     "A."     Reliance     "AA." 
Frost   King,   C.   B..    No.   1,   No.   2, 
No.  3,   No.  4,  from  lie  to  60c. 
Langwells — Extra,    16c:    No.    1, 

15c:  No.  2,  14c;   No.   3,  12%e. 

BELTING    (Leather.) 

Extra,   40%. 

Standard.  40   and  10%. 

Lace  leather,   per  side,  $1.10;  cut 
laces.  No.  1,  $1.30. 

BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb.   ..- 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single  bbls..  gal...  0  32%    0  3iy2 

Drums,   gal 0  29%     0  28 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1),   list,     %   in. 
dia.  and   smaller.  40%. 

Carriage  Bolts  ($11,  list,  7-16  in., 
25%. 

Machine    Bolts,    %    in.    dia.    and 
smaller,  40%. 

Machine   Bolts,   7-16  in.    dia.    and 
larger.  30%. 

Sleigh  iShoe  Bolts,  %  in.  dia.  and 
smaller.  30%. 

Sleigh    Shoe   Bolts,    7-16   in.    dia. 
and   larger,  25%. 

Coach   and    Lag  Screws.   50%). 

Skein    Bolts.    45%. 

Square  Head  Blank  Bolts    30%. 

Bolt  Ends,  30%. 

Plow    Bolts,    30%. 

Elevator  Bolts.   30%. 

Fancv   Head   Bolts.   25%. 

Shaft   Bolts    ($3   list),   25<W-. 

Step   Bolts,   large   head    ($3)    list. 
25%. 

Whiffletree    Bolts.    25%. 

Nuts,  square.  2c  off  list. 

Nuts,   hexagon,   2c   off  list. 

iStove   Rods,   per  lb.,   8c. 

iStove  Bolts.  62%  %. 

Tire  BMts,  50%. 

BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 

BRASS  Per   lb. 

Springs,    sheets.   8   in.   wide, 
up  to  20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 


Tubing,  seamless  base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 
BARS    (Clothes) 

3   sections,   4  ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3   sections,  6  ft.,   doz 7  20 

BOILERS   (Range) 

30-gal.  Standard   8  25—8  75 

30-gal.  extra  heavy  11  50 

BOARDS,  BAKE  Per  doz. 

No.  1— IS  in    x  24  in 6  60 

No.  2—18  in.   x  2S  in 7  20 

No.  3—20  in.  x  30  in 7  80 

BOARDS    (Ironing) 

Size  12xC0  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x5S  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,    per   doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%,. 
BOARDS   (Wash)  Tin 

Plate       Zinc 
Per    doz. 

Pony    $ $    73 

Crown    3  55 

Dandy   3  75 

Improved  Globe   2  65      3  85 

Standard   Globe    2  75      0  95 

N'eptunr-    2  75      3  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)    4  25 

Jubilee ". 4  25 

iDiam'd    King    (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 
Weighted,  20  lbs.,  per  doz..  18  50 
Weighted,  25  lbs.,  per  doz..  22  32 
BUTTS 

No.  804,  50,  12%%:  No.  840,  50, 
5%;  No.  800.  40%:  No.  838.  45%: 
No.  802.  50%:  No.  808,  45%;  No. 
810  and  S14,  35%. 

c*ns 

Milk    factory    cans,   15%. 
•Cream   cans,   20%. 
Railway  cans,  20,  5%. 
*~"d      delivery      and      creamer? 

cans,   20%. 
Cream  cans,  35%:  with  dome  top. 
15c  extra.     Retinned.     70     and 
10%.     Plain,  70  and  20%. 
"Uilk  can  trimmings,  plus  10%. 
Common,   cork-lined.   3%. 
CEMENT    AND    FIREBRICK 
Less  than  carload  lots   ....     1  85 
Portland,    per  'bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Eire      brick       Scotch, 

per   1.000    23  00    28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  0^ 
Fire  clay,  2%-lb.  tins.  doz.  1  25 
CEMENT    (FURNACE) 

iy  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  lb 0  05 

25  lb.  tins,   per  doz.,  lb 0  04 

CEMENT.    ROOFING  Per  gal 

Roofing  cement  (in  bbls.)..  O  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,   per  gross..  0  65    0  SO 
Carpenters'     lead     pen- 
cils,  per  gross    2  40    6  75 

Crayons,  per  gross 0  20 

Carpenter,   white,   gr..  0  65     .... 

Carpenter,  blue,  gr 0  80     

Carpenter,  red,  gr....  0  80  .... 
CHISELS 

Cold  chisels.  5x6  in.,  doz 2  20 

Revel  edee.  1  Inch,  doz 2  50 

Common  cold.  ¥>.  $1.35:  %,  $2: 
"4,   $2.75:   Ti.  $3:  1.  $4. 


Socket  Chisels,  65%   off  list;   if 
B  edge,  add  90c  doz. 
CHAIN 
Quotations  nominal. 
Proof    coil,    per    100     lbs.,     V4- 
$9.45;    5-16,   $9.10;    %,   $8.35;   7-16, 
$7.15;    %,    $6.95;    9-16,    $6.95;    %, 
$6.S0;  %,  $6.70;  %,  $6.55;  1,  $6.40. 
Electric    Weld    Coil    Chain— BB 
3-16  in.,  $11.45;  %  in.,  $8.15;  5-16 
in.,   $6.65;    %    in.,   $5.60;   7-16   in., 
$5.60;  %  in.,  $5.60  per  100  lbs. 

Electric    Weld    Loading    Chain, 
%   in..  $13.50  per  100  lbs. 
Steel  Jack,  15%  net. 
Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10;  No.  3,  $11;  No.  4,  $33:  No. 
5,  $16;  f.o.b.  Toronto.  Hami,,un, 
Fergus,  London  and  St.  Mary's, 
37%%:  f.o.b.  Ottawa,  Kingston, 
and"  Montreal.  35%. 
CHOPPERS    FOOD 

Universal    No.  0 $12.25  doz. 

1 14.70  doz. 

2 17.15  doz. 

3 25.50  doz. 

COPPER  Montreal  Toionto 

Casting  ingot,   see  weeklj    report 

Bars,  %  to  2  in 46  50    46  00 

Plain   sheets.   14   oz.. 

14x28  in.,   14x00  in.  45  00     45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 54  00     54  00 

Copper    sheet,    plan- 
ished,  14x60  base..  57  00    57  00 
Braziers'     in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c;    No.   1.   30c;    finest, 
35c;  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  3d 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR  _ 

Crude  coal   tar,   per  bbl $1  -w 

Refined    coal    tar,    per    bbl..  5  oO 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4 
Ideal,    egg   boxes,   with   filler,   1- 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  SO 

All  bright,  52  sheets   .......  6  SO 

Galvanized 
Apollo  Crown  Gorhals 
1Sx24x52   . .  6  25        6  25        6  50 
60        . .  6  50        6  50        6  75 
•>0x'>Sx47   . .   6  75        6  73        7  00 
5ox'>Sx94   ..13  50      13  50      14  00 
CHARCOAL  TIN   PLATES 
M.L.S.  and  Famous—        Per  box 

IC,   14x20  base    $  8  °j> 

IX.  14x20  base   9  00 

IXX.  14x20  base   10  ZS 

IXXX,  14x20  base  10  2o 

Raven  and  Murex  Grades— 

IC,  14x20  base   7  00 

IX,  14x20  base  8  00 

IXX,  14x20  base   S  50 

IXXX,  14x20  base   12  00 

"Allaway's  Best"  Standard 
Quality. 

IC.   14x20  base    8  75 

IX.  14x20  base   9  75 

IXX,  14x20  base    10  75 

CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    C.    20    x    28.    112    sheets,    210 
lbs..  $11;  216  lbs..  $11.50. 
COKES,   BRIGHT 
Bessemer  Steel — 

10x14x20   base    "  ^° 

20x2«    double  box   13  00 

CLOCKS.  ALARM 

Good  Morning,  each  0  80 

Look  Out    1  00 

Big  Ben.  each   "25 

Babv  Ben.  each 2  25 

CROWBARS.  4  to  4%c  per  lb. 

DRILLS 

Bit  Stock   Drills.  50%. 

Woci    Prills.   20%. 

SH-ajcht  Shank  Drills.  45% 


August  5.  1916. 


HARDWARE    AND    METAL 


MADE       IN       CANADA 


SPECIALS  GUARANTEED 
EXCELLENT  SERVICE 


TO 
GIVE 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  essly 
for  all  bearings  car- 
rying extremely 
heavv  loads. 


For  all  general 
machinery  bear- 
ings. Is  known  as 
the  BABBITT 
METAL  WITH- 
OUT A  FAULT. 


Specially  prepar- 

ALUMINOID  -,«Ji3«5 

machinery. 

We  Have  Everything  in  Metals 

THE  CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


Ramsays  Bulldog  Brushes 


3  >,-.->  O 


Trade 


Mark 


For  over  a  half  a  century  the  name  of  "Ramsay"  has  stood  pre-eminent 
among  the  trade,  Dominion-wide,  in  producing  the  highest  quality  of 
Paints,  Oils,  Stains,  Varnishes,  etc.,  etc. — and  to-day  we  have  made 
another  distinct  step  forward  in  serving  the  interests  of  both  the  dealer 
in  Brushes  and  the  users  of  them. 

BULLDOG  BRAND  BRUSHES 

—are  made  in  Canada  by  skilled  Canadian  labor;  using  the 
most  modern  methods,  attractively  finished,  and  in  variety 
sufficiently  broad  to  cover  all  requirements,  from  the  cheaper 
lines  for  household  trade  to  the  highest  possible  grades,  as  used 
by  the  skilled  mechanic. 

Our  Trade-Marked  line  of  BULLDOG  Brand  Brushes  is  well 
known  to  Canadians  and  an  exceptionally  profitable  line  for 
the  retailer  to  sell 

Write  for  oar  Catalog  and  Price  L  ist  on  BULLDOG  Brand  Brashes. 

A.  RAMSAY  &  SON  COMPANY 

Manufacturers  of  High-Grade  Paints,  Etc.,  to  Canadians  Since  1842 

Toronto  MONTREAL  Vancouver 


If  interested,  tear  oui  this  page  and  keep  with  letters  to  be  answered. 
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"DOMINION    CROWN   BEST"  — 

UOUBL£  COATED      TIsSCE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base 8  25        S  25 

I  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  RASPS.  Per  cent. 
Great  Western,  American .. 65  10 
Kearney  &  Foot,  Arcade... 05     10 

J.   Barton   Smith    Eagle 65     10 

Disston   Brand    60    10 

McClellan  Globe  65    10 

Black  Diamond   55 

-Jelta  Files   60    10 

Nicholson    55 

Globe    65     10 

Vulcan   Brand    65    10 

SITTINGS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  60%. 

■London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
53%%. 

FIXTURES,    STALE.  Doz. 

Hollow   and   pressed    steel...  0  75 

Solid    1  20 

Special  Stall  Fixture,  40%. 
FRAMED    MIRRORS.  Doz. 

Size  glass,  4x6  1  00 

Size  glass,  5x7   1  25 

Size  glass,  6x9  1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14  3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  33 

Drums     0  30 

Tank  wagon   0  29% 

Toronto 

Any  quantity,  in   bbls 32 

Drums,  40-gal.,  per  gal.  ...     28% 
Tank    wagon    28% 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick  1  45 

Smaller  sizes   1  25 

Mounted   No.   115,  each 375 

Bi. -Treadle,   each 4  25 

HALTERS   (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  ...  S  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank. 

1%  in 16  25 

HALTERS    (SISAL) 

7-16  in.  gross,  $15;  %  in.,  $18; 
%-in.,   $21. 

HAMMERS,   SLEDGE 
Can.,  5  lbs.  and   over,  cwt..l0  00 
Masons,  5  lbs.  and  over,  per 

«vt 12  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,   No.  3  culls,  doz 0  84 

Axe,   No.  1  hickory,  doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra   quality,   40   per  cent. 

All  second  growth  -  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
31%. 

All   other  hickory  handles.  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees,   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  books  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
he  sold  at  the  present  list  price  of 
second  growth. 
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t.YNGERS,    BARN     &     PAKLOR 

Yearns,  wood  track,  Special, 

zenith    9  00 

Atlas,   steel   covered..  $5  25    6  60 

erfect,    No.    1    8  50 

Perfect,  No.  1%    9  50 

Perfect.  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,   doz 6  50 

Storm   King   rail 4  70 

Crown   4  85 

Crescent 7  25 

Sovereign    (5  50 

Chicago     Friction,     Oscillating 
and    Big    Twin    Hangers,    5    per 
cent. 
Steel    track,    1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%  in 5  75 

HATCHETS.        Samson     Samson 
Per   doz.  Shingle      Claw 

Wo.  1   7  20  8  25 

No.  2   .'    7  80  8  50 

HINGES.    TEE   AND    STRAP 

Net  Prices. 
Heavy  Strap  Tee 

4-inch    $1  48  $1  24 

5-inch    1  79  l  55 

6-inch    1  94  1  75 

8-inch    2  64  1  98 

10-inch    4  65  3  57 

12-inch    5  78  5  63 

14-inch    6  59  5  74 

Net   price   figured   at  22%%. 
Light. 

3  in.,  doz.  prs 0  43      0  43 

4  in.,   doz.   prs 0  51       0  47 

5  in.,  doz.   prs 0  60      0  55 

6  in.,  doz.   prs 0  72      0  64 

8  in.,  doz.   prs 1  06      0  76 

10  in.,  doz.  prs 1  49      1  02 

12  in.,  doz.   prs 2  55      1  91 

14  in.,  doz.  prs 2  34 

Heavy  tee  and  strap  discount, 
22%%. 

Light    tee   and    strap    discount, 
55%. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 5  50 

Over  14  in.,  per  100  lbs 4  90 

Larger    4  60 

Extra    hooks    for    above,    % 

in.,   per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Crate  hinges  and  back  flaps, 
65  and  5%. 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   discount.   50%. 

Spring,  per  gross — No.  5,  $18.60; 
No.  10,  $19.50:  No.  20,  $10;  No. 
50,  $27:  No.  51,  S10.20;  No.  120, 
$18.60;    No.   2255.  $21. 

Chicago  hold  back  screen  door 
iron,  gross,  12%. 

Chicago    spring    hinges,    15%. 

Triplex   spring  hinges,   40%. 

Chicago  surface  door  (6.000), 
45%. 

Garden  City  fire  house  hinges. 
13%%. 

"Chief"  floor  hinge,  50%. 
HOES.     Grub.  3%-lb.,  $4.55  doz. 
HOOKS,  CORN. 

Cyclone,  doz 2  40 

Hoes,  corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2,  per  doz 2  15  3  60 

No.  3,   per  doz 2  25  4  10 

No.  4,   per  doz 2  35  4  60 

No.  5,  per  doz 2  55  .... 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger.  $4.40; 
No.  1  and  smaller,  $4.65;  show 
pattern,  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90:  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25:  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes.  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60: 
No.  2  and  larger,  $1.50:  "Sharp" 
No.  2  and  larger,  $1.70:  "Sham" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 


treal  Toronto 
3  50   3  50 

3  00 

2  90 

3  05 

3  50 

3  45 
7  25 
3  30 
3  30 
3  30 
3  30 

3  50 
6  00 
3  25 
3  50 
3  25 
3  25 

4  50 

3  50 

4  20 

4  50 

3  50 

4  25 

'0  11% 
6'20 

0  12 
0  20 
0  20 

0  12 

0  17% 
4  60 

0  11 

0  18% 
4  50 

HOSE,  LAWN. 

Corrugated,   %   in.,   ft 0  12 

Corrugated,   %   in.,  ft 0  16 

Corrugated,   1  in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 
HAT  AND   COAT   HOOKS 

Coppered  wire,  3  in.,  65e  gross. 
IRON  AND    STEEL 
Mon 

Angles    base 

Common     bar,     per 

100  lbs 

Refined      iron,      per 

100  lbs 

Horseshoe  iron,  per 

100  lbs 

Norway   iron    

Mild  steel   

Band    steel    

Sleigh   shoe  steel. . . 

Domestic    

Reeled    machinery 

steel   

Tire   steel    

Toe  calk   steel    

Mining     tool     steel,, 

per  lb 

Cammell  Laird,  lb.. 
Sheet,  cast  steel,  lb. 
Black  Diamond  tool 

steel,   per  lb 

Silver  tool  steel,  lb. 
Spring   steel    

COLD   ROLLED   SHAFTING. 

7-16  to  9-16  in 0  06 

%    to   11-16    0  05% 

%  to  1  7-16 0  05% 

2  to  3   0  05 

List,  plus  50%. 

IRON,    TINNED. 

72x30  up   to  24  gauge,  case 

lots    14  £5 

72x30,    26   gauge,    case    lots.  14  75 

Less   than   case,   25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 
per  set    

Mrs.  Potts,  No.  50,  nickel- 
plated,  per  set   

Mrs.  Potts,  handles,  japan- 
ned,  per  gross   

Sad  irons,  common,  plain... 

Sad  irons,  common,  plated.. 

Princess    Electric,   each    

Ideal   Electric,  each    

Gasoline  Sad  Irons,  each 

Ideal  Gasoline,  each  

Dover  Electric,  net    

No.  70,  Dover,  per  doz 

LADDERS,   ETC. 

(Step   Ladders) 

Shelf-lock    14c  ft. 

Ontario     17C  ft 

Faultless    21c  ft! 

Mechanic    26c  ft! 

Hercules    24c  ft! 

Perfect    23c  ft! 

Faultless,  extra  heavy   ...  26c  ft! 

Hercules,    extra    heavy 29c  ft. 

Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each   $2  00 

B.T.    Standard    17c  ft. 

B.T.    Economy    13c  ft. 

B.T.  Iron  Bound.  4-9  ft...  25e  ft. 
B.T.  Iron  Bound,  10-14  ft.  30c  ft. 
B.T.  Iron  Bound,  15-16  ft.  40c  ft. 
B.T.   Iron   Bound,  17-20  ft.  50c  ft. 

Crescent    16c  ft. 

Household     12c  ft. 

Standard     19c  ft. 

Electrician    25c  ft. 

Heavy  duty   45c  ft. 

Extension    23c  ft. 

Common    and    Roped    Extension. 

Up  to  32  ft 16c  ft. 

Up  to  36  ft 18c  ft. 

40  to  44  ft 19c  ft. 

48  to   52   ft 24e  ft. 

56  to  60  ft 29c  ft. 

Single   and    Fruit   Picking. 

10  ft.  to  16  ft 12e  ft. 

18  ft.  to  22  ft 13e  ft. 


0  85 

0  90 

9  60 

0  00 

5  50 

2  75 

2  85 

3  50 

3  15 

3  00 

21  00 

LANTERNS 


Per   doz. 


Cold   Blast,  doz $  S  00 

Short  Globe,   doz 8  00 

.Tumbo.   doz 9  25 

Tap'd   Dash,  doz 10  75 

Search    Dash,    doz 1125 

Searchlight,    No.   20,   doz...   19  00 
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All  brass   24  25 

Little  Bobs  A.C.,  doz 2  00 

Copper,   well  japauned 11  25 

LANTERN    GLOBES 

Cold  blast,  short   0  60 

Cold  blast   0  60 

Cold   blast,   London    0  60 

Prism   globes    120 

Cold   blast,   short   ruby 2  00 

Cold    blast,    common    ruby..     2  00 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS  (METAL)  Per  sq.  yd. 
24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEA"  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead   Wool,  lie  lb. 
Sheets,  3  lbs.  sq.   ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs, 

sq.   f t 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per   lb. 
extra. 
LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 

Bleached  flax,  $5.75  doz.  pair. 

MACHINES   (WASHING) 

_i  List  Each 

Canadian    $  5  00 

Dowswell    5  00 

Hamilton    575 

Re-Acting    7  50 

Snowball    g  00 

Noiseless    8  25 

Sunlight   8  75 

Momentum    8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,   electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine     4  50 

Popular,   No.   1    5  25 

Economic    6  00 

Champion     9  00 

Excell-All    11  00 

Blue  Bell,  witbout  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete    16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Low    pressure    water    motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I  X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved  5  00 

Jubilee    4  50 

Canada   First    11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $  6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style   B 4  50 

B.T.   Ideal    6  25 

B.T.  Ideal  Power   7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.    Cyclone    6  25 

B.T.   Cyclone   Water  Motor.   12  80 

B.T.  Vollmar,  No.  2 6  50 

B.T.  Vollmar,   No.   3 7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',    round    hickory     1  95 
Lignum  Vitae,    round,   5  in.    3  65 

Caulking,   No.  8,  oak 17  80 

MANGLES 

Victor,  each    $15  65 

Woodyatt,   each    7  25 

MOPS 

Mops,   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  50 

Mop    Sticks,   doz 1  25 

Cast   head   mops,   doz 140 

Crescent,    doz 1  50 

Crank    wringing,    doz 5  00 

Extra   Cloths. 

Challenge,   doz 2  10 

Woven,    cloths,    doz 1  35 
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GIVE  THIS  MAN 
HALF  AN  HOUR 

Will  you  give  this  man  half  an  hour  to  tell  you 
what  McCaskey  Service  can  do  for  your  business 
and  for  your  customer? 

He's  the  McCaskejr  man  and  he  knows  the  charge  account  business 
from  A  to  Z.  His  bread  and  butter  depends  upon  his  knowing  that 
business.  If  you  will  spend  half  an  hour  with  him  you  can't  help 
getting  some  mighty  good  ideas  that  will  fit  your  business  and  you'll 
be  perfectly  welcome  to  them  whether  you  give  him  an  order  or  not. 
McCaskey  Service  means  as  much  to  your  customer  as  it  does  to  you.  For 
your  customer  is  just  as  much  interested  in  knowing-  how  much  he  owes  from 
day  to  day  and  in  having  his  accounts  kept  in  the  simplest  way  and  with  the 
least  possible  expense  as  you  are  yourself. 


McCaskey .  Service  pays  for   itself  in   the   average   business 
money  and  mistakes  it  saves  the  merchant. 
One  writing  at  the  time  of  the  sale  and  your 
books  are  always  posted. 

If  you  give  the  McCaskey  man  half  an  hour 
of  your  time  to  tell  his  story  it  will  be  worth 
your  while. 


-in   the  time, 


McCASKEY 


TORONTO 


CANADA 


MCCASKEY 

"ONE  WRITING" 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should   sell   them.     Order  through  your  jobber  to-day. 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  nails, 
Toronto,  $3.70  base;  Montreal, 
$3.75  base;  London.  $3.70  base; 
Colllngwood  and  Owen  Sound, 
$3.75  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,   $3.40;    London,   $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  33  1-3  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
VAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.    3,    1%-inch    $4  10 

No.  4,  1%-ineh  3  80 

No.   5,    1  15-16    3  25 

No.  6,  2%    3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%    2  75 

No.  9,  2  11-16   2  65 

No.  10,  2%   2  55 

No.  11,  3  1-16   2  45 

No.  12,  3%   2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 

NETTING,    POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal,     20%;     Toronto     and 
London,  25%. 
POULTRY    FENCING 

Per    rod 

Invincible,    1640    

Invincible,    1848    

Invincible,    2060    

Put  up  in  10,  20  and  30-rod  rolls 

OAKUM  Per    100    lbs. 

Rest    (American)    19  25 

U.S.    Navy    (American) 18  50 

New  hemp   (English)    15  00 

U.S.   Navy    (English) 13  00 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.   prime  white 

petrol  0  14      0  13% 

Royallte 0  14      0  13% 

Palaclne 0  17%  0  17 

Castor  Oil.  per  lb..  0  45      0  25 
"lack  Oil  (Summer)  0  14y2  0  12% 
Black    Oil    (Winter)   0  12%  0  13% 

Cylinder  Green   0  35      0  35 

ParaiTine    0  24      0  22 

XXX   Machine   0  23%  0  21 

OLD   MATERIALS 

Tea  lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,   pipe,  etc.,  $5.50. 
Brass,   heavy,   15%c  lb. 
Brass,   light.   ll%c  lb. 
Zinc,  heavy,  lie  fb. 
Copper,  heavy,  19%c  lb. 
Old   cast  iron,  $14.75  per  ton. 
Wrousht  iron.   No.  1.  $18.75  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mnch.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb. ;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine  jute    0  11% 

Coarse  jute    0  09% 

Square  braided   hemp 0  25 

No.    1    Italian    0  30 

No.  2   Italian    0  23 

PAPKE,  ETC. 
Per  400  ft.  roll. 

_.»>..  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tarred  Fibre,  No.  1   0  80 

Tarred    Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sheathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Dry  fibre,  No.  1  0  68 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per  100   lbs. 

Heavy   dry   straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 3  50 

Carpet  felt,  20  oz.  -. 3  50 

A  sbestos  Bldg 3  75 

Tarred    felt    3  50 

Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  foil 1  05 

ROOFING    PAPER 

Cyclone,   dry    0  68 

Cyclone,    tarred    0  SO 

Surprise   sheeting    0  43 

Heavy,    dry    2  15 

Heavy,  tarred    2  15 

PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%  ;   B   and  A,  25%. 
PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  <loz $6  25 

Little   Star,   per   doz 6  00 

PICKS    (CLAY) 

Rock        Clav 

5  to  6  lbs.,  doz 5  50        5  00 

6  to  7  lbs.,  doz......  5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

S  lbs.,    doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS,    COTTER 

Cotter    pins,    85    and    10%    dis 
count. 

PINS,    CLOTHES 

Selected  full  count  Per  case 

5  gross,  4-in.  (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,   of 

4  doz.  each)    o  80 

5  gross,   4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   in.    (12   pkgs.    of 

6   doz.   each)    l  00 

PIPE,     STANDARD     WROUGHT 
Iii    effect   Aug.    1,   1916. 
Buttweld  Per  100  feet 

Black      Galv. 

%   in $     3  00     *     4  50 

]i   and  "£  '» •'!  06         5  25 

'■j  ui .■?  oi         5  57 

"i   in 4  72  6  96 

1  in     6  07  10  -JO 

I1!    in 9  43         13  92 

3%  in 11  28        16  ''4 

2  in 15  17        22  :;o 

2%    in 23  00         .'!.-,  89 

'■'■  in ;:i  37       4i;  28 

:M  ■   in 37  72  55  66 

4  in 44  (19  65  95 

Lapweld. 

2  in 17  02  24  24 

2%  in 25  16  36  56 

3  in 32  00  47  R1 

■'i  ■  in 39  56  57  50 

4  in 46  87  r.8  13 

4%    in 37  15  S3  10 

"•in fin  (1(1  0(i  04 

6,  in sn  40     r>-  «o 

7  in 116  n2       1(15  JO 

5  In.x2.~ms.  per  ft.  122  50       173  .80 

8  in.x25  lbs.  per  ft.  141  12      200  00 

9  in 169  0."      2::o  so 

10  in.x32  lbs.  per  ft  156  SO      222  40 
10  in.x40  1bs.  per  ft  201   SS       286  30 

Price*    Ontario.   Quebec   and 
Maritime    Provinces. 
PIPE    (LEAD) 

Lead   pipe.   $13  net. 

Lead   waste   pipe,   $14   net. 

Traps  and   bends,   10%  off. 
PTPE    (SOIL) 

Medium    and    extra    heavy    pipe 
up   to  6-inch,   65%. 

R-irch.   45%    off. 
PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths R  00 

3  inch    in  10-ft.  lengths 9  70 

4  inch,  in  10-ft.  lengths 12  SO 

5  inch,  in  10-ft.  lengths 17  50 

6  inch,  in   10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl.   . . 5  25 

PLASTER 

Paris,    per   bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %   inch, 

per  100  lbs 4  00      4  00 

Heads,   per  100  lbs.   4  25      4  25 
Tank  plates,  3-16  in.  4  75      4  75 
PLUGS    (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can   10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net $  3  63 

B.T.  Pump,  No.  2,  net 4  40 

B.T.  Pump,  No.  3,  net 6  60 

B.T.  Pump,  No.  4,  net 8  25 

B.T.  Pump,  No.  5.  net 8  80 

B.T.  Pump,  No.  6,  net 9  90 

B.T.  Pump,  No.  7,  net 13  75 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron   burrs.  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets.  %- 
lb.  packages,  lc  per  lb.;  %-lh. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
2%c  per  lb. 

••OOFING  Per  roll 
Tarred  felt,  per  100  lbs 3  25 

2  ply   R.R 1  05 

3  ply   R.R 1  30 

2  ply  R.R.,  complete  in   roll  1  55 

3  ply  R.R.,  complete  In  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll  2  65 

Comet,    1-plv     105 

Pluvius,  1-ply    1  30 

Pluvius,    2-ply     1  70 

Asphalt    roofing,    1   ply    1  45 

Asphalt    roofing,   2   ply    1  85 

Asphalt   roofing,   3   ply    2  15 

Compo  Certainteefl,  1  ply  ...  1  70 
Compo  Certainteed,  2.  ply  ...  2  20 
Compo  Certainteerl,  3  ply  ...   2  75 

Excello,   1-plv    '. 1  60 

Excello,    2-plv    2  15 

Excello.   3-ply    2  65 

Jewel,  1-ply   1  25 

Jewel,  2-ply    1  65 

Jewel     3-ply    2  00 

Amazon.   1-plv    2  00 

Amazon,   2-plv    2  50 

Amazon.   3-ply    3  00 

Everlastic,  1-ply    ••••_■ 1  50 

Everlastic.  2-plv    175 

Everlastic.  3-ply   2  00 

Liquid    roofing    cement,    per 

gal..  In  barrels 0  22 

Roofing    caps,    per    lb 0  0" 

Tfoofinc  nails,   per  lb 0  06% 

Porting   Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,    London,   Monf 
real. 
ROPE  lb. 

Pure   Manila   basis    22% 

British   Manila   basis 18 

African  hemp  basis   18 

Sisal  basis   15% 

Single  lath   yarn   basis   15% 

Double  lath   yarn    16 

Yacht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  hasis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 

Marline    and    Housellne    29 

Jute  rope  basis    15 

Italian   rope  basis   31 

Above  quotations  are  basis 
rrlces  (%"  and  larger),  and  are 
sublect  to  usual  advances  for 
small    sizes. 

fntton    rope.   3-16   in 0  29 

Vi   in.  and  larger   0  2S 

Sisal  Clothes  Line.  Per  do" 

1    nlv,   30   ft 0  4S 

3   plv,   40  ft 0  64 

3   plv     4R   ft 0  76 

3   plv.   fiO   ft 0  96 

.T  nlv,  72  ft 1  15 

n  piv.  no  ft i  44 

6  plv.  72  ft 1  72 

6  ply.  100  ft 2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    40  p.c. 

S^eel  weigh   beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c 


Crown  Even  Balance   40  p.c. 

Richelieu   Union  Scale 40  p.c. 

Dominion    Plates   Scales,    ..40  p.c. 

Net  prices  un  Champion  scale* 
are   as   follows: 

Champion,  4-lb.,  $3,  plus  20c 
for  stamping.  Champion  10-lb., 
$4.50  plus  40c  for  stamping. 
Champion  240-1  b.,  $6.60  plus  50c 
for  stamping.  Champion  600-lb., 
$16.80  plus  $1  for  stamping. 
Champion  1200-lb.,  $19.80,  plus  $1 
for  stamping.  Champion  2000-lb., 
$26.40,  plus  $1  for  stamping. 
Champion  2000-lb.  with  drop 
lever,  $31.20,  plus  $1  for  stamp- 
ing. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%;  flat  and 
round  head,  brass,  net;  Fillis- 
ter head,  iron,  10%;  Fillister 
and   oval   head,   brass,   net. 

SCREWS 

Discounts  off  Standard  List 

Wood,   F.   H.,   bright    80 

Wood,   R.  H.,  bright   75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H.,  brass   47% 

Wood,  R.  H.,  brass   45 

Wood,  O.  H,  brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H,  bronze   37% 

Drive  screws   65    10     10 

Set  case  hardened   . .  65     10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per  doz 4  75 

Cap     screws,    55% ;     Set     screws. 
60%. 

SHEETS    (BLACK) 

Montreal     Toront 
100  lbs.     100  lbs. 

10  gauge    4  60  4  50 

12  gauge    4  70  4  60 

14  gauge  4  45  4  35 

16  gauge    4  50  4  45 

18-20  gauge    4  05  "70 

22-24    gauge    4  00  3  85 

26   gauge    4  05  S  90 

28  gauge    4  10  4  00 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  lO^i 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 

SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorbals 
gauge      Head         de-Lis        best 
16-20        7  15  6  65  7  15 

22-24         7  25  6  95  7  25 

26    •  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10:|4  oz..  $6.50;  U.S.  No.  28,  $0.20: 
US.  No.  26.  $5.90:  22  and  24 
gauge  $5.75;  18  and  20  gauge, 
$5.85;  16-gauge,  $5.45;  14  gauge. 
$5.30.  F.o.l).  Hamilton  and  Tor- 
onto. 

Colbornc  Crown  —  16-20  gauge 
$6.65:  22-24  gauge,  $6.80:  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14   gauge    5  SO  5  30 

16   gauge    5  SO  5  30 

18-20   gauge    ....     5  90  5  65 

00.04    gauge    6  00  5  85 

26   gauge    6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  95  6  50 

Xdd   25c  for  less   than   case   lot» 

SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and   12%%;   2nd, 

40  and  5%;  4th.  30%. 
Socket  scoops,  1st,  40%;  4th,  36%. 
Rivet  scoops,  37%%. 


August  5,  1916. 


HARDWARE    AND    METAL 


59 


Help  Your  Friends  and  Customers 


TO 


ENJOY  THEIR  HOLIDAYS 

By  Recommending  the  Use  of 

S-W  Floor  Finishes 

Tell  us  who  they  are,  and  let  us  write  them  for  you  explain- 
ing the  use  of: — 

MAR-NOT — A  durable  floor  varnish  that  does  not  scratch  or  mar  easily. 
FLOORLAC — A  durable  varnish  and  stain  preparation  for  floors. 
I.F.P. — A  durable  inside  floor  paint. 
P.F.P. — A  durable  outside  floor  paint. 

FLOORWAX — A  wax  that  will  take  a  high  polish — durable  and  lasting. 
DANCING  FLOORWAX — In  sprinkler  top  cans  for  dancing  floors.    Easy  to  apply. 
FLOORWIPE — Removes  stains  and  renews  the  bright  appearance  of  the  floor. 
FLAXOAP — A    pure    linseed    oil    soap    for  cleaning  and    washing    all  painted  or 
varnished  surfaces. 

WRITE  FOR  A  SUPPLY  OF  OUR  FLOOR  FINISH  BOOKLETS. 


The  Sherwin-Williams  Co. 

of  Canada,   Limited 

PAINT.    VARNISH    &   COLOR    MAKERS 
LINSEED     OIL      CRUSHERS 

FACTORIES:       MONTREAL.       TORONTO.       WINNIPEG.       LONDON.    ENS. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


GO 
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Drain  spades,  40,  12%%. 

Hollow    backs   and   sand,   1st,   40, 

12%%,  aud  4th,  20%. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Plat  rim  enameled  sinks,  16x24, 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER,  BAR 

Guara  nteed    0  28% 

Strictly    0  26% 

Commercial    .; 0  25 

SOLDER,    WIPING 

Star  extra   0  26% 

Easy   o  24% 

Acme    0  23% 

SPELTER.     See  weekly  report. 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Ter  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs    4  80 
Fence  staples,   galv.,  25  lb. 

boxes    5  05 

Fence     staples,      bright      in 

„kees  ••••• "••••    3  95 

Fence    staples,      bright,     in 

25-lb.   boxes   4  20 

Poultry  netting  staples,  100 

'b-  k?es   12  00 

Galvanized  discount  40  and  Se- 
bright, deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs! 

STUFFERS 

Enterprise   Xo.   25,   each 6  25 

No.  35,  each. ...     s  50 
SWEEPERS,    CARPET      Blssell's 

Boudoir    31  O0 

Champion    Nic .1........  25  00 

Champion   Jap "]  23  00 

Univ.  japd.,  cyco  bearing..!  26  00 
Univ.   N.P.,   cyco   bearing. . .  29  00 
Grand     Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     bail- 
bearing     31  oo 

Princess.   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,   N.P.,   bal-bear! !   34  00 

Parlor  Queen   37  f>0 

SWEEPERS  (Vacuum)" 

Grand  Rapids  Vac,  doz...     $77  00 

Household   Vac,    doz 63  00 

Superba  Vac,  doz 92  on 

SWINGS  '" 

Baby,  2-passenger,  each  ...$■>  75 
Ontario,  2-passenger,  each...  3  75 
Ontario,  4-passenger.  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each    13  50 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk; 
trunk  tacks,  blank  and  tinned 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned;  carpet  tacks  (in 
kegs)  ;  cut  tacks,  blued,  In  dozs 
only:  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  In  weights: 
Swedes:  Swedes  upholsterers' 
hulk:  Swedes  brush,  blued  and 
tinned.  bulk:  Swedes  gimp, 
blued,  tinned  and  Japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion: leather  carpet  tacks:  cop- 
per tacks. 

^'seount,    75    and    10%. 
■"AILS 

Jopper  nails:  trunk  nails, 
black:  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  Balls;  pat- 
ent brads:  fine  finishing;  picture 
frame  points:  lining  tacks,  solid 
lend    (In  bulk). 

Discount.  75  and  10%. 
""APPED   GOODS 

Mning  tacks,  in  papers:  lln- 
vng  tacks,  in  bulk:  saddle  nails. 
In  papers:  saddle  nails,  in  bulk: 
tufting   buttons.  22  line,  in   dozs. 


only;  tin  capped  trunk  nails; 
zinc  glaziers'  points,  prices  quot- 
ed on  application. 

Discount,   75  and   10%. 
SHOE    FINDERS'   LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  miu- 
ers'  tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714.  66  ft.,  doz.  3  SO 
Linen,  No.  404,  66  ft.,  each.  1  35 
Metallic,  No.  603,  50  ft.,  ea..  1  60 
Challenge    steel,    No.   263,   50 

ft.,   each    3  45 

Reliable  Jr..  No.  103,  50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Hairy,    dozen    4  43 

TIES    (METAL) 

Galv.,   wall    ties,    per   1,000.. $5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,  COW 

Open   Ring,   Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars,    35%. 

Tie   Out  Chains,  70-10%. 
TIN         'See  weekly   report. 
TINNERS'    TRIMMINGS 

Discount,    27%%. 

Plain.  66  2-3%. 

Re-tinned    60  and   10%. 
TOOLS.    HARVEST 

Ordinary   brands.   40%. 

Samson   and   Sovereign,  30  and 
10%. 

TROUGH    (EAVE) 
O.  G.  Square  bead  and  half  round 
P'ze  i.i   girth  Ter  K/0  fe«* 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

RT.  Double  Angle  22c  ft. 

B.T.   Double  Tee   20c  ft. 

Discount    off   above,   45%. 
TRESTLES 

fi  ft.,  each  $1.50  14  ft.,  each  $4.20 

R  ft.,  each     ?.oo  16  ft.,  each     4.80 

10  ft.,  each     2  50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  per  lb 0  12 

550  ft.,   per  lb 0  10% 

500  ft.,  per  lb 0  09% 

5-ton   lots.   i/&c   per  lb.   allowance. 
10-ton   lots.  %c  lb.  allowance. 
Delivered  in  300-lh.  lots  and  over. 
TWINE    (COTTON)  5-lh. 

Montreal  Tnrnnt" 

5-plv  and   up   0  28i% 

4-ply     0  28         fl?s" 

3-nlv    0  25        0  25 

TI'RF« 

Boiler   Tubes.    Lnpwelded 

100  ft..  2  in 16  10 

100  ft.,  2%   in 18  50 

100  ft.,  2%  in 21  00 

100  ft..  3  in 25  00 

100  ft..  3%   in 29  00 

100  ft..  4  in 37  00 

TUR« 

Samson    Galvanized 

No.  1.  doz..  net  13  20 

Vn.  2.  doz..  net  15  60 

No.  3.  doz..  net 17  40 

Hercules 

No.   4    12  40 

Vo.  5    13  83 

No.    fi    15  40 

Common  Galvanized 

No.   0.   doz 8  33 

No.  1.  doz 11   16 

No.  2.   doz 12  15 

No.  3.  doz 13  86 

Per  nest 

Nests   of  3—0.  1   and   2    $2  3« 

Nests  of  3—1.  2  and  3 2  05 

Nests  of  4—0  1,  2.  and  3  ..  2  95 
WOOD   TUBS 

No.   0.   per  doz 11   00 

No.  1.  per  doz 9  50 


No.  2,  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 
VALVES,    ETC. 

Ground  work,  56  p.c. 

Stand,    compr.    work,   65   p.c. 

High  grade  compr.  work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;  No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  aud  waste 

cocks,  60  p.c;  roundway,  GO  p.c. 
J.  M.  T.  Globe,  Angle  and  Cheek 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent     quick 

opening  valves.  70  p.c 
WARE,    COPPER  AND   NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and  coffee  pots,  10%. 
p.c 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White  ware,   66  2-3%. 

White  decorated,  12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin    pattern   pails,  list. 

English   pattern,  list. 

Galvanized    washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,   JAPANNED. 

Japanned   ware,   22%%. 

Japanned   ware,   white,  17%%. 

Japanned   feed   pans.  35,  5%. 
WARE,    TIN.    PIECED 

Discount,  17%%. 

6,    10    and    14-qt.    flaring    pails. 

17%%. 

Copper  bottom  tea  kettles  and 
boilers,    list. 

WARE,  STAMPED.  Plain,  66  2-3 
p.c. 

Retinned.    60-10%. 

Tinners'      trimmings,      plain, 
66  2-3%. 

Tinners'  trimmings,  retinned. 
60.  10%. 

Tinners'      trimmings,      general, 
27%%. 
WASHERS.    IRON. 

Full     box,    25%:     smaller    lots, 
25%,   assorted.    Price  less   50  lbs. 
add   1c   lb.:   less  25  lbs..   2c  lb. 
WEIGHTS.    SASH. 
Sectional.  1    lb.,   per  100  Ihs.   2  70 
Sectional.  %  lb.,  per  100  lbs.  2  70 
Solid.   3   to   30  lbs.,    per   cwt.  2  00 
WEIGHTS.     Horse.   5e  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel   wheel,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy  garden,  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHTFFLETRFES 

Tubular  Fit  eel,  28  ins 

Tubular    steel.    34    Ins.,    per 

doz 

Tubular    steel,    36    Ins.,    per 

doz 

Tubular  steel  neckyokes.  36 

inches,  per  doz 

Tubular    steel    doubletrees, 

40  inches,  per  doz 

Tubular  steel   lumberman's, 

44  inches,  per  doz 

Prices   temporarily    withdrawn. 
WIRE.     Copper   wire.   ]0%. 
Brass    wire.    3    to    24   gauge,    add 

33   1-3%;    25    to    36    gauge,    add 

20%. 
WIRE,   CUT  HAT  BALING. 

No.  9,  $4.10:  No.  10.  $4.15:  No. 
11.  *4.25:  No.  12  and  13.  $4.35:  No. 
13%.  $4.45;  No.  14.  $4.60;  No.  15. 
$4  85.     Plus  7%%. 

Fob.  Toronto.  Hamilton   and 
Montreal. 
WIRE   CLOTH    (Galvanized) 

4  mesh    "  70 

6  mesh    $15 

WIRE.    STOVE    PIPE. 

No.  18,  $5.50:  No.  19.  $5.75. 
F.o.h.   Toronto.    Hamilton.    Mont- 
real,   and    freight    equalized. 
WIRE    CLOTHES    LINE. 
No.    17,   $6:    No.   18,   $4.55;    No. 


19,  $4   in   1,000  feet   coils,   includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
ronto,  London  and  Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;   No.  IS,  $5.50;  No.  19,  $6;  No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $S; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No^  29.  $12;  Xo. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25.  S3: 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-11). 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  2Sc;  in  %-lh. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c 

WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;  No.  14, 
$4.10;   No.  15.  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12e  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  N-' 
14  gauge,  40c  extra;  No.  1." 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Olb  d 
wire,  10c;  spring  wire,  $2.50: 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c:  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  1-1!>. 
hanks.  50e;  in  %-lb.  hanks,  75c. 
in  %-lb.  hanks,  $1. 
AVIRE   CLOTH. 

Tainted  screen,  in  100-ft.  rolls. 
S2.25  net  100  sq.  ft.;  in  50  ft.  rolls, 
$2  30  per  100  sq.  ft. 

Bronze  screen.  12c  sq.  ft. 

Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb 4  00 

No.  9.  coil  spring 3  70 

Xo.  9.  plain  galv 3  65 

No.  12,  plain  galv 3  SO 

Xo.  13,  plain  galv 3  90 

The  market  on  above  lines  is 
very  unsettled,  and  there  Is  con- 
siderable price  cutting  going  on. 
Lower  prices  are  being  quoted  In 
some  quarters. 

O.  &  A.,  No.  10  ...  4  41  4  41 
O.  &  A.,  No.  11  ...  4  47  4  47 
O.  &  A.,  No.  12  ...  4  55  4  55 
WIRE   BALE    TIES. 

Single  Loop—     •  Per  cwt 

No.  12    $  4  55 

No.  13    4  65 

No.  13%    4  70 

No.  14   4  80 

No.  15    5  00 

Xo.   16   5  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list  45  2S 

Eze,  11   in.,  per  doz 49  50 

Cycle,   11   Inch    54  00 

Troian,  12  inch   100  00 

Favorite,    511E    57  75 

Unexcelled,   1041E    72  00 

Challenge.   311E    51  00 

Gem.   141E    49  50 

Sunlight,    111    42  00 

Waverlev    B.B 49  -Ml 

Waverley,    plain    45  25 

Ottawa,  341E    56  2* 

Empire,   11   in 50  50 

Superior,    11    in 45  W 

Malestlc.  11  in 47  2^ 

Perfect,    11    in 52   i« 

Bicvcle.    11    in 0B    ■ 

Daisy   No.  2   , 63  00 

Daisy   No.   1    «j7    in 

Maple  Leaf  "No.  2 06  25 

Maple  Leaf  No.  1 51  00 

Less  10  per  cent. 
WRENCHES. 

Regular.  65%. 

Trimo    57%%  off  list:  parts.  5o%. 

Stillson.  65"%;   parts,  62%%. 

Coes.    20%. 

WRINGERS— MOP. 

White,   No.  2.  each    $1   00 

White,   No.  3.   each    1  jjjj 

White,   No.   1.  each    1  ao 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.   casks    0  25 

Part   cask    0  2o% 
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MUNRO'S 
DRY  COLORS 

Reds   Greens   Yellows  Blues 
Paris  Green 


Made    and    Sold    by 

The  Allan   Munro    Color   Co. 

Limited 


MONTREAL 


Tj^XPLAIN  to  your  customers  that  what  makes  the  Simonds  Crescent  Ground 
■^  Cross-Cut  Saws  such  good  saws  is  the  method  of  crescent  taper  grinding 
and  the  scientific  shaping  of  the  teeth.  The  narrow  falling  saws  are  made  with 
either  Lance  or  Champion  teeth.  Order  your  stock  from  any  responsible  whole- 
saler. 


^-a^^^  __J ^ -^TaI 


St.  John,  N.  B. 


Canada  saw  ecu  jg 
The  Saw  Makers 

St.  Remi  Street  and  Acorn  Ave., 
MONTREAL,  QUE. 


Vancouver,  B.  C« 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%   lb.    packages,  $6.20  per   100 
lbs.     5   lb.    packages,   $6    per   100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 

Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14        0  20 

London,  20. 
BRONZING  LIQUID 

Bronzing  liquid,  No.  1 $  1  80 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,   15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Raw  Umber,   100  lb.   keg..  5-9c 

Burnt   Umber,   100  lb 5-9c 

Raw  Sienna,  100  lb.  kegs..  5-9c 
Burnt  Sienna,  100  lb.  kegs  5-9c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  04 
Venetian   red,  best  bright.  0  04 

Venetian  red,  No.  1  0  02 

Drop   black,   pure  dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White   ochre,   100  lb.    kegs  0  06 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels 0  02 

Spruce  ochre,  100  lb.  kegs  0  03 
Canadian    red    oxide,    bbls.  0  01% 

Super  magnetic  red  0  02 

COLORS   IN   OIL 
Venetian     red,     1    lb.     bins, 

pure 0  13 

Indian  red  0  17 

Chrome  yellow,   pure   30-35 

Golden  ochre,  pure  0  16 

French  spruce  ochre,   pure  0  15 

Chrome   green,    pure    0  15 

French     permanent    green, 

pure  0  20 

S'gnwriters'  black,  pure  . .  0  22 
Marine   black,   25-lb.    irons  0  07 

Lampblack    0  20 

DRIERS 

Patent  25-lb.  ting,  lie  lb.;   pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon   In   quart   tins 

Alba-Gloss  enamel  4  50 

Anchor  Floorlustre 2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old   Dutch  Enamel   4  00 

Jas-per-lac  floor  enamel...   1  90 

Jas-per-lac  art  enamel 3  10 

Mooramel 4  35 

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen  Enamel.  BB  1  65 

FORMALDEHYDE               Per  bbl 
Demi-Johns,    50   lbs 0  15% 

$1.10    for    deml-john    extra. 
GLUE  Per  ib. 

French   Medal    0  20 

English  common  sheet 

Martin's  Enamel   4  25 

English   prima   0  25 

White    plgsfoot    0  23% 

Perfection   amber,  ground, 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  bags   0  45 

Ground  glues,  112  lb.  bags- 
No.   1    0  20 

Extra 0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   $7  80    $11  90 

26  to  34   8  15      12  85 

35  to  40   8  50      13  CO 

41  to  50   11  75      15  50 

61    to    60    12  25      15  85 

61  to  70   13  10      16  80 

71  to  80  14  75      18  35 

81   to  84    22  75 

85  to  90 24  35 

»  to  94 25  00 

95  to  100 29  00 

101   to  105   32  00 


106  to  110 37  00 

Discount,  30  per  cent;  50  cases 
and   over  open. 

MONTREAL  QUOTATIONS 

Country  Base  Price 

United  Double 

Inches  Stpr        Diamond 

Up   to  25   $  7  80        $11  90 

26  to  34 8  15  12  85 

35  to  40 8  50  13  60 

41  to  50 11  75  15  50 

51  to  60 12  25  15  85 

61  to  70 13  10  16  80 

71  to  80 14  75  18  35 

81  to  85 22  35 

86  to  90 24  35 

01  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,   25  and   5   per   cent. 
GLASS,  PLATE 
Montreal : 

City,  25  and  5%  off  list. 
Country    discount,    20    and    5% 
off  list,  delivered. 

City    discount,    20    and    5%    off 
Toronto. 

Country    discount,    20    and    5% 
off  list,   delivered. 

F.o.b.   warehouse  on   orders   up 
to   $75   gross    list   value.     Orders 
over,  $75  delivered  free. 
GLAZIERS'  POINTS 
Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    In    oil) 
Prices   per  100  lbs.  In   ton   lots 
Montreal  Toronto 

"Anchor  Pure"   $13  80    $13  95 

O.P.W.     Decorators' 

Pure   13  80      13  95 

Crown  and  Anchor.  13  80  13  95 
Crown   Diamond 

Pure    13  80      13  95 

Elephant    Genuine..   14  10       14  25 

Green   Seal    13  SO      13  95 

Moore's  Pure  White 

Lea  d     IE  80      13  95 

O.P.W.     Decorators 

Pure     13  SO       13  95 

O.P.W.  English  ...  14  05  14  20 
Painters'  Perfect. ..  13  35  13  50 
Ramsav's      Pure 

Lead     13  80      13  95 

Tiger   Pure    13  80      13  95 

Less  than  ton  lots,  30c  per  cwt. 
higher 
Brandram's  B  B.  Genuine.  $15.50 
Montreal  and  $15.65  Toronto  In 
less  than  ton  lots.  Ton  lots  'ess 
5   p.c. 

James    Genuine.    $17.50    less    than 
ton  Tots.     Ton  lots  less  5  p.c. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine,     100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.    ARSENATE    OF 
PerlOOlhs.  Dry       Paste 

Mb.   bottles    $35  00    $21  00 

2-1b.   bottles    18  00 

5-lb.   bottles    3100      14  00 

10-lb.   bottles    29  00         

25-lb.   Irons    25  50      13  00 

50-lh.   irons    12  50 

100-lh.   irons    24  00       11   75 

°00-lb.   Irons     11  60 

Barrels     II  00 

F.o.b.    Toronto.    Montreal    and 
Hamilton. 
MFRESCO 

Tints  In  5  lb.  packages,  per  100 
lbs..   $5.40 
LINSEED    OIL 

For  prices  see  weeklv  repnrt. 
FATNTS.   PREPARED 

Per  gallon 
(In  quarts'* 
Brandram-Henderson's    "Eng- 
lish." white    2  65 

"English."  ordinary  colors.  2  50 
Benlamln      Moore's      "Egvp- 

tian"   Brand    1  80 

Canada    Paint   Co.'s   Pure...  2  65 

Crown   Diamond    2  35 

Crown    Diamond,   floor 2  00 

Elephant    2  35 

Freseotone,    white    2  50 

Frescotone,    colors    2  4C 


.lamieson's    Crown    and    An- 
chor    

Jamieson's  Island  City  

Martin-Senour  100%  Pure... 

Minerva,   white    

Minerva,   ordinary   colors.... 

Moore  House   Colors    

O.P.W.  Canada  Brand,  Pure 

O.P.W.  Canada  Brand,  Floor 

O.P.W.   Canada   Brand,   Flat 
Wall    

Ramsay's    Pure    

Ramsay's   Thistle    

Stephens'   House  Paint, 
(Wpg.)    

Stephen's    Floor    Paint 
(Wpg.)    

Senour's   Floor  Paint    

Senour's   Porch   Paint    

Sherwin-Williams    

Flat  tone   


2  CO 
2  05 
2  50 
2  55 
2  40 
2  10 
2  20 
2  10 

2  10 
2  30 

1  70 

2  55 


PARIS   GREEN     Mun- 

ro's 
600-lb.  bbls 42% 


C.P. 
Co. 

38%     39% 
39        39% 


2  40 

Ber- 

gers 


250-lb.  kegs   43 

100-lb.   drums    ...  44  40  40% 

50-lb.   drums   44  40  40% 

25-lb.  drums    44%  40%  41 

lib.   100s,   pkgs..  46%  42%  43 

%-lb.   100s    48%  44%  45 

lib.   100s,   tins...  47%  43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
and    London. 

PARIS.    PLASTER 

Per  bbi $2.2o-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  WOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans 0  11 

5  lb.  cans   0  09 

10  lb.  cans  0  08% 

25  lb.  cans   0  08 

100  lb.  kegs   0  07 

%   Barrels   0  06% 

Barrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  In   casks    2  70        2  80 

Bulk,   100-lb.   drums  2  90        3  00 

Bulk.  25-ib.  drums..  3  00        3  10 

Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt.    advance 

SHELLAC 

Gum,     34c     lb. ;     finest     orange, 
39c   lb.;    finest   white,   46c   lb. 

TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,  pints,  85c  doz. 

PAINT   AND   VARNISH 
REMOVER 

Taxite,  1  gal.  cans  2  10 

Cumoff   : .  2  10 

Dreadnought,  gal 2  75 

O  P.W.  Presto  2  25 

LIngerwett    2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 


SLATING 

Liquid   Slating,   B.B. 


Gal. 
.  .$  3  00 


STAINS  Gal. 

Oil  and  Spirit,  Berry  Bros.. $2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrvcraft,  stain   finis**       . .  2  80 

Creo-lac    0  85 

C.P.  Oil  Stains  1  98 

Sun   Varnish  Stains   2  20 

VARNISHES  Per  gal.  cans 

Brandram-Henderson,  Ltd., 

"Gold   Medal"    1  90 

Copallne  Varnish    2  50 

C.   P.   Co.'s  Sun   Varnish 2  50 

Dependon     Light    Hard     Oil 

Finish   ' 1  70 

Dulgloss  3  00 

"Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish'  2  30 
"Dreadnought"  Varnish.....  2  65 
"Dreadnought"   varnish 

(glosa)    1  or 


"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"  hard  oil  fin- 
ish   1  20 

"Dreadnought"  interior  var- 
nish     1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid   1  05 

Elastic   Interior   140 

Elastic   Exterior    155 

Elastic  Excello   2  00 

Everlastic    (Floor)    2  55 

Elastllite   2  25 

"Flint-Lac"    coach    130 

Flattine  Floor  Finish   3  00 

Gold   sized   Japan    TOO 

House  painter's  White  Jap..  1  95 
Jas-per-lte  exterior  finishing  2  25 
Jas-per-lte  pale  hard  oil   ...   1  60 

Jas-per-lte    floor    finish    2  25 

Kyanize  floor  finish   3  50 

Kyanize   cabinet    rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains   3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry   spar   4  10 

Luxeberry   exterior    4  50 

Marble-Ite   2  3( 

Mar-Not 2  70 

Martin-Senour  finest  lnter'r.  2  60 
Martin-Senour   Wood-Var    . .  B  30 

Maritime   spar   varnish 4  00 

No.  1  Furniture  Varnish   ...  1  25 

Pure  White   Shellac    2  40 

Pure  Orange   Shellac    2  15 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER   PAINTS 

Opallte,  300  lb.  bbls  0  12 

Opallte,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg. ..  0  65 
W>  gal.  package,  per  pkg..  0  35 
Corallte,   5-lb.    pkgs 0  04% 

WASTE    (POLISHING) 

Cream    0  IV 

WASTE,   WHITE   WIPING 

XXX  Extra    0  16 

X   Grand    0  15 

XLCR    0  14 

X  Empire    0  13 

X  Press   0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion    ...: 0  10% 

Standard    0  09% 

Popular    0  08% 

Keen    0  07% 

WASTE,   WOOL  PACKINO 

Arrow    20 

Axle   16 

Anvil    12 

Anchor     10 

WIPERS.    WASHED   COTTON 

Select   White    12 

Mixed  Colored    9 

Dark  Colored  8 

This  line  subject   to   trude 

discount   for   quantity. 

WAX  Per  lb. 

C.   P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

n.p.W.   Lion  Brand    0  30 

Old   English    41-44c 

Johnsons   41-44c 

Gold  Medal    0  30 

WHITING 

Paris   white    1  75 

Plain,  in   bbls 1  50 

Gilders,  bolted,  in   bbls 1  6C 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons .  1  26 

Barrels    0  87 

$4  extra  for  barrels. 
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For  Your  Own  Good  and  for   the  Benefit  of 
Your  Customers,  You  Should  Sell 


A  Varnish  for  every  purpose. — A  complete  line 
a  line  of  satisfaction  for  both  dealer  and  user. 

TRIED— TESTED— and  GUARANTEED 

The  Dougall  Varnish  Co.,  Limited 

MONTREAL 


RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


CA 


HARDWARE    AND    METAL 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.   $11.00. 
Shot,     soft,     per     ewt.,     $i<5.00; 
chilled,   $14.50;    buckshot,   $13.80; 
ball,  $14.20. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
14%c  per  lb.;  clip  horn,  14c. 

Norris,  41   to  56  lbs.,   12y2c;  57 
to  70  lbs.,  lie;  71  to  83  lbs.;  10c; 
84  lbs.  and  over,  9%c 
AXES 

H.  B.,  1  lb.,  $7.25  per  doz. ;  1% 
lbs.,  $7.65;  2  lb.,  $7.90;  2%  lb., 
$8.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
lbs.,  $9;  H.  B.  Handled  Axes,  2 
lb.,  $9;  2%  lb.,  $10.50;  3  lb.,  3V2 
lb.  and  4  lb.,  $11;  Black  Prince 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.25; 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7V2  lbs.,  $28  per  doz.;  7%  to 
9  lb..  $30.80. 

BARS,    CROW.      $5    per    100    lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
C6  2-3   p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BEET   EACING 

In   sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c ; 
7-16  and  over.  25  p.c. ;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c; 
7-16  and  up,  20  p.c. 
BORAX.  Borax,  per  lb.,  12c. 
BUILDING     PAPER 

Tarred,  70e  to  $1.10  per  roll,  ac- 
cording  to   quality;   plain,  50   to 
95c. 
CHAIN 

Coil,  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging,  5-16,  7y2c ;  %, 
6y2c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $S.15  each 

CLEVISES,   MALL.     8y2c   per   lb. 
CLIPPERS 

Stewart's   25   p.c.    off   Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,  26c;   27y2c 

Soldering  Irons,  55c  base. 
DRILLS 

Bit  stock,  45  p.c'.;  Blacksmith, 
%    in.    round    shank,    40    p.c 

Eavestrough,  S  in.,  per  100  ft., 
$3.70;  10  In.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft,  $4.50;  3  in.,  $5.25;  4  in.,  $6.50. 
ENAMELWARE 

Canada,    40;    Imperial,    45,    20; 
Premier,    40;      Colonial,    45,    20; 
white,  65,  5;   diamond,  40;   pearl, 
45,  20  per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2%   p.c.   light,  25  and   12y2   p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10-lb.  jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles, $2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57y2   p.c. 
GASOLINE 

Printers'     naphtha,     bbls.,     36c 
per  gal.;  $4.95  per  case. 
GALVANIZED    WARE.      Net  list. 

Heavy    pails,    light    pails     and 
heavy  tubs. 
GLASS.  WINDOW  Single  Double 

Up    to   25   in 6  75         10  25 

26  to  40 7  50        11  75 

41  to  50 10  06         13  25 

51  to  60 -.   10  50        14  00 

61  to  70 11  25        14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50 
HINGES 

Light  T  and  strap,  50  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10 
$4.75;   12,  $7.20. 

Corrugated    Tee    Hinges    —    4. 
$1.25;  5,  $1.90;   6.  $2.35;   S,  $4.15; 
10,  $5.90;  12,  $S.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65:  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel.  No.  0  to  1, 
$5.35:  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.      Door,    307,  $1.35. 
IRON  BAND. 

m  in.,  $3.80;  1%,  $3.80:  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%    oz.    or   2S   Eng..  7  25      7  50 
28  Am.   or  26  Eng...   7  00      7  25 
26  Am.  or  26  spec...   6  70       C  95 

24     6  30       6  55 

22    6  20       6  45 

18  and   20    6  00      6  25 

16  Am 5B       6  10 

14   Am 5  85      6  10 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.:  4  lbs.,  7y2c  per  lb. 

Mrs.    Pott's    No.   55,   set    0  95 

Mrs.    Potts    No.   50   set    1  00 

Mrs.    Pott's    common    sad    iron 
handles.    85c    dozen.     Mrs.    Pott's 
improved.    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz., 
COc:  B.  per  case  6  doz..  $4.10;  per 
doz.,  75c. 

LANTERNS 

No.   2.    plain    8  25 

No.  20,   X-ray    12  00 

No.  22,  Dash-board   10  75 

Trulite.   short  globe    doz...     8  25 
LEAD    PIPE,    $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

Raw,  per  gal.,  95c ;  boiled,  per 
gal.,  98c. 

These  prices  are  for  barrels. 
Less  amounts  5c  per  gal.  extra, 
with  additional  charges  for  cans, 
etc 

MATTOCKS 

Pick.  $6.25:   cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Port  William,  $3.S5 
base;  Winnipeg,  $4.25  base.     Cut, 
f.o.b.,  Winnipeg.  $4.20. 
NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.    Poultry.  40  per  cent. 

Banner.      24-in.,     $2.50;      36-in., 
$2.90;    48-in.,    $3.60;    60-in.,    $4.20; 
72-in.,  $5.10;  84-ki.,  $6. 
NUTS 

Square,   small   lots,   lc   advance 
over    list;     case     lots,     net     list. 
Hexagon,   small   lots,   lc   advance 
over  list:  case  lots,  net  list. 
OIL   CANS  Gal- 

Tin     vanized 

y>  gal.,  dome  top $2  14      $ 

1   gal.,   dome   top 2  81         4  25 


2  gal.,   dome   top 4  05        6  00 

3  gal.,   dome   top 5  20        8  65 

5  gal.,   dome   top 6  40      10  75 

OILS 

Silver  Star  oil,  16%c  gal.; 
Royalite  oil,  17c  gal.;  Palacine 
oil,  20'/2c  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  43c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  40c  gal. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3V&c;  English  purple  oxide,  in 
casks,  S^c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,   6-7,  $6  per  dozen. 
GALVANIZED  IRON  PIPE 

14    inch,    $6.45;     %,    $6.55;     y>, 
$7;   %,  $9.15;   1,  $12.50;  1%,  $16; 
iy2,   $20.40;  2,  $27.40;  2y2,  $47.15; 
3,  $61.65. 
IRON    PIPE 

Black,  %,  $3.70;  %,  $3.78;  V2, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  iy2.  $13;  2,  $17.50;  2y2, 
$30:  3,  $39.25;  3y2,  $47.25;  4, 
$56:  41/0,  $68.78;  5,  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.:  less.  44c  lb.  In  y2-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

Half  polish.  6-7  inch,  $4.50;  8 
inch.  $4.75;  full  polish.  6-7  inch 
"50:  S  inch,  $5.75;  Black  sheets. 
$4.65;  8  inch,  $4.90:  Black  sheets 
— 2S  gauge.  $3.60:  26.  $3.45:  24. 
3  35;  22,  $3.35;  18-20,  $3.35;  14-16. 
S3.10:  10-12.  $3.15. 

PLOW  SHARES 10c  per  lb. 

POINTS 

Landslide  plow,  1%  x  14  in., 
$1.75  per  dozen. 

PUTTY 

100-lb.    irons     3  25 

25-lb.  irons,  per  cwt 3  50 

iy2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets.  30  per  cent:  cop- 
per, No.  7,  66c  lb.;  No.  8.  66c; 
No.  9,  67c;  No.  10,  71e;  No.  12. 
75c 

Five-lb.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper   Burrs,    No.   7.   65e;   No. 
8,   66c;    No.  9,  68c;     No.   10,   71c: 
No.  12,  76c 
ROPE 

Sisal,  16y>e  base;  pure  Manila, 
23c  base:  British  Manila,  isy?c 
base:  lath  yarn.  16c  base;  Afri- 
can hemp,  17y2c  base;  cotton 
rope,  30c. 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES      (Caldwell.) 
33 1-3   per   cent.   off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring,      $5;      Lance      Tooth     or 
Lightning  Blades,  $5.25;  New  Cen- 
tury. $7.25. 
SCALES 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in    all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright   iron,   round   head,   70  p. 
c. :  flat  head,  75  p.c;  round  head, 
brass,    35    p.c:    flat    head,    brass, 
ZTVz  pc.;  coach,  45  p.c. 
SHEET    ZINC.     Any   lots,    30c 
Black    Steel     Sheets 

10  gauge   5  00 

12  gauge   5  10 


14    gauge    5  00 

16  gauge    o  10 

17-24  gauge  4  50 

26  gauge    4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black,  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Bla'.k  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  8, 
$11.00;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c. 
SPIKES 

Pressed,     14     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;    y2, 
$3.90. 
STAPLES 

Bright  wire,   per  cwt.,  $3.75  at 
Fort     William,    $4.15    Winnipeg; 
galvanized     staples,     $3.50,     Fort 
William;  $3.90  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $5.50;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
ll%c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL   BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5;    16    gauge,    $5.10; 

17  to   24  gauge,   $4.50;   26  gauge. 
$4.60 ;  28  gauge,  $4.75. 

STEEL  HOOPS 

V2   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35:    %   in.,  $4,25:   1  in.,   $4;   IV, 
in.,  $4;  iy2  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,  75%   off  list. 
TIES.     Cow,  40  per  cent. 
TIN  AND  TIN  PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28  I.C 12  25 

20  x  28  I.X 14  50 

Terne  Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$6  each;  over  45  lbs.,  13c  per  lb. 
WARES 

Galvanized,  heavv,  net  list. 
WASHERS 

Iron,  small  lots,  25  p.c  -f  75c; 
full  boxes,  iron,  30  p.c.  +  75c 
WHITE    LEAD 

5-ton  lots,  $13.35;  ton  lots, 
$14.S5. 

WIRE.  BARB 

Lyman  4-point,  $3.40  f.o.b.  Ft 
William,  $3.65  Winnipeg;  Glidden 
Cattle,  2  pt,  $3.25  Ft.  William, 
$3.50  Winnipeg;  Baker  2  pt., 
$3.20  Ft.  William,  $3.45  Winni- 
peg; Winnipeg,  $2.95:  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg. $4.30;  plain  galvanized,  Ft. 
William,  No.  9,  $4;  No.  12,  $4.20; 
Winnipeg.  No.  9,  $4.30;  No.  12, 
$4.50;  coil  spring,  Ft.  William, 
No.  9,  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented  screen  in  100-ft.  rolls, 
$2   per  hundred   sq.  ft.;   in  50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

$3.15. 

Bale  tics,  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass   snare  wire,    per  lb.,   80c. 

WIRE,  ANNEALED. 

0-9,  $4.65;  10,  $4.71;  11,  $4.77; 
12,  $4.85;  13,  $5.05;  14,  $4.90;  15, 
$5;  16,  $5.20. 

WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $40  per  doz. ; 
Eze,  $44.50  per  doz.  ;  Bicycle. 
$50.75  per  doz.  ;  Ajax,  $8.50  each. 
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(registered  trade    mark! 


LKSTO 


ARTISTIC 


"Silkstone"  is  a  business- 
builder — a  producer  of  sub- 
stantial profits  —  giver  of 
universal  satisfaction. 

"Silkstone"  can  be  washed 
with  soap,  without  losing 
any   of   its   beauty. 

It  is  sanitary  and  durable.  Is 
more  economical  than  dis- 
temper colours  and  can  be 
used  where  distemper  can- 
not. 

Dries  smooth  as  silk,  hard  as 
stone. 

Send  us  a  trial  order  and 
test  its  selling  qualities. 

Have  we  an  agent  in  your 
town? 

//  not,  write  us  for  agency 
Proposition. 


G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Stephen  Leacock 


contributes  an  article  "Is  Permanent  Peace 
Possible?" — an  excellent  summary  of  con- 
ditions governing  international  relations. 


Robert  W.  Service 


supplies  another  of  his  wonderful  war 
poems  "The  Flowers,"  written  at  the  front, 
where  he  is  driving  a  motor  ambulance. 


Agnes  C.  Laut 


writes  on  "Business--and  the  Fatal  Spiral," 
an  excellent  article  dealing  with  a  serious 
condition  in  business  which  has  developed. 


Arthur  Stringer 
Arthur  E.  McFarlane 
L.  M.  Montgomery 


These  three  well-known  Canadian  authors 
give  brilliancy  and  distinction  to  the  fiction 
contents. 

H.  F.  Gadsby 

contributes  an  article  on  Dr.  Michael 
Clark,  M.P.,  the  Free  Trade  advocate  of 
the  Commons. 

All  in  the  August  issue  of  MacLean's  Magazine,  together  with 
a  dozen  other  features,  and  the  Review  of  Reviews  department. 
Get  a  copy  at  your  news-stand,  or,  better  still,  send  in  your  sub- 
scription.    Yearly  subscription  price,  $1.50. 

August  MacLean's 

Now  on  sale  at  all  News  Stands  ~  1 5  cents  the  copy. 

The  MacLean  Publishing  Co.,  Limited, 
143-153  University  Ave.,   Toronto 
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Mr.  Hardware  Dealer 

are  you  tired  of  listening  to 
the  repeated  complaints  that 
the  BRUSHES  you  carry 


"SHED  HAIR" 

"ABE  AS  SOFT  AS  A  RAG" 

"SPREAD  LIKE  A  PEA- 
COCK'S TAIL" 

"WORK  LIKE  A  SPONGE" 

"WON'T   CARRY   COLOR" 

"ARE  TOO  THIN  ON  TOP" 

'  <  DON 'T.  WEAR  WELL  ' 

ARE  POORLY  CHISELLED  ' ' 

"ARE  AS  COARSE  AS  A 
BROOM" 

"STUMP  TOO  SOON" 

"ARE  NO  GOOD" 

If  so  you  DO   NOT 
carry 

SIMMS 

BRUSHES 

as  they  are  free  from 

the  cause  of  all  such 

complaints 

Backed  by  40  years'  experi- 
eiice  in  brush  making;  built  in 
the  finest  and  most  up-to-date 
plant  used  in  the  business  by 
men  specially  skilled  in  the  art 
of    making   GOOD    BRUSHES 

and  sold  at  a  price  no  higher  than  the  common  kinds. 

CAN  YOU  AFFORD  to  be  without  these  BUSINESS 

BUILDING  BRUSHES? 

We  are  prepared  to  put  before  you  the  most  complete 

line  of  brushes 

MADE  IN  CANADA 
Write  us  for  particulars. 

T.  S,  Simms  &  Co. 

Limited 
St.  John  (Fairville),  N.  B. 

JgllUiULgL 

C  SET  IN   RUBBER  ) 

«jimi'i^ 


FAMOUS 

SHEFFIELD 
CUTLERY 


GOLD  MEDALS. 


CRAND    PRIX. 


JAMES  BUTLZR.  Head  of  the  Butler  Firm  100  years  aqo. 


Regd    A.D    1681 


Butler 

1768 


ART 


1861 


GEORGE  BUTLER  &   CO.,  LTD.,   Sheffield,   England 

London  Showroom,    62,    Holborn   Viaduct,   E.C. 
CANADIAN  REPRESENTATIVE 

G.  A.  MARSHALL  70  Lombard  Street.  Toronto 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


68 


HARDWARE    AND    METAL 


August  o,  1916. 


l!!!!!i!iiillHllli!!tl!IIi|J,il'il 


Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


''lilWIHUI 


mwm 


a: 


*0«  Sfy 


have  been  the 

Standard  for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog-  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  W1EBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


Big  Profit  and  Satisfaction 
in  Selling 

"AYLMER" 

Force  Pumps 


They  are  certain  to 
Kelt  easily  because  it 
has  several  advantages 
over  the  ordinary  style. 

Has  longer  stroke 
more  power,  and  works 
easier. 

W  li  i  I  e  designed  for 
hand  use  it  can  be 
readily  converted  into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar,  which  screws  into 
(lie  cross  head  at  top. 
It  will  be  to  your  In- 
terest to  write  for  full 
particulars  now. 

Aylmer  Pump  & 
Scale  Co.,  Ltd. 

Aylmer,     Ont.,     Canada 


The     Original 

Short       Globe 

Lantern. 

Made  only. by 

Ontario  fcantern  &  Hamp  Co., 

HAMILTON,  CANADA  fcfatfttft 


BathRoomFittings 

and 

Auto  Accessories 

are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


a 


CONDOR " 


—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackscn  Co. 
22  College  Street,     TORONTO 


'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co., Ltd. 

Hamilton, 

Ont. 


HZ  LAMPBLACKS 

s~ — — ._  AGe/mfftoum  of  g(/d//ty 

J '  "■  ■  ..■■■'  //fev  yets  ti/gr  bvswess 

^-^2*5)  VV I LCKES. MARTIN  WILCKES  CO 

^^--•n^tt-A  4F  135    WILLIAM    ST    NLWYOPH 


(Mi 


!->   *  rv  r> ti  *m»  With  difficulty 
RA'rlmTTwe    ind"ced    a 
U^WUII  I    I   customer  to  stock 

■SSSlIMP  A   I     a    te"'   pounds  of 

J0ElTALOWL  m.etal' 

-'■*■'■        '  -His    sales 


!  Write  for  dis- 
[  cmnttotrade' 

THE  OWL 
METAL  CO. 
LTD. 

.Winnipeg 


for  the  past 
year  were 
two  tons. 

I  Price  30c  lb- 


"MapleLeafBrand 

gOT.TONBUCK     BELTINU 

"Maple  Leaf  "Brand 
Beit  Dressing 

DOMINION  BELTING  C0.LT0. 

y .■':'.'/. -HAM >  1-TON  -  CANADA     :: 


The    INFALLIBLE     GLAZIER'S    DIAMOND 

Just   the   Tool   for  Inexperienced   Glass  Cutters 


P 


MADE  BY 

A.    SHAW    &   SON,    London,   England 

Hale   Brothers,   Canadian   Agents,   3   St.   Nicholas   St.,   MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Nuts,  BoIster\   YO  U 
Springs,   Chain, 
Drills,        Files, 
Handles,   Horseshoes. 


HARDWARE    AND    METAL 

IRON  AND  STEEL 

HARDWARE  TOOLS 


0!) 


ILKINSON^KOMPA! 

E25onto       HAM  I UTON        \K/nj?ii-r 


WE  SHIP/  c.,.o, 
PROMPT-/  £Z 

m  •w-  /  and  Burrs, 

k  1  /  Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


|  BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


ft 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Vs  in-  to  4  m.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 


Well  Prove  It 


GIVE  us  a  chance  to  prove  to  you 
that  you  can  make  money  by 
working  our  plan.  Hundreds  of 
men  and  women  in  Canada  are  making 
splendid  salaries  by  working  for  us  a  few 
hours  each  day.  Why  not  learn  all  about 
it? 

If  your  regular  position  isn't  producing 
enough  money  to  take  care  of  a  few  added 
luxuries — our  plan  will  fit  in  splendidly, 
giving  you  as  much  extra  money  as  your 
spare  time  will  allow  for.  The  more  time 
you  devote  to  the  plan  the  more  money 
you  can  make.  To  learn  all  about  it— 
drop  us  a  Post  Card, — back  to  you  by  re- 
turn mail  will  come  full  particulars.  This 
will  not  obligate  you  in  any  way.  Simply 
say,  "Send  me  full  particulars  of  your 
money-making  plan." 

Name 


Address . 


The  MacLean  Publishing  Co.,  Limited 

143-153   University  Avenue  -  Toronto,  Onatrio 


SOOTLESS 
SPARK    PLUGS 


This  plug  increases  the  protection  on 
the  engine  end  of  the  plug  by  adding 
a  porcelain  cap,  so  arranged  and  en- 
closed that  it  is  protected  against 
breakage,  and  yet  gives  plenty  of  air 
space  between  the  porcelain  (within  the 
firing  chamber)  and  the  outer  steel 
shell.  This  renders  the  chance  of  short- 
circuiting  through  carbon  formation 
exceedingly  remote.  The  plug  is  so  con- 
structed that  the  high  pressure,  due  to 
compression,  tends  to  tighten  rather 
than  to  loosen  it.  Being  practically  oil 
and  soot-proof,  it  is  especially  adapted 
for  use  in  air-cooled  engines  that  use 
a  large  amount  of  lubricating  oil. 

WEITE  FOR  CIRCULAR. 

Manufactured  by 

The  Oakes  &  Dow  Company 


15  Chardon  Street 


Boston,  Mass. 


If  interested,  *eir  out  this  page  and  keep  with  letters  to  be  answered. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BOLTS.  RIVETS  WIRE  &  WIRE  NAILS 


Quality  fflt9 
Pricoa  flit* 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


FOOD   CHOPPERS 


Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side.    Stock  carried. 


F.W.Lamplough  &  Co. .Unity  Bldg.. Montreal 


CAMP 


FURNITURE 


PICKLES, 


159  Portage    Ave.  E. 
WINNIPEG 


We  Want  You 
to  Pump  Us 

about  the 

RICHMOND 

This  pump  is  culled  EZE- 
FIXT  because  il  is  so  simple; 
one  style  for  any  well  or  re- 
quirement, .lust  the  thing  for 
Western  Canada,  beeause  it  is 
anti-freezing.  Hijr  profits  for 
the  dealer.  Sold  only  to  the 
trade.  Order  from  jobber,  or 
write    to    us    for    circular. 

RICHMOND  PUMP  CO. 
WINNIPEG 


MEDALS 


Drop  a    card   for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


THE 

STURDY 
SIFTER 


The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 

415  Symington  Avenue,      -      Toronto 


Want  Ads. 

If  you  want  a  buyer 
for  your  business, 
or  have  a  situation 
to  fill  or  want  a 
situation,  send  us  a 
Condensed  Adver- 
tisement. There  is 
someone  who  is 
looking  for  a  pro- 
position such  as 
yours.  For  two 
cents  a  word  you  can 
speak  across  the 
continent  with  a 
condensed  adver- 
tisement in  this 
paper. 

Try  it  out. 


THE 

"CANNON 

OILER" 


FORCES 

THE   OIL 

ANYWHERE 

Easy  Seller  Because — 

It  is  exceptionally  convenient,  quick 
acting  and  an   oil  saver. 

Just  what  meets  a  long-felt  demand 
for  an  oil  can  in  which  oil  is  en- 
tirely controlled  by  the  operator  in 
whatever  position  the  cai,  may  be 
held.  Not  a  drop  of  oil  need  be 
wasted,  as  the  flow  of  oil  stops  the 
instant  the  pressure  on  the  plunger 
stops. 

A  sure  good  sale  and  splendid  profit. 
Order  it  now. 

R.  E.  BLOOMER 

KEITHSBURG,  ILL. 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  —  10  inches. 
It  is  very  neatly 
and  securely  bound 
•with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion 
of  your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102- A— CHISEL  point  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 

J.  H.  McCOMB,  LIMITED  Bunain"p°pYr*.  pluh*.„<i  cJi  ■?«, 


SPECIFY 
DOMINION  BRAND 


MONTREAL 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad .  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


ICONMNIAL 


We  are  refiners   and   manufac- 
turers   of    Gasoline,    Coal    Oil, 
Distillate,     and    all    Petroleum 
Products 

Let     us     quoie     you     on     any     quantity 
from   a   can   to  a   tank  car. 


Continental  Oil  Co,,  Limited 

WINNIPEG 

Branches  :       Brandon       Regina  Saskatoon  1 

Swift   Current  Calgary  Lethbrldge. 


SAVE 


YOUR 


MONEY 


FOR  THE 


Dominion  War  Loan 


TO  BE  ISSUED  IN  SEPTEMBER. 


By  purchasing  a  bond  you  will  help 
to  WIN  THE  WAR  and  obtain  for 
yourself  an  investment  of  the  highest 
class  yielding  a  most  attractive  rate 
of  interest. 


DEPARTMENT   OF   FINANCE 

OTTAWA. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of   the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium    Co.,    Toronto. 
Aluminum   Solder 

British   Aluminium   Co.,   Toronto. 

Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 
Aluminum  Ware 

The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

Mecca   Specialties   Co.,    Ltd.,    Toronto. 

Aluminum,   Alloy,    Ingot, 
Sheet,   Wire 

British  Aluminium  Co.,   Toronto. 
Ammunition 
Dominion  Cartridge  Co.,   Montreal. 
Dupont  Powder  Co.,  Wilmington,  Del. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor. 

Animal    Traps 

Oneida     Community,     Niagara     Falls, 
Ont. 
Asbestos  Papers 

Roofers  Supply  Co.,   Ltd.,   Toronto. 
Asbestos    Pipe    Coverings 
Canadian   H.    W.    Johns-Manville   Co., 
Ltd.,   Toronto. 
Ash  Sifters 
Collins  'Mfg.   Co.,   Toronto. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.   Samuels,   Toronto. 

Asphalt    Shingles 

Bird   &  Son,   Hamilton. 

Auger  Bits 

Russell  Jennings  Mfg.  Co.,  St. 
Catharines. 

\uto    Accessories 

Vdamson   Mfg.   Co.,    Hamilton, 
"tedger  Craft  Shops,  Sheboygan,  Mich. 
Yhe  Carborundum  'Co.,   Niagara  Falls, 

N.Y. 
Caverhill,   Learmont  &   Co.,   Montreal. 
Hyslop  Bros.,   Ltd.,  Toronto. 
Richards- Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,  Ont. 
The  Stanley  Wks. ,  New  Britain.  Conn. 
L.    S.  'Starrett  Co.,   Athol,   Mass. 
Trimont  Mfg.    Co.,  Roxbury,   Mass. 

Awnings 

J.    Pickles,    Winnipeg. 

Axes,    Safety,   Pocket   and    Camp 

Marble  Arms  &  Mfg.  Co..  Gladstone, 
Mich. 

Axles 

B.  J.  Coghlin,   Montreal. 

Babbitt   Metal 

Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Owl   Metal  Co.,  Winnipeg. 
Tallman    Brass    &  Metal    Co.,    Hamil- 
ton. 

Baits,   Spoon 

The    Andrew    B.    Hendryx    Co..     New 

Haven,  Conn. 
Marble   Arms  &    Mfg.    Co.,    Gladstone, 

Mich. 

Bale-Ties 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 

The    Stanley   Works,    New   Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar   Clamps 

National     Machinery    &    Supply    Co., 

Ltd.,  Hamilton. 
Bar   Iron 
Canadian  Tube  &  Iron'Co.,   Montreal. 
Manitoba   Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
■Steel  'Co.   of  Canada,    Hamilton. 
London    Rolling   Mills    Co.,    London. 

Bar   Iron   and    Steel 

Dominion     Iron    &    Steel    Co.,    Ltd., 
Sydney. 
Barn  Door  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Canada   Steel   Goods  Co.,   Hamilton. 
Cushrcf.n  Motor  Wks.,  Ltd.,  Winnipeg, 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 

Barn   Equipment 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 


Bath    Room    Fittings 

Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,   Ont. 
Landers,  Frary  &  Clark,  New  Britain. 

Batteries    and   Accessories 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 
Canadian  Carbon  Co.,   Ltd.,   Toronto. 
Interstate    Electric   Novelty   Co. 
Mainer   Electric   Co.,    Ltd.,   Winnipeg. 
The   Maytag   Co.,   Ltd.,   Winnipeg. 
Belting 
Canadian    Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 

Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 

Bicycles   and   Accessories 

Johnson's,  Iier,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Bits 

Progressive      Mfg.      Co.,       Torrington, 

Conn. 
Russell.      Jennings      Mfg.      Co.,      St. 
Catharines. 
Boilers.   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts  and   Nuts 
Canadian    Tube    &    Iron    Co.,     Ltd., 

Montreal. 
London   Bolt  &  Hinge  Wks.,   London. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg.    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
The     Stanley     Works,     New     Britain, 

Conn . 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Bolts,  Panic 
Wm.   Newman  &  Sons,  'Ltd.,  Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   OpenerR 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.   Corp.,    Bridge- 
port, Conn. 
Box    Strapping 
The     Stanley     Works,     New     Britain, 
Conn. 
Box    Hinges   and  Locks 
The     Stanley     Works,     New     Britain, 
Conn. 
Braces 
Goodell-Pratt   Co.,   Greenfield,    Mass. 
Miller's    Falls    Co.,    New    York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf 
Atlas   Mfg.'  Co..   New  Haven,   Conn. 
Canada   Steel   Goods   Co..   Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Brakes.    Metal    Working 

Brown,    Boggs   Co.,   Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont 

Eley    Bros.,    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.;  Birming- 
ham,  Eng. 

Tallman   Brass  &  Metal  Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets,    Tubes    and    Bods 

Tallman   Brass  &  Metal   Co.,  Hamilton. 

Williams    Bros.    &  Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Bread   Mixers 

Landers,  Frary  &  'Olart.  New  Britain. 

Brooms 

American    Broom    Works,    St    Basiie, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 
T.    S.    Simms   &   Co.,    St.   John,   N.B. 
Stovens-Hepnei   Co.,    Port  Elgin. 
Walter  Woods  &  Co..   Hamilton.   Out 


Brushes 

American    Broom    Works,    St.    Basiie, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 
T.    S.    Simms   &    Co.,    St.    John,    N.B. 
Stevens-Hepner  Co.,   Port  Elgin. 
G.    F.    Stephens   &  Co.,   Winnipeg. 

Builders'   Tools   and   Supplies 

Caverhill,  Learmont  &  Co.,  Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule  Co.,  Windsor,   Ont. 
Millers  Falls  Co.,  Millers  Falls,   Mass. 
National     Machinery    &    Supply    Co., 

Hamilton. 
North   Bros.   Mfg.   Co.,   Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New  Britain. 
The  L.   S.    Starrett  'Co.,   Athol,   Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Goodell-Pratt   Co..    Greenfield,   Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls   Co.,  Millers  Falls,   Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London.    Ont. 

The  Stanley  Works,  New  Britain. 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
•mingham,  Eng. 

Building  Paper 

Bird    &    Son.    Hamilton. 

Roofers   Supply  Co.,   Ltd.,   Toronto. 

Buildings,   Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.   F.   Stephens   &  Co.,   Winnipeg. 

Burrs 

Parmenter  &  Bulloch  Co.,  Gananoque. 
The     Stanley     Works,     New     Britain, 

Conn. 
The    Steel    Co.    of   Canada,    Hamilton. 

Butter  Workers  and  Boxes 

Beatty  Bros..  Ltd.,  Fergus,  Ont.; 
Winnipeg,    Man. 

Butts 

Canada   Steel   Goods   Co.,   Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts  and  Hinges 

Canada   Steel   Goods  Co.,   Hamilton. 

The     Stanley     Works,     New     Britain, 
Conn. 
Butts,    Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Calipers 

L.    S.   Starrett  Co.,    Athol,   Mass. 
Camp    Furniture 

J.    Pickles,    Winnipeg. 
Cans 

Thos.    Davidson   Mfg.   Co.,    Montreal. 

Carriers,  Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.; 
Winnipeg,   Man. 

Carriers,   Cash   and   Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion   Sheet  Metal  Co.,  Hamilton. 
A.   C.    Leslie  Co.,   Montreal. 
Roofers   Supply    Co.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Carpet    Sweepers 
Bissell     Carpet    Sweeper    Co.,     Grand 
Rapids,   Mich. 
Cartridges 
Dominion    Cartridge    Co.,    Montreal. 
Remington  Aims  Union  Metallic  Cart- 
ridge Co.,   Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 
Canadian   Wm.    A.    Rogers,    Ltd.,    To- 
ronto. 
Landers.  Frary  &  Clark,  New  Britain, 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire   Co.,    Hamilton. 
McKinuon  Chain  Co.,   St.   Catharines 

Ceilings,  Metal 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar   People,    Ltd.,   Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,    Liquid 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

Chafing  Dishes 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

Chamois,    Sponges 

Universal  Sales  Co.,  Montreal. 
Chain   Drills 
Goodell-Pratt   Co.,   Greenfield,   Mass. 
North   Bros.   Mfg.  Co.,   Philadelphia. 

Chain   Manufacturers 

Greening,   B.,   Wire  Co.,  Hamilton. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven.    Conn. 
McKinnon  Chain   Co.,   St.   Catharines. 

Chain,   Trace,   Logging,   Halter, 
Dog    Leads,   Agricultural 

Greening,   B.,   Wire  Co.,  Hamilton. 
McKinnon   Chain  Co.,  St   Catharines. 

Chains 

B.   J.   Coghlin,   Montreal. 
Greening,   B.,   Wire  Co.,  Hamilton. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon   Chain  Co.,   St.   Catharines. 

Chisels 

Buck   Bros.,    Milbury,    Mass. 
Goodell-Pratt  Co.,   Greenfield,  Mass. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 

Churns,    Hand   Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.  • 

Winnipeg,   Man. 
Cummer-Dowswell,    Ltd.,    Hamilton. 

Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont; 
Winnipeg,   Man. 

Clippers,  All  Kinds 

American    Shearer   Mfg.    Co.,    Nashua 
Crescent  Mfg.    Co.,  New  York,   N.Y.  ' 

Clocks 

The  Western  Clock  Co.,  La  Salle,  111. 

Clothes   Pins 

Wm.    Cane   &   Sons   Co.,    Newmarket 
Meakins   &   Sons,   Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 

Clothes  Driers 

Cummer-Dowswell,    Ltd.,     Hamilton 
McFarlane    Ladder   Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Ont. 

Clothes   Line 

R.   Bird  &  Co.,  Crewkerne,   Eng. 
Hamilton  Cotton  Co.,   Hamilton,   Ont 

Clothes  Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,    Ltd.,      Fergus,      Ont; 

Winnipeg,  Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   &    Co.,    Hamilton. 

Coal   Chutes 

The     Dennis     Wire    &     Iron     Works, 

London,    Ont 
Manitoba   Bridge   &   Iron   Wks.,   Ltd., 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,  Frary  &  Clark,  New  Britain. 

Colors,    Dry 

W.   B.   Bate  &  Co.,  Toronto. 
Canada   Paint  Co.,  Montreal. 
Allan    Munro    Color  Co.,    Montreal. 
The  Ottawa  Paint  Works,  Toronto. 
A.  Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,    Montreal. 
G.  F.  Stephens  fc  Co.,  Winnipeg. 


August  5,  1916. 


H  A  R  I)  W  ARE    AND    M  E  T  A  L 


i.s 


Canadian  National  Exhibition 

Aug.  26— TORONTO— Sept.  11 

"A  little  bigger;  a  little  better." 
Federation  of  the  Empire.      1,200  Performers.   400  Musicians. 

Gorgeous  spectacle,  symbolizing  and  epitomizing  Imperial  solidarity,  power 
and  cohesion.  Mammoth  scenic  reproduction  of  British  Houses  of  Parliament, 
Westminster  Abbey  and  the  War  Office. 

WAR — on  land,  in  the  air,  on  and  under  sea. 

Scenes  that  have  thrilled  the  world,  re-enacted  by  Overseas  troops.  Model  camp ; 
trench  warfare. 

Anmer,  the  King's  horse.  Acres  of  manufactures.  Glorious  agricultural 
exhibits.    Government  exhibits  and  practical  farm  demonstrations. 


WANTED— HARDWARE    CLERK    OF    GOOD 

appearance  and  address — one  who  is  competent 
to  take  charge  in  absence  of  proprietor  and 
otherwise  fill  the  position  of  head  clerk;  must 
;»■  accustomed  to  putting  and  handling  glass; 
salary  .$20.00  per  week:  references  required. 
Rox    I'M,   Hardware  and    Metal. 


This  advertisement  cost 
only  $1.09,  including  charge 
for  Box  Number. 


The  above  advertisement,  inserted 
in  last  week's  issue  of  Hardware  and 
Metal,  has  already  pulled  over  20 
replies. 

As  Hardware  and  Metal  reaches 
practically  ever  Canadian  hardware 
store,  and  is  of  interest  only  to  the 
hardware  trade,  it  is  surely  logical  to 
expect  that  an  advertisement  designed 
to  reach  anybody  connected  with  the 
Canadian  hardware  trade  should 
bring  best  results  when  inserted  in 
Hardware  and  Metal. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Cold   Rolled   Strip    Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency 

Assignees   Agent?,    Limited,    Toi  .nto. 
Compasses 
Marble   Arms  &    Mfg.    Co.,   Gladstone, 

Mich. 
Conductor  Pipe 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlai   People,  (Ltd.,   Oshawa,   Ont. 
Roofers    Supply    Co.,    Ltd.,    Toronto. 
Wheeler    &    Pain,    Toronto. 
Winnipeg    Ceiling     &       Roofing      Co., 

Winnipeg. 

Coping   Saws 

Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,   Conn. 
Cord,   Wire  Picture 

The    Andrew    B.    Hendry*    Co.,    New 
Haven,    Conn. 

Cordage 

Hamilton    Cotton   Co.,    Hamilton. 

Cornices,  Metal 

Metallic    Roofing    Co.,    Toronto,    Win- 
nipeg. 

Pedlar  People,  Ltd.,   Oshawa,   Ont. 

Roofers    Supply   'Co..    Ltd.,    Toronto. 

Wheeler   &    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated  Fasteners 

The    Stanley   Works,    New    Britain. 

The    Steel    Co.    of    Canada,    Limited, 
Hamilton. 

Corrugated   Iron 

Metallic    Roofing    Co..    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co.,  'Ltd.,   Toronto. 
Winnipeg     Steel     Granary     &     Culvert 

Co.,  Winnipeg. 
Wheeler   &    Bain,    Toronto. 

Corrugated  Aluminum 

The     British     Aluminum     Co.,      Ltd., 
London,   Eng. 
Cow   Stalls  and    Stanchions 
Bull  and  Calf  Pens. 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,   and 
Winnipeg,    Man. 

Cow  Ties 

Greening,    B..   Wire  Co.,    Hamilton. 
MeKinnon  Chain   Co.,   St.    Catharines. 
Cranes,    Hand    Power 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Cranes,  Overhead   Travelling 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 

Crate   Openers  _ 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Crowbars 

B.    J.    Coghlin,    Montreal. 

Culverts 

Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel      Granary     &    Culveit 
Co.,    Winnipeg. 

Cuspidors  „     .      , 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

Cutlery,    Razors,    Scissors.   Etc. 

Aome    Shear   Co.,    Bridgeport,    Conn. 
Canadian   Wm.    A.    Rogers,    Ltd.,    Tor- 
onto. .       , 
Caverhill,   Learmont  &  Co.,   Montreal. 
Crookes,   Jonathan,   &   Son. 
Geneva  Cutlery  Co.,   Geneva.   N.Y. 
Howland,  H.  S.,  Sons  &  Co..  Toronto. 
Hnttnn,   .Tas.,    &  Co.,    Montreal. 
Landers,  Frary  &  Clark,  New  Britain, 

Marble'  Arms   &  Mfg.    Co.,   Gladstone, 

Mich 
McGlashan,   Clarke  Co..   Ltd.,  Niagara 

OheMa    Community.      Ltd..      Oneida. 

Geo.     Wostenholm    &     Son,     Sheffield. 
Eng. 
Cutting  Pliers 

Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,  Conn. 

Cycles 

Johnson's,    Iver,    Arms   &    Cycle   Wks., 
Fit  •hbiirg,    Mass. 

Derricks 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Disinfectants 

Continental    Oil    Co.,    Winnipeg. 

Display   Racks,   Wire  Cloth 

R.    M.    Bowser    &    Son,    Renfrew,    Pa. 

Dies 

Pratt  &  Whitney  Co.,   Dundas,   Ont. 

Door   Bolts 

The  Stanley  Works,    New   Britain. 


Door   Checks 

Wm.  Newman  &  Sons,  Birmingham. 
Door  Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 

Cushman  Motor  Works,  Winnipeg, 
Man. 

Myers,    F.    E.,    &   Bro.,    Ashland,    O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don, Oi't. 

The   Stanley   Works,    New   Britain. 
Door    Springs 

Chicago  Spring  Butt  Co.,  Chicago,   111. 

Wm.  Newman  &  Sons,  Ltd.,   Birming- 
ham, Eng. 
Drills 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
Draw   Pulls 

The  Stanley  Works,   New  Britain. 
Drills,  Brick  and   Stone 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Dry  Batteries 

Canada   Dry  Cells,   Ltd.,   Winnipeg. 

Canadian    Carbon   Co.,    Ltd.,    Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 

The   Maytag   Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar   People,    Ltd.,    Oshawa,    Ont. 

Roofers  Supply  Co.,  Ltd.,  Toronto. 

Wheeler  &    Bain    Co.,    Hamilton. 

Winnipeg  Celling  &  Roofing  Co.. 
Wininpeg 

Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roofer3  Supply  Co.,   Ltd.,   Toronto. 

Wheeler  &  Bain.   Toronto. 

Winnipeg      Ceiling      &      Roofing    Co., 
Winnipeg. 
Electric    Heating    Specialties 

Landers.   Frary  &  Clark.   New  Britain 

Renfrew  Electric  Co.,  Ltd..  Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co..  Toronto. 

Mainer    Electric    Co.,    Ltd..    Winnipeg. 

Northern  Electric  Co.,   Ltd..  Montreal. 

Renfrew    Electric    Co.,    Ltd.,    Renfrew. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers,   Frary  &   Clark.   New  Britain. 

Northern   Electric  Co..  Ltd..   Montreal. 

Renfrew    Elpcfric   Co.,    Ltd..    Renfrew. 

Elrctric   Tools 

John    Oakey    &    Sons,    Ltd.,    London. 
Eng. 
Emery 
John    Oakev    &    Sons,    Ltd.,    London, 
Eng. 

Emery   Cloth 

John    Oakev    &.    Sons,    Ltd..    London, 

Eng. 
G.    F.    Stephens    &    Co.,    Winnipeg. 
Emery  or  Corundum    Wheels 

The  Carborundum  Co..  Niagara  Falls. 
N.Y. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee,  Wis. 

John  Oakev  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

W.    B.    Bate  &  Co.,   Toronto. 
Berry    Bros.,    Walkerville,    Ont. 
Canada    Paint    Co.,    Montreal. 
Dongall    Varnish    Co..    Ltd..    Montreal. 
MartinnSenour   Co..    Montreal. 
The   Ottawa  Paint  Works.   Toronto. 
Pratt  &  Lambert.   Bridgebmir.    Out. 
A.    Ramsay   &    Son.    Co  .    Montreal. 
Sherwin-'Wi'niams    Co.,    Montreal. 
G.  F.  Stenhens  &  Co..  Winnipeg. 
Enameled    Ware 

Thos.    Davidson.    Mfg.    Co.,    Montreal. 
End    Cutting   Nippers 
Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge 
port.    Conn. 
Escutcheon  Pins 

The   Parmenfer   &   Bulloch   Co.,    Gana- 

noque.  Ort. 
The  Steel   Co.    of  Canada.   Ltd.,   Ham- 
ilton. 
Eveners.  3,  4  and  5  Horse 

Wm.   Newman  &  Sons,   Ltd.,  Birming- 
ham,  Eng. 
Farm    lighting    Outfits 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
Fanlight    Gear 
Wm.    Newman  &  Sons,   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 

Stanley    Works.     New    Britain.    Conn. 
■Fasteners,  Storm,  Sash 
and    Screen 
Stanley    Works,    New    Britain.    Conn. 


Fencing,    Farm,    Poultry,    Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling    Bros.,    Ltd.,    Montreal. 

A.   Ramsay  &   Son  Co.,   Montreal. 
Figured    Rolled   Glass 

A.   Ramsay  &  Son  Co.,   Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &   H.,    Philadelphia. 

Delta  File  Works,  Philadelphia,  Pa. 

Henry  Disston  &   Sons,  Toronto. 

Nicho'son    File    Co.,    Port    Hope. 

Simonds  Canada  Saw  Co.,  Ltd., 
Montreal 

Firearms 

Harrington  &  Richardson  Arms  Co., 
Worcester,   Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone. 
Mich. 

Remington  Arms  U.M.C.  Co.,  Wind- 
sor. 

Fire  Brick 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Fire  Clay 

Manitoba  Bridge  &  Iron  Wks.,  Ltd.. 
Winnipeg,   Man. 

Fire  Door  Fixtures 

The    Dennis     Wire     &      Iron    Works, 

London,    Ont. 
Pedlar    People,    Oshawa,    Ont. 
The   Stanley  Works,   New   Britain. 
Richard  Wilcox  Can.  Co.,  London. 

Fire  Escapes 

The    Dennis     Wire     &     Iron    Works, 

London.    Ont. 
Canada    Wire      &      Iron    Goods    Co.. 

Hamilton 
■Manitoba   Bridee   &  Iron   Works.    Ltd.. 

Winnipeg,    Man. 

Fire  Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      &     Iron     Works. 
London.    Ont. 
Fishing  Tackle 

Andrew   B.   Hendryx   Co. 

Marble  Arms  &  Mfg.  Co..  Gladstone. 
Mich. 

Flashlights.  Electric 

Canadian    Carbon    Co.,    Ltd..    Toron'o. 

Interstate  Electric  Novelty  Co..  Ltd., 
Toronto. 

Mainer    Electric    C.    Ltd..    Winnhieff. 

Northern   Electric  Co.,  Ltd..   Montreal. 

Wm.  Newman  &  Sons,  Ltd..  Birming- 
ham.  Eng. 

Flint   Paper 

John    Oakev    &    Sons,    Ltd.,    London. 
Eng. 
Food    Choppers 

Landers,  Frary  &  Clark,  New  Britain. 

Force   Cups 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Ontta    Percha    &    Rubfier,    Ltd.,    Tt  r- 
onto. 
Forgings 

Manitoba  Bridge  &  Iron  Wks..  Ltd., 
Winnineg.    Man. 

The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton 
Friction  Hoists 

Manitoba  Bridge  &  Iron  Wks.,  ltd., 
Winnipeg,    Man. 

Funnels 

The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 
Clare  Bros.  &  Co.,  Ltd.,  Preston.  Ont. 
Findlay    Bros.    *    Co.,    Ltd..    Carleton 
Place,    Ont. 
Gaffs,    Fishing 
Marble   Arms   &    Mfg.    Co.,    Gladstone, 
Mich. 
Galvanizing 
Canada   Metal   Co.,  Toronto. 
Thos.    Davidson    Mfg.   Co.,    Montreal. 

Galvanized  Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght.  Ltd.,  Bristol,  Newport 
and  Montreal. 

The  Pedlar  People,  Ltd..  Oshawa,  Ont. 

Roofers   Supply  Co.,    Ltd.,    Toronto. 

Wheeler  &    Bain.   Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios.,     Ltd.,     Fergus,     Ont., 

Winnipeg,    Man. 
Pedlar    People,    Oshawa,    Ont. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.   S.   Howland,  Sons  &  Co.,  Toronto. 
Galvanized    Wire 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd., 
London,   Ont. 

Garages,    Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto 

and    Winnipeg. 
Pedlar  People,   Ltd.,   Oshawa,   Ont. 

Garage  Hardware 

Cayerhill,   Learmont  &   Co.,   Montreal. 

Lewis   Bros.,    Ltd.,    Montreal. 

Frank   Mossberg  Co.,   Attleboro,    Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont. 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.    Co.,   Roxbury,   Mass. 

The  Stanley  Works,  New  Britain, 
Conn. 

Garbage  Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garden    Tools 

Ward    &    Payne,    Sheffield,    Eng. 
Gas  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,  Mich. 
Gasoline  Tanks,   Underground 

Darling   Bros.,   Ltd.,    Montreal. 
Gates,  Farm  and   Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MoGregor-Banwell  Fence  Co.,  Walk- 
erville,  Ont. 

Gauges 

Piatt  &  Whitney  Co.,  Dimdas,  Ont. 
L.   S.   Starrett  Co.,  Athol,  Mass. 

Glass 

A.    Ramsay  &  Son  Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glass   Cutters 

Goodell-Pratt   Co.,    Greenfield.    Mass. 
Miller   Falls  Co.,    Millers    Falls,    Mass. 
A.   Ramsay  &   Son   Co.,    Montreal. 
Glass   Cutting  Boards 
The   Lufkin   Rule   Co.,    Windsor,   Ont. 

Glass,  Ornamental 

A.   Ramsay  &   Son   Co.,   Montreal. 
G.   F.   Stephens  &   Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co.. 
Ont 

Glass,    Sheet    and    Figured 

A.   Ramsay  &   Son   Co.,    Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
.  A.   Ramsay  &   Son  Co.,   Montreal. 

Glass,  Wired 
A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London.  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co., 
Ont. 

Glazier's    Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London.  Eng. 
A.   Shaw  &  Son,  London,   Eng. 

Glue 

W.    B.    Bate   &  Co.,    Toronto. 

G.   F.   Stephens  &   Co.,   Winnipeg. 

I  Gouges 

Buck  Bros.,  Milbury,   Mass. 

Granaries,   Portable,   Metallic 

Metallic    Roofing   Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 

I    Grindstone* 

American  Grinder  Mfg.  Co.,  Milwau- 
kee,  Wis. 

Cleveland  Stone  Co.,   Cleveland. 

Millers  Falls  Co.,  Millers  Falls,  Mass. 
i       Richards-Wilcox  Mfg.  Co.,  London. 
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CANADA 

SANITARY 

CAN 

For  Ashes 

Garbage  and 

General 

Purposes 


HARDW  A  RE    AND    METAL 

Tough,  Uniform 
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2   sizes — 14x15   and    15x17 


Strength  and 
d  u  r  a  b  i  11  ty 
are  some 
thing  that 
e  v  e  r  y  b  ody 
looks  for  in  a 
garbage  can. 

YOU'LL 
FIND 
"CANADA" 
CANS  GOOD 
SELLERS 
because  they 
are  reinforc- 
e  d  with 
metal  staves 
so  as  to 
w  1  t  h  s  t and 
to  the  great- 
est possible 
extent  the 
abuse  to 
which  such 
cans  are  sub- 
jected. 

"Canada" 
Cans  are 
s  a  n  i  t  a  r  y. 
The  inside  is 
free  from 
dirt -catching 
corrugations. 

"Canada'' 
cans  are  dis- 
tinctly fin- 
ished. They 
appeal  to  cus- 
t  o  m  e  r  s  at 
first  sight. 

Sold  by  all 
leading  job- 
bers. 


0x27 


J.  SAMUELS 

275  Queen  St.  West,  Toronto 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


rg%&gx-*~  ijft  Co.,  V5?  bV  "" 


Corrosion- resisting 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

l~\  M  C  I  We   are    SOI/E    PRODUCERS    of   this    natural,    stronger 

«^K  \_)  IN  C  ^  than-stecl,  non-eorrodible  alloy. 

*  Manufactured   forms   are-  Rods,   Flats,   Castings,    Tubes, 

Mr-  -1-    IV  L,  Sheets,   Strip   Stock  and   Wire. 

Ci    I     *^  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

!        43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE  AND  METAL 


August  5,  1916, 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Grinders,   Grain 

Beatty      Bros.,      Ltd.,      Fergus,     Ont. ; 

Winnipeg,   Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinders.    Tool   and    Sickle 
American   Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Grinders,   Power 
American    Grinder   Mfg.    Ci...    Milwau- 
kee,  Wis. 
Grinding   Compound 
The  Carborundum  Co. 
Guns 
Caverhill,    Learmont   &  Co..    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,    Iver,    Anns    &    Cycle   Wks., 

Fitchburg,    Mass. 
Marble  Anns  &  Mfg.    Co.,   Gladstone, 

Mich. 
Remington     Anns-Union     M.     C.     Co., 

Windsor,   Ont. 
Ross  Rifle  Co.,  Quebec. 
Gun    Implements    and    Oil 
Marble    Anns  &   Mfg.    Co.,    Gladstone, 
Mich. 
Hack   Saw   Blades 

E.  C.    Atkins  &   Co.,   Hamilton,    Ont. 
Henry  Disston   &   Sons,   Toronto. 

L.    S.    Starrett   Co.,    Athol,    Mass. 
Victor   Saw    Works^.  Hamilton,    Ont. 
Hack    Saw    Frames 
Bridgeport   Hdwe.    Mfg.    Corp.,    Bridge- 
port,  Conn. 
Henry   Disston   &   Sons,    Toronto. 
Goodell-Pratt  Co.,    Greenfield.   Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &     Supply    Co., 

Ltd.,   Hamilton. 
Victor   Saw   Works,   Hamilton,   Ont. 
Hark    Saw   Machines 

Victor  Saw   Works,   Hamilton,   Ont. 
Ilame   Fasteners 

Imperial  Mfg.   Co.,  Welland,   Ont. 
Hammers 
Stanley   Rule   &   Level   Co.,   New   Bri- 
tain, Conn. 
Whitman     &     Barnes    Mfg.     Co..     St. 
Catharines. 
Handles 

Still,    J.    H.,    Mfg.    Co..   St.    Thomas. 
Hand    Hoists 
Manitoba    Bridge    &    Iron    Wks..    Ltd., 
Winnipeg.    Man. 
Hand   Lanterns 
Intei-state    Electric    Novelty    Co..    To- 
ronto. 
Mainer   Electric   Co.,   Ltd.,    Winnipeg. 
Hand    Screws 
National    Machinery     &     Supply    Co., 
Ltd.,   Hamilton. 
Hangers,   Storm,  Sash  and   Screen 

The    Stanley    Works,    New    Britain. 
Hardware,  Metal  Window 

The    Stanley    Works.    New    Britain. 
Harvest    Tools 
Beatty     Bro=.       Ltd..     Fergus,     Ont.; 

Winnipeg,    Pnt. 
H.  iS.  Howlanrl.   Sons  &  Co..   Toronto. 
Hay   Unloading-   Tools 
Beatty     Bros.,     Ltd..      Fergus,      Ont; 
Winnipeg.    Man. 

F.  E.    Myers   &    Bros.,   Ashland,    Ohio. 
ITav    Wire 

Frost    Wire    Fence    Co.,    Ltd..    Hamil- 
ton.   Ont. 
Heating   Drums 

Collins   Mfg.    Co.,   Toronto. 
Hinges 
Canada   Steel   Goods  Co..    Hamilton. 
London  Bolt  &  Hinge  Works,  London. 

Ont. 
The    Stanley   Works,    New    Britain. 
Hinges,   Spring 

Chirago   Spring   Butt  Co.,  Chicago. 
Hockey    Sticks 

Still,  J.  H.   Mfg.    Co.,   St.    Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman  Motor  Wks.,  Ltd..  Winnipeg. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,   Man. 
Hollow    Handle   Tool    Sets 
Bridgeport    Hdwe.   Mfg.   Corp.,   Bridge- 
port.  Conn. 
Hooks 
The    Stanley    Works,    New    Britain. 
The  -Steel   Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops,    Steel   and    Wire 
Tire  Laidlaw    Bale-Tie    Co.,    Hamilton. 
The  Steel   Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hooks,  Conductor 
Metallic     Roofing     Co..     Toronto     and 

Winnipeg. 
Wheeler   &   Bain,   Toronto. 
Hooks,   Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven.    Conn. 
Hooks.    Hat    and    Coat 

Laidlaw  Bale-Tie   Co.,   Hamilton.   Out. 
Horns,   Automobile 

Hyslop   Bros.,   Limited,   Toronto. 
Horseshoes  and   Nails 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
How,  Garden  and  Lawn 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 


Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 

Horse  Covers 

Canadian     Consolidated     Rubber     Co., 
Montreal. 

Hot  Plates 

Collins   Mfg.    Co.,   Toronto. 
Ice  Cream   Freezers 

Win,    Crane   &   Sons    Co.,    Newmarket, 
Ont. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal.  ' 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice    Cutting    Tools 

North   Bros.   Mfg.   Co.,    Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 

Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Iron   and    Steel   Bars 

B.  J.   Coghlin,   Montreal. 

Dominion    Iron    and    Steel    Co.,    Ltd., 
Sydney. 

London    Rolling    Mill    Co.,    London. 

Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,   Man. 

The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 

Iron  Pipe 

Canadian  Tube  &   Iron   Co.,    Montreal. 
The  Steel   Co.   of  Canada.    Ltd.,   Ham- 
ilton. 

Iron  Pumps 

Beatty   Bros.,    Ltd.,    Fergus,   Ont.,   and 
Winnipeg. 

Darling    Bros.,    Ltd.,    Montreal. 

R.   McDougall  Co.,   Gait 

F.   E.   Myers  &  Bros.,  Ashland,   Ohio. 
Ironing  Boards 

MoFarlane   Ladder   Works,    Toronto. 

Stratford  Mfg.    Co.,   Ltd.,   Stratfcrd. 
Jacks,  Auto 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Japans 

Berry  Bros.,    Walkerville,    Ont. 
W.    R.   Bate  &  Co.,   Toronto. 
Canada  Paint  Co..  Ltd.,  Montreal. 

A.  Ramsay  &   Son  Co.,   Montreal. 
Joist  Hangers 

Manitoba   Bridge   &   Iron   Wks.,   Ltd., 

Winnipeg.    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 
London,   Ont. 
Kitchen   Cabinets 
Stratford    Mfg.    Co.,     Ltd.,    Stratford, 
Ont. 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Knives,  Hunting  and  Fishing 
Landers,   Frary  &  Clark,  New  Britain, 

Conn. 
Marble   Aims   &   Mfg.    Co.,   Gladstone, 

Mich. 
Geo.    Wostenholm    &    Sons,    Sheffield, 
Eng. 
Knurling   Tools 

Pratt    &    Whitney    Co..    Dundas,    Ont. 
Ladders,   Step 
Beatty     Bros..     Ltd.,     Fergus,     Ont; 

Winnipeg,  Man. 
McFarlane    Ladder    Works.    Toronto. 
O.    F.   Stephens  &  Co..    Winnipeg. 
Stratford    Mfg.    Co..    Stratford,    Ont. 
Ladders,   Shelf 

F.  E.    Myers  &   Bro.,   Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont 

Lampblack 
Barton    Netting    Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co.,   New   York. 

G.  F.   Stephens  &  Co.,   Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Lamps,    Electric 

Amalgamated    Electric   Co.,    Toronto. 

Basters,    Jackson    Co.,    Toronto. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
Lanterns,  Gasoline 

Canadian   Carbon  Co..   Ltd.,   Toronto. 

National    Stamping    &    Electric    Wks., 
Chicago,   111. 
La  tenets 

The     Stanley     Works,      New     Britain, 
Conn. 
Lawn    Fencing   and    Gates 

Banwell-Hoxie   Wire  Fence   Co.,   Ham- 
ilton. 

Canada   Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

Frost  Steel  &  Wire  Co.,   Ltd.,   Ham- 
ilton. 

B.  Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

McOregor-Banwell     Fence    Co.,     Walk- 
erville.   Ont. 
Lawn   Mowers 
Whitman    &    Barnes    Mfg.     Co.,     St. 
Catharines. 
Lawn    Settees 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
St  rat  fold    Mfg.    Co.,    Stratford. 


Lawn    Swings 

McFarlane    Ladder   Works,    Toronto. 
F.   E.    Myers  &  Bro.,   Ashland,    Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Linseed   Oils 

Dominion     Linseed      Oil     Co.,      Ltd., 

Montreal. 
A.   Ramsay  &   Son  Co.,   Montreal. 

Lead   Pipe 

Canada   Metal   Co.,   Toronto. 
Hoyt  Metal  Co.,   Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry    Disston   &    Sons,    Toronto. 
Lufkin    Rule    Co..    Saginaw,    Mich. 
L.    S.    Starrett  Co.,    Athol,    .Mass. 
Stanley     Rule     &     Level     Co..      New 
Britain,   Conn. 
Litter   Carriers,   Track 

and   Fittings 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg.   Man. 

Lockers 

Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 
Lumbering    Tools 

Pink.   Thos..    &   Co..    Pembroke,   Ont. 
Mantles  and   Grates 
The    BartonJNetting  Co.,    Ltd.,   Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
Marble   Arms  &  Mfg.    Co.,    Gladstone, 
Mich. 

Mats.   Rubber 

Canadian     Consolidated     Rubber     Co., 
Limited,   Montreal,    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery     &     Supply     Co., 

Hamilton. 
Pratt   &    Whitney   Co.,    Ltd..    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.   Starrett  Co..  Athol,   Mass. 

Metals 

The     British     Aluminium    Co.,     Ltd., 
London,   Eng. 

Canada   Metal   Co.,   Toronto. 

Caverhill.    Learmont   &   Co.,    Montreal. 

Henderson   &    Richardson.   Montreal. 

Hovt  Metal   Co..    Toronto. 

Leslie,    A.    C,   &  Co.,   Montreal. 

Nova    Scctia    Steel    &    Coal    Co.,    New 
Glasgow.    N.S. 

The    Stanley    Works.    New    Britain. 

Tall-man    Brass    &    Metal    Co.,    Ham- 
ilton. 

Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Metal   Boxes,   for   Specialties 

Eley   Bros.,    Ltd.,    London,   Eng. 
Metal    Lockers 

Canada    Wire  &  Iron   Goods  Mfg.   Co.. 
Hamilton. 

The     Dennic     Wire     &     Iron     Works. 
London.    Ont 
Metal    Shingles,    Siding,    Etc. 

Metallic     Roofing    Co.,     Toronto     and 
Winnipeg. 

Ppdlar  People.  Ltd..   Oshawa. 

Roofers   Supnlv   Co.,    Ltd..    Toronto. 

Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 
Metal    Polish.   Emery    Cloth,   etc. 

Continental    Oil    Co..    Winnipeg. 

Oakey,  John   &  Sons,   London,   Eng. 
Metal    Windows   and    Doors 

'Metallic     Roofing    Co.,     Toronto     and 
Winnipeg 

Po-iiav  Peonle.  Ltd..   Oshawa. 

Winnipeg     Steel     Granary     &     Culvert 
Co..   Winnipeg. 
Micrometers 

Goodell-Pratt    Co..    Greenfield.    Mass. 

L.    S.    Starrett    Co.,    Athol,    Mass. 

Mitre   Boxes 

Millera  Falls  Co..   Millers  Falls,    Mass. 
Stanlev      Rule     &      Level      Co.,      New 
Britain.   Conn. 

Monel  Metal 

The     Intei-national     Nickel     Co.,     New 
York,  N.Y. 
Motorcycles 

Johnson's.    Iver.    Arms    &    Cycle   Wks., 
Fitchburg,   Mass. 

Mop  Wringers 

White   Mop   Wringer   Co.,    Fultonvillc, 
N.Y. 
Nail   Pullers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co..     Ltd., 
London,   Eng. 


Dominion    Iron   &    Steel    Co.,    Sydney. 

N.S. 
H.   S.  Howland,   Sons  &  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,    Ont. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,  Ont. 
Roofers   Supply   Co.,    Ltd.,    Toronto. 
The    Steel    Co.    of    Canada,    Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 

Nickel 

The     International     Nickel    Co.,     New 
York,    N.Y. 

Oils 

Brandram-Henderson,     Ltd.,     Halifax, 
N.   S. 

■Continental  Oil  Co.,   Winnipeg. 

MartinJSenonr  Co.,  Ltd.,  Montreal. 

A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson   Mfg.   Co.,   Montreal. 
Oil   Cake 

Dominion      Linseed      Oil      Co.,      Ltd., 
Montreal. 

Oil   Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 
Darling   Bros.,    Ltd.,    Montreal. 
Wayne  Oil  Tank  &  Pump  Co.,   Wood- 
stock,   Ont. 
Ornamental    Fences    and    Gates 
Bauwell-Hoxie    Fence    Co.,    Hamilton. 
Frost   Steel   &   Wire  Co.,   Ltd.,    Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,    Walk 
erville,  Ont. 
Ornamental   Iron   and    Wire 
Canada  Wire  &  Iron  Goods  Mfg.   Co. 

Hamilton. 
Manitoba  Bridge  &  Iron   Works,  Ltd. 
.  Winnipeg,    Man. 
Packing 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd..   Toronto. 
Pails 

Wm.    Cane   &  Sons  Co.,    Newmarket. 
Paints,  Oils,  Varnishes 
Berry   Bros.,    Ltd..    Walkerville.    Ont 
Brandram-Henderson.   Montreal. 
Canada   Paint  Co..   Montreal. 
Dougall    Varnish    Co..    Ltd..    Montreal. 
Imperial  Varnish  &  Color  Co..  Toronto 
R.  C.  Jamieson  &  Co.,  Ltd..  Montreal. 
Martin-Senour  Co..  Montreal. 
Moore,   Benjamin  &  Co..  Toronto. 
Ottawa    Paint   Works,    Ottawa,    Ont. 
Pratt  &  Lambert,  Inc.,  Bridgeburg. 
A.   Ramsay  &   Son  Co.,   Montreal. 
Sherwin-Williams  Co..   Montreal. 
G.   F.    Stephens  &  Co..   Winnipeg. 
Paint  and   Varnish   Rermo'er 
Dougall    Varnish    Co..    Ltd..    Montreal. 
A.   Ramsay  &   Son   Co..    Montreal. 
Paris  Green 
'Canada   Paint  Co..   Montreal. 
Allan    Munro   Color  Co..    Ltd..    Mont- 
real. 
Pastrv  and  Bread  Boards 

Stratford   -Mfg.    Co.,    Ltd.,    Stratford. 
Perforated    Sheet   Metals 
Canada   Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton.    Ont. 
Greening.    B..    Wire   Co.,   Hamilton 
Pie   Plates 

Mecca    Specialties  Co.,   Ltd.,   Toronto. 
P«g   Iron 
The      Steel      Co.      of     Canada,      Ltd.. 

Hamilton. 
A.  C.   Leslie  &  Co.,   Montreal. 
Pine   Wrenches 

Trimont  Mfg.   Co..  Roxbiny.   Mass. 
Pine.   Wrought.  Lead   and 
Galvanized 
Beatty     Bros..      Ltd.,      Fergus,      Ont.; 

Winnipetr.    Man. 
Canadian   Tube  &   Iron   Co..   Montreal. 
TTovt  Metal  Co..   Toronto. 
The  flteel   Co.   of  Canada,   Ltd..  Ham- 
ilton. 
Pi»e.  Galvanized  Cond. 
M"t«]]'c    Roofing   Co..    Ltd.,    Toronto, 

Winnipeg. 
Ilo-'ffis   S'tppl.V   Co..    Ltd..   Toronto. 
Wheeler    .V-    Bain.    Toronto. 
Winnipeg     Ceiling      &      Roo'ng      Co.. 
Winnipeg. 
P'n»    Cutters 

Trimont  Mfg.   Co..   Roxbury,   Mass. 
Plane  Irons 

Buck   Bros.,   Milbury,    Mass. 
Planes 
National     Machinery     &    Supply     Co.. 

Ltd..    Hamilton. 
Stanley   Rule   &   Level   Co.,   New   Bri- 
tain.  Conn. 
Pliers 

Frank   Mossberg   Co.,    Attleboro.    Mass. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post    Hole   Augers 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,   Man. 
Poultry    Netting 
Greening.    B..    Wire  Co..   Hamilton. 
John    Lysaght.    Ltd..    Bristol.    Newport 
and    Montreal. 
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Condensed  or  "Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  in  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5c  additional  each  insertion,  when  Box  Number  is  required  Each 
figure  counts  as  one  word. 


WANTED 


WANTED— YOUNG  HARDWARE  CLERK, 
with  at  least  2  years'  experience.  P.  Hymmen 
Co.,  Berlin,  Ont. 

WANTED— A  YOUNG  -MAN  WITH  EXFERI- 
ence  in  the  hardware  business,  to  act  as  clerk; 
also  assistant  shipper  for  the  shipping  room, 
with  some  knowledge  of  checking  and  pack- 
ing goods.  Please  state  age,  experience  aud 
salary  expected.  Apply  to  Sumner  Co.,  Monc- 
ton,    N.B. (43) 

EXPERIENCED  HARDWARE  MAN  AND 
accountant  wishes  position  with  Ontario  retail 
firm,  with  object  of  securing  interest  in  busi- 
ness. Apply  Box  298,  Hardware  and  Metal.  (32) 

TRAVELLING    SALESMAN    WANTED— FOR 

sheet  metal  building  materials.  Must  have 
knowledge  of  the  line.  State  age,  experience, 
salary  expected,  and  references.  None  but 
first-class  salesmen  need  apply.  Box  300, 
Hardware    and    Metal.  (33) 

SUPERINTENDENT  FOR  FACTORY  EM- 
ploying  130  men.  Must  be  graduate  mechanical 
engineer  with  practical  experience  in  factory 
management.  We  have  a  modern  plant  and  a 
growing  business.  None  but  Canadians  or 
Americans  with  Canadian  experience  need 
apply.     Box  207.   Hardware  and   Metal.  (tf) 

SITUATIONS  VACANT 

EXPERT  HARDWARE  MAN,  SIXTEEN 
years'  experience,  capable  of  taking  charge, 
ad.  writer,  sales  manager,  special  sale  work, 
open  to  accept  position.  For  particulars  ad- 
dress  Box   296,    Hardware   aud    Metal.  (34) 

POSITION   WANTED  BY  LIVE  HARDWARE 

man,  used  to  managing  and  buying — account- 
ant of  intermediate  standing,  capable  execu- 
tive. Highest  references.  Open  Sept.  1st.  Ap- 
ply Box  299.  Hardware  and   Metal.  (32) 


FOR  SALE 


SET  OF  NO.  SO  BEAVER  STOCKS  AND  DIES 
and  cutters.  4  to  S  inches.  Set  of  Toledo  2  to 
4.  with  cutters,  both  sets  of  ratchets.  Will 
rell  reasonable.  Box  295,  Hardware  and 
Metal,   Toronto. 

MISCELLANEOUS 

WAREHOUSE  A'ND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited, 
Supplied  by  the  trade  throughout  Canada,  (tf) 

ADDING   TYPEWRITERS   WRITE,   ADD    OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQTJE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE    YOUR    FLOOR    SPACE   —   BY    IX- 

stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used 'on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 


F.  E.  Myers  &  BrO- 


Ashland,  Ohio. 

J.  H.  Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


JENKINS  &  HARDY 

Assignees,   Chartered   Accountants,   Estate  and 

Fire    Insurance    Agents. 

15%  Toronto   Street  52   Canada  Life  BIdg., 

Toronto.  Montreal. 


GALVANIZED    FENCE     HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 


WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


fifi 


JJ 


Star  Brand 

SOLES 

AND  LIFTS 


wear  to  a  satis- 
faction that  brings 
users  back  to  you 
for  their  next  re- 
quirements. 

The  quality  of  our  leather  is 
due  to  many  years'  experi- 
ence in  tanning  and  always 
aiming  to  produce  a  better 
line. 

We  guarantee  Star  Brand 
Soles  and  Lifts  to  outwear 
all  others. 

If  your  jobber  cannot  supply 
you,  write  us  —  we  ship 
quickly. 

BEARDMORE&CO. 

Tanners 

TORONTOand  MONTREAL 

CANADA 


ESTABLISHED  1849 

BRADSTREET'S 

Offices   Throughout  the  Civilized   World 
OFFICES   IN   CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 
Ottawa,  Ont. 
St.  John,  N.B. 


Vancouver,  B.C. 
Hamilton,  Ont. 
Montreal,  Que. 
Quebec,  Que. 
Toronto,  Ont. 
Winnipeg,    Man. 


Victoria,  B.C. 

Reputation    gained    by    long    years     of 

vigorous,    conscientious    and    successful 

work. 

ThGmaS  C.  Irvillg,  w^n^d" 
TORONTO 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Poultry   Supplies 

Cushman    Motor  Works,    Winnipeg. 
Collins   Mfg.    Co.,    Toronto. 
Powder   Aluminium 
The     British     Aluminium     Co..     Ltd., 
London,    Eng. 
Powders,    Sporting,   Black. 
Smokeless,  Lesrnok    (Partly 
Smokeless) 
Du     Pont     Powder     Co.,     Wilmington. 
Del. 
Pulleys 
Beatty  Bros.,    Ltd.,   Fergu»,   Ont.,  and 

Winnipeg,    Man. 
Manitoba   Bridge   ft    Iro»    Wks.,    Ltd.. 

Winnipeg,   Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 
Pump    Valves 

I  Canadian     Consolidated     Rubber     Co. 
Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Aylmer    Pump    &    Scale    Co.,    Aylmet 
Beatty     Bros.,      Ltd.,      Fergus,      Ont.. 

Winnipeg,   Man. 
Darling    Bros.,    Ltd.,    Montreal. 
R.    McDougall  C«.,  Gait,  Ont. 
F.  B.  Myers  &  Bro.,  Ashland,  Ohio. 
Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer     Pump     ft     Scale     Co.,     Ltd.. 

Aylmer,    Ont. 
Beatty   Bros.,    Ltd.,    Fergus,    Ont..    an  1 

Winnipeg. 
Darling    Bros.^    Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait,   Ont. 

F.  E.   Myers  ft  Bro.,  Ashland.  Ohio. 
Pntty 

Benj.  ..Moore   ft    Co.,    Ltd..    Toronto. 
Brandram-Henderson    Co.,    Montreal 
Canada  Paint  Co.,   Montreal. 
Sherwin-Williams  Co.,    Montreal. 
Steel  Co.   of  Canada.    Ltd..    Hamilton 

G.  F.    Stephens    *    Co.     Winnipeg 
Racks.   Wire  Cloth   Display. 

R.    M.    Bowser  &    Son.    Renfrew.    Pa 
Rnpgen 

Clare    Bros.  &    Co.,  Ltd.,    Preston.  Ont. 

Thos.    Davidson    Co.,    Montreal. 

Findlay  Bros..   Carleton   Place. 
Radiators 

Clare    Bros.  &    Co.,  Ltd.,    Preston,  Ont 
Rat   Traps 

Canada   Wire  ft   Iron   Goods   Mfg     Co 
Hamilton. 
Rasps 

Delta    File    Works,    Philadelphia. 

Henry   Disston   &   Sons,   Toronto 
Razors 

?en«™  Cutlery  Co.,    Genera,   N.Y 

Jonathan    Crookes    ft    Son,     Sheffield 

Jas.    Hiitton  ft  Co.,    Montreal. 

"onT'  ^^  &  Clark'  New  Britain 
Gf?ng  Wolsteoholm    &    Son'    sheff'pM- 
Razor  Hones 
Carborundum  c„..  Xiagara  Falls    NY 
Geneva   Cutler    Co.,   Geneva    NY 
Reamers 
Ku"crleI£r&    Co..    Rock    Island.    Que. 
Pratt  &  Whitney  Co..   Dundas,   Ont 
Whitman  ft  Barnes,  St.  Catharines. 
Red    Lead 

Brandram-Henderson    Co.,    Montreal. 
Registers 
The    Thos.    Davidson    Mfg.    Co.      Ltd 
Montreal. 
Refrigerators 
The   Thos.    Davidson    Mfg.    Co      Ltd 

Montreal. 
Sanderson-Harold     Co.,      Ltd.,     Paris. 
Ont, 
Reinforcing    Concrete 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    ft    Steel    Co..    Sydney 
McGregor-Banwell    Fence    Co..     Walk- 
erville,   Ont. 
Manitoba    Bridge   ft    Iron    Wks..    Ltd.. 

Winnipeg,   Man. 
The  Steel  Co.   of  Canada,    Ltd..   Ham- 
ilton. 
Revolvers 
Colt's  Patent  Fire  Arms  Co.,  Hartford 

Conn. 
Johnson's,    Iver,    Arms   &    Cycle   Wks 
Fitchburg,    Mass. 
Rifles 
Marble    Arms    &    Mfg.    Co.,    Gladstone. 

Mich. 
Remington-Anns  D-M^C   Co.,    Windsor 
Ross    Rifle   Co..    Quebec. 
Rifle  and    Shotgun  Sights 
Johnson's,    Iver,    Arms   &    Cycle   Wks., 

Fitchburg,    Mass. 
Marble    Arms   ft   Mfg.    Co.,    Gladstone. 
Mich. 
Rivets 
Manitoba  Bridge  ft  Iron   Works,   Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont 
Parroenter  ft  Bulloch  Co.,  Gananoqne. 
Steel   Co.    of  Canada,    Hamilton. 
Rockers,    Shoofly 

McFarlane    Ladder    Works.    Toronto. 
Rooflnv 
Bird    «•    Srvn     Hamilton 
H    S.    Rowland,   Sons   *  Co.     Tor  into. 
teris   Bw».,    Ltd.,    Montreal. 
J.    II.    MeCowb.    Ltd.,    Montreal. 


Metallic    Roofing    Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar   People,    Lt.,    Oshawa.    Ont. 
Roofers   Supply    Co..    Ltd.,    Toronto. 

Roofing    Supplies 

Bird  ft  Son,  Hamilton. 

Metallic     Roofing    Co.,     Toronto     anu 

Winnipeg,    Man. 
Roofers  Supply   Co.,    Ltd.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Runways,    Electric 

Manitoba  Bridge  ft   Iron  Works,   Ltd.. 
Winnipeg,   Man. 
Rules  and   Gauges 

Jas.    Chesterman    ft    Co.,    Ltd..    Shef- 
field,   England. 

Lufkin  Rule  Co.,  Windsor. 

L.  S.  Slarrett  Co.,  Athol,   Mass. 

Rubber  Cement 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 

Saws 

E.  C.   Atkins  ft  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 
Henry  Disston  ft  Sons,   Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
*aws.   Cross-Cut 
E.  C.   Atkins  ft  Co.,  Hamilton. 
Aylmer    Pump    ft    Scale    Co.,    Aylmer. 
Henry  Disston   &  Sons,   Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
Victor    Saw    Works,    Hamilton,    Out 

Saws,   Circular 

Kenry   Disston    &   Sons.   Toronto 
Simonds  Canada  Saw  Co.,   Montreal. 
Saws,    Hand 
Henry   Disston    &   Sons.    Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
Scales 
Aylmer    Pump    &    Scale    Co..    Aylmer. 

Ont. 
John    Chatillon    ft    Sons,    New    York. 

N.Y. 
Landers,   Frary  &  Clark,   New  Britain, 

Conn. 
Walter    Woods    &    Co..     Hamilton. 
^'-rcpn    Doors  and   Windows 

Sanderson.   Harold   Co.,    Paris,   Ont. 
v,,reen     Door     Sets 

The    Stanley    Works.    New    Britain. 
-Tew    Plates 
Butterfleld   ft    Co..    Rock    Island.    Que. 
"row  Drivers 

Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     &     Supply     Co., 
Ltd.,  Hamilton. 
-"erpw    Driver   Bits 
Buck    Bros..    Milbury,    Mass, 
,.r„,v  nrivers.  Pockets 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge- 
port.   Conn. 
Marble   Arms  ft   Mfg.   Co.,    Gladstone, 
Mich. 
-crews.  Nuts,  Bolts 
Northern    Bolt    &    Screw    Co.,     Owen 

Sound,    Ont. 
Steel  Co.   of  Canada,    Ltd.,   Hamilton. 
Screws,  Wood 

Steel  Co.  of  Canada,    Ltd.,   Hamilton 
Scythes,  Stones 
The   Carborundum  Co.,   Niagara   Falls, 
New    York. 
shears.  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Acme  Shear  Co.,  Bridgeport,   Conn. 
Landers,  Frary  ft  Clark.  New  Britain. 
Geo.    Wolstenholm    &    Sons,    Sheffield. 
Eng. 

•  '>eet  Metal  Products 

Thos.      Davidson      Mfg.       Co..      Ltd. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toront.i. 

Winnipeg. 
Pedlar    People,    Ltd.,    Oshawa.    Ont. 
Winnipeg     Ceiling      ft      Roofing      Co., 

Winnipeg. 

shelf  Boxes 

Cameron    ft    Campbell,    Toronto. 
shellac 
Berry    Bros.,    Walkerville.    Ont. 
Dougall    Varnish   Co.,    Ltd.,    Montreal . 
shelving,   Steel    Store 
The     Dennis     Wire     ft     Iron     Works 
Lonon,     Ont 
Shock   Absorbers 
Adamson    Mfg.    Co.,    Hamilton. 
Richards-Wilcox    Canadian    Co..    Lon 
don,    Ont. 
e;eves    and    Screens 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  ft  Iron  Goods  Mfg.    Co. 
Hamilton. 
Silo    Irons 
Canada  Wire  ft  Iron  Goods  Mfg.    Co.. 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd.. 
Hamilton. 
silo   Roofs 
Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg,    Man. 
silverware 
Canadian   Wrn.    A.    Rogers,    Ltd.,    Toi- 
onto. 


Uneida       Community.       Ltd.,       Oneida.     I 

N.Y. 
skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and  Winnipeg. 
Pedlar  Teople,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.    Corp.,  Bridge- 
port,   Conn. 

Smoke  Stacks 
Manitoba  Bridge  ft  Iron  Works,   Ltd.. 
Winnipeg,   Man. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal, 
solder 
Canada  Metal  Co.,   Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian   Carbon  Co.,    Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To 
ronto. 
splicing    Compound 
Can.  H.   W.  Johns-Manville  Co.,  Ltd. 
Toronto. 
-porting  Goods 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  S.  Howland,  Sons  ft  Co.,  Toronto. 

™-«.    R^s      T.td.     Montreal. 
Marble   Arms   ft   Mfg.   Co.,   Gladstone. 

Mich. 
St.    Mary's    Wood    Specialty    Co.,    St 
Mary's.   Ont. 
^pray^.'s 
Collins   Mfg.   Co..   Toronto. 
Eureka   Planter  Co.,    Woodstock. 
-nrings 
R.   J.   Coghlin,   Montreal  . 
B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 

'"ring  Hinges,  etc. 

Chicago  Spring  Butt  Co..  Chicago.  Ill 

Wm.  Newman  ft  Sons,   Ltd.,  Binning 
ham,   Eng. 
"•>hle  Pitting   Steel 

The    Dennis     Wire     ft      Iron    Works. 
London,   Ont 
*t-»Ins,    Shingle 

W.    B.    Bate    ft    Co..    Toronto. 

Berry  Bros..   Walkerville.   Ont. 

Brandram-Henderson,    Ltd.,    Halifax. 

Can.  H.   W.   Johns-Manville  Co.,  Ltd.. 
Toronto. 

Canada   Paint  Co..   Ltd.,    Montreal. 

Dougall    Vamish    Co.,    Ltd.,    Montreal. 

Martin-Senonr  Co.,   Ltd.,    Montreal. 

A.   Ramsay  ft  Son  Co.,   Montreal. 

Sherwin-Williams  Co.,   Ltd..   Montreal. 

G.   F.   Stephens  ft  Co.,  Winnipeg. 
Stains.  Wood 

A.    Ramsay  ft   Son   Co.,    Montreal. 

Berry   Bros.,    Walkerville,   Ont 

Dougall    Vamish   Co.,    Ltd..    Montreal. 

G.    F.    Stephens   ft    Co.,   Winnipeg. 
Stanles 

Frost    Steel    &    Wire   Co.,    Ltd.,    Ham- 
ilton. 

The  Stanley  Works.  New  Britain. 

Steel    Co.    of  Canada,    Ltd.,   Hamilton. 
staple   Pulleys 

Bridgeport   Hdwe.    Mfg.   Corp.,    Bridge. 
port.    Conn. 
St»el.    Cold    Rolled    Strip 

The     Stanley     Works,     New     Britain. 
Conn 

st^l  Wire  Hoops 

Dominion     Iron     ft     Steel    Co.,     Ltd.. 

Sydney. 
Steel   Co.   of  Canada.   Ltd..   Hamilton 
Winnipeg,    Man. 
«r»ncils 
Hamilton   Stamp  &   Stencil   Co.,   Ham 
ilton    Ont. 
Stonladder  Chairs 
McFarlane    Ladder    Works.    Toronto. 
Stratford     Mfg.     Co.,     Ltd..     Stratford 
ctore    "Ladders 
F.    E.    Myers    ft    Bro..    Ashland     Ohio 
Stratford   Mfg.   Co.-   Stratford,   Ont. 

«**>cks   and    Dies. 

Butterfleld  ft  Co..  Rock  Island.  Que. 
Stoves.  Electric. 

Mainer    Electric   Co.,    Ltd.,    Winnipeg. 
c*nves.   Pnrnaces 

Clare    Bros.  &   Co..  Ltd.,    Preston,  Ont. 

Findlay  Bros.,   Carleton    Place. 

Kir-Ben.   Ltd..    Almonte.   Ont. 

Thos.     Davidson     Mfg.    Co.,    Montreai 

Wrought    Iron    Range    Co.,    Toronto. 
Stoves,    Sheet    Iron 

Collins    Mfg.    Co.,    Toronto. 
Stove   Pipes 

Collins    Mfg.    Co..   Toronto. 
Sweeping  Compound 

Continental   Oil   Co.,   Winnipeg. 
Switches,   Electric 

Interstate   Electric   Novelty   Co.,    Ltd. 
Toronto. 

Northern  Electric  Co.,  Ltd.,   Montreal. 
Tacks 


Taps 
Butterfleld   ft   Co.,    Rock    Island,   Que. 
Pratt   ft   Whitney    C«.,    Dundas,    Out. 
Tapes,  Measuring 
The    Canadian   H.    W.    J«hns-Manvili. 

Co.,   Ltd.,  Toronto. 
Jas.    Chesterman    ft    Co.,    Ltd.,    Slid 

field,    Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont. 
Technical  Bocks 

MacLean    Publishing   Co.,   Toronto. 
Tents 

J.   Pickles,   Winnipeg, 
Threshing   Tools 

Pratt   ft    Whitney    Co.,    Dundas,    Ont. 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 
Bridgeport  Hdwe.   Mfg,   Corp.,   Bridge- 
port, Conn. 
Tie   Posts 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,     Man. 
Tiling,    Wall   and    Floor 
The    Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont 
Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Corp.,    Bridgt- 

Ont 
Brown,  Boggs  Co.,   Ltd.,  Hamilton. 
Tin  Plates 
A.  C.   Leslie  ft  Co.,   Montreal. 
Roofers   Supply  Co.,    Ltd.,   Toronto. 
Wheeler    ft    Bain,    Toronto. 
Tinware 
Soren    Bros. ,    Toronto. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Tires,   Auto,   Bicycle   and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co., 
Montteal. 
Tire-Savers 
Richards-Wilcox    Canadian    Co..     Lon- 
don,   Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,  Frary  ft  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Tools 
Buck    Bros.,    Milbury,    Mass. 
The     Goodell-Pratt     Co.,     Greensfleli. 

Mass. 
Frank   Mossberg  Co.,   Attleboro,    Mass. 
Millers   Falls  Co.,    Miller  Falls,    Mass. 
National     Machinery    ft     Supply     Co.. 

Hamilton. 
Pratt   ft    Whitney  Co.,    Ltd.,    Dundas. 
Stanley     Rule     ft     Level     Co.,       New 

Britain. 
Ward  ft  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,  Cleveland,    Ohio. 
T^ol   Grinders 
Riehards-Wileox    Canadian    Co.,     Lon- 
don, Ont. 
Too!  Kits,  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank  Mossberg  Co.,    Attleboro,    Mass. 
The  L.   S.    Starrett  Co..    Athol,    Mass. 
Tool    Handles   and    Cumbering 
Tools 

3.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn   Door 
Beatty  Bros.,  Ltd.,    Fergus,   Ont,   and 
Winnipeg,    Man. 
Track    Systems 
Beatty  Bros.,  Ltd.,   Fergus,   Ont.   and 
Winnipeg,    Man, 
Trowels 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Henry   Disston   ft  Sons,  Toronto. 
Trucks,  Feed,   Floor  and 

Platform 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.   and 
Winnipeg. 
Tubing,   Brass,  Copper,  etc. 

Williams    Bros,    ft    Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Tubing,  Draught 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing,    Rubber 

Canadian     Consolidated     Rubber     Co- 
Montreal. 
Vacuum  Cleaners. 

Daisy    Vacuum    Cleaner    Co.,    Binning 
ham,    Eng. 

Sweeper    Vac,    Limited,    Montreal. 
Vacuum   Sweepers 

Bissell     Carpet     Sweeper     Co.,     Grand 
Rapids,    Mich. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

Sweeper   Vac.    Limited.    Montreal. 
Varnishes;  See  Pain's 

W.    B.    Bate  ft  Co.,   Toronto. 

Berry    Bros.,     Ltd.,     Walkerville.     Ont 

Brandram-Henderson,    Ltd.,    Halifax. 

."•anada    Paint   Co.,    Montreal. 

Dougall  Vamish  Co.,  Ltd.,  Montreal. 

R.    C.    Jamieson   ft   Co.,    Montreal. 

Martin-Senour    Co.,    Montreal. 

Benjamin    Moore   ft    Co.,    Toronto. 

The   Ottawa    Paint  Works,   Ottawa. 

Pratt   ft    Lambert.    Bridgeburg. 

A.    Ramsay   ft   Son   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.    Stephens   ft   Co..    Winnipeg. 
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Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks, 
three  threads  for 
boring  all  woods 

Russell  Jennings  Mfg.  Go,,  Ltd. 

St.  Catharines,  Ont. 


Patented  by 

r.  Russell  Jennings 

in  1855 


Arctic  jBh  Metal 

FOR  ^Kfr  FOR 


HIGH 
SPEED 


Try  It. 


FOR 

HEAVY 
PRESSURE 


Every  Pound  Guaranteed. 


THE  BRITISH 
ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN  HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern   Agents:  Spielmann  Agencies  Montreal 


BEL- AIR  DISPLAY  STAND 


MADE  IN  CANADA 

Unequal  for  Hard- 
ware display. 

Shows  the  goods 
to  the  best  advant- 
age. 

Saves  time  and 
space. 

Send  for  catalogue 
and  price  list. 


Belair  Tank  &  Tower  Co.,  Ltd.  i0^™"  Montreal 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York      Montreal      Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  Imitations    of    our  c^^R^O    TRfl£j£-  • 

CUTLERY 


1Y  <%L,  fci; 

J552  «T*    T 


By  seeing  that  this 

mark   is  on  each    blade.  ^?4A/TFn     \&^ 

SOLE  AQSNTS    FOR   CANADA 

James  Hutton  6&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


so 
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Adamson   Mfg.    Co 10 

American   Pad  &  Textile   Co..  26 

American   Shearer  Co 4 

Aylmer     Pump     &     Scale     Co.. 

Ltd OS 

Atlas    Mfg.    Co TO 

American   Grinder  Mfg.   Co.    .  51 

Raster  Jackson  Co OS 

Banwell-Ho.\io  Wire  Fence  Co., 

Ltd 2C> 

Barnett,    <;.   &   II.,   Co 63 

Karton  Netting  Co.,   Ltd..  The  10 

Beardmore    &    Co 77 

Bradstreets  77 

Best    Weather    Strip    Co 68 

Butterfield   &   Co.,    Ine 20 

Bowser.    S.   F,  &  Co.,    Inc.    . .  .  25 

Butler,   Geo.   &  Co.,    Ltd 67 

British    Aluminum    Co 70 

Belair  Tower  &  Tank  Co..  Ltd.  70 

Berry   Bros ."1 

Bloomer,    R.    E 70 

Brandram-IIendcrson,    Ltd.    .  .  53 

Brown,   Boggs   Co..    Ltd -I 

Buck    Bros 07 

Canada   Steel  (Joods  Co S 

Canada    Metal   Co.,    Ltd..   The  55 

Canada   Wive  &   Iron  Goods..  82 

Can.  Consolidated  Rubber  Co..  28 

Canadian  Tuhe  &  Iron  Co.   ...  60 

Collette  Mfg.  Co 10 

Canadian   National   Exhibition  7'! 

Cartland,  Jas„  &  Sons.  Ltd...  10 

Caverhill,  Learmont  &  Co.   ...  SI 

Channell  Chemical  Co no 

Chatillon,  John,  &  Son   27 

Chicago   Spring   Butt   Co 27 

Coghlin.  B.  J 71 

Collins  Mfg.  Co 70 

Continental  Gil  Co 71 


Crookes,  Jonathan,  &  Son   82 

Cummer-Dowswell.     Ltd 27 

Dominion  Cartridge  Co.,  Ltd..  17 

Disston,  Henry,  &  Sons,  Ltd.  22 
Du    Pont   de   Nemours   &   Co., 

E.    1 14 

Department  of  Finance 71 

Ford.    H.   M 24 

Davidson,   Thos..  Mfg.  Co.    ...  10 

Dominion   Belting  Co 68 

Dominion     Sheet     Metal     Co.. 

Ltd Inside   hack  cover 

Dougall     Varnish     Co.,     Ltd., 

The    on 

Findlay   Bros 11 

Gutta   Percha  &  Rubber,   Ltd. 

Inside  hack  cover 

Goodell-Pratt   Co 21 

Hamilton  Cotton   Co 6S 

Hamilton      Stamp     &     Stencil 

W   iks.   Ltd 70 

Hendryx,  The-  Andrew  B.  Co.  26 
[lowland.    II.    S..   &   Sons   Co., 

Ltd 7 

Hutton,   James,   &  Co 70 

Hercules    Powder    Co 

Outside  hack   cover 

Interstate      Electric      Novelty 

Co.,    Ltd '.  5 

International    Nickel    Co..    The  75 

Jamieson,    It.   C.   &   Co.,   Ltd.  49 

James    Bros.    Foundry    70 

Jennings,     Russell     Mfg.     Co.. 

Ltd 70 

Jenkins    Bros..    Limited    24 

Jenkins  &  Hardy 77 


Kinzinger,  Bruce  &  Co 68 

Kir-Ben,  Limited 11 

Laidlaw   Bale  Tie  Co 16 

Lamplough,  F.  W.,  &  Co 70 

Landers,    Frary    &   Clark    ....  2 

Lewis   Bros.,   Ltd 3 

London   Foundry   Co.,    Ltd.    .  .  6 

London   Rolling   Mill   Co 75 

Lufkin  Rule  Co.  Inside  back  cover 

MacFarlane  &  Co.,  A 15 

Martin,   The   L..   Co 70 

Maytag  Co.,   Ltd.,   The 1 

McComb,    J.    II "  71 

McCaskey    Systems,    Ltd 57 

McDougall.  The  R.,  Co..   Ltd..  0 

Metallic  Roofing  Co 15 

Millers   Falls   Co 25 

Moore,   Benjamin,   &  Co..    Ltd.  40 

Morrison,  Jas„  Brass  Mfg.  Co.  15 

Munro,  Allan,  Color  Co 61 

Myers.  F.  E.,  &  Bros 77 

Northern  Electric  Co..  Ltd 23 

National  Machy.  &  Supply  Co.  26 

Newman,   Wm.!   &   Sons,   Ltd..  13 

Nicholson   File   Co 12 

Vortb   Bros.   Mfg.  Co 12 

Northern    Bolt    &    Screw    Co., 

Ltd 70 

Nova    Scotia    Steel   &   Coal   Co.  75 

(lakes   &   Dow   Co 60 

Qakey,  John.  &  Co ,.  77 

Ontario   Lantern   &   Lamp   Co.  6S 

Owl   Metal   Co.,    Ltd 68 

Pink,    Thos.   Co.,    Limited    ...  6 

Parinenter,    Bulloch    Co.,    The  77 

Pickles,    J 70 

Prairie  City  Oil  Co.,  Ltd 14 

Progressive    Mfg.    Co 57 


Roofers    Supply    Co.,    Ltd.    ... 

Inside  back  cover 
Resisting  Paint  Co.,   R.   I.   W. 

Damp 51 

Ramsay,  A.,  &  Sons   55 

Richards-Wileox  Co 1 

Richmond   Pump   Co 70 

Ross   Rifle   Co 82 

Samuels,    J 75 

Seymour,  Henry  T.,  Shear  Co.  68 

Sharratt   &    Newth    75 

Sherwin-Williams   Co.,   Ltd.    .  50 

Simms.  T.  S..  &  Co.,  Ltd 67 

Spear  &  Jackson,  Ltd 13 

Shaw,  A.  &  Son   68 

Simonds  Canada  Saw  Co 61 

Smith  Co..  Ltd.,  R.  II 80 

Stanley   Rule  &  Level  Co.    ... 

Inside  front   cover 

Stanlev   Works,   The    30 

Starre'tt,  L.  S„  &  Co 10 

Steel    Bending    Brake    Works.  70 

Steel  Co.  of  Canada,  Ltd 0 

Stephens.   G.    F..   &  Co.,    Ltd..  65 

Still,   J.   H.,   Mfg.  Co 16 

Tallman    Brass   &    Metal    Co..  70 
Toronto    Plate    Class    Import- 
ing Co 63 

Trade   Mark   Page    68 

Toch   Bros 51 

Want   Ads 77 

Ward  &  Payne 22 

Western  Wire  &  Nail  Co.,  Ltd.  77 

Wheeler  &  Bain   6 

WilckeS'Martin-Wilckes     68 

Whitman  &  Barnes,  Mfg.  Co..  S 

Wilkinson    &    Kompass     .     ...  60 

W«ods,  Walter,   &  Co..  Ltd.    .  24 

Wostenholm.    Geo..    &    Son     . .  15 

Wrought  Washer  Mfg.   Co.    ..  27 


C.  J.  SHURLY 
President 


R.  F.  SHURLY 
Vice-President 


FRED.  SHURLY 
Gen.  Manager  and  Treas. 


H.  W.  BRYNE 
Gen.  Superintendent 


M.  M.  PARKS 
Secretary 


Selling   Quality   Goods    is   the   greatest  asset   to   any 

Hardware  Merchant 

Quality  behind  the  selling  of  your  lines  en-  Our  goods  meet  the  highest  standard  and  make 

hances  your  reputation  and  business.  you  good  profits. 

Write  for  full  particulars. 


R.  H.  SMITH  COMPANY,  LIMITED 

Est.  18S5 


ST.  CATHARINES,  ONT. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word 

with  a  Want  Ad.  in  this  paper. 
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We  are  wholesale  distributors 
for  the  leading  makes  of  general 
Hardware.     These  include 


IN 


CUTLERY 


JOS.  RODGERS  &  SONS 
WOSTENHOLM'S  IXL  GRADE 


PLATED  WARE 


^ 


COMMUNITY 

RELIANCE 

R.  WALLACE  1835 

ROGERS  BROS.  1847 


TOOLS 


I 


STANLEY  PLANES 
STANLEY  TOOLS 
BENNET'S  FLOOR  SCRAPERS 
PARKER  VISES 
REECE'S  SCREW  PLATES 


Send  us  your  mail  orders.  They  will  be 
given  every  care  and  will  be  shipped  promptly. 

Order  your  Skates,  Hockey  Sticks,  Sleigh 
Bells,  Carriage  Heaters,  Weather  Strip,  Lan- 
terns, Food  Choppers,  etc.,  early  before  sup- 
plies run  short. 

New  Skate  Catalogue  just  out.  Will  be 
mailed  on  request. 


Caverhill,  Learmont  ®>  Co. 

MONTREAL 


I 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Alex.  Martin  Sporting  Goods  Co.,  Ltd., 
231  Eighth  Avenue  East, 
Calgary,  Alta. 
The  Ross  Rifle  Co., 

Quebec,  Que. 
Dear  Sirs : — 

It  may  interest  you  to  know  that  one  of  our  Calgary  Cadets  here  has  made  a 
remarkable  score  with  one  of  your  rifles  and  Dominion  Long  Ammunition, 
namely,  fifty  consecutive  10's  on  the  Canadian  No.  1  League  Target.  This 
score  was  made  on  the  Connaught  School  Range  of  this  city  on  May  6th  by 
Charles  Henderson. 

Yours  truly, 

Alex.  Martin  Sporting  Goods  Co.,  Limited 
(Signed)  Alex.  Martin. 

This  record,  though  remarkable,  is  not  an  unusual  one  for  users  of  the  Ross  .22 
Cadet  Rifle.  Anyone  who  can  hold  a  rifle  on  the  bull's  eye,  and  pull  a  trigger 
properly,  can  equal  it  if  he  is  using  a  Ross  .22  Cadet. 

For  catalogue,  discounts,  etc.,  address 

ROSS  RIFLE  COMPANY   -   QUEBEC 


Wir»e 

Cloth 


if  every  description 


Our  Double  Crimp 
process  of  weaving  en- 
sures a  very  rigid  fab- 
ric. Our  production  is 
second  to  none.  Our 
prices  are  right. 

V  RITE  FOU  CATALOG. 

Canada    Wire    &    Iron 
Goods  Company 

Hamilton.  Ont. 

Eastern    Representative, 

H.  F.  O.  Eull,  1£4  Mance 

St.,  Montreal,  Que. '.' 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 

Granted  178a 
Jonathan  Crookes   &    Son 

Sheffield,    England 

SUPREME  CUTLERY 


DARLING 
STEAM 

MlBft 


DARLING  BROTHERS 

LIMITED 
Engineers  and  Manufacturers 
MONTREAL,  CANADA 


Branches:  -  - 

Toronto  and  Winnipeg 


Agents : 

Halifax.  St.  John,  Calgary,  Vancouver 
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GALVANIZED  and  BLACK  STEEL  SHEETS 

Queers  Head,  Fleur-de-Lis, 
Apollo,    American    Bessemer 

The  Roofers  Supply  Co.,  Limited,  Toronto,  Ont. 

Importers,    Johhers   and  J^lanufacturers 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


KEFS?"  GUTTA  PERCHA  &   RUBBER,  LIMITED 

Calgary 


MANUFACTURED 
Toronto  Montreal  Fort  William  Winnipeg 


cegina 


Saskatoon 


Edmonton 


Vancouver 


li 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  these  lines 

7We/(/fkjnR(/le{?o.  ofQanada+Itd. 

W/NDSO/IONT. 

m  _  can  give  you  the  very  best  of  service  and   satisfaction. 

i J *"WWM i\i      f*  f\f\T\Q    ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

********      uUUDO  ACCURACY  AND  FAULTLESS  SERVICE 


STOCKED  BY  JOBBERS. 


SEND  FOR   CATALOGUE. 


111111 


Talk  Number  Sixty-one 


*f)     Almost    every    jobber    in    Canada    lias    had    a    hand    in    the    flattering 
development  of  "PREMIER"  Made  in-Canada  GALVANIZED  SHEETS, 

i"'  but  we've  made  it  easy  by  putting  the  everlasting  quality  in  every 
.  ;  sheet.  They  all  know  now  that  it's  "the  real  stuff."  Don't  forget 
;  ,i     to   say  "PREMIER"   to   the   salesman   when   he  calls. 


Look  for  Talk  No.  62  next  week. 


TINKER    TOM. 


DOMINION  SHEET  METAL  CO.,  Ltd 

HAMILTON.  CANADA 


Increasing  Hardware  and  Sporting 

Goods  Sales 

You  are  undoubtedly  familiar  with  the  extensive  national  campaign 
in  behalf  of  game  farming  which  we  are  conducting. 

Perhaps  you  have  asked  yourself  the  questions  that  some  people 
have  asked  us,  "Why  are  you  spending  thousands  of  dollars  to  push 
game  farming?  How  will  you  benefit  by  it?  How  will  the  trade 
benefit  by  it?" 

It  may  seem  indirect.  It  is  indirect  but  the  benefit,  great  benefit,  both  for  the 
sportings  goods  and  hardware  trades  and  for  ourselves  will  come.  It  is  already  coming 
in  much  greater  proportions  than  we  expected  at  this  early  date. 

We  are  doing  our  part  to  populate  this  country  with  game  birds — to  bring  back 
the  days  of  fifty  years  ago  when  game  was  so  plentiful  and  hunting  was  indulged  in 
not  by  a  few  but  by  nearly  every  able  bodied  man  and  boy. 

You  see  where  we  come  in  don't  you?  And  don't  you  come  in  through  the 
same  door? 

Our  efforts  have  been  more  than  successful.     Just  three  months  after  the  cam- 
paign started  a  large  game  breeder  dealing  in  birds  and  eggs  wrote  us: 
' '  During  the  last  three  months  the  country  seems  to  have 
gone  crazy  over  game  farming.      Had  we  them  to  sell  we 
could  have  disposed  of  over  10,000  more  eggs." 

And  this  brings  up  another  point  of  interest  to  you.  Every  man  (and  there  are 
many  of  them)  who  starts  a  game  farm  buys  supplies — chicken  wire,  nails,  screens, 
hardware,  lumber.      Here's  where  you  come  in  again. 

Yes,  it  is  indirect,  but  isn't  it  worth  while — for  you,  for  us,  and  for  the  country  as 
a  whole,  for  every  man,  woman  and  child  in  the  United  States. 

There  are  many  ways  in  which  you  can  help  the  game  farming  movement  along. 
Won't  you  write  and  ask  about  them  and  let  us  tell  you  more  fully,  just  how  game 
farming  can  be  made  to  increase  your  sales. 

HERCULES  POWDER  CO. 

9  WEST  11th  STREET 
Wilmington,  Delaware 

When   you  order  loaded  shells  please  specify 
Infallible   and   "E.    C."   Smokeless    Powder. 
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PLANNING  AHEAD 

Every  important  move  in  the 
present  allied  offensive  was 
planned  many  weeks  in  advance. 

In  the  same  way,  you  can  plan  your  Fall 
Selling  Campaign  well  in  advance.  By  faith- 
fully working  out  this  plan  in  all  the  depart- 
ments of  your  store,  you  will  find  your  sales 
and  your  profits  much  larger  than  if  you  had 
followed  haphazard  methods. 

The  Annual  Fall  Number  has  been  designed  to  give  you 
very  practical  assistance  in  working  out  your  plans  for  Fall 
and  Winter.  It  will  pay  you  to  study  this  number  carefully 
and  frequently. 

The  advertising  pages  alone  will  give  you  information  worth 
many  dollars. 

Watch  for  this  number  on  August  19. 
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Stop   Look   Come  in 


YOU'RE  not  making  the  most  of  your  opportunity  for 
summer  sales  unless  your  windows  wear  the  vacation 
dress.  With  hundreds  of  people  going  out  of  town  there 
are  hundreds  of  opportunities  to  sell  these  folks  their  vaca- 
tion needs. 

Now,  while  trade  lags  in  other  lines,  put  up  an  Eveready 
Vacation  Window  Display  and  turn  the  passing  footsteps 
into  your  store. 

Remember,  there's  never  a  looser  purse  than  the  vacation  purse. 

Sign  and  mail  the  attached  coupon  now.  The  trim  and 
display  cards  will  be  dispatched  by  return  mail. 

CANADIAN  NATIONAL  CARBON  CO.,  LIMITED 

TORONTO,  ONTARIO 

EVEREADY 
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SAFETY  LIGHTS 


id  me 
full   details 
S      of  your  free  dis- 
/     play    and    sales 
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Stanley  Adjustable  Spoke  Shaves 

These  new  and  improved  Spoke  Shaves  have  a 
Lever  Cap  fastening  the  cutter  in  such  a  manner  as 
to  bring  an  even  pressure  on  the  cutting  edge. 

The  important  feature  is  that  the  cutter  can  be 
quickly  adjusted  both  endwise  and  sidewise  by  means 
of  the  adjusting  screws  which  engage  the  slots  near 
the  end. 

The  Cutters  are  made  from  a  high  grade  of  steel, 
well  tempered  and  sharpened  ready  for  use. 

The  handles  are  japanned  and  through  each  a  hole 
is  made  to  enable  the  owner  to  hang  the  tool  up  out 
of  the  way. 

Made  in  two  styles — one  with  raised  and  the  other 
with  straight  handles. 

No.  151— Eaised  Handle,  10  in.  long,  2%  in.  Cut- 
ter.     Per    doz $6 .  00 

No.    152— -Straight    Handle,    10    in.    long,    2%    in 

Cutter.     Per  doz 6 .  00 

Stan  ley  Rule  &  Level  Co 

New  Britain,  Conn.  U.S.A. 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RarmsG 


Model   1915 


This  new  model  is '  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 
28  Gauge,  26  or  28  inch  Barrel 
.45  Caliber,  26  inch  Barrel 
.44  Caliber,  26  inch  Barrel 
.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 


715  Park  Avenue, 


Worcester,  Mass.,  U.  S.  A. 


WRITE  TO-DAY  FOR   A   CATALOG   OF   OUR   COMPLETE   LINE 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Universal  Bread  Maker 

WAS    THE    ORIGINAL    BREAD    MAKER 
AND    IS    STILL    THE    BEST 


BEST  MADE 


BEST  KNOWN 


BEST  SELLER 


It  has  found  its  way  into  thousands  of  Canadian  Homes  and  has  made 
a  friend  of  every  user.  It  pays  to  sell  the  reliable  and  best-known 
Brands — pays  in  profits  and  pays  in  satisfied  customers. 


UNIVERSAL  Bead  Makers 

Mix  and  knead  perfect  bread  in  three  minutes.  Sani- 
tary in  that  the  hands  do  not  touch  the  dough.  Makes 
better  bread  than  can  be  made  by  hand.  Four  sizes 
from  two  to  ten  loaves. 

Write  to  your  jobber  for  prices  or  direct  us. 

universal!:  Landers,  Frary  &  Clark  ^n^er^l) 

S v  New  Britain,  Conn.,  U.S.A.  >< y 

Canadian  Representatives:  A.  MACFARLANE  &  CO.,  MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INFANTILE 
PARALYSIS 

What  are  YOU  going  to 
do  about  it      -     -     -     ? 

Never  has  a  more  dastardly  crime  been  fastened 
on  the  common  housefly  than  the  present  scourge  of 
Infantile  Paralysis  which  is  claiming  so  many  little 
victims  in  and  about  New  York  City. 

And  the  most  appalling  feature  of  the  epidemic 
is  its  baffling  persistency — its  mysterious  "spreading 
power" — its  apparently  uncontrollable  method  of 
traveling  from  child  to  child,  from  house  to  house, 
and  from  town  to  town.  Your  community — every 
community — is  in  the  danger  zone ! 

Circumstantial  evidence  certainly  convicts  the 
domestic  fly.  He  has  long  been  known  as  the  carrier 
of  disease,  the  enemy  of  man  for  all  time ! 

His  latest  offence,  at  any  rate  is  bound  to  make 
Fly-killing  devices  sell  easily  and  fast.  Public  rage 
is  at  buying  heat. 

Let  us  help  you  make  most  of  this  opportunity. 
We  carry  a  complete  assortment.  Send  in  your  order 
to-day. 


&»!e»-j-J^S-g.c-g-a  -a-a  -. 


Twisted  Tiu  Wire  Handle,  12  mesh  Black  Wire  Cloth  Body, 
with  edges  turned   under.     Body  iiAx-l1^   in. 


Flysac. 

The  best  tape  fly-catcher  made.  Tape 
pulls  out  to  27  inches,  %  inch  wide. 
Evenly  and  thickly  coated  with  a 
sure-catching  gum. 


Tanglefoot   Fly   Paper. 

Economical  and  Sanitary.  Always  a 
good  seller.  It  doesn't  let  the  flies 
get  away  to  fall  into  food  dishes. 
Size  sheets,  9x16  inches. 


Balloon  Fly   Trap. 

Tinned  Wire  Body,  Tin  Bands, 
Red  Stained  Wood  Bottom. 
Height  6V2  in.,  diam.  5V4  in. 


Catches  them  in  ther  breeding 
places.  'Can  be  set  on  shelf  or 
table,  fastened  to  garbage  can 
or  barrel.  Brass  Plated  Wire 
Body.  Brass  Plated  Tin  Bot- 
tom.    Height,  5  in.,  diam.  4% 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


//  interested,  tear  out  this  pagt  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

preg-ent  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best  designs  and  highest  standards  of  workmanship,  regardless  of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
1'lates  are  perfectly  ground  and   designed  to  cut  hair,  not  break  it  off  by  mnln   forop. 


BALL     BEARING 
Retailing  at  about  $2.50. 


NEW    MARKET    PATTERN 

Retailing   at   about   $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 
Retailing  at  about  $1.50 


Hunter,  Fetlock  and   Dog  Clipper 
Retailing   at   about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


OFFICIAL 

AWAR  D 

RIBBON 


TRIMO  TOOLS 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIDENT  Of  THE  SUP  ERIOR  JURY 


01RECTOROF  EXHIBITS 

StCTT  OJTME  INTERNATIONAL 
AWARD  SYSTEM 

MEDAL 


DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dental turning  o  C 
the  adjusting  nut  in 
nlose  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  R  I  MO  NT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE  WRENCH 
WOOD  HANDLE 


WITH    FLAT-LINK   OR   CABLE   CHAIN 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Gage  Measures 
The  Machinists 


,5.**' 
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What  1-1000 
Inch  Means  in  Tons 
Pressure 

N  fitting,  any  press-on  job,  tke  amount 

of  pressure  is  tke  limiting  factor. 

The  specifications  call  for  a  certain 

pressure.  A  variation  of  1-1000  of  an  inch  means 

a  variation  of  tons  of  pressure  and  a  return  of 

the  job  to  the  lathe  for  refitting,. 

Accuracy  in  measuring,  forced  fits  saves  much  in  shop 

costs  and  adds  to  the  value  of  tke  workman.  The  machinist  who  uses 

Sforrett  Tools 

and  Instruments  of  Precision 


rarely  has  a  job  come  hack  for 
refitting.  For  accuracy,  ease, 
speed  and  permanence  of 
adjustment  these  instruments 
are  known  hy  every  expert 

Write  for  free  catalog  No.  21 -MA. 


machinist  and  engineer  in  the 
world  and  recognized  as  standard. 
Starrett  headquarters  is  the 
buying   center   for   skilled  «v..~™, 

workmen.    We  deal  direct 
with  hardware  stores. 


THE  L.  S.  STARRETT  CO.,  ATHOL,  MASS. 


"The  World's  Greatest  Tool  Makers" 

NEW  YORK 


If  interpMed.  tear  mii  this  vage  and  keep  with  letters  to  be  answered. 
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ROTARY  VENTILATORS  are  the  only  really  efficient  ventilators 
made.  They  draw  the  bad  air  out.  We  are  selling  these  as  fast  as  we 
can  produce  them.  Order  yours  now.  Any  size.  Efficient,  noise- 
less, economical. 

We  also  make  Eavestrough,  Conductor  Pipes,  Elbows,  Valley, 
Ridge  Roll,  Skylights  and  Corrugated  Iron. 

e  are  the  quick  shippers  —  orders  always  shipped  same  dav  as 

received. 


U< 


WHEELER  &  BAIN 


179   KING  EAST 
108  GEORGE  STREET 


TORONTO 


A 

Thoroughly 

Good 

Broom 


iillll 

KEYSTONE 

STAPLED  METAL  CASE  BROOM 

Notice  the  solid  construction  throughout.  The  Broom 
cannot  be  pulled  or  broken  from  heavy  Maple  handle, 
nor  can  the  corn  become  broken  or  cut  at  shoulder.  The 
best  broom  for  heavy  work  ever  made  in  Canada. 

Write  for  prices,  etc. 

STEVENS-HEPNER    CO.,    LIMITED, 

Port     Elgin,     Ont. 
Si      The  "Metal  Case*"  Broom    is  only  one  of  the 
famous  Keystone  Brand  Brooms  and  Brushes. 


More-Profit  Pumps 
—Real  Profit 


No   use   to   sell   a   pump   that  makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered     The  cost 
of  repairs  is  dead  loss 
of  time  and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.    Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 


Me 


ifacti 


>f  Lv 


Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey  made. 
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"It  Pays  ToAdvertise 


Thus  ends  a  Plym- 
outh dealer's  letter 
in  which  he  states, 
"We  have  the  sam- 
ple hanging  close  to 
our  coils  of  rope  and 
have  no  trouble  in 
getting  from  1  to  2 
cents  a  lb.  more  fori 
the  rope  than  we 
could  before." 


1        * 
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The  hank  of  Ma- 
nila fiber  referred  to 
and  shown  here  is 
one  feature  of  the  ef- 
fective advertising 
service  we  furnish 
free  to  Plymouth 
dealers.  If  you  sell 
Plymouth  Rope,  this 
advertising  will  help 
you  to  sell  more. 
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PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.                                         WELLAND,  CANADA 

INDEPENDENT  CORDAGE  CO.,  LIMITED 

TORONTO.  CANADA                                          CANADIAN  SALES  AGENTS 

HARDWARE    AND    METAL 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges  ..."       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "       "      "       SC  935 
Corrugated  Tee  Hinges. .   "       "      "       SC  937 

i^H  %££&$      ■  Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed   in   this   attractive    and   common-sense 
No.  SC  935  manner. 

For  sale  by  all  the  Leading  Wholesale  Hardware  Merchants. 
Manufactured   by 

CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 

North  £H$r^  J#^0' 

Star         «HSL^^Sf       %^ 
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l^gtoA  Dry  CeU-5  | 

l  Wiui  Limited    _ 


You  know  it  signifies  STEADFASTNESS.  It  is  the  Star  that  guides 
— sets  courses  right.  The  name  was  chosen  for  our  battery  because  of  its 
significance.  The  NORTH  STAR  IGNITION  BATTERY  is  faithful  to 
its  friends.  Thousands  of  users  rely  on  it  implicitly.  Experience  has 
taught  them  to  hitch  their  ignition  work  to  the  NORTH  STAR. 

Try  a  set  made  up  half  North  Star  and  half  of  any  other  brand.  You 
too  will  learn  there  is  no  better  battery— and  that  THE  NORTH  STAR  is 


ii 


The  Western  Battery  for  the 
Western  Need" 

GET  THEM  FROM  YOUR  JOBBER. 


.AN  ADA 


Cells.  Limited.  Winn if 
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PRODUCTS 
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"HAMILTON"  PIG  IRON 

BASIC,  MALLEABLE  AND  FOUNDRY 

IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,  ETC. 

Steel.  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered  Liquor 

Bright,  Galvanized  and  Tinned.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Nails,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 

NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE  HARDWARE 

Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and   Couplings. 

SCREWS 
Wood  and  Machine  Steel,  Brass  and  Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty. 


The  Steel  Company  of  Canada,  Limited 


e</ 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page  arid  keep  with  letters  to  be  answered. 
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WIRE  NAILS 

All  Standard  and  Special  Gauges 

Nail  Wire    Rivet  Wire 


Oiled    and    Annealed     Wire  —  Galvanized 
Wires  — Plain,    Barbed    and    Coiled    Spring. 

SHIPMENT  FROM  STOCKS  AT 
MONTREAL-TORONTO  and  HEAD  OF  LAKES 

Dominion  Iron  &  Steel 
1  Company,  Ltd. 

1  SYDNEY,  N.S.;  MONTREAL,  QUE.; 

|  TORONTO,  ONT. 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiw 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  .  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    I43-I53  University  Ave.,  Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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i  stackITeatErT 


STACK  FACTS 

From  Recent  Tests  Made  by  Various 
Gas  Light  Companies 


The  STACK  will  heat  5  gallons  of  water  3  minutes 
quicker  than  the  average  heater. 

The  STACK  raises  the  temperature  of  5  gallons 
of  water  28  degrees  higher  in  10  minutes  than  the 
average  heater. 

The  STACK  will  heat  3  gallons  more  in  10  min- 
utes than  the  average  heater. 

The  STACK  shows  15%  greater  efficiency  than 
the  average  heater. 


James   Morrison    Brass   Mfg.   Co.,  Limited 

93-97  Adelaide  Street  West,  TORONTO 


The  Maytag  Multi- 
Motor  Washer 
Complete  with 
Engine  and  Swing- 
ing Wringer. 


The    Maytag    Hand    Power    Washer 

Makes  Easy  the  Heaviest 

Family  Washing. 


Have  YOU  joined  the 
army  of  wide-awake 
dealers  who  are  hand- 
ling our  line  of  washers? 


In   addition   to  the  above  are  two  other  washers,   "The   Maytag  Power"   equipped  with 
pulley   to    be   run   with    separate    engine,  and    "The    Maytag    Electric"    which   are    the 

Four  Best  Washing  Machines  in  the  World 

Write  for  prices  and  particulars  re  exclusive  contract  and  do  it  to-day — NOW. 

The   Maytag   Company,    Limited,   Winnipeg 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Stephen  Leacock 


contributes  an  article  "Is  Permanent  Peace 
Possible?" — an  excellent  summary  of  con- 
ditions governing  international  relations. 


Robert  W.  Service 


supplies  another  of  his  wonderful  war 
poems  "The  Flowers,"  written  at  the  front, 
where  he  is  driving  a  motor  ambulance. 


Agnes  C.  Laut 


writes  on  "Business-and  the  Fatal  Spiral," 
an  excellent  article  dealing  with  a  serious 
condition  in  business  which  has  developed. 


Arthur  Stringer 
Arthur  E.  McFarlane 
L.  1VL  Montgomery 


These  three  well-known  Canadian  authors 
give  brilliancy  and  distinction  to  the  fiction 
contents. 

H.  F.  Gadsby 

contributes  an  article  on  Dr.  Michael 
Clark,  M.P.,  the  Free  Trade  advocate  of 
the  Commons. 

All  in  the  August  issue  of  MacLean's  Magazine,  together  with 
a  dozen  other  features,  and  the  Review  of  Reviews  department. 
Get  a  copy  at  your  news-stand,  or,  better  still,  send  in  your  sub- 
scription.   Yearly  subscription  price,  $1.50. 

August  MacLean's 

Now  on  sale  at  all  News  Stands  — 15  cents  the  copy. 

The  MacLean  Publishing  Co.,  Limited, 
143-153  University  Ave.,   Toronto 


August  12,  1916. 
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PREMIER 
LEADER    With 
Reservoir     and 
High    Closet  — 
Coal    or    Wood 


DAVIDSON'S 

PREMIER  LEADER 

Steel  Range 

The  greatest  value  in  a  steel  range  on  the  market. 
Remember  the  Premier  Leader  is  sold  at  a  remarkably 
low  price.  We  got  it  out  with  the  intention  of  making 
it  not  only  a  "Leader"  by  name,  but  a  "Leader"  with 
the  people  of  Canada. 

The  oven  is  made  of  heavy  steel,  strongly  braced  to 
prevent  warping. 

The  top  is  made  in  sections  and  all  centres  and  covers 
are  strongly  ribbed. 

The  body  is  made  of  heavy  steel  and  all  lined  with 
asbestos. 

The  nickelled  trimmings  are  neat  and  easy  to  clean. 
Now  is  the  time  to  get  after  the  stove  business.  Order 
a  sample  Premier  Leader  and  you  will  be  surprised 
with  the  stove  sales  you  will  make  this  coming  fall. 

The   Thos.  Davidson   Mfg. 
Company,  Limited 

Toronto  MONTREAL  Winnipeg 


STEEL  AGENTS  WANTED 

For   Whole  or  any  Portion  of  Canada  and  U.S.A.,  for 
Our  Specialties  in  the  following: 


Tool  Steels 

High  Speed  Steels 

Nickel  Chrome  Steels 

Chrome  Steels 

Chrome  Vanadium  Steels 


Manganese  Steels 
Silicon  Steels 
Rustless  Steels 
Magnet  Steels 
Ball  Bearing  Steels 


SPEAR  &  JACKSON,  LIMITED 


AETNA  WORKS 


SHEFFIELD,  ENGLAND 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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FLASHLIGHTS 

Increase  Your  Sales 

The  demand  for  FEANCO  FLASHLIGHTS  is  bound 
to  be  bigger  than  ever  this  summer.  Everybody  will 
want  one.  Are  you  prepared  to  get  your  share  of  this 
business?  It  will  pay  big.  The  renewal  business,  too, 
on  FEANCO  Eadio  Batteries  and  FEANCO  Eadio 
Tungsten  Lamps  will  be  mighty  profitable. 

FRANCO  FLASHLIGHTS 

are  proving  a  big  paying  proposition  to  the  thousands 
of  live  dealers  all  over  the  United  States  and  Canada. 
Every  FEANCO  FLASHLIGHT  is  definitely  guaran- 
teed to  give  your  customers  definite  satisfaction. 
Profits  are  large  and  steady — your  initial  investment 
is  small.  We  have  a  special  introductory  proposition 
which  is  bound  to  interest  you.     Send  for  it  now. 

CATALOGUE  MAILED  ON  REQUEST. 

Interstate  Electric  Novelty  Co. 
of  Canada,  Limited 

220  King  Street  West      -     Toronto,  Ontario 

Awarded  Gold  Medal  Panama-Pacific  Exposition 


MENDETS 

■■-  fianssaap  urn  n  i  r 

The  only  de- 
vice manufac- 
tured that  will 
positively 
mend  granite 
ware,  hot 
water  bottles, 
and  all  cook- 
ing utensils  without  the  use  of 
heat,  solder,  cement  or  rivet.  Sold 
by  leading  wholesale  Hardware 
Merchants. 

Collette  Manufacturing  Co. 

Collingwood,  Ontario 


A  good  profit-maker  for 

your  Auto-Accessory 

Department. 

ADAMSTJ[j 
Vulcanizers 

FOR  TUBES  AND  CASINGS. 
The  tire  is  repaired  without  de- 
flating or  removing  it  from  the 
car. 

Absolutely  automatic. 
Place  the  patch — attach  the  vul- 
canizer,  put  in  gasoline — light 
it.  No  further  attention  is  re- 
quired. It  can't  burn,  scorch 
or  injure  tube  or  casings.  It 
can't  fail  to  do  its  work.  So 
simple  anyone  can  operate  it. 
Over  500,000  in  use.  Not  a  single 
one  has  failed  to  give  pleasing 
results. 


COMPLETE  OUTFIT 


Model    "V 


Saves  90%  of  "Tire  Troubles. 


ADAMSON  REPAIR 


Essential  in  the 
operation  of 
Adamson  vulcan- 
izers to  obtain  the 
best  results.  Its 
exclusive  qualities 
and  advantages 
are  a  guarantee 
against  failure.  • 
No  cement  is  nec- 
essary. 

THE  ONLY  VULCANIZER  MADE  IN  CANADA 

Same  discounts,   same  list  prices  as  in  U.  S. 

ADAMSON    MANUFACTURING    CO. 


67   Bay  Street  North, 


HAMILTON,  ONT. 


BUFFALO  BRAND 


Oils,  Lubricants 
and  Specialties 

are 

The  ONLY  Oils  in  Western  Canada  which 
are  not  sold  direct  to  consumers. 

The  ONLY  firm  who  protects  the  Dealer 
in  this  way  is 

Prairie  City  Oil  Company,  Ltd. 

WINNIPEG,  MAN. 

Place  your  order  with  the  one  and  only  firm  who  has 
your  interests  at  heart,  and  protects  you  in  this  way. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Quality  MET ALLIC™*' 

SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGH  and  PIPE     SKYLIGHTS 


We  are  selling 

M-R-CO.  Die-Stamped  Eave trough 

to  scores  of  men  who  formerly  made  their  own  trough.     Why  do  they 

buy  it  ?     Simply  because 

they  find  it  saves  them  money ! 


The  joints  fits  as  though  they  grew  together.     Saves  two-thirds  of  the  labor  and  one-half 
of  the  solder.     And  there  are  fewer  joints,  too,  because  M-R-Co.  Die-Stamped  is  made  in 
20  foot  lengths.     Correct  Shape. 
TRY  "DIE-STAMPED"  ONCE- YOU   WILL  NEVER  GO  BACK  TO    THE    OLD    KIND 


M-R-Co.  pipe  is  straight  and  true  with  a  wide,  tight  seam 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


ixl 


CUTLERY 


CELEBRATED 


Manufactured   by 

GEO.  WOSTENHOLM   &  SON 

Sheffield,   England 

The  most  popular  brand  of  high-grade  cutlery  sold  in  Canada. 

All  I  XL  Cutlery  is  fully  guaranteed. 

Most  complete  assortment  of  Pocket,  Table  and  Butcher  Knives 

with  Razors,  Case  Carvers  and  Electro-Plated  Ware  is  stocked  by 

All  Leading  Jobbing  Houses 


No.  292T 


No.  202 


A.  MACFARLANE  ?&    COMPANY,  LIMITED,  Montreal,   Canadian  Representatives 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


For  You—The  Dealer 

"IBEAL"  FENCE  is  sold  to  the  farmer  through  the  dealer 
only.     Every   rod   sold   contains   a   profit  for   some  dealer. 

FOR  YOUR  CUSTOMER 

The  farmer  gets  full  value  for  every  dollar  invested. 
"IDEAL"  is   made  as  represented.     EVERY  PURCHASER 

IS  A  SATISFIED  CUSTOMER. 

The  "IDEAL"  SPECIAL  SALES  PLAN 

allows  you  to  compete  with  "Mail-order-houses."  No  in- 
vestment— no  handling — no  collections.  You  make  a  profit 
on  every  sale.  You  retain  and  strengthen  your  connection 
with  the  farmer. 

Full   particulars  sent  on  request. 

The  McGREGOR-BANWELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock  - 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


THE  WHITE  MOP  WRINGERS 

Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them,  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE.  N.  Y. 

If  interested,  tear  out  this  nape  and  keep  with  letters  to  be  answered. 
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LANE'S  UNIQUE 
RATCHET  WRENCH 


.\luchine-roade  throughout.  Made  of  the  best  material  ob 
tainable.  The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  ease  hardened,  and 
:ire  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  Inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads  on   Ford   car,   including   the  cylinder   head. 


STANDARD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
M  to  %  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16   in.     Cap    screw   heads   from   5-16   in.   to    %    in. 

WRITE  FOR  PRICES. 

WILL  B.  LANE 


180  North  Dearborn  Street 


CHICAGO 


ILL. 


Carried  in  Stock  by  : 


Aikeuhead  Hardware,  Limited,  Toronto,  Ont. ;  J.  H.  Ashdown  Hard- 
ware Company,  Limited,  Winnipeg  and  Saskatoon ;  Thomas  Birkett 
&  Son  Co.,  Ltd.,  Ottawa;  Cavernill,  Learmont  &  Co.,  Montreal, 
Can. ;  Edwin  Chown  &  Son,  Kingston,  Ont. ;  W.  B.  Dalton  &  Son.s. 
Ltd.,  Kingston,  Ont;  Hobbs  Hardware  Co.,  London.  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont.;  Lyon  &  Marks,  Toronto. 
Ont.;  Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Marshall- 
Wells  Alberta  Co.,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick-Anderson 
Co..  Ltd.,  Winnipeg,  Man. ;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg, Man.;  Millen  &  Son,  Ltd.,  Montreal,  Can.;  Mfflen  &  Son,  Ltd., 
Toronto,  Ont;  Millen  &  Son,  Ltd.,  Winnipeg,  Man.;  Millen  &  Son, 
Ltd.,  Vancouver,  B.C.;  J.  S.  Mitchell  &  Co..  Sherbrooke,  Que.;  Rice 
Lewis  &  Son,  Ltd.,  Toronto,  Ont;  Wood-Vallance  &  Co.,  Hamilton. 
Ont.;  Wood-Vallance  &  Adams,  Ltd.,  Calgary,  Alta.;  Wood-Vallance 
&  Leggat,  Ltd.,  Vancouver,  B.C.;  Wood-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,   Man. 


No  matter  what 
you  think,  there  is 
no  better  ash  sifter 
to  offer  your 
customer. 

Closed  scuttle  and  double 
rims  make  the  Burrowes 
patent  ash  sifter  dustproof . 
The  easy  rocker  motion  and 
large  space  make  the  ashes 
spread  and  sift  freely. 
Order     from    your      wholesale 


from    your 
house. 


MANUFACTURED  BY 

The  Burrowes  Mfg.  Co. 


Toronto 


Big  Profits 
From 


Stocks 


Are 
f     Made  by 
Dealers 
Who  Sell 
The  Famous 
Five  Files 


KEARNEY  &  FOOT 
GREAT  WESTERN 
AMERICAN 
ARCADE 
GLOBE 

{Made  in  Canada) 


We   carry   at   our   warehouse   and   at  jobbers   throughout    the 

country  ample  stocks  of  each  file  in  our  catalogue. 

A  dealer  does  not  need  to  carry  a  big-  stock  of  the  Famous 

Five  in  order  to  do  a  large  turnover. 

We  would  rather  have  a  dealer  turn  over  a  small  stock  12 

times  in  a  year  than  sell  him  a  big  stock  once  a  year  and  have 

him  carry  over  several  numbers. 

Dealers  who  sell  the  Famous  Five  do,  on  an  average,  90%  of 

the  file  business  in  their  localities.     If  you  are  not  doing  this 

much  business,  the  Famous  Five  will  help  you  to  improve  your 

turnover  in  files. 

Write  for  catalogue  and  terms. 


NICHOLSON  FILE  COMPANY 

Port  Hope  {Jobbers  Everywhere)  Ontario 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ATTRACTIVE,  CONVENIENT,  DURABLE,  REASONABLE  IN  PRICE 


Our  Patented  Metal  Shelf  Boxes  will  improve  the  appearance 
of  your  store,  and  will  enable  you  to  give  your  customers  quicker 
and   more  efficient  service. 


Advise 


space     you     have     available     for     shelf     boxes     and 


shelving,    and    we   will    sketch    out    plan    and    give    you    our    best 
price  for  same. 

Send  for  illustrated   catalogue,  it  will  interest  you. 

TORONTO 


CAMERON  AND  CAMPBELL, 


WIRE 

NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  haling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLEjS| 

WIRE 

Blight,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGOINS,  Stair  Bldg.,  Toronto,  Ont. 
II.   E.   O.  BULL,  Montreal,  Que. 
HARRY    V.    MOULDEN.   Winnipeg,   Man. 
GEO.  W.  LAIDLAW,  Vancouver,  B.C. 


Brooms 


of 


Quality 


may  always  be  had  by  ordering 
our  brands.    We  have  them  at 

$3-25,  $3-50,  $3-75,  $4-00, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5.50,     $6.00     per     dozen. 

FACTORY    and    MILL 

Brooms  $4.00,  $4.50,  $5.00 
per  dozen. 

Walter  Woods  &  Co. 

HAMILTON  and  WINNIPEG 


Talking  to  the  Point — 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-from- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 
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Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
La  un  d  ry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  jor  the 
Farm. 


Made  only  by 


Cummer-Do  ws  well,  Limited 


Fly  Screen 

WIRE 
CLOTH 


Hamilton, 


Ontario 


OUR   LINE    of    Fly    Screen 
Wire  Cloth  is  a  very  profit- 
able and  satisfactory  one. 

It  is  quality  through  and  through, 
and  sells  at  a  very  popular  price. 

Sold  by  all  Jobbers. 
Order  your  supply   now. 

Catalog  on  request. 

CANADA  WIRE  &  IRON 
GOODS  CO. 

Hamilton,  Ont. 

Eastern  Representative: 

H.  E.  O.  BULL 

184  Mance  St..  Montreal.  Que. 


yy 


Exterior  View 


The"Handy 
ICE  PICK 


is  without  doubt,  the  most 
practical  and  convenient 
Household  Pick  on  the 
market. 

Spring  is  of  Phosphor  Bronze, 
the  blade  of  finest  quality  cru- 
cible steel,  and  the  barrel  is  of 
brass. 

The  hexagon  head  prevents  the 
pick  from  rolling  off  smooth  sur- 
faces, and  is  extremely  heavy  for 
a  pick  of  this  size,  and  most  con- 
venient for  breaking  ice  in  the 
palm    of   the   hand. 

SAVES  ICE 

The  "Handy"  has  an  exclusive 
feature  in  the  TRIANGULAR  POINT 
which  causes  the  ice  to  break  clean, 
thus  doing  away  with  the  annoy- 
ance of  having  the  ice  crumble  into 
small  pieces — which  means  waste. 
We  offer  you  this  wonderful  little 
pick  with  attractive  display  box. 
It's  a  dandy  seller  and  a  good  profit 
maker. 

Write  for  fall  details. 

JOHNQHAflLLONeSONS 
New  York  City 


Interior  View 


.'  J.M .i . .1.1 . .IL .1 II mi -v-* 
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Wrought  and  Steel  Plate, 

WASH  EHS 


ROUND 

AND 
SQUARE 


n|^   OF  ALL  Jf 
DESCRIPTIONS 


i.'.'.'..'.'.'.-...'.'.----'.-.1-  ■.'■.•.  '. 


:"t-^&'-;-""?"v"'V':'. 


PLAIN 
OR 
GALVAN- 
IZED 


Annealed  Rivet    Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee   Quality   and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


:■■■■ 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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High-Grade  Qualities 

When  buying  or  recommending  Dominion  Rubber  System 
products  you  can  depend  upon  high-grade  qualities.  That 
protection  is  being  appreciated  more  and  more  by  users  of 
Rubber  Goods,  no  matter  for  what  purpose  the  need  may  be. 

Absolutely  High-Grade  Quality 
is  Our  First  Consideration 

Dominion  Rubber  System  qualities  combined  with  Domin- 
ion Rubber  System  value  and  service,  make  it  well  worth 
your  while  to  insist  on  having  Dominion  Rubber  System 
products. 

//  you  cannot  get  what  you  want, 
write  to  our  nearest  branch  or  to  our 
Head  Office,  where  your  request 
will  receive  prompt  and  courteous 
attention.  Our  aim  is  to  serve  and 
please  the  Plumbing  and  Steam- 
fitting   trades. 


Canadian  Consolidated  Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "SERVICE"  BRANCHES  THROUGHOUT  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HE   old   saying   about   "the   patient 
waiter"  getting  his  share  of  the  good 
things  may  have  been  true  once,  but  good1 
profits  in  the  modern  hardware  business 
must  be  gone  after. 

The  Stanley  Garage 
Door  Holder    No.  1774 

is  a  real  necessity,  on  both  new  and  old  garages, 
yet  your  customers  must  be  told  about  it. 

Told  how  it  locks  the  door  open  against  the 
heaviest  gusts  of  wind,  yet  by  a  pull  on  the  chain 
it  may  be  left  free  to  close. 

Told  how  it  is  strong,  simple,  easy  to  apply, 
and  inexpensive  quality  considered,  etc. 

//  you  have  nut  received  n  copy  of  our  Garage 
Hardware  catalog  -It,"  write  for  it.  ^Ye  will 
do  a  great  deal  to  help  you  sell  garage  hard- 
ware. May  at  tilt  nun  about  it:'  A  line  ad- 
dressed to  our  Service  Department  will  lime 
prompt    mill    careful    attention. 


The  Stanley  Garage  Iioor  Holder  No.  1774  is  but  one  item  of 
the  extensive  line  of  Stanley  Hardware  especially  designed  for 
garage  use. 


NEW    BRITAIN,  "*a#^  CONN.,   U.S.A. 

Canadian   Representatives 

A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


CAfU&t 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 

Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 
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Charcoal  Tinplates 


High-Grade     Genuine     Charcoal    Plates 
Tissue  Packed. 

Specify  "DOMINION  CROWN" 
on  your  next  order. 


A.C.LESUE&  CO.,  LIMITED 

MONTREAL 


Canada's    DC 

Only 
Weekly 
Hardware 
Paper        □  c 
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Secrets  of  Success  of  $65,000  Turnover 

Hardwareman  in  Small  Town  Tells  of  Methods  He  Has  Adopted  in  Working  Up  His 

Trade — Business  Has  Increased  Over  frive  Times  in  25  Y ears — Last  Year  His 

Gross  Turnover  was  $65,000 — Stands  Back  of  Goods  with  Guarantee. 


ttWs 


stand  back  of  our  goods 
ith  our  personal  guarantee. 
If  our  customers  are  not  sat- 
isfied with  them  we  are  ready  and  willing 
at  all  times  to  refund  their  money.  We 
always  consider  that  our  goods  are 
worth  every  cent  that  is  paid  for  them. 
We  believe  in  our  goods.  And  we  be- 
lieve in  them  because  we  have  taken 
very  good  pains  to  see  that  we  get  the 
best  the  market  affords.  If  a  merchant 
believes  in  his  own  goods  he  can  hardly 
help  but  impress  his  customers  with  the 


fact.  That  is,  of  course,  always  provid- 
ing he  knows  the  essentials  of  good  sales- 
manship and  is   able  to   apply  them." 

In  these  words  one  of  the  most  success- 
ful hardware  merchants  in  a  small  town 
of  one  thousand  population  described  to 
a  Hardware  and  Metal  representative 
what  he  considered  one  of  the  chief 
causes  for  his  success.  While  this  mer- 
chant is  very  reticent  about  talking  over 
the  causes  of  his  success  he  has  every 
reason  to  be  proud  of  his  attainment. 
It  was  only  after  a  promise  that  his  name 


would  not  be  used  that  he  would  eon- 
sent  -to  talk  at  all  about  the  details  of 
his  business. 

Record  of  Big  Growth 

There  are  a  few  facts  which  speak 
eloquently  about  the  methods  of  this 
man,  even  though  he  himself  prefers  to 
remain  silent.  In  Bradstreet '»  his  esti- 
mated wealth  is  given  from  $50,000  to 
$75,000  with  a  first  grade  of  credit.  His 
business  has  increased  in  twenty-five 
years    from    approximately    $12,000    in 


Suggestions  here  for  the  September  window  trim.  September  is  becoming  almost  as  popular  as  June  for 
iveddings.  Hardwaremen  can  help  along  the  idea  by  featuring  suitable  gifts.  Display  was  arranged 
by  H.  E.  Stephens  of  the  Calgary  store  of  J.  H.  Ashdown^  Hardware   Company.  Mr.  Stephens  has  since 

enlisted  with  the  Canadian  forces. 
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1890  to  $65,000  in  1915.  This  is  not  a 
blind  occurrence  of  fortune.  Things  did 
not  just  happen  that  way.  They  were 
brought  about  by  the  creative  genius  of 
a  hardware  merchant  who  would  have 
been  a  big  man  in  any  community  in 
which  he  happened  to  live.  True,  the 
district  from  which  he  has  drawn  his 
trade  is  a  rich  agricultural  one.  But 
it  is  no  richer  than  hundreds  of  districts 
in  other  parts  of  Canada.  The  popula- 
tion of  his  home  town  is  that  of  an  ordin- 
ary small  country  hamlet.  Yet  this 
man  by  his  methods  has  been  able  to 
reach  out  and  capture  a  trade  larger 
than  many  city  hardware  stores  are  able 
to  secure.  Such  a  statement  coming 
from  a  man  who  has  met  with  so  much 
success  should  have  more  than  a  pass- 
ing meaning  for  many  other  merchants. 

But  this  was  not  the  only  contribut- 
ing factor  in  the  building  of  this  large 
business.  To  the  merchant  in  question 
it  was  the  pivotal  point.  As  he  talked 
late  into  the  night  with  a  Hardware 
and  Metal  representative  in  the  quiet  of 
his  office  at  the  rear  of  his  store  there 
was  unfolded  other  qualities  which  had 
played  an  important  part  in  making  him 
the  "bi£"  man  of  his  community  as 
well  as  the  respected  one. 

Never  Caught  Short 

"We  are  never  caught  short,"  con- 
tinued this  merchant.  "We  let  our 
customers  know  that  we  always  have 
their  needs  in  view  and  put  in  a  stock 
sufficient  to  meet  their  needs  at  all 
times.  This  has  in  my  opinion  also  been 
an  important  aid  in  building  up  our 
business.  Our  trade  is  drawn  from  a 
radius  of  fifteen  miles  and  farmers  do 
not  like  to  make  a  trip  from  the  further 
edge  of  the  arc  with  the  feeling  that 
they  may  not  be  able  to  get  what  they 
are  going  for.  This,  of  course,  means 
that  we  have  to  buy  fairly  heavy  stocks. 
But  it  has  paid  us.  Farmers  have  come 
to  have  dependence  in  our  store  and  a 
feeling  of  a  certainty  that  they  could 
get  what  they  wanted.  In  one  way  this 
has  worked  out  to  our  entire  advantage. 

Good  Will  an  Important  Factor 

"I  have  never  in  all  my  business 
career  opened  the  door  of  my  store  with 
a  feeling  of  malice  toward  those  who 
did  not  deal  with  me.  Back  in  the  early 
days  of  my  business  experience  I  made 
the  vow  that  I  would  never  open  that 
door  until  such  time  as  I  could  have  the 
same  kindly  feeling  toward  those  who  did 
not  deal  in  my  store  as  toward  those  who 
did.  Time  has  proved  wisdom  of  such 
an  attitude.  Sooner  or  later  people  are 
bound  to  find  out  what  you  think  of  them 
and  what  your  attitude  is.  If  it  is  sin- 
cere and  genuine  feeling  toward  your 
fellow  townsmen  it  will  be  impossible 
to  hide  it  from  them.  One's  every  day 
action   will   shout   to   high    heaven   what 


FACTS  contained  in  this  story 
are  based  on  an  interview  with 
a  hardware  merchant  in  a  small 
Ontario  town  who  has  made  a  big 
success.  His  field  might  seem  a  re- 
stricted one,  for  the  town  in  which 
he  lives  has  a  population  less  than 
800.  He  is  one  of  those  who  is  not 
content  to  let  things  come  to  him. 
He  goes  after  them.  He  believes 
he  has  not  yet  reached  the  limits  of 
the  possibility  of  the  district.  Much 
of  his  trade,  of  course  comes  from 
the  adjacent  farming  community. 
He  is  one  of  those  who  shuns 
publicity  of  any  sort  and  so  pre- 
fers to  have  his  name  withheld.  It 
was  only  after  much  persuasion 
that  he  gave  permission  to  use  the 
substance  of  the  interview  that  a 
Hardware  and  Metal  representa- 
tive secured  from  him.  What  this 
man  has  done  in  a  small  town 
should  be  an  indication  of  possibili- 
ties to  those  who  think  they  are 
handicapped  through  a  restricted 
business  field. 


they  are.  It  is  impossible  to  engender 
confidence  through  purely  mercenary 
motives.  If  a  customer  comes  to  realize 
that  you  value  his  trade  simply  because 
of  the  money  you  get  from  him  your 
hold  is  a  rather  flimsy  one.  But  when 
that  customer  comes  to  think  that  you 
take  a  kindly  interest  in  him  because  of 
his  own  worth  you  have  established  a 
tie  that  no  competitor  will  find  it  pos- 
sible to  overcome.  But  above  all  this 
feeling  must  be  sincere.  On  must  live 
one's  creed  in  order  that  it  may  be  effec- 
tive. A  smear  of  sincerity  and  kindli- 
ness will  avail  nothing.  There  must  be 
the  life  to  back  it  up. ' ' 

Knows  All  His  Customers 

During  the  course  of  his  twenty-five 
years'  business  experience  in  that  rural 
community  this  merchant  has  had  no  less 
than  twelve  competitors  at  different 
times.  But  they  have  come  and  gone. 
Some  of  them  have  lost  large  sums  of 
money.  They  have  beat  their  own  hands 
off.  as  it  were.  But  the  big  man  re- 
mained four  square  to  all  the  winds  that 
blew.  His  roots  had  been  sunk  deep 
into  the  life  of  that  community.  He 
liked  them  not  because  of  their  business, 
but  because  of  themselves.  He  found 
sufficient  of  good  in  each  individual  in 
that  district  to  make  their  acquaintance- 
ship worth  cultivating.  In  a  large  city 
this  personal  contact  is  to  some  extent 
lost.  For  the  directing  head  perhaps 
stands  aloof  in  the  quiet  though  busy 
life  of  his  secluded  office.  Yet  the  same 
spirit  will  manifest  itself  even  in  a 
large  way.  There  must  be  a  genuine  in- 
terest in  one's  customers.  If  the  mer- 
chant is  out  to  gull  the  public,  the  pub- 
lic will  sooner  or  later  get  to  know  it. 


And   his   business   career  will   be   short- 
lived. 

Value  for  Value 

This  big  man  believes  in  giving  value 
for  value.  He  believes  the  successful 
department  store  always  follows  this 
principle.  He  never  considers  that  they 
cut  prices  or  sell  cheap.  True,  they  may 
do  this  on  ,a  few  leaders.  But  these  are 
used  as  baits.  On  the  large  majority  of 
their  articles  they  get  their  straight 
fifty  per  cent,  profit.  This  man  follows 
their  catalogues  and  quotations.  He 
knows  what  he  is  talking  about.  And 
he  meets  their  competition  on  their  own 
ground.  But  he  is  is  careful  to  watch 
what  tbey  are  doing.  To  be  forewuu:- 
ed,  is  to  be  forearmed.  In  the 
vast  majority  of  articles  which  the 
department  store  sells  he  believes 
they  give  good  value.  Otherwise 
their  trade  would  not  reach  the  immense 
proportions  it  does.  "People  do  not 
kick  at  paying  a  fair  price  for  an  art- 
icle. What  tbey  want  is  value  for  the 
money  expended.  This  I  consider  the 
mail  order  house  or  department  store 
gives. ' ' 

Psychology  in  Business 

Unconsciously  perhaps  this  merchant 
used  a  great  deal  of  psychology  in  the 
conduct  of  his  business.  He  would  in 
all  probability  not  dignify  it  by  such 
a  term  but  it  remained  a  fact  neverthe- 
less. For  he  studied  his  customers  and 
was  never  satisfied  until  he  got  at  their 
viewpoint.  An  instance  which  he  re- 
lated served  well  to  illustrate  the  point. 
A  young  woman  whom  he  had  known 
for  a  number  of  years  had  married.  But 
she  had  been  living  a  few  miles  from  the 
town  and  he  had  lost  track  of  her.  He 
did  not  know  that  she  was  married.  One 
day  a  short  time  after  the  event  she 
came  into  his  store  with  her  sister  to 
make  some  purchases.  Not  knowing  that 
she  had  married  he  failed  to  mention 
the  fact  or  congratulate  her.  "I  pres- 
ently became  aware  that  the  sale  of  the 
articles  she  intended  to  buy  was  slipping 
away  from  me.  I  was  at  a  loss  to 
understand  the  reason.  Nothing  seemed 
to  satisfy  or  please  her.  Finally  she 
was  about  to  leave  the  store.  In  my  per- 
plexity I  frankly  asked  her  what  was  the 
matter.  I  asked  her  if  she  had  been 
married.  When  she  stated  that  she  had 
I  immediately  told  her  the  reason  I  had 
failed  to  speak  of  it  and  had  not  con- 
gratulated her.  I  had  not  heard  of  the 
event  but  as  soon  as  she  told  me  that 
she  was  married  I  immediately  made 
apologies  for  not  having  heard  about 
the  event.  I  told  her  how  sorry  I  had 
been  not  to  know  of  it.  Her  attitude 
changed  completely.  From  one  of  cold- 
ness she  was  won  back  as  a  customer. 
Before  she  left  the  store  she  made  sev- 
eral purchases.  Later  we  sold  her  a 
range   and    other    articles    of    hardware 
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for  her  home  which  in  all  amounted  to 
something-  like  $85.  And  we  have  re- 
tained her  custom  ever  since.  But  we 
were  very  near  losing  her  custom — and 
all  because  I  had  not  heard  of  her  mar- 


Taking  Advantage  of  Opportunities 

This  merchant  believes  the  cause  of 
failure  of  many  is  due  to  their  failure 
to  seize  the  opportunity  as  it  presents  it- 
self. "In  explaining  to  one  of  my  boys 
what  I  deemed  'taking  advantage  of  op- 
portunity', I  told  him  that  I  would  illus- 
trate the  following  night  by  my  exper- 
iences during:  the  day  what  I  meant  by 
seizing  an  opportunity. 

"That  morning  when  I  was  on  the  way 
to  my  store  I  passed  the  town  hall.  The 
"  caretaker  was  in  the  coal  bin  shoveling 
coal.  'Your  coal  is  getting  rather  low, 
isn't  it,  John?'  'Yes,  we  will  need 
some  in  a  very  short  time.  You  better 
step  in  to  the  reeve  and  tell  him  to  give 
you  an  order. '  I  made  my  way  to  his 
office  in  the  town  hall  and  and  asked 
him  if  I  had  not  better  send  around  a 
couple  of  tons.  Jokingly  he  asked  if  I 
would  not  be  willing  to  split  my  dollar 
profit  with  him.  I  told  him  I  would  but 
that  I  would  rather  keep  it  all  for  my- 
self. The  outcome  was  that  I  secured 
an  order  for  two  tons  of  coal  to  be  de- 
livered the  following  day. 

"On  my  way  from  the  town  hall  to 
the  store  I  met  the  proprietor  of  the 
local  hotel.  It  was  a  cold  day  and 
started  one  to  talking  about  the  way 
the  weather  ate  up  coal.  'By  the  way, 
Tom,  I  haven't  had  an  order  for  coal 
from  you  for  a  long  time.  Hadn't  I 
better  send  you  around  a  couple  of  tons 
tomorrow?'  Tom  thought  it  wouldn't 
do  any  harm,  so  two  more  tons  were  de- 
livered the  following  day.  There  were 
four  tons  which  went  out  in  the  delivery 
the  following  day  that  would  possibly 
never  have  been  sold  had  I  not  seized 
the  opportunity.  The  orders  were  worth 
having  and  I  considered  they  were  worth 
asking  for." 

Possibilities  for  Business  Unlimited 

This  particular  merchant  believes  the 
chances  for  the  development  of  trade  in 
any  community  are  unlimited.  His  busi- 
ness has  grown  from  $12,000  a  year  to 
more  than  five  times  that  amount.  Yet 
he  believes  that  he  has  not  yet  secured 
all  the  trade  there  is  to  be  had.  Each 
year  has  seen  his  business  make  a  steady 
increase  in  volume.  He  goes  out  after  it 
in  an  aggressive  manner.  He  puts  steam 
into  his  business  methods.  He  utilizes 
the  local  newspaper  and  is  a  consistent 
advertiser,    changing    his    advertisement 


regularly.  Once  a  year  he  puts  on  a 
sale  for  a  week  in  order  to  clear  out 
certain  lines  which  it  is  not  to  his  ad- 
vantage to  carry  along  to  the  next  season 
One  of  these  lines  is  seed.  By  giving  a 
somewhat  reduced  price  he  can  clear  out 
his  stock  and  have  his  storage  space  and 
a  new  stock  of  seeds  for  the  following 
season. 

Overhead  Expenses  Are  Low 

A  very  important  detail  in  connection 
with  his  business  organization  is  the 
keeping  down  of  overhead  charges.  With 
a  stock  of  approximately  $23,000  he  has 
three  turnovers  in  a  year  and  finds  his 
operating  charges  are  seven  per  cent.  In 
the  ovehead  charges  are  reckoned  insur- 
ance, taxes,  salaries,  including  salary  for 
himself  as  manager,  and  rent  of  store, 
although  he  owns  the  store.  In  the 
marking  of  his  goods  he  always  considers 
that  he  secures  his  freight. 

Always  Takes  Advantage  of  Discounts 

' '  It  has  always  been  one  of  my  prin- 
ciples never  to  lose  a  cash  discount.  In 
times  past  it  has  even  been  necessary 
for  me  to  borrow  money  in  order  to  make 
these  payments.  But  I  have  always  con- 
sidered it  a  paying  proposition  to  do  so. 
Rates  of  interest  for  loans  are  of  course 
somewhat  higher  just  at  the  present 
time.  But  they  are  usually  sufficiently 
low  to  make  it  worth  while. 

A  Good  Collector 

"We  do  a  lot  of  credit  in  our  busi- 
ness. But  we  have  lost  comparatively 
few  dollars  each  year.  Our  average 
loss  in  bad  accounts  for  the  whole  time 
we  have  been  in  business  would  not  ex- 
ceed $50  a  year.  It  is  necessary  to  look 
carefully  after  one's  collections.  We 
have  a  system  that  we  follow  rigidlv. 
We  write  a  customer  three  times  and  if 
he  fails  to  respond  in  that  time  or  does 
not  put  in  an  appearance  to  talk  the 
matter  over  and  arrange  a  time  fer  pay- 
ment we  will  put  the  account  in  the 
hands  of  the  court  for  collection.  Oc- 
casionally a  personal  talk  avails  much. 
But  we  never  approach  a  customer  on 
such  a  mission  when  others  are  present. 
In  private  I  quietly  ask  him  for  the 
money  due  me.  The  money  is  mine.  I 
always  consider  that  I  am  only  asking 
for  my  right.  We  have  never  found  that 
our  customers  have  in  the  least  been 
offended  where  it  lias  been  necessary 
to  take  them  to  court.  In  most  cases 
they  recognize  the  validity  of  our  claim. 
But  they  just  want  to  be  made  do  the 
thing  they  otherwise  let  slip  along. 

Margin  of  Profit 

The  fixing  of  a  margin  of  profit  for 
everything  is  a  difficult  matter  to  work 
out.  Some  merchants  want  to  get  a 
margin  of  35  or  50  per  cent,  on  every 
article  they  sell.     Not  so  with  the  mer- 


chant in  question.  "One  must  use  good 
judgment  in  fixing  their  prices.  With 
some  articles  the  margin  of  profit  is 
very  small.  In  others  again  one  can 
secure  a  good  margin  which  compensates 
for  the  short  mai-gin.  For  the  gross 
year's  business  we  are  satisfied  when 
we  are  making  an  average  of  fifteen 
per  cent.  But  it  would  never  do  to 
start  in  and  price  each  article  of  an  ad- 
vance of  15  per  cent,  over  the  cost 
price." 

And  so  from  these  details  of  his  busi- 
ness organization  there  was  pieced  to- 
gether what  seemed  to  be  the  reason 
for  his  success.  There  are  many  factors 
which  enter  into  the  computation.  To 
the  mind  of  this  merchant  the  biggest 
factor  was  in  believing  in  his  goods. 
Also  in  the  readiness  to  return  the 
money  if  they  were  not  satisfied.  But 
the  story  is  not  complete  until  the  other 
factors  are  taken  into  consideration. 
They  are  part  of  the  man's  methods  as 
a  whole. 


-®- 


NEW  CARBORUNDUM  FEATURES. 

The  Carborundum  Company,  Niagara 
Falls,  N.  Y.,  has  recently  produced  three 
attractive  selling  helps  for  dealers.  One 
is  the  new  metal  display  holder  for  the 
Carborundum  Razor  Strop  Dressing.  It 
is  done  in  colors,  lithographed  on  sheet 
steel.  It  shows  old  Pete  in  his  B.  V.  D. 
shirt  testing  the  edge  of  his  razor  on 
which  he  has  just  used  a  Carborundum 
Strop  and  the  Carborundum  Razor 
Strop  Dressing.  In  the  background  is  a 
splendid  view  of  Niagara  Falls,  the 
home  of  Carborundum,  done  in  full 
colors.  At  each  side  of  Pete's  figure  are 
died  out  compartments,  as  they  might  be 
called,  in  which  are  tightly  held  one 
dozen  of  the  neat  little  packages  each 
containing  the  razor  strop  dressing.  The 
display  has  an  easel  back  and  can  be 
put  anywhere  in  the  window  or  on  the 
counters. 

There  is  a  new  display  fixture  for  the 
displaying  of  the  Carborundum  Knife 
'Sharpeners.  The  knife  sharpener  dis- 
play is  also  made  from  steel  and  has 
'three  sides  or  panels  on  which  are  litho- 
graphed in  full  colors  the  figure  of  Pete, 
and  a  dainty  young  housewife.  The 
sharpeners  are  cleverly  held  in  the  dis- 
play by  simply  placing  them  in  a  series 
of  a  dozen  holes  through  the  top.  The 
sharpeners  are  in  full  view.  The  fixture 
'is  in  four  sections,  three  sides  and  the 
vtop  and  is  put  together  in  a  jiffy. 

Another  addition  to  the  list  of  new 
displays  is  the  new  metal  rack  for  dis- 
playing Pocket  Hones.  Two  dozen  little 
stones  in  their  cartons  are  displayed  on 
this  rack,  each  carton  being  securely 
set  in  a  compartment.  The  rack  is  made 
from  sheet  steel  most  attractively  litho- 
graphed. 
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R.M.A.  Executive  Defies  Mr.  McGee 

Executive  Saskatchewan  Branch  R.  M.  A.  Replies  to  Address  by  Mr.  McGee  at  the 
Manitoba  Convention — Interpretation  of  President's  Remarks. 


ON  page  28  of  June  24  issue  of 
Hardware  and  Metal,  there  ap- 
peared a  verbatim  report  of  an 
address  delivered  by  T.  D'Arey  McGee 
Vice-President  Canadian  Credit  Men's 
Association,  before  the  Manitoba  Con- 
vention of  the  Retail  Merchants  Associ- 
ation. The  article  which  follows  here 
is  the  reply  from  the  Provincial  Execu- 
tive of  the  Saskatchewan  Retail  Merch- 
ants' Association.  It  has  been  forwarded 
to  Hardware  and  Metal  by  F.  E.  Ray- 
mond, Secretary  Saskatchewan  Provin- 
cial Board.    The  letter  is  here  appended : 

iSaskatoon,   Sask. 

July  19th,  1916. 
The  Editor: 
Dear  Sir: 

We  ask  you  for  space  in  your  valu- 
able pa/per  to  publish  the  following 
statement : 

In  the  first  place  we  might  say  we 
don't  see  any  sense  in  us  being  called 
upon  to  make  a  statement  of  any  kind, 
because  we  have  already  stated  our  case 
clean  cut  and  above  board,  but  the 
Credit  Men 's  Trust  Association  have 
taken  exception  to  our  President  using 
the  remark  at  the  Regina  Convention 
that  "the  action  taken  by  the  Credit 
Men's  Trust  Association  before  the 
Provincial  Government  was  the  Wicked- 
est thing  he  ever  knew."  This  seems  to 
be  the  bone  of  contention. 

We  are  not  sure  as  to  whether  the 
term,  "Wickedest  thing  he  ever  knew" 
is  where  the  shoe  pinches,  or  because  of 
the  fact  that  they  did  propose  such 
legislation,  and  because  of  the  nature 
of  the  thing  had  it  been  permitted  to  be- 
come law,  would  have  inaugurated  in 
this  Province  something  that  the  retail- 
ers most  bitterly  oppose  and  always  will 
oppose,  and  have  every  support  from 
the  Grain  Growers'  Association,  from 
the  Provincial  Government  itself,  and 
that  is,  there  shall  be  no  selfish  combine 
or  monopoly  inaugurated  in  the  Prov- 
ince of  Saskatchewan. 

The  words  used  by  our  President  at 
that  Convention  were  not  the  words 
used  by  the  Trust  Company  before  the 
Government,  as  our  Mr.  Maybee  was 
not  repeating  those  words.  He  was 
there  to  interpret  the  intention  and  the 
meaning  that  the  Trust  Companies  had 
in  their  mind  when  they  were  before 
the  Legislature,  and  it  is  the  real  mean- 
ing that  we  are  dealing  with — we  are 
not  a  bit  interested  as  to  how  the  thing 
was  worded. 


The  actual  facts  of  the  case  are  just 
this:  That  two  or  three  of  the  Trust 
Companies  or  Associations — which  are 
practically  owned  by  persons  living  in 
Winnipeg  and  elsewhere  outside  Saskat- 
chewan, Avho  have  no  interest  whatever 
in  the  Retailer,  have  fattened  on  the 
proceeds  of  the  assignment  business  at 
the  expense  of  the  unfortunate  retailers 
of  Western  Canada — would  naturally 
oppose  any  Trust  Company  being  formed 
among  the  retailers  themselves,  -because 
they  realize  that  such  a  company  will 
undoubtedly  be  a  wonderful  success, 
and  will  interfere  very  materially  with 
their  Saskatchewan  business. 

Now  we  haven't  any  objection  in  the 
world  to  Trust  Companies  opposing  a 
thing  of  that  kind ;  it  is  perfectly  fair 
for  them  to  undertake  to  block  or  stop 
any  opposition  in  the  beginning,  that  is 
only  good  business  on  their  part.  We 
compliment  them  on  their  ambition. 
Had  they  been  successful,  it  would  have 
meant  a  good  deal  to  them. 

Realizing  that  this  might  not  be  a 
success  the  Credit  Men 's  Trust  Associ- 
ation endeavored  to  force  legislation 
through  the  Provincial  Government 
which  would  be  substantially  as  follows: 
That  in  case  of  an  assignment  it  would 
make  no  difference  to  whom  the  assign- 
ment was  made  at  the  'first  meeting  of 
creditors  held,  for  afterwards,  by  a 
certain  majority  vote  the  assignment 
could  be  changed  to  whatever  assignee 
the  same  creditors  might  appoint.  This 
is  what  the  President  terms  is  the 
' '  wickedest  piece  of  legislation  he  ever 
knew,"  for  this  reason,  (and  it  is  the 
interpretation  of  the  same  that  we  want 
you  to  pay  special  attention  to). 

At  least  75  per  cent,  of  the  wholesale 
joibbers  of  the  Dominion  of  Canada  be- 
long to  the  Credit  Men's  Association. 
A  wholesale  jobber  to-day  that  does  not 
belong  to  the  Credit  Men's  Association 
is  not  consulting  his  own  interests,  be- 
cause their  credit  reporting  system  is  a 
very  complete  thing  indeed,  and  we 
compliment  them  on  it  in  every  sense 
of  the  term.  But  you  can  see  at  a  glance 
that  had  this  legislation  gone  through 
they  would  have  been  empowered  to 
transfer  at  the  first  meeting  of  the 
creditors  all  assignments  to  their  own 
company,  which  would  have  been  the 
most  natural  thing  in  the  world. 

Now  we  have  no  objection  to  this,  we 
compliment  them  on  their  ambition,  we 
think  it  mighty  good  business  and  very 


clever  on  their  part.  Of  course  had  it 
gone  through  it  WQuld  have  meant  the 
wiping  out,  and  the  annihilation  of  the 
Retail  Merchants'  Trust  Company,  but 
the  Retail  Merchants'  Association  of 
the  Province  of  Saskatchewan  have 
never  started  anything  yet  that  has  not 
gone  through,  and  that  Trust  Company 
was  put  on  the  books  of  the  Province 
of  Saskatchewan  to  accomplish  a  pur- 
pose and  to  fill  a  long  felt  want  in  the 
Province  of  Saskatchewan. 

The  Canadian  Credit  Men's  Trust 
Association,  of  which  our  Honorary 
President  is  a  member,  was  formed  with 
the  idea  of  strengthening  a  weak  man's 
position,  with  the  idea  of  assisting  him 
over  the  hill  and  through  the  dark 
cloud,  but  what  has  been  the  actual  re- 
sult? The  actual  result  is  that  they  are 
out  after  assignment  business  as  strong 
as  any  assignees  in  the  Dominion  of 
Canada,  and  they  seem  to  have  lost 
sight  of  their  original  mission,  namely, 
to  help  the  retailer. 

The  idea  of  the  Retail  Merchants' 
Trust  Company  is  that  the  paramount 
issue  of  the  thing  will  be  to  see  if  there 
is  not  some  possible  way  of  avoiding 
assignments  on  behalf  of  their  members, 
but  if  there  should  be  no  possible  way  in 
the  world  then  the  idea  is  to  see  how 
much  can  actually  be  realized  out  of  that 
stock  by  sympathetic  and  economical 
management  with  a  view  of  securing  a 
clearance  for  the  merchant  in  the  hope 
that  he  may  be  able  to  get  a  fresh  start. 

We  have  every  respect  for  Mr. 
Detchon  and  also  for  Mr.  McGee,  but 
we  resent  strongly  the  statement  made 
by  Mr.  Detchon  that  past  President  of 
the  Retail  Merchants'  Association  of  the 
Province  of  Saskatchewan  is  a  fabri- 
cator. We  also  defy  Mr.  McGee  to 
interpret  the  Credit  Men's  Trust  Associ- 
ation's proceedings  in  Regina  any  other 
way  than  they  arc  interpreted  in  this 
letter  . 

It  is  not  what  a  man  says — it  is  what 
he  really  means  by  what  he  says  that 
we  are  interested  in.  We  also  resent 
the  words  of  Mr.  Diamond  of  Regina 
when  he  uses  this  term  by  saying  that 
the  men  at  the  head  of  the  Retail 
Merchants'  Association  of  the  Province 
of  Saskatchewan  are  not  gentlemen, 
meaning  that  if  we  were  we  would  im- 
mediately accept  the  Canadian  Credit 
Men's  Association's  version  of  the 
thing. 

(Continuedi  on  page  39.) 
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New  Buying  for   Allies 

RECENT  additional  firmness  in  the  gteel  market 
can  be  attributed  to  the  placing  by  the  Allies 
of  additional  contracts  for  large  shells.  De- 
liveries of  the  orders  in  some  cases  extend  to  July  1, 
1917.  A  number  of  further  [trice  advances  have 
taken  place  on  steel  hardware  products  during  the 
week,  and  it  is  not  unreasonable  to  suppose  that  fur- 
ther advances  will  take  place  in  view  of  the  present 
situation. 

According  to  the  Iron  Age,  the  placing  of  addi- 
tional contracts  for  large  shells  has  been  confirmed  by 
negotiations  for  steel  which  have  been  actively  under 
way  of  late.  Apparently  some  of  the  companies  tak- 
ing shell  orders  have  not  yet  covered  in  the  steel 
market.  Their  requirements,  added  to  steel  which 
agents  of  the  Allies  are  seeking  to  buy  for  the  next 
nine  or  ten  months,  have  been  estimated  at  400,000  to 
500,000  tons. 

The  effect  on  the  situation  of  war  buying  on  a 
scale  greater  than  was  counted  on  a  few  months  ago 
is  becoming  the  foremost  issue  in  the  domestic  steel 
market.  Consumers  at  home  have  relied  on  a  wan- 
ing munition  demand,  the  increase  in  steel-making 
capacity  and  the  cutting  down  of  buying  of  certain 
steel  products  because  of  high  prices,  to  work  out 
lower  prices  for  them  when  they  came  to  buy  for  the 
late  months  of  1916  or  the  first  half  of  1917.  There 
is,  too,  the  factor  of  stocks  in  consumers'  hands,  due 
to  the  heavy  specifying  of  many  months,  also  the 
disappearance  of  the  excited  scramble  for  material 
that  was  marked  six  months  ago. 

Steel  producers  point  not  only  to  the  large  scale 
of  the  new  buying  for  the  Allies,  but  to  the  accumu- 
lating world  demand  for  steel  apart  from  war  uses, 
which  the  United  States  must  satisfy  if  the  war  goes 
on  another  year  or  more.  Steel  makers  are  less  in- 
clined now  to  make  concessions  than  they  were  in 
June  and  early  July. 


Personal  Element  in  Salesmanship 

BUSINESS  is  business — and  something  else.  Upon 
this  something  else  depends  the  additional  mar- 
gin of  achievement  that  marks  the  man  who  suc- 
ceeds in  a  large  wa3T  from  the  man  who  makes  a  bare 
living. 

That  something  else  is  the  personal  element  in 
salesmanship.  As  far  as  the  selling  end  is  concerned, 
the  clerk  who  knows  the  circumstances,  the  personal 
qualities  and  the  wants  and  the  peculiarities  of  his 
customers  is  the  clerk  who  will  make  the  most  sales, 
and  who  will  build  up  a  steady  line  of  trade  with 
customers  who  are  good  pay  and  stable  in  their  wants. 
The  salesman  who  is  quick  to  recall  a  face  or  an  inci- 


dent, who  is  alert  enough  to  offer  a  timely  congratu- 
lation or  to  make  a  sympathetic  inquiry,  has  a  way 
not  only  of  making  friends  but  of  building  up  a  pro- 
fitable trade. 

In  this  particular,  the  small  dealer  has  an  im- 
mense advantage  over  the  larger  concern  where  the 
cash  box  is  the  only  bond  between  the  dealer  and  his 
customer.  The  small  dealer  has  an  opportunity  of 
studying  the  lives  of  his  customers  with  a  detail  that 
means  his  becoming  a  vital  part  of  their  lives  and  a 
direct  promoter  of  their  welfare.  To  his  customers  he 
is  a  great  deal  more  than  a  mere  functionary.  He 
does  far  more  for  them  than  handle  so  many  nails  or 
brushes.  In  a  score  of  ways  that  circumstances  only 
will  bring  out,  he  stands  to  them  in  the  capacity  of 
adviser  and  helper.  The  salesman  who  knows  his 
customers  will  aim  to  render  them  a  little  better 
service  each  time  they  favor  him  with  their  trade. 
The  result  follows  that  because  he  knows  the  neces- 
sities of  customers  who  first  favored  him,  he  soon 
comes  to  know  what  all  healthy  minded  customers 
require  and  finds  that  his  trade  expands  every  month. 
In  this  way  he  discovers  his  diamond  among  the  cus- 
tomers whom  he  has  won  by  service  well  rendered. 


Reconstruction  at  Cochrane 

p  OCHRANE,  as  well  as  other  Northern  Ontario 
towns,  must  be  congratulated  on  its  ability  in  a 
quick  recovery.  Hard  hit  as  were  the  residents  by 
the  recent  terrible  fire,  reconstruction  is  already  un- 
der way. 

Last  week  the  Town  Council  of  Cochrane  amend- 
ed the  by-law  and  provided  for  the  authorization  of 
merchants  to  construct  temporary  premises.  Several 
shacks  are  in  progress  of  building  already,  and  they 
will  be  of  the  dimensions  allowed  by  the  amended 
by-law. 

A  correspondent  who  was  at  Cochrane  remarks 
upon  the  optimism  of  the  merchants  particularly,  and 
says  that  despite  the  ravages  of  the  fire  they  are  hard 
at  work  even  thus  early  starting  again. 

This  is  the  spirit  which  makes  good.  There  is 
something  valiant  and  brave  in  the  make-up  of  these 
men,  many  of  whom  are  heavy  losers,  despite  insur- 
ance, and  it  is  evidenced  by  the  cheery  outlook  index 
to  the  undefeated  spirit  and  strong  purpose  which  not 
even  a  cataclysmic  catastrophe  like  the  great  fire  can 
destroy. 

Brave  pioneers  of  the  north!  Brave  you  were 
when  the  flames  were  upon  you  and  braver  still  in  the 
spirit  which  is  in  you,  which  faces  the  task  of  recon- 
struction sturdily,  determinedly,  though  the  task  be- 
fore you  is  heavy.        

THAT  market  news  has  been  for  centuries,  as  it  is 
to-day,  one  of  the  chief  features  of  interest  to  traders 
is  illustrated  by  the  question  Shakespeare  puts  into' 
the  mouth  of  one  of  his  characters  in  the  Merchant 
of  Venice,  when  he  cries,  "What  News  Among  the 
Merchants?" 
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Retail  Problems  from  the  Credit  Man's 

Standpoint 

By   H.   H.   PIGOTT,   Credit  Manager  of  the   J.   H.  Ashdown   Hardware  Co.,   Winnipeg 


RETAILERS  INVITED  TO  REPLY. 

The  article  which  follows,  entitled  "Retail  Problems  from  a  Credit  Mans'  Standpoint,"  is 
reprinted  from  the  August  issue  of  the  Credit  Men's  Journal.  The  article  was 
written  by  II.  II.  Pigott,  credit  manager  of  the  J.  II.  Ashdown  Hardware  Co.,  Winnipeg, 
and  deals  with  problems  of  particular  interest  to  Western  Canada  retailers.  Hardware  and 
Metal  is  reprinting  the  article  for  the  purpose  of  placing  it  before  the  retailers  of  Canada  and 
giving  them  an  opportunity  of  answering  it  if  they  so  desire.  Hardware  and  Metal  will  be  glad 
to  publish  articles  from  wholesalers  or  retailers  either  in  favor  or  against  the  arguments  set 
forth  in  Mr.  Pigott's  article. — Editor. 


THE  tendency  of  modern  civiliza- 
tion towards  co-operation,  towards 
efficiency,  towards  the  improve- 
ment of  social  and  business  conditions, 
has  been  strikingly  exemplified  by  two 
organizations  which  within  a  compara- 
tively recent  period  have  been  formed 
in  Canada,  and  which  have  attained  a 
remarkable  degree  of  success.  I  refer  to 
the  Canadian  Credit  Men's  Association, 
organized  for  the  purpose  of  enabling 
the  credit  men  of  the  wholesale  houses 
to  cope  with  the  many  difficulties  inher- 
ent to  credit  conditions  in  the  country, 
and  to  the  Retail  Merchants'  Associa- 
tion, which  was  formed  to  meet  the 
growing  need  for  a  'body  which  should 
take  such  steps  as  were  possible  to  help 
the  retailer  in  his  also  difficult  occupa- 
tion. It  goes  without  saying  that  these 
two  bodies,  while  representing  different 
interests,  still  have  the  same  aim  in 
view;  namely,  the  general  betterment  of 
business  life  throughout  the  country.  It 
is  pleasing  to  knowT  that  they  have  been 
working  in  harmony,  and  the  recent  con- 
vention of  the  Retail  Association  in 
Winnipeg  was  a  striking  illustration  of 
the  advantages  which  such  co-operation 
can  bring.  I  conceive  that  nothing  bet- 
ter has  happened  in  the  business  life  of 
the  Dominion  than  the  fact  that  at  this 
convention  the  wholesalers  and  retailers 
got  together,  that  points  of  divergence 
were  gone  into  fully  and  that  material 
steps  were  taken  to  further  that  mutual 
confidence  and  esteem  which  should 
necessarily  ensue  between  interests  so 
closely  allied  as  those  of  the  wholesaler 
and  the  retailer.  It  was  oo0d  also  to 
have  the  public  testimonial  which  was 
sriven  at  that  convention  bv  a  nrominent 
retail  merchant  as  to  the  benefits  which 
bad  accrued  to  his  class  through  the 
efforts  of  the  Credit  Men's  Association. 

Two  Classes  Interdependent 

That  it  is  advisable  to  have  the  whole- 
salers and  retailers  get  together  for  a 
full  discussion  of  their  common  interests 
is  apparent  from  a  consideration  of 
their  mutual   relations   and  of  the  con- 


ditions which  have  obtained,  especially 
throughout  the  West,  during  the  last 
twenty  years.  The  wholesaler  and  the 
retailer  are  inter-dependent.  They  must 
rely  upon  each  other  for  their  business 
success.  The  wholesaler  can  only  do 
business  through  having  the  retailer  as 
his  customer.  Wholesale  houses  have 
grown  up  purely  and  simply  because  of 
the  need  of  the  retailer  to  get  goods  for 
the  purpose  of  his  business,  and  also  to 
be  furnished  with  capital  wherewith  to 
finance  the  same.  The  retailer  relies  on 
the  wholesaler  for  many  things,  for 
prompt  shipment  of  orders,  so  that  he 
may  have  the  goods  to  supply  his  cus- 
tomers. For  this  reason  a  large  and 
varied  assortment  of  stocks  must  be  car- 
ried. The  majority  of  the  retailers  do 
not  have  the  capital  with  which  to  pay 
for  their  goods,  and  they  must  of  neces- 
sity use  that  of  the  wholesaler  in  order 
to  procure  such  goods.  Moreover,  the 
wholesaler  and  the  retailer  are  affected 
bv  similar  conditions.  Crop  failures  or 
other  adverse  causes  bring  poor  busi- 
ness. General  prosperity  helps  iboth. 
They  deal  with  each  other  for' long 
periods,  and  there  springs  no  between 
the  wholesaler  and  the  retailer  a  feel- 
ing- of  mutual  friendship,  confidence  and 
esteem  which  is  worth  very  much  more 
than  mere  dollars  and  cents.  Thev  have, 
each  of  them,  the  sense  of  benefits  con- 
ferred. Differences,  of  course,  mav  arise. 
Merchants  neeome  independent,  and  are 
no  lonser  tied  to  those  on  whom  thev 
have  theretofore  had  to  rely  on.  Never- 
theless. I  venture  to  sav  that  there  is  in 
the  mind  of  every  retail  merchant  a 
feeling-  of  high  regard  for  those  with 
whom  he  has.  during  many  vears.  had 
mutually  rtleasant  and  nrofitable  busi- 
ness relations.  Indeed,  the  noints  of  dif- 
ference to  which  I  have  referred  are,  in 
the  main,  trivial.  I  was  struck,  listen- 
ing to  discussions  at  the  recent  Retail 
Convention,  with  the  fact  that  many  of 
the  matters  which  were  brought  out  and 
gone  into  were  not  such  as  could  materi- 
ally affect  the  welfare  either  of  the  re- 
tailer    or     the     wholesaler.     Pin-pricks, 


however,  are  sometimes  hard  to  bear. 
Small  things  are  apt  to  assume  large 
proportions.  Matters  involving  but  a 
few  dollars  per  annum  may  cause  a 
breach  in  the  most  harmonious  business 
relations.  Therefore,  I  would  not  mini- 
mize such  differences,  and  I  believe  that 
the  discussions  at  the  convention  were 
most  beneficial.  They  cleared  the  air. 
Thev  showed  that  the  wholesalers  were 
ready  and,  indeed,  anxious  to  meet  the 
retailers  in  conference  over  points  of 
disagreement.  Complaints  were  answer- 
ed. A  spirit  of  mutual  accommodation 
was  shown.  And  the  fact  remains  that, 
with  two  sets  of  interests  which  are  so 
closely  related  and  which  are  so  depend- 
ent on  each  other,  no  serious  clashing 
has,  up  to  this  time,  occurred,  nor  do  I 
believe  that  it  ever  will. 

Insufficient  Time  for  Discussion 

It  seemed  to  me,  in  considering  the 
proceedings  of  the  convention,  at  which 
I  was  present,  that  an  insufficient 
amount  of  time  was  devoted  to  questions 
which  are  of  the  utmost  importance  not 
only  to  the  retailer,  but  also  to  the 
wholesaler.  I  refer  to  credit  matters, 
not  only  as  between  the  two,  ibut  also  to 
credits  given  by  the  retailer.  These 
matters  should  have  been  discussed  to- 
gether. The  position  of  the  mail  order 
houses,  the  inroads  which  they  are  mak- 
ing upon  the  retail  trade,  the  import- 
ance to  the  whole  community  that  such 
inroads  should  not  vitally  affect  the 
prosperity  of  the  retail  merchant,  all 
make  it  necessary  that  no  consideration 
should  be  lost  sight  of  which  bears  upon 
the  general  proposition.  I  have  heard  a 
lot  of  talk  about  the  retailer  getting  on 
a  cash  basis.  It  is,  of  course,  the  mil- 
lennium of  trade,  but  I  am  not  of  those 
who  thirds  that  this  condition  is  feasible 
in  Western  Canada,  or  that  it  will  be- 
come so  for  a  long  time.  This  is  a  new 
country.  It  is  constantly  being  develop- 
ed. Settlers  are  coming  in,  new  towns 
are  springing  up,  new  businesses  are 
started.  All  of  these  required  capital, 
which    has   to   be   advanced   from   some- 
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where.  The  retailer  must  depend  upon 
the  wholesaler.  The  farmer  must  rely 
on  the  retailer.  The  sources  of  our  in- 
come do  not  permit  of  money  being'  re- 
ceived at  all  times  in  the  year.  Of  neces- 
sity, the  farmer  must  be  in  a  position 
where  he  can  get  credit,  to  be  paid  for 
out  of  his  crop  when  harvested  and 
marketed.  To  say,  therefore,  that  the 
retailer  will  only  sell  for  cash  means 
that  the  farmer  will  not  get  the  goods 
which  he  has  to  have.  The  same  applies 
to  the  wholesaler.  If  he  sold  but  for 
cash,  the  retail  merchant  could  not  do 
business.  To  sell  for  credit,  however, 
on  the  part  of  both  wholesaler  and  re- 
tailer pre-supposes  the  certain  ability 
to  pay  within  a  reasonable  time,  and  it 
is  on  this  point  that,  in  my  judgment, 
the  retail  trade  of  this  country  needs  an 
improvement  in  condition.  More  care 
and  judgment  should  be  exercised  in  giv- 
ing credit,  less  bad  debts  should  be 
charged  off.  prompter  collections  should 
be  made.  Indeed,  I  would  lay  it  down 
as  a  rule  that  the  retailer  who  succeeds, 
who  gets  his  business  on  to  a  discount 
basis,  is  the  man  who  has  refused  to 
give  credit  where  credit  should  not  be 
given  and  who,  when  he  has  once  sold  on 
time,  has  then  had  the  nerve  to  make  bis 
customers  pay  as  soon  as  thev  were  able. 
T  would  go  farther.  The  Retail  Associa- 
tion should  arrange  so  that  the  merch- 
ants of  each  town  should  have  some  or- 
ganization for  the  giving  of  credit.  It 
ought  not  to  be  a  "go-as-you-please" 
concern.  I  know  that  local  competition 
is  keen;  also  that  there  are  men  who  are 
not  broad-minded  enough  to  enter  into 
friendly  relations  with  their  opposition. 
This  is  a  matter  of  education.  It  is  a 
matter  in  which  the  benefits  are  so 
obvious  that  the  retail  merchants  should 
in  some  way  get  together  and  see  to  it 
that  their  losses  from  bad  debts  each 
year  are  reduced  to  a  minimum.  They 
should  see  to  it  that  their  customers  pay 
when  thev  are  in  funds.  I  know  of  no* 
problem  in  the  life  of  the  retailer  that 
is  of  more  serious  import  than  this. 

M.O.  Houses  vs.  Local  Merchants 

There  is  another  point  which  I  have 
not  seen  adverted  to,  yet  which  is  to  my 
mind  almost  obvious,  and  which,  if  it 
could  be  carried  out,  would  be  a  most 
effective  weapon  to  combat  what  is  called 
the  mail  order  evil.  I  refer  to  the  fact 
that  in  the  experience  of  every  retail 
merchant  whose  business  is  affected  by 
the  mail  order  houses,  many  of  their  cus- 
tomers whom  they  are  carrying  on  their 
books  for  longer  or  shorter  periods  are 
using  their  money  to  pay  cash  for  mail 
order  goods.  The  injustice  of  this  is 
obvious,  and  I  shall  be  surprised  if  the 
retailers  do  not  in  some  way  take  steps 
to  prevent  such  injustice.  If  the  Re- 
tail Merchants'  Association  could  so  ar- 
range it  that  those  who  buy  from  mail 
order  bouses  shall  have  to  pav  cash  to 
the  local  merchants,  it  would  prevent 
many  losses,  and  would  also  materially 
increase  the  business  of  the  retailer.  Nor 
can  the  consumer  object  to  such  a  course. 
It  is  not  fair  that  he  shall  pav  his 
money  to  mail  order  houses  and  ask  the 
local  retailer  to  carry ,  him  on  credit. 
The  right  of  the  consumer  to  buy  where 


be  pleases  is  obvious,  but  it  is  also  ac- 
companied by  the  duty  of  paying',  and 
there  is  no  reason  in  ordinary  decency 
why  he  should  ask  credit  from  his  local 
merchant  when  he  is  using  his  funds  to 
buy    from   his  competitor. 

To  initiate  any  such  steps  to  prevent  a 
man  from,  so  to  speak,  "pulling  the  leg" 
of  his  retailer,  should  not  be  difficult ; 
lint  it  will,  of  course,  require  the  joint 
efforts  of  the  retailers  in  the  various 
towns,  and  they  should  honestly  carry 
out  any  agreement  which  might  be  en- 
tered into  in  this  matter.  I  am  quite 
confident  that  if  some  such  arrange- 
ments were  made  and  put  through  in 
good  faith,  the  mail  order  business 
would  suffer  a  serious  diminution. 

The  Dreams  of  Socialists 

One  point  which  was  brought  out  at 
the  recent  convention  is  of  importance 
to  retailers  and  wholesalers,  and  de- 
mands careful  consideration.  This  is 
the  question  of  co-operative  buying,  or, 
rather,  of  the  retailers  combining  into 
associations  to  purchase  direct  from  the 
manufacturer,  and  to  that  extent  elim- 
inate the  jobber.  It  is  a  big  subject, 
and  one  which  has  not,  so  far  as  I  am 
aware,  had  the  consideration  publicly 
which  it  demands.  To  carry  the  pro- 
position out  logically  and  to  its  extreme 
would  mean  the  elimination  of  the  whole- 
saler, but  it  would  also  mean  the  elim- 
ination of  the  retailer.  The  direct  distri- 
bution from  the  manufacturer  to  the 
consumer  is  the  dream  of  every  socialist. 
This,  of  course,  is  not  now  suggested. 
Indeed,  a  few  facts  as  to  business  con- 
ditions, in  the  West  at  any  rate,  would 
seem  to  conclusively  disprove  the  pos- 
sibility of  any  such  thing  happening. 

Jobbers  Have  $100,000,000  Invested 

I  am  not  aware  of  any  figures  which 
have  been  published  showing  the  amount 
of  capital  invested  by  the  jobbing  houses 
throughout  the  three  provinces,  but  I 
should  estimate  that  in  the  hardware 
trade,  with  its  allied  businesses,  there 
must  be  in  Winnipeg  alone  an  invest- 
ment of  in  the  neighborhood  of  $15,000,- 
000.  If  to  this  is  added  the  grocery,  d'ry 
goods,  boots  and  shoes,  and  the  large 
number  of  diversified  industries  which 
go  to  make  up  the  jobbing  trade,  not  only 
in  Winnipeg,  but  throughout  the  larger 
towns  of  the  West,  there  will  certainly 
be  a  sum  of  at  least  $100,000,000  invest- 
ed in  the  wholesale  trade  here.  Now  it 
is  obvious  that  none  of  this  capital  is  un- 
necessary. On  the  contrary,  the  various 
wholesale  houses  have  started  or  have 
expanded  only  as  the  business  life  of  the 
community  called  for  their  existence  or 
increase.  The  necessity  for  such  capital 
arises  from  the  fact  that  large  stocks 
have  to  be  carried  to  meet  the  require- 
ments of  the  community,  extensive 
plants  and  warehouses  must  be  built  to 
house  such  stocks  and  large  credits  must 
be  given  to  finance  the  retail  trade.  Can 
the  retailers  in  their  efforts  to  better 
their  condition  and  to  meet  the  opposi- 
tion of  the  mail  order  house  reproduce 
the  conditions  under  which  the  whole- 
salers exist?  Can  they  raise  the  neces- 
sary capital?  It  seems  to  me  that  to 
ask  that  question  is  to  answer  it.     The 


money  of  the  retailer  is  tied  up  in  his 
business.  He  must  carry  his  own  stock. 
He  must  give  bis  own  credits.  How  can 
he  take  a  sufficient  amount  of  cash  out 
of  his  business  with  which  to  finance 
wholesale  buying  on  any  scale  which  will 
make  it  worth  while?  I  think  that  it  is 
impossible. 

Retailers  Would  Need  Experts 

There  is  another  point  in  connection 
with  the  wholesale  houses  which  should 
not   be    overlooked:    namely,    that    their 
success    has    required    not    only    capital, 
but     efficient     organization.      They    are 
served  by  a  corps  of  well-paid  experts, 
who    have    made    a    life-study    in    their 
various  departments,  in  buying,  in  sell- 
ing, and  in  giving  credits.    Failure,  even 
poor  judgment,   in   any   of  these,  spells 
lack  of  success  to  the  wholesale  house. 
The    retail    merchants,    if    they    should 
band   together   for   co-operative  buying, 
must    necessarily    be   served    by    similar 
experts.       These     cannot     be     obtained 
easily.     They  require  large  salaries,  and 
in  a  small  business,  the  greater   the  sal- 
aries the  smaller  the  percentage  of  over- 
head charges.     In  considering  the  whole 
question    of    a    co-operative    wholesale 
buying1   concern,   it   is   assumed   that   it 
would  be  run  upon  a  business  basis.     It 
would  necessitate  the  establishment    of 
large  wholesale  houses  and  the  employ- 
ment, as   aforesaid,  of   competent   help. 
On  the  surface,  therefore,  it  would  ap- 
pear as  though  the  same  expenses  inci- 
dent to  the  running  of  a  wholesale  honse 
would  be  incurred  in  the  running  of  a 
co-operative    wholesale    buying    associa- 
tion.    The  question  then  arises:  Where 
does  the  profit  come  in  to  the  purchasers 
from   such   co-operative  buying  associa- 
tions?    They  have  their  own   expenses. 
The  people  who  subscribe  to  their  stock 
will   expect   returns   thereon;    dividends 
must  be  earned.    In  a  word,  where  is  the 
advantage  so  far  as  the  general  body  of 
the  retailers  is  concerned,  as  between  the 
ordinary  wholesale  house  and  special  co- 
operative concerns? 

In  connection  with  the  establishment 
of  wholesale  co-operative  buying"  asso- 
ciations by  the  retailers,  the  question  of 
credits  to  be  given  by  them  should  be 
considered.  As  a  rule,  the  men  who  are 
advocates  of  this  course  are  those  who, 
having  succeeded  themselves  in  business, 
are  thus  able  to  pay  cash  for  their  own 
goods;  but  what  about  the  poorer  mer- 
chant who  is  not  in  a  position  to  take  his 
discounts?  Will  such  co-operative  asso- 
ciations extend  credit  to  him,  or  is  he  ex- 
pected to  pay  cash  for  his  goods?  Cer- 
tainly he  will  not  get  credit,  Financial 
considerations  will  prevent  this.  He  will 
not  be  carried  until  the  crop  comes  in, 
and  he  can  collect  his  own  accounts.  He 
must  pay  cash.  But  if  he  does  this, 
while  he  is  owing  his  wholesalers  vari- 
ous amounts,  the  same  conditions  will 
obtain  as  with  the  mail  order  houses.  It 
cannot  be  expected  that  the  wholesaler 
will  stand  by  and  give  credit  to  a  cus- 
tomer who  is  taking  his  cash  to  buy 
from  what  is  virtually  his  opposition. 
With  the  best  will  in  the  world  that  is 
unreasonable. 

There  are  over  27,000  names  in  the 
last   Reference  Book   in   the   three   pro- 
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vinces.  Assume  that  half  of  these  are 
in  the  retail  trade.  How  many  of  these 
thirteen  thousand  merchants  are  in  a 
position  to  go  into  co-operative  buying? 
How  many  will  .join  the  associations  al- 
ready formed?  It  comes,  then,  to  this, 
that  the  co-operative  associations  must 
he  composed  of  and  formed  for  the  aris- 
tocracy of  the  retail  trade,  the  wealthy 
merchants,  and  they  cannot 'benefit,  even 
if  successful,  those  who  are  the  most 
greatly  in  need  of  help. 

Retailers  Making  Progress 
Apart  from  the  impracticability  of  re- 
tail merchants  successfully  entering  into 
the  jobbing  business,  I  deny  that  any 
such  necessity  exists.  From  a  large  ex- 
perience in  studying  their  balance  sheets 
I  am  prepared  to  assert  that  the  retail 
merchants  of  this  country  have  been 
making  steady  and  satisfactory  financial 
progress.  I  believe  such  progress  will 
compare  favorably  with  similar  condi- 
tions in  other  lands.  Many,  indeed,  have 
been  phenomenally  successful.  I  have 
seen  scores — nay,  hundreds — of  them 
who,  starting  with  practically  nothing, 
have,  with  the  aid  of  their  wholesaler 
and  thanks  to  their  own  energy  and  good 
judgment,  reached  a  position  of  indepen- 
dence and  even  affluence.  Nowhere  in  the 
world,  as  I  think,  is  there  such  an  op- 
Dortunity  as  is  here  offered  to  those  who 
desire  to  enter  the  retail  trade.  It  is 
true  that  it  is  not  all  plain  sailing.  The 
pendulum  will  swing  the  other  way. 
Crops  will  fail.  Hard  times  will  come 
and  go.  But  such  conditions  do  not  last. 
Why  should  the  retailer  get  cold  feet, 
and  in  an  endeavor  to  meet  temporary 
evils  rush  into  an  experiment  for  which 
he  is  not  fitted  by  experience,  for  which 
he  has  not  sufficient  capital,  and  whose 
success  is  problematical?  Certainly  the 
whole  question  is  one  of  such  large  and 
far-reaching  importance  that  it  should 
not  be  undertaken  lightly  or  without 
the  fullest  consideration. 

Associations  Have  Been  Formed 

I  have  not  considered  the  question  of 
small  associations  formed  for  local  buy- 
ing in  a  few  lines.  I  understand  that 
two  of  such  associations  are  now  in  ex- 
istence in  the  West.  Their  success  or 
failure  will  depend  on  the  conditions  to 
which  I  have  adverted.  They  cannot, 
for  the  reasons  stated,  affect  the  life  of 
the  business  community  as  a  whole.  I 
may  say,  however,  that  so  far  as  I  am 
aware,  on  the  part  of  the  wholesalers, 
there  is  no  particular  concern  nor 
jealousy  with,  reference  to  such  small 
associations.  On  the  contrary,  they  are 
probably  composed  of  friends  of  ours  to 
whose  success  we  have  contributed  in 
the  past,  and  whom  we  are  glad  to  be- 
lieve will  be  successful  in  the  future.  If 
they  succeed,  well  and  good.  If  they  do 
not.  they  will  have  made  an  experiment, 
and,  of  course,  have  to  abide  the  out- 
come. 

In  connection  with  these  local  asso- 
ciations there  are  some  dangers,  how- 
ever, which  should  be  adverted  to  and 
carefully  considered.  In  the  first  olace, 
there  is  always  the  danger  of  retail  mer- 
chants who  cannot  afford  it,  and  have 
not  the  money  to  spare,  being  induced 
to  subscribe  to  the  stock   of  such   com- 


panies. Indeed,  I  am  informed,  though 
it  seems  incredible,  that  at  the  recent 
Retail  Convention  an  officer  of  one  of 
these  companies,  who  is  also  an  officer  of 
the  Dominion  Association,  was  actively 
engaged  trying  to  sell  the  stock  of  his 
concern,  though  this  latter  is  in  Sas- 
katchewan, and,  owing  to  freights,  could 
not  possibly  sell  to  Manitoba  merchants. 
Now,  of  course,  such  sales  can  only  suc- 
cessfully be  made  under  representations 
which,  as  I  believe,  cannot  possibly  be 
carried  out.  and  I  further  believe  that  to 
ask  a  retailer  who  is  not  on  a  discount 
basis  to  subscribe  to  the  stock  of  these 
companies  is  improper  and  unbusiness- 
like. He  is  taking  the  risk  of  loss  when 
he  cannot  afford  it.  He  puts  up  his  hard- 
earned  money  for  the  benefit  of  those 
who  are  better  fixed  than  himself.  He 
puts  himself  in  jeopardy  for  nothing. 

Another  thing  which  strikes  me  is  that 
the  Retail  Merchants'  Associations 
should  not  identify  themselves  with 
wholesale  buying.  The  two  functions  are 
absolutely  different,  and  certainly  those 
who  are  directing  the  destinies  of  the  re- 
tailers should  not  be  mixed  up  with  con- 
cerns whose  success  is  problematical  at 
the  least  and  whose  interests  are  so  ab- 
solutely divergent. 

There  is  another  point  in  connection 
with  co-operative  buying  which  should 
be  carefully  considered.  Assume  even 
that  small  local  associations  shall  be  suc- 
cessfully established,  it  will  mean  that 
their  members,  who  buy  from  them,  will 
make  an  additional  profit  as  compared 
with  the  retailer  who-  cannot  afford  to 
go  into  such  a  scheme.  The  latter,  there- 
fore, will  be  in  grave  danger,  because  he 
cannot  compete  with  his  more  wealthy 
and  favored  opposition  if  the  latter 
chooses  to  cut  prices.  Even  if  this  be 
not  the  case,  there  is  an  unfair  distinc- 
tion between  two  classes  of  merchants. 
The  one  is  able  to  make,  with  the  same 
effort,  a  much  larger  profit  than  the 
other,  and  especially  will  this  be  the 
case  if  the  capital  of  the  man  whom  I 
may  call  the  debtor  merchant  is  used  to 
finance  the  business  of  his  competitor. 

While  I  am  very  certain  that  most  of 
those  who  advocate  co-operative  buying; 
are  honest  in  their  belief  as  to  the  neces- 
sity, I  am  bound  to  say  that  there  are 
others  who  are  actuated  by  selfish  mo- 
tives— who  are  seeking  their  own  ad- 
vancement even  at  the  risk  of  the  com- 
munity. Such  men  are  not  prevented  by 
obvious  economic  laws  from  entering'  on 
a  course  of  what  is  really  wild  specula- 
tion. One  of  these  associations,  for  in- 
stance, with  an  authorized  capital  of  but 
$250,000,  of  which  certainly  not  half  is 
subscribed,  and  probably  much  less  than 
that  paid  in,  is  gravely  proposing  to  in- 
augurate not  only  a  wholesale  establish- 
ment, but  an  insurance  company,  a  trust 
association  and  a  newspaper,  and  this 
by  men  who  have  no  special  training  and 
who  have  their  own  businesses  to  look 
after.  Who  in  his  senses  can  believe 
that  such  enterprises  can  be  carried 
through  to  a  successful  issue?  Will  sane 
business  men  knowingly  back  such  rash 
ventures  with  their  monev  and  influence? 
It  seems  impossible.  Yet  the  effort  is 
being  made.  Those  who  go  into  it  should 
do  so  with  their  eyes  open.    Certainly  a 


word  of  caution  is  not  out  of  place. 

There  is  one  thing  more  to  be  said. 
We  are  all  of  us  selfish.  The  tendency 
of  mankind  is  towards  self-aggrandise- 
ment. Yet  there  is  always  the  danger, 
in  reaching  out  after  the  problematical, 
that  we  miss  the  obvious  good.  May  I 
suggest  that  the  retailers,  in  considering 
their  own  affairs,  should  not  forget  that 
the  wholesalers,  too,  have  their  own 
point  of  view — their  own  interests?  The 
wholesalers  are  their  friends.  They  have 
proved  it  through  years  of  success — 
through  periods  of  stress  and  trial.  No 
antagonism  should  be  allowed  to  creep 
in,  to  affect  the  harmony  of  our  business 
relations.  Let  us  meet  each  other  fairly, 
and  remember  that  all  of  us  are  working 
towards  a  common,  end :  the  development 
of  our  wonderful  country. 

In  conclusion,  I  should  make  it  plain 
that  what  I  have  said  is  in  no  way  the 
judgment  of  the  great  house  with  which 
1  have  the  honor  to  be  connected,  but 
merely  my  own  personal  views  on  the 
propositions  which  were  brought  out  in 
connection  with  the  recent  convention. 

© 

BORDEAUX    EXHIBITION 

The  Chambre  de  Commerce  Francaise 
de  Montreal  has  received  a  letter  from  the 
management  of  the  Bordeaux  (France) 
Exhibition,  to  be  held  September  5th, 
to  20th,  calling  on  Canadian  industrial 
establishments  to  be  represented,  and 
pointing  out  the  benefits  which  would 
accrue  from  such  an  interchange  of 
ideas.  The  Chambre  invites  anyone  in- 
terested to  communicate  with  its  office 
in  the  Power  Building. 

© 

CONVENTION  OF   CANADIAN 
MUNICIPALITIES 

The  annual  convention  of  the  Union 
of  Canadian  Municipalities  will  be  held 
in  Montreal  on  August  21,  22,  and  23, 
and  it  is  hoped  will  attract  a  large 
number  of  members  of  city  governments 
for  the  purpose  of  discussing  improved 
methods    of    city    government. 

© 

DOMINION  INCORPORATIONS 

The  Dominion  Steel  Products  Comp- 
any, with  a  capital  stock  of  $500,000. 
Head  office,  Brantford,  Ont.,  to  carry  on 
the  business  of  manufacturing,  selling 
and  dealing  in  all  kinds  of  articles  made 
from  metal  or  wood,  including  all  kinds 
of  machinery,  machine  supplies,  tools, 
shells,  guns,  munitions  and  implements 
of  war,  etc. 

The  International  Nickel  Company  of 
Canada,  Limited,  with  a  capital  stock  of 
$5,000,000,  chief  place  of  business  to  be 
at  Toronto,  Ont.,  to  deal  in  all  kinds  of 
nickel,  copper,  iron,  steel,  manganese, 
Cobalt  coal,  coke,  platinum,  palladium 
sodium,  metal,  mineral,  lumber,  etc., 
goods  and  products. 

Brodeur,  Limited,  with  a  capital  stock 
of  $49,000.  Head  office,  Montreal,  Que., 
to  deal  in  crockery,  earthenware,  china- 
ware,  silverware,  cooking  utensils,  etc. 


August  12,  1916. 
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BY   THOMAS   STANFIELD 


Warm  Air  Furnace  Heating 

ONE   of   the   most    important    feat- 
ures in   warm    air   furnace   heat- 
ing is  that  of  proper  control  of 
the  heat. 

Most  warm  air  furnaces  when  first  the 
fire  is  started,  begin  to  throw  off  some 
heat,  and  there  are  two  ways  in  which 
the  heat  generated  will  travel,  either 
through  the  warm  air  pipes  or  up  the 
chimney.  The  point  is  that  unless  heat 
is  required  in  the  rooms  it  should  nor 
be  generated.  Whatever  the  fuel  be 
which  is  in  use  it  costs  money  and  its 
use  also  actually  shortens  the  life  of  a 
furnace. 

Heat  controlling  devices  have  not  so 
far  been  taken  advantage  of  as  they 
should  be,  simply  because  the  ordinary 
heating  engineer  (in  the  case  of  warm 
air  furnaces  we  would  term  him  a 
tinsmith)  has  not  on  the  one  hand  °iven 


sufficient  study  to  the  true  questions  of 
heat  generating.  And,  on  the  other 
hand,  these  controlling  devices  have 
added  considerably  to  first  cost  of  in- 
stallation. 

If  Canadians  have  made  one  blunder 
more  than  another  in  connection  with 
heating,  it  is  that  of  first  cost.  The  up- 
keep in  fuel,  in  ashes,  in  furnace  re- 
pairs and  in  disease  is  enormous.  If  one 
were  to  measure  up  a  certain  house,  find 
out  the  approximate  fuel  consumption 
in  a  winter  and  the  average  tempera- 
ture it  would  be  found  that  the  number 
of  heat  units  in  the  amount  of  fuel  con- 
sumed would  be  at  least  40  per  cent, 
more  than  is  necessary  to  bring  the  out- 
side air  to  the  required  temperature  in 
the  home. 

This  means  that  a  large  quantity  of 
heat  is  generated  and  wasted. 

Now,    with    every    furnace    fitted    up 


with  a  heat  controller,  three  things  are 
accomplished.  Firstly,  less  fuel  is  con- 
sumed; secondly,  a  more  uniform  tem- 
perature is  assured  as  well  as  less  time 
wasted  attending  to  the  furnace,  less 
fuel  to  shovel  in  and  less  ashes  to  shovel 
out.  And  lastly  and  most  important  of 
all.  the  temperature  of  the  air  is  con- 
trolled as  it  leaves  the  furnace. 

Xo  air  is  fit  for  human  consumption 
that  lias  been  heated  to  higher  than  150 
degrees  Faht.,  and  when  a  furnace  fire 
is  being  forced  unnecessarily,  the  fire 
pot  gets  red  hot,  the  cold  air,  or  recir- 
culated air  comes  in  contact  with  this 
red  hot  fire  pot  and  is  raised  to  almost 
any  temperature  up  to  as  high  as  1,000 
degrees.  The  proof  of  this  statement 
can  be  seen  by  the  fact  of  the  galvaniz- 
ing peeling  off  the  casing. 

If  the  generating  of  the  heat  were 
under  control  this  state  of  affairs  would 
('Continued  on  page  42.) 
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FIRE  LOSSES 

Winnipeg,  Man. — The  Winnipeg  Paint 
&  Glass  Co.  suffered  a  loss  by  fire  to 
their  plant  on  Wednesday.  August  5, 
amounting  to  $100,000  to  '$150,000,  the 
loss  being  covered  by  insurance.  This 
will  not  interfere  with  their  deliveries 
to  tie  hardware  trade. 

Aylmer,  Ont. — The  hardware  store  and 
stock  of  J.  H.  Glover  was  destroyed  by 
fire. 


TO  MAKE  TOYS 

J.  E.  Beauchamp  &  Co.,  of  Montreal, 
are  branching  out  into  the  wooden  toy 
manufacturing  business.  The  line  being 
made  at  present  is  wooden  wheelbarrows 
and  the  manufacture  of  other  lines  will 
be  entered  upon  at  an  early  date. 


BUSINESS    CHANGES 

Benito,  Man. — C  W.  Benito,  who  has 
been  conducting  a  furnishing  store,  has 
decided  to  add  a  hardware  stock. 


OBITUARY 

Montreal,  Que. — Word  was  received 
this  week  of  the  death  of  Thomas  Joseph 
Drummond.  "Tom"  Drummond,  as  he 
was  called  by  a  host  of  personal  friends, 
went  down  to  the  Maine  coast,  where  it 
was  hoped  the  Atlantic  breezes  would 
complete  the  cure  which  had  apparently 
been  begun  in  Montreal  last  spring,  but 
this  was  not  to  be.  He  was  actively  as- 
sociated with  his  brother,  George  E. 
Drummond,  in  building  up  the  large  steel 
business  in  Montreal,  at  Midland,  Ont., 
in  Nova  Scotia,  and  at  Bathurst,  N.B. 

Deceased  was  a  great  administrator 
as  well  as  a  manufacturer,  and  he  was 
selected  as  president  of  the  Lake  Su- 
perior Corporation.  He  was  in  turn 
director  of  the  Royal  Bank  of  Canada, 
the  Canada  Car  &  Foundry  Co.,  the  Gen- 
eral Accident  and  the  Imperial  Life  Cor- 
poration, while  he  was  president,  of  the 
Montreal  Board  of  Trade  in  1908  and 
1909. 

The  late  Dr.  W.  H.  Drummond.  author 
of  "The  Habitant"  and  other  literary 
works  of  high  merit,  was  a  brother  of 
deceased,  and  in  several  mining  and 
other  ventures  the  three  brothers  were 
equally  interested,  although  in  the  steel 
business  George  E.  and  Thomas  J.  Drum- 
mond were  the  active  participants. 


Deceased  was  horn  at  Tawley,  County 
Leitrim,  on  September  20,  1860,  and  he 
leaves  a  wife  and  two  sons. 


CANADIAN  PROHIBITED  EXPORTS 

The  Department  of  Customs  has  issued 
a  memorandum  to  collectors  of  Customs 
and  others  concerned  to  the  effect  that 
mica  and  micanite  are  now  prohibited  to 
all  destinations  abroad  other  than  the 
United  Kingdom,  British  possessions  and 
protectorates.  The  alphabetically  ar- 
ranged list  of  prohibited  exports  as  con- 
tained in  memorandum  2015-B  is  amend- 
ed accordingly. 

Notwithstanding  the  prohibitive  order 
above  specified,  licenses  may  be  granted 
for  the  exportation  of  Canadian  mica 
and  micanite  consigned  to  the  order  of 
the  British  Consul  General,  New  York, 
when  the  purchasers  are  approved  by 
him,  and  have  furnished  him  with  the 
guarantees  required. 

Upon  application  to  the  Department 
of  Customs,  giving  the  names  and  ad- 
dresses of  proposed  purchasers  in  the 
United  States,  intended  exporters  will  be 
further  advised  regarding  the  issues  of 
licenses  for  such  shipments. 


BRITISH    PROHIBITED    IMPORTS 

An  official  proclamation  has  been  is- 
sued by  the  British  Government,  pro- 
hibiting, except  under  the  usual  licenses 
issued  by  the  Board  of  Trade,  the  im- 
portation of  the  following  goods  into 
the  United  Kingdom: — 

Air  guns  and  rifles,  sporting  guns, 
carbines  and  rifles.  The  prohibition 
takes  effect  from  August  7. 

The  importation  of  cocaine  and  opium 
was  proclaimed  as  taking  effect  from 
and  after  July  27. 


WESTERN   CANADA  NOTES 

George  McLaren,  of  McLaren  and 
Sons,  Yellowgrass,  Sask.,  was  a  business 
visitor  in  Winipeg  last  week. 

L.  A.  Blackwood,  formerly  with  the 
Merrick-Anderson  Co.,  Winnipeg,  has 
returned  to  Camp  Hughes  after  a  visit 
to  the  Pacific  Coast,  where  he  has  been 
spending  the  past  few  weeks  on  his 
brother's  fruit  farm  in  the  Okanagan 
Valley. 

The  St.  Pierre  Trading  Co.,  St.  Pierre, 
Man.,  have  opened  a  branch  at  Carey, 
Man. 

R.  G.  Duncan,  cashier  for  the  Merrick- 


Anderson  Co.,  Winnipeg,  left  last  week 
for  Honolulu  on  a  holiday,  and  will  stay 
with  his  brother  there. 

A.   K.  Helliwefl,   of   Mortlack,   Sask., 
is  opening  a  store  at  Moose  Jaw. 


DOMINION  BOARD  MEETING 

Winnipeg,  Man. — The  Dominion  Board 
of  the  iRetail  Merchants'  Association  of 
Canada  met  in  convention  at  the  Fort 
Garry  Hotel  on  Wednesday,  Thursday 
and  Friday  of  this  week.  The  conven- 
tion, held  for  the  first  time  in  the  West, 
is  the  annual  meeting  of  the  National 
Council  of  the  Association,  which  is  con- 
ferring with  delegates  from  all  the  or- 
ganized branches  in  the  various  pro- 
vinces. The  delegates  attending  the  con- 
vention are:  B.  W.  Zeiman,  Preston, 
Ont.,  president;  J.  O.  Garreau,  Montreal, 
first  vice-president;  J.  L.  S.  Hutchinson, 
Saskatoon,  second  vice-president;  J.  A. 
Beaudry,  Montreal,  treasurer,  and  E.  M. 
Trowern,  Toronto,  secretary.  Delegates 
from  the  provinces  are:  J.  C.  Doyle. 
Halifax,  N.S..  secretary  of  the  Nova 
Scotia  branch ;  D.  Clark,  Toronto,  first 
vice-president  of  the;  Ontario  Board ; 
W.  J.  McCully,  Stratford,  second  vice- 
president  of  the  same  board;  F.  C  Hig- 
gins,  Toronto,  its  treasurer,  and  W.  C. 
Miller.  Toronto,  secretary. 


CATALOGUES    AND    BOOKLETS 
High  Pressure  Tanks 

The  Wm.  B.  Scaife  &  Sons  Co.,  Pitts- 
burg, Pa.,  have  recently  issued  a  cata- 
logue dealing  with  their  line  of  copper- 
brazed  high-pressure  tanks  for  air,  gas 
and  liquids.  The  construction  of  these 
tanks  is  described,  followed  by  a  general 
specification  and  tables  giving  the  work- 
ing pressures  and  dimensions  for  painted 
and  galvanized  pressure  tanks.  One  sec- 
tion of  the  catalogue  illustrates  and  de- 
scribes brazed  and  riveted  pneumatic 
tanks  for  a  variety  of  purposes  and  in- 
cludes tables  giving  the  capacity,  weight 
and  prices  of  the  various  sizes  of  each 
type.  Another  section  deals  in  the  same 
way  with  garage  air  and  gasoline  tanks. 
The  concluding  section  illustrates  and 
describes  a  line  of  range  hollers'. 


HAVE  MOVED   OFFICE. 

The  Standard  Woven  Fabric  Co.,  an- 
nounces that  the  executive  and  sales 
offices  have  been  moved  from  Framing- 
ham  to  Walpole,  Mass. 


August  12,  1916. 


HARDWARE    AND    METAL 


33 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada, 
l'lease  quote  reference  number  when 
requesting  addresses. 


006.  Matches. — "We  are  in  receipt  of  an  in- 
quiry from  Russia  for  safety  matches,  re- 
quired size  and  packing  like  Swedish  box 
containing  sixty  to  seventy  matches.  Cable 
price   f.o.b.   New   York,   immediate   delivery. 

907.  Cod  liver  oil. — A  number  of  United 
Kingdom  firms  interested  in  cod  liver  oil 
would  be  glad  to  hear  from  Canadian  Export- 
ers, who  are  requested  to  forward  samples, 
accompanied  by  their  lowest  quotations  c.i.f. 

'.lis.  Agents  for  Russia. — An  Englishman  at 
present  residing  in  Canada  who  has  had  con- 
siderable experience  in  Russia  and  speaks  the 
language,  contemplates  making  an  extended 
trip  to  Russia  if  he  can  make  satisfactory  ar- 
rangements with  some  Canadian  manufacturers 
for  representation. 

909.  Titanic  iron  ore. — Canadian  producers 
in  a  position  to  export  the  above  are  requested 
to  communicate  with  a  number  of  United 
Kingdom  importers. 

910.  Buggies,  traps  and  carriages. — A  firm 
in  Natal,  South  Africa,  going  in  largely  for 
the  above,  desires  to  correspond  with  Cana- 
dian  firms  interested  in  export. 

1111.  Dolls'  parts  and  accessories. — A  firm  in 
England  advises  us  of  their  ability  to  supply 
the  following  materials  to  Canadian  firms  seek- 
ing supplies:  Dolls'  hair  and  wigs,  stuffing 
for  dolls,  dolis'  bodies,  curly  mohair,  straight 
mohair,  crepe  hair,  wool  fillings,  dressed  and 
undressed   dolls. 

'.111'.  Petrol  engine.  —  An  Aberdeen  firm 
wishes  direct  quotations  from  manufacturers 
of  a  complete,  substantial,  satisfactory  work- 
ing petrol  engine  iy>  to  2%  horse-power,  price 
delivered  Liverpool  or  London.  If  satisfactory 
further  business  will   result. 

913.  Binder  twine. — .An  Aberdeen  firm  would 
like  to  receive  quotations  from  manufacturers 
i  f  good    quality    binder  twine — 30  to   40   tons. 

911.  Separator. — An  Aberdeen  firm  is  pre- 
pared to  consider  quotations  for  a  satisfac- 
tory machine  produced  in  Canada  at  a  reason- 
able  price. 

91"].  Malleable  castings. — An  Aberdeen  firm 
will  be  glad  to  enter  into  correspondence  with 
Canadian  i  oncerus  prepared  to  quote  for 
malleable  castings   cast  to   pattern. 

91ii.  Treacle. — An  Aberdeen  firm,  using  on 
an  average  3>,000  barrels  of  treacle  yearly,  will 
be  glad  to  receive  prices  from  Canadian  manu- 
facturers, c.i.f.  Glasgow. 

917.  Oyster  shells. — An  Aberdeen  firm  form- 
erly supplied  from  Baltimore,  would  like  to 
receive  quotations   for  100  tons   of  the  above. 

9ls.  Dye. — A  prominent  firm  in  Newfound- 
land desires  to  be  put  into  communication 
with  a  Canadian  manufacturer  of  dyes. 

920.  Leather. — An  important  London  firm  of 
leather  importers  would  be  glad  to  hear  from 
Canadian  manufacturers  of  upper  leather  for 
boots,  of  which  they  purchase  large  supplies, 
more  particularly   box   calf  and   glace   kid. 

921.  *Maple  skewers. — A  Manchester  firm  de- 
sires the  addresses  of  Canadian  manufacturers 
of  maple   butchers'   skewers. 

922.  Kerosene  or  petrol  engines. — A  London 
firm  of  engineers  wishes  to  purchase  a  num- 
ber of  kerosene  or  petrol  engines  according  to 
details  obtainable  from  the  Department,  and 
invites  offers,  accompanied  by  full  particulars 
from  Canadian  manufacturers.  The  following 
is  the  specification  given  in  their  letter :  "The 
series  of  engines  are  required  for  electrical, 
agricultural  and  similar  purposes,  and  should 
be  of  medium  speed,  not  more  than  1,400  to 
1,500  in  the  small  powers,  and  not  lower  than 


COO  in  the  larger  sizes.  The  powers  being 
from  1  horse-power  up  to  CO  or  70.  or  even 
higher.  Kerosene  carburetters,  etc..  must  be 
able  to  be  fitted  when  required,  otherwise 
petrol  will  be  used,  'nut  should  any  engine 
answer  to  the  above  speciflcatii  n  and  yet  be 
adapted  only  for  petrol,  we  should  still  be 
pleased  to  have  particulars.  A  separate  price 
is     required     for     bedplates,     and     blue-prints 


showing    over-all    dimensions    should    lie    suli- 
mitted.   together  with   delivery   and    prices." 

•Included  in  the  list  of  articles  the  importa- 
tion of  which  into  the  United  Kingdom  is 
prohibited  except  under  license  from  the 
Board  of  Trade,  London.  For  further  informa- 
tion apply  tn  the  Department  of  Trade  and 
Commerce,   Ottawa. 


Toronto  Hardwaremen  to  Hold  Picnic 


Will  (!o  by  Auto  to  Lambton  Park  on 
Other  Attractions:  Being  At 

AT  a  meeting  of  Toronto  hardware- 
men  held  on  Tuesday  evening  of 
this  week  in  the  Strand  Hotel,  it 
was  decided  to  hold  a  picnic  to  Lamb- 
ton  Park  on  Wednesday  afternoon  and 
evening,  August  23.  Committees  were 
named  to  make  arrangements  for  the 
sports  and  other  attractions.  It  is  pro- 
posed to  arrange  for  a  parade  when  the 
merchant,  their  families  and  friends 
will  meet  in  Queen's  Park,  Toronto,  and 
from  there  will  be  conveyed  by  auto- 
mobiles to  the  picnic  grounds  at  Lamb- 
ton  Park.  The  committees  named  were 
as  follows: 

General  Committee. — O.  F.  Morrison, 
chairman;  W.  E.  Piatt,  M.  Phillips,  P. 
Prince,  J.  Booth  and  E.  Rossiter. 

Sports  Committee. — W.  E.  Piatt, 
chairman ;  A.  Manley,  J.  E.  Boothe, 
Milt  Rossiter,  J.  Polchard. 

Prize   Committee. — M.  Phillips,  chair- 


August  23 — Program  of  Sports  and 
ranged — Committees  Nam,ed. 

man ;  J.  Vernon,  Frank  0  'Grady,  George 
May,  W.  E.  MeGee. 

Parade  Committee. — P.  Prince,  chair- 
man; George  Caslor,  0.  F.  Morrison, 
Bert   Walker,  Tom  Wright. 

Finance  Committee. — J.  Booth,  chair- 
man; A.  Manley,  S.  Buscombe,  W.  B. 
Baiden,  E.  H.  Northgrave,  S.  Thomp- 
son, Roy  L.  Wight. 

Refreshments. — E.  Rossiter,  chair- 
man; Hugh  Christie,  George  Cawker, 
George  Ingram,  J.  Kehoe. 

This  picnic  is  to  be  in  the  nature  of 
a  return  jollification  to  even  up  with 
the  hardware  travellers  of  the  various 
wholesale  houses  in  Toronto  who  invited 
the  hardware  merchants  to  Hanlan's 
Point  during  the  month  of  July.  Every 
effort  will  he  put  forth  to  make  the 
affair  a  successful  one.  The  strong 
committees  appointed  will  insure  that 
everything  will  be  done  in  this  respect. 


Report  of  Workmen's  Compensation  Board 

— Care  and  Safety  Appliances  Would  Save  Many  Lives  and  Costly  Disability 

— Accidents  in  Ontario. 


The  first  annual  report  of  the  On- 
tario Workmen's  Compensation  Board 
contains  interesting  data  concerning  the 
cost  of  accidents  in  that  province.  Un- 
der the  Act  governing  the  board's  opera- 
tions it  is  compulsory  for  employers  to 
report  all  accidents  by  which  employees 
are  prevented  from  earning  full  wages. 
This  has  had  the  effect  of  securing  very 
full  reports. 

For  the  year  1915,  17.033  notices  of 
accidents  were  received  by  the  board- 
Of  these  9,S29  came  under  the  board's 
jurisdiction,  and  7,600  were  finally  dis- 
posed of.  The  time  lost  due  to  these 
7,600  accidents  amounted  to  170,711 
days,  or  equal  to  the  combined  labor  of 
a  staff  of  569  men  for  a  year. 

Only  temporary  disability  resulted 
from  8,544  accidents,  but  in  1,033  cases 
permanent  disability  followed,  and  251 
of  the  accidents  resulted  fatally. 

The  value  of  safety  appliances  is  very 
strongly  emphasized  by  comparisons  be- 
tween the  cost  of  the  necessary  safe- 
guards and  the  monetary  cost  of  the  ac- 
cidents resulting  from  their  absence. 
For  instance,  automatic  locks  on  two  ele- 
vators, at   a   cost   of  $3.50,   would   have 


saved  two  lives  and  $6,179  in  compensa- 
tion. Countersinking  21  set-screws 
on -pulleys  and  fly-wheels,  at  a  cost  of 
$7.35,  would  have  saved  three  lives  and 
$5,619  compensation.  The  removal  of 
protruding  nails,  pieces  of  broken  glass 
and  metals  would  have  saved  126  in- 
juries, while  the  wearing  of  goggles, 
costing  $150,  might  have  saved  38 
workmen  from  permanent  injuries  to  the 
eyes  and  $42,846  in  compensation. 

The  foregoing  presents  in  a  striking- 
manner  the  need  of  care  to  prevent  ac- 
cidents. Many  of  our  larger  industries 
are  organizing  safety  associations  to  fur- 
ther impress  upon  the  employers  and 
workmen  the  advantage  of  safety  appli- 
ances and  the  use  of  every  precaution  in 
their  work;  much  good  has  already  re- 
sulted. 

Such  a  record  of  accidents,  causing  a 
constant  and  ceaseless  drain  upon  the 
productive  resources  of  Canada,  is  un- 
necessary. Enlistment  is  making  heavy 
demands  upon  the  labor  of  Canada,  and 
there  is  already  a  severe  shortage  in 
some  brandies  of  industry.  Yet,  in  one 
province  alone,  in  1915,  accidents  in- 
jured 17,033,  permanently  disabled  1,- 
033,  and  killed  251  of  our  producers. 
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OFFERED   TO   CANADIAN  HARDWAREMEN 


siiiimi: 


EASYON  TIRE  CHAINS  FOR  AUTOS 

A  new  type  of  tire  chains  called 
Easyon  Chains,  that  is  especially  con- 
venient for  dealers  has  recently  been 
put  on  the  market  by  the  Leather  Tire 
Goods  Co.,  of  Niagara  Falls,  Ont.  With 
this  chain,  the  makers  claim,  it  is  neces- 
sary to  carry  a  stock- of  only  three  sizes 
to  fit  all  sizes  of  tires. 

Easyon  Chains  are  individual  chains 
which  attach  to  the  spokes  with  leather 
covered  fasteners  having  a  snap  at  each 
end  which  snaps  into  the  ends  of  the 
cross  chains.     The  cross  chains  have  a 


Easyon  Tire  Chains 

long  smooth  link  on  the  middle  that  does 
not  injure  the  tire  but  the  ends  stick 
out  so  as  to  take  a  deep  hold  in  mud  and 
snow  and  yet  cause  no  bumping  on  pave- 
ments. 

The  greatest  advantage  claimed  for 
Easyon  Chains,  is  that  they  can  be  put 
on  quickly  and  easily  under  any  condi- 
tions even  after  one  becomes  stuck  in 
the  mud  or  snow,  so  that  instead  of  hav- 
ing to  use  chains  continuously  in  slip- 
pery weather,  the  user  of  Easyon 
Chains,  can  run  with  ibare  tires,  feeling 
sure  he  can  put  his  chains  on  whenever 
he  finds  it  necessary.  Thus  there  is 
much  less  wear,  it  is  claimed,  on  both 
tires  and  chains  than  is  the  case  with 
ordinary  chains  which  have  to  be  put 
on  in  the  garage  or  on  good  roads,  be- 
cause they  cannot  be  put  on  after  one 
gets  stuck. 

The  chains  are  packed  with  a  set  of 
8  in  a  bag,  four  for  each  rear  wheel,  suf- 
ficient to  give  traction  on  any  roads. 

The  small  size  Easyon  Chains  fits  3 
in.  or  3V2  in-  tires,  and  sells  retail  at 
$2.40  per  set  of  8 ;  medium  size  fits  4  in. 
or  4y2  in.  tires,  and  -sells  at  $3.20  per 
set,  and  the  large  size  fits  5  in.  or  5% 
in.  tires,  and  sell  at  $4  per  set. 


LEGALITE  LENS 

The  Legalite  Corporation,  129  Bayls- 
ton  street,  Boston,  M'ass.,  are  sending 
out  a  free  booklet  on  request  which  de- 
scribes Legalite  lenses,  a  product  re- 
cently introduced. 

With  the  passage  of  many  regulatory 
laws,   illuminating  engineers   have  been 


lining 


The  Legalite  headlight  lens,  it  is  said, 
throws  no  glare  at  all,  and  yet, — contra- 
dictory though  it  may  seem — gives 
twenty-six  per  cent,  more  light.  This 
lens  is  the  result  of  a  chance  discovery. 
It  is  a  multiple-prism  lens. 

The  main  principle  of  construction 
in  the  Legalite  is  that  the  lens  consists 


The  Vultite  rubber  repair  outfit 


busy  providing  headlights  that  will  meet 
all  the  legal  requirements.  As  a  general 
rule,  the  laws  specify  broadly  that  the 
headlight  shall  not  ibe  "glaring"  or 
"dazzling,"  and  that  the  light  shall  not 
be  projected  at  a  greater  height  than 
414  feet  from  the  ground. 

A  number  of  devices  have  been  invent- 
ed to  meet  these  conditions,  prominent 


Legalite 
lenses    give 
26%    more 
light — and  no 
glare.    Note 
beautiful 

"cut    glass" 

appearance 
— :beautifies 
your 
headlights. 


Another 
view  of  the 
Legalite 
lens.      Note 
the   perfect- 
ly    smooth 
concave 
surface — 
one  secret 
of  Legalite. 


among  them  the  "dimmer,"  and  frost- 
ed glass  headlights.  These,  it  is  claim- 
ed, have  a  disadvantage,  however,  of  giv- 
ing insufficient  light,  which,  in  the  opin- 
ion of  some,  is  quite  as  conducive  to  ac- 
cident as  the  "glare"  evil. 


of  several  types  of  prisms.  Because  of 
this  the  light  is  not  diffused — gives  no 
"glare,"  in  other  words.  Instead,  the 
beam  is  sent  downward  and  ahead, 
across  the  whole  road.  It  has  been 
shown  by  tests,  the  makers  claim,  that 
Legalite  throws  a  driving  light  from  250 
to  500  feet  ahead,  and  yet  the  light  is 
at  no  point  more  than  4*/2  feet  off  the 
"round. 

© 

VULTITE  ACCESSORIES 

The  Vultite  Rubber  Company,  Bridge- 
port, Conn.,  has  recently  placed  a  rub- 
ber repair  outfit  on  the  market.  The  out- 
fit consists  of  a  can  of  Vultite  adhesive 
cement,  a  can  of  air-vulcanizing  mastic, 
known  as  Vultite  repair  rubber,  and  a 
pair  of  Vultite  tire  priers. 

The  priers  are  made  in  such  a  way 
that  when  inserted  in  a  cut  and  the 
handles  pressed  together  they  will  hold 
the  cut  open  so  that  it  can  be  cleaned 
thoroughly  and  all  the  water  allowed 
to  dry  before  the  cut  is  cemented  and 
filled  with  Vultite  repair  rubber.  It  is 
said  that  this  outfit  can  be  used  for  sand 
blisters,  mud  boils  and  fabric  separa- 
tions. 

Vultite  adhesive  patches  are  boxed  in 
small  cartons  that  contain  ten  large- 
sized  patches.  In  addition  to  the  regu- 
lar sandpaper  or  emery  cloth  is  also  a 
heavy  piece  of  felt  that  is  used  to  clean 
the  tube  after  roughening  it,  and  in 
moistening  the  patch  with  gasoline  to 
soften  the  adhesive  rubber.  The  patches 
retail  for  50e  a  package. 
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■Y  HARDWARE  MARKET  REPORT: 

STATEMENTS  FROM   BUYING  CENTRES 


BlN 


THE  MARKETS  AT  A  GLANCE. 

Heavy  orders  for  large-sized  shells  placed  by  the  Allies,  with 
American  firms,  has  created  a  firmer  tendency  in  steel  and  makers 
are  now  less  inclined  to  make  concessions  than  they  were  in 
June  or  July.  A  number  of  important  advances  have  taken 
place  this  week  in  the  prices  of  steel  products,  including  tee  and 
strap  hinges,  steel  butts,  screw  and  strap  hinges,  nails,  sash 
weights.  Some  manufacturers  have  announced  a  5%  advance 
in  stove  prices.  While  others  report  prices  unchanged.  Wire 
nails  have  advanced  10c.  per  keg  following  an  advance  of  $2  per 
ton  on  wire  rods  in  the  States.  Some  important  changes  have 
been  made  in  the  shoe  findings  list  and  the  revised  prices  are  all 
higher  than  those  shown  on  the  March.  1910,  list.  The  lines 
principally  affected  are  heel  and  shoe  nails,  shoe  tacks  in  bulk, 
shoe  tacks  in  dozens.  Cooper  and  barrel  nails  have  also  advanced 
in  price.  Lead  pipe  as  predicted  has  declined  1  cent  per  pound. 
Wrought  butts  and  builders'  hardware  have  advanced  about  10%. 
Linseed  oil  is  firmer  and  has  advanced.  White  lead  is  slightly 
weaker.  Ingot  metals  are  all  weaker  and  unsettled.  Business  in 
seasonable  lines  is  good  and  compares  favorably  with  the  corres- 
ponding period  of  previous  years.  Collections  are  very  satisfac- 
tory.     The  outlook  for  fall  trade  is  satisfactory. 


MONTREAL 

1%  JW  ONTREAL,  Aug.  9.— There  has 
V'  I  Deen  a  slight  improvement  in 
business  over  last  week,  though 
the  volume  of  trade  still  leaves  much  to 
be  desired.  The  fact  that  many  salesmen 
are  now  on  their  vacations  no  doubt  has 
something'  to  do  with  the  quiescent  state 
of  affairs.  City  trade  has  shown  some 
improvement  over  the  last  few  weeks. 
Business  in  arms  and  ammunition  con- 
tinues very  good,  and  during'  the  past 
week  there  has  been  a  renewed  demand 
for  lanterns,  globes  and  burners.  Flash- 
lights also  are  selling  better.  There  is 
still  a  shortage  of  screws,  especially  in 
sizes  used  for  ammunition  boxes.  Table 
cutlery  is  moving  more  lively  now,  hav- 
ing in  view  the  approaching  fall  wedding- 
season.  The  fire  in  Northern  Ontario 
has  stimulated  the  sale  of  carpenters' 
tools  and  several  emergency  orders 
were  shipped  during  the  past  week, 
while  those  who  were  burned  out  com- 
pletely have  placed'  opening  orders. 
Price  changes  have  not  been  very  ex- 
tensive. 

A  reduction  of  $1  in  lead  pipe  is  an- 
nounced, and  an  increase  in  the  price  of 
sulphite  sheeting  is  lookedi  for,  the  quo- 
tation probably  going  to  about  $6.  Boil- 
er plates  have  advanced  50c  per  100  lbs. 
The  price  for  Yi  to  Yi  inch  is  now  $4.50 
per  100  lbs.,  and  for  heads  $4.75  per 
100.  Sheet  lead  is  still  reported  very 
scarce.  In  view  of  the  very  firm  posi- 
tion of  the  steel  market,  an  advance  in 


.wire  rope  and  many  lines  of  steel  pro- 
ducts is  thought  to  be  imminent. 

With  the  exception  of  steel  the  metal 
markets  are  still  very  weak  and  reduc- 
tions were  listed  in  lead,  tin  and  anti- 
mony this  week.  Business  is  keeping  up 
very  well  in  metal  lines,  though  a  con- 
siderable shortage  of  many  products 
tends  to  restrict  the  volume  to  some  ex- 
tent. Dealers  complain  of  the  difficulty 
experienced  in  getting  goods,  but  com- 
plaints do  not  relieve  the  situation. 

Tin  Declines. — The  weakness  in  this 
market  culminated1  this  week  in  a  drop 
of  lc,  and  the  quotation  is  now  46e  to 
46V2C  per  lb.,  with  a.  continued  feeble 
market. 

Copper  Unchanged. — There  was  no 
farther  change  in  copper  this  week  af- 
ter the  slight  advance  noted  in  last 
week's  report,  and  we  quote  29c  to  2914c 
per  lb. 

Spelter  Weak. — No  change  was  re- 
corded in  spelter,  although  the  situation 
continues  weak,  with  a  limited  amount 
of  business  passing.  The  price  remains 
at  18c  to  18*40  per  lb. 

Lead  Very  Weak. — A  reduction  of  a 
Y±c  in  lead  was  noted  this  week,  follow- 
ing last  week's  report  of  an  easier  ten- 
dency in  this  market.  The  situation  here 
is  described1  by  dealers  as  ' '  very  weak ' ' 
and  a  further  decline  would  not  be  a 
surprise.  The  quotation  now  is  8V2C  to 
8%c  per  lb. 

Antimony  Down. — The  advance  re- 
corded   in    last    week's   report    was    not 


held  long,  and  the  price  is  now  back  at 
about  the  same  figures  as  quoted  two 
weeks  ago.  Market  is  reported  steadv 
at  19c  to  H)1::''  per  lb. 

Solders  Unchanged. — The  market  is 
steady,  with  quotations  the  same  as  last 
week,  namely,  30c  to  30Y±c  per  lb. 

Aluminum  Steady.— The  market  is 
quiet  and  steady,  with  the  price  un- 
changed at  65c  per  lb. 

Sheet  Zinc. — No  change  has  taken 
place  in  sheet  zinc,  and  the  market  is 
still  weak,  with  an  easier  tendency.  AVe 
quote  25c  to  23^  '2c  per  lb. 

Boiler  Plates.— An  advance  of  50c  per 
100  lbs.  in  boiler  plates  was  announced 
this  week.  Quarter  to  half-inch  plates, 
which  sold  at  $4,  are  now  quoted  $4.50, 
ami  heads  have  been  marked  up  from 
$4.25  to  $4.75. 

Lead  Pipe  Reduced.— The  price  of  lead 
pipe  was  marked  down  this  week  from 
$13  to  $12  per  100  lbs.,  and  lead  waste 
pipe  from  $14  to  $13  per  100  lbs.  Traps 
and  bends  are  unchanged  at  10  per  cent, 
off  list. 

Iron  Pipe  Shortage.— There  is  still  a 
shortage  in  a  number  of  sizes  of  iron 
pipe,  tin  sheets,  tin  plates  and  boiler 
tubes.  Prices  have  not  been  changed  on 
these  lines,  however. 

Wire  Nails  Firm. — Although  the  pre- 
dicted advance  in  wire  nails  has  not  yet 
materialized,  dealers  confidently  look 
forward  to  a  change,  which  may  come 
at  any  moment.  The  strong  condition  of 
the  steel  market  would  indicate  that  all 
its  products  would  share  in  an  upward 
movement  in  the  near  future.  The  price 
locally  for  wire  nails  is  $3.75  base. 

Screws  Scarce.— While  there  has  been 
no  change  in  prices,  there  is  a  decided 
shortage  in  those  sizes  which  are  being- 
used  in  the  manufacture  of  shell  boxes 
for  war  orders. 

Electric  Irons.^Sc-  great  has  'been  the 
demand  for  electric  irons  during  the 
present  hot  weather  period  that  whole- 
salers report  they  have  been  cleaned  out 
completely  for  the  last  three  weeks.  It 
is  almost  impossible  at  the  time  of  writ- 
ing to  procure  an  electric  iron  from  a 
jobber.  Retailers  report  that  never  in 
their  history  have  they  had  such  a  de- 
mand as  has  prevailed  during  the  past 
two  months.  Aggressive  and  intelligent 
advertising  based  on  the  severe  weather 
conditions  are  held  to  be  largely  respons- 
ible for  the  exceptional  business. 

Cutlery. — Dealers  report  an  increased 
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demand  for  many  lines  of  table  cutlery 
in  preparation  for  the  usual  fall  wed- 
dings. Orders  thus  far  received  indicate 
that  "business  in  this  line  will  at  least  he 
up  to  the  normal. 

Arms  and  Ammunition. — Sales  in  this 
department  have  kept  up  unusually  well, 
considering'  the  abnormal  conditions 
brought  about  by  the  war.  The  volume 
of  orders  has  been  considerably  in  ad- 
vance of  what  had  been  expected,  in 
view  of  so  many  men  being  out  of  the 
country  on  overseas  service. 

Stoves  and  Furnaces. — Orders  for  fall 
delivery  are  reported  well  up  to  the  aver- 
age, and  though  shipment  of  some  lines 
may  be  delayed,  on  account  of  shortage 
of  materials  and  labor,  it  is  stated  the 
general  situation  is  regarded  as  very 
.  atisfactory. 

Roofing  Paper. — There  has  been  a 
shortage  in  certain  lines  of  roofing  paper 
and  thus  far  the  position  of  affairs  is  un- 
changed. A  lack  of  some  raw  materials 
is  apparently  the  cause  of  the  trouble. 


TORONTO 

TORONTO,  Ont..  Aug.  10.— Al- 
though trade  has  been  quieter 
during  the  past  few  weeks,  the 
volume  of  business  has  been  unusually 
good  for  this  season  of  the  year.  Ship- 
ments of  goods  for  the  fall  trade  are 
moving  out  in  good  volume,  but  when  the 
time  comes  for  booking  repeat  orders  it 
is  expected  that  there  will  be  a  shortage 
of  some  lines. 

Freight  Tie-up. — There  has  been  a 
recurrence!  of  tihe  .congestion  in  the 
freight  yards,  which  caused  so  much  in- 
convenience in  the  spring.  The  tie-up 
is  due  principally  to  the  scarcity  of 
freight  handlers,  and  also  to  the  large 
volume  of  freight  moving  on  the  rail- 
ways. On  this  account  the  freight  yards 
at  the  border  are  also  congested,  but  the 
chief  trouble  as  far  as  Toronto  is  con- 
cerned is  in  the  local  yards. 

Delay  Causes  Trouble. — The  delay  in 
getting  shipments  is  causing  jobbers  a 
lot  of  trouble,  while  in  addition  manu- 
facturers are  still  backward  in  making 
deliveries  on  account  of  the  shortage  of 
labor  and  raw  materials. 

Price  Situation.  —  Although  ingot 
metals  have  been  declining  during  the 
past  few  weeks,  there  is  evidence  of 
a  firmness  in  the  steel  market  in  the 
United  States.  This  firmness  is  due  al- 
most entirely  to  heavy  export  business 
in  steel  products.  The  significance  of 
this  is  the  possibility  of  some  lines  of 
hardware  being  affected.  This  increased 
activity  foreshadows  a  continuance  of 
tight  conditions  which  at  one  time  were 
thought  to  be  gradually  disappearing. 
There  will  no  doubt  be  for  some  time  to 
come  a  shortage  of  raw  materials,  as 
there  is  at  present  no  indication  when 
deliveries  are  likely  to  improve.  This 
situation,  in  conjunction  with  the  short- 


age of  labor  and  increase  in  cost  of  pro- 
duction, will  tend  to  keep  prices  of 
hardware  very  firm,  with  advances  or 
declines  in  a  very  few  lines  only  which 
are  subject  to  special  conditions.  As  an 
instance,  galvanized  products  may  de- 
cline, but  wire  and  wire  nails  will  prob- 
ably adivance.  In  the  meantime,  the 
market  is  steady,  with  comparatively 
few  price  changes  to  note,  although  the 
lines  that  have  changed  are  important. 
The  advances  include  heavy  and  light 
tee  and  strap  hinges,  builders'  hardware, 
rod  butts,  sash  weights,  tie-out  chains, 
hack  saw  blades,  soldering  coppers, 
rifles,  screw,  hook  and  strap  hinges,  Par- 
liament butts,  mounted  grindstones, 
hardware  tacks,  nails  and  capped  goods, 
alarm  clocks.  Lower  prices  on  lead)  pipe 
has  been  announced  following  a  further 
decline  in  pig  lead. 

Iron  and  Steel  Market. — Conditions  in 
the  steel  trade  continue  very  active,  al- 
though the  output  of  the  mills  has  been 
somewhat  curtailed  owing  to  the  hot 
weather.  The  domestic  demand  is  light, 
as  is  usually  the  case  at  this  time  of 
the  year,  but  export  business  continues 
heavy,  with  no  indication  of  falling  off. 
The  demand  for  munitions  being  as  in- 
sistent as  ever,  the  steel  companies  are 
making  a  big  effort  to  supply  the  neces- 
sary steel,  consequently  the  production 
of  rails  has  been  affected.  On  this  ac- 
count rails  are  beinu'  imported  from  the 
States  by  'Canadian  railways.  The 
C.  P.  Pi.  has  placed  at  Chicago  a  con- 
tract for  14,000  tons,  against  its  rail  in- 
quiry for  25,000  tons.  A  considerable 
quantity  of  barb  wire  has  also  been  im- 
ported into  Canadia  from  mills  in  the 
States.  The  situation  in  boiler  plates  is 
getting  worse  and  prices  are  very  firm, 
with  a  possibility  of  an  advance  at  no 
distant  date.  Boiler  tubes  are  un- 
changed and  the  market  quiet.  Both 
domestic  and  export  demand  are  only 
fairly  active  on  bolts  and  nuts,  and 
prices  are  unchanged.  Wood  screws, 
however,  are  in  good  demand  and  may 
advance. 

In  the  United  States  the  export  de- 
mand for  steel  products  is  heavier  and 
continues  to  sustain  the  market*  as 
domestic  inquiry  lias  quieted  down,  al- 
though more  activity  is  looked  for  next 
month.  The  chief  feature  of  the  market 
continues  to  be  the  very  heavy  demand 
for  semi-finished  steel  in  the  form  of 
billets,  sheet  bars  and:  ingots,  while  there 
is  also  a  big  export  demand  for  barb 
wire  and  structural  material.  Steel  liars 
are  unchanged  at  2,50c.  plates  3.50c.  and 
shapes  2.50e  Pittsburgh.  Bessemer  bil- 
lets have  advanced  $1,  and  are  now 
quoted  at  $43  per  ton  Pittsburgh.  Open- 
hearth  billets  and  sheet  bars  and  forc- 
ing billets  are  unchanged.  The  Ameri- 
can 'Steel  and  Wire  Co.  has  made  an  ad- 
vance of  $2  per  ton  on  wire  products. 

Pi?  Iron. — The  hot  weather  is  having 
flie  effect  of  reducing  the  production  of 


pig  iron,  but  otherwise  the  situation  is 
unchanged.  The  market  continues  quiet 
and  prices  are  unchanged.  Hamilton  No. 
1  is  quoted  at  $24,  and  Victoria  No.  1 
at  $25  per  ton. 

Metal  Market. — The  general  situation 
in  the  metal  markets  is  unchanged,  and 
prices  have  been  maintained  locally  at 
last  week's  levels,  with  the  exception  of 
lead,  which  has  declined.  A  good  de- 
mand for  metals  for  munitions  con- 
tinues, but  ordinary  business  is  quieter 
on  account  of  the  usual  summer  dullness. 
Copper  quotations  are  still  nominal,  but 
conditions  in  the  market  are  improving 
because  of  the  gradual  absorption  of 
metal  in  second-hands.  The  tin  market 
is  dull  and  easy,  at  unchanged  quota- 
tions. Spelter  is  dull,  with  compara- 
tively little  interest  being  shown  by  con- 
sumers. The  Trust  has  reduced  its  price 
on  lead  to  the  same  level  as  the  Inde- 
pendents. Antimony  continues  weak,  and 
quotations  nominal,  while  aluminum  is 
also  unchanged. 

Copper  Firmer. — The  buying  move- 
ment which  has  been  so  long  expected  in 
the  copper  market  has  not  developed  yet, 
but  prices  are  unchanged  and  nominal. 
Comparatively  little  copper  has  been 
available  recently,  as  many  refiners  sold 
nearly  all  their  production  some  time 
ago.  If  consumers  can  hold  out  until  the 
end  of  September  without  heavy  buy- 
ing, prices  may  decline;  but  if  they  are 
obliged  to  buy  heavily  soon,  an  advance 
in  prices  is  expected.  Quotations  are  un- 
changed at  28V2C  per  pound. 

Tin  Dull. — The  market  is  quiet  and 
dull  at  unchanged  quotations.  The  de- 
mand for  tin  is  light,  as  consu:.:jrs  are 
not  taking  much  interest  in  the  market 
for  either  spot  or  futures.  Tin  is  quoted 
locally  at  42c  per  pound. 

Spelter  Easy. — The  demand  for  spel- 
ter continues  light,  particularly  from 
the  brass  mills,  although  galvanizers  are 
buying  m  ire  metal.  The  market  is 
steadier,  but  quiet  and  unchanged  at  13c 
per  pound. 

Lead  Declines. — The  Trust  have  re- 
duced their  price  V2C  per  pound  to  the 
basis  of  fi.OOe  New  York,  bringing  the 
price  to  the  same  level  as  the  outside 
market.  The  independents  are  cutting 
prices,  which  indicates  continued  weak- 
ness in  the  market.  Buyers  who  have 
been  holding  back  in  anticipation  of  this 
reduction  are  expected  to  come  into  the 
market  now,  but  the  buying  movement 
has  not  started  yet.  Lead  had  declined 
locally,  and  is  now  being  quoted  at  9>x/±c 
per  pound. 

Antimony  Weak. — The  market-  con- 
tinues weak,  with  prices  nominal  at  19c 
per  pound. 

Aluminum. — There  is  nothing  of  par- 
ticular interest  to  note  in  the  market, 
and  quotations  are  unchanged  at  68c  per 
pound. 

Solders. — Prices  of  solders  are  in- 
clined to  he  weak,  and  a  d'ecline  mav  he 
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looked  for  in  the  near  future  owing  to 
the  weakness  in  both  the  lead  and  tin 
markets.  Prevailing  prices  of  solders 
are'given  in  the  current  market  quota- 
tions. 

Black  and  Galvanized  Sheets. — Gal- 
vanized sheets  are  firmer,  but  the  situa- 
tion is  unchanged,  and  the  market  is 
steady.  Spelter  has  not  decdined  any 
further  and  black  sheets  continue  firm. 
Prices  on  galvanized  sheets  are  a  little 
firmer  in  the  U.  S.  market,  hut  unchanged 
locally.  Black  sheets  are  in  rather  light 
demand  at  present,  hut  the  mills  in  the 
States  are  well  filled  on  old  contracts  on 
which  they  have  a  good  accumulation  of 
specifications,  enough  to  run  them  three 
months  or  more,  on  an  average.  Blue 
annealed  sheets  are  quite  firm,  with  a 
good  tonnage  demand  for  both  nearby 
and  far-off  deliveries.  Prices  on  sheets 
continue  to  be  rather  irregular  in  the 
primary  market,  but  local  prices,  which 
are  unchanged,  are  given  in  the  current 
market  quotations. 

Wire  Products  Firm. — Export  demand 
for  wire  products  continues  heavy,  but 
domestic  business  is  quiet,  this  being  the 
dull  season.  The  expected  advance  in 
prices  of  wire  products  in  the  States 
went  into  effect  on  August  7,  the  Ameri- 
can Steel  &  Wire  Co.  having  announced 
an  increase  in  prices  amounting  to  $2  a 
ton.  This  advance  was  expected,  as 
their  mills  were  being  flooded  with 
specifications  against  contracts  and  new 
inquiries.  Under  these  circumstances 
an  advance  in  'Canadian  wire  products 
is  probable.  In  the  meantime  prices  are 
unchanged,  and  are  given  in  the  current 
market  quotations.  The  base  price  on 
wire,  No.  0-9  gauge,  is  $4.25  per  100  lbs. 

Wire  Nails. — Owing  principally  to  the 
heavy  export  demand'  there  is  a  con- 
tinued scarcity  of  wire  rods,  with  the 
result  that  considerable  quantities  have 
to  he  imported  from  the  States.  This 
condition  is  materially  affecting  the  Can- 
adian market.  As  the  connection  is 
closer  than  ever,  it  follows  that  an  ad- 
vance in  rod  material  and  wire  nails  in 
the  States  will  must  probably  lead  to 
higher  prices  here.  An  advance  in  wire 
nails  is  expected  in  the  States,  although 
it  has  not  yet  been  announced.  The 
possibility  of  higher  prices  is  tending  to 
keep  the  market  firm,  although  quota- 
tions are  unchanged  in  the  meantime. 
Wire  nails  are  quoted  at  $3.70  per  keg 
base,  and  cut  nails  at  $3.40  per  keg  base. 

Wrought  Iron  Pipe. — The  market  is 
steady  following  the  decline  in  galvan- 
ized pipe  last  week.  Black  pipe  con- 
tinues firm,  and  the  situation  unchanged. 
Skelp  deliveries  are  still  very  backward. 
Prevailing  prices  on  standard  pipe  are 
given  in  the  current  market  quotations. 

Tin  Plate  Situation. — The  demand  has 
quieted  down,  and  it  is  believed  that  con- 
sumers are  pretty  well  covered  for  the 
remainder  of  the  year.  None  of  the  mills 


can  sell  any  more  tin  plate  for  delivery 
this  year,  and  deliveries  on  some  con- 
tracts will  run  into  the  first  quarter  of 
1917.  Prices  are  very  firm,  and  are  given 
in  the  current  market  quotations. 

Plate  Situation. — The  market  con- 
tinues very  firm,  with  no  improvement 
in  the  situation  as  regards  supply.  While 
quotations  are  unchanged,  the  tone  of 
the  market  is  stronger,  partly  because 
of  deliveries  being  further  off,  and  be- 
cause of  increased  strength  at  Pitts- 
burgh. There  is  a  big  demand  for  plates 
in  the  primary  market  from  shipyards, 
and  export  inquiries  are  heavy.  Pre- 
vailing prices,  which  are  for  delivery  at 
mill  convenience,  are  given  in  current 
market  quotations. 

Tee  and  Strap  Hinges  Advance. — 
Higher  prices  on  tee  and  strap  hinges, 
predicted  in  Hardware  and  Metal  last 
week,  are  now  in  effect.  The  new  prices, 
which  represent  an  advance  of  about 
17%  per  cent.,  are  as  follow.  Prices  per 
dozen  pairs: 

Heavy.  Strap.  Tee. 

4-ineli    $1  70  $1  35 

5-inch    2  05  1  80 

6-inch    2  25  2  00 

8-inch     3  05  2  30 

10-inch    5  40  4  15 

12-inch    6  70  6  55 

14-inch     7  65  (i  65 

Light. 

3-inch     0  55  0  55 

4-inch     0  66  0  61 

5-inch     0  77  0  72 

6-inch     0  93  0  83 

8-inch     1  38  1   00 

10-inch'    1  92  1  30 

Rod  Butts  Also. — An  advance  was 
also  predicted  last  week  on  rod  butts. 
The  new  prices,  which  are  10  per  cent. 
higher,  are  now  quoted  at  the  following 
discounts:— No.  800,  35  p.c;  No.  838, 
40  and  5  p.c;  No.  840,  50  and  51  p.c; 
No.  804,  55  p.c.  and  No.  842,  45  and  5  p.c. 

Sash  Weights  Up. — New  and  higher 
prices  have  been  announced  on  sash 
weights.  Solid  sash  weights  are  now 
quoted  at  $1.95,  and  sectional  Vo-lb.,  at 
$2.50  per  100  lbs. 

Advance  in  Alarm  Clocks. — Owing  to 
the  increase  of  materials  entering  into 
their  manufacture,  American  alarm 
■docks  have  advanced  10  per  cent.,  mak- 
ing a  total  advance  in  these  goods  of  47 
pei'  cent,  since  1914. 

Builders'  Hardware  Advance. — A  fur- 
ther advance  has  been  made  in  builders' 
hardware.  Those  lines  that  formerly 
carried  a  discount  of  50  per  cent.,  are 
now  45  per  cent.,  and  those  at  45  per 
cent,  are  now  40  per  cent.  The  demand 
is  comparatively  light,  but  the  cost  of 
raw  materials  is  still  high. 

Decline  in  Lead  Pipe. — The  possibi- 
lity of  lower  prices  on  lead  pipe  in  the 
event  of  a  further  decline  in  pig  lead 
was  referred  to  in  these  columns  last 
week.     A  decline  of  lc  per  lb.  on  lead 


pipe  is  now  in  effect,  and  the  new  prices 
are  as  follows: —  Lead  pipe  $12,  and 
waste  pipe  $13  per  100  lbs.  The  dis- 
count on  traps  and  bends  is  unchanged 
at  10  per  cent. 

Cordage  Market.— The  general  situa- 
tion in  the  cordage  trade  is  unchanged, 
with  prices  very  firm.  Conditions  in  the 
Italian  hemp  market  continue  very 
strong.  It  is  reported  that  the  new  crop 
is  not  having  favorable  weather  condi- 
tions owing  to  drought,  and  that  the  out- 
look is  not  promising.  Indications  thus 
point  to  continued  high  prices  for  Italian 
rope.  The  sisal  market  is  also  very 
strong,  and  quotations  unchanged.  There 
is  a  continued  scarcity  of  sisal,  and  the 
available  supply  does  not  materially  in- 
crease. Manila  is  dull  and  quiet  at  un- 
changed prices.  Freight  rates  are  still 
above  normal,  although  lower  than  they 
were  three  months  ago.  The  cotton  pro- 
duction in  the  South  has  been  seriously 
curtailed  by  storms,  which  caused  floods 
and  damaged  the  mills  and  power  plants. 
Prices  of  cotton  products  have  advanced 
partly  on  this  account,  and  also  because 
of  the  strong  raw  material  market. 
Local  quotations  on  cotton  rope  and 
twine  are  unchanged  in  the  meantime. 
Prevailing  prices  of  ropes  and  twines 
are  given  in  the  current  market  quota- 
tions. 

Advance  in  Tie-out  Chains. — The  dis- 
count on  tie-out  chains  has  been  changed 
from  70  and  10  per  cent,  to  70  per  cent. 

Hack  Saw  Blades  Higher. — An  ad- 
vance has  been  made  in  some  lines  of 
hack  saw  blades.  The  new  prices  range 
from  60c  per  dozen  for  8  in.  and  up  to 
$1.15  per  dozen  for  14  in  blades. 

Soldering  Coppers  Down. — A  decline 
of  2c  per  lb.  has  been  made  in  soldering 
coppers,  making  the  new  price  50c  per 
pound. 

Seasonable  Lines. — Retailers  continue 
doing  a  good  business  in  summer  goods, 
such  as  ice  cream  freezers,  refrigerators 
and  screen  doors  and  windows,  etc. 
Sporting  goods  and  fishing  supplies  are 
in  good  demand.  Jobbers  are  preparing 
for  the  winter  trade,  and  indications 
point  to  a  satisfactory  volume  of  busi- 
ness. 

Screw  Hook  and  Strap  Hinges  Up. — 
An  advance  of  approximately  10  per 
cent,  has  been  made  in  screw  hook  and 
strap  hinges;  12  in.  and  smaller  are  now 
quoted  at  6c  per  lb.,  and  14  in.  and 
larger,  SVic  per  lb. 

Parliament  Butts. — The  following  new 
and  higher  prices  have  been  issued  on 
Parliament  butts:— No.-S30,  3  in.,  $1.35; 
4  in.,  $1.65;  5  in.,  $2.25;  6  in.,  $2.85,  and 
7  in.,  $3.75  per  dozen  pairs. 

Stoves. — Fall  bookings  on  coal  and 
gas  ranges  and  stoves  have  been  very  en- 
couraging, and  manufacturers  so  far  will 
be  able  to  meet  the  demand.  Oil  stoves 
and  ovens  continue  to  move  out  in  good 
volume,  sales  being  very  inucli  better 
than  last  year. 
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Advance  in  Rifles. — An  advance  has 
been  made  in  Winchester  and  Reming- 
ton rifles;  the  new  prices  have  now  been 
figured  out.  and  are  given  in  the  panel. 

Mounted  Grindstones  Advance. — 
Makers  of  mounted  grindstones  have  an- 
nounced an  advance  in  prices,  which  are 
as  follows:— No.  30(1,  +4.40.  and  No.  400, 
$4.97  each. 

Tacks  and  Capped  Goods  Up. — Owing 
to  the  increase  in  cost  of  raw  materials 
an  advance  has  been  made  in  hardware 
tacks,  nails  and  capped  goods.  The  new 
discount  is  75  per  cent.,  whereas  the  old 
discount  was  75  and  10  per  cent. 

Cooper  and  Barrel  Nails  Advance. — 
An  advance  of  $1.50  per  keg  of  100  lbs. 
has  been  made  in  cut  cooper  and  barrel 
nails.  The  new  prices  are  as  follows: — 
34  in.,  +0.75;  7/8  in.,  .+9.25;  1  in.,  $9,  and 
iy8  in.,  $8.50  per  keg,  100  lbs. 


WIRE  NAILS  ADVANCE 
An  advance  of  10  cents  per  keg  on 
wire  nails  was  announced  by  the  manu- 
facturers and  jobbers  on  Thursday.  The 
advance  will  go  into  effect  at  practically 
all  delivery  points. 


LONDON 

LONDON,  Ont.,  Aug.  10.— A  num- 
ber of  important  price  changes 
have  taken  place.  With  the  ex- 
ception of  galvanized  iron  pipe  all  have 
been  in  an  upward  direction.  Business 
continues  seasonably  good  and  compares 
very  favorably  with  business  transacted 
during  the  corresponding  period  of 
previous  years.  Collections  are  good. 
Prospects  for  a  good  fall  trade  are  ex- 
ceedingly bright  at  the  present  time. 

Galvanized  Pipe  Lower. — As  pre- 
dicted by  Hardware  and  Metal  some 
time  ago,  the  prices  of  galvanized  iron 
pipe  have  declined.  The  new  quotations 
were  shown  in  a  panel  in  last  week's 
issue  and  may  now  be  found  in  current 
market  quotations. 

Linseed  Oil  Higher. — Two  advances 
have  taken  place  in  linseed  oil  prices 
during  the  week.  The  demand  is  only 
fair,  and  price  shading  is  in  evidence 
in  some  quarters.  The  ruling  quota- 
tions are  now : — 

Raw.     Boiled. 

1  to  2  barrels   90c         93c 

3  to  5  barrels    89c         92c 

6   to   9   barels    S7c         90c 

Turpentine  Higher. — An  advance  of 
one  cent  per  gallon  has  taken  place  in 
turpentine        quotations.  Quotations 

locally    are    now    as    follows : — 1    barrel 
lots,  69c  per  gallon ;  2  to  4  barrel  lots, ' 
68c  per  Imp.  gallon ;  5  gal.  lots,  76c  per 
Imp  gallon  .. 

Tie  Out  Chains  Advance. — Another  ad- 
vance has  taken  place  in  the  price  of 
tie-out  chains.  The  new  price'  is  70  per 
cent,    off  list. 

Hinges  Higher.  —  As  predicted  by 
Hardware    and    Metal,  prices   of   hinges 


have  advanced.  Screw  and  strap  hinges 
12  in.  and  smaller  are  quoted  at  6  cents 
per  pound ;  14  in.  and  larger  at  S^c 
per  pound.  Tee  and  strap  hinges  and 
butts  have  also  advanced.  New  prices 
are    shown    elsewhere. 

Parliament     butts   No.    830    have     ad- 


IMPORTANT   CHANGES   IN    SHOE   FINDING 
LIST. 

Important  advances  took  place  1'hursday  on 

the  list  of  shoe  findings.  The  last  list  was 
issued  on  .March  15.  Some  lines  on  the  March 
1")  list  have  nut  been  changed.  The  lines 
affected   and   the   new   prices   are   as   follows: 

Heel   or    Shoe   Nails. 

14  Oe.  and  heavier.  4-8  and  longer — hi  bulk, 
.ss.'.io  per  loii  lbs.;  iu  1-lb.  papers,  $9.40  per 
100  His. 

15  and  V\  Ge.,  add  65c  to  above  prices  in  1O0 
lie  guanf  tties,  one  size. 

IT  Ge.,  add  $1.60  to  above  prices,  in  100-lb. 
quantities,  one  size. 

Swedes    Iron. 

14  Ge.  and  heavier.  4-8"  and  longer — In  bulk, 
$9.60  per  100  lbs.;  in  1-lb.  papers,  $10.10  per 
ion    pounds. 

15  and  111  Ge.,  add  65c  to  above  price,  in  100- 
lb.   quantities,   one   size. 

17  (ie..  add  $1.60  to  above  price,  in  100-lb. 
quantities,  one  size. 

Tacks 
In   1-lb.   Papers  or  Bulk. 
Per   100   lbs. 

Shoe  or                     Re-   Machine  .Machine 

Oz.                Hand   Pullers  placing  Welt  McKay 

>L.     ....     $21.80       .$22.7.3 

%     1«).40       20.90 

1         16.S0       19.90 

1V4     16.40        10.00 

li/.     15.G0       16.50       18.40 

1%     14.00       17.75 

2        14.:;.-)      15.50      17.4(1      16.10  17.10 

2i/o     12.85      15.00      16.40      15.75  16.10 

12.75       14.50      16.00       15.50         

4     a  n  il 

larger..      11.75       14.40       15. 50       15.00         

Insole  Machine  Tacks,  charge  same  as  Ma- 
i  hine    Welt. 

Inside  Hand  Tacks,  charge  same  as  Pullers. 
Wood   Heel  Tacks,   %  and  6  8,  .$15.50  per  100 
lb. 

Shoe    Tacks 
In  Dozens 

Per  100  dozen 

iy2   oz.  and   smaller   $25.90 

2       oz 29.85 

•IVi    oz 32.85 

rs  oz 38.90 

V/>  oz 40.80 

4  oz 43.75 

5  oz 50.70 

G  oz 58.10 

S  oz 7S.50 

10  oz 96.85 

Terms :  2%  cash   in   30  days. 

Delivered  in  Store:  Montreal,  Toronto,  Ham- 
ilton,  Gait,  Morrisburg.   Quebec,   Berlin. 

Freight  Allowance:  Actual  freight  not  ex- 
ceeding 25c  per  100  lbs.  on  shipments  of  200 
lbs.  or  over  allowed  from  Montreal,  Toronto, 
Hamilton   and   Gait. 


vanced   and  the  new  net  prices   are   as 
follows: — 

Per  doz. 
No.  830  x  3  in.  Right  and  Left  $1.35 
No.  830  x  4  in.  Right  and  Left  $1.65 
No.  830  x  5  in.  Right  and  Left  $2.25 
No.  830  x  6  in.  Right  and  Left  $2.85 
No.  830  x  7  in.  Right  and  Left  $3.75 
Blades  Advance. — Some  lines  of  hack 
saw  blades  have  advanced.  Quotations 
range  from  60c  per  dozen  for  8  in.  to 
$1.15  per  dozen  for  14  in.  blades. 


Grindstones  Higher. — Mounted  grind- 
stones have  advanced  and  are  now  quot- 
ed at  $4.46  for  No.  300  and  $4.97  for 
No.  400. 

Castor  Oil. — There  is  a  firm  demand 
for  castor  oil  (firsts).  Price  locally  is 
20c  per  pound. 

Soldering  Irons  Down.  —  Soldering 
coppers  have  changed  slightly  and  are 
quoted  at  50c  per  pound  for  sizes  from 
3  to  12  lbs.  pair;  2  lbs.  to  pair  52c  per 
pound;  1  lb.  per  pair  56c  per  pound. 

Rope  Firm. — Quotations  on  rope  re- 
main firm.  There  is  a  good  seasonable 
demand  for  hay  fork  rope.  Quotations 
follow : — 

Pure  Manila   221  2c  lb.  basis 

British  Manila    18c       lb.  basis 

African   Hemp    18c       lb.  basis 

'Sisal     151  2C  lb.  basis 

Nails  Firm. — There  is  only  a  fair  de- 
mand for  wire  nails,  and  stocks  are 
heavy.  Wire  nails  are  quoted  at  $3.70 
base;  cut  nails  $3.40  base. 

Fence  Wire  Firm. — No  changes  have 
been  made  in  quotations  on  fence  wire. 
No.  9  plain  galvanized  is  quoted  at  $3.70 
per  100  lbs.;  No.  12  at  $3.85  per  100  lbs.; 
No.  13  at  $3.95  per  100  lbs.  No.  9  coil 
spring  remains  at  $3.75  per  100  lbs. ; 
barb  wire  at  $4.25  per  100  lbs. 

Oiled  and  annealed  wire  is  quoted  as 
follows:—  No.  10,  $4.41  per  100  lbs.; 
No.  11,  $4.46  per  100  lbs.;  No.  12,  $4.55 
per  100  lbs.;  hay  baling,  No.  14,  $4.65 
per  100  lbs. 

New  Prices  on  Rifles..  The  following 
new  prices  have  gone  into  effect  on 
Winchester  and  Remington  rifles  and 
shot  guns: — 

Winchester  Rifles  and  Carbine  models, 
1890,  1892,  1894,  add  13y2  per  cent. 
Winchester    Rifles    Models,    1886,    1895, 
add  20  per  cent. 

Winchester  Rifles  models,  1905,  1907, 
self  loading,  add  20  per  cent. 
Winchester  Rifles  model,  1910,  self  load- 
ing, add  33y2  per  cent. 
Winchester  Rifles,  single  shot,  1902  x 
22  cal.  $5.60  each;  1904  x  22  cal.  $7.50 
each;  Repeater,  1906  x  22  cal.  $16.  each. 

Winchester  Reloading  Tools  add  22l2 
per  cent.;  Winchester  Detached  Sights, 
add  30  per  cent.;  Winchester  Supple- 
mental Chambers,  $7.45  doz.;  Winchester 
Shot  Guns,  model  1897,  add  20  per  cent. 
Winchester  Shot  Guns,  model  1912,  add 
26y2  per  cent. 

Remington  Rifles: — Repeater  12A  x  22 
cal.  $17.15;  Repeater  12C  x  22  col. 
$20.95  each ;  Repeater  14  A  $32.20  each. 
Single  Shot  No.  6  x  22  cal.  $4.85  each ; 
Remington  Shot  Gun  No.  10  A  $38.65 
each. 

Glass  Firm. — The  demand  for  glass 
is  light  at  present.  Single  diamond  is 
quoted  at  30  per  cent.;  double  diamond 
30  per  cent. ;  cut  lights.  50.5  per  cent. 

Seasonable  Goods. — There  is  a  good 
demand   for  all   seasonable   lines.     Har- 
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vest  tools  are  quoted  at  40  per  cent  off 
list;  Poultry  netting  1  in.  and  2  in.  mesh 
25  per  cent. ;  screen  cloth,  100.  ft.  rolls, 
$2.25  per  100  sq.  ft.;  50  ft.  rolls,  $2.30 
per  100  sq.  ft. 

White  Lead  in  Oil. — The  demand  for 
white  lead  in  oil  is  light  and  quotations 
are  unchanged.  The  market  is  weaker 
and  a  price  readjustment  may  take  place 
in  the  near  future.  The  price  quoted  at 
present  is  $13.95  per  100  lbs.  in  ton 
lots  and  $14.25  per  100  lbs  in  less  than 
ton  lots. 


WINNIPEG 

WINNIPEG,  Aug.  10.— The  severe 
electrical  storms,  with  excessive 
rains  and  in  many  cases  accom- 
panied by  hail,  have  done  considerable 
damage  throughout  certain  sections  of 
the  West,  but  not  to  such  an  extent  as 
to  cause  excessive  worry  to  the  majority 
of  farmers.  However,  there  is  no  doitbt 
that  conditions  in  some  districts  are  very 
bad,  and  southern  Manitoba  seems  to 
have  got  more  than  its  fair  share  of  dam- 
age so  far.  It  means  that  strictest  econ- 
omy will  have  to  be  exercised  in  these  af- 
fected districts,  but  farmers  should  be 
able  to  do  this  better  now  from  experi- 
ence gained  in  former  lean  years. 

Price  Changes 

Throughout  the  past  week  price 
changes  have  been  comparatively  light, 
but  new  prices  on  loaded  shells,  metallic 
ammunition  and  guns  and  rifles  are  now 
available.  A  review  of  these  show  that 
the  advances,  while  not  on  a  par  with 
those  made  by  the  manufacturers,  are 
still  very  heavy,  but  whether  this  will 
curtail  the  amount  sold  is  still  a  ques- 
tion. The  majority  of  the  shells  have 
been  booked  at  the  old  prices  and  are 
being  shipped  as  rapidly  as  possible  by 
the  various  jobbers.  Prices  now  being 
quoted  on  loaded  shells,  standard  loads, 
are:  Eley's  Black  and  Dominion  Crown, 
10  ga.,  $34.25  per  M;  12  ga.,  $31  per  M; 
Sovereign  and  Regal,  Smokeless,  10  Ga., 
$41.80  per  M;  12  ga.,  $38.00  per  M;  Ca- 
nuck and  Nitro  Club,  Smokeless,  12  ga., 
$41  per  M ;  Winchester  Repeater,  Smoke.- 
less,  12  ga.,  $47.50  per  M;  Winchester 
Leader,  Smokeless,  12  ga.,  $52  per  M. 

Metallic  Ammunition 

On  metallic  ammunition,  new  prices  on 
the  lines  of  22  cartridges  will  illustrate 
how  the  entire  line  has  been  affected. 
Prices  per  1,000 : 

Dom.    U.M.C.  Winchester 
22  Short,  Smokeless.  . .  .$3.94        $4.69 

22  Long  "  5.40  6.38 

22  Long  Rifle  "  ....   6.25  7.50 

22  Short,  Smokeless, 

Hollow  Point  4.25  5.06 

22  Long,  Smokeless, 

Hollow  Point   5.76  6.80 

22  Short,  Black,  or 


Lesmok 3.60  4.25 

22  Long,  Black  or 

Lesmok 4.32  5.10 

With    some    of   the   larger   rifle    sizes, 
prices  now  being  quoted  bring  the  line 
into  the  luxury  class  and  it  is  more  than 
likely  sales  may  be  somewhat  affected. 
Pipe  Lower 

Another  result  of  the  recent  decline 
in  the  price  of  spelter  is  shown  in  the  new 
prices  now  prevailing  on  galvanized 
wrought  pipe  wherein  will  be  seen  a  slight 
reduction  from  previous  quotations.  Quo- 
tations to-day  are  as  follows  :  Per  100  ft. : 
y4  in.,  $0.25;  %  in.,  $6.30;  V2  in.,  $6.75; 
%  in.,  $845;  1  in.,  $12.50;  iy4  in.,  $16; 
1%  in.,  $20.25;  2  in.,  $27.20;  2V2  in., 
$43.05;  3  in.,  $56.30. 

Fence  Wire 

Prices  on  barb  wire  and  staples  still 
remain  firm  with  Lyman  4  pt.  wire  @ 
$3.65,  f.o.b.  Winnipeg;  Glidden  2  pt. 
wire  (a)  $3.50,  f.o.b.  Winnipeg;  Bright 
Wire  Staples  @  $4.30,  f.o.b.  Winnipeg; 
Galvd.  Wire  Staples  @  $5.10,  f.o.b.  Win- 
nipeg 

Shot  and  Powder 

The  latest  quotations  being  made  on 
drop  and  chilled  shot  and  powder  do  not 
indicate  that  any  change  has  been  made 
in  these  commodities  as  yet,  and  the 
market  remains  firm  as  follows:  Powder, 
per  keg.,  $11 ;  Soft  Shot,  per  cwt.,  $15.25; 
Chilled  Shot,  per  cwt,,  $16.75;  Buck  Shot, 
per  cwt.,  $16.05;  Ball,  per  cwt,,  $16.45. 

Other  Changes 

Other  items  on  which  revisions  have 
been  made  are  as  folows:  Blacksmith's 
Vises,  45  lbs.  and  under,  $7.50  each ;  over 
45  lbs.,  18c  lb. ;  Clothes  Wringers,  uni- 
versal, $28  doz. ;  Royal  Canadian,  $41 
doz. ;  Crest,  $39.50  doz. ;  Cotton  Waste, 
14y2c.  lb. ;  Alabastine,  white,  5  lb.  pkgs., 
$6  per  case;  Tints,  5  lb.  pkgs.,  $6.50  per 
case. 

Paper  Higher 

Another  important  advance  has  been 
recorded  in  the  price  of  building  papers, 
quotations  being  for  plain,  55c  to  $1.05 
per  roll;  tarred,  75c  to  $1.20  per  roll. 

@ 


R.M.A.    EXECUTIVE    DEFIES    MR. 
McGEE 

(Continued  from  page  26.) 

Now  this  is  a  strong  letter.  It  is  gen- 
erally along  the  lines  on  which  we  do 
business.  It  must  'be  distinctly  under- 
stood that  personally  we  have  the  great- 
est respect  for  Mr.  McGee,  for  Mr. 
Detchon,  for  the  Credit  Men's  Associ- 
ation in  general.  We  can't  understand 
for  the  life  of  us  why  it  is  that  the 
Credit  Men's  Association,  representing 
the  wholesale  trade  of  Western  Canada 
should  attempt  to  knock  the  Retail 
Merchants'  Association  of  the  Province 
of  Saskatchewan  in  the  manner  in  which 
it     does.       The     Retail     Merchants     of 


Saskatchewan  are  the  clients  of  the 
people  the  Credit  Men's  Association 
represent. 

Surely  they  can  take  a  lesson  from  us 
in  this  respect.  The  attempted  opposi- 
tion of  the  farmer  going  into  the  mercan- 
tile trade  with  the  idea  of  putting  the 
retailer  out  of  business  in  the  Province 
of  Saskatchewan — what  was  our  atti- 
tude? Believing  as  we  do  to-day  that 
farming  is  the  basic  industry  of  the 
country,  that  we  could  not  exist  for  a 
moment  without  the  farmers,  that  there 
would  be  no  Province  of  'Saskatchewan 
without  the  farmers,  we  believe  he  is  the 
only  man  to  be  considered  in  every  sense 
of  the  term.  What  was  the  Retail 
Merchants'  attitude  towards  that?  To 
see  that  they  receive  every  considera- 
tion of  every  kind,  and  never  did  the 
Retail  Merchants'  Association  of  the 
Province  of  Saskatchewan  raise  their 
hand  in  the  slightest  degree  to  interfere 
with  the  development  of  the  farmers  in 
any  shape  or  form,  with  this  ultimate 
result :  that  the  farmers  to-day  are 
practically  united  with  the  Retail 
Merchants'  Association,  they  are 
friends,  our  mutual  interests  are  very 
much  the  same,  we  are  working  in  per- 
fect harmony,  we  are  helping  one  an- 
other. 

Isn't  the  Wholesale  Jobber's  Associ- 
ation very  much  in  the  same  position  to 
the  retailer  as  the  retailer  is  to  the 
fainers?  Then  why  in  the  name  of  com- 
mon sense  do  they  not  stand  behind  this 
Association  of  our's  and  help  it  in 
every  way  possible  and  try  and  blend 
in  this  Province  between  the  farmer, 
the  retailer,  and  the  wholesaler,  the 
most  friendly  kind  of  feeling,  that  a 
united  effort  might  be  put  forth  to 
develop  the  Province  as  it  should  be 
developed? 

What  is  the  real  reason?  The  real 
reason  is  just  that  Winnipeg  is  not  in 
the  Province  of  Saskatchewan,  and  we 
are  mighty  good  and  glad  that  it  is  not. 
We  hope  that  we  will  never  have  in  our 
beautiful  cities  of  Saskatchewan  that 
selfishness  that  has  always  predominated 
in  the  City  of  Winnipeg,  and  while  we 
are  glad  to  have  any  assistance  and  any 
help  that  realize  to-day  that  we  have  a 
far  superior  Province  in  Saskatchewan 
than  they  have  in  Manitoba — from 
wheat  statistics,  from  stock  statistics; 
from  every  statistic  of  every  kind  there 
is  no  comparison  in  the  world. 

Then  why  is  it  necessary  in  any  sense 
of  the  term  that  our  head  offices  for  any- 
thing that  we  own  should  be  centred  in 
Winnipeg?  Surely  with  such  centres  as 
Regina,  Saskatoon,  Moose  Jaw,  Wey- 
burn,  or  Prince  Albert,  we  have  all  that 
is  necessary  to  form  head  offices  for  the 
requirements  of  our  own  Province,  and 
the  time  is  not  soon  coming,  it  is  right 
(Continued  on  page  42.) 
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Concrete  Surfaces  Need  Protection 

Information   Which  Should  be  Known  to  Every  Retailer — The  Importance 

of  Protecting  Concrete  Surfaces — Knowledge   of  Concrete 

Defects  Important. 


PAINTS  for  concrete  surfaces  are 
one  of  the  comparatively  new 
lines  which  are  being  carried  by 
Hardware  firms.  There  is  a  tremendous 
need  for  paint  of  this  kind.  There  are 
unlimited  opportunities  for  hardware 
merchants  who  will  push  the  sale  of  con- 
crete paints  in  a  thorough  and  syste- 
matic manner.  Investigation  shows  that 
many  retailers  have  not  given  this  line 
of  goods  the  consideration  which  it  de- 
serves. They  have  not  studied  it  as  they 
should.  When  customers  ask  for  infor- 
mation regarding  concrete  paints  the  re- 
tailers and  their  salesmen  are  too  often 
unable  to  supply  the  information  which 
is  needed  to  clinch  a  sale. 

The  subject  is  one  that  should  have 
the  attention  of  every  retailer  and  clerk. 
In  this  respect,  a  paper  recently  read  be- 
fore the  executive  board  of  a  Master 
Painters'  and  Decorators'  Association 
should  prove  interesting  and  instructive 
to  every  retailer  and  clerk.  The  paper 
was  read  by  Dr.  Edgar  Ahrens,  chemist 
of  the  Muralo  Co.,  and  is  reprinted  as 
follows: 

Many  technical  articles  have  appear- 
ed from  time  to  time  in  the  trade 
journals,  and  every  now  and  then 
a  paper  is  read  at  a  master 
painters'  convention  dealing  with  this 
topic,  emphasizing  the  importance 
of  concrete  paints.  The  phenom- 
enal growth  of  the  American  Port- 
land cement  industry,  together  with  the 
wide  application  of  cement  for  build- 
ings where  strength  and  durability  are 
sought,  account  for  the  extensive  use  of 
this  valuable  material.  However,  there 
are  many  difficulties  peculiar  to  the 
cement  surface  which  should  be  given 
careful  consideration  before  arriving  at 
a  conclusion  as  to  the  most  appropriate 
coating  for  the  purpose. 

It  is  the  province  of  this  paper  to 
point  out  some  of  the  defects  and  imper- 
fections of  the  average  and  abnormal 
concrete  surface,  and  to  suggest  various 
means  of  overcoming  these  defects  and 
to  discuss  the  requirements  of  concrete 
paints. 

The  unattractive,  monotonous  gray 
tone  of  Portland  cement  and  the  occas- 
ional   spotted   and   streaked    appearance 


of  concrete  construction,  of  efflores- 
cence, necessitate  not  alone  a  decorative 
coating,  but  also  a  coating  which  will 
preserve  the  concrete  in  order  to  guard 
against  those  destructive  and  disinte- 
grating influences,  such  as  alternate  heat 
and  frost  anil  the  mechanical  action  of 
dust  and  mineral  particles  carried  by 
the  winds,  also  erosion  and  oxidation, 
all  of  which  are  collectively  grouped  un- 
der the  term  weathering.  Before  con- 
sidering the  best  means  of  protecting 
the  concrete  surface  against  all  these 
destructive  agencies  it  would  be  well  to 
consider  the  nature  of  concrete  and  its 
component  parts,  thereby  giving  us  a 
better  understanding  of  the  proper  pre- 
servation, at  the  same  time  enhancing 
its  appearance. 

"•Concrete  for  permanence,"  is  an 
oft-repeated  phrase,  but  to  fully  rea- 
lize this  and  give  it  a  practical  signific- 
ance, it  must  be  protected  from  external 
influences  by  an  appropriate  coating. 
We  might  call  concrete  an  artificial 
stone,  comparable  to  a  natural  mineral 
aggregate,  such  as  sandstone,  but  more 
durable  on  account  of  its  monolithic 
character,  and  further  improved  by  suit- 
able reinforcement,  thereby  taking  ad- 
vantage of  the  great  tensile  strength  of 
steel,  combined  with  the  high  crushing 
resistance  of  concrete.  The  elements  of 
concrete  are  cement,  sand,  stone,  gravel, 
clay,  cinders  and  very  often  a  high  per- 
centage of  lime  added  to  decrease  per- 
meability or  tendency  of  water,  especi- 
ally under  pressure,  to  percolate  through 
the  structure.  Assuming  the  elements 
of  concrete  to  be  of  good  quality,  the 
proper  proportioning  and  blending  of 
these  components  determines  the  sound- 
ness of  the  structure,  while  the  non-ob- 
servance of  certain  rules  familiar  to  the 
concrete  engineer  gives  rise  to  many  dif- 
ficulties. 

Very  often  a  master  painter  is  called 
upon  to  improve  the  appearance  and 
prevent  the  absorption  of  moisture  of  a 
concrete  surface,  and  it  is  found,  on  ac- 
count of  the  change  in  volume  of  con- 
crete, due  to  alternate  dampness  and 
dryness,  the  results  are  not  quite  up  to 
the  owner's  expectations;  whereas,  a 
knowledge    of    concrete    defects    would 


have  shown  means  of  avoiding  imper- 
fections in  the  finished  work,  and  pos- 
sibly show  conditions  quite  beyond  con- 
trol of  the  master  painter.  The  varia- 
tion in  permeability  and  density,  also 
improper  concrete  mixes,  causes  hair 
cracks.  The  presence  of  sulphur  com- 
pounds also  ^causes  the  concrete  to  swell 
and  crack,  but  this  cause  is  not  general. 
as  only  traces  of  sulphur  are  contained 
in  Portland  cement;  whereas,  slag 
cements  usually  contain  an  excessive 
quantity  of  this  element;  however,  the 
latter  kind  of  cement  is  not  used  to  any 
great  extent.  Careless  reinforcement,  or 
too  early  removal  of  forms  in  placing 
the  concrete,  difference  in  expansion  and 
contraction  due  to  the  heat  evolved 
when  the  cement  sets,  and  also  incorrect 
constructional  details,  all  contribute  to 
the  development  of  cracks  in  concrete 
surfaces.  Crazing,  or  the  irregular 
markings  of  a  concrete  surface,  is 
usually  due  to  excessive  trowelling.  The 
light  active  cement  particles  floating  to 
the  surface  and  having  unequal  expan- 
sion and  contraction  with  the  concrete 
body  is  the  cause  of  crazing. 

Mechanical  means,  such  as  rubbing  the 
surface  with  a  brick  dipped  in  water  or 
other  abrasive,  such  as  carborundum, 
should  be  used  to  eliminate  hair  cracks 
before  applying  concrete  paint.  This  is 
only  necessary  if  the  crazing  or  hair 
cracks  are  pronounced  and  would  be 
shown  in  relief  after  painting.  Body 
cracks  in  a  concrete  structure  may  be 
due  to  several  causes,  some  of  which 
have  been  mentioned;  hut  more  particu- 
larly to  the  too  quick  removal  of  forms, 
causing  internal  disturbances  and 
shrinkage    from   setting  and   hardening. 

Efflorescence,  or  as  improperly  called 
"saltpetre,"  is  generally  known  to  have 
its  origin  in  the  cement  rather  than  in 
the  sand  or  other  components  in  con- 
crete. Some  cements  do  not  show 
efflorescence.  So-called  cankers  on  a 
concrete  wall,  causing'  at  times  the 
breaking  away  of  quite  large  masses  of 
concrete,  can  be  attributed  to  the  suc- 
cessive disposition  of  salts  on  the  sur- 
face. The  reason  the  efflorescence  is 
evidenced  as  irregular  patches  on  a  con- 
crete wall  is  due  to  differences  in  densitv 
and  permeability  to  water.  Any  condi- 
tion which  reduces  permeability,  or  pre- 
vents absorption  of  moisture,  will  con- 
sequently prevent  deposition  of  soluble 
salts  or  efflorescence.  This  condition 
can  be  obtained  bv  properlv  sealing  the 
(Continued   on   page   42) 
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A  Valuable  Customer 

is  one  that  comes  back  and  back  again  for 
more  goods. 

A  valuable  trade  can  be  built  up  in  short  time 
with 

Jamieson's  Pure  Prepared 
Paints  and  Varnishes 

While  quality  and  service  are  the  main  idea  be- 
hind the  making,  our  facilities  enable  us  to 
produce  Jamieson  Produce  at  a  price  that 
leaves  you  a  good  margin  of  profit. 

Write  us  for  full  particulars. 

JAMIESON  &  CO.,  Limited,  MONTREAL,  CANADA 

ESTABLISHED  1858 
Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 
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Value 

is  the  foundation  of  a  big 
paint  business 

Value  is  what  everybody  is  looking 
for. 

Moore's    House   Colors 

meet  the  desire  of  value  seekers  be- 
cause they  are  top-notch  in  quality 
and  medium  in  price. 

They  not  only  increase  sales,  but  the 
profit  on  each  sale. 

It's  a  business  building  proposition. 

Write  for  full  details. 

BENJAMIN    MOORE    &   CO. 

Limited 

WEST  TORONTO,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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(Continued  from  page  40.) 
pores  of  the  concrete  with  a  tough  alkali- 
proof  cement  paint. 

It  is  well  known  that  unseasoned  con- 
crete icontains  free  lime,  and  may  also 
contain  an  addition  of  hydrated  lime, 
which  tends  to  waterproof  the  concrete. 
Various  metallic  salts  have  been  recom- 
mended for  the  neutralization  of  lime 
with  more  or  less  success.  Sulphates, 
however,  give  the  best  results.  Sulphate 
of  alumina  is  very  effective  and  econ- 
omical, a  solution  of  15  per  cent 
strength  being  applied  with  a  brush  and 
allowed  to  dry.  It  is  best,  however,  to 
avoid  all  salt  solutions  and  depend  upon 
the  neutralizing  action  of  carbonic  acid 
in  the  air;  in  other  words,  allow  the  con- 
crete surface  to  stand  at  least  six  months 
before  painting. 

Efflorescence  can  'be  removed  by  wash- 
ing with  a  weak  solution  of  muriatic 
acid,  one  part  of  acid  to  five  parts  of 
water,  and  then  washing  the  surface 
with  clean  water.  This  treatment,  how- 
ever, is  expensive  in  time  and  brushes, 
and  it  is  better  to  use  a  wire  brush.  This 
also  does  not  corrode  the  concrete  as 
much  as  acid.  A  concrete  coating,  how- 
ever, if  properly  designed  to  meet  con- 
ditions of  excessive  alkali,  moisture  and 
variation  in  density,  irregularities  and 
imperfections  of  the  surface,  should 
meet  these  conditions  without  resorting 
to  neutralizing  agents,  such  as  salt 
solutions,  etc.,  and  should  be  made  from 
an  unsaponified  vehicle  and  durable  pig- 
ments, zinc  oxide  predominating.  Lead 
and  oil,  or  perhaps  lead  and  zinc,  with 
so-called  reinforcing  pigments,  such  as 
barytes,  clay,  silica,  etc.,  are  without  a 
doubt  the  materials,  par  excellence,  as 
regards  exterior  painting  of  wooden 
structures,  hut  where  there  is  a  great 
alkalinity  linseed  oil  is  not  the  logical 
vehicle.  On  a  seasoned  concrete  surface, 
however,  three  coats  of  lead  and  oil  will 
no  doubt  give  a  satisfactory  coating,  if 
conditions  are  not  very  severe,  but  for 
wide  application  and  general  utility  the 
most  appropriate  coating  is  one  that 
shows  little  or  no  action  when  in  con- 
tact with  free  lime  and  moisture. 

A  concrete  coating  conforming  to 
these  requirements  can  be  made  from 
certain  gum  resins  from  which  the  por- 
tion acted  upon  by  the  lime  alkali  has 
been  removed.  This  is  affected  by  heat 
treatment  in  presence  of  caustic  alkalies 
or  with  solvents.  It  is  manifest  that  if 
we  remove  the  saponifiable  portion  of 
the  gum  resin  or  that  component  which 
is  attacked  by  alkalies,  the  residual  pro- 
duct will  resist  the  lime  alkali  in  con- 
crete. Essentially,  then,  what  we  ac- 
accomplish  by  this  process  is  to  remove 
the  substance  which  would  otherwise  be 
subject  to  decay  by  the  action  of  lime  if 
incorporated  in  the  paint  vehicle.  Of 
course,  the  presence  of  this  component 
in  the  vehicle  of  a  concrete  paint  if  act- 


ed upon  by  lime  would  weaken  the  paint 
him,  and  consequently  the  concrete  coat- 
ing would  not  fulfill  its  purpose;  that  is, 
preserving  and  decorating  the'  concrete 
surface  upon  which  it  is  applied.  Wood 
oil  heated  to  a  high  temperature  is  also 
indurated  against  lime  and  acquires  the 
valuable  characteristic  for  such  purpose 
hy  drying  to  a  hard,  tough  and  elastic 
film  in  the  presence  of  -moisture.  This 
.is  a  most  valuable  property,  for  almost 
invariably  the  concrete  surface  is  damp, 
or  the  body  of  the  concrete  contains  suf- 
ficient moisture  to  retard  the  drying  of 
linseed  oil  paint. 

It  has  been  remarked  that  oxide  of 
zin'c  should  be  the  chief  component  of 
the  pigment  portion  of  a  concrete  paint. 
Unquestionably  this  pigment  is  the  most 
valuable  for  this  class  of  work,  but  if 
used  exclusively  would  harden  the  paint 
film  to  such  an  extent  that  volume 
changes  of  concrete,  causing  expansion 
and  contraction,  would  not  he  provided 
for.  It  is,  therefore,  desirable  to  modify 
this  tendency  of  zinc  oxide  by  an  addi- 
tion of  calcium  carbonate,  asbestine  or 
other  so-called  inert  pigments,  or  pre- 
ferably a  combination  of  lead  zinc  pig- 
ments. 

From  what  has  been  said  concerning 
the  nature  of  concrete,  its  almost  in- 
variable dampness  and  caustic  condition, 
variation  in  density,  presence  of  soluble 
salts,  etc.,  emphasize  the  necessity  of  a 
concrete  coating  designed  to  provide 
against  these  adverse  conditions,  and 
that  there  is  good  ground  for  the  exist- 
ence of  the  modern  concrete  coating 
would  hardly  be  denied  by  any  master 
painter.  Furthermore,  actual  service 
tests  have  demonstrated  conclusively  the 
utility  of  the  prepared  concrete  coating, 
not  alone  on  account  of  its  economy,  but 
also  because  it  fulfills  its  purpose  of  en- 
hancing and  preserving  a  concrete  sur- 
face. 
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tendency   due  to   the   further  decline  in 
pig  lead,  and  also  light  demand.     White 
lead  is  quoted  at  $13.95  per  100  lbs.  in 
ton  lots  and  $14.25  in  less  than  ton  lots. 

Gasoline  Weaker. — Increased  interest 
developed  in  the  market  following  the  an- 
nouncement of  a  decline  in  gasoline  of 
1c  pei  gallon  by  the  Standard  Oil  Co. 
Sin^e  then  the  lead  Iras  been  taken  up 
by  other  large  refiners  in  the  States 
which  has  naturally  weakened  prices 
here.  The  reduction  in  the  price  of 
gasoline  is  believed  to  be  an  indication 
that  supply  is  at  last  more  nearly  ap- 
proximating production.  A  further  re- 
duction of  10c  per  gallon  has  been  made 
on  crude  oil  in  the  States  which  may 
be  reflected  in  Canadian  crude.  Local 
quotations  on  gasoline  are  unchanged  at 
32c  per  gallon  but  it  is  very  likely  that 
a    reduction    may   be    announced    in    the 


near  future.  Benzine  is  also  unchanged 
at  Sli/jc  per  gallon. 

Glass  Firmer. — Prices  of  both  plate 
and  window  glass  are  considerably  firmer 
following  the  announcement  of  advances 
by  American  glass  manufacturers.  Xo 
change  in  prices  has  as  yet  been  made 
by  local  jobbers  but  there  is  little  doubt 
that  some  action  will  have  to  be  taken 
sooner  or  later  as  the  margin  of  profit 
is  too  fine.  Stocks  are  not  by  any  means 
light  and  business  is  quiet  otherwise 
there  would  be  little  hesitation  in  ad- 
vancing prices.  Conditions  in  the  trade 
are  not  particularly  satisfactory  as  the 
manufacturers  practically  control  the 
situation.  All  specifications  must  be 
submitted  to  the  manufacturers  for  ap- 
proval before  they  will  quote  thus  mak- 
ing the  situation  difficult  for  the  jobbers. 
Deliveries  have  improved  considerably 
owing  to  easier  conditions  at  the  glass 
factories.  It  is  generally  believed  that 
the  manufacturers  have  reached  the  crest 
of  the  busy  period-  Prices  are  given  in 
the  current  paint  market  quotations. 

@ 

R.M.A.    EXECUTIVE    DEFIES    MR. 
McGEE 

(Continued  from  page  39.) 

here  to-day  in  these  times  of  loyalty 
and  united  effort  that  the  farmers  and 
the  retailers  and  the  consumers  of  the 
Province  of  Saskatchewan  should  say, 
"First  things  first,"  and  see  that  no 
other  Province  gets  out  of  this  Province 
only  that  which  she  is  not  able  to  take 
care  of  herself. 

Yours  very  truly, 

The  Executive  Board  of 

The  Saskatchewan  Branch, 
The    Retail    Merchants'    Association    of 
Canada,  Inc. 

® 

PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  31.) 
not  exist,  and  the  warm  air  furnace 
which  is  not  equipped  with  temperature 
controlling  devices,  or  heat  regulating- 
appliances  is  no  more  complete  than  the 
furnace  without  a  door  or  a  smoke  pipe. 
Further,  no  portion  of  the  furnace  will 
pay  as  great  an  interest  by  reducing  up- 
keep and  giving  service  as  will  that  por- 
tion of  a  furnace  which  controls  the  tem- 
perature of  a  home.  The  accompanying 
plate  shows  a  number  of  furnaces  fit- 
ted up  with  such  appliances  as  have  been 
discussed  in  this  article.  A  shows  a 
Minneapolis  Motor  fitted  to  furnace.  B 
shows  a  Honeywell  Solenoid  Regulator. 
C  an  enlarged  view  of  B.  The  Minnea- 
polis type  is  a  spring  motor  and  requires 
winding  up.  The  Honeywell  type  is 
operated  by  chain  and  weight  very  simi- 
lar to  the  winding  action  of  a  grand- 
father's clock. 

(Continued  in  next  issue.) 
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Immediate  Deliveries  on 
American  Self- Oiling  Grinders 
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American  No.  6  Tilting  Grinder 


SICKLE  GRINDERS  TOOL  GRINDERS 

POWER  GRINDERS 

If    your    jobber   does  not   handle,   write   direct  to  factory. 

WESTERN  CANADA  AGENTS: 

Merchants   Hardware  Specialties.   Calgary,  Alta. 

EASTERN  CANADA  AGENTS: 

John  H.  Graham  &  Co.,    113   Chambers   Street,    New   York  City 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 


Every  Day  Is  Pay  Day 

THAT'S  right — every  day  you  work  our  plan, 
your  pay  is  given  you.     "Pay  yourself  first'' 
that's   the   idea   of   our   representative   plan. 
When  you  devote  ten  hours  daily  acting  as  our  rep- 
resentative— your  pay  is  sure  and  certain. 

We  need  a  hustling  representative  right  in  your 
district.  A  young  man  capable  of  producing  good 
business,  preferably  one  with  salesmanship  experi- 
ence. The  position  will  pay  big  money  to  one  with 
enthusiasm,  energy  and  ability.  Do  you  know,  or 
are  you  such  a  man? 

If  you  are  and  are  willing  to  exchange  your  spare 
time,  representing  our  publications,  we  will  show  you 
how  that  same  spare  time,  properly  used,  will  pro- 
duce for  you  as  much  cash  as  your  regular  income. 

Does  this  interest  you,  if  so  write  us  TO-DAY 
and  we  will  tell  you  all  about  it. 

The  MacLean  Publishing  Co. 

LIMITED 
143-153  University  Avenue,    Toronto,  Ont. 


THIS  trade-mark  is 
known  and  trusted  by 
every  varnish  buyer.  It 
stands  for  quality  and  is  a 
guarantee  that  all  products 
sold  under  it  are  true  to 

description  and  the  best  that  can  be 
made  for  the  uses  intended.  Discrim- 
inating varnish  users  know  this,  and 
it  is  the  implicit  confidence  in  Berry 
Brothers'  label  that  makes  our  line  so 
safe  to  recommend  and  so  satisfactory 
to  handle. 

You  can  build  up  a  bigger  varnish 
business  by  featuring  Berry  Brothers' 
brands. 


LUXEBERRY  WHITE  ENAMEL  —whitest  white,  stays  white 
Makes  permanent  snow  white  finish  i  :i  either  gloss  or 
dull  effects. 

LIQUID  GRANITE— floor  varnish.  Makes  smooth,  satiny  finish. 
Lasting,  waterproof,  marproof.  also  adapted  for  bathrooms, 
window  sills  and  casings,  and  all  interior  work  where 
durability  is  desired. 

LUXEBERRY  WOOD  FINISH  —  for  general  interior  work. 
Develops  and  preserves  the  grain  of  all  woods,  and  makes  a 
handsome  and   lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR  — for  exterior  work.  Especially  adapted 
for  durability  under  extreme  exposure  —  front  doors,  store 
fronts,  marine  work,  etc.  Makes  handsome  finish  and  will 
not  turn  white  under  the  severest  conditions  of   wear. 

We  make  a  specially  adapted  varnish 
or  enamel  for  every  known  use. 

Write  for  our  price  list  and  interesting  dealers' 
proposition. 


BERRY  BROTHERS 
|  (IWCOR.POR.ATKP*  »         * 

Grid's  Largest\fornish  Makers  V^ 


Established  1858 
WALKERVILLE,  ONTARIO 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  Aug.  10.— The  gen- 
eral features  of  the  paint  situa- 
tion continue  as  previously  out- 
lined. There  continues  to  be  a  noticeable 
lack  of  demand  for  paint  for  building 
purposes  other  than  in  the  case  of  ad- 
ditions to  factory  plants  but  all  reports 
are  unifovmerly  encouraging  as  to  the 
aggregate  volume  of  business  that  is 
passing.  The  usual  August  quietness  is 
being  experienced  but  to  a  lesser  degree 
than  is  usual,  although  travellers  are  re- 
ported as  still  being  largely  off  the  road, 
and  more  business  is  reported  than  in 
July.  Easiness  is  noted  in  some  quarters 
for  raw  material  but  present  indications 
point  to  material  market  fluctuations  as 
the  cause  rather  than  any  fundamental 
weakness. 

The  feature  of  the  week  has  been  the 
6c  to  10c  advance  in  oil  which  has  in 
turn  been  followed  by  some  primary 
market  weakness  that  has  so  far  failed 
to  influence  prices  here.  Developments 
are  said  to  be  pending  in  white  lead 
which  the  uncertain  condition  of  the  oil 
market  has  heretofore  protected  from 
cuanges.  Arsenate  of  lead  and  Paris 
green  trade  is  practically  over  with  for 
the  season.  A  recent  development  of 
prime  importance  in  view  of  its  possible 
effect  at  a  later  date  on  the  Canadian 
market  is  the  announcement  that  local 
firms  are  making  a  determined  effort  to 
establish  a  permanent  export  trade  par- 
ticularly in  dry  colors.  They  are  stated 
to  be  in  a  very  strong  position  to  secure 
such  trade,  particularly  in  the  case  of 
the  West  Indies.  Reports  received  indi- 
cate that  section  as  well  as  Britain, 
France  and  South  America  as  sharing  in 
attention  in  this  respect.  Enquiries  ap- 
pear to  be  fairly  numerous  and  spread 
throughout  the  manufacturing  trade.  A 
fairly  large  number  of  small  sample  ship- 
ments have  already  been  made  and  as 
these  are  approved  larger  ones  result.  A 
car  of  Canadian  red  oxide  was  hilled  out 
for  export  a  few  days  ago. 

Linseed  Oil  Higher. — The  market  has 
advanced  as  expected  and  the  ruling 
price  to-day  is  85c  a  gallon  for  raw  and 
88c  for  boiled  oil.  Although  there  is 
still  some  variation  in  the  quotations 
from  various  firms,  the  range  has 
appreciably  narrowed  and  4c  represents 
the  extreme  of  difference  in  competitive 
prices.  This  advance  however  was  fol- 
lowed about  the  middle  of  this  week  by 


a  3c  to  4c  dec  line  which  is  blamed  on 
market  manipulation  and  is  generally 
described  here  as  a  temporary  condition 
that  has  no  excuse  for  occurring  in  the 
face  of  the  present  crop  news.  The 
American  Dept.  of  Agriculture's  report 
on  the  flax  crop  is  awaited  with  keenest 
interest  and  is  expected  any  day  to 
definitely  fix  the  status  of  the  market 
for  some  time  to  come.  In  view  of 
present  indications  pointing  to  its  being 
unfavorable  the  weakness  referred  to  is 
viewed  here  with  dissatisfaction  rather 
than  concern  and  the  tone  of  the  market 
remains  strong  although  influenced  to  a 
slight  extent  in  some  quarters  by  the 
decline  in  price  of  crushers  supplies. 
Prices  are  as  follows: — 

1  to  2  bbls 83c-87c         86c-90c 

3  to  5  bbls 82c-86e         85c-89c 

6  to  9  bbls 81c-85c         84c-88c 

White  Lead  Weak. — White  lead  con- 
tinues unchanged  in  price  at  $14.10  a 
100  lb.  for  less  than  ton  lots  with  no 
diminution  of  the  weak  tone  that  has 
characterized  it  for  some  time  past.  It 
is  stated  that  only  the  strength  of  oil 
and  the  indefinite  metal  market  have 
heretofore  prevented  a  material  reduc- 
tion in  price  and  interests  that  are 
strongly  in  control  anticipate  action 
along  this  line  late  in  the  month  ,  if 
other  conditions  remain  as  at  present. 
The  pig  lead  market  has  developed  ad- 
ditional weakness,  trust  prices  having 
declined  y2c  and  outside  interests  Vic 
so  that  both  are  now  at  the  same  level 
of  a  6c  metal  in  the  States.  Dry  lead 
makers  on  the  other  side  however  have 
not  followed  the  decline  and  are  report- 
ed as  being  heavily  oversold  so  that  the 
drop  has  not  been  sufficient  to  alter 
prices  here. 

Turpentine  Stronger. — There  has  been 
no  change  in  price  or  other  ruling  fac- 
tors of  the  local  turpentine  market  and 
68,  69  and  70c  continue  to  be  the  going 
prices.  Additional  strength  however  is 
reported  from  primary  sources  but  was 
of  so  slight  a  nature  that  it  has  resulted 
in  a  considerable  variance  of  prices  as 
the  advance  was  not  generally  followed. 

Paris  Green. — Prices  remain  unchang- 
ed and  are  as  per  current  quotations. 
Demand  has  dropped  off  as  the  season  is 
practically  over  here;  otherwise  the 
market  in  general  remains  unchanged, 
with  supplies  scarce  and  few  sales  pass- 
in  a-. 


lis 


Gasoline. — Prices  are  unchanged  from 
last  week  at  33c  per  gallon  in  barrel 
lots  and  local  distributors  profess  to  see 
no  reason  for  any  immediate  change. 
Demand  is  good  with  no  let  up  antici- 
pated until  the  approach  of  the  winter 
season  restricts  automobile  use  as  usual 
as  well  as  affecting  prices. 


TORONTO 

TORONTO,  Out,  Aug.  10.— The 
paint  trade  continues  seasonably 
quiet  and  there  have  been  no 
developments  of  particular  importance 
during  the  week.  A  decline  in  prices  of 
gasoline  in  New  York  caused  some  ex- 
citement locally  but  no  change  has  been 
made  here  as  yet.  Linseed  oil  and 
turpentine  are  quoted  as  per  last  week 
and  the  situation  in  both  markets  is  un- 
changed considerable  firmness  has  devel- 
oped in  prices  of  glass  for  window  and 
plate  due  to  advances  in  the  primary 
market.  The  white  lead  market  is  weak 
and  unsettled  following  a  further  decline 
in  pig  lead. 

Linseed  Oil  Firm.  —  The  linseed  oil 
market  continues  firm  and  the  situation 
unchanged  from  last  week.  The  range 
of  prices  however  has  closed  up  and 
there  is  now  only  a  spread  of  3c  be- 
tween the  high  and  low  quotations.  The 
(lax  seed  market  continues  firm  and  a 
few  points  higher,  giving  a  firm  under- 
tone to  the  oil  market.  The  following 
prices  are  being  quoted  for  oil  in  Tor- 
onto with  the  high  level  more  generally 
quoted : — 

Raw.         Boiled. 

1  to  2  bbls 87c-90c         90c-93c 

3    to   5  bbls 86c-89c         S9c-92c 

6  to  9  bbls 85c-88c         88c-91c 

Turpentine  Firm. — The  market  is 
quiet  and  firm  at  unchanged  prices. 
Business  continues  seasonably  quiet  and 
stocks  of  turpentine  locally  are  light. 
The  market  at  Savannah  is  quiet  and 
piices  unchanged.  The  export  movement 
m  the  South  is  still  disappointing  and 
domestic  buying  is  largely  of  a  hand-to- 
mouth  character.  Rosins  are  unchanged 
with  a  weaker  tendency.  The  following 
prices  are  being  quoted  on  turpentine  in 
Toronto,  1-barrel  lots  69c ;  2  to  4  barrel 
lois  67c  and  5  gallon  lots,  77c  per  Im- 
perial gallon. 

White  Lead. — Prices  on  white  lead  in 
oi!    are   unchanged     but     have     a     weak 
(Continued  on  page  42.) 
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Look  in  Next  Week's 
"Hardware  and  Metal 


for  a  four- page  advertise- 
ment that  will  give  you 
something  to  think  about. 

If  you  are  already  an  agent 
for  Brandram  -  Henderson 
Paints  and  Varnishes,  it  will 
come  to  you  as  a  very  pleasant 
surprise.  If  you  are  not,  but 
are  in  a  locality  where  we 
are  not  already  represented, 
it  will  probably  make  you 
want  to  become  one. 

Look  for  the  four  pages 
with  the  Blue  Edges — and 
Read  the  Letter  First. 

RRANDRAM-HENDERSON 

mJ^mmmmmmmmmammmmammmm  m  mwmmmm—mmmmm  limited 


Montreal       Halifax      St.  John      Toronto      Winnipeg 


^/////////////////////////////////////////////////////////////////////////////////////////M^^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


46 


HARDWARE    AND    METAL 


August  12,  1916. 


Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,   lb Ul 

Sheets,  $1  to  $1.25  base. 
AMMUNITION 

Remington  U.M.C.,  Kesale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  20%  off;  22  Short 
Smokeless,  30%  off;  22  Long  Rifle 
Lesmok  and  Smokeless,  5%  off; 
41  Swiss  Ball  and  Shot  Cart- 
ridges, 20%%  advance;  all  other 
R.  F.  Ball  Cartridges,  advance 
2>%#  :  al]  other  R.  P.  Centre  Fire 
Pistol  and  Rifle  Ball  Cartridges, 
53%  advance;  Centre  Fire  Pistol 
and  Rifle  Shot  Cartridges.  53% 
advance;  Centre  Fire  Military 
and  Sporting  Ball  Cartridges, 
6895  adv.;  Centre  Fire  .Military  & 
Sporting  Shot  Cartridges,  50% 
advance;  Primed  Shells  and 
Bullets,  20%  advance:  Brass  Shot 
shells,  First  Quality,  30—10% 
off;  Brass  Shot  Shells,  Sec- 
ond Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  NItro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $3.05  per 
M.  net;  C.  B.  Caps,  .$3.90  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2  30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net:    C.    F.,   38,  .STW.,   $10.45  net. 

Above  prices  withdrawn.  New 
prices   to   be  issued   shortly. 

"Dominion"  B.B.  Caps.  $3  per 
M.  net;  C.  B.  Caps,  $3.60  per 
M.  net;  22  short,  black,  20%; 
22  short  smokeless.  30%-  2*> 
long,  black,  20%;  22  long  smoke- 
less, 20%;  22  long  rifle,  black 
7%%;  22  long,  rifle,  smokeless! 
<%%;  other  R.F.  ball,  10%;  RF 
shot,  10%;  centre  fire  pistol,  list 
plus  .j0%;  C.F.  sporting  list  plus 
60%;  shot  cartridges,  same  as 
ball;  empty  shot  shells,  5%; 
blanks,  add  25%;  bullets,  40%; 
Primers,  $2.70  per  M.  net; 
brass  s*ot  shells,  20%  ;  "Win- 
chester" B.B.  Caps,  $3.05  M 
net:  C.B.  Caps,  $3.90  >M.  net:  22 
short,  black  and  Lesmok,  12%%; 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok.  12%%^ 
22  long  black  and  Lesm'ok,  rifle 
22  long,  rifle,- black,  add  2%  ad- 
vance: Other  R.  F.  ball,  2%%  ad- 
vance: R.  F.  Shot,  12%%;"  Pistol 
and  Rifle  Shot,  32%  advance; 
Military  Pistol  and  Rifle  Ball 
advance  52%%;  Military  and 
Sporting  advance  ffi  2-3%;  Prim- 
ers. $3.35  per  M.  net;  Brass  Shot 
Shells,  15%. 

"Crown"  Black  Powder,  10%; 
"Sovereign"  Bulk  Smokeless  Pow- 
der, 16%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%;  Canuck 
Smokeless,  12%%;  Empty  Shells, 
5%;  90  days  net. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.;  %c  per  lb.;  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  .Tohn  and  Halifax  freight 
equalized. 

dominion     Hand     Traps,   $3.50 
each,  net  f.o.b.  Montreal. 
ANTIMONY 

See  weekly  report. 
AUGERS 

Ford's   Auger   Bits,   30   and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Roekford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive,  40%. 


AUGERS,    POST 

B.T.— Sin.,    net    2  50 

B.T.— 10  in.   net   2  75 

B.T.— 12   in.   net    3  25 

AXES 

Forrester,   doz 6  75 

Cherokee,   doz 9  00 

Hand  made,  doz 9  00 

Model,  doz 9  25 

Black   Diamond,   doz 9  25 

Samson,   single   bit,   doz....     9  25 
Samson,  single  bit,  handled 

doz 13  00 

Samson,   double  bit,  doz....  13  00 
Samson    flooring    axes,    No. 

2,  doz 10  2T 

Single  bit,  doz    7  25    10  00 

Double  bit   11  00     12  50 

Hunters'  Axes    5  50      6  50 

"Boy's"  Axes   6  25      7  00 

Bench   Axes,    Samson 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net   11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine. 
White  Bronze,  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1,  32c;  No.  2,  23c;  No.  3, 
19c. 

Tall  man  Brass  &  Metal  Co.— 
Arctic  Metal — XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B."   "C,"  "D."     Nos.  1,  2  and  3. 

Prices   lie   to   60c    pound. 

Hoyt  Metal  Co.^Nickel  Genu- 
ine. Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King.  C.  B.,  No.  1,  No.  2, 
No.  3.  No.  4,  from  lie  to  60c. 

Langwells — Extra,    16c;    No.    1. 
15c;   No.  2,  14c;   No.  3,  12%c. 
BELTING     (Leather.) 
Extra,   40%. 
Standard,  40   and   10%. 
Lace  leather,   per  side,  $1.10;  cut 

laces,  No.  1,  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single  bbls..  gal...  0  33%     0  31% 

Drums,   gal 0  29%     0  28 

BOLTS   AND   NUTS 

Carriage   Bolts    ($1),   list,     %   in. 

dia.  and   smaller.  40%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

25%. 
Machine    Bolts.    %    in.    dia.    and 

smaller,  40%. 
Machine   Bolts,   7-16  In.    dia.    and 

larger,  30%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller.  30%. 
Sleigh    Shoe    Bolts,    7-16   in.    dia. 

and   larger,   25%. 
Conch   and    Lag  Screws,   50%. 
Skein    Bolts.    45%. 
Square  Head  Blank  Bolts.  30%. 
Bolt  Ends,  30%. 
Plow    Bolts.    30%. 
Elevator  Bolts.   30%. 
Fancv   Head   Bolts.   25%. 
Shaft   Bolts    ($3   list),   25%. 
Step   Bolts,   large   head    ($3)    list. 

25%. 
Whiffletree    Bolts.    25%. 
Nuts,  square.  2c  off  list. 
Nuts,   hexagon,   2c  off  list. 
Stove   Rods,   per   lb.,   8c. 
Stove  Bolts.  62%%. 
Tire  Bolts,  50%. 
BORAX 

Lump.  Crystal  Borax,  lb..  0  09% 
BRASS  Per   lb. 

Springs,    sheets,   8   in.   wide, 

up  to  20  gauge   0  60 

Rods,  base  %  to  1  In.  round  0  55 


Tubing,  seamless  base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Cupper  tubing  same  as  brass. 
BARS    (Clothes) 

3   sections,   4  ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3  sections,  6  ft.,   doz 7  20 

BOILERS   (Range) 

30-gal.   Standard   8  25—8  75 

30-gal.  extra  heavy  11  50 

BOARDS,  BAKE  Per  doz. 

No.  1— IS  in    x  24  in 6  00 

No.  2—18  in.   x   28  in 7  20 

No.  3—20  in.   x   30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x5S  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per   doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (flash)  Tin 

Plate       7.inr 
Per    doz. 

Pony    $ $     75 

Crown    3  55 

Dandy   3  75 

Improved   Globe   2  65       3  85 

Standard    Globe    2  75       ?.  On 

Veptime    2  75       3  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

Jubilee    4  23 

Diam'd    King    (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 
quantities. 

BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 
Weighted,  20  lbs.,  per  doz..  IS  "n 
Weighted,  25  lbs.,  per  doz..  22  32 
BUTTS 

No.   804.   55%:    No.   840.   50.   5%  • 
No.  800   35%  :  No.  838,  40  and  5%: 
No.   842.   45  and   5%. 
CANS 

Milk    factory    cans,    15%. 
Cream   cans.   20%. 
Railway  cans,  20,  5%. 
"T""d      delivery     and      creamerv 

cans,   20%. 
Cream  cans,  35%:  with  dome  ton 
15c  extra.     Retinned.     70     and 
10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined,  3%. 
CEMENT    AND   FIREBRICK 
Less  than  carload  lots   ....     1  85 
Portland,   per   bbl.,   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick       Scotch, 

per   1 .000  ' 23  00     2.8  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Eire  clay,  2%-lb.  tins,  doz.  1  25 
CEMENT    (FURNACE) 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  lb 0  05 

25  lb.  tins,   per  doz.,  lb 0  01 

CEMENT.    ROOFING  Per  gal 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (In  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,   per  gross..  0  65    0  SO 
Carpenters'     lead     pen- 
cils,  per  gross    2  40    6  75 

Crayons,  per  gross 0  20 

Carpenter,   white,   gr..  0  65     .... 

Carpenter,  blue,  gr 0  SO     .... 

Carpenter,    red,    gr 0  80     .... 

CHISELS 

Cold  chisels.  5x6  in.,  doz 2  20 

Bevel  edge,  1  inch,  doz 2  50 

.  Common  cold.  %.  $1.35;  %,  $2; 
%,   $2.75;    %,   $3;   1,  $4. 


Socket  Chisels,  65%   off  list;  if 
B  edge,  add  90c  doz. 
CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %,  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.S0;  %,  $6.70;  %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BB 
3-10  in..  $9.25;  %  in.,  $6.75;  5-16 
in..  $5.25;  %  in.,  $4.50;  7-16  in., 
si  :   %  in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain, 
Yi    in..  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2 
$10;  No.  3,  $11;  No.  4,  $13:  No 
5,  $16:  f.o.b.  Toronto.  Harni.,»ii 
Fergus,  London  and  St.  Mary's 
37%%:  f.o.b.  Ottawa,  Kingston 
and  Montreal,  35%. 
CHOPPERS    FOOD 

Universal    -No.  0 $12.00<1oz. 

1 12.80  doz. 

2 16.20  doz. 

:; 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,   %  to  2  in 46  50    46  00 

Plain    sheets.   14    oz.. 

14x28  in.,  14x00  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60.  14  oz 54  00     54  00 

Copper     sheet,     plan- 
ished,  14x60  base .  .   57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c;    No.   1.   30c;    finest, 
35c;  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  35 

No.  7,  lb °  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  5P 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humptv-Dumpty,  egg,  doz.,  $4 
Ideal,   egg    boxes,   with   filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  j>" 

All  bright,  52  sheets   ...... .6  30 

Galvanized 
Apollo  Crown  Gorbnls 
1Sx'>4x52   . .   6  25        6  25        6  50 
60        . .  6  50        6  50        6  75 
20x2Sx47   ..   6  75        6  75        7  00 
->0x'>S\94    -13  50      13  50      14  00 
CHARCOAL   TIN   PLATES 
M.L.S.  and  Famous—        Per  box 

I'C,   14x20  base    $  8  00 

IX.  14x20  base   9  00 

IXX,  14x20  base  10  25 

IXXX,  14x20  base   10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX.  14x20  base  8  00 

IXX.  14x20  base  9  50 

IXXX.   14x20  base    12  00 

"Allaway's  Best"  Standard 

Quality. 

IC,   14x20  base    8  75 

IX.  14x20  base   9  75 

IXX,  14x20  base    10  75 

CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    €.    20    x    28.    112    sheets,    210 
lbs..  $11;  216  lbs..  $1150. 
COKES,    BRIGHT 
Bessemer  Steel — 

10x14x20   base    6  50 

20x28    double  box    13  00 

CLOCKS.  ALARM 

Good  Morning,  each  0  80 

Look   Out    1  00 

Big  Ben,  each   2  25 

Babv  Ben.  each  2  25 

CROWBARS,  4  to  4%C   per  lb. 

DRILLS 

Bit  Stock   Drills.  50%. 

Wool    Drills.   20%. 

Straight  Shank  Drills,  45%. 


August  12,  1916. 


HARDWARE    AND    METAL 


47 


MADE      IN      CANADA 


SPECIALS  GUARANTEED 
EXCELLENT  SERVICE 


TO 
GIVE 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  essly 
for  all  bearings  car- 
rying extremely 
heavy  loads. 

For  all  general 
machinery  bear- 
ings. Is  known  as 
the  BABBITT 
METAL  WITH- 
OUT A  FAULT. 


Specially  prepar- 

ALUMINOID  -a'Si.'-s 

machinery. 

We  Have  Everything  in  Metals 

THE   CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


RlMSAYS 


J!9  557  MOSS  GREEN 


Montreal. 


RAMSAY'S 

Superior  Quality 

SHINGLE 
TAINS 


"Superior  Quality,"  because  Ramsay's  Shingle  Stains  are  the  result  of  75  years'  experience 

in  obtaining  the  best  possible  pigments  and  materials. 

They   have   been   tested   in   actual   use   in   various   climates   and    have   always   been    found 


We  Say, 

uniformly    satisfactory — unequalled    for   wearing   quality  and  preservation  of  color. 

"By  Actual  Test- 
Ramsay's  Stands  Best" 

Mr.  Dealer:  Write  us  for  full  particulars  regarding  our  complete  lines  of  RAMSAY'S  Paints,  Stains,  Var- 
nishes, Water  Colors,  etc.,  etc.  The  line  that  kills  "DISAPPOINTMENT"  introduces  SATISFACTION 
and  makes  every  user  of  RAMSAY  PAINTS  happy- 

A.  Ramsay  &  Son,  Co. 


TORONTO 


Established   1842 
MONTREAL 


VANCOUVER 


a^m    i^h    cn^n    ■■■    mbi     ■■    t^mm    iwu    !■■  m    ti  ■    hub    hi     ■  ■     «—    >*^ 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"DOMINION    CROWN   BEST"   — 

DOUBLE-COATED      TISSEE. 

I  C,  H  x  20  base 7  00        7  00 

I  X,  14  x  20  base 8  25        S  25 

I  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  RASPS.  Per  cent. 
Great  Western,  American.  .65  10 
Kearney  &  Foot,  Arcade... 65    10 

J.    Barton   'Smith    Eagle 65     10 

Disston    Brand    60    10 

McClellan  Globe   65    10 

Black  Diamond    55 

-^elta  Piles   60    10 

Nicholson     55 

Globe    65     10 

Vulcan   Brand    65    10 

rITTINGS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  60%. 

London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
52%%. 

FIXTURES,    STALE.  Doz. 

Hollow  and   pressed   steel...  0  81 

Solid    1  20 

Special  Stall  Fixture,  40%. 
FRAMED    MIRRORS.  Doz. 

Size  glass,  4x6   1  00 

Size  glass,  5x7   1  25 

Size  glass,  6x9   1  60 

Size  glass,  7x9    1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14  3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  33 

Drums     0  30 

Tank  wagon   0  29% 

Toronto 

Any  quantity,  in   bbls 32 

Drums,  40-gal.,  per  gal.  ...     28% 

Tank   wagon    28% 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and   2  in.   thick  1  45 

Smaller  sizes   1  25 

Mounted   No.   115,  each 3  75 

Bi. -Treadle,   each 4  25 

HALTERS   (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank.  1  in.  11  50 
Hand      sewn.      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank. 

1%  in '  16  25 

HALTERS    (SISAE) 

7-16  in.  gross,  $15 ;  %  in..  $18 ; 
%-in„   $21. 

HAMMERS,   SLEDGE 
Can.,  5  lbs.  and   over,  cwt..l0  00 
Masons,  5  lbs.  and  over,  per 

cwt 12  00 

Napping,  up  to  2  lbs 0  13% 

"ANDLES    (WOOD)  Net 

Axe,  No.  3  culls,  doz 0  84 

Axe,   No.  1   hickory,   doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra  quality,   40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
31%. 

All  other  hickory  handlps.  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whifl'letrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees,   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whifflptroes 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 


XGERS,     BARN     &     PARLOR 

"itp.-trns,  wood  track,  Special, 

zenith     9  00 

Atlas,   steel    covered..  $5  25    6  CO 

effect,     No.    1     8  50 

Perfect,   No.  1%    9  50 

Perfect.  No.  2  10  00 

New  Milo,  flexible,  doz 6  50 

Steel     King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,  doz 6  50 

Storm   King   rail 4  70 

Crown    4  85 

Crescent 7  25 

Sovereign    6  50 

Chicago      Friction,      Oscillating 
and    Big    Twin    Hangers.    5    per 
cent. 
Steel    track,    1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%  in 5  75 

HATCHETS.         Samson     Samson 
Per   doz.  Shingle      Claw 

No.  1    7  20  8  25 

No.  2   7  SO  8  50 

HINGES.    TEE   AND    STRAP 

Net  Prices. 
Heavy  Strap  Tee 

4-inch     

5-inch     

6-inch     

S-inch     

10-inch     

12-inch     

14-inch     

Net   price   figured   at   22%%. 
Light. 

3  in.,   doz.   prs 

4  in.,   doz.   prs1.  ' 

5  in.,  doz.   nrs 

6  in.,  doz.  prs 

8  in.,  doz.  prs 

10  in   ..doz.   prs. 

12   in.,   <ioz.   prs 

14   in.,    doz.    prs 

Prices   being   revised. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.„  per  100  lbs 6  00 

Over  14  in.,  per  100  lbs 5  25 

Larger     4  60 

Extra    hooks    for    above,    % 

in.,   per  lb 7 

Extra    hooks    for    above.    %, 

in.,   per  lb &% 

Crate  hinges  and  back  flaps. 
65  and   5%. 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   discount,   50%. 

Spring,  per  gross — No.  5.  $18.60: 
No.  10.  .$19.50:  No.  20.  $10;  No. 
50,  $27;  No.  51,  $10.20;  No.  120, 
$18.60;    No.   2255,  $21. 

Chicago  hold  back  screen  doo- 
iron,   gross,   12%. 

Chicago    spring    hinges.    1594, 

Triplex   spring  hinges,   40%. 

Chicago  surface  door  (6.000). 
45%. 

Garden  Citv  fire  house  hinges. 
12%%. 

"Chief"  floor  hinge,  50%. 

HOES.      Grub,   3%-lb..   $4.55   doz. 
HOOKS.   CORN. 

Cyclone,  doz 2  40 

noes,   corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       F"v 

No.  2,  per  doz 2  15  2  75 

No.   3    per  doz 2  25  3  20 

No.   4,   per  doz 2  35  3  60 

No.  5.   per  doz 2  55  .... 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.' 2  and  Inreer.  $4.40: 
No.  1  and  smaller.  $4.65;  show 
pattern,  No.  2  and  Inreer,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $6.25:  special 
countersunk  steel,  all  sizes,  0-4. 
$6.75;  toe  weight  steel  shoes,  all 
sizes.  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60; 
No.  2  and  larger,  .$1.50;  "Sharp"' 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-Ib.  boxes. 


HOSE,  LAWN. 

Corrugated,   %   in.,   ft 0 

Corrugated,   %   in.,   ft 0 

Corrugated,   1   in.,   ft 0 

Less  5%  for  full  reels,  500 

Cable,   70%. 

Leader,  60,  10%. 
HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  65c  g 
IKON  AND    STEEE 

Montreal  Tor 

Angles    base  Z  50  3 

Common     bar,     per 

100  lbs 3  00 

Refined      iron,      per 

100  lbs 3  05  3 

Horseshoe  iron,  per 

100  lbs 3  45  3 

Norway    iron    7  25  6 

Mild    steel    3  30  3 

Band    steel    3  30  3 

Sleigh   shoe  steel. . .  3  30  2 

Domestic    3  30  3 

R  e  e  led    machinery 

steel    4  50  4 

Tire   steel    3  50  3 

Toe   calk   sleel    4  20  4 

Mining     tool     steel, 

per  lb 0  11%  0 

Caiumell   Laird,  lb 0 

Sheet,  cast  steel,  lb.  0  20  0 
Black  Diamond  tool 

steel,   per   lb 0  12  0 

Silver  tool  steel,  lb.  0  17%  0 

Spring   steel    4  60  4 


ft. 


onto 
50 


2  90 
50 


50 


12 
20 

20 

11 
18% 

50 


COLD    ROLLED    SHAFTING. 

7-16   to  9-16   in 0  06 

%    to   11-16    0  0.W, 

%   to  1  7-16  0  05% 

2  to  3   0  05 

List,  plus  50%. 

IRON,    TINNED. 

72x30  up   to  24  gauge,   case 

lots    14  25 

72x30,    26   gauge,    case   lots.  14  75 

Less   than   case.   25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished. 

per  set    0  85 

Mrs.    Potts.    No.    50,    nickel- 
plated,   per  set    0  90 

Mrs.    Potts,    handles,    japan- 
ned,  per  gross   9  60 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 
Princess    Electric,   each    ....  2  7." 

Tdenl   Electric,  each    2  PS 

Gasoline  Snd  Irons,  each....  3  50 

Tdeal  Gasoline,  each   3  15 

Dover   Electric,  net    3  00 

No.  70,  Dover  ,per  doz 19  20 

LADDERS,   ETC. 

(Step   Ladders) 

Shelf-lock    14c  ft. 

Ontario     J7C  f { 

Faultless    ....  21c  ft 

Mechanic    26c  ft. 

Hercules    24c  ft. 

Perfect    23c  ft. 

Faultless,  extra  heavy   ...  26c  ft; 

Hercules,    extra    heavy....  29c  f<- 

Meelianio.    pxtra    heavy...  31c  ft 

Chair   ladders,   each    .  $2  00 

B.T.    Standard    17c  ft 

B.T.    Economy    13c  ft. 

B.T.   Tron   Bound.  4-9   ft...  25c  ft 

B  T.   Tron    Bound,  10-14  ft.  30c  ft 

B.T.   Tron   Bound,   15-16  ft.  40c  ft 

B.T.   Iron   Bound,  17-20  ft.  50c  ft. 

Crescent    16c  ft 

Household     l?o  ft 

Standard     19c  ft 

Electrician    25c  ft. 

Heavy  duty   45c  f+. 

Extension     23c  ft. 

Common    and     Rcpcd    Extension 

TTp  to  32  ft 16c  f\ 

TTp  to  36  ft 18c  ft 

40   to    44   ft 19c  ft. 

4S-  to   5?    ft 24c  ft. 

56  to  60  ft 28c  ft. 

Single    and    Fruit    Picking. 

10  ft.   to  16  ft 12c  ft. 

IS  ft.   to  22  ft 13c  ft. 


LANTERNS 


Per   doz. 


Cold   Blast,  doz $  8  00 

Short  Globe,   doz 8  00 

.Turn bo.  doz 9  25 

.Tap'd   Dash    doz 10  75 

Search    Dash,    doz 1125 

Searchlight,    No.   20.    doz...   19  00 


All  brass   24  i'j 

Little  Bobs  A.C.,  doz 2  00 

Copper,   well  japanned 11  25 

LANTERN    GLOBES 

Cold  blast,  short   0  60 

Cold   blast    0  60 

Cold    blast,   London    .......     0  CO 

Prism   globes    1  20 

Cold   blast,    short   ruby 2  00 

Cold    blast,    common    ruby..     2  00 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS   (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  O  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  1O0  lbs.,  see  weekly  report. 
Lead   Wool,  lie  lb. 
Sheets,  3  lbs.  sq.   ft.12  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75       11  75 
Sheets,  4  to  6  lbs 

sq.    ft 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per   lb. 
extra. 
LINES,  PLOIGH 

Russian  hemp,  $3.80  doz.  pair. 

Bleached  flax,  $5.75  doz.  pair. 

MACHINES    (WASHING) 

List  Each 

Canadian    $  5  oo 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    , 8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum    8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,   electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine     4  50 

Popular,    No.    1    5  25 

Economic    6  00 

Champion     9  00 

Excell-All    11  00 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete    16  00 

Hvdro,     One     Tub,     engine 

drive    26  00 

Low    pressure    water    motor 

washer,   each    10  00 

Connor     ball-bearing,     with 

rack    10  25 

I  X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved   5  00 

Jubilee    4  50 

Canada   First    1100 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $6  0O 

Sterling     9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style  B 4  50 

B.T.   Ideal    6  2". 

B.T.  Ideal   Power   7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B  T.    Cyclone    6  25 

B.T.   Cvclone  Water  Motor.  12  SO 

B.T.  Vollmar,   No.  2 6  50 

B.T.  Vollmar,   No.   3 7  00 

Forest    City,    etgine-driven.   22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',    round    hickory     1  95 
Lignum   Vitae.    round,   5   in.     3  65 

Caulking,   No.  8,  oak 17  SO 

MANGLES 

Victor,   each    $15  05 

Woodvatt,   each    7  25 

MOPS 

Mops,   O-Cedar,  doz $12  00 

S.  W.   Mops,  doz 3  75 

Mop    Sticks,   doz 1  25 

Cast   head   mops,   doz 140 

Crescent,   doz 150 

Crank   wringing,    doz 5  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,    cloths,    doz 1  35 


A  ugust  12,  1916.  HARDWARE    AND    METAL  49 


TRADE^fci^^KIARK 


The  Fall  season  is  the  opportune  time  for  the 
dealer  to  place  his  paint  department  on  a 
permanent  and  profitable  basis.  Stocks  are 
then  low  and  the  odd  lots  can  be  disposed  of 
at  cost,  in  order  to  enable  you  to  put  in  a 
complete  stock  of  "CANADA  PAINT," 
which  is  the  line  of  Paints  and  Varnishes 
mostly  in  demand  by  the  public  to-day. 

The  most  successful  merchants  adopt  a  firm  policy  of  carry- 
ing only  one  complete  line  of  high  grade  paints  and  var- 
nishes, as  each  product  sold  helps  the  sale  of  all  other  articles 
offered  under  a  similar  label.  The  line  must  have  merit 
and  be  supported  with  the  right  kind  of  advertising. 

The  quality  and  advertising  which  keeps  the  "CANADA 
PAINT"  brand  constantly  before  your  customers,  will  be  a 
big  asset  to  your  business,  and  now  is  the  time  to  make 
arrangements  accordingly. 

The  Canada  Paint  Co.,  Limited 

572   William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


If  interested,  tear  out  this  page  und  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  nails, 
Toronto,  .$3.80  base:  Montreal, 
$3.85  b:ise;  London,  $3.80  base: 
Collingwood  and  Owen  Sound, 
$3.85  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;   London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  33  1-3  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.   3,    1%-inch    $4  10 

No.  4,  1%-ineh  3  80 

No.   5,   115-16    3  25 

No.  6,  2%    3  00 

No.    7,    2  5-16    2  85 

No.  8,  2%    2  75 

No.  9,  2  11-16 2  65 

No.  10,  2%   2  55 

No.  11,  3  1-16  2  45 

No.  12,  3%   2  48 

London,  HamlMon,  Montreal, 
Toronto. 

Less  10  per  cent. 

NETTING.    POULTRY 

Discounts  given  below  on  1  in. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal.     20%;     Toronto     and 
London,  25%. 
POULTRY    FENCING 

Per    rod 

Invincible,  lf!40  0  6S 

Invincible,  1848  0  72 

Invincible.  12060  0  83 

Put  up  In  10,  20  and  30-rod  rolls 
OAKUM  Per    100    lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp   (English)    15  00 

U.S.   Navy    (English) 13  00 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  13% 

Royallte 0  14      0  13% 

Palaclne 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
31ack  Oil  (Summer)  0  14%  0  12% 
Black   Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Parafflne    0  24      0  22 

XXX  Machine   0  25%  0  21 

OLD  MATERIALS 

Tea  lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,  pipe,  etc.,  $5.50. 
Brass,   heavy,  15%c  lb. 
Brass,   light.   ll%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old   cast  Iron,  $14.75   per  ton. 
Wrought  iron,   No.  1.  $18.75  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mach.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb. ;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine  jute    0  11% 

Coarse   jute    0  09% 

Square  braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPBB.  ETC 
Per  400  ft.  roll. 

_.Jt.  Paper,  per  roll   0  95 

Resin  sized  Fibre,  per  roll..   0  55 

Tarred  Fibre,   No.  1   0  SO 

Tarred    Fibre,    No.    2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sbeathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

SUeathing    (Surprise)    0  43 

Dry  fibre,  No.  1  0  68 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.   0  SO 

Sulphate,  Black  Cat,  dry 0  60 

Per   100   lbs. 

Heavy   dry   straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  cz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred   felt    3  75 

Asbestos,  Bldg 3  25 

Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  05 

ROOFING    PAPER 

Cyclone,   dry    0  6S 

Cyclone,   tarred    0  SO 

Surprise   sheeting    0  43 

Heavy,    dry    2  15 

Heavy,  tarred    2  15 

PAPER,    EMERY 

Emery   paper  and   emery   cloth, 
25%  ;   B   and  A,  25%. 
PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  rloz $7  75 

Little   Star,   per  doz 6  50 

PICKS    (CLAY) 

Rock        Clay 

5  to  6  lbs.,  doz 5  50        5  00 

6  to  7  lhs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,    doz 6  50        C  00 

9  lbs 7  00        6  50 

PINS.    COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 

PINS,    CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.   (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12    pkgs.,   of 

4  doz.  each)    o  80 

5  gross,    4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   in.    (12   pkgs.    of 

6   doz.   each)    l  00 

PIPE,     STANDARD     WROUGHT 
In    effect   Aug.    1,    1916. 
Buttweld  Per  100  feet 

Black      Galv. 

%  in $     3  00     $     4  50 

%  and  %  in 3  0(j  5  05 

%  in 3  91  5  57 

94   in 4  72  fi  96 

1  in     6  97         10  29 

1%  in 9  43         13  92 

1%  in 11  28         16  64 

2  in 15  17         22  39 

2%  in 23  99         35  39 

3  in 31  37        46  28 

3%  in 37  72        55  fifi 

i  in 44  69         65  95 

Lapweld. 

2  in 17  02         24  24 

°%  in 25  16        36  56 

3  in 32  90        47  81 

■■W,  in 39  56        57  50 

4  in 46  87         68  13 

4%  in 57  15        S3  19 

5  in 66  60        96  94 

6  in 86  40      125  80 

7  in 116  62       165  40 

8  in.x25  lbs.  per  ft.  122  50      173  RO 

8  in.x251bs.  per  ft.  141  15       200  00 

9  in 169  05      239  80 

10  in. x32  lhs.  per  ft  156  80      222  49 
10  in.x40  lbs.  per  ft  201  88       286  .30 

T'riop=    Ontario.    Onebec   and 
Maritime'  Provinces. 
PTPE   (LEAD) 

Lead   pipe.  $12   net. 

Lead    waste   pipe,   $13   net. 

Traps  and   bends,  10%   off. 
PIPE    (SOIL) 

Medium    and    extra    heavy    pipe 
up   to   6-inch,   65%. 

8-inch ,   45% -off. 
PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  00 

3  inch,  in  10-ft.  lengths 9  70 

4  inch,  in   10-ft.  lengths 12  80 

5  inch,  in  10-ft.  lengths 17  50 

6  Inch,  in  10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per    bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


ILATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %  inch, 

per  100  lbs 4  50      4  00 

Heads,   per  100  lbs..  4  75      4  25 
Tank  plates,  3-16  in.  5  25      4  75 
PLUGS    (METAL) 
Painted      wall      pings,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.-23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can  10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net $  3  63 

B.T.  Pump,  No.  2,  net 4  40 

B.T.  Pump,  No.  3,  net 6  60 

B.T.  Pump,  No.  4,  net 8  25 

B.T.  Pump,  No.  5,  net 8  80 

B.T.  Pump,  No.  6,  net 9  90 

B.T.  Pump,  No.  7,  net 13  75 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinued, 
37%%. 

Iron    burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
2%c   per  lb. 

•'OOFING  Per  roll 
Tarred  felt,  per  100  lbs 3  25 

2  plv   R.R 1  05 

3  ply   R.R 1  30 

2  plv  R.R.,  complete  in   roll  1  55 

3  ply   R.R.,  co.nplete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  65 

Comet.    1-ply     1  05 

Pluvius,  1-plv    1  30 

Pluvius,    2-ply    1  70 

Asphalt    roofing,    1   ply    1  45 

Asphalt    roofing,   2   ply    1  85 

Asphalt   roofing,   3   ply    2  15 

Compo  Certainteed,  1  plv  ...  1  70 
Compo  Certainteed,  2  ply  ...  2  20 
Compo  Certainteed,  3  ply  ...   2  75 

Excello,   1-ply    '. 1  60 

Excello,   2-plv    2  15 

Excello,   3-ply    2  65 

Jewel,  1-ply    1  25 

Jewel,  2-ply   1  65 

Jewel.   3-ply    2  00 

Amazon.   1-ply    2  00 

"Amazon,   2-ply 2  50 

Amazon,   3-ply    3  00 

Everlastie,  1-ply   1  50 

Everlastic.  2-plv    1  75 

Everlastie,  3-ply   2  00 

Liquid    roofing    cement,    per 

gal.,  In  barrels 0  22 

Roofing   caps,    per   lb 0  05 

Roofing  nails,  per  lb 0  06% 

Roofing  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,   London,   Monf 
real. 
ROPE  lb. 

Pure  Manila   basis    2S% 

British   Manila   basis   18 

African  hemp  basis    18 

Sisal  basis   15% 

Single  lath   yarn  basis   15% 

Double  lath   yarn    16 

Yacht   marline 41 

White  polished  halyards  ..'.  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 

Marline   and    Houseline    29 

Jute  rope  basis    15 

Italian  rope  basis   31 

Ahove  quotations  are  basis 
rrices  (%"  and  larger),  and  are 
subject  to  usual  advances  for 
small    sizes. 

Cotton    rope.   3-16  in 0  29 

Vi   in.  and  larger   0  28 

Sisal  Clothes  Line.  Per  doz 

<*    nlv.   30   ft 0  48 

3   plv,   40  ft 6  64 

3    ply    48   ft 0  76 

3   plv,   60   ft 0  96 

3  plv,  72  ft 1  13 

6   plv,   60  ft 1  44 

6  plv.  72  ft.    ...-. 1  72 

6  ply.  100  ft -  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    40  p.c. 

Steel  weigh   beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c. 


Crown  Even  Balance   40  p.' . 

Richelieu  Union  Scale 40  p.c 

Dominion    Plates   Scales,    ..40  p.c. 

Net  prices  on  Champion  scales 
are  as  follows: 

Champion,  4-lb.,  $3,  plus  20c 
for  stamping.  Champion  10-lb., 
$4.50  plus  40c  for  stamping. 
Champion  240-lb.,  $6.60  plus  50c 
for  stamping.  Champion  600-lb.. 
$16.80  plus  $1  for  stamping. 
Champion  1200-lb.,  $19.80,  plus  $1 
for  stamping.  Champion  2000-lb., 
$26.40,  plus  $1  for  stamping. 
Champion  2000-lb.  with  drop 
lever,  $31.20,  plus  $1  for  stamp- 
ing. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%  ;  flat  aad 
round  head,  brass,  net;  Fillis- 
ter head,  iron,  10%;  Fillister 
and   oval   head,   brass,  net. 

SCREWS 

Discounts  off  Standard  List 

Wood,  F.  H.,  bright   80 

Wood,  R.  H.,  bright  75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H.,  brass   47% 

Wood,  R.  H.,  brass   45 

Wood,  O.  H.,  brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H.,  bronze   37% 

Drive  screws   65    10    10 

Set  case  hardened   . .  65    10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per  doz 4  75 

Cap     screws,    55% ;     Set     screws, 
60%. 

SHEETS    (BLACK) 

Montreal     Torontf 
100  lbs.     100  lbs. 

10   gauge    4  60  4  50 

12  gauge    4  70  4  60 

14  gauge  4  45  4  35 

16  gauge   4  50  4  45 

18-20  gauge    4  05  3  70 

22-24    gauge    4  00  3  85 

26   gauge    4  05  3  90 

28  gauge    4  10  4  00 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 

SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  JV2 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-     Gorbalg 
gauge      Head         de-Lis        best 
16-20        7  15  6  65  7  15 

22r-24        7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz..  $6.50;  U.S.  No.  28,  $6.20; 
U.S.  No.  26,  $5.90;  22  and  24 
gauge  $5.75;  IS  and  20  gauge, 
$5.85;  16-gauge,  $5.45;  14  gauge, 
$5.30.  F.o.b.  Hamilton  and  Tor- 
onto. 

Colborne  frown  —  16-20  gauge 
$6.65;  22-24  gauge,  $6.80:  26 
gauge.  $6.95;  2S  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16   gauge    5  SO  5  30 

1S-20   gauge    5  90  5  65 

90.04    gauge    6  00  5  85 

26   gauge    6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  95  6  50 

Vdd   25e  for  less   than   case  lot» 

SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and   12%%;   2nd, 

40  and  5%;  4th,  30%. 
Socket  scoops,  1st,  40%;  4th,  35%. 
Rivet  scoops,  37%%. 
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THE 
P  &    L 
LINE  is 
Complete. 
It  includes 
a  varnish  for 
every  purpose. 
Behind      the 
goods  there  is  a 
chain  of  factories, 
ready  to  fulfill  any 
demands;  a  research 
department    continu- 
ally working  to  improve 
the  present  P&L  brands, 
and  to  create  new  ones;  a 
policy  of  national  advertis- 
ing   which    brings    business 
into  your  store;  and  a  liberal 
plan  of  dealer  co-operation  and 
selling  help  —  all  of  which  enable 
you  to  turn  over  yourstock  quickly 
and    MAKE    YOUR    PROFITS. 


Pratt  &  Lambert-Inc. 

Varnish  Makers  67  Years 
24  Courtwright  Street,  Bridgeburg,  Ont. 

Factories 
Bridgeburg,  Ontario 

Chicago 


A  STRAIGHT  LINE  is 

-£*-  the    shortest   distance 
between  two  points.  When 
you  handle  Pratt  &  Lam- 
bert   Varnish    Products, 
you  deal  in  a  straight  line 
of  goods,  a  line  that  is 
made    on    honor  — 
not  simply   to   sell 
but  to  re-sell,  time 

after  time,  to  consumers 

who    buy    it     because 

every    item    in     it     is 

right.      This   is   the 

straight  line  — the 


shortest  route  to 
Safe    and    Sure 
Profits      for 
You.     It  will 
pay  you  to 
get  in  line 
with    us. 
Write 
us   to- 
day. 


New  York 
London 


Buffalo 
Paris 


Hamburg 


Dratta|anibert\/arnishproposition 

iQualiiyL  Sales  "Profits  1  Repeats* •♦ 


S'AFEL'^ND 
SURkRROFITS 


FOR 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Drain  spades,  40,  12%%. 

Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  30%. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGL.es  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80    lbs. 
Discount    7%%. 
SINKS. 

Flat  rim  enameled  sinks,  16x24, 
S3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 

Base,  per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  28% 

Strictly   0  26% 

Commercial    0  25 

SOLDER,    WIPING 

Star  extra    0  26% 

TCasy   0  24% 

Acme    0  23% 

SPELTER.     See  weekly   report. 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt 

Montreal,  Toronto  and  Loudon' 
Fence  staples,  galv.,  in  kegs  4  80 
Fence  staples,   galv.,  25  lb. 

boxes    5  05 

Fence     staples,      bright      in 

kpSs    '....     3  95 

Fence   staples,      bright,     in 

25-lb.   boxes   4  20 

Poultry  netting  staples,  100 

'b-   k?SS   12  00 

(galvanized  discount  40  and  5%  • 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30c;  2o  lb.  kegs,  40c;  10  lb.  kegs, 

STUFFERS 

Enterprise  No.  25,  each 6  25 

No.  35,  each g  50 

SWEEPERS,    CARPET      Bissell's 

Boudoir    ••• 31  00 

Champion    Nie 25  00 

Champion   Jap "'*  23  00 

Univ.  .iapd.,  cyco  bearing..!  26  00 
Univ.  N.P.,  cyco  bearing...  29  00 
Grand     Rapid,    japd.,    ball- 

bearing   28  00 

Grand     Rapid,     N. P.,"  bail- 
bearing    31  00 

Princess,   N.P..    ball-hearing.  32  00 

Elite,    ball-bearing    36  00 

Am.   Queen,  N.P.,  bal-bear..  34  00 

Parlor  Queen    37  OO 

SWEEPERS  (Vacuum) 

Grand   Rapids  Vac,  doz $77  00 

Household    Vac,    doz 63  00 

Superba  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario.  ?-passenger,  each...  3  75 
Ontario,  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  ....  9  00 
TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk: 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned:  carpet  tacks  fin 
kegs) ;  cut  tacks,  blued,  in  dozs. 
only:  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  in  weights: 
Swedes:  -Swedes  upholsterers' 
bnlk:  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion: leather  carpet  tacks;  cop- 
per tacks. 

Discount  75%. 
HAILS 

'Jopper  nails:  trunk  nails, 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned: 
chair  nails;  cigar  box  nails:  pat- 
ent brads;  fine  finishing:  picture 
frame  points;  lining  tacks,  solid 
lead   (in  bulk). 

Discount  75%. 
CAPPED   GOODS 

Lining  tacks,  in  papers:  lin- 
ing tacks,  in  bulk:  saddle  nails. 
In  papers:  saddle  nails,  in  hulk: 
tufting  buttons,  22  line,  in   dozs. 


only;  tin  capped  trunk  nails; 
zinc  glaziers'  points,  prices  quot- 
ed on  application. 

Discount  75%. 
SHOE    FINDERS*    LIST 

Shoe  tacks,  in  dozens ;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application  ;  hard  s  eel  nails  ; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion ;  steel  wire  shoe  rivets ;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714.  66  ft.,  doz.  3  SO 
Linen,  No.  404,  66  ft.,  each.  1  £5 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge    steel,    No.   263,   50 

ft.,    each    3  45 

Reliable  Jr..  No.  103,  50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40—4  45 

TIES    (METAL) 

Galv.,    wall    ties,    per   1,000.  .$5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,   COW 

Open   Ring,   Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 

Discount.   27%%. 

Plain.  66  2-3%. 

Re-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary   brands,   40%. 

Samson    and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  half  round 
S'zo  Li   girth  Ter  KiO  fee+ 

8  in $  fi  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and   2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle   22c  ft. 

B.T.   Double  Tee   20c  ft. 

Discount  off  above,  45%. 
TRESTLES 
6  ft.,  each  $1.50  14  ft.,  each  $4.20 
8  ft.,  each  2.00  16  ft.,  each  4.80 
10  ft.,  each  2  50  18  ft.,  each  5.40 
12  ft.,  each  3.60  20  ft.,  each  6.00 
TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  per  lb 0  12 

550  ft.,   per  lb 0  10V, 

500  ft.,  per  lb 0  09% 

5-ton  lots,   %e   per  lb.   allowance. 
10-ton  lots.  %e  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lh. 

Montreal  Toronto 

5-ply  and  up    0  25*% 

4-ply     \    0  28         0  28  '  " 

3-nl.v    0  25        0  25 

TUBES 

Boiler   Tubes,   Lapwelded. 

100  ft..  2  in 16  10 

100  ft.,  2%  in 18  50 

100  ft.,  2%  in 21  00 

100  ft..  3  in 25  00 

100  ft..  3%  in 29  00 

100  ft.,  4  in 37  00 

TUBS 

Samson    Galvanized 

No.  1.  doz..  net  13  20 

No.  2.  dnz.,  net   15  60 

No.  3.  doz.,  net  17  40 

Hprcules 

No.  4   12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0.   doz 8  33 

No.  1.  dnz 11   16 

No.   2,    doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests   of  3—0.  1  and  2    $2  3<= 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0  1,  2.  and  3  ..  2  95 
WOOD   TUBS 

No.  0.  per  doz 11  00 

No.  1,   per  doz 9  50 


No.  2,  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 
VALVES,    ETC. 

Ground  work,  56  p.c. 

Stand,    compr.   work,   65   p.c. 

High  grade  compr.  work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  5S  p.c;   No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and   Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c 

-Standard,    57%;     patent    quick 

opening  valves.  70  p.c 
WARE,    COPPER  AND   NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and   coffee  pots,  10%. 
p.c 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White   ware,  66  2-3%. 

White  decorated,  12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

English   pattern,  list. 

Galvanized   washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,   JAPANNED. 

Japanned   ware,   22%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed   pans,  35,  5%. 
WARE,    TIN,    PIECED 

Discount,  17%%. 

6,    10    and    14-qt.    flaring    pails, 

17%%. 

Copper  bottom  tea  kettles  and 
boilers,   list. 

WARE,  STAMPED.  Plain,  66  2-3 
p.c. 

Retinned,    60-10%. 

Tinners'      trimmings.      plain, 
66  2-3%. 

Tinners'  trimmings,  retinned. 
60,  10%. 

Tinners'      trimmings,      general, 
27%%. 
WASHERS.    IRON. 

Full     box,    25%:    smaller    lots, 
25%,  assorted.    Price  less  50  lbs. 
add   lc  lb.;  less  25  lbs..  2c  lb. 
WEIGHTS.    SASH. 
Sectional.  1  lb.,  per  100  IDs. .   2  25 
Sectional.  %  lib.,  per  100  lbs.  2  25 
Solid,   3  to   30  lbs.,   per   cwt.  1  TO 
WEIGHTS.     Horse.   5c   lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel   wheel,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHTFFLETRFES 

Tubular  siteel,  28  ins 

Tubular,  steel.    34    ins.,    per 

doz 

Tubular    steel,    36    ins.,    per 

doz 

Tubular  steel  neckyokes.  36 

inches,   per  doz 

Tubular    steel    doubletrees, 

40  inches,  per  doz 

Tubular  steel  lumberman's, 

44  inches,  per  doz 

Prices   temporarily    withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire,    3   to    24   gauge,    add 

33   1-3%;    25    to    36    gauge,    add 

20%. 
WIRE,    CUT   HAY  BALING. 

No.  9.  $4.10:  No.  10.  $4.15:  No. 
11.  S4.25:  No.  12  and  13.  $4.35;  N". 
13%,  $4.45:  No.  14,  $4.65;  No.  15, 
$4.85.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE   CLOTH   (Galvanized) 

4  mesh    7  70 

6  mesh    8  15 

WIRE,    STOVE    PIPE. 

No.  18,  $5.50;  No.  19.  $5.75. 
F.o.b.    Toronto,    Hamilton.    Mont- 
real,   and    freight    equalized. 


WIRE    CLOTHES   LINE. 

No.   17,   $6:    No.   18,   $4.55;    No. 

19,  $4  in   1,000  feet   coils,   includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
ronto,  London  and  Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Nsl.  29.  $12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  S3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15e;  in  5  aud  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
In  %-Ib.  hanks,  2Sc;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
ltic 

WIRE,  HAY,  IN  COILS. 

Montreal,   No.   13,  $4.05;   No.  14, 
$4.10;  No.  15,  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra ;  No.  13  gauge,  30c  extra ;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15e;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c. 
In  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen,  in  100-ft.  rolls. 
$2.25  net  100  sq.  ft.;  in  50-ft.  rolls, 
$2.30  per  100  sq.  ft. 

Bronze  screen,  12c  sq.  ft. 

Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto  * 

London  Montreal 

Barb     4  25 

No.  9,  coil  spring 3  75 

No.  9,  plain  galv 3  70 

Xo.  12.  plain  galv 3  ST, 

No.  13    plain  galv 3  96 

O.  &  A.,  No.  10  ...  4  41  4  41 
O.  &  A.,  No.  11  ...  4  47  4  46 
O.  &  A.,  No.  12  ...  4  55  4  55 
WIRE   BALE    TIES. 

Single  Loop —  Per  cwt 

No.  12   $  4  55 

No.  13   4  65 

No.  13%    4  70 

No.  14    4  80 

No.  15   5  00 

No.  16   5  25 

WRINGERS. 

Royal  Can.,  11  In.,  doz.  list  45  25 

Eze,  11  In.,   per  doz 49  50 

Cycle,   11  inch    54  00 

Trojan,  12  inch  100  00 

Favorite,    511E    57  75 

Unexcelled,   1041E    72  00 

Challenge.   311E    5100 

Gem,   141E    49  50 

Sunlight,    111    42  00 

Waverley.  B.B 49  50 

Waverlev,    plain     45  25 

Ottawa,  341E   56  25 

Empire,   11    in 50  50 

Superior,    11    in 45  25 

Majestic,  11  in 47  25 

Perfect,   11   in 52  75 

Bicycle,   11   In 56  25 

Daisy  No.  2   63  00 

Daisv   No.  1   57  75 

Maple  Leaf  "No.  2 56  25 

Maple  Leaf  No.  1 51  00 

Sun    42  00 

Less  10  per  cent. 
WRENCHES. 
Regular.  65%. 

Trimo.  57%<#>  cff  list:  parts.  55%. 
Stillsou.  65%;   parts.  62%%. 
Coes.   20%. 
WRINGERS— MOP. 

White.   No.  2.  each    $1  00 

White.   No.  3.  each    1  35 

White.   No.  1.  each    1  35 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.   casks    0  25 

Part   cask    0  2.5% 
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WANTED— HARDWARE  CLERK  OF  GOOD 
appearance  and  address — one  who  is  competent 
to  take  charge  in  absence  of  proprietor  and 
otherwise  fill  the  position  of  head  clerk;  must 
l>e  accustomed  to  cutting  and  handling  glass: 
salary  $20.00  per  week;  references  required. 
Box   2i)4,   Hardware   and    Metal. 


This  advertisement  cost 
only  $1.09,  including  charge 
for  Box  Number. 


The  above  advertisement,  inserted 
in  July  29th  issue  of  Hardware  and 
Metal,  has  already  pulled  over  25 
replies. 

As  Hardware  and  Metal  reaches 
practically  every  Canadian  hardware 
store,  and  is  of  interest  only  to  the 
hardware  trade,  it  is  surely  logical  to 
expect  that  an  advertisement  designed 
to  reach  anybody  connected  with  the 
Canadian  hardware  trade  should 
bring  best  results  when  inserted  in 
Hardware  and  Metal. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%   lb.   packages.   $6.80   per   100 
lbs.;  5  lb.  packages,  $6.60  per  100 

11)8. 
BEESWAX 

Small  quantities,  per  lb...  0  50 

Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14        0  20 

London,  20. 
BRONZING  LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana  oil,  gal 3  75 

BRUSHES 

Weigbted,   15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Raw  Umber,   100  lb.    keg..   5-9c 

Burnt   Umber,   100  lb 5-9c 

Raw  Sienna,  100  lb.  kegs..  5-9c 
Burnt  Sienna,  100  lb.  kegs  5-9c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  II).  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  01 
Venetian   red,  best  bright.  0  04 

Venetian  red,  No.  1  0  02 

Drop   black,   pure  dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White   ochre,   100  lb.    kegs  0  06 

White  ochre,   barrels   0  02% 

Yellow  ochre,  barrels 0  02 

Spruce  ochre,  100  lb.  kegs  0  03 
Canadian   red    oxide,    bbls.  0  01% 

Super  magnetic  red  0  02 

COLORS  IN   OIL 
Venetian     red,     1     lb.     tins, 

pure  0  13 

Indian  red 0  17 

Chrome  yellow,   pure   30-35 

Golden  ochre,  pure  0  16 

French  spruce  ochre,   pure  0  15 

Chrome   green,    pure    0  15 

French     permanent    green, 

pure  0  20 

Signw  riters'  black,  pure  . .  0  22 
Marine   black,   25-lb.    irons  0  07 

Lampblack    0  20 

DRIERS 

Patent  25-lb.  ting,  lie  lb.;   pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon   in   quart   tins 

Alba-Gloss  enamel  4  50 

Anchor  Floorlustre  2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old   Dutch  Enamel   4  00 

Jas-per-lac  floor  enamel...  1  90 
Jas-per-lac  art  enamel  ....  3  10 

Mooramel  4  35 

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen  Enamel.  BB   1  65 

FORMALDEHYDE                Per  bbl. 
Demi-Johns,    50    lbs 0  15% 

$1.10    for    deml-John    extra. 
GLUE  Per  lb. 

French    medal    0  20 

English  common  sheet   

Martin's  Enamel   4  25 

English   prima   0  25 

White    pigsfoot    0  23% 

Perfection   amber,   ground, 

No.   1230    0  20 

Cake,   bone,   112-Ih.   bags..  0  12 

Hide,  112  lb.  bags   0  35 

Gelatine,   I1?  lb.   bags    0  45 

Ground  glues.  112  lb.  bags- 
No.   1    0  20 

Extra   0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches     Star  Diaraoud 

Under  25   $7  80    $11  90 

26  to  34   8  15       12  85 

35  to  40   "50      13  CO 

41  to  50   11  75      15  on 

61    to    60    12  25      15  85 

Bl  to  70   13  10      16  80 

71    tn  80   14  75      18  35 

81   to  84    22  75 

85  tu  90 24  35 

11   to  94 25  00 

95  to  100 29  00 

101   to   105   32  00 


10G  to  110 37  00 

Discount,  30  per  cent ;  50  cases 
and    over  open. 

MONTREAL  QUOTATIONS 

Country  Base  Price 

United  Double 

Inches  St^r        Diamond 

Up   to  25    $7  SO        $11  90 

26  to  34 8  15  12  S5 

35  to  40 8  50  13  60 

41  to  50 11   75  15  50 

51  to  60 12  25  15  85 

HI   tn  70 13  10  16  80 

71  to  80 14  75  1S  35 

SI  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,  25  and   5   per   cent. 
CLASS,  PLATE 
Montreal : 

City,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

City  discount,  20  and  5%  off 
Toronto. 

Country  discount,  20  and  5% 
•  >1T  list,  delivered. 

F.o.b.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over,  $75  delivered  free. 

GLAZIERS'  POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

WHITE    LEAD 

(Ground    In    oil) 
Prices   per  100  lbs.   In   ton   lots 
Montreal  Toronto 

"Anchor  Pure"   ....$13  80    $13  95 

O.P.W.     Decorators' 
Pure   13  80      13  95 

Crown   and   Anchor.  13  80      13  95 

Crown    Diamond 
Pure    13  80      13  95 

Elephant   Genuine..   14  10      14  25 

Green   Seal    13  80      13  95 

Moore's  Pure  White 
Lead    IS  80      13  95 

O.P.W.     Decorators 

Pure    13  80      13  95 

O.P.W.    English    ...   14  05      14  20 

Painters'    Perfect. ..  13  35      13  5c 

Ramsay's     Pure 
Lead    13  80      13  95 

Tiger   Pure    13  80      13  95 

Less   than   ton  lots,  30c   per  cwt. 
higher 
Brandram's  BB.  Genuine,  $15.50 

Montreal    and    $15.65    Toronto    in 

less  than   ton  lots.   Ton   lots   'ess 

5   p.c. 

James    Genuine.    $17.50    less    than 

ton  lots.     Ton  lots  less  5  p.p. 

LEAD    (RED    DRY) 

Genuine,    560-pound 
casks,  per  cwt..   13  50      13  50 

Genuine,     100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Les^  quantitv 0  13 

LEAD,    ARSENATE    OF 
Per  100  lbs.  Drv       Paste 

Mb.   bottles    $35  00    $21  00 

2-lb.   bottles    is  00 

5-lb.   bottles    31  00      14  00 

10-lb.   bottles    29  00        

25-lb.   irons    25  50      13  00 

50-lb.  irons   12  50 

100-lb.  Irons  24  00       11   75 

°00-lb.  Irons    11  60 

Barrels     11  00 

F.o.b.    Toronto.    Montreal     and 
Hamilton. 

MURESCO 
Tints  in  5  lb.  packages,  per  10" 

lbs.,  $5.40 

LTNSEED   OIL 

For  prices  see  weekly  report. 

PAINTS.   PREPARED 

Per  gallon 
(in  quarts) 

Bran  dram-Henderson's    "Eng- 
lish."  white    2  65 

"English,"   ordinary    colors.  2  50 

Benjamin      Moore's      "Egyp- 
tian" Brand    1  Q0 

Canada    Paint  Co.'s   Pure...  2  65 

Crown  Diamond    2  35 

Crown    Diamond,   floor 2  00 

Elephant    2  35 

Frescotone,    white    2  50 

Frescotone.    colors 2  4C 


Jamieson's    Crown    and    An- 
chor      2  00 

Jamieson's  Island  City   2  05 

Martin-Senour  100%  Pure...  2  50 

Minerva,   white    2  55 

Minerva,   ordinary   colors....  2  40 

Moore  House   Colors    2  10 

O.P.W.  Canada  Brand,  Pure  2  20 
O.P.W.  Canada  Brand,  Floor  2  10 
n.P.W.   Canada   Brand,   Flat 

Wall    2  10 

Ramsay's    Pure    2  30 

Ramsay's   Thistle    1  70 

Stephens'   House  Paint, 

(Wpg.)    2  55 

Stephen's    Floor    Paint 

(Wpg.)    

Senour's   Floor   Paint    .... 
Senour's   Porch   Paint    ... 

Sherwin-Williams     

Flat  tone   


2  25 
2  20 
2  50 
2  50 
2  40 

Ber- 

gers 
39% 
39% 
40% 
40% 
41 
43 
45 
46 
Hamilton 


C.P. 
Co. 

38% 
39 
40 
40 

40% 

42% 

44% 
43% 


PARIS   GREEN     Mun- 
ro's 

600-lb.  bbls 42% 

•250-1  b.  kegs    43 

100-lb.   drums    ...  44 
50-lb.   drums    ....   44 
25-lb.  drums    ....  44% 
lib.   100s.    pkgs..   46% 

%-lb.   100s    48% 

1-lb.   100s,   tins...  47% 
Prices  f.o.b.  Toronto 
and   London. 


PARIS,    PLASTER 

Per  bbl $2.25-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  WOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans  0  11 

5  lb.  cans    0  09 

10  lb.  cans  0  08% 

25  lb.  cans   0  08 

100  lb.  kegs   0  07 

V,  Barrels   0  06% 

Barrels   0  06 

PUTTY  Standard 

Montrenl  Tornnt' 

Bulk,   in   casks    2  70        2  SO 

Bulk,    100-lh.    drums  2  90         3  00 

Bulk.  25-ib.  drums..  3  00         3  10 

Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt     advance 

•5HEIXAC 

Gum,     34c     lb.;     finest     ornnge. 
39c   lb. ;   finest   white,   46c   lb. 

TAR  (PINE  TAR) 

Half  pint  tins,  per  doz.    ...     0  RK 

"int   tins,    per   doz. 1  10 

London,  pints,  85c  doz. 

P\INT   AND   VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cumoff    2  10 

Dreadnought,  gal 2  75 

n  P.W.  Presto   . .- 2  2" 

Lingerwett    2  65 

TURPENTINE 

Montreal  Toront" 
See  weekly  report  for  prices. 

ELATING  Gal. 

Liquid   Slating.   B.B $3  00 

«TAINS  Gal. 

Oil  and  Spirit.  Berry  Bros.  .$2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrvcraft.   stain    finis*"  .   2  80 

Creo-lac    0  P5 

C.P.  Oil  Stains  1  98 

Sun  Varnish   Stains   2  20 

VARNISHES  Per  gal.  cans 

Brandram-Henderson.    Ltd.. 

"Gold   Medal"    1  90 

Copaline  Varnish    2  50 

C.   P.   Co.'s   Sun    Varnish 2  50 

Dependon     Lieht    Hard     Oil 

Finish   1  70 

Dulgloss  3  00 

"Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 

"Dreadnought"    Vnrnlsh 2  65 

"Dreadnought"    varnish 

(gloss)    1  !»P 


"Dreadnought"  varnish 

(eggshell)    1  9ti 

"Dreadnought"  hard  oil  fin- 
ish     1  20 

"Dreadnought"   interior  var- 
nish       1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid    1  05 

Elastic   Interior    140 

Elastic   Exterior    1  55 

Elastic  Excello   2  00 

Everlastic    (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"    coach    130 

Flattine  Floor  Finish    3  00 

Gold   sized  Japan    COO 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...   1  60 

Jas-per-ite    floor    finish    2  25 

Kyanize  floor  finish  3  50 

Kyanize   cabinet    rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains   3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry   spar    4  10 

Luxeberry   exterior    4  50 

Marble-ite   2  3i 

Mar-Not 2  70 

Martin-Senour  finest  Intcr'r.  2  60 
Martin-Senour   Wood  Var    ..  2  30 

Maritime   spar   varnish 4  00 

No.  1   Furniture  Varnish    ...    1   2fi 

Pure  White   Shellac    2  40 

Pure  Orange   Shellac    2  15 

Sherwin-Williams      "Ropa!" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints. 

gross   0  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER   PAINTS 

Opalite,  300  lb.  bbls  0  12 

Opalite,  100  lb.  kegs  0  l-'S 

1  gal.  package,  per  pkg...  0  63 
%  gal.  package,  per  pkg..  0  35 
Corallte,   6-lb.    pkgs 0  04Vb 

WASTE   (POLISHING) 

Cream    0  17' 

WASTE,   WHITE   WIPING 

XXX   Extra    0  16 

X   Grand    0  15 

XLCR    0  14 

X   Empire    0  13 

X  Press   0  12 

WASTE,  COLORED  WIPING. 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  OS", 

Keen    0  0~,/i 

WASTE.    WOOL  PACKINO 

Arrow    -0 

Axle   16 

Anvil    12 

Anchor     1° 

WIPERS,    WASHED   COTTON 

Select  White    1? 

Mixed  Colored    0 

Dark  Colored   8 

This   line  subject   to   trade 

discount   for   quantity. 

WAX  Per  lb. 

C.   P.    Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Rerry    Bros 0  37 

Anchor    0  33 

o.p.W.  Lion   Brand    0  30 

Old   English    41-44c 

Johnsons   41-44c 

Gold  Medal    0  30 

WHITING 

Paris  white   1  75 

Plain,  in   bbls 1  50 

Gilders,  bolted,  in   bbls 1  6C 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In   gallons-   1  2ft 

Barrels    0  87 

$4  extra  for  barrels. 
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DOUGALL'S 

TRANSPARENT 

WOOD  FINISH 


This  is  the  most  economical  Varnish. 

It  covers  more  surface,  and  is  easier  to 
apply,  than  any  other — and  it  wears 
better. 

This  is  the  varnish  that  will  give 
entire  satisfaction   to  your  customers. 

The  Dougall  Varnish  Co.,  Limited 

Montreal 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Winnipeg  Hardware  Quotations 


AMMl'XlTlOiN 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per    cwt.,    $15.25; 
chilled,    $16.75;    buckshot,    $16.05; 
oall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
j4%c  per  lb.;   clip   horu,   15%c. 

iNorris,  41  to  50  lbs.,  15c;  57  to 
»0  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
84   lbs.   and   over,   12c. 
AXES 

ri.  B.,  1  lt>.,  $7  per  doz.;  1% 
ids.,  $7.40;  2  lbs.,  $7.75;  2%  lbs., 
$S.50;  2%  lbs.,  $8.75;  3,  3y2  and  4 
.us.,  $9.50;  H.  B.  Haudled  Axes,  2 
tD.,  $10;  26  lb.,  $10.75;  3  lb.,  3% 
lb.  and  4  lb.,  $11;  Black  Prince 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7V2  lbs.,  $28  per  doz. ;  7%  to 
9  lb.,  $30.80. 

BARS,    CROW.      $5    per    100    lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
66  2-3  p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BEET   EACING 

In   sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb. ;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOETS 

Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c. : 
7-16  and  over,  25  p.c;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  nei 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c: 
sleigh  shoe  bolts  to  %,  25  p.c; 
7-16  and  up,  20  p.c. 
BORAX.  Borax,  per  lb.,  12c. 
BUILDING    PAPER 

Tarred,    75c    to    $1.20    per    roll, 
according    to    quality:    plain.    55c 
to  $1.05. 
CHAIN 

Coil.  3-16  in.,  $10.75:  %,  $8: 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  y2. 
$5.75;  9-16,  $5.75;  %,  $5.65;  %. 
$5.50;  Logging.  5-16,  7%c  ;  %. 
6y>c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,   MALL.     8y2c   per   lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper. 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,   26c;   27%c 

Soldering  irons.  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith. 
■A    in.    round    shank,    40    p.c. 

Envestrough.  S  in.,  per  100  ft.. 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in.,  $0.50 
ENAMELWARE 

Canada,    40;    Imperial,    45,    20: 
Premier,    40;      Colonial,    45,    20: 
white,  65,  5;   diamond,  40;   pearl, 
45.  20  per  cent. 
FIXTURES 
Star  hollow  ware,  No.  3,  $i. 

Galvanized  ware,  heavy,  25  and 
2%   p.c.   light.  25  and   12y2    p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10-lb.  jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles, $2.25  doz. 


1ERKULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57%   p.c. 
GASOLINE 

Printers'     naphtha,     bbls.,     20c 
per  gal. ;  $4.95  per  case. 
GALVANIZED    WARE.      Net  list. 

Heavy    pails,    light    pails     and 
heavy  tubs. 
GLASS,  WINDOW  Single  Double 

Up    to   25  in 6  75         10  25 

26  to  40 7  50        11  75 

41  to  50 10  00        13  25 

51  to  60 10  50        14  00 

61  to  70 11  25        14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and  strap,  50  p.c. 

Corrugated  Strap  Hinges  —  4. 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10. 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4. 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  iNo.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to    No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0   to    1. 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.35. 
IRON  BAND. 

iy2  in.,  $3.80;  1%,  $3.80;  1  In.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Pleur 

Premier  de  Lis" 
10%   oz.   or   28   Eng...  7  25       7  25 
28  Am.  or  26  Eng...   7  00      7  00 
26  Am.  or  26  spec...   6  70      6  70 

2'4    6  30       fi  30 

22    6  20       6  20 

18  and  20   6  00      6  00 

16  Am 5  85      5  85 

1 4  Am 5  85       5  85 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs. 
6c  per  lb.;  4  lbs.,  71/2c  per  lb. 

Mrs.   Pott's    No.   55,   set    0  9" 

Mrs.   Potts    No.   50   set    1  00 

Mrs.    Pott's    common    sad    iron 
handles.    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz.. 
fOc:  B.  per  case  6  doz.,  $4.10;  per 
doz.,  75c. 

LANTERNS 

No.  2,   plain    8  25 

No.   20,   X-ray    12  00 

No.  22,  Dnsh-board   10  75 

Trulite.   short  globe    doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED  OIL 

Raw,  per  gal.,  95c ;  boiled,  per 
gal.,  98c 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans 
etc. 
MATTOCKS 

Pick,  $6.25;  cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut, 
f.o.b..  Winnipeg.  $4.20. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,  40  per  cent. 

Banner    Netting,    24    in.,    $2.65: 
36  in.,  $3.35;   4-8  in.,  $3.90;   60  in., 
$4.65:   72  in.    $5.35. 
NUTS 

iSnuare,  small  lots,  lc  advance 
over  list;  case  lots,  net  list 
Hexagon,  small  lots,  lc  advance 
over  list:  case  lots,  net  list. 
OIL  CANS  Gal- 
Tin  vanized 
V2  gal.,  dome  top $2  14      $ 

1  gal.,   dome   top 2  81        4  25 


2  gal.,   dome  top 4  05        6  00 

3  gal.,   dome   top 5  20        8  05 

5  gal.,   dome   top 6  40      10  75 

OIES 

Silver  Star  oil,  16%c  gal.; 
Royalite  oil,  17c  gal.;  Palacine 
oil,  20y2c  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  43c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  40c  gal. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,   6-7,   $6  per  dozen. 
GALVANIZED  IRON  PIPE 

Vi  in.,  $6.25;  %  in.,  $6.30:  y2 
in.,  $6.75;  %  in.,  $8.45;  1  in.. 
$12.50;  1%  in.,  $16;  iy2  in.,  $20.25; 
2  in.,  $27.20;  2V2  in.,  $43.05;  3  in., 
£56.30. 
IRON    PIPE 

Black,  %,  $3.70;  %,  $3.78;  y2, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  iy2,  $13;  2,  $17.50;  2y2, 
$30;  3,  $39.25;  3%,  $47.25;  4, 
$56;  4y2,  $6S.78;  5,  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS   GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less,  44e  lb.  In  y2-lb.  pkgs., 
full  cases,  46c  lb;  less,  40'/,c  lb 
PLATES,   CANADA 

Half  polish,  6-7  inch,  $4.50;  8 
inch,  $4.75;   full    polish.   6-7   inch 

'50;  8  inch,  $5.75;  Black  sheets 
$4.65:  8  Inch,  $4.90:  Black  sheets 
—28,  $4.75:  26,  $4.60;  18-24,  $4.50' 
16,  $5.10;  14,  $5:  12,  $5.10;  10.  85. 

PLOW   SHARES 10c   per   lb 

POINTS 

Lindslide    plow,    iy2    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  25 

25-lb.   irons,  per  cwt 3  50 

1%-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c: 
No.  9,  67c;  No.  10,  71c;  No.  12 
75c. 

Pive-lb.  assoter  boxes.  No  8 
gauge,  74c  lb.;  No.  10  gauge,  79r 
lb. 

■Copper   Burrs,    No.   7    65c;    No 
8,   66c;    No.   9,   68c;      No.   10,   71c- 
NTo.  12,  76c 
ROPE 

Sisal,  16V2c  base:  pure  Manila. 
23c  base:  British  Manila.  Is'u,. 
base;  lath  yarn.  16c  base:  Afri- 
can hemp,  nVnc  base;  cotton 
rone.   30c 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES       (Caldwell.) 
33 1-3   per   cent.   off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring,      $5;      Lance      Tooth      or 
Lightning  Blades,  $5.25  ;  New  Cen- 
turv.  $7.25. 
SCALES 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in     all 
cases  5  per  cent.  less.     All  quota 
tions  f.o.b.  Winnipeg. 
SCREWS 

Bright   iron,   round   head.   70  p 
c. :  flat  head,  75  p.c;  round  head 
hrass.    35    p.c:    flat    head,    brass. 
37%   p.c:  coach,  45  p.c. 
SHEET  ZINC.     Any  lots,  30c. 
Black    Steel     Sheets 

10  gauge    5  00 

12   gauge    5  10 


11    gauge     5  00 

16  gauge    o  10 

17-24  gauge  4  50 

26  gauge    4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  aud  Jones, 
$10.50;  Black,  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Bla'.k  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  8, 
$11.00;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c. 
SPIKES 

Pressed,     14     in.,     $4.65;     5-16, 
•4.30;    %,    $4.10;    7-16,    $3.95;    %, 
$3.90. 
STAPLES 

Bright  wire,   per  cwt.,  $3.90  at 
Fort     William.     $4.30     Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;   $5.10   Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  ewt. ; 
plow,  common,  $5.50;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
■>3.25  base;  east,  octagon  tool 
steel,  lOVic  base;  square  tool, 
ll^c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL   BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5 ;    16    gauge,    $5.10 ; 

17  to  24  gauge,   $4.50;   26  gauge, 
$4.60;  28  gauge,  $4.75. 

STEEL  HOOPS 

y2   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35;   %   in.,  $4.25;   1  in.,  $4;  1% 
in.,  $4;  1%  in.,  $3.75. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,  75%   off  list. 
TIES.     Cow.  40  per  cent. 
TIN  AND   TIN    PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28  I.C 12  25 

20  x  28  I.X 14  50 

Terne  Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  SOc. 
VISES 

Peter  Wright's  solid  box  vises, 
-15  lbs.  and  over,  15c  lb. 

Norris  vises.  45  lbs.  and  under, 
$7.50  each:   over  45  lbs.    ISc   lb. 
WARES 

Galvanized,  heavy,  net  list. 
WASHERS 

Iron,  small  lots,  25  p.c.   +   75c; 
full  boxes,  iron,  30  p.c.  +  75c 
WHITE    LEAD 

5-ton  lots,  $13.35;  ton  lots, 
$14.S5. 

WIRE,  BARB 

Lyman  4-point,  $3.40  f.o.b.  Ft. 
William,  $3.65  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.25  Ft.  William, 
$3.50  Winnipeg;  Baker  2  pt., 
$3.20  Ft.  William,  $3.45  Winni- 
peg; Winnipeg,  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Wiunl 
peg,  $4.30;  plain  galvanized.  Ft 
William,  No.  9,  $4;  No.  12,  $4.20: 
Winnipeg.  No.  9,  $4.30;  No.  12. 
S4.50;  coil  spring,  Ft.  William. 
No.  9,  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented  screen  in  100-ft.   rolls. 
$2   per   hundred   sq.  ft.:   in   50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,   PLAIN 

$3.15. 

Bale  tics,  14  gauge,  single  loop, 
$5.40  Winnipeg:  $5  Fort  William. 

Brass   snare   wire,    per  lb.,  80c. 

MIRE,  ANNEALED. 

0-9,  $4.65:  10,  $4.71:  11.  .$4.77: 
12,  $4.85;  13,  $4.80;  14,  $4.90;  15, 
$5;  16,  $5.20. 

WIRE    (STOVEPIPE) 

18  and  19  gauge,  7e  per  lb. 
WRINGERS 

Royal  Canadian.  $41  per  doz.; 
Eze.  $44.50  per  doz.  :  Bicycle. 
$50.75  per  doz.  ;  Ajax,  $8.50  each. 
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BOILER  TUBES 

Just  now  nearly  all  boiler  owners  are  overhauling  their  boilers 
and  you  should  be  able  to  send  us  many  orders  for  new  tubes.  We 
carry  from  2  inch  to  4  inch  tubes  in  stock  for  immediate  shipment. 

Reinforcing  Bars  for  Concrete 


Medium  Steel,  Square  Cold  Twisted, 
sizes  from  y4  to  1*4  inches,  lengths  up 
to  60  feet. 


Medium  steel,  Plain  Roundand  Square, 
sizes  from  L£  to  l1/^  inches,  lengths  up 
to  60  feet. 


We  carry  on  hand,  ready  for  immediate  delivery,  a  6,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 


wm 


SEND  FOR   MONTHLY  STOCK  LIST. 


I 


j» 


I 


^Manitoba  Bridie  &  Iron  Works, 

^Wmb  IM I  fc.1  dimes'*  W  &1  AkIITAD  A      LIMITED 


WINNIPEG 


MANITOBA 


/\A'T"^7    Farm    Specialties    are    Seasonable 
ru^A  and  Profitable 

Right  now  your  customers  are  enquiring  about  these  very  things. 
This  business  is  waiting  for  you  to  make  good  your  claims  to  it. 


PORTABLE  CORRUGATED 
GRANARIES 

The  kind  that  have  been  proved  by  service 
in  the  field.  This  Granary  will  do  in  the 
field  all  that  you  claim  for  it  and  prove  a 
profitable  investment  to  your  customers. 


WELDED  STEEL  BARRELS 

Shipping— Storage —  Half 

You  can  sell  the  barrels  and  work 
up  a  nice  trade  in  the  Oils  with 
repeat  orders. 


STOCK  TROUGHS 

Round  End  and  Circular 

The  construction  of  this  trough 
appeals  to  prospective  buyers. 
Display  one  of  these  troughs  and 
you  will  find  an  increasing  trade 
develop. 


This  is  the  season  for  these  lines.    Show  the  goods  and  you  will  get  the  orders. 

Send  for  full  information 

WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 

The  only  Western  Canadian  makers  of   a  complete  line  of  Sheet  Metal  Goods 

P.O.  Box  3006  WINNIPEG,  MAN. 


//  interested,  tear  out  this  page  ana  keep  with  letters  to  be  answered. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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w/lii!/liiiiiiiii!!iiiiiiiiiil 


<^.  have  been  the  W* 

i^Y  Standard   for  over  *  gy 

*  eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.  WIEBUSCH  &  HILGER. 

Limited.  New  York 

A.  MucFARLANE  &  CO.,  Montreal 

Canadian  Agents. 


Aylmer  Superior  Lever 
Force  Pump 

Made  in  1%  and  2- 
inch.  Fitted  for  hand 
use  only.  Six,  eight 
and  ten-inch  stroke. 
This  style  of  lever  is 
superior  to  the  ordin- 
dinary  style.  Having 
longer  stroke  the  pow- 
er is  greater,  making 
it  work  easier.  The 
handle  being  wood, 
they  are  not  so  liable 
to  break  in  frosty  wea- 
ther. 

Base  is  adjustable,  ad- 
mitting of  top  being 
raised  or  •,  lowered  to 
any  position  desired. 
A  GOOD  SELLER,  IT 
PAYS  TO  HANDLE 
AYLMER    PUMPS. 

Aylmer  Pump  &  Scale  Co.,  Ltd. 

Aylmer,  Ontario 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 


HAMILTON,  CANADAi 


Uinuteb 


BEAR 
BRAND 


LAMPBLACKS 

_  ASermfftQiw  offft/a/tfy 
■     f/tet  yets  d/g di/s//?ess 


Wl LCKtS. MARTIN  WILCKES CO 

l]i     WILLIAM     ST     NCWYOPK 


Bath  Room  Fittings 

and 

Auto  Accessories 

are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


a 


CONDOR " 


—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and   Prices 

Best  Weather 
Strip  '  Co., 
Hamilton, 
Ont. 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you   in   filling   your    needs. 


You  can  talk  across  the  continent  for  two 
cents  per  word  with  a  WANT  AD. 
in  this  paper. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Springs,  Chain, 
Drills,        Files, 
Handles,  Horseshoes 
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WE  SHIP/  c»...r 
PR0I1PT-/  £z 

■  -^j  /and  Burrs, 

■■  ■  /  Cap  and  Set 

Screws,  Wood 
Screw*,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  crossigrained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can    be   guided   in    any  direction.     That's   adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others,     That's   why   you    should   sell    them.      Order   through   your   jobber  to>day. 


FACTS 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St..  Toronto,  Canada 


We  can  perform  more  functions  by  our 
modern  wire  carrier  system,  and  with  a 
greater  degree  of  dispatch  and  certainty 
than  can  be  accomplished  by  any  other  of 
this  type  of  machine,  all  of  which  means 
that  we  can  reach  more  points  in  a  store 
and  do  so  in  a  better  and  more  satisfactory 
manner  than  has  been  accomplished  hereto- 
fore. Remember  our  ten  days'  trial.  You 
are  invited  to  put  us  to  the  test. 

Send  for  our  new 
Catalogue   F. 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEELl  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word 

with  a  Want  Ad.  in  this  paper. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BOLTS.RIVETS.WIRE  i  WIRE  NAILS 


Quality  Rlf 
Pricmm  «/«• 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED,  Owen  Sound.  Ont. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular    and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

r.W.  LAMPLOUGH  &  CO. 
Unity  Bids..  Montreal 


CAMP 


FURNITURE 


PICKLES, 


159  Portage    Ave.  E. 
WINNIPEG 


How  can  we  do  it? 

That's  what  we  want  to  tell  Western 
hardware  dealers — how  we  can  sell 
the  EZE-FIXT  pump  for  the  same 
price  or  less  than  the  ordinary  pump 
which  freezes.  Write  for  our  circu- 
lar which  tells  all  about  this.  We 
sell  only  to  the  trade. 

RICHMOND  PUMP  CO. 
WINNIPEG 


Seals 


Drop  a  card  for  price*  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


THE 

STURDY 
SIFTER 


The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 

415  Symington  Avenue,      -      Toronto 


$469.20  a  Year  for 
National  Advertising 

A  half -page  advertisement  in  MacLean's 
Magazine,  every  issue  for  a  year  (12 
times),  costs  $469.20. 

Figured  out  proportionately,  it  means: 

$164.22  to  influence  Ontarians, 

$102.00    "  "  Quebecers. 

$  23.46    "  "  New   Bruns wickers. 

$  28.15     "  "  Nova    ><  (it  hins. 

$     4.69    "  "  P.K.   Islanders, 

$  32.84    "  "  Manitobans, 

$  37.54    "  "  Saskatchewans, 

$  28.15    "  "  Albertans, 

$  28.15    "  "  British     Columbians, 

(Tlii*   division  on  the  basis   of   provincial 

populations.) 

Really,   when   you   break   it   up   this   way, 

the     amount    per    province    for    a    whole 

year's    powerful    influence    is    ridiculously 

small. 

Honestly,    can    you    say    "I    can't    afford 

$469.20  a  year  for  national  advertising?" 

MACLEAN'S 

MAGAZINE 

Can  perform  a  service  for  you,  at  a  price, 
which  you  cannot  have  rendered  by  any 
other  single  medium,  or  at  so  low  a  cost. 

H.B. — Objectionable  advertising  not 
accepted.  Doth  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep   them  clean  and  decent. 

Published  by 

The  Maclean  Publishing  Co.,  Limited 

143-153    University    Avenue,  Toronto.  Ontario 


Convenience 
Quickness 
and  Economy 
that  fills  a 
long  felt  want 


THE 

"CANNON 

OILER" 


FORCES  THE  OIL  ANYWHERE 
by  simply  pressing  on  the  plunger. 
The  oil  is  entirely  controlled  by  the 
operator  in  whatever  position  the 
can    may    be    held. 


SAVES  THE  OIL.  As  the 
flow  of  oil  ceases  the  in- 
stant the  pressure  on  the 
plunger  stops,  not  a  drop 
of    oil    need    be    wasted. 

TRY  IT.  THE  SALES 
WILL      SURPRISE     YOU. 

R.  E.  BLOOMER 

KEITHSBURG,    ILL. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Live  Agents  Wanted 

Safety  Razor  Blades 
Sharpened 

I  have  the  best  machine  on  the  mar- 
ket. Each  blade  is  sharpened  by 
hand  and  not  by  au  automatic  ma- 
chine. Gillette  blades  made  as  good 
as  new.  Durham-Duplex,  Ever- 
Ready,  Gem  and  other  blades  the 
same. 

RMrFoTd 

284  Beaver  Hall  Hill 
MONTREAL,  QUE. 


Write  for 
commissions 


Phone  Uptown 
6807 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


August  12,  1916. 


HARDWARE    AND    METAL 


61 


CROWBARS 


We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 

J.      H.      McCOMB,      LIMITED      Building^a"/.*,  P°tchaand  Coal  Tar 


SPECIFY 
DOMINION  BRAND 


MONTREAL 


In  Selling 
Extension  Ladders 

always  remember  that  the  prospect 
is  interested  in  strength  and  safety 
and  convenience. 

The  "Stratford"  Line 


embodies  these 
features  in  extra 
measure. 

Made  of  high- 
grade  yellow  pine, 
with  inch  elm 
rounds,  secured  so 
as  to  obviate  all 
springing  and 
strain. 

Reinfor  ced  by 
hardened  and  gal- 
vanized steel  wire 
running  the  full 
length  of  each 
side,  and  properly 
embedded  a  n  d 
fastened  in  the 
material. 

Extends  very 
easily  without 
the  usual  catch- 
ing and  jerking 
— has  free  slid- 
ing motion, 
which  is  worked 
with  a  light  pull 
on  the  rope. 

Can  be  had  in 
lengths  from  20 
to  60  feet. 

Absolutely  the 
best  on  the  mar- 
ket, and  the  lad- 
der speaks  for 
itself. 

A  VERY  PRO- 
FITABLE    AND 

SATISF  AC- 
TORY    LINE. 


Write  for 
catalog  show- 
ing our  com- 
plete line  of 
ladders. 


The  Stratford  Mfg.  Co..  Ltd. 

STRATFORD.   CANADA 


SAVE 
YOUR 

MONEY 

FOR  THE 

Dominion  War  Loan 

TO  BE  ISSUED  IN  SEPTEMBER. 

By  purchasing  a  bond  you  will  help 
to  WIN   THE  WAR  and  obtain  for 
yourself  an  investment  of  the  highest 
class  yielding  a  most  attractive  rate 
of  interest. 

DEPARTMENT   OF   FINANCE 

OTTAWA. 

//  interested,  tear  out  this  page  and  keep  with  letterr.  to  be  answered. 
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CLASSIFIED    LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of   our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium   Co.,    Toronto. 
Aluminum   Solder 

British   Aluminium  Co.,   Toronto. 

Canada  Metal  Co.,  tLtd.,  Toronto,  Ont. 
Aluminum  Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Mecca   Specialties  Co.,    Ltd.,    Toronto. 
Aluminum,   Alloy,    Ingot, 
Sheet,   Wire 

British   Aluminium  Co.,   Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Dupont  Powder  Co.,  Wilmington,  Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor. 

Animal   Traps 

Oneida     Community,     Niagara     Falls, 
Ont. 

Asbestos  Papers 

Roofers  Supply   Co.,   Ltd.,   Toronto. 

Asbestos   Pipe   Coverings 

Canadian  H.  W.  Johns-Manville  Co., 
Ltd.,   Toronto. 

Ash  Sifters 

Collins   Mfg.    Co.,   Toronto. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels,   Toronto. 

Asphalt    Shingles 

Bird   &   Son,   Hamilton. 
Auger  Bits 
Russell      Jennings      Mfg.      Co.,       St. 
Catharines. 

Vuto    Accessories 

\damson   Mfg.   Co.,   Hamilton. 

\adger  Craft  Shops,  Sheboygan,  Mich. 
Yhe   Carborundum  'Co.,   Niagara  Falls, 

N.Y. 
Oaverhill,   Learmont  &   Co.,   Montreal. 
Hyslop   Bros.,   Ltd.,  Toronto. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzinger.      Bruce     &     Co.,     Niagara 

Falls,   Ont. 
The  Stanley  Wks. ,  New  Britain,  Conn. 
L.   S.  Starrett  Co.,   Athol,   Mass. 
Trimont  Mfg.    Co.,   Roxbury,   Mass. 
Awnings 

J.    Pickles,    Winnipeg. 
Axes,   Safety,   Pocket  and   Camp 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Axles 

B.  J.  Coghlin,   Montreal. 

Babbitt   Metal 

Canada  Metal  Co.,   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Owl   Metal  Co.,  Winnipeg. 
Talhnan    Brass    &   Metal   Co.,    Hamil- 
ton. 

Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,   Conn. 
Marble   Arms  &   Mfg.    Co.,   Gladstone, 

Mich. 

Bale-Ties 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

The    Stanley   Works.    New    Britain. 

The  Steel  Co.  of  'Canada,  Ltd.,  Ham- 
ilton. 

Bar   Clamps 

National  Machinery  &  Supply  Co., 
Ltd.,   Hamilton. 

Bar  Iron 

Canadian   Tube  &   Iron  Co.,   Montreal. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Steel  Co.   of  Canada,    Hamilton. 
London    Rolling   Mills   Co.,    London. 
Bar   Iron   and    Steel 
Dominion     Iron    &    Steel    Co.,    Ltd., 
Sydney. 

Barn   Door  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Canada   Steel   Goods  Co.,   Hamilton. 
Cushms.n  Motor  Wks.,  Ltd.,  Winnipeg. 
Richards-Wilcox     Co.,     Ltd.,     London. 

Ont. 

Barn   Equipment 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg.    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 


Bath    Koom   Fittings 

Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,   Ont. 
Landers,  Frary  &  Clark,  New  Britain. 

Batteries   and   Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Canadian  Carbon  Co.,    Ltd.,    Toronto. 
Interstate    Electric   Novelty   Co. 
Mainer   Electric   Co.,    Ltd.,   Winnipeg. 
The   Maytag   Co.,   Ltd.,   Winnipeg. 
Belting 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 

Bird    Cages 

Andrew  B.    Hendryx  Co.,  New  Haven. 
Bicycles    and   Accessories 

Johnson's,   I\er,   Arms   &   Cycle   Wks., 

Fitchburg,    Mass. 
Bits 
Progressive      Mfg.      Co.,      Torrington, 

Conn. 
Russell,      Jennings       Mfg.       Co.,      St. 

Catharines. 

Boilers.   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts  and   Nuts 
Canadian    Tube     &     Iron    Co.,     Ltd., 

Montreal. 
London   Bolt  &  Hinge  Wks.,   London. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg.    Man. 
Northern     Bolt    &    Screw    Co.,     Owen 

Sound,   Ont. 
The     Stanley     Works,     New     Britain, 

Conn. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Bolts,  Panic 
Wm.   Newman  &  Sons,  'Ltd.,   Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,   Conn. 
Box   Openers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Strapping 
The     Stanley     Works,      New     Britain. 
Conn. 
Box    Hinges    and    Locks 
The     Stanley     Works,     New     Britain, 
■     Conn. 
Braces 
Goodell-Pratt    Co.,    Greenfield,    Mass. 
Miller's   Falls   Co.,   New   York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf 
Atlas   Mfg.'  Co.,   New  Haven,    Conn. 
Canada    Steel   Goods   Co.,   Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs  Co.,   Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros..    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,   Eng. 

Tallman    Brass  &  Metal   Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets.    Tubes    and    Rods 

Tallman    Brass  &  Metal   Co.,  Hamilton. 

Williams   Bros.    &  Piggott,   Ltd.,    Bir- 
mingham, Eng. 
Bread   Mixers 

Landers,  Frary  &  ClarL.  New  Britain. 

Brooms 

American    Broom    Works,    St.    Basile, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 
T.    S.    Simms   &   Co.,   St.   John,   N.B. 
Stovens-Hepner  Co.,   Port  Elgin. 
Walter  Woods  &  Co.,   Hamilton,   Ont. 


Brushes 

American    Broom    Works,    St.    Basile, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins   &   Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms   &    Co.,    St.    John,    N.B. 
Stevens-Hepner  Co.,    Port  Elgin. 
G.    F.    Stephens   &   Co.,   Winnipeg. 

Builders'   Tools   and    Supplies 

.    Caverhill,   Learmont  &   Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin    Rule   Co.,    Windsor,    Ont. 
Millers  Falls  Co.,   Millers  Falls,   Mass. 
National     Machinery    &    -Supply    Co., 

Hamilton. 
North   Bros.   Mfg.   Co.,   Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New   Britain. 
The   L.    S.    Starrett  'Co..    Athol,    Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,    Learmont   &   Co.,    Montreal. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls   Co.,  Millers  Falls,   Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London,    Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Building  Paper 

Bird    &    Son,    Hamilton. 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Buildings,  Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.    F.   Stephens   &  Co.,   Winnipeg. 
Burrs 

Parmenter  &   Bulloch   Co.,  Gananoque. 

The  Stanley  Works,  New  Britain, 
Conn. 

The    Steel    Co.    of   Canada,    Hamilton. 

Butter  Workers  and  Boxes 

Beatty  Bros..  Ltd.,  Fergus,  Ont.; 
Winnipeg,   Man. 

Butts 

Canada    Steel    Goods    Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts   and    Hinges 

Canada    Steel    Goods   Co.,    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts,    Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Calipers 

L.    S.   Starrett  Co.,    Athol,   Mass. 
Camp    Furniture 

J.    Pickles,    Winnipeg. 
Cans 

Thos.    Davidson    Mfg.   Co.,   Montreal. 
Carriers,  Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.; 
Winnipeg,    Man. 

Carriers,   Cash   and    Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion   Sheet  Metal   Co.,  Hamilton. 
A.   C    Leslie  Co.,   Montreal. 
Roofers   Supply    Co.,    Toronto. 
Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 
Carpet   Sweepers 
Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 

Cartridges 

Dominion    Cartridge   Co.,    Montreal. 
Remington  Aims  Union  Metallic  Cart- 
ridge  Co.,   Windsor,    Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,   Frary  &  Clark,  New  Britain,     I 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire   Co.,    Hamilton. 
McKinnon   Chain  Co.,   St.   Catharines 

Ceilings,  Metal 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,   Liquid 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

Chafing  Dishes 

Landers,  Frary  &  Clark,  New  Britain 
Conn, 

Chamois,    Sponges 

Universal  Sales  Co.,  Montreal. 

Chain  Drills 

Goodell-Pratt  Co..    Greenfield.   Mass. 
North   Bros.  Mfg.  Co.,   Philadelphia. 

Chain   Manufacturers 

Greening    B.,   Wire   Co..  Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain  Co.,   St   Catharines. 

Chain,   Trace,   Logging,   Halter, 
Dog   Leads,   Agricultural 

Greening.   B.,   Wire  Co.,   Hamilton. 
McKinnon  Chain  Co.,  St.    Catharines. 
Chains 

B.   J.   Coghlin,   Montreal. 
Greening,   B.,   Wire  Co..  Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon   Chain  Co.,  St.   Catharines. 
Chisels 
Buck   Bros.,    Milbury,    Mass. 
Goodell-Pratt  Co.,   Greenfield,  Mass 
Stanley  Rule  &  Level  Co.,  N.  Britain. 

Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 

Winnipeg,    Man. 
Cummer-Dowswell,    Ltd.,     Hamilton. 

Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont  ■ 
Winnipeg,   Man. 

Clippers,  All  Kinds 

American    Shearer   Mfg.    Co.,    Nashua 
Crescent  Mfg.   Co.,  New  York,   N.Y. 

Clocks 

The  Western  Clock  Co.,  La  Salle,  III. 

Clothes  Pins 

Wm.    Cane   &   Sons   Co.,    Newmarket. 
Meakins   &   Sons,   Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 

Clothes  Driers 

Cummer-Dowswell,    Ltd.,     Hamilton 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd..    Stratford, 
Ont. 

Clothes    Line 

R.   Bird  &  Co.,  Crewkerne,  Eng. 
Hamilton  Cotton  Co.,   Hamilton,   Ont. 

Clothes   Reels 

'Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,     Ltd.,      Fergus,      Ont.  • 

Winnipeg,   Man. 
Cummer-Dowswell    Co.,    Hamilton 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   &    Co.,    Hamilton. 

Coal   Chutes 

The     Dennis     Wire    &     Iron     Works, 

London,    Ont, 
Manitoba   Bridge   &    Iron   Wks.,   Ltd., 

Winnipeg,    Man. 

Coffee   Percolators 

Landers,  Frary  &  Clark,  New  Britain. 

Colors,    Dry 

W.   B.   Bate  &  Co.,  Toronto. 
Canada   Paint  Co.,  Montreal. 
Allan    Munro  Color  Co.,   Montreal. 
The  Ottawa  Paint  Works.  Toronto. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co..   Ltd.,   Montreal. 
G.  F.  Stephens  fe  Co.,  Winnipeg. 
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High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Well  Prove  It 


GIVE  us  a  chance  to  prove  to  you 
that  you  can  make  money  by 
working  our  plan.  Hundreds  of 
men  and  women  in  Canada  arts  making 
splendid  salaries  by  working  for  us  a  few 
hours  each  day.  Why  not  learn  all  about 
it? 

If  your  regular  position  isn't  producing 
enough  money  to  take  care  of  a  few  added 
luxuries — our  plan  will  fit  in  splendidly, 
giving  you  as  much  extra  money  as  your 
spare  time  will  allow  for.  The  more  time 
you  devote  to  the  plan  the  more  money 
you  can  make.  To  learn  all  about  it- 
drop  us  a  Post  Card, — back  to  you  by  re- 
turn mail  will  come  full  particulars.  This 
will  not  obligate  you  in  any  way.  Simply 
say,  "Send  me  full  particulars  of  your 
money-making  plan." 


Name. 


Address . 


The  MacLean  Publishing  Co.,  Limited 


143-153  University  Avenue 


Toronto,  Onatrio 


Autumn  Brush  Business 

Every  Autumn  painters,  wall-paper 
hangers  and  private  persons 
are  good  brush-buyers,  "fix- 
ing-up"  for  the  Winter.  And 
this  Autumn  the  demand 
for  brushes  will  be  better 
than  usual,  since  there  was  so 
much  painting  and  paper- 
hanging  left  over  from  Spring 
to  Autumn  because  of  labor- 
shortage. 

You  can  do  the  brush  business  of 
your  community  if  you  make  buy- 
ers and  prospects  know  the  good- 
ness of 

Meakins*  Brushes 

Demonstrate  these  brushes.  Show  buyers  the 
bristles  used  and  why  one  brush  calls  for  bris- 
tles of  one  kind,  arranged  in  a  given  way ;  and 
why  another  brush,  for  another  use,  calls  for 
a  different  shape,  and  a  different  kind  of  bristle. 

Show  customers  the  different 
bindings — the  whether  fer- 
rule wire  wrapping,  or  metal 
strip.  Get  your  customer  to 
handle  the  brush — feel  its 
prise  and  smoothness  of 
finish.  Once  you  get  this 
sort  of  attention  a  sale  is  easy 
and  you've  made  a  fast  brush 
customer. 

Our  Great  Point  is: 

You  can  do  right  where  you 
are  a  much  larger  brush  busi- 
ness— this  by  giving  brushes 
a  larger  prominence  in  your 
stock  and  a  little  more  intelli- 
gent attention  to  the  develop- 
ment of  your  brush  trade. 

We  are  ready  to  co-operate 

with  you  to  get  more  brush 

business — to  show   you   how 

to  do  it.    And  always  we  want  you  to  know  that 

Meakins-made  Brushes  are  the  finest  brushes 

possible  to  make. 

Brushes  can  be  ordered  through  your  jobber. 
But  write  us  concerning  how  to  build  up  a 
larger  local  demand. 

Meakins    &   Sons   Limited 

Hamilton,  Ontario 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Cold   Rolled   Strip   Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency 

Assignees   Agents.    Limited,    Toronto. 
Compasses 
Marble   Arms  &   Mfg.    Co.,   Gladstone, 
Mich. 

Conductor  Pipe 

The   Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlai   People,  Ltd.,   Oshawa,   Ont. 

Roofers   Supply    Co.,    Ltd.,    Toronto. 

Wheeler   &    Rain,    Toronto. 

Winnipeg    Ceiling    &      Roofing      Co., 
Winnipeg. 
Coping:   Saws 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn.  s 

Cord,   Wire  Picture 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Cordage 
Hamilton   Cotton   Co.,   Hamilton. 

Cornices,  Metal 

Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. 

Pediar  People,  Ltd.,  Oshawa,  Ont. 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Wheeler  &    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated  Fasteners 

The   Stanley  Works,   New   Britain. 

The    Steel    Co,    of    Canada,    Limited, 
Hamilton. 

Corrugated  Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  0,nt. 
Roofers  Supply  Co.,  'Ltd.,  Toronto. 
Winnipeg     Steel     Granary     &     Culvert 

Co.,   Winnipeg. 
Wheeler  &    Bain,    Toronto. 

Corrugated   Aluminum 

The     British      Aluminum     Co.,      Ltd., 
London,   Eng. 

Cow    Stalls  and    Stanchions 
Bull  and  Calf  Pens. 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,  and 
Winnipeg,    Man. 

Cow  Ties 
Greening,   B. ,   Wire  Co.,   Hamilton. 
McKinnon  Chain   Co.,  St.    Catharines. 

Cranes,   Hand   Power 

Manitoba    Bridge   &    Iron    Wks. ,    Ltd., 
Winnipeg,   Man. 
Cranes,  Overhead  Travelling 
Manitoba   Bridge   &    Iron   Wks.,    Ltd.. 
Winnipeg,   Man. 
Crate   Openers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Crowbars 
B.   J.   Coghlin,   Montreal. 

Culverts 

Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel      Granary     &    Culvert 
Co.,    Winnipeg. 
Cuspidors 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Cutlery,    Razors,    Scissors.   Etc. 

Acme   Shear   Co.,    Bridgeport,   Conn. 

Canadian   Wm.    A.   Rogers,   Ltd.,   Tor- 
onto. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Crookes,   Jonathan,   &   Son. 

Geneva  Cutlery  Co.,   Geneva,    N.Y. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Huttnn.   Jas.,    &  Co.,    Montreal. 

Landers,   Frary  &  Clark,   New  Britain, 
Conn. 

Marble   Arms   &  Mfg.    Co..   Gladstone, 
Mich. 

McGlashan,  Clarke  Co.,  Ltd..   Niagara 
Falls.  „     .a 

Oneida     Community,       Ltd.,       Oneida, 
N.Y. 

Geo.     Wostenholm    &    Son.     Sheffield. 
Eng^ 
Cutting  Pliers 

Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,  Conn. 
Cycles 

Johnson's,    Iver,    Arms  &    Cycle   Wks., 
Fitenburw     Mass. 
T>erricVs 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 

Disinfectants 

Continental    Oil    Co.,    Winnipeg. 
Display   Racks,   Wire  Cloth 

R.    M.    Bowser    &   Son,    Renfrew.    Pa. 
Dies 

Pratt  &  Whitney  Co.,  Dundas,   Ont. 
Boor   Bolts 

The  8tanley  Works,   New   Britain. 


Door   Checks 

Wm.  Newman  &  Sous,  Birmingham. 
Door  Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 

Cushman  Motor  Works,  Winnipeg 
'Man. 

Myers,   F.    E,   &   Bro.,   Ashland!   O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don, Oi't. 

The  Stanley   Works,    New   Britain. 
Door   Springs 

Chicago  Spring  Butt  Co.,  Chicago,   111. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham, Eng. 

Drills 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
Draw   Pulls 

The  Stanley  Works,  New  Britain. 

Drills,  Brick  and   Stone 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian    Carbon  Co.,    Ltd.,    Toronto 

Interstate  Electric  Novelty  Co.  Tor- 
onto. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg 

The   Maytag  Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Pedlar  People,   Ltd.,   Oshawa,   Ont. 

Roofers  Supply  Co.,  Ltd.,   Toronto. 

Wheeler  &   Bain   Co.,   Hamilton. 

Winnipeg  Ceiling  &  Roofing  Co.. 
Wininpeg 

Elbows 

Thos.     Davidson    Mfg.    Co.,    Montreal 
Metallic    Roofing   Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofere  Supply  Co.,   Ltd.,   Toronto 
Wheeler  &   Bain.   Toronto. 
Winnipeg      Ceiling      &      Roofing    Co.. 

Winnipeg. 

Electric    Heating    Specialties 

Landers,   Frary  &  Clark,   New  Britain 
Renfrew   Electric  Co.,    Ltd.,    Renfrew. 

Electric  Fixtures 
The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 
Mainer  Electric  Co.,  Ltd.,  Winnipeg. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew  Electric  Co..  Ltd.,  Renfrew 
Tallman  Brass  &  Metal  Co.,  Hamilton. 

Electric  Irons 
Landers,   Frary  &  Clark,  New  Britain. 
Northern   Electric  Co.,   Ltd.,   Montreal 
Renfrew   Electric  Co.,    Ltd.,    Renfrew. 

Electric   Tools 
John    Oakey    &    Sons,     Ltd.,    London 
Eng. 

Emery 

John  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Emery   Cloth 

John    Oakey    &    Sons.    Ltd..    London. 

Ene. 
G.    F.    Stephens   &   Co.,    Winnipeg. 
Emery  or  Corundum  Wheels 

The  Carborundum  Co.,  Niagara  Falls 
N.Y. 

Emery  Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

W.    B.    Bate  &  Co.,   Toronto. 

Berry   Bros.,    Walkerville.    Ont. 

Canada    Paint    Co.,    Montreal. 

Dougall    Vamish   Co..    Ltd..    Montreal. 

Martin-Spnnur    Co.,    Montreal. 

The   Ottawa   Paint  Works,   Toronto. 

Pratt  &   Lambert.   Bridgehurg.    Ont. 

A.    R!>~"v   &    Son.    Co..    Montreal. 

Snenvin  Win^ms   Co.,    Montreal. 

G.  F.  Stephens  &  Co..  Winnipeg. 
Enameled    Ware 

Thr-s.    Davidson    Mfg.    Co.,    Montreal. 
End    Cutting   Nippers 

Bridgeport  TMwe.  Mfg.  Corp.,  Bridge- 
port,   Conn. 

Escutcheon  Pins 

The   Paranenter  &  Bulloch   Co.,   Gana- 

noque.  Ont. 
The  Steel   Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Evenens,  3,  4  and  5  Horse 

Wm.   Newman  &  Sons.   Ltd.,   Birming- 
ham,  Eng. 
Farm    lighting   Outfits 

Mainer    Electric  Co.,    Ltd.,    Winnipeg. 
Fanlight   Gear 
Wm.   Newman  &  Sons.   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 

Stanley    Works,     New    Britain,    Conn. 
Fasteners,  Storm,  Sash 
»nd    Screen 
Stanley    Works,    New    Britain,    Conn. 


Fencing,  Farm,  Poultry,  Woven 
j    Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,  Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling   Bros.,    Ltd.,    Montreal. 

A.   Ramsay  &   Son  Co.,   Montreal. 
Figured   Rolled   Glass 

A.    Ramsay  &   Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &   H.,    Philadelphia. 

Delta  File  Works,  Philadelphia,  Pa. 

Henry  Disston  &  Sons,  Toronto. 

Nicholson    File    Co.,     Port    Hope. 

Simonds  Canada  Saw  Co.,  Ltd., 
Montreal 

Firearms 

Harrington  &  Richardson  Arms  Co., 
Worcester,   Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks. 
Fitchburg,   Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone. 
Mich. 

Remington  Arms  U.M.C.  Co.,  Wind- 
sor. 

Fire  Brick 

Manitoba  Bridge  &  Iron  Wks.,  Ltd.. 
Winnipeg,   Man. 

Fire  Clay 

Manitoba  Bridge  &  Iron  Wks.,  Ltd.. 
Winnipeg,   Man. 

Fire  Door  Fixtures 

The    Dennis      Wire      &      Iron    Works. 

London,   Ont 
Pedlar   People.    Oshawa.    Ont. 
The   Stanley  Works,    New   Britain. 
Richard  Wilcox  Can.  Co.,  London. 
Fire  Escapes 
The    Dennis     Wire     &     Iron    Works, 

London.    Ont. 
Canada    Wire      &      Iron    Goods    Co., 

Hamilton 
Manitoba  Bridge  &  Iron  Works,   Ltd.. 

Winnipeg,    Man. 

Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd..  Wind- 
sor,   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      &     Iron     Works. 
London.    Ont. 
F'shing  Tackle 

Andrew  B.    Hendryx  Co. 

Marble  Arms  &  Mfg.  Co..  Gladstone. 
Mich. 

Flashlights.  Electric 

Canadian    Carbon   Co.,    Ltd..    Toronto. 

Interstate  Electric  Novelty  Co..  Ltd., 
Toronto. 

Mainer    Electric    C.    Ltd..    Winnipeg. 

Northern  Electric  'Co..  Ltd..   Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Flint   Paper 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Food    Choppers 

Lanrlers,  Frary  &  Clark,  New  Britain. 
Force   Cups 

Canadian    Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    RubSer,    Ltd.,    Tcr- 

onto. 

Forgings 

Manitoba    Bridae   &    Iron    Wks.,    Ltd., 

Winnineg.    Man. 
The  Steel  Co.    of  Canada,   Ltd.,   Ham- 
ilton 
Friction   Hoists 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg.    Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
'Montreal. 

Furnaces,  Hot  Air 

Clare  Bros.  &  Co.,  Ltd..  Preston.  Ont. 

Findlay    Bros.    A.   Co.,    Ltd.,    Carleton 
Place,    Ont. 
C.pffs.    Fishing 

Marble  Arms  &   Mfg.   Co.,   Gladstone, 
Mich. 
Galvanizing 

Canada   Metal  Co..  Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Galvanized  Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght.  Ltd.,  Bristol,  Newport 
and  Montreal. 

The  Pedlar  People.  Ltd.,  Oshawa,  Ont. 

Roofers   Supply  Co..    Ltd.,    Toronto. 

Wheeler  &    Bain.    Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios.,     Ltd.,     Fergus,     Ont 

Winnipeg,   Man.  '  t-' 

Pedlar    People,    Oshawa,    Ont 
WW?nn^g.Cefling     &     *»«»«     Co.. 
Galvanized    Ware 

H10!    n!??    Mf*    Co..    Montreal. 
H    S.  Howland,  Sons  &  Co.,  Toronto 
Galvanized    Wire 
Dominion    Iron    &    steel    Co.,     Ltd., 

FiUotn.Steel   &   Wire  Co"   M-    Ham- 

Tmon'eel  C0-   °f  Canada'   Ltd-  Ham- 

ThLond™.teSntWire  &   Nail   C0"   LM" 
Garages,   Metallic 

•^/"win^p^    °*'     LW"    «*»» 
Pedlar  People.   Ltd.,   Oshawa,   Ont. 
Garage  Hardware 

f^rh«'   Learm°nt  &  Co.,   Montreal 
Lewis   Bros.,   Ltd.,   Montreal. 
Frank   Mossberg   Co.,   Attleboro    Mass 
don^onl      X    Canadian    Co',    L0D 
The  L.   S.  Starrett  Co.,  Athol    Mass 
Trimont  Mfg.  Co..  Roibury^Mat.38- 
Conn  y     WOTk3'     New     Britain- 

Garbage  Cans 

Tnos.    Davidson    Mfg.    Co.,    Montreal. 
Garden   Tools 
Ward   &   Payne,    Sheffield,    Eng. 
,   Gas  Fixtures 

T^r,B0^tn"NeUing  C°"  Ltd-  Wi"<3. 
:  Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
1   Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,  Mich. 
Gasoline  Tanks,   Underground 

Darling   Bros.,   Ltd.,    Montreal. 
Gates,  Farm  and   Stock 

Fil?on.S'teel   &   Wire  Co"   Ltd"   Uam- 

Memrif!OTOntWeI1     ^^    °°'     WaU- 
Gauges 

Pratt  &  Whitney  Co..  Dundas,  Ont 

L.   S.   Starrett  Co..  Athol,  Mass. 
Glass 

C  ^Tyu&  So.n  S°-  Montreal. 
™       -Stephens  &  Co.,   Winniptg. 

Ont  GIaS8    ImP°ltinK    Co.. 

Glass   Cutters 

Goodell^Pratt  Co.,    Greenfield,    Mass. 

Miller  Falls  Co.,   Millers   Falls,   Mass. 

A.   Ramsay  &   Son  Co.,   Montreal. 
Glass  Cutting  Boards 

The   Lufkin   Rule   Co.,    Windsor,   Ont. 
Glass,  Ornamental 

A.   Ramsay  &   Son   Co.,   Montreal. 

(•.   F.  Stephens  &  Co.,   Winnipeg 

Toronto    Plate    Glass    Importing    Co 
Ont 

Glass,    Sheet   and    Figured 

A.   Ramsay  &  Son   Co.,   Montreal 
Toronto    Plate    Glass    Importing    Co., 
Ont 

Glass  Paper 

John    Oakey    &   Sons,    Ltd.,    London 

Eng. 
A.   Ramsay  &   Son   Co.,   Montreal. 
Glass,   Wired 
A.   Ramsay  &   Son   Co.,   Montreal. 
Sharratt  &   Newth,   London,    Eng 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Roofers  Supply  Co.,   Ltd.,  Toronto. 
Toronto    Plate    Glass    Importing    Co 
Ont. 

Glazier's   Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London.  Eng. 
A.  Shaw  &  Son,  London,  Eng. 

Glue 

W.    B.    Bate  &  Co.,    Toronto. 

G.   F.   Stephens  &   Co.,   Winnipeg. 

Gouges 

Buck  Bros.,  Milbury,   Mass. 

Granaries,   Portable,   Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont 

Grindstones 

American    Grinder   Mfg.   Co.,    Milwau- 
kee,  Wis. 
Cleveland   Stone  Co.,   Cleveland. 
Millers   Falls  Co.,   Millers  Falls,  Matt. 
Richards-Wilcox  Mfg.  Co.,  London. 
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COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All- Wood  en 

IVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Neiu  Wooden  Wash  Board 
NEWMARKET,   ONT. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG   IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

GR§i 


Never  Varies 
in  Quality  and  Toughness 

London  Bar  Iron  is  absolutely  flawless  and  is 
uniform  throughout,  assuring  the  buyer  intrinsic 
value   for  his  money. 

Our  methods  of  production  enable  us  to  produce  this 
high-grade  Iron  at  the  lowest  prices.     It  will  pay  you 
to  sell  it — write  us  at  once. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  Sales  Agents  CANADA 

Manitoba.  Bissett  &  Webb,  Ltd..  Winnipeg. 
British  Columbia,  MacPherson  & 
Teet2el.   Vancouver 


0 


NICKEL 


Shot- 


-Hiffh  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
aDd   Tubes. 

We   are    SOLE    PRODUCERS   of   this    natural,    stronger- 
than-steel,  non-corrodible'  alloy. 

Manufactured    forms   are   Rods,   Flats,   Castings,    Tubes, 
Sheets,   Strip  Stock  and  Wire. 
Send   Inquiries   Direct  to  Us. 

The   International   Nickel   Company 

43  EXCHANGE  PLACE,  NEW  YORK 


MET^ 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Grinders,   Grain 

Beatty     Bros.,     Ltd.,     Fergus,    Ont. ; 

Winnipeg,   Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinders.    Tool   and    Sickle 
American   Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Grinders,   Power 
American    Grinder  Mfg.   Co..    Milwau- 
kee, Wis. 
Grinding   Compound 
The  Carborundum  Co. 
Guns 
Caverhill,   Learmont  &  Co.,   Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,    Iver,    Arms   &   Cycle  Wks., 

Fitchburg,    Mass. 
Marble  Arms  &  Mfg.   Co.,   Gladstone, 

Mich. 
Remington    Arms-Union    M.     C.     Co., 

Windsor,  Ont. 
Ross  Rifle  Co.,  Quebec. 
Gun    Implements   and   Oil 
Marble   Arms  &  Mfg.   Co.,   Gladstone, 
Mich. 
Hack   Saw  Blades 

E.  C.   Atkins  &  Co.,   Hamilton,    Ont. 
Henry  Disston   &  Sons,   Toronto. 

L.   S.    Starrett   Co.,    Athol,    Mass. 
Victor  Saw   Works^  Hamilton,   Ont, 
Hack    Saw  Frames 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Henry   Disston   &   Sons,   Toronto. 
Goodell-Pratt  Co.,   Greenfield,   Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery    &    Supply    Co., 

Ltd. ,   Hamilton, 
Victor  Saw   Works,   Hamilton,   Ont 
Hack    Saw   Machines 

Victor  Saw   Works,  Hamilton,  Ont. 
Ilame   Fasteners 

Imperial  Mfg.  Co.,   Welland,  Ont. 
Hammers 
Stanley   Rule   &   Level  Co.,   New   Bri- 
tain, Conn. 
Whitman     &     Barnes    Mfg.     Co.,    St. 
Catharines. 
Handles 

Still,   J.    H.,  Mfg.   Co.,   St.   Thomas. 
Hand   Hoists 
Manitoba   Bridge  &   Iron   Wks.,    Ltd., 
Winnipeg,   Man. 
Hand  Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Mainer   Electric   Co.,   Ltd.,    Winnipeg. 
Hand    Screws 
National    Machinery    &    Supply    Co., 
Ltd.,   Hamilton. 
Hangers.  Storm,  Sash  and   Screen 

The    Stanley    Works,   New   Britain. 
Hardware,  Metal  Window 

The    Stanley    Works,    New    Britain. 
Harvest   Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg.    Ont. 
H.  S.  Rowland.  Sons  &  Co.,  Toronto. 
Hay    Unloading   Tools 
Beatty     Bros..      Ltd.,      Fergus,      Ont.: 
Winnipeg,    Man. 

F.  E.    Myers  &   Bros.,   Ashland,   Ohio. 
Hay    Wire 

Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton,  Ont. 
Heating   Brums 

Collins   Mfg.   Co.,   Toronto. 
Hinges 
Canada   Steel   Goods  Co.,    Hamilton. 
London  Bolt  &  Hinge  Works,  London, 

Ont. 
The    Stanley    Works,    New    Britain. 
Hinges,  Spring 

Chicago   Spring   Butt  Co.,   Chicago. 
Hockey    Sticks 

Still,  J.  H..  Mfg.   Co.,   St.   Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman   Motor  Wks.,  Ltd.,  Winnipeg. 
Manitoba   Bridge   &   Iron   Wks.,   Ltd., 
Winnipeg,   Man. 
Hollow   Handle  Tool   Sets 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port,  Conn. 
Hooks 
The    Stanley   Works,    New    Britain. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops.   Steel  and   Wire 
The   Laidlaw    Bale-Tie    Oo.,    Hamilton. 
The  Steel   Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Hooks.  Conductor 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  &   Bain,   Toronto. 
Hooks,  Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Hooks.    Hat   and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horns,   Automobile 

Hyslop   Bros.,    Limited,   Toronto. 
Horseshoes  and  Nails 
The  Steel  Co.  ef  Canada,  Ltd.,  Ham- 
ilton. 
Hose,   Garden   and  Lawn 
Canadian     Consolidated     Rubber    Co., 
Montreal. 


Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 

Horse   Covers 

Canadian    Consolidated     Rubber    Co., 
Montreal. 

Hot  Flates 

Collins   Mfg.    Co.,    Toronto. 
Ice  Cream  Freezers 

Wm.   Crane  &   Sons   Co.,   Newmarket. 
Ont. 

The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

North   Bros.   Mfg.    Co.,    Philadelphia. 
Ice   Cutting    Tools 

North  Bros.  Mfg.  Co.,   Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 

Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Iron  and   Steel  Bars 

B.  J.   Coghlin,   Montreal. 

Dominion    Iron   and    Steel    Co.,    Ltd., 
Sydney. 

London   Rolling    Mill    Co.,    London. 

Manitoba   Bridge   &   Iron    Wks.,    Ltd., 
Winnipeg,  Man. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

Iron  Pipe 

Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 

Iron  Pumps 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg. 

Darling   Bros.,    Ltd.,    Montreal. 

R.  MoDougall  Co.,   Gait. 

F.   E.   Myers  &  Bros.,   Ashland,   Ohio. 
Ironing  Boards 

MoFarlane   Ladder   Works,    Toronto. 

Stratford   Mfg.    Co.,    Ltd.,    Stratfcrd. 
Jacks,  Auto 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Japans 

Berry  Bros..   Walkerville,   Ont. 
W.   R.   Bate  &  Co.,  Toronto. 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Joist  Hangers 
Manitoba   Bridge   &    Iron   Wks.,   Ltd., 

Winnipeg,   Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 
London,   Ont. 
Kitchen  Cabinets 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Ont. 
Knife  Polish 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Knives,  Hunting  and  Fishing 
Landers,   Frary  &  Clark.  New  Britain, 

Conn. 
Marble   Arms   &   Mfg.   Co.,   Gladstone, 

Mich. 
Geo.    Wostenholm    &    Sons.    Sheffield, 
Eng. 
Knurling   Tools 

Pratt   &   Whitney   Co..    Dundas,    Ont. 
Ladders,   Step 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg,  Man. 
MoFarlane    Ladder    Works.    Toronto. 
G.    F.   Stephens  &   Co..   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford.    Ont. 
Ladders,  Shelf 

F.  E.    Myers  &   Bro.,   Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don .   Ont. 

Lampblack 
Barton   Netting  Co.,   Ltd.,    Windsor. 
The  L.   Martin  Co.,   New  York. 

G.  F.   Stephens  &  Co.,   Winnipeg. 
Wilckes    Martin     Wilckes     Co.,     New 

York. 
Lamps,    Electric 

Amalgamated   Electric   Co.,    Toronto. 

Rasters,   Jackson   Co.,   Toronto. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
Lanterns,  Gasoline 

Canadian   Carbon  Co..   Ltd.,   Toronto. 

National    Stamping    &    Electric    Wks., 
Chicago,   111. 
Latohets 

The     Stanley     Works,      New      Britain, 
Conn. 
Lawn    Fencing   and    Gates 

Banwell^Hoxie  Wire  Fence  Co.,   Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGregor-Banwell    Fence    Co.,     Walk- 
erville,   Ont. 
Lawn   Mowers 

Whitman     &     Barnes    Mfg.     Co.,     St. 
Catharines. 
Lawn   Settees 

The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Stratford    Mfg.    Co.,    Stratford. 


Lawn   Swings 

McFarlane   Ladder   Works,   Toronto. 
F.   E.   Myers  &  Bro.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
Linseed   Oils 

Dominion     Linseed     Oil     Co.,     Ltd., 
Montreal. 

A.   Ramsay  &   Son  Co.,   Montreal. 
Lead    Pipe 

Canada  Metal   Co.,   Toronto. 

Hoyt  Metal  Co.,  Toronto. 

The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   &  Sons,    Toronto. 
Lufkin   Rule   Co.,    Saginaw,    Mich. 
L.    S.    Starrett   Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,  Conn. 
Litter  Carriers,  Track 

and   Fittings 

Beatty  Bros.,  Ltd.,   Fergus,   Ont.,   and 
Winnipeg,  Man. 

Lockers 

Canada     Wire     &     Iron     Goods     Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 
Lumbering    Tools 

Pink,   Thos.,   &   Co.,    Pembroke,   Ont. 
Mantles  and   Grates 
The   Barton -Netting  Co.,    Ltd.,    Wind- 
sor, Ont. 

Match    Boxes,    Waterproof 

Marble  Arms  &  Mfg.    Co.,   Gladstone, 
Mich. 

Mats,   Rubber 

Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery    &    Supply    Co., 

Hamilton. 
Pratt  &   Whitney  Co.,   Ltd..    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.   Starrett  Co..  Athol,  Mass. 

Metals 

The     British     Aluminium    Co.,     Ltd., 
London,   Eng. 

Canada   Metal   Co.,   Toronto. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Henderson   &   Richardson,    Montreal. 

Hoyt  Metal   Co..   Toronto. 

Leslie,    A.    C,    &  Co.,    Montreal. 

Nova    Scctia    Steel    &   Coal    Co.,    New 
Glasgow.    N.S. 

The    Stanley   Works.    New    Britain. 

Tollman    Brass    &    Metal    Co.,    Ham- 
ilton. 

Williams   Bros.    &    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Metal  Boxes,  for   Specialties 

Eley    Bros..    Ltd.,    London,   Eng. 
Metal    Lockers 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennic    Wire     &     Iron     Works, 
London,   Ont. 
Metal    Shingles,    Siding,    Etc. 

Metallic     Roofing    'Co.,     Toronto    and 
Winnipeg. 

Pedlar  People.  Ltd.,   Oshawa. 

Roofers  Supnly  Co.,   Ltd..   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Metal    Polish,   Emery    Cloth,   etc. 

Continental    Oil    Co.,    Winnipeg. 

Oakey,  John  &  Sons,  London,   Eng. 

Metal    Windows   and    Doors 

Metallic     Roofing    Co.,     Toronto    and 

Winnipeg 
Pedlar  People,  Ltd.,  Oshawa. 
Winnipeg     Steel     Granary     &     Culvert 

Co. .    Winnipeg. 

Micrometers 

GoolelPPratt    Co.,    Greenfield.    Mass. 
L.   S.    Starrett   Co.,    Athol,    Mass. 

Mitre   Boxes 

Millers  Falls  Co..   Millers  Falls,   Mass. 
Stanley     Rule     &     Level     Co.,     New 

Britain,   Conn. 
Monel  Metal 
The     International     Nickel     Co.,     New 

York,  N.Y. 

Motorcycles 

Johnson's,   Iver.   Arms   &   Cycle   Wks., 
Fitchburg,   Mass. 

Mop  Wringers 

White   Mop   Wringer   Co.,    Fultonville, 
N.Y. 
Nail   Pullers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 
London,   Eng. 


Dominion    Iron   &   Steel    Co.,    Sydney, 

N.S. 
H.   S.  Howland,  Sons  &  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,  Ont. 
Roofers  Supply   Co.,    Ltd.,   Toronto. 
The    Steel    Co.    of    Canada,.  Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The    International    Nickel    Co.,    New 

York,    N.Y. 

Oils 

Brandram-Henderson,     Ltd.,     Halifax. 
N.   S. 

Continental  Oil  Co.,  Winnipeg. 

Martin-Senour  Co.,  Ltd.,  Montreal. 

A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.  Co.,  Montreal. 
Oil   Cake 

Dominion     Linseed     Oil     Co.,     Ltd., 
Montreal. 

Oil   Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 

Darling  Bros.,   Ltd.,   Montreal, 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,  Ont. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co.,    Hamilton. 
Frost   Steel  &   Wire  Co.,   Ltd.,   Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
erville, Ont. 
Ornamental   Iron   and   Wire 
Canada  Wire  &  Iron  Goods  Mfg.  Co. 

Hamilton. 
Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,    Man. 
Packing 
Canadian     Consolidated     Rubber    Co. 

Montreal. 
The    Canadian    H.    W.    Johns^Manville 
Co.,    Ltd.,   Toronto. 
Pails 

Wm.   Cane  &  Sons  Co.,   Newmarket. 
Paints,  Oils,  Varnishes 
Berry  Bros.,   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,   Montreal. 
Canada  Paint  Co.,   Montreal. 
Dongall    Vamish    Co.,    Ltd.,    Montreal. 
Imperial  Varnish  &  Color  Co.,  Toronto 
R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal. 
Martin-Senour  Co.,  Montreal. 
Moore,  Benjamin  &  Co.,  Toronto. 
Ottawa    Paint   Works,    Ottawa,    Ont. 
Pratt  &  Lambert,  Inc.,  Bridgeburg. 
A.   Ramsay  &   Bon  Co.,   Montreal. 
Sherwin-Williams   Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Paint  and   Varnish   Remiover 
Doueall   Varnish   Co..    Ltd..    Montreal. 
A.   Ramsay  &  Son   Co.,   Montreal. 
Paris   Green 
Canada   Paint  Co..   Montreal. 
Allan    Munro   Color  Co.,    Ltd.,    Mont- 
real. 
Pastrv  and  Brend  Boards 

Stratford   Mfg.    Co.,   Ltd.,   Stratford. 
Perforated    Sheet   Metals 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton.    Ont. 
Greening,    B.,   Wire  Co.,   Hamilton 
Pie  Plates 

Mecca    Specialties  Co.,    Ltd.,   Toronto, 
Pig  Iron 
The     Steel     Co.     of     Canada,     Ltd., 

Hamilton. 
A.  C.  Leslie  &  Co.,  Montreal. 
Pine   Wrenches 

Trimont  Mfg.  Co..  Roxbury,  Mass. 
Pine.   Wrought,  Lead  and 
Galvanized 
Beatty     Bros.,     Ltd.,     Fergus,      Ont; 

Winnipeg.   Man. 
Canadian  Tube  &  Iron  Co..  Montreal. 
Hovt  Metal  Co..  Toronto. 
The  Steel   Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Pine.  Galvanized  Cond. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
R.i-.fers   Supply  Co..   Ltd..   Toronto. 
Wheeler   &•    Biin.    Toronto. 
Winnipeg     Ceiling     &     Roo'ng     Co., 
Winnipeg. 

Pine   Cutters 

Trimont  Mfg.  Co.,  Roxbury,  Mass. 
Plane  Irons 

Buck  Bros.,  Milbury,   Mass. 
Planes 
National     Machinery    &    Supply    Co., 

Ltd..   Hamilton. 
Stanley   Rule   &   Level   Co.,   New   Bri- 
tain, Conn. 
Pliers 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Plugs.    Electricians' 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post   Hole   Augers 
Beatty  Bros.,  Ltd.,   Fergus,  Ont,  and 
Winnipeg,    Man. 
Poultry    Netting 
Greening.   B..    Wire  Co.,   Hamilton. 
John    Lysaght.    Ltd.,    Bristol,    Newport 
and   Montreal. 
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Condensed  or  "Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AN©  METAL.  It 
Is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  In  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5c  additional  each  insertion,  when  Bot  Number  is  required  Each 
figure  counts  as  one  word. 


WANTED 


WANTED— A  YOUNG  MAN  WITH  EXPERI- 
euce  in  the  hardware  business,  to  act  as  clerk; 
also  assistant  shipper  for  the  shipping  room, 
with  some  knowledge  of  checking  and  pack- 
ing goods.  Please  state  age,  experience  and 
salary  expected.  Apply  to  Sumner  Co.,  Monc- 
ton,   N.B.  (43) 

TRAVELLING  SALESMAN  WANTED— FOR 
sheet  metal  building  materials.  Must  have 
knowledge  of  the  line.  State  age,  experience, 
salary  expected,  and  references.  None  but 
first-class  salesmen  need  apply.  Box  300, 
Hardware    and    Metal.  (33) 

SUPERINTENDENT  FOR  FACTORY  Em- 
ploying 150  men.  Must  be  graduate  mechanical 
engineer  with  practical  experience  in  factory 
management.  We  have  a  modern  plant  and  a 
growing  business.  None  but  Canadians  or 
Americans  with  Canadian  experience  need 
apply.     Box  207.  Hardware  and   Metal.  (tf) 

WANTED— FIRST-CLASS  HARDWARE  WIX- 
dow  dresser  and  card  writer.  Give  references. 
Good  man  can  make  progress  here.  Address 
Cochrane  Hardware   Ltd.,   Sudbury.  (25) 

SITUATIONS  VACANT 

EXPERT  HARDWARE  MAN,  SIXTEEN 
years'  experience,  capable  of  taking  charge, 
ad.  writer,  sales  manager,  special  sale  work, 
open  to  accept  position.  For  particulars  ad- 
dress  Box    296,    Hardware   and    Metal.  (34) 

HARDWARE  MAN,  30  YEARS  OLD,  14 
years'  experience,  wants  position.  Could  take 
complete  charge.  Best  references.  Box  301, 
Hardware   and    Metal. (341 

MISCELLANEOUS 

WAREHOUSE  A'ND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited, 
Supplied  by  the  trade  throughout  Canada,  (tf) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

« WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,  Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


Wellington  Mills,  London,  England 


MYERS  TANK  PUMPS 

EASIEST  TO  OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchasev  buys  the  most  ser- 
vice when  lie  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.  H.  Ashdown,  Hdwe. 
Co..  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


KINDLY    MENTION 
THIS  PAPER  WHEN 
WRITING    TO    AD- 
VERTISERS. 


"Never-Leak"  Pie  Plate 

PAYS  A  GOOD  PROFIT    AND    FILLS  A  LONG   FELT 
OF  THE  HOUSEWIFE 

It  eliminates  boiling  over,  saves  sugar,  retains  the  juice  and  flavor. 

A   wonderful   worry   and   trouble  saver. 

Made  in  tin,  enamel,  and  aluminum,  two  sizes  in  each. 

Write  for  prices. 


WANT 


Made 

Exclusively 

by 


Patented  in  Canada,  pending  U.S.A. 


Mecca  Specialties 
Company, 'Limited 

70  Lombard  St. 
TORONTO 


The  Crackerjack 
Workman 

Get    hold    of    the    best    workman    usin^ 
files   in   your   town   or  city.     Hunt   him 
out  if  you  don't  know  him. 
Show  him  a 

DELTA  FILE 

and  say  this  to  him  : 
•This  file  will  cut 
deeper  and  faster 
than  any  other 
make  or  brand  of 
hie  you  ever  saw  or 
used,  and  will  re- 
tain its  cutting  edge 
longer.  At  least  this 
is  what  its  makers 
say. 

"Will  you  please 
try  it  out  honestly, 
and  give  me  your 
ti.mesf  opinion.  Be- 
cause, if  it  does 
w  hat  is  claimed 
tor  it,  it  is  a  mighty 
good  file  for  you 
and  others  to  use. 
"You  can  do  the 
same  work  easier 
and  in  less  time,  or 
you  can  do  more 
work  in  the  same 
time  without  a 
greater  expenditure 
uf  effort. 

"Will  you  oblige  me 
by  using  this  file 
for  a  week,  or  get- 
ting some  one  else 
to  use  it  and  bring 
me  back  the  report." 
Say  this,  and  we'll 
back  you  up— even 
to  the  cost  of  the 
file,  if  you  send  us 
full  particulars. 
We  are  making  the 
best  files  made  on 
this  planet;  we 
know  it;  others 
know  it,  and  when 
our  knowledge  is  so 
complete  and  assur- 
ed we're  taking  our 
chances  in  barking 
you  up  in  an  otter 
like  the  one  made 
above. 

There's  good  and 
steady  revenue  for 
vou  in  a  Delta  File 
Aeency.  We'll  work 
with  you  all  day 
long  to  sell  them. 
Write  us. 

N  B  —The  Delta  is 
the  only  Ale  made 
from  8  to  24  inches 
long  and  absolutely 
crucible  steel,  and 
is  guaranteed  with 
a  m  o  n  e  y  -  b  a  c  k 
pledge. 

Now    write   us. 


DELTA         CZZZD 

DELTA   FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  Co..  Toronto; 

Starke,  Seybold,   Montreal; 

Wm.  Stairs.  Son  &  Morrow,  Halifax; 

Merrick-Anderson   Co.,  Winnipeg. 

ALL  LEADING  JOBBERS 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Ltd., 


Poultry   Supplies 

Cushmau    Motor  Works,   Winnipeg, 
Collins    Mfg.    Co.,    Toronto. 
Powder   Aluminium 
The     British     Aluminium     Co. 
London,    Eng. 
Powders,    Sporting,   Black, 
Smokeless,  Leerook    (Partly 
Smokeless) 
Du     Pont    Powder    Co.,     Wilmington, 
Del. 
Pulleys 
Beatty  Bros.,    Ltd.,    Fergus,   Ont.,   and 

Winnipeg,    Man, 
Manitoba   Bridge   *    Iro»    Wks..    Ltd.. 

Winnipeg,   Man, 
The  Maytag  Co.,  Ltd.,  Winnipeg. 
Pump   Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Aylmer    Pump    ft    Scale    Co.,    Aylmer, 
Beatty     Bros.,      Ltd.,      Fergus,     Ot>t.. 

Winnipeg,   Man. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait,  Ont. 

F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Richmond   Pump  Co.,    Winnipeg. 

Fump,    Power,    Hand 
Aylmer     Pump     &     Scale    Co.,     Ltd., 

Aylmer,    Ont. 
Beatty  Bros.,   Ltd.,    Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros.^    Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait,   Ont 
V.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Putty 
Bent    Moore  ft   Co..    Ltd.,    Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
flherwin-Wflliams  Co.,    Montreal. 
8teel  Co.   of  Canada,    Ltd..   Hamilton. 

G.  F.    Stephens   ft  Co..    Winnipeg. 
Racks,   Wire  Cloth  Display. 

R.   M.   Bowser  ft  Son,   Renfrew.    Pa 
Ranges 
Clare   Bros.  ft  Co.,  Ltd..    Preston,  Ont. 
Thos.    Davidson  Co.,    Montreal. 
Findlay  Bros..  Carleton  Place. 
Radiators 

Clare   Bros.  ft  Co.,  Ltd.,    Preston,  Ont. 
Rat   Traps 
c"!ada  Wire  ft  Iron  Goods  Mfg.   Co. 
Hamilton. 
Rasps 
Delta   File   Works,    Philadelphia. 
Henry  Disston  ft  Sons,  Toronto 
Razors 
Genera  Cutlery  Co.,    Genera,   N.Y. 

Eng  Crooke3    *    So".     Sheffield, 

Jas.    Hutton   ft  Co.,   Montreal. 
Landers,   Frary  ft  Clark,  New  Britain 

Conn. 
Geo.    Wolstenholm    &    Son,    Sheffield 
BDff. 
Razor  Hones 
Carborundum  Co..  Niagara  Falls.  N  Y 
Genera  Cutlery  Co.,  Genera,  N.  Y 
Reamers 
Butterrleld   ft  Co.,    Rock   Island.    Que. 
Pratt  ft  Whitney  Co.,  Dundas,   Ont 
Whitman  ft  Barnes,  St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co..    Montreal 
Registers 
The    Thos.    Davidson    Mfg.    Co 
Montreal. 
Refrigerators 
The   Thos.    Daridson    Mfg.    Co 

Montreal. 

Sanderson-Harold     Co..     Ltd.       Paris 
Ont. 
Reinforcing   Concrete 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    ft    Steel   Co.,    Sydney. 
McGregor- Banwell    Fence    Co.,     Walk- 

"rville,    Ont. 
Manitoba   Bridge   ft    Iron    Wks.,    Ltd.. 

Winnipeg,   Man. 
The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Revolvers 
Coifs  Patent  Fire  Arms  Co.,  Hartford 

Conn. 
Johnson's,   Iver,    Arms   &    Cycle  Wks 
Fitchburg,    Mass. 
Rifles 
Marble   Arms   ft  Mfg.    Co..    Gladstone, 

Mich. 
Remington-Arms  TJ-M-C  Co.,   Windsor 
Ross    Rifle   Co.,    Quebec. 
Rifle  and    Shotgun  Sights 
Johnson's,   Iver,    Arms   ft    Cycle   Wks., 

Fitchburg,    Mass. 
Marble  Arms   ft   Mfg.   Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba  Bridge  ft  Iron  Works.   Ltd., 

Winnipeg,    Man. 
Northern    Bolt    ft    Screw    Co.,    Owen 

Sound.    Ont 
Parmenter  ft  Bulloch  Co.,  Gananoque. 
Steel   Co.    of  Canada,    Hamilton. 
Rockers,   Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
Roofing 
Bird   %   Son.   Hamilton. 
"    S.   Rowland,  Sons  ft  Co..  Toronto. 
Lewis   Brc&,    Ltd.,    Montreal. 
J.    H.    McConb.   Ltd.,    Montreal. 


Ltd. 


Ltd. 


Metallic    Roofing    Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar  People,    Lt.,   Oshawa.    Ont. 
Roofers  Supply   Co.,    Ltd.,   Toronto. 

Hoofing    Supplies 
Bird  ft  Son,  Hamilton. 
Metallic     Roofing     Co.,     Toronto     anOl 

Winnipeg,    Man. 
Roofers  Supply   Co.,    Ltd.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 

Ilunways,    Electric 
Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,   Man. 
Rules  arid   Gauges 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.  S.  Starrett  Co.,   Athol,   Mass. 

Rubber  Cement 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 

-aws 
E.  C.   Atkins  ft  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 
Henry  Disston   ft  Sons,   Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
■aws,    Cross-Cut 
E.  C.   Atkins  ft  Co.,   Hamilton. 
Aylmer    Pump    &   Scale    Co.,    Aylmer. 
Henry  Disston   ft   Sons,   Toronto. 
Simonds    Canada    Saw   Co.,    Montreal. 
Victor    Saw    Works,    Hamilton,    Ont 
eaw8,   Circular 
Henry   Disston   ft   Sons.   Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
"Saws,    Hand 
Henry   Disston   &  Sons.    Toronto. 
Simonds   Canada    Saw    Co.,    Montreal. 
Scales 
Aylmer    Pump    ft    Scale    Co.,    Aylmer, 

Ont. 
John    Chatillon    ft    Sons,    New    York, 

N.Y. 
Landers,   Frary  ft  Clark,  New  Britain, 

Conn. 
Walter    Woods    ft    Co..    Hamilton. 
Screen  Doors  and  Windows 

Sanderson,   Harold  Co.,   Paris,  Ont 
Screen    Door    Sets 

The   Stanley    Works,    New    Britain, 
screw  Plates 

Bntterfield   ft   Co..   Rock    Island.   Que. 
'crew  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     ft     Supply    Co., 
Ltd.,  Hamilton. 
"crew    Driver  Bits 

Buck   Bros.,   Milbury,   Mass. 
-'crew  Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Marble   Arms  ft   Mfg.  Co.,   Gladstone, 
Mich, 
-crews,  Nuts,  Bolts 
Northern    Bolt    ft    Screw    Co.,     Owen 

Sound,    Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton, 
-crews,  Wood 

Steel  Co.  of  Canada,    Ltd.,  Hamilton 
-■•ythes,  Stones 
The  Carborundum  Co.,   Niagara    Falls, 

New    York, 
hears,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Vome  Shear  Co.,   Bridgeport,  Conn. 
Landers,  Frary  &  Clark,  New  Britain. 
Geo.    Wolstenholm    ft    Sons,    Sheffield. 
Eng. 

">eet  Metal  Products 

Thos.      Daridson      Mfg.      Co.,      Ltd. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar    People.    Ltd.,    Oshawa.    Ont. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 


Oneida       Community,       Ltd.,       Oneida, 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and  Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 

Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridee- 
port,    Conn. 
Smoke  Stacks 
Manitoba  Bridge  ft  Iron  Works,   Ltd.. 
Winnipeg,    Man. 
Snow    Shovels 
The    Thos.    Daridson    Mfg.    Co,    Ltd.. 
Montreal 
Solder 
Canada  Metal  Co.,   Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal   Co.,    Winnipeg. 
-park    Plugs 
Canadian   Carbon  Co.,    Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Splicing   Compound 
Can.  H.  W.  Johns-Manrille  Co.,  Ltd.. 
Toronto. 
Sporting  Goods 
Thos.    Daridson  Mfg.    Co.,    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  S.   Howland,  Sons  &  Co.,  Toronto. 

•**-*«    Bros      Ltd..    Montreal. 
Marble  Arms  ft   Mfg.    Co.,   Gladstone. 

Mich. 
St    Mary's    Wood    Specialty    Co..    8'. 
Mary's.   Ont. 
Spray«.-s 
Collins  Mfg.  Co.,   Toronto. 
Eureka   Planter  Co.,   Woodstock. 
-'nrings 
B.   J.   Coghlin,   Montreal  . 
B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 

'nring  Hinges,   etc. 

Chicago  Spring  Butt  Co..  Chicago,   It' 
Wm.  Newman  ft  Sons,  Ltd.,  Birmrmr- 
ham,  Eng. 
stable  Fitting  Steel 
Beatty    Bros.,    Ltd..    Fergus.    Opt. 
The    Dennis     Wire     ft      Iron    Works. 
London,   Ont 
Stolns.    Shingle 
W.    B.    Bate    *    Co.,    Toronto. 
Berry  Bros.,  WalkemTle.  Ont. 
BrandTam-Henderson,    Ltd.,    Halifax. 
Can.  H.   W.  Johns-Manrille  Co..  Ltd.. 

Toronto. 
Canada  Paint  Co..   Ltd.,   Montreal. 
DougaTl   Varnish   Co.,    Ltd..    Montreal. 
Martin-Senour  Co.,   Ltd..   Montreal. 
A.   Ramsay  ft  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd..    Montreal. 
G.   F.  Stephens  ft  Co.,  Winnipeg. 
stains.  Wood 
A.   Ramsay  ft   Son   Co.,    Montreal. 
Berry   Bros.,    Walkerrille,   Ont. 
Dougall    Varnish   Co..    Ltd.,    Montreal. 
G.   F.   Stephens  &  Co.,  Winnipeg. 
staples 
Frost   Steel   ft   Wire  Co.,   Ltd.,    Ham- 
ilton. 
The  Stanley  Works,  New  Britain. 
Steel   Co.   of  Canada,   Ltd.,  Hamilton. 
staple  Pulleys 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port,   Conn. 
^♦eel.   Cold    Rolled    Strip 
The     Stanley     Works,     New     Britain. 
Conn 


<  helf  Boxes 

Cameron    &    Campbell,    Toronto. 
-hellac 
Berry    Bros.,    Walkerville.    Ont. 
Dougall    Varnish   Co..    Ltd..    Montreal. 
-helving.   Steel    Store 
The     Dennis     Wire     &     Iron     Works 
Lonon,     Ont 
^hock   Absorbers 
Adamson    Mfg.    Co.,    Hamilton. 
Richards- Wilcox    Canadian    Co..    Lnn 
don,    Ont. 
^'eves    and    Screens 
B.    Greening    Wire   Co.,    Ltd..    Hamil 

ton. 
Canada  Wire  ft  Iron  Goods  Mfg.    Co.. 
Hamilton. 
'  !lo    Irons 
Beatty   Bros.,    Limited.    Fergus.    Ont. 
Canada  Wire  &   Iron  Goods  Mfg.   Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
■  lo   Roofs 

Metallic    Roofing    Co.,    Ltd..    Toronto 
Winnipeg,    Man. 
-'lverware 
Canadian   Wm.    A.    Rogers.   Ltd.,    Toi- 
onto. 


"'eel  Wire  Hoops 
Dominion    Iron     ft    Steel    Co.,     Ltd.. 

Sydney. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

Winnipeg,    Man. 
"tenrilg 
Hamilton  Stamp  ft  Stencil  Co..  Ham 
llton    Ont 
"topladder  Chairs 
MoFarlane    Ladder    Works,    Toronto. 
Stratford     Mfg.     Co..     Ltd.,     Stratford. 
■'•'ire    Ladders 
F.    E.    Myers   &   Bro..    Ashland.    Ohio 
Stratford  Mfg.  Co.-   Stratford.  Ont. 

'^cks  and  Dies. 
Ttutterfleld  ft  Co.,  Rock  Island,  Que. 
stoves.  Electric. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 

'oves,  Furnaces 

Hare   Bros,  ft  Co..  Ltd.,    Preston,  Ont. 

findlay  Bros.,  Carleton   Place. 

Kir-Ben.  Ltd.,   Almonte,  Ont. 

Thos.    Daridson    Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co.,    Toronto. 
-"'oves.    Sheet   Iron 

Collins    Mfg.    Co.,    Toronto. 
•"tore  Pipes 

Collins    Mfg.    Co..   Toronto. 
s-veeplng  Compound 

Continental   Oil  Co.,   Winnipeg, 
'•vitches.  Electric 

Interstate   Electric  Korelty  Co.,    Ltd., 
Toronto.  , 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Tacks 


Taps 

Butte rfield   ft  Co.,    Rock    Island,    Que. 
Pratt   &    Whitney   C».,    Dundas,    Ont 
Tapes,  Measuring 
The    Canadian   H.    W.    Johns-Manvill. 

Co.,   Ltd.,  Toronto. 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shot 

field,    Eng. 
Lufkin    Rule    Co.,    Windser,    Ont 

Technical  Bonks 

MacLean    Publishing   Co.,   Toronto. 
Tents 

J.   Pickles,   Winnipeg. 
threshing  Tools 

Pratt   ft    Whitney    Co.,    Dundas,    Ont 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Tie  Posts 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,     Man. 
riling,   Wall   and   Floor 
The   Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont 
Tinners'  Snips 
Bridgeport    dwe.    Mfg.    Corp.,    Bridge - 

Ont 
Brown,  Boggs  Co.,  Ltd.,  Hamilton. 
Tin  Plates 
A.  C.  Leslie  ft  Co.,  Montreal. 
Roofers   Supply  Co.,    Ltd.,    Toronto. 
Wheeler   ft    Bain,    Toronto. 
Tinware 
Soren    Bros.,   Toronto. 
The    Thos.    Daridson    Mfg.    Co..    Ltd.. 
Montreal. 
Tires,   Auto,  Bicycle   and 

linby  Carriage 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
T're-Savers 
Richards- Wilcox    Canadian    Co.,     Loo 
don,    Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,  Frary  ft  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Tools 
Buck    Bros.,    Milbury,    Mass. 
The     Gocdell-Pratt     Co.,     GreensfleM. 

Mass. 
Frank   Mossberg  Co.,   Attleboro,   Mas». 
Millers   Falls  Co.,   Miller  Falls,   Mass. 
National     Machinery     ft    Supply     Co.. 

Hamilton. 
Pratt   ft    Whitney  Co.,   Ltd.,    Dundas. 
Stanley     Rule     ft     Lerel     Co.,       New 

Britain. 
Ward  ft  Payne,  Shefleld,  Eng. 
Tools — Metal   Workers' 
Brown-Boggs    Co.,    Hamilton. 
Clereland  Stone  Co.,  Clereland.    Ohio. 
fool  Grinders 
Richards-Wilcox    Canadian    Co..    Lon- 
don, Ont 
Tnol  Kits,  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank   Mossberg  Co.,    Attleboro,   Mass. 
The  L.   S.    Starrett  Co..   Athol.    Mass. 
Tool   Handles   and   Lumbering 
Tools 

.!.  H.  Still  Mfg.  Co.,  St  Thomas. 
Track,  Barn  Door 
Reatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Track    Systems 
Beatty  Bros.,  Ltd.,   Fergus,   Ont,   anil 
Winnipeg,    Man. 

Trowels  ,. 

Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Henry  Disston  ft  Sons,   Toronto. 
Trucks,  Feed,  Floor  and 

Platform  ^  . 

Beatty  Bros.,  Ltd..   Fergus,   Ont,   and 
Winnipeg. 
Tubing,  Brass,  Copper,  etc. 
Williams   Bros,    ft   Piggott,    Ltd.,    Bir- 
mingham, Eng. 
T.ihing,  Draught 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal, 
Vacuum  Cleaners. 
Daisy    Vacuum   Cleaner    Co.,    Birming- 
ham,   Eng. 
Sweeper    Vac,    Limited,    Montreal, 
Vacuum  Sweepers 
Bissell     Carpet     Sweeper    Co.,     Grand 

Rapids,    Mich.  __ 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
Sweeper   Vac,    Limited,    Montreal. 
Varnishes:  See  Paints 
W.    B.    Bate  ft  Co.,   Toronto. 
Berry    Bros.,    Ltd.,    Walkerrille,    Ont 
Brandram-Henderson,    Ltd.,    Halifax, 
"anada   Paint  Co.,    Montreal. 
Dougall  Vamish  Co..  Ltd.,  Montreal. 
R.    C.   Jamieson   ft   Co..   Montreal. 
Martin-Senour   Co.,    Montreal. 
Benjamin    Moore   ft    Co..    Toronto. 
The   Ottawa    Paint  Works,   Ottawa. 
Pratt   ft   Lambert.    Bridgeburg. 
v.    Ramsay   &   Son   Co.,    Montreal. 
'Jhrrwin- Williams    Co.,    Montreal. 
G.   F.   Stephens  ft  Co..   Winnipeg, 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines/  Ont. 


Arctic  JR*  Metal 


FOR 

HIGH 
SPEED 


FOR 
HEAVY 


Try  It.  PRESSURE 

Every  Pound  Guaranteed. 


Mm&mvfm\ 


We  have  a  large  stock  of 
CARRIAGE  and    MACHINE  BOLTS 

and   COACH    SCREWS, 

RIVETS,  NUTS  and 

WASHERS 


HMM         MW        M»       M      KB       m 


Orders  Filled 
and  Shipped  Immediately 


London   Bolt   &  Hinge   Works 


LONDON,  CANADA 

BMI       H»       MS       BM        Hffl       llffl 


1KB  '    MM 


BEL-AIR  DISPLAY  STAND 


MADE  IN  CANADA 

Unequal  for  Hard- 
ware display. 

Shows  the  goods 
to  the  best  advant- 
age. 

Saves    time    and 

!  [tee. 

Send  for  catalogue 
and  price  list. 


Belair  Tank  &  Tower  Co.,  Ltd.  S^S^EE  Montreal 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of   Bulk    Blacks    to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 


LIMITED 


Avoid  imitations   of   our 

CUTLERY 

By  seeing  that  this  exact 
mark   is  on  each    blade. 


& 


fl**  TR^ 


°*ANTED    \&%* 


°*ANTED 

SOLE  AGENTS  FOR  CANADA 

James  Hutton  £§»  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted   solely  for  the   convenience  of  the  readers  of  the  paper. 


Adamson    Mfg.   Co 14 

American  Grinder  Mfg.  Co.  ..  4.3 

American   Shearer  Co 4 

Atkins,   E.   C,  &   Co 72 

Ayimer    Pump    &    Scale    Co., 

Ltd 58 

Barnett,  G.  &   H.,  Co 53 

Barton  Netting  Co.,  Ltd.,  The  1(! 

Rasters,   Jackson    Co 58 

Belair     Tank     &     Tower     Co.. 

Ltd 60 

Berry    Bros 43 

Best  Weatherstrip,  Ltd 58 

Bloomer,    R.    E 60 

Brandram-Henderson,  Ltd.   ..  45 

Buck  Bros 63 

Burrows  Mfg.  Co 17 

Cameron   &   Campbell    IS 

Canada   Dry   Cells.   Ltd 8 

Canada  Metal  Co.,  Ltd.,  The.  47 

Canada   Paint   Co.,   Ltd 49 

Canada  Steel  Goods  Co 8 

Canada   Wire  &  Iron  Goods..  19 

Can.  Consolidated  Rubber  Co.  20 
Canadian  National  Carbon  Co., 

Ltd Inside  front  cover 

Canadian  Ttibe  &   Iron   Co...  50 

Cane.  Wm..  &  Sons  Co..  Ltd..  65 

Chatillon.  John,  &  :Sons   10 

Coghljn.  B.   J..   Co.,   Ltd 61 

Colletfe  Mfg.  Co 14 

Collins   Mfg.  Co..  The   60 

Cummer-Dowswell,    Ltd 19 

Davidson,  Thos,.  Mfg.  Co.   ...  13 

Delta    Pile    Works    67 

Dennis    Wire   &    Iron    Works 

Co.,    Ltd 60 


Dept.  of  Finance.  Ottawa 61 

Dominion    Iron    &    Steel    Co., 

Ltd 10 

Dominion     Sheet     Metal    Co., 

Ltd Inside   back   cover 

Dougali     Varnish    Co.,     Ltd., 

The    53 


Gipe-Hazard  Store  Service  Co.     50 
Gutta  Percha  &  Rubber,  Ltd. 

Inside  back  cover 


Hamilton   Cotton  Co 5S 

Hamilton     Stamp     &     Stencil 

Works,  Ltd 60 

Harrington  &  Richardson  Arms 

Co 1 

Hutton,   James,   &    Co 60 

Hoyt  Metal  Co. Inside  back  cover 


Interstate  Electric  Novelty  Co.  14 
International  Nickel   Co.,  The     65 


James  Bro.   Foundry    61 

Jamieson   &   Co..   R.  C 41 

Jennings,    Russell    Mfg.    Co., 

Ltd 60 

Kinziuger,  Bruce  &  Co.,   Ltd.  58 

Laidlaw  Bale  Tie  Co IS 

Lamplough,  F.  W.,  &   Co.   ...  CO 

Landers,  Frary  &  Clark 2 

Lane    Will  B 17 

Leslie.  A.  C,  «t  Co.,  Ltd .'  22 


Lewis   Bros.,   Ltd 3 

London  Bolt  &  Hinge  Works  60 

London  Rolling  Mills  Co 65 

Lufkin  Rule  Co. Inside  back  cover 

Manitoba  Bridge  &  Iron  Wks.  57 

Martin,    The    L.,    Co 60 

Maytag   Co.,    Ltd.,    The 11 

McComb,    J.    H 61 

McDougall,    R.,    Co 6 

McGregor-Banwell   Fence  Co., 

Ltd 16 

Meakins  &    Sons,   Ltd 63 

Mecca   Specialties  Co.,   Ltd...  07 

Metallic   Roofing  Co 15 

Moore,  Benjamin,  &  Co..  Ltd.  41 

Morrison,  Jas.,  Brass  Mfg.  Co.  11 

Monro.  Allan,  Color  Co.,  Ltd.  53 

Myers,   F.  E.,  &  Bros 67 


Nicholson   File   Co 17 

Northern    Bolt   &    Screw    Co., 

Ltd 60 

Nova  Scotia  Steel  &  Coal  Co.  65 

Oakey,  John,  &  Co 65 

Oneida    Community,    Ltd.    ... 

Outside   back   cover 

Ontario  Lantern  &   Lamp  Co.  58 

Owl  Metal  Co.,  Ltd 58 

Parmenter,  Bulloch  Co.,  The.  CO 

Pickles     J 60 

Pink,   Thos C 

Plymouth  Cordage  Co 7 

Prairie  City  Oil  Co.,  Ltd 14 


Pratt  &  Whitney   Co.,   Ltd...  1 

Pratt   &    Lambert,    Inc 51 

Progressive   Mfg.    Co 50 

Ramsay,   A.,  &  .Sons    47 

Richards-Wileox   Co 1 

Richmond  Pump  Co.,  The  ...  61 

Ross    Rifle   Co 72 

Seymour,  Henry  T.,  Shear  Co.  58 

Sharratt  &  Newth   65 

Smith  &  Co.,  R.  H 70 

Spear   &    Jackson,    Ltd 13 

Stanley   Rule  &  Level  Co.   .  . .  1 

Stanley  Works,  The  22 

Starrett,   L.   S.,  &   Co 5 

Stark    Rolling   Mills    4 

Steel  Bending  Brake  Works-..  60 

Steel  Co.  of  Canada,  Ltd.   ...  13 

Stevens-Hepiier  Co.,  Ltd 6 

Still    J.  H..  Mfg.  Co 16 

Stratford   Mfg.   Co.,   Ltd.    .'. .  .  57 

Tallman   Brass  &    Metal   Co..  CO 
Toronto    Plate   Glass    Import- 
ing Co 53 

Trimont   Mfg.   Co 4 

Want   Ads.   Page    67 

Wheeler   &    Bain    6 

White   Mop   Wringer  Co 16 

Wilckes-Martin-Wilckes    58 

Wilkinson    &    Kompass    59 

Winnipeg    Ceiling    &    Roofing 

Co 57 

Woods,   Walter,   &   Co 18 

Wostenholm,  Geo.,  &  Son    . .  15 

Wrought  Washer  Mfg.  Co...  10 


C.  J.  SHURLY 
President 


R.  F.  SHURLY  FRED.  SHURLY  H.  W.  BRYNE  M.  M.  PARKS 

Vice-President  Gen.  Manager  and  Treas.  Gen.  Superintendent  Secretary 


Your  number  of  sales  is  governed  by  the  quality  of  the 

line  you  supply 

"Forest  King"  quality  has  set  a  new  high  standard  in  saw  service.    Selling  it  means  giving  your  customer  a 
satisfaction  that  will  attract  them  to  your  store  for  their  future  requirements. 

WRITE  FOR  FULL  PARTICULARS 

R.  H.  SMITH  COMPANY,  LIMITED  ST.  CATHARINES,  ONT. 

Est.  1855 


TWO  CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Mentally,  are  you 

inferior  to  a  bank  president? 

This  advertisement  is  addressed  to  the   younger 
men    at   or   near    the   head    of    business    houses. 

It  is  addressed  to  you  because  you  have  ambition  not  chilled  by  the  experience  of 
many  failures. 

It  is  addressed  to  you  because  you  have  a  will  —  and  the  strength  —  to  attempt  big 
things. 

It  is  addressed  to  you  because  the  circumierence  of  your  world  is  always  widening — 
this  because  of  energy  on  your  part  and  a  vision  of  things  far  off. 

Your  world  is  the  world  of  money  and  business — very  big  worlds.  They  are  worlds 
concerning  which  you  ought  to  know  much. 

In  particular,  you  want  to  know — or  should — about  Money  and  Business  in  Canada. 
This  desirable  and  essential  knowledge  can  be  obtained  from  reading  and  study. 

But  you  require  an  index — a  guide,  and  this  you  will  find  in  THE  FINANCIAL  POST, 
a  weekly  newspaper,  the  subscription  price  of  which  is  $3.00  a  year. 

This  newspaper  tells  you  about  Money  and  Business  in  Canada.  It  lifts  you  out  of 
your  own  rather  confined  world,  and  puts  you  into  the  world  of  the  men  who  are  doing 
big  things. 

Now  it  is  clear  that  you  can  make  more  money  if  you  Now  this  same  Big  World  is  open  to  you — but  you  must 

understand    Money   and1  Business   after  the   manner   of  enter  it  of  your  own  accord,  and   with  a  sincere  pur- 

these  men  at  the  head  of  our  great  banks,  financial  insti-  pose  to  become  familiar  with  it.    The  bigger  world  will 

tutions  and  manufacturing  establishments.  adopt  you  and  reward  you  if  you  choose  to  live  in  it. 

These  men  are  probably  not  a  whit  better  equipped  men-  The  Post's  Business  Outlook  alone  will  give  you  an 
tally  than  you.  Their  advantage  lies  in  this  circum-  invaluable  acquaintance  with  big  affairs  and  with  the 
stance:  namely,. that  they  have  chosen  to  live  in  a  bigger  tendencies  in  business.  This  helps  to  give  you  that  fore- 
world — the  world  of  Big  Money  and  Big  Business.  And  sight  so  essential  in  directing  your  own  business  to 
living  in  this  world,  they  have  stretched  out  farther  and  greater  success.  Read  The  Post  for  this  Business  Outlook 
higher — in  the  direction  of  richer  prizes,  by  preparing  if  for  nothing  more.  It  alone  may  easily  be  worth  the 
themselves  constantly  for  greater  opportunities.  subscription  price  to  your  business. 

This  is  why  we  urge  you  to  become  a  regular  reader  of  THE  FINANCIAL  POST   OF  CANADA. 

And  as  a  young  man  of  ambition  and  outlook,  you  will,  we  feel  sure,  fill  in  the  form  below  and  return  to  us. 

THE  FINANCIAL  POST 

OF  CANADA 

143-153  University  Ave.  Toronto 


1916. 

THE  FINANCIAL  POST  OF  CANADA 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.   I  will  remit  $3.00  to 
pay  for  my  subscription  on  receipt  of  bill. 

Name Address 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Alex.  Martin  Sporting  Goods  Co.,  Ltd., 
231  Eighth  Avenue  East, 
Calgary,  Alta. 
The  Ross  Rifle  Co., 

Quebec,  Que. 
Dear  Sirs : — 

It  may  interest  you  to  know  that  one  of  our  Calgary  Cadets  here  has  made  a 
remarkable  score  with  one  of  your  rifles  and  Dominion  Long  Ammunition, 
namely,  fifty  consecutive  10's  on  the  Canadian  No.  1  League  Target.  This 
score  was  made  on  the  Connaught  School  Range  of  this  city  on  May  6th  by 
Charles  Henderson. 

Yours  truly, 

Alex.  Martin  Sporting  Goods  Co.,  Limited 
(Signed)  Alex.  Martin. 

This  record,  though  remarkable,  is  not  an  unusual  one  for  users  of  the  Ross  .22 
Cadet  Rifle.  Anyone  who  can  hold  a  rifle  on  the  bull's  eye,  and  pull  a  trigger 
properly,  can  equal  it  if  he  is  using  a  Ross  .2.2.  Cadet. 

For  catalogue,  discounts,  etc.,  address 

ROSS  RIFLE  COMPANY   -   QUEBEC 


AT  K I N  S 

Is  your  TROWEL  business  growing?  If  not,  it  should  be.  Are  you  simply  taking  care  of  the  ordinary  demands  or 
are  you  really  creating  new  and  larger  TROWEL  sales?  ATKINS  TROWELS  have  distinctive  features  that  appeal 
to  the  best  trade.  To  start  them  in  any  community  means  new  ATKINS  TROWELS  for  every  plasterer.  You 
make  new  business  and  more  profit.    "We  Help  You  to  Sell"  them.     Write  for  particulars. 

E.  C.  ATKINS  &  CO. 

MAKERS  OF  STERLING  SAWS,  TOOLS  AND  TROWELS 

Factory— Hamilton,  Ont.  Vancouver  Branch— 109  Powell  Street 


//  interested,  tear  out  this-  page  and  keep  with  letters  to  be  anmvered. 
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"Hoyt  Frost  King 
Babbitt 


Reduces  the  Babbitt  Bill 

Especially    designed    for   ALL    CLASSES    OF    STATIONARY    BNOINES, 

saw    mills,    threshing    machines,    traction    engine:;,    pumps,    rolling    mills 

and    pulp   machinery,   etc 

Increases  life  of  machinery. 

The    service    is    most    desirable.    Those    who    give    it    a    trial    Invariably 

become  steady  users. 

If  you   cannot  get  this   babbitt   from  your  dealer,   we   will    be   pleased   to 

make  you   a  shipment  direct   of  a  twenty-nve-pouud   box. 

OVER   $5,000,000   WORTH   SOLD    ANNUALLY. 

HOYT  METAL   COMPANY 

Factory  and  Offices, 
EASTERN  AVE.  and  LEWIS  ST.,  TORONTO,  CANADA 

New    York,   N.Y.  London,   Eug.  St.    Louis,   llo. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


snoulfealcvtS?ed  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Regina  Saskatoon  Calgary  Edmonton  Vancouver 


MANUFACTURED 

VHJ  11/*. 

Toronto  Montreal  Fort  William  Winnipeg 


/UFK/N 


Spring  JointWood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm  's  reach,  and  haudy  for  most  auy  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as   ordinary   ones  witnout   hook. 

me/i/fk/nRi/le(?o.  ofCanadaUtd. 

WlNDSO/tONT. 

Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


me 

Vogue 

Community 
Plate 


A  Few 

Distinguished  Patrons 
of  Community  Silver 

(By  permission) 


Mrs.   O.    II.    P.    Belmont 
New    York 

Hon.  Mrs.  Beresford 
London 

Baroness  de  Meyer 

New   York 

Countess  Festetics 
New    York 

Mrs.   James   B     llaggin 
New    York 

Baroness  Huard 
Paris 

Mrs.  F.  C.  Haveme.ver 
New   York 

M  rs.  Oliver  Harrlman 

New   York 

Mrs.    Robert    Jordan 
Boston 

Mrs.    Frederick   Neilson 
New   York 

Mis.  Honore  Palmer 
Chicago 

Princess  Troubetzkoy 
New   York 

Mrs.  .lames  Viles 
Chicago 

Mrs.  Reginald  ('.  Vanderbill 

New   York 


Photographed  hy  pr 


DINING    ROOM    of    MRS.    FREDERICK    C.    HAVEMEYER. 

Mrs.  Havemeyer,  who  was  Miss  Lillie  Harriman,  is 
a  sister  of  Mrs.  William  K.  Vanderhilt.  She  is 
almost  as  well  known  as  a  connoisseur  and  a  woman  of 
taste  as  she  is  a  leader  of  fashion.  Her  dining  room  is 
furnished  with  the  Patrician  design  in  Community  Plate. 


When  it  comes  to  silverware,  even  the  staunch 

est  American  is  tin  artistocrai  nt  heart.  Surely 
no  tine  could  resist  the  charm  and  distinction  of 
tht  Patrician  design  in  Community  Plate.  -1 
chest  containing  a  complete  outfit  fur  tin  table 
can  tie  bought  nt  prices  ranging  from  $76.00  to 
$500.00.  Or  in  intliritluiil  sets:  fur  instance,  tea- 
spoons ■$•">. (M>  the  dozen,  in    U.S.A. 

ONEIDA  COMMUNITY  Ltd.,  oneida,  n.  y. 
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CANADA 
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(CONDITIONS  in  business  change 
every  year,  and  every  season. 
Look  back  for  a  year,  and  you  wi 
recall  that  the  situation,  when  you 
planned  your  1915  Fall  Campaign, 
was  vastly  different  from  the  present. 
The  plans  that  worked,  last  year, 
might  fall  flat  under  present  conditions. 

'Planning  ahead"  is  the  keynote  of 
this  number  of  Hardware  and  Metal. 
Practical  ideas  for  securing  more  Fall 
and  Winter  business  are  accompanied 
by  definite  suggestions  for  working 
out  these  ideas  successfully. 

This  copy  should  be  hung  at  your 
desk,  where  you  can  conveniently 
refer  to  it  over  and  over  again,  during 
the  next  few  months. 


AUGUST  19 
1916 


THE-  MACLEAN-PUBLlSHlNC-COvtPANY-IiMITH)  •TCKDNTO'CANADA 
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Red 


Brand 


Window    Glass 


PLATE,  FIGURED,  STAINED,  ORNAMENTAL, 
WIRED,  MIRROR  and  BENT  GLASS 

Special  prices  for  carloads,  also  for  quantities 
from  stock.     Prompt  deliveries. 

GLASS    BENDERS    AND    MIRROR    MAKERS    TO    THE    TRADE 


The  Toronto  Plate  Glass  Importing  Co.,  Limited 


TORONTO,     CANADA 


I 


I 

I 

I 
I 

I 


I 
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METALS 

ANTIMONY,  COPPER,  LEAD,  TIN, 
ZINC,  ALUMINUM 

SHEET  METALS 

BLACK,  GALVANIZED,  TINNED  and  POLISHED 
SHEETS,  TINPLATES,  all  grades,  CANADA 
PLATES,     BLACK    PLATES,    all   finishes,  ZINC 

SHEETS. 

BRASS  AND  COPPER 

SHEETS,  RODS,  TUBING 


Enquiries  solicited  for  Import  or  from  Stock. 

MONTHLY  STOCK  LIST  MAILED  ON  REQUEST. 

M.  &  L.  Samuel,  Benjamin  &  Co 

Corner  King  Street  and  Spadina  Avenue 

TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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When  the 


WAR  ENDS 

you  will  want  supplies  renewing 


Gummers  Limited 

Have  for  over  40  years  made  a  study 
of    every    kind    of    fitting   for 

STEAM,  WATER  and 
SANITARY  Purposes 


Specialists  in 

Mixing    Valves,      High     Grade     Bath     and    Lavatory 

Fittings  for  Ships,    Public    Baths,    Hospitals,    Asylums, 

Mansions,  Hotels,  Cottages,  Etc. 

Colonial   Enquiries    Specially  Invited 

G.  &  W.  G.  GUMMER,  Limited 

Effingham  Brass  Works  -  -  -  ROTHERHAM,  England 

And    9    FENCHURCH    STREET,    LONDON,    E.C. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NIAGARA  GRINDER  No.  4 


THE  GRINDERS 

THAT  ARE  SOLD 

ON  QUALITY 


CARBORUNDUM 
NIAGARA 
GRINDERS 

EQUIPT    WITH 
CARBORUNDUM   WHEELS 


T< 


IARA  GRINDER  No.  10 

'HERE  is  more  profit  in  handling  a  line  of  grinders  of  the  quality  of 
Carborundum  Niagara  Grinders.  From  handle  to  castings  they  are 
carefully  designed,  accurately  made  from  the  best  possible  materials — 
machine-cut  gears,  high-grade  castings,  malleable  handles  and  clamps. 
They  are  easy  running,  practically  noiseless  and  handsomely  finished. 
•I  Naturally  they  cost  more,  but  they  are  worth  more — they  give  more 
real  service — they  stand  up  on  the  job — stand  up  under  the  wear  and 
tear.    They  are  grinders  that  will  please  your  customers  and  profit  you. 


CARBORUNDUM  NIAG 
HEAD  No. 


Suppose  you  send  for  de- 
scription of  the  complete 
Carborundum  Niagara 
line,  prices,  free  display 
stand  offer,  etc. 


THE 

CARBORUNDUM 

COMPANY 

NIAGARA    FALLS,  N.  Y. 


GRINDER   No    I 


If  interested,  tear  out  this  page  uud  keep  wcth  letters  to  he  answered. 
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Mechanics  Appreciate 

Reece's 
Screw  Plates 


Get  and  display  a  sample  set — 
it  will  bring  you  good  business. 


They  are  adjustable,  with  all 
the  advantages  of  a  solid  die 
with  none  of  the  disadvan- 
tages. It  is  impossible  for  the 
dies  to  loosen  and  cut  cross 
threads,  because  the  guide  is 
cast  solid  with  and  is  part  of 
the  collet. 

They  are  the  only  screw  plates 
where  the  dies  are  held  in  a  collet 
that  allows  the  reversing  of  the 
dies  in  the  collet  for  use  in  a  lathe 
or  other  machine. 

Sets  are  neatly  put  up  in  wooden 
boxes  and  are  of  a  large  variety. 
Write  us  about  the  complete 
line  for  your  district. 


Butterfield  &  Co.,  Inc. 

Rock  Island,  Quebec 


If  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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Taps,  Dies, 
Reamers 


YOUR  TOOL  BUSINESS  IS  CONTROLLED  BY 
THE   QUALITY  OF  THE   LINES   YOU   SELL. 

To  get  maximum  results  sell 

Butterfield  Tools 

They  are  long-lived,  rapid  workers.  The  man 
with  a  wide  knowledge  of  Taps,  Dies  and 
B earners  is  an  especially  strong  friend  of  the 
Butterfield  Line  —  he  wants  "Butterfield," 
and  no  others — he  becomes  a  permanent  cus- 
tomer, and  whenever  occasion  presents  itself 
he's  right  there  with  a  good  word  for  the 
dealer  who  sells  them. 

No  better  time  than  now  to  get  acquainted 
with  the  advantage  of  selling  Butterfield  tools. 
Send  a  trial  order.  We  guarantee  satisfaction. 


Butterfield  &  Co.,  Inc. 

Rock  Island,  Quebec 


Powerful 

Tools 

with  an 

appetite 

for  work 


If  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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A  FLEXIBLE  HACK  SAW  BLADE 


TWO  WAYS  OF  BUYING 
HACK   SAW  BLADES 

There  are  two  ways  of  buying  Hack  Saw  Blades;  buying  by  test,  and 
buying  on  faith. 

The  only  fair  test  of  a  Hack  Saw  Blade,  is  several  months  of  continuous 
use  in  power  machines.  If  you  gave  Goodell-Pratt  Blades  such  a  test, 
you  would  always  use  them. 

If  you  haven't  the  time  or  facilities  for  making  such  a  test,  you  must  buy 
on  faith.  In  this  case,  you  should  buy  Goodell-Pratt  Blades,  as  you 
know  the  reputation  of  Goodell-Pratt's  1500  Good  Tools  and  Goodell- 
Pratt's  square-deal  policy. 


Goodell-Pratt  Company 

Greenfield   <££w/bm/£A^  Mass.,  U.S.A 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ODELI-7 


No.  385 

High  Speed  Hand  Drill 

Capacity  0  to  *4  Inch  List  Price  $5.00 


SPEED.  This  drill  has  a  speed  of  7  to  1.  This  high  speed  is  particularly  useful  for  wood  finishers, 
floor  layers,  or  anyone  else  who  must  drill  a  large  number  of  holes  rapidly.  • 

DURABILITY.  The  aluminum  casing  protects  the  gears  from  dirt  or  breakage.  Very  strongly 
made,  and  simply  made,  this  drill  cannot  get  out  of  order. 

CONVENIENCE.  The  large  end  handle,  the  long  crank,  the  big  knob  side  handle  make  it  very 
convenient  to  use.  The  ball  bearings,  the  grease  in  which  the  gears  are  packed,  and  the  careful  way 
in  which  the  gears  are  fitted,  make  it  very  easy  to  operate.    The  aluminum  casing  makes  it  very  light. 

NOVELTY.  This  is  an  absolutely  new  tool,  unlike  any  other  drill  ever  manufactured.  Be  up-to- 
date,  get  them  while  they  are  new,  and  show  your  customers  that  you  are  on  the  job. 

Write  for  Our  Big  Red  Catalog. 

Goodell-Pratt    Company 

Greenfield,       -^ss^    Mass.,  U.S.A. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "      "  SC  904 

Heavy  Strap  Hinges "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges. .   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Galvanized  and  Black  Steel 

Sheets 


Sheet 
Copper 

Tin 
Plate 


STOCK  OR 
IMPORT 


Monthly  Stock  Sheet 
mailed  upon  application 


Fire 

Door 

Terne 

Plate 


The  Roofers  Supply  Co.,  Limited 

TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Our  Stock  of 

Guns, 
Rifles,  Ammunition 


fsAMSONl 


and 


Loaded  Shells 

Is  large  and  well 
assorted 


We  are  in  a  splendid  position  to  take 
care  of  your  requirements  in  rush  orders 
as  well  as  regular  shipments. 

The  coming  season  is  going  to  be  a  big 
one  for  game  shooting. 

Be  prepared. 

We  make  it  a  point  to  ship 
promptly. 

WRITE  FOR  OUR^PRICES. 

H.  S.  HOWLAND  SONS  &  CO. 


LIMITED 


WHOLESALE  HARDWARE 
TORONTO 


/■'H0WIAN0S\N 


If  interested,  tear  out  this  page  and  keep  with  letters  to  !>c  uuxwcriil. 
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Prepare  Now  for  the  Big  Season ! 

The  indications  are  that  the  coming  Holiday 
season  will  bring  a  greater  demand  than  ever 
before  for  Erector. 

Once  again,  Erector  advertising  will  dominate 
the  toy  field,  and  send  thousands  of  buyers  into 
the  stores  of  dealers  who  carry 

GILBERT'S 


i 


I 


And  "Gilbert"  co-operation  will  be  even 
more  helpful  than  in  the  past — will  go  a 
long  way  in  aiding  dealers  to  eclipse  their 
sales  and  profits  of  previous  seasons. 

Order  Erector  to-day,  so  that  when  the 
Holiday  season  arrives  you  will  be  sure  to 

have  an  adequate  stock  on 

hand. 


Write  for  price   list  and 
discounts. 

Distributors 

MENZIES  &  CO. 

LIMITED 

FOR 

THE  A.  C.  GILBERT  CO. 

NEW  HAVEN,   CONN.,  U.S.A. 


* 


.•■■.VaVa^W 


*  OTaWaWAI 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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^  Company  of  Caijac^ 


PRODUCTS 

HAMILTON"  PIG  IRON 


**tt 


e</ 


BASIC,  MALLEABLE  AND  FOUNDRY 
IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,  ETC. 

Steel.  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered  Liquor 

Bright,  Galvanized  and  Tinned.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Nails,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 
NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE  HARDWARE 

Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine.  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and    Couplings. 

SCREWS 
Wood  and  Machine  Steel,  Brass  and  Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON     TORONTO         ' 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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QUALITY  and  RELIABILITY 

are  combined  in  the  construction  of 

ALL  B.B.  TOOLS 


WE  SPECIALIZE  ON:— 
TINSMITHS'  TOOLS 
SHEET  METAL  WORKERS'  TOOLS 
POWER  PRESSES 
PUNCHING  MACHINES 
SQUARING  SHEARS 
SMALL  HAND  TOOLS 
Etc.,  Etc. 

Let  US  Figure  on  Your  Next  Installation 

The  Brown,  Boggs  Co.,  Limited 

HAMILTON,  ONTARIO 


il 


Iilgffli?Tiiy^]iMT^WriKW  m2  Jul  niuuu\hi\i&^mL\^iijLiMS~iLi&  (u\  ail  \ui\ut  i\u  ail  ail  .-'u  \u~i  i 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GIVE  THIS  MAN 
HALF  AN  HOUR 

Will  you  give  this  man  half  an  hour  to  tell  you 
what  McCaskey  Service  can  do  for  your  business 
and  for  your  customer? 

He's  the  McCaske}^  man  and  he  knows  the  charge  account  business 
from  A  to  Z.  His  bread  and  butter  depends  upon  his  knowing  that 
business.  If  you  will  spend  half  an  hour  with  him  you  can't  help 
getting  some  mighty  good  ideas  that  will  fit  your  business  and  you'll 
be  perfectly  welcome  to  them  whether  you  give  him  an  order  or  not. 
McCaskey  Service  means  as  much  to  your  customer  as  it  does  to  you.  For 
your  customer  is  just  as  much  interested  in  knowing  how  much  he  owes  from 
day  to  day  and  in  having-  his  accounts  kept  in  the  simplest  way  and  with  the 
least  possible  expense  as  you  are  yourself. 

McCaskey   Service  pays  for   itself  in   the   average   business — in   the   time, 
money  and  mistakes  it  saves  the  merchant. 
One  writing  at  the  time  of  the  sale  and  your 
books  are  always  posted. 

If  you  give  the  McCaskey  man  half  an  hour 
of  your  time  to  tell  his  story  it  will  be  worth 
your  while. 


McCASKEY 

TORONTO      ::      CANADA 


MCCASKEY 

"ONE  WRITING" 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


( 
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F.  &  W. 
I    SERVICE    I 


pVERY  order  received,  be  it  large  or  small,  is  given 
^  careful,  individual  attention. 

Our   stock  is  complete   and    new — we   do    not    permit 
substitution  but  fill  orders  according  to  specifications. 

We  have  no  private  brands,  our  goods  are  sold  under 
the  manufacturer's  own  name. 

All    orders    are  shipped    promptly  -  our    organization 
permits  of  a  fast  service. 

Try  us  with  a  mail  order. 

FROTHINGHAM  &  WORKMAN 

LIMITED 

"Canada's  Oldest  Established   Wholesale  Hardware  House" 

199-203  St.  Paul  Street  MONTREAL 


sniimii  1 1 1 1  u  II  iiiiii:iiii;iiiiiiiiin:iiiuiiiiiiiniiiiii!iii:iiJ,i!iini:iHii!iiiiin 
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QUICK 
READING 
STEEi  TAPES 

AN  important  improvement  in  the 
L  Starrett  Steel  Tapes  consists  in 
placing  the  foot  figures  before  each 
inch  mark,  as  shown  above.  By  this 
method  of  marking,,  the  tape  can  he 
read  in  an  instant  and  the  possibility 
of  error  removed. 

J^^^W  A  TRADEMARK  A      A  ^^|  ^^^V  A 

starrett  Tools 


RE  6.  U.S.   PAT.  OFF. 


owe  a  g,reat  measure  of  their  popu- 
larity to  the  perfection  of  just  such 
details  as  this  as  well  as  to  their 
permanent  accuracy,  quality  and 
workmanship. 


OTHER 

STARRETT 

TOOLS: 

Micrometers 
Vernier 

Calipers 
Combination 

Squares 
Steel  Rules 
Protractors 
Levels 
Calipers 
Dividers 
Hack  Saws 
Wrench  Sets 
Speed 

Indicators 


WE    DEAL    DIRECT    WITH    HARDWARE    STORES. 

Write  for  the  New  Starrett  Catalog  No.   21-MA,   Prices  and   Dealer's  Discounts. 

THE  L.  S.  STARRETT  COMPANY 

"The  World's  Greatest  Tool  Makers" 

ATHOL,  MASS. 

New  York  Chicago  London 


2,  3!  '.     4 

illlllllllill'il'1'  ■iihlliillll'llJH 


'-■  ~  -■-»*--*•■"-    - 
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The    "BRITON"     Door    Check 
and    Spring 


'INVINCIBLE' 

Floor  Spring: 


HELICAL"   Door    Spring 


Regulating 
Spring    Hinge 


There  is  an  abundance  of  profit  and 
satisfaction  in  selling 

NEWMAN'S  LINES 

of  SPRING  HINGES,  FLOOR  HINGES,  DOOR  CHECKS  and  SPRINGS  OF 
ALL  KINDS,  PANIC  BOLTS,  FANLIGHT  GEARING,  Etc. 

Be  sure  to  get  lists  and  full  particulars  now 

WM.  NEWMAN  &  SONS,  Limited 

BIRMINGHAM,  ENGLAND 


Rod    Spring 


ENQUIRIES  TO 

FREDERIC  SARA  &  COMPANY 

326  Ninth  Ave.  West,  Calgary,  Alta. 


Do  you  want  a  line  of  Hangers  and  Track  to  hand  out  to 
your  customer  which  you  KNOW  is  finished  the  way 
hangers  and  track  SHOULD  BE  FINISHED  ? 

1st     Running  surface  of  wheels  are  perfectly  TRUE. 

2nd   Parts  where  strain  comes  are  MALLEABLE. 

3rd    Tracks  are  so  formed  to  cause  LEAST  amount  of  FRICTION. 

EVERY  LINE  OF  DOOR  HANGERS  AND  TRACK 

which  we  manufacture  HAVE  these  three  points — they   are 
essential  for  perfectly  running  hangers. 

Each  individual  line   has  other  advantages   which    are    DIS- 
TINCTIVE of  the  ALLITH  PRODUCTS. 


ALLITH  MFG.  CO.,  Ltd.,  Hamilton,  Ont. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SMALLTOOLS 


Quality  and  Precision 

that  meet  the  ideals  of  the 
mechanic  and  bring  him  back  to 
you   for  his  future   requirements. 

Prompt  delivery. 

If  your  jobber  cannot  supply  you,  write  us  direct. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

DUNDAS,  ONTARIO,  CANADA 


MONTREAL 

723    Drummond    Bldg. 


VANCOUVER 
609  Bank  of  Ottawa  Bldg. 


WINNIPEG 
1205   Mc Arthur  Bldg. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ACKLAND'S 

The  Only  Western  Makers  of 

Carriage  and  Wagon  Wood  Goods 

of  Every  Description 
RIGHT  IN  QUALITY— PATTERN -PRICE 

A  full  line  of  finished  and  painted 
Eveners,    Doubletrees,    Whiffletrees,    Neckyokes,    Buggy 

Shafts  and  Poles 


HARDWOOD  LUMBER 


Large  stocks  carried. 


Prompt  shipment  assured. 


CARRIAGE  TOPS  AND  TRIMMINGS- 
CARRIAGE  AND  WAGON  MALLEABLES— 

CARRIAGE  PAINTERS'  SUPPLIES— 

"CRESCENT"    PLOWSHARES— FOR  ANY  PLOW 

BINDER  AND   MOWER  REPAIRS— ALL  KINDS 

BLACKSMITHS'  and  CARRIAGE  MAKERS' TOOLS  and  MACHINES 
HAND  AND  POWER 

THE  MOST  COMPLETE  LINE  IN  THE  WEST 

HORSE  SHOES— HORSE    NAILS— CALKS— PADS, 
HORSE  SHOERS'  SUPPLIES 

BAR  IRON  AND  STEEL—  SMITHING  COAL 

GENERAL  HARDWARE  AND  BLACKSMITHS'  SUPPLIES 


Our  Motto:     Quality — Service 

Piompt  attention  given  to  your  enquiries  or  orders. 

D.  ACKLAND  &  SON,  LIMITED 


THE 

BEST 

PLACE 


65-68  Higgins  Ave., 

WINNIPEG, 

Man. 


^pAoe 


722   Uth  Ave.  West, 

CALGARY, 

Alta. 


THE 

BEST 

GOODS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Easily  Assembled 
and  Very  Neat 

The  frame  of  the  BT  Daisy  Churn  is  made  of  lxl  3-16 
inch  Hat  steel  riveted  together  and  is  compact,  neat  and 
strong.  It  can  be  put  together  in  a  few  minutes  and  ad- 
justed to  rest  perfectly  level  on  the  floor  by  means  of 
the  cross  board.  This  is  better  than  tightening  up  a  lot 
of  stove  bolts  as  must  be  done  with  other  churns.  The 
legs  are  out  of  the  way  of  the  operator.  A  pail  can  be 
set  close  to  the  barrel  for  drainage. 

The  barrels  are  correctly  barrel-shaped.  The^y  are  fin- 
ished in  the  natural  colors  of  the  oak.  Put  this  churn 
side  by  side  with  any  other  and  customers  will  choose 
it  because  of  the  superiority  in  neatness  of  design  and 
the  beautv  of  the  finish. 


Edmonton,  Alta., 

BT  Pumps, 

Churns, 

Washing 
Machines, 

Ladders, 

Hay  Carriers 


Winnipeg,  Man., 
St.  John,  N.B. 


Wringers, 

Barn  Door 
Track, 

Steel  Tanks, 

Pipe, 

Barn 
Equipment 


|RFMB4] 

m^n^™         Beatty  Bros.,  Limited,  Fergus,  Ont.  lOT*™ JW 

r^  ^\  Edmonton.  Alta..  WinniDee\  Man..  Montreal.  Que..  1**^  ^"^ 


brp^mi 
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20 


HARDWARE    AND    METAL 


August  19,  1916. 


ii 


RICHARDS-WILCOX 

BULL  DOG"  JOIST  HANGERS 

THEY  NEVER  LET  GO  ! 


The  builder  who  uses  them  once  will  never  go  back  to  the 
old  way.  THEY  SAVE  TIME.  Joists  can  be  hung  in  half 
the  time.  Time  is  money.  THEY  INCREASE  STRENGTH 
of  construction.      THEY  are  INEXPENSIVE. 

Made  of  specially  selected  steel   of  great  tensile  strength 
which  avoids  cracking,  com- 
mon   in    iron    hangers.       No 
flaws,  every  hanger  perfect. 

The  stock  being  of  same 
measurement  throughout,  is 
of  uniform  strength,  with  no 
"weak  spots." 


Style  X — For  setting  inbrick. 
Arms  may  be  extended  the 
width  of  one  brick  or  the 
width  of  two  bricks  as  de- 
sired. State  length  of  arms 
when  ordering.  Ends  are 
turned  1  -inch  high  in  all  sizes 
unless  otherwise  specified. 


Style  Y — For  I-Beam,  con- 
crete blocks,  or  wooden 
beams.  If  specified  "for 
wood,"  spike  holes  are  pro- 
vided in  the  hooks  as  well 
as  in  the  arms.  In  hangers 
made  of  1-8  inch  stock,  the 
hooks  are  1-inch  long,  in 
the  goods  of  heavier  stock, 
lrj-inch  long.  Clinch  the 
hooks  under  the  flange  of 
the   beam. 


Style  Z  —  Made  in  two 
parts  to  lap  over  the  beam 
and  securely  riveted  to- 
gether. When  wider  than 
8  inches  across  the  beam,  a 
g  reinforcing  bar  is  provided, 
to  which  the  hanger  arms 
are   riveted. 

Send  for  Supplement  A 
containing  full  details  of 
"Bull  Dog"  Joist  Hangers, 
and  a  lot  of  other  valuable 
information. 

"The  Hanger  People" 


There's  Money  for  You 
In  Our  200-Page  Catalogue! 

We  will  protect  you  on  prices,  and  allow  you  a  good  margin  for  profit  on  all 
orders  you  can  secure  in  your  district  for  power  transmission  machinery  for 

grain  elevators,  sawmills,  mines,  etc.,  either  new  or  repair  work.     Also  structural 


steel  and  iron  for  buildings,  bridges,  etc. 
request. 

You  can  make  a  lot  of  money  picking 
up  orders  for  standard  and  miscellaneous 
steel    and    iron    which    we  list   in  our 


We  will  gladly  send  our  catalogue  on 


regular  monthly  stock  list.  If  you  are 
not  receiving  it  each  month  write  and 
let  us  know. 


Manitoba  Bridge 
&  Iron  Works,  Limited 


WINNIPEG,  MAN. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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WHY  NOT  CUT  OUT 
ONE  OR  TWO  STYLES  ? 

If  There  are  three  styles  of  Hack  Saws — two  Hand  and  one 
Power.  One  style  of  Hand  is  known  as  Flexible — the  other 
All  Hard.    The  Power  are  All  Hard. 

In  this  talk  we  want  to  confine  ourselves  to  the  Flexible 
Hack  Saw. 

If  Can  the  Flexible  Blade  be  eliminated — The  cheap  ones 
made  from  ribbon  steel  can  with  advantage  to  everyone — 
They'll  do  anything  but  cut. 

If  But  the  modern  Flexible  Blade  made  of  Tungsten  Alloy 
Steel  is  the  best  Hand  Blade  a  Dealer  can  handle — 

If  They  don't  break  in  use  like  the  All  Hard.  This  means 
longer  and  more  satisfactory  Service — 

If  They  cut  equally  as  well  as  the  All  Hard — 

If  They  cost  no  more  than  the  All  Hard  and — 

If  Our  sales  of  Flexible  Blades  are  more  than  double  those 
of  All  Hard. 

If  Reason  and  Experience  both  favor  the  modern  Flexible 
Hand  Blade— 

If  Then  why  do  we  make  All  Hard  Hand  Blades? 

If     We'll  tell  you  next  month. 

f  Meanwhile 

"It's  a  little  thin^ — a  matter  of  specifying  Flexible — but  it 
counts." 

VICTOR  BLADE— CANADIAN  MADE 


VICTOR  SAW  WORKS,  LIMITED 

HAMILTON,  •  -  -  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


99 


HARDWARE    AND    METAL 


August  19,  1916. 


The  Metals  That  Give  Satisfaction  Day  In  And  Day  Out 

For  over  40  years  we  have  devoted  our  efforts  exclusively  to  the  perfection  of  white 
metal  alloys,  having  delved  carefully  into  the  chemical,  physical  and  mechanical  pro- 
perties of  each  element  and  its  various  compounds. 
All  elements  entering  into  our  mix- 
tures are  carefully  refined  and  putHT- 
together  in  such  proportions  and  in  pw- ;- 
such  relation  to  each  other  that  the" 
best  possible  alloy  is  secured  for 
the  work  for  which  it  is  designed. 
All  of  which  means  that  it  is  the 
best  Babbitt  Metal  for  you  to  sell. 
It  makes  permanent  customers  for 
you,    and.   a    permanent    customer 
means  much  profit.  $5,000,000  An- 
nual Sales — This  tells  its  own  story 
of  excellence.  Order  from  your  job- 
ber. 


Hoyt's 
Frost  King 

A  first-class  all-round  Babbitt. 
It  will  not  only  take  care  of 
high  speed,  but  will  stand  up 
to  heavy  work  in  an  extraor- 
dinary way. 

For  saw  mills,  planing  mills, 
threshing  engines,  traction, 
rolling  mills,  pulp  machinery, 
and  all  classes  of  stationary 
engines,  it  is  without  equal. 


.'?if-y.tJj 
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Hoyt's 
Nickel  Genuine 

Is  designed  especially  for  use 
in  gas  engines,  gasoline  en- 
gines, and  all  classes  of  marine 
engines  and  is  especially 
adapted  for  automobiles.  For 
heavy  duty  high  speed  work 
is  probably  as  perfect  as  an 
alloy  can  be  made. 

This  alloy  is  exceedingly  tough 
and  durable. 


\dm&*wim 


HOYT'S  WIRE  SOLDERS 

The  greatest  cure  is  used  in  making  the  alloys,  and  at  all 
times  our  Wire  Solder  runs  even  diameter  throughout  the 
entire  spool,  being  one  continuous  strand.  Put  up  in  50 
11).  and  5  lb.  spools.     Made  in  all 'gauges. 


HOYT  SOLDERS 

Are  manufactured  of  carefully  selected  stock,  and  the  ingredients 
are  so  thoroughly  mixed  that  it  practically  evolves  a  new  metal. 
These  solders  are  not  only  free  flowing,  but  very  clean,  and 
where   percentages   are   specified,   they   contain   the   exact   amount. 


HOYT  METAL  COMPANY,  ZZSttESl 

New  York,  N.Y.  London,  Eng. 


Toronto,  Canada 

St.  Louis,  Mo. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Most  Complete 
Line  of  Its  Kind 

Made    by    people    who    specialize    on 
these  goods.     Get  posted! 

Send  for  latest  catalog 


SURE    GRIP    NAIL   PULLER 


Bfe 


■  NAIL  PULLEP 


TOMAHAWK  BOX  TOOL 


HUSTLER  BOX  TOOLS 


.11  MHO  NAIL  PULLER 


MATCHLESS  BOX  OPENERS 


BOX  TERRIEK  CRATE  OPENERS 

Our  Nail  Pullers  are  sold   by 
nearly  all   Canadian  Jobbers. 

The  Bridgeport  Hardware  Mfg. 
Corporation 

Bridgeport,  Conn.,  U.S.A. 


Are  These  Sales  Helps 
Working  for  YOU  ? 

Here  are  three  salesmen  that  will  help  you  sell 
more  tools  if  you  will  put  them  in  your  tool 
department  and  let  them  work  for  you. 

They  won't  cost  you  a  single  dollar  on  your 
pay  roll,  but  they  will  help  you  pile  upTa 
bigger  profit  in  your  cash  drawer. 

"How  to  Sell  Tools"  is  a  book  that  contains 
more  tool  selling  information  than  was  ever 
put  into  one  book  before.  Gives  the  points  on 
selling  that  should  be  put  into  practice  by 
every  salesman  in  your  store.  Put  a  copy  in 
the  hands  of  every  man  and  keep  one  on  your 
own  desk  to  make  sure  that  its  ideas  are 
being  carried  out. 

"Millers  Falls  Selling  Helps"  illustrates  and 
describes  the  selling  help  features  that  we  offer 
every  dealer  who  is  pushing  Millers  Falls  tools. 
Some  of  the  features  offered  include  window 
display  fixtures  of  original  design  handsomely 
finished — display  cards  and  newspaper  ads, 
some  of  which  advertise  your  store  almost 
entirely — consumer  literature  for  local  dis- 
tribution, including  Mechanic's  Handbook 
which  every  mechanic  highly  appreciates. 

"Millers  Falls  Star"  is  issued  every  month  and 
is  full  of  ideas  that  you  can  turn  into  money. 
Discusses  live  selling  questions  and  tells  how 
others  have  successfully  met  the  same  problems 
your  are  facing.  Just  as  interesting  and  read- 
able as  it  is  valuable. 

If  you  haven't  all  three  of  these  Selling  Helps 
working  for  you  already,  send  for  copies  to- 
day. We  want  to  give  you  all  that  you  can 
use  to  advantage. 

Millers  Falls  Co. 

"Toolmaker  to  the  Master  Mechanic" 
Millers  Falls  Mass.,  U.  S.  A. 

N.Y.  Office:   28  Warren  Street 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"CONDOR"  LAMPS 

REFLECTOR  TYPE 


Ten  times  as   much  Light 

with  same  consumption 

of  Current. 


"CONDOR" 
NITROGENS 

"CONDOR" 
•REFLECTORS 


Ten  times  as  much  Profit 

with  same  investment 

in  stock. 


CONDOR' 


CARBONS 


•CONDOR" 
TUNGSTENS 


ORDER  NOW  AND  BE  SURE  OF  EARLY  DELIVERY 


The  Reflector  Larn^ 

in  the  smaller  size,  25  watt  and  ufc,  will  give  far  greater 
satisfaction  than  any  other  lamfc  made.  vve  have 
never  yet  had  one  complaint  regarding   them. 


Why  not  make  certain  of  your  supply  this  year  by  placing  your  order  now?    We  will 
ship  in  any  quantity  and  at  any  time  you  desire.     Present  prices 
are  favorable  to  early  buying.     Write  to-day. 


SOLE  AGENTS: 


BASTERS   JACKSON  COMPANY 

22  College  Street,  TORONTO,  ONTARIO 

Western   Distributors— HOUSTON   &  CO.,   LTD.,   Cumberland   Block,    WINNIPEG,    MAN. 
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SHEARS  SCISSORS 

TINNER  SNIPS 

RAZORS  RAZOR  STROPS 

SAFETY  RAZOR  BLADES 
MANICURE  IMPLEMENTS 

are  as  good  as  highest-grade  ma- 
terials and  mechanical  skill  can 
make  them. 

They  are  the  logical  selection  of 
those  who  consider  value  — 
service -giving  quality  —  before 
cost. 

Their  absolute  guarantee  com- 
mends them  alike  to  dealer  and 
consumer. 

J.  WISS  &  SONS  CO. 

Established  1848 

NEWARK,  N.  J.  U.  S.  A. 


nit 
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YOU  Can  Sell 
Many  of  Them 
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Not  a  farmer  or  teamster  in  your  community 
but  needs  "Ventiplex"  Sweat  Pad  and  other 
"Ventiplex"  Lines  —  housings,  saddle-blank- 
ets for  example.  Here  is  a  line  for  which 
there  is  an  absolutely  sure  demand  and  in 

which  there  is  a  highly  satisfactory  profit — a  demand  and  profit  which  can  just 
as  well  go  to  the  hardware  dealer  as  the  demand  and  profit  which  go  to  him  in  the 
sale  of  other  things  he  sells — nails,  paints  and  hardware. 


farmers 

are  your  customers  every  day — and  they  will 
buy  "Ventiplex"  goods  from  you  if  you  hove 
them. 


Teamsters 


go  to  you  regularly  for  oil*,  dressings,  polishes 
and  a  dozen  other  items.  They  will  buy 
"Ventiplex"  goods  from  you  if  you  have  them. 


Do  you  know  this  "Ventiplex"  line  of  ours?  Perhaps  you  have  been 
pa-sing  over  goods  of  this  character.  Our  word  to  you  is: — SELL  YOUR 
CUSTOMERS  MORE  GOODS.  They  have  needs  and  wants,  which  some- 
times they  don't  know  they  possess— UNTIL  THEY  ARE  SHOWN. 


Every  horseman  needs  something  or  other  out 
of  your  "Ventiplex"  line — and  he'll  be  quick  to 
respond  to  the  appeal  of  our  "Ventiplex" 
Sweat  Pads,  Housings,  Saddle-Blankets. 

Get  in  touch  with  us.  Send  for  our  catalogue. 
Drop  in  on  us  if  you  are  in  Toronto.  Ask  to 
have  our  traveller  call  on  you  when  he  is  next 
in  your  town  or  city. 


"Ventiplex" 

SWEAT  PADS, 
HOUSINGS  AND 
SADDLE-BLANKETS 

Just  a  word — "Ventiplex"  goods 
cure  and  prevent  gall  sores.  This 
is  the  reason  horsemen  buy  them. 


Sold  by  all  Wholesale  Hardware  Houses  throughout  Canada 

Manufactured  by 

Burlington   Windsor    Blanket    Co.,    Limited 

Toronto,  Canada,  and  Burlington,  Wis.,  U.S.A. 
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GARDEN   TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The  quality  is  of  the  best 
and  they  are  beautifully  finished.  We  are  putting  in  hand  large  stocks  for  the  coming 
season,  and  we  ask  you  to  give  us  a  trial  order,  Our  Garden  Shears  are  so  well  known 
that  they  need  no  advertising;  our  other  tools  will  be  found  equally  satisfactory. 


Established 
in   1803 


No.   5817 — "Ideal"   Refd.    Rake. 


No.    6417 — Garden    Shears. 
Guaranteed     "Fast     Handles.' 


No.    5757— The 


WARD  &  PAYNE,  SHEFFIELD 

CABLES  :    WARD.  SHEFFIELD. 


Perfect"    Patent   Dntch    Hoe. 
SHERMAN  F.  AINSLIE.  S»adina  Avenue.  Toronto. 
ANTHONY  FERGUSON.  LTD.,1 1  ISO  Hamilton  St.,  Vancouver,  B.C. 
ALEXANDER  GIBB.  3  St.  Nicholas  St.,  Montreal. 


OFFICIAL 

AWAR  D 
Rl  BBON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 

PRESIDENT 

PRESIDENT  OFTHt  SUPERIOR  JURY 
DIRECTOR  OF  EXHIBITS 

SECrV  Of  THE  INTERNATIONAL 
AWARD  SYSTEM 

MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dental turning  of 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MONT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE  WRENCH 
WOOD  HANDLE 


TRIMO    PIPE    WRENCH 
STEEL   HANDLE 


WITH  FLAT-LINK  OR  CABLE  CHAIN 


If  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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MONTREAL    MILLS,    OPERATED    SINCE    1825 


LION  BRAND  CORDAGE 

MADE  IN  CANADA 

The  man  who  orders 

LION    BRAND   Cordage 
obtains  satisfaction. 

The  man  who  buys 

LION    BRAND    Cordage 

keeps  his  money  in  Canada. 

The  man  who  sells 

LION    BRAND    Cordage 
does  both. 

CONSUMERS    CORDAGE    COMPANY,    LIMITED 

AGENTS  AND  STOCKS  AT 
HALIFAX  ST.  JOHN,  N.B.  MONTREAL  TORONTO 

JAMES  BISSET  &  CO.,  QUEBEC  MACGOWAN  &  CO.,  VANCOUVER 

TEES  &  PERSSE,  LIMITED,  WINNIPEG 
REGINA  SASKATOON  MOOSE  JAW  CALGARY  EDMONTON 


DARTMOUTH    MILLS,    OPERATED   SINCE    1866 


//  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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'•  ■' "1 


We  Have  Everything  for  Your 

ELECTRICAL 
DEPARTMENT 


BELLS 

BATTERIES 

CLEATS 

CONDUIT 

CORD 

CUTOUTS 

FLASHLIGHTS 

FUSES 

HOLDERS 

IRONS 

LA  MPS 

LOOM 

PLUGS 

RECEPTACLES 

SHADES 

SOCKETS 

SWITCHES 

TUBES 

WIRE 

ETC. 

SEND  FOR  CATALOGUE 


FACTORY  PRODUCTS,  LIMITED 

TORONTO 


> 


£31! 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Quality  Roofing 


Good  Luck 

Tarred  and  Dry 
Fibre 


Dominion  Brand 

Tarred  Felt 

Coal  Tar  and 

Pitch 


R-O-O-F-I-N-G 

We'd  like  you  to  ponder  over  that 
word.  The  big  question  for  you 
should  be: 

What  Should  My  Customers    Use? 

What  is  best  for  him  to  buy  is,  in  the  long  run,  best 
for  you  to  sell.  Not  the  nearest  dollar,  but  the 
many  dollars  that  lie  beyond  that  nearest  one — 
this  is  the  thing  to  reach  out  for. 

And  this  is  why  we  urge  you  to  give  the  weight  of 
your  influence  and  selling  effort  to 

Our  Line  of  Roofing 

A  quality  product,  and  therefore  a  continuous 
profit-maker. 

J.   H.   McCOMB 

Limited 

MONTREAL,  P.Q ,  CANADA 


Shield  Brand 

Tarred  and  Dry 
Sheathing 


Shield  Brand 

Ready    Roofing 
2  and  3  Ply 


Black  Cat 

Tarred  and  Dry 
Sulphate 


Rubber  Roofings 

Black  Cat 
Good  Luck 
McComb's 

Special 
1,  2  and  3  Ply 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NOTICE  TO  BUYERS 

We  consider  it  advisable  to  place  orders 
now  for  your  fall   and    winter    supply    of 

CRESCENT  GROUND 
CROSS-CUT  SAWS 

AND   HAND    SAWS 


SIMONDS 


both  as  a  protection  against  changes  in  price 
and  to  insure  a  supply  being  held  for  you. 

SIMONDS  CANADA  SAW   CO.,   LIMITED 

St.  Remi  St.  and  Acorn  Ave.,  MONTREAL,  QUE. 
Vancouver,  B.C.  St.  John,  N.B. 


GOOD 
GARDEN  HOSE 

"Made  in  Canada"  by 

Gutta  Percha  &  Rubber,  Limited 

TORONTO  HALIFAX  MONTREAL  OTTAWA  FORT  WILLIAM 

WINNIPEG  REGINA  SASKATOON  CALGARY 

EDMONTON  VANCOUVER 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


August  19.  1916. 
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Canadian  Tube  J&Iron  Co.,  Limited 

MJMtfactiirers  of 


BOLTS  and 

Carriage  Bolts,  P^^f  Bolts, 

Coach  and  ^iHack  Bol 

Lag  Screws, 

Tire  Bolts, 

Machine  Bolts, 

Sleigh  Shoe  , 

Bolts, 


.achii 


its 


telling  Agl 

iadian    Rolling    Mills 
Co.,  Lii 

Lachine  CaB  I,         Htreal 


lNUFACTURB 


B 


OIll 


IN  ROUND!    FL. 
AND  SQUARES 

ALSO 

Twisted  Stee 

FOR 

Reinforcing 


rs 


OUGHT  PIPE 

jalvanized,  sizes  yk  in.  to 

•oughly    inspected    and 

f^     Ko  60(3^^^  pressure,  and  every 

lengn  ^brandl  fcrith  our  trade-mark. 

We  also  Manufacture 

LPLES  and  COUPLINGS 

lack  and  Galvanized,  in  all  sizes. 

nal,  Montreal 

Selling  Agents  for 

Colonial  Wire  Mfg. 
Limited 

Works  :    Lachine  Canal,  M^HFeal 

MANUFACTURERS 

SMOOTH  STEEJ&IRES 

Bright,  Annealed,  Oil^Hand  Annealed. 
C<fcw?ered  and  Cj^Kred  Spring. 

0MA]«ESS  WIRE 
Wl^W       FINE  WIRES 

(Plaijj^Ja  Galvanized) 

FENCEfJTAPLES 

WIRE  NAILS 
WOOD  SCREWS 

PUMP  RODS 

(Plain  and  Galvanized) 


TRADE 


MARK 
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%/lTDH^ 


o* 


<&& 


M3 


-ft** 


Te?*^:^^. 


,o&e 


to 


GALVANIZED 

Steel  Sheets 

Ask      Your     Jobber. 

Specify  "PREMIER" 
for  Formed  Products 


10 


**sxS5* 


*»,%  CANADA,*** 

Dominion   Sheet 
Metal  Company, 

LIMITED 
HAMILTON,  CANADA 


i&^ZZ&t** 


^^S^ 


0**    > 


?VT  0tve 


^ 


t** 


XL* 


&*& 
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KIR-BEN  \T  FURNACE 


KIR-BEN 


STANDARD 
STEEL 


RANGE 


Distinctive  alike  in 
Design  and  Quality 

In  the  manufacture  of  Kir- 
Ben  products  every  care  is 
taken  to  ensure  high  grade 
goods. 

Kir-Ben  sales  are  easily  made 
and  customers  are  perma- 
nently satisfied. 

Illustrated  catalogs  and  prices 
on  request. 

Kir -Ben  Lines 

include  the  following: 

Kir-Ben  Furnaces 

For  Coal  and  Wood 
Iron  Duke  Furnaces 

For  Coal  and  Wood 
Royal  Furnaces 

For  Coal  and  Wood 
Kir-Ben  Wood  Furnaces 

For  Wood  only 
Kir-Ben  Registers 
Kir-Ben  Cast  Iron  Rangers 
Kir-Ben  Steel  Ranges 

See  Kir-Ben  Exhibit  at  the 
Toronto  Fair. 

KIR-BEN  LIMITED 

ALMONTE,  ONTARIO 

Kir -Ben  Agency 
is  the  Best 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DAVIDSON'S  SII 

CANADA'S  FOREMOST 

The  Premier  Marathon 
The  Premier  Cordova 
The  Premier  Leader 
The  Premier  Royal 
The  Premier  Chieftain 

There  is  a  Premier  Range  to  meet 
every  requirement.  We  are  again 
giving  stove  dealers  and  the  gen- 
eral public  an  opportunity  to  in- 
spect our  extensive  line,  as  we  will 
have  a  very  attractive  display  of 
Premier  Ranges  at  Toronto  and 
Ottawa  Exhibitions.  Many  deal- 
ers expressed  their  appreciation  of 
our  splendid  exhibits  last  year,  and 
we  again  extend  a  cordial  invita- 
tion to  all  to  call  on  us  this  year. 
Furthermore,  we  trust  we  may 
have  your  co-operation  and  that 
you  will  invite  your  customers  to 
call  on  us. 

The  Premier  Marathon  is  all  that  is  best  in  a  Steel  Range.  The  body  is  made 
of  extra  heavy  polished  steel.  The  cast-iron  top  is  very  heavy,  with  the  centres 
and  covers  ribbed,  making  them  practically  indestructible. 

The  oven  is  perfect.    The  cast-iron  braces  prevent  all  buckling. 

The  fire-box  is  absolutely  correct  in  its  proportions.  The  grates  and  linings 
are  heavy  and  made  to  last.  The  duplex  drafts ^give  draft  to  both  ends  of  the 
fire-box. 

Note  the  very  attractive  high  closet  illustrated  above.     This  is  our  Persian. 

We  can  also  supply  Steel  High  Closet  or  High  Shelf  for  the  Marathon. 

The  Thos.  Davidson  Mfg.  Co.,  Limited 

TORONTO  MONTREAL  WINNIPEG 


THE  PREMIER  MARATHON 
The  Range  that  has  stoorl'the  test  of  time 


If  interested,  fear  out  this  page  and  keep  with  letters  to  he  ansivered. 
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The  Premier  Leader 

Canada's  Popular-Priced  Range 


THE  PREMIER  LEADER 


Wide  awake  stove  dealers  know  that 
in  order  to  sell  a  range  to  a  certain 
class  of  trade,  the  price  must  be 
moderate  and  at  the  same  time  a 
first-class  article. 

The  Premier  Leader  is  the  Range 
to  meet  that  demand.  The  price  of 
the  Leader  is  exceptionally  moder- 
ate, yet  the  quality  is  there.  The 
Leader  has  been  a  sales  booster  for 
many.    Why  not  you? 

It  is  made  in  three  sizes  and  can  be 
supplied  square  or  with  Reservoir. 
The  Reservoir,  as  shown  in  illustra- 
tion, is  interchangeable,  that  is,  it 
can  be  attached  to  either  the  left  or 
the  right  end.  The  only  extra  part 
required  is  the  nickeled  top  band. 
With  the  left  end  Reservoir  a  good 
supply  of  hot  water  can  always  be 
had. 

The  body  is  made  of  heavy  steel. 
The  top  is  heavy  cast-iron  with 
ringed  covers  and  centres. 


The  fire-box  is  large.  The  grates  and  linings  heavy  and  substantial.  Special 
wood  linings  can  be  supplied  if  desired. 

Persian  Closet,  High  Closet  or  Top  Shelf  can  be  fitted  to  this  Range. 

Write  for  our  new  illustrated  Stove  Catalogue.  It  will  be  off  the  press  in  a 
couple  of  weeks  and  will  be  found  a  great  aid  to  the  dealer  in  making  stove 
sales. 

The  Thos-  Davidson  Mfg.  Co-,  Limited 

TORONTO  MONTREAL  WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Appearance — Long   Service — Convenience 

The  idea  carried  out  at  every  step 
in  the  manufacture  of 

Universal  Favorite  Range 

To  stand  the  test  of  time  a  RANGE  must 
be  built  right.  To  give  constant  service 
and  satisfaction,  it  must  be  right  in  prin- 
ciple and  construction. 

These  features  have  been  given  PARTICU- 
LAR ATTENTION  in  the  UNIVERSAL 
FAVORITE. 

AA'e  do  not  ask  you  to  make  experiments 
for  us.  AAre  appreciate  the  faet  that  you 
are  discriminating,  that  you  are  looking 
for  the  BEST  to  BOOST  your  business; 
THE  UNIVERSAL  FAVORITE  RANGE 
will  sell  at  sight.  Set  it  up  in  your  store 
with  other  Ranges,  and  it  will  stand  out 
like  the  SUN.  The  splendid  appearance, 
the  smooth  castings,  the  perfectly  fitted 
joints,  the  nickeling  and  decorative  parts 
are  plain  and  sanitary. 


Oiiler  a  sample  of  this 
RANGE.  EXAMINE  IT, 
WEIGH  IT,  MEASURE  IT, 
TEST  IT  BY  EVERY 
MEANS,  and  if  it  is  not  the 
MOST  SATISFACTORY 
RANGE  vou  ever  handled, 
RETURN  '  IT  AT  OUR  EX- 
PENSE. 

We  make  a  STOVE  or  RANGE 
to  suit  all  conditions  of  trade, 
be  it  low-priced  or  the  highest 
class. 


FINDLAY    BROS.    CO.,   LIMITED,  CARLAENTf?Nw.PN^,cPEEGONT 

REVILLON  WHOLESALE,  LIMITED,  EDMONTON.  Wholesale  Jobbers  for  Alberta 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CARLETON  PLACE 


WINNIPEG 


The  "Differentest"  Furnace 


A  man  may  loak  very  much  like 
William  Shakespeare  on  the  outside, 
but  he  may  not  have  William's  braic 
or  wisdom.  It  is  what's  inside  that 
counts. 


in  Canada 


This  Sterling  Furnace  may  not  show 
much  "difference"  in  its  exterior,  but 
when  you  investigate  its  brain,  so  to 
speak,  it  is  the  "differentest"  furnace 
in  Canada — and  the  best. 


YOU  have  known  us  for  a 
long  time  as  makers  of 

stoves,  heaters  and  ranges. 
And  a  good  many  of  yon  have 
asked  us  why  we  didn't  make 
furnaces.  And  we  replied: 
"There  are  furnace-makers  enough 
in  Canada  making  pretty  good  or 
fair-to-middling  furnaces.  We  want 
to  make  furnaces,  but  until  we  can 
make  a  furnace  fit  to  go  in  the  same 
class  with  our  'Favorite'  Stoves,  we'll 
make  none." 

We   possessed   our   soul   in   patience 

We  allowed  a  good  many  to  get  a  head- 
start.  But  all  the  time  we  were  at  work 
on  the  problem  of  the  furnace — to  make 
the  best  one;  one  so  much  the  best  that 
it  would  put  to  the  blush  any  other  fur- 
nace with  courage  to  submit  to  the  test 
of   comparison. 


The  Modern  Sterling  Fur- 
nace is  the  application  of 
fundamental  scientific  prin- 
ciples applied  to  furnace 
construction.  Every  square 
inch  of  the  Sterling  Furnace 
has  a  definite  purpose  care- 
fully thought  out  to  make 
it  the  best,  the  most  efficient 
and  economical  Heater  on 
the   market. 

We  had  to  find  a  Heater 
better  than  the  common  kind 
anil    we've   found    it. 


Guaranteed  When  Installed 

Yim  can  guarantee  to  your  customer  definitely  stated  results,  this  in 
writing,  with  the  Sterling  Furnace.  Is  there  another  furnace  made 
or  that  you  know  of  which  is  guaranteed  definitely,  in  writing,  to 
give  a  determined  amount  of  heat'.'     Read  this  advertisement  all  over 


T  ISTEN:  This  STERLING 
-■^FURNACE  of  ours  is 
positively  the  only  furnace  having 
a  HEAT-RETAINING  APRON. 
This  Heat-Retaining  Apron  alone  in- 
creases its  heating  capacity  by  one- 
tin  rd,  because — 

1st.  It  intercepts  the  heat  that 
would  otherwise  be  wasted  into  the 
cellar,  and  holds  it  inside  the  fur- 
nace until  the  passing  air  can  absorb 
it. 

-nd.  It  increases  the  length  of  the 
Air-Chamber,  thus  preventing  the 
over-heating  of  the  air  and  permit- 
ting the  passage  of  the  largest  pos- 
sible volume  of  air. 

It  has  an  Air-Passing  Capacity  equal  to  its 
Air-Warming  Capacity. 

What  is  the  use  of  burning  coal  and  pro- 
ducing heat  if  you  do  not  send  that  heat 
into  your  rooms.  The  STERLING  FUR- 
NACE sends  it  into  your  rooms. 

Every  Sterling  Furnace  is  given 
a  guarantee  rating  IX  TERMS  OF 
STERLING    HEAT    UNITS. 

This  means  that  the  heating 
power  of  a  Sterling  Furnace  is  A 
DEFINITELY  KNOWN  AND 
STATED  QUANTITY,  and  this 
heating  power  is  l'OSITIVELY 
GUARANTEED    IN    WRITING. 

It  means  that  when  the  heating 
needs  ot  a  house  or  other  struc- 
ture are  calculated,  in  terms  of 
STERLING  HEAT  UNITS,  a 
STERLING  FURNACE  of  equiva- 
lent heating  capacity  will  thor- 
oughly heat  this  building.  No 
doubt  about  it.  The  result  is 
guaranteed    IN    WRITING. 


This 


surely  the  furnace  every  dealer  wants  to  sell.  Certainly  it  is  the  furnace 
the  public  want  to  buy.  We  have  the  goods.  We'll  prove  it  by  any  test  you 
care  to  submit. 

Send  for  the  booklet  which  tells  the  story  of  the  Sterling  fully.     And  ask  us 
what  our  proposals  to  agents  are. 

Findlay  Bros.  Company,  Ltd. 

Carleton  Place,  Ont. Winnipeg,  Man. 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Pease  "ECONOMY" 

WARM  AIR  FURNACES 


r  3ME  HORN 


c;rect  draft  damper  rod 


EXTRA  FEED  DOOR 
FOR   BURNING  LARGE    A 
STICKS  OFWOOD^      (f 


RECESS  IN  FEEDIICHUTE 
FOR  CONNECTING! lOOMESTIC 
WATER  HEATER 


OUST  DAMPER 
(OPEN) 


^VNGLE.  LEVER 


OPENING  FOR  WARM  AIR  PIPE 


DIRECT  DRAFT  DAMPER 
SPINDLE 


SHAKING  AND  DUMPING  GRAT  V. 


DIRECT  DRAFT  DAMPER 
(OPEN) 


REAR  DOME  HORN 


CAST  IRON  PROTECTION 
ATHOTTEST  POINT 


AIRSPACE  BETWEEN 
RADIATOR  AND 
COMBUSTION 
CHAMBER 


RADIATOR 


AIR  BLAST 


FIREPOT  LARGER 
AT  BOTTOM  THAN 
AT  TOP 


DOUBLE  CASING 
WITH  AIR  SPACE 
BETWEEN 


GRATE 
ONNECTING  BAR 


Sectional  View  of  "Economy"  Furnace  from  front  to  back. 
Note  all  the  points  specially  marked. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  Few  Good  Reasons 

Why  thePease  "ECONOMY"  Furnace  (see  cut  on  opposite  page) 
has  had  the  reputation  for  35  years  of  being 

The  Standard 

By  Which  All  Others  Are  Judged 


1  One-piece  Ashpit 

2  Shaking  and  Dumping  Grates 

3  Vertical  Shaker 

4  Straight  Walled  Firepot 

5  Large  Grate  Surface 

6  Large  Combustion  Chamber 

7  Hot  Air  Blast  J 

8  Copper-bearing  Steel  Radiator 

9  Provision  for  Domestic  Water 

Heater 

10  Large  Double  Feed  Doors 

11  Perfect-fitting  Castings 

12  Large  Diameter  Casings 

13  Double  Casings 

14  Conservative  Ratings 


1    - 


No  Dust 
No  Clinkers 
No  Stooping 
No  Ash  Clogging 

No  Waste  of  Coal 
or  Gases 

No  Premature  Wearing  Out 
No  Drilling  Required 

No  Difficulty  in  Firing 

No  Trouble  Erecting 

No  Parched  Air 

No  Heat  in  Cellars 

No  Come  Back  from  Customers 


The  "  Brampton "  is  a  high-grade  furnace 
at  a  low  price  and  will  undoubtedly 
appeal  to  a  great  many  of  your  customers. 

It  will  pay  you  to  investigate. 
Write  to-day  for  trade  prices  on  the  "Economy"  and  "Brampton"  Furnaces. 

Pease  Foundry  Company 


LIMITED. 


Head  Office:   TORONTO  Works:  BRAMPTON 

Branches  : 
Winnipeg  Vancouver  Hamilton 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  FURNACE 

That  can  be  installed  complete  in  half  a 
day — That  solves  your  labor  problems. 

We  are  manufacturing  this  new  type  of  furnace 
complete.  Shipped  ready  for  setting  up.  No 
pipes  for  you  to  make. 

Any  handy  man  can  in- 
stall it. 

Only  tools  necessary — hammer 
—  saw—  screw-driver  —  monkey 
wrench. 


It  is  the  most  ideal  low-priced 
heating  system  for  rural  schools, 
churches,  bungalows,  farm 
houses,  etc. 

Write  at  once  for 
full  information. 


^ 


™\ 


Pease  Foundry  Company 


LIMITED. 


118  King  St.  East,  TORONTO,  Canada 


If  interested,  tear  out  this  page  end  keep  with  letters  to  be  answered. 
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CLARE  BROS.  &  CO.,  Limited 

Lighter    Day 

High   Oven   Coal   Range 

There  is  more  real  selling  punch  in  this  range  than  in  any  range  ever  placed 
on  the  market. 

Women  demand  modern  kitchen  equipment. 

And  here  is  real  kitchen  reform. 

The  handy-height  oven  appeals  at  once  to  every  woman.  It  saves  her  hack 
on  baking  days.  If  she  is  in  the  market  for  a  good  range  she  chooses  the 
Lighter  Day  every  time.  When  she  sees  the  conveniences  of  this  wonderful 
range  she  wants  it. 

What  is  the  result? 

Perhaps  you  know  it.  Ever  since  this  range  has  been  on  the  market  we 
have  been  hard  put  to  keep  up  with  orders. 

We  are  advertising  this  range  to  over  a  million  women.  If  you  are  not  in 
a  position  to  supply  your  customers,  they  are  going  to  look  for  it  at  your 
competitors'  stores. 


Send  for  a  copy  of  our  new 
range   catalogue. 


CLARE  BROS.  &  CO.,  Limited 

Preston  Winnipeg  Vancouver 


^il?PlWlWWriT^WW?T^ 
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CLARE  BROS.  &  CO.,  Limited 

Dreadnaught 

HOT-BLAST  OAK  STOVE 

For   Soft   Coal,    Hard   Coal,   or   Wood 

A  perfect  burner  for  Soft  Coal.  This  is  one  of  several  fine  new 
heaters  shown  in  our  Special  Heater  Catalogue  just  off  the  press. 
The  Dreadnaught  has  a  hot-blast  ring  entirely  encircling  the 
fire  pot.  Cold  air  is  drawn  in  through  a  damper  in  the  Firing 
Door.  It  is  carried  in  a  hollow  ring  completely  around  the  top 
of  the  fire  pot.  When  superheated  it  is  sprayed  over  the  burn- 
ing coal  completely  consuming  the  gas  and  smoke. 


Note  specially  the  strong  selling  features  of  this  oak  stove. 

has  the  appearance  that  attracts  good  buyers,  yet  the  price 

moderate.     The  door  is  large,  the 

trimmings     of    durable     attractive 

nickel.    The  body  is  of  high-grade 

range  steel  carrying  a  bright,  easily 

cleaned  surface. 


It 

is 


Height 

Diameter 

No. 

with   I'm 

of  Body 

Weight 

1'iring  Door 

C6<le 

114 

58  inches 

14  inches 

135  lbs. 

8%xiiy2 

Leno 

116 

5H   inches 

16  inches 

170  lbs. 

8%xi«y2 

LeDS 

Grates,  Bar  and  Shaker  type.  Wood 
grates  may  be  ordered  with  No.  116. 

Clare  Bros.  6c  Co.,  Limited 

PRESTON,  WINNIPEG,  VANCOUVER 


New   Heater  Catalogue 

A  fine,  well  illustrated  book  of 
good  sellers.  Heaters  only  are 
shown  in  this  catalogue.  It  is  a 
handy  size  and  should  prove  a 
good  help  in  securing  orders 
from  vour  customers. 


f!ftaffWWiffiriffiFSI^^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansivered. 
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CLARE  BROS.  &  CO.,  Limited 


Hecla 

Mellow  Air 

FURNACE 

You  will  make  the  most  money  out  of  the  heating  business  if 
you  install  trouble-proof  systems.  You  will  build  up  a  successful 
business  if  you  keep  an  eye  to  your  customers'  interests. 
Once  you  install  a  Hecla  Furnace  you  can  forget  it.  You  will 
never  be  called  on  to  stop  up  leaky  radiators.  The  Fused  Joints 
in  the  Hecla  are  guaranteed  proof  against  leaks  of  gas  and  dust. 
You  will  never  have  to  replace  the  fire-pot.  We  guarantee  it  for  five 
years.  How  much  longer  it  will  last  we  don't  know.  The  first  one 
has  yet  to  burn  out. 

Your  customers  will  begin  to  talk  about  the  small  coal  bills  they  have. 
Hecla  Furnaces  save  easily  one  ton  of  coal  in  seven.  The  Steel-ribbed 

Eire-pot  is  the  greatest 
coal-saving  feature  ever 
produced. 

V  You  can  call  on  us  for 
help  in  planning,  esti- 
mating, etc.  We  will 
supply  blue  prints  and 
specifications  free.  And 
we  will  guarantee  satis- 
faction on  every  job  in- 
stalled according  to  our 
plans. 

CLARE  BROS.  & 
CO.,  Limited 

Preston  Winnipeg 

Vancouver 


Heating  Catalogues 

Write  for  special  Warm  Air 
Furnace  Catalogue,  and  De- 
scriptive Catalogue  of  our 
Hydro  Thermic  Steel  Radi- 
ators. 


^Ig^^^ftffiTtiWM^^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Stands  Out 


THIS  outstanding  steel  range  (as  illustrated) 
has  won  its  way  to  the  top  in  the  severest 
kind  of  competition.    It  is  literally  born  of 
fire — actual  fire  and  the  fires  of  criti- 
cism and  competition.  Originally  sold 
direct  to  the  consumer  for 

Twenty  Years 
and  More 

we  were  face  to  face  with  the  actual 
consumer — the  woman  with  a  vast 
experience  of  stoves  —  their  good 
points  and  bad  points,  and  their  posi- 
tive requirements.  We  went  to  school 
— Women — and  learned  a  great  deal 
that  could  not  and  cannot  be  learned 
in  any  lesser  or  easier  way.  And  all 
that  we  learned  we  have  put  into  the 


a 


HOME  COMFORT"  RANGE 


The  old  policy  of  going  direct  to  the  consumer  was  aban- 
doned two  years  ago.  and  we  are  now  selling  through  the 
hardware  dealers.  But  we  want  to  say  to  hardware  men 
that  the  Home  Comfort  Range  is  thoroughly  well  known 
all  over  Canada  and  in  particular  Eastern  Canada,  and 
has  a  great  reputation.  It  is  a  range  so  well  introduced 
and  >o  greatly  esteemed  that  it  sell*  readily.  Doubtless 
there  are  many  "Home  Comforts"  in  your  own  vicinity. 
All  told  there  are  over 

50,000  Now  In  Use. 

AVe  wonder  if  there  is  another  range  made  and  sold  in 
Canada  with  a  record  like  ours. 

AVe  seek  agents  everywhere  and  invite  correspondence. 
Most  surely  the  agency  for  the  "Home  Comfort'*  is  one  to 
be  prized. 

Write  for  our  catalogue  and  proposal.      We 


Construction : 

MATERIAL:     Best    quality    of    (.pen    health,    close    an- 
nealed   cold    lulled    steel,    an  1    trimmed    with    the    best 
quality   of   soft   annealed   malleable   iron. 
BODY:    Sixteen   Gauge  in    one   piece. 

OVENS:  Fourteen  gauge  with  twelve  gauge  bottoms 
heavily  braced  with  malleable  iron  to  make  warping 
impossible. 

FIRE-BOX  is  lined  throughout  with  heavy  grey  iron 
castings,  having  projections  that  retain  the  fine  ashes 
and  thereby  increase  the  extraordinary  enduring  qualities 
of    these    linings. 

ORATES:  Heavy  duplex  pattern.  They  need  only  be 
reversed  for  burning   wood. 

WARMING  CLOSET:  Male  of  highly  polished  steel 
with  double  rolling  doors,  which  may  be  left  open  at 
any  time  without  inconvenience. 

TANK:  Sixteen  oz.  copper  contact,  heater  adjustable  on 
front    of    range. 

NICKEL  PLATING:  Very  best  quality  obtainable  and 
made  plain  and  easy  to  keep  clean,  the  whole  making 
a  highly   ornamental   effect. 

GUARANTEE:  The  working  qualities  of  the  lauge  are 
fully  guaranteed  under  reasonable  draft. 


help  oar  agents  to  find  buyt  fs, 


Wrought  Iron  Range  Co.  of  Canada,  Limited 


Office  :    151  King  St.  West 


Toronto 


Factory:    22  Orillia  Street 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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ST.  LAWRENCE  STEEL  RANGE 


HERE'S  a  beauty;  and  "handsome  is  as  handsome  does."     This 
St.   Lawrence  range  surely  ''does."     You  can  commend  it   to 
customers  in  the  most  positive  way.     Here  are  its  features  and 
good  points: 

box  ends,  fronts  and  backs  interchange- 
able. Wood  grate  supplied,  if  required: 
linings  cast  iron. 

Tops  made  in  sections  for  interchanging: 
nickeled  parts  all  loose  and  easily  re- 
movable. 

High  closet,  good  size,  and  fitted  with 
drop   door.     Dampers  easily   operated. 


Bodies  made  of  best  quality  polished  steel 
sheets.  Tarts  coining  in  contact  with  fire 
protected  with  heavy  asbestos  millboard. 
Oven  of  good  size.  Heat  circulates  round 
and  against  oven  linings:  oven  door  can  be 
readily   removed. 

Grates   genuine   revolving    pattern,    and    re- 
movable by  simply  turning  a   button.    Fire 


Thermometer 
supplied  if  de- 
sired. 

Special  features : 

All  loose  nickel 
t  r  i  m  m  i  n  gs. 
Front  hinged 
lift  top.  Large 
Ash-pan. 

Send  for  de- 
tailed specifica- 
tions. 


TORTOISE 
HEATER 

Another  fine  line  and  ready 
seller.  Made  as  illustrated,  and 
with  oven,  in  various  sizes  and 
models.  Drums  are  of  polished 
steel. 

Two-hole  heaters  and  cooking- 
stoves,  with  ovens,  are  great 
favorites  wherever  introduced. 

SMART  -  made  r  a  n  g  e  s  a  n  d 
heaters  are  known  everywhere 
in  Canada,  and  are  greatly 
esteemed. 

This  fact  helps  you  greatly  in 
making  sales.  Also  we  are  ready 
to  give  you  fine  support  in  get- 
ting our  ranges  and  heaters  bet- 
ter known  in  your  community. 

Send  for  special  printed  matter. 


The  James  Smart  Mfg.  Co.,  Limited 

BROCKVILLE,  ONT.  WINNIPEG,  MAN. 


If  interested,  tear  out  this  page   ayid  keep  with  letters  to  be  answered. 


48 


HARDWARE    AND    METAL 


August  19,  1916. 


UtomimiE  W^^Mmmeim^imsm 


We  Co-operate  in  Boosting  Your  Sales 

Modern  conditions  and  influences  make  selling  assistance  from  the  Manu- 
facturer imperatively  necessary.  Our  sales  letters  and  illustrated  litera- 
ture mailed  direct  to  your  live  prospects  give  you  prestige  and  exert  the 
mighty  influence  which  blights  the  hope  of  your  opposition  and  boosts 
your  business. 

NO  TIME  TO   BE  LOST. 
SEND    IN   YOUR    LISTS. 


One  of  our  Leaders: 

The  Imperial 

"GRAND" 

One  hundred  useful  fea- 
tures incorporated. 

No  Range  furnishes  a 
greater  variety  of  exclu- 
sive talking  points. 

Our  New  Catalogue 
illustrates  a  splendid 
choice  in  Ranges, 
Stoves,  Heaters  and 
Furnaces  for  your 
trade. 

Honest  values  guaran- 
tee genuine  satisfaction. 
Every  purchaser  be- 
comes a  fresh  selling 
power. 

The  Beach  Foundry  Co.,  Limited 

OTTAWA,    CANADA 

If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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The  open  road  to  all-year- 
round  business 

Every  hardware  store  in  Canada  gets  continued  call  for 
woodenware,  or  lines  which  woodenware  can  most  satis- 
factorily replace  as  more  economical  and  more  serviceable. 

CANE'S  WOODENWARE 

pushed  to  the  fore  and  kept  well  displayed  will  give  good  ' 
all-year-round  profitable  business.    Every  home  in  Canada 
can  use  woodenware  every  day  of  the  year. 

Why  not  sell  the  most  satisfactory  lines  you  can  invest 
in? — Cane's.  Our  facilities  enable  us  to  produce  quality 
goods  at  quantity  prices. 

The  Wm.  Cane  & 
Sons  Company,  Ltd. 

Newmarket,  Ont. 

ORDER  FROM  YOUR  JOBBER. 

Here  are  a  few  lines  we  make — Wooden 
pails,  wooden  wash  tubs,  wash-boards 
of  all  kinds,  bake  boards,  mops,  bread 
plates,  egg  crates,  clothes  pins,  butter 
moulds,  etc.,  etc. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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AVERAGE   NET  WEIGHT  7  « 

The 

Chemically  CorR 

RADIATOR 
)CeMENTx 

I 


CARBON 

mmowk  • 


CARBOSOX 
-Carbon  lie- 
aover.    Loos- 
ens   the    car- 
bon and  it  is 

D  1  O  IV  II       OUt 

through      (he 
exhaust,     de- 
tail price,  71 


NOR  WE  SCO 

GRAPHITE 

COATING— 

A  rust  pre- 
ventive for 
r  i  in  s  a  n  d 
s  p  r  i  n  g  s  . 
Dries  in  3 
minutes.  Re- 
tail price,  40c. 


1  IONEER 
VALVE 
GRINDING 
COMPOUND 

Highest  grade 
abrasive  material 
known.  This 
shows  the  popu- 
lar double  end 
box  containing 
coarse  and   med- 


ium, 
price, 


Retail 


rice 

-^FACTUREO 


^ARIETTA 

_MADE  IN  , ' 


First  in  this 
corking   "Chemically 
Correct"  line  of  Auto- 
mobile   Accessories    is 

SE-MENT-OL 


The  original  self-acting  radiator  cement. 

A  tried-and-true  product  that 
motorists  are  demanding  because 
of  its  merit  and   because  of  our 
advertising. 

Se-Ment-Ol,  "Finds  the  Leak  and  Fixes 
It."    No  tedious  tinkering  with  torch  and 
solder.     Pour  it  in.     It  dissolves  in  the 
water.    In  passing  thru  the  leak  the  cool 
air  congeals  it  into  a  cement  that  closes 
the  leak.    Drain  and  refill  radiator  and 
the  trick  is  done.  Time  15  minutes. 

Displayed  on  this  page  are  some  other 
products  that  are  just  as  meritorious, 
each  in  its  class,  as  SE-MENT-OL. 


PIONEER 
RIM    AN1> 

GASKET 
SHELLAC — 

For  painting 
gaskets  t  o 
give  a  perfect 
union  and  ce- 
menting bi- 
cycle tires 
to  rims.  Re- 
tail price,  half 
pint.  25c. 

PIONEER 
CLUTCH    & 
BRAKE 
COMPOUND 

— R  e  s  t  o  res 
clutch  and 
brake  Sacings 
giving  them 
their  original 
Snp.  Retail 
Price,   30c. 

£>°RRrlVESc<> 

°%**°**» 

the    e*°ve* 

,feaeAUeat- 

life  nf      "  e"s 


'■: 


1  it 


re  . 


Hint 


>t 


There's  a  good  profit  in  this  line  for  dealers 
and  the  goods  are  top-notch  in  every  par- 
ticular. Get  in  touch  with  your  jobber 
at  once  or  write  us  for  the  "Chemi- 
cally Correct"  Catalog. 


*£ef"*      «,, 
o   t  Bo:it 

Won't  °n 

lnitn  ct^k  ■ 

-n'at        1    olr- 
Wc.         „  c;iiis 


VOft 


NORWESCO 
AUTO  TOP 
AND   LIN- 
ING    DYE— 

lives      over 

dirt 
and    grease 
a:'p  o  tts . 
P  i  n* 

cans. 
40c. 


ae'natk-  Vr>.Tn"l' 
Bat      <-„fin'sh 


On 


arf 


ro 


n  e 


NORWESCO 
I  PIIOLST- 
ERING 
DRESSING 

— One  coat, 
quick  drying 
dressing  i  n 
gloss  black. 
Won't  crack, 
iPiivt  cans  SOe. 


NORWESCO 

MOHAIR 

DRESSING 

W  a  terproofs 
and    dyes    at 
same        time. 
Quart.  ftOe. 
Pint.   50c. 


Pints,    fior 


•«1.00 


.  woiswon 


ice    50' 


MANUFACTURED  BY 


^is. 


The  Northwestern  Chemical  Co. 


Marietta,  Ohio,  U.  S.  A. 
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M  BRIE  A.VBNUB 


TELEPHONE  S» 


O.  H.  CLARK&CO. 

DEAtEBB  in 

„A«CB.,  <=■-*»»•  'A""*0 

„ouai!Fif"',1,,,"'c' 


B^s^-- 


NIAGARA 


FALLS. 


.„je.ei.»- .lOtb,.  .  .»oi±« 


3. ■».    BOW80T&   CO..WO.. 

«.  R.  aem°e.  Manager* 

Toronto.  Ontario. 

Dear  Sir:-  hand  and 

v0ur  f*vor  of  the  7th. 

contents  carefully  ^  ^^ 

iv>«-   the   "Bowser     «-u>-u 
a4vise  that  ^     —     ition   ,  have.      F»rt*er- 

lg  the  , eat  paying  P^  P  ^  aa  Polarine . 

—    I-e80Uffi0r;ha;iQ  five  years  P-ious. 

^^r^  sou   U.OOO  gallons  offline. 

and  that   is  more  than  I  na 
iQ  the  hardware  business. 


Yours  truly. 


'^ZZtZ^xfr'^-' 


Manager. 


HCP.WR* 


— and  what  Clark  did 
you  can  do  with  the 


Red  Sentry 


GASOLENE  PUMP 

Known  and  looked  for  everywhere  by  auto  drivers;  a  great  trade  getter  for 
the  hardware  store;  accurate  and  reliable;  standard  the  world  over. 

S.  F.  BOWSER  &  CO.,   66-68  Fraser    Ave.,    TORONTO 

Sales  Offices  in  All  'Principal  Centres  oj  the  World 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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When  You  Order  Loaded 
Shotgun  Shells 

In  the  past,  when  ordering  loaded  shotgun 
shells  prior  to  the  hunting  season,  have  you  ever 
given  thought  to  the  powder  which  those  shells 
shall  contain  ? 

If  you  have  not  we  ask  you  now,  for  your 
own  sake  and  the  sake  of  your  customers,  to  do  so. 

There  is  as  much  difference  among  powders 
as  there  is  among  guns.  Some  give  better  results 
than  others. 

By  specifying  Infallible  Smokeless  Shotgun 
Powder  you  make  sure  of  two  things — that  you 
will  give  your  customers  satisfactory  service  and 
that  the  shells  you  sell  are  loaded  with  as  good 
powder  as  can  be  made. 

There  will  be  no  additional  cost  in  the  shells. 
The  result  to  your  trade  will  be  very  different. 
So  say  to  the  salesman,  "I  want  those  shells 
loaded  with  Infallible." 

Game  Farming 

Have  you  written  us  yet  about  game  farming  and  its 
effects  upon  your  business?  If  you  have  not  it  will  be 
worth  your  while  to  drop  us  a  line. 

You  are  probably  familiar  in  a  general  way  with  the 
work  we  are  doing  in  this  connection.  You  may  not 
know,  however,  that  you  can  tie  it  up  with  your  business 
to  your  profit.     Ask  us  about  it. 

HERCULES  POWDER  CO* 


9  West  11th  Street, 


Wilmington,  Delaware 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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There's  lots  of  life  in 


"NORTH  STAR" 
BATTERIES 


(Made  in  Canada) 


TOPMOST  IN  QUALITY 

UTMOST  IN  DURABILITY 


— "       "I''    j-N^I       - 


.  .,—  ,,..  ..i^»». 


Cei~i~&,  Limited.  Winkipe&jGin 


THE  WESTERN  BATTERY 
FOR  THE  WESTERN  NEED 

Your  battery  department  is  sure  to  get  the  preference  in 
your  vicinity  if  your  line  is  "North  Star"  Dry  Cells. 

"North  Stars"  have  proven  a  big  success  as  trade  builders 
in  the  West. 

Are  You  Handling  Auto  Accessories  ? 

The  reliability  and  long  life  of  "North  Star"  Dry  Cells 
make  them  invaluable  to  the  auto  accessory  department. 

Your  jobber  will  supply  NORTH  STARS  at  once. 

Canada  Dry  Cells,  Limited 

WINNIPEG,  MANITOBA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Wishing    You    Success— Mr 

But  the 


Dealer 


IVER  JOHNSON 

SAFETY  AUTOMATIC 

REVOLVER 

does  more  than  wish — it  helps. 
It  offers  you   the   certain  profits   of 
Canada's  most  popular  revolver.  Most  popular 
because  best  suited  to  the  needs  of  the  average 
civilian — and  best  advertised. 

Every   Canadian   dealer   should   be   sharing   in   the 
proceeds  of  our  Canadian  sales.    Uniform  trade  prices — 

perfect  distribution — and  a  line  which  was  long  ago 
introduced  to  your  customers.  America's  best  assort- 
ment of  revolvers,  shotguns,  bicycles  and  motorcycles. 

Iver  Johnson's  Arms  &  Cycle  Works 

350  River  Street,  Fitchburg,  Mass. 


Automobile  Accessories 

Bumpers  for  all  cars 
Specialties  for  Ford  Cars 
Specialties  for  Chevrolet 
Cored  Bronze  Bars 
Bronze  and  Brass  Castings 

We  sell  through  jobbers  only. 


Kinzinger,  Bruce  &  Co., 

Niagara  Falls,  Ont. 


Limited 


"Niagara"  Non-Granular  Bronze  Cored  Bars 
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The  Lectrof later 

^An  Electrically  Operated  Automobile  Tire  Pump 

Here  is  a  line  that  can  be  profitably  sold  by  the  hardware  trade. 
These  pumps  are  built  for  hard  service.  They  are  neat  in  ap- 
pearance and  with  the  extension  cord  attachment  can  be  oper- 
ated from  a  lamp  socket  at  no  volt  service.  The  Lectroflater 
appeals  to  the  man  who  looks  after  his  own  car.  It  removes  the 
drudgery  of  pumping  by  hand  and  it  costs  only  about  one-tenth 
of  one  cent  to  inflate  the  largest  tire  from  flat  to  full  pressure. 

The  Lectroflater  is  light  in  weight,  everything  being  enclosed  in 
an  aluminium  case  fitted  with  polished  nickel  trimmings.  Tires 
can  be  pumped  at  the  last  minute  without  soiling  or  burning 
the  hands. 

There  are  three  types  manufactured  and  each  is  guaranteed  to 
develop  125  lbs.  pressure  without  overheating  and  be  free  from 
imperfections  of  workmanship  or  material. 

Each  of  our  distributing  houses  carries  a  complete  line  of  auto- 
mobile accessories  and  is  in  a  position  to  ship  stocks  at  short 
notice. 

The  following  are  a  few  of  the  automobile  accessory  lines  for 
which  we  are  exclusive  Canadian  Agents: 


Curtis  Garage  Compressors 
F.  F.  Battery  Chargers 
Henricks  Magnetos 
Jumbo  Spark  Plugs 

Lectroflater  Tire  Pumps 


Patterson  Battery  Sets 
Premier  Vulcanizers 

Pyrene  Fire  Extinguishers 
Standard  Speedometers 

W.  E.  Pittsfield  Ignition  Devices 


A 


■m 


Northern  Electric  Company 

LIMITED 

Montreal  Halifax  Toronto  Winnipeg 

ReAina  Calgary  Vancouver 


k. 


w 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


56 


HARDWARE  AND  METAL — Motor  Accessories  and  Sporting  Goods  Section        August  19,  1916. 


Your  Auto  Accessory  Department  is  not  prepared 

to  give  the  trade  the  utmost  in  satisfaction  unless 

BUFFALO  AUTO  OILS  are  a  unit. 

Buffalo  "A"  Auto  Oil  has  no  equal  and  is  the  most  satisfactory  oil  ever  offered  on  this 
market.  It  is  almost  transparent  in  color,  and  a  high  grade  mineral  oil.  It  possesses  a 
very  high  fire  test  and  viscosity.  Free  from  carbon,  and  is  suitable  for  all  makes  of  Auto- 
mobles.  Try  it  out  on  your  motor  delivery  and  you  will  be  convinced  of  its  superiority, 
and  that  it  is  the  best  oil  you  can  buy  or  sell. 

BUFFALO  SEMI-FLUID  GREASE 


Is  what  its  name  implies,  a  lubricant  of  a 
consistency  between  an  oil  and  a  grease. 
This  consistency  is  necessary  to  insure  a  per- 
fect lubrication  of  the  close-fitting  gears  of 
an  Automobile  as  it  clings  to  the  revolving 
parts,  and  keeps  a  heavy  film  lubricant  as 
a  cushion  between  the  wearing  parts.   Affords 


the  utmost  efficiency  of  lubrication  "between 
the  frictional  surfaces  of  all  kinds  of  Trans- 
mission Gears,  Roller  and  Ball  Bearings, 
Axle,  etc.  Has  a  very  high  melting  point, 
is  not  affected  by  climatic  changes,  and  is 
economical  at  all  times. 

Drop  a  line  for  our  Catalogue. 


WE  ARE  STRICTLY  INDEPENDENT  AND  SELL 
ONLY  TO  THE  TRADE 


Prairie  City  Oil  Company 

LIMITED 

"  Buffalo  Brand"  Oils,  Lubricants 
Specialties 

WINNIPEG,    MAN. 


"THE  CRITERION  OF  QUALITY" 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Socket  Chest,  No.  300 

Surely  an  addition  to  the 
fixtures  of  your  store 


Solves  Your 
Wrench  Problems 

c  — ► 

FREE  DISPLAYS 

with    assortments   made   up  of 

the  'particular  sizes  that  sell. 

Quantities  of  each   size   in 

exact   ratio    of    demand. 


No.    "Y"  Display    Board  = 


Garage  Set  No.  4 

Socket  Wrench  Set,  No.  14  Covers  all  U.S.  and  S.A.E.  nuts  and 

The  "Complete-est"  Wrench  Set  ever  screws  from  %  to  % 

designed.     Price,  each  $16.00  Packed)  in  wooden  box.      List    $5.72 

Ask  for  interesting  New  Wrench  Book  No.  183C        Thin  Model  Wrenches  in  any  Sets  desired.      Engineer's  Open  End  Set 
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-  ...HimVimi'"-  - 

The  ambition  of  the  FRANK  MOSSBERG  CO.  has  been—  00^S0S& 

"To  produce   the   finest   WRENCHES   made  in 

those   types   that   sell   most   quickly,    and 

to  sell  this  product  at  reasonable 

prices  to  deserve  the  loyalty  v 

of  every  consumer."  J^vK^^ 

^Wrenches 


L-»*»* 


#\* 


#\\# 


#*v; 


Desirable 
The  Most 


Ratchet  Reverse  Brake  Pedal  and 
"S.  ension  Spring  Wrench,  No.  645 


Price,  each  67c 


Wheel  Puller   No.  660 

Indestructible,  75c 


675" 

contains  all 

special 

wrenches 

needed. 

Price,   $1.60 

The  "Net" 

Socket 

Wrench    Set 

$5.35 


Repairkit  for   Fords,  No.  675 


These  Prices  are  Canadian  Inst. 


mil 


Ford  Socket  Wrench  Set,  No.  30 

111  III 


FRANK  MOSSBERG  CO., 


Attleboro,  Mass.,  U.S.A. 


BRANCH  OFFICES    I  Chicago 

(for   your  convenience)  \  San  Francisco 

llllllllllllllllllllllllllllllllllllllilllllllllllllllllllllll 


180  N.  Market  St. 
324  Underwood  Bid. 


Los  Angles,  503  Equitable  Bldg. 
Seattle       -       214  Maritime  Bldg. 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiii """ 


Nashville,    Tenn- 
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A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RARMSdb 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber,  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 


715  Park  Avenue, 


Worcester,  Mass.,  U.  S.  A. 


WRITE  TO-DAY  FOR  A  CATALOG  OF   OUR   COMPLETE   LINE 


Rifles 
Stocked 

WINCHESTER 

STEVENS 

MARLIN 

REMINGTON 

HAMILTON 

Shot  Guns 
Stocked 

BELGIUM 

STEVENS 

WINCHESTER 

MARLIN 

REMINGTON 


RIFLES  AND  GUNS 


Being  at  a  gateway  of  the  great  northern  hunting 
grounds,  we  have  developed  an  exceptionally 
heavy  business  in  rifles,  guns  and  ammuni- 
tion,  serving  retailers  in  these  north- 
ern regions  to  their  great  advan- 
tage.   Note  the  lines  stocked 
as  set  forth   in   panel 
on  the  left. 


Equalized 

Freight 

Rates 

on  any 

Point. 


AMMUNITION 


SIMILARLY    with    respect    to    ammunition.      One    explanation    of    the 
success    attending    our    business    in    Hunters'    and    Sportsmen's    re- 
quisites is  our  SERVICE,  which  is  prompt,  accurate  and  intelligent. 
The  Ammunition  we  stock 

Dominion   and   U.M.C.   Loaded    Shells 

Dominion,     U.M.C.    and     Winchester    Metallic     Cartridges. 

In   addition   we  carry   full  lines  of  all   Sporting  accessories.     Our  New  Illustrated   Catalogue 
will  be  sent  to  ;il)   retail  friends  on  application. 
Freight  equalized  on  your  nearest  distributing  point. 

WHITES   LIMITED 

COLLINGWOOD,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  HOUSE  of  QUALITY  for 

Automobile 
Accessories 


''SERVICE"— Our  Motto. 

PROMPT  SHIPMENTS  of  the  BEST  GOODS  at  the  RIGHT  PRICES. 

GENERAL  ACCESSORIES 

A  large  assortment,  including  Motor  Oils,  Greases  and  Supplies,  suit- 
able for  any  make  of  car,  is  constantly  carried  in  stock.  The  complete- 
ness of  our  line  will  surprise  you. 

SPECIALTIES  FOR  FORDS 

Whether  you  require  a  set  of  crown  fenders,  self-starter,  cut-out  or 
any  other  mechanical  device,  consult  our  catalogue.  Hundreds  of 
useful  and  necessary  articles  to  select  from. 

SUNDRIES  FOR  CHEVROLET 

Bumpers,  rear  tire  holders,  tool  boxes,  tool  kits,  wheel  pullers,  Kellogg 
Engine-Driven  Pumps,  and  many  other  specialties  constructed  exclu- 
sively for  use  on  Chevrolet  Cars  can  now  be  supplied  promptly  by  us. 

AUTOMOBILE  TIRES 

Hyslop  and  Swastika  Tires  for  Ford,  Chevrolet  and  Maxwell  Cars  are 
the  best  values  ever  offered  in  Canada.  Do  not  buy  any  30  x  3y2 
casings  or  tubes  until  you  learn  what  we  can  do  for  you. 

Hyslop  Guaranteed  Tires  are  now  made  in  sizes  ranging  from  30  x 
31/2  to  37  x  5,  and  can  be  promptly  supplied  from  stock. 

HARDWARE  DEALERS 

Big  profits  can  be  made  handling  the  complete  Hyslop  line  of  Automobile  Accessories. 
See  our  display  in  Transportation  "Building  at  the  Canadian  National  Exhibition. 

While  in  the  city  do  not  fail  to  visit  our  headquarters,  corner  Shuter  and  Victoria  Sts., 
and  see  the  largest  and  most  up-to-date  retail  accessory  store  in  Canada.  You  will  also 
be  interested  in  being  shown  through  our  building  and  observe  method  of  handling 
immense  quantities  of  goods  and  unexcelled  facilities  for  making 
prompt  out-of-town  shipments. 


HYSLOP  BROTHERS 

LIMITED 
Shuter  and  Victoria  Streets,  Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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LANE'S  UNIQUE 
RATCHET  WRENCH 


Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  case  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads  on  Ford   car.   including  the  cylinder   head. 


STANDARD  SET  Contains: — 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
\i  to  %  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16   in.     Cap   screw   heads   from   5-16   in.   to    %    in. 

WRITE  FOR  PRICES. 

WILL  B.  LANE 

180  North  Dearborn  Street 

CHICAGO  -  -  -  ILL. 

Carried  in  Stock  by  : 

Aikcnhead  Hardware,  Limited,  Toronto,  Ont. ;  J.  H.  Ashdown  Hard- 
ware Company,  Limited,  Winnipeg  and  Saskatoon;  Thomas  Birkett 
&  Son  Co.,  Ltd.,  Ottawa;  Caverhill,  Learmont  &  Co.,  Montreal, 
Can. ;  Edwm  Chown  &  Son,  Kingston,  Ont. ;  W.  B.  Dalton  &  Sons, 
Ltd.,  Kingston,  Ont. ;  Hobbs  Hardware  Co.,  London,  Out. ;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont.;  Lyon  &  Marks,  Toronto, 
Ont.;  Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Marshall- 
Wells  Alberta  Co.,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick-Anderson 
Co.,  Ltd.,  Winnipeg,  Man.;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg, Man.;  Milieu  &  Son,  Ltd.,  Montreal,  Can.;  Milieu  &  Son,  Ltd., 
Toronto,  Ont- ;  Millen  &  Son,  Ltd.,  Winnipeg,  Man.;  Millen  &  Son, 
Ltd.,  Vancouver.  B.C.:  J.  S.  Mitchell  &  Co..  Sherbrooke,  Que.;  Rice 
Lewis  &  Son,  Ltd.,  Toronto,  Ont.;  Wood-Vallance  &  Co.,  Hamilton, 
Ont.;  Wood-Vallance  &  Adams,  Ltd.,  Calgary,  Alta.;  Wood-Vallance 
&  Leggat,  Ltd.,  Vancouver,  B.C.;  Wood-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,  Man. 


Elgin  Adjustable  Wrenches 


Convenient  to  use,  easy  to  carry,  effective 
in  results.  The  convenient  wrench  for  in- 
convenient places.  Excels  in  appearance 
and  efficiency. 

STAR  MANUFACTURING  CO. 

Carpentersville.Ill.,  U.S.A. 


A  good  profit-maker  for 

your  Auto -Accessory 

Department. 


Vulcanizers 

FOR  TUBES  AND  CASINGS. 
The  tire  is  repaired  without  de- 
flating or  removing  it  from  the 
car. 

Absolutely  automatic. 
Place  the  patch — attach  the  vul- 
canizer,  put  in  gasoline — light 
it.  No  further  attention  is  re- 
quired. It  can't  burn,  scorch 
or  injure  tube  or  casings.  It 
can't  fail  to  do  its  work.  So 
simple  anyone  can  operate  it. 
Over  500,000  in  use.  Not  a  single 
one  has  failed  to  give  pleasing 
results. 


COMPLETE  OUTFIT 
Model    "V" 

Saves  90%  of  "Tire  Troubles." 


ADAMSON  REPAIR    GUM 

Essential  in  the 
operation  of 
Adamson  vulcan- 
izers to  obtain  the 
best  results.  Its 
exclusive  qualities 
and  advantages 
are  a  guarantee 
against  failure. 
No  cement  is  nec- 
essary. 

THE  ONLY  VULCANIZER  MADE  IN   CANADA 

Same  discounts,  same  list  prices  as  in  U.S. 

ADAMSON    MANUFACTURING    CO. 


67   Bay  Street  North, 


HAMILTON,  ONT. 


Every    Automobile    Owner    Wants 
Protection  Against  Accidents 

Every  Ford  Owner  is  a  good  prospect  for  a 

LINE  SUB-RADIUS  ROD 

because  it  insures  radius  rods  from  breaking — or  bend- 
ing— keeps  the  front  axle  in  perfect  line  at  all  times. 
Stu'ps  the  vibration  of  front  axle,  giving  that  steadiness 
to  the  steering  wheel  that  heavier  cars  have. 
By  eliminating  the  vibration  of  the  axle  it  reduces  wear 
on  ball  and  socket  on  rear  end  of  radius  rods. 
It  will  make  the  car  run  much  straighter  and  easier 
to  steer,  especially  on   roads  that  are  rutted  badly. 

Simple,   Dependable,   Durable,   and   a 
Money   Saver   for  the  User. 

A  line   that  will   pay   you   a  handsome  profit  and   bring 
you   much  business. 

Manufactured   by 

Line,  Hansen  &  Kimball  Co. 

50  High  Street        -         Moose  Jaw,  Sask. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansivered. 


August  19,  1916.       HARDWARE  AND  METAL— Motor  Accessories  and  Sporting  Goods  Section 


61 


Sell  these  to  motorists 


^TENTMAY^ 

'PUNCTURE -PROOF  LEATHER* 

'COMBED  SEA-ISLAND  COTTON  FABRIC 

PURE  GUM  CUSHION - 

VERY  STRONG  BREAKER  STRIP' 

EXTRA  TOUGH  AND  DURABLE 

TREAD  COMPOUND  ■ 


Woodworth    Trouble- 
Proof  Tires 

WOODWORTH  Trouble-Proof  Tires  guar- 
anteed against  punctures  and  blow-outs  for 
5,000  miles.  Perfectly  resilient  and  the 
most  durable  tires  made. 


Woodworth  Tire  Covers 

WOODWORTH  Tire  Covers  are  steel- 
studded  leather  covers.  They  protect  the 
tires  from  all  outside  injury  and  road 
wear;  they  prevent  punctures  and  provide 
a  non-skid  that  is  always  in  place. 
The  Light  Weight  Covers  are  low  in  price 
and  do  not  make  any  appreciable  load  on 
the  car. 


No  Stretch 

No  Slip 

Fan  Belts 

are  made  of  very 
strong,  woven  fabric 
with  especially  treat- 
ed horse-hide  leather 
facing  that  always 
hugs  the  pulleys 
closely. 


When  they  are  in  trouble 


Study  carefully  the  illustrations  on 
motorist  needs  and  will  buy,  just 
you  have  the  goods.  Put  it  up  to 
from  trouble. 


Easyon  Tire  Chains 

EASYON  TIRE  CHAINS  are  individual 
chains  fastened  to  the  spokes.  They 
can  be  put  on  in  a  moment,  even  when 
up  to  the  hubs  in  mud.  The  handiest 
traction  chains  on  earth.  Every  auto- 
mobile should  carry  a  set. 


this  page  and  the  footnotes  below  them.  These  are  things  every 
because  they  all  represent  economy.  You  can  make  these  sales  if 
your  motorist  friends  and  customers  that  these  accessories  deliver  them 

Friend  hardware  dealer,  will  you 
permit  us  to  say  to  you  that  you 
can  do  more  business  right  where 
you  are?  The  big  thing  is  to  sup- 
ply more  men  in  your  community 
with  more  goods.  They  all  have 
more  money  to  spend  than  the  aver- 
age dealer  is  getting  out  of  them, 
and  many  are  diffusing  their  buying. 
Motorists  in  particular  are  wonder- 
fully worth  while  cultivating.  They 
have  money  to  spend  —  in  good 
chunks,  and  they  will  be  very  quick 
to  respond  to  the  appeal  of  the  goods 
illustrated  on  this  page,  if  you  show 
and  demonstrate  them. 

Send  to  us  for  price  list  and  fuller 
particulars  regarding  these  very 
salable  lines. 


Woodworth  Leather 
Tire  Boots 

for  weak  or  blown-out  tires.  Made 
in  Hook-on,  Lace-on  and  Strap-on 
styles.  Studded  on  the  wearing 
surface  with  steel  studs,  making 
them  very  durable.  These  boots  do 
not  deteriorate  with  age,  and  are  not 
injured  by  oil.  Send  for  dealers' 
quotations. 


Leather  Tire  Goods  Co., 


Sole 
Manufacturers 


Niagara  Falls,  Ont. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Marbles  axes  and 

HUNTING  KNIVES 

— the  kind  that  good  hunters  want — the  kind  that  sell  at  sight. 
Known  the  world  over  for  their  quality  and  excellence  of  design. 
Those   shown    here   are   particularly   good    sellers. 

Check  over  your  stock  now — be  sure  to  have  on  hand   a  good   supply  of 
these  trade-winners.     The  prices  are  right — your  profit  is  right. 


Marble's  Woodcraft  Knife 

We  had  such  a  demand  for  this  model  knife  from  noted 

portsmen    who    appreciate    its    utility    and    efficiency 

that  we  were  unable  to   supply   a   sufficient  quantity 

the     special     list     price     of    $6.50     each.        This 

nduced   us  to  arrange  for  making  the  Woodcraft 

n    very    huge    quantities,    thus    enabling    us    to 

list  them  at  the  remarkably  low  price  of  $1.50, 

complete  with  leather  sheath. 

ik     The    Woodcraft    has   the   quality    and   de- 
8^     sirable     features     of     $2.50     and     $3.00 
knives,  yet  sells  at  only  $1.50,  afford- 
ng  you  the  right  profit. 


Marble's  Belt  Axe  No.  9 


A   mighty  good  axe  for  belt   or  camp  use.     Made  of 
fine    quality    tool    steel,    carefully    tempered.     Weight 
22   oz.     Handle  14   in.     List  price   only  $1.00. 
Leather  sheath    to   fit    No.    9,    5Cc 


Traded  Supplied 
by  Jobbers. 

Liberal  discount  to  dealers.  All 
prices  quoted  are  list.  Write  for 
catalog   showing   entire   line. 


Order     a     dozen     or     two     from 
your    jobber,    or    direct    from 
,     mentioning     your     job- 
ber's  name.     Be   prepared 
1 1    supply    the    demand. 


Marble's  Camp  Axe  No.  10 

A  handy,  reliable  axe  ror  hunters,  campers,  pros- 
pectors, guides  and  forest  rangers.  Carried  in 
sheath ;  easily  attached  to  belt.  The  blade  is  forged 
from  solid   tool   steel.     The   tempered  head,   designed 

for    driving    stakes,    spikes,    etc.,    will    not    become    battered,     even 

under    continuous    service.      The    nail    puller    has    tempered    jaws. 

Blade    Wi    x    5V1    inches;    weight    30    oz. ;    Handle    16    or    20    inches. 

List    price    $1.50. 

Marble  Arms  &  Mfg.  Company 

5350  Delta  Ave.,   Gladstone,   Mich. 


MARBLE'S   SAFETY 
HUNTING  KNIFE 

A  sheath  knife  or  a  pocket  knife,  as  desired.  With  blade  folded  it  is  as 
safe  to  carry  as  any  pocket  knife.  When  open,  the  extension  guard  acta 
lock,  making  it  as  rigid  and  safe  as  a  one-piece  knife.     List  prices  $3  and 

Marble's  f 

Ideal 

Hunting  Knife 

The   fust   knife  designed   by 
used   knives  on  the  market. 

$2.25  to  $3.50. 


Mr.    Marble   and   still   one  of   the  most  popular 
Can  be  supplied  with  stag  or  leather  handle. 


and   widely 
List  prices 


Presto  Specialties 
Are  Selling  Fast 

Every    hardware    dealer    in    Canada    should    be    equipped    with    this 
Presto  Line. 

The    Presto    Line   includes   over    100   good,    useful   articles:     Articles 
that  are  strongly  made,  durable  and  very  attractive. 
Presto  quality  of  workmanship  and  material,  the  good-will  and  pres- 
tige of  the  company  are  well  known.     The  people  in  your  community 
want  Presto  articles.     Be  ready  to  show  them. 

Presto  Means  Quick  Profits  to  You 

Be   sure — Write   us  to-day  for   catalog  showing  complete   line,   prices 
and  discounts.     We  have  something  that  will  interest  you. 

Address  Manufacturers 

METAL   SPECIALTIES  MFG.  COMPANY 

734-738  West   Monroe   Street  Chicago,   111.,   U.S.A. 


No.   199. 
Presto    Electric    Cigar    and     Pipe    Lighter, 
Willi   Tungstenite    Chromium    Nickel    Lighter 
Tip.      Made    in    voltages    from    6    volt    to    18 
volt.     Price,  $L50. 


^OPEN  POSITION 

No.    252. 
Complete     combination,     Automatic     Cord 
Winder  and   "Presto"   Cigar  Lighter  No.   202 
and   Holder. 
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Hand  Lanterns,  Trouble  Lights,  Automobile  Sockets  and 

Connectors,  Miniature  Incandescent  Lamps  dSL^CS.,  Electric 

Bicycle  and  Motorcycle   Lanterns,  Electric   Carriage  Lanterns, 

Radio  Batteries  and  Lamps 

The  "FRANCO"  Line  is  mighty  profitable    everywhere.     It  is  nice  appearing,  easily  sold 

and  gives  a  most  desirable  service. 


4730 


1009 


FIBRE    TUBULAR 


6781 
Made  in  various  other  sizes  and  designs. 


Winners  of  the 

GOLD  MEDAL 

at  the 

Panama-Pacific  Exposition 

Franco  Flashlights  are  made  in  vari- 
ous sizes,  styles  and  finishes  to  suit 
every  purpose.  Fitted  with  Radio 
Lamp  and  Radio  Battery,  they  excel 
all  others. 

Rad!o  Batteries  for  Flashlights  and 

Hand  Lanterns. 

Long  Life  in  use  and  on  shelf. 

Write  for  Catalogue  and  Prices. 

See  our  Exhibit  in  the  Industrial 
Building  at  the  Canadian  National 
Exhibition,  Aug.  26th  to  Sept.  11th. 


NICKEL    TUBULAR 


6766 


'  ~-:'-.-.-^ 


6761 
Made  in  various  other  sizes  and  designs. 


Interstate  Electric  Novelty  Co.  of  Canada,  Limited 

220  KING  STREET  WEST,  TORONTO,  ONT. 

The  Most  Progressive  Flashlight  Manufacturers  in  the  Dominion 
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Revolver  Salesmen: 

Here's  another  of  those  newspaper  advertisements 
we  have  ready  for  you. 

If  you  have  one  or  more  of  the  series  on  hand  you'll 
be  PREPARED  to  start  some  PROTECTION  adver- 
tising in  the  first  issue  of  your  local  paper  following 
a  "burglar  scare"  or  other  crime  wave  that  sets 
people  thinking. 

This  means  YOU  get  the  revolver  business. 


you  Aeed  a 

'COL7       in     \our 

home 


now 


QRDER  a  "Colt" 
^^  and  at  the  first  oppor- 
tunity teach  your  wife  and 

the    other   members    of    your 
household  how  to  handle  it. 

The  "Colt"  is  automatically 
and  positively  secure,  is  free 
from  all  danger  of  accidental 
discharge.  Can't  be  fired  until 
the  trigger  is  purposely  pulled. 
Explain  this  feature.  The 
"Colt"  is  absolutely  certain  to 
fire  only  when  you  want  to 
fire  it. 

Don't  neglect  to  furnish  your 
family  with  adequate  means  of 
protecting  themselves  against 
danger. 

The  most  adequate  means  of 
all  is  a  "Colt." 


(Space  for  Dealer's  Name  Here.) 


Colt's  Patent  Fire  Arms 
Manufacturing  Co. 

Hartford,  Conn.  -  U.S.A. 

or  A.  MacFARLANE  &  CO.,   LIMITED 
Coristine  Building  ...  Montreal,  Canada 


Place  This  Assortment  in 
Stock  Now. 


EDWARDS' 
ACCESSORIES 

For  Hardware  Merchants 

62%  Profit 

Hardware  men  all  over  Canada  are 
making  additional  profits  by  stocking 
Automobile  Accessories.  The  follow- 
ing is  a  special  offer  that  places  a 
varied  stock  of  quick-sellers  on  your 
shelves. 

Send  in  your  order  now  for  the  goods 
listed  below. 

Your 

Cost  to  Sale 

You.  Price. 

1     Adjustable  Wheel  Puller   $     .25  $     .45 

1     dozen  Inlet  Hose 72  1.20 

1  dozen  Outlet  Hose 75  1 .  20 

%   dozen   Crank   Case   Oil   Gauges...        .95  1.20 

5  Glaroscopes   1.00  1.75 

2  Eear  License  Brackets 39  .60 

2  Front  License  Brackets 39         •       .60 

3  Radius  Rod  Anti-Rattlers .'59  1-50 

6  Steering  Rod  Anti-Rattlers 1.00  1.80 

3  assorted  Ford  Cutouts 2.35  5.00 

8     Ford  Spark  Plugs  2.20  4.00 

4  Ford  Priming  Plugs   2 .  50  4 .  00 

2     Screw  Jacks   1.50  1.80 

1  Steering  Wheel  Clock 2.20  3-75 

4     Robe  Rails  1.50  2.40 

2  Foot  Rests 1.10  2.50 

2  Brake  Rod  Anti-Rattlers 36  1.98 

1  Tool  Box   1.50  2.50 

1  De  Luxe  Tire  Holder 3.55  5.00 

3  boxes  Valve   Grinding  Compound.        .60  .90 

1  dozen  %  Spark  Plugs,  assorted...     6.00  9.00 

2  pair  30  x  3%  Tire  Chains 3.40  5.50 

2     boxes  Cementless  Patches 40  .60 

2     assorted  Vulcanizers 3.20  5.00 

1     Hand  Horn 2.85  4.00 

1  Electric  Horn   3.00  4.50 

2  Tire  Reliners,  30  x  3% •.     2.40  3.50 

1  Blow-Out  Patch 45  .60 

1  Hook-On  Boot 75  1 .  25 

6  assorted  boxes  Cotter  Pins 60  .90 

3  assorted  boxes  Lock  Washers 22  .40 

1  tin  Radiator  Compound 50  -75 

1  Ford  Fan  Belt 14  .35 

V-2  lb.  Repair  Gum 69  1.00 

$50.00         $81.48 

W.  G.  Edwards  Co.,  Ltd., 
Bridgeburg,  Ont. 

Enclosed  please  find  cheque  for  $50.00.  Please  for- 
ward immediately  Edwards'  Auto  Accessory  Assort- 
ment for  Hardware  Merchants. 

Ship  by Name 

F.o.b.  Bridgeburg,  Ont.        Address 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


August  19,  1916.       HARDWARE  AND  METAL— Motor  Accessories  and  Sporting  Goods  Section 


65 


HIGH-GRADE  FIRE-ARMS 


Remington  No.  10A  Repeating  Shot-gun 

12  gauge,  30  inch  barrel,  pump  action,  plain  walnut  stock,  6  shot  capacity,  take 
down  pattern,  weight  about  7^  lbs. 


Winchester  Repeating  Shot-gun 

12  gauge,  30  inch  barrel,  pump  action,  plain  walnut  stock  and  action,  slide  take 
down  pattern,  6  shot  capacity,  weight  about  7%  lbs. 


_rf£i_ 


Remington  Pump  Action  H.P.  Rifles 

No.  14A  either  .30  or  .32  calibre,  with  22"  ordnance  steel  barrel,  walnut  stock, 
quick  adjusting  sight,  6  shot  capacity,  weight  about  6^4  lbs. 


A 


Winchester  Carbine 

.303  calibre  22"  round  barrel,  6  shot  capacity,  walnut  stock,  complete  with 
sling  strap  for  carrying. 


Full   Line  of   Double   and    Single 
Barrel  Guns 

Our    Sporting   Goods    Catalog  shows    full   line. 


CAVERHILL,   LEARMONT  &  CO. 

MONTREAL 
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SLEIGHS 

Mr.  Dealer:  Ourdesireis 
to  sell  to  every  good  mer- 
chant. Why  don't  you 
join  our  army  of  satisfied 
customers? 

Our  SLEIGHS  are  made  of  the  best  birch,  with  round  shoes. 
A  sample  order  will  give  you  satisfaction. 

Also  Manufacturers  of 

Toboggans,  Ironing  Tables,  Garden  Seats,  Folding  Chairs,  Step  Ladders,  Lawn  Swings, 

Iron  Washers,  Mail  Boxes,  Fibre  Chair  Seats,  Wooden  Toys, 

Box  Strapping,  Steel  Mats,   Corrugated  Fasteners. 


Ontario  Representative: 

H.  E.  Johnson, 

12    Melinda  Street, 

Toronto 


J.  E.  BEAUCHAMP  &  CO. 


Manufacturers 

20  St.  Nicholas  Street, 
MONTREAL 


Western   Canada 

Representatives: 

T.  A.  Corley  &  Son, 

508  Mc  Arthur  Bldg., 

Winnipeg 


C  TRADE  .J^BB^. 

HICACQ 
mark  ^BtUr 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send   for   Catalogue  M  32.    It  fully  illustrates   and   describes 
the    most    complete    line    of    Spring    Hinges    manufactured. 

(£ Ijtcago  Spring  'Bull  (Tompm$£, 


CHICAGO 


NEW   YORK 


SOOTLESS 
SPARK    PLUGS 


This  plug  increases  the  protection  on 
the  engine  end  of  the  plug  by  adding 
a  porcelain  cap,  so  arranged  and  en- 
closed that  it  is  protected  against 
breakage,  and  yet  gives  plenty  of  air 
space  between  the  porcelain  (within  the 
firing  chamber)  and  the  outer  steel 
shell.  This  renders  the  chance  of  short- 
circuiting  through  carbon  formation 
exceedingly  remote.  The  plug  is  so  con- 
structed that  the  high  pressure,  due  to 
compression,  tends  to  tighten  rather 
than  to  loosen  it.  Being  practically  oil 
and  soot-proof,  it  is  especially  adapted 
for  use  in  air-cooled  engines  that  use 
a  large  amount  of  lubricating  oil. 

WRITE  FOR  CIRCULAR. 

Manufactured  by 

The  Oakes  &  Dow  Company 


15  Chardon  Street 


Boston,  Mass. 
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The  Big  Game  Season 

is  almost  here 

The  number  of  big  game  rifles  sold  yearly  runs  into  the  thousands. 
The  most  successful  hunters  are  now  equipped  with  the 


The  Ross  .280  is  wonderful  in  its  power,  accuracy  and  reliability.  The  user  is  a  proud  pos- 
sessor. And  the  .308  models  are  splendid,  useful,  and  powerful  arms,  dfficult  to  equal  at 
anything  like  the  same  price. 

For  beginners  of  any  age,  the  Ross  .22  Cadet  is  the  ideal  weapon,  its  low  first  cost  and  cheap- 
ness of  ammunition  used  bringing  it  within  the  reach  of  every  purse. 

ROSS  RIFLES  IN  YOUR  WINDOW  WILL  ATTRACT  VERY  PROFITABLE   BUSINESS    TO    YOUR 
STORE.       WRITE  FOR  CATALOGUE  AND  DISCOUNTS. 
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Paints  and  Varnishes 

Make  more 

Paint  Business, 

Repeat  Sales 

and    More   Profits 

Service  is  the  only  real 
measure  of  value. 

Upon  the  service  of  the  lines 
yon  sell  depends  your  future 
business. 

You'll  give  distinctive  ser- 
vice   and    satisfaction    by    selling    the 
Stephens'  line  of  paints  and  varnishes. 

They  have  been  handled  with  great  success  for 
years  in  the  West. 

Stephens'    products    have     remarkable     covering 
capacity  and  are  attractive  until  worn  out. 

If  we  are  not  represented  in  your  district,  write 
for  our  exclusive  agency. 


When  you  see 
Mr.  Gynk,  'tis 
of  good  paint 
you  think. 


House  Paints 

Floor  Paints 

Wa-Ko-Ver  Stains 

Silkstone  Flat 

Wall  Colors 

Interior  Enamels 

Barn    and  El 

evator  Paints 

Varnishes 

Shingle  and  [Architectural 

Stains,  Etc. 

G.  F.  Stephens  &  Co.,  Limited 


Paint  and   Varnish  Makers 

WINNIPEG  and   CALGARY 


^^^^^^•^^^^^^•^l^^^^^^l^^^^^^^^^^-' 
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"If  you  can  look  into  the  seeds  of  time  and  say 
which  grain  will  grow  and  which  will  not — " 


SHAKESPEARE 


TO  the  eye  of  even  the  most  experienced  agri- 
culturist two  seeds  may  be  identical,  yet 
upon  test  one  may  grow  while  the  other  may 
remain  dormant. 

It's  the  test  that  proves  the  value  of  anything. 

It's  the  severe  test  that  has  been  given 


Harris  Heavy 

Pressure  Babbitt 

Metal 


during  the  past  thirty  years  that  has  proved 
its  unequaled  worth  for  use  on  all  general  machin- 
ery bearings. 

It's  rigid  tests  that  enable  us  to  guarantee  Harris 
Babbitt  Metals  to  give  excellent  service — larger 
and  better  service  under  heavy  pressure. 

HARRIS  HEAVY  PRESSURE  IS  THE  BAB- 
BITT METAL  WITHOUT  A  FAULT. 


SOME  OF  OUR  LINES 


SOLDER 

BABBITT 

LEAD   PIPE 

AND   ALL 

METALS 


Everything  for 
the  Plumber 


The  Canada  Metal  Co.,  Limited 


TORONTO 

Hamilton  -  Montreal  -  Winnipeg 


Vancouver 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Xuiite   Favorite   No. 

10     Portable     Table 

Lamp  —  With      four 

color   china   shade — 

Automatically 

cleaned — Cannot 

clog. 


Find  a  user  of  a 
Nulite  Lamp  or 
Lighting  System 
and  you  will  find 
a  satisfied  user 
of  artificial  light. 
National  equip- 
ment is  made 
only  from  the 
very  best  mater- 
ial b  y  skilled 
workmen,  and  is 
backed  by  an 
iron  -  clad  guar- 
antee of  satisfac- 
tion. 


MORE  PROFIT  FOR  YOU 

The  NULITE  line  of  Lighting  Devices  is  a  money- 
maker for  Dealers. 

MOKE  THAN  12,000  HARDWARE  DEALERS  ALL  OVER  THE 
WORLD  HAVE  TRIED  OUR  PROPOSITION  AND  HAVE  MADE 
GOOD.  OUR  LAMPS  ARE  PRODUCED  IN  large  quantities  at  a  mini- 
mum cost  and  are  sold  exclusively  through  the  hardware  and  merchandise 
trade  at  reasonable  prices,  which  assures  ready  sales  and  good  profits. 

Hardware  Dealers  in  one  State  (Iowa)  alone  have  sold  more  than  10,000 
NULITE  FAVORITE  TABLE  LAMPS.  It  is  unquestionably  the  best 
indoor  Portable  Lamp  to  be  had  and  it  sells  in  preference  to  any  other 
lamp  on  the  market  on  sight. 

The  STORM  KING  LANTERN  is  in  use  in  45  countries  besides  the  United 
Stall  s.  'Campers  and  Sportsmen  find  it  to  be  just  what  they  need  Also  for 
contractors,  engineers,  shows,  fairs,  streets,  parks,  docks,  military  encampments, 
lightbuoys,  ships,  railroads,  mines,  farms,  ate. 

PRICES  ARE  RIGHT  AND  EVERY  SALE  MEANS  A 
SATISFIED  CUSTOMER 


11    Portable   WaJI    Lamp 


Nulite  S  y  s  tem 
Tanks,  1  to  15 
gallon  sizes. 


Nulite  Lighting  Sys- 
tems are  reliable, 
inexpensive  to  in- 
stall, simple  in 
operation,  and  will 
light  the  average 
Home,  Store  or 
Church  'brilliantly 
at  about  one-tenth 
the  cost  of  Electric- 
ity, Gas  or  Acety- 
lene.. 


No.  G10  Outdoor 
System  Lamp  — 
500   C.P. 


More  than  a  million 
Nulite  Lamps  have 
been  sold  throughout 
the  world,  and  every- 
one has  given  satisfac- 
tion and  saved  money 
for  the  users.  Every 
Lamp  and  System  is 
guaranteed  to  be  just 
as   represented. 


ALL  NULITE  LAMPS 
ARE  EQUIPPED 
WITH  AN  AUTOMA- 
TIC CLEANING  DE- 
VICE widen  cleans  the 
gas  tip  from  the  inside 
and  makes  it  IMPOS- 
SIBLE FOR  IT  TO 
CHOKE   OR   CLOG. 


No.  COS  Sys- 
tem Lamp — 
300  C.   P. 


No.     1     iSemi 
System  Lamp- 


Storm  King  Lantern — 
200  C.  Absolutely  storm 
proof.  Capacity  one 
quart — Operates  15  hrs. 
on  a  filling 


Every  church, 
hall,  store  and 
h  o  m  e  i  n  the 
small  towns  and 
rural  districts 
needs  a  Nulite 
System  and  will 
buy  when  they 
know  its  advant- 
ages. We  make 
lamps  and  sys- 
tems suitable  for 
every    purpose. 


A  NULITE  SYS- 
TEM INSTALL- 
ED in  your 
store  will  save 
its  cost  in  a 
few  months  in 
reduced  light 
bills,  light  your 
place  to  better 
advantage,  and 
make  you  inde- 
pendent of  light- 
ing monopolies. 
I)  e  t  a  i  led  esti- 
mates will  b  e 
sent  for  w  a  r  d 
promptly  upon 
receipt  of  your 
request,  with  the 
dimensions  o  f 
the  place  you 
wish    to    light. 


CATALOG  SHOWING  COMPLETE  LINE  (500  styles)  MAILED  FREE  ON  REQUEST 


THE  COMFORT  MAKES  IRONING  A  PLEASURE— Makes  and  burns  its  own  gas.  Costs 
only  one-third  to  one-half  cent  per  hour  to  operate.  Two  points,  both  ends  are  front  ends. 
Operates  5  hours  on  one  filling.  No  connecting  wires  or  tubes.  Operates  anywhere,  elimin- 
ates discomfort  and  the  hot  stove.  Equipped  with  a  quick-lighting,  self-cleaning  generator. 
Adjustable  to  any  heat  desired.     A  SURE  WINNER  FOR  DEALERS  EVERYWHERE. 


Manufactured   Exclusively   By 

THE  NATIONAL  STAMPING  AND  ELECTRIC  WORKS,  chJcsaago' 

SOLD  IN  CANADA  BY  THE  FOLLOWING  JOBBING  HOUSES: 
London,  Ont.         The  Hobbs  Hardware  Co.,  Limited  Winnipeg,    Man.  The  J.  H.  Ashdown  Hardware  Company 

Kingston,   Ont.     Robertson's  Limited  Calgary,   Alta.  The  J.  H.  Ashdown   Hardware  Company 

Toronto,   Ont.        H.   S.   Hovvland,   Sons   &  Co.,  Limited  Saskatoon,   Sask.         The  J.  H.  Ashdown  Hardware  Company 

Charlottetown,   P.E.I.     The   Rogers   Hardware   Company,   Limited 
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</t#st  for  a  Starter — 

Send  in  Your 

MAIL    ORDERS 


CATM.OCUE  No  50 


LIMITED 


MMRMWMV 


MOHTREAI- 

-BESTINTMELAHO  <&  BLACKOIAWM*  BRA«Q" 


If  you  buy  hardware  you  will  find  in  this  book  we  have 
illustrated  every  article,  and  every  illustration  is  exactly 
true  to  the  goods  it  represents.  Our  general  catalogue 
was  built  with  the  intention  of  making  it  of  the  greatest 
assistance  possible  to  hardware  dealers  in  making  Up 
their  "Mail  Orders." 

A  copy  of  this  book  should  be  in 
the  hands  of  every  live  dealer. 


We'Jare    quick 
Shippers 

We  have  the  goods 

and    we    give    the 

service 

Your 
time  is 
worth 
money 

You 

can 

save  it 

MAIL  ORDERS 

when    sent    to    us 

WILL  MAKE  YOU 

MONEY 

Give  Your 

Customers 

Real  Service 


LEWIS  BROS.,  LIMITED,  MONTREAL 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 
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Every  Canadian 
Is  Interested 


in  the  series  of  big  "Battalion"  and  "Camp"  advertisements  which  we  have  been 
running  throughout  the  Dominion.  So  many  have  been  acting  on  the  timely  sug- 
gestions they  contain,  that  thousands  of  soldier  boys  are  now  enjoying  Gillette 
Safety  Razors — and  hundreds  of  dealers  appreciate  their  growing  sales. 

In  "active  service"  Gillette  Safety  Razors  are  more  than  making  good.  So,  inci- 
dentally, the  war  is  opening  the  eyes  of  the  nation  to  the  quick,  clean  comfort  of 
the  Gillette  shave.  To  you  this  means  good  business,  both  present  and  future.  Are 
you  actively  co-operating  with  our  advertising  and  making  the  most  of  your 
opportunities? 

The  Gillette  Safety  Razor  Co.  of  Canada 

Office  and  Factory:  The  Gillette  Bldg.,  Montreal 


LIMITED 
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miO^TIER  GAMP 


Gillette  Safety  Razor 


At  the  Front  they 
Want  Gillettes 


Somewhere  in  France. 
My  dear  Reid, — 

Thanks  for  your  letter  and  cigarettes.  In  reply  to  your  question  as  to  my  needs 
— send  me  a  Gillette  Safety  Razor.  I've  discarded  my  open  blade.  Time's  too 
valuable,  and  besides  I  want  to  get  a  clean  shave  whenever  I  want  it. 

At  present  I  am  using  a  Gillette  belonging  to  one  of  the  boys,  but  would  like 
one  of  my  own. 

We've  been  going  pretty  hard  during  the  last  few  weeks  but  have  not  had  any 
of  the  real  stuff — just  the  usual  casualties. 

Regards  to  all, 


£+^&jr<<^/2Ji 
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The  Wear  of  Sterling  Silver 
at  the  Price  of  Plated  Ware 


OUR  LATEST  PRODUCTION  introduces  something 
unique  in  tableware.  The  public  needs  it.  The  trade 
has  asked  for  it.  Here  it  is — a  ware  that  has  the  life 
and  looks  of  sterling  silver  and  yet  costs  no  more  than  plated 
ware. 

Look  at  the  pleasing  design.  But  note  especially  the  Ster- 
ling silver  mound  hard-soldered  on  the  back  of  the  bowl  of 
all  spoons  and  forks  —  just  at  the  point  wThere  ordinary 
plated  ware  begins  to  tarnish.  Long  life  is  assured,  not 
only  by  the  silver  mound,  but  also  by  the  heavy  deposit  of 
silver  on  an  18  per  cent,  nickel  base. 

This  splendid,  good-wearing  line  sells  reasonable — at  prices 
that  are  worth  while  to  you. 


"The  Patricia" 

With  the  Silver  Mound 

A  new  production  that  wears  like 
sterling  and  can  be  sold  at  a  price  that 
will  interest  you.  Write  for  discounts 
on  the  following : 

Oak  Cabinets,  containing  88  pieces  of 
Queen  s  Plate,  $30.00. 


Bik'K — Note  the  position  of  hard- 
soldered  silver  mound  which 
prevents  wear. 


1  doz.  Tea  Spoons $4 .  75 

1     "     Dessert  Spoons.  ...  8.50 

1     "     Table  Spoons 9.50 

1     "     Dessert  Forks 8.50 

1      '•'     Medium  Forks    ...  9 .  50 

1  only  Sugar  Shells .75 


1  only.  Butter  Knife    $    .90 

1     "     Berry  Spoon   2.00 

1      "     Meat  Fork   1 .  25 

1   doz.  Dessert  Knives  ....  7 .  50 

1      "     Medium   Knives...  8.00 


Front — Note  sterling  charac- 
ter  imparted  by  combination 
of  colonial  anil  bead  design. 


McGlashan,  Clarke  Company 

LIMITED 

NIAGARA  FALLS  ONTARIO 
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"METALLIC" 


How  We  Help 

You   Sell    M-R 

Co.  Goods 

We  refer  all  in- 
quiries to  you. 
Wegiveyoufull 
outfits  of  sam- 
ples, catalogues 
and  prices.  We 
writespecial  let- 
ters for  you  to 
prospects.  We 
are  big,  steady 
advertisers  in 
the  best  farm 
papers,  etc.  We 
supply  cuts  and 
copy  for  your 
advertising.  We 
prepare  esti- 
mates on  jobs 
for  you  and  if 
necessary  send  a 
man  to  help  you 
close  the  order. 

If  there  is  any- 
thing more  we 
can  do,  we  do  it. 

"Metallic" 
Ceilings 

make  a  steady- 
selling,  profit- 
able line.  They  are 
getting  more  and 
more  popular  every 
year  for  stores,  hal's, 
churches,  schools, 
kitchens,  etc.  Don't 
let  your  competitor 
get  ahead  of  you. 
Write  us  to-day  for 
selling  helps. 


"M-R  CO"  Ceilings  and  Walls  make  the  smartest  lining  any  shop  can  have.  Get 
our  illustrated  matter,  show  it  to  a  few  storekeepers,  and  you'll  land  some 
nice  orders. 


The  cleanest,  easiest-erected  and  most  enduring  wall  covering  made  (safest 
because  fire-proof)  are  M-R  Co.  Ceiling  and  Wall  Plates.  Easy  to  sell,  'too. 
We  help  you. 


M-R    Co    Trough — 10    ft.    lengths;    die-stamped;    juin-ts    absolutely    snug 


WE   MANUFACTURE 

"Eastlake"  Shingles 

Metallic  Sidings 

Corrugated  Iron 

Metallic  Ceilings  and 
Walls 

Metallic  Lath 

Metallic  Corner  Bead 

Ventilators 

Skylights 

Barn  Roof  Lights 

Silo  Roofs 

Ornamental  Roofing 
Tiles 

Roof    and   Tower  Finials 

Weathervanes 

Eavetrough  and  Pipe, 
Ridges,  Valleys, 
Hips,  Flashings 

Ail-Steel  Conductor 
Hooks 

Portable 

Steel  Granaries 

Galvanized  Cornices 

Special  Galvanized 
Iron  Work 

Fireproof  Doors  and 
Windows 

Pressed   Zinc   Ornaments 

Sash  Operator 


M-R  Co  Pipe— 10  ft.  lengths;   straight  and   true;   wide,  tight  seam. 


M-R  Co.  Trough 
and  Pipe 

Die  -  Stamped 
Eavetrough  saves 
you  money. 


The  Metallic  Roofing  Co.,  Limited 

MANUFACTURERS  TO  THE  TRADE 

TORONTO  and  WINNIPEG 

The  "Quality  House"  is  safest — Think  oj  "Safety  First.  " 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SELL 

MORE 

FILES 


For   many   years   we    have    advertised   in    every   technical   trade 

paper  in  Canada,  educating  manufacturers,  superintendents,  shop 

foremen  and  workmen  to  use  more  files. 

We   have    demonstrated   clearly    that    it   is   wasteful    to    continue 

using  a  file  when  it  has  reached  its  "inefficient  point." 

The  result  of  this  campaign  has  been  a  tremendous  increase  in  the 

demand    for    files,    particularly    the    Famous    Five    manufactured 

by  us: 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(Made  in  Canada) 

This  increase  is  so  great  that  to-day  we  supply  D0%  of  the  files  sold 
in  Canada.  Last  year  we  manufactured  and  sold  00,000.000  files.  The 
dealers  who  sell  the  Famous  Five  turned  over  this  business  and  made 
their  profit   from   it. 

How  much  of  this  business  did  yt>u  get?  Did  you  do  90%  of  the  file 
business  in  your  locality?  If  you  did  not,  you're  likely  missing  busi- 
ness by  not  selling  the  Famous  Five. 

We  have  an  interesting  proposition  to  any  dealer  who  wants  to  increase 
his  file  business.  We  will  send  him  particulars  of  it  if  he  will  write 
for  a  copy   of  "File  Filosophy"   ana   our  Trade  Catalogue. 

Nicholson  File  Company 

Port  Hope  {Jobbers  Everywhere)  Ontario 


Electrical 
Specialties 

for  the 

Hardware  Dealer 


National 

Electric 

Iron 

A  Necessity 
in  Every  Up- 
To  -  Date 
Home. 


Delta  Electric  Hand  Lamps 


Burn  100  hours  on 
an  ordinary  dry 
cell.  Invaluable  for 
use  around  the 
house  on  dark  win- 
ter nights.  Will 
not  blow  out,  and 
no  danger  from 
fire. 


DIM-A-LITE  SOCKETS 

Give  five  changes  of 
light,  as  follows — out, 
night  light,  dim,  me- 
dium, and  full.  Can 
be  attached  to  any 
lamp  socket,  and  are 
fine  for  the  bathroom, 
bedroom,  bedroom  or 
hall. 

Write  for  literature  on  any  oj  these  articles. 

The  Mainer  Electric  Co. 

WINNIPEG 
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National 
Planes 


National 
Planes 


We  guarantee  every  tool  we  manufacture  to 
give  satisfaction  for  the  purpose  for  which  it  is 
intended.  We  will  promptly  replace,  without 
cost,  any  parts  broken  or  badly  worn  when  due 
to  faulty  material  or  construction. 


Malleable  Pipe  Vise  Machinist  Swivel  and  Stationary  Vises 

THREE  OF  OUR  BEST  LINES 

Write  for  Catalog  and   Discount?. 

NATIONAL  MACHINERY  AND  SUPPLY 

CO.,  LIMITED 

HAMILTON,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Uncertain  Market  Conditions 

make  it  advisable  to  order  well  in  advance 

Every  indication  points  to  difficulty  in  getting  the  supply  of  items  necessary  for 
your  trade  in  the  near  future.  We  will  be  glad  to  take  up  with  you  the  question 
of  orders  for  Fall  delivery  on  such  lines  as 

Hockey  Skates,  Hockey  Sticks,   Snow  Shoes,   Snow 

Shovels,  etc. 

For   Hunting   and  Duck  Shooting  Season 


Winchester,  Savage,  Rem- 
ington and  Marlin  Rifles, 

all  calibres. 


Single  and  Double  Barrel  Winchester,  Rem  ington 
Shotguns,  in  12,  16,  20  and  Marlin  Repeating 
gauge.  Shotguns. 

Ammunition,  in  unusually  great    variety. 


Hunters1  Accessories   You  Should   Carry 


Decoy  Ducks,  Reloading  Tools,  Axes, 
Knives,  Lamps,  Gun  Cleaners,  Duck- 
back    Waterproof    Coats    and    Pants, 


Sweaters  and  Sweater  Coats, 

Shoe  Packs,  Moccasins  and  Snowshoes. 


Shotgun  Shells  for  Duck  Shooting — Dominion,  Remington,  Winchester. 

We  carry  full  lines  and  invite  your  enquiries. 

IMPORTANT!     We  wish  to  remind  you  that  we  are  selling  agents  for  U.  S.  Poultry  Netting  and  will  be  in  a 
position  to  quote  you  at  an  early  date  for  spring  delivery. 


U.S. 
Poultry  Netting 

U.  S.  Poultry  Fence  is  five  or  six 
times  as  strong  and  at  least  100 
per  cent,  better  than  the  old  style 
netting.  It  does  not  require  top 
rail  or  base  board.  It  is  so  made 
that  it  is  impossible  for  it  to  have 
long  and  short  wires  or  irregular 
sized  and  shaped  meshes. 


U.S. 
Poultry  Netting 

U.  S.  Poultry  Fence  has  parallel 

wires  that  cannot  buckle,  bag  or 

sag,  because  there  is  no  crosswise 

pull.    It  is  built  and  stretches  like 

a  farm  fence. 

We  have  in  stock  at  the  moment 

full  range  of  all  sizes — 

2  inch  mesh  from  12  inches  to 

72  inches. 

1   inch  mesh  from  12  inches  to 

48  inches. 


RICE  LEWIS  &  SON, 

LIMITED 

TORONTO  -  -  ONTARIO 
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A  Power  Washer 


For  the  Home  Without  Electricity 

THE  number  of   homes    in    the  Canadian  West   not 
served  by  electricity    is  legion.       In  every  one  of 
these  homes  should  be  a  washing  machine.     These 
homes    can  have  a  washer  run    by    gas,    or    gasoline,   or 
kerosene  or  oil.     Electricity  is  no  longer  a  necessity. 

Think  of  the  opportunity  this  gives  you  to  sell  washers 
and  to  sell 

The   Maytag 
Mult  l-  Motor 
Washer 

for  the  home  without  electricity. 

YOU  confer  a  blessing  on   every  home  into 
which  you  introduce  this    washer;  and 
the  returns  to  you  are  substantial  —you  make 
a  good,  clear  profit  on  each  machine,  and 
each  owner  of  a  MAYTAG  MULT  I 
MOTOR    WASHER  influences    a 
neighbor    or  several    neighbors    to        //  Stage 

have  one.       Also   there    is    this: 
your    sales    of    kerosene    and 
gasoline  will  be  increased  and 
so  the  profit-making  goes 
on  and  on. 


All  of  our  washers  are 
equipped  with  the  swing- 
ing wringer. 


Note  Carefully 
The   Illustration 

'TpHE  Maytag  Multi-Motor  Washer  is  not  an 
experiment.      It   has    long    ago  passed  this 
ge.     This  is  why  it  is 

GUARANTEED  FOR  3  YEARS 


QOME  satisfaction  to  you  to  be  able   to  say  to  jour  cus- 
^    tomer — "Madam,    the  makers  guarantee  this  washer  to 
you  for  three  years."     It  is  a  big   talking  point. 

Write  for  the  exclusive  agency  for  your  town.      Also  for  illustrated 

literature  describing  our  three  other  washers:   The  Maytag  Electric, 

Maytag    Hand     Washer    and     the     Maytag   Power,    equipped    with 

pulley  to  be  run  by  a  separate  gas  engine.      If  in  business  in  Alberta,  send 

your  orders  to  The  Merchants  Hardware  Specialties,  Ltd.,  Calgary,  Alta. 

The  Maytag  Co.,  Limited 

Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Sheets  and  jilates-  any  width  lift  to  50  inches, 
any  thickness  u]i  to    one  inch. 

Merchant  bars, sh^tinp  and  heavy  jbrqinq  of  all  kinds. 

PIG  IRON  FOR  FOUNDRY   U5E. 


UNSURPASSED 
EVAPORATION 
HIGHEST  IN  CARBON 


LOWEST  IN  ASH 
BEST    ALL  ROUND 
STEAM    COAL. 


The  Nova  Scotia  Steele*  Cos]  Company 

LIMITED.  1         ^ 

NEW  GLASGOW,  N.S.  Q) 


Mallory's 

Marvel  Door 
Spring 

For  Screen  Doors, 
Storm   Doors,    etc. 


The  Open  Door 


The   Closed   Door 


The  Mallory  Marvel  Door  Spring  is  of  recent  origin,  and  a  boon  to  the  public. 
Its  mechanical  construction,  being  made  up  of  ten  distinct  clauses,  not  only 
improves  its  working,  but  also  reduces  cost  of  production  over  anything  of  its 
kind  on  the  market.    Travellers  mounted  samples  ready  in  October. 


ADDRESS 


Jobbing  trade  respectfully  solicited. 


G.  W.  MALLORY,     Blenheim,  Ontario 
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SKILLED  MECHANICS  ORDER 

STANLEY  TOOLS  BY  NAME 

Why  Waste  Time  Offering  Substitutes? 

To  build  up  a  sound, 
permanent  tool 
business,  we  advise 
carrying  the  great, 
leading  line  made  by 
"Stanley"  at  Roxton 
Pond,  Que.,  and  New 
Britain,  Conn. 


N°HNM-I60Z. 


Stanley  Hammers  are  properly  hung. 
The  right  tool  for  a  particular  car- 
penter. 


The  conce  aled 
ratchet  brace  No. 
921,  mechanically 
perfect,  beauti- 
fully finished;  a 
most  dependable 
tool. 


No.  113  Circular  Plane, 
accurately  adjusted. 


It  will  pay  you  to  sell  Stanley  Rules. 
They  are  as  perfect  as  rules  can  be,  and 
satisfy  the  most  exacting  mechanic. 


^>: 


No.  444  Plane 
is  for  making 
dovetail, 
tongue  and 
groove.  A 
most  useful 
w  o  o  d  work- 
ers' tool. 


Almost  every  carpenter 
must  have  a  Stanley 
Universal  Plane. 


The  Stanley  Breast  Drills  with  steel  frames,  the  Stanley  Hurwood 
Screwdrivers  are  the  best  to  be  had  at  the  price. 

WHOLESALE   DISTRIBUTORS: 

CAVERHILL,  LEARMONT  &  CO. 

MONTREAL 


If  interested,  tea)'  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs   and    highest   standards   of  workmanship,   regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper  plated   and   polished   before  nickeling,   thus  giving  a 

higher  finish,  which   lasts   much   longer   than    ordinary   plating.     The   utmost  care  is   used   in   grinding   and   tempering   the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.      No.    00   and    No.    000   Shaver   for 

beard   and   neck   trimming,   are  clippers 

of  the  utmost  lightness  and  refinement, 

not   paralleled    by   any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVER 
A   light   and   elegant   Clipper   for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian   Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


Full   Size  Cut  1,-5-5 
For    1    1-16"    iron    bed. 


FAULTLESS  CASTERS 

with 

FAULTLESS  SERVICE 

will  please  you 

2500  different  sizes  and  styles  of  casters 
from  which  to  make  your  selection — all 
packed  in  paper  boxes  with  neat  labels 
for  YOUR  convenience. 


Faultless  Caster  Company 

Evansville,  Indiana 
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YORK  MINSTER,  ERECTED  EIGHTH  CENTURY. 

"V  T  EW,  beautiful  and  historic,  ®1|£  ^fork 
•*■  ^  pattern,  the  modern  expression  of  the 
classic  English  Thread,  is  introduced  to  the 
trade  at  a  fitting  time,  when  thoughts  and 
memories  of  the  motherland  are  uppermost 
in  our  minds.  Each  passing  day  crowded 
with  momentous  events  serves  to  bind  us 
closer  to  the  traditions  of  our  forefathers  and 
deepen  our  love  for  old  Britain. 

2Tfye  ^tjork  is  made  in  all  pieces  in  the  justly 
famous  Cra  SXR  line.  Our  travellers  are 
now  calling  on  the  Trade  with  samples. 
We  invite  your  inspection  of  this  new 
pattern. 

Canadian  Wm.  A.  Rogers 

570  KING  STREET  WEST 


TORONTO 

Branch  Showroom   at  Hammond  Block 


LIMITED 


Winnipeg 


Stamped  Wm.  A.  RogerstirflSXR 


^::-'* 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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THE 

PERFECT 
FRUIT 
STEP 
L ADDER  i 

Very  conven- 
ient for  fruit 
(fathering. 
Also  an  excrl- 
1 e  n  t  general 
purpose  lad- 
der, as  it  can 
b  e  u-ed  o  n 
uneven 
ground  with- 
out danger  of 
upsetting. 
Won  derfully 
strong. 


ROPED  EXTENSION 
LADDER 

Made  from  strictly  first-class 
Yellow  Pine  and  Rock  Elm 
rounds. 

Round's  so  placed  as  to  take  up 
all  strain  and  prevent  sagging. 
Our  method  of  attaching  the 
ropes  to  all  extension  ladders 
means  easy  operation  and  a 
great  convenience  to  the  user. 
Absolutely  the  best  on  the  mar- 
ket, and  the  ladder  speaks  for 
itself. 


HERCULES 

Absolutely  the  strongest  step- 
ladder  made.  Made  of  the  best 
materials.  Steps  and  top  wide 
and  strongly  trussed.  Will  hold 
over  a  ton  and  a  half  in  weight. 
You  can  recommend  it  just  as 
highly  as  you  want  to — it  will 
back  up  anything  you  say  of  it. 
A  ladder  which  appeals  to  every- 
one.    A  strong  seller. 


Write  for   catalog 


FAULTLESS 

Clear  stock,  wide  steps,  strong 
galvanized  steel  ears  riveted 
io  the  top  and  to  the  risers, 
and  an  iron  rod  under  every 
step,  having  a  galvauized. 
steel  was'her  at  each  end  of 
sufficient  size  to  cover  the 
rails  which  hold  the  step, 
thereby  preventing  them  from 
working  out,  as  is  often  the 
case. 

The  reliability  of  this  ladder 
makes  it  a  great  favorite  with 
electricians   and    plumbers. 


Q^aiZ  THE  STRATFORD  MANUFACTURING  CO.,  limited 

STRATFORD,  CANADA 


Good 
Profit 


If  you  want  easy- 
fitting  Eavetrough 
and  Conductor  Pipe 
order  from  us. 

GET  OUR  PRICES  FOR 
GALVANIZED   IRON   SHEETS. 


Also  Elbows,  Ridge  Roll,  Valleys,  Skylights, 
Ventilators,  etc.,  and  Corrugated  Iron. 

We  ship   while  others  are  thinking  about  it. 


WHEELER  &  BAIN 


179   KING   STREET   EAST 
108   GEORGE   STREET 


TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Reliable  Merchandise  Insures  Profits." 


When  ruling  prices  are  high,  it  pays 
to  buy  quality  goods 

When  prices  are  high  you  get  a  better  return  for 
your  money  if  you  purchase  goods  of  reliability 
than  if  you  purchase  lower  grades. 

In  the  first  place,  quality  goods  are  not  so  very 
much  higher  in  price  than  the  inferior.  Secondly, 
when  you  measure  the  greater  durability  and  the 
satisfaction  born  of  knowledge  that  they  are  art- 
icles of  sterling  value,  to  say  nothing  of  the  finer 
finish  and  enhanced  appearance,  and  in  cases 
where  the  safety  of  supplies  insures  you  against 
heavy  losses,  you  are  the  gainer  by  a  large  margin. 

When  you  are  in  need  of  any  of  the  following 
lines,  buy  the  best: 

Light  and  Heavy  Hardware 

Construction  Supplies 

Ship  Chandlery  and  Outfits 

Plumbing  and  Steamfitting 

Goods 

Paints,  Oils  and  Varnishes 

Wm.  Stairs,  Son  &  Morrow,  Limited 

Established  1810 
EASTERN  CANADA'S  SUPPLY  HOUSE 

HALIFAX,   N.S. 


If  interested:,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Competition 

Is  a  Word  of  the 

Past  to  Peerless  Agents" 

That's  the  way  Peerless  dealers  speak  about  their  agency.  Read 
what  this  experienced  dealer  says  about  Peerless  fencing.  Note  his 
Peerless  sales  ran  six  times  greater  than  that  of  other  fencing.    I^ook — 

The  Banwell-Hoxie  Fence  Co.,  Middlemiss,  Ont.,  Jan.  8,  *13. 

Hamilton.  Ont. 
Gentlemen :  —  I  have  been  Belling  fence  for  the  past  6even  years  and 
in  that  time  have  represented  several  different  firms.  It  gives  me  pleas- 
ure to  say  that  I  took  the  agency  for  your  fencing  for  1U12  and  have  sold 
in  that  one  year  more  fence  than  in  the  other  six  years  of  my  business, 
and  the  best  of  it  is  I  have  not  had  one  complaint  in  any  way  against 
Peerless  fence.  Different  from  most  fences  it  stretches  flat  and  all 
wires  of  even  length:  the  lock  is  tight  and  strong  and  the  quality  of 
the  wire  is  of  the  best.  There  is  very  little  other  fence  used  in  this  dis- 
trict and  competition  is  a  word  of  the  past  to  the  agent  for  PeerleBa 
fencing.  Yours  truly,  J.  A.  McDONALD. 

This  is  but  one  of  many  similar  dealer's  letters  in  our  files. 
Everyone  is  enthusiastic  about  his  (  Peerless  agency.  Everyone  has 
nothing  but  praise  for  Peerless  fencing  —  the  fence  that  saves  expense. 

Peerless  Poultry  Fence 

is  made  of  the  best  Open  Hearth  steel  fence  wire — tough,  elastic  and  springy — 
and  will  not  snap  or  break  under  sudden  shocks  or  quick  atmospheric  changes. 
Our  method  of  galvanizing  prevents  rust  and  will  not  flake,  peel  or  chip  off. 

The  joints  are  securely  held  with  the  "Peerless  Lock"  which  will  with- 
stand all  sudden  shocks  and  strains,  yet  Peerless  Poultry  Fence  can  be  erected 
on  the  most  hilly  and  uneven  ground  without  buckling,  snapping  or  kinking. 

The  heavy  stay  wires  we  use  prevent  sagging  and  require  only  about  half 
as  many  posts  as  other  fences. 

We  also  build  Farm  and  Ornamental  Fencing  and  Gates. 

Do  You  Want  the  Peerless  Agency? 

We  still  have  some  valuable  territory  open  to  good  reliable  dealers.  Do 
vou  want  it?  Do  you  want  to  be  the  leading  fence  dealer  in  your  locality? 
Then  write  us.  Ask  for  our  dealer's  proposition  now  before  someone  else  gets 
ahead  of  you. 

Banwell-Hoxie  Wire  Fence  Co.,  Ltd., 

Winnipeg,  Man.  Hamilton.  Ont. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


Wrought  and  Steel  Plajf 

WASHE 

of  all  descriptions 


wii»e 

Cloth 


vf  every  description 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

iVIalleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Our  Double  Crimp 
process  of  weaving  en- 
sures a  very  rigid  fab- 
ric. Our  production  is 
second  to  none.  Our 
prices  are  right. 


WRITE  FCR  CATALOG. 

Canada    Wire    &    Ircn 
Goods  Company 

Hamilton.  Ont. 

Eastern    Representative, 

H.  F.  O.  bull,  1£4  Marce 

St.,  Montreal,  Cue. '' 
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Tj^  VERY  Universal  sale  you 
-^  make  during  the  summer 
rush  is  a  preparation  for  the 
constantly  growing  demand 
for  these  appliances  during 
the  winter  months. 

UNIVERSAL 

HOME  NEEDS 

Your  customer  of  this  summer  by  winter  time 
will  have  had  several  months'  demonstration 
of  the  exclusive  features  and  serviceability 
of  his  particular  Universal  purchase.  Proper 
foresight  now  in  planning  your  sales  and  in 
keeping  up  your  stock  will  make  him  a  cus- 
tomer again  for  other  numbers  in  the  Fall. 

Landers,  Frary  &  Clark 

(universal]  New  Britain,  Conn,  (universal) 

A.  MACFARLANE  &  CO.,   Montreal 

Canadian   Representatives 


No.   E997 
Electric    Disc    Stove 


No.  320 
Euneh    Kit    with    Extra    Trays 


No.    E970 

Electric  Imersion 

Heater 


o 


No.   E9435 
Electric    Coffee    Percolator 


No.  842 
Vacuum    Tankard 


No.   E9841 
Electric  Single  Portable  Range 


No.   92 
Vacuum  Bottle 


No.   E9166 
Electric   Coffee   Prn 


No.    E921 
Electric    Chafing    Dish 


No.   E:)4(> 
Electric    Toaster 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Result: 

MORE  PROFIT 

Quality  goods  naturally  bring  a  higher  price 
and  they  bear  a  larger  margin  for  profit. 

Don't  be  backward  about  talking  quality  to 
a  prospective  buyer,  because  your  business 
will  suffer  if  he  buys  low  priced  goods  and  is 
dissatisfied  with  the  service. 

It  may  take  a  little  more  effort  to  sell  quality 
goods  but  you  will  be  amply  repaid  in  the 
extra  profit  and  satisfied  customer,  and  you 
may  rest  assured  that  there'll  be  no  dissatis- 
faction or  complaints. 

No.  1  Box  Opener 


Drop  forged  in  one  piece,  has  the  balance  of  a 
hammer  with  the  strength  of  a  claw  bar. 


No.   3.  For  single-toothed  cross-cut  and  circular 
saws.     14  to  20  gauge. 

No.  4.  For  double-toothed  cross-cut  and  circular 
saws.    14  to  20  gauge. 

MORRILL'S  TOOLS  ARE  QUALITY  ALL  THE 
WAY  THROUGH— 

they  live  up  to  the  last  letter  of  every  claim  set  forth  for 
them — they  never  disappoint. 

SEND  FOR  CATALOG  OF  THE  COMPLETE 
MORRILL  LINE. 

CHAS.  MORRILL 

94  LAFAYETTE  ST.       NEW  YORK 
W.   BRUCE   MORROW,   TORONTO 

Canadian  Sales  Agent 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TF  experience  teaches,  and  it  surely  does,  then  we  have  learned 
■*-  much  about  the  making  of  saws.  For  over  80  years,  and  into 
the  third  generation,  61  years  of  which  have  been  in  Canada,  we 
have  been  making   saws  for   Canadian  users. 

N  1832,  Joseph  Flint,  of  honored  memory,  began  to  manufacture  saws,  and  in  1855  started  to 
manufacture  at  St.  Catharines,  Canada. 


The  history  of  Canada  goes  back  to  pioneer 
bush  days,  when  forests  on  the  shores  of  the 
Great  Lakes,  and  in  the  interior, 
were  being  cleared  away,  and 
when  trees  were  reduced  to 
ashes  by  intention,  quite  as 
much  as  they  were  into  lumber. 
Yet  61  years  ago  our  saws  were 


THE  present  principals  of 
the  R.  H.  Smith  Co. 
Limited,  are  C.  J.  Shur- 
ly,  president,  R.  F.  Shurly, 
vice-president ;  Fred  Shurly, 
general  manager  and  treasurer; 
W.  H.  Byrne,  general  superin- 
tendent, and  M.  M.  Parks,  sec- 
retary. C.  J.  Shurly  is  a  son-in- 
law,  R.  F.  Shurly  and  Fred 
Shurly,  grandsons,  of  the  form- 
er Joseph   Flint. 

Fred     Shurly     was     associated 
with  his  father  for  many  years 


doing  their  destined  work.  To-day  the  making 
of  saws  in  Canada  is  a  very  important  industry, 
and  we  have  legitimate  pride  in 
the  reflection  that  our  saws  are 
esteemed  more  than  ever,  be- 
cause of  their  long  record  of 
honest  quality,  and  of  their 
wide  use. 


J.  SHURLY,  President 


as  a  saw  maker  and  salesman  and 
is  widely  known  to  saw  buyers 
throughout  the  Dominion.  H. 
W.  Byrne  is  a  saw  maker  of 
lona;  experience,  both  in  the 
United  States  and  Canada.  For 
14  years  he  was  connected  with 
the  lumbering  industries  of  the 
Ottawa  Valley. 

In  1876,  at  the  Centennial  Ex- 
hibition of  Philadelphia,  R.  H. 
Smith  Co.  was  awarded  the  Gold 
Medal  for  highest  quality  of 
saws. 


p\EALERS  in  saws  are  cordially  invited  to  correspond.  Our  slogan  is  Quality  and  Service. 
*--'  Our  pledge  is  to  supply  you  with  a  very  sup erior  article,  at  a  just  price.  We  take  great 
satisfaction  in  the  fact  that  our  product  is  a  Quality  product,  and  that  we  have  the  long-stand- 
ing custom  of  hundreds  of  Canada's  best  dealers. 


Just  this  word  in  conclusion.  The  outlook  for  saw  business  is  brightening — 
because  of  assured  activity  in  the  settlement  of  new  country  following  the 
establishment  of  peace,  and  the  flow  of  immigration,  and  because  of  greater 
industrial  and  building  enterprise  already  present. 

R.  H.  Smith  &  Company,  Limited 

Yet  Younger  Than 
Ever  in  Vigor 


Established  1855 
61  Years  Ago 


St.  Catharines,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansivered. 
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"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 

A     GREAT   LITTLE    VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists,' 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 

Jaws  224"  wide,  1^™  deep, 

opening  3^",  Base  7^"  long. 


Your  Jobber  will  supply  you. 


NORTH  BROS.  MFG.  CO 

PHILADELPHIA,  PA. 


^§JMm- 


Mr.  Hardware  Dealer 

are  you  tired  of  listening  to 
the  repeated  complaints  that 
the  BRUSHES  you  carry 


.■£ 


"SHED  HAIE" 

"ABE  AS  SOFT  AS  A  BAG" 

"SPBEAD     LIKE     A     PEA- 
COCK'S TAIL" 

"WORK  LIKE  A  SPONGE" 

"WON'T   CABBY   COLOB" 

"ABE  TOO  THIN  ON  TOP" 

"DON'T  WEAB  WELL' 

ABE  POOELY  CHISELLED" 

"ABE    AS    COAESE    AS    A 
BBOOM" 

"STUMP  TOO  SOON" 

"ARE  NO  GOOD" 

If  so  you   DO   NOT 

carry 

SIMMS 
BRUSHES 

as  they  are  free  from 

the  cause  of  all  such 

complaints 


Backed  by  40  years'  experi- 
ence in  brush  making;  built  in 
the  finest  and  most  up-to-date 
plant  used  in  the  business  by 
men  specially  skilled  in  the  art 
of    making    GOOD    BRUSHES 

and  sold  at  a  price  no  higher  than  the  common  kinds. 

CAN  YOU  AFFORD  to  be  without  these  BUSINESS 

BUILDING  BRUSHES? 

We  are  prepared  to  put  before  you  the  most  complete 

line  of  brushes 

MADE  IN   CANADA 
Write  us  for  particulars. 

T.  S.  Simms  &  Co. 

Limited 
St.  John  (Fairville),  N.  B. 

(  SET  IN  RUBBER  ) 


2  ®   ■/     ~~    ~fi 

1 

• 

j^BiiaroS^     1 

. 

:yi 
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A  Rattling  Good 
Seller 


That     always 

pleases  the  buyer  and 
helps  sell  more. 

Has  most  re- 
markable record  for 
pleasing  purchasers. 
All  sold  on  "money 
back  if  not  pleased" 
basis. 


Stewart  Handy 
Worker 


^^ 


It  consists  of 


The 

Tool  of 
100 

Uses 


Your  jobber  can  supply  it,  or  order 
us.  There  is  a  substantial  profit  in 
Order  in  a  few,  or  write  us. 


A  strong  and  powerful  steel  faced  vise,  up  to 
4/4  inches.  Width  of  jaw  4  inches.  Cutting 
hardie.  Steel  pipe  vise  takes  up  to  V/2  inch 
pipe.  Drill  press  which  may  be  operated  at 
two  speeds.  Strong,  sturdy  anvil.  Corun- 
dum grinding  wheel,  5  inches  x  1  inch.  Three 
speeds,  direct,  4  to  1,  and  16  to  I. 

A  Few  of  Its  Uses  are  Illustrated 


There  are  hundreds  of  places  it  can 
be  used  about  any  farm,  home, 
garage,  small  shop,  etc. 


Weighs,  boxed  90 
pounds.  Sells  to 
User  for  .     .     . 


$14.00 


direct  from 
every  sale. 


CHICAGO  FLEXIBLE  SHAFT  CO.,  250  Ontario  Street,  Chicago 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SPECIAL  ATTENTION! 

Western   Canadian   Hardwaremen 

Catalogue  No.  216        Ready  for  Distribution 

Contains  full  information  regarding"  our  complete  line  of  Western-made 

Sheet  Metal  Building  Goods 

and 

IAS  Farm  Specialties 

This  handsome  catalogue  contains  many  new  lines  that  will  be  very  interest- 
ing to  your  customers.  You  need  it  on  your  counter,  within  easy  reach,  to  get 
the  full  advantage  of  the  Fall  business.  Be  sure  to  study  it  carefully  yourself 
and  instruct  your  clerks  to  make  frequent  use  of  it.  If  your  copy  has  not  been 
received  write  at  once  so  that  we  can  trace  it. 

WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 


Box  3006 


WINNIPEG,  MAN. 


Calgary,    Alta.:    Sheet    Metal    Manufacturing   Company,    Limited.  Edmonton,    Aha.:     Edmonton   Metal   Works,   Limited 


This  Electric  Sign  in  Your  Store  Window  will  Sure- 
ly Bring  You  Big  Business  and  It  Is  Absolutely 

THIS  IS  ONLY  ONE  OF  OUR  MANY 

\*S  X*>Polish 

(MADE  IN  CANADA) 

DISPLAY  DEALS 

This  is  the  most  attractive  electric  sign  there  is.  Inside  the 
frosted  globe  is  a  revolving  many-colored  fan  giving  con- 
stantly changing  colors.  Everyone  will  stop  at  your  window 
to  watch  it. 

Display  Deal  No.  63— 

Order  3^  doz.  4  oz. ;  7  doz.  12  oz. ;  x/o  doz.  quarts  and 
you  get  a  Spiralite  Electric  Sign  Free. 

■  Display  Deal  No.  64 — 

Order  10%  doz.  4  oz. ;  4  doz.  12  oz. ;  Vk  doz.  quarts  and 
you  get  a  Spiralite  Electric  Sign  Free. 

Asfy  Your  Jobber  for  Full  Information  About  All  Deals. 

Channell  Chemical  Company,  Limited,  Toronto,  Canada 
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STAINLESS 

TABLE    I*  XL    CUTLERY 


Manufactured  by 


GEO.  WOSTENHOLM  &  SON 


4618T 


'■ — 


4618T 


Stainless  steel  table  cutlery  requires  no  cleaning  or  rubbing.    It  positively  does 
away  Avith  all  bath-brick  and  knife-cleaning  boards. 

Can  be  used  on  fruit  or  anything  containing  acids  without  fear  of  rust  or  terrible 
stains. 

Has  every  feature  desired  in  table  cutlery.     No  rust  or  stains,  will  not  become 
scratched  or  shabby,  always  holds  its  lustre.    Can  be  sharpened  on  ordinary  steel. 

GET  SAMPLES  FROM  YOUR  JOBBER  AT  ONCE   AND   BE   IN   LINE 
A.  MACFARLANE  &  CO.,  Montreal,   Canadian  Representatives 


Coal   will  be  too  dear  to 
waste  this  winter 

The  demand  for  Ash  Sifters  will  be  greater  than  ever. 


CANADA 

Dustless  Ash  Sifter 

will  prove  a  ready  seller  because  it  minimizes  labor, 
permits  no  waste  and  is  positively  dustless.  It  cuts 
coal  bills  in  two  and  lasts  a  lifetime. 


"  /  can   sift 
ashes   now" 


A  turn  of  the  handle  and  ashes  sift  into  barrel.     Unburned 
coal  drops  into  scuttle. 

FOR  STOVES  AND  FURNACES 

A  most  desirable  line  to  sell  because  of  profit  and  satisfaction. 

For  sale  by  all  leading  jobbers  everywhere.       Particulars  on  request. 


J.  SAMUELS,      TORONTO,  ONTARIO 

SEE   OUR  EXHIBITAT  CANADIAN    NATIONAL    EXHIBITION,  TO  RO  N  TO 
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A  Money -Making  Line 

Grinders 


American  o5l£ 


Here  is  a  line  of  grinders  you  have  been  looking  for.  A  grinder 
for  the  Shop,  Farm  and  Home  that  is  built  on  real  merit  and 
backed  by  actual  performance.  Every  machine  equipped  with 
CARBOBUNDUM  wheels.  The  line  is  complete— TOOL  GRIND- 
ERS—SICKLE   GRINDERS— BOWEB   GBINDERS. 

The  materials  and  workmanship  entering  into  the  construction 
of  the  American  Grinders  are  of  the  highest  quality.  Every  grinder 
is  made  right  and  carefully  inspected  before  it  is  allowed  to  go  out. 
Evidence  that  the  material  and  construction  are  right  is  that  repair 
parts  are  seldom  called  for.  Neither  Jobber,  Dealer  nor  Consumer 
has  the  least  trouble  with  breakage  on  American  Grinders. 

ORDER  THROUGH  YOUR  JOBBER  and  get  the  goods  laid 
down  at  your  door  at  the  lowest  duty  cost.  Insist  on  the  American 
Self-Oiling  Grinder  with  the  Malleable  Clamp.  They  cost  no  more 
than  ordinary  grinders.  If  your  Jobber  can't  give  you  service, 
write  direct  to  Factory,  or 

Western  Agents  :    Merchants  Hardware  Specialties,  Calgary 
Eastern   Agents  :     John   H.   Graham  &  Co.,   New   York  City 

American  Grinder  Mfg.  Co. 


Mil 


wau 


kee 


Wisconsin 


U.  S.  A. 


This  Display  Stand  furnished  free  to  Dealers  with 
their  first  order  for  American  Grinders.  It  allows 
a  thorough  inspection  of  the  machines  displayed 
without  the  necessity  of  handling,  and  permits 
sales-making    demonstrations. 
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NAIL 


WIRE  NAILS 

Any  size — Any  pattern. 

WIRE 

Bright,   Annealed,   Coppered,   Stove   Pipe, 
Liquor  Finished,  Square,  etc. 

Special  O  &  A  Wire. 

Wire  Fence  Staples 


WIRE  BALE  TIES 

for  baling  Hay,  Pulp,  Box  Shooks  and  many 
other  things. 


SINGLE     LOOP 


BALING  WIRE 

Our  manufacturing  facilities  assure  you  the 
very  best  in  quality  and  reasonable  price. 
Being  closely  connected  with  four, railways 
we  can  assure  you  a  top-notch  delivery 
service. 

The  Laidlaw  Bale-Tie  Co.,  Limited 

HAMILTON,   CANADA 

A.  T.  Diggins,  Stair  Bldg.,  Toronto,  Oht.       Harry  F.  Moulden, 

Winnipeg,  Man.        H.  E.  O.  Bull,  Montreal,  Que. 

Geo.  W.  Laidlaw,  Vancouver,  B.C. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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McFarlane  Ladders  and  Woodenware 

are  built  upon  the  service  idea. 


-a 


ROYAL 

GLOBE 


Royal  Globe  Wash  Board 


WHEN  YOU  SELL  OUR  PRODUCTS 
YOU  GIVE  THAT  SATISFACTION 
WHICH  IS  SO  ESSENTIAL  TO  THE 
PROCURING  OF  YOUR  TRADE'S  CON- 
FIDENCE AND  A  STEADY  FLOW  OF 
REPEAT  ORDERS. 

Be  sure  to  see  our  exhibit  at  the  Toronto 
Exhibition,  in  the  Manufacturers'  Annex, 
under  the  Grand  Stand.  Let  us  show  you 
why  it  will  pay  you  to  handle  our  goods. 

The  Standard  Step  Ladder.  A  light  but 
strong  Ladder,  being  reinforced  with  an  Iron 
Rod  and  2  large  washers  under  every  step, 
with  our  Special  self-locking  brace,  making 
this  Ladder  a  good  seller  to  the  Painting  and 
general   trade. 

McFarlane's  Pulley  Extension 
Ladder 

This  ladder  has  been  our  big  seller  for  years. 
It  can  be  taken  apart  and  used  as  single  lad- 
ders. It  is  se'f-hooking  and  self-releasing; 
is  very  light  and  strong,  being  reinforced  with 
wire  cable,  let  into  a  groove  on  the  back  of 
the  ladder. 

The  ladder  is  spread  at  the  bottom  to  correspond  with  the  length. 

Made  of  Cleir  Pine  and   B.C.  Fir,  Malleable   Iron  Castings,   Rock   Elm   Rungs, 

and   nailed   together. 

Stock  Sizes: 
20,  24,  26,  28,  30.  30,  40,  44  feet  2  section  style;  46  ft.  to  60  ft.  3  section  style. 


Boys'  No.  44 


This  is  our  best 
selling  Zinc  Face 
Wash  Board,  made 
of  good  clear  lum- 
ber with  light 
back,  lock  corners, 
and  a  wide  splash 
board. 

We  make  also  the 
Solid  Back  Globe, 
Glass  Globe,  Pony, 
and  the  new  Queen 
City  Globe,  a  cheap 
yet  good  board  with 
a  tin  washing  plate, 
s  u  b  s  t  i  tutlng  the 
zinc. 


This  is  a  cut  of  our  Boys'  Sleigh,  No.  44.  We  are 
making  a  complete  line  of  boys'  coasters,  also  a 
superior  line  of  steel  flexible  coasters.  Get  our  illus- 
trated price  list  before  placing  your  order. 


McFarlane  Ladder  Works 

158-160   River   Street,    TORONTO,    Ont. 


Daisy   Ironing   Stand 


Made  from  selected  lumber  and  guar- 
anteed to  be  one  of  the  most  rigid  on 
the  market. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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High-Grade  Qualities 

When  buying  or  recommending  Dominion  Rubber  System 
products  you  can  depend  upon  high-grade  qualities.  That 
protection  is  being  appreciated  more  and  more  by  users  of 
Rubber  Goods,  no  matter  for  what  purpose  the  need  may  be. 

Absolutely  High-Grade  Quality 
is  Our  First  Consideration 

Dominion  Rubber  System  qualities  combined  with  Domin- 
ion Rubber  System  value  and  service,  make  it  well  worth 
your  while  to  insist  on  having  Dominion  Rubber  System 
products. 

If  you  cannot  get  what  you  want, 
write  to  our  nearest  branch  or  to  our 
Head  Office,  where  your  request 
will  receive  prompt  and  courteous 
attention. 


Canadian  Consolidated  Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "SERVICE"  BRANCHES  THROUGHOUT  CANADA 
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Quick  Sales  A  Certainty 
With  Greening  Quality 


WIRE 
CHAINS 

Made  in  thir- 
teen sizes. 

Special  Chains 
made  to  order 
for  all  manu- 
facturing pur- 
poses. 

WIRE 
ROPE 

Derrick  and 
Hoist  Ropes, 
Hay  Fork 
Rope, 

House  Moving- 
Rope, 
Sash  Cord, 

Galvanized 
Strand, 
Wire  Clothes 
Lines. 


Wire  Staples.  Galvanized  Netting, 

Perforated    Sheet    Metal,    Etc.,    Etc. 


WIRE 
WORK 

Window 
Guards, 
Sand,  Gravel 
and  Coal 
Screens, 
Counter 
Railings, 
Wire  Door 
Mats, 
Foundry 
Riddles  and 
Brushes. 

WIRE 
CLOTH 

Brass  Strainer 
Cloth, 

Sand  Screen 
Cloth, 

Regalvanized 
Cloth, 
Fly  Screen 
Cloth, 
Wire  Lath, 
Office  Window 
Blind  Cloth, 
Fanning  Mill 
Screening, 
Antique  Rust- 
less Bronze 
Screen  Cloth. 


THE  B.  GREENING  WIRE  CO.,  Limited 

HAMILTON,  ONT.  MONTREAL,  QUE. 

Order   from  your   jobber 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Brushes 


T^HEY  stand  for  honest 

workmanship,     honest 

materials  and  the  perfection 

of  designing.  They  are  brushes  you 
can  bring  to  the  attention  of  brush- 
buyers  and  brush-users  with  fullest 
confidence. 

Always  remember  that  a  poorly-made 
brush  or  a  brush  of  inferior  materials  is 
a  dangerous  brush  to  sell.  Price  will  be 
forgotten,  and  only  the  sense  of  resent- 
ment will  remain — against  the  makers  of 
it  and  the  dealer  who  sold  it.  Protect 
yourself  by  handling  a  brush  branded 
with  the  maker's  name,  a  maker  who  ac- 
cepts responsibility  for  his  products.  Thus 
you  are  safeguarded. 

OUR  CATALOGUE— Have  you  it?  If  not, 
get  it  and  study  it.  Then  give  your  order 
through  your  jobber. 


Meakins  &  Sons,  Ltd 

HAMILTON,  ONTARIO 

Warehouses:  WINNIPEG,  LONDON,  TORONTO, 
MONTREAL 
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Dominion 

Shot  Gun  Shells 

are  on  your  shelves  ready  for 
the  fall  hunting  season  which 
opens   soon.     Most   hardware 
men  are  sportsmen  and  know 
what  a  new  lease  on  life  is  secured 
by  a  good  day  in  a  blind  or  behind 
dogs.     It  will; 

Mean  Business  for  You  and 
Good  Sport  for  Your  Customers 

to  display  your  hunting  supplies  so  that  the 
call  of  the  marsh  and  the  bush  will  be  irresis- 
tible. 

You  can  get  closer  to  a  customer  through 
your  sporting  goods  department  than  in 
any  other  way. 

Write  us  if  you  have  not  received 
ad.  matter. 

Dominion  Cartridge  Company, 
Limited,  Montreal 


//  any  advertisement  interests  yon,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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Ammunition 

That  Doesn't  Make  Cripples 

Too   many  hunters,  because 
of  thoughtlessness  and  the  use 
of  inferior  ammunition,  allow 
wounded  game  to  escape  and 
suffer.  Dealers  can  do  their  part 
to  prevent  this  foolish  destruc- 
tion by  selling 

Dominion 
Shot  Gun  Shells  and  Cartridges 

"Hit  hard  and  stop"  is  the  motto  behind  every 
Dominion  Cartridge. 

This  means  game  cleanly  gotten — more  VaJMVT'mj 
enjoyment  for  the  hunter — increased  sales  vVLVV 
for  the  dealer. 

Dominion  is  the  only  ammunition  made 
in  Canada. 

Dominion  Cartridge  Company, 
Limited,  Montreal 


If  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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The  Stanley  Garage  Door  Holder  is  being 
applied  to  even  more  old  garages  than  new 

Have  you  Stanley  Garage  Hardware  in  stock  and  are  you  getting  your  share  of  this 
business?  Garages  are  being  put  up  in  your  neighborhood  every  day:  and  they  all  have 
hardware  of  some  sort.  An  ever  increasing  number  of  the  garages  built  have  Stanley 
Hardware. 


NEW  YORK: 
100  Lafayette  Street 


Ask  for  our  Garage 
Hardware  Catalogue 
"R."     It    is  a  rather  CHICAGO; 

Surprising  book.  ^  '^^•rWW  **?  73  Ea.t  Lake  Street 

NEW    BRITAIN,     ^i^^         CONN..    U.S.A. 
Canadian  Representative— A.  MACFARLANE  &  CO.,  C  oris  tine  Building,  Montreal 


If  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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Planning  Ahead 

THE  woj/  successful  business  men 
never  go  ahead  until  they  know 
what  is  before  them.  In  business  the 
man  who  plans  ahead,  and  who  thus  gives 
the  best  service,  is  the  man  who  makes  the 
greatest  success. 

Success  does  not  come  by  chance  alone. 
The  measure  of  your  service  is  the  mea- 
sure of  your  reward. 

The  articles  on  the  following  pages  are 
descriptive  of  actual  business  experiences 
— not  theory.  They  are  based  on  inter- 
views with  successful  business  men.  The 
merchant  who  plans  ahead  can  secure 
many  ideas  for  his  Fall  campaign  by 
studying  the  reading  matter  in  this  issue. 
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Stove  Demonstration  Brought  Results 

London,  Ont.,  Hardware  Firm  Sold  Over  Sixty  Oil  Stoves  in  Short  Period  of  Six  Weeks 

— Cooking  of  Biscuits  and  Brewing  of  Tea  Was  Done  in  Window  by  Cook — Hot 

Biscuits  and  Tea  Served — Hardware  Business  Generally  Good. 


A  lady  demonstrator  baked  biscuits  and  gave  a  demonstration  of  the  cooking  quali- 
ties of  the  stoves.  Many  stoves  were  sold  as  a  result  of  the  demonstration.  The 
accompanying  article  tells  how  the  demonstration  was  carried  on.  At  times  the 
demonstrator  worked  in  the  store  window. 


THE  Cowan  Hardware  Company  of 
London,  Ont.,  are  firm  believers 
in  the  value  of  demonstrations  as 
business-getters.  And  they  apparently 
have  good  reason  to  be.  For  during  six 
weeks  of  the  present  season  they  sold  no 
less  than  sixty,  oil  stoves.  They  attri- 
bute the  volume  of  sales  largely  to  the 
advertising  methods  they  used.  This 
consisted  in  a  demonstration  made  on  the 
stoves  in  the  window  by  a  woman  who 
showed  the  stoves  in  actual  operation 
and  the  work  they  could  be  depended 
upon  to  do.  Attention  was  drawn 
to  the  demonstration  through  a  large 
streamer  placed  outside  the  store  just 
below  the  window.  In  the  newspapers 
an  announcement  was  made  that  the  de- 
monstrations were  to  be  held  and  an  in- 
vitation extended  to  visit  the  store  and 
see  the  stoves  at  work.  Inside  the  store 
a  salesman  devoted  his  time  to  prospec- 
tive customers  who  came  in  to  make  in- 
quiries.     Biscuits   baked    on    the    stoves 


and  tea  made  on  the  spot  were  served  to 
those  who  were  interested  enough  to  go 
inside. 

"The  number  of  sales  which  resulted 
from  these  demonstrations  has  clearly 
demonstrated  their  value,"  stated 
Thomas  Jones,  manager  of  Cowan's 
Hardware,  to  a  Hardware  and  Metal  re- 
presentative. "They  are  a  means  of 
bringing  the  stove  before  the  people  in 
a  way  that  it  would  he  hard  to  do  in  any 
other  way.  When  they  see  with  their 
own  eyes  and  taste  with  their  own  taster 
the  product  turned  out  by  the  stove  it 
is  a  most  convincing  argument.  We 
have  had  no  difficulty  in  making  sales, 
and  are  greatly  pleased  with  the  result 
obtained.  Of  course,  much  depends  on 
the  cook  in  charge.  If  the  biscuits  are 
not  good,  the  demonstration  will  leave  a 
flat  taste  in  the  mouth  and  doubt  in  the 
mind  of  the  one  to  whom  the  dealer  is 
anxious  to  sell  a  stove.  In  this  respect 
we  were  very  fortunate  in  having  a 
woman  who  could  make  'biscuits  and 
brew  tea  to  a  nicety.  With  an  oil  stove 
that  did  its  work  completely  there  was 
no  trouble  in  demonstrating  the  advan- 
tages of  such  a  stove." 
Demonstration  Continued  for  a  Week 

This  company  is  of  the  opinion  that 
the  demonstration  should  be  made  of 
sufficient  length  to  make  it  worth  while. 


In  their  own  instance  it  was  in  progress 
for  a  week.  At  the  time  of  year  the 
demonstration  was  put  on  the  weather 
was  somewhat  inclement  and  this  pre- 
vented people  from  stirring  out  in  as 
large  numbers  as  they  might  possibly 
otherwise  have  done.  People  are  not  in- 
clined to  move  out  on  shopping  expedi- 
tions on  rainy  days,  and  this  possibly  in- 
terfered with  sales  to  a  certain  extent. 
But  with  over  sixty  sales  to  their  credit 
during  a  selling  season  of  six  weeks  this 
firm  states  they  have  every  reason  to  be 
satisfied  with  the  result  of  their  cam- 
paign. It  should  be  stated  that  these 
sixty  stoves  were  possibly  not  all  as  a 
result  of  this  demonstration,  as  the  sale 
of  the  stoves  had  been  in  progress  dur- 
ing the  weeks  of  spring  immediately  pre- 
ceding the  demonstration.  But  the  net 
sales  directly  attributable  to  the  demon- 
stration proved  that  the  system  had 
merits  beyond  doubt. 
Volume  of  Hardware  Business  Large 
This  firm  has  'been  greatly  pleased 
with  the  hardware  business  in  general 
during  the  present  year.  "There  is  very 
little  building  going  on  now,  but  our 
trade  is  as  large  as  it  ever  was,"  de- 
clared Mr.  Jones.  "The  demand  for 
other  articles  seems  to  he  making  up  for 
the  falling:  off  in  the  building  lines.  We 
have   made   no  particular   effort   to   de- 
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velop  the  trade.  It  has  simply  come  to 
us  because  the  people  wanted  the  goods 
and  had  the  money  to  spend  on  them. 
Apparently  there  is  more  money  around 
at  the  present  time  than  ever  before. 
This  is  easily  traceable  to  the  fact  that 
all  manufacturing  plants  are  busy  and 
good  wages  are  being  paid  to  all  their 
employees. 

"Collections,  too,  have  never  been  bet- 
ter. There  is  no  delay  in  returning  the 
money  once  the  bill  for  the  same  is  sent 
out.  It  is  only  a  matter  of  a  day  or  two 
after  the  bills  are  mailed  until  the  debtor 
calls  to  pay  his  bills.  I  would  say  that 
business  this  year  has  resulted  in  a  num- 
ber of  surprises.  It  has  been  even  larger 
than  we  could  take  care  of.  The  prob- 
lem to  secure  efficient  help  has  been  a 
big  one.  We  have  just  had  to  work  with 
a  limited  force,  do  what  we  could  and  let 
the  rest  go.  If  there  had  been  sufficient 
help  there  is  no  question  but  that  the 
amount  of  business  would  have  been  con- 
siderably more."  said  Mr.  Jones. 
Branching  Into  Accessory  Lines 

This  firm  has  been  extensive  handlers 
of  carriage  hardware  for  some  years 
past.  Recently  they  have  seen  which 
way  the  wind  is  tending  along  these 
trade  lines,  and  have  added  motor  acces- 
sories. "There  are  indications  that 
more  and  more  people  will  turn  to  the 
automobile  instead  of  the  horse  and  car- 
riage. We  thought  the  present  an  op- 
portune time  to  get  into  this  branch,  and 
accordingly  stocked  a  complete  line  of 
accessories.  Our  stock  was  added  some 
ten  weeks  ago.  The  trade  has  been 
good.  Here  again  we  have  not  been  able 
to  get  the  maximum  trade  out  of  this 
branch  because  of  the  shortage  of  help 
to  look  after  the  trade.  But  this  trade 
should  undoubtedly  be  a  growing:  one. 
The  automobile  industry  will  be  an  ever- 
increasing  one  in  Canada. 

"As  to   the  advantage  of  demonstra- 


tions in  lines  other  than  stoves  we  are 
convinced  they  could  be  used  to  good 
advantage.  By  proper  organization  of 
the  demonstrations  and  with  the  right 
people  to  handle  it  we  are  convinced 
they  can  be  made  an  excellent  means  of 
advertising.  Our  experience  in  the  stove 
demonstration  and  in  other  demonstra- 
tions has  led  us  to  form  a  favorable 
opinion  of  the  demonstration  as  an  ad- 
vertising medium." 

First  Venture  in  Stoves 
By  the  end  of  July  this  firm  had  in- 
creased their  sales  of  these  oil  stoves 
to  a  number  exceeding  one  hundred. 
The  results  were  better  than  anticipated. 
It  was  the  first  time  this  firm  had  em- 
barked in  the  stove  business  and  the  first 
season's  trade  was  an  eloquent  demon- 
stration of  what  could  be  accomplished 
if  the  business  is  taken  up  in  the  right 
way.  This  firm  is  also  alive  to  the  op- 
portunities .presented  in  making  one 
stove  sell  another  stove.  Many  farmers 
who  purchased  a  stove  passed  the  word 
along  to  some  of  their  neighbors  that 
they  were  pleased  with  the  results. 
"There  is  Mr.  Blank  who  lives  out 
your  way.  He  is  in  town  to-day.  He 
recently  purchased  one  of  these  stoves. 
Ask  him  how  he  likes  it,"  said  the  sales- 
man to  a  hesitating  farmer.  The  farmer 
in  question  delayed  his  purchase  long 
enough  to  °-o  down  to  t^p  market  to 
find  his  neighbor  and  to  make  inquiries. 
In  this  way  stoves  alreadv  sold  in  many 
instances  helped  to  sell  others  by  a  word 
placed  at  the  right  time. 
Value  of  Organization  and  Planning 
The  results  of  this  demonstration  and 
the  sales  methods  used  were  full  proof 
to  the  Cowan  Hardware  Company  that 
it  pays  to  plan  out  a  selling  campaign 
and  go  after  it  in  the  spirit  that  is  sure 
to  bring  results.  They  have  been  some- 
what   backward    about    taking    on    the 


agency  of  stoves  but  are  now  thoroughly 
convinced  that  it  is  a  good  line  to  carry. 
To  sell  over  one  hundred  oil  stoves  dur- 
ing the  first  season  speaks  well  for  the 
value  of  mapping  out  a  course  of  ac- 
tion. What  they  have  been  able  to  do 
in  this  line  the  Cowan  Hardware  Com- 
pany feels  assured  can  be  done  in  other 
lines  as  well.  Demonstrations,  the  right 
kind  of  advertising  and  competent  assis- 
tants to  carry  out  the  work  and  look 
after  the  sales  were  part  of  the  plan- 
ning of  this  concern. 

Farmers  Buying  More  Stoves 
Farmers'  wives  are  getting  over  the 
idea  that  they  must  swelter  by  a  hot 
range  during  the  summer  months.  For 
this  reason  they  are  turning  their  at- 
tention more  and  more  to  ways  of  elim- 
inating these  drains  on  their  vitality. 
The  farmer  also  is  coming  to  see  that  it 
is  well  to  conserve,  the  energies  of  his 
wife  the  same  as  he  would  conserve  the 
life  of  other  things  around  his  farm.  One 
of  the  methods  by  which  this  is  being 
helped  out  is  through  the  oil  stove.  It 
eliminates  work  and  does  away  with 
a  great  amount  of  heat.  Farmers  as  a 
class  often  follow  along-  the  lines  set  by 
other  farmers.  When  it  becomes  known 
that  one  of  their  neighbors  has  secured 
an  oil  stove  as  a  germ  has  started  to 
work  in  the  community  that  should  net 
other  results  if  the  merchant  seizes  his 
opportunity  to  see  that  it  germinates 
properly.  Word  should  be  passed  along 
that  one  of  their  neighbor's  has  invested 
with  the  request  that  they  be  asked  how 
it  does  the  work.  There  is  a  fruitful 
field  here  that  can  be  worked  to  advan- 
tage The  Cowan  Hardware  Company 
is  one  of  the  concerns  that  is  taking  ad- 
vantage of  it.  Oil  stoves  are  a  means  of 
conserving  the  energies  of  the  house- 
wife and  this  can  be  made  a  good  talk- 
ing point  for  the  stove  salesman. 


Display  which  appeared  in  the  Cowan  window  during  the  demonstrations.  A  large  banner  was  also   displayed  on  the  store- 
front 


108 


August  19,  1916. 


Stove  Exhibit  at  Fair  Pulls  Business 

Windsor  Hardware  Co.  Has  Found  That  Exhibit  and  Cooking  Demonstration  at  Fall 
Fair  Draws  Many  Customers — A  Special  Show  Room  For  Stoves. 


SOME  firms  experience  a  great  deal 
of  difficulty  with  'customers  who 
have  purchased  gas  stoves.  In  the 
majority  of  cases  the  trouble  is  due  to 
poor  installations,  stated  Geo.  W. 
Miners,  manager,  hardware  department 
of  the  Windsor  Hardware  Co.,  Windsor, 
Ont.  It  is  not  uncommon  for  some  firm 
to  send  out  inexperienced  youths  or 
drivers  to  set  up  stoves.  They  frequently 
make  mistakes  on  account  of  their  inex- 
perience. In  other  cases  they  make  mis- 
takes through  carelessness.  We  feel 
that  one  of  the  chief  reasons  why  we 
have  been  successful  in  our  stove  de- 
partment is  that  we  always  send  com- 
petent men  to  install  the  stoves.  All 
our  prices  are  quoted  for  the  stoves  only. 
We  make  an  extra  charge  for  installing 
them.  The  charges  for  installations 
vary  according  to  the  amount  of  work 
to  be  done. 

The  few  complaints  we  receive  are 
promptly  attended  to.  We  do  not  allow 
our  customer  to  brood  over  troubles, 
imaginary  or  otherwise.  When  we  sell  a 
stove  we  impress  upon  our  customer 
that  we  want  him  to  be  satisfied.    When 


necessary  we  will  give  a  customer  the 
option  of  returning  a  stove  within  30 
days  if  it  is  not  satisfactory.  We  very 
seldom  have  a  stove  returned.  We  make 
our  customers  feel  that  we  are  just  as  in- 
terested in  seeing  the  stove  give  good 
results  as  is  the  customer  who  purchases 
the  stove.  If  a  customer  'phones  in  and 
states  that  the  stove  is  not  working 
right  we  at  once  send  a  competent  man 
to  see  what  the  trouble  is. 

Another  of  the  chief  essentials  in  suc- 
cessful stove  salesmanship  is  in  having 
a  thorough  knowledge  of  and  confidence 
in  the  line  of  stoves  you  handle.  We  na- 
turally believe  in  the  line  of  stoves  we 
sell  and  our  salesmen  have  made  a  closo 
study  of  all  the  important  details  in  con- 
nection with  each  stove.  A  fairly  large 
number  of  customers  think  that  stoves 
are  much  alike.  It  takes  a  well  posted 
salesman  to  convince  some  customers 
that  one  stove  is  worth  fifteen  or  twenty 
dollars  more  than  another.  There  is  a 
huge  difference  in  stoves,  and  a  salesman 
should  not  only  have  a  complete  know- 
ledge of  the  line  lie  has  to  sell,  but  he 
should   also   know   something   about   the 


cheaper  competitive  lines  with  which  his 
stoves  are  compared  by  customers.  Our 
stove  trade  is  largely  cash.  In  some 
cases  we  divide  the  payments  into  two 
or  three  instalments.  We  try  to  have  all 
stove  accounts  settled  in  thirty  days.  If 
a  customer  has  not  completely  paid  up 
in  thirty  days'  time,  we  make  an  ar- 
rangement to  suit  the  case,  and  insist 
on  regular  payments  at  frequent  inter- 
vals. 

A  special  show  room  is  used  for  dis- 
playing stoves.  This  show  room  adjoins 
the  main  store  and  is  reached  by  a  sep- 
arate entrance  from  the  street,  or  by  an 
archway  from  the  general  hardware  de- 
partment. This  large  show  room  allows 
plenty  of  room  for  an  ample  display  of 
stoves  at  all  seasons  of  the  year,  but 
more  particularly  during  the  fall  and 
winter  months.  In  this  show  room  the 
wall  shelving  carries  enameled  and  tin 
ware,  household  goods,  etc.  There  is 
also  room  for  displays  of  refrigerators, 
washing  machines  and  wringers,  ham- 
mocks and  other  bulky  lines. 

Demonstration  at  Fair 

One  of  the  best  advertising  stunts  of 


Stove  sales  have  been  greatly  increased  since  the  Windsor  Hardware  Co.,   Windsor,  Ont.,  equipped  the  above  store  display 

room.  The  'main  store  is  reached  by  an  archway. 
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the  year  is  the  stove  demonstration  and 
exhibit  which  we  put  on  at  the  fall  fair. 
We  show  a  large  range  of  stoves.  We 
distribute  literature,  and  make  an  effort 
to  secure  the  names  of  all  visitors  who 
appear  to  be  interested  in  stoves.  We 
always  secure  a  large  number  of  names, 
and  by  following  up  the  prospects,  we 
make  many  sales  after  the  fair  is  over. 
We  have  a  lady  demonstrator  who  bakes 
biscuits  and  serves  them  to  visitors.  This 
is  a  feature  that  appeals  to  many  pros- 
pective stove  purchasers.  It  is  hard  to 
estimate  just  how  .much  business  we  se- 
cure from  our  stove  exhibit  and  demon- 
stration. We  know,  however,  from  direct 
results  which  we  obtain  that  we  are  well 
repaid  for  any  trouble  and  expense 
which  are  incurred  in  this  connection. 
We  have  had  customers  come  in  six 
months  after  the  fair  was  held,  and  ask 
to  see  a  certain  stove  which  we  had  ex- 
hibited at  the  fair. 

Use  Windows  and  Newspapers 

We  use  our  windows  regularly  for  dis- 
playing stoves,  and  they  pull  many  in- 
quiries. Newspaper  space  is  also  used 
during  the  stove  selling  seasons,  and  a 


Windsor  Hardware  Co. 

JOB  CARD 

Date 191 

Name    of   Mechanic 

Work  Done  For 

No Street      


Material  Used 


Time  Leaving  Shop. .  . . 

Time   on   Job 

Remarks  of  Customer. 


certain  number  of  inquiries  are  secured 
through  our  advertisements.  We  aim  to 
get  the  prospect  to  our  store,  and  it  is 
then  up  to  us  to  make  the  sale.     There 


is  nothing  startling  or  unusual  about  the 
way  in  which  we  go  after  the  stove 
trade.  Consistent  plugging  appears  to 
be  the  best  and  safest  method  of  secur- 
ing stove  'customers.  This  backed  up  by 
expert  knowledge  of  the  goods,  and  a 
desire  to  satisfy  each  customer,  has 
helped  us  to  make  a  success  of  our  stove 
department. 

Job  Card 

The  Windsor  Hardware  Co.  does  a 
large  plumbing  and  tinsmithing  busi- 
ness. At  the  present  time  there  are  en- 
gaged by  this  firm  eleven  tinsmiths  and 
twenty-four  plumbers,  helpers  and  dig- 
gers. A  job  card  (reproduced  herewith) 
is  used  to  keep  a  record  of  all  work 
done.  The  card  contains  spaces  for  fill- 
ing in  with  date,  name  of  mechanic, 
name  of  party  having  work  done,  street 
and  number.  Space  is  provided  for  list- 
ing the  material  used;  time  mechanic 
left  the  shop;  time  on  job;  remarks  of 
customer. 

Cards  are  made  out  for  each  job  and 
each  day  by  the  mechanic  in  charge  of 
the  work.  The  cards  are  turned  in  daily 
and  entries  are  made  direct  to  the 
journal. 


Stove  Trade  To  Be  50%  Better 

Stove  Manufacturer  Speaks  Optimistically  Regarding  Outlook  for  Fall  Trade — Stoves 
Slightly  Higher  in  Price — Labor  Problem  More  Settled. 


FIFTY  per  cent,  in  advance  of  last 
year,  was  the  optimistic  prediction 
of  a  stove  manufacturer,  when 
speaking  of  the  outlook  for  business 
during  the  fall.  Stoves  and  ranges  are 
in  good  demand,  and  orders  are  coming 
in  earlier  than  usual.  The  demand  for 
furnaces  is  not  as  good  as  in  some  pre- 
vious years.  This  can  be  accounted  for 
by  the  falling  off  in  building  operations. 

It  must  not  be  taken  for  granted  that 
the  furnace  trade  is  dead.  Although  not 
as  brisk  as  in  some  previous  years  there 
is  a  fair  demand  for  furnaces.  City 
trade  is  comparatively  quiet  but  there 
is  a  good  demand  from  the  country  dis- 
tricts. 

Farmers  are  Prosperous 

The  farmers  to-day  are  prosperous. 
They  have  harvested  bumper  crops, 
especially  last  year's,  and  they  have 
been  receiving  top-notc'h  prices  for  all 
farm  products.  Those  who  are  building 
new  homes  are  putting  in  modern  con- 
veniences of  every  kind.  The  farmer 
with  money  wants  to  have  modern  heat- 
ing equipment  the  same  as  city  dwellers, 
hence  the  growing  demand  from  country 
districts  for  furnaces.  'The  remarkable 
prosperity  in  the  rural  districts  will  also 
have  a  beneficial  effect  on  the  stove  and 
range  business.  Many  farmers  who  have 
been  putting  off  buyinsr  for  the  past 
two  or  three  years  will  probably  buy 
during  the  coming  fall. 


The  farm  trade  is  always  a  steady  de- 
pendable trade,  but  owing  to  prevailing 
prosperous  conditions,  the  coming  season 
should  be  above  the  average. 

Many  After  Trade 

Competition  in  stoves  is  very  keen. 
There  are  a  great  many  stove  manufac- 
turers doing  business  in  Canada.  They 
are  nearly  all  digging  for  business,  and 
their  combined  efforts  should  assist  ma- 
terially in  increasing  sales  during  the 
comino-  fall.  Some  stove  manufacturers 
are  spending  more  money  this  year  for 
advertising,  than  in  any  previous  year. 
Many  retailers  are  also  planning  an  ag- 
gressive selling  campaign  for  the  coming 
fall  season. 

Putting  Stocks  in  Early 

The  fact  that  retailers  are  placing 
their  stoves  in  stock  earlier  than  usual 
is  an  indication  that  their  interest  in 
stoves  has  been  aroused  early.  Stoves 
will  be  somewhat  higher  in  price  this 
fall.  The  advances  have  not  been  un- 
reasonable, when  costs  of  raw  materials 
and  labor  are  taken  into  consideration. 
Some  manufacturers  claim  that  the  ad- 
vances have  not  been  as  great  as  were 
justified  by  existing  conditions.  The  ad-' 
vanee  in  the  price  of  individual  stoves 
has  not  been  sufficiently  high  to  inter- 
fere in  any  way  with  retail  sales. 

The  general  public  to-day  is  accus- 
tomed  to    higher   prices   and   not   infre- 


quently customers  exclaim  that  they  had 
expected  even  greater  advances  than  had 
really  taken  place. 

Labor  Scarcity 

Stove  manufacturers,  like  manufac- 
turers of  other  lines,  have  been  up 
against  labor  difficulties  in  the  way  of 
a  shortage  of  help.  Enlistments  have 
been  responsible  for  shortages  in  some 
shops.  Men  shifting  around  from  one 
job  to  another  on  slight  pretexts  has 
been  one  of  the  difficulties  which  manu- 
facturers have  had  to  face.  This  is  a 
condition  which  always  exists  when 
there  is  a  shortage  of  labor. 

As  to  the  restlessness  of  labor  men 
are  beginning  to  settle  down  to  more 
steady  lines.  They  are  beginning  to  rea- 
lize that  it  is  not  good  policy  to  do  too 
much  shifting  around.  This  will  help 
the  stove  trade  in  general.  In  the 
manufacturer  of  stoves  skilled  labor  is 
used.  It  takes  many  years  to  develop 
some  of  the  men  and  when  they  leave, 
their  places  are  not  easily  filled. 

Conditions  Good  in  West 
A  representative  of  an  Ontario  stove 
manufacturer  recently  made  a  tour  of 
the  West  as  far  as  the  coast.  This  rep- 
resentative stated  that  there  is  every 
prospect  of  a  good  fall  stove  selling  sea- 
son in  the  West.  Reports  from  the  West 
indicate  that  crops  generally  will  be 
sood. 
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Sold  Over  One  Hundred  Stoves 

Lindsay  Firm  Sold  Large  Number  of  Summer  Stoves  —  Now  Preparing  For  Big  Fall 
Trade — Courts  Should  be  Used  to  Collect  Money — Going  to  Draw 

Credit  Lines 


Stove  display  in  Cinnamon' s  Hardware.  The  exhibit  is  up- 
stairs near  the  rest  room-  The  firm  proposes  to  move  the 
display  downstairs  and  devote  an  entire  section  of  their 
store  to  stoves 


Rest  room  in  Cinnamon's  Hardware,  Lindsay,  Ont.  People 

are  made  to  feel  at  home  whether  they  buy  or  not.  It  is  on 

the   second   floor-  The  management  states  it  has     already 

brought  results  in  the  way  of  business 


CINNAiMON-ALLIN,  Lindsay,  Ont., 
are  making  preparations  for  a 
big  stove  trade  this  fall.  Their 
store  as  arranged  will  be  really  two 
stores,  side  by  side,  connected  by  an 
archway.  One  of  these  will  be  given 
over  entirely  to  their  stove  display.  It 
is  the  purpose  of  the  company  to  have 
ample  room  for  stoves.  Along  one  side 
of  the  store  will  be  a  complete  line  of 
samples  on  a  platform  raised  slightly 
from  the  main  floor,  which  will  also  ex- 
tend along  the  rear  end  of  the  store.  In 
the  centre  will  be  space  for  a  row  of 
stoves  all  the  way  down  the  centre.  "By 
advertising  and  'through  displays  we 
hope  to  have  a  big  trade  in  stoves  this 
year,"  said  D.  Cinnamon,  president  of 
the  firm,  to  a  Hardware  and1  Metal  rep- 
resentative. "Our  stove  trade  in  ordin- 
ary years  rims  into  fairly  large  numbers. 
On  the  average  our  trade  calls  for  the 
turning  over  of  two  to  three  carloads  of 
stoves  each  year.  There  are  between 
twenty  and  thirty  stoves  in  a  carload, 
according  to  the  size.  Our  trade  in  oil 
stoves  during  the  past  year  has  been  ex- 
ceptionally good.  We  are  unable  to  get 
them  from  the  factory  fast  enough.  So 
far  this  year  we  have  sold  over  one 
hundred  oil  stoves  and  we  have  another 
twenty-five  on  order.  Deliveries  are 
somewhat  slow  from  the  factories,  for 
there  has  evidently  been  a  big  demand 
from  other  parts  of  the  country.  We 
consider  our  sales  were  stimulated  by 
our  advertising  methods.  In  the  first 
place,  we  had  a  demonstration  on  one 
day  which  embraced  three  departments, 
namely,  the  paint,  washing  machines 
and    oil    stoves.      These    demonstrations 


were  a  big  success.  Our  sales  at  the 
time  were  not  large  in  the  oil  stoves  and 
washing  machines.  But  the  varnish 
stain  demonstration  brought  direct  re- 
sults. In  the  case  of  the  oil  stoves  and 
washing  machines  they  are  things  on 
which  results  were  realized  later." 

Tightening  Up  On  Credit 

"We  intend  to  draw  a  closer  line  on 
our  credit  accounts  in  the  future.  There 
are  some  which  of  necessity  we  must 
allow  out  on  a  monthly  basis,  such  as 
schools  and  contracts.  But  for  the  aver- 
age purchaser  and  for  the  small  ac- 
counts we  intend  to  make  it  a  cash  busi- 
ness. This  will  eliminate  the  necessity 
of  being  bothered  by   the   collection   of 


Come  In 
And  Sit  Down 

"^L^iZTV  'n  nur  Cosy   Rest 

Rooms  when  in 
town  attend- 
ing the- 

Military  Tou  nsinen!  and  Winter  Carnival 

(Directory) 

Stove  Department Second  Floor 

Paint  Department.,,. Mam  Floor 

ReiL  Room Second  Floor 

Parcel  Clieck  Koonl Main  Floor 

CINNAIflON'S  HARDWARE 

(jVist  3  doors  west  of  the  Posf   Office) 
115KENT-ST 


Reproduction  of  advertisement  of  Cinna- 
mon- Allin  showing  how  they  feature  their 
rest  room. 


the  small  accounts.  This  has  been  the 
source  of  a  big  drain  in  the  past,"  stated 
Mr.  'Cinnamon.  "There  was  one  in-_ 
stance  of  a  man  who  had  been  owing  us 
a  small  account  of  85c  for  a  good  long 
time.  We  had  billed  him  for  it  re- 
peatedly, and  had  asked  him  for  it.  We 
had  worn  out  considerable  sole  leather 
in  looking  after  it,  and  had  used  up  a 
lot  of  valuable  time  and  energy.  Finally 
we  decided  to  place  it  in  the  hands  of 
the  Division  Court  for  collection.  With- 
in an  hour  after  the  service  had  been 
made  by  the  bailiff  the  account  was 
paid.  And  to  the  original  amount  was 
added  the  cost  of  postage  and  the  ex- 
penses of  the  court,  which  in  all 
amounted  to  $2.15.  When  the  original 
amount  of  85  cents  was  added  to  this, 
the  bill  was  $3.  It  is  safe  to  say  this 
man  will  never  want  to  pay  such  interest 
again  for  the  non-payment  of  his  bills. 
He  could  have  paid  it  before,  but  did 
not  intend  to  until  strenuous  (means 
were  used.  He  will  never  be  able  to  get 
credit  from  us  again.  Any  store  is  bet- 
ter off  without  such  accounts.  The  only 
way  to  be  relieved  of  them  is  to  refuse 
giving  the  goods  on  credit. 

"An  instance  came  up  only  recently 
of  how  refusal  works  out.  A  man  want- 
ed a  carpenter's  shingling  hatchet  on 
credit.  We  refused  to  let  him  have  it. 
The  price  of  the  article  was  $1.25.  He 
went  away  and  came  back  with  $1.20. 
He  said  he  had  to  borrow  the  money. 
This  is  somewhat  doubtful,  for  he  seem- 
ed to  fish  the  money  from  among  other 
debris  in  his  pockets.  He  asserted  that 
it  was  all  the  money  he  could  get  to- 
gether,  and   rather   than   not   make   the 
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sale  we  let  him  have  the  hatchet  at 
$1.20.  This  would  undoubtedly  have 
been  another  case  where  the  collection 
of  the  amount  would  have  been  a  long 
and  tedious  process.  When  he  had  to 
dig  the  money  np  or  go  without  the  ar- 
ticle he  produced  the  money  in  less  than 
half  an  hour.  This  is  the  case  with  al- 
most the  entire  number  of  tliose  who 
want  to  run  small  accounts.  We  have 
come  to  the  conclusion  that  there  should 
be  a  tightening  of  the  lines  of  credit. 
We  are  using-  the  Division  Court  to  get 
the  money  in  that  is  now  owing  us,  and 
we  do  not  intend  to  give  credit,  so  that 
tins  will  be  unnecessary  in  the  future," 
said  Mr.  'Cinnamon. 

"We  have  been  very  lenient  in  the 
past  with  the  collection  of  the  small  ac- 
counts, and  as  a  result  we  have  had  hun- 
dreds of  dollars  on  our  books  which  has 
been  almost  a  loss.  We  intend  to  use 
the  Division  Court  more  for  the  collec- 
tion of  these  small  accounts.  They  are 
a  big  drain  on  any  business.  Individu- 
ally they  amount  to  very  small  sums, 
but  in  the  aggregate  they  reach  a  con- 
siderable sum.  It  is  the  small  account 
of  seventy-five  cents  and  a  dollar  and 
two  dollars  that  many  merchants  have 
felt  that  it  is  almost  too  small  to  take 
into  court.  But  we  have  changed  our 
opinion  on  this  matter." 

This  business,  formerly  conducted  by 
Mr.  Cinnamon  for  some  seventeen  years 
in  the  Town  of  Lindsay,  has  recently 
been  reorganized'  into  a  joint  stock  com- 
pany. The  officers  of  the  new  concern 
are:  D.  Cinnamon,  president;  Miss 
Beatrice  Cinnamon,  vice-president ;  and 
A.  W.  Allin,  secretary-treasurer.  New 
premises  have  been  secured,  and  the  con- 
cern is  inaugurating  some  new  features 
in  their  business. 

Rest  Room  a  Drawing  Card 

One  of  the  new  features  of  the  busi- 
ness of  Cinnamon-Allin  as  it  will  be 
conducted  in  their  new  premises  is  a 
rest  room  on  the  second  floor.  "With 
the  change  in  hotel  conditions  that  will 


Members  of  the  firm  of  Cinnamon-Al-  Store  exterior  of  Cinnamon-Allin-  The 

lin,  Lindsay,  Ont.  Left   to  right  are:  portion  of  the  store  on  the  right  will  be 

D.  Cinnamon,  president;  Miss  Beatrice  utilized  as  a  stove  section.  A  large  sign 

Cinnamon,  vice-president,  A.  W.  Allin,  in  the  shape  of  an  arrow  will  illumin- 

secretary-treasurer .  ate  the  store  front  at  night- 


obviously  result  when  prohibition  goes 
into  effect  there  is  bound  to  be  a  greater 
need  for  such  accommodation.  Hotel 
men  have  stated  that  they  intend  to 
charge  the  farmers  for  the  use  of  their 
stables  and  other  accommodation  that 
they  get.  This  will  make  it  more  and 
more  necessary  for  the  farmers  to  have 
some  place  where  they  can  drop  in  and 
rest  for  a  time.  We  believe  this  rest 
room  has  already  brought  us  trade," 
stated  A.  W.  Allin,  and  that  it  will  con- 
tinue to  be  even  more  popular.  "It  not 
only  brings  new  trade,  but  holds  the 
trade  already  secured." 

Delivery  Expensive 
"We  have  found  the  item  of  delivery 
to  be  expensive  in  many  instances.  In 
some  cases  where  a  small  delivery  has 
to  be  made  it  costs  more  than  the  profit 
secured  on  the  article  to  make  the  de- 
livery. If  some  more  economical  de- 
livery for  the  smaller  articles  could  be 
devised  it  would  be  of  advantage  to 
manv     hardwaremen,     I    am    sure.       Of 


course,  it  is  necessary  for  us  to  keep  our 
delivery  for  large  articles,  such  as 
stoves.  But  we  often  have  an  urgent 
call  for  deliveries  of  articles  like  coal 
oil  or  perhaps  lamp  wicks  that  are  the 
only  items  going  to  that  section  of  the 
city,"  said  Mr.  Cinnamon. 

Another  of  the  features  being  used  as 
an  advertising  medium  is  a  large  electric 
sign  in  the  shape  of  a  great  arrow.  This 
arrow  is  fifteen  feet  in  length,  three  feet 
wide  at  the  feather,  and  twenty  inches 
wide  in  the  stem.  The  sign  will  be 
painted  black  with  an  aluminum  outline, 
the  lights  showing  through  ruby  glass. 
The  sign  reads:  "This  is  Cinnamon's." 


ORGANIZING  A  DEMONSTRATION 
Three  Demonstrations  in  Progress  at  the 
Same     Time — Used     Advertising 
Space  and  Utilized  Telephone 
to     Get    People     Into 
Store — Results    Were 
Most  Gratifying 
Cinnamon-Allin  have  tried  out  demon- 
strations and  are  well  pleased  with  the 


VISIT  OUR  STORE  ON 

Monday  .-Tuesday,  Wednesday 
APRIL  10-11—12 

An  expert  from  1900  WasTier 
Co.  will  demonstrate  the  Grav_ 
ity  and  Electfi:  Washers. 

An    expert    from    the   Ohio 

Varnish  Co    vv  i I !    demonstrate 

CHI-NAMIiL. 

This  will!  be  a  festival  of  demonstrations— 

Ladies  kindly  take  notice   and    remember   the 

date  and  place. 


I 


CHAIN'S  HARDWARE 

(Just  3  doors  west  of  ihe  Post   Office) 


MONDAY  TUESDAY  and  WEDNESDAY 

We  are   AT    HOME 

to    our    numerous    customers    and     friends 


Tea  Hot  Biscuits,  etc.,  prepared  by  'he 
Perfection  Cook  Stove  will  be  served  each 
afternoon.  Come  in  and  inspect  our  store  On 
this  occasion. 


K 


Sec    CHI-NAMEL    demons!  raied 


FREE— We  are  giving  one  20c  can  of 
CHh-NAMEL  FREE  lo  alt'who  purchase 
a  10c  bru->b  <o  apply  It   with. 
♦♦♦♦•»♦♦♦»♦♦♦>♦»»♦«♦♦•♦»♦»♦♦»« ; 


I 


Cinnamon-Allin 


Limited 


Formerly   D    CINNAMON 

Oust  3  doors  west  of    Post    Office.) 

♦♦♦♦♦♦♦♦♦♦♦♦©♦♦♦♦♦♦♦♦»  ♦♦<♦♦♦♦»♦«♦♦♦♦«»««««»» 


MIS 

PERFECTION 


OIL 

COOK  STOVE 


will  bake 
II  wjjo  o.<II  en  April  10,  II;  12,next 

MONDAY,     TUESDAY,     WEDNESDAY 

HOT  BISCUITS  and» 
CUP  OF  TEA 

will  bo  served  and  we.  trust  everyone  will-call  and  see  our 
new  premises  »nd  soe  what  tbc  cook  stoves  will  dor 

Also  see  our  Electric  Washers   in   operation  and  aee 
qui  Cin-Namel   demonstrated.-    Get  a  sample   can    FREE 


PS 


(Just  3  doors  west  of  the  Pom  Office) 


Reproductions  of  advertisements  used  by  Cinnamon's  Hardware  to  announce  their  demonstrations  of  oil  stoves.  Their  dem- 

onhtralions  were  a  big  success. 
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results  obtained.  They  had  demonstra- 
tions of  three  different  articles  on  the 
same  days.  In  the  case  of  one  of  the  ar- 
ticles the  results  were  immediate,  large 
sales  having  resulted.  In  the  instance 
of  oil  stoves  and  washing  machines  the 
results  were  slower,  but  were  neverthe- 
less certain.  In  speaking  with  a  Hard- 
ware and  Metal  representative,  A.  W. 
Allin,  one  of  the  members  of  the  firm, 
said: 

"In  the  case  of  varnish  stain  the  re- 
sults were  immediate  and  very  gratify- 
ing. With  the  oil  stoves  and  washing- 
machines  the  results  have  been  steady 
but  sure.  Up  to  the  present  time  (July' 
21)  we  have  sold  in  the  neighborhood 
of  one  hundred  oil  stoves,  and  will  sell 
still  others  this  season  as  soon  as  we  are 
able  to  get  our  supplies  from  the  fac- 
tory. Washing  machines  have  had  a 
steady  sale  as  a  result  of  the  campaign. 

Kept  Demonstrations  Before  People 

"We  believe  in  changing  our  adver- 
tisement in  the  local  paper  regularly. 
This  gets  to  the  people  in  a  way  that  it 
is  impossible  otherwise.  It  gives  a 
demonstration  publicity  that  makes  it 
have  a  standing  in  the  community,  as  it 
were.  People,  I  -find,  take  an  interest 
in  these  talks  in  the  local  paper,  from 
bits  of  conversation  that  have  been 
dropped  from  time  to  time.  We  have 
two  daily  papers  and  a  weekly.  We 
change  our  advertisement  in  the  daily 
paper  every  other  day,  and  in  the  weeklv 
every  week.  When  the  demonstration 
was  about  due,  the  minds  of  the  people 
were  prepared  for  it.  But  we  were  not 
satisfied  with  the  publicity  secured 
through  the  advertising  columns  of  the 
papers.  We  made  sure  that  our  pros- 
pective patrons  received  a  more  per- 
sonal invitation  than  that  contained  in 
the  newspapers. 

Personal  Invitation  by  Telephone 

"Accordingly  I  made  it  a  point  on 
the  day  preceding  the  opening  of  the 
demonstrations/  to  go  through  almost 
the  entire  list  of  the  housewives  in  the 
telephone  directory  and  ask  them  to  at- 
tend these  demonstrations.  This  work 
consumed  almost  an  entire  day,  but  it 
was  well  worth  it.  It  gave  a  personal 
touch  to  the  invitation  that  could  not 
have  been  secured  in  any  other  way.  It 
is  true  that  a  special  invitation  sent  by 
mail  would  answer  the  purpose,  perhaps, 
but  our  time  was  rather  limited  and  we 
wanted  to  be  sure  of  reaching  the 
people.  So  the  telephone  was  called  into 
use  for  this." 

Makes  Display  at  Fair 

Cinnamon-Allin  believe  that  it  is  a 
good  plan  to  follow  these  displays  and 
demonstrations  at  the  annual  fall  fair  at 
Lindsay.  They  have  engaged  space  in 
the  exhibitors'  pavilion  which  will  be  di- 
vided into  three  compartments.  There 
will  be  displays  of  stoves,  washing  ma- 


chines and  small  articles  of  hardware. 
To  assist  in  the  stove  exhibit  one  of  the 
representatives  of  the  manufacturers 
will  be  present.  Some  of  the  electric 
washers  will  be  in  operation.  Lindsay 
Fair  is  one  of  the  well-known  fairs  of 
Ontario,  where  large  crowds  congregate 
each  year.  The  accompanying  illustra- 
tions show  the  line  of  talk  used  in  their 
advertisements  while  they  were  prepar- 
ing the  people  for  the  demonstrations. 


REACH    OUT    THROUGH    ADVER- 
TISING 

Cinnamon-Allin  are  strong  believers 
in  the  value  of  advertising  for  the  hard- 
ware store.  They  do  not  allow  their  ad- 
vertisements to  become  "dead"  through 
age  or  long  repetition.  In  Lindsay, 
where  their  business  is  located,  they  ad- 
vertise in  both  the  daily  and  weekly 
papers.  In  the  daily  paper  they  change 
their  advertisement  three  times  a  week, 
or  every  other  day.  In  the  weekly  the 
change  is  made  every  week. 

"While  we  may  not  get  direct  results 
still  we  know  advertising  has  done  us 
good.  The  fact  that  we  keep  continually 
before  the  people  and  have  something 
new  to  tell  them  makes  them  keep  their 
interest  in  our  store.  When  they  are  in 
the  mood  for  buying  any  of  the  things 
we  have  been  talking  to  them  about  they 
are  pretty  sure  to  recall  that  we  had 
such  an  article  advertised,"  said  Mr. 
Allin. 

Thinks  Cuts  Attract 
Mr.  Allin  always  makes  it  a  point,  if 
possible,  to  run  cuts  in  their  advertise- 
ments. He  believes  that  they  attract 
the  eye  and  make  the  advertisement 
readable  where  otherwise  it  would  fall 
down.  These  advertisements  attract  be- 
cause they  have  something  to  tell,  and 
tell  it  in  an  attractive  way.  In  some  re- 
spects it  would  be  possible  to  improve 
on     the     typographical     features.       The 


Grasp 
This 
Oppor- 
tunity 
To  Save 
Money 


Wire  Fencing  has  advauced  nearly         aver 
last  year's  prices. 

We  are  however  in  a  position  te  quote  you 
special  Vficv.s. 

— Call  And  Get  Quotations — 


CINNAMON'S  HARDWARE 

(Just  3  doots  west  of  the  Post  Office) 
115    Kent  st.,  Lindsay 


borders  around  the  advertisements  do 
not  mateh  well  and  give  a  rather  ragged 
appearance.  This  is  a  matter  that  could 
easily  be  eliminated  by  a  conference 
with  the  manager  of  the  local  paper. 
The  main  points  about  the  advertising  of 
the  Cinnamon-Allin  Company  is  that 
they  change  their  advertisements  regu- 
larly and  keep  telling  something  new. 
They  do  not  allow  the  ad.  to  become 
worn  down  to  the  heel  through  long  use. 
Some  hardwaremen  place  their  adver- 
tisement in  the  country  weekly  and 
change  it  about  twice  a  year.  This  is 
hardly  keeping  the  space  "alive."  It  is 
a  dead  one.  And  people  come  to  look  on 
the  store  somewhat  after  the  same 
fashion  when  such  a  reputation  becomes 
established  for  the  advertisement. 

In  the  small  town  or  city  the  adver- 
tisements of  a  local  paper  are  read  as 
eagerly  almost  as  the  news  matter.  The 
readers  of  a  paper  know  the  merchants. 
Many  of  them  are  customers.  They  al- 
ways like  to  read  what  they  have  to  say 
through  the  columns  of  the  local  paper. 
There  is  an  opportunity  for  the  hard- 
wareman  to  talk  to  a  wider  circle  of 
prospective  customers  through  this  me-, 
dium  than  in  any  other  way.  People 
who  have  formerly  been  residents  of  a 
town  and  move  to  distant  parts  still  keep 
up  their  connection  by  subscribing  for 
the  local  paper.  One  of  the  first  things 
they  turn  to  is  the  advertisements. 
They  read  the  paper  through  from  be- 
ginning to  end,  because  all  the  adver- 
tisers are  known  to  them.  This  same 
practice  holds  true  with  people  who  still 
live  in  the  town.  Merchants  who  take 
advantage  of  this  can  talk  to  many  more 
people  in  a  persuasive  way  than  would 
otherwise  be  possible.  Cinnamon-Allin 
is  one  of  the  firms  that  appreciates  the 
favorable  position  of  the  merchant  in 
the  small  town  or  city  when  he  comes  to 
advertise. 


WHY  BF  CONTENT  WITH 

PRIMITIVE 

METHODS? 

The  GRAVITY  WASHER 

is  the  biggest  Inbor  saver  of    the 
times. 

The  GRAVITY  WASH  ER 
wlH  wash  a  tubfu!  of  clothes  in  6 
minutes 

See  this  GRAVITY  ^WASHER  dem- 
onstrated in  the  Wash'er  Department  - 
Second  Floor. 

Tinsmithing  and  Repairing— Main  Floor 

CINNAMON'S  HARDWARE 

(Just  3  doors  west  of  the  Post  Office) 
115  Kent-st.,  Lindsay 


Advertisements  carried  by  the  Cinnamon  Hardware  Company  of  Lindsay.  Their 
space  is  five  and  a  half  inches  deep  across  two  columns-  They  change  their  ad. 

every  other  day 
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Should  Make  Stove  Sale  Price  Known 

Holt  Gurney,  Sales  Manager  of  Gurney  Foundry  Company,  Says  It  Is  in  Line  With 
Progressive  Salesmanship  to  Keep  No  Secrets — It  Is  Method  of  Mail 
Order  Houses  and  all  Progressive  Concerns. 


o 


NE  of  the  methods  that  we  be- 
lieve will  greatly  help  the  hard- 
wareman sell  his  stoves  is  to 
name  his  price.  It  is  the  first  question 
the  interested  purchaser  asks  himself  or 
herself:  'What  is  the  price?'  That  is 
the  first  essential  in  order  to  interest 
them  further.  In  the  development  of 
our  business  we  have  found  that  it  helps 
greatly.  When  a  resale  price  is  estab- 
lished by  the  manufacturer  and  the  re- 
tailer knows  that  he  must  adhere  to  that 
price  there  can  be  no  price  cutting.  This 
business  principle  is  not  alone  that  of 
the  department  store  or  mail  order 
house.  It  is  in  vogue  by  all  progressive 
concerns  who  are  making  a  bid  in  a 
national  or  international  way  for  trade 
through  the  merits  of  their  goods.  To 
be  sure  tlhe  department  store  and  mail 
order  bouse  are  using-  these  methods. 
They  have  their  prices  named  in  their 
catalogue  and  they  never  fail  to  give 
them  in  their  advertisements.  Depart- 
ment stores  are  not  serious  competitors 
of  the  hardwareman  wbo  carries  some  of 
the  well-known  make  of  stoves.  For 
tbey  get  their  product  from  a  number 
of  small  concerns  throughout  the 
country.  These  small  concerns  are  not 
equipped  to  enter  into  serious  competi- 
tion with  the  larger  manufacturers  who 
have  built  up  large  concerns  through  the 
superiority  of  their  product,"  said  E. 
H.  Gurney,  sales  manager  of  the  Gurney 
Foundry  Company,  to  a  Hardware  and 
Metal  representative. 

Advantage  of  Display. 

"There  are  other  points  that  will 
greatly  help  a  hardwareman  in  his  sales- 
manship. One  of  t'bese  is  the  necessity 
of  having  an  attractive  display.  It  is 
not  absolutely  necessary  that  a  separate 
room  be  devoted  to  the  stove  display,  al- 
though it  would  no  doubt  be  beneficial 
if  space  could  be  given  up  to  it.  Most 
hardware  men  find  themselves  handi- 
capped for  space.  It  takes  study  to 
make  an  arrangement  of  stoves  so  that 
they  will  appear  to  good  advantage. 

"There  is  often  an  advantage  too  in 
fhe.  hardwareman  handling  but  one  line 
of  stoves.  If  he  is  sure  that  he  has  the 
best  line  it  is  well  for  him  to  endeavor  to 
get  the  essential  points  in  mind  and  let 
the  other  non-essentials  go.  With  our 
concern  there  are  three  talking  points 
that  we  impress  on  our  dealers  and  when 
they  have  these  stored  away  in  their 
fund   of  talking  points  they  are  pretty 


Designs  of  stoves  manufactured  seventy  years  ago.  In  those  days  there  was 
elaboration  of  design  that  is  entirely  absent  from  present-day  models.  In  those 
days  stoves  mostly  sold  for  barter  of  some  sort,  such  as  butter  and  eggs 
or  meat-  Reproductions  by  courtesy  of  Gurney  Foundry  Co. 


well  equipped  in  stove  lore.  It  is  a 
problem  for  the  hardwareman,  handling 
as  he  does  a  hundred  and  one  different 
articles  all  of  which  call  for  some  knowl- 
edge, if  he  would  be  a  good  salesman. 
If  he  is  to  concentrate  his  attention  on 
the  problem  of  points  that  differentiate 
and  make  one  stove  superior  to  another 
it  is  necessary  that  he  have  these  differ- 
ences simplified. 

Price  Cards  Necessary. 
"In  bringing  before  the  people  the 
price  of  the  stove  it  is  very  important 
to  have  a  price  card  on  the  goods.  And 
to  have  it  large  enough  so  that  it  can  be 
seen.  That  is  the  method  used  by  one 
large  department  store  in  particular 
against  whom  so  many  hardwaremen 
have  cause  to  rail.  If  observation  is 
made  at  any  of  the  stove  exhibits  at  fall 
fairs  or  elsewhere,  there  has  been  a  not- 
able difference  in  method  in  the  past  in 
this  particular.  At  exhibit  after  exhibit 
this  department  store  would  always  have 
their  price  cards  prominently  displayed 
and  in  figures  large  enough  to  make  it 
unnecessary  to  use  a  microscope  to  see 
them.  And  this  store  gets  a  lot  of  busi- 
ness. While  we  do  not  orofess  to  know 
anything  about  the  multitudinous  details 


of  a  hardware  business  still  we  could 
venture  the  opinion  that  it  would  be 
advantageous  in  other  lines  as  well.  We 
do  know  that  it  helps  the  sale  of  stoves. 

Prices  in  Advertising  Too. 

' '  The  hardware  merchant,  too,  would  no 
doubt  find  it  to  his  advantage  to  quote 
his  prices  in  his  advertising  space  in  his 
local  paper  or  wherever  he  happens  to 
place  his  publicity.  In  the  advertise- 
ment the  same  methods  should  be  used 
that  a  good  salesman  would  use.  A 
salesman  would  never  think  of  placing 
an  article  on  sale  and  at  the  same  time 
refuse  to  give  the  price.  An  advertise- 
ment without  a  price  is  pretty  much  in 
the  same  position  as  a  salesman  refus- 
ing to  give  the  price  of  an  article.  A 
description  of  the  stove  should  also  be 
given.  And  it  should  be  given  in  con- 
cise, minute  detail.  This  is  also  the 
methods  of  good  salesmanship.  A  man 
to  sell  a  stove  must  know  its  superior 
points.  An  advertisement  to  catch  the 
attention  must  tell  what  the  stove  is." 
Advantage  Over  Mail  Order  Houses 
Mr.  Gurney  believes  if  there  is  one 
line  in  which  the  hardwareman  should 
have  an  advantage  over  the  mail  order 
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house  it  is  in  the  selling  of  stoves.  He 
pointed  out  that  it  is  a  purchase  that  is 
made  but  seldom  by  a  household.  It  is  a 
comparatively  large  expenditure.  The 
purchaser  likes  to  see  what  he  or  she  is 
getting.  They  can  examine  the  stove 
and  have  it  explained  to  them.  In  the 
case  of  the  department  store  the  pur- 
chase is  made  from  a  catalogue  and  sole- 
ly as  a  result  of  description  that  is  there 
given.  It  is  placed  before  the  prospec- 
tive customer  in  such  a  light  through  the 
medium  of  printer's  ink  and  typographi- 
cal display  that  the  sale  is  made  by  lead- 
ing out  the  imagination  of  the  prospec- 
tive purchaser.  There  is  a  decided  ad- 
vantage in  favor  of  the  local  hardware- 
man  who  can  use  these  same  methods  in 
his  advertising  and  at  the  same  time 
have  the  actual  stove  there  to  show  his 
customer.  Everything  is  to  the  advant- 
age of  the  local  dealer  if  he  plays  his 
cards  aright." 

Looks  for  Gooc  Season. 

Mr.  Gurney  expects  the  stove  trade 
will  be  good  this  fall.  "From  present 
indications  it  will  be  much  better  than 
last  year.  Dealers  stocks  were  low. 
With  a  good  crop  year  last  year  and 
promise  of  another  one  this  year  hard- 
waremen  are  optimistic  and  are  stock- 
ing up.  This  should  be  an  excellent 
year  taken  all  in  all. ' ' 

Elaborate  Designs  Gone. 

Stoves  have  undergone  a  big  develop- 
ment during  the  past  fifteen  to  twenty 
years.  In  the  latter  part  of  the  last 
century  there  was  elaboration  of  design 
and  much  time  and  labor  spent  in  the 
working  out  of  the  exterior  decoration 
of  a  stove.  But  people's  tastes  have 
changed  in  this  respect  the  same  as  their 
ideas  on  the  architecture  of  houses  has 
changed.  In  the  not  distant  past  the 
houses  of  people  were  decorated  by  fret- 
work and  other  elaborate  attempts  at 
artistic  display.  Now  the  lines  have  be- 
come plainer  and  the  art  work  is  in 
marked  contrast  to  that  of  a  few  years 
ago. 

■So  it  is  in  the  case  of  stoves.  Ex- 
terior designs  were  worked  out  by  ex- 
pert patternmakers  with  great  care  and 
in  minute  detail.  At  the  present  time 
the  stove  lines  are  simple  and  plain. 
They  look  neater  and  more  artistic.  The 
moulder's  art  has  developed  along  more 
scientific  lines  as  these  flat,  plain  sur- 
faces require  more  expert  workmanship 
to  make  them  in  a  flawless  condition. 
Then  too  the  ideas  of  people  on  clean- 
ing have  changed  somewhat.  They  are 
getting  away  from  surfaces  that  are 
hard  to  clean.  They  want  something 
that  is  easy  to  reach  with  brush  or  rag 
and  polish.  So  the  elaborate  designs  of 
stoves  have   passed   out. 


Bill  Boards  Boost  Stove  Sales 

Ottawa  Hardware  Firm  Has  Large  Stove   Trade — Farmers  and  Summer 
Cottagers  Good  Customers  for  Oil  Stoves — Bill  Boards  Draw  Trade. 


AN  aggregate  of  a  thousand  stoves 
a  year  is  not  bad  business  for  a 
hardware  store.  This  includes 
stoves  of  'both  kinds,  gas  and  oil,  and  is 
the  record  of  business  of  the  stove  de- 
partment of  Gray  Harvey  Company,  of 
Ottawa. 

This  firm,  old  and  well  established  in 
the  city  where  it  is  doing  business,  while 
it  has  an  excellent  all-round  business, 
has  found  it  profitable  to  pay  special  at- 
tention to  the  stove  end. 

"It  has  always  been  our  policy."  said 
Mr.  Harvey  to  a  representative  of  Hard- 
ware and  Metal  recently,  "to  boost  the 
stove  end  of  the  business.  One  reason  is 
that  each  stove  sold  means  a  turnover 
and  consequent  profit  commensurately 
much  larger  than  some  smaller  lines  sold 
in  a  hardware  store.  For  instance,  it 
takes,  on  some  occasions,  pretty  well  as 
long  for  a  clerk  to  sell  a  hatchet  or  a  set 
of  locks  to  a  customer  as  it  does  for  the 
same  clerk  to  sell  a  stove  to  another  cus- 
tomer, providing  both  customers  are 
equally  ready  to  buy.  But  the  amount 
involved  in  a  sale  of  a  stove  is  larger 
than  the  amounts  of  the  sales  of  either 
of  the  other  lines  mentioned.  Here  is  a 
reason,  therefore,  why  the  stove  end 
should  be  played  up.  It  is  an  earner 
second  to  none  in  the  hardware  business. 

"We  have  an  annual  business  of 
probably  over  one  thousand  stoves.  It 
would  be  hard  to  say  which  has  the 
priority  in  point  of  aggregate  sold,  gas 
or  oil.  Naturally,  selling  stoves  is,  first 
of  all,  a  matter  of  seasons. 

100  Oil  Stoves  Monthly 

"Take  the  present  months,  the  sum- 
mer months,  for  instance.  We  figure  we 
sell  about  a  hundred  oil  stoves  in  a 
month.  They  are  a  popular  line.  In  and 
around  Ottawa  we  have  a  number  of  re- 
sorts where  Ottawans  have  summer  cot- 
tages. An  oil  stove  is  a  necessary  re- 
quisite of  a  summer  cottage.  We  de- 
veloped this  trade.  We  employed  poster 
advertising  to  this  end.  The  billboards 
of  Ottawa  at  the  beginning  of  the  sum- 
mer season  bore  our  advertisement  to 
the  effect  that  an  oil  stove  was  a  neces- 
sary accompaniment  for  those  who  were 
in  cottages  out  at  Britannia,  for  in- 
stance, and  other  resorts.  Our  clerks 
were  instructed  to  follow  this  up  with 
the  personnl  note.  Any  customer  at  the 
beginning  of  summer  who  was  in  the 
store  for  some  line  or  other  was  asked 
if  they  were  going  to  stay  outside  the 
city  at  one  of  the  summer  resorts.  Yes? 
The  matter  of  the  oil  stove  was  dis- 
cussed.    No?    It  was  still  discussed,  for 


the  clerk  pointed  it   out  as  the  reason 
why  he  had  asked  the  question. 

"We  found  that  the  oil  stove,  if  it  is 
an  efficient  one,  free  from  unnecessary 
dirt,  is  a  good  seller.  Farmers  use  quite 
a  number  of  them.  When  a  farmer 
comes  into  the  store,  no  matter  what  his 
errand,  if  it  is  summer,  the  question  of 
the  purchase  of  an  oil  stove  is  put  be- 
fore him.  He  is  without  gas,  in  all  prob- 
ability. An  oil  stove  supplies  the  need 
for  some  kind  of  heater.  It  is  clean.  It 
is  speedy.  It  is  ideal  for  a  farm  house. 
Moreover,  other  farmers  use  them.  We 
have  had  a  particularly  good  trade  in 
them  this  year,  for  the  farmer  seems 
more  willing  to  spend  money  than  here- 
tofore. Naturally,  he  is  not  within 
sight,  in  most  cases,  of  our  signboard 
advertising.  The  good  work  in  his  case, 
therefore,  is  largely  personal.  When 
you  have  him  in  the  store  you  can  begin 
on  the  question  of  oil  stoves. 

As  to  Gas  Stoves 

"The  proposition  is  different,  natur- 
ally, for  gas  stoves,  these  again  being 
sold  at  different  seasons.  We  use  the 
window  extensively.  Fall  and  spring  are 
our  big  times.  We  keep  one  window 
filled  with  gas  stoves  pretty  well  all  the 
time.  It  pays  to  feature  them.  Prob- 
a'bly,  we  average  something  like  25  or 
3fl  a  week.  It  isn't  always  as  high  a 
number  as  that,  but  sometimes  it  is  high- 
er. It  works  out  at  about  that 
average." 

"What  is  the  greatest  number  of 
stoves  you  have  sold  in  one  week?" 

"We  have  managed  in  one  week 
ninety-eight,"  was  the  reply.  "That 
was  some  years  ago.  We  all  concentrated 
on  stoves  and  sold  a  whale  of  a  lot  of 
them.  But  those  weeks  come  seldom. 
Still,  a  weekly  business  of  twenty-five  to 
thirty  isn't  bad. 

"In  the  case  of  gas  stoves,  again,  we 
use  billboard  advertising.  So  far  as  we 
are  concerned,  we  have  found  it  pays 
better  than  ads.  in  the  dailies.  We  tried 
both  methods.  The  bill/boards  give  us 
more  satisfaction. 

"But.  like  many  others,  I  guess,"  said 
Mr.  Harvey,  "we  have  found  our  win- 
dows and  our  store  the  best  ads.  of 
any. ' ' 

The  windows  are  large  and  lendi  them- 
selves admirably  to  dressing.  They  are 
invariably  well  dressed.  The  store, 
which  is  located  on  Rideau  Street,  is  a 
big  one,  stretching  far  back.  It  is  orderly 
and  neat,  and  takes  about  ten  to  a  dozen 
men  to  handle.  The  cash  system  is  worth 
noting.     It   is   worked   on   the  basis  of 
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wires  contributing  to  a  central  cashier. 
Change  and  accounts  are  forwarded  in 
caskets,  which  find  their  way  along  the 
wire  to  the  cashier  upstairs. 


Mr.  Harvey  told  Hardware  and  Metal 
that  business  was  exceptionally  good 
with  his  concern  all  summer. 

"Summer     lines   have     been    in    par- 


ticularly good  request,"  he  said. 
"Sporting  goods,  fishing  tackle,  above 
all,  has  all  gone  very  well.  We  have 
never  had  better  summer  business." 


STOVE  IMPROVEMENTS  AND   INNOVATIONS 

New  Ideas  in  Stove  Construction. 


NEW  PRODUCTS  OF  D.  MOORE  CO. 

XT  EW  products  of  the  D.  Moore  Co. 
include  a  regulator  or  fuel  saver, 
and  two  new  stoves. 

The  new  regulator  as  illustrated,  is 
said  to  be  an  efficient  draft  control.  For 
full  draft  the  handle  is  moved  as  far  to 


New  fuel  saver  -placed  on  market  by  D. 
Moore  Co. 


the  right  as  possible,  thereby  closing  the 
damper  tig'htly. 

To  check  the  draft  the  handle  is 
moved  to  the  left  which  lowers  the 
damper  and  checks  the  fire,  and  at  the 
same  time  leaves  an  opening  above.  This 
gives  ventilation  over  the  top  of  the 
stove,  and  it  is  claimed  removes  odors  of 


MADE 

Moore's  C.  &  G.    Treasure 
range. 


CANADA 

combination 


cooking.     The     accompany     illustration 
shows  the  fuel  saver  closed  and  open. 

C.  &  G.  Treasure 

The  Coal  and  Gas  Treasure  combina- 
tion range,  has  four  'holes  for  coal  and 
four  for  gas.  The  Treasure,  it  is  claim- 
ed, gives  a  flame  temperature  of  1,500 
degrees.  There  is  only  one  oven  and  it 
is  claimed  that  the  stove  bakes  perfect- 
ly with  both  coal  or  gas.  The  store  is 
equipped  with   a  fuel  saver,  and  has  a 


Enterprise 


perfect,     double 
range. 


high     oven 


high  closet.  The  stove  occupies  30  x  43 
inches  of  floor  space.  The  size  of  the 
oven  is  18  x  18  x  12  inches. 

The  company  is  also  making  a  new 
double  heater  "base  burner.  The  name 
of  the  new  product  is  the  Reflex  Treas- 
ure base  burner.  This  stove  is  of  a  plain 
design.  The  flume  runs  the  entire  length 
of  the  stove  and  takes  the  cold  air  direct 
from  the  floor.  The  stove  has  an  extra 
large  firepot.  There  are  two  sizes  with 
15  in.  and  17  in.  firepot. 

— m- — 

ENTERPRISE    PERFECT    RANGE 

The  Enterprise  Foundry  Co.,  Sack- 
ville,  N.B.,  has  recently  completed  pat- 
terns for  a  newT  range  called  the  Enter- 
prise Perfect.  The  new  range  has  a 
double  high  oven.  The  company  states 
that  its  experts  have  been  experimenting 
for  some  time  past  and  studying  the  con- 
struction of  the  new  stove.  The  stove 
has  been  tested  out  in  every  way,  so  the 


makers  claim,  and  they  feel  that  they 
have  something  real  good.  They  State 
that  the  new  stove  has  a  handsome  ap- 
pearance, and  is  economical  on  fuel.  It 
has  two  ovens  and  several  other  features 
which  the  makers  claim  will  commend 
it  to  the  housekeeper. 

© 

STERLING  FURNACES 

A  22-page  ibooklet  on  Sterling  furnaces 
has  been  prepared  by  Findlay  Bros.  Co., 
Carleton  Place,  Ont.,  and  Winnipeg.  The 
book  is  attractively  gotten  up  in  colors, 
is  well  illustrated,  and  contains  some 
valuable  information  on  heating  prob- 
lems. Copies  of  the  'booklet  will  be  sup- 
plied free  upon  request. 


Reflex  Treasure  Base  Burner. 

Man  must  work,  that  is  inevitable. 
But  he  may  work  grudingly,  or  he  may 
work  gratefully;  or  he  may  work  as  a 
slave.  He  cannot  always  choose  his 
work,  hut  he  can  do  it  in  a  generous 
temper,  and  with  an  uplooking  heart; 
there  is  no  work  so  rude  that  he  may  not 
exalt  it ;  there  is  no  work  so  dull  that  he 
may  not  enliven  it. 
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When   building    their    new    store    Shaw  &  Husband,  Wallaceburg,  Ont-,  made  provision  for  a  special  stove  display  room  on 

the  second  floor. 

Special  Display  Room  for  Stoves 

A  Well  Laid-Out  Store  of  Wallaceburg,  Ont.,  Hardware  Firm — Stoves  Displayed  on- 
Second  Floor — All  Goods  Priced  in  Plain  Figures — Splendid  Bolt  Rack. 


"A 


SUITAB'LE  place  for  every- 
thing and  everything  in  its 
proper  place"  is  the  slogan  in 
the  hardware  store  of  'Shaw  and  Hus- 
band, Wallacelburg,  Ont.  When  Shaw 
and  Sons  and  J.  W.  Husband  and  Sons, 
amalgamated  three  years  ago,  it  was  de- 
cided to  erect  a  store  that  would  be  a 
credit  to  the  town  and  the  community 
in  which  it  is  located.  Both  firms  bad 
been  in  business  in  Wallaceburg  for  a 
number  of  years  prior  to  the  amalgama- 
tion. The  members  of  the  firm  had  built 
up  a  wide  acquaintance  among  the 
townspeople  and  farmers.  It  was  only 
natural  that  the  members  of  the  firm 
should  desire  to  have  a  modern  store  in 
every  respect. 

The  main  store  interior  is  roomy,  with 
a  high  ceiling  and  an  abundance  of  light. 
A  metallic  ceiling  adds  greatly  to  the 
appearance  of  the  store.  In  the  evening 
the  store  is  well  lighted  by  a  number 
of  drop  lights. 

The  store  front  has  two  attractive 
show  windows  with  an  entrance  be- 
tween. The  customer  on  entering  is 
confronted  on  the  right  by  the  cutlery, 
tool,  and  shelf  hardware  department. 
To  the  left  and  well  to  the  front  the 
paint  department  is  located. 

Cutlery  and  tools  are  well  displayed 
in  silent  salesmen.  Small  shelf  hard- 
ware is  sampled  on  the  faces  of  shelf 
boxes.  Portable  ladders  are  used  for 
reaching  the  upper  shelves.  Above  the 
ladder   track    open     shelving    has    been 


provided  for  carrying  the  surplus  stock. 

An  opeai  faced  nail  counter  is  used 
for  carrying  nails  in  bulk.  The  nails  are 
always  in  full  view  and  are  easily 
reached. 

A  portion  of  the  shelf  space  on  the 
right  side  has  been  formed  into  a  wall 
casing  for  the  cash  register. 

Tables  are  used  in  the  centre  aisle  of 
the  store  to  show  household  hardware, 
kitchen  utensils,  seeds,  pot  covers,  and 
various  other  seasonable  goods. 

Paint  Prominently  Displayed 

Paint  occupies  a  prominent  position  at 
the  front  of  the  store,  immediately  to  the 
left  of  the  main  entrance.  The  paint 
stock  is  thus  brought  to  the  attention 
of  every  customer  entering  the  store. 

There  is  a  general  tendency  among 
successful  hardwaremen  to  carry  paint 
stocks  near  the  front  of  the  store.  Not 
many  years  ago  it  was  customary  to  see 
paint  stock  carried  in  some  secluded 
corner  at  the  rear  of  the  store.  To-day, 
conditions  are  different.  Paint  is  one  of 
the  big  sellers  in  the  hardware  store  and 
with  each  succeeding  year  a  great  many 
more  merchants  move  their  paint  stocks 
towards  the  front  of  the  store.  The 
paint  department  in  Shaw-Husband 's 
store  is  exceptionally  neat.  The  cans 
are  well  lined  up.  Where  one  can  is 
sold  another  can  is  brought  forward  to 
take  its  place.  The  rows  of  paint  cans 
thus  form  a  splendid  unbroken  appear- 
ance. 


A  large  space  immediately  following 
the  paint  department  is  devoted  to  the 
display  of  household  hardware  including 
tin  and  enamelware,  kitchen  utensils, 
etc.  A  wide  range  of  kitchen  supplies  is 
carried  in  stock,  and  ample  space  has 
been  provided  to  best  advantage. 

Good  Display  Table 

A  handy  display  table  stands  on  the 
left  near  the  main  entrance.  A  glimpse 
of  the  table  is  shown  in  one  of  the  ac- 
companying photographs.  The  table  is 
divided  into  compartments  in  which  are 
shown  seasonable  goods.  Among  the 
various  lines  on  display  when  the 
photograph  was  taken  were  scythes, 
harvesters  mitts  and  gloves,  cotton 
gloves,  kalsomine  brushes,  scythe  stones, 
bread  boxes,  etc. 

Screen  doors  hinged  together  are 
shown  on  the  main  floor.  On  the  rear 
wall  such  lines  as  cross  cut  saws,  halters, 
etc.,  are  displayed  on  harness  hooks. 

A  Neat  Office 

A  neat  office  has  been  provided  in  the 
rear  right  hand  corner.  Advertising 
posters  received  from  manufacturers 
adorn  the  walls.  Catalogs  of  various 
manufacturers  and  supply  houses  are  on 
file.  A  number  of  catalogs  are  suspend- 
ing from  hooks  as  shown  in  the  photo- 
graph. 

A  Good  Bolt  Rack 

At  the  rear  of  the  nail  counter  con- 
siderable wall  space  has  been  used  for 
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making  provision  for  carrying  'bolts.  The 
wall  case  or  rack  is  strongly  constructed. 
Separate  bins  have  been  provided  for 
carrying  a  complete  stock  of  all  sizes  of 
bolts  usually  carried  in  stock.  The  name 
and  size  appears  on  the  face  of  each 
compartment.  Considerable  time  is 
saved  when  waiting  on  customers  who 
wish  to  purchase  bolts.  The  bolt  rack  is 
also  handy  when  orders  are  being  placed. 
The  buyer  can  see  almost  at  a  glance 
which  bins  are  empty,  or  where  the 
stock  is  getting  low. 

Prices  in  Plain  Figures 

Mr.  Husband,  in  conversation  with  a 
representative  of  Hardware  and  Metal, 
pointed  out  that  the  small  town  merch- 
ant must  of  necessity  be  careful  in  his 
buying.  This  is  particularly  true  in 
times  such  as  these,  when  prices  of  many 
products  are  frequently  changing.  The 
small  town  merchant,  located  some  dis- 
tance away  from  wholesale  houses  has 
to  carry  heavier  stocks  than  the  city 
merchants.  Many  customers  will  not 
wait  a  week  or  ten  days  until  goods  are 
received  from  some  wholesale  centre. 
The  city  merchant,  on  the  other  hand 
can  telephone  the  wholesaler,  and  in 
many  cases  delivery  is  made  the  same 
day  On  account  of  the  necessity  of 
carrying  heavier  stocks,  the  small  town 
merchant     must     watch     the     markets 


closely  and  buy  at  the  most  favorable 
opportunity. 

All  goods  in  Shaw  and  Husband's 
store  are  marked  in  plain  figures.  The 
customer  can  give  the  price  just  as  well 
as  the  salesman.  When  goods  are  mark- 
ed in  plain  figures  there  is  little  or  no 
room  for  argument.  This  plan  is  fol- 
lowed by  practically  the  large  and  suc- 
cessful departmental  and  variety  stores. 
Prices  in  plain  figures  inspire  confidence 
and  the  average  customer  feels  safer  in 
buying  where  prices  are  quoted  in  plain 
figures,  than  in  a  store  where  private 
selling  marks  are  used. 

Another  commendable  feature  in  Shaw 
&  Husband's  store  is  the  liberal  use  of 
large  price  cards  for  bolts,  screws,  glass, 
etc.  Prices  for  each  or  dozen  are  shown 
and  all  salesmen  are  sure  to  quote  the 
same  price.  This  system  eliminates  all 
guess  work.  There  is  no  danger  of  one 
salesman  quoting  one  price  on  a  dozen 
bolts  to-day,  and  another  salesman  quot- 
ing a  different  price  for  the  same  goods 
tomorrow. 

Although  all  ready  mixed  paints  are 
at  the  front  of  the  store,  all  dry  colors 
are  kept  in  drawers  and  boxes  towards 
the  rear.  The  name  of  contents  and 
the  selling  price  per  pound  is  shown  on 
each  drawer  or  package. 


Special  Stove  Display 

A  splendid  show  room  has  been  equip- 
ped on  the  second  floor  for  displaying 
stoves  and  ranges,  churns,  washing  ma- 
chines, and'  other  heavy  goods. 

The  show  room  is  large  and  there  is 
an  abundance  of  light.  There  is  plenty 
of  room  to  display  a  large  selection  of 
stoves  without  the  usual  objectionable 
crowding.  The  stoves  are  all  mounted 
on  casters.  One  man  can  easily  move 
them  around  from  place  to  place  and 
display  them  individually  before  cus- 
tomers. When  customers  are  examining 
stoves  in  the  stove  show  room  there  is 
very  little  danger  of  interruptions,  at 
least  the  interruptions  would  not  be  as 
frequent  as  if  the  display  were  on  the 
main  floor  of  the  store.  The  same  ap- 
plies to   washing  machines  and  churns. 

Use  the  Windows 

Shaw  &  Husband  make  good  use  of 
their  two  excellent  show  windows.  Dis- 
plays are  always  neat  and  attractive. 
They  are  changed  regularly  and  are 
never  allowed  to  grow  stale.  Seasonable 
goods  are  always  kept  well  to  the  fore, 
both  in  the  windows  and  in  the  store. 
One  of  the  best  aids  to  hardware  sales- 
manship is  a  good  display. 
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Editorial  Briefs 

DISPLAYS — properly  planned — will  very  often  do 
the  work  of  a  high-salaried  salesman.     Have  you 
ever  thought  of  it  in  that  way? 
*        *        * 
THE  Kaiser  is  no  longer  planning  for  a  dinner  in 
Paris  for  the  reason  that  it  is  now  a  question  whe- 
ther he  is  going  to  get  anything  to  eat  at  home. 
*        *        * 

MANY  a  merchant  takes  all  his  cash  discounts  not 
only  for  the  money  gained,  but  in  order  that  his 
credit  may  he  maintained.  Successful  business  can- 
not exist  without  confidence. 


Hands   versus  Minds 

IN  comparing  German  and  American  industries, 
U.S.  Secretary  of  Commerce  Redfield,  in  a  dis- 
cussion   of   "Waste"    in    The   Nation's   Business 

draws  a  striking  picture.     He  refers,  of  course,  to 

normal  times.     He  says: 

"But  I  want  to  come  back  now  into  the 
German  factory  and  go  through  it  with  you,  if 
you  please,  and  look  at  the  men  at  the  benches. 
These  men  are  trained  men.  They  know  the 
what  and  the  why  of  the  work  they  have  to  do. 
Look  into  the  organization  of  the  schools  of 
Germany  and  you  will  find  the  school  system 
devoted  to  training — what?  Training  whom? 
The  artisan  at  the  benches  in  the  factories. 

"We  are  competing  with  specialists  not  at 
the  top,  but  also  at  the  bottom,  and  all  through 
when  we  are  attempting  to  compete  with  the 
best  of  German  industry. 

"Against  that  let  us  place  a  sad  picture  pre- 
sented by  certain  great  American  industries. 
For  example,  in  one  large  establishment  em- 
ploying some  24,000  hands — and  observe  the 
use  of  the  word  "hands,"  so  different  from 
minds.  What  a  confession  of  our  own  inapti- 
tude when  we  speak  of  our  employees  as 
"hands,"  and  how  different  the  outlook  would 
be  if  we  spoke  of  employing  so  many  "minds!" 
In  this  great  establishment  with  24,000  human 
souls  employed,  in  one  year  there  passed 
through  the  mills  about  59,000  souls.  Is  there 
a  sadder  spectacle  than  that  of  the  incompetent 
ones  who  enter  your  establishment,  fail  and 
go  out  at  the  back  door?" 


Germany's  training  schools  prior  to  the  war  had 
undoubtedly  reached  a  high  point  of  efficiency.  But 
the  curse  of  too  much  training,  especially  in  military 
affairs,  has  been  made  evident  to  the  world.  Ger- 
many's training  of  her  people  was  commendable  up 
to  a  certain  point.  Beyond  that  point  it  became  one 
of  the  curses  of  the  earth.  Military  domination  and 
training  made  it  possible  for  a  few  men  to  start  the 
greatest  slaughter  of  humans  in  the  history  of 
mankind. 


The   Testing  Period 

THE  past  two  years  have  been  the  most  trying 
in  the  history  of  the  Canadian  hardware  trade. 
Hardware  buyers  have  had  unprecedented  re- 
sponsibilities placed  upon  them.  Following  the  out- 
break of  the  great  war,  many  sources  of  supply  were 
cut  off.  Markets  were  demoralized  and  prices  went 
hither  and  thither  with  alarming  rapidity.  Every- 
where there  was  a  degree  of  expectant  uncertainty 
as  to  what  was  going  to  happen  next.  New  condi- 
tions have  prevailed  and  precedents  have  not  count- 
ed precisely.  The  over-riding  of  precedents  can 
proceed  only  so  far,  and  it  begins  to  look  as  though 
the  limit  will  soon  be  found. 

Judging  by  the  many  letters  of  commendation 
received  from  successful  retail  hardware  merchants, 
the  weekly  market  reports  of  Hardware  and  Metal 
have  so  far  stood  the  test  and  have  kept  the  trade 
thoroughly  posted  regarding  the  new  conditions  and 
trend  of  prices  during  a  most  trying  period. 

But  trying,  as  the  past  two  years  have  been,  the 
worst  is  yet  to  come  so  far  as  buying  is  concerned. 
Prices  of  many  staples  and  special  lines  have  reached 
unprecedented  levels.  Declines  are  bound  to  come. 
When  will  they  take  place?  Will  they  be  gradual  or 
rapid?  These  and  many  other  phases  have  to  be 
faced  by  hardware  buyers  in  the  future. 

Hitherto,  certain  markets  have  never  started  de- 
clining without  running  the  whole  course.  In  the 
future,  regardless  of  the  top  price,  the  decline  may  be 
only  fractional.  The  pace  of  price  advances  during 
the  past  year  has  amazed  even  the  best  and  biggest 
buyers  in  the  trade.    What  is  in  store  for  the  future? 

Only  the  best  and  biggest  men  engaged  in  the 
various  trades  are  able  to  speak  authoritatively  re- 
garding the  future — and  even  they  at  times,  hesi- 
tate. But  their  advice  is  the  best  obtainable.  Hard- 
ware and  Metal  has  access  to  these  men,  and  dur- 
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ing  the  next  few  months  particular  attention  will 
be  paid  to  securing  the  best  information  obtainable 
for  special  articles.  This,  of  course,  has  always  been 
our  policy  in  the  past,  but  arrangements  have  been 
completed  whereby  Hardware  and  Metal  will  in 
the  future  give  even  better  market  information 
than  in  the  past.  The  market  service  department 
has  been  enlarged  in  anticipation  of  even  more  im- 
portant developments  than  those  of  the  past  two 
•vears. 


Revival  of  Steel  Market 

DEVELOPMENTS  of  the  past  two  weeks  in  the 
steel  market  are  qnite  the  reverse  to  what  was 
expected  at  this  time.  The  advance  of  $2  a 
ton  in  wire  products  in  the  United  States,  followed 
by  corresponding  advances  in  Canada,  might  pass 
without  much  comment  had  it  not  been  for  the  ad- 
vance of  $2  per  too  in  bars,  plates  and  shapes  made 
by  one  of  the  largest  U.S.  steel  companies.  Accord- 
ing to  reports  from  the  United  States  an  extreme 
scarcity  has  developed  in  unfinished  steel  within  the 
past  two  weeks.  This  was  not  generally  expected. 
At  the  present  time  the  outlook  in  the  steel  market 
is  much  brighter  than  the  average  appraisement 
made  at  the  beginning  of  June. 

According  to  the  American  Metal  Market,  one  of 
the  leading  authorities  in  the  United  States,  there  is 
thus  a  distinct  revival  in  the  steel  market,  and  the 
weight  that  must  be  attached  to  the  developments 
must  be  gauged  in  the  light  of  expectations  that 
were  entertained  a  few  months  ago.  In  most  quar- 
ters a  resumption  of  the  "buying  movement"  was 
regarded  as  visionary.  What  occurred  last  year  was 
an  ordinary  advance  in  finished  steel  prices,  occa- 
sioned by  a  heavy  demand,  outrunning  the  mill 
capacity,  and  by  nervousness  on  the  part  of  con- 
sumers lest,  if  they  did  not  buy  promptly  they  would 
later  find  themselves  unable  to  obtain  steel  at  any 
price.  This  advance,  made  in  regular  course, 
brought  finished  steel  prices,  by  the  close  of  the  year, 
to  a  level  with  the  top  prices  reached  in  the  1905-6-7 
movement. 

Then  a  new  chapter  was  begun.  The  large  steel 
mills,  which  have  but  one  price  at  a  given  time,  ob- 
served the  large  premiums  for  early  deliveries  ob- 
tained by  the  smaller  mills  and  concluded  that  inas- 
much as  the  pressure  for  steel  would  be  limited  in 
point  of  time,  and  could  not  be  prolonged  by  holding 
prices  down,  they  might  as  well  advance  their  prices 
farther,  and  work  up  to  the  point  of  being  able  to 
make  earlier  deliveries,  thus  realizing  higher  prices 
than  would  rule  if  the  usual  practice  were  followed. 
This  chapter  of  fresh  and  special  advances  ran 
through  the  first  quarter  of  the  year.  Strange  as  it 
appeared  at  the  time,  even  the  last  of  the  advances 
did  not  check  buying,  the  new  commitments  exceed- 
ing the  shipments,  through  the  month  of  May. 


At  the  beginning  of  June,  with  the  buying  move- 
ment having  run  far  beyond  the  expectations,  there 
was  nothing  to  do  but  conclude  that  the  excitement 
was  over  and  that  nothing  was  left  but  to  see  how 
long  the  accumulation  of  business  would  carry  the 
mills. 

Eventually,  one  may  suppose  there  will  be  a  con- 
test of  forces,  between  those  who  must  have  their 
steel  at  any  price  and  those  who  can  talk  steel  only 
if  it  is  cheap  enough. 


Prices   of  Glass  Advanced 

THE  advance  this  week  in  the  price  of  sheet 
window  glass  will  not  come  as  a  surprise  to 
those  who  have  been  following  the  markets. 
Since  the  outbreak  of  the  war  the  glass  business- has 
been  in  a  rather  peculiar  position.  Prior  to  the  war 
the  bulk  of  the  sheet  window  glass  was  imported 
from  England  and  Belgium.  During  the  early  stages 
of  the  war  the  glass  plants  in  Belgium  were  demol- 
ished. Many  of  them  were  located  in  sections  of  the 
country  where  much  of  the  early  severe  fighting  took 
place.  When  recruiting  commenced  in  England  the 
large  English  plarrt  lost  practically  all  able-bodied 
employees.  The  result  was  that  Canada  had  to  look 
to  the  United  States  for  supplies.  For -some  time 
prior  to  the  outbreak  of  the  war  glass  had  been  im- 
ported from  the  United  States,  but  only  in  compara- 
tively small  quantities.  Since  the  outbreak  of  war 
practically  all  new  stocks  have  come  from  the  United 
States.  There  has  been  a  growing  scarcity  of  many 
sizes  of  glass  in  the  United  States  for  some  time  past. 
It  has  been  claimed  by  several  authorities  that  higher- 
prices  were  bound  to  come. 

A  leading  American  firm  recently  issued  a  state- 
ment on  the  glass  situation  to  the  effect  that  the  fac- 
tories have  been  out  of  blast  for  two  months.  Busi- 
ness in  glass  has  not  been  brisk  either  in  the  United 
States  or  Canada,  but  there  has  been  a  continuous 
movement,  which  has  had  a  tendency  to  exhaust 
stocks.  The  firm  in  question  representing  25  plants 
stated  that  on  July  1  they  had  on  hand  only  200,000 
boxes  of  glass.  A  year  ago  they  had  more  than  three 
times  that  amount.  There  is  also  less  machrne  pro- 
duction from  the  independent  machine  factories  now 
than  there  was  a  year  ago. 

It  is  claimed  that  no  new  glass  will  be  made  in 
the  hand  plants  for  at  least  two  months,  and  that 
many  of  the  machine  plants  will  not  operate  before 
the  end  of  October.  With  prospects  of  higher 
wages,  increased  costs  of  fuel  and  materials  used  in 
manufacturing  glass,  it  has  been  claimed  for  some 
time  that  there  was  no  likelihood  of  lower  prices  and 
that  if  a  change  was  made  it  would  undoubtedly  be 
in  an  upward  direction. 

It  is  claimed  that  American  glass  factories  will  be 
in  a  much  better  position  next  year  to  handle  foreign 
business. 


120 


August   19,  191  fi. 


New  garage  built  by  Clements  &  Co.,  at  Milton,  Ont.  R. 
M.  Clements,  president  of  the  company  standing  in  door- 
way- 


Store  front  of  Clements  &  Co.  Gasoline  service  station 
is  on  front  street.  This  concern  is  laying  plans  for  future 
accessory  trade. 


Sees  Big  Future  for  Accessory  Business 

Clements  6sf  Co.  of  Milton,  Ont.,  Have  Built  h  ew  Garage  This  Year  and  Intend  to  Add 
Still  Larger  Accommodations  This  Fall — Think  Time  is  Ripe  for  Hard- 
war  emen  to  Get  Organized  for  Share  of  Business 


w 


E  are  of  the  opinion  that  the 
motor  accessory  business  is 
only  in  its  beginning,"  said 
R.  M.  Clements,  president  of  Clements  & 
Co.,  Milton,  Ont.,  who  have  this  year 
built  a  garage  and  intend  to  add  still 
larger  accommodations  before  the  season 
is  over.  "From  present  indications  our 
accommodations  provided  this  year  are 
far  too  inadequate,''  said  Mr.  Clements. 
"Our  garage  as  it  stands  now  is  40  feet 
in  depth  by  23  feet  in  width.  There  is 
already  sufficient  business  to  warrant 
larger  quarters  and  before  the  season  is 
over  we  intend  to  undertake  the  build- 
ing of  a  garage  that  will  be  perhaps  63 
feet  in  width  when  the  present  building 
is  taken  in. 

"Last  year  was  our  first  experience 
in  the  motor  accessory  line.  At  that 
time  we  stocked  a  small  line  and  the 
success  of  the  venture  led  us  to  go  more 
deeply  into  it  this  year.  We  have  taken 
on  the  agency  for  the  Chevrolet  and 
have  sold  a  goodly  number  this  spring. 
One  of  the  essentials  in  making  the  busi- 
ness a  successful  one  appears  to  us  to 
be  to  have  a  good  mechanic  to  do  the 
repair  work.  We  have  been  fortunate 
in  getting  a  man  who  is  experienced  and 
who  is  able  to  turn  out  the  work  to  the 
satisfaction   of  the  customers. 

"In  our  opinion  the  motor  agency  and 
motor  accessories  is  a  very  promising 
field  for  the  hardwareman.  There  is  a 
good  profit  in  the  business  if  it  is  organ- 
ized and  conducted  right.  Our  present 
garage  building  cost  in  the  neighbor- 
hood of  .$700  but  we  no  sooner  had   it 


completed  than  «e  found  it  was  entirely 
too  small  to  meet  the  needs  of  the  dis- 
trict. At  the  present  it  is  only  large 
enough  for  our  repair  department  and 
does  not  leave  us  sufficient  room  for  the 
display  of  new  cars." 

On  the  Job 

Mr.  Clements  cited  an  incident  of  the 
way  business  can  be  secured  if  the  hard- 
wareman is  equipped  to  handle  it.  The 
previous  day  a  touring  car  had  broken 
an  axle  wiien  about  two  miles  from  Mil- 
ton. They  had  sent  a  telephone  message 
to  his  garage  to  come  out  and  pick  the 
car  up.  A  car  was  sent  and  the  damaged 
tourist  was  taken  in  tow  and  was  then 
being  overhauled.  Had  there  been  no 
garage  in  that  town  the  tourists  would 
have  found  themselves  in  a  bad  way. 
as  the  nearest  garage  was  some  few 
miles  away.  This  is  but  an  instance  of 
the  way  business  will  come  to  those  who 
are  prepared  to  handle  it. 

Centre  of  Good  District. 

Milton  is  in  the  centre  of  a  good 
farming  district  and  many  of  the  farm- 
ers are  now  the  owners  of  cars.  Good 
roads  radiate  thence  and  it  is  on  one 
of  the  much-traveled  roads.  It  is  also 
the  county  town  and  for  this  reason  is 
the  centre  of  the  shopping  life  for  some 
distance  around.  It  has  a  population  of 
1,700,  and  there  are  a  few  manufac- 
turers in  the  town. 

Hardware  Store  Has  Advantage 
"The  hardware  store  has  an  advant- 
ge    over    the    garage    when   it    comes    to 
catering  to  the  country  trade,"  said  Mr. 


Clements.  "Usually  the  hardware  store 
is  known  to  the  farmers  and  it  is  one  of 
their  favorite  places  of  call.  Invariably 
there  is  some  article  the  farmer  needs  in 
the  hardware  store  when  he  is  in  town. 
It  is  a  store  or  place  that  he  frequents 
perhaps  more  than  any  other  class  of 
store  in  the  town.  'Father  would  like 
you  to  send  us  out  an  inner  tube  if  you 
see  anyone  coming  this  way,'  telephoned 
the  young  daughter  of  one  of  the  farm- 
ers to  our  store  to-day.  'Father  is  busy 
in  the  haying'  to-day  and  will  be  unable 
to  get  in.  If  you  can  send  it  out  by 
some  one  who  is  passing  this  way  we 
would  like  it  very  much.'  This  is  but 
an  instance  of  the  advantage  that  a 
hardware  store  has  over  the  garage.  It 
is  a  place  they  know  other  farmers  are 
likely  to  call  and  in  this  way  they  feel 
freer  to  order  by  telephone  and  are  con- 
fident that  they  are  pretty  sure  to  have 
it  sent  out."  * 

Circularized  Car  Owners. 
At  the  beginning  of  the  season  Mr. 
Clement  issued  a  circular  announcing 
their  company  had  taken  on  the  agency 
for  a  car  and  that  they  had  opened  a 
garage.  One  of  the  features  that  is  help- 
ing the  development  of  the  business  is 
the  telephone.  It  is  very  convenient  for 
people  to  be  able  to  call  assistance  by 
such  a  means.  Whenever  circulars  go  to 
customers  announcing  particular  specials 
in  the  regular  hardware  lines  it  is  al- 
wavs  made  a  point  to  see  that  the  garage 
and  accessory  hnsincss  is  given  sufficient 
prominence.      "If    you    would     like     a 

(Continued  on  page  169.) 
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Opened  Special  Auto  Accessory  Store 

JValkerville  Firm  Issued  3,000  Auto  Accessory  Catalogues — Opened  a  Branch  Store  to 
Sell  Auto  Accessories  Only — Farmers  are  Careful  but  Liberal  Buyers — 

Use  Special  Lists. 


"W 


E  either  carry  it  in  stock, 
will  get  it  or  it  isn't  made."' 
The  foregoing  is  the  slogan 
adopted  by  the  Walkerville  Hardware 
Co.,  Walkerville,  Ont.,  in  the  auto  acces- 
sory department  of  the  firm's  business. 
The  Walkerville  Hardware  Co.,  is 
located  in  a  distinct  auto  atmos- 
phere. There  is  an  abundance  of 
car  owners  in  Walkerville,  Windsor 
and  nearby  towns.  Hundreds  of 
cars  are  owned  by  farmers  in  the 
surrounding  country.  Several  thousand 
mechanics  in  the  vicinity  make  their 
livelihood  out  of  the  automobile  indus- 
try. The  district  is  an  ideal  one  for 
pushing  the  sale  of  auto  accessories. 
But  the  Walkerville  Hardware  Co., 
have  not  confined  their  efforts  to  the 
development  of  trade  in  their  own 
town.  They  have  opened  a  special 
.auto  accessory  store  in  Windsor,  Ont. 
They  have  also  issued  a  catalog  which 
brings  trade  from  many  parts  of  the 
Dominion.  In  the  Walkerville  district 
autos  are  used  the  year  round.  Less 
than  20  per  cent,  of  the  car  owners 
lay-up  their  cars  during  the  winter 
months. 

Many  Fanners  Own  Cars. 

A  great  many  farmers  own  cars,  and 
the  number  is  increasing  rapidly.  With 
each  succeeding  year,  large  numbers  of 


Rubber  Pedal  Covers  for  Fords       Steam  Hose  For  Radiator 


Page  of  accessories  from  the  catalog^  of 
the  Walkerville  Hardware  Co-,  Walker- 
ville, Ont. 

new  cars  find  their  way  into  the  farm- 
ing districts.  The  Walkerville  Hard- 
ware Co.,  has  found  that  the  farmer  is 
a  good  prospect  for  the  auto  accessory 
department.  The  farmer  is  a  more 
careful  buyer  than  the  town  or  city 
owner.  The  farmer  is  a  close  buyer. 
His  buying  operations  are  gauged  large- 


ly by  the  results  of  the  crops.  When 
crops  are  good  and  money  is  flowing 
freely  the  average  farmer  will  buy 
liberally,  but  carefully.  When  crops 
are  below  the  average  the  farmer  cur- 
tails his  buying.  Regardless  of  the 
farmer's  buying  traits,  the  Walkerville 
Hardware  has  built  up  a  large  trade 
with  farmer  car  owners,  and  consider 
this  class  of  trade  a  valuable  adjunct. 
In  addition  to  buying  auto  accessories 
the  farmer  is  always  in  the  market  for 
many  other  lines  of  hardware.  The 
hardware  firm  that  secures  the  farmer's 
auto  accessory  business,  will  in  all  prob- 
ability secure  his  patronage  on  other 
lines,  at  least  this  has  been  the  experi- 
ence  of   the   Walkerville   Hardware   Co. 

Issued  Accessory   Catalog. 

Three  years  ago  the  Walkerville 
Hardware  Co.  issued  the  firm's  first  auto 
accessory  catalog.  For  some  time  previ- 
ous auto  accessories  had  been  carried  in 
stock.  By  using  small  ads.  in  the  local 
papers,  by  window  displays,  and  by 
personal  contact  a  good  trade  had  been 
worked  in  auto  accessories.  The  mem- 
bers of  the  firm  realized  that  good  as 
the  demand  was  at  that  time  there  was 
going  to  be  a  rapid  development  during 
the  next  few  years.  It  was  decided  to 
issue  a  catalog  and  reach  out  for  more 
business.    The  catalog  was  neatly  gotten 


Headquarters  of  Walkerville  Hardware  Co.,  Walke7-ville,  Ont.  One  of  the  large  show  windows  contains  a  display  of  auto 

accessories. 
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Sturdy  Screw  Jack 
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Page   showing   auto  jacks,  from   catalog 

of    Walkerville   Hardware    Co.,     Walker- 

ville,  Ont. 

up,  was  well  illustrated  and  gave  brief 
descriptions  of  each  line  with  prices. 
It  was  the  means  of  drawing  a  con- 
siderable amount  of  business  from  out 
side  places.  The  following  year,  1915 
catalog  No.  2  was  issued.  It  was 
larger  than  the  first  catalog  and  featur- 
ed many  new  lines  which  had  been 
placed  on  the  market  after  the  previ- 
ous catalog  had   been  issued. 

The  1916  catalog,  No.  3  was  issued 
in  March  of  the  present  year.  Three 
thousand  catalogs  were  issued  and  mail- 
ed out  to  selected  lists  of  car  owners, 
garages  and  other  customers.  The 
catalog  consists  of  48  pages.  It  is 
complete  in  every  respect  and  every 
article  is  illustrated.  The  description 
of  each  article  is  most  complete,  and  is 


on  a  par  with  the  descriptive  matter 
found  in  the  most  modern  mail  order 
catalogs  of  the  large  catalog  houses. 
Prices  are  given  for  all  articles  feat- 
ured in  the  catalog. 

The  front  cover  of  the  catalog  which 
measures  8  by  10  inches  shows  a 
large  illustration  of  a  motor  car.  At 
the  top  of  the  cover  there  appears  in 
large  type,  the  word,  "Service,"  and 
below  the  firm  's  slogan,  "We  either  carry 
it  in  stock,  will  get  it  or  it  isn't  made." 
The  firm's  name  and  address  appears 
at  the  bottom  of  the  cover,  and  also  on 
each   page  of  the  catalog. 

The  introduction  on  the  first  page, 
points  out  that  the  firm  has  endeavored 
to  feature  in  the  catalog  such  access- 
ories as  are  of  real  practical  value. 
The  introduction  reads  in  part  as  fol- 
lows:— "We  take  great  pleasure  in  for- 
warding you  our  1916  catalogue,  which 
we  have  published  as  a  direct  result  of 
the  phenomenal  growth  of  the  auto- 
mobile industry,  as  there  has  grown  up 
a  correspondingly  lars>e  business  in  sup- 
plies, accessories,  tools,  etc. 

' '  This  line  embodies  not  only  the  actual 
necessities  for  the  maintenance  and  care 
of  machines  themselves,  but  also  the 
many  little  things  that  add  so  much  to 
personal  comfort  and  pleasure.  Should 
there  be  any  specialty  you  know  of  and 
wish  to  purchase,  which  is  not  found 
within  the  covers  of  this  book,  let  us 
know  what  it  is,  and  it  will  be  our 
pleasure  to  supply  it  at  the  earliest 
possible   date  and   at   the   best   price." 

The  lines  featured  in  the  catalog  are 
altogether  too  numerous  to  mention,  but 
a  few  are  enumerated  as  follows: — 
tires;  repair  outfits;  valves  and  parts; 
tire  chains;  tire  testers;  demountable 
wheels;  dry  cells;  meters;  calcium  car- 
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bide;  storage  batteries;  headlights; 
lamps;  horns;  bumpers;  gears;  crank 
holders;  vibrators;  grease  and  oil  guns; 
tire  pumps;  spark  plugs,  bulbs;  adapt- 
ers; goggles;  tire  tools;  jacks;  grinding 
compounds;  oils;  robe  rails;  foot  rails; 
trouble  lamps;  switches;  clocks;  belts; 
wrenches;  tire  covers;  pedal  covers; 
hose;  mats;  cut  out  valves;  grease  cups; 
wrenches;  oilers;  bearing  scrapers;  vul- 
canizers;  cleaners,  etc.  Three  pages  are 
illustrated  elsewhere  in  this  article. 
They  will  give  the  reader  an  idea  of  the 
manner  in  which  the  goods  are  arranged 
and  illustrated. 

The  1916  catalog  has  been  more  suc- 
cessful as  a  trade  puller  than  any  of  the 
previous  catalogs.  Another  catalog  will 
be  issued  during  the  spring  of  1917. 


Above  is  shorvn  the  special  auto  accessory  store  established  in  Windsor,  Ont.,  by  the  Walkerville  Hardware  Co.  No  repair 
work  is  done  at  the  branch.  The  store  was  established  solely  for  the  sale  of  auto  accessories- 
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A  member  of  the  firm  visits  the  De- 
troit and  New  York  motor  shows  in  or- 
der to  pick  up  any  new  accessories 
which  would  be  suitable  for  the  Can- 
adian trade. 

Phenomenal  Growth 

The  auto  accessory  department  of  the 
Walkerville  Hardware  Co.  has  grown 
to  be  one  of  the  most  important  depart- 
ments in  the  store.  If  the  business  keeps 
on  growing  as  at  present,  it  will  in  all 
probability  out-distance  all  other  de- 
partments of  the  business. 

At  the  entrance  to  the  store  at  Walk- 
erville, two  large  silent  salesmen  are 
used  to  display  auto  accessories.  Dis- 
plays are  made  frequently  in  the  show 
windows. 

A  special  stock  rack,  6  feet  high,  by 
ten  feet  in  length  has  been  provided  for 
carrying  accessories  for  quick  sal-e  over 
the  counter.  The  stand  occupies  a  prom- 
inent position  in  the  middle  of  the  floor 
where  it  attracts  the  attention  of  all 
motorists  who  enter  the  store. 
Opened  Second  Store 

In  order  to  better  take  care  of  the 
Windsor,  Ont.  trade  which  the  company 
was  securing,  it  was  decided  to  open  an 
auto  accessory  store  at  the  latter  place. 


A  view  of  the  store  is  shown  in  one  of 
the  accompanying  illustrations.  The 
store  was  opened  in  October  last.  The 
stock  includes  only  goods  which  are 
needed  by  the  motorist.  No  repair  work 
is  done.  'Repair  work  is  left  to  the  gar- 
ages. A  large  stock  of  accessories  is 
carried  at  the  Windsor  store.  Many  of 
the  best  customers  the  company  has  are 
garage  owners. 

Business  at  the  branch  store  so  far 
has  been  better  than  had  been  expected. 
The  branch  is  managed  from  the  Walk- 
erville store.  Returns  are  made  each  day 
to  the  head  office. 

The  Walkerville  Hardware  Co.  has 
found  that  in  their  particular  case  it 
has  paid  them  to  turn  all  repair  work 
over  to  the  garages.  The  garage  own- 
ers reciprocate  by  sending  accessory 
business  to  the  hardware  store. 
Use  Special  List 

Circulars  are  frequently  sent  out  by 
mail,  featuring  new  accessories.  The  cir- 
culars are  sent  out  to  selected  mailing 
lists.  Many  orders  come  in  direct  by 
mail,  while  others  are  received  in  the 
store,  or  over  the  phone.  The  lists  are 
kept  carefully  checked  up  in  order  to  pre- 
vent  wastage  of  circulars   and  postage. 


The  Walkerville  Hardware  Co.  uses 
autos  for  delivery  purposes.  The  de- 
livery outfit  consists  of  one  two-ton 
truck,  one  ton  truck,  and  a  runabout. 
It  has  been  found  that  the  auto  delivery 
service  is  cheaper  than  the  horse  de- 
livery service,  and  that  deliveries  can  be 
made  more  often,  thus  giving  customers 
a  service  that  they  appreciate. 

Although  the  company's  auto  acces- 
sory trade  has  already  readied  large 
proportions,  the  members  of  the  firm  be- 
lieve that  there  will  be  further  great  de- 
velopments during  the  next  few  years. 
With  the  huge  increase  in  the  number 
of  cars  which  are  being  placed  in  use 
there  will  be  a  correspondingly  large  in- 
crease in  the  demand  for  accessories. 
Even  in  the  case  of  owners  whose  cars 
are  equipped  with  all  modern  equip- 
ment, they  must  continue  to  purchase 
tires,  tools,  polishes,  oils,  spark  plugs, 
and  dozens  of  other  articles.  The 
Walkerville  Hardware  Co.  intends  to 
continue  reaching  out  and  enlarging 
trade  as  far  as  possible  in  the  auto  ac- 
cessory department.  Plans  are  already 
under  way  for  preparing  the  1917  cata- 
logue. 


Brampton  Firm  After  Accessory  Trade 

Have  Taken  on  Agency  for  Car,  Will  Have  Large  Showroom  and  a  Complete  Stock  of 
Accessories — Will  Also  Have  Repair  Department — Get  After  the  Trade 

Through  Letter  Circulars. 


HARDWAREMEN  are  taking  to 
the  idea  of  motor  accessories  in 
a  spirit  that  can  not  be  doubted 
as  to  the  earnestness  of  their  intentions. 
The  Brampton  Hardware  Company  has 
this  year  made  provision  for  a  new  garage 
and  showroom  and  for  display  space  for 
their  accessories.  They  have  organized 
it  as  a  separate  branch  of  the  hard- 
ware business  and  will  keep  their  books 
and  accounts  separately.  Last  year  this 
firm  put  in  a  small  stock  of  accessories 
for  the  first  time,  in  value  not  over  $85  to 


$100.  This  year  they  have  added  a  more 
complete  line  and  have  taken  on  the 
agency  for  the  Chevrolet  car.  The  space 
that  was  formerly  given  over  to  a  show- 
room for  plumbing  supplies  is  now  being 
utilized  for  their  auto  showroom  and  ac- 
cessories. In  the  rear  of  their  showroom 
they  are  installing  a  repair  department. 
"We  have  already  sold  quite  a  num- 
ber of  cars  this  year,"  said  W.  Shirra, 
of  the  Brampton  Hardware  Company  to 
a  Hardware  and  Metal  representative. 
"Our  success  with  the  motor  accessories 


last  year  in  a  small  way  led  us  to  look 
for  a  larger  field  this  year.  To  that  end 
we  made  application  for  an  agency  and 
were  successful  in  securing  it. 

"In  our  estimation  it  is  very  desir- 
able that  a  hardware  store  should  have 
an  agency  for  a  car  and  a  garage  in 
which  to  make  the  necessary  repairs. 
There  is  no  possible  chance  for  any  of 
the  trade  getting  away  from  a  dealer 
when  there  is  an  all-round  organization 
that  can  not  only  supply  the  car  and  ac- 
cessories but  also  make  repairs.     If  the 


Motor  accessory  window  displays  of  Brampton  Hardware  Company 
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hardwareman  is  not  able  to  make  repairs 
he  is  just  a  trifle  at  a  disadvantage.  There 
are  often  cases  where  a  man  would  go  to 
the  garage  for  his  accessories  provided 
he  can  get  his  repairs  there.  He  thinks 
it  is  to  his  advantage  to  keep  "in" 
with  the  man  who  makes  the  repairs. 
There  is  always  a  lurking  suspicion  that 
he  may  not  be  able  to  get  his  repairs 
done  when  he  would  like  them  if  he  goes 
to  the  hardware  store  for  his  accessories 
and  depends  on  the  garage  for  his  repairs. 
"From  present  indications  so  far  this 
year  the  trade  in  accessories  is  going  to 
be  a  good  one.  It  will  be  fully  double 
that  of  last  year.  The  sale  of  gasoline 
to  touring  parties  is  never  as  large  m 
Brampton  as  it  is  in  some  places  on  ac- 
count of  the  proximity  to  Toronto.    Tour- 


ing parties  coming  from  that  city  will 
have  their  supply  before  they  leave.  In 
the  case  of  tire  accessories  it  is  different. 
If  a  tire  goes  bad  they  want  a  new  one 
just  as  quick  as  they  can  get  it.  Also  all 
the  other  accessories  are  more  or  less  in 
constant  demand." 

From  the  present  trend  of  their  de- 
velopment it  would  seem  that  this  hard- 
ware concern  is  alive  to  the  possibilities 
in  the  motor  industry.  Undoubtedly 
there  will  be  more  and  more  cars  used 
and  in  consequence  there  will  be  a  wider 
demand  for  accessories.  In  December  of 
last  year  there  were  86,000  cars  in  use  in 
Canada,  and  it  is  estimated  by  the  end 
of  the  present  year  there  will  be  fully 
140,000  cars  in  use.  The  Ford  Company 
expects  to  sell  40,000  cars  in  Canada  this 


year  and  the  Chevrolet  have  set  their 
mark  at  12,000  cars,  and  it  is  stated  are 
making  plans  for  an  output  of  20,000 
next  year. 

The  Brampton  Hardware  Company  has 
been  making  an  effective  bid  for  trade 
through  the  medium  of  circular  letters 
addressed  to  the  owners  of  every  car  in 
the  district.  During  the  month  of  July 
they  sent  out  two  of  these,  and  it  is  their 
purpose  to  continue  them.  ' '  These  letters 
have  brought  us  results,"  said  Mr.  Shir- 
ra.  "We  also  depend  on  our  window 
displays  and  advertising  in  the  local 
papers  to  reach  the  people.  From  these 
various  means  we  think  we  are  in  a  fair 
position  toward  letting  the  people  know 
that  we  are  out  after  their  business  in 
an  aggressive  manner. 


Autos  Boon  to  Farmers  and  Merchants 

Farmer  Auto  Owners  Visit  Town  More  Frequently — How  One  Town  Has  Benefited 
— Hardware  Merchant  Runs  Two  Stores  in  One  Town. 
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HE  advent  of  the  auto  has  been 
a  boon  to  both  the  farmer  and 
merchant,"  stated,  H.  Lendon, 
hardware  merchant,  Leamington,  Ont., 
to  a  Hardware  and  Metal  representative. 
"A  great  many  farmers  in  this  district 
own  autos  and  with  each  succeeding  year 
the  number  is  greatly  increased.  We 
have  found  that  farmers  who  own  autos 
visit  towns  very  frequently.  They  come 
in  more  often  than  they  did  when  horses 
and  buggies  were  used  as  a  means  of 
transportation,"  continued  Mr.  Lendon. 


On  Saturday  night  the  streets  of 
this  town  are  packed  with  people. 
Many  farmers  with  their  wives  and 
families  have  got  into  theha.bit  of  visit- 
ing the  town  every  Saturday  night.  They 
become  better  acquainted  with  the 
townspeople.  They  meet  their  friends, 
visit  the  ice  cream  parlors,  picture 
show,  and  incidentally  purchase  freely 
in  the  local  stores. 

One  farmer  who  is  a  good  customer 
here  told  me  the  other  day  that  he  did 
not   know   how    he   and   his   family   ever 


got  along  without  a  motor  car.  He 
comes  to  town  every  Saturday  night 
with  his  family.  He  makes  many  pur- 
chases, meets  other  farmers  and  merch- 
ants and  spends  a  pleasant  evening  all 
round.  And,  as  he  stated  to  me,  the 
best  of  it  is  that  he  can  get  home  inside 
of  half  an  hour.  Under  the  old  sys- 
tem— horse  and  buggy — he  had  a  long 
tedious  drive  ahead  of  him.  Further- 
more the  buggy  only  held  two  passen- 
gers comfortably.  In  the  motor  car 
there  is  room  for  the  whole  family. 


There  are  four  excellent  display  windows  in  the  store  front  of  Lendon's  Hardware,  Leamington,  Ont.  The  windows 
always  contain  attractive  displays.  The  displays  are  changed  regularly  and  are  not  allowed  to  grow  stale. 
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Interior  view  of  the  Greenhill    Hardivare,  Leamington,  Ont.  This  store  is  a  branch  of  Lcndon's  Hardware  located  in  the 

same  town. 


Farmers  with  autos  not  only  visit  the 
town  on  Saturday  night,  but  they  pay 
more  visits  during  the  week.  The  farm- 
er, his  wife  or  daughter  think  nothing 
of  motoring-  into  town  to  make  pur- 
chases. We  not  only  see  the  farmers 
more  often  but  new  faces  are  seen  every 
once  in  a  while.  Farmers  who  own 
motor  cars  come  in  from  greater  dis- 
tances than  they  did  under  the  old  sys- 
tem. The  fame  of  Leamington  as  a 
meeting  place  for  farmers  is  being 
spread  abroad,  and  farmers  for  miles 
around  are  visiting  the  town. 

Lendon  's ,  Hardware  carries  a  good 
stock  of  auto  accessories  and  does  a 
nice  business  in  this  line.  Upwards  of 
fifty  tires  of  varying  sizes  are  always 
carried  in  stock.  There  is  a  good  de- 
mand for  oils,  gasoline,  tools  and  re- 
pair outfits.  A  good  business  is  clone 
with  garage  owners. 

A  Good  Market 

Saturday  is  market  day  at  Leamington 
and  naturally  a  busy  day  for  the  merch- 
ants of  the  town.  The  farmers  come 
into  town  in  large  numbers  and  dispose 
of  their  various  products  of  the  farm. 
They  then  visit  the  stores. 

Mr.  Lendon  is  well  equipped  to  look 
after  the  hardware  needs  of  the  farmers. 
He  conducts  two  hardware  stores  in 
Leamington.  One  is  called  Lendon 's 
Hardware.      The  other  is  the  Greenhi1.! 


Hardware.  A  front  exterior  view  of 
Lendon 's  Hardware  is  shown  in  one  of 
the  accompaning  illustrations.  An  in- 
terior view  of  the  Greenhill  Hardware 
is  also  shown.  The  latter  store  is  run 
as  a  separate  business,  although  it  is 
generally  known  in  Leamington  that  it  is 
a  branch  of  the  Lendon  business.  Dur- 
ing fifteen  years  in  business  in  Leaming- 
ton, Mr.  Lendon  has  built  up  a  large 
trade.  Mr.  Lendon  lias  no  explanation 
to  offer  for  the  success  of  his  business 
other  than  that  he  has  always  kept  the 
business  well  before  the  public,  and  has 
used  customers  right.  But  in  this  busi- 
ness as  in  all  other  successful  businesses 
there  are  reasons  why  the  business  has 
succeeded. 

In  the  first  place  the  Lendon  stores 
are  attractive.  They  catch  the  eye  of 
the  public.  The  windows  are  always 
neatly  trimmed.  The  displays  are 
changed  often.  The  goods  featured  are 
those  that  the  people  need — and  are 
displayed  when  the  people  need  them. 
There  are  four  large  show  windows  m 
Lendon 's  Hardware,  the  parent  store. 
A  look  at  the  accompanying  illustration 
shows  that  there  are  four  distinct  dis- 
plays. One  window  features  a  display 
of  hearers.  Another  is  a  paint  window. 
Auto  accessories  occupy  one  window.  In 
the  fourth  window  a  range  is  on  display. 

The  four  windows  in  the  store  have 
splendid     pulling    powers.      The     back- 


grounds are  made  of  wall  board  paneled 
and  painted.  They  are  low  enough  to 
permit  passers  by  to  attain  a  view  of  the 
store  interior.  There  are  two  entrances 
to  the.  store.  The  one  on  the  left  leads 
into  the  hardware  department.  The 
door  on  the  right  leads  into  a  depart- 
ment where  heavier  goods  such  as  wash- 
ing machines,  stoves,  screen  doors,  etc> 
are  shown.  During  the  fall  and  winter 
season  this  portion  of  the  store  is  used 
very  largely  for  displaying  stoves  and 
the  shelving  on  one  side  of  this  section 
of  the  store  is  devoted  almost  entirely 
to  paint.  The  Lendon  store  does  a  large 
paint  business.  As  Mr.  Lendon  remark- 
ed when  speaking  of  the  paint  depart- 
ment, "Everybody  touches  up  some- 
thing around  the  house." 

Lendon's  believe  in  using  paint.  The 
store  front  is  always  well  painted.  At 
the  present  time  it  is  painted  with  car- 
riage paint,  carmine  with  black  trim. 
The  large  windows  in  addition  to  giving 
plenty  of  space  for  displays,  supply  an 
abundance  of  light  for  the  store  interior. 

Exhibits   at  Fair 

Lendon 's  Hardware  always  has  an  ex- 
hibit of  stoves  at  the  fall  fair.  In  this 
way  the  firm 's  name  and  the  firm 's 
stove  department  is  kept  prominently 
before  the  public.  At  each  fair  a  good 
list  of  prospective  stove  purchasers  is 
(Continued  on  page  134.) 
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Sporting  Goods  Most  Important  Dept. 

Moose  Jaw,  Sask.,  Firm  Has  Worked  up  Large  Trade  in  Sporting  Goods  —  Issued 
Third  Catalog — Uses  Windows  Extensively — Good  Demand  for  Cheap 

Lines  This  Year. 


WHEN  the  sporting  goods  depart- 
ment in  a  hardware  store  be- 
comes one  of  the  most,  if  not 
the  most,  important  in  the  store,  there 
must  be  some  good  reason  for  its  success. 
Success  does  not  come  by  chance  alone. 
'The  sporting  goods  department  in 
Latham's  Hardware,  at  Moose  Jaw, 
Sask.,  is  one  of  the  largest  and  most 
important  in  the  store.  The  department 
was  started  in  a  comparatively  small 
way.  By  hard  work,  effective  publicity, 
and  studying  the  needs  of  the  people, 
the  proprietor  and  his  staff  have  built 
up  a  large  trade  in  sporting  goods;  in 
fact,  one  of  the  largest  sporting  goods 
businesses  in  the  smaller  cities  of  the 
West. 

A  Large  Variety 

A  visitor  to  the  Latham  store  is 
struck  ny  the  wide  range  of  sporting 
goods  on  display.  One  of  the  most  effec- 
tive displays  is  that  of  guns  and  rifles. 
A  view  of  the  display  is  shown  in  one  of 
the  cuts  accompanying  this  article.  At 
the  time  the  photograph  was  taken  the 
display  case  contained  119  shotguns  and 
75  rifles.  The  large  wall  case  is  devoted 
entirely  to  a  display  of  sporting  goods. 


Spaces  have  been  allotted  to  various 
makes  of  guns  and  rifles.  When  a  cus- 
tomer is  interested  in  one  particular 
make  of  rifle  or  shotgun,  both  customer 
and  salesman  can  see  at  a  glance  exactly 
what  lines  are  carried  in  stock.  Display 
space  has  also  been  provided  for  an  ex- 
tensive exhibit  of  ammunition.  Drawers 
below  the  ledger  are  used  to  carry  stocks 
of  various  sporting  goods  lines. 

Tennis  goods,  baseball  supplies  and 
other  sporting  goods  are  equally  well 
displayed.  Silent  salesmen  are  used  ex- 
tensively for  showing  seasonable  goods. 

Large  Local  Following 

Latham's  Hardware  has  a  large  local 
following;  or,  in  other  words,  a  large 
local  trade  in  sporting  goods.  Not  a 
little  of  the  credit  for  this  can  Ibe  attri- 
buted to  the  excellent  use  which  has 
been  made  of  the  show  windows  in  the 
Latham  store.  Some  idea  of  the  class 
of  displays  which  appear  can  be  gained 
from  two  of  the  accompanying  illustra- 
tions. Both  displays  appeared  at  the 
same  time.  They  are  typical  of  many 
sporting  goods  displays  which  appear  in 
the  Latham  windows  during  the  year. 

One   display   features  baseball  goods. 


The  display  is  simple,  yet  very  effective. 
A  neat  price  card  is  shown  on  every 
article. 

The  other  display  features  tennis 
racquets.  In  this  display,  as  in  the 
other,  price  cards  are  used  on  each  ar- 
ticle. Tennis  racquets  and  advertising 
matter  are  used  chiefly  on  the  back- 
ground, while  other  accessories  are 
shown  on  the  floor  of  the  window.  The 
windows  are  one  of  the  best  mediums  for 
pulling  local  trade. 

The  local  newspapers  are  also  used 
frequently  during  certain  seasons  when 
there  is  a  demand  for  sporting  goods. 

Large  Boys'  Trade 

Mr.  Latham,  interviewed  by  a  Hard- 
ware and  Metal  representative,  was 
asked  how  the  war  had  affected  the 
sporting  goods  business.  He  stated  that 
owing  to  so  many  enlistments  there  had 
been  a  falling  off  in  certain  lines  of 
sporting  good's;  for  instance,  the  higher- 
priced  lines  of  baseball  supplies. 

On  the  other  hand,  there  has  been  a 
greatly  improved  demand  for  the  cheap- 
er lines,  such  as  are  used  by  boys.  There 
are  several  reasons  for  the  improved  de- 
mand.    In  the  first  place,  the  youths  of 


Display  of  baseball  goods  in  Latham's  Hardware,  Moose  Jaw,  Sask.  Note  the  price  cards  on  each  article.  The  display  was 

arranged  by  F.  S-  Keller. 
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Display  of  tennis  goods  in  Latham's  Hardware,  Moose  Jaw,  Sask.  Each  article  bears  a  price  card.  The  display  was  arrang- 
ed by  F.  S.  Keller. 


to-day  are  taking  a  greater  interest  in 
all  healthy  outdoor  sports.  Public  and 
Sunday  schools  have  their  various  or- 
ganizations of  young'  peo'ple,  who  go  in 
extensively  for  sports.  It  is  not  uncom- 
mon to  find  several  junior  baseball 
teams  in  the  average  town  or  city.  The 
same  applies  to  football,  hockey,  tennis, 
etc.  With  each  succeeding'  year  there  is 
a  splendid  improvement  in  the  demand 
for  sporting'  goods  from  young  people. 
There  are  also  many  mercantile  leagues 
formed  every  year,  and  they  use  up  con- 
siderable quantities  of  sporting  goods. 

The  war  has  stimulated  the  demand 
for  arms  and  ammunition.  The  bicycle 
is  coming  back  and  many  cyclists  take 
frequent  fishing  or  shooting  trips. 

The  Latham  Hardware  has  been  carry- 
ing on  an  educational  campaign  through 
the  windows,  newspapers,  catalogues  and 
circulars  in  an  endeavor  to  create  a  bis 
interest  in  sporting  goods,  and  has  been 
largely  successful. 

A  Sporting  Goods  Catalogue 

Mr.  Latham  has  found  that  catalogues 
assist  materially  in  building  up  trade  in 
spurting  goods.  This  is  particularly 
true  regarding  the  mail  order  end  of  the 
business.  Catalogue  No.  3  was  issued 
during  the  early  part  of  the  present 
year.  The  catalogue  consists  of  48 
pages  and  measures  5  x  7%  inches.  It  is 
well  illustrated  throughout.  A  descrip- 
tion is  given  of  each  article,  and  in  each 
case  the  price  is  quoted. 


The  introduction  on  the  inside  front 
cover  reads  as  follows: — 

TO  OUR  FRIENDS  AND  PATRONS 

In  presenting  this  our  catalogue  No.  3, 
careful  selection  has  enaibled  us  to  place 
before  you  the  most  modern  equipments 
of  sporting  goods  in  Western  Canada. 
We  would  ask  you  to  carefully  study  this 
catalogue  and  keep  for  future  reference. 

Service. — It   means   that   you   get   the 


McGregor   Football   Boots 

'Ko.  1.  The  genuine  imported  Mc- 
Gregor style,  water  troof,  made  of 
fetch  chrome  leather.  Pair  »fi  00 
>'o.  2.  Made  of  selecttd  letthr,  ea- 
tecially  Intended  for  light  fcrward 
work.  The  share  la  perfect.  Per 
far  ....         JU  50 

Ao.    C.    Fine  quality  chrome  leather. 
McGregor   style,   round   atuda  on  Bole 
"•■«•  end-heel        -        -  *.l.SO 

Football  Stockings 

No.    48,   Stockings  made   in   heavy   weight  wool.   Co'lors 
to  nfetCi  any  one  of  No.     17  shirts.  Per  pair      -    T5c 

No.     732.   Footleeihoee,    heavy     weight   materia1,     Bame 
style    ae  in   No.  53.    Price  -  90c 


Football  Knickers 

Made  especially  for     association   toottall,     a  hstan 
tial,     light  and  roomy.    Per  i  air  f»Oc 

DUMB    BELLS 

3andow*a    Bpring      grip     dumb   bell,       r^gCT* 

-  '    »5.00       jH'l 
Sandow'a  airing  grip   dumb  tell,     5        Ipfti 
springs         ....    84.00         IfHFj 

Sandow's  spring  grip     dumb    be'l.     youth's   5       spring,        nfrLA 
per  pair         -------        *3.50,      '-J™* 

Iron  Dumb- Belle,  well  balanced,  a'l  weights  up  to 
50  lbs.,  per     lb.  -         -  -        10c 

Iron  Dumb  Bells,  weight    50  lbB.  to    112  Ins..   per 

lb  8c 

Express  or   freight  extra. 


Page  from  sporting  goods  catalog  issued 
by  Latham's  Hardware,  Moose  Jaw,  Sask. 


goods  you  order  the  way  you  want  them. 
Mail  orders  receive  our  prompt  and  care- 
ful attention.  We  want  your  trade  and 
will  work  to  get  it. 

Thanking  you  for  past  favors  and 
soliciting  a  continuation  of  your 
patronage. 

Respectfully, 
LATHAM'S  HARDWARE. 

Moose  Jaw,  Sask. 

Page  48  of  the  catalogue  is  devoted  to 
an  index.  The  rear  inside  cover  gives 
directions   for  ordering  as   follows: — 

"C.O.D.- — Orders  for  goods  to  be 
mailed  or  shipped  C.O.D.  must  be  accom- 
panied by  a  remittance  sufficient  to  cover 
the  amount  of  express  or  mailing 
charges.  In  ordering  g-oods  state  if  de- 
sired to  'be  sent  by  mail  or  express.  Many 
of  the  articles  listed  in  this  catalogue 
can  be  shipped  by  parcel  post  at  a  con- 
siderable saving. 

"A  Suggestion. — Write  your  orders 
very  plain,  also  be  sure  to  give  full  name 
and  address.  Give  the  number  of  page, 
name  of  article  and  the  price.  Do  not 
cut  the  catalogue.  Just  make  yourself 
so  clear  if  any  mistakes'  are  made  it  will 
he  our  fault  and  we  will  correct  them  to 
your  satisfaction." 

Thirteen  pages  in  the  catalogue  feature 
baseball  goods,  including  gloves,  mitts, 
balls,  masks,  bats,  body  protectors,  shoes, 
uniforms,  caps,  score  books  and  base- 
ball accessories. 

Three  pages  are  used  to  feature  foot- 
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'ball  supplies.  The  goods  illustrated, 
described  and  priced  in  this  section  in- 
clude footballs,  bladders,  pumps,  shirts, 
lacing  needles,  'whistles  and  rule  books, 
boots,  stockings,  knickers,  etc. 

Six  pages  are  used  for  featuring  ten- 
nis goods,  including  racquets,  nets, 
presses,  shoes,  court  tapes,  balls,  ball 
bags,  lawn  markers,  bandages,  etc. 

Two  pages  devoted  to  golf  goods  fea- 
ture golf  clubs,  balls,  golf  ball  paint, 
caddy  bags,  shafts,  etc. 

Bicycles  and  bicycle  accessories  oc- 
cupy one  full  page.  Bicycles  are  priced 
from  $25  for  the"  boy's  wheel  to  $60  for 
high-grade  wheels  for  men.  The  inter- 
vening prices  run  at  $30,  $35,  $40,  $45. 

Four  pages  feature  rifles  and  shot- 
guns. The  cheapest  rifle  featured,  a  22 
calibre,  sells  at  $6.  Prices  on  other  lines 
run  up  to  $25. 

One  page  features  metallic  cartridges. 

Prices   are   quoted   for   various   sizes. 

Rifle  sights  occupy  one  page.  Tents 
and  camp  equipment  also  occupy  a  page. 
One  page  each  is  devoted  to  the  follow- 
ing:— Fishing  hooks  and  trolling  baits; 
thermos,  lunch  kits  and  bottles;  safety 
razors,  shaving  brushes  and  ice  cream 
dishes,  ice  picks,  etc. ;  dry  cells  and  bat- 
teries; boys'  wagons,  velocipedes  and 
brooding  hoovers;  incubators;  paints. 

An    order   form   and   return    envelope 


No.  3X.  Spalding '■  good  quality 
white  buc'j.  extra  large  thumb,  lea- 
ther lined  throughout.  Pries       $3.1  J 


No.  XL.  Spaldinj  a  good  quillty 
Mac  i  t  aimed  leal  her,  well  padded, 
webb  thumb,  has  no  heel  pad  and  Is 
«xtra  long.  Prlr»  $3.00 


* 


:N.Oi  XB.  Spalding's  go;d  quality 
fl©*«,  ^feU  padded,  profess. onal  style. 
price  *l  -1* 


No,  15.  Spalding'!  extra  fine  qua- 
lty  brown  leather,  well  padded,  pro- 
fessional style.  Price  $1.50 


« 


No:   "17.  fl   aldlng's   glove,    good   quality      soft 
tanned  leat  icr,  leather  palm.  Price         -         75c 

No.    18.    B   y'g  good  quality  fielder's  glee,  pad- 
('ed    leather  palm.    Price  35c 


Page  from  the  sporting  goods  catalog  is- 
sued by  Latham's  Hardware,  Moose  Jaw, 
Sask. 


was  included  in  each  catalogue,  but  it 
was  found  that  buyers  seldom  used  the 
special  form  or  envelope.  In  most  cases 
they  used  their  own  stationery.  The 
catalogue  was  sent  out  over  a  large 
territory,  and  brought  in  many  orders 
from  outside  points. 

The  fall  hunting  season  will  soon  be 


under  way,  and  there  should  be  a  good 
demand  for  shooters'  supplies. 

Canada  is  noted  for  its  haunts  of 
game.  Each  year  thousands  of  sports- 
men spend  considerable  time  in  the 
woods.  The  interest  that  is  being  taken 
in  arms  and  ammunition  is  greater  than 
in  any  past  year.  Many  of  those  in  close 
touch  with  the  situation  are  of  the 
opinion  that  sales  of  guns  and  ammuni- 
tion, despite  the  high  prices,  will  be 
greateri  than  in  any  previous  year.  Many 
sportsmen  have  enlisted,  it  is  true,  but 
the  additional  interest  which  is  being 
taken  by  those  who  remain  at  home  will 
ensure  a  large  demand  for  arms  and 
ammunition  during  the  coming  fall  hunt- 
ing season. 

Ownesr  of  auto  liveries  will  no  doubt 
encourage  hunting  excursions  during  the 
fall.  Last  year  the  'auto  owners  used 
considerable  space  in  the  daily  news- 
papers to  encourage  hunting  expedi- 
tions. They  met  with  considerable  suc- 
cess. The  same  plan  will  probably  be 
followed  out  this  year.  This  should  en- 
courage many  sportsmen,  both  amateur 
and  professional,  to  go  out  on  short 
hunting  trips.  One  of  the  objections 
frequently  raised  by  hunters  a  few  years 
ago  was  that  it  took  too  long  to  get  to 
and  from  the  woods.  The  advent  of  the 
auto  has  entirely  removed  the  objection. 


Display  of  guns,  rifles  and  ammunition  in   Latham's  Hardware,  Moose  Jaw,  Sask. 
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How  Some  Hardwaremen  Sell  Paint 


Starts  Off  With  Paint  Window 


GLENN  A.  HENIRY,  of  Oshawa, 
Ont.,  keeps  his  paint  stock  in  a 
prominent  place  at  the  front  of 
his  store.  The  stock  is  neatly  arranged 
on  shelves.  '"Paint  has  been  going 
well  this  year,  both  for  interior  and  ex- 
terior use.  Although  the  season  has 
been  somewhat  backward,  paint  has 
been  selling  well  during-  the  past  couple 


of  months.  Our  paint  stock  ordinarily 
amounts  to  about  $1,500.  In  the  spring 
we  start  the  ball  rolling  by  putting  in  a 
paint  window.  When  that  is  taken  out, 
there  still  remains  the  paint  stock  in  a 
prominent  position  in  the  interior  of  the 
store,"  said  a  representative  of  Mr. 
Henry. 


Places  Paint  Circulars  in  all  Parcels 


Paint  is  one  of  the  big  lines  in  the 
hardware  store  of  Scratch  &  McDonald, 
Kingsville,  Ont.  The  paint  department 
occupies  a  prominent  position  extending 
from  the  entrance,  a  distance  of  fifteen 
feet  towards  the  rear  of  the  store.  The 
department  is  exceptionally  neat  and 
well  arranged.  The  cans  are  all  faced 
out  so  that  there  are  no  vacant  spaces. 
Circular  matter  is  not  wasted  in  this 
store,  especially  matter  descriptive  of 
paints  and  varnishes.  Circulars  are 
placed  in  all  parcels  which  are  sent  out. 
It  has  been  proven  to  the  satisfaction  of 
Scratch  &  McDonald,  that  this  is  an  ex- 
cellent form  of  publicity.  Many  cus- 
tomers come  back  and  ask  for  further 
information  regarding  goods  featured  in 
the  circulars.  Quite  frequently  the  cir- 
cular makes  the  sale  and  customers  ask 
for  the  goods  without  further  question. 

Mr.  McDonald,  a  member  of  the  firm, 
is  of  the  opinion  that  the  public  to-day 
pays  more  attention  to  advertising  mat- 
ter than  at  any  time  in  the  past.  He 
has  found  all  advertising  matter  if  dis- 
tributed at  the  proper  time  will  pull 
business,  that  is,  of  course  if  the  adver- 
tisements are  properly  prepared  and 
have  pulling  power. 

Circulars  are  very  often  enclosed  with 
accounts.      With    a    few    exceptions    ac- 
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counts  are  sent  out  monthly.  A  circu- 
lar of  some  kind  is  enclosed  with  each 
account.  This  tells  the  recipient  that 
the  letter  has  a  double  mission.  One  to 
show  him  how  his  account  stands.  The 
other  to  place  before  him  some  product 
which  the  firm  has  to  sell. 

Many  customers  do  not  like  to  receive 
accounts  through  the  mails.  They  do  not 
appear  to  resent  receiving  the  account 
so  much  if  other  matter  such  as  adver- 
tising matter  is  included.  In  sending 
accounts,  Scratch  &  McDonald  inform 
their  customers  that  the  account  should 
not  be  considered  as  a  "dunner,"  but 
rather  as  a  statement  to  let  them  know 
just  how  their  account  stands.  This  ap- 
peals to  the  pride  of  many  customers, 
but  does  not  in  any  way  give  them  the 
idea  that  the  account  is  unimportant, 
nor  that  settlement  should  be  delayed. 

Mr.  McDonald  believes  that  news- 
papers should  be  used  for  advertising 
purposes  during  the  seasons  when  cus- 
tomers need  the  goods  most.  His  firm 
used  the  weekly  papers  during  certain 
seasons.  He  believes  that  any  form  of 
publicity  that  keeps  the  firm  name  be- 
fore the  public  is  effective,  but  yet  there 
is  often  the  danger  of  securing  that  pub- 
licity at  too  great  a  cost. 
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A  portion  of  the  paint  department  in 
Scratch  &  McDonald's  store  at  Kings- 
ville, Ont.  An  accompanying  article  tells 
how  this  firm  uses  advertising  material. 


A  GOOD  POLICY. 

GEO.  J.  Morrison,  manager  of  the 
Moose  Jaw  Hardware  Co.,  Moose 
Jaw,  Sask.,  believes  in  having  a 
store  policy.  Early  this  year  Mr.  Morri- 
son adopted  a  s.tore  policy.  It  was 
featured  in  the  newspapers  in  liberal 
space.  Following  is  the  announcement 
of  the  policy: — 

Make  Every  Customer  a  Pleased 
Customer. 

One  pleased  customer  brings  others. 
We  want  all  the  "others"  we  can  in- 
duce to  come. 

During  the  first  part  of  this  year  we 
have  increased  our  already  fine  business 
to  a  vastly  greater  immensity.  We  hope 
to  make  the  balance  of  the  year  much 
better  than  the  first. 

Your  co-operation  is  needed  and  we 
hereby  express  the  hope  that  all  our 
patrons  will  assist  us.  If  strict  atten- 
tion to  business  and  courteous  treat- 
ment count,  you'll  receive  them  here. 

If  quality  goods  and  easy  prices  are 
an  inducement,  this  store  offers  you  the 
best  and  also  the  largest  stocks  to  choose 
from. 

If  through  any  unavoidable  mishap, 
anything  should  go  wrong,  your  notifica- 
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Sprinkling    cart    bearing     advertisement  of  T.  M.  Nasli,  hardware  merchant  at 
Wellington,  Ont.  In  exchange  for  the  ad  Mr.  Nash  paid  for  painting  the  wagon- 


fion  is  sufficient  to  have  it  made  right 
at  once. 

And  if  our  store  can  at  any  time  be  of 
use  to  you,  or  a  place  to  phone  from, 
meet  a  friend,  wait  for  a  car,  or  in  :|  ly 
way  give  you  information,  'tis  our 
pleasure  always. 

An  addition  of  45  feet  is  being  added 
to  the  store  of  the  Moose  Jaw  Hard- 
ware Co.,  and  when  all  the  alterations 
and  extensions  are  completed  the  store 
will  be  one  of  the  finest  stores  in  the 
West. 


PAINTED    TOWN    SPRINKLING 
WAGON 

T.  M.  Nash,  hardware  merchant,  Wel- 
lington, Ont.,  made  a  rather  novel  ar- 
rangement with  the  town  when  he  agreed 
to  paint  the  town  sprinkling  cart  in  re- 
turn for  an  advertisement.  The  cart 
bearing'  the  advertisement  is  shown  in 
one  of  the  accompanying'  illustrations. 
The  advertisement  is  an  excellent  one 
for  Mr.  Nash,  as  it  cannot  escape  the 
notice  of  residents  of  the  town,  especi- 
ally those  in  the  districts  frequented  by 
the  sprinkling  cart. 


Get  Away  From  Dead  Arrangements 

Suggestions  for  Displays  for   Fall  Paint   Windows — Chance   for   Window 
Trimmer  to  Demonstrate  His  Ability. 


THE  fall  paint  trade  of  any  retail 
hardware  firm  will  be  exactly  what 
the  firm  makes  it.  The  man  who 
plans  ahead,  who  works  intelligently, 
who  has  some  definite  plan  of  campaign 
prepared,  is  the  one  who  will  cash  in  on 
the  paint  business  this  fall. 

Owing  to  the  continued  damp  weather 
during-  the  spring  painting'  was  delayed. 
How  much  of  the  work  will  be  clone  this 
fall?  It  depends  largely  on  the  activity 
of  the  retail  hardware  merchants.  A  cer- 
tain amount  of  business  will  be  done  any- 
way. Many  customers  realizing-  the  need 
of  painting  their  homes  inside  or  out, 
will  buy  paint  of  their  own  accord.  They 
will  need  little  or  no  soliciting.  But  on 
the  other  hand  there  will  be  a  huge  army 
of  people  who  will  be  undecided.  They 
will  need  a  little  urging.  Perhaps  a 
good  window  display  will  cause  them  to 
delay  no  longer.  Possibly  you  could 
reach  them  through  newspaper  advertis- 
ing, circulars,  or  by  sending  out  paint 
literature  enclosed  with  accounts,  par- 
cels, etc.  A  medium  that  will  sell  one 
customer  may  not  sell  another.  And  in 
order  to  get  them  all,  and  secure  the 
maximum  amount  of  business,  it  is 
necessary   for   the    merchant    to    plan    a 


complete  campaign  and  then  work  it  out 
systematically.  The  problems  of  the  re- 
tail merchants  vary.  What  suits  in  one 
locality,  may  be  unsuitable  in  another. 
Each  merchant  has  to  study  his  own 
particular  problems  and  work  them  out 
to  the  best  advantage. 

There  are  some  mediums  which  every 
merchant  can  use.  If  used  consistently 
they  will  pull  business.  They  are:  Per- 
sonal contact,  show  windows,  interior 
displays,  circulars,  color  cards  and  des- 
criptive matter  supplied  by  manufac- 
turers, bill  hoards,  country  si°;n  boards, 
store  front  bulletins,  and  newspaper  ad- 
vertisements. 

They  can  all  be  classified  under  ad- 
vertising. Advertising:  is  the  greatest 
motive  power  in  retailing.  It  moves 
stocks  in  dull  seasons.  It  helps  to  in- 
crease demands,  and  it  causes  many 
wavering  customers  to  make  decisions. 
But  it  will  not  accomolish  all  these 
thins's  unless  it  is  the  right  kind  of  ad- 
vertising. 

One  of  the  text  books  recently  issued 
by  the  Associated  Advertising  Clubs  of 
the  World,  on  the  subject  of  retail  ad- 
vertising,   gives   some    excellent   advice. 


Some  of  the  pointers  could  be  used  to 
splendid  advantage^in  preparing  the  fall 
advertising  campaign.  An  extract  from 
the  book  follows: — 

"Advertising  is  the  true  motive  pow- 
er of  any  store,  anywhere — even  in  the 
crossroads  store  that  has  n'o  competitor. 
The  crossroads-  store  that  people  must 
go  to  to  get  things,  can  make  people 
come  oftener,  and  buy  more  when  they 
come,  by  doing  clever  advertising.  The 
storekeeper  can  send  out  handbills  by 
his  boy  or  by  the  postman,  or  he  can  tell 
the  farmer  passing  his  store  to  tell  the 
women  he  sees  that  the  storekeeper  has 
just  gotten  in  a  new  lot  of  dress  goods, 
toweling  or  winter  shoes. 

"Advertising  is.  simply  sending  out 
word  to  your  public  about  your  new 
goods  or  special  offerings.  But  every  hit 
of  advertising  you  do  should  have  real 
life  to  it.  There  should  be  a  reason  for 
it,  and  it  should  convey  a  definite  idea. 
The  store  that  simply  lists  goods  in  its 
advertising  is  not  only  wasting  its  op- 
portunities, but  it  is  exploiting  the  fact 
to  the  world  that  it  is  a  dead  and  un- 
progressive  store.  It  is  far  better  to 
have  no  advertising  at  all  than  to  print 
commonplace  stories  about  ordinary  mer- 
chandise. 

"Advertising  must  tell  real  news.  It 
need  not  and  should  not  be  always  bar- 
gains. I  should  say  that  half  the  adver- 
tising of  any  store  should  tell  about  the 
new  goods  at  regular  prices.  But  it 
should  tell  real  news  about  them.  The 
writer  should  have  the  necessary  im- 
agination to  put  live  human  interest  in- 
to the  story  that  is  told.  Advertising  is 
efficient  salesmanship  in  print.  It  must 
have  the  selling  quality. 

"The  writer  of  real  salesmanship  ad- 
vertising must  feel  what  he  writes.  He 
must  first  be  convinced  that  his  story 
is  a  good  one.  Then  he  must,  by  the 
written  and  printed  words,  compel  in- 
terest and  action  on  the  part  of  the 
reader.  The  intensity  that  he  puts  into 
what  he  writes  will  be  in  the  message 
that  is  read.  Perfunctory  advertising  is 
a  waste  of  newspaper  space.  It  may  let 
people  know  you  have  a  store  and  sell 
dry  goods,  but  it  tells  also  that  yours  is 
a  very  "dry"  store. 

"When  you  start  to  write  an  adver- 
tisement, analyze  the  goods  thoroughly. 
Get  every  point  in  your  mind. 

"Be  honest  in  your  advertising. 
People  are  not  fools.  Thousands  of 
stores  print  stuff  in  the  papers  that  they 
would  not  dare  to  put  into  words  in  the 
presence  of  their  customers.  How  silly 
that  is.  Do  you  think  that  people  can 
be  fooled  in  print  by  words  that  would 
make  them  laus'h  at  von  or  cuss  you 
when  spoken?  And  what  you  print  in 
your  costly  newspaper  space  has  little 
influence  with  them,  because  they  don't 
believe  you !" 
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Flax  Crop  Below  That  of  Last  Year 

Price  of  Linseed  Oil  Higher  by  Nearly  20  cents  Than  at  Same  Time  in  1915 — Acreage 
of  Flax  is  723,000  as  Against  806,600  Last  Year — Growing  of  Flax  for 

Fibre  in  Ontario  on  Increase 


RAW  linseed  oil  is  in  the  neighbor- 
hood of  twenty  cents  per  gallon 
dearer  than  it  was>  at  this  time 
last  year.  On  August  14  last  year  the 
price  for  six  to  nine  barrel  lots  was  62 
cents  per  gallon.  '  At  the  present  time  it 
is  quoted  from  80  to  90  cents  per  gallon. 
The  acreage  of  flax  sown  this  year  in 
Canada  is  83,600  under  that  of  last  year. 
Provided  there  is  an  average  yield  this 
year  on  the  acreage  sown  this  will  mean 
that  the  crop  will  be  in  the  neighbor- 
hood of  100,000  bushels  below  that  of 
last  year,  based  on  an  average  of  12 
bushels  per  acre.  The  acreage  planted 
in  flax  this  year  throughout  Canada  is 
estimated  by  the  'Census  and  Statistics 
Office  at  Ottawa,  as  723,000,  as  compared 
with  806,600. 

Prices  Steadily  Maintained 

The  price  of  linseed  oil  and  oil  cake 
has  been  maintained  remarkably  firm 
for  some  time  past.  The  yield  last  year 
was  slightly  over  10,000,000  bushels  of 
flax.  This  is  a  good  yield  for  recent 
years  although  it  is  lower  by  about  half 
compared  with  some  of  the  best  years 
of  flax  yield  in  Canada.  The  price  of 
oil  cake  has  been  maintained  remark- 
ably well,  at  the  present  time  some  ex- 
ported to  Ireland  has  brought  the  crush- 
er $39  per  ton.  Oil  cake  is  a  contribut- 
ing factor  in  the  determination  of  the 
price  of  linseed  oil. 

Linseed  oil  is  comparatively  firm  at 
the  present  time  due  largely  to  the  firm- 
ness in  the  seed  market.  Canadian 
Crushers  depend  largely  on  Canadian 
flax  seed  for  their  supplies.  Occasional- 
ly the  crushers  at  Montreal  get  some 
Argentine  and  Calcutta  seed,  but  for 
the  most  part  the  supplies  come  from 
Canadian  sources.  Flaxseed  is  quoted 
around  $1.93  per  bushel.  This  is  lower 
than  it  was  in  the  spring  of  this  year 
when  the  price  was  around  $2.08  per 
bushel.  The  price  at  the  present  time  is 
much  firmer  than  it  was  about  two 
months  ago,  when  it  sold  as  low  as  $1.36 
per  bushel.  Compared  with  the  present 
price  it  was  in  the  neighborhood  of  60 
cents  per  bushel  below  present  quota- 
tions. Prices  of  flaxseed  are  usually  a 
fair  indication  of  the  price  of  linseed 
oil.  As  to  what  the  yield  for  the  present 
year  will  be  remains  to  be  seen.  At  any 
rate  the  acreage  is  considerably  under 
that  of  last  year  in  Canada,  and  this 
should  give  a  firm  tendency  to  the  mar- 
ket for  oil.  Reports  of  the  Department 
of  Trade  and  Commerce  on  July  28,  give 


the  total  amount  of  flaxseed  in  Canadian 
elevators  as  1,198,197  bushels. 

New  Crop  Coming  on  Now 

Canadian  flax  fields  are  just  now 
heading  out  into  the  seed  stage.  Only  a 
few  of  the  late  flowers  remain,  and  the 
crop  will  soon  be  ready  for  cutting.  Flax 
blossoms  are  of  a  delicate  blue  shade, 
lighter  than  the  violet,  but  of  the  same 
exquisite  coloring.  It  is  a  beautiful 
sight  to  see  a  field  of  flax  in  the  blossom 
stage.  In  Holland  there  has  been  de- 
veloped a  flax  plant  which  is  used  ex- 
clusively for  fibre  purposes,  and  which 
has  a  white  flower.  The  seeds  of  the 
flax  are  dark  brown,  glossy,  oval,  oblong, 
flattened  with  acute  edges  and  pointed  at 
one  end.     The  seed'  is  rich  in  oil,  there 


being  approximately  19  pounds  of  oil  to 
a  bushel  containing  56  pounds  of  seed. 
This  oil  as  all  hardwaremen  know  is 
superior  in  drying  qualities  that  render 
it  an  indispensable  ingredient  in  paint 
and  varnish,  and  in  the  manufacture  of 
linoleum,  oilcloth,  printer's  ink,  patent 
leather  and  other  products  and  manu- 
factures. 

The  cultivation  of  the  plant  for  fibre 
requires  harvesting  before  the  seed  is 
full  ripe,  which  impairs  the  quality  and 
reduces  tbe  quantity  of  the  crop  for 
flaxseed.  The  cultivation  of  flax  for  the 
seed  requires  a  seeding  of  two  to  three 
pecks  to  the  acre.  European  countries 
cultivate  flax  for  fibre,  while  the  United 
States,  Argentine,  India  and  Canada 
(Continued  on  page  132.) 


Used  Curtains  for  Background 


Curtains  were  used  as  a  background  for  the  above  paint  display  by  Brampton 
Hardware  Co.,  Brampton,  Ont. 


A  NEAT,  attractive,  tasty  and  yet 
simple  window  display  of  paint 
was  recently  put  in  by  the  Bramp- 
ton Hardware  Co.,  of  Brampton,  Ont. 
The  feature  that  made  the  window  attrac- 
tive was  the  background  of  green  tapes- 
try curtains.  This  helped  to  set  off  the 
display  of  paints  that  were  neatly  ar- 
ranged in  the  window.  Suspended  over 
the  cans  of  paint  were  a  series  of  paddles 


showing  the  different  colors.  The  win- 
dow was  nicely  lighted  with  two  electric 
lights.  In  front  of  the  paint  was  an 
arrangement  of  paint  brushes  that  added 
further  to  the  window  and  made  it  com- 
plete. In  front  of  the  window  on  an  in- 
cline were  placed  some  color  cards  and 
pictures  of  houses  that  had  recently  been 
painted.  It  was  not  an  expensively 
dressed  window  vet  it  was  attractive. 
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produce  the  world's  commercial  crop  for 
flaxseed. 

Flax  Mills  in  Ontario 

There  are  about  twenty-five  flax  mills 
in  southwestern  Ontario.  The  usual  prac- 
tice of  the  millmen  is  to  rent  fields  from 
the  farmers  in  the  district  at  from  $10 
to  $14  an  acre.  The  farmer  tills  the  land 
and  in  some  cases  hauls  in  the  crop.  He 
undertakes  the  duties  of  sowing,  weed- 
ing and  harvesting.  The  custom  in  the 
past  has  heen  to  restrict  the  rentals  to 
distances  within  team-haul  of  the  mill. 
But  there  is  a  growing  tendency  to  buy 
flax  or  rent  land  at  points  upwards  of 
fifty  miles  and  transport  the  flax  in 
baled  form  by  rail  to  the  central  mill. 
For  the  straw  so  delivered  at  the  siding 
the  price  paid  is  from  $13  to  $15,  seed 
on.  The  acreage  of  flax  grown  for  fibre 
in  Ontario  is  steadily  growing.  In  1913 
the  acreage  was  2,500.  In  the  following 
year  it  dropped  to  1,400  acres.  In  1915 
it  was  4,000  acres,  while  the  estimated 
crop  for  1916  is  5,500  acres.  Russia  is 
a  big  producer  of  flax  fibre.  In  1913  she 
produced  600,000  tons;  in  1914,  324,000 
tons  and  in  1915,  487,000  tons. 

Experiments  at  Mount  Forest,  Ont. 

At  Mount  Forest,  Ont.,  experiments 
have  recently  been  carried  out  with  a 
system  of  retting  the  flax  in  the  pre- 
paration of  the  fibre.  In  speaking  of  the 
results'  of  these  experiments,  James  A. 
McCracken,  secretary  of  the  Canadian 
Flax  Growers'  Association,  in  the  Scien- 
tific American  recently  said: 

' '  The  importance  of  the  system  of  ret- 
ting is  fairly  indicated  by  the  average 
price  of  Irish  flax  compared  to  the  aver- 
age price  of  'Canadian  flax.  This  season 
the  former  brings  between  36  and  43 
cents  per  lb.,  while  the  latter — except 
for  one  small  lot,  water-retted — brings 
between  16  and.  25  cents  per  lb.  The 
Irish  and  Canadian  crops,  as  srown,  dif- 
fer little  in  quality.  But  Irish  flax  is 
water-retted,  while  Canadian  flax,  except 
for  one  departure  to  date,  is  dew-retted. 
"The  chief  advantage  of  water-retted 
over  dew-retted  fibre  is  one  of  unifor- 
mity, which  is  obviously  important  in 
fine  spinning.  The  most  satisfactory  ex- 
periments in  water-retting  yet  under- 
taken in  America  are  those  connected 
with  the  exception  cited  above,  in  the 
form  of  experiments  conducted  at 
Forest,  Ont.  The  ifibre  which  has  heen 
produced  in  this  manner  has  brought  45 
cents  per  lb.  on  the  New  England  mar- 
ket. This  flax,  by  the  war.  did  not  re- 
ceive the  complete  advantages  of  water- 
ret  tins:,  but  only  those  of  mixed  rettins-. 
which  means  treating  the  flax  half  way 
in  tanks  and  the  balance  of  the  process 
on  the  grass,  as  in  dew-retting. 

The  Highest-Priced  Fibre 

"The  best  fibre  yet  produced  at  this 
plant — the  45-cent   lot   -  -   was   secured 


from  flax  put  direct  into  the  tanks  after 
it  was  pulled;  that  is  to  say,  the  flax  was 
placed  in  the  tanks  without  threshing  or 
curing  in  the  shook.  This  is  the  method 
long  famous  in  Ireland,  but  it  is  gradu- 
ally being  abandoned  for  the  method  by 
which  the  seed  is  saved.  In  Belgium  and 
Holland  still  more  valuable  fibre  is  ob- 
tained without  sacrificing  the  seed.  The 
crop  is  carefully  cured  and  frequently 
held  over  from  one  year  to  another  in 
order  that  there  may  be  material  for 
steady  retting  from  early  spring  until 
late  fall.  Fraleigh  intends  hereafter  to 
hold  a  portion  of  his  straw  over  until 
the  following  year,  and  to  start  rettins; 
as  soon  as  fine  weather  begins.  By  this 
means  not  only  will  the  straw  be  im- 
proved, but  men  can  be  steadily  engaged 
and  he  can  reduce  his  equipment  for  a 
given  crop  to  the  minimum. 

"The  tentative  operations  at  watei-- 
retting  of  the  Forest  plant  have  been  so 
encouraging  that  several  more  tanks  are 
to  be  constructed  this  spring.  At  pres- 
ent there  is  no  covering  for  the  tanks. 
It  is  proposed  to  remedy  this  deficinecy 
by  the  erection  of  a  roofed  structure 
with  extended  sides.  This  will  enable 
men  to  work  in  all  sorts  of  summer 
weather.     All   the  work  connected  with 


handling  of  the  straw  has  so  far  been 
accomplished  by  hand.  Consequently, 
there  remains  to  be  worked  out,  once  the 
success  of  the  process  warrants  it,  some 
system  of  power-driven  traveling  cranes 
and  carriers  to  effect  the  cheap  transfer 
of  the  straw  from  wagon  to  tank  and 
vice  versa.  This  is  a  minor  point,  how- 
ever, quite  outside  the  retting  process 
proper." 

Big  Consumption  for  Oil 
In  Canada  and  the  United  States 
something  over  30,000,000  bushels  of 
flaxseed  are  annually  consumed  in  the 
manufacture  of  linseed  oil.  Argentine 
is  one  of  the  big  producers  of  flaxseed. 
In  the  year  1915-16  the  crop  in  that 
country  was  40^273,318' bushels.  In  1914- 
15  the  yield  in  bushels  was  44,308^523. 
The  acreage  planted  to  flax  in  the  Ar- 
gentine in  1914-15  was  4,257,533,  and  in 
1915-16  it  was  4,000,549  acres.  In  the 
year  1913-14  the  acreage  in  the  Argen- 
tine was  4,396,774.  Much  of  this  seed 
finds  its  way  to  the  crushers  of  the 
United  States,  over  8,000,000  bushels  be- 
ing consumed  in  the  United  States.  The 
next  largest  buyer  of  flaxseed  from  the 
Argentine  is  the  United  Kingdom,  the 
amount  beins:  4,376,485.  Holland  in 
1915  took  3,982,452  bushels. 


Fall   Paint   Trade  Will  Be  What  You 

Make  It 


MUCH  has  been  said  and  written 
about  the  value  of  the  show 
window  from  a  sales  stand- 
point. It  has  been  proven  to  the  satis- 
faction of  many  successful  merchants 
that  the  show  window  is  a  valuable  sales 
medium.  And  still  there  are  a  few  mer- 
chants Who  do  not  realize  the  full  value 
of  the  show  window. 

If  the  same  merchants  had  an  oppor- 
tunity to  talk  to  50  or  100  customers,  all 
more  or  less  interested  in  paints,  what 


would  happen  f  The  merchants  would 
put  forth  their  very  best  arguments. 

Apply  this  to  the  show  window  in  the 
average  hardware  store.  Each  merchant 
has  in  the  show  window  a  salesman, 
silent,  but  none  the  less  effective,  each 
day  presenting  to  dozens  of  passers-by 
the  arguments  good  or  otherwise  of  the 
store  proprietor. 

It    depends  almost   entirely    upon   the 

(Continued  on  page  178) 


A  well  balanced  and  attractive  paint  window  display. 
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Gasoline  Is  On  Downward  Grade 

Reduction  of  Cent  a  Gallon  by  Oil  Companies  May  Perhaps  Presage  Further  Declines 
— Big  Production  of  Crude  Oil  Owing  to  High  Prices — Crude  Has  De- 
clined 40  Cents  Per  Barrel — Oil  Mens  Views. 

"G 


AiSOLIN'E  consumption,  in 
'Canada  this  year  has  been 
heavier  than  ever  before, " 
stated  J.  F.  Shatford,  general  manager 
•of  the  Queen  City  Division  of  the  Im- 
perial Oil  Company,  to  a  Hardware  and 
Metal  representative.  "Up  to  the  pres- 
ent time  consumption  is  25  to  30  per 
cent,  greater  than  last  year  and  if  the 
present  good  weather  continues  for  somp 
time  it  will  possibly  run  much  larger 
than  that.  In  an  average  year  consump- 
tion of  gasoline  in  Canada  is  in  the 
neighborhood  of  60,000,000  gallons.  With 
a  25  per  cent,  increase  the  consumption 
this  year  will  be  in  the  vicinity  of  75,- 
000,000  gallons. 

"As  to  whether  or  not  the  price  of 
gasoline  is  likely  to  go  down  below  pres- 
ent levels  there  does  not  seem  to  be  much 
probability  of  a  serious  decline  so  long- 
as  the  present  big  demand  keeps  up.  For 
the  past  six  weeks  the  amount  of  gaso- 
line consumed  has  been  enormous.  Good 
weather  has  made  it  favorable  for  motor- 
ing and  with  a  continuation  of  the  pres- 
ent conditions  there  should  be  a  good 
consumption  and  a  tendency  to  firmness 

WHERE    APE    CANADIAN    OIL 
FIELDS? 

"There  does  not  seem  to  be  anything 
else  in  sight  but  a  reduction  in  the  price 
of  gasoline.  The  production  of  crude  oil 
has  increased  enormously  and  the  price  of 
■crude  oil  has  come  down  about  forty 
cents  per  barrel  within  the  past  month. 
■Crude  oil  prices  are  high  at  the  present 
time.  With  the  reduction  of  the  price  of 
crude  oil  the  refined  pi-oduct  is  bound  to 
follow  downward.  Production  has  over- 
taken the  demand  under  the  incentive  of 
the  increased  price  of  crude  oil.  It  would 
seem  in  the  natural  sequence  of  events 
that  the  price  of  crude  should  go  down 
with  a  consequent  reduction  of  the  num- 
ber of  producing  wells  from  which  it  is 
not  possible  to  get  a  good  paying  margin. 
What  is  badly  needed  is  the  discovery  of 
new  oil  fields  in  Canada-  It  seems  to  me 
that  it  is  only  a  question  of  time  until 
they  are  found.  In  the  southern  half  of 
this  continent  oil  has  been  found  in  almost 
every  district — Pennsylvania,  New  York, 
Ohio,  Illinois,  Virginia,  Kentucky,  Texas, 
Oklahoma,  Kansas.  It  hardly  seems  prob- 
able that  the  Almighty  has  distributed 
oil  so  widely  throughout  the  United  States 
and  has  neglected  to  put  a  little  of  it  in 
the  northern  half  of  this  continent.  It 
would  seem  that  little  red  apples  should 
be  found  as  easily  in  Canada  as  in  the 
United  States.  To  me  it  seems  but  a 
question  of  time  until  oil  fields  will  be 
found  in  Canada.  Where  they  are  remains 
to  be  seen." — F.  H.  Littlefield,  general 
manager  Canadian  Oil  Company,  in  an 
interview  with  Hardward  and  Metal. 


in  present  prices.  We  have  reduced 
gasoline  one  cent  per  gallon  on  Monday 
of  this  week.  This  will  make  the  price 
in  Toronto  27  cents  ex  tank  wagon.  This 
would  make  the  price  to  the  consumer 
around  29  to  31  cents  per  gallon. 


J.  F.  Shatford,  general  manager  Queen 
City  Division  of  the  Imperial  Oil  Com- 
pany. Mr.  Shatford  has  been  with  the  Im- 
perial Oil  Company  for  about  26  years- 
He  was  before  that  time  in  the  oil  busi- 
ness under  the  name  of  Shatford  Bros. 
His  brother,  S.  S.  Shatford  is  now  Man- 
ager of  the  Nova  Scotia  division  of  the 
Imperial  Oil  Company  with  headquarters 
at  Halifax.  J.  F.  Shatford  has  a  son, 
Corp.  Lionel  L.  Shatford,  at  the  front 
ivith  the  Canadian  forces 

Gasoline  Cheap  in  Canada  \ 
"Gasoline  all  through  the  present  high 
prices  has  been  comparatively  cheaper  in 
Ontario  than  it  has  been  in  any  part  of 
the  globe.  At  the  present  price  at  which 
gasoline  is  quoted  in  New  York  of  23 
cents  to  garages  it  figures  out  that  re- 
finers are  getting  a  much  narrower  mar- 
gin of  profit  than  American  refiners. 
Take  their  price  of  23c  per  wine  gallon 
to  the  garages.  To  get  a  comparative 
cost  with  Canadian  prices  it  must  be 
brought  to  the  basis  of  an  Imperial  gal- 
lon. The  Imperial  gallon  is  one-fifth 
larger  than  the  wine  gallon.  This  would 
bring  the  price  to  27.60c  per  gallon.  To 
this  must  be  added  duty  to  the  extent  of 
2.50c  per  gallon  and  freight  to  the 
amount  of  1.25c  per  gallon.  This  should 
bring  the  cost  of  Canadian  gasoline  to 
31.35c  per  gallon  ex  tank  wagon  to  gar- 
ages. There  is  only  one  place  where 
prices  have  been  anywhere  near  as  cheap 
as  they  have  been  in  Canada  and  that 
was  in  the  State  of  Michigan.  There 
gasoline  was  quoted  at  19c  gallon.  But 
there  has  been  a  cutting  of  prices  there 
due  to  orders  that  had  been  placed  by 
one  supply  company  that  had  placed  or- 
ders with  some  western  oil  producers 
covering  a  long-time  period  and  at  pre- 


war prices.  But  even  in  Michigan  when 
it  is  reckoned  on  the  basis  of  Canadian 
Imperial  gallon,  and  when  freight  and 
duty  and  war  tax  is  added  the  price 
would  be  29.45c  per  gallon,  as  compared 
with  29c  which  is  the  minimum  in  tank 
cars  in  Canada.  And  they  do  not  get 
gasoline  anywhere  near  the  high  grade 
that  consumers  in  Canada  get,"  stated 
Mr.  Shatford. 

"The  present  decline  has  been  caused 
through  the  increase  of  production  of 
crude  oil.  Whether  or  not  there  will  be 
further  declines  will  depend  largely  on 
the  amount  consumed.  A  continuation 
of  good  weather  will  keep  up  the  con- 
sumption. On  the  other  hand  a  stretch  of 
bad  weather  will  put  automobiles  in  their 
garages.  Production  of  crude  oil  is  go- 
ing on  apace  and  with  this  piling  up  of 
big  supplies  of  gasoline  about  the  only 
alternative  is  to  have  lower  gasoline.  Of 
course,  we  are  not  saying  this  is  what  is 
going  to  happen.  We  only  state  it  as  a 
possibility. 

Production  of  Crude 

"As  an  indication  of  the  way  produc- 
tion of  crude  oil  has  increased  during  the 


A  QUESTION  OF   SUPPLY  AND 
DEMAND 

"As  long  as  the  present  big  demand 
keeps  up  the  prices  of  gasoline  should  not 
decline  rapidly-  The  present  fine  weather 
is  very  conducive  to  motoring  and  the  con- 
sumption has  naturally  been'  large.  But 
with  the  coming  of  bad  weather  in  the 
fall  there  should  be  a  consequent  reduc- 
tion in  the  amount  of  gasoline  consumed. 
If  the  consumption  shows  a  tendency  to 
fall  off  within  the  next  six  or  seven  weeks 
and  the  production  of  crude  keeps  up  to 
the  present  high  level  there  should  in- 
evitably be  a  reduction  in  the  price  of 
gasoline.  It  is  entirely  a  question  of  sup- 
ply and  demand.  Oil  refiners  are  satis- 
fied with  a  certain  margin  of  profit.  If 
the  price  of  crude  oil  goes  down  it  is 
natural  for  the  price  of  refined  oil  to  fol- 
low. There  would  seem  to  be  indications 
that  present  prices  will  weaken  in  the 
face  of  production  and  on  the  basis  of  the 
probable  falling  off  of  consumption  due 
to  poor  weather  conditions-  It  is  a  ques- 
tion that  cannot  be  accurately  foretold  as 
there  are  many  factors  that  enter  into  the 
determination  of  the  price.  They  are 
broadly  covered  under  the  terms  of  supply 
and  demand.  From  present  indications, 
however,  it  would  seem  that  the  supply 
has  pretty  well  caught  up  with  the  de- 
mand. This  is  pretty  well  indicated  by  the 
recent  drop  in  the  prices  of  crude  oil. 
When  good  prices  for  crude  prevail  it  is 
only  a  question  of  time  until  the  supply 
will  surpass  the  demand." — From  an  in- 
terview with  a  prominent  Canadian  oil 
man  by  a  Hardware  and  Metal  repre- 
sentative- 
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present  year  it  can  readily  be  seen  by 
taking  a  comparison  between  March, 
April  and  May  of  last  year  and  the  same 
months  of  the  present  year.  Crude  oil 
produced  in  those  periods  were: 

1905.  Barrels. 

March    7,038,337 

April    6,2S7,336 

May    7,210,21c 

1916. 

March    8,628,964 

April    8,585,473 

May    8,976,402 

"By  these  figures  it  will  be  seen  that  in 
March  of  this  year  the  production  was 
approximately  a  million  and  a  half  bar- 
rels greater  than  last  year,  while 
in  May  of  this  year  it  was  over  a 
million  and  a  half  barrels  greater  than 
the  corresponding  month  of  last  year. 
This  is  in  what  is  known  as  the  mid- 
continent  field,  which  comprises  the 
fields  in  the  State  of  Oklahoma  and 
Kansas  and  Texas  and  is  considered  the 
most  important  of  the  oil  bearing  areas 
of  the  United  States.  In  the  Illinois  field 
and  in  the  Pennsylvania  fields  there  has 
has  been  a  slight  falling  off  in  production 
in  the  three-month  period  named. 
Big  Production  This  Year 

"Estimates  by  John  D.  Northrop  of 
the  United  States  Geological  Survey 
places  the  production  of  crude  oil  in  the 
United  States  at  140,000,000  barrels  dur- 
ing the  first  half  of  1916.  The  produc- 
tion is  distributed  as  follows 

Field.  Barrels. 

Appalachian   11,400,000 

Lima-Indiana    l.t'00,000 

Illinois    7,1)00,000 

Kansas   and    Oklahoma    50,500,000 

Northern   and   Central   Texas    4,200,000 

Northwest  Louisiana  6.800,000 

Gulf  Coast    11,400,000 

Wyoming  and  Montana  2,400.000 

California    43,500,000 

Miscellaneous     (Colorado,    Michigan 

and    Missouri)    100,000 

140.000,000 
In  speaking  of  the  significance  of  these 
figures  the  "National  Petroleum  News," 
one  of  the  leading  oil  journals  of  the 
United  States,  says:^  "This  quantity, 
which  includes  a  little  oil  actually  pur- 
chased in  1915,  but  marketed  during 
1916,  is  appreciably  less  than  the  output 
during  the  first  half  of  1915,  though  it  is 
greater  by  about  5,000,000  barrels  than 
one-half  the  entire  quantity  marketed 
last  year.  When  it  is  considered  the  first 
half  of  1915  includes  the  period  of  maxi- 
mum production  of  the  Cushing  pool  iu 
northwestern  Louisiana,  the  disparity  in 
output  between  the  corresponding 
periods  is  not  especially  significant. 

Reflects  Activity 

"The  magnitude  of  this  quantity,  the 
fact  that  it  is  greater  than  one-half  the 
total  petroleum  marketed  in  the  United 
States  in  1915,  and  the  further  fact  that 
it  reflects  the  results  of  general  activity 
throughout  all  oil-producing  areas 
rather  than  flush  production  in  restrict- 
ed areas  is,  however,  significant,  and 
leads  to  no  other  conclusion  than  that 
the    final    statistics   of   oil   marketed    in 


1916    are    destined    to    establish    a    new  indication  of  the  difference  in  the  price 

record.  of   crude  oils   during   the  first   part   of 

"The     outstanding     feature     of    the  last  year  and  the  first  part  of  the  pres- 

petroleum  industry  during  the  half  year  ent  year  the  following    figures  for  the 

just   closed  was  the  high  level  reached  Mid-Continent    field,   together   with    the 

in  the  prices  of  crude  oil  in  March  and  production,  will  give  some  indication  of 

maintained:    firmly    to    the    end  of   the  reason  for  the  decline   in   the   price  of 

period.     This  level  reflects  less  strongly  crude  oil  and  the  consequent  decline  in 

the  decreased  capacity  of  a  large  number  the  price  of  gasoline: — 
of  new  refineries  installed  during  the  re-  Mid-Continent.  Production       Price, 

cent  period  of  low  prices.  19-15—  Barrels  Barrel 

, ,  ,  „    .,        .  ,.  January    7,682,735  .$0.55 

As   a   consequence   ot   the   incentive  February    6,157,962  .40 

afforded  by  the  high  prices  in  the  early  March  7,038,337  .40 

,         „     ;mc  T-    -x        •         n    -,,-  •  AP"1    6,287,336  .40 

part    ot    191o    activity   in    drilling   in-  May    7,210,210  .40 

creased  enormously  in  all  fields  with  the  June   0,152,667  .40 

o  j,,  ,        .,,  .      ,,  July   7,092,307  .40 

opening  or  spring,  and  though  within  the  August  7,123,101  .75 

half-year  period  no    strictly   new    pools  September  S'SSJ'J!?  |° 

•'.       l  J  ,     r,  October    6,161,7^4  .80 

were   discovered,   there   was  a   develop-  November  o,7.«s,988  1.20 

ment   of  old   pools   and   new   extensions  D^m^er    '■ 7,317,541.  1.30 

that  was  attended  with  gratifying  sue-  January  7,494,812  1.30 

cess.     So  marked  was  this  success  in  the  £^*7    \    8®964  1.55 

Auausta  and  El  Dorado  pools  in  South-  April  s, .-><)<>, 473  1.55 

ern  Kansas,  the  Blackwell  pool  in    Kay  Mav    8,976,^02  1.55 

Conntv,    Okla.,    and'   the    Shamrock    ex-  ® 

tension   of   the  Cushing   pool   in    Creel        AUTOS  A  BOON  TO  MERCHANTS 
County,  Okla.,  that  at  the  end  of  half-  AND   FARMERS 

year  period  the  production  and  consump-  (Continued   from   page    125) 

tion    of   crude   oil    east    of    the    Rocky  secured.     If  sales  are  not  made  at  the 

Mountains  are  essentially  in  balance  and  time>     the    pr0Spects    are    followed    up 

a    tendency    toward    weaker    prices    for  later 

mid-continent  grades  is   apparent,  Newspaper  advertisements  are  used  in 

"Thus  far  this  tendency  has  affected  geagon    to    advertise    the    stove    depart- 

bigh-grade  crude  oil  only  to  the  extent  ment        Circulars     and     manufacturers 

of    lowering    the    premium    on    certain  advertising  literature  are  also  distribut- 

types  that  are  in  greatest  demand,  but  ed  among.  likdy  gtove  buyerg 
its  influence  on  market  quotations  is  in-  Circulars  Sold  Stock  Food 

evitable     if     production    continues    its  Ag  &Q  example  of  how  circulars  will 

steady    increase,    or   if   the   remarkable  ofteQ        u  businegg)  Mr.   Lendon   stated 

wild-cat  campaign  now  under  wav  in  the  ,,     ,  j  ,.     •    »    ,     ,    «     , 

.,  ,,...,,."  n  that  in  introducing  a  line  ot  stock  food, 

south-west,  results   in   the   discovery   of  he  had  gent  a  boy  ftround  to  pkce  circu. 

even  one  considerable  pool  of  high-grade  ,arg  ^  tfae  farmerg  rigg  Qn  the  market 

01  '  The    following    .Saturday    several    sales 

T  „      ,  ,  „       twt  „  were  made  as  a  result  of  this  method  of 

Large  Number  of  New  Wells  , 

r>  n.  ,„,,    ,,  advertising. 

Dunns:   the   year   1915    there   were    a  T       ,,,-,,     ,   •        ••  •, 

,  «  ;,  ,,  ,    .      ,,  Lendon  s  also  do  electric  wiring    and 

large  number  ot  new  wells  sunk  in  the         ,       ,  .  .    ,.  „    ,  a   , 

„  . .     „  ,,     TT   .,    ,  _,,  ...  plumbing.     A  line  ot  electric  fixtures  is 

eastern  field  of  the  United  States,  which  .    ,  .  ,         ...  , 

.     .    .       ,T        at-    n    ti  1        -ttt  carried  in  stock  and  the  samples  are  sus- 

mcludes  Mew    York,  fennsvlvania,   West  .    ,    „  ,.     ,  ij.ii 

TT.     .    .       T;r  ,  ,  v,      .,  pended  from   display  racks  at  the  rear 

Virginia,   Kentucky,    and    South-eastern  ' 

Ohio.     A  total  of  5.197  wells  were  com-  .  '    . ..       ..       „. 

1  j  j      c     u-  u  o  An-         „  ,  An  Attractive  Store 

pleted,  ot  which  2,90o,  or  56  per  cent.,  „,,        _,         .  ...    „      ,  , 

•  in   j     -i    in*-.  ,         ,  The    Greenhill    Hardware,    also    con- 

vielded  oil.  1.2o4  were  classed  as  aassers  ,    ,  ,  x       -        .     . 

"     j  i  noo  x.  rru  x.-     j  ducted  by  Mr.  Lendon  is  in  many  res- 

and  1.038  were  barren.       I  he  combined  J   ,  ,  _     ,,  .  '       . 

a      j  x>      11     a     1  j        c        1     i-      -\-t  pects  a  model  store.     In  this  store  as  in 

output  tor  the  first  day  ot  productive  lite  \  „     ,  ,       ,  ■  , 

j.  ,,        •!        ,,  1  4.  j   •     iaiK       „„  the  parent  store  an  ettort  has  been  made 

of  the  oil  wells  completed  m  1915    was  '  ...  ,. 

31,922  barrels,  or  an  average  of  11  bar-  to  bave  a  samPle  of  ever-y  artiele  °n  dis" 
rels  for  each  well.  Individual  wells  in  V^J-  Silent  salesmen  are  used  with  good 
Pennsylvania  and  New  York  averaged  eftect  ^r  displaying  cutlery  and  silver- 
seven  barrels  each,  in  Eastern  and  Cen-  ware'  clocks'  ftc"  ,  ,  ,  A  . 
tral  Ohio  12  barrels,  in  Kentucky  13  bar-  A  larSe  tGo1  rack,  (shown  in  *h«  phot°- 
rels,  and  in  West  Virginia  18  barrels.  graph)  stands  in  the  centre  of  the  aisle 

towards  the  rear.     This  rack  holds  loy2 

Crude  Oil  Going  Down  dozen  tools  and  takes  up  a  comparatively 

Crude  oil  has  taken  a  drop  of  40  cents  sma11    sPace-      Mr-    Lendon    stated    that 

a  barrel  within  the  past  month,  and  is  many  farmers  wishing  to  purchase  hay 

still  on  the  downgrade.     Ohio  crude  at  or  manure  forks,  shovels,  etc.,  go  direct 

the   time  of  writing  is  selling  at  $1.53  to    the    rack    and   make   their   selections 

per  barrel.     Pennsvlvanie  at  $2.50   per  without    the    aid    of    a    salesman.      The 

barrel,  Oklahoma  at  $1.05  per  barrel,  and  display  rack  acts  as  a  silent   salesman. 

Canadian   crude  is  at  $1.83  per    barrel.  It    conserves    space,and    allows    a    large 

The   supply   of   Canadian   crude   at   the  and  representative  display  to  be  shown 

present  is  a  negligible  quantity.     As  an  i'1  limited  quarters. 
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Manufacturers  Meet  Retailers 

Co-Operation  is  Urged  at  Meeting  of  Manufacturers,  Credit-men  and  Retailers- 
Banquet  held  at  Fort  Garry  Hotel— Contract  Selling  Plan.  • 


THE  eleventh  annual  convention  of 
the  Dominion  Board,  Retail  Mer- 
chants'    Association    of    Canada 
was  held  at  the  Fort  Garry  Hotel,  Win- 
nipeg, last  week.     It  was  the  first  con- 
vention at  which  all  the  provinces,  with 
one  exception,  were  represented. 
Exempt  From  Tax 
Among   the   many   resolutions    passed 
was  one  to  the  effect  that  in  the  event 
of    a    municipality     entering     into    any 
commercial     enterprise    in     competition 


WKtr                                    ".'^B 
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The   New  President — Horace   Chevrier. 

with  merchants,  the  latter  be  exempted 
from   business    tax. 

Another  important  resolution  was  to 
the  effect  that  the  Dominion  Govern- 
ment be  asked  to  appoint  an  inspector 
for  the  purpose  of  prosecuting  persons 
who  violate  the  criminal  code  with  re- 
ference to  any  matters  that  affect  the 
puiblic,  such  as  false  advertising  and  de- 
ceiving the  public  in  regard  to  the  sale 
of  merchandise. 

A  complete  list  of  the  resolutions 
passed  is  reported  elsewhere  in  this 
issue. 

Co-operation  Heartily  Urged 

The  Executive  members  of  the  Can- 
Canadian  Manufacturers'  Association 
Canadian  Credit  Men's  Association 
joined  the  retailers  in  a  banquet  at  the 
Fort  Garry  Hotel  on  Tuesday  evening. 

B.  W.  Zieman,  of  Preston,  Ont., 
president  of  the  Retailers'  Dominion 
Board,  presided,  supported  by  A.  R. 
Ingram,  president  Canadian  Manufac- 
turers' Association;  L.  J.  Mrlius,  pre- 
sident Credit  Men 's  Association,  and 
others. 


In  the  discussion  which  followed  the 
banquet  it  was  quite  evident  that  all 
bodies  represented  were  anxious  to  get 
together  and  work  together  in  all  mat- 
ters pertaining  to  their  mutual  welfare. 
Passed  Resolution 

Following  a  lengthy  debate,  a  resolu- 
tion was  passed  as  follows: — 

"The  joint  committee  of  retailers  and 
wholesalers  believe  that  their  interests 
are  largely  in  common,  and  that  co- 
operation in  solving  many  of  the  prob- 
lems affecting  both  is  sure  to  be  mutually 
beneficial. 

"We  are  in  favor  that  where  pos- 
sible an  established  price  to  the  con- 
sumer be  made.  We  suggest  the  co- 
operation of  the  manufacturer,  whole- 
saler and  retailer  to  this  end. 

"We  believe  that  the  manufacturer, 
wholesaler,  and  retailer  should  work  to- 
gether to  conserve  to  the  retailer  all 
business  which  naturally  belongs  to  him, 
and  that  every  effort  should  be  made  to 
nliminate  unnecessary  expense  in  the 
marketing  of  all  goods. 

"We  believe  that  the  manufacturer, 
wholesaler  and  retailer  should  also  co- 
operate in  protecting  the  public  in  every 
^•ay  possible  from  fraudulent  advertis- 
ing and  the  eross  misrepresentation  of 
°oods  offered  for  sale  by  unscrupulous 
dealers. 

"We  believe  all  matters  pertaining  to 
legislation     affecting     all     parties     con- 
cerned  should  be  referred   to   the  joint 
committee  for  consideration." 
Speeches  at  Banquet 

With  the  exception  of  the  address  by 
Hon.  E.  Brown,  most  of  the  speakers  re- 


MOVE  DOMINION  BOARD  TO 
OTTAWA 

AT  the  convention  of  the 
Dominion  Board  of  the  Re- 
tail Merchants'  Associa- 
tion held  at  Winnipeg  last  week 
it  was  decided  to  move  the  head- 
quarters of  the  Dominion  Board 
from  Toronto  to  Ottawa.  This 
will  mean  the  removal  of  E.  M. 
Trowern,  Dominion  secretary  from 
Toronto  to  Ottawa.  The  head- 
quarters of  the  Ontario  and  Tor- 
onto boards  will  still  be  located  at 
Toronto.  It  is  believed  that  the 
best  interests  of  the  retailers  will 
be  served  by  having  the  'head  of- 
fice at  Ottawa  where  most  of  the 
legislation  affecting  the  retailers 
is  passed. 


ferred   principally   to   the  foregoing   re- 
solution. 

Mr.  Brown's  address  was  practical 
and  well  received.  His  hearers  ap- 
plauded the  assertion  that  the  provincial 
government  was  in  sympathy  with  the 
aspirations  of  the  retailers.  He  urged 
honesty  in  business,  and  remarked  "I 
have  very  great  faith  in  advertising 
when  it  presents  the  facts  in  the  proper 
way."  He  mentioned  that  at  the  next 
session  of  the  legislature  the  government 


Vice-President   D.    W.   Clark,    Toronto. 


would     consider     very     thoroughly     the 
question  of  rural  credits. 

Mr.  Mylius  representing  the  Can- 
adian Credit  Men's  Association,  and 
Mr.  Ingram  representing  the  Manufac- 
turers' Association,  spoke  of  the  neces- 
sity for  the  three  classes  to  get  to- 
gether. Each  mentioned  that  the  bodies 
they  represented  were  anxious  to  co- 
operate and  discuss  problems  of  mutual 
interest.  "You  will  find  the  manufac- 
turers ready  to  meet  you  more  than 
half  way,"  declared  Mr.  Ins-ram,  while 
Mr.  Mylius  stated  that  the  efforts  of  the 
credit  men  for  some  time  past  had  been 
directed  towards  setting  into  closer 
touch  with  the  retailers. 

Contract  Selling  Plan 
E.  M.  Trowern,  secretary  of  the 
Dominion  Board,  announced  that  the  re- 
tailers had  that  day  decided  upon  a  con- 
tract selling  plan,  by  which  retailers  all 
over  the  Dominion  would  sell  certain 
goods  at  a  fixed  price,  and  no  one  would 
be  permitted  to  do  price  cutting  in  that 
particular  line. 

G.  A.  Maybee,  Moose  Jaw,  Sask.,  lion- 
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HARDWARE    AND    METAL 
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orary  president  of  the  Saskatchewan 
Retailers'  Association,  mentioned  that 
the  blending  of  the  three  organizations 
together  at  that  meeting  was  the  reali- 
zation of  one  of  the  dreams  of  his  life. 
He  dealt  with  conditions  in  Saskatche- 
wan, and  admitted  that  in  that  province 
the   retailers   had    a    °:reat    fear    of   the 


wholesalers,  but  he  was  hopeful  now 
that  that  feeling  would  shortly  be  dis- 
pelled. 

J.  A.  Beaudry,  Montreal,  Dominion 
treasurer  of  the  R.M.A.,  pleaded  for 
greater  efficiency  in  order  to  deal  with 
after-war  problems,  and  emphasized  the 


need  of  further  and  more  strong  organi- 
zation work. 

Henry  Detchon,  general  manager  of 
the  Credit  Men's  Association,  spoke  of 
the  eagerness  of  the  credit  men  to  co- 
operate with  the  retailers.  They  rea- 
lized that  the  prosperity  of  the  one  de- 
pended on  the  prosperity  of  the  other. 


Resolutions  passed  by  the  Dominion  Board  of  the 
Retail  Merchants'  Association  at  Winnipeg 


RETAILERS    AND    WHOLESALERS 

"The  joint  committee  of  retailers  and  whole- 
salers believe  that  their  interests  are  largely 
in  common,  and1  that  co-operation  in  solving 
many  of  the  problems  affecting  both  is  sure 
to  t>e  mutually  beneficial. 

"We  are  in  favor  that  where  possible  an 
established  price  to  the  consumer  be  made. 
We  suggest  the  co-operation  of  the  manufac- 
turer, wholesaler  and  retailer  to.  this  end. 

•  >£ 

"We  believe  that  the  manufacturer,  whole- 
saler and  retailer  should  work  together '  to 
conserve  to  the  retailer  all  business  which 
naturally  belongs  to  him,  and  that  every  ef- 
fort should  be  made  to  eliminate  unnecessary 
expense  in   the  marketing  of  all  goods. 

"We  believe  that  the  manufacturer,  whole- 
saler and  retailer  should  also  co-operate  in 
protecting  the  public  in  every  way  possible 
from  fraudulent  advertising  and  the  gross 
misrepresentation  of  goods  offered  for  sale  by 
unscrupulous  dealers. 

"We    believe   all   matters-   pertaining    to    leg- 
islation affecting  all  parties  concerned,  should 
be    referred    to    the    joint    committee    for    con- 
sideration." 
MANUFACTURERS      AND      WHOLESALERS 

"That  a  letter  be  sent  the  manufacturers  of 
Canada  and  to  the  wholesale  trade  inquiring 
as  to  the  nature  of  their  trading  policy,  and 
to  'submit   same   to   the   Dominion    board." 

NO   COMMERCIAL  ENTERPRISES 

"That  it  is  the  opinion  of  this  convention 
that  no  attempt  should  'be  made  by  our  asso- 
ciation to  enter  into  any  commercial  enter- 
prise, and  that  we  do  not  lend'  the  name  of  the 
association  to  promote  the  sale  of  any  pro 
duet." 

REGISTER  BUSINESS   FIRMS 

"That  the  Dominion  Government  be  asked  to 
register  all  firms  doing  business  in  Canada 
through  the  Department  of  Trade  and  Com- 
merce, so  that  they  will  'be  able  to  keep  track 
of  the  number  of  people  doing  business  in 
Canada   and    their   various   interests." 

FALSE.  ADVERTISING 

"That,  whereas,  in  cases  of  prosecution  in 
the  police  court  for  violation  of  the  False  Ad- 
vertising Act,  it  has  been  found  that  the  Act 
does  not  make  any  provision  for  accepting  the 
written  report  of  the  analyst  who  may  be 
asked  to  analyze  any  goods  and  that  the 
analyst  himself  must  appear  and  give  evi- 
dence, we  therefore  recommend  that  the  execu- 
tive take  such  action  as  to  have  the  written 
sworn  statement  of  the  analyst  taken  as  evi- 
dence in  the  courts." 

VOTING    CONTESTS 

That  the  convention  strongly  condemns  vot- 
ing contests,  as  they  promote  the  gambling 
spirit  in  the  community,  and  that  the  methods 
employed  are  not  in  keeping  with  legitimate 
advertising.  , 

BULK    SALES    ACT 

That  the  executive  be  requested  to  see  that 
any  bulk  sales  act,  proposed  to  have  placed  on 
the  statute  books,  be  so  worded  before  being 
passed  as  not  to  discriminate  against  any  par- 
tieular  class  in  the  community. 


ADVICE    ON    INSURANCE 

That  freight  adjusting  and  expert  insurance 
services  be  added  to  the  departments  in  the 
association.  Many  a  merchant  carries  insur- 
ance on  his  building  and  stock,  of  which  he 
knows  little  about  the  payments.  When  he  is 
wiped  out  by  a  fire  he  is  sometimes  at  a  loss 
to  know  what  he  shall  get  from  his  insurance. 
This  proposed  department  is  for  the  purpose 
of  looking  into  his  policy  and  telling  him 
what   to   expect  from    it. 

WANT   A  CENSUS 

That  a  census  roll  of  the  number  of  mer- 
chants doing  business  in  Canada,  by  provinces, 
be  kept  at  Ottawa. 

BOGUS     CHEQUE    ARTISTS 

The  executive  was  instructed  to  take  up 
with  the  government  and  the  Bankers'  Asso- 
ciation, the  question  of  the  issuing  of  the 
N.S.F.  cheques  by  numerous  persons  through- 
out the  country.  Now  that  the  hotel  hars  are 
closed,  in  several  provinces,  merchants  are 
complaining  that  the  practice  of  giving 
cheques  on  a  bank  in  which  the  issuer  has  no, 
or  not   sufficient  funds,   is   spreading   rapidly. 

BANKRUPTCY  ACT 

That  the  executive  prepare  a  draft  of  a 
Bankruptcy  Act,  suitable  for  the  entire  Do- 
minion, and  which  would  enable  unfortunate 
merchants  who  may  have  met  with  misfortune, 
to  commence  business  again,  provided  they 
have  a  clean   record. 


CO-OPERATE   WITH    GOVERNMENT 

The  executive  was  requested  to  call  the 
attention  of  the  Dominion  Government  to  the 
fact  that  more  money  is  invested  in  the  dis- 
tribution of  merchandise  than  in  either  the 
production  or  manufacture,  and  that  the  As- 
sociation give  as  much  information  as  it  is 
possible  to  obtain,  so.  that  when  they  are 
making  investigations  into  the  agricultural 
and  other  industries,  the  great  amount  of 
wealth  invested  in  distribution  be  not  over- 
looked. 

FALSE    ADVERTISING 

That  prosecutions  be  taken  against  those 
persons  who  advertise,  offering  to  give  chil- 
dren valuable  prizes  for  selling  a  certain 
amount  of  worthless  goods,  which  are  after- 
wards found  to  be  as  deceptive  to  the  pur- 
chaser as  are  the  so-called  valuable  prizes 
deceptive    to    the   children. 

CO-OPERATE    WITH    THE    BAR 

That  on  any  legislation  the  Association  de- 
cides to  ask  for  the  Dominion  Bar  Association 
to  be  first  consulted,  with  a  view  to  having 
both  provincial  and  Dominion  legislation  uni- 
form. 

GOVERNMENT      SLOW     PAY 

To  take  up  with  the  Dominion  Government 
the  necessity  of  an  arrangement  being  made 
whereby  the  few  government  employees  who 
are  too  slow  in  paying  their  accounts  with 
the  merchants,  will  be  made  to  pay  them  so  as 
not  to  cast  unfair  reflections  on  those  who  do 
pay  up  promptly,  and  are  good  customers  of 
the  merchants. 


Election  of  R.M.A.  Officers 

Winnipeg  Merchant  Elected  President — Treasurer  and  Secretary  Re-Elected 

— East  and  West  Re-United. 


ON  the  last  day  of  the  meeting  the 
election  of  officers  took  place.  The 
following  officers  were  elected : 

President,  Horace  Chevrier,  Winni- 
peg; first  vice-president,  J.  0.  Gareau, 
Montreal;  second  vice  president,  D.  W. 
Clark,  Toronto;  treasurer,  J.  A.  Beau- 
dry,  Montreal  (re-elected) ;  secretary, 
E.  M.  Trowern,  Toronto  (re-elected). 

The  day's  proceedings  closed  with  a 
supper  at -which  complimentary  speeches 
were  delivered.  Mr.  Chevrier  was  en- 
thusiastically congratulated  upon  the 
honor  conferred  upon  him. 

Move  to  Ottawa 
The  transference  of  the  head  office  of 
the  association  from  Toronto  to  Ot- 
tawa was  made  in  the  belief  that  by  such 
action  the  best  interests  of  the  retailers 
would  be  served. 

To  Work  in  Harmony 
Complete  accord  on  future  policies  of 


the  association,  and  avowed  determina- 
tion to  work  in  harmony  on  all  matters 
affecting  the  welfare  of  the  retailers  of 
Canada  were  the  two  principal  themes 
of  the  addresses  of  G.  A.  Maybee,  hon- 
orary president  of  the  Saskatchewan  or- 
ganization; E.  M.  Trowern,  J.  A.  Beau- 
dry,  J.  A.  Banfield,  Winnipeg,  and 
others. 

A  hearty  vote  of  thanks  was  passed 
to  the  retiring  members  of  the  board. 
This  was  appropriately  responded  to  by 
B.  W.  Zieman,  retiring  president,  and 
J.  L.  S.  Hutchinson,  retiring  vice-presi- 
dent. 

The  supper  served  to  cement  the  new 
harmonious  spirit  so  long  desired  be- 
tween the  East  and  West.  The  visitors 
referred  to  the  hearty  reception  which 
had  been  accorded  them  by  the  Winni- 
peg branch  of  the  association. 
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Windows  and  Newspapers  Work  Together 


A  description  of  the  above  excellent  display  of  electric  appliances  is  given  in  the  accompanying  article.   The  display  was  ar- 
ranged by  C.  H-  Smith.  Many  excellent  ideas  may  be  secured  from  the  above  trim. 


A  SPLENDID  example  of  how  win- 
dow display  and  newspaper  ad- 
vertisements can  be  made  to  work 
in  harmony,  is  shown  in  the  accompany- 
ing illustrations.  The  display  appeared 
in  one  of  the  thirteen  display  windows 
in  the  J.  H.  Ashdown  hardware  at  Win- 
nipeg. The  advertisement  reproduced 
here  is  typical  of  a  number  of  ads  which 
appeared  in  Winnipeg  daily  papers  while 
the  display  was  on. 

The  window  display  itself  attracted 
a  great  deal  of  attention  and  favorable 
comment.  It  was  made  doubly  effective 
however,  when  backed  up  by  a  good 
newspaper  campaign.  Although  many 
direct  sales  were  made  from  the  window 
there  will  undoubtedly  be  more  sales 
made  later  on  as  a  result  of  the  display. 

The  advertisement  occupied  a  space  4 
cols,  wide  by  14  inches  deep.  Good  il- 
lustrations were  used,  and  prices  were 
quoted  on  each  article.  Neat  price 
tickets  showing  the  prices  in  plain  fig- 
ures accompanied  each  article  in  the 
window.  There  is  no  evidence  of  over- 
crowding. Each  appliance  stands  out 
distinctly.  The  background  of  the  win- 
dow was  made  of  wall  board  covered 
with  black  and  white  striped  paper.  It 
was  6  inches  deep.  A  check  paper  was 
used  on  the  floor  of  the  window.  Black 
velvet  was  used  for  draping.  The  win- 
dow display,  like  the  advertisement,  fea- 
tured only  one  line  of  goods — electrical 
appliances.    The    show    cards    and   price 


tickets  were  made  of  white  board,  let- 
tered in  black. 

A  number  of  small  display  stands  or 
tables  have  been  used  very  effectively 
for      holding      the    various      appliances. 


Keep  Cool  Electrical  Appliances  For  Hot  Weather 
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LECTR1CALLY, 
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FOUR  HEAT  GRILL 
UNIVERSAL 


I  The  Sewing  Machine  Operated 
Electrically  , 


AT  ASHDOWN'S 


The  Big 

Busy 

Hardware 


One  of  the  advertisements  which  ap- 
peared in  the  Winnipeg  newspapers  while 
the  window  exhibit  was  on  display. 


Glass  shelves,  supported  on  shelf  brack- 
ets, have  also  been  used  with  good  ef- 
fect to  hold  appliances,  three  on  each 
shelf.  The  brackets  are  hidden  below 
the  black  velvet  draping. 

An  examination  of  the  display  and  the 
advertisement  will  give  the  reader  an 
idea  of  some  of  the  lines  of  electrical 
goods  which  are  now  finding  a  ready 
sale  through  hardware  stores.  There 
have  been  great  developments  in  the 
manufacturing  and  marketing  of  elec- 
trical appliances  during  recent  years, 
and  more  particularly  in  those  lines 
which  make  housework  lighter.  Electric 
irons  and  toasters  are  ready  sellers.  Cof- 
fee percolators  are  rapidly  growing  in 
favor.  Electric  grill  outfits  are  finding 
a  ready  sale  among  people  who  have 
been  educated  as  to  the  usefulness  and 
practicability  of  this  neat  and  compact 
appliance.  The  sewing  machine  motor 
has  come  as  a  boon  to  thousands  of 
women.  It  is  finding  a  ready  sale  in  the 
larger  towns  and  cities.  The  motor  is 
simple,  efficient  and  operates  on  almost 
any  sewing  machine.  The  motors  are 
very  reasonable  in  price  considering  the 
work  they  do,  and  the  small  cost  of  op- 
erating them.  Electric  lamps  are  always 
good  sellers.  It  is  only  within  the  past 
8  or  10  years  that  electrical  appliances 
have  been  stocked  extensively  by  hard- 
ware firms.  In  that  time,  however,  the 
sale  for  appliances  has  gone  ahead  by 
(Continued  on  page  151.) 
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Lost  $2,000  Through  Credit  System 

Heavy  Loss  in  One  Year  Through  Granting  Credit — T he  Loss  Eliminated  by  Introduc- 
tion of  Cash  System — Farmers  Have  Money  on  Deposit  with  Hardware 
Firm — Issuing  a  Catalog  for  Farm  Trade. 


WE  figure  that  in  one  year  we  lost 
almost  $2,000  through  the  credit 
system,  stated  S.  V.  Day,  of 
the  Day  Hardware  Co.,  Red  Deer,  Alta., 
to  a  Hardware  and  Metal  representative. 
This  was  due  largely  to  interest  on  over- 
drafts; by  having  money  on  our  books 
instead  of  in  the  bank;  by  loss  through 
bad  accounts;  by  losses  sustained  through 
not  taking  cash  discounts.  Prior  to 
Jan.  1  of  this  year  we  did  both  a  cash 
and  credit  business.  There  has  always 
been  more  or  less  worry  and  inconveni- 
ence under  the  credit  system.  We  want- 
ed to  get  away  from  it  and  decided  to 
put  the  cash  system  into  effect  at  the 
first  of  the  year. 

We  started  preaching  the  advantages 
of  the  cash  system  for  some  time  prior 
to  that  date.  We  talked  to  our  custo- 
mers about  it  and  sought  their  advice. 
We  pointed  out  that  under  the  cash  sys- 
tem we  could  buy  better  and  sell  better. 
We  could  take  advantage  of  all  cash  dis- 
counts. We  could  devote  more  time  to 
studying  the  markets.    We  could  give  our 


customers  better  personal  attention,  and 
look  after  their  interests  in  a  more  satis- 
factory manner  when  we  were  not  bur- 
dened with  the  necessity  of  looking  after 
credit  accounts.  It  was  surprising  to 
find  how  many  customers  fell  in  with 
the  idea. 

There  were  a  few,  of  course,  who  could 
see  nothing  good  in  such  a  radical  change 
as  we  proposed  making,  but  they  were 
greatly  in  the  minority.  Others  were  non- 
committal but  felt  inclined  to  watch  and 
see  how  the  new  plan  worked  out. 

For  some  time  prior  to  Jan.  1  we  used 
newspaper  space  v>  advise  our  customers 
that  commencing  with  the  first  of  the 
New  Year  we  would  introduce  the  cash 
system  of  doing  business.  And  on  that 
date  the  new  system  went  into  effect. 
The  only  credit  accounts  we  carry  are 
those  of  the  town,  Government,  public 
schools,  and  public  institutions  which 
have  specified  dates  for  the  settlement  of 
accounts. 

We  have  been  highly  pleased  with  the 
cash  svstem  so  far.    We  have  found  that 


with  many  people,  asking  for  credit  is 
merely  a  habit.  They  can  settle  for  the 
goods  on  the  spot,  as  well  as  30  days 
later.  Thousands  of  people  in  the  West 
are  sending  their  cash  away  to  the  mail 
order  houses.  Why  can't  they  pay  cash 
to  the  retail  merchants  as  well?  We 
have  found  that  the  farmers  will  pay  cash 
if  they  are  properly  handled.  Of  course, 
in  introducing  the  cash  system  we  have 
tried  to  give  an  improved  service.  We 
watch  our  buying  closely  and  try  to  give 
our  customers  the  very  best  value  for 
their  money. 

Farmers  Deposit  Cash 
Before  we  introduced  the  cash  system, 
several  farmers  asked  what  we  would  do 
when  the  farmer  sent  in  with  a  neighbor 
for  goods.  We  suggested  that  the  farm- 
ers open  small  deposit  accounts  with  us. 
This  plan  is  worked  successfully  by  many 
of  the  large  department  stores.  The  re- 
sult is  that  to-day  we  have  20  accounts 
with  farmers  who  have  deposited  sums 
ranging  from  $5  to  $10.  They  can  send 
in  orders  with   their  neighbors   or  boys 


A  good  view  of  the  interior  of  the  Day  Hardware  Co.  store  at  Red  Deer,  Alta.  Note  the  neat  arrangement  of  the  stock.  The 
store  is  sufficiently  wide  to  allow  for  good  displays  of  stoves,  churns,  bicycles  down  the  centre  aisle  of  the  store. 
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A  splendid  window  display  which  appeared  in  the  show  window  of  the  Day  Hardware  Co.,  Red  Deer,  Alta.  The  display  was 
arranged  by  D-  A.  Smith.  This  display  will  give  readers  an  idea  of  the  class  of  goods  which  finds  a  ready  sale  in  many  West- 
ern towns. 


and  secure  goods  up  to  the  value  of  the 
cash  on  deposit.  -  In  most  cases  the 
orders  are  small  and  are  only  for  goods 
needed  in  a  hurry.  When  the  cash  is 
used  up  we  notify  the  depositors. 

We  have  lost  very  few  customers  as  a 
result  of  the  new  system.  A  few  cus- 
tomers left  us  for  a  while,  but  came  back 
later  on.  True,  a  few  have  not  returned, 
but  in  making  a  change  of  this  kind  we 
had  anticipated  losing  a  few  customers. 
However,  the  number  has  been  very  small 
indeed,  and  we  are  greatly  pleased  with 
the  change  we  have  made,  stated  Mr. 
Day. 

Shelter  for  Horses 

By  getting  away  from  the  credit  system 
we  can  now  devote  more  time  to  looking 
after  the  needs  of  customers.  One  move 
we  made  was  to  erect  a  shelter  at  the  rear 
of  the  store  for  farmers'  horses.  We 
erected  a  shelter  about  fifty  feet  in 
length.  The  cost  was  not  high,  and  the 
farmers  find  the  building  a  great  conveni- 
ence. 

We  are  now  devoting  our  attention  to 
the  mail  order  houses  and  are  doing  our 
best  to  off-set  their  competition. 

M.O.  Houses  Return  Orders 

Mail  order  houses,  like  ourselves,  have 
had  a  rather  trying  period  since  the  war 
began.  We  know  for  a  fact  that  they 
have  had  to  return  a  great  many  money 
orders    owing   to    their    inability    to    fill 


orders  on  account  of  the  scarcity  of  sup- 
plies of  many  lines  of  goods.  We  offer 
to  supply  any  of  our  customers  with 
hardware  at  the  same  prices  as  are  shown 
in  the  mail  order  catalogs. 

Issuing  own  Catalog 

We  are  also  issuing  a  catalog  of  our 
own,  stated  Mr.  Day.  In  this  catalogue 
we  will  feature  such  lines  as  pumps, 
gasoline  engines,  stoves,  forges,  black- 
smith's outfits,  feed  cookers,  and  other 
articles  in  which  the  farmers  are  inter- 
ested. 

The  catalog  will  be  well  illustrated  and 
prices  will  be  quoted  on  all  lines.  In 
adopting  some  of  the  methods  employed 
by  the  mail  order  houses  we  hope  to 
beat  them  at  their  own  game.  We  are 
right  here  on  the  ground,  and  we  can 
compete  successfully  on  most  lines.  Fur- 
thermore, we  can  make  immediate  de- 
livery. The  latter  feature  is  one  that  we 
will  play  up  strongly. 

— :m — 

MISTAKES  IN  FIGURING  PROFITS. 

££  Y]MOURING  Profits,"  is  a  subject 
that  has  been  discussed  times 
without  number  at  trade  con- 
ventions. Innumerable  articles  on  the 
subject  have  appeared  in  the  trade  press. 
And  yet,  the  question  is  one  of  such  im- 
portance that  retailers  cannot  be  too 
often  reminded  of  it. 

It  is  a  well-known  fact  that  many  mer- 


chants fail  in  business  because  they  do 
not  figure  their  profits  correctly.  There 
isxa  variance  of  opinion  regarding  the 
correct  way  to>  figure  profits,  some  mer- 
chants claiming  that  profits  should  be 
figured  on  the  cost  price  of  goods,  while 
others  state  that  profits  should  be  figured 
on  the  selling  price. 

Authorities  who  have  made  a .  close 
study  of' the  question  claim  that  it  is 
scientifically  correct  to  use  either  the 
cost  or  selling  price  as  a  base  in  figuring 
the  percentage  of  profit,  as  long  at  it  is 
stated  and  made  clear  on  what  base  the 
percentage  has  been  calculated.  The* 
majority  of  successful  firms  have  adapt- 
ed the  method  of  figuring  the  percent- 
age of  profit  on  the  selling  price. 

The  vital  issue,  however,  is  the  show- 
ing of  net  profit  in  dollars  and  cents  at 
the  end  of  the  business  year,  when  the 
inventory  has  been  completed  and  the 
books  are  closed.  And  in  order  to  make 
a  satisfactory  showing,  it  is  necessary 
that  a  proper  method  of  figuring  profit 
should  be  followed  through  the  year. 
Where  many  men  make  a  mistake,  and 
fool  themselves,  is  in  their  refusing  to 
see  or  acknowledge  that  any  per  cent,  of 
a  smaller  sum  is  a  smaller  per  cent,  of 
a  larger  sum,  or  in  other  words,  if  25 
is  twenty-ifive  per  cent,  of  100,  it  is  only 
twenty  per  cent,  of  125. 

In  an  article  on  the  correct  way  to 
(Continued  on  page  151.) 
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Making  Use  of  Clerks'  Sales  Records 

Merchant  in  Small  Town  Knows  How  Sales  of  Clerks  Figure  Out  in  Relation  to  Total 

and  to  Salary  Cost — If  Salary  is  Over  io%  of  Sales 
Latter  Must  be  Increased 


THE  question  of  salaries  in  rela- 
tion to  sales  is  one  that  interests 
every  hardwareman  to  some  ex- 
tent. And  yet  comparatively  few  mer- 
chants keep  a  systematic  record  of  each 
clerk's  efforts.  It  is  all  right  in  the  large 
department  stores,  some  merchants  will 
reply,  for  the  clerks  are  so  numerous 
that  they  cannot  gauge  them  any  other 
way.  In  my  store  there  is  no  need  for 
such  a  system.  I  know  just  about  what 
each  one  does  anyway. 

But,  after  all,  definite  knowledge  of 
one's  business  is  more  to  be  desired  than 
general,  and  for  the  clerk's  own  sake,  if 
nothing  else,  a  record  ought  to  be  kept. 
It  will  stimulate  most  of  them  to  have 
a  standard  (last  year's)  held  before 
them  to  exceed,  and  the  attaining  this  by 
extra  effort  will  prove  an  encourage- 
ment. In  some  stores  it  has  been  found 
a  quite  workable  plan  to  post  up  a  list 
of  the  clerks  and  the  relative  position 
each  occupies  for  the  month,  whether 
first,  second,  tenth  and  so  on  in  total 
sales.  Or,  where  clerks  are  kept  pretty 
steadily  to  a  special  department  and  a 
comparison  of  total  sales  over  the  store 
is  hardly  fair,  comparisons  are  made  by 
departments,  or  groups  of  departments, 
or  Group  A  may  be  those  who  exceeded 
last  year's  figures,  say,  by  over  10  per 
cent. ;  Group  B,  those  up  to  10  per  cent. ; 
Group  C,  those  who  dropped  below  the 
previous  year. 

In  many  stores  a  slip  is  sent  a  clerk 
at  the  beginning  of  each  week,  giving 
sales  for  the  corresponding  week  last 
year — which  he  is  expected  to  beat ;  in 
others,  the  whole  list  goes  to  the  head  of 
the  department,  for  him  only  to  check 
up.  Sometimes  the  clerk's  salary  is 
worked  out  to  a  percentage  of  sales,  5, 
6,  8,  11,  13,  as  the  case  may  be,  while  in 
one  store  each  department  has  a  basis  of 
salary  to  sales  worked  out  on  the  per- 
centage, and  if  a  clerk  is  unable  to  work 
up  his  sales  so  as  to  bring  his  salary  per- 
centage down  to  the  average  figure,  he  is 
in  time  let  out. 

The  editor  of  one  of  the  MacLean 
trade  papers  recently  ran  across  a  simple, 
yet  practical,  system  which  is  in  use  in 
a  dry  goods  store  at  Clinton,  Out.,  where 
four  clerks  are  employed.  The  system 
is  applicable  to  any  retail  store,  and  the 
details  are  given  here  for  the  benefit  of 
hardwaremen  who  have  not  a  system  at 
present,  and  are  desirous  of  introducing 
one  which  is  simple,  yet  effective. 

The  Clinton  merchant  keeps  a  daily 
record  of  each   clerk's  sales,  and   these 


are  entered  in  a  book,  with  one  page 
holding  a  month  's  entries.  In  addition 
to  the  total  sales,  a  record  is  kept  of 
the  percentage  each  clerk's  sales  bore 
to  the  total  sales  of  the  store.  Under 
this,  in  red  ink,  were  the  figures  showing 
the  percentage  this  clerk's  salary  bore 
to  the  total  salaries.  That  is,  this  in- 
dicated whether  the  clerk  was  doing  the 
part  in  the  store  called  for  by  his  salary. 
To  illustrate:  one  clerk  for  the  month 
did   37%   per   cent,    of   sales,   while   his 


One  more  point — what  was  it  costing 
to  sell  goods  so  far  as  his  salary  was 
concerned  ?  His  salary  was  9  4-5  per 
cent,  of  his  sales.  This,  too,  was  en- 
tered in  red  ink  for  ease  in  reference. 

A  similar  summary  was  filled  in  for 
each  clerk;  and  it  was  found,  as  it  will 
be  in  most  stores,  that  a  clerk  runs  con- 
sistently above  or  below  his  average  of 
the  salaries  and  the  sales  throughout  the 
year.  He  either  does  better  than  he  is 
paid,  or  worse,  fairly  consistently.     The 


CLERKS'  DAILY  SALES  AND  SALARY  RECORD 

A.  B.  C.  D. 

1 $25.00  $18.71  $24.32  $10.95 

2 27.50  19-20  23.97  7.47 

3 26.74  17.35  21.16  9.64 

29.  '.'.'.'.    .....     32.16  22-60  29.84  10.21 

30 23.40  20-43  16.13  8.15 

Total  (Jan.)    $645.63  $460.75  $504.63  $164.80 

Pet.  of  total  sales.      36  30  21  16 

-Salary  p.c 33  26  28  9 

*That  is  A's  salary  was  33  per  cent,  of  the  total  salaries  paid;   while  he  sold  36  per  tent, 
of   the   goods    sold. 

Record  for  February: 

Salary  percentage.  33  27  26 

Pet.  of  total  sales.  35  30  21                             lb 

Record  for  March : 

Pet.  of  total  sales.  37  25  27                            11 

*Salary  percentage  33  30  21                            lb 

*This    of  course    remains  the  same  each  month   while  salaries  kept  the  same. 
So  the  record  goes,  totaled  at  the  end  of  each    month.     Next    comes    the    record    for    the 
year. 

HOW  THE  YEARLY  RECORD  WORKS  OUT 

a.  b.  c.  D- 

Pet.  of  total  sales.      36  26  28  10 

Salary  percentage..      33  •      30  ^1  -1 

"Salary  pet.  of  sales    9.1  10-4  8-5  ^ 

"" ^nat  is.  it  cost  $9.10  for  clerk  A  to  sell  $100  of  goods:  $10.40  for  clerk  B.  Or  clerk  A's 
salary  was  9.1  per  cent.  oC  sales;  B's,  10.4  per  cent »'»»■,,  to  warrant  the  Var- 
ies £ri£eaBe\£&£^^^^^  «« io  - cent- 

of  his  sales. 


salary  was  30  per  cent,  of  all  the  sal- 
aries. That  is,  he  was  running  above  the 
mark.  A  glance  over  the  other  monthly 
records  showed  he  was  keeping  above 
this  30  per  cent.  On  the  page  for  De- 
cember sales,  there  was  entered  not  only 
the  monthly  average,  but  the  average 
for  the  whole  year,  323/4  per  cent,  of  the 
total  sales,  while  his  salary  was  30  per 
cent.  In  not  a  single  month  had  he 
fallen  below  the  30  per  cent. 


beauty  of  the  system,  from  one  point,  is 
that  a  clerk  can  be  shown  such  a  record 
and  it  will  be  readily  grasped  by  him, 
and  if  he  is  capable  of  improvement  he 
is  bound  to  reverse  his  position  to  the 
store ;  his  sales  will  be  above  in  percent- 
age the  total  sales  compared  with  his 
salary. 

The  practical  application  of  this  sys- 
tem is  that  after  a  fair  trial  if  a  clerk 
cannot   equal  or  exceed   the  "red"  fig- 
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ures  showing  the  percentage  his  salary 
bears  to  the  total,  that  he  is  not  worthy 
of  being  retained  for  any  length  of  time. 
It  may  be  said,  "Lower  his  salary  until 
his  sales  correspond,"  (but  his  salary 
should  be  raised,  not  lowered,  as  years 
go  by,  for  sales  should  (be  increasing. 
Lowering  a  salary  might  be  an  alterna- 
tive to  letting  the  clerk  go,  but  this 
suggests  that  he  is  incapable  of  pro- 
gressing in  salesmanship. 

The    records    have    assisted    the    mer- 


chant on  several  occasions  in  making 
changes,  and  by  letting  a  clerk  go  who, 
he  found,  could  not  bring  up  the  sales, 
he  got  some  one  else  who  almost  from 
the  start  kept  above  the  "dead  line,"  as 
the  average  is  sometimes  called. 

Not  only  is  such  a  record  a  good  test 
as  to  whether  a  clerk  should  be  retained, 
but  it  often  decides  when  salaries  should 
be  increased.  The  second  record,  that  of 
the  percentage  a  clerk's  salary  bears  to 
sales,  is  always  a  valuable  one  for  the 


proprietor.  In  the  Clinton  store,  for  in- 
stance, it  has  .been  decided  that  under 
local  conditions,  no  clerk  should  cost 
more  than  10  per  cent,  of  sales;  that  is, 
if  the  salary  is  $700  a  year,  the  clerk 
should  sell  at  least  $7,000  worth  of 
goods. 

The  accompanying  panel  shows  a 
sample — based  not  on  actual  figures 
from  the  Clinton  store,  ibut  approximate 
ones,  showing  how  this  system  works 
out. 


What  Is  Your  Percentage  of  Profit? 

Inquiries  From  Merchants  Show  They  Run  From  9  to  20  Per  Cent. — Percentage  of 

Profits  on  Individual  Articles  Varies    Widely — Successful  Merchants  Have 

No   Set  Percentage  That  They  Secure  for  Each  Article 


THE  question  of  the  proper  per- 
centage of  profits  that  a  hard- 
wareman  should  have  is  one  on 
which  there  are  many  varying  opinions. 
Each  hardwareman  carries  somewhere  in 
the  back  of  his  head  a  profit  which,  on 
looking  it  over  at  the  end  of  the  busi- 
ness year,  says  to  himself:  'It  is  well," 
or  "It  is  not  enough."  The  fixing  of 
these  percentage  profits  for  the  year  is 
an  easier  matter  than  deciding  what  per- 
centage of  profit  should  be  added  to  each 
particular  article  when  it  is  priced  and 
put  on  the  shelves.  When  one  starts  out 
on  a  trip  of  inquiry,  he  finds  these  per- 
centages range  all  the  way  from  9  per 
cent,  to  50  per  cent.  Each  merchant  has 
his  own  particular  fig-ure  with  which  he 
is  satisfied.  There  was  one  merchant 
who  wanted  his  50  per  cent.  There  was 
another  who  was  satisfied  with  35  per 
cent.  There  was  still  another  who  was 
content  if  the  gross  profits  amounted  to 
25  per  cent.  But  it  should  be  borne  in 
mind  that  there  is  a  distinction  between 
the  profits  with  which  a  merchant  is 
satisfied  on  each  individual  article  and 
the  gross  profits  on  the  sales  of  all  ar- 
ticles during  the  course  of  the  year.  Tn 
the  one  case  it  is  a  very  variable  quan- 
titv;  in  the  other,  there  is  not  such  a 
wide  range  of  percentages. 

Fixing  Percentages  on  Articles 
Successful  merchants  in  many  cases 
asserted  frankly  that  they  never  start 
out  with  the  idea  of  getting  a  35  or  50 
per  cent,  profit  on  every  article  they  sell 
over  the  counter.  One  successful  mer- 
chant in  the  'City  of  Brantford  stated 
that  he  had  a  sort  of  "base"  from 
which  he  worked  both  no  and  down. 
That  "base"  he  placed  at  50  per  cent. 
The  experience  of  another  hardwareman 
in  a  country  district  went  to  show  that 
he  realb'  had  no  s'ic'1  stable  thin,?  as  a 
base.  With  him  it  is  largely  a  matter 
of  judgment  as  to  what  he  thinks  an 
article  is  worth,  and  what  he  thinks  he 


can  get  for  it.  In  the  case  of  nails,  he 
stated  that  he  was  unable  to  get  more 
than  1%  per  cent.  On  other  lines  he 
could  get  as  high  as  75  and  100  per  cent, 
without  making  an  exorbitant  price  and 
one  which  would  seem  above  the  value  of 
the  article.  "It  does  not  do  to  make  a 
price  that  will  scare  the  would-be  cus- 
tomer to  the  tall  timbers.  It  is  necessarv 
to  have  a  conscience  in  the  matter  of 
fixing  percentages.  One  should  see  to  it 
that  there  is  value  for  the  price  asked. 
It  is  a  certain  way  to  destroy  trade  if 
the  price  is  high.  In  the  case  of  the 
average  hardware  merchant  in  the  small 
town  quite  a  percentage  of  his  trade 
comes  from  the  farmers  of  the  com- 
munity. Farmers  as  a  class  have  a  good 
bit  of  common  sense.  They  know  what  is 
good  value  and  what  is  not.  If  they  do 
not  before  they  buy  it,  they  can  size  it 
up  pretty  well  after  they  have  used  the 
article  for  a  time.  There  can  be  no  hard- 
and-fast  rule  in  the  fixing  of  prices.  It 
is  largely  a  question  of  sizing  the  situa- 
tion up  correctly."  asserted  the  hard- 
wareman in  question. 

Has  Base  of  50  Per  Cent. 

"In  each  instance  I  try  as  nearly  as 
possible  to  get  a  50  per  cent,  margin  of 
profit.  From  this,  of  course,  must  come 
the  overhead  expenses  and  other  inci- 
dentals connected  with  the  conduct  of 
the  business,"  stated  a  prosperous  mer- 
chant. This  man  estimates  his  wealth 
at  $50,000.  His  system  must  have  been 
a  fairly  good  one  in  so  far  as  it  has  re- 
lation to  the  accumulation  of  wealth. 
"But  it  is  not  always  possible  to  get 
this  margin  of  profit.  Sometimes  it  is 
more:  sometimes  it  is  less.  I  work  both 
upward  and  downward  with  the  50  per 
cent,  figure  as  a  sort  of  anchor  to  wind- 
ward. 

Judgment  Very  Important 

"After  all  it  dissolves  itself  down  to 
a  question  of  headwork.    Some  lines  will 


stand  a  very  small  margin,  while  others 
will  carry  a  much  bigger  profit  without 
overburdening  the  customer.  Judgment 
is  perhaps  the  most  important  factor  in 
enabling  a  merchant  to  fix  the  proper 
margin  of  profit.  In  this  he  will  show  his 
insight  and  test  out  his  ability  to  know 
what  price  a  certain  article  will  stand. 
It  should  not  be  his  aim  to  squeeze  from 
his  customers  every  last  penny  that  he 
can.  That  is  a  bad  policy  to  go  on.  A 
customer  may  not  find  this  out  for  some 
time.  But  if  he  ever  does  find  it  out,  the 
merchant  can  make  up  his  mind  to  say 
good-bye  to  his  trade.  But  there  is  a 
certain  subtle  method  by  which  he  must 
arrive  at  his  price  and  which  in  itself  is 
not  difficult  or  hard  to  fathom.  I  al- 
ways ask  myself  what  price  I  would  be 
content  to  pay  for  a  certain  article  if  I 
were  buying  it.  This  I  have  found  to  be 
a  pretty  safe  guide." 

Gross  Percentage  Profits 
The  amount  of  profits  that  a  merchant 
is  satisfied  with  at  the  end  of  the  year, 
when  the  whole  year's  business  is  totalled 
up,  is  also  a  very  variable  quantity. 
Some  merchants  are  satisfied  with  what- 
ever they  get.  Others  have  an  idea  that 
they  would  like  to  see  a  certain  total 
percentage  of  profit  shown  on  the 
amount  of  the  business  transacted.  This 
latter  class  is  by  far  in  the  majority. 
There  was  one  man  who  wanted  to  make 
his  straight  25  per  cent,  on  his  turnover. 
When  the  overhead  expenses  were  de- 
ducted this  would  leave  him  in  the  neigh- 
borhood of  10  per  cent,  net  profit.  There 
was  another  successful  merchant  who  al- 
ways liked  to  see  his  gross  profits  for 
the  year  total  35  per  cent.  When  his 
overhead  expenses  of  approximately  18 
per  cent,  were  deducted  there  was  a  net 
margin  profit  of  17  per  cent.  For  the 
risks  and  worry  connected  with  his  busi- 
ness he  did  not  consider  this  any  too 
much.  Then,  again,  there  was  the  suc- 
cessful merchant  who  did  not  know  what 
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percentage  his  overhead  expenses  were, 
nor  what  his  percentage  of  net  profits 
were  at  the  end  of  each  year's  business. 
All  he  knew  in  this  regard  was  that  he 
had  been  in  business  for  some  twenty 
odd  years,  and  that  he  was  worth  $50,- 
000.  He  did  not  worry  about  his  per- 
centages when  he  knew  that  the  main 
object  was  being  accomplished.  This 
man's  methods  were  undoubtedly  good. 
But  they  could  no  doubt  have  been  im- 
proved if  he  had  taken  pains  to  know 
exactly  what  it  cost  him  to  do  business 
and  what  percentage  of  profits  were- 
clear  profits. 


Relation  of  Overhead  Expenses 

Successful  merchants  have  realized  the 
importance  of  keeping  strict  account  of 
overhead  expenses.  Where  the  competi- 
tion is  keen  this  will  be  found  to  be  a 
most  important  point  in  helping  a  mer- 
chant capture  trade.  With  keen  com- 
petition it  will  be  necessary  for  a  man 
not  only  to  give  good  goods,  but  to  keep 
his  net  margins  close.  There  is  an  in- 
stance of  one  merchant  who  succeeded 
in  keeping  his  overhead  expenses  down 
to  7  per  cent.  In  these  items  he  in- 
cluded salaries,  insurance,  taxes,  rent. 
On  the  year's  business  he  was  satisfied 


with  a  net  profit  on  the  turnover  of  from 
9  to  15  per  cent.  This  merchant  could 
do  business  on  a  22  percentage  basis 
over  and  above  the  invoice  prices  and 
still  make  money.  On  the  other  hand, 
the  man  who  found  it  cost  him  19  per 
cent,  to  do  business  would  find  himself 
up  against  competition  that  would  make 
it  a  losing  proposition  for  him  to  carry 
on  his  business.  For  he  would  have  only 
a  margin  of  3  per  cent,  if  he  were  to 
meet  the  prices  of  his  competitor.  The 
relation  of  overhead  expenses  to  the  suc- 
cessful conduct  of  business  is  a  most 
important  one.  Careful  study  should  be 
made  of  this  point. 


Turnovers  Do  Not  Average  High 

Range  All  Way  From  Two  to  Four  Times  in  a  Year — Wideawake  Merchants  Are 

Giving  More  Study  to  the  Problem — Realize  They  Can  Eliminate 

Tying  Up  Much  Valuable  Capital. 


THE  relation  of  turnovers  in  a 
hardware  business  to  its  success 
is  coming  more  and  more  to  be 
recognized  as  very  important.  Mer- 
chants are  beginning  to  realize  that  the 
amount  of  their  overhead  expenses  re- 
mains about  the  same,  no  matter  what 
the  volume  of  their  business  reaches. 
If  they  can  get  twice  the  amount  of 
business  in  a  year  with  the  same  initial 
outlay  in  overhead  expenses  it  is  an  end 
devotedly  to  be  desired.  Some  have 
awakened  to  the  necessity  of  watching 
this  feature  of  their  business.  They  are 
endeavoring  to  keep  their  stock  down  to 
a  minimum  figure  and  at  the  same  time 
increase  their  total  sales  for  the  year. 
In  this  way  they  never  allow  their  goods 
to  become  shelf-worn  and  they  are  able 
to  take  advantage  of  any  changes  which 
may  come  during  the  course  of  a  year 
in  the  market  situation. 

Of  course,  there  are  exceptional  cir- 
cumstances when  it  has  been  to  the  ad- 
vantage of  the  merchant  to  have  heavy 
stocks  on  hands.  One  of  these  might  be 
cited  at  the  present  time.  If,  for  in- 
stance, a  merchant  had  stocked  heavily 
two  years  ago  or  even  a  year  ago  and 
could  get  along  during  the  present  year, 
without  additional  purchases  he  would 
then  be  able  to  take  advantage  of  the 
increased  profits  which  most  hardware 
goods  are  now  bringing. 

For  those  who  did  not  provide  heavy 
stocks  the  question  of  turnovers  during 
the  coming  year  is  going  to  be  an  ever- 
important  factor.  There  is  one  success- 
ful merchant,  as  an  instance,  who  states 
that  when  his  present  stock  is  down  to 
the  lowest  point  he  will  follow  a  "hand 
to  mouth"  system  of  buying  until  the 
market  conditions  again  become  more 
settled.      It  is  a  system  of  rapid  turn- 


overs that  will  best  suit  his  needs  once 
he  is  adrift  in  the  present  unchangeable 
market  conditions. 

Yearly  Turnovers 

Inquiries  from  a  number  of  different 
hardware  men  in  progressive,  wideawake 
communities  revealed  the  fact  that  the 
average  number  of  turnovers  during  the 
course  of  their  business  year  was  two 
and  one-half  times.  In  a  half  dozen  in- 
stances the  yearly  turnover  ran  as  fol- 
lows: 2V2,  2,  3,  3,  4  and  2.  In  the  in- 
stance where  the  turnover  was  four 
times,  the  merchant  took  extra  pains  to 
keep  his  stock  down  to  a  certain  maxi- 
mum. In  his  particular  case  he  carried 
a  stock  of  goods  valued  at  $4,000,  and 
his  business  for  the  year  amounts  to  a 
fisure  slightly  over  $16,000.  There  is  an 
advantage  in  this,  as  the  merchant  can 
readily  see,  in  that  it  does  not  tie  up  his 
capital.  This  particular  merchant  is  in 
a  small  village  in  a  rich  agricultural  dis- 
trict. He  is  fairlv  close  to  Toronto,  the 
distance  being  only  60  miles,  and  he  can 
secure  his  shipments  without  delav  on 
short  notice.  Furthermore,  the  village 
has  good  train  connections. 

Keeps  Careful  Watch  on  Stock 

There  is  some  danger  that  he  may  be 
caught  short  occasionally  on  a  particu- 
lar article.  But  this  can  be  avoided 
through  a  careful  watch  being  kept  on 
the  stock  in  which  he  finds  there  is  a 
steadv  demand.  It  is  a  little  different 
in  this  merchant's  case  with  the  man 
who  made  it  a  talking  point  and  a  busi- 
ness getter  by  the  use  of  the  phrase : 
"We  are  never  out."  He  prided  him- 
self in  being  able  to  meet  the  demands 
of  his  customers  at  all  times.  To  this 
end  he  carried  a  pretty  heavy  stock,  the 
value  being  in  the  neighborhood  of  $21,- 


000.  Even  with  a  stock  as  large  as 
twenty-one  thousand  he  was  able  to  have 
three  turnovers  each  year.  In  his  case 
the  tying  up  of  considerable  capital  was1 
r.ot  such  an  important  consideration  as 
it  is  with  the  average  merchant.  For  he 
was  a  merchant  of  means  and  it  did  not 
affect  him  as  much  as  it  would  the  man 
of  smaller  working  capital. 

Four  Turnovers  in  a  Year.  v 
In  the  case  of  the  merchant  with  four 
turnovers  in  a  year  he  was  a  young  but 
aggressive  man  who  is  just  getting  nicely 
started  in  his  business  career.  He  has 
been  in  his  present  location  about  four 
years,  and  his  capital  to  start  with  was 
very  limited,  being  in  the  neighborhood 
of  $1,000.  But  his  business  is  going- 
ahead  and  he  has  every  prospect  of  in- 
creasing it  still  further.  In  the  four 
years  he  has  doubled  his  business  and 
seems  to  be  on  the  right  track  to  in- 
crease it  still  further.  But  one  of  the 
points  which  he  has  been  careful  about 
is  to  see  that  his  stock  is  kept  down  to 
the  lowest  point,  and  yet  not  sacrifice 
his  efficiency  or  lose  his  reputation  for 
carrying  a  complete  stock.  This  is  a 
point  which  should  be  carefully  watched. 
It  takes  foresight  and  aggressiveness  to 
maintain  a  nice  balance  between  a  small 
stock  and  a  large  yearly  business.  There 
is  always  the  danger  that  certain  lines 
may  run  short  and  that  he  may  come  to 
have  the  reputation  of  being  continually 
short.  When  the  farmer  comes  to  this 
state  of  mind  of  uncertainty,  he  will  not 
be  particular  about  siving  his  trade  to 
the  one  store  at  all  times.  There  is  no- 
thing that  will  cause  a  slump  in  trade 
quicker  than  to  have  the  impression  get 
abroad  in  the  community  that  the  mer- 
chant is  more  liable  to  be  short  than  he 
is  to  have  goods. 
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Relation  of  Turnovers  to  Success 

The  keen  merchant  at  the  present  is 
realizing  more  and  more  the  need  to 
study  this  question  of  turnovers.  His 
attention  has  been  directed  to  the  fact 
through  the  methods  adopted  by  the 
large  mail  order  houses  and  department 
stores.  An  investment  of  four  thousand 
dollars  is  made  to  do  the  work  of  eight 
thousand  dollars  when  the  turnover 
problem  is  considered.  If  a  man  doing 
a  $16,000  business  in  a  year  has  but  two 
turnovers  he  will  have  $8,000  tied  up  in 
stock.  Four  thousand  dollars  could  do 
the  work  if  the  business  were  rightly  or- 
ganized in  many  instances.  For  many 
merchants  throughout  this  country  the 
average  number  of  turnovers  would  in- 
dicate that  they  have  too  large  an 
amount  of  capital  tied  up  in  unproduc- 
tive investments.    When  it  is  considered 


that  an  extra  $4,000  in  capital  could 
be  drawing  interest  in  the  bank  instead 
of  lying  on  the  shelves  and  in  the  hard- 
ware merchant's  cellar,  the  question  of 
turnovers  will  come  to  bear  an  import- 
ant detail  of  the  merchant's  business  or- 
ganization. It  is  a  question  which  has 
not  yet  been  given  its  due  prominence 
With  many  of  the  country  merchants  it 
is  just  beginning  to  be  a  live  issue.  Some 
of  the  aggressive  and  far-sighted  ones 
are  paying  more  than  a  passing  interest 
to  it.  They  are  fully  cognizant  of  what 
the  question  of  turnover  means  to  the 
mail  order  houses.  They  have  made  up 
their  mind  that  what  is  meat  for  the  de- 
partment stores  can  also  be  made  meat 
for  them. 

What  Number  of  Turnovers? 
The  question  arises,  what  should  the 
number  of  turnovers  be?     From  a  pre- 


liminary inquiry  it  would  seem  that  the 
average  number  of  turnovers  is  two  and 
one-half  times.  This  means  that  the 
range  in  these  instances  were  from  two 
turnovers  to  four.  It  is  a  question  which 
as  yet  has  not  occupied  the  mind  of  the 
average  merchant  to  any  considerable 
extent.  He  has  not  really  directed  his 
efforts  toward  finding  out  what  the  num- 
ber of  turnovers  should  be.  It  is  safe  to 
assert  that  the  number  is  not  as  large  as 
it  might  be.  The  go-ahead,  progressive 
merchant  is  endeavoring  to  increase  the 
number  of  his  turnovers.  This  much  can 
be  stated  that  some  of  the  most  success- 
ful merchants  are  those  who  turn  their 
stocks  three  times  in  a  year.  With  a 
greater  number  of  turnovers  there  is  a 
possibility  that  they  would  be  even  more 
successful. 


Corrall  Gasoline  Engine  Business 

Merchant  Who  Sells  an  Engine  Can  Usually  Sell  Washing  Machines,  Churns,  Separ- 
ators, Pump  Jacks,  and  Other  Power-Driven  Machinery — Dealer  Must  be 
Prepared  to  Tackle  Engine  Troubles  and  Correct  Them. 
— Best  Selling  Sizes  il/2  to  2.Y\  h.p. 


A  SUCCESSFUL  hardwareman, 
speaking  of  his  fellows,  says  that 
hardware  dealers  as  a  species,  are 
conservative,  having  been  stung  often. 
He  gives  that  as  the  reason  why  they 
have  been  so  slow  in  corralling  the  sales 
of  gasoline  engines  and  farm  power 
equipment,  which  has  been  in  the  pos- 
session of  implement  dealers  for  a  good 
many  years.  The  hardware  dealer,  as  in 
the  case  of  automobile  accessories,  for 


instance,  usually  rises  to  the  occasion 
eventually,  and  to-day,  particularly  in 
Western  Canada,  he  is  gradually  but 
surely  wresting  the  engine  business  from 
his  fellow-tradesman,  the  implement 
dealer.  In  many  ways  his  store  is  more 
adapted  to  this  trade. 

"How  did  you  make  a  success  of 
handling  gasoline  engines?"  was  the 
question  put  to  >S.  W.  Taylor,  Carberry, 
Man.     He  replied: 


"The  only  way  is  to  let  them  stand 
on  the  floor  of  your  store  so  that  people 
can  see  them.  If  they  are  interested 
you  can  send  one  out  on  trial.  It  is 
necessary,  of  course,  that  you  accom- 
pany the  engine,  and  make  it  go.  They 
always  do  go,  if  you  know  how." 
Engine   Troubles 

Mr.  Taylor  was  asked  for  some  of  the 
difficulties  he  had  encountered  while 
handling  gasoline  en°ines. 


Demonstrating  floor-  in  the  store  of  S.  W.  Taylor,  Carberry,  Man.,  on  which  are  shown  gasoline  engines,  power  and  hand 

wasning  machines,  churns,  seperators,  etc- 
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"Well,  for  example,  a  man  came  in 
one  day,  and  started  complaining  about 
his  engine  not  going.  On  every  engine 
there  is  an  oil  cup  for  the  cylinder.  1 
found  that  this  man  had  been  using  a 
cheap  machine  oil,  which  had  clogged 
his  cylinder,  and  instead  of  cooling,  was 
heating  it.  Machine  oil  is  too  fine  for 
a  cylinder.  I  told  him  to  get  some  good 
cylinder  oil. 

"There's  another  class  of  farmer  al- 
ways having  trouble  with  their  batteries, 
allowing  them  to  die.  Some  have  their 
engines  in  a  damp  place.  Batteries  at- 
tract dampness,  and  dampness  kills  bat- 
teries. 

Drowned  the  Spark 

"I  had  another  case  of  a  farmer  who 
pumped  too  much  gasoline  into  his  en- 
gine and  drowned  the  spark.  The  trouble 
was  easily  overcome  by  reversing  the 
engine  and  working  it  backwards  for  a 
few  strokes. 

"We  have  most  trouble  with  farmers 
who  are  not  familiar  with  engines,  but 
they  are  quick  learners.  Every  engine 
we  send  out  is  guaranteed  to  go,  and  if 
the  farmer  can 't  do  it,  we  go  out  and  at- 
tend to  it  until  it  runs  satisfactorily.  We 
never  charge  anything  for  time  spent 
making  a  new  engine  go." 

"Does  the  hardware  dealer  sell  more 
engines  than  he  did  two  or  three  years 
ago?"  Mr.  Taylor  was  asked. 

"Four  years  ago,"  he  answered,  "the 
gasoline  engine  business  was  nothing 
with  us.  Now  practically  every  store 
handles  them  around  here.  We  are  tak- 
ing the  business  from  the  implement 
man.  The  reason  why  he  did  not  take 
hold  of  it  sooner  was  because  the  aver- 
age hardware  dealer  is  too  conservative, 
having  been  stung  too  often," 

Take  Rigs  in  Exchange 

Speaking  of  the  automobile  business, 
Mr.  Taylor  had  remarked  that  it  was  in- 
creasingly difficult  to  handle  this  busi- 
ness, as  there  was  a  tendency  for  auto- 
mobile agents  to  make  deals,  taking- 
horses,  rigs  and  old  automobiles  in  ex- 
change. Asked  if  this  tendency  was  no- 
ticed in  the  gasoline  engine  business, 
Mr.  Taylor  replied : 

"We  sometimes  have  to  trade.  One 
of  the  biggest  drawbacks  to  handling 
this  line  is  selling  on  time.  Gasoline  en- 
gines are  supposed  to  be  sold  on  a  cash 
basis,  but  now  and  again  a  good  customer 
comes  in  and  takes  an  engine  away,  say- 
ing, 'I'll  pay  you  in  a  month.'  "  As  a 
rule  we  never  see  the  money  until  fall. 
When  you  are  willing  to  sell  anything 
else  on  earth  on  a  credit  basis,  why  not 
an  engine? 

' '  My  best  sellers  are  V/2  to  2y2  horse- 
power engines.  Larger  engines  move 
very  slowly.  Farmers  buy  engines  to 
run  washing  machines,  for  pumping,  for 
grinding  feed,  for  running:  separators, 
churns,  and  a  number  of  other  purposes. 


A  2y2  h.p.  engine  is  usually  large  enough 
to  take  care  of  them  all. 

Means  More  Business 

"The  sale  of  an  engine  usually  leads 
to  the  sale  of  churns,  separators,  wash- 
ing machines,  etc.  Invariably  when  a 
man  buys  an  engine  he  comes  back  for 
some  machine  that  can  be  run  by  power. 
The  following  year  he  will  probably 
trade  his  small  engine  for  a  bigger  one, 
and  buy  a  feed  grinder.  We  take  his 
small  engine,  paint  and  clean  it,  and  fig- 
ure on  getting  our  money  from  it. 

Big  Accessory  Business. 

"The  accessory  business  is  consider- 
able. You  take  a  district  where  there 
are  two  or  three  hundred  engines,  and 
there  is  bound  to  be  something  go  wrong 
some  time.  Usually  it  is  the  springs,  or 
the  ig-nitions  wear  out.  We  send  to 
Winnipeg  for  repairs,  and  there's  where 
parcel  post  is  handy,  as  it  only  costs  a 
few  cents.  It  would1  not  pay  us  to  keep 
repairs  in  stock,  as  you  never  know  what 
is  going  to  be  called  for.  The  engine 
business  means  a  big  demand  for  cylin- 
der oil,  greases,  batteries,  etc.,  which,  of 
course,  we  carry  in  stock. 

Power  Washing  Machines 

"Power  washing  machines  have  been 

on  the  market  for  five  years  or  more,  but 

it  is  only  within  the  last  two  years  that 

they  have  become  a  big  end  of  the  busi- 


ness. They  took  quite  a  lot  of  introduc- 
ing, but  they  are  now,  in  our  opinion, 
superseding  the  hand-power  machines  on 
the  farm. 

Home-made  Power  Churns 

"We  haven't  found  power  churns 
very  successful.  In  the  majority  of 
cases  where  they  are  in  use,  farmers 
have  made  them  themselves.  All  he  has 
to  do  is  to  take  off  the  handle  and  sub- 
stitute a  pulley.  The  farmer,  as  a  rule, 
is  a  mechanic,  and  able  to  do  things  like 
this.  Having  to  repair  his  farm  ma- 
chinery 'right  in  the  field,  he  soon  be- 
comes expert  with  machinery.  We  be- 
lieve that  the  hand  churn  will  continue 
to  be  the  big  seller. 

Now  Selling  Grinders 

"Only  within  the  past  year  have  we 
begun  to  sell  grinders.  That's  cutting 
in  on  the  implement  business,  but  it  is 
a  very  feasible  line  for  the  hardware 
store.  Farmers  are  only  just  beginning 
to  find  that  out.  We  used  to  tell  them 
that  a  2x/2  h.p.  engine  would  do  the  work, 
but  they  wouldn't  believe  us. 
500  Per  Cent.  Increase 

"Because  of  the  number  of  gasoline 
engines  we  have  sold,  our  business  in 
pump  jacks  last  year  increased  500  per 
cent.  If  a  man  has  an  engine,  he  must 
have  a  pump  jack  if  he  wants  to  pump 
water  by  power.  That's  more  business 
the  implement  dealer  is  losing." 


Western  Retailers  Buying  Heavily 

Is  It  Over-Buying  or  Real  Prosperity? — Winnipeg  Bank  Operations  Ex- 
ceeded Montreal  for  First  Time  in  History — Greater  Power. 


A  RE  the  retail  merchants  overbuying? 
■^^  Have-  the  merchants  of  Western 
Canada  lost  their  heads?  Has  the  old 
boom  spirit  come  back?  Are  we  in  for 
another  phenomenal  period  of  expan- 
sion? Is  the  increased  buying  a  healthy 
sign,  or  are  we  in  the  grip  of  another 
boom  period?  These  are  some  of  the 
questions  that  wholesale  merchants  are 
asking  themselves  to-day  in  Western 
Canada,  according  to  the  Credit  Men's 
Journal,  the  official  organ  of  the  Can- 
adian Credit  Men's  Association. 
Sales  Over  1913 
"Our  sales  for  1916  surpassed  those  of 
1913  "  is  a  common  statement  by  Winni- 
peg wholesalers.  In  normal  times,  said 
one  merchant,  we  can  supply  all  of  our 
needs  for  Canada  from  one  factory;  we 
are  running  two  this  year,  and  we  ex- 
pect to  be  short  10  to  20  per  cent,  of 
our  orders.  What  has  happened?  We 
know  stocks  were  cut  down  to  a  mini- 
mum throughout  the  whole  country.  This 
was  forced  upon  the  merchants  by  the 
period  of  liquidation  following  the  high 
record  that  was  reached  in  1912-13,  but 
that  sales  in  1916  should  exceed  1913  is 
almost  unbelievable. 


Is  It  Reckless  Buying? 

Is  it  reckless  buying  at  a  time  of  high 
prices,  when  the  greatest  caution  should 
be  observed,  or  is  it  the  actual  demands 
following  a  period  of  prosperity  brought 
about  by  a  phenomenal  crop?  These  are 
questions  that  only  the  future  will  dis- 
close, but  a  number  of  the  wholesale 
dealers  whose  hands  are  being  forced  by 
this  phenomenal  buying,  are  expressing 
grave  doubts  on  the  subject,  and  much 
care  in  crediting  should  rightly  be  exer- 
cised. 

Greater  Purchasing  Power 

On  the  other  hand,  it  is  confidently  as- 
serted that  the  actual  purchasing  power 
of  Western  Canada 's  people  is  to-day 
vastly  greater  than  at  any  time  during 
the  whole  history  of  western  business. 
This  would  seem  to  be  borne  out  by  tha 
fact  that  the  banking  operations  in 
Western  Canada  for  the  first  time  in  his- 
tory exceeded  those  of  Montreal  for  the 
week  ending  Dec.  9th,  being  $68,000,000, 
as  compared  with  the  highest  other 
period  ever  reached  in  Winnipeg,  in 
December,  1913,  when  the  total  reached 
was  $51,000,000. 
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Employees  Made  Go-Partners 

Boxall  &  Matthie,  Hardwaremen,  of  Lindsay,  Ont.,  Reorganized  Their  Business  as  a 
Joint  Stock  Company — Thought  it  was  Right  to  Give  Employees  a  Share 
— Has  Worked  Out  to  Financial  Benefit  of  All 


Paint  display  in  store  of  Boxall  &  Mat- 
thie, arranged  at  front  of  store  and  on 
table 


"W 


E  believed  that  it  was  the 
right  thing  to  do  in  taking 
some  of  our  employees  into 
our  company,  and  we  consequently  re- 
organized in  the  form  of  a  joint  stock 
company,  with  a  capitalization  of  $40,- 
000,  some  two  years  ago,"  said  George 
H.  Matthie,  president  of  Boxall  & 
Matthie,  Lindsay,  to  a  Hardware  and 
Metal  representative.  This  firm  had  ex- 
isted as  a  partnership  for  some  eighteen 
years  prior  to  the  reorganization,  and  is 
one  of  the  well-known  hardware  firms  of 
Lindsay.  "We  have  found  that  we  our- 
selves have  benefited  financially,  and  at 
the  same  time  those  who  worked  with  us 
have  been  better  off.  For  they  take  an 
interest  in  the  business  and  do  their  ut- 
most to  see  that  it  is  a  success.  What- 
ever success  the  business  meets  with  is 
their  success,  and  they  know  it.  We  had 
been  thinking  and  planning  along  the 
lines  of  co-operation  with  our  employees 
for  some  time  before  we  actually 
brought  the  project  aibout.  It  seemed 
the  only  right  thing  for  us  to  do.  If 
they  were  the  kind  of  employees  they 
should  be  they  deserved  to  be  given  an 
interest  in  the  company,  for  their 
brains  and  ingenuity  were  helping  to 
build  the  concern  better  and  larger,  and 
it  was  only  in  fairness  to  them  that  they 
should  be  given  an  opportunity  to  share 
in  this. 

"This  bringing  of  new  minds  into  the 
management  of  the  business  has  left  the 
concern  free  to  develop  along  broader 
lines.  Perhaps  there  have  been  no  ex- 
ceptional developments  along  these  lines 
as  yet,  still  the  opportunity  is  there,  and 
mayhap  it  will  be  taken  advantage  of  at 
some  time." 


Unique  display  of  mops  in  store  of 
Boxall  &  Matthie.  A  wagon  wheel  was 
suspended  from  the  ceiling  and  hooks 
attached  thereto.  This  keeps  the  mops 
on  display  yet  out  of  the  way 

Canvasses  for  Paint  Trade 

"We  believe  in  going  after  the  paint 
trade  with  a  personal  canvass,"  said 
C.  Fox,  one  of  the  members  of  the  firm. 
"This  spring  we  spent  four  days  among 
the  farmers  in  a  house  to-house  canvass 
and  found  it  brought  us  good  results. 
Several  dozen  gallons  of  paint  were  sold 
in  less  than  a  week,  which  we  would 
probably  not  otherwise  have  secured. 
A  representative  of  the  paint  company 
went  along  with  us  and  we  were  well 
primed  with  talking  points.  Of  course, 
we  had  to  contend  with  difficulties  in  not 
alwavs  finding  the  farmer  at  home.  Some 


Stoves  and  washing  machines  in  Box- 
all  &  Matthie's  store.  Arrangement  is 
neat  and  in  a  prominent  position 

were  away,  and  others  were  often  at  a 
distant  point  on  the  farm.  But  the  re- 
sults were  such  as  to  be  most  pleasing." 

Keep  Display  in  Foreground 

This  concern  is  not  alone  satisfied 
with  the  personal  appeal  for  trade.  They 
make  an  effective  appeal  through  their 
display  tables  and  shelf  display  of  paint. 
On  the  table  are  a  number  of  cans  of 
paint  and  varnishes  to  remind  the  house- 
wife of  the  lines  that  are  seasonable.  An 
assortment  of  brushes  and  mops  and 
color  cards  Tielp  along  the  display.  Over- 
hanging the  table  are  some  streamers 
drawing  attention  to  the  paints,  to- 
gether with  a  series  of  paddles  showing' 
what  the  paint  looks  like  when  applied 
to  a  surface.  On  the  shelves  back  of 
this  table  display  is  the  paint  stock. 
This  places  the  stock  in  a  get-at-able  lo- 
cation and  assists  further  in  drawing; 
the  attention  of  customers.  "This  table 
display  sells  a  lot  of  paint  for  us  each 
year,"  said  Mr.  Fox.  "Located  as  it  is 
in  the  front  part  of  the  store  near  the 
entrance,  people  can  hardly  fail  but 
think  of  paint  when  they  enter  the  store. 
When  this  line  becomes  unseasonable, 
we  move  it  to  storage  space  in  the  rear, 
and  utilize  the  table  and  front  shelves 
for  other  articles.  Then,  too,  we  have 
our  windows  dressed  and  decorated  for 
the  beginning  of  the  paint  season,  and 
also  bring  it  to  the  attention  of  the 
people  through  the  medium  of  newspaper 
advertising." 

Does  Not  Believe  in  Selling  Stoves 
Twice 

"When    we    find    that    a    customer's, 
mind  is  already  made  up  when  he  comes 
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to  purchase  a  stove  we  do  not  waste  our 
time  in  trying-  to  sell  it  over  again.  We 
do  not  believe  in  trying  to  talk  him  into 
something  else.  He  has  no  doubt  made 
inquiries  or  has  talked  with  his  friends, 
and  his  mind  is  pretty  well  made  up. 
Of  course,  if  he  makes  inquiry  for  a  line 
we  do  not  carry  we  will  endeavor  to 
press  our  goods  on  him.  He  is  not  al- 
ready sold  until  he  has  his  stove  paid  for 
or  at  least  a  deposit  made.  We  like  to 
be  in  a  position  to  give  our  undivided 
attention  to  a  customer  when  we  are 
talking  stoves.  But  if  we  are  forced  to 
leave  for  a  short  time  we  do  not  think 
it  operates  to  prevent  a  sale.  Some  of 
them  like  time  to  talk  it  over.  Not  all 
of  those  .who  come  to  look  over  your 
stock  of  stoves  will  purchase  a  stove  the 
first  time.  They  often  want  some  littl^ 
time  to  think  it  over,  and  will  go  away 
to  look  over  the  stocks  elsewhere.       We 


believe  in  explaining'  our  stoves  thor- 
oughly— their  •  desirable  features  and 
superior  points  over  other  makes.  There 
should  be  nothing  left  to  the  imagina- 
tion in  this  respect.  When  they  know 
your  whole  story  there  is  less  chance  of 
the  other  fellow  being  able  to  make  a 
sale."  This  firm  is  of  the  opinion  that 
the  fall  stove  trade  will  be  a  good  one, 
and  they  intend  to  be  on  the  lookout  for 
their  share  of  it. 

Unique  Display  of  Mops 

Boxall  &  Matthie  have  utilized  a  car- 
riage .wheel  to  good  advantage  that  was 
formerly  used  to  show  different  kinds 
of  paint  as  applied.  This  wheel  was 
suspended  from  the  ceiling  and  around 
the  rim  were  placed  hooks,  from  which 
mops  could  be  suspended.  This  placed 
the  mops  out  of  harm's  way — high 
enough  to  allow  people  to  walk  under- 


neath, yet  not  too  high  but  that  they 
can  be  seen  to  good  advantage.  "This 
little  device  has  more  than  doubled  our 
sale  of  mops,"  said  one  of  the  members 
of  the  firm.  "These  mops  were  always 
a  source  of  annoyance  before  we  con- 
ceived our  present  method  of  displaying- 
them.  Their  storage  and  display  is 
somewhat  difficult  if  one  has  not  some 
method  of  keeping  them  out  of  the  way, 
and  yet  on  display."  Another  feature 
of  this  store  was  the  5c  taible.  This  is 
always  kept  full  and  a  sign  drawing  at- 
tention to  the  table  is  placed  on  it. 

George  H.  Matthie  and  James  Boxall 
were  partners  in  the  hardware  business 
for  eighteen  years  before  the  reorganiza- 
tion two  years  ago.  Those  of  the  em- 
ployees who  were  taken  into  the  com- 
pany and  given  a  share  in  the  business 
were  A.  Gamble,  C.  Fox,  C.  H.  Meehan 
and  Miss  Eva  Hay. 


How  Some  Hardwaremen  Do  Things 


Making  Good   Use  of  Space 


ACCOMPANYING  snapshots  were 
taken  by  a  Hardware  and  Metal 
representative  in  the  store  of  Mc- 
Lennan &  Co.,  Lindsay,  Ont.  This  firm 
carries  a  big  stock,  yet  it  is  well  ar- 
ranged. Every  bit  of  space  is  well 
utilized,  and  it  is  somewhat  surprising 
the  amount  of  goods  that  can  be  placed 
in  an  ordinary-sized  store  without  giving 
it  a  cluttered  appearance.  It  will  be 
noted  that  the  counters  along  the  left- 
hand  side  of  the  store,  as  shown  in  the 
upper  picture,  are  of  the  open  table 
type.  Underneath  they  have  at  least 
one  deck,  and  in  some  two  shelves,  for 
holding  articles.  iSome  of  the  space  on 
the  top  of  the  counters  has  been  used 
for  show  cases  of  a  particular  type  to 
meet   the  needs   for  display   of  certain 


articles.  As  will  be  noted  there  are  two 
show  cases  of  the  high  type  and  two  of 
the  long,  flat  variety. 

In  the  lower  picture  is  a  view  of  the 
display  tables  used  in  the  centre  of  the 
store.  This  taible  has  at  least  five  decks 
on  which  things  can  be  piled.  First  of 
all,  there  is  the  space  on  the  floor  under- 
neath the  table,  then  comes  the  shelf 
underneath  the  table.  Above  that  is  the 
top  of  the  table,  on  which  many  articles, 
such  as  oil  cans  and  other  small  things, 
are  placed.  On  the  one  corner  of  this 
table  a  small  square  show  case  is  lo- 
cated. Above  the  main  table  top  are 
two  other  smaller  shelves  that  carry 
such  things  as  lanterns,  coffee  pots,  bis- 
cuit jars.  On  one  side  of  the  aable  the 
stock    of    lawn    mowers    is    placed    part 


way  under,  with  the  handles  held  high. 
They  are  effectually  disposed  of  and 
still  are  on  display.  Lawn  mowers  are 
usually  a  difficult  article  to  keep  on  dis- 
play, and  still  be  held  down  to  as  little 
space  as  possible. 

McLennan  &  Co.  have  been  in  the 
hardware  business  in  Lindsay  for  fifty- 
one  years.  There  are  three  brothers  con- 
ducting the  business  at  the  present 
time.  They  are  a  firm  that  has  pro- 
gressed with  the  years.  "Our  business 
has  never  been  better  than  at  the  pres- 
ent time,"  said  Jack  McLennan,  one  of 
the  partners,  to  a  Hardware  and  Metal 
representative.  Their  store  is  one  of  the 
attractive,  well-arranged  stores  of  Lind- 
say. One  of  the  ideas  they  have  always 
kept  in  mind  is  to  conserve  their  floor 
space.  In  doing  this  they  have  devised 
methods  of  display  that  are  unique. 
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Thinks  There  is  Big 

Field  to  Develop 

Garage 


IV.  HILL,  Oshawa,  Ont.,  has  been 
greatly  pleased  with  the  results  of 
*  his  bicycle  trade  during  the  past 
year.  "It  has  been  fully  50  per  cent, 
better  than  last  year,"  said  Mr.  Hill. 
"We  keep  our  bicycles  in  a  prominent 
place  in  the  centre  of  the  store  during 
the  bicycling  season  and  sales  have  been 
steady  and  even  better  than  anticipated 
during  the  first  part  of  the  season." 

Hill's  hardware  also  carries  a  line  of 
automobile  accessories,  such  as  tires, 
patches,  wrenches,  cements.  "For  the 
hardwareman  who  takes  on  the  agency 
of  a  car,  puts  in  a  garage  and  stocks  a 
good  line  of  accessories,  there  would 
seem  to  be  an  increasing  opportunity. 
Just  at  the  present  time  the  garage  man 
has  a  little  the  better  of  the  hardware- 
man  who  is  not  able  to  make  repairs. 
"While  they  may  be  able  to  get  their  ac- 
cessories to  better  advantage  at  a  hard- 
ware store,  still  many  auto  owners  will 
go  to  a  garage  for  them,  because  they 
feel  they  would  get  better  service  in 
their  repairs.  In  my  opinion  there  is  a 
good  field  for  the  hardwareman  to  de- 
velop the  garage  in  connection  with  his 
hardware  business,"  said  Mr.  Hill. 

Mr.  Hill  always  keeps  a  small  table 
in  the  centre  of  his  store  filled  with  sea- 
sonable articles.  In  the  picture  it  will 
be  noted  that  the  table  contains  oil  cans 
and  binder  twine.  In  the  harvesting 
season  these  are  things  in  great  demand 
by  the  farmer. 


Top  picture  shows 
tool  display  inside 
store,  with  space 
under  cash  regis- 
ter utilized. 


Specializes  in  Mechanics'  Tools 

Jordan  &  Virtue,  of  Oshawa,  Ont.,  Cater  Largely  to  a  Certain  Class  of  Trade 

Intend  Going  Into  Auto  Accessories — Large  Number 

of  Mechanics  in  City 


OSHAWA,  Ont.,  being  a  manufac- 
turing town,  there  are  upwards 
of  three  thousand  mechanics  and 
factory  employees  engaged  in  the  vari- 
ous industries.  Jordan  &  Virtue,  hard- 
ware dealers,  consequently  have  found 
it  to  their  advantage  to  specialize  in  me- 
chanics' tools.  Of  their  $10,000  stock 
about  one-quarter  is  in  this  class  of 
goods.  "We  always  have  a  complete 
display  of  tools  that  a  mechanic  will  be 
interested  in  one  of  our  windows. 
This  is  the  most  effective  method  of  ad- 
vertising that  we  have  found.  Their 
window  display  is  always  attractive.  In- 
side the  store  there  is  a  wall  display  of 
these  goods  arranged  on  inclined  shelves. 
"While  our  trade  with  the  mechanic 
has  been  good,  we  also  intend  to  go 
after  the  farmers'  trade  as  well,"  said 
Mr.  Virtue.     "We  will  :go  into  the  auto 


accessory  line  next  year  if  we  are  of  the 
same  opinion  as  we  are  at  the  present 
time.  It  appeals  to  us  as  being  a  good 
line  for  the  hardwareman." 

One  of  the  advantages  of  a  trade  with 
mechanics  was  stated  to  be  in  the  fact 
that  it  is  almost  entirely  a  cash  business. 
With  their  pay  coming  from  the  fac- 
tories regularly  every  two  weeks,  the 
men  are  in  turn  able  to  pay  their  bills 
promptly.  "Trade  has  been  good  this 
past  year,  and  there  is  every  indication 
that  it  will  continue  to  be  so.  With  some 
of  the  shops  working  on  war  orders,  and 
with  the  development  of  the  automobile 
industry  in  Oshawa,  there  have  been  good 
industrial  conditions.  The  automobile 
factory  in  question  is  turning  out  fifty 
cars  a  day,  and  it  is  understood  they 
have  plans  for  a  still  larger  output  next 
vear. " 
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Screw  Holder  Economizes  Space 

Tool  Display  Arranged  on  Wall 


Top  cut  shows 
attractive  tool 
display  on  wall- 


Device   for 

keeping  small 
quantities  o  f 
screws. 


MANY  hardwaremen  find  it  diffi- 
cult to  arrange  their  screw  stock 
so  that  they  can  be  easily  seen 
and  hauled  into  view.  J.  G.  Edwards,  of 
Lindsay,  Ont.,  has  an  arrangement  that 
looks  like  a  small  Tower  of  Babel.  It  is 
made  of  cast  iron,  with  a  glass  front  to 
each  of  the  compartments.  There  are 
thirteen  sections,  one  above  the  other, 
which  revolve  on  the  same  pivot,  but 
which  can  be  shifted  around  separately. 
In  each  of  these  revolving  sections  there 
are  nine  compartments,  each  of  which 
is  approximately  large  enough  to  hold  a 
small  box  of  screws.  The  larger  sizes 
are  at  the  bottom,  and  as  the  tiers  mount 
upward,  the  size  of  the  section  decreases 
in   diameter  slightly. 

On  the  front  of  each  compartment  is 
marked  the  size  of  the  screws.  In  each 
of  the  revolving  tiers  one  compartment 
is  left  vacant.     This  is  shunted  around 


until  over  the  size  of  the  screws  the  cus- 
tomer wants.  Through  this  vacant  space 
the  screws  are  taken  out.  At  the  base 
this  device  is  about  two  feet  in  diam- 
eter and  tapers  to  a  width  of  about  six- 
teen inches  at  the  top.  It  sits  on  a  con- 
venient place  on  the  counter. 

® 


TOOL  DISPLAY  ARRANGED  ON 
WALL 

AVERY  neat  arrangement  of  me- 
chanics' tools  is  that  in  the  store 
of  J.  G.  Edwards,  at  Lindsay.  In 
one  section  of  the  wall  case  are 
wrenches;  another  is  given  over  to  saws; 
another  to  hammers  and  braces,  and  the 
fourth  to  levels,  squares,  hatchets  and 
guns.  It  is  near  the  front  of  the  store 
on  the  wall  just  back  of  the  counter,  and 
attracts  the  attention  as  soon  as  entry 
is  made  to  the  store. 


Marks  Name  of  Jobber  on  Goods 

Mr.  Edwards  believes  in  carrying  the 
name  of  the  jobber  from  whom  he  pur- 
chased goods,  together  with  the  date  of 
purchase,  and  the  cost  price  on  each  item 
before  it  is  placed  on  the  shelves.  His 
private  mark  for  indicating  the  cost 
price  gives  at  a  glance  the  cost  of  the 
article.  If  there  is  occasion  to  refer  to 
the  invoice  he  has  the  name  of  the  job- 
ber and  the  date  purchased  on  each  ar- 
ticle. For  instance,  a  purchase  made 
from  John  Jones  in  June,  1916,  would 
be  marked  "J.  J.,  6/16." 


DOUBLED  BUSINESS  IN  SEVEN 

YEARS 

Hardware  Merchant  Used  Simple  yet 

Effective  Methods 

DOUBLING  your  business  in  seven 
years  sounds  like  pretty  good  busi- 
ness. Yet  this  has  been  accom- 
plished by  D.  H.  McCay,  hardware  mer- 
chant, Kingsville,  Ont.  There  has  been 
nothing  spectacular  about  the  methods 
employed.  In  conversation  with  a  Hard- 
ware and  Metal  representative,  Mr.  Mc- 
Kay stated  that  the  increase  was  due 
largely  to  the  use  of  advertising  material. 
Circulars  were  used  extensively.  A  mail- 
ing list  was  made  up  from,  the  voters' 
list.  The  mailing  list  contained  from  500 
to  1,000  names.  Circulars  were  sent  out 
about  once  a  month.  Direct  results  were 
secured  from  this  form  of  advertising. 
Many  customers  would  come  in  and  ask 
for  the  goods  featured  on  the  circulars. 
Prices  were  always  quoted. 

Large  circulars  were  sent  out  during 
the  spring  and  fall  featuring  seasonable 
goods.  One  year  an  illustrated  catalog 
was  sent  out,  and  it  pulled  a  considerable 
amount  of  business.  One  of  the  most 
effective  methods  has  been  that  of  enclos- 
ing circular  matter  in  parcels.  Quite  fre- 
quently quantities  of  circulars  are  re- 
ceived from  manufacturers.  These  cir- 
culars are  frequently  placed  in  parcels 
and  as  a  result  of  this  form  of  advertis- 
ing many  sales  are  made. 

Space  is  also  used  in  the  weekly  news- 
papers. Window  displays  are  changed 
frequently.  The  foregoing  simple,  yet 
effective,  publicity  methods  combined 
with  good  store  service,  have,  according 
to  Mr.  McCay,  enabled  the  firm  to  double 
the  business  in  seven  years. 

© 


During  recent  years  a  great  deal  has 
been  said  and  written  about  the  country 
merchant  and  his  efforts  to  combat  the 
entire  Competition  of  the  mail  order 
houses.  But  there  are  other  merchants 
who  are  waging  a  somewhat  similar 
battle.  They  are  retailers  who  are  lo- 
cated in  the  suburbs  of  our  big  cities, 
and  have  to  compete  with  the  large 
downtown  department  stores. 
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Message  of  a  Successful  Merchant 

Merchant  with  $60,000  Turnover  in  Town  of  300  Population  Tells  How  He  Built  Up 
Trade — Constructive  Methods — Personality  a  Factor — The  Farmer  a 

Capitalist. 


ONE  of  the  most  practical  and  best 
received  addresses  at  the  recent 
convention  of  the  Associated  Ad- 
vertising' Clubs  of  the  World  was  de- 
livered by  a  retailer.  E.  B.  Moon,  of 
Lakeville,  Ind.,  is  a  merchant  who  does 
an  annual  business  of  $60,000  a  year  in 
a  village  of  300  inhabitants,  ten  miles 
from  South  Bend.  Unlike  the  Ontario 
hardware  merchant  referred  to  in  last 
week's  issue  of  Hardware  and  Metal, 
who  has  a  $65,000  turnover  in  a  town 
of  800  population,  Mr.  Moon  conducts  a 
department  store. 

Store  Departmentalized 

Constructive  merchandising'  methods 
form  his  secret,  Mr.  Moon  declared.  He 
has  his  store  departmentalized,  so  that 
he  can  record  accurately  which  of  his 
sixteen  departments  are  paying,  and 
which  are  not.  He  has  a  cost-accounting 
system  whereby  at  the  end  of  each  day 
he  can  tally  sales  from  each  department. 
Moreover,  he  does  not  feature  in  his 
window  g'oods  that  his  customers  may  be 
supposed  to  want,  but  "merchandise 
that  I  want  them  to  want." 

Don't  Fear  M.O.  House 

Mr.  Moon  took  up  the  store,  which 
had  been  his  father's,  well  equipped  to 
put  in  practice  constructive  merchandis- 
ing methods.  Nevertheless,  these 
methods  are  such  that  any  small-town 
general  storekeeper  if  sufficiently  stimu- 
lated to  study  them,  could  apply  with 
profit  in  his  own  territory.  The  small- 
town storekeeper  need  not  fear  the  mail- 
order bugaboo,  according  to  Mr.  Moon, 
if  he  will  awaken  to  his  opportunities 
while  on  the  actual  field  of  operations. 
The  speaker  punctuated  his  address  by 
his  own  experiences  to  prove  his  points 

Problems  of  Distribution. 

Some  of  the  good  things  said  by  Mr. 
Moon  are: 

The  problem  of  distribution  is  one  of 
the  great  big  problems  still  confronting 
us.  General  discontent  with  methods  of 
distribution  has  manifested  itself  at  dif- 
ferent times  for  a  period  of  years. 
Granger  stores  established  four  years 
ago  were  only  a  manifestation  of  discon- 
tent with  the  existing  methods  of  dis- 
tribution. The  farmers  owned  the  stores, 
and  it  was  an  attempt  to  shorten  the 
route  between  producer  and  consumer. 

Yet  it  is  true  that  the  retail  merchant 
is  the  natural  distributor  of  goods.  The 
consumer  likes  to  <ro  into  the  store  and 
look    at    goods   before   purchasing.      He 


likes  to  go  into  the  store  and  look  at 
goods  for  suggestions.  For  four  thous- 
and years  this  has  been  the  accepted 
method  of  distribution  of  the  bulk  of 
goods  at  retail.  None  of  the  efforts  so 
far  made  to  improve  upon  this  have  been 
really  successful. 

Last  year — in  the  year  1915 — more 
than  22,000  merchants  in  the  United 
States  failed  in  business;  more  than 
nearly  twice  as  many  as  in  1914  or  any 
previous  year. 

An  analysis  of  the  reasons  why  of 
these  failures  develops  some  interesting 
facts.  The  commercial  reports  charge  a 
large  percentage  of  them  to  incom- 
petence. 

Must  Be  Good  Buyer 

The  retail  merchant  must  be  a  good 
buyer,  must  have  a  fit  place  in  which  to 
display  and  sell  his  goods.  The  store 
must  be  clean,  inviting,  light  and  cheer- 
ful;  his  clerks  must  be  trained.  They 
must  know  the  goods,  and  know  the  arts 
of  salesmanship.  They  must  sell  the 
goods  in  the  spirit  of  service,  kindness, 
hospitality  and  mutual  interest. 

Value  of  Advertising 

Advertising  is  the  modern  way  of  sell- 
ing goods.  Nationally  advertised  goods 
are  a  life-saver  to  the  retailer.  The 
farming  community  has  been  educated 
to  it.  The  farmers  are  beginning  to  ex- 
pect it,  and  yet  the  retail  merchant  who 
has  been  in  business  for  any  length  of 
time  knows  practically  little  or  nothing 
about  writing  copy :  first,  because  he 
knows  little  or  nothing  about  the  science 
of  salesmanship.  He  has  the  conception 
that  advertising  is  selling  goods  at  a  cut 
price;  his  local  competitor  has  the  same 
idea.  For  some  reason  he  has  been  edu- 
cated to  that  belief,  and  has  not  learn- 
ed that  salesmanship  is  selling  goods  at 
a  profit,  and  that  advertising  is  sales- 
manship on  paper.  Is  it  any  wonder  that 
22,000  such  merchants  failed  last 
year?" 

Personality  a  Factor 

The  local  retailer's  personality  is  a 
factor,  and  yet  the  mail  order  houses 
with  all  these  handicaps  have  gone  right 
out  into  the  country  districts  and  sold 
goods  right  under  the  nose  of  the  coun- 
try merchant.  Why?  Through  the  pow- 
er of  advertising;  salesmanship  on 
paper,  with  well-prepared  catalogues 
that  display  the  eoods  attractively;  with 
descriptions  that  are  comnellino'  and 
that  answer  the  question  'why' — 'what' 


— 'when'  and     'wherefore;'     that  have 
gotten  the  business. 

■Last' year,  in  the  year  1915,  the  whole- 
sale business  of  the  city  of  Chicago,  it  is 
said,  fell  off  10  per  cent.  The  mail  order 
business  in  this  city  increased  10  per 
cent.  This  change  in  distribution  has 
affected  not  only  the  retailer,  but  the 
wholesaler.  It  is  something  in  which  he 
and  the  manufacturer  who  sells  to  the 
dealer  and  through  the  dealer  are  vital- 
ly interested,  a/nd  it  is  a  subject  in 
which  they  shall  be  more  vitally  inter- 
ested, else  there  will  be  greater  slumps 
in  the  business  of  both  of  them. 

Kind  of  Copy  That  Sells 

So,  after  all,  this  one  great  big  prob- 
lem of  selling  goods  to  the  farmer  of  the 
country  communities  is  an  advertising 
proposition  —  an  advertising  problem. 
Now,  there  has  been  much  criticism  that 
the  country  merchants  don't  do  more 
advertising;  that  this  is  why  the  busi- 
ness is  going  to  the  mail  order  houses. 

The  truth  of  the  matter  is  that  all 
nationally  advertised  goods  are  not  al- 
ways advertised.  Publicity  advertising 
is  not  effective  with  farmers.  It  doesn't 
tell  them  anything.  There  is  too  mucn 
publicity  copy,  and  not  enough  of  the 
kind  that  has  helped  the  mail  order 
business  to  cut  into  the  country  mer- 
chants' field.  We  have  got  to  have  in- 
formative copy,  if  we  expect  to  cope 
successfully  with  the  mail  order  houses. 
Give  us  selling  copy — that's  what  we 
want. 

Farmers'  Wives 

I  note,  that  some  pages  are  occupied 
in  this  convention  program  in  telling  us 
that  Philadelphia's  factories  produce 
$1,000,000,000  worth  of  goods  each  year. 
That  is  a  lot  of  money.  But  do  you  know 
that  the  farmers'  wives  in  this  country 
are  taking  in  a  billion  dollars  a  year  on 
poultry? 

An  automobile  salesman  came  into  my 
store  one  day  and  asked  if  such-and-such 
a  farmer  down  the  road  would  buy  an 
automobile.  "Not  in  a  million  years," 
I  said — "but  his  wife  will."  It  was  11 
o'clock  when  that  man  left  my  store.  At 
12.10  he  was  back  with  a  check  for  the 
machine.  He  said  he'd  found  the  farm- 
er's wife  sitting-  at  a  table  with  a  lot  of 
automobile  catalogues  spread  in  front 
of  her.  She  was  looking  at  this  particu- 
lar salesmen's  house's  catalogue.  He  sat 
down  and  talked  to  her  about  it.  In  fif- 
teen minutes  he  had  the  check.  A  few 
(Continued  on  page  169) 
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Criminal  Offence  to  Give  Reward 

Law   Does   Not  Permit  Private  Individual  to  Even  Suggest  That  Reward  Will  be 
Given  for  Return  of  Stolen  or  Lost  Goods — Liable  to  Penalty  of  $250 
for  Such  an  Offence — Theft  Defined. 

Prepared  for  Hardware  and  Metal  by  Walter  E.  Lear. 


Editor's  Note. — This  is  the  fifth  of  the  series  written  for  Hardware  and  Metal  by  Mr. 
Lear  bearing  on  the  criminal  law  and  its  appliication  to  commercial  transactions.  Instances 
here  cited  are  those  of  decisions  in  actual  cases  and  the  law  bearing  on  the  same  as  interpreted 
by  the  courts.  The  article  deals  with  the  status  of  husband  and  wife  in  the  joint  ownership  of 
property,  theft  of  electricity  and  gas,  keeping  stray  animals,  assault  to  force  payment  and  ad- 
vertising a  reward  for  stolen  property.  These  are  most  interesting  phases  of  everyday  relations 
and  incidents.    Merchants-  will  find  this  article    most  interesting  audits  contents  most  valuable. 


WALTER  E.  LEAR 


IN  previous  articles 
the  hearing'  of 
criminal  law  on 
^commercial  transac- 
tions has  been  devel- 
oped, particularly  with 
regard  to  what  consti- 
tutes a  theft.  The 
merchant  faces  this 
problem  very  frequent- 
ly and  there  are  so 
many  angles  and 
slants,  so  many  queer 
turns  that  circum- 
stances may  take,  so 
many  subterfuges  and 
devices,  that  the 
.merchant  should  un- 
derstand the  law  as 
fully  as  possible. 

In  the  following 
article  some  of  the 
■unusual  phases  of 
theft  are  taken  up  and  explained.  This 
will  complete  the  discussion  of  the 
nature  of  theft  and  future  articles  will 
deal  with  specific  legal  problems  directly 
applied  to  commercial  transactions. 
Sect.    44.— Theft    of    Gas. 

A  rather  interesting  case,  (R.v. 
White,  1  Den.  C.C.R.  203),  wherein  the 
question  of  what  constitutes  a  fraudu- 
lent taking  arose,  was  tried  at  Berwick- 
on-Tweed.  A  man  named  White  was 
indicted  for  stealing  five  thousand 
cubic  feet  of  gas  belonging  to  the  Ber- 
wick Gas  'Company.  The  prisoner  so 
contrived  to  fix  a  pipe  of  his  own  as  to 
cause  the  gas  to  rise  to  the  burners 
without  passing  through  the  Company's' 
meter,  and  thus,  by  burning  a  greater 
quantity  of  gas  than  he  paid  for,  he 
defrauded  the  company.  The  Court  of 
Criminal  Appeal  decided  that  the 
prisoner  by  this  contrivance  fraudu- 
lently took  the  gas,  and  therefore  was 
properly  convicted  of  theft.  Similar 
cases    have    happened     since     and     will 


likely  happen  again, 
but  this  is  the  leading- 
case  on  the  subject. 

Sect.      45.— Theft      of 
Electricity 

Section  351  of  the 
Criminal  Code  enacts 
that,  "Every  one  com- 
mits theft  who  malici- 
ously or  fradulently 
abstracts,  causes  to  be 
wasted  or  diverted, 
consumes  or  uses  any 
electricity." 

Sect.      46. — Automatic 
Sale  Machines 

A  company  placed 
in  a  public  passage  an 
automatic  box,  which 
was  so  constructed 
that,  upon  placing  a 
penny  in  it  through  a  slot  a  cigarette 
would  be  thrown  out  of  it.  The  defend- 
ant in  R.v.  Hands,  16  Cox  188,  instead 
of  putting  a  penny  into  the  box,  put 
into  it  a  metal  disc  of  the  size  of  a 
penny  and  so  obtained  a  cigarette.  He 
was  held  guilty  of  theft. 
Sect.  47.— Theft  by  Husband  or  Wife 
From  the  Other 
It  may  be  useful  to  the  merchant  to 
know  that  section  354  of  the  Criminal 
Code  provides  that,  "No  husband  shall 
be  convicted  of  stealing  during  cohabita- 
tion, the  property  of  his  wife,  and  no 
wife  shall  be  convicted  of  stealing,  dur- 
ing cohabitation,  the  property  of  her 
husband ;  but  while  they  are  living  apart 
from  each  other  either  shall  be  guilty 
of  theft  if  he  or  she  fraudulently  takes 
or  converts  anything  which  is,  by  law, 
the  property  of  the  other  in  a  manner 
which,  in  any  other  person,  would 
amount  to  theft." 

So    if    a    wife    take    her    husband's 
goods   or  a   husband  take  the  goods  of 


his  wife,  no  matter  how  cruel  and  un- 
justifiable their  conduct  may  be,  and 
sell  them  or  give  them  away  to  another, 
she  or  he  cannot  be  convicted  of  theft, 
but  if  some  other  person  assists  her  or 
him  in  so  doing,  that  person  is  guilty  of 
theft  by  sub-section  2  of  the  above  sec- 
tion 354,  which  reads  as  follows,  "Every 
one  commits  theft  who,  while  a  husband 
and  wife  are  living  together,  knowingly 
assists  either  of  them  in  dealing  with 
anything  which  is  the  property  of  the 
other  in  a  manner  which  would  amount 
to  theft  if  they  were  not  married,  or 
receives  from  either  of  them  anything, 
the  property  of  the  other,  obtained 
from  that  other  by  such  dealing  as 
aforesaid." 

Sect.    48.— Taking   Without   Color   of 
Right 

Where  any  person  charged  with  theft 
pleads  that  he  took  the  goods  under  a 
fair  claim  of  right  to  them,  if  he  sub- 
stantiates his  defence  sufficiently  to 
create  a  reasonable  doubt  in  the  mind 
of  the  jury,  then  he  must  be  acquitted, 
because  the  taking  of  another's  goods, 
in  order  to  be  theft,  must  not  only  be 
wrongful  and  fraudulent,  but  it  must 
also  be  without  any  color  of  right.  One 
may  take  another's  goods  by  mistake, 
by  heedlessness  or  accident,  as  when 
the  goods  of  one  person  get  mixed  up 
with  those  of  another,  or  under  such 
other  circumstances  as  negative  the 
presumption  that  the  intent  of  the  taker 
was  fraudulent. 

Sect.    49. — Stray    Animals. 

Where  the  owner  of  land  takes  a 
horse  doing  damage  in  his  field,  or 
seizes  it  as  an  estray,  though  perhaps 
without  title,  yet  these  circumstances 
explain  the  intent,  and  show  that  it  was 
not  felonious.  Thus  if  the  sheep  of  A 
stray  into  B's  flock,  and  B  not  know- 
ing it,  drives  them  home  with  his  own 
flock  and  shear  them,  this  is  not  theft, 
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but  it  would  be  otherwise  if  B  did  any- 
thing for  the  purpose  of  concealing  the 
sheep  of  A,  for  that  would  indicate  that 
B  drove  them  to  his  own  home  know- 
ing them  to  be  the  sheep  of  another, 
(1  Hale  506). 

Sect.   50. — Malicious   Prosecution. 

Too  great  caution  cannot  be  exer- 
cised in  cases  in  which  there  is  any 
room  for  doubting  the  criminal  intent, 
before  any  one  is  subjected  to  the  pain 
and  ignominy  of  a  prosecution.  Indeed, 
it  should  always  be  remembered  that 
where  a  criminal  charge  is  rashly  made, 
and  without  good  grounds  to  show  a 
fair  and  reasonable  probability  that  he 
who  is  charged  has  committed  an 
offence,  the  consequences,  in  the  shape 
of  an  action  for  false  arrest,  are  some- 
times  very   serious. 

Sect.  51.— Motive  of  the  Thief 

The  ulterior  motive  by  which  a  thief 
is  influenced  in  depriving  the  owner  of 
his  property  altogether,  whether  it  is 
to  benefit  himself  or  another,  or  to 
injure  any  one  by  the  taking,  is  imma- 
terial. And  you  will  agree  with  me,  it 
would  be  very  absurd  were  it  otherwise. 
If  a  man,  actuated  by  malicious  feeling, 
take  your  property  against  your  will, 
surely  it  matters  not,  in  a  moral  point 
of  view,  whether  his  ulterior  disposition 
of  it  be  for  his  own  pecuniary  benefit, 
or  to  gratify  his  revenge :  the  result  is 
the  same — your  detriment. 

In  the  case  of  R.v.  Cabage,  Russ  & 
Ryan  292,  The  prisoner,  in  conjunction 
with  the  wife  of  a  man  who  was  charged 
with  stealing  a  horse,  went  to  the  stable 
of  the  owner,  took  the  horse  out,  and 
backed  it  into  a  coal-pit.  It  was  ob- 
jected for  the  prisoner,  on  an  indictment 
for  stealing  the  horse,  that  it  was  not 
taken  for  the  purposes  of  theft,  the 
object  not  being  gain  to  the  taker.  The 
prisoner  was  convicted,  the  Court  hold- 
ing the  taking  fraudulently,  with  an 
intent  to  wholly  deprive  the  owner  of 
the  property  was  sufficient  to  consti- 
tute the  offence  of  theft. 

Sect.    52. — Assaulting   Debtor   to   Force 
Payment. 

Where  a  creditor  assaulted  his  debtor 
and  then  and  there  forced  him  to  pay 
his  debt,  it  was  held  in  R.v.  Wade,  11 
Cox  549,  not  to  be  theft  as  the  creditor 
had  no  intent  to  steal.  However,  the 
creditor  would  be  liable  for  assault. 

Sect.   53. — Restitution   of   Stolen 
Property. 

I  now  wish  to  inform  you  that  our 
Criminal  Code  empowers  the  Court  to 
order  the  restitution  to  the  owner  of  the 
property  of  which  he  has  been  deprived 
by  theft. 

Section  1050  of  the  Criminal  Code 
provides.  "If  any  person  who  is  guilty 
of   an   indictable  offence   in   stealing,   or 


knowingly  receiving,  any  property,  is 
indicted  for  such  offence,  by  or  on  be- 
half of  the  owner  of  the  property,  or 
his  executor  or  administrator,  and  con- 
victed thereof,  or  is  tried  before  a  judge 
or  justices  for  such  offence  under  any 
of  the  foregoing  provisions  and  con- 
victed thereof,  the  property  shall  be 
restored  to  the  owner  or  his  representa- 
tives." 

"(2)  In  every  such  case  the  court 
or  tribunal  before  which  such  person  is 
tried  for  any  such  offence,  shall  have 
power  to  award,  from  time  to  time, 
writs  of  restitution  for  the  said  pro- 
perty or  to  order  the  restitution  there- 
of in  a  summary  manner." 

"(3)  The  court  or  tribunal  may  also, 
if  it  sees  fit,  award  restitution  of  the 
property  taken  from  the  prosecutor,  or 
any  witness  for  the  prosecution,  by  such 
offence,  although  the  person  indicted  is 
not  convicted  thereof,  if  the  jury  de- 
clares, as  it  may  do,  or  if,  in  case  the 
offender  is  tried  without  a  jury,  it  is 
proved  to  the  satisfaction  of  the  court 
or  tribunal  by  whom  he  is  tried,  that 
such  property  belongs  to  such  prosecutor 
or  witness,  and  that  he  was  unlawfully 
deprived  of  it  by  such  offence." 

Sect.   54. — Advertising  Reward   for  Re- 
turn of  Stolen  Property. 

I  also  add  the  section  which  forbids, 
under  penal  consequences,  the  advertis- 
ing a  reward  for  the  restoration  of  stol- 
en property,  accompanied  either  directly 
or  indirectly  with  an  intimation  that 
the  thief  shall  not  be  prosecuted.  The 
compromising  or  compounding  of  an 
offence  is  punishable  much  more  severe- 
ly, namely,  by  imprisonment  and  fine. 
Justice  abhors  everything  in  the  shape 
of  interference  with  its  due  and  im- 
partial administration; — if  a  crime  be 
committed,  the  whole  body  of  society  is 
aggrieved,  and  the  atonement  which  is 
demanded  and  required  is  not  of  a  priv- 
ate but  of  a  public  nature. 

Section  183  of  the  Criminal  Code 
reads  as  follows,  "Every  one  is  liable 
to  a  penalty  of  two  hundred  and  fifty 
dollars  for  each  offence,  recoverable 
with  costs  by  any  person  who  sues  for 
the  same  in  any  court  of  competent 
jurisdiction,  who — 

"(a)  Publicly  advertises  a  reward 
for"  the  return  of  any  property,  which 
has  been  stolen  or  lost,  and  in  such 
advertisement  uses  any  words  purport- 
ing that  no  questions  will  be  asked;  or 

"  (b)  Makes  use  of  any  words  in  any 
public  advertisement,  purporting  that  a 
reward  will  be  given  or  paid  for  any 
property  which  has  been  stolen  or  lost, 
without  seizing  or  making  any  inquiry 
after  the  person  producing  such  pro- 
perty; or, 

"(c)  Promises  or  offers  in  any  such 
public  advertisement  to  return  to  any 
pawnbroker  or  other    person    who     ad- 


vanced money  by  way  of  loan  on,  or  has 
bought,  any  property  stolen  or  lost,  the 
money  so  advanced  or  paid,  or  other 
sum  of  money  for  the  return  of  such 
property;  or 

"(d)  Prints  or  publishes  any  such 
advertisements. ' ' 

Prosecutions  under  sub-section  (d) 
must  be  commenced  within  six  months 
from  the  date  of  the  commission  of  the 
offence,  by  section  1140  of  the  Criminal 
Code. 

I  now  leave  the  consideration  of  the 
subject  of  theft  and  in  so  doing  allow 
me  to  assure  you  that  your  being  able 
to  understand  thoroughly  the  law  in 
reference  to  kindred  offences,  will  great- 
ly depend  upon  your  acquaintance  with 
those  principles  to  which,  in  the  pre- 
ceding pages,  I  have  called  your  special 
attention. 

© 

WINDOWS      AND     NEWSPAPERS 
WORK  TOGETHER 

(Continued  from  page  137.) 

leaps  and  bounds.  Why?  Largely  be- 
cause the  retail  hardware  merchants 
generally,  recognized  electrical  house- 
hold appliances  as  a  good  line.  Intelli- 
gent business  methods  were  used  in  edu- 
cating the  public  to  the  advisability  of 
using  modern  labor  saving  devices.  Win- 
dows and  newspaper  space  were  used 
liberally  and  salesmen  were  instructed 
regarding  the  advantages  to  be  gained 
by  using  modern  appliances.  The  result 
is  that  to-day  the  bulk  of  the  trade 
in  electrical  appliances  for  the  house- 
hold is  passing  through  the  hardware 
trade. 

The  accompanying  reproductions  show 
at  a  glance  what  is  been  done  by  one 
leading  Canadian  hardware  firm.  The 
same  idea  has  been  followed  out  on  a 
smaller  scale  by  hundreds  of  other 
hardware  merchants  throughout  the 
Dominion. 


MISTAKES  IN  FIGURING  PROFITS 

(Continued  from  page  139.) 

figure  profits  which  appeared  in  Hard- 
ware and  Metal  some  months  ago,  an  in- 
stance was  quoted  showing  how  a  retail 
hardwareman  had  erred  in  figuring  pro- 
fits. The  hardwareman  bought  steel 
squares  at  $1  each.  His  cost  of  doing 
business,  so  he  said,  was  25  per  cent, 
(based  on  gross  sales),  and  he  wanted  to 
make  a  profit  of  10  per  cent.,  so  he  mark- 
ed the  squares  to  sell  at  $1.35.  His  price 
should  have  been  $1.54  to  make  a  10  per 
cent,  profit. 

This  merchant's  cost  of  doing  business 
was  25  per  cent,  of  his  selling  price,  but 
in  pricing  his  goods  he  made  the  fre- 
quent and  fatal  mistake  of  only  adding 
25  per  cent,  of  the  invoice  price.  He 
also  made  a  similar  mistake  in  regard  to 
his  10  per  cent,  profit. 


152 


August  19,  1916. 


Turpentine  Market  Keenly  Watched 

With  Advent  of  New  $50,000,000  Corporation  Into  Field  Dealers  Are  Wondering  If 

Prices  Will  Go  Still  Higher — Turpentine    Manufactured    in    Georgia 

from  Pitch  of  Long-Leafed  Pine — Canadian  Imports. 


TURPENTINE  men  are  watching 
the  market  with  keen  interest  as 
the  result  of  recent  developments. 
About  the  middle  of  July  the  price  of 
turpentine  was  advanced  10  cents  per 
gallon.  It  had  been  selling  at  approxi- 
mately 58  cents  per  gallon,  and  was 
raised  to  68  cents.  The  unusual  interest 
created  in  the  incident  was  due  to  the 
fact  that  a  corporation  known  as  the 
American  International  Corporation, 
with  a  capitalization  of  $50,000,000,  was 
formed  with  the  avowed  purpose  of  con- 
trolling the  turpentine  market  in  the 
interests  of  the  turpentine  producer 
and  in  the  better  organization  of  the 
industry.  A  subsidiary  company  known 
as  the  Rosin  &  Turpentine  Export  Com- 
pany was  formed  "to  facilitate  and 
Promote  foreign  trade  and  shipping." 
Apparently  one  of  the  first  fruits  of 
this  organization  was  to  increase  the 
price  of  turpentine  ten  cents  per  gal- 
lon. The  question  uppermost  in  the 
minds  of  dealers  became,  "Would  the 
price  go  still  higher?"  Up  to  the  time 
of  writing  the  price  had  remained 
steady  at  the  advance.  The  new  export 
company  hopes  to  control  about  65  per 
cent,  of  the  rosin  and  turpentine  export 
of  the  United  States.  Statistics  from 
the  Savannah  Board  of  Trade  show  the 
price  of  turpentine  on  July  1,  1916,  was 
lower  with  one  exception  than  it  had 
been  for  the  past  eleven  years.  Prices 
at  Savannah  for  the  American  wine 
gallon  measure  over  that  period  were  as 
follows : 

July  1  Per  Gallon 

1906-07    571/4C 

1907-08    57V4c 

1908-09 •     39V2c 

1909-10    43V2c 

1910-11  siy2c 

1911-12    50y2c 

1912-13    44e 

1913-14,    36c 

1914-15    46c 

1915-16    3934c 

1916-17   38c 

Canadian  Prices 

Turpentine  in  Canada  is  sold  by  the 
Imperial  gallon  measure,  which  is  one- 
fifth  larger  than  the  American  gallon. 
This  means  that  one-fifth  must  he  added 
to  the  cost  of  the  Canadian  in  order  to 
make  the  price  equal  to  the  American. 
There  are  in  addition  freight  charges  of 
4!/2  cents  per  gallon   from  Georgia,  the 


centre  of  the  turpentine  industry.  Be- 
sides there  must  be  added  seven  and  one- 
half  per  cent,  war  tax.  All  these  fac- 
tors added  together  bring  the  cost  of 
the  Canadian  Imperial  gallon  approxi- 
mately 50  per  cent,  in  advance  of  the 
American  prices. 

Does  Not  Beat  About  the  Bush 

The  new  corporation  does  not  mince 
words  or  leave  any  doubt  as  to  their 
intention  with  respect  to  the  turpentine 
trade.  A  statement  issued  sets  forth 
the  reason  for  the  formation  of  the 
company.    It  reads : 

"Rosin    &    Turpentine    Export    Com- 


pany, of  Georgia,  capital  $300,000,  with 
privilege  of  increase  up  to  $2,500,000;  J. 
A.  G.  Carson,  Savannah,  Georgia,  will 
be  president;  George  J.  Baldwin,  vice- 
president  of  American  International 
Corporation,  will  be  vice-president. 

"In  keeping  with  its  policy  of  doing 
all  within  its  power  to  foster  our  grow- 
ing foreign  trade,  the  American  Inter- 
national Corporation  will  take  a  control- 
ling interest  in  the  affairs  of  the  Rosin 
&  Turpentine  Export  Company  of 
Georgia. 

"The  new  corporation  includes  the  old 
Rosin  &  Turpentine  Company,  a  Dela- 
ware   corporation,    and    will    have    pro- 


Scooping  the  pitch  from  the  cup  around  the  tree  and  placing  it  in  a  barrel 
to  be  taken  later  to  the  still.  Negroes  in  Georgia  find  employment  in  this  work. 
The  turventinc  industry  of  the  Southern  United  States  is  a  considerable  one- 
Photo  copyrighted  by  Underwood  &  Underwood,  of  New  York. 
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Sambo  and  Aunt  Jemima  "wuking  hard  agatherin'  in  dat  pitch  from  de 
long-leafed  pine."  The  pitch  is  collected  in  barrels  and  taken  to  the  stills  by  this 
rapid  means  of  transportation.  Note  the  way  in  which  the  bark  of  the  trees  is 
slashed  in  order  to  make  the  pitch  run.  Below  this  gash  in  the  tree  a  cup  encircles 

the  tree.  From  this  cup  the  pitch  is  scooped  into  a  barrel.  Photo  copyrighted  by 

Underivood  &  Underwood,  New  York. 


during  capacity  equal  to  at  least  65  per 
cent,  of  the  export  demand. 

"George  J.  Baldwin,  vice-president  of 
the  American  International  Corporation 
will  be  vice-president  of  the  export  com- 
pany. 

"The  company  is  organized  solely  for 
the  conduct  of  an  export  business  in 
rosin,  turpentine  and  other  naval  stores. 
A  strong  union  of  interests  is  necessary 
at  this  time  to  protect  the  trade,  which 
has  suffered  greatly  through  combina- 
tions among  foreign  buyers  and  consum- 
ers, who  have  been  able  to  control  the 
prices  because  of  the  lack  of  organiza- 
tion in  the  producing  end  in  this  coun- 
try, and  because  of  lack  of  capital 
in  the  export  trade.  In  the  Southern 
States,  where  the  production  is  center- 
ed, practically  all  the  turpentine  and 
rosin  are  handled  through  factors,  who. 
as  a  rule,  finance  the  individuals  who 
gather  the  product  and  then  sell  their 
goods  at  current  market  prices.  The 
naval  stores  business  amounts  to  about 
$35,000,000  per  annum,  and  the  factors 
have  not  been  in  a  position  to  hold  their 
product  for  good  prices,  but  have  been 
compelled  through  lack  of  capital  to 
sell  at  whatever  price  the  immediate 
market  afforded.  This  weakness  allow- 
ed the  formation  of  combinations  among 
the  buyers,  with  the  result  that  pro- 
ducers have  not  received  adequate  com- 
pensation for  their  efforts. 

"American  leads  in  both  quantity  and 
quality  in  the  production  of  turpentine 
and  rosin;  France  comes  second,  and 
Russia  third.    The  Russian  turpentine  is 


of  an  inferior  quality.  Something  over 
50  per  cent,  of  our  product  has  been  ex- 
ported, and  our  chief  customers  have 
been  as  follows : 

Gallons 
Turpentine —  per  annum 

Germany,  approximately 9.000,000 

England,  approximately    7.500.000 


Holland,   approximately    3,000,000 

Austria  -  Hungary,     approxi- 
mately      3,500,000 

Order  of  purchases: 

Barrels 
Rosin —  per  annum 

Germany,  approximately   900,000 

United       Kingdom,       approxi- 
mately         050,000 

Austria   -  Hungary,      approxi- 
mately         275,000 

Russia,  approximately    250,000 

Other  countries,  approximately  900,000 
"With  the  entrance  of  the  new  Rosin 
&  Turpentine  Export  Company  into  the 
Held,  backed  as  it  is  by  the  American 
International  Corporation,  there  will  be 
sufficient  strength  of  organization  and 
sufficient  financial  responsibility  to  as- 
sure the  profits  of  this  important  Ameri- 
can industry,  which  has  been  suffering 
on  account  of  lack  of  capital  and  of 
organization. 

"The  plan  of  organization  and  a  state- 
ment of  the  purposes  of  the  new  cor- 
poration have  been  filed  with  the  Fed- 
eral Trade  Commission  and  the  Depart- 
ment of  Justice.  In  its  operations  the 
corporation  will  pursue  the  policy  of 
giving  fullest  information  to  the  Fed- 
eral authorities.  While  counsel  who  pre- 
pared the  legal  papers  are  confident  its 
operations  will  not  be  in  violation  of  ex- 
isting trust  statutes,  nevertheless,  what- 
ever indefiniteness  or  doubt  may 
exist  as  to  the  ultimate  scope  of  its 
operations  will,  it  is  hoped,  be  cleared 
by  the  passage  of  the  bill  now  in  Con- 
gress fathered  by  the  Federal  Trade 
Commission,    le^alizin^   and    broadening- 


Still  used  in  Georgia  and  other  sections  of  the  Southern  United  States  for 
the  distillation    of  the  spirits  of  turpentine  from  pitch  of  long-leaf  pine.     The 
pipe  leading  into  the  storage  tank  is  known  as  the  "worm."     Through  this  the 
vapor  passes  and  when  cool  forms  into  a  liquid.  Photo     copyrighted  by  Under- 
wood &  Underwood,  of  New  York. 
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Reproduction  showing  principle  of  stills   used  ■  in  manufacture    of 
spirits  of  turpentine 


the  scope  of  combinations  organized  for 
export  trade." 

Methods  of  Manufacture 

Turpentine  is  a  distillate  secured  from 
the  pitch  of  the  long-leafed  pine,  grown 
in  the  Southern  States.  The  tree  is  tap- 
ped somewhat  after  the  manner  of  a 
maple  tree,  and  the  flow  is  on  from 
May  to  September.  A  large  piece  of 
the  'bark  of  the  tree  is  chipped  off,  and 
below  this  is  placed  what  is  known  as  a 
cup,  which  encircles  the  tree.  Negroes 
are  employed  to  scoop  the  pitch  from 
this  cup  and  carry  it  to  a  collecting 
point  where  it  is  deposited  in  convey- 
ances, used  in  carrying  it  to  a  still.  At 
the  still  the  pitch  is  placed  in  a  large 
cauldron-like  affair  underneath  which  is 
the  furnace.  A  fire  in  the  furnace 
causes  the  spirits  of  turpentine  to  pass 
off  in  the  form  of  a  vapor.  This  vapor 
cools  in  passing  through  a  coiled  tube 
known  as  a  "worm."  When  it  cools  it 
forms  into  the  liquid  and  is  collected  in 
a  tank.  The  residuum  left  in  the  still 
after  the  spirits  of  turpentine  have 
passed  off  is  rosin.  Rosin  is  shipped  in 
barrels  weighing  all  the  way  from  280 
pounds  to  500  pounds  each.  Turpentine 
reaches  the  'Canadian  market  in  oak 
barrels  that  have  been  shellaced  in  the 
inside  to  prevent  leakage  and  evapora- 
tion. 
Imports  of  Turpentine  Into  Canada 
Considerable  quantities  of  turpentine 
and  rosin  are  imported  into  Canada  each 


year.  In  the  month  of  April  of  the  pre- 
sent year  87,585  gallons  of  turpentine 
were  imported.  The  exports  to  all 
countries  in  that  month  were  528,789 
gallons.  It  will,  therefore  be  seen  that 
the  imports  into  Canada  in  that  month 
was  approximately  one-sixth  of  the 
amount  exported.  The  figures  for  the 
imports  by  the  various  months  are  not 
at  hand.  If,  however,  the  month  of 
April  is  taken  as  an  average  month  the 
total  imports  for  the  year  would  be 
well  over  1,000,000  gallons.  Canada  also 
takes  large  quantities  of  rosin  each 
year. 

Export  Sales  Have  Decreased 

The  amount  of  turpentine  exported 
from  the  United  States  has  decreased 
greatly  during  recent  years.  In  1915-16 
the  amount  exported  amounted  to  9,632,- 
765  gallons.  This  is  over  2,000,000  gal- 
lons less  than  the  amount  shipped 
ahroad  in  the  previous  year.  The  follow- 
ing figures  show  the  amounts  of  the  ex- 
ports over  a  period  of  the  past  ten 
years: 

Year  Gallons 

1906-07   15,097,260 

1907-08   17,535,868 

1908-09    19,549,633 

1909-10    14,959,143 

1910-11    14,347,107 

1911-12    18,873,766 

1912-13    21,634,000 

1913-14 18;888,691 

1914-15   11,812,651 

1915-16   9,632,765 


To  Register  All  Partnerships 

Credit  Men  Securing  Retailers'   Views  Before  Approaching  Legislature- 
Propose  Having  all  Partnerships  Use   Word  "Regd."  After  Names. 


"DEFORE  proceeding  to  interview  the 
various  legislatures  with  respect  to 
securing  legislation  which  will  make  it 
necessary  to  register  all  partnerships, 
the  Canadian  Credit  Men's  Association 
is  taking  the  matter  up  with  the  various 
retail  associations.  Their  proposition  is 
not  an  unreasonable  one,  and  will  no 
doubt  receive  support  from  most  re- 
tailers. 


Provinces  Provide  Penalty 

Innumerable  times  has  the  question 
arisen  as  to  the  best  method  of  compel- 
ling persons  who  have  entered  into 
partnership  or  persons  trading  under 
trade  or  fictitious  names  to  register. 
Most  of  the  Acts  of  the  various  pro- 
vinces provide  a  penalty  for  non-regis- 
tration, half  of  the  penalty  to  go  to  the 
person  who  submits  the  charge. 


According  to  the  Credit  Men's  Asso- 
ciation the  Partnerships  Act  governing 
this  registration  is  to  a  very  large  ex- 
tent, however,  a  dead  letter.  The  Gov- 
ernments have  no  machinery  in  their  of- 
fices for  following  up  omissions  to  reg- 
ister. In  the  city  of  Toronto  a  private 
person  or  firm  made  a  business  of  fer- 
reting out  delinquent  cases  and  bringing 
the  delinquents  before  the  bench,  hut 
made  such  a  nuisance  of  themselves  that 
in  some  way  or  other  they  were  politely 
side-tracked. 

To  Use  the  Word  "Regd." 

After  considering  many  suggestions 
from  time  to  time  the  Credit  Men's  As- 
sociation submitted  a  resolution  at  the 
last  National  Council  meeting,  which 
was  unanimously  passed,  suggesting  that 
all  declarations  of  partnerships  or 
trading  under  a  trade  name  be  filed 
with  the  Provincial  Secretary;  that  all 
firms  thus  registered  shall  use  the  let- 
ters "Regd."  after  their  name;  that  the 
Provincial  Governments  shall  take  into 
their  hands  the  duty  of  compelling  reg- 
istration, and  provide  suitable  penalties 
for  non-observance;  that  in  order  to 
cover  the  expense  of  this  a  fee  of  $5  he 
charged  for  every  registration,  the 
amendment  to  the  Act  to  apply  to  all 
existing,  as  well  as  future  partnerships. 

The  credit  men  state  that  they  cannot 
find  a  single  objection  to  these  pro- 
posals, and  can  see  a  great  many  rea- 
sons why  all  Provincial  Governments 
should  be  asked  to  put  them  into  effect 
They  cannot  see  that  they  would  entail 
any  hardship  upon  those  persons  enter- 
ing into  partnership  or  trading  under 
trade  names.  It  is  a  matter,  however, 
that  vitally  affects  the  retail  merchants, 
and  before  proceeding  to  interview  the 
various  legislatures  they  are  submitting 
this  proposal  to  the  retail  associations. 

@ 

The  collection  of  accounts  is  not  al- 
ways a  pleasant  duty,  but  it  is  a  neces- 
sary one.  Allowing '  debts  to  continue 
until  they  come  within  the  "no  good" 
class  has  caused  the  downfall  of  many  a 
merchant.  A  man  should  go  strongly 
after  that  which  belongs  to  him.  He 
knows  that  when  his  own  bills  become 
due  he  has  to  meet  them  promptly.  He 
should  give  his  'Customers  to  understand 

the  same  thing. 

*     *     # 

Persistent  solicitation  is  the  price  of 
business.  Here  let  it  he  said  that  the 
world  likes  to  buy  from  those  who  are 
keen  salesmen;  it  shuns  those  who  are 
listless,  voiceless,  timid  or  indifferent. 
If  you  believe  in  your  own  message  to 
men  others  will  believe  as  you  do.  This 
is  sure.  Sell,  therefore,  with  enthusiasm 
and  with  a  sound  proposal,  and  money 
will  flow  towards  you  in  a  way  to  delight 
you  heart  and  fill  your  purse. 
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Brush  Trade  Has  Had  Ups  and  Downs 

Badger  Hair  Brushes  No  Longer  Quoted  by    Some    Manufacturers — Camels'    Hair 
Brushes  Also  Practically  Off  Market — Camels'  Hair  is  Not  From  Camels 
But  From  Squirrels'  Tails — Bristles  Have  Advanced  25  Per  Cent. 


WAR  conditions  have  sent  the 
price  of  bristles  about  25  per 
ent.  higher  than  those  prevailing 
before  the  war.  Many  of  these  white 
hogs,  bristles  came  from  France,  and 
during  the  first  part  of  the  war  condi- 
tions were  greatly  upset.  Recently, 
however,  brush  manufacturers  in  Can- 
ada have  been  able  to  get  their  ship- 
ments through  in  better  quantities. 
Bristles  are  tied  up  in  packages  of  a 
half-pound  to  eight  pounds  each.  One 
of  the  most  popular  sizes  used  in  the 
manufacture  of  varnish  brushes  is  the 
two  and  one-half  inch  length.  Before 
the  war  these  cost  the  Canadian  manu- 
facturer in  the  neighborhood  of  $1  per 
pound.  They  are  now  selling  at  $1.25 
per  pound.  In  the  case  of  the  larger 
sizes,  from  4%  to  6  inch,  the  former 
price  was  in  the  neighborhood  of  $2  to 
$2.50  per  pound.  These  sizes  are  now 
costing  the  Canadian  manufacturer 
about  $4.50  per  pound. 

Badger  Hair  Brushes  Hard  to  Get 

Some  brush  manufacturers  have  with- 
drawn quotations  on  certain  lines  of 
brushes  altogether.  One  of  these  is  the 
badger  hair  varnish  and  shaving  brushes. 
Those  that  are  still  quoted  by  manufac- 
turers have  advanced  greatly.  Badger 
brushes,  that  formerly  sold  for  $2.50 
each,  cannot  now  be  purchased  retail  for 
less  than  $4  to  $4.50  each.  It  is  now  im- 
possible to  get  the  badger  hair  from 
which  to  make  these  brushes.  Formerly 
they  were  prepared  in  Germany.  Inter- 
course with  that  country  being  shut  off 
for  good  and  sufficient  reasons,  it  is  no 
longer  possible  to  obtain  the  badger  hair 
in  the  state  from  which  brushes  can  be 
made. 

Camel  Hair  from  Squirrels'  Tails 

Camel's  hair  brushes  used  in  varnish- 
ing and  by  artists  in  painting  are  an- 
other class  of  brush  that  has  practically 
been  ofL  the  market.  The  artists'  brushes 
usually  had  a  quill  handle.  The  hair 
was  selected  by  hand,  tied  together  and 
drawn  in  through  the  quill  and  cement- 
ed. Comparatively  the  brush  was  cheap 
because  of  the  way  it  was  mannufac- 
tured.  They  were  made  by  home  in- 
dustry, which  is  performed  in  spare 
time  by  the  peasants,  and  consequently 
has  not  the  expense  of  manufacture  con- 
nected therewith. 

In  some  parts  of  Germany  they  were 
made  in  factories  with  the  assistance 
of  the  labor  of  children.  This,  again, 
was  a  factor  in  tbe  cheapness  of  pro- 


duction in  those  countries.  Canadian 
manufacturers  as  yet  have  not  under- 
taken the  manufacture  of  these  artists' 
brushes  because  of  the  necessarily  com- 
paratively higher  cost  of  labor  as  com- 
pared with  that  in  European  countries. 


These  camel  hair  brushes  are  quite 
generally  understood  as  being  made  from 
the  hair  of  the  camel.  This  is  a  popular 
misconception.  They  are  made  from  the 
hair  taken  from  the  tails  of  squirrels. 
They  are  exceedingly  fine  in  texture,  and 


Photo    copyrighted    by    Underwood    &    Underwood,    New   York. 

The  boy  has  about  60  pounds  in  his  pack,  the  man  has  a  load  estimated  at 
350  pounds.  They  are  carrying  hog  bristles  from  the  interior  of  China  to 
the  sea  coast  and  will  cover  about  100  miles  in  20  days.  Note  their  sandal 
shoes  and  prop  behind  the  left  leg  of  each,  on  which  the  load  is  rested  when 
they  stop.  The  father  has  a  little  pot  for  tea,  secured  on  the  front  of  his  pack 
near  to  his  left  shoulder.  The  matting  at  the  top  and  the  articles  under- 
neath it  comprise  his  bed  clothing  and  cooking  utensils.  These  Chinese 
Coolies  quite  commonly  cover  30  miles  a  day,  with  a  load  of  150  pounds  on 
the  back. 
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1.  Scales  used  in  weighing  bristles  for  various  classes  of  b7~ns'ies  such  as  shaving  brushes  and  paint  brushes.  2- 
Insert  shows  bundles  of  bristles  as  they  reach  the  brush  manufacturers  in  this  country  and  as  they  are  pre- 
pared in  Russia,  China  and  France.  The  Russian  bristles  are  put  up  in  bundles  ranging  in  weight  from  a  half 
pound  to  eight  pounds  and  in  length  from  2  1-2  inches  to  seven  inches.  The  Chinese  bristles  range  in  length 
from  2  1-2  inches  to  6  inches.  The  Chinese  are  very  expert  in  arranging  the  bristles  in  neat  bundles  of  a 
half  pound  each.  3-  Row  of  brush  machines  being  operated  by  young  women.  The  bristles  are  caught  by  a 
staple  in  the  centre  and  the  staple  is  then  driven  in  the  hole  in  the  back  of  the  brush.  Snap-shots  taken  by 
Hardware  and  Metal  representative  through  courtesy  of  Boeckh  Bros-  Co.,  Toronto. 


Jt-c  particularly  well  adapted  for  fine 
varnishing  work  and  for  the  fine  paint- 
ing of  artists.  How  the  name  camel's 
hair  came  to  originate  brush  manufac- 
turers have  been  at  a  loss  to  understand. 
One  theory  advanced  is  to  the  effect 
that  the  man  who  invented  these  brushes 
was  named  'Camel. 

Bristles  Cleaned  in  Canada 

When  the  hogs'  bristles  reach  Canada 
they  are  in  a  rough-cleaned  state.  Those 
that  come  from  'Russia  are  mostly  of 
the  white  variety,  and  come  tied  up  in 
packets  of  a  half-pound  to  eigbt  pounds 
each.  They  are  tied  with  a  cord  around 
the  top,  and  are  in  a  semi-clean  condi- 
tion. They  are  sorted  as  to  length,  but 
must  be  boiled,  dried,  bleached  with 
sulphur  and  otherwise  made  clean  be- 
fore they  are  ready  to  go  into  brushes. 
When  they  arrive  from  Russia  they  are 
packed  in  casks  of  500  to  600  pounds 
each.  PetrogTad  is  the  centre  of  the 
bristle  market  for  Russia.  Some  of  the 
finest  white  bristles  come  from  Siberia. 
In  that  climate  the  cold  weather  is  con- 
ducive to  the  growing  of  stiff  long- 
bristles  on  the  hogs.  They  are  gathered 
by  the  natives  after  they  are  shed  by 
the  hogs  or  scraped  from  their  backs  at 
killing  time. 

Some  of  the  longest  and  finest  black 
bristles  come  from  the  back  of  the  wild 
hogs  that  inhabit  the  interior  sections 
of  'China.  These  are  gathered  by  the 
natives  of  China  and  are  transported 
from  the  interior  in  great  packs  on  the 
back  of  Chinese  coolies.  Enormous  loads 
can  be  carried  by  some  of  these  packers. 
There  are  also  bristles  obtained  from 
the  Chinese  domestic  hog  that  range  in 
length  from  2V4  inches  to  6  inches. 
There  has  been  an  advance  of  about  25 
per  cent,  in  the  price  of  'China  bristles. 
They  now  sell  from  44c  to  $3.25  per 
pound.  China  bristles  are  all  exported 
in  half-pound  packages. 


Much  Depends  on  Cement 

The  greater  part  of  the  work  connect- 
ed with  the  manufacture  of  a  painter's 
brush  is  hand  work.  "The  brush  is 
really  a  tool,"  said  E.  C.  Boeckh,  pre- 
sident of  the  Boeckh  Bros.  Company, 
brush  manufacturers,  to  a  Hardware  and 
Metal  representative.  "Since  the  work 
is  for  the  most  part  done  by  hand  it  re- 
quires years  to  develop  the  expert  work- 
men for  the  various  processes.  One  of 
the  important  parts  of  the  manufacture 
is  in  the  cement.  On  that  hinges  the 
durability  of  the  brush.  Every  brush 
manufacturer  has  his  own  secret  pro- 
cess of  making  his  cement.  Of  course, 
there  are  certain  operations  that  are 
done  by  machinery,  such  as  the  turning 
of  the  handles  and  the  crimping  of  the 


ferrules."  Mr.  Boeckh 's  ancestors  for 
three  generations  have  been  into  the 
manufacture  of  brushes.  They  originally 
came  from  Strassburg,  in  the  French 
Province  of  Alsace.  One  of  the  valued 
souvenirs  that  Mr.  Boeckh  has  framed 
in  his  office  is  a  copy  of  an  envelope  ad- 
dressed to  his  grandfather  in  Strass- 
hurg  and  written  in  the  year  1856.  The 
envelope  is  not  an  envelope,  to  use  an 
Irishism.  The  address  is  written  on  the 
outside  of  the  letter  itself,  and  was  tied 
so  that  it  would  not  flop  open.  There 
were  no  postage  stamps  in  those  days, 
the  latter  being  paid  for  at  the  post 
office  and  the  steel  imprint  of  the  post 
office  department  was  placed  thereon. 
For  the  first  time  in  the  history  of  the 

(Continued  on  page  160.) 


Machine  used  by  brush  manufacturers  for  the  process  of  "combing"  the  bristles. 
Bristles  are  of  various  lengths  in  paint  brushes  in  order  that  with  the  wear- 
ing down  of  the  brush  there  may  be  new  ends  encountered.  This  machine 
mixes  the  various  lengths  and  straightens  them  preparatory  to  weighing  them 
out  for  the  various  sizes  of  brushes.  Photo  taken  by  Hardware  &  Metal  rep- 
resentative through  courtesy  of  Boeckh  Bros.  Co. 
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Farmers  Show  a  Live  Interest  in  Cement 

Farmers  Showing  Greater  Interest  in  Cement  Possibilities — A  Big  Business  Awaiting 
the  Co-operative  Effort  of  Dealers  —  Price  of  Steel  and 

Demand  for  Cement 


GOODS  such  as  lumber,  cement, 
etc.,  are  usually  classed  in  the 
dealer's  mind  as  rough  goods, 
and  consigned  by  him  to  a  well-earned 
oblivion  as  small  profit  goods.  He  is 
correct  in  his  premises,  but  entirely 
wrong  in  his  thought  processes. 

Small  Profit  Goods  and  Big  Sale  Goods 

Rough    goods   are   small   profit   goods. 
But  why?    Because  they  are  in  such  uni- 


A  splendid  barn  with  cement  foundation. 

versal  demand  that  the  distribution  of 
them  is  kept  well  in  hand;  there  is  no 
fluctuation  in  price,  no  risk,  no  loss,  and 
all  gain,  which  small  though  it  he  on  in- 
dividual lots,  is  in  the  aggregate  a  tre- 
mendous factor  in  a  year's1  turnover.  The  ' 
profits  are  small  as  compared  to  some 
other  items  of  stock  in  the  same  way, 
and  for  much  the  same  reason  as  the  pro- 
fits on  a  Government  bond  are  small  as 
compared  to  those  on  mining  shares,  be- 
cause one  is  safe  and  sane  and  the  other 
speculative. 

Steel  Prices  and  Cement  Sales 

The  demand  for  cement  is  created 
and  the  goods  half  sold  before  ever  they 
reach  the  dealers'  hands.  And  in  this 
year  of  grace  events  have  conspired  to 
put  that  demand  in  an  unusually  strong- 
position,  for  steel,  the  half-sister  of 
cement,  has  advanced  so  tremendously 
in  price  as  to  encourage  the  further  sub- 
stitution of  cement  in  construction.  In 
1913  the  base  price  of  steel  at  Pittsburgh 
was  $1.60.  To-day  it  is  $2.60.  All  the 
steel  we  use  in  concrete  and  reinforced 
construction  is  Canadian-made;  all 
structural  steel  is  American-made.  And 
after  considering  freight,  duty  and  other 
charges  into  Canada  there  is  in  existence 
an  increase  of  25  per  cent,  on  the  Can- 
adian price  of  steel;  and  cement  remains 


the  same.  Reinforcing  material  shows 
about  the  same  ratio  of  advance.  The 
average  concrete  job  requires  from  130 
lb.  to  150  lb.  of  steel  to  the  yard  of  con- 
crete in  reinforced  concrete  work.  In 
addition  to  the  contained  argument  of 
these  statements  is  the  fact  that  some 
concrete  does  not  require  reinforcing. 

Increased  Public  Interest 

Inquiries  from  the  general  public, 
more  particularly  farmers,  indicate  an 
appreciation  of  these  facts.  The  big 
manufacturers  of  this  product  report  an 
amazing  growth  in  the  number  of  in- 
quiries received  in  response  to  extensive 
and  nation-wide  advertising  for  instruc- 
tion books  on  the  many  uses  of  cement 
in  private  enterprise  about  the  home, 
shop  and  farm.  A  big  grain  crop  induced 
this  advertising  Campaign  and  a  big- 
grain  crop  is  insuring  its  reward.  The 
farmer  shows  an  awakened  interest  that 
has  been  long  gestating  as  a  result  of  a 
press  and  rural  mail  education  that  only 
needed  the  physiological  effect  of  a  pros- 
perous period  to  insure  its  fruition. 

That  press  and  that  mail  have  brought 
the  farmer  in  closer  touch  with  modern 
living,  modern  conveniences  and  luxuries. 
And  now  he,  too,  wants  them.  Good 
roads  have  brought  the  automobile  to  his 
door,  and  he  is  quickening  to  the  com- 
parisons that  fact  entails.  The  old  slip- 
shod unsanitary  wells  and  roads  and 
bridges  and  fences  must  go  now  that  he 
is  affluent.     He  is  ashamed  before  this 


countless  procession  of  smart  strangers 
that  the  good  roads  have  brought  to  his 
door.  And  the  press  and  the  mail  have 
opened  to  him  the  way. 

Good  Roads  and  High-priced  Land 

It  is  estimated  that  there  is  a  farming 
population  of  3,000,000  people  within  one 
hundred  and  fifty  miles  of  Montreal  and 
Toronto,  and  a  proportionate  number 
near  the   cities   of  the  West,  who   in   a 


A  cement  silo  erected  at  a  cost  of  $130. 

greater  or  a  less  degree  have  come  within 
the  sphere  of  this  new  buying  influence. 
Investigations  in  Ontario  show  that  in 
the  County  of  Lincoln,  along  the  Queens- 
ton  and  Grimsby  stone  road  fruit  farms, 
to-day  are  commonly  valued  at  from  $400 
to  $1,000  per  acre,  while  others  equally 
good  lying  at  a  distance  of  two  or  three 


A  substantial  country  home  made  of  cement  blocks. 
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miles  off  this  stone  road  can  be  bought 
at  from  $200  to  $300  an  acre.  Facts  like 
these  lie  at  the  bottom  of  the  farmer's 
new  interest  in  cement. 

Up  to  the  Dealer 

And  now  it  is  the  dealer's  turn  to  rise 
to  the  opportunity  that  has  arisen, 
phoenix-like,  from  the  ashes  of  old  condi- 


Every  town  and  township  has  its  bad 
roads,  it  rotten  bridges,  and,  last  of  all, 
its  local  pride.  Scarify  the  first.  Appeal 
to  the  last.  Enlarge  upon  the  mud,  point 
out  the  horse-power  saving  of  good 
roads,  dwell  upon  the  stranger  in  the 
town  and  what  he  must  think  of  such 
conditions.  Forget  taxes.  The  dealer  in 
particular   who    has,    as   many     dealers 


A  well  properly  protected  from  surface  pollution- 


tions  and  the  flame  of  new  war..  The 
farmer  is  ripe  to  make  his  home  and  his 
environments  the  counterpart  of  the  city 
man's.  He  wants  sewage  systems,  roads 
and  bridges  to  compare  with  the  best. 
And  high  steel  is  driving  him  to  cement 
in  the  only  one  of  that  trio  in  which  it 
was  once  a  competitor. 

A  Cement  Talker 

The  peculiar  function  of  the  dealer 
under  such  conditions  should  be  that  of 
a  semi-municipal  expert.  Polities  are 
not  a  necessary  part  of  his  qualifica- 
tions for  the  job.  He  must  cease  to  think 
of  cement  as  a  low-priced  staple  to  be 
sold  only  on  demand,  and  himself  as  a 
mere  commission  agent  in  it,  and  be- 
come instead  a  dynamic  force  in  foster- 
ing and  directing  the  coming  of  age  of 
the  new  demand. 


have,  a  bad  bit  of  road  fronting  his  store 
should  never  let  up  harping  on  this 
strain.  Repeated  often  enough,  as  story 
grows  in  passing  from  man  to  man;  like- 
wise an  argument,  for  each  adds  his  own 
point  of  view  to  it,  and  eventually  a 
real  agitation  that  means  results  in  gen- 
eral improvements  and  sales  for  some- 
body results.  In  one  town  in  Ontario  re- 
cently the  people  were  considering  a  big 
investment  along  these  lines.  Of  the 
three  hundred  dealers,  who  all  carried 
cement,  not  one  allied  himself  to  the 
movement  for  selling  purposes  later. 
Each  one  said:  "What's  the  use  of  one 
doing  that.  So-and-so  will  be  sure  to 
cut  the  price."  And  the  result  was  that 
the  movement  died  a  natural  death,  and 
none  of  them  bad  the  opportunity  to  cut 
the  price. 


The  British  Black  List 

American  Paper  Complains  About  Alleged  Hampering  of  Trade — Manu- 
facturers Looking  for  Outlet  for  Their  Products — A  Knotty 
Problem  for  Certain  People. 


A  If  ANY  and  varied  are  the  opinions 
A  which  are  being  expressed  through 

American  trade  papers  on  the  British 
Black  List,  recently  announced.  Various 
experiences  are  quoted  to  show  how  the 
action  of  the  British  authorities  is 
working  out  to  the  disadvantage  of  cer- 
tain American  firms.  One  thing  is  cer- 
tain and  it  is  that  the  British  authori- 
ties would  not  include  any  firm  in  the 
list  without  good  reasons  for  so  doing. 


The  following  editorial  from  Paint, 
Oil  and  Drug  Review,  a  United 
States  trade  paper,  is  typical  of  several 
which  have  recently  appeared  in  Ameri- 
can publications: 

"In  view  of  the  great  extension  of 
American  trade  in  South  America  and 
Asia  during  the  war  the  recent  action  of 
the  British  Government  in  "black-list- 
ing" a  number  of  American  importing 
and   exporting   houses   presents   a   very 


knotty  problem  both  to  our  business  men 
and  our  diplomatists. 

' '  One  personal  experience  related  to 
the  writer  by  a  well-known  manufac- 
turer who  sells  large  qualities  of  staple 
goods  to  the  paint  trade,  will  give  an 
idea  of  the  discouraging  situations 
which  have  already  occurred  as  the 
direct  result  of  this  action  by  a  friendly 
power. 

"A  well  known  financier  came  into 
the  office  of  my  friend,  whom  we  will 
call  Jones  and  said:  'I  want  you  to  get 
me  five  thousand  tons  of  your  product 
for  shipment  to  Russia.  You  can  de- 
liver it  to  the  Blank  Warehouse  Co.,  in 
my  name  and  take  a  receipt  for  it  and 
we  will  pay  you  2  cents  a  lb.  over  the 
market  price  for  every  unit  you  deliver, 
cash  on  every  delivery,  up  to  the  total 
amount.' 

"Jones  was  in  a  position  to  make  tbe 
deliveries  in  addition  to  his  regular 
trade  and  the  profit  was  an  enormous 
one,  but  he  was  a  far-sighted  man  and 
expects  to  be  in  business  some  time,  so 
he  said:  'What  guarantee  have  I  that 
this  shipment  is  going  to  Russia?' 
'Never  mind  that,'  said  the  financial 
magnate,  'your  responsibility  ceases 
when  the  goods  go  into  the  warehouse.' 

"Rather  than  take  the  chance  of  be- 
ing black-listed  and  practically  put  out 
of  business,  Jones  declined  the  order. 

' '  Incidents  like  this  may  be  multiplied 
many  times,  and  the  fact  that  American 
business  is  hampered  and  American 
firms  harrassed  in  this  way  is  enough  to 
make  the  descendants  of  the  Boston  Tea 
Party  ask  what  is  the  matter  with  our 
boasted  independence. 

"No  friendly  nation  has  the  right  to 
dictate  to  the  citizens  of  another  friend- 
.  ly  nation  how  they  shall  carry  on  their 
business  or  with  whom. 

"As  free  citizens  of  a  self-respecting 
and  powerful  country,  we  have  the  right 
of  unhampered  trade  with  all  the  world. 
Prior  to  the  European  war,  generally 
speaking,  this  country  was  still  in  the 
crawling  stage,  or  to  be  more  accurate 
it  was  beginning  to  toddle  by  clinging  to 
the  chair  and  the  door  knob.  It  had  de- 
veloped large  manufacturing  industries 
chiefly  for  the  supplying  of  the  home 
markets,  but  its  exports  were  over- 
whelmingly raw  materials  and  food- 
stuffs. Now  our  manufacturers  arc  in- 
creasing their  output  at  a  tremendous 
rate  and  are  looking  for  an  outlet  in  the 
natural  markets,  namely  the  export 
trade.  Commercial  jealousy  cannot  be 
allowed  to  interfere.  Now  is  tbe  time 
above  all  others  for  a  positive,  definite 
statement  from  those  in  authority  that 
we  will  brook  no   interference." 


Ability  means  power  to  do  things 
other  people  think  cannot  be  done  or 
fear  to  undertake. 
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Beautiful  Designs  in  1917  Wallpapers 

Modern  Wallpaper  Manufacturers  Take  Their  Designs  from  Old  Tapestries  of  Stewart 

and  Tudor  Period  and  Gothic  Designs — Expensive  Machinery  Used  in 

Production — Blacks  and   Whites  Popular. 


MANUFACTURERS  of  wallpaper 
state  the  present  season  is  an 
exceptionally  good  one  so  far  as 
sales  go.  "Our  sales  will  be  fully  fifty 
per  cent,  greater  than  last  year,"  assert- 
ed a  Toronto  wallpaper  manufacturer 
to  Hardware  and  Metal.  "Stocks  were 
low  this  spring  and  there  was  plenty  of 
money  around  and  the  dealers  in  wall- 
paper in  the  face  of  another  prospective 
good  crop  are  not  hesitating  to  put  in 
good-sized  stocks.  This  year  has  been 
an  unusual  one  in  the  wallpaper  trade  in 
many  respects  .  It  has  seen  the  develop- 
ment of  the  industry  in  Canada  to  a 
more  complete  stage  of  self-sufficiency 
than  it  has  ever  been  in  the  past." 

Canadian  Pulp  in  Demand 

Raw  stock  on  which  wallpaper  is  print- 
ed is  technically  known  as  "hangings" 
and  is  manufactured  from  the  wood  pulp 
produced  in  the  pulp  mills  of  Ontario, 
Quebec  and  Eastern  Canada.  There  are 
two   kinds   of   wood   pulp — mechanically 


ground  pulp,  and  pulp  produced  from 
wood  chips  by  the  sulphite  chemical  pro- 
cess. The  latter  contains  longer,  stronger 
fibres  and  a  certain  proportion  of  this  is 
necessary  in  manufacturing  most  kinds 
of  paper. 

Sweden  is  one  of  the  great  sources  of 
sulphite  pulp  for  the  whole  world  and 
has  been  for  years  exporting  enormous 
supplies  to  England,  Germany  and  the 
United  States.  But  Sweden's  supply  of 
sulphur  for  making  sulphite  pulp  came 
from  Italy,  and  when  Italy  entered  the 
war  the  export  of  sulphur  was  prohibited, 
it  being  a  valuable  ingredient  in  the 
manufacture  of  explosives.  Misfortunes 
never  come  singly,  for  last  fall  owing  to 
winter  setting  in  earlier  than  usual,  over 
fifty  vessels  engaged  in  the  Swedish  pulp 
trade  were  frozen  into  the  ice  in  the 
Gulf  of  Bothnia,  which  is  the  northern 
arm  of  the  Baltic  Sea. 

These  two  events  entirely  put  a  stop 
to  the  exportation  of  sulphite  pulp  to  the 
United  States  from  Sweden  and  the  Can- 


adian supply  was  immediately  requisi- 
tioned to  fill  the  shortage.  The  clamor- 
ous competition  for  the  Canadian  pulp 
caused  prices  to  soar  skyward,  and  con- 
sequently the  cost  of  "hangings"  has 
reached  an  unheard  of  price. 

It  may  astonish  some  people  to  know 
that  the  Canadian  pulp  mills  are  now 
manufacturing  over  1,700  tons  of  news- 
print per  day,  most  of  which  is  going  to 
the  United  States,  and  by  the  sale  of 
which  over  $2,000,000  per  month  is  being 
brought  into  Canada.  Fortunately  Can- 
ada possesses  an  unlimited  supply  of 
pulpwood  and  has  put  conservation  of  the 
forests  into  effect  before  the  supply  has 
begun  to  show  signs  of  exhaustion. 

Art  Work  in  Wallpaper 

In  the  early  days  of  art  the  colors  used 
were  crude  and  primitive  and  the  de- 
signs were  elementary  and  uncouth.  So 
it  was  with  the  first  wallpapers  that  were 
marketed.  Only  in  comparatively  recent 
vears  have   artists  of  renown  found  in 


One  of  the  new  lines  for  1917  shoiving  the  textomeal 
weave  with  handsome  ready-cut  border  and  trimmer. 


One  of  the  new  bedroom  papers  for  1917,  beautifully 
embossed  with  ready-cut  two-band  border  of  orchids 
and  lillies- 
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wallpaper  a  suitable  medium  through 
which  to  exploit  their  gifts.  These  art- 
ist minds  were  not  merely  content  to 
produce  original  patterns  in  a  more  artis- 
tic vein,  but  for  inspiration  turned  to  the 
great  historical  periods  of  decoration  and 
desired  to  emulate  the  works  of  Gothic 
times,  the  Renaissance,  the  gaudy  splen- 
dors of  the  time  of  Louis  XV.  and  the 
massive  simplicity  of  the  Scotch  Stew- 
arts. But  in  those  bygone  days  wall- 
paper was  unknown  and  painted  walls 
were  not  looked  on  with  favor.  Woven 
fabrics  were  hung  up  to  relieve  the  bare- 
ness of  the  walls,  and  they  were  of  end- 
less designs  and  diverse  materials. 

In  Queen  Anne's  reign  there  nourished 
the  needle-point  work,  in  the  reigns  of 
the  Stewarts  and  Tudors  there  were  the 
verdure  tapestries  and  in  earlier  times 
there  were  the  Gothic  designs,  conven- 
tional and  rich  in  heraldry.  So  the  artist 
took  these  for  his  patterns  and  created 
exquisite  designs  of  wallpaper  modelled 
after  them.  Now  the  aim  of  the  pro- 
gressive manufacturer  of  wallpapers  is 
to  produce  on  printed  paper  the  intricate 
meshes  and  weaves  of  these  fabrics.  The 
more  realistic  they  have  been  made,  the 
better  has  the  ambition  of  the  designer 
been  satisfied. 

Costly  Machines  Required 
Many  costly  and  expensive  machines 
are  required  in  the  reproduction  of  these 
designs.  There  are  intaglio  embossing 
machines  that  produce  a  permanent  im- 
pression when  the  goods  are  hung  that 
is  in  close  representation  of  the  actual 
fabric.  Special  machinery  is  also  re- 
quired for  the  new  lines  in  which  the 
weave  effect  is  produced  by  overprinting 
in  oil  colors.  Heavy  presses  are  required 
for  manufacturing  the  soirettes,  which 
closely  resemble  silk  brocades. 

The  new  mattineg,  which  are  30  inches 
wide,  represent  a  design  of  cable-net  over 
a  canvas  background  and  are  finished  in 
the  intaglio  process  in  various  weave- 
prints.  A  wide  range  of  exquisite  bord- 
ers and  trimmers  are  shown  to  match 
each  coloring  of  these  goods.  One  of  the 
recent  new  features  are  the  ready-cut 
borders  in  which  the  brightness  of  the 
colors  is  tempered  by  overveiling  in  just 
the  essential  color-note.  Also  the  sea- 
son's designs  contains  printed  oatmeals 
and  textomeals  in  which  beautiful  novel- 
ties are  to  be  found. 

Pulp  is  Colored 
Textomeal  is  the  name  of  one  of  the 
new  products  recently  put  on  the  market 
in  Canada.  They  possess  every  decora- 
tive value  of  printed  oatmeals  or  cork 
velours  and  yet  have  none  of  their  dis- 
advantages. The  stock  on  which  they 
are  made  is  of  heavy  weight,  of  first-class 
quality  and  is  colored  in  the  pulp  so 
that  there  is  no  staining  of  the  edges  in 
order  to  hang  the  goods  perfectly.  Fur- 
thermore,  the  roll   is  uniform  in  color. 


They  are  shown  in  a  large  range  of  popu- 
lar colors  in  plain  weave  effects,  stripes, 
shadow  designs  and  other  artistic  treat- 
ments with  beautiful  ready-cut  borders 
and  trimmers. 

Black  and  White  Vogue 

When  the  black  and  white  vogue  came 
in  it  was  thought  that  it  was  merely  a 
passing  fancy,  that  it  would  be  here  to- 
day and  to-morrow  a  thing  of  the  past. 
When  the  fashion  for  red  wallpaper  came 
it  was  looked  on  pretty  much  in  the  same 
light,  yet  it  stayed  several  seasons  and 
was  welcomed  warmly. 

Now  the  black  and  white  vogue  has 
merits  that  were  lacking  in  the  red  era. 


The  severity  of  the  plain  black  and  white 
can  be  toned  down  with  overveiling,  intag- 
lio emboss  or  oil  printed  mesh  as  is  done 
with  many  beautiful  examples  of  this 
fashion.  Again  dainty  trails  of  pink 
roses  are  introduced  into  the  hangings 
and  in  the  borders  bright  poppies  and 
roses  run  riot  and  entirely  counteract  any 
tendency  toward  melancholy. 

Paris,  which  first  introduced  the  vogue, 
is  showing  black  and  white  effects  more 
than  ever  this  season.  The  reason  for 
this  must  not  in  any  way  be  taken  as  a 
sign  of  mourning  for  it  is  far  from  it 
and  leans  more  toward  frivolity  than 
sadness. 


End  of  German   Dumping? 

Meeting  of  Manufacturers  Field  in  Berlin — Trying  to  Avoid  Mistakes  of 
Past — Unsatisfactory  Competition  in  Foreign  Markets. 


A  OCORDING  to  the  Ironmonger,  Lon- 
"^^  don,  England,  the  ominous  fall  in 
the  foreign  exchange  value  of  the  mark 
is  evidently  disturbing  the  German 
business  world  very  seriously.  Some 
temporary  relief  has  been  afforded  by 
the  arbitrary  action  of  the  manufac- 
turers' syndicates,  backed  by  the  Gov- 
ernment, in  repudiating  their  running 
contracts  with  neutral  buyers  of  their 
goods  by  suddenly  raising  prices  all 
round  to  the  extent  of  the  depreciation 
of  the  mark,  and  something  over.  But 
that  is  at  best  a  makeshift,  which  can 
serve  its  purpose  only  so  long  as  there 
is  no  effective  competition  from  other 
countries  in  the  neutral  markets.  Other 
measures  are  therefore  being  devised  in 
the  hope  of  staving  off  the  trouble  when 
peace  is  declared. 

With  this  end  in  view,  a  meeting  was 
recently  held  in  Berlin,  under  the  aus- 
pices of  the  German  Government,  which 
was  attended  by  about  200  manufac- 
turers of  metal  goods  from  all  parts  of 
the  Empire.  The  chair  was  taken  by  an 
official  of  the  'Central  Office  for  Export 
Licences  for  Metal  Manufactures,  and 
26  trade  associations  were  represented. 
It  was  unanimously  aerreed  that  the  ex- 
change value  of  the  mark  must  be 
raised,  and  that  in  other  industries  the 
establishment  of  central  offices  for  the 
fixing  of  prices  (for  export)  had 
proved  an  efficacious  remedy  to  this 
end.  The  meeting  therefore  resolved  to 
establish  a  cognate  office  for  the  metal 
industries,  subordinate  to  the  Central 
Office  for  Export  Licences. 

Several  sneakers  laid  stress  upon  the 
admitted  difficulties  of  carrying  out 
such  a  scheme  in  the  metal  industries 
owing  to  the  extraordinary  diversity  of 
their  products,  which  made  the  fixing' 
and  conditions  of  sale  a  task  almost  sur- 
passing the  wit  of  man,  and  there  was 
a  general  agreement  that  the  industries 
concerned  were  entitled   to  have  a  say 

in  the  matter. 


In  the  end,  fifteen  committees  were 
elected  to  consider  how  the  scheme 
could  be  carried  out  with  due  regard  to 
the  interests  of  the  various  branches  of 
the  export  trade  in  metal  manufactures, 
the  peculiar  conditions  of  each  foreign 
market,  and  so  forth.  Other  committees 
are  to  be  set  up  as  occasion  arises. 

The  official  report  of  the  proceedings 
concludes  with  the  following  sententious 
piffle:  "The  day  of  this  meeting  may 
constitute  a  turning-point  in  our 
economic  and  historical  development,  for 
on  this  day  the  principal  groups  of  the 
great  metal-industry,  unitedly  and  self- 
consciously (sic!),  taught  by  the  experi- 
ence of  the  world-war,  took  the  first 
step  towards  the  avoidance  for  the 
future  of  the  grave  mistake  which  has 
been  made  in  the  past  of  carrying  on.  an 
unsatisfactory  competition  in  foreign 
markets  by  making  unprofitable  offers, 
cutting  prices,  and  making  special  con- 
cessions." 


BRUSH  TRADE  HAS  HAD  UPS  AND 
DOWNS 

(Continued  from  page  156.) 

Canadian  brush  manufacturers  an  ex- 
port trade  has  been  done  in  shaving, 
cloth,  hair  and  horse  brushes.  This  de- 
mand has  been  created  for  military  uses, 
the  most  of  those  exported  from  Canada 
going  to  Great  Britain.  Large  numbers 
have  also  been  made  for  use  of  the  Can- 
adian troops.  Whether  or  not  the  ex- 
port trade  will  continue  after  the  war 
is  over  is  a  question  on  which  the  manu- 
facturers are  not  prepared  to  give  a 
definite  opinion.  It  is  pointed  out  that 
in  times  of  peace  the  export  trade  has 
been  largely  catered  to  by  cheap  German 
brushes.  It  remains  to  be  seen  whether 
or  not  this  competition  can  be  met.  One 
of  the  large  orders  filled  for  the  British 
War  Office  bv  a  Canadian  manufacturer  . 
was  for  165,000  horse  brushes. 
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LESSON  NO.   18— "BRADLEY"   LETTERING 


EVERY  cardwriter,  no  matter  how  accomplished  he 
may  be,  can  always  afford  to  add  more  styles  of 
lettering  to  his  list — Therefore  it  behooves  all  who 
are  interested  in  the  art  of  lettering  to  keep  their  eyes 
open  for  something  new  in  letter  formation. 

There  are  dozens  of  new  types  of  letters  appearing  in 
the  advertising  sections  of  journals  and  magazines  which 
are  the  work  of  high-priced  artists,  from  which  you  can 
glean  many  new  ideas  to  work  up  what  appears  to  be  an 
entirely  new  form  of  lettering. 

The  way  to  go  about  it  is  this :  as  you  run  across  these 
letters,  sketch  them  in  pencil  and  the  balance  of  the 
alphabet  can  be  worked  up  to  correspond  with  them.  You 
will  notice  some  predominating  feature  which  should  be 
followed  throughout  the  alphabet.  For  instance,  while 
the  "Bradley"  is  far  from  being  new  you  will  find  many 
new  formations  that  will  add  new  life  to  the  old  type. 
The  outstanding  feature  of  this  form  of  lettering  is  the 
small  angular  strokes  at  the  beginning  and  ending  of 
strokes  also  the  square-cornered  junctions  in  the  curved 
letters. 

"Bradley"  Alphabets 
The  lettering  we  are  teaching  this  month  is  what  might 
be  called  by  some  a  fancy  letter  on  account  of  it's  out-of- 
the-ordinary  formation.  This  may  be  true  but  neverthe- 
less when  the  letters  are  put  together  to  form  words  they 
make  a  very  readable  card  as  you  will  see  in  the  finished 
work.  This  style  is  most  suitable  for  the  better  class  of 
display  cards  but  it  can  be  used  for  sale  purposes  with 
good  effect. 

A  first  glance  at  the  chart  gives  one  the  impression  of 
it  being  a  most  difficult  letter  to  read.  This  is  not  the 
case:  in  face  it  is  one  of  the  most  readable  forms  of 
lettering  that  a  cardwriter  will  run  across.  The  rules  for 
arranging  these  letters  are  simple  and  easily  understood. 
Never  use  all  upper  case  letters  in  one  word.    If  a  capital 

S-6r<?A:e    J  or    "/? 


is  desired  have  it  at  the  beginning  of  the  word  only.  The 
remainder  of  the  letter  to  be  lower  case. 

The  "Bradley"  alphabet  is  not  by  any  means  a  new 
one.  It  has  been  in  use  a  great  many  years  but  has  not 
been  used  extensively:  thus  it  is  uncommon.  The  principle 
of  its  formation  is  quite  simple.  First  of  all  you  must 
possess  brushes  that  are  in  excellent  working  condition, 
brushes  with  red  sable  hair  all  the  same  length.  The  hair 
must  not  split  and  come  to  a  perfect  chisel  point  when 
filled  with  color. 

The  "Bradley"  type  is  an  entirely  brush  stroke 
alphabet.  That  is,  each  stroke  is  completed  with  one 
sweep  of  the  brush.  No  finishing  strokes  are  required  if 
the  brush  is  in  good  condition. 

Directions  for  Painting 

As  explained  in  previous  lessons,  work  the  color  into 
the  brush  by  drawing  it  back  and  forth  on  a  piece  of  scrap 
cardboard  until  the  color  flows  evenly  from  it  and  the 
point  of  the  brush  is  the  right  width.  A  No.  8  red  sable 
writer  is  a  good  size  brush  to  use  for  a  letter  two  inches 
high.  If  a  small  letter  is  required  use  a  smaller  brush. 
Don't  try  to  make  a  big  brush  do  small  lettering.  Hold 
the  brush  quite  rigid  between  the  thumb  and  forefinger. 
It  must  not  roll  as  is  necessary  for  the  brush  stroke  block 
lettering  shown  in  this  paper  some  months  ago. 

THE  CHART 

The  first  "A"  shows  a  very  gracefully  formed  letter. 
The  main  thing  in  this  letter  is  to  have  it  balanced  up 
properly.  Practice  that  stroke  No.  1  many  times.  Stroke 
4  of  this  letter  is  one  of  the  most  prevalent  and  needs 
much  practice. 

The  second  "A"  is  of  entirely  different  formation. 
Stroke  No.  1  is  made  with  one  sweep  of  the  brush.  This 
stroke  has  appeared  many  times  in  previous  alphabets. 
Stroke  3  is  the  same  as  stroke  4  of  the  first  "A.' 

S'roAes    /,   2   an a"  3    of  '// 


S-tro&e     '   <«**    "/?"  C/ppercase  smAes  /,  z  *»*  s   ofW  . 

ssssssss  rnmww 


/pwercase 


SSrotre     /  of  C 
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In  stroke  No.  1  of  the  first  "B" 
we  have  the  same  stroke  that  ap- 
peared in  the  other  two  letters. 
Practice  well  strokes  5  and  6. 

Stroke  1  of  the  second  '^"ap- 
pears often  in  the  alphabet  and 
should  be  practised  carefully.  Com- 
bination strokes  2  and  3,  and  4  and 
5  of  this  letter  need  a  lot  of  prac- 
tice. 

"  C  "  is  a  simple  letter  to  form. 
Stroke  1  is  the  same  as  stroke  1  of 
the  second  "A." 

Stroke  5  of  the  first  "D"  is  a 
peculiarly  curved  stroke  and  needs 
a  lot  of  attention. 

Stroke  3  of  the  second  "D" 
should  be  paid  particular  atten- 
tion to  on  account  of  its  long 
sweeping  character. 

"E"  is  only  one  style  of  many 
used  in  "Bradley"  lettering.  Take 
particular  care  of  strokes  1  and  3. 

Strokes  1,  2  and  3  of  "F"  ap- 
pear often  during  the  chart.  These 
three  can  be  made  without  lifting 
the  brush  off  the  card. 

Two  entirely  different  styles  are 
shown  of  the  letter  "G."  Pay 
special  attention  to  stroke  3  of  the 
first  "G."  The  second  "G"  is  the 
easiest  read  and  the  most  used. 

The  "H"  makes  a  nice  capital 
letter.  It  shows  a  good  combina- 
tion of  strokes  in  1,  2  and  3.     The 

"I"  form  is  comprised  in  many  other  letters.  Strokes 
1  and  2  of  "J"  are  the  same  as  1  and  2  of  H.  Much 
practice  is  required  to  make  these  strokes  graceful.  The 
"K"  shows  another  nicely  formed  letter.  Stroke  6  is 
a  new  one  so  far  and  should  be  paid  special  attention  to. 

The  combination  stroke  3,  4  and  5  of  "L"  should  be 
practised  often.  This  letter  needs  a  lot  of  attention  to 
get  it  properly  balanced.  The  "M"  and  "Ns"  are  of  a 
similar  formation.  Their  lines  appear  in  other  letters. 
Strokes  1  and  2  of  the  first  "0"  are  the  reverse  of  one 
another.  Practise  this  letter  well.  The  second  "0"  has 
the  third  stroke  added  to  give  variety. 

The  "Q"  is  the  same  as  the  first  "0"  with  the  tail 
added. 

You  will  notice  a  similarity  of  the  two  "R's"  to  the 
two  Ps. 

Stroke  one  of  "S"  has  been  shown  in  brush  stroke 
Roman  lettering  and  should  be  well  known  to  the  writer. 
The  "T"  is  a  very  graceful  letter  but  requires  a  lot  of 
practice  to  make  it  such.  Strokes  2,  3  and  4  require  much 
attention  before  they  can  be  made  to  appear  properly 
balanced.  All  the  strokes  of  the  first  "U"  are  comprised 
in  previous  letters.  The  second  "U"  gives  a  variety  in 
the  first  two  strokes.  This  former  letter  is  the  easiest  to 
read. 

Of  the  two  "Vs"  the  first  is  the  most  practical  and 
easiest  to  read.  Stroke  3  is  the  same  in  either  letter.  The 
variety  is  on  the  first  two  strokes.  Practise  these  letters 
often. 

In  the"Ws"  we  have' two  distinct  types.  The  first  is 
the   one   of   the  better   "Bradley"    characteristics.      The 
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"X"  is  a  letter  that  can  be  made  very  quickly.  Be  sure 
to  get  the  combination  strokes  1,  2  and  3  at  the  right 
angles.  With  practice  strokes  4  and  5  can  be  made  as  one 
stroke.  Of  the  two  types  of  "Y"  shown  the  first  is  the 
best  to  use.  All  the  strokes  comprised  in  these  formations 
are  comprised  in  previous  letters. 

The  second  "  Y"  is  of  simpler  form  but  not  as  distinct- 
ive as  the  former. 

Two  styles  of  "Z"  are  given.  Both  are  good  ones. 
The  first  you  will  find  much  easier  to  form  than  the  latter. 


3) 


Metric APPfel% 


eliminate  Hie  discomfort  of 

housework  in  hot  weather 


..'■ 


The  illustrations  used  in  preparing  the  above  show  card 
were  taken  from  an  advertisement  which  appeared  in  Hard- 
ware and  Metal.  The  illustrations  were  first  cut  out  square. 
The  top  corners  were  then  rounded  and  pasted  on  the  card 
with  thin  vaste. 
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The  illustration  used  in  preparing  the  above  shoivcard  was 
taken  from  a  recent  advertisement  in  Hardware  and  Metal. 
The  ruling  and  curves  on  this  card  were  made  with  grey 
shading.  The  lettering  was  done  with  a  pen  and  brush. 

Strokes  4,  5  and  6  of  the  latter  letter  will  require  a  lot  of 
practice  to  make  them  appear  as  one  continuous  stroke. 

You  will  notice  the  same  principles  which  are  applied 
to  the  upper  case  lettering  are  applied  to  the  formation  of 
the  lower  case  lettering.  Remember  there  is  no  rolling  of 
the  brush  between  the  fingers  and  always  keep  it  at  the 
same  angle.  There  is  no  necessity  for  going  to  detailed 
explanation  of  these  letters;  make  the  strokes  as  they  are 
numbered  and  draw  the  brush  in  the  direction  that  the 


arrows  are  pointing.  If  you  keep  the  color  in  good  you 
will  find  that  the  work  is  much  easier  to  execute. 
As  to  Numerals 
"1"  is  the  same  formation  as  the  "I"  and  needs  no 
further  explanation.  "2"  shows  some  new  strokes  and 
needs  much  practice,  especially  stroke  2.  "3"  is  made 
with  4  strokes  of  the  brush.  Pay  attention  to  strokes  1  and 
4.  "4"  is  just  a  combination  of  strokes  shown  in  the 
upper  case  alphabet.     "5"  shows  some  new  strokes  but 


Ask  b  be 


\\c\  Consumption. 
Excellent  for  Baking. 
Has i|  to  Keep  Clean, 
are  some  of  the  Features. 


Suggestion  for  showcard  to  be  used  in  connection  with 
ivindow  displays  or  in  stove  department. 

there  should  be  no  difficulty  here.  "6"  needs  some  extra 
attention  to  get  it  balanced  up  correctly.  Note  the  angle 
of  stroke  3.  "7"  is  one  of  the  simples,  but  many  card- 
writers  have  difficulty  with  it.  Much  practice  is  needed. 
Note  the  upper  portion  of  the  "8"  is  smaller  than,  the 
bottom  part.  It  is  advisable  to  give  these  strokes  hours 
of  hard  practice.  The  "  9  "  requires  much  practice  to  get 
it  balanced  up  properly.  The  "0"  is  the  same  as  the  "0" 
shown   above. 

Practice  Exercises. 

In  order  that  you  get  the  best  out  of  this  lesson  it  is 
advisable  to  practice  each  stroke  or  set  of  strokes  in  a 
systematic  manner.  Rule  a  half  sheet  card  with  a  pencil 
with  sets  of  guide  lines  running  parallel  across  the  card 
two  inches  apart  from  the  upper  case  and  one  and  one- 
half  inches  apart  for  lower  case  practice.  Start  at  the 
beginning  of  the  chart  and  make  each  stroke  many  times. 

Fig.  1  gives  you  an  idea  of  how  to  go  about  this  work. 

Remember  cardboard  used  in  this  work  is  worth  to  you 
many  times  more  than  the  cost  of  the  card..  Practice  is 
the    foundation    of    perfect    letter    formation. 


MORE  SHELLS  FOR  FRENCH  AND 
BRITISH 

TT  is  somewhat  startling,  states  the 
American  Metal  Market,  to  find  that 
the  inquiries  for  steel  to  be  used  in  the 
manufacture  of  war  munitions  in  this 
country  and  Europe  aggregate  several 
million  tons.  How  much  of  the  tonnage 
is  duplicated  it  is  difficult  to  determine, 
but  probably  half  of  the  inquiries  will 
never  result  in  orders. 

Business  is  being  conducted  very 
quietly  and  it  is  only  after  American 
manufacturers  come  into  the  market 
for  steel  that  it  is  found  that  additional 
contracts  have  been  placed  for  high  ex- 
plosive shells. 

Two  such  manufacturers  put  out  in- 
quiries last  week  for  about  15,000  tons 
of  round  bars  to  manufacture   six-inch 


shells  to  British  specifications.  This  in- 
dicates that  additional  orders  for  about 
200,0.00  six-inch  shells  have  been  placed 
for  delivery  up  to  July  1917,  or  even 
longer,  as  inquiries  on  the  steel  call  for 
practically  this  shipment. 

Other  domestic  manufacturers  of  war 
munitions  are  reported  to  have  closed 
contracts  for  steel  forgings  ranging  from 
50,000  to  200.000  tons  in  the  aggregate. 
Some  of  the  smaller  manufacturers  of 
railroad  equipment  are  now  refusing 
to  accept  contracts  for  locomotive  and 
car  accessories,  as  they  have  recently 
sold  their  entire  plant  capacity  to 
manufacture  war  munitions.  Most  of 
the  large  inquiries  in  the  last  few  days 
are  for  French  shells  and  steel  to  be 
used  in  the  manufacture  of  such  muni- 
tions. 


The  Russian  Government,  however, 
throngh  its  American  agents,  is  negotiat- 
ing for  more  12-inch  shells,  that  is  the 
equivalent  to  about  290  millimeters,, 
which  means  about  700  pounds  for  each 
shell,  whereas  the  British  12-inch  shells 
weigh  1,000  pounds  each,  the  difference 
being  in  the  base,  which  is  called  for  by 
British  specifications. 

It  is  a  matter  of  passing  interest  that 
very  few  new  inquiries  for  shells  have 
come  from  Italian  sources  in  the  last 
week  or  ten  days. 


Anyone  who  makes  a  study  of  the  re- 
tailing of  automobile  accessories  cannot 
fail  to  see  that  the  business  is  rapidly 
working  into  the  hands  of  the  retail 
hardware  trade. 
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THE  following  article  describes  a 
type  of  ventilator  which  appears 
at  first  glance  to  be  a  common  one. 
Many  sheet  metal  workers  simply  makc> 
this  top  with  pieces  A  C  and  D,  but  such 
tops  are  little  better  than  ornaments,  ex- 
cept that  piece  A  serves  as  a  cover  to 
the  pipe  D. 

The  top  described  in  plate  22  is  known 
as  an  improved  Emerson  ventilator,  the 
old  and  original  Emerson  top  was  fitted 
with  a  flat  top,  which  took  the  place  of 
the  solid  cone  A.B.  It  will  be  noted  that 
the  two  slanted  surfaces  B.C.  will  de- 
flect the  air  from  whatever  direction 
the  wind  blows,  so  as  to  form  a  hori- 
zontal current  of  air  over  the  top  of  the 
open  end  of  pipe  D,  and  not  only  will 
this  top  give  satisfaction  as  a  ventilator, 
but  also  as  a  chimney  top  too. 

The  firsf  step  to  take  when  develop- 
ing patterns  for  such  a  piece  of  wprk  is 
to  draw  the  elevation  Fig.  1.     The  size 


BY   THOMAS  ST  AN  FIELD 

of  cone  A.B.  and  flared  piece  'C  should 
be  about  two-thirds  the  diameter  of  the 


This  is  Article  22  of  a  new  series 
of  practical  problems  for  sheet 
metal  workers,  prepared  by  a  prac- 
tical man  especially  for  the  readers 
of  Hardware  and  Metal.  Hardware 
merchants  conducting  tinshops  have 
told  us  that  they  and  their  men 
have  found  Hardware  and  Metal's 
sheet  metal  courses  to  be  of  ines- 
timable value  to  them,  and  in  many 
cases  they  have  filed  the  problems, 
with  the  result  that  they  now  have 
several  complete  courses  which  em- 
ployees consult  when  confronted 
with  sheet  metal  working  problems. 


pipe  and  the  cone  should  have  a  depth 
from    upper   and   lower   point   of   about 


one-quarter  its  own  diameter.  Piece  C 
should  be  flared  at  a  little  over  twice 
that  of  the  cone.  The  perspective  view, 
Fig.  4,  shows  a  fairly  well  balanced  de- 
sign, which  is  not  only  effective,  but 
looks  well  proportioned. 

Having  drawn  the  elevation  on  the 
centre  line  a  b  extend  the  slant  line  c  d 
to  e  on  ab  as  shown  at  d  e,  and  with  e 
as  centre  draw  a  circle,  Fig.  3,  which  is 
the  half  pattern  of  piece  C. 

Next  place  the  compass  at  f  and  draw 
two  arcs  from  c  to  dotted  line  ab,  and 
divide  this  arc  into  five  equal  parts,  1, 
2,  3,  4,  5,  6,  and  transfer  same  to  are 
in  Fig.  3,  and  repeat,  beginning  with  6 
to  1,  and  1  to  6.  Then  by  using  e  on  Fig. 
1  as  centre  and  d  as  radius,  the  half 
pattern  of  C  is  completed  except  that  al- 
lowance for  locks  and  seams  must  be 
made. 

To  develop  the  cone  requires  two  full 
pattern   pieces,  one   should   be   at   least 


Fig  1. 


Fig  *. 


Half  Pattekm 
Of  A.B.  Fig  1. 


Half  Pattern 
OF  C     FlGl 


Plate  22 
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one-quarter  of  an  inch  larger  all  round 
to  allow  for  seam. 

Place  point  of  compass  at  a,  and  with 
g  as  radius  draw  an  arc  as  shown  in  Fig. 
2,  and  transfer  the  measurements  from 
quarter  pattern  E,  Fig.  1  to  Fig.  2,  as 
shown,  beginning  at  1  to  6  and  6  to  1. 
This  will  only  give  pattern  for  one  half 
of  the  design  which  means  that  four 
pieces  like  Fig.  2  are  required  to  make 
a  cone. 

The  quarter  pattern  sho,?n  at  E  in 
Fig.  1,  is  simply  a  round  flat  flange 
which  forms  the  lower  half  of  piece  C. 
No  seam  allowance  is  needed  for  this 
pipe  as  it  should  be  fitted  to  the  under- 
side of  C,  and  C  should  be  made  large 
to  enable  it  to  be  placed  over  piece  E. 
Plate  22  is  almost  self-explanatory  and 
requires  no  further  description. 

Plate  23 

In  plate  23  a  number  of  illustrations 
appear  in  connection  with  chimney  caps 
and  chimney  construction.  In  our  Can- 
adian climate  more  care  should  be  ex- 
ercised when  building  chimneys.  Many 
a  furnace  is  installed  that,  do  what  one 
may,  will  never  burn  properly,  and  will 
not  give  off  enough  heat.  When  an  ex- 
tension to  a  chimney  is  made  by  adding 
a  galvanized  pipe  as  shown  at  A  plate 
23,  it  should  be  installed  in  such  a  way 
as  to  protect  the  chimney  top. 

Fig.  C  shows  how  a  chimney  may  be 
protected  from  cold  and  made  much 
more  effective  if  constructed  in  manner 


shown.  It  will  be  noted  that  where  a 
chimney  projects  out  from  the  building 
line,  at  least  one-half  of  the  chimney  is 
too  much  exposed,  and  particularly  so 
when  simply  a  sdngle  brick  is  built  up 
on  the  outside. 

An  air  space  or  mineral  wool  coating 
should  be  by  right  inserted  in  such  a 
chimney  and  it  would  result  in  better 
draft  and  less  fuel  consumption.  Fig. 
D  shows  another  design  of  chimney 
which  is  a  very  effective  one,  and  one 
that  is  becoming  very  popular.  It  is  a 
well-known  fact  that  a  round  chimney  is 
much  more  efficient  than  either  a  square 
or  rectangular  one. 

Then  again  with  a  round  pipe  chimney 
that  is  smooth  as  well  as  furnished  with 
an  air  chamber  its  effectiveness  is  great- 
ly increased  as  stated  before,  when  an 
iron  extension  is  placed  on  top.  In  this 
case  there  should  be  some  protection  for 
the  brickwork,  because  winds  and  vibra- 
tion caused  by  heavy  traffic,  etc.,  will 
very  often  cause  the  top  layers  of  mas- 
onry to  become  loose.  Fig.  E,  shows  how 
a  chimney  may  be  projected. 

Fig.  F,  is  a  full  pattern  of  extension 
pipe  shown  in  Figs.  A  and  B,  and  is 
self-explanatory. 

In  conclusion  the  writer  is  of  the 
opinion  that  one  of  the  most  important 
conditions  precedent  to  a  furnace  being 
installed  is  to  be  thoroughly  satisfied 
that  the  chimney  is  suitable  for  the 
furnace,  and  seeing  that  this  work  is 
done  Ion?  before  the  furnace  is  install- 


ed, it  is  often  necessary  to  decide  upon 
the  style  of  furnace  before  the  chimney 
is  built. 

(Continued  in  next  issue.) 
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UNREALIZED      ASPIRATIONS 
PROMISSORY  NOTES 

The  best  part  of  every  man's  educa- 
tion is  that  which  he  gives  himself.  Some 
officers  of  organizations  give  themselves 
a  great  many  airs  for  what  they  are  go- 
ing to  do,  and  then  take  credit  for  the 
unaccomplished.  Some  rank  and  file 
members  do  the  same  thing".  It  is  only 
accomplished  facts  that  can  be  looked 
upon  as  hard  coin;  the  unrealized  aspi- 
rations are  merely  promissory  notes  and 
these  may  never  be  cashed. 

To  those  who  have  worked,  who  have 
done  something,  and  who  can  point  to 
results,  these  promissory  notes  do  not 
represent  values.  Unrealized  aspira- 
tions are  only  good  as  far  as  they  go, 
and  unless  they  "go"  they  are  not 
worth  anything;  like  doubtful  bills,  they 
can  be  cashed — if  cashed  at  all — only  at 
a  tremendous  discount. 

He  who  makes  a  claim  for  attention 
on  what  he  is  "going  to  do,"  and  gives 
no  evidence  as  to  what  he  has  done, 
comes  near  being  an  impostor.  Deserved 
success  is  the  only  success  worth  while. 
® 


Over-strained  efforts  to  convince  peo- 
ple you  are  tellins'  the  truth  frequently 
confirm  them  in  the  belief  that  you  are 
telling  a  lie. 
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[AT  OTHER  PAPERS  SAY 


MORE  BLUFF? 

(Prom    i'aint   and  Varnish    Record.) 

We  fear  that  in  the  editorial  in  our  last  issue 
entitled  "The  Unexpected,"  we  took  the  arrival 
of  the  German  undersea  ship  Deutschland  too 
seriously.  We  freely  admit  that  we  accepted 
the  unanimous  press  reports  at  their  face 
value,  which  substantiated  information  that 
had  been  given  us  personally.  Before  and  at 
the  time  of  the  arrival  of  the  submersible 
there  were  those  who  suggested  that  there  was 
some  object  in  its  arrival  other  than  that  of 
a  peaceful  merchantman.  Some  said  it  was 
sent  over  for  the  purpose  of  cheering  the  de- 
pressed at  home,  while  there  were  those  who 
suggested  it  was  intended  as  a  warning  to 
this  country  of  what  Germany  could  do  in  the 
way  of  sending  over  submarines  or  other 
craft  that  would  not  be  on  a  peaceful  mission. 
In  other  words,  the  arrival  of  the  Deutsch- 
land  seems  to  be  at  present  another  instance 
of  the  colossal  bluff  that  our  German  friends 
have  perpetrated  from  time  to  time.  We  can 
scarcely  add  anything  to  an  article  that  ap- 
peared recently  in  our  esteemed  contempor- 
ary, the  Oil,  Paint  and  Drug  Reporter,  which 
said : 

The  detailed  manifests  of  the  dyestuffs 
cargo  of  the  German  submersible  Deutsch- 
land  are  still  hidden  as  deeply  as  if  a  part 
of  the  cargo  of  the  sister  subsea  blockade- 
runner  Bremen  for  the  past  ten  days  ex- 
pected to  occupy  a  berth  in  Baltimore  next 
to  that  held   by  the  Deutschland. 

This  secrecy  on  the  part  of  the  local 
agents  of  the  German  dyestuffs  industry — 
who  under  normal  conditions  would  have 
handled  this  material — is  no  more  marked 
than  the  veil  of  discretion  that  has  been 
drawn  about  the  Baltimore  customs  house. 
In  order  to  carry  out  the  appearance  of 
strict  neutrality — i.e.,  secrecy — that  branch 
of  the  Government  service  has  shut  down 
the  lid  as  to  manifests  of  all  general  cargoes 
for  a  month  after  a  ship  sails,  so  that  even 
the  exports  from  Baltimore  are  not  obtain- 
able until  four  weeks  have  elapsedi  after  a 
ship  departs.  This,  of  course,  will  keep  the 
details  of  the  Deutschland's  return  cargo 
hidden  until  after  she  has  made  her  home 
port — always  provided  she  escapes  the  steel 
nets  and  the  aeroplanes  and  the  other  war- 
like impediments  to  'be  employed  by  the 
British  patrol  ships. 


OVERBUYING— A   COMMON  EVIL 

(From  The  Hardware  Trade.) 

It  has  been  recently  asserted  by  a  promin- 
ent credit  manager  who  takes  a  keen  interest 
in  matters  pertaining  to  the  welfare  of  the 
retail  merchants  of  the  country,  that  for  every 
five  retailers  who  are  good  salesmen  there  is 
but  one   who  is  a  good  buyer. 

While  this  may  appear  to  be  a  somewhat 
sweeping  statement,  on  further  thought  it 
must  be  admitted  that  in  many  a  store  the 
greatest  interest  and  enthusiasm  attaches  to 
the  making  of  sales,  while  the  purchases  are 
on  a  sort  of  "guess"  basis. 

Advertising,  display,  enthusiasm  of  the 
sales  force — are  all  directed  toward  the  swell- 
ing of  the  sales  volume.  This  is  admittedly 
the  proper  thing,  providing  reasonable  care  is 
taken  to  see  that  the  enthusiasm  over  the  ad- 
vance possibilities  of  the  sale  does  not  carry 
the  merchant  away  on  its  wave  to  the  point 
where  he  loses  sight  of  the  discretion  needed 
in   the   placing  of   his   orders. 

This  same  credit  manager  points  out  that, 
whereas  the  large  merchandising  establish- 
ments1  pay    handsome    sums    to    their    buyers, 


their  sales  force  do  not  represent  persons  cap- 
able of  earning  anything  near  a  similar  sum. 

This  is  but  an  added  instance  of  the  well 
known  truth  that  the  well  balanced,  well 
rounded  store  must  needs  have  attention  paid 
to  all  angles  of  its  activities. 

'Merchandise  is  undoubtedly  bought  in  many 
instances  without  due  thought  of  the  sales 
possibilities  and  the  competition  in  the  terri- 
tory open  to  the  merchant. 

The  result  is  money  tied  up  in  stock  which 
fills  the  sales  room  and  the  store  room.  De- 
preciation and  interest  on  the  investment  soon 
eat  large  holes  in  the  paper  profits.  Styles 
change,  crops  fail,  money  tightens,  or  some 
other  element  enters  into  the  situation  and 
the  merchant  finds  himself  with  a  lot  of  due 
accounts  and  no  money  with  which  to  meet 
them. 

Cash  discounts  are  necessarily  passed  and 
a   general  air  of  confusion   prevails. 

It  often  happens  that  the  store  in  which 
care  is  not  taken  in  buying  finds  itself  sadly 
overstocked  on  slow  selling  lines,  while  it  is 
likewise  understocked  on  the  lines  which  do 
move. 

Credit  is  impaired  and,  in  many  instances, 
the  merchant  is  forced  by  his  creditors  to 
close  his  doors. 

Without  in  the  least  reducing  their  selling 
activities,  there  are  many  retailers  who  might 
well  devote  more  careful  thought  to  the  buy- 
ing end   of   their   business. 

In  buying,  as  well  as  in  selling,  rest  the 
profits   from   the   retailing   of   merchandise. 

In  fact,  it  is  a  question  whether  there  is 
not  more  money  made  through  careful  buy- 
ing than  there  is  through  the  selling  end  of 
the   business. 


day,  seven  days  a  week,  The  Post  believes 
that  a  response  would  be  made  which  would 
greatly    relieve   the   present   situation. 


OUR  MINISTER  OF  LABOR 

(From   Financial   Post.) 

Production  of  munitions  in  the  Province  of 
Ontario  is  being  crippled  by  an  increasing  ■ 
shortage  of  labor.  The  Post  has  it  on  high 
authority  that  for  every  1,000  men  engaged  in 
munition  work  at  main  points  in  Ontario, 
another  ISO  are  urgently  neededu  Further- 
more, out  of  every  1,000  at  present  employed, 
100  or  150  •  are  inefficient  through  physical 
unfitness  or  because  they  flit  from  one  job 
to  another,  throwing  organizations  out  of 
gear  and  shoving  up  wages  as  they  move 
about.  As  a  direct  result  of  the  labor  situa- 
tion output  is  months  behind  schedule,  new 
contracts  have  to  be  refused,  and  in  one  or 
two  cases  production  has  been  discontinued 
altogether. 

The  fact  of  the  matter  is  that  Canada  is 
rapidly  reaching  that  condition  which  pre- 
vailed in  Great  Britain,  over  a  year  ago,  and 
was  met  by  Lloyd  George  in  a  determined 
and  successful  manner.  The  Canadian  Gov- 
ernment has  so  far  worked  on  the  assumption 
that  no  interference  with  individual  and  pri- 
vate effort  is  necessary  for  the  successful 
prosecution  of  the  war.  Two  thousand  men 
are  at  work  on  the  Welland  Canal,  which 
work  could  very  well  be  suspended.  Hun- 
dreds of  men  are  engaged  in  every  Canadian 
city  in  local  improvement  work,  the  discon- 
tinuance of  which  would  be  to  everyone's  ad- 
vantage. 

The  ordinary  methods  of  finding  men  have 
failed,  chiefly  because  every  man  has  a  job 
to-day  and  therefore  remains  in  ignorance  of 
the  fact  that  he  could  double  his  wages  by 
doing  munition  work.  If  the  Minister  of 
Labor  undertook  a  publicity  campaign  point- 
ing out  that  there  are  laborers  in  munition 
plants    actually    earning    from   $7    to    $10    per 


FIRES  CAUSED  BY  SPORTSMEN 

(From  Conservation.) 

In  addition  to  the  more  common  causes  of 
fire,  carelessness  on  the  part  of  fishermen  has 
been  responsible  for  serious  losses,  several 
destructive  fires  in  Canada  having  originated 
in  this  manner  during  the  current  year.  In 
April,  a  large  malting  plant  in  Manitoba  was 
destroyed,  with  a  loss  of  $300,000.  due  to  em- 
bers blown  from  fishermen's  fires.  Serious 
forest  fires  were  raging  in  New  Brunswick 
during  the  latter  part  of  May,  and,  it  is  de- 
finitely known  that  at  least  two  of  the  fires 
originated  as  a  result  of  neglect  on  the  part 
of  fishermen. 

Care  with  fire  should  be  one  of  the  first 
considerations  of  any  hunting  or  fishing 
party.  Protection  from  wind  is  a  simple 
matter  when  it  is  necessary  to  have  a  fire, 
and,  when  it  has  served  its  purpose  it  should 
be  thoroughly  extinguished.  In  the  woods  the 
ground  should  be  scraped  clear  of  all  leaves 
and  other  combustible  matter  for  a  space  large 
enough  to  prevent  the  fire  spreading.  When 
leaving  a  fire,  it  should  be  thoroughly 
drenched  with  water  to  assure  its  being  ex- 
tinguished. Trampling  a  fire  out  is  never 
positive,  as  a  high  wind  fans  into  life  again 
embers  which  may  have  been  simply  trampled 
into   the   ground. 

When  the  results  of  carelessness  are  brought 
to  their  attention,  it  is  surely  incumbent  upon 
our  sportsmen  to  give  proper  attention  and 
care  to  their  camp  fires,  and  relieve  Canada 
of  this  unnecessary  fire  loss.     v 


ELECTRICAL  MANUFACTURE  IN 
UNITED    STATES 

(From  American  Metal  Market.) 
Preliminary  figures  published  by  the  census 
bureau  of  the  Department  of  Commerce  show 
that  the  total  value  of  products  of  1,121  estab- 
lishments engaged  in  the  manufacture  of  elec- 
trical machinery  in  the  United  States  in  1914 
was  $350,412,676,  as  compared  with  a  produc- 
tion of  a  value  of  $240,037,479  by  1,151  estab- 
lishments in  1909,  an  increase  of  40.7e£.  The 
value  of  dynamos  produced  in  1914  was  $23,- 
233,437,  as  compared  with  $17,231,804  in  1909. 
an  increase  of  34.8%.  Of  the  output  of  motors 
the  report  of  the  bureau  says : 

"The  1914  output  of  motors,  including  parts 
and  supplies,  was  valued  at  $44,176,235,  repre- 
senting an  increase  of  $12,088,753,  or  37.7% 
over  the  corresponding  figure  for  1909.  Motors 
made  in  1914  for  industrial  power  and  for 
railway  use  numbered  417,992;  had  an  aggre- 
gate capacity  of  2,882,795  horse-power,  and 
were  valued  at  $32,286,149.  The  percentage  of 
increase  in  number,  horse-power  and  value  as 
compared  with  1909  were  62.5,  19.6  and  31.2 
respectively.  Of  motors  for  automobiles, 
11.S80,  having  an  aggregate  horse-power  of 
36,858  and  valued  at  $1,351,442,  were  produced 
in  1914.  This  output,  however,  probably  in- 
cludes a  considerable  number  of  starting  mo- 
tors, for  gasoline  automobiles,  not  separately 
reported  as  such,  and  for  this  reason  may  not 
be  comparable  with  the  1909  production— 2,796 
motors,  having  an  aggregate  horse-power  of 
12,471,   and  valued  at  $294,152. 

Motors  for  fans  to  the  value  of  $4,835,850 
were  reported  for  1914,  and  motors  for  mis- 
cellaneous uses  to  the  value  of  $1,190,564,  the 
former  being  an  increase  of  97.3%  and  the 
latter  a  decrease  of  38.7%  with  respect  to  the 
corresponding  figures   of  1909. 
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The   Man  Who  Knew  It  All 


By  E.  A.  Hughes 


YOU  and  I  and  the  fellow  in  the 
next  flat  know  him;  he  has  a  de- 
fiant, challenging'  mien,  he  has  a 
quick  tongue  which  leaps  to  answere  ere 
a  criticism  has  left  the  lips  of  its  utter - 
er;  nobody  >ean  ever  teach  him  anything; 
no  one  can  suggest,  advise  or  differ  from 
him;  he  is  the  Man  Who  Knows  it  All. 
In  common  but  expressive  parlance,  his 
head  is  swollen. 

1  knew  one  of  his  kind  who  worked  in 
a  hardware  store.  He  was  not  chief 
clerk,  but  he  thought  he  should  have 
been.  He  would  have  been  long  before 
the  time  I  write  of,  if  only  he  had  ad- 
dressed himself  to  his  work  and  his  cus- 
tomers with  a  little  seasoning  of  modesty 
and  humility  once  in  a  while.  Instead 
of  that  he  made  bad  friend  after  bad 
friend  simply  because  he  knew  it  all. 
He  was  indeed,  at  times,  positively  of- 
fensive over  it.  For  instance  a  woman 
would  come  into  a  store  and  ask  for  a 
particular  line  of  polish.  Maybe  the 
store  didn't  keep  it.  The  course  to  pur- 
sue, in  that  event,  was  to  say  so  nicely, 
suggest  some  other,  and  if  the  other 
wouldn't  do,  say  a  polite  "Good  morn- 
ing." But  our  friend  with  the  enlarged 
headpiece  had  a  different  manner.  When 
the  lady  asked  for  the  polish,  he  said, 
"Oh,  we  don't  stock  tbat." 

"Oh!"  was  the  short  reply. 

"No,"  went  on  the  otber,  getting  in 
his  opinion  right  away,  "It's  very  poor 
stuff.  Doesn't  give  satisfaction.  You 
couldn't  get  the  value  out  of  it." 

Now,  I  maintain  that  that  was  a  fool- 
ish sorft  of  reply  to  make  to  any  custom- 
er. The  customer  is  there  to  be  satis- 
fied whether  with  a  particular  line  of 
goods  or  one  of  equal  quality,  and  the 
merchant  is  there  somehow  to  get  her 
trade.  Was  that  the  sort  of  way  to  get 
it? 

Apparently  not,  for  the  lady  remark- 
ed very  quickly  "Young  man,  I  know 
whether  that  polish  gives  satisfaction  or 
not.  I've  tried  it.  I  know  I  can  get  (the 
value  out  of  it. ' ' 

Nettled,  Mr.  Know-it-all  tried  still  to 
carry  off  the  honors  of  the  conflict  but 
he  only  got  deeper  into  the  hole.  He 
began  what  should  never  be  begun  be- 
tween   customer  and    merchant,    under 


circumstances  of  this  kind,  at  any  rate; 
an  argument. 

"Well,"  said  he,  throwing  out  his 
chest,  "I  know  what  I'm  talking  about. 
You  can't  get  satisfaction  out  of  that 
polish.  We  should  lose  trade  rather  than 
g-et  it,  if  anyone  bought  the  stuff.  There- 
fore, we  don't  handle  it."  Then,  as  if 
to  clinch  the  thing,  he  said,  "I  know!" 

But  this  time  he  had  caught  a  Tartar 
and  his  argumentativeness  was  coming 
to  the  ground. 

"That's  the  trouble  with  young  men 
like  you,"  said  madam,  witheringly. 
"You  probably  know  as  much  about 
housekeeping  as  Billy  Sunday  does 
about  grammar.  Were  you  ever  mar- 
ried?" 

Know-it-all  was  startled  into  a  reply. 
"No,"  he  said.       . 

"Some  girl  should  be  thanking  ber 
stars  that  she's  not  got  you,"  came  the 
woman  sharply.  "You'd  be  a  fine 
peacemaker  in  a  house.  Henry  Ford 
would  have  nothing  on  you  as  a  maker 
and  keeper  of  the  peace.  But  listen, 
young  man" — here  Madam  began  to  go 
at  it  hammer  and  tongs;  meanwhile  the 
rest  of  tbe  boys  were  roaring  with 
laughter.  "Don't  be  so  opinionated.  If 
you  know  so  much  you'll  be  positively 
encyclopaedic  by  the  time  you're  forty. 
Have  opinions  if  you  like,  but  don't  try 
to  thrust  them  down  my  throat,  at  all 
events. 

After  she'd  gone  the  boss  walked  over 
to  the  clerk  whose  red  face  betraved  hir3 
embarrassment  at  being  thus  licked. 

"What's  the  matter,  Denton?"  he 
asked. 

Know-it-all  Denton  said  never  a  word 
for  a  time.  Then  he  explained  as  best 
he  could,  for  himself  and  his  part  in  the 
scrap. 

"I  suppose,"  said  tbe  Boss,  seeing 
through  it,  "it's  another  case  of  that 
confounded  omniscience  of  yours.  Once 
more,  I  guess,  you  knew  it  all,  eh?" 

"I  knew  what  I  was  talking  about," 
said  Denton,  refusing  to  give  in,  and 
holding  to  his  ground  with  a  tenacity 
worthy  a  better  cause.  "I  knew  what 
I  was  talking  about.  That  polish  won't 
give  satisfaction.  I  told  her  so.  I  main- 
tain it,"  he  ended  defiantly. 


"But  it  may  give  her  satisfaction. 
You  don't  know.  She  may  be  pleased 
with  it.  We  don't  think  mucb  of  it,  it's 
true  but  she  may  have  proven  it  to  be 
all  right.  And  anyway  why  thrust  your 
opinions  upon  the  woman?  Use  a  bit 
of  tact  my  boy.    Tact.    Tact!" 

Later  on  after  luncheon,  one  of  the 
fellows,  a  practical  joker,  brought  over 
a  copy  of  the  encyclopeadia,  volume 
"Sh  to  Tr."  It  was  open  at  a  certain 
page,  and  inside  was  a  bit  of  paper, 
marked.    "See  Tact." 

Well,  he  may  get  better  as  he  gets 
older.  It  is  to  be  hoped  he  does.  Omni- 
science never  got  anywhere  yet,  if  it  was 
offensive. 

® 

HOW  TO  INCREASE  YOUR  SALARY 

1.  Work  in  harmony  with  your  house. 
To  succeed  you  must  heartily  comply 
with  all  of  the  conditions  of  your  em- 
ployer, and  you  must  have  faith  in 
yourself,  your  goods,  and  your  house. 

2.  Accomplish  more  by  attempting 
more.  Introduce  features  of  efficiency 
into  your  work,  such  as  planning,  mak- 
ing-proper records,  and  schedules,  stand- 
ardizing operations,  despatching.  A  few 
well-thought  out  schemes  may  permit 
you  to  do  twice  as  much  in  the  same 
time. 

3.  Cultivate  your  enthusiasm  and  take 
definite,  concrete  action  in  response  to 
desirable  impulses. 

4.  Nine  dollars  out  of  every  ten  are 
paid  a  high-salaried  man  for  what  he 
knows,  tie  one  for  what  he  does.  Con- 
tinually seek   to  icarn  more. 

5.  Failure  is  not  due  as  a  rule  to  lack 
of  ability,  but  to  lack  of  application. 
Systematize  your  work  and  apply  wel) 
thought  out  methods  of  operation. 

7.  Big  salaries  are  given  to  salesmen 
for  big  business,  and  big  business  is  no 
harder  to  secure  than  small  business,  if 
you  go  after  it  intelligently. 

8.  Above  all,  strive  to  gain  and  keep 
the  confidence  of  all  with  whom  you  do 
business  by  fair,  courteous  and  consci- 
entious treatment  to  all. 


© 

A  clerk  needs  to  exercise  his  brairds 
while  waiting  on  customers  quite  as 
much  as  he  does  his  hands  and  feet. 


The  store  window,  like  the  merchant's 
face,  should  create  a  good  impression 
when  it  is  looked  at  for  the  first  time. 
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Free  Services  Offered  by  Hardware 

and  Metal 

The  attention  of  Hardware  and  Metal  readers  is  directed  to  the  service  department 
of  the  paper.  Many  readers  are  profitably  making  use  of  the  various  services  which 
are  supplied  free  to  subscribers.  Scores  of  inquiries  on  almost  every  imaginable 
phase  of  hardware  buying  and  retailing  are  received  from  retail  hardware  merch- 
ants. Many  of  the  inquiries  are  of  a  confidential  nature  and  are  answered  direct  by 
mail.  Others  are  published  in  Hardware  and  Metal.  This  is  an  invitation  to  any 
who  are  not  making  use  of  the  service  department  to  join  in  with  the  hundreds  of 
live  merchants  who  do  make  use  of  the  services  which  Hardware  and  Metal  has  to 
offer.  New  features  are  being  introduced  from  time  to  time  in  accord  with  Hard- 
ware and  Metal's  policy.  Many  regular  features  appear  in  each  issue,  but  there 
are  other  services  which  the  paper  offers  to  readers.     They  are  briefly  outlined  below. 


FREE  LEGAL  ADVICE. 

THE  services  of  the  legal  department  of  Hardware  and 
Metal  in  charge  of  Walter  E.  Lear,  are  available  with- 
out cost  or  obligation  to  the  subscribers  to  Hardware  and 
Metal.  A  series  of  articles  on  the  legal  phase  of  business  is 
now  appearing  in  "Hardware  and  Metal.",  In  addition  to 
the  regular  series  an  arrangement  has  been  made  whereby 
any  questions  concerning  legal  matters,  sent  by  readers  to 
us,  will  be  answered  by  Mr.  Lear,  through  ' '  Hardware  and 
Metal.''  This  service  is  entirely  free,  the  only  stipulation 
being  that  the  name  of  the  inquirer  be  given,  though  of 
course,  no  names  will  be  used  in  publishing  the  answers. 

FREE  QUESTION  AND  ANSWER  DEPARTMENT 

READERS  of  Hardware  and  Metal  are  free  at  all  times 
to  make  use  of  the  "Hardware  Letter  Box."  If  you 
have  lost  the  address  of  a  manufacturer,  if  you  do  not 
know  where  a  certain  line  of  goods  is  made,  if  you  have  a 
problem  of  any  kind  in  connection  with  the  buying  or 
selling  of  goods,  you  are  invited  to'  send  inquiries  to  the 
Hardware  Letter  Box.  All  inquiries  will  be  promptly 
treated  and  confidential  replies  forwarded  if  desired. 
Many  of  the  largest  and  best-rated  wholesale  and  retail 
hardware  firms  in  Canada,  regularly  avail  themselves  of  the 
services  offered  through  Hardware  and  Metal's  Letter  Box. 

ELECTRO  SERVICE  DEPARTMENT 

SINCE  the  introduction  of  Hardware  and  Metal's  Electro 
Service  Department,  upwards  of  4,000  hardware  elec- 
tros have  been  supplied  to  the  retail  hardwaremen  of 
Canada. 

This  department  is  not  a  money-making  proposition.  The 
electros  are  supplied  to  the  trade  at  cost  price.  The  electros 
sold  so  far  have  been  used  in  newspaper  and  catalogue  ad- 
vertising, circulars,  programmes  and  in  numerous  other 
ways.  The  service  was  one  that  the' trade  had  needed  for 
years,  but  such  a  service  was  not  available  until  introduced 
by  Hardware  and  Metal's  editorial  department. 

That  the  service  is  appreciated  by  the  trade,  is  shown  by 
the  many  orders  which  reach  Hardware  and  Metal's  Office. 
But  better  still,  it  is  further  shown  by  the  manner  in  which 
the  retailers  are  using  the  cuts  after  receiving  them.  Proof 
sheets  showing  an  assortment  of  300  electros  will  be  mailed 
free  upon  request  being  made  to  Hardware  and  Metal's 
Electro  Service  Department. 


FREE  AD.  SERVICE  DEPARTMENT 

READERS  of  Hardware  and  Metal  can  at  any  time  send 
in  their  advertisements  for  criticisms  or  suggestions. 
The  Ad.  Service  Department  of  the  MacLean  Organization 
is  one  of  the  best  in  Canada,  and  is  always  at  the  service 
of  readers  of  the  fifteen  MacLean  papers,  including  Hard- 
ware and  Metal.  If  you  are  not  satisfied  with  the  results 
you  are  securing  from  your  present  newspaper  advertise- 
ments, circulars  or  catalogues,  send  in  samples  to  Hard- 
ware and  Metal  giving  details  regarding  the  failure  or  suc- 
cess of  your  methods.  The  matter  will  be  taken  up  and 
analyzed  by  our  "Ad.  Service  Department"  and  advict 
will  be  offered  free  of  all  charge  to  subscribers. 

FREE  CARD  WRITING  SERVICE 

THE  fame  of  Hardware  and  Metal's  latest  service  on 
show  card  writing  has  extended  far  beyond  the  bound- 
aries of  the  Canadian  hardware  field.  Quite  recently  a  large 
publishing  house  in  the  United  States  endeavored  to  make 
an  arrangement,  whereby  they  could  publish  the  series  in 
book  form.  The  series  now  running  in  Hardware  and  Metal 
is  under  the  direction  of  one  of  the  best  show  card  artists 
in  Canada.  The  articles  are  practical  in  every  way,  and 
are  well  illustrated.  They  are  being  followed  closely  by 
the  best  salesmen  and  window  trimmers  in  the  trade.  They 
also  furnish  a  wealth  of  ideas  for  the  junior  salesmen  and 
window  trimmers  who  are  just  starting  out  to  learn  the 
business.  In  addition  to  the  regular  series  provision  has 
been  made  to  care  for  all  individual  inquiries  which  may- 
be made  regarding  any  phase  of  show  card  writing.  This 
service  is  also  free  to  readers  of  Hardware  and  Metal. 

FREE  SHEET  METAL  COURSE. 

THE  manager  of  a  well-known  and  successful  Ontario 
hardware  firm  recently  stated  that  the  practical  sheet 
metal  course  now  running  in  Hardware  and  Metal  is  the 
best  he  has  ever  seen.  He  stated  that  the  articles  have 
been  inestimable  to  the  sheet  metal  working  department 
of  his  firm.  This  firm  files  each  problem  after  it  has  ap- 
peared in  Hardware  and  Metal.  The  result  is  that  a  prac- 
tical reference  book  is  available  at  all  times  for  the  men 
in  the  sheet  metal  department.  When  problems  of  a 
special  nature  are  encountered  retailers  are  invited  to  sub- 
mit their  problems  to  Hardware  and  Metal.  The  expert  in 
charge  of  the  Sheet  Metal  Department  will  supply  draw- 
ings and  answers  all  questions  free  of  charge  to  subscribers. 
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Pneumatic    Horse    Collars 
0.   B.   Henry   &   Co.,  Drayton,  Ont.— 
Please  give  us  the  name  of  manufacturers 
of  pneumatic  horse  collars. 

Pneumatic  horse  collars  were  formerly 
manufactured  by  the  Pneumatic  Horse 
Collar  Company,  of  Montreal,  but  this 
firm  has  not  been  manufacturing1  these 
collars  now  for  some  ten  years. — Editor. 

Baled  Waste  Paper 

Brace,  McKay  &  Co.,  Summerside,  P.E. 
I. — Would  you  please  inform  us  where  we 
can  sell  to  best  advantage  baled  waste 
paper? 

Firms  dealing  in  this  class  of  material 
on  Prince  Edward  Island  are:  L.  Block, 
Charlottetown ;  A.  D.  McPhee,  George- 
town; Charles  McNutt,  Kensington.  In 
New  Brunswick  firms  dealing  in  baled 
waste  paper  are:  H.  L.  Coombs  &  Co., 
St.  John;  Dominion  Metal  Co.,  St.  John; 
B.  Goldberg  &  Son,  St.  John.  In  Boston, 
Mass.,  dealers  are:  D.  M.  Hicks,  236  Old 
South  Building;  John  Lyon  &  Co.,  164 
Federal  Street. — Editor. 

Plaster  for  Repairing  Walls 
Aiken  Bros.',  Allenford,  Ont. — Kindly 

give  us  the  name  and  address  of  a  firm 

supplying  a   plaster  used   for  repairing 

plastered  walls. 

Toronto  Builders  Supply  Co.,  1  Jarvis 

Street,  Toronto,  Ont.— Editor. 

Stonemason's  Outfit 

Matthewson  Bros.,  Strassburg,  Sask. — 
Could  you  tell  us  where  we  could  secure 
a  complete  stonemason's  outfit  such  as 
would  be  used  for  monument  and  grave- 
stone work? 

Vokes  Hardware  Co.,  40  Queen  Street 
E.,  Toronto,  Ont.;  Aikenhead  Hardware 
Co.,  17  Temperance  Street,  Toronto,  Ont. 
—Editor. 

Brass  Plated  Screws 

La  Compagnie  Martineau,  Quebec,  Que. 
— Kindly  inform  us  where  we  can  buy 
round  and  flat  head  screws  brass  plated. 

Steel  Company  of  Canada,  Montreal, 
Que. — Editor. 

Metallic  Magnetism 

Mond  Nickel  Co.,  Coniston,  Ont. — We 
would  be  obliged  if  you  could  advise  us 
the  names  and  addresses  of  firms  manu- 
facturing or  dealing  in  metallic  mag- 
nesium. 

Lymans,  71  Front  Street,  Toronto. — 
Editor. 

Old  Copper  and  Lead 

E.  Boucher,  St.  Hyacinthe.  Que/ — 
Would  you  be  good  enough  to  tell  me 
where  one  can  buy  old  copper  and  old 
lead? 

Canada  Metal  Co.,  Toronto;  James 
B.   Scott  &  Co.,    Toronto;    Hoyt  Metal 


Co.,  Toronto;   James  R.   Walker  &  Co., 
Montreal ;  Frankel  Bros.,  Montreal. — Ed. 

Excelsior 

Fraser  Hardware  Co.,  Gait,  Ont. — 
Please  give  names  of  manufacturers  of 
excelsior. 

Excelsior  may  be  obtained  from    De- 
laney  &  Petitt,  Toronto ;  Saguenay  mills. 
Montreal,  Que.;  the  William  Rutherford 
&  Sons  Co.,  Montreal. — Ed. 
Crockery  Ware 

L.  P.  Masse,  Coaticcoke,  Que. — 'Please 
give  name  of  manufacturers  of  crockery. 

Belleville  Pottery  Co.,  Belleville, 
Ont.— Ed. 

Cardboard    Boxes 

Cochrane  Hardware  Co.,  'Sudbury, 
Ont. — Please  give  names  of  firms  mak- 
ing fancy  cardboard  boxes. 

F.  N.  Burt  Co.,  Toronto;  Canada 
Paper  Box  Co.,  Montreal;  Dominion 
Paper  Box  Co.,  Toronto;  Kilgour  Bros., 
Toronto;  H.  T.  Reason  &  Co.,  London, 
Ont.;  Rudd  Paper  Box  Co.,  Toronto.— 
Ed. 

Asphalt   Shingles 

Ripley  Peck  Hardware  Co..  Windsor, 
Ont. — Please  give  names  of  firms  mak- 
ing asphalt  shingles. 

Bird  &  Sons,  Hamilton;  Canadian 
Roofing'  Mfg.  Co.,  Windsor,  Ont.— Ed. 

Cow  Hair 

J.  L.  Demers,  Thetford  Mines,  Que. — 
Please  give  the  name  of  the  Berlin,  Ont., 
firm  handling  cow  hair. 

The  Breithaupt  Leather  Co.— Ed. 
-@- 
SEES  BIG  FUTURE  FOR  ACCESSORY 
BUSINESS 

(Continued  from  pag-e  120.) 
demonstration  of  our  famous  automobile 
just  call  us  up  on  the  phone  and  we  will 
arrange  to  take  you  for  a  spin  and  let 
you  judge  for  yourself  its  many  points 
of  superiority.  If  you  already  own  a 
car  let  us  supply  any  repairs  you  may 
need — tires,  tubes,  chains,  spark  plugs, 
batteries  and  dozens  of  other  necessary 
things.  If  you  have  catalogues  of  city 
automobile  supply  houses  bring  them  to 
us  and  we  can  supply  anything  in  their 
catalogues  at  their  prices."  This  was 
the  announcement  that  one  circular  car- 
ried and  which  was  primarily  for  the 
purpose  of  advertising  a  stock  of  woven 
wire. 

Business  Good. 
Business  in  the  general  hardware  lines 
has  been  exceptionally  good  during  the 
present  year,  said  Mr.  Clement.  There 
has  been  some  building  going  on  in  the 
town  and  this  has  kept  a  fairly  good 
demand    for    builders'    hardware.      The 


paint  trade  has  been  fairly  good  in  spite 
of  the  fact  that  the  backward  season  in 
the  spring  retarded  the  opening  of  sales. 

-©- 

MESSAGE    OF    A    SUCCESSFUL 

MERCHANT. 

(Continued  from  page  149.) 

days  later  they  stopped  at  the  store  to 
buy  some  things,  having  just  been  in  to 
South  Bend  to  sell  her  eggs.  The  old 
man  was  driving  the  new  car.  "Good 
machine  you've  got,"  I  said.  "Cost  a 
heap  of  money,"  grumbled  the  old  man. 
"Oh,"  says  the  wife,  "I  paid  for  it  out 
of  my  egg  money." 

Mr.  Moon  Sells  House  Paint 

As  an  example  of  merchandising  com- 
mon-sense that  is  helping  him  to  do  the 
business  he  is,  Mr.  Moon  told  this  anec- 
dote. His  competitor  called  one  day  and 
noticed  a  window  display  of  paint. 
"That's  a  heap  of  paint  you've  got 
there,"  remarked  the  competitor. 
"You'll  never  sell  it  in  a  hundred 
years."  Some  weeks  later  he  dropped  in 
again.  "Where's  all  that  paint?"  he 
asked.  "Sold,"  was  the  reply.  "This 
is  how  I  sell  80  per  cent,  of  the  paint  in 
that  community  to  his  20  per  cent.," 
said  Mr.  Moon.  "I  sell  it  to  the  farm-< 
er's  wife;  not  the  farmer.  Early  in  the 
spring  I  go  around  with  my  color  charts 
and  ask  the  farmer's  wife  what  color  she 
likes  for  her  house.  Later  in  the  spring 
she  says  to  her  husband — 'John,  we've 
got  to  have  the  house  painted.'  She  has 
her  color  all  picked  out,  and  I'm  the 
only  one  who  has  that  color  in  stock." 

Farmer  a  Capitalist. 

"The  farmer  of  to-day  is  a  capita- 
list," declares  Mr.  Moon.  "He  has 
changed  almost  over  night,  and  that  is 
the  most  important  message  I  have  to 
bring  to  you;  this  rapid  change  which 
has  been  wrought  among  the  farmers  of 
the  United  States  is  in  their  methods  of 
living — their  environment,  in  their  new 
and  better  conceptions  of  life." 

— m — 

INDUSTRIAL  NOTE 

Welland,  Ont. — The  Canadian  Steel 
Foundries,  Ltd.,  will  build  a  forge  shop 
at  their  plant  here  to  cost  about  $6,000. 

Welland,  Ont.— The  Electro  Steel  & 
Metals,  Ltd.,  will  build  an  extension  to 
the  foundry  at  a  cost  of  about  $10,000. 

Brantford,  Ont.  —  Another  important 
industry,  the  Dominion  Steel  Products 
Co.,  is  now  practically  assured  for 
Brantford.  The  City  Council,  at  a 
special  meeting  on  Aug.  10,  granted  the 
company  a  fixed  assessment  of  $10,000, 
to  run  fourteen  years.  They  will  locate 
in  Holmedale,  where  options  have  been 
secured  on  suitable  available  property. 
The  Company  propose  erecting  a  factory 
to  cost   about  $50,000. 
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CREDIT  MEN  ELECT  OFFICERS 

A  meeting'  of  'Governors  of  the  "Can- 
adian 'Credit  Men's  Trust  Association," 
preceded  by  a  luncheon,  was  held  in  the 
National  Club  of  Montreal  last  night, 
when  F.  A.  Todd,  delegate  to  the  con- 
vention held  in  Vancouver  recently,  pre- 
sented his  report.  The  officers  for  the 
ensuing  year  were  then  elected  as  fol- 
lows:— Past  president — D.  S.  Benvie, 
Jas.  Robinson  Co.;  president — J.  Thurs- 
ton Smith,  Lewis  'Bros.;  vice-president — 
F.  A.  Todd,  Can.  Con.  Rubber  Co.;  man- 
ager— J.  E.  Moriarty;  Board  of  Gov- 
ernors— W.  S.  Barker,  Tooke  Bros. ;  J. 
W.  Delziel,  Chaput  Fils  &  Cie;  W.  W. 
McConnell,  Mclntyre,  Sons  &  Co. ;  L.  F. 
Churchhill,  John  W.  Peck  &  Co.;  H.  R. 
Gray,  Gunn,  Langlois  &  Co. ;  B.  S.  Shar- 
ing, Lake  of  the  Woods;  W.  L.  Helli- 
well,  Gurney,  Massey  Co. ;  H.  E.  Stubbs, 
Canada  Paint  'Co.;  0.  Baillargeon,  La- 
montagne;  John  Farquharson,  Montreal 
Biscuit;  R.  E.  Dixon,  Matthews  Towers; 
N.  R.  Feltes,  Ames  Holden,  McCready. 

J.     Thurston     Smith,    who    has    been 
elected  president,  is   secretary-treasurer 
of  Lewis  Bros.,  Montreal. 
@ 

FIRE  DESTROYED  PART   ONLY 

The  report  of  the  fire  sustained  by  the 
Winnipeg  Paint  &  Glass  Co.,  Winnipeg, 
which  was  sent  broadcast  all  over  West- 
ern Canada  in  daily  newspapers  was 
liable  to  give  a  Avrong  impression  to  the 
trade.  It  should  have  been  clearly 
understood  that  it  was  only  their  wood- 
working factory  which  was  damaged. 
All  other  departments,  including  paint, 
ulass,  hardware,  mantle  and  tile  depart- 
ments were  situated  in  another  part  of 
the  city,  and  were  not  affected  by  the 
fire.  Thus  the  Winnipeg  Paint  &  Glass 
Co.,  are  able  to  make  prompt  deliveries 
on  all  lines  handled  by  the  hardware 
trade. 

*$ 

DEATH   OF  W.   H.  HIGGINS 

Peterboro,  Ont. — The  death  took 
place  here  suddenly  of  William  Higgins 
for  many  years  one  of  the  leading  hard- 
ware merchants  of  the  city.  He  was 
prominent   in  Masonic  affairs. 

45$ 

HARDWARE  MANAGER  DROWNED 

Edmonton,  Ont. — Reports  of  a  drown- 
ing accident  at  Lake  La  Biche,  125 
miles  north  east  of  here,  have  reached 
1c  city.  Five  people  are  believed  to 
have    lost    their    lives,    including    Harry 


Flowers,  manager  Sommerville  Hard- 
ware Co.,  Edmonton;  Mrs.  Flowers  and 
three  friends.  Harry  Flowers  was  well 
known  among  the  hardware  fraternity. 
Prior  to  taking  over  the  management  of 
the  Sommerville  Hardware  Co.,  Mr. 
Flowers  was  Qn  the  road  for  the  Mar- 
shall-Wells Co.,  covering  the  province  of 
Saskatchewan.  Mr.  Flowers  was  at  one 
bima  employed  in  the  hardware  store 
of  J.  C.  Wanless  at  Chatham. 

The   party    were   out   in    Mr.   Flowers 


„    H  Flowers 

Ps?ovts*cje  Saskatchewan 


Harry  Flowers,  formerly  manager  of 
the  Somerville  Hardware  Company  at 
Edmonton,  who  with  his  wife  and  three 
friends  were  drowned  in  Lake  La  Biche. 

ga?e?'He  launch,  when  a  violent  sto.'ui 
came  up  suddenly.  Since  that  time  no 
trace  rias  been  found  of  the  party,  al- 
though the  upturned  boat  with  cushions 
has  floated  ashore. 

© 

PERSONAL 

T.  H.  Conover,  Ontario  branch  man- 
ager for  the  Martin  Senour  Co.,  together 
with  Mrs.  Conover,  was  in  Montreal  re- 
cently, en  route  to  the  Saguenay. 

Geo.  A.  Elliott,  of  Elliott's  hardware 
store  of  Brantford,  Ont.,  was  in  Mont- 
real recently  on  a  pleasure  trip,  bound 
for  Quehec  and  Lower  St.  Lawrence 
points. 

John  H.  Webber,  of  the  Steel  Com- 
pany of  Canada,  Toronto  office,  and 
Mrs.  Webber,  will  spend  a  vacation  on 
the  St.  Lawrence  River,  leaving  on  Mon- 
day for  a  trip  up  the  Saguenay. 

C.  W.  Whitmore,  general  manager  of 
the  Clinton  Motor  Company,  Clinton, 
Ont.,  is  in  Toronto  establishing  a  selling- 
agency  for  the  "Clinton"  truck  and  the 
Wood  Motor  Company  of  Clinton. 

J.  A.  Kilpatrick,  president  and  man- 


ager of  the  Dominion  Wheel  &  Foundry 
Co.,  of  Toronto,  and'  formerly  of  St. 
Thomas,  has  been  appointed  by  the  Im- 
perial Munitions  Board  at  Ottawa  to 
take  charge  of  the  production  of  forg- 
ings. 

Geo.  A.  Walkem,  managing  director 
of  the  Vancouver  Machinery  Depot,  who 
recently  left  for  England  with  the  ob- 
ject of  joining  his  Majesty's  forces,  lias 
obtained  a  commission  in  the  Royal  En- 
gineers, and  has  left  for  Egypt,  whera 
he  will  be  stationed  for  the  present. 

C.  Stendol  has  been  appointed  man- 
ager of  the  steel  department  of  the  Can- 
ada Cement  Co.,  Montreal,  in  succession 
to  C.  H.  McMillan,  who  has  resigned. 
Mr.  Stendol  was  formerly  with  the  Do- 
minion Steel  Corporation,  and  previously 
held  managerial  position  with  the  Al- 
goma  Steel  Co.,  Sault  Ste.  Marie,  Ont, 

William  Yellowley,  superintendent  of 
the  Canadian  Locomotive  Works,  Kinss- 
ton,  Ont.,  died  at  his  home  on  August  6 
of  heart  failure,  aged  57.  He  was  a  na- 
tive of  Newcastle,  England,  and  had 
been  with  the  locomotive  works  for  over 
15  years.  Deceased  was  a  clever  inven- 
tor, and  had  put  into  operation  a  num- 
ber of  time  and  labor-saving  devices. 
He  devised  two  machines,  which  have 
materially  increased  the  output  of  shells. 
Both  are  widely  used  in  Canada,  the 
United   States   and   England. 

@ 

APPOINTED  AGENTS. 

Saunders  and  Wainwright,  St.  Nicho- 
las Building,  Montreal,  have  been  ap- 
pointed Eastern  Canadian  agents  for 
the  H.  C.  Hart  Manufacturing  Com- 
pany of  Unionville,  Conn.,  Manufac- 
turers of  a  line  of  table  cutlery  and 
glass  cutters. 

@ 

INDUSTRIAL  NOTES 

Gananoque,  Ont. — The  retiring  board 
of  directors  of  Ontario  Steel  Products 
was  re-elected  at  the  annual  meeting, 
held  recently  at  Ganaoque,  Ont.  The 
board  is  as  follows: — W.  Wallace  Jones, 
Toronto ;  Dr.  N.  C.  Jones,  Toronto ;  J.  T. 
Richardson,  Toronto:  W.  T.  Sampson, 
Gananoque;  D.  Ford  Jones,  Gananoque; 
E.  P.  Jones,  Montreal;  F.  Bacon,  Mon- 
treal; Kenneth  Nelson,  Montreal;  W. 
M.  Byers,  Gananoque.  The  officers  are 
— President,  W.  Wallace  Jones;  vice- 
president  and  general  manager,  W.  T. 
Sampson;   secretary-treasurer,  F.  Petch. 
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Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


931.  Steel  billets. — A  Leeds  firm,  who  buy  in 
lots  of  2,000  to  3,000  tons  at  a  time  of  4-inch 
and  4%-inch  square  steel  billets,  giving  28  to 
32  tons  tensile,  are  interested  in  receiving  quo- 
tations from  Canadian  exporters'. 

*!)32.  Iron  bolts. — A  Leeds  firm  who>  are  re- 
gular buyers  of  iron  bolts  2  inches  long  by 
5-16  inch,  inquire  as  to  the  possibility  of  ob- 
taining these  from  Canada.  Those  formerly 
used  were  German,  and  since  the  war,  Ameri- 
can supplies  have  been  received.  Bolts  must 
have  square  head  and  true  round  shank  free 
from    scale  and   pressure  indentations. 

933.  Whitewood  boards. — A  Leeds  firm  Inly- 
ing Archangel  U/S  whitewood  hoards,  in  lots 
otf  10  standards,  say  20,400  feet  run  at  a  time, 
wishes  to  hear  from  Canadian  firms  in  a  posi- 


J.  THURSTON  SMITH, 
Secy.-Treas-  Lewis,  Ltd.,  Montreal,  elected 
President   Canadian   Credit   Men's   Asso- 
ciation, Montreal  Branch. 

tion  to  export  these.  Boards  must  be  planed 
all  round  and  finished  15-16  inch  by  8%  inches 
when   dry. 

934.  Asbestos  goods. — A  Sheffiield  firm  makes 
inquiry  for  finished  asbestos  goods  such  as 
plaited   packing,   cloth   and   yarns. 

*93o.  Wire  nails. — A  Leeds  firm  using  annu- 
ally about  500  tons  of  wire  nails,  wishes  to 
hear   from   shippers  of  this  commodity. 

935.  Spirit  irons. — An  Edinburgh  firm,  form- 
erly supplied  from  Germany,  would  be  pleased 
to  receive  quotations  from  Canadian  exporters. 

93ft.  Electrical  plant  and  accessories. — An 
Edinburgh  firm  is  desirous  of  receiving  quota- 
tions  from    Canadian    manufacturers. 

*940.  Basketware  of  all  sorts,  wicker  chairs, 
brushes,  etc. — An  Edinburgh  firm  is  in  the 
market   to   purchase  above. 

941.  Broom  handles,  etc. — An  Edinburgh  firm 
is  ill  the  market  to  purchase,  broom  handles, 
ash  forks  and  rake  handles,  and  any  other 
class  of  hardware  suitable  for  this  market. 

942.  Laboratory  apparatus. — A  Glasgow  firm 
is  interested  in  the  purchase  of  laboratory 
apparatus  iu  glass  and  porcelain,  including 
the  various  forms  of  apparatus  used  in  chemi- 
cal   laboratories. 

944.  Sole  leather — sides,  bends,  shoulders, 
etc.  Cpper  leathers — box,  glace  kid,  split, 
fleshes,  flexible,  rolled  and  rough. — An  Edin- 
burgh firm  is  prepared  to  purchase  the  above. 

949.  Cotton  bags,  paper  lined. — A  firm  of 
general  merchants  in  Durban,  South  Africa, 
asks  for  prices  of  cotton  bags,  paper  lined  for 


use  as  sugar  pockets'  by  the  Natal  sugar  in- 
dustries. 

950.  Mining  and  railway  supplies. — A  Jo- 
hannesburg firm  of  thirty  years  standing  are 
prepared  to  take  up  Canadian  agency  in  rails, 
all  kinds,  and  supplies,  railroad  cars  and 
coaches,  locomotives,  creosoted  sleepers,  min- 
ing machinery  of  every  kind  and  supplies. 
Immediate  correspondence  is  requested  as  this 
firm  is  in  a  position  to  secure  immediately 
very  large  orders. 

*904.  Glazed  casings. — A  firm  of  Leeds  manu- 
facturers of  blinds  makes  inquiry  as  to  the 
possibility  of  securing  from  Canada,  glazed 
paper  casings  in  cream,  white  and  other  colors. 
They  have  formerly  bought  from  Sweden,  and 
are  prepared   to  buy  in  25  or  50  ton  lots. 

965.  Leather. — A.  Leicester  firm  is  open  to  re- 
ceive quotations  for  the  undermentioned  lea- 
ther :— 

Upper  leather;  chrome. — Bo>x  calf  and.  sides 
substance  suitable  for  women  and  men's  trade. 

Semiehrome  sides. — Box  sides  substance  suit- 
able foT  girls',  women  an,d   men's  trade. 

Vegetable  tanned. — Box  sides  substance  suit- 
able for  girls',  women  and  men's  trade. 

Waxed  splits. — L.M.  and  HIM  Union  and 
Butt  splits  in  first  and  second  grades',  also 
light  waxed  split  shoulders  for  children's  and 
girls'  trade. 

966.  Leather. — A  Birmingham  firm  desires 
quotations  for  hemlock  bends,  say  8-10  pounds 
average,  in  various1  grades. 

♦Included  in  the  list  of  articles  the  impor- 
tation of  which  into  the  United  Kingdom  is 
prohibited  except  under  license  from  the 
Board  of  Trade,   London. 

: ® 

INCREASED  CAPITAL 

The  Dominion  Copper  Products  Co., 
have  increased  their  capital  stock  from 
.$400,000  to  $1,000,000.  ' 

— m — 

NEW   $2,000,000   REFINERY. 

Involving  an  expenditure  of  $2,000,- 
000,  work  is  now  going  forward  on  the 
Imperial  Oil  Co.  's  new  refinery  on  the 
Dartmouth  shore  of  Halifax  harbor. 
Over  400  acres  of  land  have  been  pur- 
chased, and  the  plant,  as  originally 
planned,  will  cover  40  or  50  acres,  the 
remainder  of  land  being  for  expansion 
purposes.  There  will  be  storage  tanks, 
machine  shops,  warehouses,  and  all  the 
other  equipment  that  goes  with  a  mod- 
ern oil  refining  plant.  S.  S.  Shatford  is 
managei. 

® 

BUSINESS  DEVELOPMENT 

The  McKinnon  Dash  Co.,  St.  Cath- 
arines, Ont.,  will  build  an  extension  to 
their  power  plant. 

The  Nova  Scotia  Steel  &  Coal  Co.. 
New  Glasgow,  N.S.,  contemplates  mak- 
ing considerable  extensions  at  its  iron 
mines,  Wabana,  Newfoundland.  These 
extensions  include  new  hoisting  equip- 
ment, boilers,  pumps,  compresed  air 
plant,  power  lines,  cables,  ventilating 
plant,  industrial  railroad  track,  hauling 
cable,  etc.  R.  E.  Chambers,  is  manager 
of  ore  mines  and  quarries. 

Work  has  commenced  on  the  $45,000 
addition  to  the  American  Pad  &  Textile 
Co.,  plant  on  Queen  and  Richmond 
street,  Chatham,  Ont. 

The  plant  'of  the  Doon  Fibre  Co., 
Doon,  Ont,  owned  by  James  Huber  re- 
cently totally  destroyed  by  fire,  will  be 
rebuilt  and  new  equipment  installed. 


TORONTO  HARDWAREMEN  COM- 
PLETE PICNIC  ARRANGEMENTS. 

Arrangements  for  the  picnic  to  be 
held  by  the  Toronto  hardwaremen  on 
August  23  are  now  about  complete.  It 
is  proposed  that  the  hardwaremen,  their 
wives,  families  and  clerks  shall  meet  in 
Queen's  Park  at  1.30  o'clock  on  the 
afternoon  of  Wednesday,  August  23, 
from  where  they  will  be  conveyed  to 
Lambton  Park  by  automobile.  At  the 
park  refreshments  will  be  served  and 
a  program  of  sports  and  entertainment 
features  will  be  carried  out.  Some 
handsome  prizes  have  been  donated  by 
various  hardware  firms  in  the  city.  A 
special  prize  has  been  put  up  for  the 
best  decorated  auto  that  enters  the  par- 
ade from  Queen's  Park.  The  following 
hardwaremen  are  requested  by  the  com- 


The  above  is  a  photograph  of  Godfrey- 
Darling,  formerly  advertising  manager 
of  the  G-  F.  Stephens  Co.,  paint  and 
varnish  manufacturers,  Winnipeg,  Mr. 
Darling"  is  well  known  in  the  hardware 
trade  throughout  the  West,  but  very  few 
of  his  old  friends  will  recognize  him  in 
the  picture.  In  explanation  of  his  ap- 
pearance he  says :  "I  am  neither  bald  or 
grey,  merely  clipped."  Mr.  Darling  has 
been  in  the  trenches  over  a  year,  going 
over  with  the  first  Canadian  Mounted 
Rifles-  He  has  been  through  several  of 
the  severest  engagements,  but  is  now 
in  England  taking  an  officer's  course, 
having  secured  a  well-deserved  commis- 
sion. 

mittee   to   be   on   hand   with   their  auto- 
mobiles : 

J.  Booth,  J.  Caslor,  T.  Prince,  M.  Phillip, 
O.  Morrison,  L.  Thompson,  W.  Cotton,  R.  Cot- 
ton, J.  C.  McFadden,  A.  Manley,  M.  Baiden, 
W.  Baiden,  G.  Young,  H.  Mem'bery,  J.  Hewit- 
son,  McCama  Bros.,  A.  Pearsall,  W.  Walker, 
M.  Rossiter,  C.  G.  Bailey,  Christie  Bros.,  G. 
Ferson,  J.  Suroff,  G.  Hamilton.  F.  Toselaiul. 
W.  J.  Merill,  J.  Hoar,  Moore  Bros.,  Cawker 
Bros.,  Telford  Hardware,  George  May.  Piatt 
Bros.,  G.  F.  Ingram,  P.  J.  Madden,  George 
Matthewson,   C.   Murp.hy  &  Sons,   F.   Moore. 
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>WARE  MARKET  REPORT'S 


STATEMENTS  FROM   BUYING  CENTRES 


THE  MARKETS  AT  A  GLANCE 


FROM  the  standpoint  of  prices  changes  the  pa 
past  two  or  three  months.      Advances  have 
wire,  staples,  fence  hooks,  glass,  resin,  asbest 
escutcheon  pins,  whiting,  curry  combs,  tacks,  na 
have  taken  place  in  the  price  of  white  lead  in  oil, 
have  been  withdrawn,  or  are  under  revision,  on  ca 
machines,  scales.     The  new  prices  when  issued  wi 
price  of  white  lead  in  oil,  and  gasoline  will  not  co 
paper  on  a  number  of  occasions  during  the  past 
from  most  manufacturing  centres  indicate  an  im 
have  made  up  their  minds  that  there  is  nothing 
mand  for  iron  and  steel.    Recent  hot  weather  has 
of  cool  weather  will  no  doubt  help  to  increase  pro 
in  steel  has  come  as  a  surprise  to  some  dealers, 
demand  is  as  insistent  as  ever.     The  Allies  have 
shells  in  the  United  States.    There  is  a  great  sea 
is  serious.     Many  manufacturers  are  badly  handi 
The  freight  congestion,  especially  at  Toronto,  is 
wholesalers  and  retailers.     Practically  all  wire  pro 
vance  in  the  United  States.     Wire  nails  have  ad 
wire  nails  is  about  to  enter  the  field  in  Canada, 
is  good.     The  Western  outlook,  although  bright 
situation.     Bookings  for  fall  are  good,  indicating 
volume  of  trade.     Retailers  report  that  they  are 
the  advanced  prices  on  goods  made  necessary  by 
prices  on  some  lines  are  higher  than  warranted  un 

MONTREAL 


MONTREAL,  Aug.  17.  —  Price 
changes  of  an  important  and 
far-reaching  character  have 
taken  place  this  week.  In  addition  to 
many  new  and  higher  prices  which  have 
been  issued,  quotations  on  several  lines 
have  been  withdrawn.  A  number  of  im- 
portant advances  are  predicted  for  the 
near  future. 

A  decline  of  50c  per  100  lbs.  in  the 
price  of  white  lead1  in  oil  is  one  of  the 
features  of  the  week.  A  saw  and  tool 
manufacturer  lias  unexpectedly  an- 
nounced a  decline  of  7%  per  cent,  in  the 
price  of  saws. 

Anions1  the  price  changes,  this  week 
were  advances  in  the  price  of  resin, 
asbestos  wick  packing,  hinges,  wire 
nails  and  cut  tacks,  boiler  plates,  curry 
combs  and  drills,  escutcheon  pins,  wood 
handles,  barrel  churns,  and  a  reduction 
in  saws. 

Metals  Firmer 

The  metal  markets  which  have  been 
in  a  weak  state  for  several  weeks  past, 
have  now  shown  signs  of  life,  and  there 
was  a  distinct  steadying  influence  dur- 
ing the  last  few  days.  There  have  been 
some  slight  advances  in  certain  lines, 
but  they  have  not  been,  sufficient  as  yet 
to  change  the  Quotations.  The  markets 
in  practically  all  lines  are  reported  de- 
cidedly firmer,  and  in  some  products 
there  is  a  considerable  shortage,  which 


st  week  has  been  one  of  the  most  important  in  the 
been  recorded  in  the  prices  of  iron  and  steel,  fence 
os  wick,  revolving  churns,,  drills,  wood  handles, 
ils,  thumb  latches  and  other  commodities.  Declines 
gasoline  and  benzine,  one  line  of  saws.     Prices 
st  washers,  shot  shells,  clothes  wringers,  washing 
11  probably  show  advances.      The  declines  in  the 
me  as  a  surprise,  both  have  been  predicted  in  this 
few  weeks.     All  metals  are  firmer,  and  reports 
proved   local   demand.      Many   buyers  appear   to 
to  gain  by  delaying  longer.    There  is  a  heavy  de- 
had  a  tendency  to  curtail  the  output.    The  advent 
duction  to  a  certain  extent.     The  sudden  revival 
Steel  makers  are  again   falling  behind,   and  the 
placed  several  new  large  orders  for  large-sized 
rcity  of  many  hardware  lines.    The  labor  situation 
capped  owing  to  inability  to  secure  skilled  help. 
causing  great  delays  and  inconvenience  to  both 
ducts  have   advanced   here  following  recent   ad- 
vanced 10  cents  per  keg.    A  new  manufacturer  of 
The  outlook  for  fall  trade  in  Ontario  and  the  East 
at  present,  is  rather  uncertain  owing  to  the  crop 
that  merchants  generally  are  looking  for  a  good 
not  experiencing  any  great  difficulty  in  securing 
higher  costs.     There  is  a  feeling,  however,  that 
der  present  conditions. 

stead  of  last  week's  report  of  "very 
weak,"  the  market  this  week  is  de- 
scribed as  "much  firmer."  Quotations, 
however,  remain  unchanged  locally  from 
last  week,  at  8V2P  to  83/4e  per  lb. 
Antimony  Unchanged 
No  change  has  been  recorded  in  the 
market  for  antimony,  and  the  situation 
remains  as  at  last  report,  with  quota- 
tions at  19c  to  19V2C  per  lb. 


is  expected  to  have  its  effect  on  prices 
in  the  near  future. 

Tin  Unchanged 
Although  there  was  a  drop  of  lc  in 
the  market  last  week,  and  the  tendency 
was  towards  weakness,  there  wTas  a  dis- 
tinctly firmer  feeling  this  week,  and 
quotations  remain  at  46c  to  46V:>c  per  lb. 

Copper  Firm 

The  market  for  copper  was  firm  this 
week.  About  two  weeks  ago  there  was  a 
slight  advance,  and  this  position  has 
been  maintained,  with  quotations  steady 
at  29c  to  29V2e  per  lb. 

Spelter  Steady 

For  some  weeks  spelter  has  been  weak, 
and  some  surprise  has  been  expressed 
that  the  low  price  had  not  affected  the 
price  of  galvanized  ware.  This  week  a 
firmer  tone  is  reported,  and  it  would  ap- 
pear that  the  recent  decline  was  largely 
due  to  speculators  rather  than  to  any 
condition  based  on  production.  We 
quote  18c  to  18 ^c  per  lb. 

Sheet  Zinc 

The  market  is  unchanged,  but  in  com- 
mon with  other  metals  there  is  a  firmer 
tendency.  Montreal  quotations  are  25c 
to  25V2c  per  lb. 

Lead  Firmer 
Contrary  to  expectations   the   market 
in  lead  has  executed  a  reversal,  and  in- 


Solders  Unchanged 

A  steady  market  for  solders,  with  no 
developments  of  interest,  was  the  re- 
port for  the  past  week.  Prices  are  un- 
changed at  30c  to  30^0  per  lb. 

Aluminum  Steady 

There  has  been  no  particular  move- 
ment in  this  market,  and  the  quotation 
is  steady  at  65c  per  lb. 

Boiler  Plates  Advance 

Another  advance  of  25c  per  hundred 
pounds  in  boiler  plates  and  heads  was 
announced  this  week.  This  is  in  addi- 
tion to  last  week's  50c  increase.  Quar- 
ter to  half-inch  plates  are  now  quoted  at 
$4.75  and  heads  at  $5.25.  Market  is  very 
firm. 

Barrel  Churns  Higher 

New  discounts  have  been  issued  on 
barrel  churns.  'The  discount  now  in 
effect  for  Montreal,  Kingston  and  Otta- 
wa is  32V2  per  cent. 

Wringer  Prices  Withdrawn 

Manufacturers  of  clothes  wringers 
have  withdrawn  prices.  New  and  higher 
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prices  are  shortly  expected  on  wringers 
and  washing  machines. 

Scales  Going  Up 

Prices  on  scales  of  various  kinds  are  ' 
now   under  revision,   and   higher   prices 
will  probably  be  issued  towards  the  end 
of  the  month. 

Ammunition  Prices  Withdrawn 
Prices  on  Dominion  and  U.M.lC.  shot 
shells  have  been  withdrawn.  New  dis- 
counts will  be  issued  in  the  near  future. 
Prices  will  be  much  higher  than  those 
quoted  at  present. 

Escutcheon  Pins  Up 

The  discount  of  15  per  cent,  on  brass 
escutcheon  pins  has  been  withdrawn, 
and  quotations  are  now  net  list. 

Cast  Iron  Washers  Withdrawn 

Prices  on  cast  iron  washers  have  been 
withdrawn.  Plate  washers  remain  un- 
changed at  prices  shown  in  current  mar- 
ket quotations. 

Wood  Handles  Higher 

New  prices  have  been  issued  on  some 
lines  of  wood  handles.  Second  growth 
ash  hay  fork,  manure  fork,  shovels, 
spade,  hoe  and  rake  handles  are  now  30 
per  cent.  Extra  ash  are  quoted  at  40 
per  cent. ;  No.  1  ash  at  45  per  cent. ;  No. 
3  hickory  axe  handles  are  advanced  to 
$1.60  list,  making  the  net  price  $1.01 
doz.,  instead  of  84c  as  formerly. 

Booking  for  Fall 

Travellers  are  now  getting  back  from 
their  vacations,  and  there  has  been  an 
increased  booking  of  orders  for  fall  de- 
livery. The  unsatisfactory  conditions 
in  the  labor  market  are  reflected  in  the 
shortage  of  many  lines,  and  there  is  a 
tendency  to  look  for  higher  prices  in 
several  lines.  There  is  a  decided  scarcity 
of  water-power  washing  machines,  and 
the  market  is  practically  bare  at  pres- 
ent. This  condition  is  believed  to  he 
due  to  many  manufacturers  who  would 
ordinarily  he  making  these  goods  now 
being  engaged  in  munitions  work.  There 
have  been  a  few  small  shipments  of 
electric  irons  received  since  last  report, 
but  the  general  situation  is  not  much 
better.  Several  jobbers  still  report  that 
they  have  been  unable  to  get  supplies 
for  their  customers. 

Business  generallv  still  continues  on 
the  quiet  side,  reflecting  the  holiday 
period.  From  the  country  districts  come 
reports  that  farmers  are  busy  with  the 
harvest,  and.  therefore,  trade  is  light. 
In  the  city  the  dullness  is  put  down  to 
the  absence  of  many  people  who  are 
spending  the  warm  weather  season  in 
the  country.  City  retailers,  however, 
state  that  sales  of  summer  specialties, 
such  as  oil  stoves,  alcohol  burners, 
cameras  and  camera  supplies,  flashlights, 
tennis  goods  and  croquet  sets,  canoes 
and  accessories,  fish  ins:  tackle  and  simi- 
lar lines,  have  been  fully  up  to  the  aver- 
age and  in  some  cases  better  than  usual. 

Lead  Pipe 

Since  the  reduction  announced  last 
week  in  lead  pipe  there  has  been  no  fur- 
ther change,  but  the  market  is  firmer 
than  at  last  report.  Lead  pipe  is  quoted 
at  $12  and  lead  waste  pipe  at  $13  per 
100  lbs. 


Shortage  of  Iron  Pipe 

A  shortage  still  prevails  in  several 
lines  of  iron  pipe,  especially  3  and  6- 
inch  sizes.  These  latter  are  almost  im- 
possible to  obtain  at  present.  Tin  sheets, 
tin  plates  and  boiler  tubes  are  also  very 
scarce. 

Wire  Nails  Advance  10c 

The  price  of  wire  nails  has  been  mark- 
ed up  10c  all  round.  For  some  time 
there  had  been  predictions  of  an  advance 
in  nails  owing  to  the  strong  position  of 
the  steel  market,  and  it  materialized  late 
last  week.    The  price  is  now  $3.85  base. 

Tacks  Go  Up 

An  increase  in  the  price  of  all  sizes 
of  tacks  is  announced.  The  discount  is 
now  75  per  cent,  off  list,  instead  of  75 
per  cent,  and  10  per  cent,  off,  as 
formerly. 

Scarcity  of  Screws 

A  continued  scarcity  in  many  sizes  of 
screws  is  reported,  and  there  does  not 
seem  any  immediate  prospect  of  relief. 
With  ammunition  box  manufacturers  de- 
manding huge  quantities  for  their  very 
necessary  work,  it  is  unlikely  that  there 
will  be  an  improvement  for  some  time 
to  come. 

Hinges  Advance 

Practically  all  the  main  lines  of  hinges 
have  been  advanced.     Heavy  strap  and 


heavy  tee  hinges  are  now  quoted  at  10 
per  cent,  off,  instead  of  22V2  off;  light 
strap  and  light  tee  hinges  are  quoted  45 
per  cent,  off,  instead  of  65  off,  and  all 
other  butts  are  up  about  10  per  cent. 

Saws  Reduced 

One  of  the  largest  manufacturers  of 
saws  and  edge  tools  has  reduced  prices 
about  7V2  per  cent.  This  announcement 
came  somewhat  as  a  surprise,  as  these 
goods  had  been  steadily  advancing  for 
the  last  two  years. 

Resin  Advanced 

An  advance  of  50c  per  100  lbs.  in 
resin  went  into  effect  this  week.  Quota- 
tions are  now  4V2C  for  small  lots,  and 
4c  for  full  casks. 

Asbestos  Wick  Packing  Higher 

A  considerable  advance  in  this  pro- 
duet  was  listed  this  week,  the  price  now- 
being  75c,  whereas  it  formerly  sold  at 
22i/2c. 

Curry  Combs  Higher 

Discounts  on  curry  combs  were  altered 
this  week,  and  the  quotation  is  now  25 
per  cent,  off,  instead  of  30  per  cent,  off 
as  formerly. 

Drills  Higher 

The  discount  on  drills,  which  has  been 
50  per  cent,  off,  is  now  changed  to  45 
per  cent.  off. 


TORONTO 


TORONTO,  Aug.  17.— A  large 
number  of  highly  important 
price  changes  have  taken  place 
during  the  past  week,  and  further 
changes  are  contemplated  in  the  near 
future. 

Considering  the  time  of  the  year  busi- 
ness is  keeping  up  well  and  judging  from 
fall  bookings  there  is  every  indication 
of  a  marked  improvement  next  month. 
The  month  of  August  is  usually  quiet 
and  vacations  affect  the  retail  trade. 
Travellers  however  are  again  on  the 
road  and  favorable  reports  are  already 
coming  in. 

Freight  Situation 

The  freight  congestion  in  the  local 
railway  yards  is  becoming  daily  more 
acute  and  is  causing  considerable  delay 
to  shipments  of  all  kinds.  The  trouble 
is  caused  by  the  shortage  of  freight 
handlers  and  the  unavoidable  employ- 
ment of  unsuitable  labor.  If  the 
threatened  strike  in  the  States  goes  into 
effect  shipments  of  goods  from  the  U.S. 
will  of  course  be  tied  up  making  condi- 
tions far  worse  than  they  are  at  pres- 
ent. Merchants  are  complaining  about 
the  delay  in  getting  their  goods  having 
to  wait  from  one  to  two  weeks  before 
the  cars  are  unloaded. 

Price  Situation 

The  renewed  strength  in  the  steel 
market  will  no  doubt  affect  many  lines 
of  hardware  and  advances  may  be  looked 
for.  This  activity  was  to  a  large  extent 
unexpected  and  will,  in  a  way,  upset  cal- 
culations although,  for  other  reasons,  no 
material  weakness  was  anticipated  in 
prices  of  hardware  this  year.  Recent 
developments  have  strengthened  the  mar- 


ket and  prices  are  very  firm.  The  scar- 
city of  skilled  labor  is  more  serious  than 
ever  and  is  not  only  adversely  affecting 
the  output  of  munitions  but  is  curtail- 
ing production  in  practically  every  in- 
dustry. As  no  serious  effort  has  been 
made  as  yet  to  relieve  the  situation,  con- 
ditions will  no  doubt  become  worse. 
Deliveries  from  manufacturers  are  get- 
ting more  backward  owing  to  the  labor 
situation  and  difficulty  in  getting  raw 
materials.  The  more  important  price 
changes  this  week  include  fence  staples, 
white  lead  in  oil,  cast  washers  iron  and 
steel,  fence  wire,  barrel  churns,  handles, 
escutcheon  pins.  Prices  on  wringers  and 
shot  shells,  have  been  withdrawn  pre- 
paratory to  an  advanee  .  A  new  price 
list  is  being  prepared  and  will  be  issued 
in  a  few  days.  Prices  of  scales  are  also 
being  revised  upwards. 

Metal  Market  Firmer 
All  metals  are  stronger  this  week,  and 
there  is  an  improved  local  demand. 
Buyers  appear  to  have  made  up  their 
minds  that  there  is  nothing  to  be  gained 
by  putting  off  buying.  Stocks  are  low 
in  consumers  hands. 

There  is  an  insistent  demand  for  iron 
and  steel.  The  recent  hot  spells  had  a 
tendency  to  curtail  production.  With 
the  advent  of  cooler  weather  production 
should  be  stimulated.  Steel  makers  are 
again  falling  behind  in  their  orders.  The 
outlook  for  trade  in  Ontario  during  the 
coming  fall  is  good  at  present.  West- 
ern trade  is  uncertain  owing  to  the 
crop  situation.  Tin  has  advanced  local- 
ly iy2c  per  pound.  Other  metals  in- 
cluding, copper,  tin,  spelter,  antimony 
and  aluminum  are  slightly  firmer  in  tone 
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although  local  quotations  are  unchanged. 

Iron   and    Steel   Firmer 

Although  easier  conditions  in  the  steel 
trade  have  been  predicted,  there  is  ap- 
parently little  possibility  of  this  taking 
place  for  some  months,  as  there  are  now 
indications  of  considerable  firmness  in 
the  market.  This  is  evidenced  by  the 
recent  advance  in  the  States  of  $2  per 
ton  on  steel  bars  and  wire,  and  higher 
prices  on  billets.  The  increased  strength 
in  the  market  is  further  indicated  by 
the  big  contract  for  shell  steel  amount- 
ing to  500,000  tons  recently  closed  in  the 
States  by  representatives  of  the  Allies. 
No  statement  has  been  made,  and  per- 
haps will  not  be  for  some  time  to  come, 
as  to  the  extent  Canadian  mills  will 
benefit  by  this  new  .  buying  movement 
but  it  is  fair  to  presume  that  they  will 
get  as  much  business  as  they  are  able 
to  take  care  of.  Production  'of  steel  in 
Canada  this  year  will  no  doubt  beat  all 
previous  records,  and  will  probably  run 
into  well  over  one  million  tons.  What 
may  be  termed  ordinary  business  has 
been  exceptionally  good  so  far  this 
month,  considering  the  time  of  the  year 
and  owing  to  the  otherwise  industrial 
activity.  With  renewed  strength  in  the 
market,  prices  are  considerably  firmer 
and  indications  point  to  still  higher 
prices  on  some  steel  products.  Steel°and 
iron  bars  have  already  advanced  10c 
per  100  lbs.  and  it  is  fully  expected  that 
plates  will  be  affected  in  the  near  fut- 
ure. Prices  of  boiler  tubes  are  very 
firm.  The  demand  in  the  primary  mar- 
ket is  very  heavy  and  deliveries  'extend 
well  over  a  year.  Wrought  iron  pipe  is 
also  very  firm  and  the  skelp  situation  is 
unchanged. 

The  steel  market  in  the  United  States 
is  stronger  due  to  heavy  export  demand 
even  though  domestic  buying  is  light 
for  the  time  being.  The  contract  for 
shell  steel  which  the  Allies  have  placed 
in  the  States  calls  for  500,000  tons  of 
material  and  includes  billets,  rounds 
and  forgmgs,  delivery  to  be  completed 
by  the  end  of  July  1917.  The  prices 
range  from  $40  to  $90  per  ton  accord- 
ing to  quality  of  the  steel  makin°-  an 
average  price  of  $67.50  per  ton.  °The 
market  is  very  active  and  the  general 
opinion  of  producers  is  that  another 
buying  movement  has  started.  Many 
domestic  consumers  arc  said  to  have  not 
covered  their  requirements  for  steel  on 
business  booked  and  shell  steel,  plates, 
hars,  etc.,  are  wanted  in  larse  quantities 
These  orders  must  eventually  be  placed 
which  will  tend  to  strengthen  the  market 
still  further.  The  United  States  Steel 
C  orporation  reports  unfilled  tonnage  on 
hand  on  July  31  at  9.593,592  tons,  "a  de- 

VZfFjf  46'8°°  tons  as  ^mpared  with 
9,640,458  tons  on  June  30. 

Pig  Iron  Unchanged 

The  situation  in  the  pig  iron  market 
is  unchanged  and  the  consumption  of 
steel  making  grades  of  iron  continues 
exceptionally  heavy.  The  production  of 
pig  iron  in  the  first  half  of  this  year 
was  40  per  cent,  ahead  of  the  production 
in  the  corresponding  period  of  1915,  and 


11  per  cent,  ahead  of  production  in  the 
last  half  of  that  year.  It  is  predicted 
that  the  output  for  this  year  will  exceed 
the  high  record  of  1913.  Hamilton  No.  1 
is  quoted  at  $24  and  Victoria  No.  1  at 
$25  per  ton. 

Old  Materials 

The  market  continues  dull  with  little 
of  interest  to  note.  Prices  remain 
steady  and  few  changes  of  importance 
have  been  made.  Heavy  smelting  steel 
is  quiet  although  the  demand  continues 
heavy.  Copper  and  brass  scrap  are  firm 
and  unchanged  while  quotations  on  both 
lead  and  zinc  have  a  weaker  tendency. 
Prices  are  shown  in  the  current  quota- 
tions. 

Copper  Strong 

Copper  quotations  continue  nominal 
but  the  market  is  stronger  on  account 
of  increased  demand.  It  is  reported 
that  representatives  of  the  Allies  are 
negotiating  for  a  large  amount  of  cop- 
per with  the  leading  U.S.  producers  for 
delivery  over  all  of  next  year.  There 
is  practically  no  spot  copper  to  be  had 
and  much  of  the  production  to  the  end 
of  the  year  has  been  disposed  of.  The 
market  has  a  strong  undertone  and  high- 
er prices  are  not  unlikely  local  quota- 
tions are  unchanged  and  nominal  at 
28V2c  per  pound. 

Tin  Advance 

Although  the  market  is  higher  in 
London,  quotations  in  New  York 
are  unchanged.  Large  sellers  are 
not  pressing  metal  on  the  market  while 
consumers  are  not  displaying  much  in- 
terest in  tin.  Local  quotations  are  high- 
er at  43V2c  per  pound. 

Spelter  Steady 

The  market  continues  steady  but  the 
demand  is  light.  Galvanizing  interests 
have  been  buying  fairly  freely. 
Spelter  is  unchanged  locally  and  is  now 
quoted  at  13c  per  pound. 

Lead  Weak 

Business  has  been  quiet  notwithstand- 
ing the  recent  reduction  in  price  by  the 
Trust  to  6c  New  York.  The  outside 
market  is  a  shade  lower  but  there  is 
some  possibility  of  a  reaction.  Lead 
quotations  are  unchanged  locally  at  S^c 
per  pound. 

Antimony  Unchanged 

Prices  are  still  nominal  and  the  mar- 
ket continues  weak.  Antimony  is  un- 
changed locally  and  is  quoted  at  17c 
per  pound. 

Aluminum  Steady 

The  market  is  quiet  but  firm  with 
quotations  unchanged  at  68c  per  pound. 

Solders  Decline 

Quotations  have  declined  lc  per  lb. 
following  the  lower  prices  on  lead  and 
tin.  Prices  are  given  in  the  current  mar- 
ket quotations. 

Black  and   Galvanized   Sheets 

The  sheet  market  continues  irregular 
with  prices  firm  and  unchanged.  The 
demand  for  blue  annealed  sheets  in  the 
primary  market  is  unusually  active  but 
black  sheets  are  quiet.  Sheet  bars  con- 
tinue   very    firm   with   the  prospect    of 


higher  prices,  while  production  has 
fallen  off  due  to  the  hot  weather.  The 
galvanized  sheet  market  is  unsettled  but 
quotations  are  unchanged.  Prices  of  gal- 
vanized sheets  will  probably  remain  at 
the  present  level  for  the  remainder  of 
the  year,  if  they  do  not  advance,  owing 
to  a  possibility  of  a  recovery  in  spelter 
due  to  heavier  export  business.  Black 
sheets  continue  high  in  price  and  may 
advance  while  acids  are  also  still  very 
high.  Prices  on  sheets  are  given  in  the 
current  market  quotations. 

The  Plate  Situation 

The  tin  plate  situation  is  getting 
tighter  owing  to  increased  demand  and 
falling  off  in  production  due  to  the  hot 
weather,  the  men  being  unable  to  work 
on  this  account.  Deliveries  are  still 
very  backward  and  stocks  of  tin  plate 
locally  are  very  low.  The  mills  are 
endeavoring  to  limit  consumers  to  six 
months  contracts  when  books  for  1917 
season  are  opened.  Prices  which  are 
very  firm  and  unchanged  are  given  in 
the    current    market   quotations. 

Wrought  Iron  Pipe 

The  situation  in  the  pipe  market  is 
unchanged  and  prices  continue  very  firm. 
The  heavy  demand  in  the  States  for  pipe 
is  affecting  the  skelp  situation  and  sup- 
plies of  this  material  are  still  scarce  and 
deliveries  as  backward  as  ever.  Prevail- 
ing prices  on  standard  wrought  iron  pipe 
are  given  in  the  current  market  quota- 
tions. 

Boiler  Tubes  Scarce 

The  demand  for  boiler  tubes  in  the 
primary  market  is  unprecedented.  The 
mills  are  filled  with  business  and  de- 
liveries extend  well  over  a  year.  The 
situation  is  thus  very  firm  and  higher 
prices  are  probable.  Prices  on  lap- 
welded  tubes  are  given  in  the  current 
market  quotations. 

Plates  Very  Firm 

Increased  strength  has  developed  in 
the  primary  market  owing  to  an  ad- 
vance of  $2  per  ton  by  a  leading  inter- 
est. Shipbuilders  are  buying  large  ton- 
nages while  specifications  from  other 
consumers  are  also  heavy.  Prices  are 
given  in  the  current  market  quotations. 

Wire  Nails  Firm 

The  market  is  very  firm  at  the  ad- 
vance of  10c  per  keg,  announced  last 
week.  This  advance  was  anticipated  in 
view  of  the  higher  prices  in  the  States 
and  continued  high  cost  of  wire  rods. 
There  is  an  unusually  heavy  demand  for 
rod  material  but  prices  have  not 
changed.  Wire  nails  are  quoted  at 
$3.80  per  keg  base  and  cut  nails  at  $3.40 
per  keg  base.  A  new  manufacturer  of 
wire  nails  is  about  to  start  operations. 

Wire  Products  Firm 

The  market  has  developed  consider- 
able firmness  following  the  recent  ad- 
vance of  $2  per  ton  in  the  States  and 
a  similar  movement  in  the  local  market 
is  quite  possible.  There  has  recently 
been  some  improvement  in  the  domestic 
demand  but  the  bulk  of  the  business  is 
still  for  export.  Although  spelter  is 
lower   it   is  not   all   likely   that   galvan- 
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ized  wire  products  will  decline  owing  to 
the  continued  high  cost  of  other  raw 
materials.  Prevailing  prices  on  wire 
products  are  given  in  the  current  mar- 
ket quotations. 

Scales  to  Advance 
An  adjustment  in  prices  of  scales  is 
under  consideration  and  a  revised  list 
may  be  issued  about  the  end  of  this 
month.  The  new  list  will  most  probably 
show  a  higher  range  of  prices  due  to 
the  increase  in  cost  of  production.  Pre- 
vailing discounts  are  given  in  the  cur- 
rent market  quotations. 

Stove   Bookings  Good 

Fall  bookings  for  stoves  and  ranges 
have  been  very  good  this  season,  much 
hetter  than  last  year.  While  manufac- 
turers do  not  anticipate  having  much 
trouble  in  filling  orders  already  booked 
it  is  quite  possible  that  if  repeat  orders 
are  at  all  heavy  or  even  normal  late  in 
the  fall,  they  will  probably  be  unable  to 
take  care  of  all  the  extra  business  owing 
to  the  serious  shortage  of  skilled  labor 
and  materials,  particularly  the  former. 
Oil  stoves  are  still  moving  out  in  good 
volume  while  furnaces  are  also  in  good 
demand. 

Fence   Staples   Advance 

An  advance  of  10c  per  100  lbs.  has 
been  made  in  both  bright  and  galvanized 
fence  staples,  which  are  now  quoted  as 
follows: — Bright  fence  staples  in  25-lb. 
boxes.  $4.30,  and  in  100-lb.  kegs,  $4.05 
per  100  lbs.  Galvanized  staples  in  25- 
1b.  boxes,  $5.15,  and  in  100-lb.  kegs, 
$4.90  per  100  lbs. 

Barrel  Churns  New  Discounts 

An  advance  has  been  made  in  barrel 
i-li  urns,  and  the  following  new  discounts 
are  now  in  effect :  F.o.b.  Toronto,  Ham- 
ilton, London.   St.   Mary's   and   Fergus, 

35  per  cent. ;  f.o.b.  Ottawa,  Kingston 
and  Montreal  32Vo  per  cent.  Out  of 
stock,  St.  John,  N.B.,  30  per  cent. 

Wood  Handles 

The     following     new     discounts     and 
higher  prices  have  been  issued  on  wood 
handles: 
Boys'  axe   handles,   extra,  28   in.,  $2.50 

per  doz. 
No.  1  do.,  28  in.,  $2  per  doz. 
No.  2  do..  28  in.,  $1.60  Der  doz. 
Maple     do.,     28     in.,     $1.75     per    doz. 
Ash  do.,  28  in.,  $1.90  per  doz. 

Prospectors',  miners'  and  dirift  flick 
handles,  32  in.,  $3.20;  same  line,  34  in. 
and  36  in.,  $3.40  per  doz. 

Manure  fork  handles,  short  D  No.  1, 
$3.60  per  doz. 

Hickory  pick  handles,  No.  1,  $3  per 
doz. 

Do.  No.  2,  $1.75  per  doz. 

Hickorv  axe  handles,  No.  3,  30  in.  to 

36  in.,  $1.60  per  doz. 

All  second  growth  ash  hay  fork, 
manure  fork,  shovel  and  spade,  hoe  and 
rake  handles,  30  per  cent,  iSame  lines. 
extra  quality,  40  per  cent.;  and  No.  1 
Quality.  45  per  cent.  Discounts  on  other 
lines  of  wood  handles  are  given  in  the 
current  market  quotations. 

Cotton  Waste 
The    demand    for    cotton    waste    con- 
tinues   heavy    and    manufacturers    have 


some  difficulty  in  supplying  the  quanti- 
ties required  owing  to  shortage  of  labor. 
Considerable  delay  is  being  experienced 
in  getting  raw  material,  which  is  also 
high  in  price.  Prevailing  prices  on  cot- 
ton and  wool  waste  are  given  in  the 
current  paint  market  quotations. 
Cordage  Market 

Owing  to  unfavorable  weather  in 
Italy,  the  hemp  crop  will  he  light  and 
also  of  poor  quality.  Shipments  of  hemp 
from  Italy  are  still  being  restricted; 
prices  of  Italian  rope  are  thus  very  firm. 
The  sisal  situation  is  unchanged,  and 
supplies  are  coming  forward  slowly  from 
Yucatan.  Quotations  on  sisal  rope  and 
clothes  lines  are  firm  and  unchanged. 
The  Manila  market  is  quiet  and  steady, 
with  better  quality  fibre  in  good  demand. 
Manufacturers  have  been  holding  off,  as 
their  supplies  are  fairlv  liberal  for  the 
current  operations.  Prices  of  various 
lines  of  cordage  are  given  in  the  cur- 
rent market  quotations. 

Wringer  Prices  Withdrawn 

All  prices  on  wringers  have  been 
withdrawn  temporarily.  A  revised  list 
is  being  prepared,  and  will  be  issued 
shortly.  The  new  prices  will  he  higher, 
it  is  expected. 

Washers  Withdrawn 

All  prices  on  cast  iron  washers  have 


been  withdrawn  pending  the  publication 
of  a  new  list.  Plate  washers  are  un- 
changed at  25  per  cent,  discount. 

Escutcheon  Pins  Up 

Makers  of  brass  escutcheon  pins  have 
advanced  prices,  which  are  now  net  list, 
as  against  15  per  cent,  off  formerly. 

Lead  Pipe  Unchanged 

Prices  of  lead  pipe  are  unchanged,  but 
they  have  a  weak  tendency,  due  to  the 
weakness  in  pig  lead.  The  demand  con- 
tinues light.  Lead  pipe  is  quoted  at 
$12,  and  waste  pipe  at  $13  per  100  lbs. 
The  discount  on  traps  and  hends  is  10 
per  cent. 

Kitchen  Utensils 

A  good  and  steady  demand  is  reported 
on  all  lines  of  wares,  and  prices  are  be- 
ing well  maintained.  Although  spelter 
has  declined,  there  appears  to  be  little 
possibility  of  prices  of  galvanized  ware 
being  reduced,  as  other  raw  materials 
are  still  high,  and  in  most  cases  scarce. 
Enameling  iron  is  particularlv  hard  to 
obtain,  which  will  tend  to  stiffen  prices 
on  all  enameled  wares.  The  scarcity  of 
skilled  labor  is  also  adversely  affecting 
the  situation,  and  manufacturers  are 
getting  behind  on  deliveries.  Prices  on 
many  lines  of  ware  are  given  in  the  cur- 
rent market  quotations. 


LONDON 


LONDON,  Ont.,  Aug.  17.— Many  im- 
portant price  changes  have  taken 
place  during  the  week.  Some 
have  followed  the  advances  reported  in 
the  Toronto  and  Montreal  reports  of 
last  week.  Business  during  the  week 
has  been  good.  Fall  goods  are  beginning 
to  move.  Stove  orders  and  other  lines 
are  being  rushed  forward  in  time  for 
retailers  exhibits  at  the  Western  Fair. 
Summer  stocks  have  been  disposed  of 
in  a  -  ery  satisfactory  manner  and  the 
outlojk  for  iaii  trade  is  exceptionally 
bright. 

Wire  Nails  Higher. 

An  advance  of  10  cents  per  keg  has 
taken  place  in  wire  nails  followed  the 
$2  per  ton  advance  in  the  price  of  wire 
products  referred  to  in  previous  issues 
of  Hardware  and  Metal.  The  market  is 
firm  and  quotations  are  now  $3.80  per 
keg  for  wire  nails.  Cut  nails  remain 
unchanged  at  $3.40  base. 

Iron  and  Steel  Higher 

Bar  iron  and  steel  has  advanced  15c 
per  100  lbs.  following  recent  develop- 
ments in  the  States.  Prices  locally  are 
now:  bar  iron,  $3.15  base;  bar  steel, 
$3.30  base. 

Thumb  Latches  Higher 

Steel  thumb  latches  have  advanced 
again.  Supplies  are  scarce.  No.  2  Is 
quoted  at  $1.15  dozen;  No.  3  at  $1.50 
dozen. 

Fence  Wire  Up. 

Fence  wire  with  the  exception  of  barb, 
has  advanced  20c  per  100  lbs.,  new 
prices  are  as  follows: — No.  9  plain  gal- 
vanized, $3.90  per  100  lbs.;  No.  12, 
$4.05  per  100  lbs.;  No.  13,  $4.15  per  100 


lbs.;     No.    9    coil     spring,     $3.95;     barb 
$4.25  per  100  lbs. 

Churns  Higher 

Revolving  barrel  churns  have  ad- 
vanced and  the  new  discount  is  35  per 
cent,  instead  of  37^2  as  formerly.  The 
new  local  net  prices  are  as  follows: — 
No.  0,  $5,85;  No.  1,  $5.85;  No.  2  $6.50: 
No.  3,  $7.15;  No.  4,  $8.45;  No.  5,  $10.40. 
Discounts  at  other  points  are  Toronto, 
Hamilton,  London,  St.  Marys,  35  per 
cent.;  Ottawa,  Kingston,  Montreal,  Z1x/o 
per  cent. ;  St.  John,  N.B.,  30  per  cent. 

Tacks  and  Capped  Goods  Higher 

Following  the  announcement  in  last 
week's  issue  tacks  and  capped  goods 
prices  have  been  issued  and  show  an 
advance  of  10  per  cent.  The  new  dis- 
count is  75  per  cent.  Net  prices  on 
some  of  the  most  popular  sellers  are  as 
follows: — 

Blued  carpet  6  oz.,  40  cents  dozen;  8 
oz.,  50  cents  dozen;  10  oz.,  60  cents 
dozen ;  12  oz.,  70  cents  dozen. 
Tinned  Carpet,  6  oz.,  47  cents  dozen;  8 
oz.,  59  cents  dozen;  10  oz.,  72  cents 
dozen;  12  oz.,  84  cents  dozen. 
Cut  Tacks,  per  dozen:  3oz.  26  cents; 
4  oz.,  33  cents;  6  oz.,  42  cents;  8  oz., 
53  cents;  10  oz.,  64  cents;  12  oz.,  75 
cents ;  14  oz.,  87c ;  16  oz.,  99c, 

The  new  shoe  findings  list  appeared  in 
last  weeks  issue  of  Hardware  and  Metal. 

Handles  Advanced 

New  prices  have  been  issued  on  some 
lines  of  handles.  Second  growth  ash, 
hay  fork,  manure  fork,  shovel,  spade, 
hoe  or  rake  handles  are  now  quoted  at 
30  per  cent,  off  list.  Extra  ash  handles 
are  quoted  at  40  per  cent,  off;  No.  1 
ash  at  45  per  cent.  off.     No.  3  hickory 


176 


HARDWARE    AND    METAL 


August  19,  1916. 


axe  handles  are  quoted  at  a  new  price 
of  $1.01  doz.  net  instead  of  84c  dozen 
as  formerly. 

White  Lead  Down 
As  has  been  predicted  by  Hardware 
and  Metal  for  some  weeks  past,  white 
lead  in  oil  has  declined  50c  per  100  lbs. 
The  new  price  is  $13.45  per  100  lbs.  in 
ton  lots  and  $13.75  in  less  than  ton  lots. 
The  market  is  firm  at  the  new  prices. 

Oil  Unchanged 

No  change  has  taken  place  on  linseed 
oil  since  the  advances  noted  last  week. 
The  demand  is  only  fair,  and  price 
shading  is  in  evidence  in  some  quarters. 
The  ruling  quotations  are : — 

Raw.     Boiled. 

1  to  2  barrels   90c         93c 

3    to    5    barrels    89c         92c 

6   to   9   barels    87o         90c 

Turpentine  is  firm  and  unchanged  at 
68c  per  gallon  for  single  barrels ;  68c 
in  2  to  4  bbl.  lots  and  76c  in  5  gal.  lots. 
Rope  Finn 
Quotations  on  rope  remain  firm.  There 
is  a  good  seasonable  demand  for  hay 
fork  rope,  although  the  big  rush  is  over. 
Quotations  follow : — ■ 

Pure    Manila    22V2c  lb.  basis 

British  Manila    18c       lb.  basis 

African    Hemp    18c  lb.  basis 

Sisal    15%c  lb.  basis 


Lanterns  Moving. 

There  is  a  good  demand  for  lanterns 
at  the  new  prices  recently  announced 
by  Hardware  and  Metal.  Cold  blast  and 
short  globe  lanterns  are  quoted  at  $8, 
dozen ;  globes  are  quoted  at  65c  dozen 
for  short  patterns  and  60c  for  cold 
blast,  with  usual  allowances  for  quant- 
ities. 

Glass  Is  Firmer 

The  demand  for  glass  is  improving 
and  an  advance  in  price  will  probably 
take  place  almost  immediately.  Quota- 
tions at  the  time  of  writing  are  single 
diamond  30  per  cent.;  double  30  per 
cent.;  cut  lights  50-5  per  cent. 

Advances  to  Come 

Quotations  on  clothes  wringers  have 
been  withdrawn  by  manufacturers.  It 
is  expected  that  new  and  higher  prices 
will  shortly  be  quoted  on  washing  ma- 
chines, wringers  and  scales. 

Staples  and  Hooks  Higher 

An  advance  of  10  cents  per  100  lbs. 
has  taken  place  in  fence  staples  and 
hooks.     New  quotations  are  as  follows: 

Fence  staples,  galvanized,  100  lb. 
keus,  $4.90;  25  lb.  boxes,  $5.15;  bright, 
100  lb.  ke»s.  $4.05;  25  lb.  boxes,  $4.30; 
hooks,  100  lb.  kegs,  $4.90;  25  lb.  boxes, 
$5.15. 


WINNIPEG 

WINNIPEG,    Aug.    17. Business  mean  that  linseed  oil  will  go  still  higher, 

which  has'  been  very  good  from  This  line  has  always  enjoyed  an  abnor- 

outside     points     throughout     the  mal  share  of  price  fluctuation  and  with 

summer    is    showing    increased    activity  the  harvesting  of  another  crop  in  pro- 

and  all  the  jobbers  report  that  business  Sxess,  similar  conditions  are  again  likely 

will  exceed  that  of  last  year  if  present  to    exlst-     Reports   on   this   year's   crop 

rate  of  increase  continues.  are   none  to°  promising  at  present   but 

n^A;*in„c.   T^^^Tri^™  whether    this    is    merely    "ticker    talk" 

Conditions  Improving  ,         , ...      *           ,   ,      ,  , 

or  an  actual  condition  cannot   be  deter- 
There  is  no  doubt  that  reports  of  hail  mined  for  some  little  time  yet. 
and    rust    from    various    districts    may  Present  prices  on  oil  are  as  follows: 
curtail  the  -amount  of  business  done  in  Raw   $1  00   ner  °'al     (bbl    lots) 
the   areas  affected,    but    they    are    not  Boiled  $1  03  per  gai  (lbbl'.  lots) 
sufficiently    numerous    as    yet    to    cause 

any  alarm.  From  the  way  in  which  Rope  Higher 
market  conditions  are  improving  and  the  Another  advance  has  been  recorded  in 
prospects  of  high  prices  seem  bright,  the  quotations  on  rope  and  re'.ief  from 
there  should  be  as  much  money  in  the  this  condition  of  high  prices  does  not 
country  as  in  days  of  greater  yields  but  seem  to  be  in  sight  as  yet.  Labor  con- 
smaller  prices.  ditions  are  unsettled  and  the  question 
Labor  Conditions  Acute  of  transportation  enters  very  largely 
Labor  conditions  are  somewhat  acute  j?*°  ^e  question  of  price  to-day.  The 
in  some  districts  but  with  about  12000  £nes  to  show  an  advance  are: 
to  15000  soldiers  to  relieve  matters,  this      British   Manila    19c   per  lb.  base 

problem  should  not  assume  untold  dim-      £fnca"  H?mP    I9/   Per    J"  Jase 

i..  m.  tii  i-  c   ii.        Pure  Manila    24c  per  lb.   base 

eulties.      The    actual    harvesting   of    the  T      '        "                         -,,?-,/              ,i     , 

,   ,  ,    .  ,         °  ,    .        ,       Lath  Yarn    loyoc  per  lb.  base 

crop  may  take  somewhat  longer  but  not  /z     ^ 

sufficient   to   work   out   any  great   hard-  Stove  Trade  Good 

S                        M     lr  t     p-  ^ie    outl°ok    for    good    business    this 

_,  .        .      Markets  Firm  year    jn    stoveS)    ranges    and    furnaces 

Prices  for  the  week  do  not  show  any  seemg     exceptionally     bright.       Booked 

great  variation,  markets  holding  firm  in  opderg   for   fa]1    shipment"  indicate    that 

all    lines    with    the    demand    normal    ac-  merchants    are    ?oin?    to    g0    after    this 

cording  to   the  season.  business    aggressively   and   with    a   good 

Oil  Advanced  paying  crop,  there  is  no  reason  why  the 

Linseed   oil  has  taken   an  advance  of  results    in    total    sales    should    not    be 

five  cents  a  gallon  and  the  unsteadiness  excellent. 

of  the  flax  market  which  shows  a  tend-  It  has  been  stated  that  there  may  be 

ency   to    further    rises     in     prices     may  some    difficulty    filling   orders    this   year 


owing  to  the  shortage  of  labor  in  the 
East  where  most  of  the  manufacturing 
is  done.  Manufacturers  are  putting 
forth  every  effort  to  fill  their  orders 
complete  and  promptly  but  whether  they 
will  be  able  to  cope  with  the  situation 
is  still  a  question.  It  should  be  advis- 
able for  retailers  to  cover  for  their  re- 
quirements now,  if  they  have  not  al- 
ready done  so. 

Steel  Market  Firm 

The  strength  of  the  steel  market  is 
fully  shown  in  prices  which  are  now- 
being  quoted  on  various  lines  of  steel 
butts  and  light  tee  and  strap  hinges.  By 
looking  over  the  discounts  on  these  items 
as  given  below,  it  will  be  seen  that  a 
considerable  advance  has  been  recorded. 
No  advice  of  further  advances  in  other 
lines  of  hinges  is  to  hand  as  yet.  The 
latest  discounts  we  now  have  are: 

Lieht  Strap  Hinses,  35  per  cent. ; 
Light  Tee  Hinges,  35  per  cent.;  Butts, 
No.  838.  35  per  cent.;  No.  800,  25  per 
cent.;  No.  840,  45  per  cent.;  No.  804. 
45  per  cent. 

Pulley  Blocks  Higher 

Quotations  now  being  made  on  wood 
pulley  blocks  show  that  a  discount  of 
40  per  cent,  is  the  best  available. 

Metals  Firm 

The  market  continues  strong  and  quot- 
ations are  unchanged  for  various  lines 
of  wire  products. 

Spelter  still  remains  firm  and  the 
present  low  price  will  probably  have  its 
effect  in  keeping  quotations  on  galvan- 
ized materials  at  their  present  basis  at 
least,  if  no  decreases  are  recorded. 

Gasoline  Lower 

Prices  on  gasoline  have  been  revised 
and  quotations  to-day  on  Printer's 
Naphtha  are  33c  per  gal.  The  demand 
from  the  warring  nations  has  decreased 
considerably,  permitting  the  manufac- 
turers to  get  caught  up  with  their  orders 
and  it  is  not  expected  high  prices  will 
prevail  again  this  season. 


© 

EXPORTING  KITCHEN  CABINETS 

The  Stratford  Manufacturing  Com- 
pany, manufacturers  of  step  and  ex- 
tension ladders,  is  bending  efforts  to- 
wards capturing  some  of  the  export  busi- 
ness. They  recently  made  a  shipment  of 
kitchen  cabinets  to  South  Africa.  "We 
expect  to  do  a  big  business  there  and 
also  in  England,"  states  this  firm.  "At 
the  present  time  they  are  represented  in 
England,  and  as  soon  as  the  embargo  on 
such  goods  manufactured  by  them  is 
lifted  they  expect  to  do  some  nice  busi- 
ness there.  Frederic  Sara,  of  Calgary, 
Western  Canada  representative,  visited 
the  company's  factory  in  the  East  re- 
cently. He  also  made  calls  on  G.  L. 
Griffith  &  Son,  Stratford;  J.  H.  Still 
Company,  St.  Thomas;  and  the  Peter- 
ooro  Lock  Company,  Peterboro. 
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MONTREAL 


MONTREAL,  Aug.  17.— The  feat- 
ure of  the  paint  market  this 
week  was  the  long'  expected  de- 
cline in  white  lead  of  50c  a  ton,  and 
which  owing  to  the  fact  that  it  exceeded 
the  decline  in  the  metal  has  left  the 
market  in  a  slightly  firmer  condition 
than  it  has  experienced  for  some  time 
past.  Following  a  general  decline  in 
gasoline  in  the  States  there  has  been  a 
drop  of  lc  here.  Linseed  oil  has  ad- 
vanced another  3c  after  a  short  period 
of  uncertainty  in  which  prices  fluctuated 
violently.  The  genera!  condition  of  the 
market  is  one  of  additional  firmness  but 
still  contains  some  elements  of  an  op- 
posite nature.  Prices  in  turpentine 
and  glass  are  unchanged  but  an  advance 
in  the  latter  is  scheduled  by  large  dis- 
tributors to  go  into  effect  as  soon  as 
their  present  stocks  are  exhausted  as 
manufacturers'  prices  have  advanced 
considerably  in  the  interval  since  they 
bought.  Prices  for  arsenate  of  led,  red 
lead  and  dry  colors  remain  unchanged. 
It  was  thought  in  some  quarters  that 
part  of  the  Deutschland  cargo  might 
possibly  reach  the  paint  trade  but  this 
has  not  occurred  and  the  entire  cargo 
appears  to  have  been  absorbed  by  the 
textile  industry. 

Paint  Prices 

Prices  in  general  paint  lines  continue 
to  be  unchanged  and  there  has  been  no 
tendency  toward  reflection  of  the  move- 
ment in  white  lead  chiefly  owing  to  the 
fact  that  the  latter  advanced  after  paint 
prices  were  made  last  spring-  so  that 
mixed  paint  prices  have  been  for  some 
time  on  a  low  basis  in  proportion  to 
lead.  It  is  expected  that  present  prices 
will  continue  to  rule  until  October  when 
the  existing  situation  will  then  deter- 
mine the  direction  they  will  take  for 
the  spring  booking.  At  present  the 
undertone  is  firm  on  the  basis  of  an 
improved  demand  for  the  time  of  year 
the  prospects  of  an  active  business  this 
Fall  and  most  important  of  all  the  firm- 
ness of  most  of  the  raw  materials  and 
an  aggravated  labor  situation.  In  this 
connection  it  is  notable  that  lead  is  the 
only  raw  material  entering  into  the 
manufacture  of  mixed  paints  that  has 
developed  an  easy  feeling  and  in  some 
well  informed  quarters  it  is  thought 
that  this  is  only  a  temporary  condition. 
In  corroboration  of  this  fact  it  is  point- 
ed out  that  in  the  States  there  has  been 
no  decline  in  oil  or  white  lead  although 
the  metal  has  dropped  off.     And  on  the 


other    hand,    oil    continues    to    maintain 
its  firmness  with  every  fresh  advance. 

Improved   Conditions 

General  conditions  in  the  trade  con- 
tinue to  show  improvement.  There  is  a 
notable  and  complete  lack  of  complaints. 
The  conditions  ruling  vary  from  one  of 
the  usual  amounts  of  business  at  this 
time  of  year  to  one  greatly  in  excess  of 
it.  One  large  firm  announces  that  Aug- 
ust business  up  to  the  10th  exceeds  the 
August  totals  for  the  two  previous  years. 
This  firm  has  not  withdrawn  its  travel- 
lers at  all  as  they  continue  to  send  in 
healthy  orders.  In  most  cases  however 
travellers  are  still  off  the  road  and  are 
expected  back  from  their  holidays  at 
the  end  of  this  week.  South  American 
governments  are  mentioned  as  sending 
in  enquiries  for  large  amounts  of  white 
lead  and  colors  and  a  definite  movement 
toward  an  export  trade  appears  to  be 
under   way. 

Linseed   Oil   Higher 

Linseed  oil  has  advanced  another  .'5c 
and  is  now  on  a  basis  of  90e  and  93c 
for  raw  and  boiled  respectively.  The 
market  has  fluctuated  violently  in  the 
past  week  both  in  the  case  of  seed  to 
grinders,  oil  to  distributors  and  resale 
price  to  the  trade.  The  final  and  most 
noticeable  result  has  been  a  further 
narrowing  of  the  wide  range  of  prices 
previously  quoted  so  that  there  is  prac- 
tically no  variation  in  quoted  prices  to- 
day. The  lowest  price  quoted  is  for 
immediate  shipment  only  and  is  not  gen- 
eral to  the  trade.  The  undertone  of  the 
market  is  one  of  additional  firmness 
with  bullish  tendencies  in  some  quarters. 
Evidences  of  weakness  are  apparent  to 
some  extent,  however,  in  the  contradic- 
tory crop  reports  that  continue  to  come 
to  hand  and  upset  previous  calculations 
on  the  part  of  buyers. 

Following  the  advance  of  last  week 
there  was  a  temporary  decline  in  actual 
prices  which  existed  side  by  side  with  a 
strong  undertone  that  later  materialized 
into  a  range  of  prices  that  in  some  cases 
reached  a  basis  of  90c  to  93c  for  raw 
and  boiled  respectively  before  settling 
down  to  the  figures  quoted  for  to-day. 
This  movement  followed  Monday's  price 
of  90c  from  the  grinders  which  was 
later  dropped  3c  in  sympathy  with,  the 
changing  seed  prices.  The  undertone  is 
decidedly  firm  but  conservative  opinion 
looks  upon  the  present  condition  as 
highly  speculative  and  as  likely  to  con- 
tinue so  until  the  new  crop  is  harvested. 
It  is  pointed  out  that  until  that  time  the 
present   estimates   of  the   crop   that  are 


based  on  reports  of  acreage  are  still  de- 
pendent on  other  factors  for  final  con- 
firmation as  the  crop  is  liable  to  injury 
in  a  variety  of  ways  until  it  is  actually 
cut  or  on  the  way  to  the  elevators.  A 
comparison  of  prices  for  a  number  of 
years  back  establishes  the  fact  that  the 
low  average  for  the  year  is  reached  be- 
tween Oct.  15  and  Nov.  15  at  which 
time  this  first  definite  estimate  is  pos- 
sible.    Prices  are  as  follows: 

Raw.  Boiled. 

1  to  2  barrels  ....  87y2c-90c  90y2c-93c 

3  to  5  barrels  ....  86y2c-89c  89y2c-92c 

6  to  9  barrels  ....  85y2c-88c  88y2c-91c 

White   Lead  Declines   50c 

As  anticipated  for  some  time  past  and 
as  predicted  by  Hardware  and  Metal 
several  times  of  late,  white  lead  in  oil 
has  declined  in  line  with  the  weakness  of 
the  metal,  and  is  now  $13.60  a  100  lb. 
for  less  than  ton  lots  and  $13.30  for 
ton  lots.  'Some  surprise  is  manifested 
at  the  amount  of  the  decline  as  it  is  felt 
that  the  drop  is  greater  than  the  35c 
decline  in  the  raw  warranted.  This 
feeling  gives  strength  to  the  slight 
undertone  of  firmness  that  has  crept 
into  the  situation  coincident  with  the 
decline.  In  some  quarters  the  opinion 
is  expressed  that  the  weakness  in  the 
metal  market  may  only  be  a  temporary 
one  and  in  confirmation  of  this  supposi- 
tion it  is  pointed  out  that  white  lead 
and  oil  maintained  their  position  in  the 
States  in  the  face  of  the  metal  decline. 
Turps  Unchanged 

Prices  for  turpentine  continue  un- 
changed at  70c  for  the  most  part  and 
with  firmness  well  maintained  on  a  fair- 
ly active  market  that  is  without  any 
outstanding  features.  A  shortage  of 
tonnage  continues  to  be  the  chief  con- 
cern at  primary  points  and  the  effect, 
on  the  market  of  the  formation  of  the 
new  company  recently  reported  there  is 
awaited  with  considerable  interest. 
Paris  Green  Unchanged 

Prices  remain  unchanged  and  are  as 
per  current  quotations.  The  market 
continues  to  be  quiet  and  without  any 
outstanding  features  in  keeping  with 
the  general  situation  of  lessened  demand 
on  the  one  hand  and  shortage  of  sup- 
plies on  the  other. 

Glass  Firmer 

Prices  remain  unchanged  and  are  as 
per  current  quotations  but  an  undertone 
of  strength  is  making  itself  felt  in  th* 
market  and  advances  are  scheduled  as 
soon  as  present  supplies  in  the  hands  of 
large  distributors  have  become  ex- 
hausted. Deliveries  are  still  being  made 
on  the  basis  of  old  contract  prices  but 
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when  the  necessity  for  restocking  at  the 
existing  prices  of  manufacturers  occurs 
the  effect  will  be  felt  at  once  in  the 
prices  quoted  to  the  trade. 

Gasoline  Down  lc 
Following  a    decline  'in   the   crude   in 
the   United    States   gasoline   declined   lc 
a  gallon  locally  and  barrel  lots  are  quot- 


ed at  32c,  drums  29c  and  tank  wagon 
28%c  a  gallon.  The  decline  has  made 
no  appreciable  difference  in  local  de- 
mand or  other  factors  of  importance  and 
the  further  developments  of  the  Amer- 
ican market  are  awaited  for  some  indi- 
cation of  the  probable  developments 
here. 


TORONTO 

TORONTO,    Ont.,    Aug.    17. There  be  20  to  25  per  cent.  The  demand  locally 

have    been    some   interesting   de-  continues     light,     with    buying    largely 

velopments    in    the   paint   market  hand-to-mouth.  The  following  prices  are 

this   week,  the  more  important  being  a  h«"«  Quoted  for  turpentine  m  Toronto: 

decline  in  white  lead  and  an  advance  in  l-bar*el    lots,    69c;    2    to    4-barrel    lots, 

sheet   glass.     Both    these   changes  have  6'e-  and  5-gallon  lots,  77c  per  Imperial 

been   anticipated    in    these    columns,    so  gallon. 

the  trade  Will  not  be  altogether  taken  by  w^e  Lead  Declines 
surprise.  The  sharp  fluctuations  in  flax  Owing  to  the  weakness  which  has  pre- 
seed  quotations  have  also  been  the  sub-  vailed  in  the  pig  lead  market  for  some 
.iect  of  considerable  interest  in  the  lin-  weeks.  Hardware  and  Metal  has  on  more 
seed  oil  market,  but  have  not  affected  than  one  occasion  recently  predicted 
prices.  An  advance  has  taken  place  in  lower  prices  for  white  lead  in  oil.  This 
the  price  of  whiting.  This  material  is  has  now  materialized,  and  quotations 
very  scarce,  and  very  small  quantities  have  declined  50c  per  100  lbs.,  making-  a 
are  coming  over  from  England,  although  new  price  of  $13.45  per  100  lbs.,  in  ton 
some  cheaper  grades  are  being  imported  lots  and  $13.75  for  less  than  ton  lots, 
from  the  States.  Gasoline  has  declined  gheet  Glasg  Advanceg 
following  a  series  of  declines  in  crude  „,  ,  , 
oil,  but  the  demand  continues  exeep-  ,  Higher  prices  on  sheet  glass  have 
tionallv  heavy.  Benzine  has  also  de-  been  Predicted  in  Hardware  and  Metal 
clined,'  but  lubricating  and  coal  oils  are  recently,  based  on  the  general  situation 
unchanged.  There  has  been  no  change  m  the  fetates-  Tne  discount  is  now  25 
in  prices  of  ready  mixed  paints,  var-  Per  eent-  as  against  30  per  cent,  form- 
nishes  and  shellacs'.  The  trade  is  season-  erly,  and  is  on  boxes  up  to  and  includ- 
ablv  quiet  in"'  cases,  the  discount  applies  to 
Linseed  Oil  Strong  a^  Ontario  west  of  Port  Hope,  and  in- 
The  flax  seed  market  has  exhibited  cludes  th'at  P°int-  Manufacturers  in  the 
great  activity  during  the  week,  and  quo-  states  have  been  raising  their  prices  on 
tations  have  fluctuated  considerably.  ^'lass  -  un\l1  the  dealer  bere  has  had  hls 
This  has  apparently  Wen  caused  bv  the  Pronts,  reduced  to  a  very  small  margin, 
variable  crop  reoorts,  which  in  some  For  tlus.  ,reafon  ,some  steP  had  ,to  b,e 
cases  predict  a  lighter  yield  than  last  take11-  with  the  above  result.  Although 
year  Prices  of  linseed  oil  however,  prices  of  plate  glass  have  advanced  in 
have  not  been  affected,  although  the'  the  States  no  change  has  so  far  'been 
market  is  stronger,  and  there  is  some  raade  loca  -v<  and  **  1S  doubtful  if  any 
possibility  of  hisrber  prices.  Prices  of  change  will  be  made  in  the  immediate 
oil  are  unchanged  from  last  week,  and  future  °,winS"  to  slow  demand  and  corn- 
are  as  follows,  with  the  higher  quota-  paratively  good  stocks.  Discounts  are 
tions  more  generally  heard:  «'iven  in  the  current  paint  market  quo- 
Raw.           Boiled.  tations. 

1  to  2  bbls 87c-90c        90c-93c  m,         .      Gasoline  Lower 

3  to  5  bbls 86c-89e         89<c-92e  lhe  l)nce  of  gasoline  has  been  reduced 

6  to  9  bbls 85c-88c         88c-91c  le  a  gallon  following:  a  series  of  declines 

„„.,.„.„,,'„„    „„._.«—„   „^  ^~,,,-.T  in  crude  oil,  amounting  to  25c  per  bar- 

LINSEED  OIL  PRICES  GO  DOWN-  rel  in   the  StateS)  while  Canadian  crude 

WARD  n.as  a;so  declined.     Quotations  on  lubri- 
Just    before    Hardware    and      Metal  eating  and  coal  oils  have  not  been  affect- 
went  on  the  press  a  large  dealer  in  oil  ed,  but  benzine  has  declined  lc  per  gal- 
announced  a  (decline  of  3  cents  per  gal-  Ion.     The  new  prices  are  31c  for  gaso- 
lon.        This   was  due  to  the  decline  in  line  and  30y2c  per  gallon   for  benzine. 
seed  prices.     The  new  price  is:  Further  declines  in  gasoline  are  not  im- 
t>„™       -D„.-i  a  probable. 
?r        «v  W^S  Advances 

J~£   ™JS 8*c         °'c  Higher    prices  have    been   announced 

3-5   bbls 83c         86c  on    English    whiting   on    account    of   in- 

6-9  bbls 82c         85c  crease  in  cost  and  scarcity  of  supplies; 

Turpentine  Steady  *n  fact,  there  is  practically  no  whiting 

The  market  is  steady  here,  and  also  in  comjn°'  in   now-     .New   Pr,ices  ar<r  f.iven 

the    South,   with   quotations   unchanged.  in  the  eurrent  paint  market  quotations. 

Indications    are    that    the    market    will  ® 

continue   to   hold   firmly  at   the  present  FALL   PAINT    TRADE   WILL   BE 

levels,  with  higher  values  as  the  season  WHAT  YOU  MAKE  IT. 

draws  toward  the  end.    Half  the  turpem  (Continued    from   page    132) 

tine  crop  is  about  in,  and  it  is  realized  ,                  .    ,        ,   .             , 

that  it  shows  hardly  more  than  15  per  merchant  or  window  trimmer  how  many 

cent,  increase,  whereas  it  has  been  gen-  sales  are  made. 

erally  estimated  that  the  increase  would  'Considered   solely   from   the   point   of 


the  amount  of.  floor  space,  the  window 
occupies  at  so  much  rent  each  year,  so 
much  expense  for  lighting,  so  much  for 
time  spent  in  decorating  it,  there  <are 
many  stores  where  the  windows  are  not 
earning  their  keep.  Instead  of  being 
one  of  the  biggest  assets  the  business 
has,  it  is  more  a  detriment  than  anything 
else. 

An  occasional  person  is  heard  to  say, 
that's  all  very  well  for  a  jewelry  store, 
but  what  can  you  do  with  a  hardware 
store?  Just  an  ordinary  amount  of 
connnonsense  combined  with  an  hour's 
solid  thought  would  reveal  the  possi- 
bilities of  the  hardware  store,  it  'has  so 
many  lines  of  seasonable  goods  which 
can  be  made  to  attract  the  eye. 

The  fall  painting  and  decorating  sea- 
son is  fast  approaching.  The  window 
trimmer  will  have  an  opportunity  of  pre- 
paring one  or  more  paint  window  dis- 
plays. 

A  Few  Suggestions 

Instead  of  putting,  sa3r,  a  dozen  tins 
of  paint  in  the  window,  with  a  brush 
laid  on  the  top  of  each  can,  show  the 
results  that  may  be  obtained  from  these 
tins  of  paint  and  these  brushes.  S'how 
the  different  color  schemes  for  interior 
and  exterior  work,  with  some  wall  board 
and  paneling  strips  give  an  idea  of  what 
results  may  be  obtained  from  different 
combinations. 

Display  Schemes 

If  there  is  anyone  with  ordinary  car- 
penter ability  around  the  store  all  sorts 
of  effective  display  schemes  could  be 
carried  out.  A  couple  of  small  squares 
of  hardware  flooring  could  be  made  up, 
similar  to  those  used  in  stores  for  de- 
monstration purposes,  and  nicely  finish- 
ed with  wax.  A  display  of  floor  wax 
could  be  made,  illustrated  in  a  practical 
way  by  the  finished  squares;  or  a  small 
piece  of  furniture  could  be  finished  with 
a  wood  stain,  and  attention  called  to  this 
piece  in  a  display  of  stains. 

Show  What  Can  Be  Done 

The  point  in  this,  whenever  possible 
show  the  customer  just  What  can  be 
done  with  whatever  line  is  being  dis- 
played. Instead  of  the  cans  of  paint  or 
stain  with  a  color  card  to  show  the  dif- 
ferent shades,  demonstrate  in  a  prac- 
tical way  just  what  can  be  done  with 
them,  so  the  customer  will  say:  "I  can 
do  my  furniture  like  that,''  or  "I  can 
have  my  living  room  decorated  to  look 
just  like  that." 

Don't  Waste  Advertising  Matter 

Another  point  to  remember  is  this,  do 
not  waste  the  advertising  helps  supplied 
by  the  manufacturers.  It  is  nothing 
short  of  crime  the  way  some  retailers 
waste  the  window  displays  and  other 
advertising  matter  supplied  by  tin 
manufacturer.  Advertising  matter  — ; 
especially  paint  advertising  matter — 
costs  a  pile  of  money,  but  if  properly 
used  will  pay  'handsome  dividends. 


August  19,  1916. 


HARDWARE    AND    METAL 


179 


Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,   lb 01 

Sheets,  $1  to  $1.25  base. 
AMMUNITION 

Remington  U.M.C.,  Kesale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  20%  off;  22  Short 
Smokeless,  30%  off;  22  Long  Rifle 
Lesmok  and  Smokeless,  5%  off; 
41  Swiss  Ball  and  Shot  Cart- 
ridges, 26%%  advance;  all  other 
R.  P.  Ball  Cartridges,  advance 
2%%;  all  other  R.  F.  Centre  Fire 
Pistol  and  Rifle  Ball  Cartridges, 
53%  advance;  Centre  Fire  Pistol 
and  Rifle  Shot  Cartridges. .  53% 
advance;  Centre  Fire  Military 
and  Sporting  Ball  Cartridges, 
68%  adv.;  Centre  Fire  Military  & 
Sporting  Shot  Cartridges,  50% 
advance;  Primed  Shells  and 
Bullets,  20%  advance;  Brass  Shot 
Shells.  First  Quality,  30—10% 
off;  Brass  Shot  Shells,  Sec- 
ond Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $3.05  per 
M.  net;  C.  B.  Caps,  $3.90  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net:  C.  F..  38,  STW..  $10.45  net. 
Above  prices  withdrawn.  New 
prices   to   be  issued   shortly. 

"Dominion"  B.B.  Caps.  $3  per 
M.  net;  C.  B.  Caps.  $3.60  per 
M.  net;  22  short,  black,  20%; 
22  short  smokeless.  30%;  22 
long,  black,  20%:  22  long  smoke- 
less. 20%;  22  long  rifle,  black, 
7%%;  22  long,  rifle,  smokeless, 
7%%;  other  R.F.  ball,  10%:  R.F. 
shot,  10%;  centre  fire  pistol,  list 
plus  j5%  ;  C.F.  sporting,  list  plus 
60%;  shot  cartridges,  same  as 
ball:  empty  shot  shells,  5%; 
blanks,  add  25%;  bullets,  40%; 
Primers,  $2.70  per  M.  net; 
brass  shot  shells,  withdrawn; 
"Winchester"  B.B.  Caps,  $3.05  M. 
net:  C.B.  Caps,  $3.90  M.  net;  22 
short,  black  and  Lesmok.  12%%: 
22  short,  smokeless.  25%:  22 
long  black  and  Lesmok.  12%%; 
22  long  black  and  Lesmok,  rifle. 
22  long,  rifle,  black,  add  2%  ad- 
vance: Other  R.  F.  ball,  2V,%  ad- 
vance: R.  F.  Shot.  12i/2%:  Pistol 
nnd  Rifle  Shot,  32%  advance; 
Military  Pistol  and  Rifle  Ball. 
advance  52%%:  Military  and 
Sporting  advance  66  2^3%:  Prim- 
ers. $3.35  per  M.  net;  Brass  Shot 
Shells,  15%. 

"Crown"  Black  Powder.  10%; 
"Sovereign"  Bulk /Smokeless  Pow- 
der, 16%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless,  12%%;  Empty  Shells, 
5%:  90  days  net. 

Shot,  standard.  100  lbs..  Toron- 
to, $14.50:  Montreal,  $14.25;  net 
extras,  as  follows,  sub.iect  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  SOc:  No.  28  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  %c  per  lb.:  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  .Tohn  and  Halifax  freight 
equalized. 

dominion      Hand     Traps,   $3.50 
each,  net  f.o.b.  Montreal. 
ANTIMONY 

See  weekly  report. 
AUGERS 

Ford's   Auger   Bits,   30   and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Rockford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive.   40%. 


AUGERS,    POST 

B.T.— Sin.,    net    2  50 

B.T.— 10  in.   net   2  75 

B.T.— 12   in.   net    3  25 

AXES 

Forrester,  doz 6  75 

Cherokee,  doz 9  00 

liand  made,  doz 9  00 

Model,  doz 9  25 

Black  Diamond,   doz 9  25 

Samson,    single   bit,    doz....     9  25 
Samson,  single  bit.  handled 

doz 13  00 

Samson,   double  bit,   doz....   13  00 
Samson    flooring    axes,    No. 

2,  doz 10  2'. 

Single  bit,  doz    7  25    10  00 

Double  bit   11  00     12  50 

Hunters'  Axes   5  50      6  50 

"Boy's"  Axes    0  25      7  00 

Bench   Axes.    Samson 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net   10  50 

No.  4,  doz.,  net   11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine. 
White  Bronze.  Star  Friotionless. 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.    Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1,  32c;  No.  2,  23c;  No.  3, 
19c. 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal — XXX  Genuine  Su- 
perior, A  Special.  Hoo  Hoo,  "A," 
"B."  "€,"  "D."  Nos.  1,  2  and  3. 
Prices  lie  to  60c  pound. 
Hoyt  Metal  Co.— ^Nickel  Genu- 
ine. Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  lie  to  60c. 

Langwells — Extra,    16c:    No.    1, 
15c;   No.  2,  14c;   No.   3,   12%c. 
BELTING     (Leather.) 
Extra,   40%. 
Standard.   40   and  10%. 
Lace  leather,   per  side,  $1.10;  cut 

laces.  No.  1,  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B   X  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single    bbls.,    gal..  0  31%     0  30% 

Drums,   gal 0  28%     0  27 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1).   list,     %   in. 

dia.  and   smaller.  40%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

25%. 
Machine    Bolts.    %    in.    dia.    and 

smaller,  40%. 
Machine   Bolts,   7-16  in.   dia.   and 

larger,  30%. 
Sleigh  Shoe  Bolts,  %  'n.  dia.  and 

smaller,  30%. 
Sleigh    Shoe   Bolts,    7-16   in.    dia. 

and   larger,   25%. 
Coach   and    Lag   Screws,   50%. 
Skein    Bolts.    45%. 
Square  Head  Blank  Bolts.  30%. 
Bolt  Ends.  30%. 
Plow   Bolts.    30%. 
Elevator  Bolts.   30%. 
Fancy   Head   Bolts.   25%. 
Shaft   Bolts    ($3   list).   25%. 
Step  Bolts,   large   head    ($3)    list, 

25%. 
Whiffletree    Bolts.    25%. 
Nuts,  square,  2c  off  list. 
Nuts,   hexagon,   2e  off  list. 
Stove   Rods,   per   lb.,   8c. 
Stove  Bolts.  02%%. 
Tire  Bolts,  50%. 
BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 
BRASS  Per   lb. 

Springs,    sheets,   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  in.  round  O  55 


Tubing,  seamless  base    0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper   tubing  same  as  brass. 
BARS    (Clothes) 

3   sections.   4   ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3   sections,   6   ft.,    doz 7  20 

BOILERS   (Range) 

30-gal.  Standard    8  25—8  75 

30-gal.  extra  heavy   11  50 

BOARDS,  BAKE  Per  doz. 

No.  1— IS  in    x  24  in 6  60 

No.   2— IS  in.   x  28  in 7  20 

No.  3—20  in.   x   30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x5S  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per   doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Mash)  Tin 

Plnte       7.i.>c 
Per   doz. 

Pony    $.  . .  .     $1  75 

Crown    3  55 

Dandy   3  75 

Improved   Globe   2  65       3  85 

Standard    Globe    2  75      .",  95 

Veptune   2  75      3  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  2." 

Victor  (Glass)    4  25 

.Tubilee    4  25 

THam'd    King    (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Sub.iect    to    small    discounts    for 
quantities. 

BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 

Weishted,  20  lbs.,  per  doz..  18  50 

Weighted,  25  lbs.,  per  doz..  22  32 

BUTTS 

No.  804.  55%:   No.  840.  50.   5%: 
No.  800   35%:  No.  838,  40  and  5%: 
No.  842.  45  and  5%. 
C*NS 

Milk    factory    cans,   15%. 
Cream   cans.  20%. 
Railway  cans.  20,  5%. 
-..„d    'delivery     and      creamery 
cans,   20%. 
Cream  cans,  35%:  with  dome  top. 
15c  extra.     Retinned.     70     and 
10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined,   3%. 
CEMENT    AND    FIREBRICK 
Less  than   carload   lots   ....     1  85 
Portland,   per  'bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  On 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick       Scotch. 

per   1.000  ' 23  00    28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins.  doz.  1  25 
CEMENT    (FURNACE) 

1%  lb.  tins,  per  doz 1  00 

fi  lb.  tins,  per  doz..  lb 0  On 

25  lb.  tins,   per  doz.,  lb 0  01 

CEMENT.    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,   per  gross..  0  65    0  80 
Carpenters'     lead     pen- 
cils,  per   gross    2  40     6  75 

Crayons,  per  gross 0  20 

Carpenter,  white,  gr. .  0  65  .... 
Carpenter,  blue,   gr....  0  80     .... 

Carpenter,    red,    gr 0  80     .... 

CHISELS 

Cold  chisels.  5x6  In.,  doz....  2  20 

Bevel  edge.  1  inch,  doz 2  50 

Common  cold.  %.  $1.35;  %,  $2; 
%,   $2.75:    T4.   $3:   1,   $4. 


Socket  Chisels,  65%   off  list;  if 
B  edge,   add  90c  doz. 
CDAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  Vi, 
$9.45:  5-16,  $9.10;  %,  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.S0;  %,  $6.70;   7/g,  $6.55;  1,  $6.40. 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $9.25;  %  in.,  $6.75;  5-16 
in..  $5.25;  %  in.,  $4.50;  7-16  in., 
$4;   %  in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in..  $11.50  per  100  His. 

Steel  Tack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9:  No.  2. 
$10;  No.  3,  $11;  No.  4,  $13:  No. 
5,  $16;  f.o.b.  Toronto.  Hami,,.>n, 
Fergus.  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
and    Montreal.   32%%. 

CHOPPERS    FOOD 

Universal    No.   0 $12.00  doz. 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,   see  weekly   report 

Bars,   %  to  2  in 46  50    4G  00 

Plain    sheets.   14   oz., 

14x28  in.,  14x60  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60.  14  oz 54  00     54  00 

Copper    sheet,    plan- 
ished,  14x60  base..  57  00    57  00 
Braziers'     in     sheets, 

6x4  base   46  50     46  50 

COPFERINE 

No.   2,   25c;    No.   1.   30c;    finest, 
35c;  tough,  45c. 
CORD   (SASH) 

No.    6,   lb 0  3d 

No.  7,  lb °  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 
CURRV  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4_ 
Ideal,    egg   boxes,   with    filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA    PLATES  Montreal 

Ordinary.  52  sheets •  •  •  •  4  n" 

All   bright,  52  sheets    .......  b  ^U 

Galvanized 
Apollo  Crown  Gorbals 
18x24x52   .  .   6  25        6  25        6  50 
60         ..  6  50        6  50        6  7a 
■>0xoS\47   . .   6  75        6  75        7  00 
5<)xoqx<h   ..13  50      13  50      14  00 
CILARCOAL   TIN   PLATES 
M.L.S.  and  Famous—         Per  box 

PC,   14x20  base    $  jj  VV 

IX.   14x20  base    <|  00 

IXX.  14x20  base  1"  -C 

IXXX,  14x20  base K>  -a 

Raven  and  Murex  Grades— 

IC,  14x20  base   T  00 

IX.  14x20  base   8  00 

IXX.  14x20  base   9  50 

IXXX,   14x20  base    12  00 

"Allaway's  Best"  Standard 
Quality. 

TC,   14x20  base    8  75 

IX.  14x20  base    9  75 

IXX,   14x20  base    10  75 

CHARCOAL  TERNE  PLATES 
Dean   or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    210 
lbs..  $11 ;  216  lbs..  $11.50. 
COKES.    BRIGHT 
Bessemer  Steel — 

10x14x20   base    6  50 

20x2'    douhle   box    13  00 

CLOCKS.   ALARM 

Good  Morning,  each  0  80 

Look   Out    I  J>" 

Big  Ben,  each   2  25 

Baby  Ben.  each 2  25 

CROWBARS,  4  to  4i/4e  per  lb. 
DRILLS 

Bit  Stock   Drills.  50%. 
Wool    Drills,   20%. 
I    Straight  Shank  Drills.  45%. 
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"DOMINION    CROWN    BEST"   — 

DODBLt-COATED     TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base 8  25        8  25 

I  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  HASPS.  Per  cent. 
Great  Western,  American.  .65  10 
Kearney  &  Foot,  Arcade... 05    10 

J.   Barton   Smith    Eagle 65     10 

Disston   Brand    60    10 

McClellan   Globe  65    10 

Black  Diamond   55 

-ielta  Piles   60    10 

Nicholson     55 

Globe    65    10 

Vulcan   Brand    65    10 

SITTINGS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples.  72%%; 
malleable  lipped  unions,  60%; 
plugs,  60%. 

London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
52%%. 

FIXTURES,    STALE.  Doz. 

Hollow   and   pressed   steel...  0  81 

Solid    1  20 

Special  'Stall   Fixture,  40%. 
FRAMED    MIRRORS.  Doz. 

Size  glass,  4x6  1  00 

Size  glass,  5x7   1  25 

Size  glass,  6  x  ft  1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x   12   2  60 

Size  glass,  10  x  14   3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  32 

Drums    0  29 

Tank  wagon    0  28% 

Toronto 

Any   quantity,   in    bids 31 

Drums,   40-gal.,    per   gal 27% 

Tank    wagon  ; 27% 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and   2  in.   thick  1  45 

Smaller  sizes    1  25 

Mounted   No.  115,  each 3  75 

Bi. -Treadle,   each 4  25 

HALTERS  (SNAP  AND  RING) 

Doz 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  ...  S  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank. 

1%   i" 16  25 

HALTERS    (SISAL) 

7-16  in.  gross,  $15;  %  in.,  $18; 
%-in..   $21. 

HAMMERS,   SLEDGE 

Tan.,  5  lbs.  and  over,  cwt..l0  00 
Masons,  5  lbs.  and  over,  per 

cwt 12  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,    No.   3  culls,   doz 1  01 

Axe,   No.  1   hickory,   doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
31%. 

All  other  hickory  handles.  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whifTletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees.   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whifTletrees 
are  struck  oft*  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth.- 


Boys'  axe  handles  28  in.,  ex- 
tra, $2.50;  No.  1,  |S;  No.  2.  $1.60; 
maple.  $1.75;  ash,  $1.90  per  dozen. 

Prospectors',  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and   36   in.,   $3.40   per   dozen. 

Manure  fork  handles,  short, 
$3.(10   per   dozen. 

Hb-,<ory  pick  handles,  No.  1, 
S3,    and    No.   2.   $1.75   per   di.zen. 

Hickory  axe  handles,  No.  3.  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles. 
30%;  extra  qu.-vlity,  40%,  and  No. 
1,  45%. 

.lAJNGERS,    BARN     &     PARLOR 
Stearns,  wood  track,  Speciai. 

zenith    9  00 

Atlas,   steel   covered..  $5  25    6  60 

erfect,    No.    1    8  50 

Perfect,   No.  1%    9  50 

Perfect.  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,  doz 6  50 

Storm   King   rail 4  70 

Crown    4  85 

Crescent 7  25 

Sovereign    6  50 

Chicago      Friction.      Oscillating 
and    Big    Twin    Hangers.    5    per 
cent. 
Steel    track,    1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%  in 5  75 

HATCHETS.         Samson     Samson 

Per   doz.  Shingle      Claw- 
No.  1   7  20  8  25 

No.  2   7  80  S  50 

HINGES.    TEE   AND    STRAP 

Net  Prices. 
Heavy  Strap  Tee 

4-inch     $1  70  $1  35 

5-inch     2  05  1  SO 

C-inch     


2 

(K) 

9 

30 

4 

15 

> 

6 

00 

6 

65 

0 

55 

(1 

61 

0 

71' 

0 

S3 

! 

1 

(10 

1 

30 

Hir 

ge — 

fi 

(HI 

8-inch     5  06 

10-inch     5  40 

12-inch     u  70 

14-inch     7  65 

Light. 

3  in.,   doz.   jjrs.    .     0  55 

4  ins.   doz.   prs..  .     0  66 

5  in.,   doz.    prs.. .     0 
ii   in.,   doz.   prs.. .     0  93 
s-in..    doz.    prs..  .     1  38 

10  in.,   doz.    prs...     1  92 

Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 6  00 

Over  14  in.,   per  100  lbs 5  25 

Larger    4  60 

Extra    hooks    for    above.    % 

in.,   per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Crate  hinges  and  back  flaps. 
65  and   5%. 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   discount.   50%. 
Spring,  per  gross — No.  5.  $18. CO: 
No.    10.    $19.50:    No.    20.    $10:    No. 
50.    $27:    No.    51.    $10.20:    No.    120, 
$18.60:    No.   2255.   $21. 

'Chicago  hold  back  screen  doov 
iron,   gross.   12%. 

Chicago    spring    hinges.    15%. 
Triplex   spring  hinges.   40<#>. 
Chicago    surface    door     (6.000i. 
45'*. 

Garden  City  fire  house  hinges. 
12V1%. 

"Chief"  floor  hinge.  50%. 
HOES.     Grub.  3%-1b..  $4.55  doz. 
HOOKS.  CORN. 

Cvclone,  doz 2  40 

Hoes,   corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       Fcx 

No.  2,  per  doz 2  15  2  75 

No.  3    per  doz 2  ?5  3  20 

No.  4,  per  dnz 2  35  3  60 

No.  5.   per  doz 2  55  .... 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavv.  No.  2  and  larger.  $4.40: 
No.  1  and  smaller.  $4.65:  show 
pattern.  No.  2  and  lareer,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L" 
steel  shoes,  new  light  pattern  1 
to  6.  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 


sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  Joe  weight  steel  shoes,  all 
sizes.   No.  1   to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 
HOSE.  LAWN. 

Corrugated,   %   in.,   ft 0  12 

Corrugated,   %    in.,   ft 0  16 

Corrugated,   1   in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 
Cable,  70%. 
Leader,  60,  10%. 
HAT   AND   COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IKON  AND    STEEL 

Montreal  Toronto 

Angles    base  3  50      3  50 

Common     bar,     per 

100  lbs 300      290 

Refined      iron,      per 

100  lbs 3  05      3  50 

Horseshoe  iron,   per 

100  lbs 3  45       3  50 

Norwav   iron    7  25       6  00 

Mild    steel    3  30      3  25 

Band    steel    3  30      3  50 

Sleigh   shoe  steel...  3  30      3  25 

Domestic    3  30      3  25 

Reeled    machinery 

steel    4  50      4  50 

Tire   steel    3  50      3  50 

Toe  calk  steel    4  20      4  25 

Mining     tool     steel, 

per  lb 0  11%  0  12 

Cammell  Laird,  lb 0  20 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool  ' 

steel,   per  lb 0  1?      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring   steel    4  60      4  50 

IRON,    TINNED. 

72x30  up  to  24  gauge,   case 

lots    14  25 

72x30.  26  gauge,  case  lots.  14  75 
Less   than   case.   25c   per   100   lbs. 

extra. 
IRONS    (SAD) 
Mrs.  Potts,  No.  55,  polished. 

per  set    0  85 

Mrs.    Potts.    No.    50,    nickel- 
plated,   per  set    0  90 

Mrs.    Potts,    handles,    japan- 
ned,  per  gross   9  60 

Sad  irons,  common,  plain...  0  00 
Pad  irons,  common,  plated..  5  50 
Princess    Electric,    each    ....   2  75 

Ideal   Electric,   each    2  50 

Canadian   Beauty    2  50 

Gasoline  Sad   Irons,  each....   3  50 

Ideal   Gasoline,  each    3  IS 

r>over  Electric,  net    3  00 

No.  70,  Dover  .per  doz 19  20 

LADDERS.   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario     17c  ft. 

Faultless    21c  ft. 

Mechanic   26c  ft. 

Hercules    24c  ft. 

Perfect    23c  ft. 

Faultless,  extra  heavy  . . .  26c  ft. 
Hercules,  extra  heavy....  29c  ft. 
Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each    $2  00 

B.T.    Standard    17c  ft. 

B.T.   Economv    13c  ft. 

B.T.  Iron  Bound.  4-9  ft...  25c  ft. 
B.T.  Iron  Bound.  10-14  ft.  30c  ft. 
B.T.  Tron  Bound.  15-16  ft.  40c  ft. 
B.T.   Iron  Bound.  17-20  ft.  50c  ft. 

Crescent 16c  ft. 

Household     12c  ft. 

Standard     I9e  ft. 

Electrician    25c  ft. 

Heavv  duty   45c  ft. 

Extension     23c  ft. 

Common    and    Roped    Extension. 

TTp  to  32  ft 16c  ft. 

Pn  to  36  ft 18c  ft. 

40  to  44  ft 19c  ft. 

48  to  52  ft ?4c  ft. 

56  to  60  ft 29e  ft. 

Single   and    Fruit   Picking. 

10  ft.  to  16  ft 12c  ft. 

18  ft.  to  22  ft 13c  ft. 

LANTERNS  Per   doz. 

Cold   Blast,   doz $8  00 

Short   Globe,   doz 8  00 

Jumbo,  doz 9  25 

Tap'd   Dash,  doz 10  75 

Search    Dash,    doz 1125 

Searchlight,   No.   20,   doz...   19  00 


All   brass    2i  -:5 

Little  Bobs  A.C.,  doz 2  00 

Copper,   well  japanned II  25 

LANTERN    GLOBES 

Cold  blast,  short   0  60 

Cold  blast   0  60 

Cold    blast,   London    0  60 

Prism   globes    1  20 

Cold   blast,   short   ruby 2  00 

Cold    blast,    common   ruby..     2  00 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS    (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  O  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead  Wool,  lie  lb. 
Sheets,  3  lbs.  sq.  ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft. 11  75      11  75 
Sheets,  4  to  6  lbs. 

sq.   f t 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per    lb. 
extra. 
LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 

Bleached  flax,  $o.75  doz.  pair. 
MACHINES    (WASHING) 

List  Each 

Canadian    $  5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting 7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight   8  <5 

Momentum    8  75 

Waverley    •' 10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New    Century,    Power,    style 

D    24  00 

New  Idea,  styie  B   11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,  electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine     4  50 

Popular,   No.   1    •>  2o 

Economic   °  w 

Champion     »  "" 

Excell-All    •••••   11  00 

Blue  Bell,  without  stand »  00 

Puritan  Water  Motor  Wash- 

er,   complete    lb  OO 

Hvdro,     One     Tub,     engine 

drive    26  °° 

Low    pressure    water    motor 

washer,   each    «: 

Connor     ball-bearing,     with 

TaP\;  10   ^o 

i  xl  !!.!!!!" i°  °2 

Gem    ..'.'.'.'. 8  75 

Winner    ■ °  ™ 

Connor  Improved   °™ 

Jubilee    *  °" 

Canada    First    •••••  "  0" 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa. 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. NET 

Stephen  Washers    $  6  00 

Sterling    J  50 

B.T.  Bonnie,  style  A *  fo 

B  T.   Bonnie,   style  B 4  50 

B.T.  Ideal    »  2o 

B.T.  Ideal  Power   <  w 

B.T.   Ideal   Water  Motor    . .  12  80 

B  T.    Cyclone    «  25 

B  T.  Cyclone  Water  Motor.  12  80 

B  T.  Vollmar,  No.  2 6  <w 

B.T.  Vollmar,  No    3... .....     7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz 

Tinsmiths',  2%  x  5%  in....  1  65 
Carpenters',  round  hickory  1  95 
Lignum  Vitae,    round,  5  in.    3  65 

Caulking,  No.  8,  oak 17  80 

MANGLES 

Victor,  each    $l»  «" 

Woodyatt,   each    <  **> 

MOPS  „,„  „. 

Mops,  O-Cedar,  doz $12  00 

S.  W.  Mops,  doz a  !•' 

Mop   Sticks,   doz 1  40 

Cast  head   mops,   doz l-« 

Crescent,   doz 1   <•> 

Crank  wringing,  doz t>  <*» 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1  oO 
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NAILS 

Standard  steel  wire  nails, 
Toronto,  $3.80  base;  Montreal, 
$3.85  base;  London,  .$3.80  base; 
Oollingwood     and     Owen    Sound, 

€ut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;   London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'   nails,  lo  p.c. 

dressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold   forged    process 

Prices  per 

Slie       Length  25-lb.    box 

No.   3,    1%-lnch    $4  10 

No.  4,  1%-inch  3  80 

No.   5,   115-16    3  25 

No.  6,  2%    3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%    2  75  . 

No.  9,  2  11-16 2  65 

No.  10,  2%  2  55 

No.  11,  3  1-16  2  45 

No.  12,3%  •••  K48, 

London,  Hamll'ton,  Montreal, 
Toronto. 

Less  10  per  cent. 
NETTING,    POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal,     20%;     Toronto     and 
London,  25%. 
POULTRY   FENCING 

Per    rod 

Invincible,  1640  0  68 

Invincible,  184-8 0  73 

Invincible,  2060  0  83 

Put  up  In  10,  20  and  30-rod  rolls 

OAKUM  Per    100    lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp  (English)    15  00 

U.S.   Navy    (English) IS  00 

Plumbers    (spun)    7  50 

OIL 

Mon 
Can.  prime  white 

petrol  

Royallte 

Palaclne 

Castor  Oil,  per  lb.. 
**lack  Oil  (Summer) 
Black  Oil  (Winter) 
Cylinder  Green   .... 

Parafflne    

XXX  Machine  


treal  Toronto 


0  14 
0  14 
0  17% 
0  45 
0  14% 
0  12% 
0  35 
0  24 
0  25% 


0  13% 
0  13% 
0  17 
0  25 
0  12% 
0  13% 
0  35 
0  22 
0  21 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred,  felt    3  25 

Asbestos,  Bldg.,  per  100  lbs.  4  50 
Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  05 

ROOFING    PAPER 

Cyclone,   dry    0  68 

Cyclone,    tarred    0  80 

Surprise   sheeting    0  43 

Heavy,    dry     2  15 

Heavy,  tarred    2  lo 

PAPER,    EMERY 

Emery    paper  and   emery   cloth, 
25%  ;  B  and  A,  25%. 
PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS    (CLAY) 

Rock        Clay 

5  to  6  lbs.,  doz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,   doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS,    COTTER 

Cotter    pins,    85    and    10%    dis 
count. 

PINS,    CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-ln.  (loose)    $0  85 

5  gross,  4%-ln.   (loose)    0  90 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,   of 

4  doz.  each)   0  SO 

5  gross,    4    in.    (24    pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   In.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIPE,     STANDARD     WROUGHT 
In    effect   Aug.   1,   1916. 
Buttweld  Per  100  feet 

Black      Galv. 

'4  in $     3  00 

%  and   •%  in 

%  in 


OLD  MATERIALS 

Tea  lead,   pack,  5%e  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,  pipe,  etc.,  $5.50. 
Brass,   heavy,   15%c   lb. 
Brass,  light.   ll%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old  cast  iron,  $14.75   per  ton. 
Wrought  iron,   No.  1    $18.75  ton. 
Wrought  iron.  No.  2.  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mach.  compos.,   No.   1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb. ;  overshoes, 
lumbermen's  rubber  boots,  etc., 
i  to  6c  lb. ;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine  jute   ' 0  11% 

Coarse  jute    0  09% 

Square   braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPKS.   ETC. 
Per  400  ft.  roll.  . 

....>..  faper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tarred   Fibre,  No.  1   0  80 

Tarred    Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sheathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Drv  fibre,  No.  1  0  68 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per  100  lb* 

Heavy   dry   straw    2  05 

IHeavy  tarred  straw   2  05 


•;.i  in.  . 
1  in  .. 
1%  in. 
1%  in. 


v  i 


in. 


3  06 

3  91 

4  72 
6  97 
9  43 

11   28 
15  17 


$     4  50 
5  25 

5  57 

6  96 
10  29 
13  92 
16  64 

22  ;so 

35  39 

46  28 
55  66 
65  95 


2%   in 23  99 

3  in 81  37 

8%  in 37  72 

4  in 44  69 

Lapweld. 

2  in 17  02  24  2-1 

2%  in 25  1ft  36  56 

3  in 32  90  47  81 

S%   in 39  56  57  50 

4  in 4fi  8?  68  13 

4%  in 57  15  S3  19 

5  in 66  60  96  94 

6  in 86  40  125  80 

7  in 116  62  165  40 

8  ln.x25  lbs.  per  ft.  122  50  173  80 

8  in.x25  1bs.  per  ft.  141  12  200  00 

9  in. 169  05  239  80 

10  in.\"32  lbs.  per  ft  156  80  222  40 
10  in.x40  lbs.  per  ft  201  88  286  30 

Trices    Ontario.    Quebec  and 
Maritime    Provinces. 
PrPE   (LEAD) 

Lead    pipe,  $12  net. 

Lead    waste   pipe,   $13   net. 

Traps  and   bends,   10%   off. 
PIPE    (SOIL) 

Medium    and    extra   heavy    pipe 
up   to  6-inch.   65%. 

8-111  eh.   45%    off. 
PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  00 

3  inch    in  10-ft.  lengths 9  70 

4  inch,  in  10-ft.  lengths 12  so 

5  inch,  in  10-ft.  lengths 17  50 

6  inch,  in  10-ft.  lengths....  21  30 
Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,   per   bbl.,   London 2  25 


PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy.  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %  inch, 

per  100  lbs 4  50      4  00 

Heads,  per  100  lbs..  4  75      4  25 
Tank  plates,  3-16  In.  5  25      4  75 
PLUGS    (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can   10  00 

O-Cedar,  %-gal.  cans  16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net $  3  63 

B.T.  Pump,  No.  2,  net 4  40 

B.T.  Pump,  No.  3,  net 6  60 

B.T.  Pump,  No.  4,   net 8  25 

B.T.  Pump,  No.  5,  net 8  80 

B.T.  Pump,  No.  6,  net 9  90 

B.T.  Pump,  No.  7,  net 13  75 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron   burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered     Rivets,     net    extras, 
2%c  per  lb. 
HOOFING  Per  roll 

2  ply    R.R 1  05 

3  ply   R.R 1  30 

2  ply   R.R.,  complete  in   roll  1  55 

3  ply   R.R.,  conplete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-p]y,  roll    2  15 

Samson,  3-ply,  roll   2  65 

Comet,    1-ply     1  05 

Pluvius,   1-ply    1  30 

Pluvius,    2-ply     1  70 

Asphalt    roofing,    1   ply    1  45 

Asphalt    roofing,   2   ply    1  85 

Asphalt   roofing,   3   ply    2  15 

Compo  Certainteed,  1  ply  ...  1  70 
Compo  Certainteed,  2  ply  ...  2  20 
Compo  Certainteed,  3  ply  ...  2  75 

Excello,   1-ply    '. 1  60 

Excello,   2-plv    2  15 

Excello.   3-ply    2  65 

Jewel,  1-ply    1  25 

Jewel,  2-ply   1  65 

Jewel.   3-ply    2  00 

Amazon,   1-ply    2  00 

Amazon,   2-ply 2  50 

Amazon,   3-ply    3  00 

Everlastie,  1-ply    150 

Everlastic,  2-plv    1  75 

Everlastie,  3-ply    2  00 

Liquid    roofing    cement,    per 

gal.,  in  barrels 0  22 

Roofing   caps,    per    lb 0  05 

Roofing  nails,   per  lb 0  06% 

Roofing  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,    London,   Mont- 
real. 
ROPE  lb. 

Pure   Manila   basis    22% 

British   Manila   basis   18    - 

African  hemp  basis    18 

Sisal  basis   15% 

Single  lath   yarn   basis    15% 

Double  lath   yarn    16 

Yacht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  20 
Marline   and    Houseline    ....  29 

Jute  rope  basis    15 

Italian   rope  basis   31 

Above  quotations  are  basis 
r rices  (%"  and  larger),  and  are 
subject  to  usual  advances  for 
small    sizes. 

rntton    rope.   3-16   in 0  29 

V,   in.  and  lareer   0  28 

Sisal   Clothes  Line.  Per  doz. 

*    "'v.   30  ft 0  4S 

3   plv.   40  ft 0  64 

3   plv    48   ft 0  76 

3   plv,'  60   ft 0  96 

3"  plv,  7?  ft 1  15 

6   plv.   60  ft 1   44 

6   plv,   72   ft 1  72 

6   plv.   100  ft 2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    40  p.c. 

Steel  weigh   beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c. 


Crown  Even  Balance   40  p.c. 

Richelieu  Union  Scale 40  p.c 

Dominion    Plates  Scales,    ..40  p.c. 

Net  prices  on  Champion  scale 
are  as   follows: 

Champion,  4-lb.,  $3,  plus  20- 
for  stamping.  Champion  10-lb.. 
$4.50  plus  40c  for  stamping. 
Champion  240-lb.,  $6.60  plus  50' 
for  stamping.  Champion  600-ili.. 
$16.80  plus  $1  for  stamping. 
Champion  1200-lb.,  $19.S0,  plus  $1 
for  stamping.  Champion  2000-lb., 
$26.40,  plus  $1  for  stamping. 
Champion  2000-lb.  with  drop 
lever,  $31.20,  plus  $1  for  stamp- 
ing. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%  ;  flat  and 
round  head,  brass,  net;  Fillis- 
ter head,  iron,  10%;  Fillister 
and   oval   head,   brass,   net. 

SCREWS 

Discounts  off  Standard  List 

Wood,   F.   H.,   bright    80 

Wood,  R.  H.,  bright   75 

Wood,  O.  H.,   bright   75 

Wood,  F.  H.,  brass   47% 

Wood,  R.  H.,  brass   45 

Wood,  O.   H.,   brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H.,  bronze  37% 

Drive  screws   65    10     10 

Set  case  hardened   . .  65     10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per   doz 4  75 

Cap     screws,    55% ;     Set     screws. 
60%. 

SHEETS    (BLACK) 

Montreal     Toront' 
100  lbs.     100  lbs. 

10   gauge    4  60  4  50 

12  gauge    4  70  4  60 

14  gauge  4  45  4  35 

16  gauge    4  50  4  45 

18-20  gauge    4  05  3  70 

22-24    gauge    4  00  3  85 

26   gauge    4  05  2  90 

28   gauge    4  10  4  00 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  7  Vz 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorbals 
gauge       Head  de-Lis        best 

16-20        7  15  6  65  7  15 

22^24         7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.50;  U.S.  No.  2S,  $6.20; 
U.S.  No.  26,  $5.90;  22  and  24 
gauge  $5.75;  IS  and  20  gauge, 
$5.S5;'  16-gauge.  $5.45;  14  gauge, 
$5.30.  F.o.b.  Hamilton  and  Tor- 
onto. 

Colbornc  frown  —  16-20  gauge 
$6.65;      22-24      gauge,      $6.80:      26 
gauge,  $6.95;  28  gauge.  $7.25. 
Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16   gauge    5  SO  5  30 

18-20   gauge    5  90  5  65 

oo_.->4    gauge    ....     6  00  5  85 

26  "gauge  ~ 6  25  6  00 

28   gauge    6  65  6  25 

10%  ozs 6  95  6  50 

\dd    25c  for   less   than    case   lot» 

SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and   12%%;   2nd, 

40  and  5%;  4th.  30%. 
Socket  scoops,  1st,  40%;  4th,  35%. 
R*ivet  scoops,  3T%%. 
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Drain  spades,  40,  12%%. 

Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  20%. 

Above  discounts  on  Black 
Goods  only.  Pull  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted 4  15 

Shipping    weight,    80    lbs. 
Discount   7%%. 
SINKS. 

Flat  rim  enameled  sinks,  16x24, 
$3.05;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING   COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  27% 

Strictly  0  25% 

Commercial    0  24 

SOLDER,    WIPING 

Star  extra  0  25% 

Easy    0  23% 

Acme    0  23 

SPELTER.     See  weekly  report. 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs     4  90 
Fence  staples,   galv.,  25  lb., 

boxes  5  IS 

Fence      staples,      bright,      in 

begs   '. ...     4  05 

Feme    staples,      bright,      in 

25-Ib.   boxes    4  30 

Poultry  netting  staples,  100 

lb.   kegs    12  00 

Galvanized  discount  40  and  5%; 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs, 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs, 
80c. 
STUFFERS 

Enterprise  No.  25,  each 6  25 

No.  25.  each 8  50 

SWEEPERS,    CARPET      Bissell's 

Boudoir    3X  00 

Cha  mpion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,   cyco  bearing...   26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    japd.,     ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     hall- 
bearing    31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,    ball-bearing    36  00 

Am.   Queen,  N.P.,  bal-bear..  34  00 

Parlor  Queen   37  00 

SWEEPERS  (Vacuum) 

Grand   Rapids  Vac.  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  ?-passenger,  each...  3  75 
Ontario.  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each    13  50 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  hlued,  bulk; 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  hlued;  carpet 
tacks,  tinned:  carpet  tacks  (in 
kegs)  ;  cut  tacks,  blued,  in  dozs. 
only:  cut  tacks.  %  cut  tacks, 
hlued  and  tinned,  in  weights: 
Swedes:  -Swedes  upholsterers' 
hnlk;  Swedes  brush,  blued  and 
tinned,  hulk:  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks. 

Discount  75%. 
KAILS 

•Jopper  nails:  trunk  nails, 
black;  trunk  nails,  tinned:  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  nails;  pat- 
ent brads:  fine  finishing:  picture 
frame  points;  lining  tacks,  solid 
lead    (In  hnlk). 

Discount  75%. 
"APPED   GOODS 

Lining  tacks,  in  papers;  lin- 
ing tacks,  in  bulk:  saddle  nails. 
In  papers:  saddle  nails,  in  hnlk: 
tufting  buttons,  22  line,  in   dozs. 


only;  tin  capped  trunk  nails; 
zinc  glaziers'  points,  prices  quot- 
ed on  application. 

Discount  75%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  s  eel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES — LufUins 
Ass  skin,  No.  713,  50  ft.,  doz.  2  15 
Ass  skin,  No.  714.  66  ft.,  doz.  3  SO 
Linen,  No.  404,  66  ft.,  each.  1  35 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,    each    3  45 

Reliable  Jr..  No.  103,  50  ft.  3  25 
THERMOMETERS 

Incubator,  doz.  ■ 5  40 

Dairy,   dozen    2  40 — 4  45 

TIES    (METAL) 

Galv.,    wall    ties,    per   1,000.. $5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,  COW 

Open    Ring,   Closed    Ring,   40  and 

5  per  cent. 

3  Chain   and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 

Discount,    27%%. 

Plain.  66  2-3%. 

Ro-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary    brands,   40%. 

Samson    and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  balf  rov.nr< 
S'ze  i,i   girth  Ter  1«0  fee* 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in lfi  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount   off   above,   45%. 
TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4  20 

8  ft.,  each     2.00  lfi  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft,  per  lb 0  12 

550   ft.,    per   lb 0  10% 

500  ft.,  per  lb 0  097/s 

5-ton   lots,   %c   per  lb.   allowance. 
10-ton  lots,  %o  lb.  allowance. 
Delivered  in  300-lh.  lots  and  over. 
TWINE    (COTTON)  5-lh. 

Montreal  Toronto 

5-ply  and   up   0  28% 

4ply     0  28         0  28 

3-ply    0  25        0  25 

TUBES 

Boiler   Tubes,   Lapwelded. 

100  ft.,  2  in 16  10 

100  ft.,  2%  in 18  50 

100  ft.,  2%  in 21  00 

100  ft..  3  in 25  00 

100  ft.,  3%  in 29  00 

100  ft.,  4  in 37  00 

TUBS 

Samson    Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net   15  60 

No.  3.  doz.,  net  17  40 

Hercules 

No.  4   12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,   doz 8  33 

No.  1,  doz 11  16 

No.  2,   doz 12  15 

No.  3,  doz 13  8fi 

Per  nest 

Nests  of  3—0,  1  and  2   $2  RR 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2,  and  3  . .  2  95 
WOOD   TUBS 

No.  0,  per  doz 11  00 

No.  1,  per  doz 9  50 


No.  2,  per  doz 8  00 ; 

No.  3,   per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 
VALVES,    ETC. 

Ground  work,  56  p.c. 

Stand,    compr.    work,   ,65   p.c. 

High  grade  compr.  work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  5S  p.c;  No.  0 

basin  cocks,  58  p.c;  and  1  and; 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%:     patent    quick 

opening  valves,  70  p.c. 
WARE,    COPPER  AND    NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and  coffee  pots,  10%. 
p.c. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White  ware,  €6  2-3%. 

White  decorated,   12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin    pattern   pails,  list. 

English   pattern,   list. 

Galvanized    washtubs.   list. 

Galvanized  coal  hods,  plus  10%. 

Other   lines,   list. 
WARES.   JAPANNED. 

Japanned    ware,   22%%. 

Japanned  ware,  white.  17%%. 

Japanned   feed    pans.  35,  5%. 
WARE,    TIN.    PIECED 

Discount.  17%%. 

6,    10    and    14-qt.    flaring    pails, 

17%%. 

Topper  bottom  tea  kettles  and 
boilers,   list. 

WARE,  STAMPED.  Plain,  66  2-3 
p.c. 

Retinned,    60-10%. 

Tinners'      trimmings.      plain, 
66  2-3%. 

Tinners'  trimmings,  retinned, 
60.  10%. 

Tinners'      trimmings,      general. 
27%%. 
WASHERS.    IRON. 

Full     box,    25%:    smaller    lots, 
25%,   assorted.     Price  less  50  lbs. 
add   1c  lb.:   less  25  lbs..  2c  lb. 
WEIGHTS.    SASH. 
Sectional,  1  lb.,  per  100  lbs..   2  25 
Sectional,  %  lb.,  per  100  lbs.  2  25 
Solid,  3  to  30  lbs.,  per  cwt.  1  CO 
WEIGHTS.     Horse.  5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 3-1  25 

Garder.   steel   wheel,   doz.. ..43  20 

Light    garden,   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHTFFLETRFES 

Tubular  steel,  28  ins 

Tubular    steel.    34    Ins.,    per 

doz 

Tubular    steel,    36    ins.,    per 

dnz 

Tubular  steel  neckyokes.  36 

inches,   per  doz 

Tubular    steel    doubletrees, 

40  inches,  per  doz 

Tubular  steel  lumberman's, 

44  inches,   per  doz 

Prices    temporarily    withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire,    3    to   24   gauge,    add 

33   1-3%;    25    to    36    gauge,    add 

20%. 
WIRE,    CUT   HAY  BALING. 

No.  9.  $4.10:  No.  10,  $4.15:  No. 
11.  S4.25:  No.  12  and  13.  $4.35:  No. 
13%.  $4.45;  No.  14.  $4.65;  No.  15, 
$4.85.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE   CLOTH   (Galvanized) 

4   mesh    7  70 

6  mesh    , 8  15 

WIRE.    STOVE    PIPE. 

No.  18,  $5.50;  No.  19,  $5.75. 
F.o.b.    Toronto,    Hamilton.   Mont- 
real,   and    freight   equalized. 


WIRE    CLOTHES    LINE. 

No.    17,   $6:    No.   18,   $4.55;    No. 

19,  $4  in   1,000  feet   colls,   includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
ronto,  London  and   Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;   No.  19,  $6;  No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  22,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Nq^  29.  $12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
Wc. 

WIRE,  HAY,  IN  COILS. 

Montreal,   No.   13,  $4.05;   No.  14, 
$4.10;  No.  15,  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50: 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $125;  packed  in 
casks  or  cases,  15c;  bngging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  25c:  in  1-lb. 
hanks.  50c:  in  %-lb.  hanks.  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen,  in  100-ft.  rolls. 
S2.25  net  100  sq.  ft.:  in  50  ft.  rolls, 
$2.30  per  100  sq.  ft. 

Bronze  screen.  12c  sq.  ft. 

Cut  lengths,  13c  sq.   ft. 
WIRE    (FENCE)  Toronto* 

London  Montreal 

Barb     4  25 

No.  9,  coil  spring 3  75 

No.  9,  plain  galv 3  70 

No.  VI,  plain  galv ">  85 

No.  13    plain  galv "  95 

O.  &  A.,  No.  10  ...  4  41  4  41 
O.  &  A.,  No.  11  ...  4  47  4  4(1 
O.  &  A.,  No.  12  ...  4  55  4  55 
WIRE   BALE    TIES. 

Single  Loop—  Per  cwt. 

No.  12   $  4  55 

No.  1.3    4  65 

No.  13%    4  70 

No.  14   4  80 

No.  15   5  00 

No.   16   5  25 

WRINGERS. 

Royal   Can.,  11    in.,  doz.  list      .... 

Eze,   11   in.,   per  doz 

Cycle,  11  inch    

Trojan,  12  inch 

Favorite,  511E    

Unexcelled,  1041E 

Challenge  311E 

Gem,   1-I1E   

Sunlight,   111    

Waverley,  B.B 

Waverley,  plain    

Ottawa.  341E    

Empire.  11  in 

Superior,   11    in 

Majestic.  11  in. 

Perfect,  11   in 

Bicycle.   11    in 

Daisy   No.  2 

Daisy   No.  1    

Maple    Loaf    No.   '-!    

Maple  Leaf  No.  1 

Sun    

Prices  being  revised. 

WRENCHES. 

Regular.  65%. 

Trimo.  57%%  off  list:  parts,  55%. 

Stillson,  65%;   parts.  62%%. 

Coes,   20%. 

WRINGERS — MOP. 

White,   No.  1,  each    1  35 

ZINC  (SHEET)  Montreal  Toronto 

5   cwt.   casks    0  25 

White,  No.  2,  each   $1  00 

White,  No.  3,  each   1  35 

Part   cask    0  25% 
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ALABASTINE 

2%  lb.  packages,  $6.80  per  100 
lbs.;  5  lb.  packages,  $0.60  per  100 
lbs. 

BEESWAX 
Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 
BRONZING  LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,  15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement   Coating    $2  55     2  40 

COLORS    (DRY)  Per    lb. 

Raw  Um/ber,  100  lb.  keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sieiine,  100  lb.  kegs.  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow    0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red.  No.  1,  100  lb.  k.  0  05 
Venetian   red,  best  bright.  0  04 

Venetian  red,  No.  1  0  02 

Drop   black,   pure   dry O  25 

Gulden  ochre,  100  lb.  kegs  0  Ofi 
White  ochre,   100  lb.   kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels 0  02 

Spruce  ochre,  100  lb.   kegs  0  03% 
Canadian    red    oxide,    bbls.  0  OIV2 

Super  magnetic  red  0  02 

COLORS   IN    OIL 
Venetian    red,     1    lb.     tins, 

pure  0  13 

Indian    red    0  18 

Chrome  yellow,   pure   30-85 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome  green,   pure   15-22 

French    permanent    green, 

pure  0  20 

Sdgirwriters'  black,  pure...  0  24 
Marine    black.   25-lb.    irons  0  07 

Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb. ;  pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon   in   quart   tins 

Alba-Gloss  enamel  4  50 

Anchor  Floorlustre  2  10 

O.P.W.  Sunshine  White  ...   4  10 

Old   Dutch  Enamel   4  00 

Jas-per-Iac  floor  enamel...  1  90 

Jas-per-lac  art  enamel 3  10 

Martin's  Enamel    4  25 

Mooramel 4  35 

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen  Enamel.  BB  1  65 

FORMALDEHYDE  Per  bbl. 

Demi-1ohns,   50   lbs 0  15% 

$1.10    for    demi-john    extra. 
GLUE  Per  lh. 

French   medal    0  20 

English  common  sheet   

English  nrima   0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground, 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  bags   0  45 

Ground  glues,  112  lb.  bags — 

No.   1    0  20 

Extra 0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   $7  80    $11  90 

26  to  34   8  15      12  85 

35  to  40   8  50      13  60 

41  to  50   11  75      15  50 

61    to    60    12  25      15  85 

61  to  70   13  10      16  80 

71  to  80   14  75      18  35 

81   to  84    22  75 

85  to  90 24  35 

»1  to  94 25  00 

95  to  100 29  00 

101   to  105   32  00 


106  to  110 37  00 

Discount,  25  per  cent.;  50  cases 
and   over  open. 

MONTREAL  QUOTATIONS 

Country  Base  Price 

United  Double 

Inches  Star         Diamond 

Up   to   25    $  7  80        $11  90 

26  to  34 8  15  12  85 

35  to  40 8  50  13  60 

41  to  50 11  75  15  50 

51  to  60 12  25  15  85 

61  to  70 13  10  16  80 

71  to  80 14  75  IS  35 

81  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,   25   and   5   per   cent. 
CLASS,  PLATE 
Montreal : 

City,  25  and  5%  off  list. 

'Country    discount,    20    and    5% 
off  list,  delivered. 

City    discount,    20   and    5%    off 
Toronto. 

Country    discount,    20    and    5% 
off  list,   delivered. 

F.o.b.   warehouse   on   orders   up 
to   $75    gross    list   value.     Orders 
over,  $75  delivered  free. 
GLAZIERS'  POINTS 

Zinc  coated,  18c  per  lh. 

Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    in    oil) 

Prices   per  100  lbs.   in   ton   lots 
Montreal  Toronto 

"Anchor   Pure"    $13  30    $13  45 

O.P.W.     Decorators' 

Pure     13  30       13  45 

Crown   and  Anchor.   13  30       13  4." 
Crown    Diamond 

Pure     13  30      13  45 

Elephant    Genuine..   13  CO      13  75 

Green    Seal    13  30       13  45 

Miore's-  Pure  White 

Lead   13  30      13  45 

O.P.W.     Decorators 

Pure    13  30 


IS   75 

12  S5 


13  45 
13  70 
13  00 


13  30 
13  30 


13   45 
13  45 
30c   per  cwf. 

Genuine.    $15 


O.P.W.  English  ... 
Painters'  Perfect. .. 
Ramsay's      Pure 

Lead    

Tiger  Pure    

Less   than   ton   lots, 
higher 

Bran  dram's  B.B. 
Montreal  and  $15.15  Toronto  in 
less  than  ton  lots.  Ton  lots  less 
5   p.c. 

James     Genuine,     $17     less     than 
ton  lots.     Ton  lots  less  5  p.c. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine,     100-pound 

kegs,   per  cwt..  13  87%  13  87% 


Lews  quantity 

LEAD.    ARSENATE    OF 

Per  100  lbs.  Dry 

Mb.   bottles    $35  00 

2-lb.   bottles    

bottles    31  00 

bottles    29  00 

irons    25  50 

irons   

irons.  24  00 

irons    


0  13 


Paste 

$21 

00 

18 

00 

14 

00 

13 

on 

12 

50 

11 

75 

11 

60 

11 

00 

ar 

d 

5-lb. 
10-lb. 
25-lb. 
50-1  b. 
100-lb. 
200-1  b. 
Barrels 
F.o.b.    Toronto.     Montreal 
Hamilton. 
MFRESCO 

Tints  in  5  lb.  packages,  per  100 
lbs..   $5.40 
LTNSEED    OIL 

For  prices  see  weekly  report. 
FAINTS.   PREPARED 

Per  gallon 
(in  quarts) 
Brandram-Henderson's   "Eng- 
lish." white    2  65 

"English,"   ordinary    colors.  2  50 
Benjamin     Moore's      "Egyp- 
tian" Brand    1  80 

Canada   Paint  Co.'s   Pure...  2  60 

Crown  Diamond    2  35 

Crown    Diamond,   floor......  2  00 

Elephant    2  35 

Frescotone,   white    2  50 

Frescotone,    colors    .?.• 2  40 


Jamieson's    Crown    and    An- 
chor    2  00 

Jamieson's  Island  City   2  05 

MartinjSenour  100%  Pure...  2  50 

Minerva,   white    2  55 

Minerva,   ordinary   colors....  2  40 

Moore   House   Colors    2  10 

O.P.W.  Canada  Brand,  Pure  2  20 
O.P.W.  Canada  Brand,  Floor  2  10 
O.P.W.   Canada   Brand,   Flat 

Wall    2  10 

Ramsay's    Pure    2  30 

Ramsay's   Thistle    170 

Stephens'   House  Paint, 

(Wpg.)    2  55 

Stephen's    Floor    Paint 

(Wpg.)    2  25 

Senour's   Floor  Paint    2  20 

Senour's   Porch   Paint    2  50 

Sherwin-Williams     2  50 

Flat  tone   2  40 


C.P 
Co. 


Ber- 

gers 
38%     39% 

39  39% 

40  40% 
40         40% 
40%     41 
42%     43 
44%     45 
43%     46 

Hamilton 


PARIS   GREEN     Mun- 
ro's 

600-lb.  bbls 42% 

250-1  b.  kegs   43 

100-lb.   drums    ...  44 
50-lb.   drums    ....   44 

25-lb.  drums   44% 

1-lb.   100s,    pkgs..   46% 

%-lb.   100s    48% 

1-lb.   100s,   tins...  47% 
Prices  f.o.b.  Toronto 
and   London. 

PARIS.    PLASTER 

Per  bbl $2.2o-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  WOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans 0  11 

5  lb.  cans    0  09 

10  lb.  cans  0  08% 

25  lb.  cans   0  08 

100  lb.   kegs   0  07 

Vo  Barrels   0  06% 

Barrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  in   casks    2  70        2  80 

Bulk,   100-lb.   drums  2  90        3  00 

Bulk,  25-lb.  drums..  3  00        3  10 

Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt.    advance 

SHELLAC 

Gum,     34c     lb.;     finest     orange. 
42c   Hi.:   finest   white,   46?   lb. 

TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,  pints,  85c  doz. 

PAINT   AND   VARNISH 
REMOVER 

Taxite,  1  gal.  cans  2  10 

Cumoff    2  10 

Dreadnought,  gal 2  75 

O.P.W.  Presto   2  25 

Lingerwett    2  65 

TURPENTINE 

Montreal  T 
See  weekly  report  for  pri 


SEATING 

Liquid   Slating,   B.B 

STAINS 

Oil  and  Spirit,  Berry  Bros 
Water  Stains,  Berry  Bros.. 
Berrycrnft,   stain    finisK 

Creo-lac    

C.P.  Oil  Stains   

Sun   Varnish  Stains   


oronto 
ces. 

Gal. 
$  3  00 
Gal. 
.$2  73 
.  1  05 
.  2  80 
.  0  85 
.  1  98 
.  2  20 


VARNISHES  Per  gal. 

Brandram-Hendersoa,  Ltd., 

"Gold    Medal"    

Copaline  Varnish    

C.   P.   Co.'s   Sun   Varnish 

Dependon     Light    Hard     Oil 

Finish    

Dulgloss  

"Dreadnought"  floor  varnish 
"Dreadnought"  spar  varnish 

"Dreadnought"    Varnish 

"Dreadnought"   varnish 

(gloss)    


cans 

1  90 

2  50 
2  50 


1  90 


"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"   hard  oil  fin- 
ish    1  20 

"Dreadnought"   interior  var- 
nish       1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid     1  05 

Elastic   Interior   1  40 

Elastic   Exterior    155 

Elastic  Excello   2  00 

Everlastic    (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"    coach    130 

Flattine  Floor  Finish   3  00 

Gold   sized  Japan    I  90 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil  ...  1  CO 
Jas-per-ite    floor    finish    ....  2  25 

Kyanize  floor  finish  3  50 

Kyanize   cabinet    rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains  3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry   spar    4  10 

Luxeberry  exterior    4  50 

Marble-lte   2  3t 

Mar-Not 2  70 

Martin-Senour  finest  inter'r.  2  60 
MartinjSenour   Wood-Var    . .  B  30 

Maritime   spar   varnish 4  00 

No.  1  Furniture  Varnish   ...   1  25 

Pure  White   Shellac    2  40 

Pure  Orange  Shellac   2  25 

Sherwin-Williams      "Kopal" 

Varnish    2  76 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Eloor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs  0  12% 

1  gal.  package,  per  pkg...  0  65 

%  gal.  package,  per  pkg..  0  35 

Coralite,   5-lb.    pkgs 0  04% 

WASTE    (POLISHING) 

Cream    0  17' 

WASTE,   WHITE   WIPING 

XXX   Extra    0  16 

X   Grand    0  15 

XLCR    0  14 

X  Empire    0  13 

X  Press  0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  08% 

Keen    0  07% 

WASTE,   WOOL  PACKINO 

Arrow    20 

Axle   16 

Anvil    12 

Anchor    10 

WIPERS,  WASHED   COTTON 

Select  White    12 

Mixed  Colored   9 

Dark  Colored  8 

This  line  subject   to   trade 
discount   for   quantity. 

WAX  Per  lb. 

C.   P.   Floor  Wax    0  30* 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion   Brand    0  30 

Old   English    41-44e 

Johnsons     42-44c 

Gold  Medal    0  30 

WHITING 

Paris   white    1  90 

Plain,  in  bbls 1  75 

Gilders,   bolted,   in    bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    1  26 

Barrels    0  87 

$4  extra  for  barrel*. 
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AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt.,     $15.25: 
chilled,    $16.75;    buckshot,   $16.05; 
oall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4%c   per  lb.;   clip   horn,   13%c. 

an  orris,  41  to  56  lbs.,  15c;  57  to 
70  lbs.,  13y2c;  71  to  83  lbs.,  12%C; 
84  lbs.   aud   over,   12c. 
AXES 

H.  B.,  1  113. ,  $7  per  doz.;  1% 
lbs.,  $7.40;  2  lbs.,  $7.75;  2y2  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
ibs.,  $9.50;  H.  B.  Handled  Axes,  2 
ib.,  $10;  26  lb.,  $10.75;  3  lb.,  3% 
lb.  and  4  lb.,  $11;  Black  Prince 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7V2  lbs.,  $28  per  doz. ;  7%  to 
9  lb.,  $30.80. 

BARS,    CROW.     $5    per    100    lbs. 
BAR  IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
66  2-3   p.c.   off  list. 

(Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT    LACING 

In   sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15:   cut.  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c ; 
7-16  and  over,  25  p.c;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list ;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c; 
7-16  and  up,  20  p.c. 
BORAX.  Borax,  per  lb.,  12c 
BUILDING    PAPER 

Tarred,    75c    to    $1,20    per    roll, 
according    to    quality;    plain,    55c 
to  $1.05. 
CHAIN 

Coil.  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10 ;  %,  $6.25 ;  7-16.  $6  ;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging,  5-16,  7y2c ;  %, 
6%c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60:  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,  MALL.     8y2c   per   lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft    copper,   10-24  ft.,   26c;   27%c 

Soldering  irons,  55c  base. 
DRILLS 

Bit  stock,   45  p.c;  Blacksmith, 
%    in.    round    shank,    40    p.c. 
"Eavestrough.  8  in.,   per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in.,  $6.50. 
ENAMELWARE 

Canada,    40;    Imperial,    45,    20; 
Premier,    40;      Colonial,    45,    20; 
white.  65,  5;   diamond,  40;   pearl, 
45,  20  per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2'/o   p.c   light,  25   and   12%   p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10-lb.  jugs.  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles, $2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57y2    p.c. 
GASOLINE 

Printers'  naphtha,  bbls.,  33c 
per  gal. ; 

GALVANIZED    WARE.      Net    list. 

Heavy    pails,    light    pails     aud 
heavy  tubs. 
GLASS,  WINDOW  Single  Double 

Up   to  25  In 6  75        10  25 

26  to  40 7  50        11  75 

41  to  50 10  00         13  25 

51  to  60 10  50         14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Liight  T  anil  strap,  35  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75:  12,  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25;  5,  $1.90;   6,   $2.35;   S,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  'No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to     No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0   to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.35. 
IRON  BAND. 

iy2  in.,  $3.80;  1%,  $3.80;  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%    oz.   or   28   Eng...  7  25       7  25 
28  Am.  or  26  Eng...   7  00       7  00 
26  Am.  or  26  spec.  .  .   0  70      6  70 

24    6  30      6  30 

22   6  20      6  20 

15  and   20   6  00      6  00 

16  Am 5  85      5  85 

14  Am 5  85       5  .85 

IRONS,  SAD 

Common  Sad  Irons,  S  lbs., 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,  set   0  95 

Mrs.    Potts    No.   50   set    1  00 

Mrs.    Pott's    common    sad    iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz., 
60c:  B.  per  case  6  doz..  $4.10;  per 
doz.,  75c 

LANTERNS 

No.  2.   plain    8  25 

No.  20,   X-ray    12  00 

No.  22,  Dash-board   10  75 

Trulite.  short  globe    doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

Raw.  per  gal.,  $1;  boiled,  per 
gal.,  $1.03. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc 
MATTOCKS 

Pick.  $6.25;  cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Port  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut 
f.o.b.,  Winnipeg,  $4.20. 
NAILS.    HORSE 

iCapewell,  10  per  cent  off  list. 
NETTING.     Poultry.  40  per  cent. 

Banner    Netting,    24    in.,    $2.65: 
36  in.,  $3.35:   48  in.,  $3.90;   60  in., 
$4.65:   72  in.    $5.35. 
NUTS 

'Square,    small   lots,   lc   advance 
over    list;     case     lots,     net     list. 
Hexagon,   small   lots,   le   advance 
over  list:  case  lots,  net  list. 
OIL   CANS  Gal- 

Tin     vanized 
%  gal.,  dome  top.... $2  14      $.... 

1  ga!.,   dome   top 2  81         4  25 


2  gal.,   dome   top 4  05        6  00 

3  gal.,   dome   top 5  20        S  65 

5  gal.,   dome   top 6  40      10  75 

OILS 

Silver  Star  oil,  16y2c  gal.; 
Royalite  oil,  17c  gal.;  Palaciue 
oil,  20%c  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  43c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  40c  gal. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%e;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,  6-7,  $6  per   dozen. 
GALVANIZED  IRON  PIPE 

Vi  in.,  $6.25;  %  in.,  $6.30;  y, 
in.,  $6.75;  %  in.,  $8.45;  1  in., 
$12.50;  Hi  in.,  $16;  1%  in.,  $20.25; 
2  in.,  $27.20;  2%  in.,  $4305;  3  in., 
$56.30. 
IRON    PIPE 

Black,  %,  $3.70;  %,  $3.78;  y2, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  1%.  $13;  2,  $17.50;  2%, 
$30;  3,  $39.25;  3%,  $47.25;  4, 
$56:  4y,  $68.78;  5  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In    l-!b.    pkgs.,    full    cases,    44c 
lb.;  less.  44c  lb.     In   %-lb.   pkgs 
full   cases,   46c  lb;   less",  46y2c  lb 
PLATES,   CANADA 

Half  polish,  6-7  inch,  $4.50;  8 
inch,  $4.75;  full  polish,  6-7  inch 
"'5  50:  8  inch,  $5.75;  Black  sheets. 
$4.65;  8  inch,  $4.90:  Black  sheets 
—28.  $4.75:  26,  $4.60;  18-24,  $4.50: 
16.  $5.10:  14,  $5;   12,  $5.10:  10,  $5. 

PLOW    SHARES 10c   per   lb 

POINTS 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-Ib.    Irons     3  25 

25-lb.  irons,  per  cwt 3  50 

1%-Ib.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets.  30  per  cent;  cop- 
per, No.  7,  66e  lb.;  No.  8.  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  nssoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper   Burrs,    No.  7,   65c;    No. 
8,   66c;    No.   9,   68c;      No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  16%c  base;  pure  Manila, 
24c  base;  P.ntish  Manila,  19c 
base:  lath  yarn.  16%c  base;  Afri- 
can hemp,  19c  base;  cotton  rope, 
30c. 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES       (Caldwell.) 
33 1-3   per   cent.   off. 
SAWS.  BUCK 

Happy      Medium      and      Watch 
Soring.      $"  :      Lance      Tooth      or 
Lightning  Blades,  $5.25;  New  Cen- 
tury. $7.25. 
SCALES 

'Same   form    as    Toronto    quota- 
tions,   making    discounts    in     all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright   iron,   round    head.   70   p. 
c. ;  flat  head,  75  p.c;  round  head, 
brass.    35    p.c:    flat    head,    brass, 
37%   p.c:  coach,  45  p.c. 
SHEET  ZINC.     Any  lots,  30c 
Black    Steel     Sheets 

10  gauee    5  00 

12   gauge    5  10 


14    gauge     5  00 

16  gauge    5  10 

17-24  gauge  4  50 

26  gauge    4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Black  Cat,  Crescent,  No.  6,  $10.25 ; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  Nc.  6,  $11.20;  No.  8, 
$11.90;  No  10,  $12.55. 
SOLDER 

Per  pouud,  34  to  35c. 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;     '/.. 
$3.90. 
STAPLES 

Bright  wire,   per  cwt.,  $3.90  at 
Fort     William,     $4.30     Winnipeg: 
galvanized      staples,     $4.70      Fort 
William;   $5.10   Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  ewt. ; 
plow,  coimmon,  $5.50;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
liy4c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL    BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5;    16    gauge,    $5.10; 

17  to  24  gauge,   $4.50;   26  gauge, 
$4.60;  2S  gauge,  $4.75. 

STEEL  HOOPS 

%   in.,  $5;   %   in.,  $4.75;   94   in., 
$4.35;   %   in.,  $4.25:   1  in.,  $4;   1% 
in.,  $4;  1%  in.,  $3.75. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,  75%    off  list. 
TIES.     Cow,  40  per  cent. 
TIN  AND   TIN    PLATE 

Block  tin,  5Sc  per  lb.    Per  Box 

20  x  28  I.C 12  25 

20  x  28  I.X 14  50 

Terne   Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  SOc 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and   over,  15c   lb. 

Norris  vises.  45  lbs.  and  under, 
$7.50  each;   over  45  lbs..  18c  lb. 
WARES 

Galvanized,   heavy,  net  list. 
WASHERS 

Iron,  small  lots,  25  p.c.   +   75c; 
full  boxes,  iron,  30  p.c   -f   75c 
WHITE    LEAD 

5-ton  lots,  $13.35:  ton  lots, 
$14.S5. 

WIRE.  BARB 

Lyman  4-point,  $3.40  f.o.b.  Ft. 
William,  $3.65  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.25  Ft.  William, 
$3.50  Winnipeg;  Baker  2  pt., 
$3.20  Ft.  William,  $3.45  Winni- 
peg; Winnipeg,  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg, $4.30;  plain  galvanized,  Ft. 
William,  No.  9,  $4;  No.  12,  $4.20; 
Winnipeg.  No.  9,  $4.30;  No.  12, 
$4.50;  coil  spring,  Ft.  William, 
No.  9,  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented   screen  in  100-ft.   rolls, 
$2   per   hundred   sq.  ft.:   in   50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

$3.15. 

Pale  tics,  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass   snare  wire,    per  lb.,   SOc. 

WIRE,  ANNEALED. 

0-9,  $4.65:  10,  $4.71:  11.  $4.77: 
12,  $4.85:  13,  $4.80;  14,  $4.90;  15, 
$5;  16,  $5.20. 

WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $41  per  doz.: 
E*e.  $44.50  per  doz.  :  Bicycle 
$50.75  per  doz.  ;  Ajax,  $8.50  each. 
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the  pull 


loses  its  destructiveness  when  the  bristles  are  gripped  by  the 
"grip  of  steel" — the  Boeckh  "Steel  Grip"  employed  in  the  manu- 
facture of  the  better  lines  of  painters'  brushes. 
The  bristles  are  held  firmly  in  place  by  the  compressed  steel 
ferrule,  which  causes  the  bristles  to  converge  to  the  centre,  as 
shown  in  cut  A,  and  though  the  brush  has  the  appearance  of  being 
smaller  than  the  style  shown  in  Cut  B,  really  contains  a  larger 
quantity  of  bristles  and  produces  much  freer  action  and  gives 
better  results. 

"Steel  Grip"  Painters'  Brushes 

all  have  the  swell  or  oval-faced  compressed  "Steel  Grip"  ferrule 

construction    (Patented    1910),    which    entirely    overcomes    the 

spreading  of  bristles,  a  common  weakness  in  brushes  of  straight 

construction,  as  shown  in  cut  B. 

"Steel  Grip"  brushes  are  most  economical  to  use  on  account  of 

their  high  quality  and  general  efficiency.    They  wear  like  a  pig's 

nose. 

Emphasize  Boeckh  Brushes  in  your  window  and  counter  displays 

this  Fall.    They're  business  builders. 

The  Boeckh  Bros.  Company,  Ltd. 


TORONTO,  CANADA 


Cut  A 


Cut   B 


If  interested,  tear  out  this  page    and  keep  with  letters  to  he  an  fire  red. 
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MARTIN  -SENOUR 

100%  PURE  PAINT  AND  VARNISHES 

Made  in  Canada 

The  Martin-Sen  our  exclusive  agency  plan  is  beyond  the  experi- 
mental stage. 

It  is  a  proven  success  from  the  satisfactory  experience  of  thou- 
sands of  dealer-agents  who  are  having  pleasure  and  profit  in 
selling  these  products  of  unsurpassed  quality  and  merit. 

Martin-Senour  advertising  campaigns  do  not  consist  of  empty 
unfulfilled  promises. 

They  are  well  planned,  extensive  sales  helpers  which,  combined 
with  Quality  and  Service,  make  Martin-Senour  Paints  and 
Varnishes,  the  easiest  and  most  profitable  to  sell. 


®ie  MARTIN-SENOUR  69 

LIMITED 

PRODUCERS  OF  PAINTS  AND  VARNISHES 

Chicago  MONTREAL         Winnipeg 

HALIFAX  •      LINCOLN     •  TORONTO 


If  i nff rested,  tear  out  this  page  and  keep  vAth  letters  to  be  answered. 
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A  Profitable  Line  to  Have  on  Hand 

Marble-Ite  is  the  distinctive  floor  finish  with  the  "money-back  guarantee" 
which,  from  its  reputation,  is  much  in  demand  by  people  who  wish  to 
make  and  keep  their  floors  "Spiek-and-Span."  The  benefit  of  the  Martin- 
Senour  exclusive  agency  is  fully  reaped  by  the  Dealer  Agent  who  handles 
the  complete  line.  There  is  a  Martin-Senour  product  for  every  use,  fully 
guaranteed  to  best  serve  the  purpose   for  which   it   is   made. 

©»e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •      LINCOLN    •  TORONTO 

//  interested,  tear  <jut  this  page  and  keep  with  letters  to  he  answered. 
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MUNRO'S 

DRY  COLORS 


meet   the   requirements  of 
your  customers. 

Tell  your   wholesaler   that 
you    want    MUNRO'S. 


The  ALLAN  MUNRO 
COLOR  CO.,  Limited 

41   Britannia  Street 

MONTREAL 


AW 


^^^| 


If  interested,  tear  out  this  page  and  keep  with  letters  to  /><  answered. 
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GEORGE    HENDERSON. 

PRESIDENT    AND    GENERAL    MANACEB 


f     BRANDRAM      MONTREAL 
\    HENDERSON.  HALI  FA  X. 


CABLE    ADDRESS 

A  B    C    CODE     S'~  EDITION 


RRANDRAMHENDERSON 


MONTREAL 


CORRODERS  and    GRINDERS  of  WHITE    LEAD 

MANUFACTURERS      OF    — — 

PAINTS.  DRY  COLORS.  VARNISHES.   LEAD  PRODUCTS.  8cc8tc 

—     ST    JOHN    TORONTO    WINNIPEG 


HALIFAX 


An  Open  Letter. 

There  can  be  no  permanent  profit  or  satisfaction  in  a  "business 
relationship  unless  both  parties  live  tip  to  the  spirit,  as  well  as  the 
letter  of  their  mutual  agreement. 

That  is  why  we  are  so  careful  in  selecting  agents  for  B-H  paint 
products.  We  want  merchants  who  will  do  us  credit  in  their  respective 
towns  -  and  who  are  progressive  enough  to  co-operate  with  us  in  the  many 
plans  by  which  we  help  them  to  make  money  out  of  paints. 

To  each  of  such  merchants,  we  give  an  agency  that  immediately  he- 
comes  a  genuine  asset  to  him.  He  has  the  exclusive  agency  for  our  products. 
He  has  our  individed  support  to  help  him  sell  more  paint  than  any  of  his 
competitorso 

Brandram-Henderson  Limited,  do  not  put  out  the  same  goods  under ^ 
different  brands.  We  do  not  propose  to  come  under  the  temptation  to  divide 
our  loyalty  between  different  cets  of  competing  dealers. 

There  is  one  line  of  B-H  products  -  one  big  B-H  national  advertising 
campaign  -  one  staff  of  B-H  travellers  -  and  one  B-H  dealer  in  every  local 
territory.  And  that  dealer  is  supported  by  all  the  resources  of  this  organ- 
ization, in  his  competition  with  every  other  dealer  in  that  locality. 

The  following  three  pages  of  "Hardware  and  Metal"  tell  how  we  are 
helping  our  agents  to  sell  paint  this  fall  -  by  strong,  local  newspaper 
advertising  in  their  own  towns  -  paid  for  entirely  by  ourselves.  This  is 
only  one  of  many  ways  in  which  we  help  B-H  agents  to  sell  more  paint. 

We  are  always  glad  to  receive  applications  for  agencies  from 
responsible  merchants  in  towns  where  we  are  not  already  represented. 


Very  truly  yo 


gh/me. 


PRMrDRAM 


DERSON 

LIMITED. 
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are  reproduced  some  of  the  newspaper  ad?.,  win- 
dow cut-outs,  booklets,  etc.,  to  be  used  in  our 

Fall  Sales  Campaign 

for  Brandram-Henderson  Agents.  We  provide 
a  complete  local  advertising  campaign  for  each 
of  our  agents.  Every  advertisement  carries  the 
agent's  name,  and  the  whole  campaign  is  so 
planned  that  it  will  help  him  sell  other  goods 
as  well  as  paints  and  varnishes. 

We  pay  the  entire  cost  of  the  campaign.  The 
extra  profits  it  brings  our  agents  are  added  to 
his  income  with  very  little  effort  on  his  part. 

It  pays  to  be  a  B-H  Agent — 

Are  you  one? 

BRANDRAM-HENDERSON 


LIMITED 


Montreal        Halifax        St.  John        Toronto       Winnipeg 


See  Preceding  Page 
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FALL-  1916 
ADVERTISING   CAMPAIGN 

Jor  RRANDRAM  HENDERSON  Agents 

•^1  IBiajBmn.iwfw  ,a  aeHll  II 


Pretty  Women  Prefer 
plain  Walls 


Why?  Because 
backgrounds  ft 
Ihosc  which  ; 
paper  patterns 
One  important 
of 


walls  o(  solid  shades  provide  better 
r  jSJtilul  face,,  figures  and  frocks  than 
re  "cluttered  up"  with  intricate  wall- 
reason  for  the  rapidly -growing  popularity 


FRESCO-TONE 


Tht 


easily  applied, 


c  wall  finish 


i  have  discovered  how 

l/ion  orfinon,  ouolilies  0/  wallpaper. 

For  beauty    cleanliness,  durability  and  economy,  use 

Fresco-Tone 

Dealer's  Name 
and  Address 

,„r  local  agents,  will  give  J£ £S£tZJS-*!£ 
schemes  and  supply  you  with  gen 


PRANPRAM-flgjIPERSON 


For  His  Own  House 


No  uuc 

Poor  economy  it i,i  ,*  Pro(es„onai  p. 

compelled  I.  ,  ,  ,  °.  I""'"'"'  s°met 

lo  me,,  (heir  'lll°d °t,lT        '>'"""nS•■  'n  orde 

Minis  his  own  house   h      >.         "  pnce  •  b"<  when  h, 

»  "»  hes.nn.ng.  „„,  ,s  sK^ffi**"!  M 

B.IJ    "English" 
tr  PAINT 

»  known  among  par„,„s  ttmo.kouTcT     ,       * 

rec.         '°°"  P"™  P^.1 

recogn.sed  as  combining  ihc  w,,u>     . 
•  nl  materials  ,n  exactly  (he  rl. I.  standard 

-ad.an  c,l„a,.c  "S™, "^5?^™  '°  »«< 
r  special  methods  ol  (nnrti,,  .  matenals,  and 
'»'  with  maxima,,  iJSSSf  '"d  mu,i"«>  P'oduce  a 
1ea„nce  and  du,£" '""""'■  ""  °l  workm,,  g00i 

»'"».»f.««.,"y,»,s-.„„ 

Dealer's  Name 
and  Address 


Paint  LooKs  AliKe  When  It's  New 

Vou  can't  tell  much  about  the  quality  ol  paint  by  looking 
at  it  when  it  is  ireshly  applied.  Colors  are  easy  to  pro- 
duce, and  the  glisten  ol  Iresh  oil  gives  even  poor  paint 
a  temporary  beauty 


iJiJillllllMb. 


But  loqR  at  it  a  Few  Years  Latert 

The  cheap  pafnt.  that  started  out  so  bravely,  has  laded, 
cracked,  and  peeled,  II  is  unsightly.  and--more  im- 
portant still-has  exposed  the  wood  below  to  tne 
destructive  cSect  ol  sun,  rain,  wind  and  snow,  m' 
Other.  ..  .. 

B-m  ~m       English 
-rl  PAINT 


Your  Good  Painter  Knows 

that  your  permanent  satisfaction  wii,  t,- 

as  much    or  m«r.-    ..„        n.         '"  w,rn  "^  work  depends 

his  care  ^^{^^TiS^^  "■»" 
tell  him  to  use  wr'"*  '»■    mat  s  why    when  you 

B—  T  ~W    "English" 
il  PAINT 

ma,,ch;e^m"deC„„:na,0ly-,',  J,""  "^J""1"  """  is  »•'  ' 
■s  assured  by  the  guaranteed 


.  good-looking,  weather-tight  coaUng,  that  will 
,rs  more  ol  reliable  service, 
»..  .s  no  mystery  about  the  reason    It  lies  in  the  tact 
mat  B-H  "English"  Paint  ,s  ^er/ecll.  fro»o,,,oned  to 
meet  Canadian  weather  conditions.-  It  contains?"  ft 
o(  Brandram  s  B  B    Genuine  White  Lead,  and  30    ,   ol 
Pure  Wh  te  Z,„c    ground  to  such  marvellous  fineness 
tha, ^enetraie,  dip  tat.  the  hbrc  o.  the  wood 
Being  (he  bell,  it's  ckeatest  in  Ihe  end. 
Dealer's  Name 
and  Address 


r  local  agei 


Sec  them  (or  lull  details 


5A^2EAM-HENDERsoN  B5Ai^5^"sl1!!=S— 


!  More  Beautiful  Walls 
|      at  Lower  Cost 


See  Next  Page 
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A  Complete  Line  of 

Easy-Selling  Paints  and  Varnishes 

"Sorry,  but  we  haven't  got  it"  is  an  expression  no  Brandrani-Henderson  agent  ever  need  use 
to  a  paint  or  varnish  buyer.  Whether  the  customer  wants  barn  paint  or  bath-tub  enamel, 
pure  white  lead  or  pink  wall  finish — no  matter  what  paint  or  varnish  product  he  requires, 
the  B-H  agent  can  sell  it  to  him,  and  can  guarantee  that  he  will  be  satisfied  with  it.  When 
the  dealer  adds  "It's  Brandram-Henderson's"  the  customer  needs  no  further  persuasion. 

The  nation-wide  reputation  of  B-H  paint  products  is  founded  on  unvarying  high  quality,  and  is 
constantly   being   further  impressed   upon   the  public  by  powerful  advertising. 

Below  are  enumerated  some  of  the  purposes  for  which  paints  and  varnishes  are  required 
and  the  B-H    products  suitable  for  each  use. 


70 


0% 


For  Staining  Shingles : 

Anchor  Shingle  Stain — made  from  Creosote, 
Linseed  Oil  and  permanent  pigments. 

For  Carriages,  Sleighs, 
Porch  Furniture,  etc. : 

B-H  "Anchor"  Carriage  Gloss  Paint — easy 
to  apply,  dries  quickly,  with  a  durable  bril- 
liant gloss. 

For  Wagons,  Farm  Implements,  etc. : 

Anchor  Farmers'  Wagon  Paint — made  to 
stand  wear. 


For  Buildings,  Outside  and  Inside, 

B-H  "English"     Paint,     made  from 
Brandram's  B.  B-  Genuine  White  Lead 
Pure  White  Zinc — 100  c/ri    pure. 

For  Walls,  Ceilings  and 
Interior  Decoration: 

B-H   "English"   Enamel — for   finest  enamel 

finish. 

Fresco-tone — the  ideal   Wall  Finish — gives  a 

soft,  velvety,  flat  finish  that  is  washable  and 

sanitary.  For  finest  enamel  finish  sell  B-H 

"English"  Enamel. 

For  Floors: 

B-H  Porch  Floor  Paint — for  porch  and  ver- 
andah floors.  "English"  and  "Anchor"  Floor 
Paints — for  inside  floors-  "Floorlustre" — 
for  an  enamel  finish  for  interior  floors. 
China-lac — for  staining  floors. 
Everlastic  Floor  Varnish-  -for  varnishing 
floors. 

B-H  Floor  Wax — for  a  wax  finish. 
Anchor  Crack  and  Seam  Filler — for  filling 
cracks. 
For  Barns,  Roofs,  Fences,  etc.  : 

Anchor  Roof,  Elevator  and  Bridge  Paint. 
Imperial  Roofing  and  Barn  Paint- 
Imperial  School  House  Red  Paint. 

There's  profit  and  prestige  in  every  one  of  these  paints,  varnishes  and  enamels.     They  are 
easy  to  sell — safe  to  recommend. 


Foi 


Woodwork,  Furniture,  etc.  : 

China-lac — for  staining  and  varnishing. 
Japanese  Oxidized  Enamel — for  high  enamel 
finish. 


For  Concrete  Work: 

B-H  Waterproof  Cement  Stains- 

Anchor  Cement  and  Concrete  Floor  Paints. 

For  All  Kinds  of  Varnishing: 

B-H  Varnishes — Decorators,    Architectural, 
Marine  and  Carriage  Varnishes. 


If  you  are  a  progressive  merchant,  in  territory  where  we  are  not 
already  represented,  write  for  particulars  about  a  real  paint  agency. 

BRANDRAM- HENDERSON 
■^■■■■■■■■■■■■■■B  A     JL  ■■■■■■■■■■■■■■■■■■■■LI  Ml  TED 


MONTREAL 


HALIFAX 


ST.  JOHN 


TORONTO 


WINNIPEG 


See  Preceding  Three  Pages 
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CANADA BRAND 

(REGISTERED) 

PDRE  PAINTS 

Quality  Guaranteed 


CANADA  BRAND 

(REGISTERED) 

FLOOR  PAINTS 

Surpassed  by  None 


JASPER-LAC 


(REGISTERED) 


SPECIALTIES 


The 

Present- Future  Finish 


JAS-PER-ITE 

(REGISTERED) 

VARNISHES 

The 
Present- Future  Varnish 


The  Ottawa  line  of 
paints  and  varnishes 
is  of  wonderfully 
good  quality.  Its 
service-giving  quali- 
ties keep  it  fresh  in 
the  minds  of  the 
users  when  a  new  supply  is 
needed  —  a  user  invariably 
comes  back  for  more. 

The  Ottawa  Line 

PROVES  THAT  IT  IS  UNNECESSARY  FOR 
A  CUSTOMER  TO  PAY  A  BIG  PRICE 
FOR  BIG  QUALITY. 

The  popular  price  is  due  to  splen- 
did manufacturing  facilities. 

With  the 

Ottawa  Quality   and   Value 

you  have  a  paint  and  varnish  de- 
partment that  will  be  unusually 
profitable  and  satisfactory 

Get  the  Agency  now.    Write  for 
proposition. 

Manufactured  Only  By 

The  OTTAWA  PAINT  WORKS 


Toronto 


Vancouver 


OTTAWA 

CANADA 

Toronto    BranchJ:  ,153    Duchess    Street,     TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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THE  BRIGHTEST  SPOT 
IN  YOUR  BUSINESS 

LET  US  HELP  YOU  MAKE  IT  BRIGHTER 


Let  this  TRADE-MARK  be  your  trade-mark  and  your  business  will  grow  with  it. 

The  mark  of  Distinction,  Progress  and  Success  in  your  store  means  more  business  for  you.  The 
"Cover  the  Earth"  Trade-Mark  is  this  mark. 

The  greatest  stranger  in  your  city  or  town  knows  this  Trade-Mark  and  the  quality  of  the  goods  it 
represents.  From  one  city  or  town  to  another,  to  the  store  with  "The  Cover  the  Earth"  sign,  means  a 
new  customer  for  you. 

Are  you  representing  The  Sherwin-Williams  Co.?  If  not,  act  now — you  don't  need  to  think  it 
over. 

The  success  obtained  through  the  S-W  Agency 

by  some  of  the  largest  and  best  merchants  in  Canada  is  your  example. 

If  your  general  business  is  small  let  us  help  you  make  it  grow — if  large  let  us  help  you  make  it 
larger. 

You  might  just  as  well  have  the  Agency  for  The  Largest  Paint  and  Varnish  Makers  in  the  British 
Empire,  as  your  competitor. 

(Write  us  for  our  Proposition  now). 


The  Sherwin-Williams  Co. 

of  Canada,  Limited 

PAINT.    VARNISH    &   COLOR    MAKERS 
LINSEED     OIL     CRUSHERS 

factories:     Montreal.     Toronto.     Winnipec.     London.  Eno. 

OFFICES  AND  WAREHOUSES:     MONTREAL,  TORONTO.    WINNIPEG,    CALGARY,  VANCOUVER,   HALIFAX.    N  S. 

LONDON,   ENG. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NEW  CAMPAIGNS,  NEW  AGENCY 
HELPS  and  ADVERTISING— JOIN  US 

(Let  the  Spread  of  the  Trade-Mark  Reach  Your  Store) 


You  cannot  afford  to  be  on  the  other  side.  Join  with  us  in  our  new  campaign  to  increase  your 
business. 

New  ideas,  plans,  and  dealers'  helps,  are  being  prepared.    Let  these  work  for  you. 

Get  a  good  start  by  linking  up  with  these  plans  now.  The  largest  and  best  paint  campaign  ever 
produced  in  Canada  is  almost  ready. 

September  brings  Home  your  Customers — Are  you  ready  to  meet  their  demands  for  Fall  cleaning. 
The' homes  in  which  they  will  spend  a  large  portion  of  the  coming  seven  or  eight  months  need  brighten- 
ing up. 

You  want  this  business,  you  can  get  it — Our  Helps  and  Co-Operation  are  offered  to  you  if  you  are 
an  S.  W.  Agent. 

Do  not  stand  aside  and  let  the  other  fellow  get  it.  Write  us  to-day  for  our  Agency  Proposition,  and 
let  us  start  now  to  help  you  increase  the  demand  in  your  town  and  help  you  secure  more  and  better 
business. 

The  Sherwin-Williams  Co 

of  Canada,   Limited 

PAINT.  VARNISH   &  COLOR    MAKERS 
LINSEED       OIL      CRUSHERS 

FACTORIES:'    MONTREAL.      TORONTO.      WINNIPEG.       LONDON,       ENC 

Offices    &  Warehouses:  Montreal.   Toronto.   Winnipeg.   Calgary.   Vancouver.   Halifax.  N.S. 

Lon  don.    Eng. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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/TSHE  more  a  man  knows  about  paint 
-*■  the  more  he  looks  for  quality 

Jamieson's  Paints  and  Varnishes  will  give  entire 
satisfaction  to  even  your  most  exacting  customers. 
They  are  made  to  serve  and  are  honest  value  at  a 
moderate  price. 

It  may  be  possible  to  secure  paint  which  sells  at  a 
higher  figure,  but  a  better  paint  is  not  made. 

We  invite  your  investigation  of 

The  Jamieson  Line 

Satisfaction  and  increased  demand  are  positive, 
and  the  dealer's  profit  is  a  generous  one. 

We  make  no  extravagant  claims  but  will  stand 
behind  all  our  statements.  If  you  are  looking  for 
more  sales,  better  profits,  and  a  better  satisfied 
circle  of  paint  and  varnish  customers,  write  us  to- 
day.   A  post-card  will  do. 

R.  C.  Jamieson  68k  Co.,  Limited 

Established  1858  Montreal,  Canada 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


a? 
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Ramsay's  Paint! 


The 
Right 
Paint 


Profits: — 

Are  you  satisfied 
with  the  profits  of 
your  paint  depart- 
ment at  to-day's 
prices? 

If  not  we  can  help 
you  — Try  us. 


At 
Your 
Service 


To 


Paint 
Right 


A.  Ramsay  &  Son  Company 

Established  1842 

Toronto  -  MONTREAL  -  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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n  extra  measure  in 

Moore's  Paints  and  Varnishes 

Our  dealer  agents  are  enthusiastic  over  the 
profit-producing  qualities  of  our  products. 
You'll  be  too. 

Drop  us  a  card  for  agency  propositions. 


The  Moore  Line 


MURESCO   —  The  best  wall  finish. 
HOUSE  COLORS   —  A  pure  linseed  oil  paint. 
FLOOR  PAINT  —  Dries  hard  over  night. 
MOORAMEL  —  Perfect  flowing  enamel. 
TILE-LIKE   —  Varnish   and   stain    combined. 
SANI-FLAT  —  A  non-poisonous  flat  oil  paint. 


Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TRAD 


MARK 


Clean  Out  Your  Slow-Moving  Stock  Now 

The  Fall  season  is  the  opportune  time  for  the 
dealer  to  place  his  paint  department  on  a 
permanent  and  profitable  basis.  Stocks  are 
then  low  and  the  odd  lots  can  be  disposed  of 
at  cost,  in  order  to  enable  you  to  put  in  a 
complete  stock  of  "CANADA  PAINT," 
which  is  the  line  of  Paints  and  Varnishes 
mostly  in  demand  by  the  public  to-day. 

The  most  successful  merchants  adopt  a  firm  policy  of  carry- 
ing only  one  complete  line  of  high  grade  paints  and  var- 
nishes, as  each  product  sold  helps  the  sale  of  all  other  articles 
offered  under  a  similar  label.  The  line  must  have  merit 
and  be  supported  with  the  right  kind  of  advertising. 

The  quality  and  advertising  which  keeps  the  "CANADA 
PAINT"  brand  constantly  before  your  customers,  will  be  a 
big  asset  to  your  business,  and  now  is  the  time  to  make 
arrangements  accordingly. 

The  Canada  Paint  Co.,  Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Tie  Your  Store  to  Our  Big  1917  Sales  Plan 


The  sales  plan  for  the  coming  season  eclipses 
all  previous  attempts.  "CANADA  PAINT" 
exclusive  agency  will  be  the  means  of  secur- 
ing much  new  trade,  because  of  the  quality 
of  our  products  and  the  modern,  aggressive 
sales-making  methods  adopted. 

While  our  agents  are  supplied  with  a  most  attractive  and 
complete  line  of  advertising,  they  are  also  supported  with 
sales  promotion  plans  of  the  business-getting  kind. 

Our  new  methods  will  open  the  door  to  big  trade  possi- 
bilities that  can  be  developed  into  handsome  profits. 

Allow  us  the  opportunity  of  explaining  the  benefits  derived 
from  our  "CANADA  PAINT"  Exclusive  Agency. 

Write  us  to-day  for  full  particulars. 

The  Canada  Paint  Co.,  Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Are  You  On  Our  Black  List? 

IF  NOT— WHY? 

Our  list  contains  the  names  of  the  Principal  Manufac- 
turers and  Dealers  in  Paints,  Varnishes  and  Colors  in 
America,  Great  Britain,  her  Colonies  and  Depend- 
encies who  buy  exclusively  the  Blacks  made  by 

THE  L.  MARTIN  CO. 


This  Seal  on  Every  Package 


1849        1916 

Is  Your  Guarantee 

WHY  BUY  THE  "NEAR  BRAND"  WHEN  THE  BEST  IS  PROCURABLE? 

Originators  of  the  Famous  Old  Standard,  Eagle,  Pyramid  and  Globe 
Germantown  Lamp  Blacks — so  named  after  our  first  factory  in 
Germantown,  Philadelphia. 

Sixty-Seven  Years'  Experience  has  taught  us  Some  Things  about  the 
Black  Business  which  may  interest  you. 

Sixty-Seven  Years'  Reputation  behind  each  Package  will  help  Your  sales. 
Grinding  Blacks  that  are  unmatchable  in  Strength,  Color  and  Delicacy 
of  Tone  will  solve  your  Black  Problem. 

SEND  US  YOUR  TRIAL  ORDER— THEN 

YOU  WILL  REMAIN  ON  OUR  BLACK  LIST 


THE  L.  MARTIN  CO. 


Works  :   Philadelphia,  Pa. 
Johnsonburg,  Pa. 


Office:  81  Fulton  Street 
New  York 


Cincinnati 
London,   Eng. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  House  for  Quality 
and  Prompt  Service 

Quality,  prompt  service  and 
reasonable  price  is  our  policy 
and  it  has  proved  a  mighty 
popular  one. 

Our  customers  find  it  is  very 
profitable  business  dealing  with 
us,  which  is  evident  by  the  stead- 
fastness of  their  re-orders. 

Next  time  you  require  any- 
thing in  the  lines  as  listed  here- 
with, send  your  order  to  us — for 
seeing  is  convincing. 


SPECIALTIES: 

Castor  Oil 
Linseed  Oil 
Pumice  Stone 
Putty 
Shellac 
Bluestone 
Glues 

Paris  Green 
Cutlery 
White  Lead 


Sanderson  Pearcy  &  Co. 

Limited 


61-63-65  Adelaide  St.  West,  Toronto,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DOUGALL 
VARNISH 

C0.,LIMITED 

JSNDOUGALL 

PRESIDENT. 

MONTREAL 

CANADA. 

Associated  with 
MurphyVarnishC0 

USA-    ■_ 


IF  YOU  FEATURE 

Dougall  Varnish 

the  results  will  soon  be  evident  to  you. 

We  specialize  in  varnishes  and  make  nothing  else.  We 
have  a  varnish  for  every  purpose  and  each  one  exactly 
suited  to  the  purpose  for  which  it  is  made. 

Will  you  allow  us  to  assist  you  in  building  up  a  bigger 
business  in  varnishes? 

The  Dougall  Varnish  Co.,  Limited 

MONTREAL 


FIRE  NOTICE 


We  beg  to  advise  the  trade  in  reference  to  our  recent  fire  loss,  our  woodworking 
factory  only  was  affected.  ALL  OTHER  DEPARTMENTS  INCLUDING 
OUR  PAINT-GLASS-HARDWARE-MANTEL  AND  TILE  DEPART- 
MENTS, SITUATED  IN  ANOTHER  PART  OF  THE  CITY,  WERE 
NOT  IN  ANY  WAY  AFFECTED  BY  THE  FIRE,  AND  ALL  ORDERS 
FOR  LINES  AS  HANDLED  BY  THE  HARDWARE  TRADE  WILL 
RECEIVE  OUR  USUAL  PROMPT  AND  CAREFUL  ATTENTION. 

Our  stocks  of  WINDOW  AND  FANCY  GLASS  for  Fall  trade  are  complete. 
For  service,  mail,  wire  or  phone  your  orders  to  nearest  shipping  point. 
STOCKS  CARRIED  AT  SWIFT  CURRENT,  SASKATOON  AND 
WINNIPEG. 

The  Winnipeg  Paint  &  Glass  Co.,  Limited 

SASKATOON  SWIFT  CURRENT  WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


Au»  nst  19,  1916. 


HARDWARE    AND    METAL 


205 


BLUE  BARRELS 


Livingston 

Linseed 

Oil 
Brands 

are 

Always 

Guaranteed 

"PURE,  THAT'S  SURE" 

If  your  jobber  does 

not  handle  them 

write  direct  to 

The 

Dominion  Linseed  Oil  Co. 

LIMITED 
BADEN  —  TORONTO  —  MONTREAL 


jn-<*a_ 


Honest 

Value 

is  guaranteed  by  this  label. 
Every  product  sold  under 
it  is  true  to  description  and 
absolutely  reliable  for  the 
use  intended. 

Even  the  smallest  consumers  have 
learned  that  "if  it's  Berry's  it's  all  right." 

It  is  this  justified  confidence  that  makes 
our  varnishes  and  enamels  so  safe  to 
recommend  and  easy  to  sell. 

LUXEBERRY  WHITE  ENAMEL-whitest  white, 
stays  white.  Makes  a  permanent  snow-white 
finish  in  either  dull  or  gloss  effects. 

LIQUID  GRANITE— floor  varnish.  Makes  a 
smooth,  satiny  finish.  Lasting,  waterproof, 
marproof,  also  adapted  for  bathrooms,  window 
sills  and  casings,  and  all  interior  work  where 
great  durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  inte- 
rior work.  Develops  and  preserves  the  grain 
of  all  woods,  and  makes  a  handsome  and 
lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR— for  exterior  work.  Es- 
pecially adapted  for  durability  under  extreme 
exposure — front  doors,  store  fronts,  marine 
work,  etc.  Makes  a  handsome  finish  and  will 
not  turn  white  under  the  severest  conditions 
of  wear. 

Make  your  varnish  business  grow  by 
featuring  Berry  Brothers'  line 

Write     for     descriptive     price    list 
and  interesting  dealers'  proposition. 

RERRY  BROTHERC 

■  IIHCOR.POR.ATED*  *        ^fc 

*-W)rld's  LargestVarnish  Makers  V^ 
Established  1858 

WALKERVILLE,  ONT. 

(37 
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This  cellar  will  be  dry 


THERE    will    be    no    trouble     here    Erom    dampness    getting    into    this 
cellar  wall.     I  am  applying  a  coating  that  will  keep  it  as  tight  as  a 
drum.      It   is   the   best    material    I   know    of,    and   it   Is   called — 


iRCMFMBER   ITS    WATCRPROOFj 

iO.'"' 


PEG.  U.S.  PAT.  OFF. 


Marine 
Cement 


R.  I.  W.  Marine  Cement  is  applied  from  footings  to  grade  level 
of  brick,  stone  and  concrete  foundation  walls.  Very  successfully 
used   on   the    McKinley    Memorial    Monument   at    Canton,    Ohio. 

When  wood  flooring  is  to  be  laid  over  cinder  concrete  the  sleepers 
and  under  side  of  the  flooring  should  be  coated  with  R.  I.  W.  Trimbak, 
followed  by  R.  I.  W.  Marine  Cement  over  the  concrete  and  sleepers 
before    the    flooring    is    laid. 

Applied   cold   with   a  brush   or   swab. 

Write   for   a   copy    of   the    Red    Book   from    Dept.  50. 


R.  I.  W. 


DAMP-RESISTING    PAINT    CO. 
TOCH  BROTHERS 


Gerrnrd  St.  and  Carlaw  .Ave. 
TORONTO,    ONTARIO,    CANADA 


Cotton 
Glove 
Time 


Always — Winter    and    Summer — our    Tapatco 

Cotton  Gloves  are  in  demand;  only  you  must 

suggest  them  to  your  customers. 

They    save    the     hands    from    scratches    and 

wounds,    and    from    becoming    soiled.      Being 

easy-fitting  they  are  cool  in  Summer,  warm  in 

Winter. 


COTTON 
GLOVES 


Best  of  all  they  are  so  cheap  that  price  is  never 
an  obstacle  between  you  and  your  customer. 
Made  in  many  styles.     Leather-tipped,  leather- 
faced.    Gauntlets,  etc. 

Order  through  your  jobber. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        """ted 

Alio  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 
Contractors  to  the  Admiralty  and  War  Office 

The  "CONVERTIBLE"  Patent  FANLIGHT  OPENER 


Simple 

Effective 

Compact 


1796  Iron 
screw  ...  4/ 
screw....  6/6 
179S  Brass 
screw ....  5/6 

screw 8/6 

1197  Con  Metal 

%  screw 6/6 

V6  screw. . ..  10/6 
each. 


% 


% 


Manufacturers  of  every  description  of 


BUILDERS'    CABINET,    FANCY    AND    NAVAL 
BRASS  FOUNDRY 

Original  Patentee  a  and  Manufacturers  of 

Cartland  Patent  Helical,  Climax,  Adjustable  and 
Reliable  Door  Springs 

FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 

Architects'    Own    Designs    and    Special    Requirements    Carefully    Executed. 
Our     new     Catalogue,     fnlly     illustrated,     mailed     free    on     application     to 

Wholesale   Hardware   Merchants. 

Canadian    Agents— Eastern :    Geo.    H.    Smith,    39    Adelaide   St.    W.,    Toronto. 

Western:  W.  T.   McArtlmr  &  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


PROBABLY  not  one  home  in  ten  in 
your  community  possesses  a  wash- 
ing machine.     And  the  explanation  is 
that  WASHERS 
HAVEN'T      BEEN 
SUGGESTED      TO 
THEM     BY     THE 
LOCAL     SELLERS 
OF  WASHERS. 

Show  women  the 

London  No.  1 
Washer 

and  they'll  become 
eager  to  possess  it.  A 
marvelously  simple 
washer,  cleans  the 
dirtiest  and  greasiest 
of  clothes  in  4  min- 
utes. Exceedingly 
easy  on  finest  fabrics. 

Send  for  booklet  describing  it  fnlly.  There 
is  more  money  in  this  washer  for  yon  than  in 
any  other  high-grade  washer  on  the  market. 
Investigate. 

The  London  Foundry  Co.,  Ltd. 

LONDON,  ONTARIO,  CANADA 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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SAVE 


YOUR 


MONEY 


FOR  THE 


Dominion  War  Loan 


TO  BE  ISSUED  IN  SEPTEMBER. 


By  purchasing  a  bond  you  will  help 
to  WIN  THE  WAR  and  obtain  for 
yourself  an  investment  of  the  highest 
class  yielding  a  most  attractive  rate 
of  interest. 


DEPARTMENT   OF   FINANCE 

OTTAWA. 


The    INFALLIBLE     GLAZIER'S    DIAMOND 

Just  the  Tool  for  Inexperienced   Glass  Cutters 


MADE  BY 

A.    SH'AW    &   SON,    London,   England 

Hale   Brothers,   Canadian   Agents,   3   St.   Nicholas   St.,   MONTREAL 


DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

111  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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—  ESTABLISHED  1830 


SPOKE  SHAVES 

Made  of  Beech,  Applewood  and  Boxwood.     Best  Steel  Blades. 


Plaii 


Screw   Iron 


Manufactured  by 


WILLIAM  JOHNSON    HEDENBERG 


WORKS 


NEWARK,  N.J. 


WRITE  TO-DAY  FOR  BOOKLET  SHOWING  COMPLETE  LINE. 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  Silver  Steel 

Best    Quality    Steel    Plough    Rope 

Wire 

Piano  Wire.  Needle  Wire 

Spring  Wire,  Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  1/4"- 

94"  wide  for  Busks 

Steel  Wire  for  Metal  Fret  Screws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

OUCCCICI    r\      F.-..^        Telegrams:  "Shipman  Sheffield." 
bnLrriLLli,    t-^ng.     Telephone:  Cent.   No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and   A.  B.  C.   4th  and   5th   Editions. 


A  Timely  Suggestion 

Preserving    Time    is 

Scale  Time 

Secure  the  appreciation  of  your  customers  by 
selling 

Chatillon   Scales 

We  guarantee  their  accuracy,  strength,  reli- 
ability, durability,  high-grade  construction.  Used 
by  the  largest  scale  users,  recommended  by  the  best 
retailers,  carried  in  stock  by  the  best  jobbers, 
O-K-ed  by  all  weighing  commissions,  adapted  to 
the  standards  of  all  nations. 

All  we  can  do  here  is  to  call  your  attention  to 
these  facts.  The  proof  lies  with  the  thousands 
of  satisfied  users  throughout  the  Dominion. 

Write  to  us  for  illustrated  catalogue,  or  ask 
your  jobber. 

JOriNQMAflLLONeSOKS 

85  Cliff  Street  New  York  City 

Scale    Makers    since    1835 


The  Wise  Men  of  the  West 


handle     OWL    METAL 


There  is  twice  the  babbitt  value  in  Owl  Metal  than  others.  Sell  Owl  Babbitt  to  machinists,  manufacturers,  farmers, 
lumber  mills,  and  sawmills.  Sell  Owl  Solder  to  plumbers  and  tinsmiths— and  you'll  give  repeat  order  satisfaction. 
Your  customers  are  collecting  OWL  coupons  for  technical  books.     Stock  OWL  Solders,  etc.,  and  satisfy  them. 

WEITE  FOE  DISCOUNT  TO  TRADE. 

The  Owl  Metal  Co.,  Limited,  Winnipeg,  Canada 


7/  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &    H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA 

Owned  and  operated  by  Nicholson  File  Co. 


Seafoam  Electric 
Washer  and  Wringer 

(2  Styles) 

No  Worry — 
Little  Work, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  jor  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton, 


Ontario 


High  Quality 
TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BOLTS.RIVETSWIRE  &  WIRE  NAILS 


Quality  ftlto 
Prlcmm  Rlf 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular    and    prices    to 

James  Bros.  Foundry 

PERTH,  ONT. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side.    Stock   carried. 

F.W.Lamplough  &  Co. .Unity  Bldg. .Montreal 


=2= 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  —  10  inches. 
It  is  very  neatly 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  Wf 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on  the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion 
of  your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


Seals 


Drop  a  card  for  prices  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


THE 

STURDY 
SIFTER 


The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 


415  Symington  Avenue, 


Toronto 


$469.20  a  Year  for 
National  Advertising 

A  half -page  advertisement  in  MacLean's 
Magazine,  every  issue  for  a  year  (12 
times),  costs  $469.20. 

Figured  out  proportionately,  it  means: 

$164.32  to  influence  Ontarians, 

$102. 00    "  "  Quebeeers. 

$  23.46    "  "  New  Bruns wickers. 

$  28.15    "  "  Nova    Mcotians, 

$     4.69    "  "  P.E.   Islanders, 

$  32.84    "  "  Maui  to  I  >iin-. 

$  37.54    "  "  Saskatchewans, 

$  28.15    "  "  Albertans, 

$  28.15    "  "  British     Columbians, 

rThis   division  on  the  basis   of   provincial 

populations.) 

fieally,    when   you   break    it    up    this    way, 

the    amount    per    province    for    a    whole 

year's    powerful    influence    is    ridiculously 

small. 

Honestly,    can    you    say    "I    can't    afford 

$469.20  a  year  for  national  advertising?" 

MACLEAN'S 

MAGAZINE 

Can  perform  a  service  for  you,  at  a  price, 
which  you  cannot  have  rendered  by  any 
other  single  medium,   or  at  so  low  a  cost. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153    University    Avenue.  Toronto.  Ontario 


THE 

"CANNON 
OILER" 


FORCES 

THE  OIL 

ANYWHERE 

Easy  Seller  Because — 

It  is  exceptionally  convenient,  quick 
acting  and  an  oil   saver. 

Just  what  meets  a  long-felt  demand 
for  an  oil  can  in  which  oil  is  en- 
tirely controlled  by  the  operator  in 
whatever  position  the  can  may  be 
held.  Not  a  drop  of  oil  need  be 
wasted,  as  tue  flow  of  oil  stops  the 
instant  the  pressure  on  the  plunger 
stops. 

A  sure  good  sale  and  splendid  profit. 
Miller   it    now. 

R.  E.  BLOOMER 

KEITHSBURG,   ILL. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Live  Agents  Wanted 

Safety  Razor  Blades 
Sharpened   . 

I  have  the  best  machine  on  the  mar- 
ket. Each  blade  is  sharpened  by 
hand  and  not  by  an  automatic  ma- 
rhino.  Gillette  blades  made  as  good 
as  new.  Durham-Duplex.  •  Ever- 
Ready.  Gem  and  other  blades  the 
same. 

H.  M.  Ford 

284  Beaver  Hall  Hill 
MONTREAL,  QUE. 


Write  for 
commissions 


Phone  Uptown 
6807 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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— the  mark 

that 

means 

lamp  efficiency 


— the  mark 

that 

guarantees 

lamp  satisfaction 


SUN-RAY  TUNGSTEN-NITROGEN  LAMPS 

There  is  no  better  lamp  made  than  the  well-known  Sun-Ray  brand.  Dealers 
are  building  up  sales  and  reputations  by  handling  these  lamps.  Fall  into  line 
and  boost  your  lamp  trade.  Remember  satisfaction  is  guaranteed  with  this 
brand.    Write  to-day  for  prices;  or  better  still,  send  in  your  Fall  order. 

DISTRIBUTORS: 

THE  AMALGAMATED  ELECTRIC  CO.  OF   CANADA 

75    BAY    STREET,    TORONTO 


RAWHIDE  HALTERS 

If  a  horse  breaks  the  leather  inside  of  twelve 
months,  we  replace  it  free,  with  no  expense  to  you. 

Silbert's  Plum  Coulee  Halters  are  the  original. and  only  guaranteed  rawhide 
halter  on  the  market.  Every  halter  and  strap  is  made  of  Genuine  Rawhide 
leather,  cured  by  our  own  process.  A  red  tag-  is  attached  to  every  Silbert 
Halter,  and  is  a  guarantee  to  the  purchaser  that  it  is  made  of  Genuine  Raw- 
hide leather. 

MADE  IN  DIFFERENT  STYLES  AND  PRICES 
BOTH  HORSE  AND  COLT  SIZES 

We    Also    Supply   Shanks   and   Whip    Lashes    Made    of   Rawhide    Leather. 


PROMPT  SHIPMENT  OF  ALL  ORDERS  NOW  GUARANTEED 
SEND  US  A  TRIAL  ORDER 


R.  R.  KINREAD 

Wholesale    Jobber  of  Rawhide    Leather 


OFFICE:— 286  Bannatyne  Ave. 


WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


212 


HARDWARE    AND   METAL 


August  19,  1916. 


THE  NEW  POPULAR  PRICED 


A 


vfk/n  ;Ba"r 

-     oteel  1  ape 


Rapidly  taking  its  place  with  the  other  familiarly  known  Lufkin 

Brands,  "Reliable,"  "Challenge,"  "Rival,"  etc. 

The  "BANNER"  is  an  Accurate,  First-Quality  Steel  Tape. 

It  has  JmAtcvrtfamevuA'  Readings.   ^^^^^^^_^^^  It  also  has'metal-lined  case,  push  button,  etc. 

Foot  number  at  each  inch.  hffi~\Q\  i  i  ffll'Tl  i  i  4'  M       SELLS  AT  A  PRICE  WITHIN  REACH  OF 

Originated  by  us. 

the /ufkm Rule ffo.  of^anada^Itd^ 

W/NDSOR.ONT. 


MANY  USERS  OF  WOVEN  TAPES. 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good-will. 

McDougall  Pump? 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 


Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


PAPER 
BALERS 

Prest  Steel 
— Climam 
and  Jewel 


Ask  for  Circulars 


WALTER  WOODS  &  CO. 


HAMILTON 


WINNIPEG 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,  U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ADL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CEiNTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided  in   any  direction.     That's   adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  s«ll  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's   why  you   should   sell   them.     Order  through  your  jobber  to-day. 


CROWBARS 


We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 
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Parrot  Cages 

The  cage  that  satisfies  both  the  consumer  and  dealer 
at  once.  The  former  demands  quality,  the  latter  — 
profits 

The  cups  are  of  tinned  iron,  non-rusting  and  inde- 
structible. 

Order  a  stock  for  May  and  June — the  parrot  season. 

THE    ANDREW  B.  HENDRYX  CO. 

New  Haven,  Conn. 


"Keystone"  Flexible 
Steel   Door   Mats 

Wear  for  Years 


A  big  seller  because  there  is  nothing  better 
for  the  purpose.  Note  the  flexible  con- 
struction; the  wearing  surface;  then  con- 
sider the  material — non-rustable  galvanized 
ribbon  steel.  Easily  cleaned,  exceptionally 
neat   in   appearance,   and  priced   right. 

OUR  DESCRIPTIVE   LITERATURE 
GLADLY  SENT  UPON  REQUEST. 

Your  Jobber  Will  Quote  You. 

Port  Hope  Mat  &  Mfg.  Co. 

SOLE  MANUFACTURERS 

Port  Hope  Ontario  Canada 


A  Combination  Lock 


Profits  for  you 
Satisfaction  for  your  customers 


which  gives  sat- 
isfaction to  your 
customers, 
means  increased 
sales  and  profits 
for  you. 

Our  locks  are 
perfect  in  work- 
manship and 
material,  and 
every  lock  is 
fully  guaran- 
teed. Triple 
c  o  m  b  i  n  a  tion 
click  locks  can 
be  opened  in  the 
dark. 


Write  for  prices  and  descriptive  pamphlet. 

Canadian  Combination  Lock  Co. 

OTTAWA 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey   made. 
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A  Neat,  Tidy  Store  and  a  Nicely  Displayed  Stock 

DRAWS  TRADE 


Interior  of  Alexander  &  Sons'  Store,   Campbellton,  N.  B. 

Any   User   of    BERLIN    HARDWARE    DISPLAY 
CABINETS  Will  Tell  You  That  — 

They  make  the  store  a  great  deal  more  attractive  and  they       They  attract  a  better  class  of  trade — the  trade  that  has  the 
display  the  goods  in  a  very  effective  manner.  most   money  to   spend — a   trade   that   leaves   you   a   larger 

margin  on  a  sale. 

They  make  the  store  appeal  stronger  to  the  trade 
because  they  introduce  a  system  that  enables  you 
to  give   quick  service. 

They  save  you  time  because  of  the  system  they  in- 
troduce and  of  the  fact  that  goods  are  displayed  on 
front  of  boxes,  display  front  compartments  or  glass 
doors  which  enable  customers  to  make  selection  more 
quickly. 

They  enable  you  to  store  more  goods  in  space 
available. 

Write  us  for  circulars  and  prices.  Send  us  sketch  of 
your  store  giving  dimensions  and  we  will  furnish  you 
with  estimates  on  any  line,  free  of  charge. 


We  design  and  manufacture  Display  Cabinets,  Silent  Sales- 
men and  Counters  to  meet  the  hardwareman's  requirements. 

We  use  the  best  oak  and  employ  expert  woodworkers. 


The  Walker  Bin  <&  Store 
Fixture  Company,  Ltd. 

BERLIN,  ONTARIO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Improved  Patent  Flush 
Handle 


Linen,  Metallic  and 


CHESTERMAN'S 

MEASURING  TAPES 


TRADE  MARKS 


F.    H.    SCOTT,    404  Coristine  Bldg.,  Montreal    ^^ 


TREMBLE 

Engineers' 
Small 
Tools 


Steel 
Rules, 
Gauges, 
etc. 


Steel  Feeler  Gauge 


WILLIAMS  BROS.  &  PIGGOTT,  LTD.  (^ 

Small  Heath,  BIRMINGHAM 


Specialists  in 

TUBES 


Seamless,       Brazed 
Iron-cased    Mould- 
ings, Beadings,  Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals. 


Patent  Grip-Tight  Socket 


GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 


Over  1000 

different  sections 


Auger   \   LET  US 

bIJvQuote 

Nuts,  BoIsterX   YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

pUNSON^KOMPAi 

ESonto        HAM  I LXON        v>"Nii!-r 


WE  SHIP/  c,.., 
PROMPT-/  £2 

m  •»^  /and  Burrs, 

■■  1  /  Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto,  Canada 


INSTALL  Gipe-Hazard  Carriers- 
use  them  ten  flays — put  them  to 
every  test  —  and  if  they  do  not 
give  quicker,  better  and  more  satis- 
factory store  service  than  any  other 
system,  they  may  be  returned  at  our 
expense.  Fair  enough,  is  it  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch   Tubes. 

Send  for  our  new 
Catalogue   F. 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasives. 

The  Carborundum  Co.,  Niag- 
ara Falls,   N.Y. 

Account   Systems. 

MeCaskey   Systems,    Toronto. 

Aluminum, 

British     Aluminum     Co.,     Tor- 
onto 
Canada   Metal   Co.,   Toronto. 

Aluminum    Ware. 

The  Thos.  Davidson  Mfg.  Co., 
Ltd.,    Montreal. 

Ammunition. 

Dominion  Cartridge  Co.,  Mont- 
real. 

Lewis  Bros.,  Ltd.,  Montreal. 

Ross  Rifle  Co.,  Queebe,  Que. 

The  Steel  Co.,  of  Canada,  Ham- 
ilton. 

Annealed    Tinned    Mattress    Wire. 

Colonial  Wire  &  Mfg.  Co., 
Montreal. 

Apple  Picking  Baskets. 

Meakins  &  Sons,  Ltd.,  Hamil- 
ton. 

Arms. 

Lewis  Bros.,  Ltd.,  Montreal. 

Arbors. 

Pratt  &  Whitney  Co.  of  Can- 
ada, Ltd.,  Dundas. 

Architectural    Varnishes    and 
Japans. 

Brandram  -  Henderson,  Ltd., 
Montreal. 

Artists'   Materials. 

A.   Ramsay   &    Sons.,   Montreal. 

Arsenate  of  Lead. 

The  Sherwin-Williams  Co., 
Ltd.,  Montreal. 

Allan  Munro  Color  Co.,  Mont- 
real. 

Ash   Sifters 

Burrowes  Mfg.  Co.,  Toronto. 
The   Thos.   Davidson    Mfg.   Co., 

Ltd.,   Montreal. 
J.  Samuels,  Toronto. 

Anti-Rattlers. 

The    B.    Ewing    Wire    Co.,    Ltd., 
Hamilton. 
Asbestos    Mats   and    Toasters. 

Collins    Mfg.    Co.,    Toronto. 

Auger  Bits. 

Progressive  Mfg.  Co.,  Torring- 
ton,   Conn. 

Irwin  Auger  Bit  Co.,  Wilming- 
ton,  Ohio. 

Automobile  Bulbs   and   Fittings 

Canada  Dry  Cells,  Ltd.,  Win- 
nipeg. 

Interstate  Electric  Novelty  Co., 
Toronto. 

Automobile    Tires. 

Canadian  Consolidated  Rub- 
ber   Co.,    Ltd.,    Montreal. 

Automatic    Boring    Machines. 

Millers  Palls  Co.,  New  York, 
N.Y. 

Automobile    Fenders. 

Burrowes   Mfg.    Co.,   Toronto. 

Auto   Accessories. 

Canada  Dry  Cells,  Ltd.,  Win- 
nipeg. 

W.  G.  Edwards  Co.,  Bridge- 
burg,   Ont. 

Prank  Mossberg  Co.,  Attleboro, 
Mass. 

Hyslop   Bros.,   Toronto. 

Interstate  Electric  Co.,  Ltd., 
Toronto. 

Gutta  Percha  &  Rubber  Co.,  To- 
ronto. 


Kiuzinger,    Bruce    &    Co.,    Ltd,. 

Niagara    Falls.   Ont. 
Ric-harils-'Wilcox    Canadian  Co., 

London. 
Northern  (Electjric  Co.,  Montreal. 
Mecca    Specialties,    Toronto. 
The   Maytag   Co..    Winnipeg. 
Lewis    Bros.,    Montreal. 
Goodel'l-IPratt     Co.,     Greenfield, 

-Mass. 
Trimont     Mfg.     Co.,     Roxbury, 

Mass. 
Canadian    Consolidated    Rubber 

Co.,  Montreal. 
Adamson  Mfg.  Co..  Hamilton. 
Caverhill,       Learmont       &       Co., 

Montreal. 
Marble  Arms  &  Mfg.  Co.,  Glad- 
stone,   Mich. 
Oakes     &     Dow     Co.,     Boston, 

Mass. 
Will  B.  Lane,  Chicago. 
Line  Hansen  &  Kimball,  Moose 

Jaw,   Sask. 

Automobile  Wire. 

Northern  Electric  Co.,  Montreal. 

Automatic  Door   Springs 

G.   W.   Mallory,    Blenheim,   Ont. 
Automatic  Machine  Guns. 

Colts  Patent  Fire  Arms  Mfg. 
Co.,   Hartford,    Conn. 

Awls. 

The  Stanley  Rule  &  Level  Co., 
New  Britain,  Conn. 

Axes,      Hunting,      Safety,   Pocket. 

Marble  Acme  &  Mfg.  Co.,  Glad- 
stone,   Mich. 

Axes. 

H.  S.  Howland,  Sons  &  Co., 
Toronto. 

Thos.  Pink  Co.,  Pembroke,  Ont. 

Lewis  Bros.,   Ltd.,  Montreal. 

Kennedy  Hdwe  Co.,  Ltd.,  Tor- 
onto. 

Axles. 
B.    J.   Coghlin   Co.,    Ltd.,   Mont- 
real. 

Babbitt   Metal. 

Canada  Metal  Co.,  Ltd.,  Tor- 
onto. 

Hoyt    Metal    Co.,    Toronto. 

Tailman  Brass  &  Metal  Co., 
Hamilton. 

Owl  Metal  Co.,  Winnipeg. 

Bake  Boards. 

Stratford    Mfg.    Co.,    Stratford, 

Ont. 
McFarlane  Ladder  Co.,  Toronto. 

Balances. 

Landers,  Frary  &  Clark,  New 
Britain,    Conn. 

Bale  Ties. 

J.  E.  Beauchamp  &  Co.,  Mont- 
real. 

The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 

The  Stanley  Wks.,  New  Bri- 
tain, Conn. 

Laidlaw  Bale  Tie  Co.,  Hamil- 
ton. 

Baling   Wire. 

Laidlaw  Bale-jTie  do.,  Ltd., 
Hamilton. 

Barn    Door    Hangers. 

Allan    Mfg.    Co.,    Hamilton. 

Mackenzie  Bros.,  Ltd.,  Winni- 
peg. 

Canada  Steel  Goods  Co.,  Ham- 
ilton. 

Jas.  Smart  Mfg.  Co.,  Brockville. 

F.  W.  Lamplough  &  Co.,  Mont- 
real. 

Barn   Door   Track. 

F.  W.  Lamplough  &  Co.,  Mont- 
real. 


Barn  Equipment. 

Beatty  Bros.,  Ltd.,  Fergus, 
Ont.,   and   Winnipeg. 

Barn  Iron. 

D.  Ackland  &  Sou,  Winnipeg, 
Man. 

Canadian  Tube  &  Iron  Co., 
Montreal. 

The  'Steel  Co..  of  Canada,  Ltd., 
Hamilton. 

Canada  Rolling  .Mills  Co.,  Ltd., 
Montreal. 

London    Rolling   Mill   Co..   Lon- 
don,   Ont. 
Bar  Solder. 

The   Hoyt   Metal    Co.,    Toronto. 

Barn    Roof   Lights. 

Metallic    Roofing    Co.,    Toronto. 

Bars,  Reinforcing,   Plain 
and  Twisted. 

Canada  Rolling  Mills  Co.,  Ltd., 
Montreal. 

Barrels,   Gasoline,   Oil. 

Winnipeg  Ceiling  &  Roofing 
Co.,    Winnipeg. 

Baskets. 

Walter  Woods  &  Co..  Hamilton. 
Baskets,  Clothes. 

Meakins   &    Sons,    Ltd.,    Hamil- 
ton. 
Batb  Room  Fittings 
G.  &  W.  Gummer,  Ltd.,  Rother- 
ham,   Eng. 

Bath   Room   Fixtures. 

Kinzinger,   Bruce   &    Co.,    Ltd., 

Niagara  Falls,  Ont. 
Landers,    Frary    &,   Clark,   New 

Britain,    Conn. 

Batteries. 

Factory  Products,  Ltd..  Tor- 
onto. 

Batteries,   Dry. 

Canada  Dry  Cell  Co.,  Winni- 
peg. 

Batteries,  Electric. 
Canadian   Carbon   Co.,  Toronto, 
Interstate  Electric  Novelty  Co., 
Toronto. 
The   Mainer  Electric  Co.,   Winni- 
peg. 
Canada    Dry    Cells,    Winnipeg. 
The  Maytag  Co.,  Winnipeg. 

Battery   Sets. 

Northern  Electric  Co., 'Montreal. 

Bea<lers. 

The  Stanley  Rule  &  Level  Co., 
New  Britain,  Conn. 

Beadings. 

Williams  Bros.  &  Piggott,  Ltd., 
Birmingham,  Eng. 

Bells  and  Gongs. 

Factory  Products  Ltd.,  Tor- 
onto. 

Frank  Mossberg  Co.,  Attleboro, 
Mass. 

Belt  Dressing. 

Dominion  Belting  Co.,  Hamil- 
ton. 

Belts,    Fan. 

Leather  Tire  Goods  Co.,  Niag- 
ara Falls,  N.Y. 

Belt  Fasteners. 

Dominion  Belting  Co..  Hamil- 
ton. 

Gutta  Percha  &  Rubber  Mfg. 
Co.,   Toronto. 

Belting   (Stitched). 

Canadian  Consolidated  Rubber 
Co.,   Ltd.,  Montreal. 


Belting,     Stitched     Cotton     Duck. 

Dominion  Belting  Co.,  Hamil- 
ton. 

Belting,   Cotton. 

Dominion  Belting  Co.,  Hamil- 
ton. 

Beltings,   Rubber. 

Gutta    Percha   &   Rubber,   Ltd., 

Toronto. 
Canadian   Consolidated    Rubber 

Co.,   Montreal. 

Bench   Grinders. 

Goodell-Pratt  Co..  Greenfield, 
Mass. 

Bench  Lathes. 

Goodell-/Pratt  Co.,  Greenfield, 
Mass. 

Bench  Stops. 

Chas.  Morrill,  New  York. 

Bending  Brakes,  Heavy  Plate. 

Steel  Bending  Brake  Works, 
Chatham. 

Bending   Brakes,    Steel. 

Steel  Bending  Brake  Works, 
Chatham. 

Bends,  Lead. 

The  Canada  Metal  Co.,  Ltd., 
Toronto. 

Bevels. 

The     Stanley     Rule     &     Level 

Co.     New    Britain,    Conn. 
GoodelHiPratt    Co.,     Greenfield, 

L.  iS.  Starrett  Co.,  Athol,  Mass. 

Bird  Cages. 

The   Thos.   Davidson    Mfg.   Co., 

Ltd.,  Montreal. 
Andrew      B.      Hendryx,      New 

Haven,   Conn. 

Bicycles. 

Iver  Johnson's  Arms  &  Cycle 
Works,   Fitehburg,   Mass. 

Binder  Twine 

Consumers  Cordage  Co.,  Mont- 
real. 

Bits,  Auger. 

Irwin  Auger  Bit  Co.,  Wilming- 
ton,   Ohio. 

Russell  Jennings  Mfg.  Co..  St. 
Catharines. 

The  Progressive  Mfg.  Co., 
Torrington,   Conn. 

Irwin  Auger  Bit  Co.,  Wilming- 
ton,  Ohio. 

Bit  Braces. 

Goodiell-lPratt     Co.,     Greenfield, 

Mass. 
Millers    Falls    Co.,    New    York, 

s.r. 

Stanley  Rule  &  Level  Co.,  New 
Britain,  Conn. 

Bit  Holders. 

Millers  Falls  Co.,  New  York, 
N.Y. 

Bits,  Car. 

Russell  Jennings  Mfg.  Co..  St. 
Catharines. 

Bits,  Machine. 
Russell   Jennings   Mfg.  Co.,   St. 
Catharines. 

Bits,   Screw-Driver. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Blacksmiths'   Tools  and    Supplies. 

J.  Ackiand  &  Son,  Winnipeg. 
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"KLEAN 


Hand 

Gas  Power 

Electric 

Washing 
Machines 


The  one  best  washing  machine  on  the  market  to-day. 
One  lever  controls  the  machine. 
A  child  can   operate  it. 
No  pegs  to  bore  holes  in  the  clothes. 

The  stomper   drives   the  water  through  the  fabric  by  air 
pressure  and  suction. 

Neat  in  appearance — simple  yet  strong  in  construction — 

washing  principle   is  practical — durability  is  guaranteed. 

Send  for  Catalogue. 


Also   EVER-TIGHT  Barn   Door   Track. 

Write  us  for  Wagner  Catalogue. 

Gushman  Motor  Works  of  Canada 

Limited 

281  Princess  St.,  Winnipeg 


High   Power  Gasoline  Engines  for 
Also     the     ORIGINAL     successful 


Builders  of  Light  Weight, 
all     farm     purpose     work. 
Binder  Engine. 

Exclusive  Selling  Agents  For 
Fanning  'Mills,  Smut  and  Pickling  Machines,  Vacuum  Washing 
Machines,  Lincoln  Grinders,  Lincoln  Saws,  Incubators,  Univer- 
sal Hoists,  Portable  Grain  Elevators,  Wagner  Hardware 
Specialties,  Mountaineer  and  Little  Giant  Neck  Yoke  Centers, 
Combination  Threshers. 


Schoener'  s 
Handy  Hoe 
and  Garden 
Ha  nd  Plow 


An  evolution 
in  Hoes 

DOES  WHAT  ALL  OTHER 
HOES  WILL  DO— 

AND  MORE 

Both  Hoe  and  Plow.  Does  the  work  of  any 
hoe.  Can  also  be  used  as  a  plow  tor  hand- 
plowing  in  garden.  Unequalled  for  hilling  or 
cultivating  vegetables  or  plants;  makes  work 
lighter,  easier  and  enables  operator  to  do  more 
of  it 

A  very  profitable  and  satisfactory  line. 
Drop    a    card   for   our  circulars. 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Canadian   Distributors : 

Merrick-Anderson    Co.,    Ltd.,    Winnipeg, 

Canada. 


"Cleveland  Grindstone" 

QUALITY 

at  a 

Popular  Price 


"HARVEST  KING 


» 


Genuine  Berea  Sandstone — quarried 
at  Berea,  Ohio. 

Sold  only  to  Hardware  and  Imple- 
ment dealers. 

The  First  and  Only  Grindstone  made  to 
satisfy  the  universal  demand  for  "Genuine 
Berea"  quality  at  a  medium  price. 

Regular  Standard  High  Grade,  24  x  2"  stone, 
20%  larger  than  -  furnished  in  any  similar 
frame ;  only  grindstone  of  its  class  with  roller 
hearings. 

Stout  angle  steel  frame  fully  braced.  Pulley 
12  x  2%  in.  Hand  crank  and  dip  cup. 
Weighs  complete  about  125  lbs.  Comes  to 
you  stone  crated  and  frame-folded,  all  ready 
to  put  up  by  merely  bolting  ends  of  side 
braces. 

Catalog  on  Complete  Line 

Send  for  this  Catalog.  Include  name  of  your 
Jobber  and  we  will  mail  copy  of  our  famous 
book:  "How  to  Keep  Mail  Orders  at  Home." 

The  Cleveland  Stone  Co. 

Leader-News  Bldg.  CLEVELAND,  OHIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Block   Tin. 

Canada    Metal    Co.,    Ltd.,    Tor- 
onto. 

Black,  Lamp 

L.  Martin  Co.,  New  York. 

Boards,  Glass  Cutting;. 

The  Lufkin  Rule  Co.,  of  Can- 
ada.  Windsor. 

Boat  and  Mill  Machinery. 

Thos.   Pink  Co.,   Pembroke. 

Boilers. 

Pease   Fdy.  Co.,   Toronto. 

Bottles,  Hot   Water. 

Landers,  Frary  &  Clark,  New 
Britain,   Conn. 

Boilers,   Hot   Water,   Steam. 

Clare  Bros.  Co.,  Preston. 

Bolts  and  Nuts. 

Canadian     Tube     &     Iron     Co., 

Montreal,  Que. 
Northern    Bolt    &     Screw     Co., 

Owen    Sound. 
The  Steel  Co.   of  Canada,   Ltd., 

Hamilton. 

Bolts,  Window ,  Door. 

The  Stanley  Works,  New  Bri- 
tain,  Conn. 

Bone  Drop. 

Wilckes,   Martin,   Wilckes,   New 

Boot   Calks. 

The  Steel  Co.  of  Canada,  Ltd., 
Hamilton. 

Bookkeeping-    Systems. 

McCaskey   Systems. 

Boring-   Machines. 

Millers  Falls  Co.,  Millers  Falls, 
Mas,. 

Box   Openers. 

Bridgeport  Hdwe.  Corporation, 

Bridgeport.  Conn. 
Chas.   Morrill,  New  York. 

Box    Sracpers. 

The  Stanley  Rule  &  Level  Co., 
New  Britain,  Conn. 

Box    Scrapers 

The  Stanley  Works,  New  Bri- 
tain. Conn. 

J.  E.  Beauehamp  &  Co.,  Mont- 
real. 

Braces,    Bit. 

Goodell-Pratt     Co.,     Greenfield, 

Mass. 
Millers  Falls  Co.,  Millers  Falls, 

Mass. 

Box    Hinges. 

J.  E.  Beauehamp  &  Co.,  Mont- 
real. 

The  Stanley  Wks.,  New  Bri- 
tain, Conn. 

Brackets. 

The  Jas.  Smart  Mfg.  Co., 
Broekville. 

The  'Stanley  Works,  New  Bri- 
tain, Conn. 

Canada  Steel  Goods  Co.,  Ham- 
ilton. 

Brackets,  Shelf. 

Atlas  Mfg.  Co.,  New  Haven, 
Conn. 

Brass    Goods. 

Kinzinger,    Bruce    &    Co.,    Ltd., 

Niagara    Falls,    Ont. 
The     Jas.      Smart      Mfg.      Co., 

Broekville. 
Landers,    Frary   &    Clark,    New- 

Britain,   Conn. 
(Jas.     Cartland     &     Son.     Htd., 

Birmingham.  Eng. 
Tallman     Brass    &     Metal     Co., 

Hamilton,  Ont. 

Brakes,   Heavy   Plate  Bending. 

The  Steel  Bending  Brake  Wks., 
Chatham. 


Brakes,    l'o«  er. 

The  Steel  Bending  Brake  Wks., 

Chatham. 
Brown  Boggs  Co.,  Hamilton. 

Brakes,  Kange  Makers. 

Blown,  Boggs  Co.,  Ltd.,  Ham- 
ilton. 

Brass   Pipe   and   Tubes. 

Jas.    Morrison    Brass   Mfg.   Co., 

Toronto. 
Tallman     Brass     &     Metal     Co., 

Hamilton. 
Williams      Bros.      &      Piggott, 

Ltd.,   Birmingham.   Eng. 

Brass    Sheets. 

M.    &   IS.    Samuel,    Benjamin    & 

Co.,  Toronto. 
Tallman     Brass    &    Metal     Co., 

Hamilton. 

Bread  Boards. 

McFarlane  Ladder  Works,  Tor- 
onto, Ont. 

Bread  Makers. 

Landers.  Frary  &  Clark,  New 
Britain,    Conn. 

Bread    Mixers. 

The  Thos.  Davidson  Mfg.  Co., 
Ltd.,  Montreal. 

Landers,  Frary  &  Clark,  New- 
Britain,  Conn. 

Brooms,   Corn. 

Boeckh  Bros..  Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton 
T.    S.   Simms    &    Co.,    Ltd.,    St. 

John,  N.B. 
Walter    Woods    &    Co.,    Hamil- 
ton. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 

Brushes. 

Boeckh  Bros.,   Toronto. 

A.  Ramsay  &  Son  Co.,  Mont- 
real. 

Meakins  &  'Sons,  Ltd.,  Hamilton. 

Walter  Woods  &  Co.,  Hamilton. 

T.  S.  Simms  &  Co.,  Ltd.  St. 
John,  N.B. 

Sandreson  Pearcy  &  Co.,  Tor- 
onto. 

G.  F.  Stephens  &  Co.,  Winnipeg. 

Brushes,   Paint. 

T.  IS.  'Simms  &  Co.,  Ltd.,  St. 
John,   N.B. 

Brushes,   Steel  and  Brass   Wire. 

Meakins  &  Sons,  Ltd.,  Hamilton. 

Brushes,    Household. 

T.  S.  Simms  &  Co.,  Ltd.,  St. 
John,    N.B. 

Meakins  &  Sons,  Ltd.,  Hamilton. 

Brushes.  Kalsomine. 

T.   IS.    Simms    &    Co.,    Ltd.,    St. 

John,  N.B. 
Meakins  &  Suns,  Ltd.,  Hamilton. 

Brushes,  Artists' 

T.  S.  Simms  &  Co.,  Ltd.,  St. 
John,   N.B. 

Brushes,  Saddlery. 

T.    S.    Simms    &    Co.,    Ltd.,    St. 

John,  N.B. 
Meakins  &iSons,  Ltd.,  Hamilton. 

Brushes.    Stable. 

Meakins  &  Sons,  Ltd.,  Hamilton. 
T.   S.   Simms    &    Co.,    Ltd.,    St. 
John,  N.B. 

Brushes,   Varnish. 

T.   S.    Simms   &    Co.,    Ltd.,    St. 

John,   N.B. 
Meakins*  Sons,  Ltd.,  Hamilton. 

Brooms. 

T.  S.  Simms  &  Co.,  St.  John, 
N.B. 

G.  F.  Stephens  &  Co..  Winni- 
peg. 

T.  S.  Simms  &  Co.,  Ltd.,  SI 
John,    N.B. 

Walter  Woods  &  Co.,  Hamilton 


Burlap. 

G.  F.  Stephens  &  Co.,  Winni- 
peg. 

Butter  Moulds, 

Wm.  Cane  &  Sons  Co.,  New- 
market. 

Butter   Tubs,  Bowls   &   Plates. 

Walter  Woods  &.Co.,  Hamilton. 

Butter   Workers. 

Beatty  Bros.,  Ltd.,  Fergus,  Ont., 
London    Fdry.    Co.,    Ltd.,    Lon- 
don. 
Wm.    Cane    &    Sons    Co..    New- 
market. 

Butter  Boxes. 

London  Fdy.  Co.,  Ltd.,  London. 

Builders*  Tools  and   Supplies. 

Caverhill,      Learmont     &     Co., 

Montreal. 
H.     S.     Howland,     Sons     &     Co., 

Toronto. 
Lewis  Bros.,  Ltd.,  Montreal. 
L.  S.  Starrett  Co.,  Athol,  Mass. 
Frothingham  &  Workman,  Ltd., 

Montreal. 
Kiehards-Wileox     Canadian  Co., 

Loudon. 

Builders'  Hardware. 

Caverhill,  Learmont  &  Co., 
Montreal. 

Allith    Mfg.   Co.,   Hamilton. 

Jas. |     Cartland     &     Son,     Ltd., 

Birmingham,    Eng. 

The  London  Foundry  Co., 
London. 

Chicago  'Spring  Butt  Co.,  Chi- 
cago. 

F.  W.  Lamplough  &  Co.,  Mont- 
real. 

The  Jas.  Smart  Mfg.  Co., 
Broekville. 

The  Stanley  Wks.,  New  Britain, 
Conn. 

Williams  Bros.  &  Piggott,  Ltd., 
Birmingham.  Eng. 

Canada  Steel  Goods  Co.,  Ham- 
ilton. 

Building  Paper. 

J.    H.    MeComb,    Montreal. 
Butchers'  Steels. 

Geo.  Wostenholm  &  Sons,  Shef- 
field. 

John  Chatillon  &  Sons,  New- 
York. 

Burrs. 

The  Steel  Co.  of  Canada,  Ltd., 

Hamilton. 
The  Stanley  Wks.,  New  Britain, 

Conn. 

Butts. 

The  Jas.  Smart  Mfg.  Co., 
Broekville. 

Chicago  Spring  Butt  Co.,  Chi- 
cago,  111. 

The  Stanley  Works,  New  Bri- 
tain,   Conn. 

Canada  Steel  Goods  Co.,  Ham- 
ilton. 

Butts,    Spring. 

Chicago  Spring  Butt  Co.,  Chi- 
cago. 

Butts  and  Hinges. 

'Hie      Jas.      Smart      Mfg.      Co. 

Broekville. 
The  Stanley  Wks.,  New  Britain. 

Conn. 

Cabinets,   Screw   and   Bolt. 

Cameron   &   Campbell,  Toronto. 
Cable. 

The  Steel  Co.  of  Canada.  Ltd.. 
Ila  iniMon. 

Cake   Tins. 

The  Thos.  Davidson  Mfg.  Co., 
Ltd.,  Montreal. 

Cake  Makers. 

Landers,  Frary  &  Clark,  New 
Britain,    Conn. 

Calipers  and  Dividers. 

Goodell-JJratt     Co.,     Greenfield, 

Mass. 
The    L.    S.    Starrett   Co..    Athol, 

Mass. 


Calks,    Boot. 

The  Lufkin  Rule  Co.,  Saginaw, 
Mich. 

Camp   Cots. 

Stratford  Mfg.  Co.,  Stratford. 
Camp   Stools. 

McFarlane  Ladder  Works,  Tor- 
onto,   (Jint. 

The  Stratford  Mfg.  Co.,  Ltd., 
Stratford. 

Canada  Plates, 

M.  &  L.  Samuel,  Benjamin  & 
Co.,  Toronto. 

Roofers'  Supply  Co.,  Ltd.,  Tor- 
onto. 

Canning-  Machinery. 

Brown  Boggs  Co.,  Ltd..  Ham- 
ilton. 

Cans,  Gasoline  and  Oil. 

The  Thos.  Davidson  Mfg.  Co., 
Ltd.,  Montreal. 

Cans,   Milk. 

The  Thos.  Davidson  Mfg.  Co., 
Ltd.,  Montreal. 

Canvas  Gloves. 

American  Pad  &  Textile  Co., 
Chatham,  Ont. 

Carbon,   Black. 

Barton    Netting    Co.,    Windsor. 
Wilckes     Martin     Wilckes     Co., 
New  York. 

Car,  Bits. 

Russell  Jennings  Mfg.  Co.,  St. 
Catharines. 

Carriers,   Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.. 

and   Winnipeg. 
Kinzinger,    Bruce    &    Co.,    Ltd., 

Niagara   Falls,   Ont. 

Carriage  Top  Dressings. 

The  Canada  Paint  Co..  Ltd., 
Montreal. 

Carriage    Paints    and    Enamels. 

Brandram-Henderson,  Ltd.,  Mon- 
treal. 

Carriers,   Cash   and    Parcel 
Gipe-Hazard    Store   Service   Co., 
Toronto. 

Cartridges. 

The  Dominion  Cartridge  Co., 
Ltd.,    Montreal. 

Carving    Sets. 
Landers,    Frary    &    Clark,    New 

Britain,   Conn. 
Geo.  Wostenholm  &  Sons,   Shef- 
field,  Eng. 

Casseroles,   Bean    Pots,    Rame- 

quins. 

Landers.  Frary  &  Clark,  New 
Britain,    Conn. 

Casters. 

Faultless  Caster  Co.,  Evans- 
ville,   Ind. 

Castings,  Grey  Iron. 

Brown,  Boggs  Co.,  Ltd.,  Hamil- 
ton. 

<:istor   Oil. 
Sanderson,    Pea  rev    &    Co.,    Tor- 
onto. 

Ceilings,  Metal. 

Winnipeg  Ceiling  &  Hoofing  Co., 

Winnipeg. 
Metallic    Roofing    Ci.,    Toronto. 

Cement     Stains. 
Brandram-Henderson,   Montreal. 

Cement,    Radiator 

Northwestern  Chemical  Co., 
Marietta,  Ohio. 

Centre  Punches. 

The  Stanley  Rule  &  Level  Co., 
New   Britain,    Conn. 

Chafing  Dishes. 
Landers,    Frary    &    Clark,    New 
Britain,    Conn. 

Chain,    Slings. 
B.    J.   Coghlin   Co.,    Ltd.,    Mont- 
real. 
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Jonathan  Crookes  &  Son 

Sheffield,    England 
Corporate  Mark 


Supreme  Cutlery 

FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


I 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Arctic  JH*  Metal 

for  -^saa-  FOR 


HIGH 
SPEED 


Try  It. 
Every  Pound  Guaranteed. 


HEAVY 
PRESSURE 


Mr.  Hardware  Dealer: 

HOW  MUCH  ARE  YOLK 
S  A  T  I  S  TIED  CUSTOMERS 
WORTH     TO     YOU?      ASK 

YOUR  CUSTOMERS  HOW 
THEY  LIKE  THE  BUR- 
ROWES  ROCKER  ASH 
SIFTERS.  After  7  years  we 
have  the  fullest  confidence  in 
them,  and  can  conscientiously 
recommend  them  to  you. 
THE  BANNER  is  a  great 
seller  this  year  on  account  of 
the  low    price. 

Order    from    your 
WHOLESALE    HOUSE. 


MANUFACTURED  BY 

The  Burrowes  Mfg.  Co.     -     -     Toronto 


BEL-AIR  DISPLAY  STAND 


MADE  IN  CANADA 

Unequal  for  Hard- 
ware display. 

Shows  the  goods 
to  the  best  advant- 
age. 

Saves  time  and 
s    |  £  t  e. 

Send  for  catalogue 
and  price  list.       2 


Belair  Tank  &  Tower  Co.,  Ltd.  i°0n^roeaEu  Montreal 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  «h«id 

Avoid  Imitations   of   our  <CRED    TR/\/)c-  . 

CUTLERY^    I-  *T<*** 


By  seeing  that  this 
mark   is   on  each    blade 


exact  *T*       T 


Wanted  \^' 

SOLE  AGENTS  FOR  CANADA 

James  Hutton  G&  Company 

MONTREAL 


THE  BRITISH 
ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN  HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern  Agents:  Spielmann  Agencies  Montreal 


^v  Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks, — 
three  threads  for 
boring  all  woods 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Patented  by 

Mr.  Russell  Jennings 

in  1855 
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Chains. 

B.  J.  Coghlin  Co.,  Ltd.,  Mont- 
real. 

The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 

The  A.  B.  Hendryx  Co.,  New 
Haven,    Conn. 

Chains,  Steel  Wire. 
B.  Greening  Wire  Co.,  Hamilton. 

Chains,   Tire. 

Leather  Tire  ftoods  Co.,  Nia- 
gara  Palls,   N.Y. 

Chairs,   Folding: 

MeFarlane  Ladder  Works,  To- 
ronto. , 

Chairs,   Step   Ladder. 

Stratford   Mfg.    Co.,    Stratford. 

Chamois   Skins. 
Sanderson,    Pearcy    &    Co.,    To- 


Chasers. 

Pratt  &  Whitney  Co.,  Dundas. 

Cheese    Cutters 

Water  Woods  &  Co.,  Hamilton. 

Chimney  Tops. 

Hamilton  &  Toronto  Sewer  Pipe 
Co.,   Toronto. 

Chisels. 

Buck   Bros.,  Milbury,   Mass. 
Goodell-Pratt     Co.,      Greenfield, 
Mass. 

Chucks,  Drill. 

Millers     Fals    Co.,     New     York. 
N.Y. 

Churns,  Barrel. 

Cummer-Dowswell,     Ltd.,     Ham- 
ilton. 

Churns. 

Landers,    Frary    &    Clark,    New 
Britain,    Conn. 

Cigar   Lighters,   Electric. 

Metal    Specialties,    Chicago. 

Clamps,   All   Kinds. 

Goodell-Pratt     Co.,      Greenfield, 

Mass. 
L.   S.  Starrett  Co..  Athol,  Mass. 
National    Machinery    &    Supply 

Co.,    Hamilton. 

Clippers,   Horse,   Toilet. 

American      Shearer     Mfg.     Co., 
Nashua,    N.H. 

Cleats. 

Factory  Products  Ltd.,  Toronto. 

Cleavers,  Butchers'. 

John     Chatilon     &     Sons,     New 
York. 

Clothes  Briers. 

MeFarlane  Ladder  Co.,  Toronto. 
Stratford  Mfg.  Co.,  Stratford. 
Cummer-Dowswell,   Ltd.,   Hamil- 
ton. 
Walter  Woods  &  Co.,  Hamilton. 

Clothes   Lines. 
Walter  Woods  &  Co.,  Hamilton. 

Clippers. 

American     Shearer     Mfg.     Co., 
Nashua,   N.H. 

Clothes  Keels,  Lawn. 

Cummer-Dowswell,     Ltd.,     Ham- 
ilton. 

Coffee    Mills. 

Landers,    Frary    &    Clark,    New 
Britain,    Conn. 

Clothes    Pins. 

Wm.    Cane    &    Sons    Co.,    New- 
market. 

Coal   Grates  and  Baskets. 

The   Barton  Netting  Co.,   Wind- 
sor, Ont. 
Coal   Chutes. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 


Collar  Pads,  Horses. 

The  American  Pad  &  Textile 
Co.,   Chatham. 

Coal   Hods 

The  Thos.  Davidson  Mfg.  Co., 
Ltd.,    Montreal. 

Coal   Oil  Burners. 

The  Ontario  Lantern  &  Lamp 
Co.,    Ltd.,    Hamilton. 

Cocoa  Boor  Mats. 

Meakins  &  Sons,  Ltd.,  Hamilton 

Colors. 

The  Barton  Netting  Co.,  Wind- 
sor. 

Color   Bistemper. 

Martin-Senour    Co.,    Montreal. 

Colors,    Bry. 

Brandram  -  Henderson,  Ltd., 

Montreal,   Que. 

Canada  Paint  Co.,  Montreal. 

The  Ottawa  Paint  Works,  To- 
ronto. 

Sanderson,  Pearcy  &  Co.,  To- 
ronto.  , 

G.  F.  Stephens  &  Co.,  Winnipeg. 

Sherwln  Williams  Co.,  Montreal. 

Colors   in   Oil. 
A.   Ramsay  &   Son,  Montreal. 

Colors  iu  Japan. 

Brandram  -  Henderson,  Ltd., 

Montreal,    Que. 
Berry  Bros.,  Walkerville,  Ont. 
The    Canada     Paint    Co.,     Ltd., 

Toronto. 
Martin-Senour  Co.,  Montreal. 

Colors  in  Oil. 

Brandram  -  Henderson,  Ltd., 

Montreal,    Que. 
Martin-Senour  Co.,  Montreal. 
Benjamin  Moore  &  Co.,  Toronto. 
The  Sherwin-Williams  Co.,  Ltd., 

Montreal. 

Comhination    Squares. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Compasses. 
Marble  Arms  &  Mfg.  Co.,  Glad- 
stone,  Mich. 

Concrete   Paints. 

Benjamin    Moore    &    Co.,    Ltd., 

Toronto. 
Brandram  -  Henderson,  Ltd., 

Montreal. 

Concrete   Mixers. 
Aylmer      Pump     &     Scale     Co., 
Aylmer. 

Concrete   Reinforcements. 

The  Canada  Wire  &  Iron  Goods 
Co.,   Hamilton. 

Conduit. 

Factory  Products  Ltd.,  Toronto. 

Conductor  Heads,  Ornamental. 

Metallic  Roofing  Co.,  Ltd.,  To- 
ronto. 

Conductor  Pipe. 

The  Thos.  Davidson  Mfg.  Co., 
Ltd. 

Metallic  Roofing  Co.,  Ltd.,  To- 
ronto. 

Roofers  Supply  Co.,  Ltd.,  To- 
ronto. 

Wheeler  &  Bain,  Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Contractors'   Supplies. 

Thos.   Pink  Co.,  Pembroke. 

Copper. 

Williams  Bros.  &  Piggott,  Ltd., 
Birmingham,     Eng. 

Coppersmiths. 

Wrought    Iron    Range    Co.,    To- 
ronto. 


Copper  Ingots. 

Canada    Metal     Co., 
ronto. 


Ltd.,     To- 


Cordage. 

Walter  Woods  &  Co.,  Hamilton. 
Consumers    Cordage    Co.,    Mont- 
real. 

Cord. 

Factory  Products  Ltd.,  Toronto. 

Corner  Bead,  Metallic. 

Metallic  Roofing  Co.,  Ltd.,  To- 
ronto. 

Cornice  Brakes. 

Brown  Boggs  Co.,   Hamilton. 
The  Steel  Bending  Brake  Works, 
Ltd.,    Chatham. 

Cornices,    Galvanized. 

Metallic   Roofing   Co.,   Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Corporation    Service    Works. 

Jas.  Morrison  Brass  Mfg.  Co., 
Toronto. 

Cordage 

Consumers  Cordage  Co.,  Mont- 
real. 

Corrugated  Iron. 

Metallic   Roofing   Co.,    Toronto. 

Roofers  Supply  Co.,  Ltd.,  To- 
ronto. 

Wheeler  &  Bain,  Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Corrugated   Fasteners. 

J.   E.    Beauchamp   &  Co.,   Mont- 
real. 
The   Steel  Co.,  of  Canada,  Ltd., 

Hamilton. 
The  Stanley  Wks.,  New  Britain, 

Conn. 

Copper  Shcels. 

M.  &  L.  Samuels  Benjamin  & 
Co.,  Toronto. 

Copper,  Spring. 

Colonial  Wire  &  Mfg.  Co.,  Mon- 
treal. 

Cotter  Pins. 

The  Steel  Co.,  of  Canada,   Ltd., 

Hamilton. 
Canada    Metal   Co.,    Toronto. 

Cotton  Rope. 

Hamilton  Cotton  Co.,  Hamilton. 
Consumers    Cordage    Co.,    Mont- 
real. 

Counterborcs. 

Pratt  &  Whitney  Co.,  Ltd., 
Dundas. 

Counters. 

Walker  Bin  &  Store  Fixture  Co., 
Berlin. 

Countersinks. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Counter   Scales. 

John  Chatillon  &  Son,  New 
York. 

Counter  Check  Books. 

McCaskey  Systems,  Toronto. 

Counters,  Nail. 

Cameron    &   Campbell,    Toronto. 
Walker  Bin  &  Store  Fixture  Co., 
Berlin,   Ont. 

Couplings. 

Canadian  Tube  &  Iron  Co.,  Mon- 
treal. 

Covers,  Spring. 

Leather  Tire  Goods  Co.,  Nia- 
gara Falls,   N.Y. 

Cranes,   Electric,   Hand. 

Manitoba  Bridge  &  Iron  Works, 
Winnipeg. 

Crate   Openers. 

The  Bridgeport  Mfg.  Co.,  Corp., 
Bridgeport,    Conn. 

Cranes.    Wall   and   Overhead. 

Manitoba  Bridge  &  Iron  Wks., 
Winnipeg. 


Cross  Arm  Braces. 

The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 

Wrought  Washer  Mfg.  Co.,  Mil- 
waukee,  Wis. 

Crowbars. 

B.  J.  Coghlin  Co.,  Ltd.,  Mont- 
real. 

Culverts,  Corrugated  Metal. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Curtain   Stretchers. 

MeFarlane  Ladder  Co.,  Toronto. 

Cuspidors. 

Thos.  Davidson  Mfg.  Co.,  Mont- 
real. 

Cutlery. 

The  Canadian  Wm.  A.  Rogers 
Co.,  Toronto. 

Jonathan  Crookes  &  Son,  Shef- 
field, Eng. 

Jas.   Hutton  &  Co.,  Montreal. 

H.  S.  Howland,  Sons  &  Co., 
Toronto. 

Lewis   Bros.,   Ltd.,  Montreal. 

Landers,  Frary  &  Clark,  New 
Britain,   Conn. 

The  McGlashan  Clarke  Co.,  Nia- 
gara   Falls.    Ont. 

The  Wm.  Rogers  Mfg.  Co.,  Nia- 
gara  Falls. 

Lewis    Bros..    Ltd.,    Montreal. 

Sanderson,  Pearcy  &  Co.,  To- 
ronto. 

Geo.  Wostenholm  &  Sons,  Shef- 
field,  Eng. 

Caverhill,  Learmont  &  Co.,  Mon- 
treal. 

Cutlery,    Cabinets. 

Geo.  Wostenholm  &  Sons,  Shef- 
field,  Eng. 

Ward  &  Payne,  Sheffield. 

J.  Wiss  &  Sons  Co.,  Newark, 
N.J. 

Cutlery,  Kitchen. 

Landers,    Frary   &   Clarke,    New 

Britain,   Conn. 
John     Chatillon     &     Son,     New 

York. 

Cutting   Nippers. 

The  Bridgeport  Hdwe.  Mfg. 
Corp.,    Bridgeport,    Conn. 

Cutting  Pliers. 

The  Bridgeport  Hdwe.  Mfg. 
Corp.,    Bridgeport,    Conn. 

Cutters,    Milling    and    Threading. 

Pratt  &  Whitney  Co.,  Ltd., 
Dundas. 

Cutouts. 

Factory  Products  Co.,  Ltd..  To- 
ronto. 

Cylinders. 

F  E.  Myers  &  Bro.,  Ashland.  O. 
Bies. 

The    Brown,     Boggs    Co.,     Ltd., 

Hamilton. 
Butterfield     &     Co.,     Inc.,     Rock 

Island,    Que. 
Pratt     &     Whitney     Co.,     Ltd., 

Dundas. 

Dairy   Scales. 

John  Chatillon  &  Son,  New 
York. 

Bash   Lamps. 

Metal  Specialties  Mfg.  Co.,  Chi- 
cago. 
Door    Springs. 
Wm.  Newman  &  Sons,  Ltd.,  Bir- 
mingham. 

Door    Checks. 

Wm.  Newman  &  Sons,  Ltd.,  Bir- 
mingham. 

Dividers. 

The    L.    S.    Starrett   Co.,    Athol, 

Mass. 
Goodell-Pratt     Co.,      Grpenfield, 

Mass. 
Derricks. 
Manitoba  Bridge  &  Iron  Wrks., 

Winnipeg. 
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course     you'll     sell 
Weatherstrip 
next  Winter  ! 

But  why  not 
book  your  or- 
der NOW  to 
insure  delivery 
on  specified 
date? 

Do    not    fail    to 
specify  the 

Swan 
Weather- 
strip 

It  is  the  only  one  of 
its  kind.  Made  of 
solid  oak  and  best 
quality  felt  by  first- 
class  workmanship. 
Neat  in  appearance, 
a  contrast  to  common 
felt.  The  oak  is  nicely 
finished;  the  felt  is 
green  in  color — fits 
snugly. 
Conveniently  put   up. 

in  sets  complete  for 
one  door — -7  feet  long 
for  the  two  cides,  v^c 
piece  3  feet  long  for  the 
bottom  and  one  piece 
3  feet  long  for  the  top. 
Holes  are  drilled — nails 
supplied — no  splitting — 
no  trouble — no  waste. 
The  most  practical  and 
common-sense  weather- 
strip on  the  market. 
Wherever  it  is  sold  it 
becomes  at  once  by  far 
the    best    seller. 

Send    in    your    order 
now. 


FOR  DOORS  ONLY 

The  Swan  Mfg.  Co. 

Winnipeg,  Canada 


MYERS  HOUSE  PUMPS 

A  MYERS   HOUSE   PUMP 

must  be  seen  to  be  appre- 
ciated. They  aTe  handsomely 
finished  and  an  adornment 
to  any  kitchen.  They  are 
constructed  with  a  Patented 
■Cog  Gear  Head  and  are 
33  1-3%  easier  to  operate 
than  the  old-style  pumps. 
We  have  a  circular  which 
shows  Myers  House  Pumps 
in  their  actual  colors.  Write 
for  this,  it  will  show  yon 
their  beautiful  design  and 
finish. 

F.  E.  Myers  &  Bro. 

Ashland.  Ohio, 

H.  ASHDOWN   HARDWARE  CO.,    LTD. 
Winnipeg,   Calgary  and    Branches 
LEWIS  BROS.,  LTD.,  MONTREAL 


"Never-Leak"  Pie  Plate 

PAYS  A  GOOD  PROFIT    AND    FILLS  A  LONG  FELT 
OF  THE  HOUSEWIFE 

It  eliminates  boiling  over,  saves  sugar,  retains  the  juice  and  flavor. 

A  wonderful  worry  and  trouble  saver. 

Made  in  tin,  enamel,  and  aluminum,  two  sizes  in  each. 

Write  for  prices. 


WANT 


Patented  in  Canada,  pending  U.S.A. 


BMade 

Exclusively 

by 

Mecca  Specialtie8 
Company/Limited 

70   Lombard  St. 
TORONTO   u 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Our  CELEBRATED  HOLLOW 
CABLE  CLOTHES  LINE  WIRE 

Smoothest   and   most   pliable   made. 
Wire    Nails,    Coiled     Spring,    Barb    and    Plain 
Fence  Wire,  Oiled  and  Annealed   Wire  Staples, 
Fence  Hooks,  etc. 


THE  WESTERN  WIRE  &  NAIL  CO.,  Limited,     LONDON,  ONT. 
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Dividers,     Wing     and     Extension. 
Win.   Johnson,    Newark,   N.J. 

Dies,  1'uJK'h, 

Pratt    &   Whitney    Co.,    lunulas. 

Diamonds.     Glaziers. 

G.   K.  Stephens  &  Co.,  Winnipeg. 
Die    Stocks. 

Pratt  &  Whitney  Co.,   Dundas. 

Display   Cases. 

Cameron  &  Campbell,   Toronto. 
Walker  Bin  &  Store  Fixture  Co., 
Berlin,  Ont. 

Door    Cheeks. 

Wm.  Newman  &  Sons.  Birming- 

Doors,   Fireproof   Metal. 

Metallic    Roofing   Co.,    Ltd.,    To- 
ronto. 

Door   Hangers. 

Allith   Mfg.    Co.,    Hamilton. 
Richards-Wilcox    Canadian    Co.. 

F.  E.   Myers   &   Bros.,   Ashland, 
Ohio. 

The  Stanley  Wks..  New  Britain. 

Conn. 
•F.   W.   Lamplough   &   Co.,   Mon- 
treal. 

Door   Pulls. 

The  Stanley  Wks..  New  Britain. 
Conn. 

Door  Springs,  Automatic 

G.  W.   Mallory.    Blenheim,    Ont. 
Mending  Patches   tor   Granite 

Collette   Mfg.    Co.,    Colliugwood, 
Ont. 


Door    Springs 

Chicago  Spring  Butt  Co..  Chi- 
cago,  111. 

Driers. 

Brandram  -  Henderson,  Ltd., 

Montreal. 

Drills,  Automatic  Push. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

North  Bros.  Mfg.  Co.,  Philadel- 
phia,  Pa. 

Drills. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Drill  Chucks. 

Goodell-Pratt  Co..  Greenfield, 
Mass. 

Drills,  Bench. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

North  Bros.  Mfg.  Co.,  Philadel- 
phia,  Pa. 

Drills,  Bit  Stock. 

Goodell-Pratt     Co.,      Greenfield, 

Mass. 
Millers     Falls    Co..     New     York, 

N.Y. 

Drills,  Breast. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers  Falls  Co.,  New  York, 
N.Y. 

The  Stanley  Rule  aud  Level  Co., 
New   Britain,   Conn. 

North  Bros.  Mfg.  Co..  Philadel- 
phia,  Pa. 

Drill  Chucks. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Drills,    Chain. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers  Falls  Co.,  New  York, 
N.Y. 

North  Bros.  Mfg.  Co.,  Philadel- 
phia, Pa. 

Drills,    Bench. 

Millers  Falls  Co..  Millers  Falls, 
Mass.  , 

Dry  Batteries. 

Canada  Dry  Cells,   Ltd..   Winni- 
peg. 
Interstate  Electric  Novelty  Co., 

Toronto. 
Northern  Electric  Co.,  Montreal 


Dry    Colors. 
Brandram  -  Henderson,  Ltd., 

Montreal. 

Drills,   Hand. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers   Falls   Co.,    New   York, 
N.Y. 

North  Bros.  Mfg.  Co.,  Philadel- 
phia, Pa. 

Drills.   Ratchet. 

Goodell-Pratt      Co.,      Greenfield, 

Mass. 
Pratt  &  Whitney  Co.,  Dundas. 

Drills,  Reciprocating. 

Goodell-Pratt  Co.,  Greenfield. 
Mass. 

Drills,   Twist. 

Pratt  &  Whitney  Co.,  Dundas. 

Dry    Colors. 

The  Sherwin-Williams  Co.,  Ltd., 
Montreal. 

The  Ottawa  Paint  Works,  To- 
ronto. 

Martin-Senour    Co.,    Montreal. 

A.   Ramsay   &   Son.   Montreal. 

G.  F.  Stephens  &  Co..  Winnipeg. 

Allan  Munro  Color  Co..  Mont- 
real. 

Eavestrough. 

Thos.  Davidson  Mfg.  Co..  Mont- 
real. 

Metallic  Roofing  Co.,  Toronto. 

Wheeler   &    Bain,    Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Egg  Carriers. 
Walter  Woods  &  Co.,  Hamilton. 

Edge  Tools. 

Buck    Bros.,    Milhurv.    Mass. 
Ward  &  Payne.  Sheffield. 

Egg   Beaters 
Collette   Mfg..  Co..   Collingwood. 
Ont. 

Electric   Lights. 

Basters.    Jackson    Co.,    Toronto. 
Amalgamated    Electric    Co..    To- 
ronto. 

Elhows. 

The  Thos.  Davidson  Mfg.  Co., 
Ltd..    Montreal. 

Roofers  Supply  Co.,  Ltd..  To- 
ronto. 

Wheeler   &   Bain.   Toronto. 

Electric  Fans. 
Northern  Electric  Co.,  Montreal 

Electric    Fan    Guards. 

The  A.  B.  Hendryx  Co..  New 
Haven,   Conn. 

Electrical   Appliances 

Landers,    Frary    &    Clark,    New 

Britain.   Conn. 
Mainer    Electric   Co..    Winnipeg. 
Northern  Electric  Co..  Montreal. 

Electric  Fans. 

Northern  Electric  Co.,  Montreal. 

Electric   Fixtures. 

Mainer    Electric    Co..    Winnipeg, 
.las.    Morrison    Brass   Mfg.    Co., 

Toronto. 
The    Ontario    Lantern    &    Lamp 

Co,   Ltd..   Hamilton. 
Tallman     Brass     &    Metal     Co.. 

Hamilton. 
Barton     Netting    Co.,     Windsor. 

Electric    Flat    Irons. 
The  Barton   Netting  Co.,  Wind- 
sor. 
Lewis  Bros.,   Ltd.,   Montreal. 
Landers,    Frary    &    Clark,    New 

Britain.   Conn. 
Mainer   Electric    Co.,    Winnipeg. 

Electric  Heaters  and  Radiators. 

The  Barton  Netting  Co.,   Wind- 
sor. 
Mainer    Electric   Co.,    Winnipeg. 

Electric    Lamps. 

The  Mainer  Electric  Co.,  Win- 
nipeg. 


Electric    Novelties. 

Interstate  Electric  Novelty  Co., 
Toronto. 

Canada  Dry  Cells,  Ltd..  Winni- 
peg. 

Electric    Table    Lamps. 

The  Barton  Netting  Co..  Wind- 
sor. 

Electric  Supplies. 

The  Mainer  Electric  Co.,  Win- 
nipeg. 

Electric   Toasters 

Landers,  Frary  &  Clark.  New 
Britain,   Conn. 

Electro-Galvanizing    and 
Trimming 

Northern  Bolt  &  Screw  Co., 
Owen   Sound. 

Emery  Cloth 

<;.  F.  Stephens  &  Co.,  Winnipeg. 

Electric   Silver  Plate 

The  Canadian  Wm.  A.  Rogers 
Co.,   Toronto. 

Enamels 

Brandram  -  Henderson,  Ltd.. 

Montreal. 

Canada    Paint  Co..  Montreal. 

Dougall  Varnish  Co.,  Ltd.,  Mon- 
treal,   Que. 

Wm.   Harland   &   Son,   Toronto. 

A.  Ramsay  &  Son,  Montreal. 

Sherwin-Williams  Co.,  Montreal. 
Berry    Bros.,    Walkerville. 

The  Ottawa  Paint  Works,  To- 
ronto. 

Sanderson,  Pearcy  &  Co.,  To- 
ronto. 

Martin-Senour    Co..    Montreal. 

Sherwin-Williams  Co.,  Montreal. 

G.  F.  Stephens  &  Co..  Winnipeg. 

Enamel,    Stove   Pipe 

Martin-Senour   Co.,   Montreal. 

Enamelware 

Thos.  Davidson  Mfg.  Co..  Mont- 
real. 

Engineers'    Supplies    (Rubber) 
Gutta  Percha  &  Rubber  Co.,  To- 
ronto. 

Epsom    Salts 
Sanderson,    Pearcy    &    Co.,    To- 
ronto. 

Escutcheon   Pins 

The    Parmenter   &    Bulloch    Co., 

Gananoque,   Ont. 
The   Steel  Co.,  of  Canada,  Ltd., 

Hamilton. 

Evaporating   Machinery 

Brown,  Boggs  Co.,  Ltd.,  Hamil- 
ton. 

Engines,   Gasoline,   Pumping 

Aylmer    Pump    &    Scale    Works, 

Aylmer,   Ont. 
The  Brown-Boggs  Co.,  Hamilton 

Expansive  Bits 

Russell  Jennings  Co.,  Ltd.,  St. 
Catharines. 

The  Irwin  Auger  Bit  Co..  Wil- 
mington,  Ohio. 

Extensions,   Bit    Brace 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Extension    Vises 
Millers     Falls     Co..     New    York. 

N.Y. 
Kichards-Wilcox    Canadian    Co.. 
Ltd.,   London,  Ont. 

Factory    Enamel,    White 

Brandram  -  Henderson,  Ltd., 

Montreal. 

Fasteners,   Corrugated 
J.    E.   Beauchamp   &   Co..    Mont- 
real. 
Stanley     Works,     New     Britain, 
Conn. 

Fasteners,    Storm,    Sash   and 
Screen 
Tin.  Stanley  Wks.,  New  Britain, 
Conn. 


Fencing,    Farm,    Poultry 
and   Ornamental 

Bauwell-Hoxie    Wire    Fence   Co., 

Hamilton. 
The  B.  Greening  Wire  Co.,  Ltd.. 

Hamilton. 

Fence    Hooks 

Western   Wire   &   Nail   Co.    I 

don. 

Fence,  Stays  and  Locks 
The  Steel  Co.,  of  Canada.   Ltd., 

Hamilton. 
Western   Wire   &   Nail  Co,   Lon- 
don. 

Fence   Stretchers 

Banwell-Hoxie   Wire   Fence  Co., 

Hamilton. 
The  Steel  Co.,  of  Canada,   Ltd.. 

Hamilton. 

Fencing,    Woven   Wire 

The  Steel  Co.,  of  Canada.   Ltd., 
Hamilton. 

Fence   Staples 

Canadian  Tube  &  Iron  Co..  Ltd.. 

Montreal. 
Steel  Co.  of  Canada,   Hamilton. 

tillers 

Brandram  -  Henderson,  Ltd., 

Montreal. 
Berry    Bros.,    Walkerville,    Ont. 

I  i repots,  Gas 

Brown.    Boggs    Co,    Ltd,    Hamil- 
ton. 

Firepots.  Gasoline 

Brown,   Boggs  Co.,   Ltd.,   Hamil- 
ton. 

Fire   Dept.    Supplies 
Gutta  Percha  &  Rubber  Co.,  To- 
ronto. 

l  ittings 
Pease   Fdy.,   Co.,  Toronto. 

Fittings,    Lavatory,   Bath 

G.  &  W.  Gummer,   Ltd.,  Rother- 
ham,   Eng. 

Foot   Powers 

Goodell-Pratt      Co.,      Greenfield, 
Mass. 

Iron,   Pig 

Nova    Scotia    Steel    &    Coal    Co.. 
Ltd..   New   Glasgow.   N.S. 

Files 

Nicholson    File   Co.,    Port    Hop.-. 
Simonds  Canada  Saw  Co..   Ltd.. 

Montreal. 
G.  H.  Barnett,  Philadelphia.  Pa. 

Firearms 

Caverhill,  Learmont  &  Co..  Mori 
treal. 

Fire   Alarm   Apparatus 

Northern  Electric  Co..  Montreal. 

I  ire   Door   Fixtures 

Allith  Mfg.  Co..  Ltd.,  Hamilton. 
Richards-Wilcox    Canadian    Co.. 

London. 
F.   W.   Lamplough   &  Co..   Mont 

real. 

Fireplace  Furnishings 
Canada  Wire  &  Iron  Goods  Co. 

Hamilton. 
The  Barton   Netting  Co..   Wind 
sor. 

Fire  Extinguishers 

Gutta     Percha     &     Rubber     Co.. 
Montreal. 

linials,   Metallic 

Metallic    Roofing   Co.,    Ltd..    To- 
ronto. 

Fire    Door   Terne   Plate 

Roofers'    Supply    Co..    Ltd..    To- 
ronto. 

Fireproof   Doors 

Metallic  Roofing  Co.,  Toronto. 

lire   Brick 
Manitoba    Bridge   &    Iron    Wks., 
.Winnipeg. 
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TNDETS 


Wonderful  Invention!        Big  Seller! 

MENDS  ALL  LEAKS  INSTANTLY 

In  Granite  Ware,  Hot  Water  Bags,  Tin,  Copper,  Brass  and  Sheet  Iron,  all  cooking 
utensils  and  rubber  goods,  without  the  use  of  Heat,  Solder,  Cement  or  Rivet. 

Mendets  are  not  affected  by  extreme  heat,  and  when  applied  to  a  leak  fit  so  closely  to 
the  surface  of  the  article  mended  that  they  make  a  better  and  neater  appearance  than 
when   soldered 

A  Big  Money-Maker  for  Merchants 

An  important  feature  of  Mendets  is  that  where  a 
family  once  uses  them  they  will  never  be  without 
them.  They'll  come  back  to  you  for  more.  They'll 
tell  their  friends  and  neighbors,  and  they'll  come  too. 

The  following  Wholesale  Hardware  Dealers  sell 
Mendets : 


Whites,  Limited,  Collingwood,  Ontario;  Wood,  Vallance.  Limited.  Winnipeg, 
Man.;  Wood,  Vallance  &  Co.,  Hamilton,  Ont. ;  The  Hobbs  Hardware  Co.,  Limited, 
London,  Ont.;  D.  H.  Howden  &  Co.,  Limited,  London,  Ont.;  Thos.  Birkett  &  Son 
Co.,  Limited,  Ottawa,  Ont.;  Miller-Morse  Hardware  Co.,  Winnipeg,  Man.;  The 
Marshall-Wells  Alberta  Co.,  Limited,  Edmonton,  Alta. ;  Walter  Woods  &  Company, 
Winnipeg,  Man.;  The  Rogers  Hardware  Co.,  Limited,  Charlottetown,  P.B.I. ; 
Thompson  &  Sutherland,  Limited,  North  Sydney,  N.S. ;  Merrick-Anderson  Co., 
Limited,  Winnipeg,  Man.;  A.  M.  Bell  &  Co..  Halifax,  N.S. :  J.  H.  Ashdown  Hard- 
ware Co.,  Limited.  Winnipeg,  Man.;  Bond  Hardware  Co.,  Limited,  Guelph,  Ont. 

Collette  Mfg.  Co.,   Collingwood,  Ont.,  Canada 


Dreaming 

of  a  finer  store? 

Every  progressive  hardware  man  is.  A 
fine  store  attracts  and  holds  customers. 
An  investment  in  fine  fittings  is  soon 
recovered.  Then  there  is  this:  A  well- 
arranged,  well-fitted  store  saves  man- 
time  and  man-time  is  easily  the  heaviest 
item  in  your  year's  expense.  Let  us  help 
you. 

Make  Your  Dreams   Come  True. 

Look  at  the  illustrations  on  this  page.  Study  each  one  closely.  Notice  how  compact  your  stock  can  be,  how  accessible,  how  better  service  can 
be  given  your  customer.  What  stands  between  you  and  the  realization  of  your  dreams?  Is  it  the  cost?  Do  you  know  what  the  cost  will  be? 
Have  you  ever  looked  into  the  question?  Have  you  the  courage  to  find  out? 
We'd  like  exceedingly  to  be  given  an  op- 
portunity to  give  you  an  estimation  on  fit- 
ments of  the  sort  illustrated  for  your  own 
store.  If  you  would  rather  send  for  our 
catalogue  and  make  calculations  yourself. 

We're  out  to  serve  you,  not  to  get  your 
money  out  of  you.  Whatever  you  need  or 
desire  in  shelving,  display  counters,  nail 
bin  counters,  screw  cases,  etc.,  we  can 
supply. 

Cameron  &  Campbell 

Sole  Manufacturers 
TORONTO  -  CANADA 

p    O       We  are  ready  to  sketch  out  a  plan 
*  for    the    rearrangement    and    refit- 

ting of  your  store — this  gratis,  on  re- 
quest. Send  rough  sketch  of  store  and 
measurements. 


WRITE  FOR 
CATALOG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Flashlights 

Interstate  Electric  Co.,  Toronto. 

Canada  Dry  Cells,  Ltd.,  Winni- 
peg. 

Factory  Products,  Ltd.,  Toronto 

Northern  Electric  Co.,  Montreal. 

The  Mainer  Electric  Co.,  Win- 
nipeg. 

Flatware,   Pearl   Handled 

Landers,  Prary  &  Clark,  New 
Britain,  Cann. 

Flatware,   Silver-Plated 

The  Wm.  Rogers  Mfg.  Co.,  Ltd., 
Niagara   Palls. 

Canadian  Wm.  A.  Rogers,  To- 
ronto. 

MeGlashan  Clarke  Co.,  Niagara 
Falls. 

fixtures,   All   Kinds 

Walker  Bin  &  Store  Fixture  Co., 
Berlin,   Ont. 

Fixtures,    Lighting 

Barton   Netting  Co.,   Windsor. 
Northern  Electric  Co.,  Montreal. 

Fishing   Tackle 

The  A.  B.  Hendrix  Co.,  New 
Haven,   Conn. 

Flashings.  Metallic 

Metallic  Roofing  Co.,  Ltd.,  To- 
ronto. 

Flatone 

The  Sherwin-Williams  Co.,  Ltd., 
Montreal. 

Floor    Finishes 

Brandram  -  Henderson,  Ltd., 

Canada    Paint    Co.,    Montreal. 
R.  C.  Jamieson  &  Co.,  Montreal. 
Martin-Senour   Co.,   Montreal. 
Sherwin-Williams  Co.  Montreal. 

Flue    Hole   Headers 

Pratt  &  Whitney  Co.,  Ltd.,  Dun- 
das. 

Floor    Wax 

Benjamin  Moore  &  Co.,  Ltd., 
Toronto. 

Hue    Hole   Cutters 

Pratt  &  Whitney  Co.,  Ltd.,  Dun- 
das. 

Fly   Swatters 

Atlas  Mfg.  Co.,  New  Haven, 
Conn. 

Flooring    (Ruhber) 

Canadian  Consolidated  Rubber 
Co.,   Ltd.,   Montreal. 

Floor    Hinges 

Chicago  Spring  Butt  Co.,  Cri- 
cago,    111. 

Wm.  Newman  &  Sons,  Ltd.,  Bir- 
mingham. 

Floor    Wax 

Sanderson,    Pearcy    &    Co.,    To- 
ronto. 
A.  Ramsay  &  Son,  Montreal. 
Sherwin-Williams  Co.,  Montreal. 

Folding    Tables   and    Chairs 

Stratford  Mfg.  Co.,   Stratford. 
Mecca    Specialties,    Toronto. 
Landers,    Frary    &    Clark,    New 
Britain,  Conn. 

Forks   and    Spoons,    Nickel,    Silver 

Wm.  Rogers  Mfg.  Co.,  Ltd.,  Nia- 
gara  Falls,   Ont. 

Forks,   Cooks 
Geo.  Wolstenholm     &Sons,  Shef- 
field,  Eng. 

Furnaces,   Self   Feeding 
Toronto  Furnace  Co.,   Ltd.,  To- 
ronto. 

Foot   Powers 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Foot-Power    Stamping   Presses 
Brown,  Boggs  Co.,  Ltd.,   Hamil- 
ton. 

Forgings 

Thos.    Pink    Co.,    Pembroke. 

The  .Tas.  Smart  Mfg.  Co.,  Brock- 
ville 

The  Steel  Co.,  of  Canada,  Ham- 
ilton. 


Furnaces 

Beach   Foundry  Co.,   Ottawa. 

Thos.  Davidson  Mfg.  Co.,  Mont- 
real. 

Findlay  Bros.  Co.,  Carleton 
Place,    Ont. 

Kir-Ben,    Limited,    Almonte. 

The  Jas.  Smart  Mfg.  Co.,  Brock- 
ville. 

Toronto  Furnace  &  Crematory 
Co.,    Ltd.,    Toronto. 

Wheeler  &   Bain,   Toronto. 

Pease    Fdy.    Co.,    Toronto.    , 

Foundry  Supplies 

The  B.  Greening  Wire  Co.,  Ltd., 
Montreal. 

Funnels 

The  Thos.  Davidson  Mfg.  Co., 
Ltd.,    Montreal. 

Force   Cups 

Canadian    Consolidated     Rubber 

Co.,   Montreal. 
Gutta    Percha    &    Rubber,    Ltd., 

Toronto. 

Forks,   Digging 

Ward  &  Payne,  Sheffield. 

Fruit   Jars 

Walter  Woods  &  Co.,  Hamilton. 

Fruit    Jar    Rings 

Canadian  Consolidated  Rubber 
Co.,    Ltd.,    Montreal. 

Furnaces,    Agricultural 

The  Beach  Foundry  Co.,  Ltd., 
Ottawa. 

Furniture   Polish 

Channell  Chemical  Co.,  Toronto. 
Fuses 
Factory  Products  Ltd.,  Toronto. 

Galvanized  Iron 

M.    &    L.     Samuel,    Benjamin    & 

Co.,    Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Wheeler  &   pain,   Toronto. 

Galvanized   Netting 

B.  Greening  Wire  Co.,  Hamilton. 

Galvanized   Pipe 

Hoyt    Metal    Co.,    Toronto. 

Galvanizezd   Wares 

The  Thos.  Davidson  Mfg.  Co., 
Ltd.,  Montreal. 

Galvanizing 

Thos.  Davidson  Mfg.  Co.,  Mon- 
treal. 

The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 

Garbage  Cans 

Burrowes    Mfg.    Co.,     Stratford. 
The    Thos.    Davidson    Mfg.    Co., 
Ltd.,    Montreal. 

Gas   Fixtures 

Jas.  Morrison  Brass  Mfg.  Co., 
Toronto. 

Galvanized   Iron    Sheets 

Wheeler  &  Bain,   Toronto. 
Galvanized  Iron   Work 

Metallic  Roofing  Co.,  Ltd.,  To- 
ronto. 

Galvanized    Sheets 

Dominion  Sheet  Metal  Co.,  Ltd., 
Hamilton. 

Roofers'  Supply  Co.,  Ltd.,  To- 
ronto 

Gauges 

Goodell-Pratt      Co,      Greenfield, 

The   L.'   S.    Starrett   Co.,   Athol, 

Mass. 
Jas.    Chesterman    &    Co.,    Ltd., 

Sheffield,    Eng. 
The   Stanley   Rule   &   Level  Co., 

New    Britain,    Conn. 

Garden   and   Park   Seats 

The  Stratford  Mfg.  Co.,  Ltd., 
Stratford. 

Garage    Hardware 

Lewis    Bros.,    Montreal. 
The  Stanley  Wks.,  New  Britain, 
Conn. 


Garden   Tools 

Schoener    Mfg.    Co.,    St.    Cloud. 

Minn. 
Ward  &  Payne,  Sheffield,  Eng. 

Gasoline   Tanks 

The  Burrowes  Mfg.  Co.,  To- 
ronto. 

Gates 

Banwell  Hoxie  Wire  Fence  Co., 
Hamilton. 

Gauges,   Depth  and    Surface 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Gauges,    Thread    and    Cylindrical 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Pratt  &  Whitney  Co.,  Ltd.,  Dun- 
das. 

Gauges,  Marking 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Gauges,  Steam 

Jas.  Morrison  Brass  Mfg.  Co., 
Toronto. 

Gear   Cutters 

Pratt    &   Whitney    Co.,    Dundas. 

Glass 

A.  Ramsay  &  Son,  Montreal. 

Sanderson,  Pearcy  &  Co.,  To- 
ronto. 

Sherwin-Williams  Co.,  Montreal. 

G.  F.  Stephens  &  Co.,  Winnipeg. 

Winnipeg  Paint  &  Glass  Co., 
Winnipeg. 

Toronto  Plate  Glass  Importing 
Co.,  Toronto. 

The  Ottawa  Paint  Wks.,  To- 
ronto. 

Glass,   Bent,    Colored,   Fancy 

Toronto  Plate  Glass  Co.,  To- 
ronto. 

Glass  Cutting  Boards 

The  Lufkin  Rule  Co.,  of  Can- 
ada,  Ltd.,   Windsor,   Ont. 

Glass  Cutters 

Goodell-Pratt      Co.,      Greenfield, 

Mass. 
Millers   Falls   Co.,    New   York. 

Glass,   Figured 

A.     Ramsay    &    Son,     Montreal, 

Que. 
Toronto   Plate   Glass    Importing 

Co.,    Toronto. 

Glass,  Ornamental 
G.  F.  Stephens  &  Co.,  Winnipeg. 
A.     Ramsay    &     Son,     Montreal, 
Que. 

Glass.   Figured,   Rolled 

Toronto   Plate   Glass   Importing 

Co.,    Toronto. 
G.  F.  Stephens  &  Co.,  Winnipeg. 

Glass,  Sheet 

A.     Ramsay    &     Son,     Montreal, 

Que. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Toronto    Plate   Glass   Importing 

Co.,  Toronto. 
Winnipeg    Paint    &    Glass    Co., 

Winnipeg. 

Glass,   Wired 

A.  Ramsay  &  Son,  Montreal. 
Toronto   Plate   Glass    Importing 

Co.,  Toronto. 
Sharratt     &     Newth,      London, 

England. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Winnipeg    Paint    &    Glass    Co., 

Winnipeg. 

Gloves,  Canvas 

American  Pad  &  Textile  Co., 
Chatham,  Ont. 

Graining   Colors 

The  Sherwin-Williams  Co.,  Ltd., 
Montreal. 

Granaries,    Portable,    Metal 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Graters 

Soren    Bros..    Toronto. 


Glaziers'   Diamonds 

A.   Ramsay   &    Son,   Montreal. 
Sharratt  &  Newth,  London,  Eng. 
G.  F.  Stephens  &  Co..  Winnipeg. 

Gloves,    Canvas,    Cotton 
The    American    Pad    &    Textile 
Co.,  Chatham. 

Glue 

A.    Ramsay   &    Son,    Montreal. 
Sanderson,    Pearcy    &    Co.,    To- 
ronto. 
G.  F.  Stephens  &  Co.,  Winnipeg. 

Grinding    Heads 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Grindstones 

Cleveland   Stone  Co.,   Cleveland. 

Ohio. 
Richards-Wilcox    Canadian    Co., 

London. 
Millers  Falls  Co.,  Millers  Falls. 

Mass. 

Grinding  Wheels 

The   Carborundum   Co.,    Niagara 

Falls,    N.Y. 
Cleveland   Stone  Co.,   Cleveland, 

Ohio. 

Grinders 

The  Carborundum   Co.,   Niagara 

Falls,    N.Y. 
Cleveland   Stone  Co..  Cleveland, 

Ohio. 

Gloves,   Leather,   Faced 

The  American  Pad  &  Textile 
Co.,   Chatham. 

Granary   Lining 

Metallic    Roofing   Co..    Ltd..   To- 
ronto. 

Granaries,    Portable,    Metallic 

Metallic  Roofing  Co.,  Ltd.,  To- 
ronto. 

Grinders,  Bench 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Grinders^   Belt,   Foot   and 
Hand    Power 

American      Grinder      Mfg.      Co.. 

Milwalkee,    Wis. 
The   Carborundum   Co.,   Niagara 

Falls.    N.Y. 

Grinders,  Valve 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Grinders,    Sickle   and    Household 

American  Grinder  Mfg.  Co., 
Milwaukee,  Wis. 

Grocers'    Sundries 

Water   Woods  &   Co.,    Hamilton. 
Gun    Implements   and    Oil 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Guns 

Harrington  &  Richardson  Arms 
Co.,   Worcester,  Mass. 

H.  S.  Howland  Sons  &  Co., 
Toronto. 

Lewis  Bros.,  Montreal. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone,  Mich. 

Caverhill.  Learmont  &  Co.,  Mon- 
treal. 

Whites,    Limited,    Collingwood. 

Hack  Saws 

The  Bictor  Saw  Wks.,  Hamil- 
ton. 

Hack   Saw  Blades  and   Frames 

Goodell-Pratt     Co.,      Greenfield, 

Mass. 

National  Machinery  &  Supply 

Co.,   Hamilton. 
L.   S.   Starrett  Co.,  Athol.  Mass. 
Millars  Falls  Co..  New  York. 
The  Bictor  Saw  Wks,  Hamilton. 

Hack    Saw   Machines 

Goodell-Pratt     Co.,      Greenfield. 

Mass. 
Bictor    Saw    Works. 

Halters,   Rawhide 
R.   R.  Kinread,  Winnipeg. 


August  19,  1916. 


HARDWARE    AND    METAL 


22." 


THE   STANDARD 
OF   CANADA 


More  Real 

Pump  Value 

for 

Less  Money 

All  Because 

of  Quantity 

and  Modern 

Methods. 

Stock  some  to- 
day and  have  a 
real  satisfactory 
pump  business. 


EVER  READY 
PUMPS 

The  Greatest  Line  of  Easy- 
Working  Pumps  Made 
in  Canada. 

Look,  please,  at  these 
specifications  of  514, 
One  of  the  Big  Five, 
and  you  will  promptly 
want  this  one  for  your 
stock. 

Heavy    Built    Grey    Iron    Body. 
Well  Finished. 


The  Set  Length  is  really 

Galvanized. 

Compare  this. 


Wooden  Handle. 


Adjustable  Stroke 
Six,  Eight  and  Ten  Inch. 

Windmill  or  Hand  Operating. 

The  Easy- Working  Superior 
Lever  Lift  Irons. 


Reversible  Reservoir  Spout. 

Combination  Bushing  for 
Well  Pipe. 

Heavy   Brass  Body   or   Polished. 

Iron  Cylinder 

Made  the  Aylmer  Way. 


WRITE  FOR  PRICES  AND  DISCOUNTS. 


Established  1887 


The  Aylmer  Pump  &  Scale  Co.,  Limited,  Aylmer,  Ont. 


If  interested;,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Hammers 

The  Jas.  Smart  Mfg.  Co.,  Brock- 
vine. 

Stanley  Rule  &  Level  Co.,  New 
Britain,    Conn. 

Brown,  -Boggs  Co.,  Ltd.,  Ham- 
ilton. 

Ward  &  Payne,  Sheffield. 

Hammers,  Drop 

Brown,  Boggs  Co.,   Hamilton. 
Hammers.   Raising,    Riveting, 
Setting 

Brown,  Boggs  Co..  Ltd.,  Hamil- 
ton. 

Hangers 

Richards-Wileox    Canadian    Co., 

Ltd.,    London,    Ont. 
Safety  Door   Hanger  Co.,   Ham- 
ilton. 
Hangers,    Sliding    Door 
F.   W.   Lamplough   &  Co.,  Mont- 
Safety  Poor  Hanger  Co.,  Hamil- 
ton. 
Hangers,  Storm,  Sash  and  Screen 
Safety  Door  Hanger  Co.,  Hamil- 

The"stanley  Wks..  New  Britain, 
Conn. 
Handles,   Cant,   Hook   and    Peavie 

J.  H.  Still  Mfg.  Co.,  St.  Thomas 

Handles 

Thos.    Pink    Co..    Pembroke. 

J.  H.  Still  Mfg.  Co     St.  Thomas. 

The  Stanley  Wks.,  New  Britain, 
Conn. 
Handles,  Pick  Axe,   Sledge, 
Hammer.  Tack 

J.  H.  Still  Mfg.  Co..  St.  Thomas. 

Hardware 

Landers.    Frary    &    Clark,    New 

Britain,  Conn. 
Lewis   Bros.,    Ltd.,  Montreal 

Handscrews 

National    Machinery    &    Supply 

Co,    Hamilton 
Frothingham  &  Workman.  Mon- 

H.   IS.   Howland    Sons    Co.,    To- 
ronto. __  , 
Lewis  Bros..  Montreal. 
Rice  Lewis  &  Son,  Toronto. 

Hardware    Specialties 

The  Bridgeport  Hdwe.  Mfg. 
Corp..    Bridgeport,    Conn. 

Hardware,    Sliding  Door 

Allith  Mfg.  Co.,  Hamilton. 
Hardware,  Metal  Window 

The  Tas.  Smart  Mfg.  Co.,  Bvock- 

ville.  „       _  v.   . 

The  Stanley  Wks.,  New  Britain. 
Conn. 
Hardware  Shelving 
Cameron  &  Campbell,  Toronto. 

Hardware    Shelf   Boxes 

■Cameron  &  Campbell,  Toronto. 

Hay   Rakes,   Wood 

J.  H.  Still  Mfg.  Co.,  St  Thomas. 

Harness 
R.    R    Kinread,    Winnipeg 

Hay  Tools 

F.  E.  Mvers  &  Pro.  Ashland,  O. 
Beatty  Bros.,  Ltd.,  Fergus,  Ont., 
and  Winnipeg. 

Heating    Goods 

.Tas.    Morrison    Brass   Mfg.    Co., 

Toronto. 
Pease   Fdy.  Co.,  Toronto. 

Heating,    Warm   Air,   Hot   Water 
and   Steam 

Pease   Fdy.  Co.,  Toronto. 

Heaters,  Coal  and   Wood 

The    Thos.    Davidson    Mfg.    Co., 

Montreal. 
The    Beach    Foundry    Co.,    Ltd., 

Ottawa. 

Hard  Oil  Finish 

A.  Ramsay  &  Son,  Montreal. 


Hardware.   Heavy 

Caverhill,  Learmont  &  Co.,  Mon- 
treal. 

Hardware.  Shelf 
Caverhill,  Learmont  &  Co.,  Mon- 
treal. 

Hasps 

Canada  Steel  Goods  Co.,  Ham- 
ilton. 

Heaters,   Hot    Water 
Jas.    Morrison    Brass    Mfg.    Co., 
Toronto. 

Heaters,   Shanty 

The  Beach  Foundry  Co.,  Ltd., 
Ottawa. 

Hinges,   Spring 

Chicago  Spring  Butt  Co,  Chi- 
cago, 1)1. 

Hinges,   Screen   Door 

Chicago  Spring  Butt  Co.,  Chi- 
cago, 111. 

Hinges,  Lavatory 

Chicago  Spring  Butt  Co.,  Chi- 
cago,   111. 

Hinges, 

The  Stanley  Works,  New  Bri- 
tain,,   Conn. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Hinges,  Garage 

The  Stanley  Wks.,  New  Britain, 
Con. 

Hinges,    Floor 
Chicago   Spring   Butt   Co.,   Chi- 
cago. 

Hobs 

Pratt  &  Whitney  Co.,  Ltd.,  Dun- 
das. 

Hockey    Pucks 

Gutta  Percha  &  Rubber  Co.,  To- 
ronto. 

Hoes 

Schoener  Mfg.  Co.,  St.  Cloud, 
Minn. 

Holders 

Factory  Products  Ltd.,  Toronto. 

Hooks 

Atlas    Mfg.     Co.,     New     Haven, 

Conn. 
Thos.  Pink  Co.,  Pembroke. 
The  Stanley  Wks.,  New  Britain, 

Conn. 

Hooks,   Ceiling 
Atlas    Mfg.     Co.,     New     Haven, 
Conn. 

Hoes 

Ward  &  Payne,  Sheffield. 

Hooks,    Hat   and    Coat 

James   &   Reid,   Perth. 
Household    Brushes 

Meakins  &  Sons.  Ltd.,  Hamil- 
ton. 

House   Goods 

Northern  Electric  Co.,  Montreal. 

Hinges 

The  Jas.  Smart  Mfg.  Co.,  Brock- 
ville. 

Hinges,    Spring 

Wm.  Newman  &  Sons,  Ltd.,  Bir- 
mingham. 

Hoops,    Steel   and    Wire 

The  Steel  Co.,  of  Canada,  Ltd.. 
Hamilton. 

Hoops   (Barrel) 
Laidlaw  Bale  Tie  Co.,  Hamilton. 

Horse   Clothing   Manufacturers 

Burlington  Windsor  Blanket  Co., 
Windsor. 

Horse  Blankets  and   Collars 

Burlington  &  Windsor  Blanket 
Co.,    Ltd.,   Toronto. 

Hoists,    Chain,    Electric 
and   Pneumatic 

Manitoba  Bridge  &  Iron  Works, 
Winnipeg. 


Hoisting    and    Conveying 
Wachlnerj 

Manitoba  Bridge  &  Iron  Works, 

Winnipeg. 

Hooks.   Hat  and   Coat 

The  Jas.  Smart  Mfg.  Co.,  Brock- 

ville. 

Horse  Clippers 

Chicago  Flexible  Shaft  Co.,  Chi- 
cago, 111. 

Hotel  Kitchen  Equipment  and 
Institution   Equipment 
Wrought  Iron  &  Range  Co.,  To- 
ronto. 

Horse   Nails 

The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 

Horseshoers*    Supplies 

J.  Ackland  &  Son,  Winnipeg, 
Man. 

Horse  Pads 

The  American  Pad  &  Textile 
Co.,   Chatham,  Ont. 

Horse  Covers 

Canadian  Consolidated  Rubber 
Co.,  Montreal. 

Horse   Pokes 

J.  H.   Still  Mfg.   Co. 
Horseshoes 

The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 

Hose,  Garden  and   Lawn 

Gutta    Percha    &    Rubber    Mfg., 

Toronto.    , 
Canadian    Consolidated    Rubber 

Co.,  Montreal. 

Hose,   Mill,   Eire 

Gutta  Percha  &  Ruber  Co.,  To- 
ronto. 

Ice    Cream    Freezers,    Hand 
and  Machine 

The  Thos.  Davidson  Mfg.  Co.. 
Ltd.,   Montreal. 

North  Bros.,  Mfg.  Co.,  Phila- 
delphia, Pa. 

Implement  Repairs 

J   Ackland    &    Son,    Winnipeg.    , 

Ice  Breakers 

North  Bros.  Mfg.  Co..  Phila- 
delphia 

Ice   Chippers    and    Shavers 

North  Bros.  Mfg.  Co..  Phila- 
delphia. 

Ice  Tongg 

James   &    Reid.    Perth. 
Ingot   Aluminum 

Tallman  Brass  &  Metal  Co., 
Hamilton. 

Incubators 

Collins    Mfg.    Co.,    Toronto. 
Ingot   Metals 
M.    &    L.     Samuel.    Benjamin    & 
Co.,  Toronto. 

Insoles 

Burlington  &  Windsor  Blanket 
Co.,    Toronto. 

Inserted   Blade   Cutters 

Pratt  &  Whitney  Co.,  Dundas. 
Iron   Bars 

B.  J.  Coghlin  Co..  Ltd..  Mont- 
real. 

London  Rolling  Mills  Co.,  Lon- 
don. 

Cam  da  Rolling  Mills  Co,  Ltd., 
Montreal. 

Manitoba  Bridge  &  iron  Wks., 
Winnipeg. 

She  Steel  Co..  of  Canada,  Ltd., 
Hamilton. 

Wilkinson  &  Kompass,  Hamil- 
ton. 

Ironing   Boards 

McFarlane  Ladder  Works.  To- 
ronto. 

Stratford  Mfg.  Co.,  Stratford, 
Ont. 

/roning    Stands,  Folding 

McFarlane  Ladder  Co.,  Toronto. 
Stratford    Mfg.    Co.,    Stratford. 


Iron   and    Steel 

Caverhill,  Learmont  &  Co.,  Mon- 
treal. 

Nova  Scotia  Steel  &  Coal  Co.. 
New   Glasgow,    N.S. 

Wilkinson  &  Kompass,  Hamil- 
ton. 

Manitoba  Bridge  &  Iron  Wks., 
Winnipeg. 

Wm.  Stairs.,  Sons  &  Morrow, 
Halifax,  N.S. 

Iron,   Corrugated 

Metallic  Roofiing  Co.,  Ltd.,  To- 
ronto. • 

Irons 

Factory  Products  Ltd.,  Toronto. 
Irons,    Gasoline 
National    Stamping    &    Electric 
Works.   Chicago,    111. 

Iron   and   AVire,   Ornamental 

Canada  Wire  &  Iron  Goods  Co.l 
Hamilton. 

Ivory 

Wilckes,  Martin,  Milckes,  New 
York. 

Jack   Screws 

Millers   Falls   Co.,   New   York. 
Jacks,    Auto 

The  Jas.  Smart  Mfg.  Co.,  Broik- 
ville. 

Japans 

A    Ramsay   &    Son,   Montreal. 

Berry  Bros.,   Walkerville. 

The  Canada  Paint  Co.,  Ltd., 
Montreal. 

Dougall  Barnish  Co.,  Ltd.,  Mon- 
treal,   Que. 

Wm.  Harland  &  Son,  Toronto. 

Mnrtin-Senour   Co.,    Montreal. 

The  Ottawa  Paint  Wks.,  To- 
ronto. 

Japan    Colors 

Brandram  -  Henderson,  Ltd., 

Montreal. 

Kalsomine 

Brandram  -  Henderson,  Ltd.. 

Montreal. 
The     Canada     Paint     Co.,     Ltd., 

Montreal. 
A.   Ramsay   &   Son,   Montreal. 

Kettles 

The  Thos.  Davidson  Mfg.  Co.. 
Ltd.,    Montreal. 

Kitchen    Hardware 

The  Thos.  Davidson  Mfg.  Co.. 
Ltd.,    Montreal. 

Knife    Polish 

John  Oakley  &  Sons,  London. 
Eng. 

Knives,  Butchers 

John  Chatillon  &  Sons.,  New 
York. 

Geo.  Wostenholm  &  Sons,  Shef- 
field.  Eng. 

Knives.    Cleavers,    Steels    for 
Butchers,    Family    or    Hotel 

John     Chatillon     &     Son,     New 
York. 
Knives,    Slicing 

Geo.  Wostenholm  &  Sons,  Shef- 
field,  Eng. 

Knives,   Harrier 

Geo.  Wostenholm  &  Sons,  Shef- 
field, Eng. 

Knives,    Kitchen 

Geo.  Wostenholm  &  Sons,  Shef- 
field, Eng. 

Knives,    Oyster 

Geo.  Wostenholm  &  Sons,  Shef- 
field, Eng. 

Knives,   Hunting.   Fishing, 
Pocket 

Geo.   Wostenholm   &   Sons,   Sref- 

field.   Eng. 
Landers,    Frary    &    Clark,    New 

Britain,  Conn. 

Knives    and    Forks,    Folding, 
Camper's 

Landers,  Frary  &  Clark,  New 
Britain,  Conn. 
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LIVERY  carpenter  and  user  of  wood 
^   worker's  tools  in  your  district- 
professional  or  amateur — should  have 
a  set  of  jlrwin  Bits. 

They  would  buy  no  other  if  you  would  explain 
the  exclusive  Irwin  features  which  have  made  this 
the  standard  bit. 


Our  Catalog  No.  io 
will  post  you  on  all 
the  Irwin  selling 
points.  Send  for  it 
now,  and  order  a 
stock  of  Irwin  Bits 
from  your  jobber. 


The  Irwin  Auger  Bit  Company,  Wilmington,  Ohio 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Knives   and    Forks,    Medium 

Landers,  Frary  &  Clark,  New 
Britain,   Conn. 

Knives,   Butchers 

John      Chatillon     &     Son,     New 

York. 
Landers.    Frary    &    Clark,    New 

Britain,   Conn. 

Knobs,   Door 

F.  W.  Lamplough  &  Co.,  Mont- 
real. 

Ladders 

Walter  Woods  &  Co..  Hamilton. 
Stratford  Mfg.  Co.,  Stratford. 

Ladders,   Extension 
McFarlane      Ladder     Co.,      Tor- 
onto. 
The    Stratford    Mfg.    Co.,    Ltd., 
Stratford. 

Ladders,   Shelf 

Richards-Wilcox  Canadian  Co., 
London. 

Ladders,    Step 

The  Stratford  Mfg.  Co.,  Strat- 
ford. 

Ladders,    Single 

The  Stratford  Mfg.  Co.,  Ltd., 
Stratford. 

Ladders,   Step 

J.  B.  Beauchamp  &  Co.,  Mont- 
real. 

McFarlane  Ladder  Co.,  Tor- 
onto. 

The  Stratford  Mfg.  Co.,  Ltd., 
Stratford. 

G.  F.  Stephens  &  Co.,  Winnipeg. 

Ladders,    Store 

F  E.  Myers  &  Bros.,  Ashland, 
Co. 

McFarlane  Ladder  Works,  Tor- 
onto,  Ont. 

F.  M.  Lamplough  &  Co.,  Mont- 
veal. 

Richards-Wilcox  Canadian  Co., 
London. 

Lamp   Black 

Lamp  Black. 

L.  Martin  Co.,   New  York. 

Wilckes,  Martin.  Wilckes.  New 
York. 

A.   Ramsay  &  Son.  Montreal. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

Lamp    Cord 

Northern     Electric     Co.,     Mont- 
real. 
Lamps,  Electric 
Amalgamated  Electric  Co.,  Tor- 
onto. 
Basters,    Jackson    Co.,    Toronto. 
Factory      Products     Co.,      Ltd., 
Toronto. 
Lamps,    Electric 
iNorthern     Electric     Co.,     Mont- 
real. 
Lamps,   Gasoline 
National    Stamping    &    Electric 
Works,  Chicago,   111. 

Lamps,  Kerosene 

National       Stamping      &      Elec. 
Wks.,  Chicago. 
Lamp   Supplies 
National     Stamping    &    Electric 
Wks,   Chicago,    111. 
Lamps,    Oil 
The    Ontario    Lantern    &    Lamp 
Co.,  Ltd.,  Hamilton. 
Lanterns 
Thos.        Davidson       Mfg.       Co., 

Montreal. 
The    Ontario    Lantern    &    Lamp 
Co..    Hamilton. 
Lanterns,    Gasoline 
National     Stamping    &    Electric 
Works,  Chicago,   111. 
Lathe   Metal 
The  B.  Greening  Wire  Co..  Ltd., 
Hamilton. 
Lanterns,    Kerosene 
National     Stamping    &    Electric 
Works,   Chicago,   111. 

Lath    Metallic 

Metallic  Roofing  Co;,  Ltd.,  Tor- 
onto. 


Lawn      Chairs 

The  Stratford  Mfg.  Co.,  Ltd., 
Strtaford. 

Lawn   Mowers 

Lewis  Bros.,  Montreal. 
The     James     Smart    Mlfg.     Co., 
Brockville. 

Lawn    Swings 

J.  E.  Beauchamp  &  Co.,  Mont- 
real. 

F.  E.  Myers  &  Bros..  Ashland,  O. 
Stratford  Mfg.  Co.,  Stratford. 

Lawn    Settees 
McFarlane   Ladder  Works,   Tor- 
onto,  Ont. 

J.  E.  Beauchamp  &  Co.,  Mont- 
real. 

Latches,    Steel 

The  Stanley  Wks.,  New  Britain, 
Conn. 

Lead    Pipe 

The  Steel  Co.   of  Canada,   Ltd., 

Hamilton. 
Hoyt    Metal    Co..    Toronto. 
Canada   Metal   Co.,   Toronto. 

Lead    Washers 

Canada  Metal  Co.,  Ltd.,  Tor- 
onto. 

Lead,    White 

Brandram  -  Henderson,  Mont- 
real. 

G.  F.  Stephens  &  Co.,  Winni- 
peg. 

Lead,   Red 

Brandram-Henderson,    Montreal. 
Canada   Paint  Co..  Montreal. 
Sherwin-Williams  Co.,  Montreal. 

Leather    Top    Dressing 

Northwestern  Chemical  Co., 
Marietta,  Ohio. 

Levels,    Wooden 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Levels,    Iron 

Goodell-Pratt      Co.,      Greenfield, 

Mass. 
L.   S.   Starrett  Co.,  Athol,  Mass. 

Levels 

Stanley   Rule   &   Level   Co.,   New 

Britain,  Conn. 
L.  S.   Starrett  Co.,  Athol,  Mass. 

Linseed    Oil 

Brandram-Henderson.    Montreal. 

Canada  Paint  Co..  Montreal. 

Dominion  Linseed  Oil  Co.,  To- 
ronto. 

<i.  F.  Stephens  &  Co.,  Montreal. 

Sanderson,  Pearcy  &  Co.,  To- 
ronto. 

A.  Ramsay  &  Son,  Montreal. 

Sherwin-Williams  Co.,  Montreal. 

Lighting    Fixtures 

Northern  Electric  Co.,  Montreal. 
Liquid   Paints 

Brandram-Henderson,  Montreal. 
Light    Systems 

National  Stamping  &  Electric 
Works  Co.,  Chicago,  111. 

Liquid    Soap    Dispensers 

Chas.  Morrill,  New  York. 
Locks,  Door 

Jas.  Cartland  &  Son,  Ltd., 
Birmingham,  England. 

F.  W.  Lamplough  &  Co.,  Mont- 
real. 

Canadian  Combination  Lock  Co., 
Ottawa. 

Loom 

Toronto  Lock  Mfg.  Co.,  Toronto. 
Factory  Products,  Ltd.,  Toronto. 

Lunch  Boxes 

Landers,  Frary  &  Clark,  New 
Britain,   Conn. 

Lumbering    Tools 

Thos.  Pink  Co.,  Pembroke. 
Caverhill,-      Learmont      &      Co., 
Montreal. 

Machine    Guns 

Colts'  Patent  Fire  Arms  Mfg. 
Co.,  Hartford,  Conn. 


Machine  Bits 

Russell  Jennings  Mfg.  Co.,  Ltd., 
St.  Catharines. 

The  Irwin  Auger  Bit  Co.,  Wilm- 
ington, Ohio. 
Machine    Screw    Nuts 

The  Progressive  Mfg.,  Co.,   Tor- 
rington,  Conn. 
Machine   Screws 

The  Progressive  Mfg.,  Co.,   Tor- 
rington,  Conn. 

The   Steel  Co.,   of  Canada,  Ltd., 
Hamilton. 

Mantels,   Incandescent 

National    Stamping    &    Electric, 
Works,   Chicago. 
Mats    and    Mattings,    Rubber 
Canadian    Consolidated     Rubber 

Co.,  Montreal. 
Gutta  Percha  &  Rubber  Co.,  To- 
ronto. 
Mattings,    Flexible    Steel,    Wire 
The  B.  Greening  Wire  Co.,  Ltd., 

Hamilton. 
Canada  Wire  &  Iron  Goods  Co., 

Hamilton. 
Port  Hope  Mat  Co.,  Port  Hope, 
Ont. 
Mayonnaise  Mixers 

Landers,    Frary    &   Clark,    New 
Britain,   Conn. 
Marking  Machines  for  Shells 
Brown,   Boggs   Co.,   Ltd.,   Ham- 
ilton. 

Mantels   and    Grates 

Barton    Netting    Co.,    Windsor. 
Mangles,  Clothes,  Hand 

Cummer-Dowswell,    Ltd.,   Ham- 
ilton. 
Matches 

Walter  Woods  &  Co..  Hamilton. 
Meat   Slicers 

Walter  Woods  &  Co..  Hamilton. 
Metal    Clothes.    Lockers 

The  Canada  Wire  &  Iron  Goods 
Co.,  Hamilton. 
Mendets 

Collette  Mfg.  Co.,  Collingwood, 
Ont. 
Metal   Lath 

Metallic    Roofing    Co.,    Toronto. 

Metals 

Canada    Metal     Co.,    Ltd.,    To- 
ronto. 

Frothingham  &  Workman,  Ltd., 
Montreal. 

Manitoba  Bridge  &  Iron  Works, 
Winnipeg. 

Caverhill,      Learmont     &      Co., 
Montreal. 

Hoyt   Metal   Co.,    Toronto. 

Lewis   Bros.,   Ltd.,   Montreal. 

M.    &    L.    Samuel    Benjamin    & 
Co..  Toronto. 

Tallman    Brass    &     Metal    Co., 
Hamilton. 
Metal  Paints 

Brandram  &   Henderson,   Mont- 
real. 
Metal    Shingles   and    Sidings 

Winnipeg    Ceiling    &    Roofing, 
Winnipeg. 

Metallic   Roofing   Co.,  Toronto. 
Metal    AVeatherstrip 

Swan   Mfg.   Co..   Winnipeg. 

Best  Weather  'Strip  Co.,  Hamil- 
ton. 
Meat  Choppers 

Landers.    Frary    &    Clark,    New 
Britain,   Conn. 
Metallic  Ridge  Cap 

Metallic   Roofing   Co.,  Ltd.,  To- 
ronto. 
Metallic   Roofing 

Metallic   Roofing  Co.   ,Ltd.,   To- 
ronto. 

Metallic   Tiles 

Metallic   Roofing  Co.   .Ltd.,   To- 
ronto. 
Metallic    Valley 

Metallic   Roofing  Co.   ,Ltd.,   To- 
ronto. 
Metallic   Skylights 
Metallic   Roofing  Co.   .Ltd.,  To- 
ronto. 


Metallic   Ventilators 

Metallic   Roofing  Co.   ,Ltd.,   To- 
ronto. 
Metallic  Windows 
Metallic   Roofing  Co.   ,Ltd.,   To- 
ronto. 
Winnipeg     Ceiling     &     Roofing 
Co.,  Winnipeg. 
Metallic   Ceilings   and    Walls 
Metallic  Roofing  Co.,  Ltd.,  To- 
ronto. 
Winnipeg     Ceiling     &     Roofing 
Co..   Winnipeg. 
Metallic   Corner  Bead 
Metallic  Roofing  Co.,   Ltd.,   To- 
ronto. 
Winnipeg     Ceiling    &     Roofing 
Co..  Winnipeg. 
Metallic  Doors 
Metallic  Roofing  Co.,  Ltd.,  To- 
ronto. 
Micrometers 
Goodell-Pratt     Co.,     Greenfield, 

Mass. 
L.  S.  starrett  Co.,  Athol,  Mass. 
Mill   Supplies 
Caverhill-Leamiont      &      Com- 
pany, Montreal. 
Milling    Cutters 

Pratt  &   Whitney   Co.,    Dundas. 
Mineral  Black 
Wilckes.   Martin,   Wilckes,   New 

York. 
L.  Martin  Co.,  New  York. 
Mirrors 
Toronto    Plate   Glass    Co.,    To- 
ronto. 
Mitre   Boxes 
Goodell-Pratt     Co.,     Greenfield 

Mass. 
Millers  Falls  Co.,   New  York. 
Stanley  Rule  &  Level  Co.,  New- 
Britain,  Conn. 
Monel   Metal 

International    Nickel    Co.,    New 
York. 
Mops,  Floor 

Channel  Chemical  Co.,  Toronto. 
Mortar   Colors 
Brandram   -   Henderson,    Mont- 
real. 
Sanderson,    Pearcy    &    Co.,    To- 
ronto. 
Nails,   Copper  and  Brass 

The   Parmenter  &   Bulloch   Co., 
Ganauoque,  Ont. 
Nails,  Wire 
British  Aluminum  Co.,  Toronto. 
Laidlaw   Bale  Tie   Co.,    Hamil- 
ton. 

Mops.    Twine 

T.    S.    Simrcs    &    Co.,    Ltd.,    St. 
John,   N.B. 
Moulding,   Brazed,   Iron-eased 

Williams  Bros.  &  Piggott,  Ltd., 
Birmingham,   Eug. 
Mops,    Polish 

Chauuell  Chemical  Co.,  Toronto. 
Motor   Blacks 

Wilckes,   Martin,   Wilckes,  New 
York. 
Motor   Boat   Wire 

Northern  Electric  Co.,  Montreal. 
Motor   Cycle  Accessories 
Frank  Mussberg  Co.,  Attleboro,, 
Mass. 
Motor  Tire   Supplies 
Gutta    Percha    &     Rubber    Co., 
Montreal. 
Muresco 

Benjamin    Moore    &    Co.,    Ltd., 
Toronto. 

Nails,   Horseshoe 

The  Steel   Co.  of  Canada,   Ltd., 
Hamilton. 
Nails 

H.    S.    Howland,    Sons    &    Co., 
Toronto. 

Northern     Bolt    &     Screw     Co., 
Owen   Sound. 

The  Steel  Co.  of  Canada,  Ham- 
ilton 

The      Laidlaw      Bale-Tie      Co., 
Hamilton. 
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You  may  sell  this  Razor  on  30  days'  Free  Trial 

All  dealers  are  authorized  to  offer  the  AutoStrop  Safety  Razor  to  their 
customers  on"Approval."  Without  paying  anything,  without  deposit- 
ing anything  it  may  be  tried  for  30  days.     Then  paid  for  or  returned. 

The  Company  guarantees  the  Dealer  against  all  losses 

Razor  sets  which  are  returned  will  be  exchanged  for  entirely  new  sets,  and 
any  razor  not  returned  or  not  paid  for  will  be  replaced  with  a  new  razor. 


C  The  smooth -shaving 
comfort  of  this  razor,  and 
its  absolute  uniformity  in 
blade  service  enables  this 
offer  to  be  extended  purely 
on  merit. 


C  This  AutoStrop  is  differ- 
ent from  all  other  Safety 
Razors  andself-shavers  are 
invited  to  test  its  service 
against  any  other  Razors 
which  they  may  possess. 


STANDARD  OUTFIT 


CtMore  than  a  Razor,  more  than  a  safety  device,  it  is  stropped,  it  shaves,  and  is  cleaned 
without  taking  apart;  without  even  removing  the  blade.  And  like  a  perfectly  stropped 
ordinary  razor  the  blade  improves  with  use.     A  practical  razor  for  unpractical  men. 


C  If  you  are  interest- 
ed in  this  Trial  Plan 
write  us  for  full 
particulars.  The 
AutoStrop  Safety 
Razor  Co.  assumes 
all  the  risk  and 
provides  for  you  a 
definite  sales  plan. 


AUTOSTROP  BLADES 


AUTOSTROP  STROPS 


AutoStrop  Safety  Razor  Company,  Limited 


83-87  DUKE  STREET 


TORONTO,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Ltd.,   Hamilton. 
Frothingham  &  Workman,  Ltd., 

.Mi>iit:eal. 
Western     Wire     &      Nail     Co., 

London,  Ont. 

Nail  Pullers 
Bridgeport    Hdwe.   Mfg.    Corp., 

Bridgeport,    Conu. 
Landers,    Frary    &    ''lark,    New 

Britain,    Conn. 
Chas.    -Morrill,    New    York. 
Nail    Sets, 
Goodeil 'Pratt     Co.,     Greenfield, 

Mass. 
The   Stanley    Utile   &    Level   Co.. 
New  Britaiu,  Conn. 
Natural    Gas    Burners 
Aylmer     Pump     &     Scale     Co., 
Ay  liner. 
Neckyokes 
J.      H.      Still      Mfg.      Co.,      St. 
Thomas. 
Nickel    1'latware 

Canadian   Wm.  A.  Rogers.   Ltd., 
J  oronto. 
Nickel    Eeliuers 

International    Niekel    Co.,    New 
York.    N.Y. 
Nickel    Ware 

Landers,    Frary    &    Clark,    New 
Britain,    Conn. 
Nipples 

Canadian     Tube     &     Iron     Co., 
Ltd..    .Montreal. 
Nuts 

Canadian     Tube     &     Irou     Co., 
•   Ltd.,   Montreal. 
Oil 
Brandrani    -    Henderson,     Ltd., 

Montreal. 
Canada  Paint  Co..   Montreal. 
Continental   Oil    Co.,    Winnipeg. 
Dougall      Varnish      Co.,      Ltd., 

Montreal.   Que. 
Martin-Senuur    Co.,    Montreal. 
Prairie  City  Oil  Co.,  Winnipeg. 
Man. 
Ramsay,  A.,  &  Son,  Montreal. 
Sherwin-Williams     Co.,      Mont- 
real. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
Oil  Cake 

Canada   Paint  Co.,   Montreal. 
Sherwin-Williams     Co.,     Mont- 
real. 
Oil   Cans 

R.  E.  Bloomer,  Keithsburg,  111. 

Oil,    Tanks    and    Pumps 

The    Thos.    Davidson    Mfg.    Co., 
Ltd.,   Montreal. 
Oil    Stains 
Brandram  -  Henderson,     Mont- 
real. 
Oilers 

R.  E.  Bloomer,  Keithsburg,   111. 
Thus.        Davidson        Mfg.       Co., 

Montreal. 
Leather   Tire   Goods   Co.,    Niag- 
ara   Falls,   N.Y. 
Oil,    Floor 

Channell  Chemical  Co.,  Toronto. 
Oil    Colors 

Brandram   -  Henderson,     Mont- 
real. 
The  Sherwin-Williams  'Co.,  Ltd., 
Montreal. 
Oil,    Linseed 

A.   Ramsay  &  .Sou.   Montreal. 
Dominion     Linseed     Oil     Mills, 

Toronto. 
Continental   Oil    Co.,   Winnipeg. 
Oil   Stones 
Carborundum       Co.,       Niagara 
Falls,   N.Y. 
Ornamental    Wire    &    Iron    Work 
The  Canada  Wire  &  Iron  Goods 
Co.,  Hamilton. 
Ornamental    Tile    Roofing 

Metallic  Roofing  Co.,  Ltd..  To- 
ronto. 
Ornaments,    Pressed    Zinc 

Metallic   Roofing   Co.,   Ltd.,   To- 
ronto. 
Oil  Stain 
The  Sherwin-Williams  Co.,  Ltd., 
Montreal. 
Ovens,    Portable 

Wrought     Iron    &     Range    Co., 
Torouto. 


Packings 

Consumers   Cordage   Co.,    Mont- 
real. 
Paint,   Blackboard 
The    Canada    Paint    Co.,    Ltd., 
Montreal. 
Paint,   Aluminum 

The    Canada    Paint    Co..     Ltd., 

Montreal. 
The  iSherwinJWiIliams  Co.,  Ltd., 

Montreal. 
Paint,    Porch,    Floor 
The  Sherwin-Williams  Co..  Ltd. 

Montreal. 
The     Canada     Paint     Co..     Ltd., 

Montreal. 
Paint,   Buggy 

The  Sherwin-Williams  Co.,  Ltd., 

Montreal. 
The     Canada     Paiut    Co.,     Ltd., 

Montreal. 
Paint   and    Varnish   Remover 
The  Sherwin-Williams  Co..  Ltd., 

Montreal. 

Monti  eal. 
The    Canada    Paint    Co.,    Ltd., 

-Montreal. 
Dougall      Varnish      Co.,      Ltd.. 

Montreal. 
The   Ottawa  Paint   Works,    To- 
ronto. 

Paint,   Implement 

The     Canada    Paint     Co..     Ltd., 

Montreal. 
The  Sherwin-Williams  Co.,  Ltd., 
Montreal. 
Paints    for    Metal    Surfaces 
The     Canada    Paint     Co.,    Ltd., 
Mon,  real. 
Pails.  Dairy 

The    Thos.    Davidson    Mfg.    Co.. 
Ltd..    Montreal. 
Packing 
Gutta    Percha    &    Rubber    Mfg. 

Co.,  Toronto. 
Canadian    Consolidated    Rubber 
Co..  Montreal. 
Packing.   Sheet   and   Ring 

Canadian   Consolidated   Rubber 
Co..  Montreal. 

Pails 

The   Thos.    Davidson    Mfg.   Co., 
Ltd.,   Montreal. 
Pads,   Horse 

The    American    Pad    &    Textile 
Co.,   Chatham. 
Paint. 

Brandram    -    Henderson,       Ltd., 
Montreal. 

Canada  Paiut  Co.,  Montreal. 

Dougall  Varnish  Co.,  Ltd.,  Mont- 
real. 

Martin-Senour  Co..  Montreal. 

Benj.  Moore  &  Co.,  Toronto. 

Ottawa  Paint  Works,  Ottawa. 

A.  aRmsay  &  noS,  Montreal. 

<:.   F.  tSepbens  &  Co.,  Montreal. 

Winnipeg     Paint     &     Glass     Co., 
Winnipeg. 

R.  C.  Jamieson  &  Co..  Montreal. 

Sherwin-Williams  Co..  Montreal. 

Paint   Aluminum 

Brandram         Henderson,    Mont- 
treal. 
Paint    Barn   or   Roof 

The  Canada      Paint      Co.,    Ltd., 
Montreal. 

The  Sherwin-Williams  Co.,  Ltd., 
Montreal. 

Martin-Senour  Co..   Montreal. 

Benj.  Moore  &  Co.,  Toronto. 

A.  aRmsay  &  Son,  Montreal. 
Paint    Brushes 

Brandram    -     Henderson.     Mont- 
treal. 

Meakins  &  Sons.  Ltd.,  Hamilton. 

T.    S.    Simms    &    Co.,    St.    John, 
N.B. 
Paint,   Bridge 

Brandrani     -     Henderson,     Mont- 
treat. 

Toch  Bros.,  New  York. 
Paint,   Concrete 

Brand  ram-Henderson,   Montreal. 

Benj.  Moorp  &  Co.,  Toronto. 

The     Canada     Paint    Co.,     Ltd., 
Montreal. 

Martin-Senour    Co.,    Ltd.,    Mont- 
real. 

The  Sherwiu-Williams  Co.,   Ltd., 
Montreal. 

A.  Ramsay  &  Son,  Montreal. 

Painters,  Trestles  and   Scaffolds 
Stratford  Mfg.  Co..  Stratford. 


Paint,    Flat    Wall 

Brandram-Henderson,    Montreal. 
Martin-Senour  Co.,  Montreal. 
Paint,   Prepared 
Brandram-Henderson.    Montreal. 
Benj.  Moore  &  Co..  Toronto. 
Brandram    -    Henderson,        Ltd.. 

Montreal. 
Canada  Paint  Co.,  Montreal. 
A.   Ramsay  &  Son,  Montreal. 
R.  C.  Jamieson  &  Co.,  Montreal. 
Martin-Senour  Co.,  Montreal. 
Sherwin-Williams  Co..  Montreal. 
Sanderson-Pearcy  &  Co.,  Toronto. 
G.  F.   Stephens  &  Co..  Winnipeg. 

Paint,   Floor 

Martin-Senour  Co.,  Montreal. 
Paints,   Copper 

Martin-Senour  Co..  Montreal. 
Paint,    Pure    .Mixed 

A.  Ramsay  &  Son,  Montreal. 
Paints,   Shell 

Martin-Senour  Co.,  Montreal. 

Paint,    Structural    Iron 

Brandram-Henderson.    Montreal. 
Benjamin     Moore     &     Co.,     Ltd.. 

Toronto. 
The     Canada     Paint     Co..     Ltd  . 

Montreal. 
Toch  Bros..  New  York. 
Martin-Senour  Co.,   Montreal. 

Paint,   Graphite 

Brandram-Henderson,    Montreal. 

Paint,    Marine 

Brandrarn-Hende-'-«"n      Montreal 
Martin-Senour  Co.,  Montreal. 

Paint    and    Varnish    Remover 

A.  Ramsay  &  Son.  Montreal. 
Sherwin-Williams  Co..  Montreal. 
Martin-Senour  Co.,   Montreal. 

Painters'   Trestles 

The     Stratford    Mfg.     Co..     Ltd.. 
Stratford. 
Paris   Green 

Sherwin-Williams  Co..  Montreal, 

Canada  Paint  Co..  Montreal. 

Allan  Munro  Color  Co.,  Montreal. 
Paper    (Slap) 

Walter  Woods  &  Co..  Hamilton. 
Paper   and    Cloth,   Carb. 
and  Aloxite 

The    Carborundum    Co..    Niagara 
Falls,  N.Y. 
Paper   Bags 

Walter   Woods   &   Co.,    Hamilton 
Paper    and    Cloth,    Garnet 

The    Carborundum    Co.,    Niagara 
Falls,  N.Y. 

Percolators,   Coffee 

The    Canadian    General    Electric 

Co.,  Toronto. 
Landers,    Frary    &    Clark.     New 

Britain,  Conn. 

Perforated    Metals 

B.  Greening  Wire  Co.,  Hamilton 
Perforated    Sheet    Metals 

Canada  Wire  &  Iron  Goods  Co.. 
Hamilton. 
Picks 

Ward  &  Payne,  Sheffield. 
Picture   Cord 
The  A.     B.     Hendryx     Co..     New 
Haven,  Conn. 
Pie  Plates 

Mecca    Specialties.   Toronto. 
Pig  Iron 
Canada  Metal  Co..  Toronto. 
The  Steel  Co.,  of  Canada,  Ltd 
Nova    Scotia    Steel    &   Coal    Co.. 

Ltd..  New  Glasgow,  N.-S. 
M.  &  L.  Samuel  Benjamin  &  Co., 
Toronto  . 

Pike  Poles 

J.  II.  Still  Mfg.  Co..  St.  Thomas. 
Ont. 

Pipe.   Black   and   Galvanized 

Canadian  Tube  &  Iron  Co..  Ltd.. 
Montreal. 

Portable   Granaries 

Metallic    Roofing    Co..    Ltd..    To- 
ronto. 

Pipe 

The  Iloyt  Metal  Co..  Toronto. 

Canada  Metal  Co.,   Toronto. 

Pease  Fdy.  Co.,  Toronto. 
Pipe,   Rain   Water  Conductor 

Metallic    Roofing    Co..    Ltd..    To- 
ronto. 
Plugs,  Electricians' 

Canadian     Consolidated     Rubber 


Plumbers'    Supplies 

Wm.    Stairs.,    Sons    &    Morrow, 
Halifax.  N.S. 
Pipe   and   Fittings 
Canada  Metal  Co.,  Toronto. 
Jas.    Morrison    Brass    Mfg.    Co., 
Toronto. 
Pipe   Cutters 
Trimout      Mfg.      Co..      Roxbury. 
Mass. 

Pipe,   Galvanized   Conductors 

Winnipeg      Ceiling      &      Rooting 

Co.,  Winnipeg. 
The    Thos.    Davidson    Mfg.    Co.. 
Ltd..   Montreal. 
Pipe,   Wrought   Lead   and 
Galvanized 
The  Dovt  Metal  Co..  Toronto. 
The   Steel   Co.,   of  Canada,   Ltd., 
Hamilton. 
Pipes,   Clay,   Smoking 

Walter  Woods  &  Co.,  Hamilton. 
Pistols 
Colt's    Patent    Fire    Arms    Mfg. 
Co..  Hartford,  Conn. 
Planes 
National   Machinery      &    Supply 

Co.,    Hamilton. 
Stanley    Rule   &  Level   Co..    New 
Britain.   Conn. 

Plated  ware 

McGlashan-Clark     Co..     Niagara 
Falls. 
Plate  Glass 
Goodell-Pratt      Co..      Greenfield, 
Mass. 
Plumbers'  Brass   Goods 
Landers.      Frary  &     Clark.   New 
Britain.  Conn. 

Plate   Glass 

Toronto     Plate     Glass     Co..     To- 
ronto. 
Platform    Scales 

John   Chatillon  &  Son,  New  York 
Plates,  Screw 
Butterfield    &    Co.,    Rock    Island. 
Que. 
Plates,   Structural 
Wrought      Washer      Mfg.      Co.. 
Milwaukee,  Wis. 
Plugs 
Factory    Products   Co.,   Ltd.,   To- 
ronto. 
Plumb   Bobs 

Goodell-Pratt    Co.,    Greenfield. 
Mass. 
The    Stanley    Rule   &    Level   Co., 
New  Britain.  Conn. 
Plumbers'   Rubber   Goods 
Canadian     Consolidated     Rubber 

Co..   Ltd..  Montreal. 
Gutta   Percha  &  Rubber  Co..  To- 
ronto. 
Presses,   Nosing   for    Sharpncl 
Shells 
Brown.   Boggs  Co.,   Ltd..   Hamil- 
ton. 

Pulleys 

Beatty       Bros..       Ltd..       Fergus, 

Opt.,  and  Winnipeg. 
Manitoba    Bridge  &   Iron   Works, 
Winnipeg. 
Polishing    Cloths 
Burlington  Windsor  Blanket  Co-., 
Toronto. 
Polishing    Heads 

Goodell-Pratt    Co..     Greenfield, 
Mass. 
Post    Hole   Augers 
The      Jas.     Smart      Mfg.      Co.. 
Brockville. 

Power   Apparatus 

Northern  Electric  Co..    Montreal. 
Premium    Goods,    Silver-Plated 
The      Wm.       og'Rers       Mfg.      Co., 
Ltd..  Niagara  Falls. 
Pulleys,  Sash,  etc. 

The      Jas.      Smart      Mfg.      Co.. 
Brockville. 
Powders,    Black,    Smokeless 
Dominion    Cartridge    Co.,    Mont- 
real. 
Hercules    Powder   Co..    Wilming- 
ton. Del. 
Primers 
The     Dominion      Cartridge      Co.. 
Ltd..   Montreal. 
Pump   Jacks 
Aylmer        Pump     &      Scale     Co. 
Aylmer.  Ont. 
Pumps,    Electric,    Hose    Power 
Aylmer       Pump     &     Scale     Co. 
Aylmer.  Ont. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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HIM^ 


4?w  s% 

\K>  have  been  the  S& 

&\  Standard  for  over  id 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.   WIEBUSCH   &  HILGER. 

Limited.  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 
Star  Brand  Cotton  Clothe*  Lin*. 

Star  Brand  Cotton  Twin*. 

WHOLESALE   DEALERS   SELL  THEM 


"BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co..  Ltd. 

Hamilton, 

Ont. 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  Umiteo 


£tf.  lampblacks 

^ — — -  ^  A \6ema0twm  of  y</d//ty 
_j  i^rf  Maf  yets  b/y  d//s//?ess 

SfelVttMft  W I LCKES. MARTIN .WILCKES CO 

"*    -»*•«***"»  #*  135     WILLIAM     57     NCWYOPK 


tpocK  BELTING 

/Maple  Leaf  "Brand 
Belt  Dressing 

DOMINION  BELTING  CO.LTD, 


Bath  Room  Fittings 

and 

Auto  Accessories 

are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


ii 


CONDOR" 


—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street,    TORONTO 


We  are  refiners   and   manufac- 
turers   of    Gasoline,    Coal    Oil, 
Distillate,     and    all    Petroleum 
Products 

Let     us     quote     you     on     any     quantity 
from   a   can   to  a   tank  car. 


Continental  Oil  Go,,  Limited 

WINNIPEG 

Branches  :       Brandon       Regina  Saskatoon 

Swift    Current             Calgary  Lethbridge 


NICKEL 


Shot — Hig-h  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  tte  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

-_   IV!  C  #  We    are    SOI,E    PRODUCERS    of    this    natural,    stronger 

*^f»  \J  IN  t  /  than-steel,  non-eorrodible  alloy. 

*  Manufactured   forms   are   Rods,   Flats,   Castings,    Tubes, 

■  _   _  __    »   1  Sheets,   Strip  Stock  and  Wire. 

■VI    C    I     I*  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 
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Pumps,    Force   and    Lift 

Aylmer       Pump     &     Scale     Co. 

Aylmer,  Ont. 
The     R.     McDougall     Co.,     Ltd., 

Gait. 
Pump    Valves 
Canadian     Consolidated     Rubber 

Co.,  Montreal. 
Pumps,    Hand 
The  Jas.  Smart  Mfg.  Co.,  Broek- 

ville. 
The     R.     McDougall     Co.,     Ltd., 

Gait, 
Beatty  Bros.,  Ltd.,  Fergus,  Ont., 

and  Winnipeg. 

Pumps,    House 

P.  E.  Myers  &  Bro.,  Ashland.  O. 
The     R.     McDougall     Co..     Ltd., 
Gait, 
Pumps,    Measuring 
S.  P.  Bowser  &  Co.,  Toronto. 

Pumps,   Oil 

Aylmer  Pump  &  Scale  Co. 
Aylmer 

Pumps,  Power 

F.  E.  Myers  &  Bro..  Ashland.  O. 
The   R.     McDougall     Co.,     Ltd., 
Gait. 
Pumps,    VVellspray 

F.  E.  Myers  &  Bro.,  Ashland,  O. 
Aylmer      Pump      &      Scale      Co,, 

Aylmer 
Punch   Couplings 
Pratt  &  Whitney  Co.,  Dundas. 

Punches 

AVm.  Johnson,   Newark,   N.J. 

Pratt  &  Whitney  Co.,  Dundas. 

G-oodell-Pratt      Co.,      Greenfield, 
Mass. 
Punches,   Hand,   for   Paper 
and    Metal 

Chas.  Morrill,  New  York. 

Punching    Machines 

Brown,  Boggs  Co.,  Hamilton. 

Punches,    Power 

Brown,  Boggs  Co.,  Hamilton. 
Plumbs 
The    Stanley    Rule   &   Level   Co.. 
New  Britain,  Conn. 
Plumbing   Goods 
Jas.    Morrison    Brass    Mfg.    Co., 

Toronto 
Landers.     Frary  &  Clark,     New 
Britain,  Conn. 

Plated  Ware 

Caverhill,  Learmont  &  Co., 
Montreal. 

Geo.  Wostenholm  &  Sons,  Shef- 
field,  Eng. 

Landers,  Frary  &  Clark,  New 
Britain,  Conn. 

Polo   Line  Hardware 

The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 

Pliers.    Forged 

Bridgeport       Hdwe.    Mfg.    Corp., 
Bridgeport,  Conn. 
Polish 

Berry   Bros..   Walkerville.  Ont. 

Channell  Chemical  Co.,  Toronto. 
Presses.  Stamping,  Foot.  Power 

Brown,   Boggs   Co.,   Ltd.,   Hamil- 
ton. 
Pumice   Stone 

Sanderson,  Pearcy  &  Co..  Toronto 

Putty 

Brandram-Henderson,    Montreal. 

A.   Ramsay  &  Son,  Montreal. 

Canada  Paint  Co.,  Montreal 

The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 

Benjamin  Moore  &  Co.,  Ltd., 
Toronto. 

The  Ottawa  Paint  Works.  Tor- 
onto. 

Sanderson,  Pearcy  &  Co.,  Toronto 

Martin-Senour  Co.,  Montreal. 

Sherwin-Williams  Co..   Montreal. 

G.  F.  Stephens  &  Co.,  Winnipeg. 

Ouilting    Frames 

McFarlane      Ladder      Co.,      To- 
ronto. 
Racks    (Broom) 

Walter  Woods  &  Co.,  Hamilton. 
H-Hings,    Wire 
The  B.  Greening  Wire  Co.,  Ltd., 
Hamilton 
Rain    Water   Pipe 
Metallic   Roofing  Co.,   Ltd.,   Tor- 
onto. 
Railway   Track  Equipment 
The   Steel   Co.,   of  Canada,   Ltd., 
Hamilton. 


Radiators 

Pease    Foundry    Co.,    Toronto. 
Toronto   Furnace  &  Crematory 
Co.,  Toronto. 
Radiator,   Cement 
Northwestern       Chemical       Co., 
Marietta,  Ohio. 
Rakes,  Wooden,  Hay 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Railings,   Bank   and    Office 
The  B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Ranges,    Gas    and    Hotel 

Wrought    Iron    Range   Co.,    To- 
ronto. 
Range   Boilers 
The   Thos.    Davidson    Mfg.   Co., 
Ltd.,   Montreal. 
Ranges,   Malleable 
Wrought   Iron    Range   Co.,    To- 
ronto. 

Ranges,   Steel 

The   Beach   Foundry    Co.,   Ltd., 
Ottawa. 

Wrought    Iron    Range    Co.,   To- 
ronto. 

G.  &  H.  Barnett,   Philadelphia, 
Pa. 
Ranges 

The  Bowes,  Jamieson  Co.,  Ltd.. 
Hamilton. 

Clare  Bros.  &  Co..  Preston. 

The   Thos.    Davidson   Mfg.  Co., 
Ltd.,  Montreal. 

The  Jas.  Smart  Mfg.  Co.,  Brock- 
ville. 

Kir-Ben,   Ltd.,  Almonte. 

Findlay    Bros.,    Carleton    Place. 

Beach  Fdry.  Co.,  Ottawa. 

Wrought    Iron    Range.  Co.,    To- 
ronto. 
Rasps 

Nicholson   File  Co.,   Port   Hope, 
Ont. 

Razors,   Safety 

Auto   .Strop    Safety    Razor    Co., 

Ltd.,  Toronto. 
Gillette    iSafety     Razor    Co.     of 
Canada,    Ltd.,    Montreal. 
Razors.    Safety   Blades 
J.    Wiss   &   Sons    Co.,    Newark. 
N.J. 
Ready   Roofing 
Roofers'   Supply    Co..   Ltd.,   To- 
ronto. 
Rat   Traps 
Canada     Wire     &     Iron     Goods 
Co.,   Hamilton. 
Razors 
Jonathan   Crooks   &   'Son,   Shef- 
field, Eng. 
J.  Wiss   &   Sons,   Newark,   N.J. 
Lewis    Bros.,    Ltd.,    Montreal. 
Geo.  Wostenholm  &  Sons,  Shef- 
field. Eng. 
Landers,    Frary    &    Clark.    New 
Britain,  Conn. 

Razor   Blade   Sharpeners 

H.  M.   Ford,  Montreal. 
Razor  Houes 
The  Carborundum  Co.,   Niagara 

iFalls,  N.Y. 
Razor  Strops 
The  Carborundum  Co.,   Niagara 

Falls,  N.Y. 
J.   Wiss   &  Sons.   Newark,   N.J. 
Auto    Strop    Safety    Razor    Co., 

Ltd.,  Toronto. 
Gillette    Safety     Razor    Co.     of 

Canada,    Ltd.,    Montreal. 
Reamers 
Butterfield    &    Co.,    Inc.,    Rock 

Island,   Que. 
Pratt     &     Whitney     Co.,     Ltd.. 

Dundas. 
Receptacles 

Factory     Products     Co.,     Ltd., 

Toronto. 

Red  Lead 

A.   Ramsay  &  Son.   Montreal. 
The  Sherwin-Williams  Co.,  Ltd., 
Montreal. 

Reels,  Metal 

Frank      Mossberg     Co.,     Attle- 
tioro,  Mass. 

Registers,    Account 

Dominion     Register     Co.,     To- 
ronto. 

Rifle  and    Shotgun.    Sights 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 


Reinforcing   Concrete 

The  Steel   Co.  of  Canada,   Ltd., 

Hamilton. 
Manitoba  Bridge  &   Iron   Wks., 

Winnipeg. 
The     B.     Greening     Wire     Co., 
Hamilton. 
Register  Systems 

McCaskey   Systems,    Toronto. 
Refrigerators 
The   Thos.   Davidson    Mfg.    Co., 

Ltd.,  Montreal. 
Lewis  Bros.,  Ltd.,  Montreal. 
Registers 
The  Jas.  Smart  Mfg.  Co.,  Brock- 

ville. 
The   Beach  Foundry    Co.,   Ltd., 

Ottawa. 
Kir-Ben,  Ltd.,  Almonte. 
Pease   Fdry.  Co.,   Toronto. 
Resin 

Sanderson,    Pearcy    &    Co.,    To- 
ronto. 
Revolvers 
Colts    Patent    Fire    Arms    Mfg. 

Co..   Hartford,   Conn. 
Iver-.Tohnson's    Arms    &    Cycle 
Works,    Fitchburg,   Mass. 
Ridge   Cap 
Metallic   Roofing  Co.,   Ltd.,   To- 
ronto. 
Ridge    Roll 

Wheeler  &   Bain,   Toronto. 
Rifles 

Ross  Rifle  Co.,  Quebec.  Que. 
Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 
Rivets    and    Burrs 
Canadian     Tube     &     Iron     Co., 

Montreal. 
Northern     Bolt    &    Screw     Co., 

Owen   Sound. 
The    Parmenter    &    Co.,    Gana- 

noque,  Ont. 
The  Steel  Co.  of  Canada,   Ltd., 

Hamilton. 
The  Progressive  Mfg.  Co.,  Tor- 
rington.  Conn. 
Rods,   Straightened    Out   and    Cut 
Northern     Bolt    &    Screw    Co., 

Owen   Sound. 
Dominion     Iron     &     Steel     Co., 
Ltd.,   Sydney,   C.B. 
Roofing 

Lewis   Bros.,    Montreal. 
Roofing,  Metallic 

Metallic   Roofing  Co.,  Ltd.,   To- 
ronto. 
Roofing,   Slate 
Roofers'    Supply   Co.,   Ltd.,  To- 
ronto. 
Roofing,    Rubber 

J.  H.   McComb,   Ltd.,   Montreal. 
Roofing 
H.    S.    Howland,    Sons    &    Co., 

Toronto. 
Lewis  Bros.,  Ltd.,  Montreal. 
J.   H.   McComb,   Ltd.,   Montreal. 
Roofing   Supplies 

Winnipeg     Ceiling     &     Rioofing 
Co.,  Winnipeg. 
Roofing    Brackets 
The  Stanley   Rule  &   Level  Co., 
New   Britain,    Conn. 
Roofing   Tiles 

Metallic    Roofing    Co.,    Limited, 
Toronto. 
Rubber   Cement 

Canadian    Consolidated    Robber 

Co.,   Montreal. 
Gutta    Percha    &    Rubber    Co., 
Montreal. 
Roof   Lights 

Metallic    Roofing    Co.,    Limited, 

Toronto. 
Gutta    Percha    &    Rubber    Mfg. 
Co..  Toronto. 
Rubber  Footwear 
Gutta    Percha    &    Rubber    Co., 
Toronto. 
Rubber   Goods 
Gutta    P_ercha    &    Rubber    Mfg. 
Co..   Toronto. 
Rope 
Consumers   Cordage  Co.,   Mont- 
real. 
Rope,    Cotton 
Consumers   Cordage  Co.,  Mont- 
real. 
Hamilton  Cotton  Co.,  Hamilton. 
Rope 
Consumers  Cordage  Co.,   Mont- 
real. 
Roof  Ornaments,  Metallic 
Metallic    Roofing   Co.,    Limited, 
Toronto. 


Rubber    Roofing 

J.   H.   McComb,   Ltd.,   Montreal. 
Rubber   Stamps 

Hamilton  Stamp  &  Stencil  Co., 

Hamilton,  Ont. 
Rules 
Stanley  Rule  &  Level  Co.,  New 

Britain,  Conn. 
Jas.    Chestermau    &    Co.,    Ltd 

Sheffield,  Eng. 
L.  S.  Starrett  Co.,  Athol,  Mass. 
Rules,  Board   and  Log 
The  Lufkin  Rule  Co.,  Saginaw, 

Mich. 

Rules,   Bo.vwood 

The   Lufkin    Rule   Co.,   of  Can- 
ada, Windsor. 

The  Stanley  Rule  &   Level  Co., 
New  Britain,  Conn. 

Jas.    Chesterman    &    Co.,    Ltd 
Sheffield,   Eng. 
Rules,    Folding 

Jas.    Chesterman    &    Co.,    Ltd., 
Sheffield,   Eng. 
Rules,    Log 

The   Lufkin    Rule   Co.    of  Can- 
ada, Ltd.,  Windsor, 'Ont. 
Rules,   Spring  Joint 

The  Lufkin  Rule  Co.,  Saginaw 
Mich. 

Rules.   Steel 

Lufkin     Rule    Co.,    of    Canada 

W  indsor. 
Goodell-lPratt    Co.,     Greenfield 

Mass. 
Jas.    Chesterman    &    Co.,    Ltd 

Sheffield,   Eng. 
L.  S.  Starrett  Co..  Athol,   Mass. 
Rules,   Wood 
Lufkin  Rule  Co.,  of  Can.,  Ltd 
Windsor,  Ont. 
Sad    Irons,    Electric 
National    Stamping    &    Electric 
Co.,  Chicago,  111. 
Sad    Irons,    Gasoline 
National    Stamping    &    Electric 
Works,  Chicago,  111. 
Sash  Fasteners 
The  Jas.  Smart  Mfg.  Co.,  Brock- 
ville. 

Sash,  Operator 

Metallic  Roofing  Co.,  Ltd.,  Tor- 
onto. 
Safety    Razors 
Auto    Strop    Safety    Razor    Co., 

Ltd.,  Toronto. 
Gillette    Safety    Razor    Co.,    of 
Canada.  Ltd.,  Montreal. 
Salamanders 

Collins  Mfg.  Co.,  Toronto. 
Sandpaper 

Sanderson,  Pearcy  Co.,  Toronto. 
Saw,   Blades   and    Frames 
Simonds  Canada  Saw  Co.,  Ltd., 
Montreal 
Saw    Sets 

Goodell-lPratt    Co.,     Greenfield. 

Mass. 
Chas.  Merrill,  New  York. 
Safety   Razors 
Auto    Strop    Safety    Razor    Co., 

New  York,  N.Y. 
Gillette      Safety       Razor      Co., 
Montreal. 
Saws 
Bridgeport    Hdwe.    Mfg.    Corp., 

Bridgeport,  Conn. 
Lewis  Bros.,   Ltd..  Montreal. 
Simonds  Canada  Saw  Co.,  Mont- 
real. 

Saws,    Circular,    Wood 

Simonds  Canada  Saw  Co.,  Mont- 
real. 
Saws,   Cross   Cut 
Simonds  Canada  Saw  Co.,  Mont- 
real. 
Saws,  Rip,  Buck,  Band,  Drag 
R.    H.    Smith    &    Co.,   St.    Cath- 
arines. . 
Saws,   Pruning,  Butcher,   Kitchen 
R.    H.    Smith   &    Co.,   St.    Cath- 
arines. 
Saws,    Hand 
Simonds  Canada  Saw  Co.,  Mont- 
real. 
R.    H.  Smith    &    Co.,    St.    Cath- 
arines.  . 
Saws.   Fret 
Millers  Falls  Co..  Millers  Falls, 
Mass. 
Saws.   Jig 
Millers  Falls  Co..  New  York. 
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J.M.T.  Injector. 


J.M.T.    Reducing    Valve 
will   not  equalize. 


Pressure  and 

Recording 
Instruments. 


Gauge      Cock. 


GEM    EJECTOR. 


J.M.T.    Globe 
Valve,   Renew- 
able   Disc. 


Model  "C"  Safety  Valve 


J.M.T.       Gate 
Valve. 


Morrison    Cellar   Drain- 
er,   the    most     efficient 
machine  on  the  market. 
All  working  parts 
above  water. 


The  Ever-Popular  Line  of 
STEAM  GOODS 


T 


HE   SUCCESSFUL  MERCHANT  is  the  one  who  carries  only  those 
lines  certain  to  please  the  customer. 

When  you  sell  an  engineer  any  of  the  Morrison_j_ine  of  steam 
goods  you  give  him  a  satisfaction  that  is  sure  to  bring  him  back  to  you  for 
his  future   requirements.      Complaints  are  unknown. 

Our  steam   goods   are   approved   by   Provincial   and   Marine   Inspection   De- 
partments. 

Every  article  is  tested  before  leaving  our  factory. 

Plumbers'  Supplies. — We  have   the  very  best  to  offer  in   this  line  and  our 
prices  are  reasonable.      Write  for  particulars. 

THE  JAMES  MORRISON  BRASS 
MFG.  CO.,  LIMITED 

93  to  97  Adelaide  Street  West,   TORONTO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Saws,    Hack 

Millers  Falls  Co.,  New  York. 
The    Victor    Saiw    Wks.,    Hamil- 
ton. 
Simonds  Canada  Saw  Co.,  Ltd.. 

Montreal. 
L.  S.  Starrett  Co.,  Athol,  Mass. 
Saw   Horses 
MoFarlane     Ladder     Co.,     To- 
ronto. 
Scale   Beams 
John    Chatillon    &    Sons,     New- 
York. 
Saw  Jointers 

R.     H.    Smith     Co.,     'St.     Cath- 
arines. 
Saw    Swages 

R.     H.     Smith     Co.,     St.     Cath- 
arines. 
Screening,   Rolled 
The     B.     Greening     Wire     Co., 
Ltd.,  Hamilton. 
Scales 
Aylmer     Pump     &     Scale     Co., 

Ay  1  in  i  ir. 
John     Chatillon    &     Sons,     New 

York. 
Walter  Woods  &  Co.,  Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 
Lewis    Bros.,    Ltd.,    Montreal. 
Landers,    Frary   &    Clark,    New 
Britain,  Conn. 
Scales.    Spring 

John     Chatillon     &     Sons.     New 
York. 

Scales,    Machinists' 

The    Lnfkin    Rule   Co.    of    Can., 
Ltd.,   Windsor. 
Scissors 

J.    Wiss   &   Sons,    Newark,    N.J. 

Lewis  Bros..   Ltd.,   Montreal. 

Geo.       Wcsteiihnlm       &       Sons. 
Sheffield. 

Landers,    Frary    &    Clark,    New 
Britain,  Conn. 
Scrapers 

The   Stanley    Rule  &   Level  Co.. 
New  Britain,   Conn. 
Scrapers,    Ice    Kink 

.lames      Bros.       Foundry       Co., 
Perth. 
Screens,   Sand  and   Gravel 

The  Canada  Wire  &  Iron  Goods 
Co.,  Hamilton. 

The     B.     Greening     Wire     Co., 
Hamilton. 
Screen  Door  Sets 

Chicago   Spring  Butt   Co..   Chi- 
cago. 

The  "■'     nley  Wks.,  New  Britain, 
Con  i. 
Screw  Driver, 

Crescent  Tool    Co.,   Jamestown, 
N.Y. 

Goodell-iPratt     Co..     Greenfield, 
Mass. 

The   Stanley   Rule  &   Level  Co.. 
New   Britain,   Conn. 

Bridgeport    Ildwe.    Mfg.    Corp., 
Bridgeport,  Conn. 

Marble  Arms  &  Mfg.  Co..  Glad- 
stone.   Mich. 

The  .Lis.  Smart  Mfg.  Co.,  Brock- 
vine. 

North     Bros.    Mgf.    Co..    Phila- 
delphia,  Pa. 

Win.   Johnson.   Newark,    N..T. 
Screw   Drivers,   Auto 

Crescent   Tool    Co.,   Jamestown, 
N.Y. 

Goodell-Pratt     Co.,     Greenfield. 
Mass. 
Screw  Drivers.   Ratchet 

Crescent   Tool    Co.,    Jamestown, 
N.Y. 

North    Bros.    Mfg.    Co.,    Phila- 
delphia,   Pa. 
Screw    Drivers,    Spiral 

North    Bros.    Mfg.    Co.,    Phila- 
delphia,   Pa. 
Screws.   Coach   and   Lag 

Northern    Bolt     &     Screw     Co., 
Owen  Sound. 
Screws 

The    Steel    Co.    of   Canada.    Ltd.. 
Hamilton. 
Screws,   Wood 

Colonial      Wire     &      Mfg.      Co., 
Montreal,   Que. 

The  Steel   Co.   of  Canada.    Ltd.. 
Hamilton. 
Scythe    Stones 

The   Carborundum   Co.,  Niagara 
Falls.   N.Y. 
Seal  Presses 

Chas.   Morrill.   Now    York. 


Sharpening   Stones 
The  Carborundum   Co.,  Niagara 
Falls.   N.Y. 
Shears 

J.    Wiss    &    Sous    Co.,    Newark. 

N.J. 
Landers,    Frary   &    Clark,   New 

Britain,  Conn. 
Henry    T.   Seymour    Shear   Co., 
New  York. 
Shears,   Tailors   and   Barbering 
J.    Wiss    &    Sons    Co.,    Newark. 
N.J. 
Shades,   Glass 

Factory  Products  Co.,  Ltd.,  To- 
ronto. 
Sheet    topper 

Roofers'   Supply  Co..   Ltd..   To- 
ronto. 
Shears,    Sheet    Metal,   Foot 
and  Power 

Brown,   Boggs   Co.,    Ltd..   Ham- 
ilton. 
Shears,    Cornice   Makers' 
Brown.   Boggs   Co..    Ltd..   Ham- 
ilton. 
Shears,    Pruning 
J.    Wiss   &    Sons    Co.,    Newark, 
N..T. 
Shears,   Sheep 

Ward   &   Payne.   Sheffield,   Eng. 
Shellac 
Northwestern       Chemical       Co., 
Marietta,  Ohio. 
Sheet    Metal    Products 

The    Thos.    Davidson    Mfg.    Co., 

Ltd.,  Montreal. 
Winnipeg     Ceiling     &     Roofing 
Co.,  Winnipeg. 
Sheet    Metal    Specialties 

Burrowes    Mfg.    Co..    Toronto. 
Brown,  Boggs   Co.,   Ltd..   Ham- 
ilton. 
Sheets,  Galvanized  or  Black,  Steel 
Dominion      Sheet      .Metal      Co., 
Hamilton.  Out. 
Shett    Metal    Works,    Machinery 
iStecl     Bending     Brake     Works. 
Chatham. 
Shelving 

Walker    Bin     &     Store    Fixture 
Co..   Berlin.    Out. 
Sheets,    Galvanized 
Dominion  Sheet  Metal  Co.,  Ltd., 
Hamilton. 
Sheets,   Black 

Dominion  Sheet  Metal  Co..  Ltd., 
Hamilton. 
Shellac 
Bran  dr.  i  m -Hen  ile  i  son.  Montreal. 
A.  Ramsay  &  Son,  Montreal. 
Berry   Bros.     Walkerville. 
The     Canada     Paint     Co.,     Ltd., 

Montreal 
Sanderson,   Pearcy   &    Co.,   Tor- 
onto. 
Shelf    Boxes 

Burrowes  Mfg.  Co.,  Toronto. 
Cameron  &   Campbell.  Toronto. 
Shingle  Stain 

Bran  dram -Henderson.   Montreal. 
Shingles,    Metal 
Metallic  Roofing  Co.,  Toronto. 
Winnipeg    Ceiling     &     Hoofing 
Co.,   Winnipeg. 
Ships   Bottom    Composition 

Martin-Senour  Co.,  Montreal. 
Shock  Absorbers 

Riohnrds-Wileox    Canadian   Co., 
Ltd  ,  London,   Out. 
Shoo-Fly   Rocking    Horses 
Mc'Farlane   Ladder   Works.    To- 
ronto. 
Shot 
The  Steel  Co..  of  Canada,  Ltd., 
Hamilton. 
Shot  Guns 

Caverhill,      Learmont      &      Co., 
Montreal. 
Shot    Shells 

The    Dominion    Cartridge    Co., 
Ltd.,  Montreal. 
Sieves  and   Screens 
Canada     Wire     &     Iron     Goods 
Co..  Hamilton. 
Silo    Irons 

Beatty      Bros..      Ltd.,      Fergus. 
Ont..   and    Winnipeg. 
Shoot    Board 

The  Stanley   Rule  &   Level  Co., 
New   Britain,  Conn. 
Shovels. 

Walter  Woods  &  Co.,  Hamilton. 
showcases 

Walker    Bin     &     Store     Fixture 
Co.    Berlin. 

Walter  Woods  &   Co..  Hamilton. 
Sidings,    Hetallic. 

Metallic    Roofing    Co..    Ltd..    To- 


ronto. 
Silver   Flatware 

Canadian    Wm.   A.    Rogers    Co.. 

Ltd.,   Toronto. 
Wm.  Rogers  Co.,  Niagara  Falls. 
Oneida      Community,      Niagara 
Falls,   Ont. 
Silver   Hollowware 

Canadian  Wm.  A.  Rogers,  Ltd., 
Toronto. 
Silver,    Sterling 
Canadian  Wm.  A.  Rogers.  Ltd.. 

Toronto. 
Oneida      Community       Niagara 
Falls.   Out. 
Silversmiths 

Canadian  Wm.  A.  Rogers,   Ltd.. 
Toronto. 
Silverware 
Geo.  Wostenholm  &  'Sons,  Shef- 
field. Eng. 
The   Canadian    Wm.    A.    Rogers 

i  '<>..  Toronto. 
The      McGIas'han      Clarke      Co.. 
Niagara  Falls,  Out. 

i iila      Community       Niagara 

Falls,   Ont. 
Silo    Roofs 

Metallic  Roofing  Co.,  Ltd..  Tor- 
onto. 
Silverware.    Hotel 

Canadian     Wm.     A.  Rogers  Co., 
Ltd..   Toronto. 
skates 
H.   S.   Howland.     Sons     &     Co., 
Toronto. 
Skirt    Boards 
McFarlaue  Ladder  Works..   To- 
ronto. 
Sleighs 
'McFarlane  Ladder  Works..  To- 
ronto. 
J.   E.  Beauchamp  &   Co..    Mont- 
real. 
Skylights 
.Metal     Shingle    &    Siding     Co., 

Preston. 
"Wheeler  &  Bain,  Toronto. 
Metallic  Roofing  Co.,  Toronto. 
Sleds 

James  &  Reid,  Perth.  - 
Slings 
B.   J.   Coghlin   Co.,   Ltd..   Mont- 
real. 
Soan   Dispensers.   Liquid 

Chas.  Morrill,  New  York. 
Sockets 

Factory      Products     Co.,     Ltd.. 
Toronto. 
Solder 
The   Thos.    Davidson    Mfg.    Co.. 

Ltd..   Montreal. 
Tall  man      Brass   &      Metal   Co., 

Hamilton. 
Hovt  Metal  Co..  Toronto. 
Canada  Metal   Co.,  Toronto. 
Soaps.  Im ported   and  Domestic 

Walter  Woods  &  Co.,  Hamilton. 
Sel<lering   Irons 
The   Canadian    General    Electric 
Co.,  Toronto. 
Sc'dering   Coppers 

Brown,  Boggs  Co..  Hamilton. 
Soldering  Paste 

Canada   Metal   Co.,   Toronto. 
Spark   Plugs 
The  Oakes  &  Dow  Co..  Boston, 
Mass. 
Solder 

Canada  Metal  Co..  Toronto. 
Tallman     Brass    &     Metal     Co.. 
Hamilton. 
Special    Machinery 

The    Brown.    Boggs    Co..    Ltd  . 
Hamilton. 
Speed   Cones 
Aylmer     Pump     &     Scale     Co., 
Aylmei'. 
Spelter 

Canada  Metla  Co..  Toronto. 
Spikes 
■The  Steel  Co.,  of  Canada.  Ltd.. 
Hamilton. 
Spoke    Shaves 

The  Stanley  Rule  and  Level  Co.. 
Spravers 

Collins  Mfg.  Co..  Toronto. 
Screw    Plates 
RnHorfield  &  'Co..  Rock   Island. 
Que. 
Sponges 
Sanderson,    Pearcy    &    Co..     To- 
ronto. 
.Spoons,  Camp 

Atlas     Mfg.     Co.,     New     Haven. 
Conn. 
Sporting    Goods 

H    S.   H"Wland,      Sons     &      Co., 
Toronto. 


Lewis  Bros.,  Montreal. 
Sporting   Ritles 

Rose   Rifle   Co.,   Quebec,   Que. 
Springs 

B.   J.   Coghlin   Co.,   Ltd.,   Mont- 
real. 
Sprayers 

The   Thos.   Davidson    Mfg.   Co., 
Ltd..  Montreal. 
Stains 

Benjamin    Moore    &    Co..    Tor- 
onto. 

Berry  Bros.,  Walkerville,  Ont. 

Canada  Paint  Co..  .Montreal. 

Dougate      Varnish      Co.,      Ltd., 
Montreal. 

Sherwin-Williams     Co.,     Mont- 
real. 

Martin-Senour  Co.,  Montreal. 

The  Ottawa  Paint  Works,  Tor- 
onto. 

A.   Ramsay  &  Son.  Montreal. 

G.  F.  Stephens  &  Co.,  Winnipeg. 
Stains,    Creosote 

Brand  ram   -    Henderson,      Ltd., 
Montreal. 

Stains,    Shingle 

A.  Ramsay  &  Son.  Montreal. 
Canada   Paint  Co.,  Montreal. 
SherwinAVilliams     Co.,     Mont- 
real. 

G.  F.  Stephens  &  Co.,  Winnipeg. 
Stair   Treads 

Canadian    Consolidated    Rubber 
Co..      Ltd..    Montreal. 
Stable    Fixtures 
Beatty    Bros..    Ltd.,    Ferguson, 
Ont.,  and  Winnipeg. 
staples 

B.  Greening   Wire    Co.,    Hamil- 
ton. 

James  &  Reid,  Perth. 

The  Steel  Co..  of  Canada,  Ltd., 
Hamilton. 

The  Western   Wire  &    Nail   Co.. 
Ltd..    L-ndou.    Ont. 

Laidlaw-Bale    Tie    Co..    Hamil- 
ton. 
Steamfitters'    Supplies 

lease    Foundry    Co.,    Ltd..    Tor- 
onto. 

Thos.  Pink  Co.,  Pembroke. 
Steam    Specialties 

Jas.    Morrison    Brass    Co..    Tor- 
onto. 

Toronto   Furnace  &   Crematory 
Co.,  Toronto. 
Steamers,  Boilers 

The    Thos.    Davidson    Mfg.    Co.. 
Ltd.    Montreal. 
Steel 

J.    Shipman    &    Co.,    Ltd.,    Shef- 
field,   Eng. 
Steel    Sheets,    Black 

Roofers'       Supply      Co..       Ltd.. 
Toronto. 
Steel    Bars 

J.    Ackland    &    Son,    Winnipeg. 
Man. 

B.   J.    Coghlin   Co.,   Ltd.,   Mont- 
real. 

London  Rolling  Mills  Co.,  Ltd., 
London. 

The  Steel  Co.,  of  Canada.  Ltd., 
Hamilton. 

Wilkinson   &   Kompass,   Hamil- 
ton. 

Steel,   Mild 

Canadian     Tube     &     Iron     Co., 
Montreal. 

Steel.    Tire,    Sleigh    Shoe 
Canadian     Rolling     Mills,     Co- 
Montreal. 
Canadian     Tube     &     Iron     Co.. 
Montreal. 
Steel    Granaries 

Metallic  Roofing  Co..  Ltd..  Tor- 
onto. 
Step  Ladder  Chairs 
The   Stratford    Mfg.    Co.,    Ltd.. 
Stratford. 
Stencils 

Hamilton  Stamp  &   Ste.icil   Co., 
Hamilton,    Ont. 
Stocks     Dies,    for    Bolts.   Pipes 
Butterfield    &    Co.,    Inc..    Rock 
Island,   Que. 
steel    Stamps 
Brown,   Boggs   Co.,   Ltd..   Ham- 
ilton. 
Steel   Reinforcing   Concrete  Bars 
Canadian     Tube    &     Iron     Co., 

Montreal. 
Can.     Rolling    Mills    Co..     Ltd., 

XI    nt real. 
Tile   Steel   Co..   of   Canada,   Ltd., 
Hamilton. 
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Condensed    or  "Want"    Advertisements 

Those  who  wis)]  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  in  advance):  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5e  additional  each  insertion  when  B;ix  Number  is  required.  Each  figure 
counts  as  one  word. 


WANTED 


EXPERIENCED      MALE      STENOGRAPHER 

wanted  for  hardware  business.  Apply,  stating 
references  and  salary  expected,  to  Marshail- 
Ecclestone,   Limited,   Timmins,  Ont.  (35) 

WANTED  —  CAPABLE'  SALESMEN 
throughout  Canada  to  handle  combination 
locks  on  commission.  This  is  a  very  fine  line 
of  goods  and  only  good  salesmen  need  apply. 
Send  references  and  advise  territory  covered. 
Canadian   Combination    Lock   Co.,   Ottawa. 

WANTED— BY  A  .MANTPACTrRER  OF  A 
nationally  advertised  article,  jobbing  salesman 
to  call  on  the  wholesale  hardware  and  grocery 
trade  in  Ontario.  Quebec  and  Maritime  Pro- 
vinces. Write,  giving  references,  salary  received 
and  experii  nee,  to  Box  302,  Hardware  and 
Metal,    Toronto.  (34) 

WANTED— BY  SEPT.  1ST— A  LIVE  YOUNG 
man  to  take  charge  of  the  orders  in  our 
wholesale  department.  Must  have  a  good 
knowledge  of  the  hardware  business,  and  lie 
competent  to  handle  shipments  quickly.  A 
good  opening  for  a  young  man  with  ambition. 
Apply  to  The  Bond  Hardware  Co.  Guelph. 
I  Mit.  (34) 

WANTED— A   YOUNG   MAN   WITH   EXPERI- 

c-nce  in  the  hardware  business,  to  act  as  clerk; 
also  assistant  shipper  for  the  shipping  room, 
with  some  knowledge  of  checking  and  pack- 
ing goods.  Please  state  age,  experience  and 
salary  expected.  Apply  to  Sumner  Co.,  Monc- 
ton,   N.B.  (43) 

SUPERINTENDENT  FOR  FACTORY  Em- 
ploying 150  men.  Must  be  graduate  mechanical 
engineer  with  practical  experience  in  factory 
management.  We  have  a  modern  plant  and  a 
growing  business.  None  but  Canadians  or 
Americans  with  Canadian  experience  need 
apply.     Box  2ft7.  Hardware  and   Metal.  (tf) 


POSITION  WANTED 

HARDWARE  MAN,  AGE  2S,  T  W  E  L  Y  E 
years'  experience  in  wholesale  and  retail,  four 
years  as  retail  manager,  open  for  position 
Sept.  5th.  References.  Box  302,  Hardware 
and   Metal.  (35) 


FOR  SALE 


FOR      SALE— A     GOOD     OUTFIT     OF     TIN- 

smith  and  plumbing  tools  for  sale  at  a  snap. 
Box   304.    Hardware   and    Metal.  (3G) 

SITUATIONS  WANTED 

EXPERT  HARDWARE  MAN,  SIXTEEN 
years'  experience,  capable  of  taking  charge, 
ad.  writer,  sales  manager,  special  sale  work, 
open  to  accept  position.  For  particulars  ad- 
dress  Box   29(5.    Hardware   and    Metal.  (34) 

HARDWARE  MAN,  30  YEARS  OLD,  14 
years'  experience,  wants  position.  Could  take 
complete  charge.  Best  references.  Box  301, 
Hardware  and   Metal.  < 34 » 

MISCELLANEOUS 

ADDING    TYPEWRITERS   WRITE,   ADD    OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building.  Toronto. 

GOOD  STEiXOGR APHE RS  ARE  W  HAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  Hi  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


FOR  SALE— HARDWARE  AND  FURNITURE 

business—  stock  off  about  $10,000.00.  all  in  good 
condition,  in  manufacturing  and  residential 
district  of  Montreal.  Apply  16T1  Church  Ave.. 
Cote   St.   Paul,   Montreal,   Que.  (38) 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


MANUFACTURERS 
ATTENTION! 

Arc  you  represented  in  Winnipeg 
and  Western  Canada?  If  not,  you 
should  be.  I  am  closely  in  touch  with 
the  jobbing  trade  of  the  Canadian 
Northwest,  and  if  you  are  interested  I 
would  be  pleased  to  hear  from  you  rela- 
tive to  taking  your  agency.  Have  close 
connection  with  jobbers  in  Regina,  Sas- 
katoon,   Calgary    and    Edmonton. 

Manufacturers    o]    hardware,    please 
note  the  above. 

RALPH  C.  DUNCAN 

618   Mclntyre  Block,  WINNIPEG 


FORGETTING 


One  of  the  things  we  all 
do  well  is  to  forget. 

Names  that  were  house- 
hold words  yesterday 
are  gone  to-day. 

Because  people  knew 
your  Name  and  your 
Line  a  year  ago  it  is  no 
sign  they  do  to-day. 
They  forget  easily. 

Keep  yourself  in  the 
public  mind  by  adver- 
tising. It  is  just  as  im- 
portant to  make  old 
friends  remember  as  it 
is  to  win  new  friends. 
Advertising  does  both. 


IT    CANT  GET    OFF    THE   TRACK! 


I 


A  BARN  DOOR  HANGER  THAT  STAYS  HUNG 

The  Crown  Round  Track  Hanger  has  a  guide  underneath  that 

keeps  it  in  the  track. 

Wheels    have    case-hardened    steel     roller     bearings,     protected 

from  the  weather. 

Extra    supports    can    be    adjusted  at  exact  point  required  after 

hanger  is  erected. 

Wrench,    coupling    tube,    end   brackets   and    bolts   packed   with 

each    pair    of    hangers. 

Show   your  customers   the   Crown  Round  Track  Hanger.     They 

will   like  it.     Your  jobber  keeps   it. 

SAFETY    DOOR    HANGER    CO.,    LIMITED 

HAMILTON,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  anstcered. 
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Storage  Barrels,  Welded 

Winnipeg  Ceiling  &  Roofing  Co. 
Winnipeg. 
Store  Fixtures,  General 
Cameron  &  Campbell,  Toronto. 
Belair     Tank     &     Tower     Co., 

Montreal. 
Walker    Bin    &    Store    Fixture 
Co.,   Berlin,    Ont. 
Stoves 
Clare  Bros.   &   Co.,   Preston. 
Thos.       Davidson       Mfg.       Co., 

Montreal. 
Finrtlay    Bros.,    Carleton   Place. 
Kir-Ben,       Limited,      Almonte, 

Ont. 
The     Jas.      Smart      Mfg.      Co., 

Brockville. 
Beach  Fdy.  Co.,  Ottawa. 
Thos.       Davidson       Mfg.       Co., 
Montreal. 
Stoves,  Alcohol 

Landers,    Frary    &    Clark.    New 
Britain,  Conn. 
Street    Lighting    Equipment 

Northern  Electric  Co.,  Montreal. 
Stoves,   Coal,    Wood 

Kir-Ben,    Limited,    Almonte. 
Stove  ripe.  Nestable 

Collins   Mfg.   Co.,   Toronto. 
Stoves,   Natural   Gas 

The  D.  Moore  'Co.,  Ltd.,  Hamil- 
ton. 
Stoves,   Gasoline 

National    Stamping    &    Electric 
Works,  Chicago. 
Stoves,   Oil 
The   Thos.    Davidson    Mfg.   Co., 
Montreal. 
Stove   Scrapers 
The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 
Stove   Pipes 

The   Thos.   Davidson    Mfg.   Co., 
Ltd.,   Montreal. 
Stoves.   Camp 
D.  Moore  Co.,  Hamilton. 
National   Stamping    &    Electric 
Works,   Chicago. 
Structural    Toys 
A.   C.   Gilbert  Co.,   New  Haven, 
Conn. 
Straight   Edges 

The       Steel      Bending       Brake 
Works,   Chatham. 
Sulphur 

Sanderson,    Pearcy    &   Co.,    To- 
ronto. 
Sweeping   Compound 

O.  F.  Stephens  &  Co.,  Winnipeg. 
Switches 

Factory     Products     Co..     Ltd., 
Squares,    Steel 
The  Stanley   Rule  &  Level  Co., 

New  Britain,  Conn. 
L.  S.  Starrett  Co.,  Athol,  Mass. 
Sweat  Pads 
The    American    Pad    &    Textile 

Co.,   Chatham. 
Burlington   &  Windsor  Blanket 
Co.,  Ltd.,  Toronto. 
Tableware 
Canadian  Wm.  A.  Rogers  Ltd., 

Toronto. 
The     Wm.     Rogers     Mfg.     Co., 
Niagara  Falls. 
Tacks 

.Tames  &   Reid,   Perth. 
The  Steel  Co.,  of  Canada,  Ltd., 
Hamilton. 
Tank    Heaters 

Aylmer   Pump     &      Scale     Co., 
Aylmer. 
Table  Cutlery,   Pearl  Handle 
Landers,    Frary   &    Clark,    New 
Britain,   Conn. 
Tanks,   Galvanized,   Steel 
Landers,    Frary    &    Clark,    New 

Britain,    Conn. 
Winnipeg     Ceiling     &     Roofing 
Co.,  Winnipeg. 
Tanks   and   Troughs,   Farm 
Winnipeg     Ceiling     &     Roofing 
Co.,  Winnipeg. 
Tank   Heaters 
Manitoba  Bridge  &  Iron  Works, 
Winnipeg. 
Tapes.   Measuring 

The  Lufkin   Rule  Co.,  Windsor. 
Jas.    Chesterman    &    Co.     Ltd., 

Sheffield,  Eng. 
L.  S.  Starrett  Co.,  Athol,  Mass. 
Tapes  and   Compounds 

Northern  Electric  Co.,  Montreal. 
Tap   Holders 
Goodell-Pratt     Co.,     Greenfield, 
Mass. 
Tapping   Attachments 
Pratt  &   Whitney   Co.,   Dundas. 


Taps 

Butter-field    &    Co.,    Inc.,    Rock 

Island.  Que. 
Pratt  &  Whitney  Co.,  Dundas. 
The   Steel  Co.   of  Canada,  Ltd., 
Hamilton 
Tea  Ball  Tea  Pots 

Landers,    Frary   &    Clark,    New 
Britain  Conn. 
Telephone    Apparatus 

Northern  Electric  Co.!  Montreal. 
Telephone,    Inter-communicating 
Northern  Electric  Co.,  Montreal. 
Tiles,   Roofing,  Metallic 

Metallic  Roofing  Co.,  Ltd.,  Tor- 
onto. 
Tiling    'Rubber) 
Canadian    Consolidated   Rubber 
Co.,  Ltd.,  Montreal. 
Ticket   Punches 

Bridgeport   Hdwe.      Mfg.,      Co., 
Bridgeport,  Conn. 
Tinned   Broom   Wire 
Colonial    Wire    Mfg.    Co..    Ltd., 
Montreal. 
Tinned,    Mattress,    Wire 
Colonial    Wire   Mfg.    Co.,    Ltd., 
Montreal. 
Tinners'    Snips 

Bridgeport     Hdwe.      Mfg.,   Co., 

Bridgeport,  Conn. 
J.    Wiss    &    Sou    Co.,    Newark, 

N.J. 
Landers,    Frary    &   Clark,    New 
Britain,   Conn. 
Tinners'   Tools 

The  Steel  Bending  Brake  Wks., 

Chatham. 
Brown,    Boggs    Co.,    Hamilton. 
Tin   Plates 
M.    &    L.    Samuel    Benjamin    & 

Co.,   Toronto. 
Roofers'  Supply  Co..  Ltd.,  Tor- 
onto. 
Tinware 
Thos.       Davidson       Mfg.       Co., 
Montreal. 
Tires 

Leather       Tire       Goods       Co., 
'Niagara  Falls,  N.Y. 
Tires,   Auto,   Bicycle   and 
Baby   Carriage 
Gutta    Percha    &    Rubber    Mfg. 

Co.,   Toronto. 
•Canadian    Consolidated    Rubber 
Co.,  Montreal. 
Tire    Casings 

Leather       Tire       Goods        Co., 
Niagara  Falls,  N.Y. 
Tire    Boots,    Sleeves    and    Patches 
Leather       Tire       Goods        Co.. 
Niagara  Falls,  N.Y. 
Tire    Protectors   and    Treads 
Leather       Tire       Goods       Co.. 
Niagara  Falls,  N.Y. 
Tool    Handles 
Bridgeport      Hardware     Corp., 
Bridgeport,    Conn. 
Tool    Sets 
Goodell-Pratt     Co.,     Greenfield, 
Mass. 
Tools,   Box   Opening 
The  Bridgeport  Hardware  Mfg. 
Corp.,  Bridgeport,  Conn. 
Tools,  Edge 

H.    S.     Rowland    Sons    &    Co., 

Toronto. 
Buck   Bros.,   Milbury,   Man. 
Tools,  Boring 

Millers  Falls  Co   ..New  York. 
Pratt   &    Whitney      Co.,      Ltd., 
Dundas. 
Toboggans 
J.   E.  Beauchamp  &   Co.,  Mont- 
real. 
Tools.   Driving 

Thos.   Pink,   Pembroke. 
Tools,    Logging 

Thos.   Pink.   Pembroke. 
Tool    Steel 
J.    Shipman    &   Co.,    Ltd.,    Shef- 
field,   Eng. 
Tools 

The    Jas.      Smart      Mfg.      Co., 

Brockville. 
Caverhill,      Learmout     &     Co., 

Monrreal. 
Northern  Electric  Co..  Montreal. 
L.  <S.    Starrett  Co.,   Montreal. 
Wm.  Johnson,  Newark,  N.J. 
Tools,    Carving 

Ward  &  Payne,  Sheffield. 
Tool    Kits 

Lewis    Bros.,    Ltd.,    Montreal. 
Bridgeport  Hardware  Mfg.  Co.. 
Bridgeport,  Conn. 
Tool    Grinders 

American     Grinder     Mfg.     Co.. 
Milwaukee.  Wis. 
Tools    for    Shell    Manufacture 
Pratt   &    Whitney   Co..   Dundas. 


Tools,   Carpenters' 

Goodell-Pratt     Co.,     Greenfield, 
Mass. 
Tools,   Joiners' 

Ward  &   Payne,  Sheffield. 
Tools,    Tire 
The  Bridgeport  Hardware  Mfg. 
Co.,  Bridgeport,  Conn. 
Thimbles 

Collins  Mfg.  Co.,  Toronto. 
Tiling,   Rubber 
Gutta    Percha    &    Rubber    Co., 
Toronto. 
Tools,    Plumbers' 

Wm.   Johnson.    Newark,   N.J. 
Tools,  Pipe 
Aylmer     Pump     &      Scale   Co., 
Aylmer,  Ont.' 
Tools,    Mechanics' 
The   L.    S.    Starrett  Co.,   Athol, 

Mass. 
Goodell-Pratt     Co.,     Greenfield, 
Mass. 
Tools,  Precision 

Goodell-Pratt     Co.,     Greenfield, 
Mass. 
Tools,   Tinsmiths' 

Brown,  Boggs  Co.,  Hamilton. 
Tools,   Sheet  Metal   Workers' 

Brown,  Boggs  Co.,  Hamilton. 
Tools,  Threading  and  Knurling 
Pratt  &  Whitney  Co.,  Dundas. 
Tools,   Track 

B.     J.Coughlin  Co.,  Montreal. 
Torches.    Gasoline 

Northern  Elee.  Co.,  Montreal. 
Toys 
A.   C.   Gilbert   Co.,   New   Haven, 
Conn. 
Track  Bolts 

Canadian  Tube  &  Iron  Co.,  Ltd. 
Montreal. 
Track   Barn   Door 
Beatty      Bros.,      Ltd.,     Fergus, 
Ont.,   and    Winnipeg. 
Track  Systems 

Beatty      Bros..      Ltd.,     Fergus, 
Ont.,   and    Winnipeg. 
Trammel  Paints 
Stanley  Rule  &  Level  Co.,  New 
Britain,   Conn. 
Tower   Finials,   Metallic 

Metallic    Roofing    Co.,    Roofing. 
Toys,   Wooden 

J.  E.  Beauchamp  Co.,  Montreal. 
Trowels 

Bridgeport    Hdwe.    Mfg.    Corp., 

Bridgeport,    Conn. 
Wm.  Johnson,  Newark,  N.J. 
Trowels,  Plastering 

R.  H.  Smith  Co.,  St.  Catharines. 
Trucks,    Factory 

London    Fdy.  Co.,    London. 
Trucks,  Warehouse 
Aylmer     Pump     &     Scale     Co., 

Aylmer. 
Beatty     Bros.,      Ltd.,      Fergus, 

Ont.,  and  Winnipeg. 
London   Fdy.  Co..  London. 
Try   Squares 
Stanley  Rule  &  Level  Co.,  New 
Britain,  Conn. 
Tubes,    Cable   and   Pneumatic 
Gipe-Hazard   Store  Service   Co., 
Toronto. 
Tubes 

Williams      Bros.      &      Piggott, 
Birmingham,  Eng. 
Twine  and   Rope 

Consumers   Cordage   Co.,   Mont- 
real. 
Hamilton  Cotton  Co.,  Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 
Tubing,    Draught 

Canadian   Consolidated   Rubber 
Co.,  Montreal. 
Tubing,   Rubber 

Canadian    Consolidated    Rubber 

Co.,  Montreal. 
Gutta    Percha    &    Rubber    Co., 
Toronto. 
Tubes,  Rods,  Etc. 
Tallmaii  Brass     &     Metal     Co., 

Hamilton 
Facto r-y  Products  Co.,  Toronto. 
Leather       Tire       Goods       Co.. 
Niagara  Falls,  N.Y. 
Turpentine 
A.   Ramsay  &  Son,   Montreal. 
Sanderson,  Pearcy  Co.,  Toronto. 
Crns,   Tea   and   Coffee 

Wrought       Iron       Range       Co., 
Toronto. 
Vacuum    Bottles    and    Accessories 
Landers,   Frary  &  Clark,   New 
Britain,  Conn. 
Valve    Grinding    Compound 

The  Carborundum  Co.,  Niagara 
Falls,  N.Y. 


Valley  Iron 

Metallic  Roofing  Co.,  Ltd.,  Tor- 
onto. 
Valleys 

Wheeler  &  Bain,   Toronto. 
Valve  Discs 
Gutta   Percha   Rubber   Co.,   Tor- 
onto. 
Valve    Grinding    Compound 
Northwestern       Chemical       Co., 
Marietta,  Qblo. 
Valves,  Mixing 
G.  &  W.  Gummer,  Ltd.,  Rother- 
ham,    Eng. 
Valves,   Rubber,  Pump  and   Tank 
Canadian     Consolidated      Rub- 
Co..    Ltd.,   Montreal. 
Gutta  Percha  &  Rubber  Co.,  Tor- 
onto. 
Varnishes 
Berry  Brothers.,  Walkerville. 
Brandram-Henderson  Co.,  Mont- 
real. 
Canada  Paint  Co.,  Montreal. 
Dougall  Varnish  Co.,  Ltd.,  Mont- 
real. 
Wm.  Harland  &  Son.,  Toronto. 
Martin-Senour  Co.,  Montreal. 
Benjamin  Moore  &  Co,,  Toronto. 
A.  Ramsay  &  Son,  Montreal. 
Sanderson    Pearcy    &    Co.,    Tor- 
onto. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
R.  C.  Jamieson  &  Co.,  Montreal. 
Sherwin-Williams  Co.,  Montreal. 
The    Ottawa    Paint    Wks.,    Tor- 
onto. 
Varnishes   (Shell) 

Martin-Senour   Co.,   Montreal. 
Ventilators 

Wheeler  &  Bain,  Toronto. 
Varnishes,   Carriage  and   Railway 
Coach 
Wheeler  &  Bain,  Toronto. 
Brandram-Henderson  Co.,  Mont- 
treal. 
Varnishes,    Coach 
Brandram-Henderson  Ltd.,  Mont- 
real. 
Sanderson    Pearcy    &    Co.,    Tor- 
onto. 
Varnish    Stain 
The  Sherwin-Williams  Co.,  Ltd.. 
Montreal. 
Varnishes,   Marine 
Brandram-Henderson  Ltd.,  Mon- 
treal. 
Benjamin    Moore    &    Co.,    Ltd., 
Toronto. 
Ventilators 
Wheeler  &  Bain,  Toronto. 
Metallic  Roofing  Co.,  Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Vibrators 

Northern  Electric  Co.,  Montreal. 
Vises 
Goodell-Pratt      Co.,      Greenfield. 

Mass. 
Stanley   Rule  &  Level  Co.,   New 

Britain,   Conn. 
National  Machinery  Supply  Co.. 

Hamilton. 
North    Bros.    Mfg.    Co.,     Phila- 
delphia. 
Millers  Falls  Co.,   Millers  Falls. 
Mass. 
Vises,   Hand 
Goodell-Pratt      Co.,      Greenfield, 

Mass. 
National  Machinery  Supply  Co.. 
Hamilton. 
Vulcani/.ers 
Adamson  Mfg.   Co..   Hamilton. 
Northern  Electric  Co.,  Montreal. 
Wallcases      and      Shelving      for 
Hardware,  Paints,  Tinware  and 
Cutlery. 
Walker  Bin  &  Store  Fixture  Co.. 
Berlin. 
Wall  Finish 
Berry  Bros.,  Walkerville.  Ont. 
Benjamin  Moore  &  Co.,  Toronto. 

Washboards 

McFarlane    Ladder    Wks..     Tor- 
onto. 

Walter  Woods  &  Co..  Hamilton. 

Wm.    Cane    &    Sons    Co.,    New- 
market. 
Washboards,  Metal 

Meakins  &  Sons,  Ltd.,  Hamilton. 
Washers 

J.   E.   Beauchamp   &  Co.,   Mont- 
real. 

Canada  Metal  Co..  Toronto. 

Northern     Bolt     &     Screw     Co., 
Owen    Sound. 

The     Steel     Co.     of     Can.     Ltd.. 
Hamilton. 

Wrought  Washer  Mfg.  Co.,  Mil- 
waukee. Wis. 

Walter  Woods  &  Co..   Hamilton. 

The  Stanley  Wks..  Now  Britain, 
nonn. 


August  19,  1916. 


HARDWARE    AND    METAL 


237 


Washers  and   Kings 

Canadian    Consolidated    Rubber 
Co.,  Ltd.,  Montreal. 
Hasher    (utters 
Goodell-Pratt      Co.,      Greenfield, 
Mass. 
Washers,  Galvanized 
Wrought      Washer      Mfg.      Co., 
Milwaukee,    Wis. 
Mashers,    Steel    Plate 
Wrought      Washer      Mfg.      Co., 
Milwaukee,    Wis. 
Wishers,  Cast  Iron 
Wrought      Washer      Mfg.      Co., 
Milwaukee,    Wis. 
Washers,   Malleable  Iron 
Wrought      Washer      Mfg.      Co., 
Milwaukee,    Wis. 
Washers,    Special 
Wrought      Washer      Mfg.      Co., 
Milwaukee,    Wis. 
Washers,    Plate 
London   Rolling   Mills  Co.,   Lon- 
don. 

Washers,    Wrought. 
London    Rolling   Mill    Co.,    Lon- 
don. 
Wrought      Washer      Mfg.      Co., 
Milwaukee,    Wis. 
Washers,    Square 
Wrought      Washer      Mfg.      Co., 
Milwaukee,    Wis. 

Washing     Machines 

Cushman  Motor  Wks.,  Winnipeg. 
Curamer-Dowswell,     Ltd.,     Ham- 
ilton. 
The  Maytag  Co..   Winnipeg. 
The    Thos.    Davidson    Mfg.    Co., 

Ltd.,    Montreal. 
Beatty  Bros.,   Fergus,  Ont.,  and 

Winnipeg. 
Walter  Woods  &  Co.,  Hamilton. 
London   Fdy.  Co.,  Ltd.,   London. 
Washing    .Machines.    Electric 
Cushman  Motor  Wks.,  Winnipeg. 
Cummer-Dowswell     Ltd.,     Ham- 
ilton. 
Northern  Electric  Co.,  Montreal. 
The   Maytag    Co.,    Winnipeg. 
Washing  Machines,  Hand,  Water, 
Gasoline   Engine   Drive 
Cummer-Dowswell    Ltd.,    Hamil- 
Cushman   Motor   Wks.,   Winni- 
peg. 
The  Maytag  Co.,  Winnipeg. 
Watering    Cans 
The    Tims.    Davidson    Mfg.    Co., 
Ltd.,   Montreal. 
W-iter    Pressure    Systems 
Aylmer  Pump  &  Scale  Co.,  Ayl- 
mer,  Ont.. 
Weathervanes 
Metallic   Roofing  Co..   Ltd.,  Tor- 
onto. 
Weather   Strip,  Metal 
Best  Weather  Strip  Co.,  Hamil- 
ton. 
Swan    Mfg.    Co.,    Winnipeg. 
Weather-Strip 
Burlington      Windsor      Blanket 
Co..  Ltd.,  Toronto. 
Well    Curb,   Corrugated 
Winnipeg     Celling     &     Roofing 
Co.,  Winnipeg. 
Wheelbarrows 
London  Fdry.  Co.,  Ltd.,  London. 


Whiffletrees 

J.  H.  Still  Mfg.  Co.,  St.  Thomas, 
Whisks 
Meakins    &    Sons,    Ltd.,    Hamil- 
ton. 
Walter  Woods  &  Co.,   Hamilton. 
T.    S.    Simms    &    Co.,    Ltd..    St. 
John.   N.B. 
White    Lead 
Brandram-Henderson  Ltd.,  Mon- 
treal. 
The   Steel   Co.   of  Canada,   Ltd., 

Hamilton. 
The   Ottawa   Paint   Works,   Tor- 
onto. 
Sanderson    Pearcy    &    Co.,    Tor- 
onto. 
Martin-Senour  Co.,  Montreal. 
Wholesale  Hardware 

Wm.    Stairs.,    Sons   &    Morrow, 

Halifax,  N.S. 
Caverhill,      Learmont      &      Co., 

Montreal. 
Lewis   Bros.,   Ltd.,   Montreal. 
H.  S.  Howland,  Sons  &  Co.,  Tor- 
onto. 
Frothingham   &  Workman,   Ltd., 

Montreal. 
Whites,  Collingwood,  Out. 
Wicks,   Lamp   and    Stove 

Hamilton  Cotton  Co.,   Hamilton. 
Window  and   Doors,   Fireproof 
Metal 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Metallic  Roofing  Co.,   Ltd..   Tor- 
onto. 
Willowware 

Walter  Woods  &  Co.,   Hamilton. 
Window   Screen   Cloth 
The  B.  Greening  Wire  Co..  Ltd., 
Hamilton. 
Winches 

Manitoba  Bridge  &  Iron  Wks., 
Winnipeg. 

W'ndnw   Glass 

A.  Ramsav  &  Sou,   Montreal. 
Toronto    Plate    Glass    Co.,    Tor- 
onto. 

Winnipeg    Paint    &    Glass    Co., 
Winnipeg. 
W'ntlow    Guards 
Canada  Wire  &  Iron  Goods  Co., 
Hamilton. 
Wing   Boot   Calks 
Thee  Steel  Co.  of  Canada,  Ltd., 
Hamilton. 

Wire 

Canadian  Tube  &  Iron  Co..  Mont- 
real. 

Colonial  Wire  &  Mfg.  Co.,  Ltd., 
Montreal. 

Factory  Products  Ltd.,  Toronto. 

B.  Greening  Wire  Co.,  Hamil- 
ton. 

Northern  Bolt  &  Screw  Co., 
Owen   Sound. 

Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Laidlaw  Bale-Tie  Co.,  Ltd., 
Hamilton. 

The   Western   Wire   &   Nail   Co., 
Ltd.,  London,  Ont. 
Wire,    Bright    Annealed, 
Oiled  Annealed 

Colonial  Wire  Mfg.  Co.,  Ltd., 
Montreal. 

Northern  Bolt  &  Screw  Co., 
Owen  Sound. 


Wire    Cloth 

Canada  Wire  &  Iron  Goods  Co., 
Hamilton. 

B.    Greening    Wire    Co.,    Hamil- 
ton. 
Wire.  Broom 

Laidlaw  Bale-Tie  Co..  Hamilton. 
Wire,  Coppered,  Spring 
The  B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Wire,   Clothes  Line 

The   Steel   Co.   of  Canada,   Ltd., 

Hamilton. 
The   Western   Wire   &   Nail   Co., 

Ltd.,    London,    Ont. 

Wires  and   Cables 

Northern  Electric  Co.,  Montreal. 

Wire    Cutters 

Bridgeport      Hdwe.      Mfg.      Co., 

Bridgeport,   Conn. 
Wire  Door  Mats 
The  B.  Greening  Wire  Co..  Ltd.. 

Hamilton. 

Wire.    Spring,   Piano,    Umbrella 

J.  Shipman  &  Co.,  Ltd.,  Shef- 
field,   Eng. 

W're,  Galvanized 

Banwell  Iloxie  Wire  Fence  Co., 
Hamilton. 

J.  Shipman  &  Co.,  Ltd.,  Shef- 
field,   Eng. 

The  Western  Wire  &  Nail  Co., 
Ltd.,   London. 

Wire   Lathing 
The  B.  Greening  Wire  Co..  Ltd., 
Hamilton. 

Wire   Goods.   Bright 

The  Steel  Co.  of  Canada,  Ltd.. 
Hamilton. 

Wire  Guards 
The  B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Wire,    Tinned,   Mattress 

The  B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Wire   and    Fencing 
Caverhill,      Learmont      &      Co., 

Montreal. 
Banwell-Hoxie    Wire    Fence   Co., 

Hamilton. 

Wire.   Stove  Pipe 

The  Laidlaw  Bale-Tie  Co.,   Ltd., 

Hamilton. 
Wire    Nails 
Canadian      Tube     &     Iron     Co., 

Montreal. 
Colonial    Wire    Mfg.    Co.,    Ltd., 

Montreal. 
The    Western    Wire   &   Nail   Co.. 

Ltd.,  London.  Ont. 
The   Laidlaw  Bale-Tie  Co.,  Ltd., 

Hamilton. 
Wire.    Annealed 
The  Laidlaw  Bale-Tie  Co.,  Ltd., 

Hamilton. 
Wire.    Barbed 
Banwell-Hoxie   Wire   Fence   Co., 

Hamilton. 

Wire.   Iron,    Steel,   Brass 
and    Copper 

Steel  Co.  of  Can.,   Hamilton. 
Colonial  Wire  &  Mfg.  Co.,  Mont- 
real. 


Wire   Mattress 

Laidlaw  Bale-Tie  Co.,  Hamilton. 
Wire   Rope 

Greening  Wire  Co.,   Hamilton. 
Wire,    Smooth 

Colonial    Wire    Mfg.    Co.,    Ltd., 
Montreal. 
Wire    Spring 

Colonial    Wire    Mfg.    Co.,    Ltd., 
Montreal. 

Coghlin  Co.,   Ltd.,  Montreal 
Wire    Work 

Greening  Wire  Co.,   Hamilton. 
Wiring    Devices 

Northern  Electric  Co.,  Montreal. 
Wood    Screws 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

Colonial    Wire    Mfg.    Co.,    Ltd., 
Montreal. 

Steel   Co.   of  Can.,  Hamilton. 
Woodenware,   Household 

Stratford  Mfg.  Co.,  Stratford. 
Wood,     Wagon     and     Carriage. 

J.  Ackland  &  Son,  Winnipeg. 
Woodenware 

Meakins  &  Sons,  Ltd.,  Hamilton. 

Walter  Woods  &  Co.,  Hamilton. 

Cane  &  Sons  Co.,  Newmarket. 
Wrenches,    Chain 

Trimont  Mfg.  Co.,  Roxbury,  Mass 
Wrapping   Paper 

Walter  Woods  Co.,   Hamilton. 
Wool,    Lead 

Canada    Metal    Co.,    Ltd..    Tor- 
onto. 
Wrenches 

Coghlin    Co.,    Ltd.,    Montreal. 

Goodell-Pratt      Co.,      Greenfield, 
Mass. 

Will  B.  Lane,  Chicago. 

Mossberg  Co.,  Attleboro,  Mass. 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Trimont  Mfg.  C,  Roxbury,  Mass. 

North  Bros.  Co.,  Philadelphia, 

L.  S.   Starrett  Co.,  Athol,  Mass. 

Star  Mfg.  Co.,  Carpentersville.  II 
Wrenches,   Auto,   Monkey 

Trimont  Mfg.  C.,  Roxbury,  Mass. 
Wrenches,   Adjustable 

Mossberg  Co.,  Attleboro,  Mass. 
Wrenches.    Pipe,    Chain 

Trimont  Mfg.  C..  Roxbury,  Mass. 

Wrenches,   Ratchet 

Mossberg    Co.,    Attleboro,    Mass. 
Will  B.  Lane,  Chicago. 

Wrenches,   Sockets 

Mossberg   Co.,    Attleboro,    Mass. 

Wrenches,    Rim 

Goodell-Pratt      Co.,      Greenfield, 
Wrenches,    Tap 

Pratt  &  Whitney  Co..  Dundas. 
Wrenches,    Monkey 

Trimont  Mfg.  C,  Roxbury,  Mass. 

Wrenches,    Pipe 

Trimont  Mfg.  C,  Roxbury,  Mass. 

Wringers,   Clothes 

American  Wringer  Co.,  New  Y. 
Cummer-Dowswell       Co.,       Ltd., 

Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 

Wrought    Pipe 

Can.  Tube  &  Iron  Co..  Montreal. 

Hoyt  Metal  Co.,  Toronto. 
Zig  Zag  Rules 

The   Stanley    Rule   &   Level  Co., 
New  Britain,  Conn. 
Zinc   Ornaments   and    Stampings 

Metallic  Roofing  Co.,  Toronto. 


Winning  the  Buyer's  Favor 


The  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step. 
It  is  one  thing  to  win  the  buyer's  favor  for  an  article  and  another  to  make  ad- 
justments incident  to  closing  the  sale.    Winning  the  buyer's  favor  is  the  work 
of  trade  paper  advertising. 

Under  ordinary  conditions  it  should  not  be  expected  to  do  more. 
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A. 

Adamson   Mfg.  Co 60 

Ackland,  D.  &  Son,  Ltd 18 

Allith   Mfg.    Co.,   Ltd 16 

Amalgamated  Electric  Co 211 

American  Grinder  Co 95 

American   Shear   Mfg.   Co 82 

American  Pad  &  Textile  Co 206 

Atlas   Mfg.   Co 210 

Aylmer  Pump  &  Scale  Co 225 

Auto  Strop  Safety  Razor  Co 229 

B. 

Banwell-Hoxie  Wire  Fence  Co 86 

Beach    Foundry    Co 48 

Basters,    Jackson    Co 25 

Beauchamp,  J.   E.   &   Co 66 

Belair  Tank  &  Tower  Co 219 

Barnett,   G.   &  H.   Co 209 

Barton-Netting  Co.,  Ltd 209 

Beatty  Bros.,   Ltd 19 

Berry   Bros 205 

Best  Weather  Strip  Co.,   Hamilton    2M 

Boeckh  Bros.  Co.,  Ltd 185 

Bloomer,    R.    E 210 

Bowser,  S.  F.  &  Co.,  Inc 51 

Bridgeport  Hdwe.  Mfg.  Corp 21 

Brown,    Boggs    Co.,    Ltd 12 

British  Aluminium  Co.,  Ltd 219 

Brandram-Henderson,   Ltd.    ..189-190-191-192 

Buck    Bros 209 

Burlington  Windsor  Blanket  Co 27 

Burrowes    Mfg.    Co 219 

Butterfield  &  Co.,  Inc 4-5 

C. 

Cameron  &  Campbell   223 

Canada  Dry  Cells,  Ltd.   53 

Canada  Metal  Co.,  Ltd 69 

Canada    Paint    Co.,    Ltd 200-201 

Canada  Steel  Goods  Co 8 

Canada  Wire  &  Iron  Goods  Co 86 

Canadian  Combination  Lock  Co 213 

Canadian    Consolidated     Rubber     Co., 

Ltd 98 

Canadian  Wm.  A.  Rogers,  Ltd 83 

Canadian  Tube  &  Iron  Co.,  Ltd 33 

Caverhill,   Learmont   &   Co 65-81 

Cane,  Wm.  &  Sons  Co.,  Ltd 49 

Chatillon,  J.  &  Son 208 

Cartland,  Jas.  &  Sons,  Ltd 206 

Carborundum  Co.,  The    3 

Chicago  Spring  Butt  Co 66 

Channell  Chemical  Co 92 

Chesterman,  Jas.  &  Co.,  Ltd 215 

Chicago  Flexible  Shaft  Co 91 

Clare  Bros.  &  Co.,  Ltd 43-44-45 

Cleveland  Stone  Co 217 

Coghlin,  B.  J.  Co.,  Ltd.  .  .  .  ■ 212 

Collette   Mfg.   Co 223 

Collins  Mfg.  Co 210 

Colt's  Patent  Fire  Arms  Mfg.  Co 64 

Consumers  Cordage  Co 29 

Continental    Oil    Co.,    Ltd 231 

Crescent   Tool    Co 93 

Crookes,  Jonathan  &  Sons,  Ltd 219 

Cummer-Dowswell,  Ltd 209 

Cushman  Motor  Works,  Ltd 217 

D. 

Davidson,  Thos.  Mfg.  Co.,  Ltd 36-37 

Department  of  Finance 207 

Dominion   Belting  Co 231 

Dominion    Cartridge    Co.,   Ltd 102-103 

Dominion  Linseed  Oil  Co 205 

Dominion  Sheet  Metal  Co.,  Ltd 34 

Dougall  Varnish  Co.,  Ltd 204 

Duncan,  R.  C 235 

E. 

Edwards,  W.  G.  Co.,  Ltd 64 

F. 

Factory  Products,  Ltd 30 

Faultless   Caster  Co 82 

Findlay  Bros.  Co.,  Ltd 38-39 

Ford,    H.    M 210 

Frothingham  &  Workman,  Ltd 14 

G. 

Gilbert,  A.  C.  &  Co 10 

Gillette  Safety  Razor  Co.,  Ltd 72-73 


Gipe-Hazard  Store  Service  Co 215 

Goodell-Pratt  Co 6-7 

Greening,  B.  Wire  Co.,  Ltd 100 

Glimmer,  G.  &  W.  G.,  Ltd 2 

Gutta  Percha  &  Rubber,  Ltd 32 

H. 

Hamilton'  Cotton    Co 231 

Hamilton  Stamp  &  Stencil  Wks 210 

Harland,  Wm.  &  Sons,  Ltd. — Inside  back  cover 

Harrington  &  Richardson  Arms 58 

Hendryx,  Andrew  B.  &  Co 213 

Hercules  Powder  Co 52 

Howland,  H.  S.  &  Sons  Co.,  Ltd 9 

Hoyt  Metal  Co 22 

Hutton  Jas.  &  Co 219 

Hyslop   Bros.,  Ltd 59 

I. 

International  Nickel  Co 231 

Interstate  Electric  Novelty  Co.,  Ltd..  .  63 

Irwin  Auger  Bit  Co 227 

J. 

James  Bros.  Foundry  Co 210 

Jamison,  R.  C.  &  Co.,  Ltd 196-197 

Jennings,  Russell  Mfg.  Co 219 

Johnson,  Iver  Arms  &  Cycle  Wks 54 

Johnson,   William    208 


K. 


Kinread,    R.   R 211 

Kinzinger,  Bruce  &  Co.,  Ltd 54 

Kir-Ben,   Ltd 35 

L. 

Laidlaw  Bale-Tie  Co.,  Ltd 95 

Lamplough,  F.  W.  &  Co 210 

Lane,   Will   B 60 

Landers,  Frary  &  Clark 87 

Leather  Tire  Goods  Co 61 

Lewis  Bros.,  Ltd 71 

Line,  Hansen  &  Kimball   60 

London  Foundry  Co.,  Ltd 206 

London  Rolling  Mills  Co 221 

Lufkin  Rule   Co.,  Ltd 212 

Mc. 

McCaskey  Systems,  Ltd 13 

McComb,  J.   H.,  Ltd 31 

McDougall,  The  R.  Co.,  Ltd 212 

McFarlane  Ladder  Works 96 

McGlashan,  Clarke  Co.,  Ltd 74 

M. 

Mainer  Electric  Co.,  Ltd 76 

Manitoba  Bridge  &  Iron  Wks 20 

Marble  Arms  &  Mfg.  Co 62 

Martin,  The  L.  Co 202 

Mallory,   G.  W 86 

Martin-Senour    Co.,    Ltd 186-187 

Maytag   Co.,  Ltd.,   The    79 

Meakins  &  Sons,  Ltd 101 

Mecca   Specialties   Co 221 

Metal    Specialties   Co 62 

Metallic  Roofing  Co.,  Ltd 75 

Millers  Falls  Co 24 

M.  &  L.  Samuel,  Benjamin  &  Co 1 

Moore,  Benj.  &  Co.,  Ltd 199 

Morrison,  Jas.  Brass  Mfg.  Co.,  Ltd.  ...  233 

Morrill,   Chas 88 

Mossberg,  Frank  Co 56 

Munro,  Allan,  Color  Co.,  Ltd 188 

Myers,  F.  E.  &  Bros 221 

N. 

National  Machinery  &  Supply  Co 77 

National  Stamping  &  Electric  Wks.  ...  70 

Newman,  Wm.  &  Sons,  Ltd 16 

Nicholson   File  Co 76 

North   Bros.  Mfg.  Co 90 

Northern  Electric  Co.,  Ltd 55 


Northwestern  Chemical  Co 50 

Northern  Bolt  &  Screw  Co 210 

Nova  Scotia  Steel  &  Coal  Co 80 

O. 

Oakey,  John,  &  Sons,  Ltd 235 

Oakes   &   Dow    Co 66 

Oneida  Community,  Ltd. — Outside  back  cover. 

Ontario  Lantern  &  Lamp  Co 231 

Ottawa  Paint  Wks.  Co 193 

Owl  Metal  Co.,  Ltd 208 

s 

P. 

Pease    Foundry    Co 40-41-42 

Parmenter  &  Bullock 210 

Pink,  Thos.  Co.,  Ltd 213 

Prairie  City  Oil  Co.,  Ltd 56 

Pratt  &  Whitney  Co.,  Ltd 17 

Progressive   Mfg.    Co 212 

Port  Hope  Mat  Co 213 

R. 

Ramsay,  A.  &  Son  Co 198 

Rice  Lewis  &  Sons,  Ltd 78 

Richards-Wilcox  Canadian  Co.,  Ltd  .  .  20 

Rogers,  Wm.  Mfg.  Co.,  Ltd 239 

Roofers  Supply  Co.,  Ltd 8 

Ross  Rifle  Co 67 

S. 

Safety  Door  Hanger  Co 235 

Samuel,  Benjamin,  M.  &  L.,  Co.,  Ltd..  .  1 

Samuels,   J 94 

Sanderson,  Pearcy  &  Co.,  Ltd 203 

Schoener    Mfg.    Co 217 

Seymour,  Henry  T.  Shear  Co 231 

Shipman,  J.  &     Co.,  Ltd 208 

Shaw,  A.   &   Son    207 

Sharratt  &  Newth 221 

Sherwin-Williams    Co.,    Ltd 194-195 

Simms,  T.  S.  &  Co.,  Ltd 90 

Simonds  Can^dT  Saw  Co .  32 

Smart,  Jas.  Mfg.  Co 47 

Smith.  R.  H.  Co.,  Ltd 89 

Star  Mfer.  Co 60 

Stanley  Rule  &  Level  Co 23 

Stanley  Works,  The   104 

Starrett,  L.  S.  Co 15 

Steel  Bending  Brake  Wks 219 

Steel  Co.  of  Canada.,  Ltd 11 

Stephens.  G.  F.  &  Co.,  Ltd 68 

Still,  J.  H.  Mfg.  Co 86 

Stairs,  Wm.  Sons  &  Morrow 85 

Stratford   Mfg.   Co.,   Ltd 84 

Swan  Mfg.  Co 221 

T. 

Tallman  Brass  &  Metal  Co 219 

Toch    Bros 206 

Toronto  Furnace  &  Crematory  Co.   .  .  207 

Toronto    Plate    Glass    Importing    Co.  Inside 

front  cover 

Toronto    Lock    Co 240 

Trimont    Mfg.   Co 28 

V. 

Victor  Saw  Works,  Ltd 21 

W. 

Walker  Bin  &  Store  Fixture  Co 237 

Want  Ad.  Page 235 

Ward  &  Payne 28 

Western  Wire  &  Nail  Co 221 

Wheeler  &  Bain 84 

Whites,  Ltd 58 

Wilkinson  &    Kompass 215 

Wilkes,  Martin,  Wilkes  Co 231 

Williams  Bros.  &.  Piggott,,  Ltd 215 

Winnipeg  Ceiling  &  Roofing  Co.,  Ltd..  92 

Winnipeg  Paint  &  Glass  Co.,  Ltd 204 

Wiss,  J.  &  Sons 26 

Woods,  Walter  &  Co.,  Ltd 212 

Wostenholme,  Geo.  &  Sons 94 

Wrought  Washer  Mfg.   Co 86 

Wrought  Iron  Range  Co.,  Ltd 46 
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The'Chesterfield 

Anchor  Brand  Tea,  Dessert  and 
Table  Spoons :  Medium  and  Des- 
sert Forks  hearing  tills  Trade 
Mark  are  plated  full  extra  plate, 
which  is  25%  heavier  than  the 
old  Standard  Quality,  and  in 
addition  XII.  or  sectional  plate 
on  the  parts  most  exposed  to 
wear;  stamped  with  the  quality 
trade-mark  "XII"  and  sold  at  the 
same  list  prices  formerly  used 
for  Extra   Plate. 

TRADE        MARKS 

ROGERS  & 


HEAVY    WEIGHT 

We  use  the  finest  quality 
nickel  silver  as  a  base  for 
plating  our  Forks  and 
Spoons  and  highly  temperd 
extra  quality  steel  for  our 
knives.  We  guarantee  our 
12  dwt.  quality  to  strip  at 
least  12  dwt.  of  silver  to  the 
dozen. 


The  "Hampden" 

Have  our  traveler  call. 
Our  samples  show  what 
the  tendencies  in  the  best 
Cutlery  and  Flatware  are; 
and  our  prices  enable  you 
to  do  a  very  profitable 
business. 


TRADE 

WM.  ROGERS  &  SON 


THE  WM.  ROGERS  MFG.  CO.,  Limited 


NIAGARA    FALLS 


CANADA 


Successor  to  the  Canadian  Branch  of  The  Win,  Rogers   Mfg.   Co.,  Meriden,  Conn. 
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TORONTO  LOCK  MFG.  CO 

FACTORIES: 


©ir©miuo°^§imio 


Manufacturers  of  Builders9,  Constructional 

and  Cabinet  Hardware. 

PROMPT  SHIPMENTS 
Send  us  your  enquiries  for 


n 


Anything 

and 

Everything 

In 
Hardware 


H 


Special 

Hardware 

To 

Order 


H 


PRICES  RIGHT. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Wm.  Harland  &  Son 


Established  in  1791 


Trade  Within  The  Empire 

Buy  your  Imported  Varnishes  and 
Enamels  from  our  English  Factory. 

Buy  your  Domestic  goods  from  our 
Canadian  Factory. 

Everyone  employed  by  Wm.  Har- 
land G&  Son  in  Canada  (Manage- 
ment, Sales  Force,  Office  and 
Factory)  is  British. 

All  British  Capital.     All  British  Labor. 


Factories: 

Merton,  Surrey,  England 
Toronto,  Canada 


a 


\7Ae  Vo^ue  o 


(community  Plate 


n 


Photographed  by  permission 


DINING    ROOM     of    MRS.    0.    H.     P.     BELMONT 

Mrs.  Belmont,  who  is  as  prominent  in  Suffrage  as  she  is  in  Society, 
is  the  mother  of  Consuelo,  Duchess  of  Marlborough.  Her  dining 
room    is    furnished    with    the    Patrician    design    in     Community    Plate. 


A       FEW       DISTINGUISHED       PATRONS 


Df      COMMUNITY       PLATE 


Mrs.    O.   II.   P.    Belmont,   New   York  Patrician  design 

Hon.   Mrs.   Beresford,  London  Sheraton  design 

Baroness  de   Meyer,   New  York  Sheraton  design 

Mrs.  James   B.   Haggin,   New  York  Patrician  design 

Mrs.    Oliver   Harriman,   New   York  Sheraton  design 

Baroness   Huard,   Paris  Patrician  design 


Mrs.   F.   C.    Havemeyer,   New   York  Patrician  desig) 

Mrs.   Robert   Jordan,   Boston  Georgian  desi, 

Mrs.    Ilonore   Palmer,   Chicago  Sheraton  desi. 

Princess   Troubetzkoy,    New   York  Patrician  desig), 

Mrs.    James   Viles,    Chicago  Patrician  desigr, 

Mrs.   Reginald  C.  Vanderbilt,  New  York  Patrician  desigr, 


A  chest  containing  a  complete  outfit  of  Com- 
munity Plate  for  the  table  can  be  bought  at 
prices  ranging  from  $75  to  $500. 

Or  sold  in  individual  sets;  for  instance,  tea- 
spoons $5  the  dozen  (in  U.S.A.). 


ONEIDA    COMMUNITY,    LTD. 
ONEIDA,    N.    Y. 


The  above  Advertisement  will  appear  in  the  leading  Magazines  this  Fall 
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Look  for  the 
PAROID  ROLL 


Government 

Selects  Paroid 

Over  500,000  square  feet  of 
Paroid  roofing  have  been  used 
by  the  Canadian  Government 
in  military  construction  work  in 
Camp  Borden,  Hamilton  Bar- 
racks and  Halifax  Barracks. 

„^      NEPDNSET  # 

Paroid 


ROOFING 


GREY 


GREEN 


RED 


Fall  advertising  starts  immedi- 
ately. Get  in  line  for  a  brisk 
demand  for  Paroid.  Keep  up 
your  stock,  display  the  roll  pro- 
minently, advertise  and  get  your 
share  of  the  business. 

Write  for  a  copy  of  the  ad- 
vertising   campaign    booklet. 

BIRD  &  SON,  DEPT.  V 
Hamilton  -  Ontario 


Warehouses  ; 


Winnipeg,   Vancouver,  Calgary 
Montreal,    St.  John,  Edmonton 


The    Largest  Manufacturers    of  Roofings, 
Wall  Boards  and  Roofing    Felts  in  Canada 
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Some  New  Plumbing  Lines 


We  have  yet  to 
see  a  better  line 


NICKEL  PLATED 

4-Arm  China  Index  Handles. 

N.P.  Tails  Screwed  for  %  inch  LP. 

33/q  inch  C.  to  C. 


O.K.  Basin  Cock 


K06-2 
Porcelain  Lavatory 


We  know  we 
can      interest 

Cl2  Low  Tank  Combination 
Delivery,     Quality,     with  Climax  Pyralin  Seat  and 

Solid  Porcelain  Lavatory  Bracket     Finish     and    Price.  m  r>    o       u- 

N.P.  Bar  Hinge. 

T.  McAvity  &  Sons,  Limited 


MONTREAL 


ST.  JOHN,  N.B. 


WINNIPEG 
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BUFFALO  BRAND 


Oils,  Lubricants 
and  Specialties 


are 


The  ONLY  Oils  in  Western  Canada  which 
are  not  sold  direct  to  consumers. 

The  ONLY  firm  who  protects  the  Dealer 
in  this  way  is 

Prairie  City  Oil  Company,  Ltd. 

WINNIPEG,  MAN. 

Place  your  order  with   the  one  and  only  firm  who  has 
your  interests  at   heart,   and   protects  you  in  this  way. 


'GiiiiioH 


DRY 


I    ,  ...    Limited 


LetO  There  Be  Light— And  Life 

You  and  your  customers  know  that  the  element  required  of  an  ignition  battery  is 
life — strong,  active,  enduring — SERVICEABLE.  It  must  do  the  work  required  of  it. 
Failure  will  not  be   excused. 

Your  customer  looks  for  service  value  and  is  willing  to  pay  for  it.  You  do  not 
need  to  cut  the  price  on  North  Star  Batteries.  Your  customer  wants  them  at  the  full 
price  and  will  pay  his  money. 

Get  this  point  clearly — make  your  just  profit.  North  Stars  will  then  be  money- 
makers for  you  while  serving  your  customers. 

THE  WESTERN  BATTERY  FOR  THE   WESTERN   NEED 

Your  jobber  has 

NORTH  STAR  BATTERIES 


T~" 

LOy  L.IPI11E, 


HARDWARE    AND    METAL 


August  26,  1916. 


UNIVERSAL 
SALES  (AMPAIGR 

To  Stop  tfe  Shoppers 

ancfSe// 

The  Choppers  - 


To  turn  the  public  inter- 
est to  your  store  and  in- 
crease your  demand  dur- 
ing the  period  of  our  Sales 
Campaign  in  September, 
we  will  give  three  cash 
prizes  for  the  best  win- 
dows of  Universal  Food 
Choppers  in  which  the  dis- 
play material  which  we 
furnish  free  is  used. 


Landers,  Frary  &  Clark 

NEW  BRITAIN,  CONN. 


Have  you  received  your 
copy  of  the  new  Bulletin 
on  the  big  Campaign  for 
Universal  Choppers  %  If 
this  has  not  come  to  you, 
write  for  one  to-day  and 
get  full  information  on  the 
window  trimming  contest 
about  to  start. 

A.  Macfarlane  &  Company, 
Montreal 

Canadian   Representatives 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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We  can  quote  you 

a   price  on   any 

kind  of  Scales 


FARMERS  UNION 


Lobster  Packers 

Platform  Counter 

Portable  Platform 

Union 

Dairy 

Weigh  Beams 

Wagon  Scales 

Bathroom  Scales 


We  handle : 

Even  Balance 

Grocers'  Meat 

Grocers'  Trip 

Grocers'Counter 

Grocers'  Tea 

Butter  Trip 

Household 

Package 
Postal  Scales 


BUTCHERS  SWING  BRACKET 


Scale    Weights   of   every 
description. 

Write   us   for   particulars. 


PLATFORM  SCALES 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


//  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 


HARDWARE    AND    METAL 


August  26,  1916. 


PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 


They  are  all  quality  goods,  and   represent 


present   a   complete   line   at   a   range   of   prices   covering   all    requirements  of  the  trade, 
best  designs  and  highest  standards  of  workmanship,  regardless  of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly  ground  and  designed  to  cut  hair,  not  break  it  off  by  main  force. 


BALL     BEARING 
Retailing  at  about  $2.50. 


NEW    MARKET    PATTERN 
Retailing    at   about   $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 
Retailing  at  about  $1.50 


Hunter,  Fetlock  and  Dog  Clipper 
Retailing   at   about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


OFFICIAL 

AWAR  D 
RIBBON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIDENT  OFIHESWERIOR  JURY 


DIRECTOR  OF  EXHIBITS 

SECrVOFTHEINTE 

AWARD  SYSTEM 

MEDAL 


DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dental turningof 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MONT 
MFG.     CO. 

55-71  Amorv  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE  WRENCH 
WOOD   HANDLE 


WITH  FLAT-LINK  OR  CABLE   CHAIN 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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What  Makes  a 

Vernier  Caliper  Accurate? 

Can  you  explain  to  a  prospective  customer  how  one  vernier  can  be  better  than 
another?  It's  a  detail  of  tool  salesmanship  you  might  know  to  advantage— 
profits  on  vernier  calipers  count  up  fast. 

Briefly,  the  point  may  be  summed  up  as  follows:  The  quality  of  the  graduation* 
determines  the  quality  of  the  tool.  The  finest,  sharpest  graduations  are  found  on 

-Starrett  V&rnier  Calipers 


A  vernier  must  read  accurately  to 
1/1000  of  an  inch,  yet  its  finest 
graduations  are  only  1/40  of  an 
inch.  To  divide  1/40"  into  twenty- 
fifths  is  a  delicate  job.  Therefore, 
the  well-defined,  clean-cut  gradua- 
tions  produced   only    by    our   secret 


process  make  possible  finer,  more 
delicate  adjustment  than  with  any 
other  tools.  Show  a  mechanic  these 
graduations — under  a  magnifying 
glass  if  you  can, — and  explain  why 
he  can  take  a  reading  quickly  and 
accurately. 


If  you  want  farther  details,   write  for  catalog  21MA   that 
describes  the  whole  2100  styles  and  sizes  of  the  Starrett  line. 


±2-502 


The  L.  S.  Starrett  Co. 

The  World's  Greatest  Toolmakers 
Athol,   Mass. 

New  York  London  Chicago 


"^SuSS^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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J  HOT 


*°»T0.  0!& 


SEE   THE 


Stack 
Demonstration 


IN  THE  PROCESS  BUILDING 

Canadian  National  Exhibition 

The  STACK  is  the  quickest  in  action. 

The  STACK  is  the  most  rapid  heater. 

The  STACK  will  heat  a  given  quantity  of  water  hot 

in  less  time  than  any  other  heater. 

The  STACK  is  almost  an  instantaneous  heater,  for 

it  will  begin  to  circulate  hot  water  within  20  seconds 

after  the  gas  is  lighted. 

The  STACK  will  begin  to  deliver  hot  water  at  the 

faucet  one  minute  after  the  gas  is  lighted. 

The  STACK  is  the  most  durable  heater  made. 

The   STACK   is  the  easiest  and  quickest   to   instal. 

James   Morrison   Brass  Mfg. 
Co.,  Limited 

93-97  Adelaide  Street  West,  TORONTO 


LANE'S  UNIQUE 
RATCHET  WRENCH 


Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  case  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  In 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads   on   Ford  car.   including   the   cylinder   head. 


STANDARD  SET  Contains: — 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
Yi  to  y2  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16   in.     Cap    screw   heads   from   5-16   in.   to    %    In. 

WRITE   FOR  PRICES. 

WILL  B.  LANE 


180  North  Dearborn  Street 


CHICAGO 


ILL. 


Carried  in  Stock  by  : 


Aikenhead  Hardware,  Limited,  Toronto,  Ont. ;  J.  H.  Ashdown  Hard- 
ware Company,  Limited,  Winnipeg  and  Saskatoon;  Thomas  Birkett 
&  Son  Co.,  Ltd.,  Ottawa;  Caverhill,  Learmont  &  Co.,  Montreal, 
Can. ;  Edwin  Chown  &  Son,  Kingston,  Ont. ;  W.  B.  Dalton  &  Sons, 
Ltd.,  Kingston,  Ont.;  Hobbs  Hardware  Co.,  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont.;  Lyon  &  Marks,  Toronto, 
Ont.;  Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Marshall- 
Wells  Alberta  Co.,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick- Anderson 
Co.,  Ltd.,  Winnipeg,  Man.;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg, Man.;  Millen  &  Son,  Ltd.,  Montreal,  Can.;  Millen  &  Son,  Ltd., 
Toronto,  Ont;  Millen  &  Son,  Ltd..  Winnipeg,  Man.;  Millen  &  Son, 
Ltd.,  Vancouver,  B.C.;  J.  S.  Mitchell  &  Co..  Sherbrooke,  Que.;  Rice 
Lewis  &  Son,  Ltd.,  Toronto,  Ont.;  Wood-Vallance  &  Co.,  Hamilton, 
Ont.;  Wood-Vallance  &  Adams.  Ltd.,  Calgary,  Alta.;  Wood-Vallance 
&  Leggat,  Ltd.,  Vancouver,  B.C.;  Wood-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,  Man. 
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TN  the  September  ninth  issue  of 
A  this  paper,  and  in  the  September 
issue  of  our  house  organ,  "  Plymouth 
Products,"  there  will  appear  what 
we  believe  to  be  one  of  the  most 
interesting  and  important  announce- 
ments ever  made  to  the  rope  trade. 
Read  it  and  see  if  you  don't  agree 
with  us. 


titf;:f 


PLYMOUTH   CORDAGE  CO. 

NORTH  PLYMOUTH,  MASS.— WELL  AND,  CAN. 

INDEPENDENT  CORDAGE  CO.,  LIMITED 
TORONTO,  CANADA  CANADIAN  SALES  AGENTS 


m. 


■:■■  ■■■■     '-■  ■'''■.-.'■■■■  -.-■-.■.  ,  ..   ■      .  ,..  ... 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed   With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges  . . . .  "      "     "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges..   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware  Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RarmsG 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.       Weight,  only    4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 
28  Gauge,  26  or  28  inch  Barrel 
.45  Caliber,  26  inch  Barrel 
.44  Caliber,  26  inch  Barrel 
.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,   not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY   FOR   A  CATALOG  OF   OUR   COMPLETE  LINE 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


August  26.  1916. 


HARDWARE    AND    METAL 


<&tmlttp 


&erbice 


\\ve 


c^ee 


\  Company  of  Cana^ 

r> r*  /~\ rvi  inTC  ^<//Vk  • 


PRODUCTS 


*»*t 


"HAMILTON"  PIG  IRON 

BASIC,  MALLEABLE  AND  FOUNDRY 

IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,   ETC. 

Steel.  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered  Liquor 

Bright,  Galvanized  and  Tinned.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Nails,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 

NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE   HARDWARE 

Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and    Coupling's. 
SCREWS 

Wood  and  Machine  Steel,  Brass  and  Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty. 


The  Steel  Company  of  Canada,  Limited 


*</ 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Big  Doings  At  The  Fair 


"And  I'm  the  man — it's  Tom 
Alcock  of  Gurney's  speaking  — 
who's  got  the  job  of  telling  you 
dealers  about  it. 

The  chief  told  me  the  other  day  that 
he  was  holding  such  a  handful  of  win- 
ners about  our  Exhibit  at  Toronto  Fair 
that  there  was  only  one  man  could  tell 
about  it  and  be  believed.  And  he  said 
1  was  that  man.  Well,  well,  smiles  all 
round!     But  he  may  be  right. 

Well,  anyway,  we  certainly  have  the 
finest  stove  and  heating  exhibit  I  ever, 
saw,  and  I've  seen  a-plenty. 

We've  got  a  bigger  space,  far  bigger, 
and  we're  certainly  putting  in  some 
time  at  polishing  it  up  with  price  tags, 
show  cards,  maps,  pictures,  etc.,  and  it's 
going  to  be  worth  seeing.  In  the  Stove 
Building,  of  course. 

That's  only  the  start. 

Get  this — we're  going  to  have  a  big 
bunch  of  our  own  salesmen  up  there 
SELLING  STOVES  to  the  public  for 
dear  life,  day  and  night,  for  two  solid 
weeks  and  believe  me — those  boys  are 
on  a  diet  of  pepper  and  walking 
around  on  stilts  right  now,  getting 
ready.  Of  course  every  sale  they  make 
is  credited  back  to  the  dealer  whose 
territory  is  concerned,  and  with  the 
Boss  looking  on  there's  sure  going  to  be 
'some  bunch'  of  sales. 

Come   on   down   and  watch  the  fun.     I'll  be 

there  myself. 

Of  course  you  all  know  —  but  I  want  to 
pound  the  desk  with  it — you're  as  welcome 
as  the  day  to  make  our  Exhibit  and  our 
Offices  here  on  King  Street  West  your  head- 
quarters during  Exhibition.  Don 't  forget 
this.  Have  your  mail  addressed  here.  Surely 
come  in  and  tell  us  your  experiences  and  we'll 
tell. you  ours. 

We  're  going  to  do  the  same  thing  at  Ottawa 
— in  other  words,  we  're  going  to  make  the 
Gurney-Oxford  exhibit  a  real,  big,  forceful 
sales-making  rush  that  will  put  profits  direct 
into  your  pockets.  I  think  this  is  the  first 
time  any  Stove  House  has  done  this  for  you 
dealers,  and  it's  going  to  be  a  big  success. 

That's  all." 

Gurney  Foundry  Company, 
Limited 

476-534  West  King  Street,  Toronto 

Montreal  Hamilton  Winnipeg 

Calgary  Vancouver 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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|    DO  YOU  WANT  THE  SOLE  AGENCY  FOR  THIS?    | 

The  Enterprise  Perfect 
I  Double   High   Oven   Range  j 


One  of  the  most  beautiful,  as  well  as  the  most  practical  and  "common-sense"  Steel 
Ranges  ever  offered.  Its  many  novel  features,  as  well  as  its  simplicity  and  ease  of 
operation,  mark  a  new  era  in  Range  construction. 

It  has  TWO  OVENS,  instead  of  one,  thus  doubling'  the  capacity  of  the  ordinary 

Range    and    the    amount    of    work 

that  can  be  done  in  the  same  time 

and  with  the  same  amount  of  fuel. 

Each  oven  is  20  inches  square  and 

works  perfectly. 

Each  door  is  fitted  with  thermom- 
eter, and  made  to  drop  level  with 
the  oven  bottom:  in  addition  to 
which  the  lower  or  "DAYLIGHT 
OVEN"  is  fitted  with  specially 
tempered  glass,  and  is  just  the 
right  height  for  easy  operation. 

Both  ovens  have  perfectly  smooth 
walls  and  floors,  and,  the  joints 
being  airtight,  there  is  not  the  least 
trouble  in  keeping  them  beautifully 
clean. 

The  FLUES  are  large  and  of  the 
simplest  construction,  ensuring 
easy  operation,  and  will  not  clog 
with  the  dirtiest  fuel.  The 
CLEAN-OUT  DOORS  are  so 
placed  that  the  flues  can  be  easily 
cleaned  from  the  front. 

The  BACK  surrounding  the  cook- 
ing surface  is  of  White  Porcelain 
Enamel,  19  inches  high.  This  not 
only  presents  a  beautiful  appear- 
ance, but  can  be  kept  perfectly 
clean,  and  is  the  most  sanitary 
finish  that  can  be  procured.  The 
SHELF  above  this  back  leaves 
plenty  of  space  below  for  pots,  etc. 
The  RESERVOIR  IS  DETACH- 
ABLE. It  simply  hooks  on,  and  can 
and  holds  9  Imperial  gallons. 


be  attached  or  detached  in  an  instant.     It  is  made  of  Heavy  Sheet  Copper,        g 


§         Burns  any  kind  of  fuel  and  will  do  more  work  with  less  fuel  than  any  other  Range  made. 

Secure  the  Agency  for  this  Wonderful  Range  for  your  Locality  and  write  to-day  for  a  copy  of  our  New  104-page 
illustrated  Catalog,  just  out,  showing  one  of  the  finest  and  most  complete  lines  of  ranges  and  furnaces  made  in 
H         Canada. 

I  The  Enterprise  Foundry  Company 

|  SACKVILLE,  N.B. 

lllllllllll!l!l!lll!lllll!l!illllllll!IIMII!|[l!l!ll^ 
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If  you  want  easy- 
fitting  Eavetrough 
and  Conductor  Pipe 
order  from  us. 

GET  OUR  PRICES  FOR 
GALVANIZED   IRON   SHEETS. 


Also  Elbows,  Ridge  Roll,  Valleys,  Skylights, 
Ventilators,  etc.,  and  Corrugated  Iron. 

We  ship  while  others  are  thinking  about  it. 


WHEELER  &  BAIN 


179   KING   STREET   EAST 
108   GEORGE  STREET 


TORONTO 


Wroughtand  Steel  Plate 


* 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 


Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


Brooms 


of 


Quality 


may  always  be  had  by  ordering 
our  brands.    We  have  them  at 

$3-25,  $3-50,  $3-75,  $4-°o, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5.50,     $6.00     per     dozen. 

FACTORY    and   MILL 

Brooms  $4.00,  $4.50,  $5.00 
per  dozen. 

Walter  Woods  &  Co. 

HAMILTON  and  WINNIPEG 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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NICHOLSON  FILE  CO., 

PROVIDENCE.RX.US.A. 
|  I  I  I  I 


Kearney  &  Foot,  Great 
American,  Arcade, 


You  Should  Have  a  Copy 

We  want  to  put  into  the  hands  of  every  reader  of  Hardware 
and  Metal  a  copy   of  this  little  booklet.    It    is    worth 
reading  because  it  emphasizes  the  up-to-date  manu- 
facturer's   appreciation    of    files,    and    the    part 
files  have  in  developing  efficient  shop  practice. 
We  have  spent  many  years  educating  manu- 
facturers,    shop     superintendents     and 
workmen  that  it  is  wasteful  to  use  a 
file  when  it  has  reached  its  " in- 
efficient   point."    The    result 
has  been  a  wonderful  in- 
crease   in    the    demand 
for     the     Famous 
Five  files. 


(JXCade  in  Canada) 


Western, 
Globe 


Dealers  who  have  been  selling  the  Famous  Five 
have  had  remarkable  demand  for  their  full  lines,  so 
much  so  that  they  sell  90%   of  the  files  sold 
Canada  to-day. 


NICHOLSON     FILE     COMPANY,      Jobbers  Everywhere,     Port  Hope,    Ont 


TiywrTT 
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Stanley  Adjustable  Try  and 
Mitre  Square  No.  21 

The  Blade  is  adjustable,  and  as  it  can  be 
reversed,  provides  any  size  of  try  or  mitre  square 
within  the  capacity  of  the  tool.  In  reversing, 
it  is  not  necessary  to  remove  the  blade  from  the 
handle,  consequently  the  tool  is  always  assem- 
bled and  ready  for  use. 

The  edges  of  the  Blade  are  machined,  gradu- 
ated in  8ths,  16ths  and  32nds  of  inches,  and  the 
tool  is  square  inside  and  out. 

Both  Handle  and  Blade  are  nickel-plated. 
Made  in  three  sizes — 6 — 9 — 12-inch  blades. 

Send  for  special  circular. 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


Holes  in  Graniteware,  Hot  Water  Bottles 

and  All   Cooking   Utensils   are   Quickly 

and  Easily  Mended  with 


™*0(  "**«  RCd  u  B  eAl  a„ 


W2233MZB3L 


Something  that  is  need- 
ed in  practically  every 
home.  Display  it  pro- 
minently and  you  will 
be  surprised  at  the  de- 
mand. 

The  only  device  manu- 
factured that  will  posi- 
tive] y  mend  granite- 
ware  and  all  cooking- 
utensils  without 
the  use  of  heat, 
solder,  cement  or 
rivets. 

Simply  tighten 
Mendet  and  Leak 
is  mended. 
Sold  by  all  lead- 
in  g  Wholesale 
Hardware  Mer- 
chants. 


Collette  Manufacturing  Co, 

COLLINGWOOD,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PREMIER 
LEADER    With 
Reservoir     and 
High    Closet  — 
Coal    or    Wood 


DAVIDSON'S 

PREMIER  LEADER 

Steel  Range 

The  greatest  value  in  a  steel  range  on  the  market. 
Remember  the  Premier  Leader  is  sold  at  a  remarkably 
low  price.  We  got  it  out  with  the  intention  of  making 
it  not  only  a  "Leader"  by  name,  but  a  "Leader"  with 
the  people  of  Canada. 

The  oven  is  made  of  heavy  steel,  strongly  braced  to 
prevent  warping. 

The  top  is  made  in  sections  and  all  centres  and  covers 
are  strongly  ribbed. 

The  body  is  made  of  heavy  steel  and  all  lined  with 
asbestos. 

The  nickelled  trimmings  are  neat  and  easy  to  clean. 
Now  is  the  time  to  get  after  the  stove  business.  Order 
a  sample  Premier  Leader  and  you  will  be  surprised 
with   the  stove  sales  you  will  make  this  coming  fall. 

The   Thos.  Davidson   Mfg. 
Company,  Limited 

MONTREAL  Winnipeg 


Toronto 


1835 


1916 


WEDDINGS 
CREATE  CUTLERY  SALES 

Brides  are  buying  home  necessities.  Every  housewife 
needs  kitchen  cutlery.  You  can  increase  your  sales  and 
profits  if  you  are  in  a  position  to 

Supply  This  Demand 

There  is  one  line  which  is  sure  to  please  and  satisfy  even 
the  most  critical  customer.  It's  FOSTER  BEOS.'  Cutlery. 
A  timely  display  of  these  goods  will  increase  your  busi- 
ness and  help  you  secure  new  customers. 

For  25  years  FOSTER  BROS.'  Cutlery  has  been  world 
famous.  '  It 's  guaranteed  to  give  satisfaction  and  to  be 
the  highest  quality  it  is  possible  to  produce. 


Display  this  line  now.     Ask  your  jobbers  for  particulars  and 
write  for  illustrated  descriptive  catalogue. 

JOHN  CriA'flLLONS sons 

85  Cliff  Street,  New  York  City 

SCALE  MAKERS  SINCE  1835 


16  men  on  a 

Hercules   Step  -  Ladder 

Absolutely  the  .strongest  step-ladder  made.    The 

best  materials  are  used.    Steos  and  top  wide  and 

strongly  trussed.     Will  hold  over  a  ton  and  a 

half  in  weight. 

You    can    rec- 

o  m  m  e  n  (1     it 

tt" — H — r"]     -^t~~*  *^^^»m         *"i , , ']    ■*■"■ — -ri  ~~" 

just   as  highly 

•  *ra| 

as    you     want 
to.        It      will 
back    up    any- 
thing you   say 

-  ^t    >T*    i  -|§i|||| 

of  it. 

r^>   ^                         &                  sllPll 

A  ladder  which 

9  U  ■^Hs£ 

appeals      to 
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everyone.         A 

strong  seller. 

Write  for  cata- 

1                      ~    ■     ajf 

'  1 

log         showing 
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.-'d 

our        complete 
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line   of  ladders. 

The  Stratford 
Mfg.  Co.,  Ltd. 

-ll^/JBKk 

\ 

Stratford,   Can. 
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Otettratt  ifcal  News 


Vol.  l-No.  2 


PUBLISHED  IN  THE  INTEREST  OF 
BETTER  SHEET  METAL 


August,  1916 


NEW  COTTON  MILL 
DEFIES  DESTRUCTION 

Corrosion-Resisting  and  Fireproof  Mate- 
rials Are  Used  in  New 
Cotton  Mill 


Three  carloads,  or  to  be  exact :  61  tons 
of  Toucan  Metal  Sheets  were  used  on 
the  Naumkeag  Steam  Cotton  Company's 
new  buildings  for  window  frames,  ven- 
tilators and  sawtooth  skylights. 

Directly  in  the  path  of  the  flames 
which  swept  Salem,  Mass.,  stood  this 
company's  old  buildings.  They  were 
almost  totally  destroyed.  One  costly 
experience  of  this  kind  was  enough  for 
this  firm.  And  so  the  architects,  Lock- 
wiiod,  Greene  &  Co.,  Boston,  were  in- 
structed to  make  the  new  buildings  as 
destruction-proof  as  possible. 

Particular  stress  was  laid  on  the  win- 
dow frames  and  skylights.  These  must 
lie  fireproof;  otherwise  flames  would 
have  easy  access  to  the  interior  of  the 
building's  when  the  sash  was  destroyed. 

But  they  must  be  durable  also.  A 
replacement  of  HOT  window  frames  and 
53,000  square  feet  of  skylights  would  be 
no   small   item.     So   the   architects   sug- 


An  Interesting   Book 

Do  you  know  what 
causes  corrosion ;  the 
difference  between  rust 
and  corrosion;  and  why 
Toncan  Metal  is  so 
durable?  If  not,  write 
for  this  book.  It's 
free. 


"SJ 


<fc]Nc:Al\!: 

SHEETS  AND    PRODUCTS 

Resist  Corrosion 

Toncan  Metal  Sheets  are  corrosion-resisting 
because  they  are  pure,  homogeneous  and  made 
by  special  scientific  processes. 

A  few  of  the  products  made  from  Toncan  Metal 
Sheets  are:  Roofing,  Siding,  Eavestrough,  Con- 
ductor Pipe,  Shingles,  Ventilators,  Skylights, 
Window  Frames,  Cornice,  etc. 

The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 

Canadian  Distributors 

The  Stark  Rolling;  Mill  Co.,  Canton,  0. 

Sole  Makers 


gested  Toncan  Metal  Corrosion-Resist- 
ing Sheets,  which  were  eventually  speci- 
fied and  used;  E.  A7" an  Noorden  &  Co., 
Boston,  doing  the  sheet  metal  work. 


Answers  to  Questions 


Quoth  The 
Corrosion  Devil 

A  galvanized  coat- 
ing' covers  a  multitude 
of  sins;  therefore,  be 
sure  that  the  sheet 
metal  itself  is  durable. 


B.  R.  N.— Yes.  Toncan  Metal  Sheers 
are  used  for  many  other  purposes  besides 
building'  construction.  There  are  Toncan 
Metal  boats,  tanks,  street  signs,  adver- 
tising' signs,  furnaces,  refrigerators, 
passenger  and  freight  cars,  culverts,  etc. 
In  fact,  Toncan  Metal  is  suitable  for  all 
purposes  where  sheet  metal  can  be  used 
and  where  economy  is  essential. 

R.  F.  L. — Toncan  Metal  is  not  made 
lighter  than  28-gauge  galvanized  and  26- 
gauge  black. 

E.  G.  L. — Toncan  Metal  is  very  ductile 

and    is    excellently    suited    for    forming 
and   bending. 

M.  C.  D. — Do  not  accept  it  unless  it 
bears  the  Toncan  Metal  Trade-Mark. 


Naumkeag  Steam  Cotton  Co.,  Salem,  Mass.  (Toncan  Metal  Sheets  and  Products  Used)  Lock  wood,  Greene  &  Co.,  Boston,  Archts. 
//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

Its  a  Pink  auy- 
Manufacturers  of   Lumber  Tools  way  you  take  It, 

PEMBROKE  -  -  ONTARIO  £neaT£8  ^ebe8t 


High  Quality 
TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Seafoam  Electric 
Washer  and  Wringer 


C(2  Styles) 

No  Worry — 
Little  Work, 

in  the  Home 
La  und  ry?with 
this  LABOR 
SAVER. 


Style  "B  ' 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
St  earn  en- 
gine or 
Windmill. 

Great  jor  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton, 


Ontario 


THE  WHITE  MOP  WRINGERS 

Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 

perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 

our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 
Sold  by  leading  jobbers  everywhere. 
Apply  to  them  or  to  ils. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Well  Balanced 
Proved  Loads 


are  loads  that  make  certain  a  full  game  bag 

The  most  practical  load  for  wild  fowl  shooting  con- 
tains S/i  drams  of  powder  and  iy&  ounces  of  chilled 
shot — years  of  experience  and  thousands  of  tests  have 
proven  this  conclusively. 

Powder  and  shot  cost  money  and  must  give  a  fair  return 
to  be  satisfactory— therefore,  why  take  chances  of  hav- 
ing your  judgment  criticized  by  recommending  a  light 
load  that  will  not  be  as  effective  in  filling  the  game  bag? 

Our  shot  shells  are  made  not  only  to  sell,  but  to  enable 
the  average  shooter  to  bag 

A  Bird  for  Every  Shell 

Dominion  Shot  Shells  are  entirely  Made  in  Canada,  but 
we  do  not  ask  you  to  stock  our  brands  for  that  reason 
alone — buy  them  because  they  are  full  value — the  best 
made  anywhere,  at  any  price,  and  offer  you  a  comfort- 
able margin  of  profit. 

Dominion  Cartridge  Company,  Limited 

120  St.  James  Street,  Montreal 


August  26,  1916. 
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Pocket  Sen 

A  Westclox  Watch 


THE  name  Pocket  Ben 
is  a  big  selling  asset. 
It  hooks  up  to  five  years 
of  remarkable  national  ad- 
vertising. 

Add  an  almost  fac-simile 
package  to  the  name  and 
you  give  Pocket  Ben  all  the 
advertising  benefit  one 
article  can  give  another. 

The  tag,  "Western  Clock 
Co.,  La  Salle,  111.,  U.  S.  A., 
Makers  of  Westclox",  is  the 
best  guarantee  of  quality  a 
low  priced  watch  could  hope 
to  have. 

Pocket  Ben  is  well  de- 
signed and  finely  finished. 
It  has  the  same  style,  light 
running,  reliable  movement 
that    makes    Westclox   so 


successful.  The  case  is  nice- 
ly rounded  and  well-propor- 
tioned; the  dial,  clear  and 
distinct. 

Each  dozen  is  packed  in 
a  carton  with  two  display 
cards  and  a  novel  display 
stand  for  your  window  or 
show  case. 

With  an  order  for  three 
dozen,  at  your  request,  we 
send  a  handsome  walnut 
display  rack  shown  below, 
a  very  attractive  fixture. 

There's  a  good  margin  of 
profit  in  Pocket  Ben.  Is  it 
any  wonder  they  sell  faster 
than  we  can  make  them? 
Furnished  in  nickel  or  gun 
metal. 


Western  Clock  Co. 

La  Salle,  Illinois,  U.  S.  A. 
Makers  of  Westclox 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Perhaps  You  Are  a  Careful  and 

Close  Buyer 


IT  may  be  an  ingrained  caution.  It  may 
be  that  you  have  been  "bitten"  once 
or  twice,  and  so  are  "shy."  It  may  be 
that  it  is  a  developed  habit — a  measure 
and  method  of  self -protection.  But  no 
matter  why  you  may  be  a  hard  man  to 
sell  to,  is  not  this  true: 

That  many  things  bought  by  you,  and  now 
greatly  esteemed,  were  stoutly  resisted  by  you 
when  the  salesman  brought  them  to  your 
attention  for  the  first  time? 

For  example,  a  cash-carrier  system,  cash-recording 
system,  typewriter,  computing  scale,  plate  glass 
windows,  prism  lighting,  show-cases,  loose-leaf 
systems — and  almost  everything  else  in  common 
use  nowadays  by  merchants,  are  resisted  when  they 
are  first  presented.  But  later,  when  they  are 
bought,  and  when  they  have  been  given  time  to 
demonstrate  their  value,  why,  you  could  not  in- 
duce the  merchant  to  do  without  them. 

All  this  leads  up  to  this  point : 

Suppose  we  urge  you  to  read  THE  FINAN- 
CIAL POST  each  week — to  subscribe  for  it 
for  a  year  at  a  cost  of  $3.00  (52  issues) ,  there 
is  just  a  chance  that  you  would  resist  the 
suggestion — not  so  much  because  of  the 
$3.00,  but  because  "you  don't  see  it." 


Now  the  regular  reading  of  THE  POST  will  make 
you  see  your  own  and  the  Nation's  Business  in  a 
bigger  way,  and  by  adding  to  your  power  to  see 
things  pertaining  to  Money  and  Business  in  a 
clearer,  larger  way,  you  will  be  a  stronger  man 
for  the  business  in  which  you  are  engaged  now. 
If  you  can  grow  to  a  stronger  business  man  at  a 
cost  in  money  of  $o.00  a  year,  the  chances  are  that 
you  will  not  hesitate  to  pay  the  $3.00. 

Nothing  that  you  can  read  outside  the  trade  paper 
serving  your  field  of  business  is  so  much  worth 
while  as  the  reading  of  a  first-class  business  paper. 
The  Business  Outlook  will  help  you  in  your 
business: 

Will  tell  you  when  to  get  ready  for  poor 
business  conditions,  when  to  watch  your 
collections  with  unusual  care,  when  to  buy 
sparingly,  and  when  to  prepare  for  big 
business.  It  will  also  help  you  with  your 
banker.  Will  probably  save  you  money  in 
exchange  on  your  cheques  and  drafts,  be- 
cause you  understand  the  movements  of 
money. 

At  any  rate,  we  ask  you  to  take  the  first  necessary 
step  in  the  direction  of  the  larger  business  world 
which  lies  about  you  and  close  up  to  you  and 
which  is  vitally  connected  with  your  affairs.  We 
ask  you  to  sign  and  return  the  form  below,  confi- 
dent that  you  will  be  glad  afterwards.  ' 


THE  FINANCIAL  POST 

OF  CANADA 


143-153  University  Ave., 


Toronto 


1916. 

THE  FINANCIAL  POST  OF  CANADA, 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    I  will  remit  $3.00 
to  pay  for  my  subscription  on  receipt  of  bill. 

Name   

Address 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


Au,°ust  20,  1916. 


HARD  WARP]  AND  METAL 


21 


SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGH  and  PIPE     SKYLIGHTS 


Good  profits  in  sight — Wake  Up  ! 
M-R-Co.  goods  are  "Right  on  the  Job" 

There  are  immense  possibilities  for  the  Hardware  and 
Tinsmithing  Trades  in  the  sale  of  Metallic  Shingles 
and  Metallic  Ceilings.  Realize  this  before  your  com- 
petitor gets  a  strangle-hold  on  the  trade. 

Write  us  to-day  for  special  igi6  proposition. 

The  Quality  House  is  Safest 
Think  of  Safety  First 


The  Metallic  Roofing  Co., Limited 

TORONTO      manufacturers     WINNIPEG 


GEO.  WOSTENHOLM  &  SON 

SHEFFIELD  ENGLAND 

TABLE    I*  XL    CUTLERY 


CASE 
CARVERS 

ELECTRO- 
PLATED 
WARE 

FRUIT 
KNIVES 

Etc. 


CASE 
CUTLERY 

TABLE 
KNIVES 

DESSERT 
and  FISH 

SETS 
IN  CASES 

Etc. 


3773—5  Pieces  | 

COMPLETE  ASSORTMENT  STOCKED  BY  ALL  LEADING  JOBBERS 
A.  MACFARLANE  &  CO.,  MONTREAL,  Canadian  Representatives 


//  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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High-Grade  Qualities 

When  buying  or  recommending  Dominion  Rubber  System 
products  you  can  depend  upon  high-grade  qualities.  That 
protection  is  being  appreciated  more  and  more  by  users  of 
Rubber  Goods,  no  matter  for  what  purpose  the  need  may  be. 

Absolutely  High-Grade  Quality 
is  Our  First  Consideration 

Dominion  Rubber  System  qualities  combined  with  Domin- 
ion Rubber  System  value  and  service,  make  it  well  worth 
your  while  to  insist  on  having  Dominion  Rubber  System 
products. 


//  you  cannot  get  what  you  want, 
write  to  our  nearest  branch  or  to  our 
Head  Office,  where  your  request 
will  receive  prompt  and  courteous 
attention. 


Canadian  Consolidated  Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "SERVICE"  BRANCHES  THROUGHOUT  CANADA 


//  interested,  tear  out  this  page  and  keep  witli  letters  to  be  answered. 


Aus-ust  26,  1916. 
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THE  old  saying  about  "the  patient 
waiter ' '  getting  his  share  of  the  good 
things  ma5^  have  been  true  once,  but  good 
profits  in  the  modern  hardware  business 
must  be  gone  after. 

The  Stanley  Garage 
Door  Holder   No.  1774 

is  a  real  necessity,  on  both  new  and  old  garages, 
yet  your  customers  must  be  told  about  it. 

Told  how  it  locks  the  door  open  against  the 
heaviest  gusts  of  wind,  yet  by  a  pull  on  the  chain 
it  may  be  left  free  to  close. 

Told  how  it  is  strong,  simple,  easy  to  apply, 
and  inexpensive  quality  considered,  etc. 

//  you  have  not  received  a  copy  of  our  Garage 
Hardware  catalog  "R,"  write  for  it.  ~We  iiill 
do  a  great  deal  to  help  you  sell  garage  hard- 
ware. May  we  tell  you  about  it?  A  line  ad- 
dressed to  our  Service  Department  ivill  have 
prompt   and  careful  attention. 


The  Stanley  Garage  Door  Holder  No.  1774  is  but  one  item  of 
the  extensive  line  of  Stanley  Hardware  especially  designed  for 
garage  use. 


NEW   BRITAIN,  "^^  CONN.,  U.S.A. 

Canadian   Representatives 

A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


The  Substitutes  for 


CANADA 


"QUEEN'S  HEAD" 
GALVANIZED  IRON 

will  not  give 

"QUEENS  HEAD"  WEAR 

or 
"QUEENS    HEAD"    SATISFACTION 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


Charcoal  Tinplates 


High-Grade  Quality 

Extra  Heavily  Tinned 

Insist  on  "DOMINION  CROWN" 

A.C.LESLIE&  CO.,  LIMITED 

MONTREAL 
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No.  35 


New  Customs  RulingConsidered  Unjust 

Wholesalers  Point  Out  There  is  no  Possible  Way  for  Them  to  Know  Where  They  Are 
at  With  Respect  to  Prices  to  be  Charged  to  Their  Customers  Until  Goods 
are  Delivered — Held  Unjust  and  Iniquitous 


EDITOR'S  NOTE— Wholesalers  regard  the  new  Custom's  Ruling 
as  a  hardship  that  may  seriously  upset  existing  business  relations.  It 
is  figured  out  that  in  some  cases  the  advanced  duty  paid  as  a  result 
of  the  new  ruling  will  be  10%,  which  would  mean  that  the  jobber 
would  handle  the  goods  thus  secured  at  an  actual  loss.  In  the 
accompanying  article,  Hardware  and  Metal  presents  information 
and  opinions  gathered  after  an  extensive  canvass  of  the  large  whole- 
salers and  importers.  Space  will  gladly  be  given  to  letters  dealing 
with  the  subject. 


THAT  the  new  interpretation  of  the 
Customs  Department  is  iniquitous, 
an  injustice  and  an  imposition  is 
the  opinion  of  a  number  of  Toronto 
hardware  jobbing'  houses.  Heretofore 
the  customs  duty  has  been  payable  on 
the  contract  price  of  the  goods.  Under 
the  new  interpretation  of  the  customs 
regulation  the  duty  is  appraised  on  the 
goods  on  a  fair  market  value  at  time 
of  shipment. 

"Look  at  the  position  it  will  place 
the  hardware  jobber  in.  He  will  be 
unable  to  know  where  he  is  at  in  the 
matter  of  fixing  prices  until  he  receives 
his  goods,"  stated  the  representative  of 
one  large  wholesale  house.  "Goods  are 
now  sold  to  the  retail  trade,  for  future 
delivery  sometimes  months  in  advance. 
The  orders  for  these  goods  are  placed 
with  the  manufacturers  months  before 
delivery  is  made  in  many  instances.  If 
the  price  of  these  goods  goes  up  in  the 
meantime  we  must  pay  the  extra  duty. 
We  will  he  unable  to  get  more  for  our 
goods  from  the  retail  trade  because  the 
contract  price  calls  for  a  stipulated 
price.  The  jobber  will  stand  to  lose 
many  hundreds  of  dollars. 

"Take  a  case  in  point.  Some  time 
ago  we  ordered  goods  from  the  manu- 
facturers in  the  United  States  on  which 
it  took  months  before  we  could  get  de- 
liveries. Between  the  time  we  ordered 
the  goods  and  the  time  they  were  de- 
livered there  was  an  advance  of  about 
25  per  cent,  in  the  price  of  the  article. 
Our  contracts  were  already  made  to  the 


retail  trade  on  the  basis  of  our  contract 
price  with  the  manufacturers.  It  was 
impossible  for  us  to  get  more  money 
from  the  retailer  because  the  price  was 
already  named  to  him. 

"On  $100  worth  of  goods  there  would 
be  an  advance  of  $25  in  price.  This 
would  make  the  price  on  which  we  would 
have  to  pay  duty  on  a  fair  market  value 
at  the  time  of  shipment  in  the  neighbor- 
hood of  $125.  With  the  average  duty 
of  33  per  cent,  to  be  paid  on  imported 
soods  and  the  7V2  per  cent,  war  tax  will 
brin°-  the  duty  about  40  per  cent.  On 
the  basis  of  $25  extra  it  will  be  seen  that 
the  extra  duty  that  will  have  to  he  paid 
on  goods  to  the  value  of  $100  would  he 
$10.  This  is  10  per  cent,  added  to  the 
cost  of  the  goods.  In  some  instance 
this  is  a  larger  profit  than  the  jobber 
gets  in  the  first  place.  It  will  readily  be 
seen  from  this  what  an  important  point 
it  is  to  the  hardwareman." 

Different  With  Importer 

It  was  pointed  out.  however,  that 
with  the  larger  importer  who  buys  for 
importation  it  is  a  different  matter.  In 
most  cases  such  as  this  the  importer 
sells  free  on  board  cars  at  the  point  of 
origin  of  the  goods  in  the  United  'States. 
In  other  words,  the  city,  freight  and  in- 
surance must  be  paid  by  the  purchaser 
of  the  goods.  The  importer  'assumes  no 
responsibility  for  any  charges  that  may 
result  throua'h  increased  duties  as  a  re- 
sult of  the  higher  value  of  goods  at  the 
time  of  shipment. 

It  has  been  pointed  out  that  the  hard- 


ware section  of  the  Board  of  Trade  of 
that  city  refrained  from  joining  with 
other  'branches  of  industry  in  the  pro- 
test to  the  Government  on  the  ground 
that  they. had  been  working'  under  this 
ruling  for  some  time  and  could  not  now 
consistently  raise  any  objection.  It  can 
be  seen,  therefore,  why  such  concerns 
would  not  raise  any  objection.  Appar- 
ently they  are  not  affected  by  the  rul- 
ing. Their  contract  provides  that  jthe 
purchaser  must  pay  any  additional 
charges  for  freight  or  duty  and  in  this 
way  they  are  protected. 

Hardwaremen  Not  Alone 

Hardwaremen  are  not  alone  in  their 
protest  against  this  ruling.  Importers 
of  all  kinds  will  he  affected.  Grocers 
in  the  importation  of  such  lines  as 
raisins  and  currants  will  also  feel  the 
pinch  in  the  same  way.  For  instance, 
currants  are  sold  months  'before  the 
crop  is  harvested  in  many  instances. 
When  the  crop  comes  on  it  may  he 
damaged  hy  blight  or  pests  and  the 
yield  may  he  only  half  the  anticipated 
crop.  Prices  in  accordance  may  double. 
Contracts  have  already  been  entered  in- 
to by  the  importers  with  the  wholesalers 
or  jobbers  and  bookings  are  made  on  the 
basis  of  their  contracts  made  with  the 
producers  months  previously.  These  im- 
porters will  be  in  the  same  position  as 
the  hardware  johber  who  sold  his  goods 
on  the  hasis  of  his  contract  price.  They 
will  not  know  where  they  are  at.  They 
will  he  unable  to  fix  their  prices  until 
they  receive  their  goods.  Of  fixing  their 
prices  they  may  have  to  stand  a  loss 
that  will  in  many  instances  be  equal  to 
their  gross  anticipated  profit. 

Law  Dates  Back  to  1910 

The  customs  ruling  was  promulgated 
in  1910  hut  this  clause  relating  to  the 
payment  of  duty  on  a  fair  value  of 
goods  as  sold  for  home  consumption  at 
the  time  of  shipment  has  apparently 
('Continued  on  page  41.) 
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Essex,  Ont.,  Hardware  Merchant  Studies  Needs  of  Cus- 
tomers— Finds  a  Ready  Sale  for  Good  Goods — The 
lvalue  of  Good  Displays — Large  Show  Windows 


ALTHOUGH  the  Town  of  Essex, 
Ont.,  has  a  population  of  only 
1.500,  W.  H.  Richardson,  hard- 
ware merchant,  carries  many  lines  of 
goods  not  usually  found  in  small  town 
stores.  Mr.  Richardson  believes  that 
one  of  the  best  ways  to  eliminate  mail 
order  competition  is  to  make  it  unneces- 
sary for  the  consumer  to  send  to  the 
distant  mail  order  house  for  supplies. 
He,  therefore,  studies  the  needs  of  his 
customers  and  stocks  the  goods  which 
they  need  or  are  likely  to  need. 

W.  H.  Richardson  started  in  business 
in  Essex  in  1881.  At  that  time  lumber- 
ing was  one  of  the  principal  industries 
in  the  district,  and  a  small  boom  existed. 
Essex  was  also  the  market  town  for 
farmers  from  the  South.  After  the 
lumbering'  boom,  there  was  a  lull  in 
business  until  the  farmers  got  on  their 
feet.  With  the  coming  of  the  farmers 
and  the  constant  improvements  which 
were  beins-  made  in  the  farm  lands, 
there  was  a  change  in  the  class  of  hard- 


ware required.  The  demand  for  lumber- 
ing supplies  dropped  off  to  a  great  ex- 
tent. The  needs  of  the  people  had 
changed,  thus  necessitating  changes  in 
the  character  of  the  hardware  stocks. 
For  a  few  years  there  were  many 
changes  among  the  farm  owners.  There 
was  an  influx  of  American  farmers, 
many  of  whom  had  considerable  money. 
In  most  cases  they  were  progressive, 
and  set  about  improving  the  lands  and 
buildings.  To-day  Essex  is  in  a  rich 
agricultural  district  and  the  farmers 
are  prosperous. 

Mr.  Richardson  always  endeavored  to 
keep  pace  with  the  growth  of  the  town 
and  county.  He  has  always  worked  on 
the  assumption  that  you  can  educate 
the  public  to  buy  good  goods.  "If  we 
have  the  goods  in  stock  and  place  them 
where  the  people  can  see  the  stock,  there 
is  always  a  demand,"  stated  Mr.  Rich- 
ardson. "If  they  don't  see  the  goods  the 
chances  are  they  wont  be  asked  for." 

Mr.  Richardson's  office  is  located  near 


the  front  of  the  store.  He  can  see  each 
customer  entering  the  door  and  as  is 
customary  in  many  small  town  stores  a 
greeting  awaits  all  customers. 

One  of  the  pleasing  features  of  the 
Richardson  store  is  the  manner  in  which 
all  goods  are  displayed.  For  instance, 
paint  brushes  occupy  a  prominent  posi- 
tion on  a  table  in  the  centre  aisle  of  the 
store.  The  table  top  is  divided  into  com- 
partments, in  which  the  various  lines  of 
brushes  are  displayed. 

A  Case  in  Point 

Another  evidence  of  the  value  of  dis- 
playing goods  was  noted  by  the  writer 
while  in  the  Richardson  store — A  farm- 
er entered  and  purchased  a  screen  door. 
He  was  passing  out  of  the  store  when 
he  noticed  a  display  of  coil  springs  in 
a  carton,  on  a  silent  salesman.  The 
farmer  stopped,  looked  at  the  springs 
for  a  moment,  and  asked  to  have  one  in- 
cluded in  his  order,  and  remarked  that 
he  had  a  door  at  home  for  which  a 
spring  was  needed.     Individual  sales  of 
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this  kind  do  not  seem  large  at  the  time, 
but  in  the  aggregate  in  a  year's  time 
they  reach  considerable  proportions. 
And  it  is  on  small  lines  such  as  these 
that  large  margins  of  profit  are  avail- 
able. 

Refrigerators  are  another  line  which 
are  sold  successfully  in  the  Richardson 
store.  Quite  a  number  of  refrigerators 
ranging  in  price  from  $12  to  $20  have 
heen  sold  this  season,  in  fact  a  surpris- 
ingly large  number  for  a  small  town. 
Mr.  Richardson  attributes  the  success  in 
this  line  to  the  fact  that  the  goods  were 
carried  in  stock  and  were  placed  where 
customers  could  see  them.  The  windows 
in  the  Richardson  store  are  of  consider- 
able size,  and  lend  themselves  splendidly 
to  displays  of  bulky  articles.  For  in- 
stance, one  display  recently  consisted  of 


a  four-passenger  lawn  swing  fully  set- 
up, a  folding  lawn  seat,  several  ice  cream 
freezers,  lawn  mower,  lawn  hose,  and 
other  summer  lines. 

A  large  stock  of  household  hardware, 
including  kitchen  utensils,  etc.,  are  car- 
ried, and  every  effort  is  made  to  always 
have  the  goods  prominently  displayed, 
and  within  easy  reach  of  customers. 
There  is  nothing  a  lady  customer  likes 
better  than  to  be  able  to  examine  goods 
without  giving  the  sales  clerk  too  much 
trouble.  One  of  the  secrets  of  the  suc- 
cess of  many  large  department  stores, 
and  also  of  the  variety  stores  is  that 
the  goods  are  always  within  easy  reach, 
are  well  displayed,  and  bear  prices  in 
plain  figures.  This  plan  is  followed  out 
in  a  smaller  way  of  course,  in  the  Rich- 
ardson store,  and  has  no  doubt  helped  in 


a  large  way  in  building  up  the  large 
patronage  enjoyed  by  this  firm. 

Mr.  Richardson  also  carries  a  stock  of 
sporting  goods.  Bicycles  are  also  car- 
ried in  stock.  During  the  past  two  years 
there  has  been  a  greatly  improved  de- 
mand for  bicycles,  due  in  a  measure  to, 
the  revival  of  interest  in  bicycling. 
Bicycles  are  frequently  displayed  in  the 
store  windows  and  a  sample  wheel  is  al- 
ways on  display  in  the  store. 

There  are  several  important  factors 
which  must  be  taken  into  consideration 
when  accounting  for  the  success  of  the 
Richardson  business.  In  Mr.  Richard- 
son's estimation,  however,  one  of  the 
chief  reasons  is  that  the  goods  needed  by 
the  people  are  carried  in  stock  and  there 
is  no  need  to  send  to  the  distant  mail 
order  house  for  hardware  requirements. 


Unity  and  Concentration  Effect  Sales 

Ottawa  Hardware  Stores — Four  Under  Same    Management — Combine    in    Window 
Display — Seasonable  Suggestion  Proves  a  Good  Business-Getter — The  Con- 
centrated Effect  of  Four  Windows  With  But  One  Idea  is  Considerable. 

Written  after  Interview  with  Mulhall  Hardware  Stores  Limited  by  E.  A.  Hughes. 


IT  has  been  observed  frequently  by 
some  live  dealers  in  household  wares, 
that  prices  do  not  affect  the  turn- 
over of  stock  in  a  year's  time  so  much 
as  does  the  power  to  make  the  public 
realize  its  needs.  The  dealer  who  is 
able  to  advertise  in  such  a  way  that 
people  realize  that  they  cannot  possibly 
get  along  without  at  once  replenishing 
their  own  utensils  or  getting  in  a  set 
of  new  ones,  and  that  he  carries  just 
what  they  need,  is  the  dealer  whose 
sales  are  going  to  increase  steadily. 
This  is  another  way  of  saying  that  the 
art  of  suggestion  is  a  considerable  com- 
mercial asset. 

This  principle  of  reminding  people  of 
what  they  need  and  offering  supplies 
for  those  needs,  has  been  successfully 
practised  in  the  methods  of  the  Mul- 
hall Hardware  Stores,  Limited,  of 
Ottawa.  This  firm  conducts  four  stores 
and  the  first  point  in  their  success  is 
found  in  the  unity  ohserved  among  them. 
The  respective  managers  work  out  a  cer- 
tain window  display,  for  instance,  and 
carry  it  through  all  four  stores.  They 
have  found  that  attractive  windows  are 
just  as  useful  to  a  hardware  store  as 
they  are  to  a  dry  goods,  or  jewelry  or 
any  other  store. 

Touching  the  Topical 
The   second    point   is   that    their   win- 
dows display  goods  which   are  required 
at  just  that  season.     The  Mulhall  stores 
are   aware   that   just   now   is   the   vogue 


of  preserving  utensils.  Hence,  their 
windows  show  sealers,  rubber  rings, 
sealer  tops,  preserving  kettles  and 
spoons  and  so  on.  This  idea  of  unified 
and  seasonable  display  was  carried  out 
last  year  and  the  result  from  one  store 
was  the  sale  of  one  gross  dozen  sealers 
in  a  week  while  each  of  the  other  stores 
showed  about  the  same.  The  results  in 
smaller  etceteras  such  as  rings  and 
sealer  tops  were  heavy  but  hard  to 
ascertain  with  any  accuracy. 

Again,  the  firm  did  not  attempt  to 
crowd  a  fund  of  information  into  one 
advertisement.  They  kept  in  mind  the 
one  point — preserving  utensils — through- 
out their  window  display  and  in  their 
ads  in  the  Ottawa  dailies.  They  con- 
centrated on  one  line  instead  of  touch- 
ing on  several.  In  addition  to  the 
psychological  effect  of  "driving  home" 
a  point  in  these  different  ways,  there 
is  the  satisfaction  to  the  people  of  one 
district  that  in  the  other  three,  the 
customers  get  exactly  the  same  goods; 
that  one  store  does  not  offer  them  the 
"left  over"  stock  from  another.  This 
fact  gives  people  confidence  and  makes 
them  steady  customers. 

The  dealer  who  leaves  lawn-mowers 
in  his  windows  in  January  and  who 
advertises  sleigh-bells  in  August  need 
scarcely  expect  any  great  stir  in  busi- 
ness. A  big  "Allied  drive"  is  what 
makes  people  take  notice  and  the  dealer 
must  conduct  the  "drive". 


Four  Shots  for  One 

One  point  worth  noting  in  the  method 
of  the  Mulhall  Stores  Limited  is  the 
force  which  each  of  their  stores  derives 
from  the  unity  and  co-operative  effort 
of  them  all.  If  one  store  only  featured 
preserving  utensils  at  one  time,  and  the 
other  three  featured  other  lines,  the  im- 
pression of  preserving  materials  would 
only  be  made  in  one  quarter  and  by  one 
store.  It  would  therefore  only  have  the 
driving  power  of  that  one  store.  But 
when  all  four  stores  had  windows  dress- 
ed along  this  same  line  there  was  a 
quadruple  effect.  It  is  as  if  four  separ- 
ate rifles  fired  at  the  same  time.  Com- 
pare -the.  effect  of  four  shots  to  one. 
The  four  would  be  immeasurabley  more 
impressive,  not  to  say  effective.  So  is 
it  in  this  matter  of  display.  The  four 
stores  make  an  aggregate  effect  which  is 
four  times  as  large  as  would  be  one  in- 
dividual stores'  effect.  And,  more,  each 
of  the  stores  shares  in  that  aggregate 
effect.  Four  districts  are  impressed  that 
now  is  preserving  time.  Four  sets  of 
people  are  reminded  of  that.  More- 
over, transients,  people  passing  to  and 
fro,  may  see  the  windows  containing  a 
seasonable  suggestion  four  times.  Were 
only  one  store  to  feature  it  transients 
might  only  see  it  once,  and  then,  only 
those  who  were  in  that  particular  neigh- 
borhood would  see  it.  Heavy  bombard- 
ment from  four  points  at  once  is  mighty 
effective. 
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Retailers  Must  Solicit  Business 

This  is  the  Price  of  Doing  Larger  Business  —  Why  Many  a  Business  Remains 
Small — Engaging  a  Good  Salesman  for  $5.00  or  so  a  Week 

By  John  C.  Kirkivood. 


THE  average  retailer  can 
sell  more  goods  to  more 
people  than  he  is  now  do- 
ing. This  means  that  the  aver- 
age retailer  is  making  a  good 
deal  less  money  than  he  can  • 
make  right  where  he  is. 

Go,  for  example,  into  any 
hardware  store  in  the  country 
and  you'll  find  literally  hun- 
dreds of  things  that  the  pub- 
lie  needs  or  wants,  but  isn't 
buying  very  rapidly  or  gener- 
ally, for  the  reason  that  desire 
for  these  lines  has  not  been 
born  or  stimulated.  The  bur- 
den of  arousing  or  stimulating 
desire  and  demand  is  on  the 
seller,  and  the  seller,  nine  times 
out  of  ten,  is  not  trying  his 
level  best  to  sell  all  he  can. 

Big  Market  for  Electric  Utilities 
We'll  suppose  for  the  sake  of  example,  that  in  many 
communities  the  hardware  dealer  is  the  principal  seller  of 
electric  devices — irons,  vacuum  cleaners,  fans,  toasters, 
and  other  allied  sundries.  Now  it  is  very  certain  that  a 
canvass  of  any  hundred  homes  that  may  be  made  in  any 
section  of  the  retailer's;  community,  even  of  the  wealthi- 
est homes,  will  reveal  a  surprising  dearth  of  these  widely 
advertised  utilities.  More  homes  lack  electric  irons  than 
possess  them;  more  homes  lack  electric  vacuum  cleaners 
than  possess  them.  In  few  homes  will  you  find  an  electric 
heater,  or  an  electric  fan,  or  an  electric  flashlight.  And 
the  reason  is,  not  inability  to  possess  these  things,  but  a 
lack  of  salesmanship  on  the  part  of  the  sellers — makers 
and  retailers — of  these  devices. 

Let  this  one  example  suffice  to  illustrate  the  truth  now 
being  urged :  namely,  that  more  aggressive  and  enlightened 
salesmanship  on  the  part  of  retailers  will  result  in  a  much 
large  turnover,  and  a  much  larger  income. 

The  Retailer's  Store  Must  Be  Sent  A-Travelling 
The  average  retailer  in  all  lines  prides  himself  in  hav- 
ing a  good  stock — well  assorted,  complete,  well  bought, 
well  kept  and  well  displayed.  Many  a  retailer  keeps  his 
windows  well  dressed,  and  his  store  inside  very  attractive. 
All  this  is  fine,  but  it  is  not  nearly  enough;  the  retailer 
must  carry  his  store  and  stock  away  from  their  fixed  loca- 
tion, and  deliver  them  into  the  homes  of  the  people.  He 
must  engage  a  travelling  store-window,  dress  it  as  attrac- 
tively and  temptingly  as  he  can.  He  must  put  his  store  on 
wheels,  so  to  speak  and  trundle  it  all  over  the  district 
from  which  he  draws  his  custom.  He  must  solicit  busi- 
ness in  the  homes  of  the  people. 

This  is  a  hard  saying  and  few  understand  it;  and  many 
who  understand  it  resist  its  message,  saying: — "It  is  too 
difficult.  It  means  hard  work.  It  means  spending  some 
money.     I  will  have  none  of  it." 

There  you  have  the  explanation  of  many  a  small  busi- 
ness: the  inertia,  the  avoidance  of  exceptional  effort,  of 


Editor's  Note:  The  writer  of 
this  article  puts  needed  stress  on  a 
phase  of  successful  retailing.  Too 
manj/  retailers  in  all  lines  of  busi- 
ness rely  overmuch  on  the  circum- 
stances of  good  location,  long- 
estcMished  business,  well-bovght 
stocks,  and  good  reputation.  Too 
generally  do  retailers  neglect  the 
creation  of  business — this  by  per- 
petual  suggestion  and  diligent 
solicitation.  The  ideas  herein  set 
forth  are  sound  and  vital,  and 
retailer  readers  of  Hardware  and 
Metal  should  give  good  heed,  to 
the  message  so  earnestly  delivered. 


the  proprietor.  He  contents 
himself  with  old-fashioned,  com- 
fortable ways;  and  new  ideas 
and  extraordinary  effort  he 
fights  against  because  they  dis- 
turb him  or  because  they  go 
beyond  his  thinking.  But  the 
laws  of  growth  and  big  success 
are  stronger  than  the  retailer's 
resistance,  and  they  shove  him 
either  aside  or  forward.  That 
man  is  foolish  who  defies  them. 
He  is  wise  who  yields  to  their 
demands. 

The  big  demand  of  the  laws 
of  business  growth  and  big 
success  is  that  you,  a  retailer, 
shall  solicit  custom  in  the 
homes  of  the  people.  You  must 
go  into  the  homes  of  those 
whom  you  count  as  customers 
and  into  the  homes  of  those  not 

your  customers  and  whose  names  you  do  not  even  know; 

and  you  must   solicit   their  favor  and   custom  regularly, 

with  definite  offers. 

A  Common  And  Costly  Error  of  Belief 

Many  retailers  say  and  believe:  "Everybody  for  miles 
about  knows  me  and  my  store  and  if  what  I  sell  is  wanted 
then  I  stand  as  good  a  chance — and  perhaps  a  better  one — 
as  any  other  store  to  supply  the  needed  goods."  This  is 
the  attitude  of  mind  of  the  great  majority  of  men  in  busi- 
ness; and.  it  is  one  so  sadly  wrong  that  great  and  persist- 
ent efforts  should  be  made  to  dispel  it. 

Presumably  everybody  in  Canada  knows  the  T.  Eaton 
Company,  and  everybody  in  Western  Canada  knows  the 
Hudson's  Bay  Company.  Everybody  in  New  York  and 
Philadelphia,  and  everywhere  else  in  the  United  States, 
knows  of  John  Wanamaker's  stores;  and  everybody  in 
England  knows  of  Whiteley's,  Harrod's,  and  Self  ridge's. 
But  not  a  single  one  of  these  mammoth  retail  establish- 
ments says:  "Everybody  for  miles  about  knows  us  and 
our  store,  and  if  what  we  sell  is  wanted,  we  stand  as 
good  a  chance — perhaps  a  better  one — as  any  other  store 
to  supply  the  needed  goods."  Most  certainly  the  big  re- 
tailers, who  were  small  retailers  once,  do  not  have  this 
mental  attitude:  they  don't  leave  it  to  chance;  but  they 
actually  solicit  the  business  of  the  public  in  their  own 
homes. 

Neither  do  they  leave  it  to  the  buying  classes  to  dis- 
cover their  wants  and  needs,  but  they  deliberately,  sys- 
tematically, and  faithfully  suggest  merchandise,  and  de- 
velop business — this  right  in  the  homes  of  the  people.  That 
is,  they  are  not  content  to  have  fine  stores,  occupying 
whole  blocks — stores  which  every  local  resident  knows 
thoroughly  well  and  may  visit  often ;  but  they  carry  their 
stores  to  the  homes  of  the  people,  with  their  shop  win- 
dows; and  send  good  salesmen  along  to  talk  up  the  goods, 
and  to  suggest  new  goods.  And  so  they  have  grown  from 
small  things  to  great. 
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A  Hardware  Dealer  Stimulated  Business 

You  know  how  distressingly  hot  it  has  been  this  sum- 
mer.    Let  me  tell  you  of  what  a  hardware  dealer  I  know 

did  to  sell  one  or  two  lines. 

*         *         * 

He  sent  salesmen  into  several  thousand  homes  sug- 
gesting that  a  lawn  sprinkler  would  be  a  good  pur- 
chase ;  and  several  hundred  men  who  had  been  spending 
two  hours  or  so  every  evening  holding  a  nozzle  in  their 
hands  and  directing  its  spray,  woke  up  to  the  fact  that 
it  was  good  business  to  buy  a  sprinkler  at  a  cost  of 
75c.  to  save  their  time  and  to  keep  them  from  the  ex- 
haustion of  being  out  in  the  hot  air. 

They  were  not  stupid  men,  but  busy  men,  pre-oc- 
cupied ;  and  strangely  enough  they  didn  't  have  lawn 
sprinklers.  But  when  this  dealer  sent  a  good  salesman 
right  to  their  homes  and  suggested  a  sprinkler,  they 

became  prompt  purchasers. 

*  *         * 

This  same  dealer  sent  salesmen  into  several  thou- 
sands of  homes,  suggesting  an  electric  fan,  price  $7.50. 
He  sold  a  score  or  more.  Yet  these  buyers  were  fam- 
iliar with  electric  fans  at  their  offices,  and  rejoiced  in 
their  cooling  breezes;  but  they  never  thought  of  a  fan 
for  their  own  homes  until  this  aggressive  dealer  went 
to  them  in  their  homes  and  suggested  a  fan.  Not  much 
selling  was  required;   the  mere   suggestion   sufficed   in 

the  great  majority  of  instances. 

#  *         * 

These  two  examples  establish  the  point  I  am  making: 
namely,  that  more  goods  can  be  sold  to  more  people  by 
getting  your  business  and  salesmen  into  the  homes  of  the 
people.  You  can  arouse  sleeping  desires;  you  can  implant 
desires  that  previously  had  no  existence;  you  can  capture 
orders  all  ready  to  be  given  by  being  on  hand  when  the 
purchase  is  about  to  be  made. 

The  dealer  who  refuses  to  take  a  single  step  away 
from  his  location  in  the  direction  of  the  homes  of  buyers; 
who  says,  "Let  them  come  to  me:  they  know  very  well 
where  I  am,"  cannot  possibly  do  all  the  business  that  he 
can  do  by  pursuing  the  plan  recommended — the  plan  pur- 
sued by  the  giant  retailers,  not  only  in  the  days  of  their 
magnitude,  but  when  they  were  small  and  obscure.  The 
growth  of  a  business  may  sometimes  be  a  matter  of  acci- 
dent or  good  fortune;  but  for  the  great  majority  of  mer- 
chants it  is  a  matter  of  purpose  joined  to  right  methods 
and  ideas. 

Giant  Retailers  Canvass  the  People  in  Their  Homes. 

Are  you  asking  the  question :  How  can  I  take  my  busi- 
ness— my  store,  and  windows  and  salesmen — to  the  homes 
of  the  people.  The  answer  is  brief — by  using  Printer's 
Ink.  This  is  the  way  the  Eatons,  the  Wanamakers,  the 
Marshall  Fields,  the  Whiteleys,  do ;  and  all  other  retailers 
headed  the  right  way. 

Printers'  Ink  can  be  used  in  two  principal  ways:  in 
the  form  of  newspaper  space  and  in  the  form  of  printed 
matter  sent  through  the  mails.  Usually  both  ways  should 
be  used.    Most  certainly  the  newspaper  should  be  used. 


In  the  newspaper  you  can  show  your  store,  your  goods 
and  sell  your  merchandise.  It  carries  your  business  into 
the  homes  of  the  people,  into  thousands  of  homes — the 
homes  of  your  customers  and  of  non-customers.  Thus 
you  can  get  to  the  attention  of  the  stay-ins  who  rarely  or 
never  go  to  your  store  or  town  or  city;  of  those  who  do 
their  shopping  elsewhere. 

The  Cost  of  a  Weekly  Advertisement 

The  cost?  It  is  really  very  small  when  you  look  into 
it.  Suppose  you  are  charged  by  your  local  publisher  14 
cents  an  inch  for  space:  for  $5.60  a  week  you  can  buy  a 
space  measuring  40  inches:  a  space 

10  inches  deep  x  4  columns  wide,  or 
8  inches  deep  x  5  columns  wide. 
This  newspaper  probably  enters  3,000  homes — perhaps 
more.  If  you  sought  access  to  3,000  homes  by  mail,  the 
postage  bill  would  be  $30,  to  say  nothing  of  the  cost  of 
printing,  addressing,  wrapping.  If  you  were  to  send  a 
flesh-and-blood  salesman  to  merely  poke  his  nose  in  the 
door,  and  to  hand  in  your  printed  message,  it  would  take 
him  a  full  month  to  cover  the  same  homes — this  with  a 
horse  and  rig  or  with  a  motor  ear.  His  wages  and  ex- 
penses would  certainly  amount  to  over  $100,  to  say  nothing 
of  the  cost  of  the  printing. 

Compare  these  costs  with  the  cost  of  newspaper 
space — $5.60,  which  pays  for  the  printing  and  the  deliv- 
t  ry. 

Then  there  is  another  way  of  looking  at  it:  your  print- 
ed message  enters  the  home  in  a  newspaper  which  the  re- 
ceiver pays  from  $1.00  to  $3.00  a  year  to  have.  This 
paper,  a  local  one,  is  read  by  numerous  persons  in  the 
home,  two  or  three  of  them  probable  buyers.  Thus,  in- 
stead of  speaking  to  just  3,000  people  what  you  have  to 
say  may  be  read  by  6,000  or  9,000  persons— all  for  $5.60! 

Now  if  your  local  newspaper  publisher  calls  on  you 
to-morrow  morning,  and  says  to  you:  "Brown,  I  want 
you  to  agree  to  take  40  inches  of  space  in  my  newspaper 
each  week,  at  a  weekly  cost  to  you  of  $5.60,"  what  will 
you  say  to  him?  Will  you  begin  to  hem  and  haw' and  tell 
him  the  cost  is  too  high?  Will  you  tell  him  your  business 
won't  allow  the  engagement  of  a  first-class  salesman, 
wages  to  be  $5.60  per  week? 
Leaving  the  Door  Wide  Open  to  the  Mail  Order  House. 

Here's  a  way  to  regard  it :  the  men  who  do  spend  $5.60 
and  more  a  week  on  the  buyers  of  merchandise  in  your 
community — the  mail-order  houses — are  well-served  by 
your  silence.  You  leave  the  field  open  to  them  uncon 
tested  and  methinks  I  have  heard  not  a  few  of  you 
saying  some  very  bitter  things  about  the  mail-order 
houses  and  the  inroads  they  make  on  your  trade. 

But  getting  back  to  the  main  idea:  to  sell  most  you 
must  canvass  your  customers  in  town  and  country  and 
those  not  your  customers  where  they  live— in  their  own 
homes.  If  you  consent  to  this,  then  newspaper  advertising 
and  the  use  of  printed  matter  sent  to  the  home  addresses 
of  your  customers  and  desired  customers  through  the 
mails,  are  the  two  obvious  and  potent  agencies  to  employ. 
Not  the  means,  however,  is  the  main  thing,  but  the  pur- 
pose and  the  results. 


J.  C.  Kirkwood  is  unquestionably  among  the  foremost  authorities  on 
advertising  in  Canada,  and  Hardware  and  Metal  is  fortunate  in  having 
been  able  to  arrange  with  him  for  a  series  of  articles.  Mr.  Kirkwood's 
advice  on  all  matters  pertaining  to  advertising  will  be  of  great  value  to 
readers  of  Hardware  and  Metal. 
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Standard  Ideal  Plant  is  Sold 

Business  Will  be  Conducted  by  New  Owners  Under  Name  of  Port  Hope  Sanitary 
Manufacturing  Co. — The  Men  Behind  the  Reorganization 


FOR  a  number  of  weeks  all  kinds  of 
rumors  have  'been  afloat  as  to  the 
future  of  the  Standard  Ideal  Co., 
Ltd.,  Port  Hope.  As  stated  some  time 
ago  in  Hardware  and  Metal,  the  com- 
pany had  become  involved  to  such  an  ex- 
tent that  the  bondholders  saw  no  other 
course  open  to  them  than  to  foreclose 
on  their  security.  The  next  difficult 
problem  with  which  they  were  confront- 
ed was,  to  procure  a  buyer  or  buyers 
who  could  finance  an  undertaking  of  this 
magnitude,  but  at  last  this  obstacle  was 
overcome  to  some  extent  when  reserve 
bids  were  submitted.  On  July  20  a  pub- 
lic sale  brought  no  better  offers  and  fin- 
ally a  sale  was  made  to  a  company  whose 
directors  are  named  below,  L.  M.  Wood 
being  the  purchaser  in  the  interests  of 
the  new  company. 

The  new  company  will  be  known  from 
now  on  as  the  Port  Hope  Sanitary 
Manufacturing  Co.,  Ltd.,  with  head  of- 
fices at  the  'Royal  Bank  Building,  corner 
of  Yonge  and  King  streets,  Toronto. 

The  price  paid  for  the  company's  as- 
sets is  said  to' be  slightly  in  excess  of  a 
million  dollars.  The  new  company  is 
capitalized  at  $1,250,000,  and  its  direct- 
ors include  L.  M.  Wood,  of  J.  &  L.  M. 
Wood,  president;  R.  J.  Cluff,  president 
of  the  Cluff  Manufacturing  Company, 
vice-president;  W.  D.  Ross,  vice-presi- 
dent of  the  Nova  Scotia  Steel  Company; 
W.  J.  Cluff,  president  of  the  Canada 
Pipe  &  Steel  Company,  and  M.  L. 
Davies,  vice-president  of  the  Standard 
Chemical   Company,  directors. 

It  might  not  be  out  of  place  to  give  a 
short  history  of  some  of  the  men  behind 
this  important  concern,  seeing  that  this 
is,  without  doubt,  one  of  the  most  im- 
portant transactions  that  has  taken  plaes 


R.  J.  CLUFF,  vice-president. 


in  the  history  of  the  Canadian  sanitary 
and  heating  trade,  and  that  a  number  of 
the  directors  have  played  no  small  part 
.n  the  progress  of  the  sanitary  and  heat- 
ing industry  in  Canada.  The  president, 
L.  M.  Wood,  is  actively  interested  in 
various  capacities  in  the  following  con- 
cerns : — J.  &  L.  M.  Wood,  financial 
agents,  Royal  Bank  Building,  Toronto; 
president,  Guardian  Realty  Company, 
Limited;  president,  Standard  Chemical, 
Iron  &  Lumber  Company  of  Canada, 
Limited;  director,  Canada  Pipe  &  Steel 
Company,  Limited ;  director,  Cluff  Manu- 
facturing Company,  Limited;  director,. 
Canadian  Consolidated  Felt  Company, 
Limited. 

The  vice-president,  R.  J.  Cluff,  is  well- 
known  to  almost  all  who  have  been  in  the 
plumbing  and  heating  business  for  any 
considerable  length  of  time,  and  the 
practical  experience  with  which  R.  J. 
and  his  brother  W.  J.  Cluff,  have  had, 
fits  them  splendidly  for  the  positions  of 
vice-president  and  director  respectively. 
Probably  but  few  members  of  the 
trade  are  aware  of  the  small  beginning 
these  men  had  when  entering  upon  life's 
way  to  earn  their  daily  bread. 

At  the  age  of  14  years  R.  J.  Cluff 
started  as  an  office  boy  with  the  old 
Toronto  'Radiator  Co.,  the  general  man- 
ager being  John  M.  Taylor,  of  the  Tay- 
lor-Forbes Co.,  Ltd.,  Guelph.  No  one 
could  wish  for  a  better  or  more  prac- 
tical training  than  that  he  received 
while  under  the  supervision  of  John  M. 
Taylor.  Mr.  Cluff  had  been  there  for  18 
years  when  he  was  appointed  assistant- 
general  manager,  and  during  his  term 
the  concern  was  reorganized  and  took 
on  the  title  of  the  Dominion  Radiator 
Company. 

He  then  joined  his  brother  W.  J.  Cluff 
and  launched  into  business  under  the 
name  of  Cluff  Brothers,  taking  up  the 
sole  agency  for  the  Daisy  boilers  in  the 
western  provinces.  To  this  date  many 
members  of  the  trade  find  it  hard  to  dis- 
associate the  Daisv  boiler  from  "Bob 
and  Will"  Cluff. 

The  next  step  taken  by  these  enter- 
prising brothers  was  the  formation  of 
the  King  Radiator  Co.,  Ltd.,  whose  sole 
line  was  King  Radiators. 

At  a  later  date  this  concern  amalga- 
mated with  the  expanded  Metal  Co.,  and 
started  manufacturing  steam  and  'hot 
water  boilers,  these  being  named  King- 
toilers. 

The  firm  of  Cluff  Bros.,  then  took  up 
plumbing  supplies.  Still  another  venture 
on  the  part  of  R.  J.  Cluff  was  the  or- 
ganization   in    conjunction    with    Somer- 


L.  M.  WOOD,  -president  of  the  new  company. 

ville  of  the  Canada  Pipe  &  Steel  Com- 
pany, Limited,  Somerville's  interest  be- 
ing later  acquired  by  W.  J.  Cluff.  About 
the  same  time  the  Expanded  Metal  Co., 
and  the  King  Radiator  Co.,  amalga- 
mated. The  two  concerns  became  reor- 
ganized, and  Sir  Henry  Pellatt  became 
interested  in  the  venture,  which  result- 
ed in  Steel  &  Radiation,  Ltd.,  coming  in- 
to being,  with  R.  J.  Cluff  as  general 
manager. 

Somewhere  around  the  early  part  or 
the  year  1913,  Cluff  Bros.,  secured  an 
option  on  the  property  owned  by  the 
'General  Brass  Mfg.  Co.,  and  later  secured 
the  patent  rights  in  the  Vitro  w.c.  tanks, 
using  the  buildings  for  the  manufactur- 
ing of  the  Vitro  tanks,  the  concern  be- 
ing -incorporated  under  the  title  of  t'uo 
C-uffi  Manufacturing  Co.,  Ltd. 

While  general  manager  of  Steel  & 
Radiation,  Mr.  Cluff  took  up  the  manu- 
facturing of  shrapnel  shell  at  the  out- 
break of  the  war,  and  his  firm  was  prob- 
ably among  the  first  to  make  shrapnel 
shell  in  Canada  and  ship  same  to  the 
British  Government. 

In  the  year  1915  Mr.  Cluff  severed  his 
connection  with  Steel  &  Radiation,  and 
began  making  shrapnel  shell  at  the  plant 
of  the  Cluff  Manufacturing  Co.,  Ltd., 
and  about  the  same  time  the  Canada 
Pipe  &  Steel  Co.,  Ltd.,  began  to  make, 
forgings  for  shell.  The  next  move  was 
to  re-organize  the  two  shell  interests 
which  resulted  in  the  forming  of  a  new 
company  trading  under  the  name  of  the- 
Cluff  Ammunition   Co.,  Ltd. 
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EDITORIAL  BRIEFS 
TWO  CATCH  phrases  that  go  right  together— Better 

Business,  Bust  the  Bosche. 

*  *        * 

THE  VIRTUE  that  attaches  to  the  teetotaler  will 
soon  be  a  thing  of  the  past. 

PROBS.  for  next  week:  Fair,  warm,  hot,  humid, 
stifling,  melting.    In  fact,  no  change. 

*  *        * 

STOCK  Goods  the  People  Want,  There  you  have  it. 
Five  words  and  they  contain  the  real,  inner  secret  of 

.selling  success. 

*  *        * 

1916  IS  OUT  after  every  record  going — smashed  the 
cold  records  in  March,  then  knocked  figures  for  rain 
into  a  cocked  hat  and  now  working  old  Sol  overtime 
to  bust  the  records  for  heat  and  humidity. 

A  BILLION  dollar  crop!  There's  magic  in  those 
words.  They  spell  prosperity  at  home  and,  more  im- 
portant still,  plenty  of  food  for  the  Mother  Country 
and  plenty  of  money  to  keep  the  War  of  Exhaustion 

going. 

*  *         * 

YOU  CAN  read  books  on  salesmanship  by  the  dozen, 
imbibe  whole  volumes  of  business  gospel,  listen  to 
plausible  platitudes  and  thoughtful  theorizing;  but 
the  real  secret  of  success  in  retail  merchandising  can 
be  found  in  one  heading  in  this  issue — Stock  Goods 
the  People  Want. 


drop  below  42c  Savannah  is  not  again  anticipated. 
There  appears  to  be  a  pronounced  desire  to  secure 
stocks  around  that  figure.  There  is  a  feeling  that  a 
sharp  upward  movement  will  assert  itself  before  very 
long.  The  market  has  been  in  a  very  unsettled  and 
weak  condition  for  some  time  past,  as  has  been  out- 
lined in  a  number  of  special  articles  which  have 
appeared  in  this  paper. 


NAVAL  STORES  RECOVERING 

REPORTS  from  the  South  indicate  that  there 
has  been  a  firming  up  in  the  prices  of  naval 
stores  during  the  past  week.  Turpentine  has 
moved  up  to  the  43-cent  basis  at  Savannah.  The 
downward  trend  of  rosins  has  received  a  check,  and 
brought  about  a  change  that  places  rosins  higher 
than  they  have  been  for  some  time  past.  One  or  two 
large  buyers  have  entered  the  market  of  late  and 
have  made  extensive  purchases.  One  large  dealer 
expressed  the  opinion  to  the  naval  stores  Review  that 
consumers  three  months  hence  may  have  reason  to 
look  back  upon  present  values  as  cheap  rosins.  It  is 
said  that  the  movement  of  rosins  up  to  this  time 
clearly  indicates  that  the  production  will  not  be 
excessive  even  at  high  prices  and  that  the  basis  for 
the  better  values  is  a  stable  and  healthful  one,  and 
not  merely  an  arbitrary  exercise  of  power  by  a  large 
buying  influence. 

Tuipentine   is   in    a   healthful   condition    and   a 


TO  PROSECUTE  FALSE  ADVERTISERS 

A  NUMBER     of     important     resolutions     were 
passed  at  the  Dominion  Board  meeting  of  the 
Retail   Merchants'   Association   of  Canada,   as 
reported   in    last   week's    issue   of    Hardware   and 
Metal.     Whether  any  action  will  be  taken  remains 
to  be  seen.    One  resolution  was  to  the  effect  that  the 
executive   take   such    action    as   to   have    the  sworn 
statement  of  an  analyst  taken  as  evidence  in  court. 
This  resolution   was  prompted  largely   by  a  recent 
court  case,  in   which   the  retailers  allege  the  court 
refused  to  accept  as  evidence  a  written  statement  from 
a    Dominion    Government    analyst    who    made    an 
analysis  of  a  can  of  paint.     A  can  of  paint  was  for- 
warded to  Ottawa  for  analysis.     The  paint  was  ana- 
lyzed, and  a  written  report  was  made  and  sent  out 
over  the  signature  of  an  official  of  the  Inland  Rev- 
enue   Department   at   Ottawa.        According    to    the 
report  the  paint  was  not  of  the  quality  described  in 
the  advertisement.     The  Retail  Merchants'  Associa- 
tion  took   up  the  matter,  with  the  result  that  the 
advertiser  was  brought  to  court  to  answer  to  a  charge 
of  false  advertising.    When  the  case  was  called,  the 
retailers  allege,  the  written  statement  could  not  be 
used  as  evidence  in  the  case.    The  analyst  who  made 
the  analysis,  had  in  the  meantime  been  transferred 
to  Vancouver,  and  could  only  be  brought  back  at 
considerable  expense  to  give  evidence.     The  case  is 
still  hanging  fire  and  the  outcome  is  being  awaited 
with  a  great  deal  of  interest.     The  Retail  Merchants' 
Association  is  interested  to  a  great  extent  in  cases  of 
this  kind,  principally  in  those  affecting  the  adultera- 
tion of  foodstuffs. 

The  merchants  also  recommend  that  an  inspec- 
tor be  appointed  by  the  Dominion  Government  to 
prosecute  firms  suspected  of  false  advertising.  There 
is  now  a  good  law  on  the  Statute  books  in  regard  to 
false  advertising,  but  it  is  felt  by  the  retailers  that 
the  law  is  not  sufficiently  enforced.  The  resolution 
passed,  asks  that  an  inspector  be  appointed  to  prose- 
cute those  infringing  on  the  act.  At  the  present 
time  inspectors  are  employed  to  make  prosecutions 
under  the  gold  and  silver  marking  act.  and  also 
under  the  pure  foods  act.  . 

The  retailers  passed  some  splendid  resolutions, 
which  if  acted  upon  ■  would  prove  of  inestimable 
value  to  all  branches  of  trade.  It  is  to  be  hoped  that 
the  various  matters  will  not  now  be  allowed  to  drop 
and  remain  dormant  until  the  next  convention. 
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BY   THOMAS  STANFIELD 


ONE     of    the     chief     troubles  witih 
most  furnaces,  no  matter  of  what 
kind,  is  very  often  traced  to  poor 
chimneys.     Sometimes  they  are  not  pro- 
perly built,  not     large     enough  or  have 
some  obstruction  at  or  near  the  roof. 

Many  times  it  has  been  found  that  a 
taller  building  has  been  erected  possibly 
after  the  furnace  'has  been  in  operation, 
or  it  may  be  that  the  taller  structure 
was  first  built. 

The  chimney  top  here  described  and 
for  which  patterns  are  to  be  developed 
has  proved  very  satisfactory.  The  first 
the  writer  constructed  was  required  ow- 
ing to  the  fact  What  a  tall  building  was 
built  nearby  after  the  furnace  had  been 
in  operation  for  several  years,  and  up 
to  that  time  had  given  splendid  service 
But  when  the  taller  building  was  erected 
trouble  began. 


Since  then  several  of  the  tops  des- 
cribed have  been  fitted  up  to  existing 
chimneys,  and  have  resulted  in  a  great 
improvement. 

The  principle  of  this  chimney  top  is 
that  when  a  wind  blows  even  against  the 
taller  building  the  draft  is  forced 
through  the  pipes  A.A.  either  up  or 
down  and  in  any  case  this  draft  causes 
a  suction  on  horizontal  pipe  B,  and  pre- 
vents a  down  draft.  As  to  size  the  pipes 
should  all  be  tihe  same  diameter. 

In  developing  the  patterns,  the  eleva- 
tion and  plan  is  first  drawn  as  shown. 
Pipe  C  enters  the  chimney  and  may  be 
fitted  to  a  square  to  round  piece  which 
should  not  have  less  cubic  contents 
than   C. 

Next  divide  plans  of  each  pipe  as 
shown  into  twelve  equal  parts,  using 
only  the  four  figures  1,  2,  3,  4.  and  re- 


peating same.  Next  draw  a  vertical  line 
DD,  through  centre  of  pipe  'C  and  B, 
which  should  be  the  true  centre  of  the 
elevation.  Now  determine  the  diameter 
of  chimney  top.  The  length  of  pipes  AA 
should  never  be  less  than  three  times 
their  diameter,  four  times  is  preferable, 
and  the  distance  between  point  E  F 
should  never  be  less  than  the  proportions 
shown,  say  one  and  seven-eighths  of  the 
diameter  with  a  pitch  of  about  60 
degrees. 

It  will  be  noted  that  as  all  pipes  are 
equal  in  diameter  the  eight  mitres  are 
all  in  the  centre  of  each  pipe,  therefore, 
it  would  be  well  to  centre  each  pipe, 
draw  three  half  plans  of  A  and  B  and 
full  plan  of  C,  then  draw  the  mitres. 

Next  draw  dotted  lines  through  the 
half  and  full  plans  at  points  1,  2,  3,  4, 
(Continued   on  page  41) 
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HALF  PLfiN 

C^ Full  Pattern  For  C. 
Cf  Full  Pattern  For  B. 

C%FfLL  P#TT£Rr/FORfl. 
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ACCIDENTS  AND  OVERTIME. 
(From  the  Ironmonger.) 
The  series  of  workshop  accidents  recorded  in 
this  issue  suggest  that  the  strain  of  long- 
continued  overtime  is  beginning  to  tell.  The 
period  of  overwork  in  the  shops  has  now  been 
so  long  that  there  is  some  danger  of  men  get- 
ting overwrought,  listless,  and  mechanical  with- 
out their  even  becoming  aware  of  a  change  in 
their  attitude  towards  the  daily  round  of  duty. 
There  was  never  a  time  when  the  monotony 
bred  of  endless  sequences  of  operations  pressed 
more  hardly  on  the  workers  than  it  does  in 
these  days.  When  once  the  brain  has  taught 
the  hands  to  perform  an  appointed  task  with 
accuracy  and  swiftness  it  is  prone  to  lag  be- 
hind the  very  operations  it  has  planned.  Then 
there  is  always  present  the  latent  danger  that 
the  brain  may  not  overtake  the  movements  of 
the  hands  when  some  external  circumstance 
changes  the  cycle  or  introduces  an  unexpected 
factor.  This  mental  sluggishness  is  difficult  to 
detect  in  the  individual  employed  on  repetition 
jobs  or  work  of  a  mechanical  character,  and  it 
is  not  easy  to  cure  except  by  a  radical  change 
of  occupation.  That  can  hardly  be  effected 
under  the  stress  of  war  production,  and  prac- 
tically the  only  thing  to  be  done  is  for  the 
executive  to  saddle  themselves  with  the  addi- 
tional responsibility  of  personal  vigilance. 


THE   BASIS   OF   A   PRICE. 
(From    the    Hardware   Trade.) 

Price  is  a  relative  term.  By  itself  it  means 
little  or  nothing.  In  order  to  gain  meaning  it 
must  be  compared  with  something  else. 

Many  merchants  evidently  do  not  take  this 
fact  into  consideration  and  attempt  to  sell 
price. 

On  the  contrary,  what  they  should  sell  are 
quality  and  service,  the  price  being  based  upon 
these  two  factors. 

And,  speaking  of  the  factors  quality  and  ser- 
vice, it  may  be  added  that  the  different  degrees 
of  service  which  are  demanded  by  different 
classes  of  "buyers,  form  the  basic  reason  for 
the  cash  discount  system  which  has  been  ad- 
vocated quite  strongly  by  Hi  Credit  in  the 
columns  of  this  paper. 

Obviously  a  customer  should  pay  for  the  ser- 
vice which  he  demands  and  obtains,  and  not 
for  some  added  service  which  may  be  demanded 
by  a   third  party. 

This  principle  prevails,  and  has  for  years 
been  true,  in  the  purchases  of  the  retailer. 

Why  ought  not  the  same  principle  to  rule 
in  the  dealings  of  the  retailer  with  the  con- 
sumer? 

In  buying  his  merchandise,  the  retailer  finds 
some  of  it  invoiced  as  30-day  merchandise, 
some   as  60-day   and  some  as  4  months. 

For  different  methods  of  payment,  different 
discounts  are   offered. 

For  example  as  regards  the  matter  of  60-day 
invoices.  If  these  invoices  are  paid  within  ten 
days  a  cash  discount  of  2  per  cent,  is  allowed. 
If  paid  within  a  30-day  period  and  after  the 
10  '''•'"•  "M-infl  has  elapsed,  a  discount  of  1  per 
cent,  is  granted.  Settlement  after  the  30-day 
period  and  prior  to  the  maturing  of  the  invoice 
at  60  days  are  net  at  invoice  cost. 

Reduced  to  its  fundamentals,  this  means 
nothing  more  nor  less  than  that  each  retailer 
is  granted'  a  price  according  to  the  service 
which  he  exacts  from  his  wholesaler. 

Each  one  obtains  a  discount  according  to  the 
degree  of  service  which  he  receives. 

The  advocates  of  the  cash  discount  system 
at  retail  believe  in  the  following  out  of  this 
plan  as  between  merchant  and  consumer.  That 
is  all. 


This  discount  should,  in  order  to  prove  suc- 
cessful, be  based  upon  a  sliding  scale  propor- 
tionate to  the  varying  degrees  of  credit  service 
which  the  consumer  demands. 

It  should  also  be  based  upon  the  other  fac- 
tors which  enter  into  the  operating  costs  to 
form  the  complete  overhead  cost  of  the  indi- 
vidual business. 

Some  stores  can  safely  allow  discounts  of  5 
per   cent,   for  payment  at   time   of   purchase. 

For  others,   this   percentage  is  too   high. 

It  is  a  matter  for  individual  study  and  de- 
duction. 

This  does  not,  however,  in  the  least  detract 
from  the  fact  that  every  customer  should  pay 
according  to  the  service  which  he  exacts,  and 
this  means  the  cash  purchaser  ought  to  pay 
less  than  the  30-day  buyer;  the  30-day  buyer 
less  than  the  60-day  buyer,  etc. 

This  principle  would  seem  to  be  right. 
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prosecution   of   Canada's   share   of   the   war. 

Some  difficulty,  we  understand,  arose  in  con- 
nection with  the  first  loan  over  the  question 
of  who  was  and  who  was  not  entitled  to  com- 
mission. There  was  also  adverse  criticism  of 
certain  dealers  for  splitting  commissions  with 
clients.  These  are  obviously  matters  of  easy 
solution.  By  establishing  the  rule  that  only 
recognized  and  established  bonds  firms  or  stock 
brokerage  houses  should  receive  commissions 
on  sales  of  war  bonds,  and  by  prohibiting  abso- 
lutely the  splitting  of  commissions,  both  these 
drawbacks  could  be  easily  remedied.  They 
should  neither  he  regarded  as  matters  which 
would  prevent  Sir  Thomas  White  from  enlist- 
ing in  fullest  measure  the  support  of  these 
powerful  selling  organizations. 


THE    LOAN    MUST    BE   A    SUCCESS. 
(From  the  Financial  Post.) 

All  loyal  Canadians  must  be  keenly  anxious 
to  see  complete  success  attend  the  flotation  of 
the  second  domestic  war  loan,  not  alone  be- 
cause the  money  is  needed  to  help  prosecute 
the  war,  but  because  of  the  strong  moral  influ- 
ence which  the  raising  of  a  large  sum  of  money 
quickly  and  enthusiastically  will  exert. 

It  must  ever  remain  a  source  of  gratification 
that  the  first  loan,  issued  nearly  a  year  ago, 
was  so  heartily  and  generously  supported.  On 
that  occasion  Canadians  carried  to  a  successful 
issue  a  financial  transaction  which  only  a  year 
before  would  have  been  regarded  as  an  utter 
impossibility.  They  then  showed  that  they 
could  rise  to  the  needs  of  the  occasion  and 
subscribe  a  sum  of  money  that  to  many  seemed 
beyond    their    power    to    provide. 

We  must  have  success  again,  and  it  must  be 
made  sure  and  certain.  The  Finance  Minister 
should  take  no  chances.  Not  alone  must  tne 
terms  of  the  loan  be  such  as  to  attract  wide- 
spread investment,  but  the  machinery  for  se- 
curing subscriptions  must  be  as  efficient  as  it 
is  possible  to  make  it.  True,  the  loan  may 
prove  a  success,  even  with  the  minimum  of 
effort.  The  public  may  lie  so  impelled  by  a 
sense  of  duty  to  hand  over  their  money  at  the 
mere  sight  of  the  printed  announcement.  But 
is  this  a  certainty?  Will  Sir  Thomas  White 
feel  satisfied  that  he  is  doing  his  utmost  to 
make  a  splendid  success  of  the  loan,  if  he  stops 
there  without  enlisting  the  heartiest  possible 
co-operation  of  other  agencies,  ready,  willing 
and   able   to  give   him   powerful   assistance. 

We  refer  more  particularly  to  the  bond 
dealers  of  the  country.  Here  we  have  a  num- 
ber of  agencies,  well-organized,  well-equipped 
and  well  able  to  place  with  the  investing  public 
large  blocks  of  the  war  loan.  The  selling  of 
bonds  is  their  business.  They  are  specialists 
in  the  work.  They  have  efficient  corps  of 
salesmen,  who  cover  the  country  from  coast  to 
coast,  and  who  by  personal  contact  and  the 
spoken  word  are  in  a  position  to  interest  and 
influence  thousands  of  people  who  would  not 
otherwise  be  reached,  even  by  the  strongest 
printed  appeal. 

Is  it  not  desirable  that  these  agencies  should 
be  induced  to  throw  their  best  efforts  into  the 
placing  of  the  war  loan  bonds  among  the  people 
of  Canada?  We  think  it  is  and  we  believe  that 
Canadians,  and  particularly  Canadian  business 
men  who  appreciate  the  problems  of  salesman- 
ship, will  agree  with  us  that  Sir  Thomas  White 
should  make  sure  that  he  is  obtaining  the  most 
cordial  support  of  the  bond  dealers  in  his 
great    work    of    raising    needed    capital    for    the 


CAUSES  OF  BUSINESS  FAILURES. 
(From   Price  Current  Grain   Reporter.) 

It  certainly  takes  some  of  the  joy  out  of  the 
lives  of  those  who  try  to  think  sanely  on 
economic  subjects  (on  the  art  of  making  a 
living)  and  hope  to  influence  others  to  think 
in  the  same  way  to  have  a  Government  official 
of  so  high  a  rank  as  Mr.  Edward  N.  Hurley,  of 
the  Federal  Trade  Commission,  declare,  as  he 
is  reported  to  have  done  to  the  Illinois  Manu- 
facturers Cost  Association  at  Chicago,  that 
'•00%  of  the  business  failures  in  the  United 
States  last  year  resulted  from  cut-throat  com- 
petition prices,  for  such  a  statement  is  pure 
dogmatism  and   unwarranted   by  the  facts. 

A  far  more  authoritative  exponent  of  such 
matters  than  Mr.  Hurley  (we  say  it  with  ail 
due  respect  to  Mr.  Hurley)  is  "Bradstreet's 
Journal,"  the  mouthpiece  of  a  company  that  has 
made  a  business  of  studying  business  success 
and  failure,  and  the  causes  therefor  for  a  great 
many  years.  In  an  article  on  January  29,  1916. 
"Bradstreet's"  said  that  it  is  worth  noting  that 
in  1915,  as  in  1914,  all  extraneous  causes  of 
failure — those  over  which  the  individual  him- 
self had  least  control  in  the  conduct  of  his 
business — had  more  influence  than  in  some  other 
years  ;  yet  in  1915  only  25.6%  of  the  actual 
business  failures  in  the  United  States  were  due 
to  causes  other  than  the  faults  of  those  failing, 
and  this  proportion  was  then  the  highest  in  a 
generation.  In  the  light  of  such  testimony  by 
"Bradstreet's,"  which  is  based  on  specific  re- 
ports, saying  that  "90%  of  the  failures  resulted 
from  cut-throat  competition  prices,"  is  mere 
assertion  or  support  of  a  doctrine  that  Mr. 
Hurley  and  his  hearers  happened  to  be  promot- 
ing. As  a  matter  of  fact,  "Bradstreet's"  credits 
"outside  competition"  with  only  5.7%  of  the 
failures  of  1915,  and  adds  that  this  proportion 
was  greater  than  any  year  since  1900.  Take, 
then,  the  whole  number  of  business  men  in  the 
country  (in  1!>15,  1,770,914),  of  whom  only  1.07% 
failed  in  business  that  year,  and  then  figure 
5.7%  of  1.07%  of  that  number  and  you  may 
find  the  number  who  failed  because  of  com- 
petition. Then  compare  it  with  Mr.  Hurley's 
dogmatic  90%  !  Isn't  it  a  fact  that  "competi- 
tion" is  practically  a  negligible  cause  of  failure 
rather  than  the  major  one? 

The  fact  is  Mr.  Hurley  is  exploiting  a  doe- 
trine,  and  cultivating  a  doctrine  is  one  of  the 
most  insidious  underminers  of  mental  equili- 
brium. His  thesis  was  that  when  men  know 
what  it  costs  to  do  business  they  will  not  cut 
prices,  which  is  as  far  from  the  mark  as  his 
argument  in  support  of  it.  The  fact  is,  and  we 
are  now  writing  to  grain  dealers,  that  success 
in  business  depends  on  skill  in  the  art  of  mer- 
chandising, supplemented  by  all  those  talents, 
congenital  and  painfully  acquired,  that  go  to 
make  up  the  efficient  man. 
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Toronto  Hardwaremen  Have  Fine  Outing 

Big  Parade  of  Gaily  Decorated  Automobiles  Conveyed  Between  Two  and 

Three  Hundred  to  Lambton  Park — Sports-  and  Excellent 

Prizes — Refreshments  Enjoyed 


ONE  of  the  best  outings  the  Toronto 
hardwaremen  have  had  within 
recent  times  was  that  which  took 
place  to  Lambton  Park  on  Wednesday 
afternoon  of  this  week.  Between  two 
and  three  hundred  merchants,  their 
wives,  friends  and  clerks  were  there.  A 
string  of  gaily  decorated  autpmobiles 
about  a  half  mile  in  length  conveyed  the 
party  from  Queen's  Park  to  the  picnic 
grounds.  Time  and  effort  in  many  cases 
had  been  expended  in  decorating  the  cars 
with  bright  bunting  and  flags  and  floral 
designs  in  paper.  Three  prizes  were 
given  for  the  best  decorated  automobile 
and  the  judges  had  a  difficult  task  to 
decide  between  the  three  winners  as  to 
which  should  really  be  given  first  place. 
A  moving  picture  machine  was  on  hand 
from  the  Strand  Theatre  to  take  the 
parade  as  it  sped  down  University  Ave., 
on  its  way  toward  the  outing  grounds. 
It  is  the  intention  of  the  management  to 
place  these  pictures  on  their  screens. 

The  affair  was  carried  through  most 
successfully  and  all  those  who  organized 
the  outing  have  reason  to  be  congratu- 
lated on  the  completeness  of  the  ar- 
rangements. Immediately  on  arrival 
the  teams  from  the  East  and  West  End 
of  the  city  went  to  bat.  The  East  End) 
men  were  out  for  revenge  and  showed 
much  better  form  than  on  the  occasion 
of  the  recent  outing  to  Hanlan's  Point. 
All  of  the  events  were  keenly  contested, 
in  some  instances  there  were  so  many 
entries  that  the  races  had  to  be  run  in 
heats.  Excellent  prizes  were  donated 
through  the  courtesy  of  many  manufac- 
turers and  jobbers  and  this  made  the 
contests  worth  while.  Refreshments 
were  served  and  the  prizes  were  dis- 
tributed in  the  gathering  dusk  after  all 
participants  in  the  outing  had  thor- 
oughly enjoyed  the  day.  The  following 
is  the  list  of  the  various  events  and  the 
winners  in  each  event: 

Best  Decorated  Cars— 1.  Car.  No. 
4053,  W.  E.  Magee,  Prize,  1— 30x3V2 
tire;  2.  Car  No.  3618,  L.  A.  Price,  10 
Gals.  Motor  Oil ;  3.  Car  No.  3290,  W.  J. 
Knife,  5  Gals.  Motor  Oil. 

Girl's  Race,  7  to  12  yrs— First,  Gert- 
rude Tolchard;  Second,  Helen  Frazer; 
Third,  Dorothy  Lawrence,  Canadian- 
made  Toys. 

Boys'  Race,  7  to  12  yrs — First,  Ralph 
Price,  Pocket  Knife;  Second,  Herbert 
Little,  Pocket  Knife;  Third1,  Steward 
Newdick,  Bicycle  Bell. 

Girls'  Race,  12  to  16  yrs— First,  Mabel 
Dilks,   Clock;     Second,    Gladys   Mallett, 


Scissors;  Third,  Donald  Newdick,  Nut 
Cracker  Set. 

Boys'  Race,  12  to  16  yrs — First,  Ben 
Mallett,  Flashlight;  Second,  Archie 
Turner,  Knife;  Third,  Robert  Mcintosh, 
Glove. 

Single  Ladies — First,  Miss  Ross,  Sil- 
ver Tea  Service;  Second,  Miss  Piatt, 
Nickel-Plated  Tea  Pot;  Third,  Miss 
Cochrane,  Fruit  Spoon. 

Married  Ladies'  Race,  Special — First, 
Mrs.  Armitage ;  Second,  Mrs.  McDougall ; 
Third,  Mrs.  L.  A.  Price.  Prizes,  three 
beautiful  Beveled  French  Plate  Mirrors. 

Potato  Race  for  Ladies — First,  Mrs. 
Frazer,  Jap-a-Lac  Floor  Set;  Second, 
Mrs.  Ibbotson,  0-Cedar  Comb  Set; 
Third,  Miss  Milne,   Silver  Pie  Fork. 

Married  Couples  Race — First,  Mr. 
and  Mrs.  Boyd,  Cut  Glass  Berry  Dish; 
Second,  Mr.  and  Mrs.  Knapp,  Two- 
Burner  Oil  Cook  Stove;  Third,  Mr.  and 
Mrs.  Suroff,  Electric  Iron. 

Fat  Ladies'  Race — First,  Mrs.  Mac- 
Iver,  Oil  Heater;  Second,  Mrs.  MacGee, 
Three-piece  Tea  Service;  Third,  Mrs. 
Lawrence,  Set  Hair  Brushes. 

Clerks'  Race — First,  Mr.  Mahon,  Um- 
brella; Second,  Mr.  Bird,  Fishing  Rod; 
Third,  Mr.  Samuels,  Big  Ben  Alarm 
Clock. 

Single  Merchants'  Race — First,  J. 
Shedden,  $10  worth  Floor  Glaze;  Second, 
M.  Piatt,  Umbrella;  Third,  W.  E.  Piatt, 
Cases    Toilet    Paper. 

Merchants  over  45  yrs — First,  Mr. 
Graham,  Pair  Cut  Glass  Bottles;  Sec- 
ond, Mr.  Pearsall,  Brass  Bird  Cage; 
Third,  J.  Caslor,  50  Mantles. 

Married  Merchants — First,  Mr.  At- 
kinson, $10  worth  paints;  Second,  Mr. 
Good,  $5  worth  merchandise;  Third,  Mr. 
McGillivary,  diamond  glass  cutter. 

Single  Travellers'  Race— First,  C.  W. 
Collin,  Umbrella;  Second,  Mr.  Ryan, 
Thermos  Bottle;  Third,  Mr.  Smith,  Set 
Military  Brushes. 

Merchants'    Wives — First  , 

Cut  Glass  Water  Set;  Second,  Mrs. 
Hunt,  Tapestry  Table  Cover;  Third, 
Mrs.  Jolly,  Hot  Water  Bag. 

Married  Travelers'  Race — First,  Jas. 
Booth,  Electric  Lamp;  Second,  L.  Blum- 
bergh,  Electric  Toaster;  Third,  Mr. 
Chambers,  Aluminum  Tea  Kettle. 

Fat  Men's  Face — First,  Mr.  Rossiter, 
$3.00  Cheque;  Second,  Mr.  Jeffrey,  Ban- 
ner Ash  Sifter;  Third,  Sam  Thompson, 
0-Cedar  Comb  Set. 

Pipe  Race — First,  Mr.  Smith,  Jap-a- 
Lac  Set;  Second,  Mr.  Gyatt,  Ever-Ready 
Flash;  Third,  Bob.  Mowat,  Flash  Lamp. 
(Continued  on  page  44.) 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


The  following  items  are  taken  from 
the  issue  of  August  29,  1896: 

Business  men  in  Spokane,  Wash- 
ington, are  making  preparations  to 
push  trade  in  the  Kootenay  Country, 
British  Columbia.  Canadian  manu- 
facturers should  go  up  and  possess 
what  is  theirs.  And  the  sooner  they 
go  up  the  better. 

Editor's  Note. — Twenty  years  ago 
much  alarm  was  felt  at  the  threatened 
Americanizing  of  B.  C.  To-day  there  is 
no  province  in  the  Dominion  where  the 
British  influence  is  more  in  evidence. 
British   hardware  finds  a  ready  market 

in  B.  C. 

*  #     * 

Archie   B.   Morris,  who   has  been 
so    long   connected   with    the   G.   B. 
Morris   hardware   business,   Guelph, 
has  left  that  city  to  take  a  position 
in  the  same  line  in  Kaslo,  B.C. 
Editor's     Note.— JThe     G.    B.    Morris 
store,  now  known  as  the  Blue  Hardware 
Store     and     owned     and     managed     by 
Scott    &    Houghton,    has    witnessed   the 
departure  of  no  fewer  than  three  Mor- 
ris boys,  and  all  for  the  West,  to  go  into 
the    hardware    business     there.       Dave 
Morris  left  Guelph  some  eight  years  ago 
to  go  to  Vancouver.     Jim  followed  him 
within   a   short  time,  and  finally  G.  B. 
Morris,  who  had  sold  out  his  store  to  act 
as   manager    for    the    Royal    Bank    in 
Guelph,  left  for  Calgary. 

*  *     * 

From  recent  figures,  it  would  ap- 
pear that  Hamburg  has  gone  into  the 
lead   as   the   first   port    in   Europe. 
In   1895   Liverpool   was   ahead,  but 
Hamburg  is  now  ahead. 
Editor's  Note. — It  is  more  than  prob- 
able that  the   future  of  Hamburg  as  a 
port  will  be  far  less  bright  and  promis- 
ing than  its  past. 

*  *     ♦ 

Purdy,  Mansell   &   Mashinter,   of 
Toronto,  were  awarded  the  contract 
for  the  heating  and  plumbing  of  a 
new  public  school  at  Orillia. 
Editor's  Note. — Purdy,  Mansell,  Ltd., 
are  among  the  largest  sanitary  and  heat- 
ing firms  in  Canada  to-day.     The  third 
partner   is   in   business  as  Mashinter  & 
Co.  to-day. 


J.  Sullivan  has  been  appointed  sport- 
ing goods  manager  of  the  Miller-Morse 
Hardware   Co.,  Winnipeg. 

M.  P.  Barnes  has  joined  the  travel- 
ling staff  of  Wood  Vallance  Ltd.,  and 
will  work  out  of  Moose  Jaw. 
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DEATH  OF  C.  W.  TURNER 

Campbellford,  Ont. — C.  W.  Turner,  a 
prominent  citizen  and  retired  hardware- 
man,  passed  away  on  Sunday  very  sud- 
denly at  Trent-  River,  where  he  had  been 
camping  with  his  family.  He  was  out 
fishing  with  his  son  Earl,  when  'he  was 
taken  suddenly  ill,  and  was  removed  to 
his  cottage  as  speedily  as  possible.  Medi- 
cal aid  was  at  once  summoned,  but  he 
passed  away  a  few  hours  later.  Mr. 
Turner  was  born  at  Belleville  in  1858. 
With  his  father,  the  late  J.  B.  Turner, 
he  entered  the  hardware  business  here, 
and  later  carried  it  on  himself,  retiring 
in  1898.  He  held  the  offices  of  treasurer, 
member  of  the  Trustee  Board,  and  choir 
leader  of  the  Campbellford  Methodist 
Church. 


A  RUMORED  SALE 

Windsor,  Ont.,  Aug.  18. — 'Charles  A. 
Bradley,  manager  of  the  Windsor  brancih 
of  Remington  Arms  Company,  is  autho- 
rity for  the  statement  that  negotiations 
are  in  progress  for  the  sale  of  the  com- 
pany's Windsor  property  to  a  syndicate 
composed  of  New  York  capitalists.  Mr. 
Bradley  said  that  a  change  in  the  policy 
made  'by  the  Remington  parent  company 
intended  to  centralize  the  business  at 
Bridgeport,  Conn.,  is  t'he  reason  why  the 
Windsor  plant  is  on  the  market.  Since 
the  Remington  firm  located  here  four 
years  ago  more  than  $40,000  has  'been 
spent  in  additions  to  the  factory.  Over 
150  men  and  girls  are  employed. 


A  NEW  PAINT  FACTORY 

London,  Ont. — The  site  has  "been  se- 
lected for  the  new  paint  works  at  Point 
Edward.  It  is  next  to  the  Ontario  Fish 
Hatchery,  in  the  neighborhood  of  the 
new  stone  cutting  plant.  The  company 
is  a  New  York  concern,  and  has  an- 
nounced that  it  will  manufacture  30  dif- 
ferent brands  of  paint.  The  specialty  is 
an  acid-resisting  paint,  such  as  is  used 
extensively  by  oil  refineries  in  painting 
their  huge  stationary  oil  tanks  and  their 
tank  cars. 


DOMINION  INCORPORATIONS 

Boss  Lock  Nut  Co.,  of  Canada,  capi- 
talized at  $50,000,  head  office.  Montreal, 
to  manufacture  and  deal  in  nuts,  bolts, 
and  other  fastening  devices. 

Canadian  Chicago  Bridge  and  Iron 
Co.,  capitalized  at  $100,000,  head  office, 


Bridgeburg,  Ont.,  to  manufacture  and 
deal  in  stand-pipes,  bridges,  trestle  work, 
etc. 

Huck  Glove  Co.,  capitalized  at  $50,- 
000,  head  office,  Berlin,  Ont.,  to  take  over 
the  business  of  the  Crown  Glove  Mfg. 
Co.,  Berlin,  and  to  manufacture  and  deal 
in  gloves,  mitts,  etc. 

Lincoln  Electric  Company,  capitalized 
at  $40,000,  head  office,  Toronto,  to  take 
over  the  business  of  the  Lincoln  Elec- 
tric Co.  of  Canada  and  to  deal  in  elec- 
tric motors  and  machinery. 


DEATH  OF  CHARLES  E.  BLACK 

Minnedosa,  Man. — Charles  E.  Black 
died  here  in  his  fifty-third  year.  He 
came  West  in  1879  and  served  with  the 
forces  that  quelled  the  North-West  re- 
bellion of  188'5.  In  the  early  years  he 
was  engaged  in  the  implement  business 
at  Franklin,  but  finding  it  unprofitable, 
he  turned  to  other  pursuits.  Of  late  he 
was  engaged  with  his  brothers,  James 
and  John  W.,  in  the  hardware  business, 
and  the  last  few  months  of  his  life  he 
was  in  charge  of  the  Massey-Harris  im- 
plement agency  in  the  interest  of  his 
brothers. 


PERSONAL  ITEMS 

Beatty  Bros.,  Fergus,  have  put  another 
man  on  their  traveling  staff  in  the  West 
in  the  person  of  H.  H.  McBride.  He 
will  cover  Northern  Saskatchewan  and 
make  his  headquarters  in  Saskatoon.  He 
is  succeeding  C.  J.  Ottman,  who  has  re- 
signed to  take  charge  of  a  farm,  to 
which  he  fell  heir  some  months  ago.  In 
his  younger  days,  Mr.  McBride  spent 
quite  a  number  of  years  in  the  retail 
hardware  business  at  Renfrew. 


DEATH  OF  D.  K.  McLAREN 

D.  K.  McLaren,  secretary  and  manag- 
ing director  of  Messrs.  D.  K.  McLaren, 
of  Montreal,  manufacturers  of  belting, 
died  on  the  20th  inst.  He  was  a  member 
of  the  Engineers'  and  St.  George's  Club. 

APPOINTED  AGENTS 

A.  E.  Beauchamp  &  Co.,  manufactur- 
ers' agents,  20  St.  Nicholas  St.,  Mon- 
treal, have  appointed  as  their  Ontario 
representative,  H.  E.  Johnson,  12  Me- 
hnda  St.,  Toronto,  and  as  their  Western 
Canada  representative,  A.  E.  Curley  & 
Son,  1208  McArthur  Bldg.,  Montreal. 


HENRY  TRIGGE  LEAVES  ROAD 

H.  H.  Trigge  of  Wood  Vallance,  Ltd., 
Winnipeg,  .has  severed  his  connection 
with  that  firm  after  serving  twenty- 
three  years  with  the  Hamilton  and  Win- 
nipeg houses.  For  nine  years  he  has 
travelled  throughout  the  West,  latterly 
his  headquarters  being  at  Moose  Jaw. 
Mr.  Trigge  decided  to  give  up  road  work 
recently,  which  action  was  deeply  re- 
gretted by  his  many  customers,  em- 
ployers and  fellow  salesmen.  Henry,  as 
he  is  commonly  known,  was  always  pop- 
ular with  the  boys  off  and  on  the  road. 
Upon  the  eve  of  his  departure  he  was 
the  recipient  of  a  handsome  gold  wrist 
watch  by  the  staff  of  Wood- Vallance. 
Mr.  James  Feir,  sales  manager,  made 
the  presentation  and  farewell  address, 
to  which  Mr.  Trigge  suitably  replied. 
He  is  going  East  to  Toronto  this  week, 
but  has  not  definitely  decided  as  to  his 
future. 


NEW  FIRMS 

The  Consumers  Hardware  Co.,  a  new 
fiim,  has  opened  for  business  at  Leth- 
bridge,  Alta.  G.  B.  Morris,  who  has 
been  in  the  hardware  business  for  sev- 
eral years  in  Guelph,  Ont.,  will  be  in 
charge. 


HARDWARE 
LETTER  BOX 


Herringbone  Lathing 
J.  L.  Demers,  Thetford  Mines,  Que. — 
Please  advise  where  I  can  purchase  Her- 
ringbone lathing. 

Herringbone  lathing  is  sold  by  Clar- 
ence W.  'Noble,  Home  Life  Building, 
Toronto. — Ed. 

Furnace  Regulators 

Daken  Bros.,  Digby,  N.S. — 'Please  give 
name  and  address  of  manufacturer  of  a 
hot  air  furnace  regulator. 

Regulators  are  made  by  Honeywell 
Heating  Specialty  Co.,  Wabash,  Ind. ; 
Otterville  Mfg.  Co.,  Otterville,  Ont.;  E. 
F.  Houghton  &  Co.,  Third  and  Somerset 
Street,  Philadelphia,  Pa.;  Minneapolis 
Heat  Regulator  Co.,  Minneapolis.  Minn. 
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BARN  DOOR  LATCH 

A  new  barn  door  latch  has  just 
been  placed  upon  the  market  by 
the  Watrous-Acme  Mfg.  Co.,  Des 
Moines,  Iowa,  whose  sole  sales 
agent  is  the  Stanley  Works  of 
New  Britain,  Conn.  Durability  is 
the  idea  around  which  this  new 
door  latch  is  built.  Its  few  parts 
are  heavy  and  strong.  The  latch 
locks  automatically,  and  it  is  easily 
operated  from  either  side  of  the 
door  by  means  of  a  roomy,  com- 
fortable handle.  It  is  adjustable 
for  doors  all  the  way  from  %  in. 
to  1%  in.  thick.  This  latch  is 
carefully  protected  against  rust. 
The  bolt  is  tinned,  the  spring 
sherardized,  the  handles,  plates 
and  strikes  heavily  coated  with 
japan.  j 

The    angle    slant    on    the    strike 
and  the  bevel    on    the    bolt    allow  New  Barn  Doo).  Latch,  reproduced  one-half  size. 
this    latch   to    lock    automatically. 


The  bolt  is  wrought  steel,  solid  at  its 
working  point.  It  has  a  15/16  in.  throw. 
One  easy  motion^a  pull  on  either  handle 
— slides  the  bolt  back.  The  two  handles 
are  connected  by  a  steel  bar  %  in.  thick. 
The  inside  plate  is  applied  well  back 
from  the  jamb,  so  that  there  is  no 
danger  of  injuring  the  hand.  This  in- 
side handle  may  be  left  off  and  the  latch 
converted  into  an  extra  heavy  catch. 
The  strike  is  made  wider  than  the  bolt 
to  allow  for  any  sagging  of  the  door. 

This  barn  door  latch  is  packed  % 
dozen  in  a  carton,  with  %-inch  No.  10 
screws,  one  pair  of  safety  padlock  eyes, 
and  illustrated  directions  for  applica- 
tion. The  net  gross  weight  of  a  carton 
is  5  pounds;  net  shipping  weight,  per 
gross,  175  pounds.  The  latch  may  be 
had  galvanized  as  well  as  japanned. 


combustion  all  pass  from  the  fire-box 
over  the  entire  oven  top  and  down  the 
back  through  the  divided  flues  to  the 
bottom  flue  underneath  the  oven  where 
they  are  carrier!  to  the  new  patented 
front  oven  fine.  Here  they  are  met  by 
a  division  damper  or  wall  and  drawn  up 
behind  the  front  half  of  the  fire-back 
which  is  separated  from  the  oven  front 
by  about  a  two-inch  space,  forming  the 
flue  which  is  very  highly  heated  by  the 
heat  radiated  from  the  fire-back. 

Special  construction  points  include  the 
rounded  corners  of  the  fire  box  which  is 
made  with  heavy  corrugated  walls;  the 
fire   backs   which   is   a    heavy   one-piece 


NEW    STEEL    RANGE 

The  Hamilton  Stove  and  Heater 
Co.,  Hamilton,  Ont.,  are  offering  a  new 
model  steel  range  that  they  call  their 
Five  Year  Souvenir  Steel  Range.  One 
of  the  main  features  is  a  new  patented 
front  oven  flue  for  which  they  claim 
high  economical  qualities.  It  carries 
the  products  of  combustion  around  the 
five  sides  or  outside  surfaces  and  there 
are  no  cooling  surfaces  to  absorb  the 
heat.     The  flame,  smoke  and  products  of 


corrugated  construction;  the  duplex 
grate  which,  is  claimed,  are  made  so  that 
the  entire  grates  and  frame  can  be 
drawn  out  without  disturbing  the  water- 
front or  fire-box  linings;  and  the  flue 
clean-out  which  is  covered  by  a  nickel 
panel  directly  underneath  the  oven  door. 

— m — 

THREE  DEVICES  IN  ONE 

Climax  Motor  Devices,  Cleveland, 
Ohio,  have  placed  the  Climax  Motor  In- 
dicator on  the  market,  which  is  designed 
to  combine  the  duties  of  a  pressure 
gauge,  oil  sight  feet  and  heat  indicator. 
In  other  words,  it  registers  the  pressure, 
quantity  and  temperature  of  the  cir- 
culating oil,  "the  actual  blood  of  the 
motor."  It  is  claimed  for  this  indicator 
that  it  gives  a  reliable  warning  signal  of 
any  danger  pending  within  the  motor, 
and  that  it  thus  provides  protection 
while  operating  the  car. 

It  has  been  constructed  on  the  prin- 
ciple that  the  proper  medium  of  registry 
is  the  temperature  of  the  circulating  oil 
while  in  direct  contact  with  the  vital 
parts  of  the  motor.  The  manufacturers 
claim   that,  "reiving  on  the  lubrieatin°' 


Five  Year  Souvenir  Steel  Range- 


Climax  Motor  Indicator. 

fluid  for  our  registry,  we  obtain  thereby 
a  positive  indication  of  the  actual  con- 
ditions taking  place  by  the  circulating 
oil  which  we  have  selected  for  our 
medium,  as  we  consider  the  oil  the  blood 
of  the  motor,  coming  in  direct  contact 
as  it  does  with  all  the  working  parts, 
such  as  bearing's,  pistons,  cylinder  walls, 
etc." 

@ ■ 

The  first  electric  railway  in  America 
and  the  second  in  the  world  was  oper- 
ated at  the  Canadian  National  Exhibi- 
tion. 
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THE  MARKETS  AT  A  GLANCE 

Price  changes  this  week,  though  not  as  numerous  as  last,  are 
important.  Advances  have  been  recorded  on  copper  wire,  lan- 
terns, silver  flatware,  oiled  paper,  barn  door  track,  screen  door 
hinges,  lawn  mowers,  scales,  lead,  copper.  Linseed  oil  is  slightly 
weaker.  Prices  on  some  lines  are  still  withdrawn  and  new  and 
higher  prices  will  be  issued  in  the  near  future.  White  lead  in  oil 
is  firm  at  the  recently  reduced  price.  Retailers  are  booking 
freely  for  fall  and  winter  delivery,  despite  the  high  prices  pre- 
vailing. Canadian  steel  mills  are  busy  and  are  filled  up  completely 
for  at  least  six  months  ahead.  Domestic  trade  has  shown  a 
splendid  improvement  during  August.  Many  local  contracts  for 
steel  have  had  to  be  turned  down  owing  to  the  fact  that  mills  still 
have  to  make  many  heavy  shipments  abroad. 

The  metal  markets  are  firmer  and  slight  advances  have  taken 
place  on  copper  and  lead.  Lead  in  New  York  has  gained  strength 
and  prices  are  now  at  the  levels  prevailing  a  month  ago.  There 
is  an  important  demand  for  practically  all  metals. 

Reports  from  Western  Canada  indicate  that  business  is  good. 
Wholesalers  report  splendid  increases  in  the  volume  of  sales  during 
corresponding  periods  of  last  year.  During  the  month  of  August 
there  has  been  a  heavy  demand  for  threshers'  supplies  and  harvest 
tools.  Prices  of  supplies  are  considerably  higher  than. they  were 
last  year,  in  some  cases  especially  brass  goods  prices  are  almost 
double. 

Regarding  the  binder  twine  situation  in  the  West,  relief  is  in 
sight.  Arrangements  are  being  made  whereby  hardware  dealers, 
in  districts  where  crops  are  affected  by  rust,  and  who  have  con- 
tracted for  large  quantities  of  twine,  are  able  to  transfer  their 
contracts  to  districts  where  the  crop  is  better.  There  has  been  a 
noticeable  falling  off  in  business  from  portions  of  Southern  Mani- 
toba where  crops  have  been  damaged.  A  large  number  of  Cana- 
dian manufacturers  will  have  exhibits  at  the  Canadian  National 
Exhibition  which  opens  on  the  date  of  this  issue,  and  will  con- 
tinue for  two  weeks. 


MONTREAL 

MONTREAL,  Aug.  24.— The  metal 
markets  maintain  their  firm  at- 
titude, with  no  present  sign  of 
any  weakness.  Still  these  markets,  ail 
of  them  more  or  less  speculative  in 
character,  cannot  be  depended  upon  like 
those  of  the  other  industries.  Control 
generally  is  in  very  firm  hands,  and  with 
a  marked  increase  in  buying,  the  condi- 
tions all  the  way  round  tend  to  a  bullish 
nature. 

The  only  change  this  week  is  an  in- 
crease in  lead,  which  is  quoted  at  91/4c 
to  9%e,  an  increase  of  lc.  Solder  is  un- 
changed, although  some  sellers  who  were 
somewhat  on  the  bear  side  of  the  gen- 
erally quoted  price  have  raised  their 
prices  more   to  the  level   of  the  others. 

Iron  and  Steel 

The  firm  market  in  the  'States  is  na- 
curally  reflected  here,  and  prices  remain 


firm,  with  a  bullish  tendency.  Heavy  or- 
ders for  iron  and  steel  naturally  get  the 
preference,  and  some  of  the  smaller  buy- 
ers complain  bitterly  as  to  their  treat- 
ment, but  there  it  is.  As  it  was  re- 
marked: "At  one  time  buyers  had  it  all 
their  own  way;  now  the  other  side  has 
the  upper  hand."  Inquiries  for  the  fall 
are  coming  in  more  heavily,  but  the  mar- 
ket is  practically  ruled  by  the  big  users. 
Unless  speculation  enters  there  will 
probably  be  no  change  except  a  rising 
one  for  some  time. 

Pig  Iron  Strong 

Despite  the  heavier  Canadian  produc- 
tion, the  market  is  strong.  This  is  only 
natural,  seeing  that  the  demand  can  take 
care  of  all  that  is  produced.  There  is  a 
rumor  that  a  very  big  industrial  firm 
will  shortly  be  in  the  market  for  heavy 
orders.  If  this  is  so,  it  will  help  to 
make  stocks  tighter. 
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Copper  Unchanged 

Copper  is  unchanged  at  29c  to  29y2c. 
The  demand  is  light  locally,  but,  of 
course,  this  does  not  affect  the  ruling 
prices.  We  have  to  go  further  afield  for 
that.  Reports  from  British  Columbia 
received  here  all  give  a  high  rate  of  pro- 
duction, and;  the  prospects  for  even 
more.  The  province  is  producing  at  the 
rate  of  $20,000,000  per  annum,  and  when 
further  plans  are  developed,  the  pro- 
vince will  produce  130,000,000  lbs.  at  a 
value  approximately  of  $30,000,00*0. 
When  one  considers  how  a  fewr  years 
back  the  copper  industry  was  fought  shy 
of  by  investors  ,  some  idea  of  the  great 
changes  which  have  occurred  can  be  un- 
derstood. 

Spelter  Steady 

Spelter  remains  steady  at  last  week'? 
prices  of  18c  to  18y4c.  The  market  is  in 
a  much  steadier  condition,  and  it  is  ap- 
parent that  the  speculative  element  has 
lost  hold  for  the  time  being. 

Sheet  Zinc 
Here  again  there  is  no  change,  25c  to 
25y2c  being  the  price  obtaining.  The 
demand,  if  anything,  has  improved,  and 
the  line  seems  marked  up  for  more  move- 
ment in  orders,  although  they  will  be 
probably  on  the  small  side. 

Lead  Higher 
The  firmer  tone  shown  last  week  has 
resulted  in  an  increase  of  lc.  Very  heavy 
business  has  been  booked  in  New  York 
for  September,  and  the  markets  have 
been  cleaned  up  in  a  better  shape  than 
apparent  for  some  time.  London  failed 
to  respond  to  the  improved  strength  in 
New  York,  but  it  will  probably  fall  into 
line  at  any  moment.  At  any  rate,  the 
markets  are  firmer  locally,  although  it 
cannot  be  said  that  the  demand  shows 
any  heavier  strength.  But  New  York 
puts  the  pressure  on. 

Antimony 

Antimony  show's  no  movement  either 
way,  and  is  very  slack  in  buying  at  19c 

to  i9y2c. 

Solder  Unchanged 

The  solder  market  is  practically  un- 
changed, the  general  price  ranging  as 
quoted  last  week.  But  some  of  the  sell- 
ers who  have  been  somewhat  under  gen- 
erally accepted  quotations  have  advanced 
their  price  more  in  conformity  with  the 
others. 

Hardware 

After  the  excitement  of  last  week,  the 
hardware  markets  settled  down  to  a 
quieter  and  more  customary  basis.     One 
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wholesaler  remarked:  "We  don't  want 
that  sort  of  thing  to  occur  too  regularly. 
It  upsets  our  price  lists,  upsets  the 'buyer 
and  makes  him  too  conservative  in  his 
orders  for  the  early  fall."  So  there  was 
a  sigh  of  relief  all  the  way  round.  Hard- 
ware and  Metal  received  many  congratu- 
lations on  its  prescience  in  forecasting 
many  of  the  changes  which  occurred. 
The  only  decided  change  this  week  was 
m  sash  weights,  which  have  gone  up  40c, 
making  the  price  $2.25  per  100  lbs.  The 
remarkable  cut  on  one  line  of  saws,  as 
noted  last  week,  continues,  with  perhaps 
a  litt'.e  more  shading.  We  gave  a  gen- 
eral 7V2  per  cent.,  but  in  some  lines  the 
reduction  moved  to  10  per  cent.  No  one 
here  seems  to  know  the  real  reason  for 
the  cut,  but  it  may  be  as  one  humorously 
remarked  that  their  consciences  have 
pricked  them  for  their  steady  advance 
for  so  many  months.  The  scarcity  in 
tiles  is  very  serious,  and  no  relief  is  in 
sight.  Orders  placed  many  months  ago 
are  still  unfilled,  and  it  looks  as  if  they 
would  be  until  American  munition  or- 
ders have  finished  worrying  the  general 
hardware  industry. 

Early  fall  orders  show  a  little  stimula- 
tion, and  prospects  for  trade  would  'be 
good  if  wholesalers  could  see  their  way 
to  promise  full  delivery  in  all  the  book- 
ings which  could  be  obtained  by  the 
travellers.  But  orders  can  only  be  taken 
subject  to  the  ability  of  the  local  stocks 
to  handle  them,  and  that  naturally  makes 
the  merchants  chary  of  placing  all  that 
they  could  in  ordinary  circumstances. 
In  fact,  the  disruption  to  the  general 
hardware  business  through  the  supply 
shortage  is  injuriously  affecting  trade  all 
the  way  round. 

Wire  Nails 

There  has  been  no  further  develop- 
ment in  wire  nails,  at  least  at  the  time 
of  writing,  but  no  one  cares  to  anticipate 
further  than  a  day  ahead.  It  is  not 
thought  that  the  present  quotation  will 
stall  off  the  demand,  for  at  present  buy- 
ing is  onlv  for  imperative  needs,  and 
builders,  etc.,  must  have  their  supplies 
no  matter  at  what  cost.  The  price  locally 
is  $3.85  base  for  wire  nails. 

Screws 

"No  change,  thank  goodness,  as  yet," 
is  the  general  answer  to  the  screw  in- 
quiry. Eeports  for  the  manufacturers 
continue  vague  as  to  future  conditions, 
and  nothing  definite  is  given  as  to  ship- 
ments, immediate  or  otherwise.  Whole- 
salers cannot  hold  up  any  hope  of  relief 
to  their  many  customers,  who  are  con- 
tinually asking  for  old  orders  to  be  filled. 
Present  discounts  are  shown  in  current 
quotations. 

Wringers  and  Washing  Machines 

Although,  as  stated  last  week,  manu- 
facturers have  withdrawn  their  previous 
quotations,  the  new  prices  have  not  yet 
made  their  anpearance,  and  some  orders 
are  scraping  through  at  old  prices.    But 


the  bolt  will  descend  at  any  moment. 
This  has  checked  'buying,  and  the  mar- 
ket, so  far  as  the  placing  of  orders  by 
consumers,  is  very  unsettled.  The  rea- 
son given  for  the  coming  change  is  the 
old  one  of  manufacturing  expenses  'being 
heavier,    labor,    material,    etc. 

Wood    Handles 

The  price  market  has  remained  steady 
on  the  last  week  advances.  It  is  not 
thought  that  further  changes  are  imme- 
diate, but,  of  course,  there  is  no  cer- 
tainty as  to  the  future.  The  following 
figures  obtain: — Second  growth  ash  hay 
fork,  manure  fork,  shovels,  spade,  hoe 
and  rake  handles,  30  per  cent,  extra.  Ex- 
tra ash,  40  per  cent.;  No.  1  ash,  45  per 
cent. 

Lead  Pipe 

Despite  the  stiffening  in  raw  material. 
there  is  no  increase  in  lead  pipe,  but  it 
may  come  shortly.  The  demand  is  fair, 
with  all  orders  of  a  hand-to-mouth  char- 
acter. Dealers  quote  lead  pipe  at  12c 
and  lead  waste  13c. 

Iron  Pipe 

The  market  does  not  show  any  change 
from  last  week.  Shortages  is  still  ap- 
parent and  likely  to  be  so  for  some  time. 
Manufacturers  will  not  commit  them- 
selves to  any  statement  as  to  deliveries. 
But  they  profess  themselves  away  be- 
hind on  every  one.  Prices  are  shown  in 
the  current  quotations. 
Tacks 

Tacks  remain  unchanged  at  last 
week's  increase.  Here  again  the  in- 
creased price  is  not  expected  to  stall  off 
the  demand,  as  the  buying  is  all  for  im- 
mediate and  imperative  necessities. 

Stoves  and  Ranges 
The  early  fall  bookings  are  making 
their  appearance  on  the  order  sheets, 
but  there  is  not  the  strength  of  former 
years.  Wholesalers  are  not  sorry  alto- 
gether at  this,  because  there  is  still  some 
doubt  as  to  whether  manufacturers  can 
keep  up  with  requirements.  They  can 
apparently  look  after  present  bookings, 
but  the  rush  of  cooler  weather,  and  the 
ordering  of  the  merchants,  who  have  left 
off  to  the  last  moment,  may  make  an  un- 
pleasant deadlock,  and  the  cutting  or  or- 
ders in  half,  or  may  be  less.  Quotations 
have  not  changed,  but  the  trend,  with 
the  increase  of  raw  materials,  is  to  ad- 
vance. 


TORONTO 

TORONTO,  August  24— The.  mar- 
ket for  hardware  goods  during  the 
past  week  might  be  characterized 
as  one  having  a  great  deal  of  snap  and 
willingness  to  buy.  The  market  tend- 
ency on  the  whole  is  upward.  Merchants 
have  shown  a  disposition  to  keep  their 
stocks  up.  Heretofore  there  was  a 
tendency  to  let  stocks  run  low,  fearing 
perhaps  the  apex  of  prices  had  been 
reached.     Instead  of  a  decline  in   price 


commodities  in  the  hardware  trade  have 
had  a  tendency  to  be  still  firmer.  With 
the  prospect  of  the  war  lasting  through 
1917  some  hardware  jobbers  are  firm  in 
their  assertion  that  they  can  see  no 
prospect  of  lower  prices  in  the  im- 
mediate future.  Manufacturers  are 
drawing  their  lines  tighter  and  are  de- 
manding that  jobbers  order  in  maxi- 
mum and  minimum  quantities.  That  is, 
formerly  a  spread  of  25  per  cent,  under 
order  or  a  25  per  cent,  increase  order 
would  be  allowed.  This  spread  is  no 
longer  allowed.  Most  manufacturers 
will  not  book  orders  for  next  year's  de- 
livery over  the  amounts  supplied  during 
the  present  year.  In  some  cases  the 
manufacturers  will  not  guarantee  to 
fill  over  25  per  cent,  of  the  amount  of 
orders  taken  last  year.  There  has  been 
a  good  demand  for  all  hardware  lines 
with  the  exception  of  builders'  hard- 
ware. 

There  have  been  increases  during  the 
week  in  brass  escutcheon  pins,  platform 
and  household  scales  and  bar  iron. 
White  lead  in  oil  remains  steady  at  the 
recent  decline. 

Iron  and  Steel  Mills  Busy 
The  insistent  demand  for  steel  con- 
tinues. Canadian  steel  mills  are  booked 
up  completely  for  at  least  six  months, 
and  partially  booked  up  for  a  year. 
There  is  an  extraordinary  demand  for 
steel  for  shells.  Many  contracts  for 
domestic  supplies  have  been  available  of 
late,  but  steel  mills  have  been  unable  to 
handle  them  owing  to  me  fact  that  they 
are  filling  heavy  orders  from  abroad. 
Canadian  mills  are  running  to  full  capa- 
city and  deliveries  are  again  falling 
back  both  from  Canada  and  the  United 
States. 

One  large  dealer  in  steel  goods  stated 
this  week  that  August  so  far  has  shown 
a  splendid  improvement  in  domestic 
business.  The  month  so  far  is  ahead  of 
July.  This  is  unusual  as  August  is 
generally  a  quiet  month.  This  dealer 
also  stated  that  there  is  a  possibility  of 
higher  prices  on  plates  and  boiler  tubes 
during  the  early  part  of  October. 

'Common  bar  iron  is  quoted  in  small 
lots  at  $2.90  locally. 

Pig  Iron 

The  pig  iron  situation  is  unchang- 
ed. The  demand  for  steel  making 
grades  of  pig  iron  is  as  insistent  as  ever, 
but  foundry  iron  is  quiet.  Hamilton  i,5 
quoted  at  $24  and  Victoria  No.  1,  at 
$25  per  ton.  Reports  from  the  United 
States  indicate  that  pig  iron  is  much 
more  active  and  some  large  firms  have 
recently  made  heavy  purchases. 
Metals  Are  Firmer 

The  metal  markets  have  rtndergone  a 
decided  improvement  during  the  week 
■with  an  upward  trend  in  prices.  The 
stionger  tone  is  a  result  of  heavier  de- 
mand   which    is    particularly    evident    in 
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copper  and  spelter.  Business  locally  has 
improved  and  is  good  considering  the 
time  of  the  year 

Copper  Moving 

The  large  buying  of  copper  for  the 
Allies  and  enquiries  for  additional 
large  amounts  of  metal  has  resulted  in 
a  strong  market  and  higher  prices.  It 
has  also  had  the  effect  of  forcing  domes- 
tic consumers  into  the  market  and  an 
important  selling  movement  is  now  in 
progress.  Sales  of  copper  for  delivery 
during  practically  the  next  twelve 
months  have  been  made  and  indications 
point  to  a  high  level  of  prices  for  that 
period.  Copper  has  advanced  x/^  cent 
locally  and  is  now  quoted  at  29c  per 
pound. 

Tin   Advanced 

An  improved  undertone  in  the  tin 
market  due  to  heavier  demand  has  had 
the  effect  of  advancing  prices.  Tin  is 
now  quoted  at  44c  per  pound. 

Spelter  Firmer 

Spelter  would  appear  to  have  stimu- 
lated business  as  the  demand  has  con- 
siderably improved  during  the  week. 
Galvanizers  are  buying  more  spelter  and 
brass  mills  are  taking  more  metal. 
Local  quotations  are  higher  at  13V2C  per 
pound. 

Lead  Advanced 

The  position  of  lead  is  strong  and  the 
price  has  advanced  the  Trust  now  quot- 
ing 6.50c  New  York  with  independents 
at  the  same  level.  The  market  at  pres- 
ent is  rather  slow  but  a  much  improved 
demand  is  anticipated.  Lead  is  now 
quoted  at  8s/4e  per  pound. 

Antimony  Unchanged 
The  demand  is  active  with  the  market 
higher  and  excited.  The  price  has  ad- 
vanced and  indications  point  to  still 
higher  prices.  Antimony  is  quoted 
locally  at  17c  per  pound. 

Aluminum  Unchanged 

The  market  is  quiet  but  firm  with 
quotations  unchanged  at  68c  per  pound. 

Solder  Unchanged 

Quotations  are  firmer  but  unchanged. 
Guaranteed  is  quoted  at  27^c  and 
strictly  at  25y2c  per  pound. 

Black  and  Galvanized  Sheets 
The  situation  in  the  sheet  market 
continues  firm  and  unchanged.  The  de- 
mand for  black  and  blue  annealed ' 
sheets  remains  steady  although  prices 
are  somewhat  irregular.  An  advance  of 
$2.00  per  ton  on  sheet  bars  has  stiffened 
the  market  for  black  sheets  and  may 
result  in  higher  prices,  as  sheet  bars  are 
now  considerably  higher  than  at  the 
time  when  black  sheets  were  last  ad- 
vanced. Prices  of  galvanized  sheets  are 
firmer  but  the  demand  is  comparatively 
light  at  the  present  time  and  the  output 
of  the  mills  is  much  below  normal. 
Prices  are  shown  in  current  quotations. 


Boiler  Tubes  Unchanged 

'Conditions  in  the  market  have  not 
changed  materially  for  several  weeks. 
Quotations  continue  very  firm  with  a 
possibility  of  an  advance  owing  to  the 
heavy  demand  and  scarcity  of  raw  ma- 
terials. Prices  on  lapwelded  tubes  are 
given  in  the  current  market  quotations. 

Wire  Nails  Steady 
The  market  for  wire  nails  remains 
steady  at  recent  advances.  There  has 
been  a  fair  demand.  Nails  are  quoted 
at  $3.80  per  100  pound  keg  base  and 
cut  nails  at  $3.40  per  keg  base. 

Cordage  Prices   Firm 

The  demand  for  binder  twine  has 
slackened  somewhat.  The  demand  for 
rope  has  also  fallen  off.  Hay  fork  rope 
has  had  an  extra  heavy  sale  during  the 
past  season  owing  to  the  excellent  crop 
of  hay.  Prices  hold  firm  in  all  rope 
lines  with  no  price  changes  in  twine. 
There  has  been  a  good  demand  for 
wrapping  twine.  Prices  are  shown  in 
current   market   quotations. 

Brass  Escutcheon  Pins  Up 

There  has  been  an  advance  in  the 
price  of  brass  escutcheon  pins  during 
the  past  wek,  the  new  price  quoted  be- 
ing net  list.  This  has  been  in  line  witli 
the  tendency  to  advance  in  the  metal. 

Big  Advance  in  Scales 
There  has  been  a  big  advance  in 
Champion  scale  prices  during  the  week, 
as  intimated  in  last  week's  issue  would 
in  all  probability  take  place.  In  the 
4-lb.  even  balance  scale  the  new  price 
is  $4.60  as  compared  with  the  former 
price  of  $3.  Ten-pound  scales  are  now 
quoted  at  $6  list,  as  compared  with 
$4.50  formerly.  For  the  240-lb.  plat- 
form scale  the  new  price  is  $9,  while 
the  old  price  was  $6.60.  In  the  600-lb. 
platform  the  new  price  is  $25  and  the 
old  price  $16.80.  Platform  scales  in  the 
1,200-lb.  variety  are  now  quoted  at  $30, 
compared  with  $19.80  the  former  price. 
The  2,000-lb.  platform  scale  the  new 
quotation  is  $39,  while  the  former  price 
was  $26.40.  For  the  2,000-lb.  platform 
with  drop  lever  the  new  price  is  $46,  as 
compared  with  $31.20  formerly.  The 
charges  for  Government  stamping  re- 
main the  same  as  with  previous  quota- 
tions. Household  10-lb.  scales  are  now 
quoted  at  $4  list,  with  stamping  10c  net 
extra.  The  25-lb.  household  are  now 
quoted  at  $5.20  list,  with  30c  net  extra 
for  stamping.  As  will  be  noted  this 
advanee  is  considerable,  in  some  in- 
stances amounting  to  50  per  cent.  The 
discount  on  the  above  list  is  25  per  cent. 

Bar  Iron  Goes  Up  35c 

Due  to  the  firmness  in  the  iron  market 
bar  iron  has  advanced  35c  per  hundred 
pounds  base  and  is  now  selling  at  $3.25. 
A  decline  was  looked  for  about  six  weeks 
ago    but     recent    developments     in     the 


primary    markets    have     had    a   firming 
tendency. 

Lawn  Mowers  Advance 

The  Taylor-Forbes  Company  has  is- 
sued a  new  discount  of  50  and  12y2  per 
cent,  off  their  new  list.  Demand  for 
lawn  mowers  has  been  greater  than  the 
manufacturers  could  supply.  This  to- 
gether with  the  advance  in  raw  ma- 
terials and  the  price  of  labor  has  had 
the  tendency  to  make  the  prices  firm. 

Barn  Door   Track  Advances 

There  has  been  an  advance  of  prac- 
tically 20  per  cent,  in  the  price  of  barn 
door  track  during  the  past  week.  The 
new  price  quoted  is  6c  per  foot  in  sizes 
from  3-16  to  l1/^  inches.  Advances  in 
raw  materials  have  been  the  motive  that 
impelled  the  prices  upward. 

Oiled  Paper  Up  12c 
There  have  been  considerable  advances 
in  dry  building  paper  and  tarred  build- 
ing paper  during  the  week.  The  former 
for  No.  1  is  being  sold  at  an  advance  of 
12e  per  roll,  the  new  price  being  $80. 
In  the  case  of  tarred  building  paper  the 
advance  for  No.  1  is  10c  per  roll,  the 
new  price  being  90c. 

Lanterns  Higher 
A  new  price  of  $13.75  has  been  quoted 
on  copper  well  japanned  lanterns.  This 
is  an  advance  over  recent  quotations. 
Advance  in  copper  and  other  raw  ma- 
terials have  here  again  been  the  determ- 
ine factor  in  sending  prices  upward. 

LONDON 

LONDON,  Ont.,  Aug.  24.— A  number 
of  important  price  changes  have 
taken  place  this  week  following 
the  prediction  in  last  week's  market  re- 
port. In  the  report  which  follows  a  num- 
ber of  important  price  changes  are  re- 
corded and  the  new  prices  are  given. 

There  is  still  a  great  scarcity  of  many 
hardware  lines.  Prospects  are  very 
bright  for  a  good  fall  and  winter  trade. 
Many  fall  orders  have  been  booked  and 
others  are  being  placed  freely,  thus  in- 
dicating that  the  retailers  are  looking 
forward  to  a  good  volume  of  fall  busi- 
ness.    Collections  are  good. 

Glass  Has  Advanced 

Last  week's  report  stated  that  an  ad- 
vance in  sheet  glass  would  probably 
take  place  almost  immediately.  The  ad- 
vances are  about  7  per  cent.  The  new 
discount  is1  25  per  cent,  off  the  case  list 
making  net  prices  as  follows : 

Single  Dia.     Double  Dia. 
Up    to   25   in        .  .   $  5.85  $  8.93 

26  to  34   6.12  9.64 

35  to  40   6.38  10.20 

41   to  50   8.82  11.63 

51   to  60    9.19  11.89 

61   to  70 9.83  12.60 

71   to  80    ,'..  .      11.07  13.77 

81   to  84   ■. ..  17.07 

85  to  90    18.27 

91    to  94   18.75 
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95  to  100   . 
101  to  105 
106  to  110 


21.75 
24.00 
27.75 


White  Lead  Firm 
White  lead  in  oil  is  firm  at -the  recent- 
ly reduced  price.  The  firmness  is  due 
largely  to  the  advances  in  the  pig  lead 
market.  The  demand  for  white  lead  is 
very  light  at  present.  Quotations  remain 
at  $13.95  per  100  lbs.  in  ton  lots,  and 
$14.25  per  100  lbs.  in  less  than  ton  lots. 

Lawn  Mowers  Higher 

New  prices  and  higher  are  out  on 
Taylor-Forbes  lawn  mowers.  American 
mowers  have  also  advanced.  The  dis- 
counts on  Taylor-Forbes  mowers  includ- 
ing' Star,  Woodyatt,  Empress,  B.B.,  are 
50>-12y2  per  cent,  off  the  new  list  prices. 
Daisy  mowers  are  quoted  at  60  per  cent, 
off  the  new  list.  The  new  prices  are  for 
present  shipment  and  spring'  booking. 

Sap  Spiles  for  1917 
A  new  price  of  $7.25  per  thousand  has 
been  issued  for  Eureka   sap  spouts  for 
shipment,  Feb.  1,  1917. 

S.  D.  Hinges  Advance  20  Per  Cent. 

No.  20  screen  door  hinges  have  ad- 
vanced 20  per  cent.,  and  quotations  for 
gross  lots  are  $12  per  gross  prs.,  and 
$1.05  per  doz.  prs.  in  small  lots. 

Barn  Door  Track  Higher 

A  new  price  of  6c  per  foot  has  taken 
place  on  IV4  in.  barn  door  track. 

Carpenters'   Chalk  Higher 

Carpenters '  chalk  has  advanced  in 
both  white  and  colors.  White  chalk  is 
now  quoted  at  $1.10  per  gross.  Red  and 
blue  is  quoted  at  $1.25  per  gross. 

Oiled  Paper  Higher 

A  new  and  higher  price  has  been  is- 
sued in  oiled  paper.  The  new  price  is 
$1.50  per  roll. 

Hinges  Have  Advanced 
Heavy  tee  and  strap  hinges  have  ad- 
vanced. The  new  discount  is  10  per  cent, 
off  list.  This  advance  follows  the  predic- 
tion made  in  Hardware  and  Metal  two 
or  three  weeks  ago.  Net  prices  figured 
at  10  per  cent,  off  are  as  follows  per 
dozen  pairs  :• — 


4    in 

Tee. 
$1  44 

Strap. 
$1.71 
2  07 

5  in 

1.80 

2.03 

2  25 

8  in 

2.30 

3.06 

1 0  in 

4.14 

5.40 

12  in 

6.53 

6.71 

14  in 

6.66 

7.65 

Light  tie  and  strap  are  now  quoted  at 
45  per  cent,  off  list.  Steel  butts  are 
quoted  at  the  following  discounts: — No. 
800,  35  per  cent.;  838,  40-5  per  cent.; 
804,  50-2y2  per  cent.;  840,  50-5  per  cent.; 
810,  32V2  per  cent. ;  814,  32y2  per  cent. ; 
842,  45-5  per  cent. 


Axle  Pulleys  Higher 
Common   Sense  axle  pulleys  have  ad- 
vanced to  33c  per  dozen. 

Hand  Saws  Higher 

An  advance  of  about  5  per  cent,  has 
taken  place  on  Disston  hand  saws.  The 
new  net  prices  on  D8  hand  saws  are  as 
follows:— 16  in.,  $16.81  dog.;  18  in., 
$18.50  doz.;  20  in..  $20.69  doz.;  22  in., 
$22.77  doz.;  24  in.,  $24.42  doz.;  26  in., 
$25.60  dozen. 

Lanterns  Higher 

An  advance  has  taken  place  on 
Wright's  copperwell  jap'd  lanterns.  The 
new  price  is  $13.75  per  dozen. 

Silverware  Higher 

Rodgers  1847  flatware  has  advanced 
about  5  per  cent. 

Turpentine  Firm 

Turpentine  is  unchanged  but  firm,  due 
to  firmness  in  the  south.  Local  quota- 
tions are  as  follows: — Barrel  lots,  69c 
per  Imp.  gal. ;  2  to  4  'bbls,  68c  per  Imp. 
gal.;  5  gal.  lots,  76c  per  Imp.  gal. 

Linseed  Oil  Unchanged 

Linseed  oil  remains  unchanged  locally. 
Quotations  per  gal.  are  as  follows: — 

Raw.  Boiled. 

1   to  2   bbls 90c  93c. 

3  to  5  bbls 89c  92c. 

6  to  9  bbls 87c.  90e. 

Rope   Unchanged 

The  demand  for  rope  has  fallen  off 
considerably.  Quotations  remain  un- 
changed as  follows : — Pure  Manila, 
22V2c  basis;  British  Manila,  18c  basis; 
African  hemp,  18c  basis;  Sisal,  15^26 
basis;  cotton  3-16,  29c  basis;  cotton  Vi 
and  larger,  28c  basis. 

Wire  Nails  and  Fencing 

The  demand  for  wire  nails  has  im- 
proved with  the  approach  of  fall.  The 
price  is  firm  at  $3.80  f.o.b.  London.  Cut 
nails  are  quoted  at  $3.40  basis.  Fence 
wire  remains  at  the  following  price  per 
100  lbs.:— Barb,  $4.25;  9  plain,  $3.90;  12, 
$4.05;  13,  $4.15;  9  coil  spring,  $3.95;  10 
O  and  A,  $4.41;  11,  $4.46;  12,  $4.55;  14 
hay  baling,  $4.65. 


WINNIPEG 

WINNIPEG,  Aug.  17.— Since  the 
first  of  August  there  has  been 
an  enormous  demand  for  thresh- 
er supplies  and  harvest  tools  of  all  kinds, 
and  stocks  in  some  Winnipeg  houses 
are  practically  exhausted.  Difficulty  is 
experienced  in  getting  these  lines  re- 
placed. Prices  of  a  good  many  of  these 
supplies  are  higher  than  they  were  a 
year  ago,  and  in  the  case  of  brass 
goods,  which  figure  largely  in  thresher 
supplies,  prices  are  about  double.  This, 
however,  does  not  seem  to  have  affected 
the    demand,    as    sales    of    harvest    and 


thresher  supplies  have  been  higher  this 
year  than  they  were  last. 

Business  Is  Good 
Speaking  generally,  business  is  very 
good  in  Western  Canada.  One  house 
reports  doing  double  the  business  they 
ever  did  before.  This  splendid  state  of 
affairs  exists  in  spite  of  the  fact  that 
the  crop  in  southern  Manitoba  is  prac- 
tically a  failure.  In  the  affected  dis- 
tricts, there  is  a  noticeable  falling  off 
in  business.  In  one  case  a  man  can- 
celled his  fall  orders  saying  that  in  that 
district  they  would  not  thresh  a  bushel 
of  grain.  On  the  other  hand,  crops  in 
northern  Manitoba  and  in  Saskatchewan 
and  Alberta  are  splendid,  and  the  fact 
that  the  demand  for  hardware  is  so 
good,  is  an  excellent  criterion  of  the 
state  of  things. 

Binder  Twine  Situation 
The  damage  done  to  the  crop  by  rust 
in  southern  Manitoba  will  help  to  re- 
lieve the  binder  twine  situation  which 
threatened  to  become  acute.  Arrange- 
ments are  being  made  whereby  hard- 
ware dealers  who  have  contracted  for 
large  supplies  of  binder  twine  are  able 
to  transfer  their  contracts  to  districts 
where  the  crop  is  better. 

Prices  Change  On  Steel  Goods 
The  steel  market  for  the  past  month 
or  more  has  been  steady  but  firm.  A 
number  of  changes  are  noted  this  week. 
Mild  steel  has  advanced  25c  per  cwt., 
and  is  now  quoted  on  a  $4.00  basis.  This 
is  the  first  advance  in  milled  steel  for  a 
long  while.  There  does  not  seem  any 
likelihood  of  a  decline  in  the  steel  mar- 
ket just  now,  as  the  United  States  Steel 
Trust  are  said  to  have  nine  months  busi- 
ness ahead,  amounting  to  over  nine  mil- 
lion tons. 

Butts  Higher 
Early  this  week  Winnipeg  jobbers 
were  notified  by  eastern  manufacturers 
of  a  further  advance  in  butts,  heavy 
hinges,  and  other  steel  goods.  This  ad- 
vance will  probably  go  into  effect  this 
week,  and  will  amount  to  about  10  per 
cent. 

Churns  Higher 
Another  price  change  is  in  churns, 
which  have  advanced  to  35  per  cent,  off 
list.  They  were  formerly  37y2  per  cent, 
off.  The  demand  for  churns  has  natur- 
ally fallen  off  at  present,  the  season  be- 
ing off,  but  jobbers  are  now  booking 
orders  for  spring  on  these  new  quota- 
tions. 

White  Lead  Down 
White  lead  has  been  steadily  advanc- 
ing since  the  war  broke  out,  no  doubt 
due  to  the  enormous  demand  for  lead 
required  in  the  manufacture  of  muni- 
tions. A  decline  in  this  market  is  noted 
this  week  amounting  to  50c.  The  price 
to-day  on  pure  lead  per  ton  lots  is 
$14.05,  and  for  less  than  ton  lots  $14.35. 
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Canada  Plates  Higher 

Canada  plate  has  advanced  25c  per 
box  all  round,  and  new  price  on  tin 
plates  is  as  follows:— I  C  20  x  28  full 
boxes  $13.50,  half  boxes,  $7.15;  1  x  20  x 
28  full,  $15.00,  half,  $8.00.  An  advance 
has  gone  into  effect  on  Drive  Well  points 
from  65  per  cent,  off  to  57V2  per  cent. 

® 

NEW  CUSTOMS  RULING  UNJUST 

(Continued  from  page  25.) 
been  left  in  abeyance.  Duty  has  been 
paid  during'  that  time  on  a  basis  of  the 
contract  prices  for  goods.  The  question 
has  naturally  arisen,  why  has  this  clause 
been  left  in  abeyance  all  this  'time?  It 
has  been  stated  that  such  is  not  the 
case,  and  that  duty  has  been  paid  ac- 
cording to  the  market  value  at  the  time 
of  shipment.  Hardwaremen  and  im- 
porters of  woolens  in  some  instances  at 
any  rate  assert  that  the  duty  has  been 
payable  on  goods  according  to  contract 
price.  There  are  two  columns  on  the 
customs  returns  sheets,  one  showing  the 
"Far  Market  Value,"  and  the  other 
the  "Contract  Price."  In  the  past 
these  entries  have  been  the  same. 

Furthermore  the  new  ruling  provides 
that  the  law  shall  be  made  retroactive. 
This  would  cause  an  interminable 
amount  of  friction  and  entail  an  enor- 
mous amount  of  work  if  the  attempt 
were  made  to  collect  this  differential. 
On  goods  already  sold  by  the  wholesaler 
and  the  money  collected  there  would  be 
absolutely  mo  chance  of  any  redress. 
The  opinion  has  been  expressed  that  it 
is  hardly  likely  this  feature  will  be  en- 
forced. 

■ ® 

PRACTICAL  SHEET   METAL  WORK 

(Continued  from  page  32) 
3.  2,  1.  Cutting  each  mitre  as  shown,  ali 
lines  of  which  must  be  parallel  with  the 
outlines  of  the  elevation. 

'Next  draw  a  vertical  line  as  shown  in 
Fig.  C1  and  divide  it  off  into  twelve  equal 
parts  1.  2,  3,  4,  3,  etc.,  from  these  points 
draw  as  many  horizontal  lines.  Next 
take  the  compass  and  transfer  the 
measurements  from  line  a  h  in  pipe  C, 
and  mitre.  C,  B,  to  the  stretchout  line, 
Fig.  C\  cutting  each  of  the  dotted  lines 
which  bear  their  corresponding  figures. 
By  connecting  these  points  the  pattern 
for  pipe  C  is  developed. 

The  pattern  for  Figs.  C2  and  C  are 
developed  in  a  similar  manner,  as  also 
are  the  holes  in  the  various  patterns. 
The  one  stretchout  line  can  be  used  as 
in  the  case  of  Fig.  C\  Allowance  must 
be  made  for  joining  the  mitres,  but  the 
pattern  of  the  hole  is  well  to  be  cut 
a  little  small  at  first,  because  it  can  al- 
ways be  fitted,  whereas  if  cut  too  large 
there  is  nothing  but  making  up  another 
piece  that  will  do.  The  joints  of  such  a 
top  must  always  be  tieht  so  as  to  make 
it  as  effective  as  possible. 

(Continued  in  next  issue.) 


Canadian   National  Opens  This  Year 

Exhibition  Will  be  on  as  Bit/  a  Scale  as  Ever  —  Many  Fine  Features  Have 

Been  Arranged  by  Way  of  Attractions— Will  Continue  for  Two 

Weeks — One  of  Big  Canadian  Attractions 


PLANS  are  progressing  to  make  the 
Canadian  National  Exhibition  at 
Toronto  one  of  the  biggest  and 
most  successful  ever  held.  This  Exhibi- 
tion is  world-famed  for  its  pageants. 
Last  year  some  400,000  people  visited 
Toronto  to  attend  this  Exhibition,  and 
over  1,000,000  people  passed  through 
the  gates.  The  value  of  the  buildings  is 
$2,500,000.  Many  hardwaremen  find 
much  of  interest  and  instruction  at  this 
Exhibition  each  year.  The  present  year 
will  not  be  an  exception  to  this.  There 
are  many  handsome  buildings  and  fine 
exhibits.  There  will  also  be  many  spe- 
cial attractions. 

The  Government  Building  is  located 
near  the  main  entrance  to  the  park,  and 
contains  much  that  is  typical  of  the  en- 
terprise and  progress  of  the  Dominion 
and  Provincial  Governments,  epitomizing 
in  an  attractive  and  instructive  way  the 
possibilities  of  the  country,  developed 
and  otherwise. 

The  Horticultural  Building  is  utilized 
for  the  exhibit  of  fresh  fruits,  vege- 
tables, palms,  flowers  and  kindred 
branches  of  husbandry. 

The  Transportation  Building  provides 
for  demonstrating  the  selling  points  of 
automobiles,  supplies,  etc.,  which  fill  the 
structure  to  overflowing  during  the  two 
weeks  of  the  Exhibition  each  autumn. 

In  the  Manufacturers'  Building  is  a 
magnificent  palace  of  industrial  arts  and 
crafts  with  an  imposing  appearance. 

Machinery  Hall  contains  the  products 
— still  and  operating — of  many  of  the 
great  metal-working  shops  of  Canada, 
and  serves  to  reflect  the  wonderful  de- 
velopment taking  place  in  steam,  elec- 
trical, hydraulic  and  mechanical  en- 
gineering. 

The  Industrial  Building  is  devoted 
largely  to  the  exposition  of  the  heavier 
lines  of  manufacture,  such  as  electrical 
equipment,  stoves,  etc.  One  wing  is  de- 
voted exclusively  to  appliances  and  pro- 
cesses of  manufacture,  the  latter  contri- 
'buting  infinitely  to  the  interest  and  edu- 
cational value  of  the  Exhibition  as  a 
whole. 

The  Dairy  Building  demonstrates  on  a 
broad  and  comprehensive  scale  all  that 
is  modern  and  pertinent  to  the  equip- 
ment and  management  of  dairies  and 
cream  factories.  Butter  and  cheese 
making  are  exemplified  in  a  practical  and 
instructive  manner. 

In  the  Fine  Arts  Gallery  are  housed 
many  of  the  world's  famous  art  treas- 
ures. A  great  variety  of  exhibits  from 
home  and  abroad  is  each  year  to  be 
found  in  the  Fine  Arts  Gallerv. 


Canadian  Toy  Exhibit 

Approximately  30,000  toys  made  in 
Canada  by  the  forty  firms  now  engaged 
in  the  work  will  be  shown  at  the  Exhibi- 
tion, one  whole  wing  of  the  Government 
building   being   devoted    to    the   display. 

This  Year's  Munitions'  Exhibit 

One  of  the  big  educational  attractions 
this  year  will  be  the  exhibit  of  muni- 
tions. The  whole  process  of  shell  manu- 
facture will  be  shown  from  the  rough 
forging  to  the  finished  projectile,  and 
added  interest  will  be  lent  to  the  display 
by  the  presence  of  various  explosives 
and  chemicals  that  enter  into  the  manu- 
facture of  munitions.  In  all,  thousands 
of  shells  with  their  constituent  prts,  in- 
cluding instructional  sectional  views, 
will  be  shown.  One  of  the  most  interest- 
ing features  will  be  contributed  by  the 
Dominion  Arsenal  at  Quebec,  which  will 
send  the  model  exhibit  from  which  Col. 
Lafferty  and  his  staff  gave  instructions 
to  engineers  from  various  Canadian 
firms  just  about  to  enter  the  shell  trade. 


CATALOGUES  AND 
BOOKLETS 


Grinding  Machinery 

Bulletin  No.  11  illustrates  and  de- 
scribes an  interesting  line  of  grinding 
and  polishing  machinery  made  by  the 
Gray  Manufacturing  &  Machine  Co.,  To- 
ronto. A  specification  is  included  cover- 
ing each  type  of  machine;  while  other 
matter  deals  briefly  with  foundry  equip- 
ment. 

Gray  Power  Pumps 

The  Gray  Manufacturing  &  Machine 
Co.,  Toronto,  are  distributing  to  the 
trade  a-  new  bulletin,  No.  14,  dealing 
with  the  "Gray"  power  pumps  and 
water  supply  systems.  The  bulletin 
contains  a  brief  description  of  the  sys- 
tems and  specifications  covering  the 
various  sizes  of  pumps  and  tanks,  etc., 
with  price  list.  The  bulletin  is  illus- 
trated. 

Buckeye   Pumps 

The  Buckeye  Pump  Manufacturina' 
Company,  Columbus,  Ohio,  have  issued 
a  folder  containing  suggestions  for  in- 
stalling the  "Buckeye"  water  lift 
pump,  together  with  a  diagram  showing 
the  necessary  piping  aud  connections 
for  a  typical  installation.  A  sectional 
view  of  the  pump  is  included  showing  its 
construction,  accompanied  by  a  table 
2'iving  the  principal  dimensions  of  the 
various  sizes. 
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A  System  to  Keep  Paint  Stock 

How   the  Hardwareman   Can  Insure  Himself  Against   the  Loss   of  Sales 

Through  Lack  of  Colors  or  Sizes — An  Argument  for 

"Paint  Preparedness" 


A  SUGGESTION  of  value  is  con- 
tained in  an  article  by  J.  S.  Vogel 
in  the  Paint,  Oil  and  Drug  Re- 
view. He  deals  largely  with  the  ques- 
tion of  keeping  up  stocks,  giving  the 
following  ideas  for  a  proper  system  to 
handle  the  matter  almost  automatically. 
He  says : — 

It  is  safe  to  say  that  practically  every 
paint  dealer  in  the  country  every  month 
loses  a  certain  number  of  sales.  Some 
of  these  lost  sales  are  directly  due  to 
lax  business  methods,  while  others  are 
unavoidable. 

Perhaps  the  commonest  reason  for  lost 
sales  is  that  time-worn  excuse,  "out  of 
stock."  The  average  paint  dealer  does 
not  fully  realize  that  every  time  he  tells 
a  customer  he  is  out  of  certain  colors, 
sizes  or  quality,  he  is  making  a  sale  for 
a  competitor.  He  is  forcing-  one  of  his 
customers  to  go  to  a  competitor  for  the 
article  wanted,  whether  a  popular  color 
in  certain  paint,  a  particular  kind  of 
brush,  or  any  other  article  usually  found 
in  a  paint  store. 

The  one  great  trouble  is  that  the  deal- 
er himself  does  not  fully  realize  the  big 
per  cent,  of  sales  that  are  lost  in  the 
course  of  a  year.  And  many  of  these 
lost  sales  are  on  articles  characterized  as 
staple  and  popular  sellers.  The  mere 
fact  that  an  article  is  a  good  seller  is 
the  cause  of  the  stock  becoming  low  be- 
fore the  dealer  realizes  it.  The  loss  of 
such  sales  actually  means  a  reduction  of 
business,  of  profits. 

These  expensive  lost  sale  leaks  should 
be  stopped — and  they  can  be  stopped  by 
any  dealer  who  takes  the  trouble  to  carry 
out  the  suggestion  contained  in  this  ar- 
ticle. The  first  requirement  to  stop  these 
leaks  is  the  installation  of  some  system 
that  will  at  once  tell  the  dealer  when  he 
is  out  of  stock  on  certain  articles — a  sys- 
tem that  will  keep  dealer  and  salespeople 
on  the  alert  for  items  that  are  getting 
low — that  need  re-ordering — or  that  tells 
the  dealer  of  some  article  not  carried  in 
regular  stock,  for  which  there  appears  to 
be  a  demand. 

If  you,  Mr.  Dealer,  knew  exactly  the 
amount  of  money  lost  every  year  by  not 
properly  keeping-  a  completed  stock  of 
the  popular  sellers,  you  would   soon  go 


on  the  war  path,  demanding  of  your 
clerks,  your  salespeople  and  yourself,  to 
jot  down  every  item  that  requires  re- 
ordering— and  to  do  this  in  time  so  that 
the  new  lot  will  be  in  stock  before  the 
article  is  entirely  sold  out.  If  you  fully 
realized  the  number  of  customers  you 
are  constantly  sending  to  a  competitor, 
you  would  want  some  system  that  would 
remedy  this  big  loss  of  sales. 

This  loss  of  sales,  loss  of  customers, 
loss  of  profits  can  be  stopped — and  stop- 
ped quickly,  if  you  will  only  do  your 
part  of  the  work.  And  here  is  a  method 
that  will  help  you  to  stop  these  leaks  in 
your  business. 

The  first  requirement  is  a  method  that 
will  put  you  face  to  face  with  these  lost 
sales.  To  do  this,  have  a  small  slip 
printed  as  follows: 

Sales  Lost 

Article  asked  for 

Reason  why  sales  were  lost: 

Out  of  stock Out  of  size 

Too   cheap Too  high 

Not  carried  in  stock 

Other  reasons,  if  any 

The  value  of  this  method  is  in  the  fill- 
ing out  of  a  slip  every  time  a  customer 
asks  for  something  he  cannot  get,  or  does 
not  buy.  One  slip  should  be  filled  out 
every  time  a  sale  is  lost.  There  should 
be  no  exceptions  to  this  rule. 

Of  course,  many  dealers,  even  while 
reading  this  article,  will  think  of  the 
trouble  in  filling  out  these  blanks,  the 
time  required,  etc.  But  even  this  in 
itself  is  an  admission  that  many  sales 
are  lost — and  that  this  loss  of  sales  oc- 
curs almost  every  day. 

Surely,  Mr.  Dealer,  you  should  not  be 
afraid  of  coming  face  to  face  with  the 
number  of  sales  lost  in  your  store.  As 
a  business  man  you  should  know — should 
make  it  your  business  to  find  out  the 
number  of  sales  you  are  constantly  los- 
ing, the  customers  you  are  constantly 
sending  to  your  competitor's  store  for 
their  paint  supplies. 

If  there  are  no  lost  sales,  there  will  be 
no  trouble  in  filling  out  blanks — but  if 
there  is  a  big  loss  of  profit  on  account  of 
lost  sales,  it  is  your  business  to  know 
the  reason  for  such  loss,  and  that  is  why 
you  should  not  hesitate  a  single  minute 


in  installing  a  system  of  this  nature. 

You  can  take  it  for  granted  that  you 
will  have  to  fill  out  a  number  of  these 
blanks  every  week,  every  month,  if  not 
every  day.  You  are  losing  sales,  of  that 
there  is  little  doubt.  Every  business  or- 
ganization in  existence  loses  a  certain 
amount  of  sales,  but  the  chances  are  nine 
times  out  of  ten  you  have  no  knowledge 
of  the  big  proportion  of  the  loss  of  pro- 
fits involved  in  the  loss  of  these  sales. 

The  very  fact  that  you  will  dislike 
seeing  a  great  big  bunch  of  these  lost 
sales  tickets  filled  out  at  the  end  of  the 
month,  is  of  additional  value  to  you  and 
your  salespeople,  for  it  gives,  it  creates 
an  incentive  in  every  one  of  your  sales- 
people to  keep  on  hand  a  supply  of  all 
the  popular  paints,  brushes,  varnishes, 
etc. 

If  you  will  simply  try  this  method  for 
a  week,  dropping  the  slips  into  a  box 
as  they  are  made  out,  you  will  have  made 
a  start  in  the  right  direction.  At  the 
end  of  the  week  you  can  open  the  box, 
look  over  and  examine  every  one  of  the 
slips,  calculate  the  total  loss  of  profits 
through  the  loss  of  sales,  and  then  call 
your  salespeople  together,  show-  them  the 
slips,  and  ask  that  they  co-operate  with 
you  and  help  to  reduce  this  loss  to  a 
minimum. 

You  will  be  surprised  how  quickly  this 
method  will  put  a  stop  to  many  of  the 
sales  that  are  lost  through  carelessness, 
through  inattention,  through  lax  sales 
methods,  or  through  negligence  of  re- 
cording goods  at  the  right  time. 

There  is  an  additional  advantage  in 
fillins'  out  these  sales  loss  slips  by  your 
clerks.  They  will  become  better  sales- 
people. Your  clerks,  if  they  are  re- 
quired to  fill  out  one  of  these  blanks 
every  time  a  sale  is  lost  will  redouble 
their  efforts  to  make  sales  whenever 
there  is  the  slightest  possibility  of  doing 
so.  If  the  article  on  which  a  sale  is  lost 
is  one  that  is  carried  in  stock,  the  only 
reason  for  the  loss  of  sale  is  because  of 
poor  salesmanship  on  the  part  of  your 
clerks.  And  they  do  not  want  to  confess 
themselves  poor  salesmen.  A  fall  down 
on  the  making  of  a  sale,  when  there  is 
no  good  reason  for  it,  will  be  an  admis- 
sion of  incompetence. 

If  the  same  clerk  time  after  time  fails 
to  make  a  sale,  when  there  is  no  excuse 
for  such  a  failure,  then  there  is  but  one 
remedy — and  that  is  a  better  salesman. 
The  man  in  your  store  who  constantly 
fails  to  make  sales  to  customers  who  take 
the  trouble  of  coming  to  vour  store  and 
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THE   BRISTLES  CANT 
COME  OUT 


"STEEL  GRIP" 
BRUSHES 


PAINT  AND 
VARNISH 


Made  of  selected  fine 
bristles  which  converge  to 
the  centre  and  are  bound 
in  such  a  way  that  there 


is  no  possibility  of  shedding  and  irritating  the  user. 

The  elasticity,  resilience  and  chiselling  are  perfect. 

They  are  guaranteed — this  ensures  your  customer  getting  satisfaction. 

Each  and  every  brush  which  bears  the  name  BOECKH  is  absolutely  "guar- 
anteed," and  if  found  defective  it  may  be  returned  and  will  be  replaced 
with  a  new  one — entirely  at  our  expense. 

Get  a  steel  grip  on  the  brush  trade  by  selling  this  ideal  service  line. 

Write  for  prices,  etc. 

The  Boeckh  Bros.  Company,  Ltd.,  Toronto,  Can. 
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jAMIESONs 


PURE  PREPARED  PAINTS  11  = 


In  purchasing  paint,  it's  not  what  you  pay  that 
counts  as  much  as  what  you  get. 

There  are  many  kinds  of  paint — Good,  Medium  and  Bad. 

Some  cost  high  and  are  not  worth  it.     Some  are  cheap  and 

full  of  adulterants. 

We  don't  claim  that  ours  is  the  only  good  paint  on  the 

market,  but  we  do  guarantee  it,  and  it  sells  at  a  moderate 

price. 

Facts  count  more  than  all  the  talk  in  the  world. 
Give  us  the  opportunity  to  place  our  proposition  before  you. 
Send  us  a  postcard  and  full  particulars  will  be  sent  you  by  return  mail. 
It  costs  nothing  to  investigate — write  to-day. 

R.  C.  JAMIESON  &  CO.,  Limited,  Montreal,  Canada 

ESTABLISHED  1858 
Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 
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asking  for  the  article,  is  an  expensive 
man,  no  matter  how  low  his  salary  may 
he.  You  are  paying  your  clerks  to  make 
sales — and  if  they  cannot  do  this,  then 
it  is  up  to  you  to  tind  some  one  who  can. 

It  would  be  an  additional  advantage 
to  have  a  blank  space  on  these  slips  for 
the  name  of  the  customer.  This  would 
enable  you  to  send  him  a  post  card  tiie 
moment  the  article  in  question  is  re- 
ceived in  stock,  advising  him  that  if  he 
has  not  already  bought  the  article,  he 
tan  get  it  at  your  store. 

The  total  cost  of  having  these  tickets 
printed  would  be  about  $1.50  for  500. 
And  this  would  be  the  only  cost.  But 
the  additional  sales  made  on  account  of 
having-  these  blanks  will  greatly  offset 
the  small  cost.  In  fact,  the  difference 
between  the  two  is  so  great  that  you 
should  not  hesitate  a  minute  in  installing 
a  system  of  this  kind.  If  the  "lost 
sales"  Wank  as  suggested  does  not  meet 
with  your  approval,  you  can  change  it, 
but  the  idea  is  there — and  it  is  a  goo-.t 
one. 


WEEKLY  PAINT  MARKETS 

(Continued  from  page  46.) 

opinion  also  prevails  that  the  decline  in 
pig  lead  is  only  temporary,  and  that  the 
price  may  go  as  high  or  higher  than  it 
was  formerly.  The  market  at  the  pres- 
ent time  could  be  characterized  as  un- 
certain. Prices  of  last  week  prevail; 
first  grade  white  lead  in  oil  is  selling  at 
$13.45  per  100  lbs.  in  ton  lots,  and  $13.75 
for  less  than  ton  lots. 

Whiting  Scarce 
Whiting  continues  scarce  and  high  in 
price,  with  little  prospect  of  relief.  The 
scarcity  of  vessels  has  shut  off  the  sup- 
ply of  chalk  to  the  United  States,  from 
which  the  article  is  now  manufactured. 
Formerly  the  whiting  came  from  Eng- 
land, but  with  the  placing  of  an  embargo 
on  the  carrying  of  whiting,  the  chalk 
has  'been  shipped  to  the  United  States 
and  whiting  manufactured  therefrom 
has  found  its  way  to  Canada. 

@ 

TORONTO    HARDWAREMEN    HAVE 
PINE  OUTING 

(Continued  from  page  34.) 

Boot  Race,  open  to  all — First  J.  Jones, 
Family  Scale;  Second,  Mr.  Renton, 
Razor;  Third,  Mr.  Bird,  Spoon. 

Smooth  Shaven  Men's  Race,  open  to 
all,  4  heats,  2  prizes  to  each — First,  Mr. 
Bird;  Second,  Mr.  Atkinson;  First,  Mr. 
McNichol;  Second,  Mr.  Garrett;  First, 
Mr.  Epstein;  Second,  Mr.  W.  Breen; 
First,  Mr.  Mahon;  Second,  Mr.  M. 
Phillips. 

Men's  Potato  Race — First,  Mr.  Mc- 
Gee,  Indoor  Ball  and  Bat ;  Second,  J., 
Hewitson;  Third,  Mr.  Ryan. 


Consolation  Race — First,  M.  Blum- 
berg,  Tea  Kettle;  Second,  G.  Chapman, 
Safety  Razor;  Third,  Mr.  Owens,  Pocket 
Knife. 

Drawing  Contest  for  Press — First, 
G.  D.  Davis,  editor  Hardware  and 
Metal,  razor  strop;  Second,  J.  G.  Lucas, 
associate  editor  Hardware  and  Metal, 
razor  strop;  Third,  James  O'Hagan, 
editor  Hardware  Journal,  razor  strop. 

Best  Decorated  Truck — Cash  prize, 
W.  E.  Piatt  Hardware  Co. 

*  *  # 

PICNIC  BREEZES 

Morry  Phillips  now  has  the  reputation 
of  being  the  champion  prize  collector  of 

the  world. 

*  *     * 

Arthur  Lake  closed  up  his  store,  and 
with  his  staff,  enjoyed  a  real  picnic. 

Geo.  Ibbotson  allowed  Mrs.  Ibbotson 
to  win  the  prize  for  him. 

*  *     * 

P.  J.  Madigan  was  there  in  his  four- 
wheeled  Ford. 

*  *     * 

We  missed  Geo.  Matthewson  who  was 
absent   through    illness,   but   Wally   was 

on  the  job. 

*  *     * 

Jack  Peacock  looked  good  in  white 
ducks. 

Cawker  Bros,  won  the  team  prize. 

*  *     * 

Geo.  Caslor  and  Mrs.  Mclvor  won  the 
waltzing  contest. 

Tom  Wright  is  certainly  some  starter, 

but  no  runner. 

*  *     * 

J.  C.  McFadden  looked  25  years 
younger  on  Thursday. 

*  *     * 

The  fat  man's  race  (over  250  lbs.) 
was  contested  only  by  Otto  Morrison. 

*  *     * 

C.  J.  Spencer,  President  Rochester 
Lamp  Co.,  enjoyed  the  outing. 

*  *     * 

Billy  Muir  entered  ten  races — but  no 

victories. 

*  *     * 

Sam      Pearsall      is      certainly      some 

sprinter. 

*  *     * 

East  End  Rossiters  were  there  as  hap- 
py and  large  as  life. 

*  *-     * 

Al.    Manley    contributed    a    real    clog 

dance. 

*  *     * 

Theo,  Prince  won  the  King's  prize  for 

Bisley  shooting. 

*  *     * 

Geo.  Garret  made  a  very  efficient 
judge. 


Sam.  Thompson,  Everet  McNichol  and 
Frank  Noden  all  wanted  to  enter  the 
young  men's  race. 

*  *     * 

Art  Folger  and  Norman  Baiden  en- 
tered the  running-backwards  race,  but 
met  with  an  early  disaster — falling  into 
the  potato  pit. 

*  *     * 

There  were  no  married  ladies  over  30 
years  of  age? 

*  *     # 

John  Caslor,  the  general  Secy.-Treas., 
had  a  special  race  arranged  for  him — 
the  only  chance  he  had. 

*  *     * 

All  the  high  stepping  travelers  were 
on  the  job,  but  many  of  them  were  not 
up  on  the  latest  dances. 

*  *     * 

As  master  of  ceremonies,  Frank  O'- 
Grady  was  the   right  man   in  the  right 

place. 

*  *     * 

B.  D.  Blackwell,  at  the  small  end  of  a 
megaphone,  did  valuable  service  in 
bringing  out  the  timid  ones  for  the 
various  events. 

*  *     * 

Ed.  Prince,  Sr.,  had  a  lonely  vigil — 
he  guarded  the  prizes  while  the  others 
made  merry. 

*  *     * 

W.  E.  McGee  and  Harry  Finkle  were 
out  for  a  good  time — and  had  one. 

*  *     * 

The  Piatt  boys  were  away  above  par 
— Billy  won  a  case  of  toilet  paper. 

®- 

BROOM  CORN  TO  REMAIN  HIGH 


Reports  from  the  broom  corn  produc- 
ing centres  of  the  United  States  indicate 
that  in  all  probability  prices  of  broom 
corn  will  continue  at  a  high  figure.  Some 
reports  have  been  circulating  to  the  ef- 
fect that  prices  of  brooms  would  prob- 
ably decline.  According  to  authorities 
in  the  'broom  manufacturing  business, 
there  is  no  good  reason  why  the  prices 
should  decline.  They  point  out  that 
broom-makers  from  now  on  must  manu- 
facture largely  from  materials  bought  on 
the  basis  of  present  marke.t  costs.  Prac- 
tically all  surplus  stock  at  lower  prices 
has  been  used  up.  Practically  all  ma- 
terials used  in  'broom  making  are  higher 
than  they  were  a  year  ago.  It  is  not 
claimed  that  prices  will  go  higher,  but 
it  is  claimed  by  men  who  ought  to  know 
that  the  present  prices  will  remain  in 
e1Tect  for  some  time. 

® 


The  attendance  the  first  year  of  the 
Canadian  National  Exhibition  was  101,- 
000.  It  ran  three  weeks.  Last  year  there 
was  a  daily  average  attendance  of  72,- 
000  for  12  days,  a  total  of  '864,000. 
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IMMEDIATE  DELIVERIES 
ON  GRINDERS 


Sickle  Grinders     Tool  Giinders     Power  Grinders 

WILL  GIVE  YOUR  FARM  TRADE  A  MEASURE  OF 

SATISFACTION    THAT    WILL    GREATLY    BOOST 

THE  SALES  OF  OTHER  GOODS. 

We   recommend   these  grinders   to   the   trade   as  most 

attractive    and    highest    grade    grinding    machines    on 

market. 

ORDER  FROM  YOUR  JOBBER.    If  he  does  not  handle 

the  "American"  Line,  write  direct  to  factory. 

Western  Agent : 

Merchants  Hardware  Specialties,  Calgary,  Alta. 

Agents  for  Eastern  Canada  : 

John  H.  Graham  &  Co.,  113  Chambers  St., 

New  York  City,  N.  Y. 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 


For  You—The  Dealer 

"IDEAL"  FENCE  is  sold  to  the  farmer  through  the  dealer 
only.     Every    rod    sold    contains    a    profit   for    some   dealer. 

FOR  YOUR  CUSTOMER 

The  farmer  gets  full  value  for  every  dollar  invested. 
"IDEAL,"  is  made  as  represented.  EVERY  PURCHASER 
IS  A   SATISFIED   CUSTOMER. 

The'iDEAL"  SPECIAL  SALES  PLAN 

allows  you  to  compete  with  "Mail-order-houses."  No  in- 
vestment— no  handling — no  collections.  You  make  a  profit 
on  every  sale.  You  retain  and  strengthen  your  connection 
with  the  farmer. 

Full   particulars  sent  on  request. 

The  McGREGOR-BANWELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


HpHIS  trade-mark  is 
-■-  known  and  trusted  by 
every  varnish  buyer.  It 
stands  for  quality  and  is  a 
guarantee  that  all  products 
sold  under  it  are  true  to 

description  and  the  best  that  can  be 
made  for  the  uses  intended.  Discrim- 
inating varnish  users  know  this,  and 
it  is  the  implicit  confidence  in  Berry 
Brothers'  label  that  makes  our  line  so 
safe  to  recommend  and  so  satisfactory 
to  handle. 

You  can  build  up  a  bigger  varnish 
business  by  featuring  Berry  Brothers' 
brands. 


LUXEBERRY  WHITE  ENAMEL  —whitest  white,  stays  white 
Makes    permanent    snow    white  finish    i:i    either    gloss    or 
dull  effects. 

LIQUID  GRANITE  — floor  varnish.  Makes  smooth,  satiny  finish. 
Lasting,  waterproof,  marproof,  also  adapted  for  bathrooms, 
window  sills  and  casings,  and  all  interior  work  where 
durability  is  desired. 

LUXEBERRY  WOOD  FINISH  —  for  general  interior  work. 
Develops  and  preserves' the  grain  of  all  woods,  and  makes  a 
handsome  and   lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR— for  exterior  work.  Especially  adapted 
for  durability  under  extreme  exposure — front  doors,  store 
fronts,  marine  work,  etc.  Makes  handsome  finish  and  will 
not  turn  white  under  the  severest  conditions  of  wear. 

We  make  a  specially  adapted  varnish 
or  enamel  for  every  known  use. 


Write  for  our  price  list  and  interesting  dealers' 
proposition. 

BERRY  BROTHERC 
.forld'S  Lar£est\&rnish  Makers  V^ 

Established  1858 

WALKERVILLE,  ONTARIO 

(373) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  Aug-.  24.— Merch- 
ants who  were  hoping  that  last 
weeks  decline  of  50c  in  the 
price  of  white  lead  in  oil  might  lead  to 
a  shadinf  in  manufactured  prepared 
paint  lines  have  up  to  now  been  dis- 
appointed. As  a  matter  of  fact  the 
pig  lead  market  has  advanced  so  that 
really  the  white  lead  market  is  bullish 
at  the  present  quotation,  while  it  was 
bearish  at  previous  ones.  Although 
there  is  no  prospect  of  white  lead  going 
again  quickly  there  is  no  telling  what 
will  happen.,  Buyers  should  remember 
this,  and  while  not  speculating,  had  bet- 
ter not  hold  off  too  long  in  the  hope  of 
further  lower  prices  linseed  oil  is  steady 
at  last  week  prices,  while  turpentine  is 
unchanged.  Glass  is  firmer.  Gasoline 
remains  stationary.  Orders  for  the.  fall 
are  being  placed  more  regularly,  and  it 
is  evident  that  merchants  anticipate  a 
good  fall  demand.  The  idea  that  the 
best  time  for  painting  is  in  the  spring 
and  that  hardwaremen  should  only  push 
trade  at  this  time  is  rapidly  dying  a 
naturall  death.  The  fall  is  just  as  good 
a  time  as  the  spring.  Some  say  better. 
Anyhow  the  fall  trims  and  decorative 
advertising  work  of  the  manufacturers 
are  now  going  out  in  full  blast,  and 
hardwaremen  will  be  in  good  shape  to 
seize  the  business  that  is  ready  for  them 
if  they  like  to  go  after  it.  In  agricul- 
tural districts  this  is  especially  so,  for 
the  harvest  will  be  over,  while  the  good 
money  will  be  freely  circulating. 
Linseed  Oil  Steady 
The  market  is  steady  at  prices  quoted 
last  week.  Perhaps  a  slight  shading  is 
noted  here  and  there,  but  on  the  whole 
the   prices  generally   quoted  are: 

Raw.  Bolide. 
1  to  2  barels  ....  87y2c-90e  90y2c-93c 
3  to  5  barrels  ....  80V2c-89c  89y2c-92c 
6  to  9  barrels  ....  85V2c-88e  88V2e-91e 
Opinion  is  general  that  the  present 
prices  will  maintain  for  a  few  days  at 
any  rate,  most  hope  for  a  longer  period 
than  that,  but  express  thankfulness  for 
small  mercies  in  these  days  of  changing 
prices.  Crop  reports  continue  to  be 
somewhat  conflicting  but  with  present 
supplies  equal  to  the  demand.  The  mar- 
ket offers  no  other  point  worthy  of 
mention  at  the  time  of  writing. 
White  Lead  Slightly  Firmer 
As  stated  in  the  general  introduction 
white    lead    remains    firm    at    last    week 


quotation.  The  increase  in  raw  lead  if 
it  is  continued  may  lead  to  a  rise  again, 
but  that  is  looking  too  much  to  the  fut- 
ure for  most  users  of  white  lead.  The 
demand  has  improved  with  the  decline 
but  a  warning  should  be  given  to  those 
who  are  holding  off  despite  pressing 
necessities.  Supplies  are  equal  to  the 
demand. 

Turpentine  Unchanged 
There  is  no  practical  change.  The 
demand  has  improved  within  the  last 
week,  probably  due  to  the  coming  for- 
ward of  fall  buying.  Despite  some  re- 
ports of  shortage  there  is  enough  stock 
on  hand  to  meet  requirements. 

Glass  Unchanged 

There  is  no  marked  change  in  the 
market.  Deliveries  are  stated  to  be 
somewhat  heavier  this  week.  There  is 
a  bullish  tone  to  the  situation,  owing 
to  the  falling  stocks  in  merchants  hands, 
and  the  doubt  as  to  the  prices  on  future 
deliveries. 

Gasoline 

The  market  remains  steady  at  last 
week's  decline.  Gasoline,  however,  is  so 
very  speculative  that  it  is  not  safe  to 
say  too  much  regarding  prices.  There  is 
a  very  strong  demand  with  stocks  at. 
present  apparently  well  able  to  meet  all 
requirements. 


TORONTO 

TORONTO,  Aug.  24.— The  interest- 
in"'  feature  in  the  paint  market 
during  the  past  week  has  been  the 
weakening  in  the  linseed  oil  market. 
Prices  on  the  whole  are  considerably 
lower.  The  price  of  oil  is  almost  entirely 
contingent  on  the  price  of  flaxseed,  which 
at  the  present  time  is  quoted  at  $1.94  in 
Winnipeg.  While  the  crop  this  year  is 
83,600  acres  below  that  of  last  year, 
the  new  crop  is  not  altogether  out  of 
danger  from  frosts  and  other  dangers 
that  may  beset  the  growing  and  ripening 
time.  Just  at  the  present  the  seed  mar 
ket  is  firm.  With  good  weather  condi- 
tions there  should  be  a  good  yield  in 
Canada,  even  in  spite  of  the  decreased 
acreage.  With  bad  weather  conditions 
and  damage  to  the  crops  there  will  per- 
haps be  a  firmer  tendencv  in  the  market 
with  increased  prices.  With  favorable 
conditions  the  linseed  oil  market  should 
decline  still  further.  There  are  big  crop* 
of  flaxseed  reported  in  the  Argentine 
and   in  Russia,  and  these  probably  will 


have  their  bearing  on  the  Canadian  mar- 
ket in  spite  of  whatever  conditions  may 
prevail  here.  Some  oil  men  assert  th.j 
prices  are  bound  to  come  down  still  fur- 
ther in  the  face  of  present  prospects 
Raw  in  one  to  two-barrel  lots  is  quoted 
at  81c  to  84c  per  gallon.  In  the  same 
quantities  for  boiled  the  prices  range 
from  84c  to  87c.  In  three  to  five-barrel 
lots  the  price  quoted  is  79V2c  to  84c.  For 
boiled,  the  quotations  in  the  same  quan- 
tities are  82y2c  to  86c.  In  six  to  nine- 
barrel  lots  raw  is  selling  at  78c  to  82c, 
and  for  boiled  the  price  is  81c  to  85c. 
Gasoline  Holds  at  Lower  Levels 
There  have  been  no  further  reductions 
in  the  price  of  gasoline  during  the  past 
week.  Crude  oil  continues  to  be  weaker 
and  in  a  sagging  condition,  and  as  long 
as  this  continues  the  gasoline  can  be  ex- 
pected to  be  in  a  weaker  condition,  with 
future  declines  not  improbable.  From 
tank  wagons  in  Toronto  gasoline  is  being 
sold  to  the  garage  and  to  other  pari. its 
at  271  2c  per  gallon  by  refiners.  To  the 
customers  this  will  represent  a  price  of 
29c  to  29V2c  per  gallon.  Rumor  is  to  the 
effect  that  one  large  supply  station  will 
in  the  near  future  reduce  their  price  to 
the  consumer  to  28c  per  gallon.  Their 
recent  price  has  been  30c  per  gallon. 
It  should  be  remembered  that  gasoline 
ex-tank  at  27V2c  per  gallon  is  the  To- 
ronto price.  For  outside  points  the 
freight  must  be  taken  into  consideration. 
Turpentine  Firm 

The  turpentine  market  holds  firm  at 
recent  prices.  Reports  from  Savannah, 
tiie  centre  of  the  turpentine  industry, 
state  that  there  is  every  indication  that 
the  market  will  continue  firm  and  even 
higher.  Prices  at  the  Southern  port  are 
4c  higher  for  this  month  than  they  have 
been  for  the  same  month  during  the  past 
four  years.  The  local  demand  is  light. 
Prices  quoted  in  Toronto  are  as  follows 

Per  Imp.  gal. 

1 -barrel  lots    64V2c  to  69c 

2  to  4-barrel  lots 63c      to  67c 

5-galIon  lots   69V2c  to  77c 

White  Lead  Prices  Hold 

White  lead  prices  at  the  recent  de- 
clines are  remaining  steady.  There  is  a 
difference  of  opinion  among  those  in- 
terested as  to  the  probable  trend  of  the 
market  in  the  near  future.  The  opinion 
has  'been  expressed  that  the  recent  de- 
cline was  made  to  stimulate  the  market, 
and  that  the  price  is  likely  to  become 
firmer  in  the  near  future  again.  The 
(Continued  on  page  44.) 
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A  Reminder — 

On  pages  189,  190,  191  and  192  of  the 
Annual  Fall  Number  of  "  Hardware  &  Metal," 
published  last  week,  appeared  an  important 
announcement  about  paint  and  varnish 
agencies. 

It  is  of  special  interest  to  those  merchants 
who  wish  to  increase  their  sales  in  these 
lines. 

If  you  have  overlooked  it,  turn  to  it  now. 
You  will  know  it  by  the  blue  edges  of  its 
first  and  last  pages. 


mmm 


48 


HARDWARE    AND    METAL 


August  26,  191b. 


Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,   lb lit 

Sheets,  $1  to  $1.25  base. 
AMMUNITION 

Remington  U.M.C.,  Resale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  'Lesmok  and 
Smokeless,  20%  off;  22  Short 
Smokeless,  30%  off;  22  Long  Rifle 
Lesmok  and  Smokeless,  5%  off; 
41  Swiss  Ball  and  Shot  Cart- 
ridges, 26%%  advance;  all  other 
R.  P.  Ball  Cartridges,  advance 
2%% ;  all  other  R.  P.  Centre  Fire 
Pistol  and  Rifle  Ball  Cartridges, 
53%  advance;  Centre  Fire  Tistol 
and  Rifle  Shot  -  Cartridges.  53% 
advance;  Centre  Fire  Military 
and  Sporting  Ball  Cartridges, 
68%  adv. ;  Centre  Fire  Military  & 
Sporting  Shot  Cartridges,  50% 
advance;  Primed  Shells  and 
Bullets,  20%  advance;  Brass  Shot 
Shells,  First  Quality,  30—10% 
off;  Brass  Shot  Shells,  Sec- 
ond Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $3.05  per 
M.  net;  C.  B.  Caps,  $3.90  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net;   C.    F.,   38,   STW.,   $10.45  net. 

Above  prices  withdrawn.  New 
prices   to   be  issued   shortly. 

"Dominion"  B.B.  Caps.  $3  per 
M.  net;  C.  B.  Caps,  $3.60  per 
M.  net;  22  short,  black,  20%; 
22  short  smokeless.  30%;  22 
long,  black,  20%;  22  long  smoke- 
less. 20%;  22  long  rifle,  black, 
7%%;  22  long,  rifle,  smokeless, 
7%%;  other  R.F.  ball,  10%;  R.F. 
shot,  10%;  centre  fire  pistol,  list 
plus  j5%;  C.P.  sporting,  list  plus 
60%;  shot  cartridges,  same  as 
ball;  empty  shot  shells,  5%; 
blanks,  add  25%;  bullets,  40%: 
Primers,  $2.70  per  M.  net; 
brass  shot  shells,  withdrawn: 
"Winchester"  B.B.  Caps,  $3.05  M 
net;  C.B.  Caps,  $3.90  M.  net;  22 
short,  black  and  Lesmok.  12%% : 
22  short,  smokeless.  25%;  22 
long  black  and  Lesmok,  12%%; 
22  long  black  and  Lesmok,  rifle, 
22  long,  rifle,  black,  add  2%  ad- 
vance: Other  R.  F.  ball,  2%%  ad- 
vance: R.  F.  Shot.  12%%;"  Pistol 
and  Rifle  Shot,  32%  ndvance; 
Military  Pistol  and  Rifle  Ball, 
ad/vance  52%%;  Military  and 
Sporting  advance  66  2-3%;  Prim- 
ers, $3.35  per  M.  net;  Brass  Shot 
Shells,  15%. 

"Crown"  Black  Powder,  10%: 
^'Sovereign"  Bulk  Smokeless  Pow- 
der, 16%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless,  12%%;  Empty  Shells, 
5%:  90  days  net. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50:  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
•discount  only;  Chilled,  $1.50; 
buck  and  seal.  80e:  No.  28  .ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  %c  per  lb.:  f.o.b.  Mont- 
real, Toronto.  Hnmilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

"dominion     Hand     Traps,   $3.50 
each,  net  f.o.b.  Montreal. 
ANTIMONY 

See  weekly  report. 
AUGERS 

Ford's   Auger   Bits,   80   and   10%. 
Irwin's  Auger,  40%. 
Oilmour's  Auger.  60  and  5%. 
Oilmour's  Special,  70%. 
Rookford's  Auger.  50  and  10%. 
Oilmour's  car,  4T%%. 
Clark's   expansive,   40%. 


AUGERS,    POST 

B.T.— Sin.,    net    2  50 

B.T.— 10  in.   net    2  75 

B.T.— 12   in.   net    3  25 

AXES 

Forrester,  doz 6  75 

Cherokee,  doz 9  00 

Hand  rnaJt.  doz 9  00 

Model,  doz 9  25 

Black   Diamond,   doz 9  25 

Samson,    single   bit,    doz....     9  25 
Samson,  single  bit,  handled 

doz 13  00 

Samson,   double  bit,   doz....  13  00 
Samson    flooring    axes,    No. 

2,  doz 10  25 

Single  bit,  doz    7  25    10  00 

Double  bit   11  00    12  50 

Hunters'  Axes    5  50      6  50 

"Boy's"  Axes   6  25      7  00 

Bench   Axes,   Samson 

No.  2,  doz.,  net  10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net   11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless. 
Aluminoid.  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  IT). 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1,  »2c;  No.  2,  23c;  No.  3, 
19c. 

Tall  man  Brass  &  Metal  Co- 
Arctic  Metal — XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo.  "A," 
"B."   "C,"   "D."     Nob.  1.  2  and   3. 

Prices   lie   to   60c    pound. 

Hoyt  Metal  Co.— 'Nickel  Genu- 
ine. Genuine  "A."  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King.  C.  B..  No.  1.  No.  2. 
No.  3,  No.  4.  from  lie  to  60c. 

Langwells — Extra,    16c:    No.    1. 
15c;   No.  2,  14c;   No.   3,  12%c. 
BELTING     (Leather.) 
Extra,   40%. 
Standard.   40   and  10%. 
Lace  leather,   per  side,  $1.10;  cut 

laces.  No.  1,  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single   bbls.,    gal..  0  31%     0  30% 

Drums,   gal 0  2S%     0  27 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1).   list,     %   in. 

d.ia.  and   smaller.  40%. 
Carriage  Bolts   ($1),  list.  7-16  in., 

25%. 
Machine    Bolts.    %    in.    dia.    and 

smaller.  40%. 
Machine   Bolts,   7-16  in.   dla.    and 

larger,  30%. 
Sleigh  Shoe  Bolts,  %  In.  dia.  and 

smaller,  30%. 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and    larger.   25%. 
Coach    and    Lag  Screws,   50%. 
Skein    Bolts.    45%. 
Square  Head  Blank  Bolts.  30%. 
Bolt  Ends,  30%. 
Plow    Bolts.    30%. 
Elevator  Bolts.   30%. 
Fancv    Head   Bolts.   25%. 
Shaft   Bolts    ($3   listl.   25<W. 
Step   Bolts,   large   head    ($3)    list. 

25%. 
Whiffletree    Bolts.    25%. 
"Nuts,  square,  2c  off  list. 
Nuts,    hexagon,   2c   off  list. 
Stove    Rods,   per   lb.,  8e. 
Stove  Bolts.  62%%. 
Tire  Bolts,  50%. 
BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 
BRAS-S  Per    lb. 

Springs,    sheets,   8   In.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  In.  round  0  55 


Tubing,  seamless   base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 
BARS    (Clothes) 

3   sections,   4  ft.,    doz 4  SO 

3   sections,  5  ft.,   doz 6  00 

3   sections,   6   ft,   doz 7  20 

BOILERS   (Rangre) 

30-gal.   Standard   8  25—8  75 

30-gal.  extra  heavy   11  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in     x  24   in 6  60 

No.  2—18  in.  x  28  in 7  20 

No.  3—20  in.   x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.    doz 7  20 

Size  14x60  ins.,  doz S  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,    per   doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate       Zinc 
Per    doz. 

Pony    $....     $1   75 

Crown    3  55 

Dandy   3  .75 

Improved  Globe   2  65      3  85 

Standard    Globe    2  75      3  95 

Neptime    2  75      3  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)    4  25 

Jubilee    4  25 

Diam'd    King    (Glass)    4  50 

Western   King 

(Enamel)    4  23 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 
quantities. 

BRUSHES 

Weighted.  15  lbs.,  per  doz..  16  13 
Weighted.  20  lbs.,  per  doz..  18  50 
Weighted,  25  lbs.,  per  doz..  22  32 
BUTTS 

No.   804.   55%:    No.   840.   50.   5%: 
No.  800   35%:  No.  838,  40  and  5%: 
No.   842.  45  and  5%. 
CVNS 

Milk    factory    cans,    15%. 
Cream    cans.   20<%. 
Railway  cans.  20,  5%. 
TTi-nrl      delivery      and      creamery 

cans,   20%. 
Cream  cans,  35%:  with  dome  top. 
15c  extra.     Retinned.     70     and 
10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined.   3%. 
CEMENT    AND    FIREBRICK 
Less  than   carload   lots   ....     1  85 
Portland,   per  'bbl.,   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"LafarRe"  cement,  in  wood  3  40 
Eire      brick       Scotch. 

per    1.000    23  00     28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  no 
Fire  clay,  2%-lb.  tins.  doz.  1  25 
CEMENT    (FURNACE) 

iy  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz..  lb 0  05 

25  lb.   tins,   per  doz.,  lb 0  0* 

CEMENT,    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement    (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,  per  gross..  0  65    0  80 
Carpenters'     lead     pen- 
cils,  per   gross    2  40    fi  75 

Crayons,  per  gross 0  20 

Carpenter,  white,  gr..  0  65  .... 
Carnenter,  blue,   gr....  0  80     .... 

Carpenter,    red,    gr 0  80     .... 

CHTSELS 

Cold  chisels.  5x6  In.,  doz 2  20 

Bevel  edge,  1  inch,  doz 1  50 

Common  cold.  %.  $1.35:  %.  $2: 
%,   $2.75;    %,   $3;   1,   $4. 


Socket  Chisels,  65%   off  list;  if 
B  edge,  add  90c  doz. 
CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %.  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.80;  %,  $6.70;  %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $9.25;  %  in.,  $6.75;  5-16 
in.,  $5.25;  %  in.,  $4.50;  7-16  in., 
$4;   %  in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in..  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9:  No.  2, 
$10:  No.  3,  $11;  No.  4,  $13:  No. 
5.  $16:  f.o.b.  Toronto.  Hami.lon, 
F"rgus.  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
anil    Montreal.    32%%. 

CHOPPERS    FOOD 

Universal    No.   0 $12.00  doz. 

1 13.S0  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,   see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain    sheets.   14   oz.. 

14x28  in.,  14x00  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 54  00     54  00 

Copper    sheet,    plan- 
ished,  14x60  base..  57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c;    No.    1,   30c;    finest, 
35c;  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  35 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4: 
Ideal,    egg   boxes,   with   filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets   4  50 

All  bright,  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorhals 
18x°4x52   . .  6  25        6  25        6  50 
60         ..  6  50        6  50        6  75 
20x'>Sx47     .   6  75        6  75        7  00 
'Ox28\94   ..13  50      13  50      14  00 
CHARCOAL   TIN   PLATES 
M.L.S.  and   Famous—        Per  box 

rC,   14x20  base    $8  00 

IX.  14x20  base   9  00 

TXX.  14x20  base   10  25 

IXXX.  14x20  base   10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX.  14x20  base  8  00 

IXX.  14x20  base   9  50 

IXXX.  14x20  base    12  CO 

"Allaway's  Best"  Standard 

Quality. 

IC.   14x20   base    8  75 

IX.  14x20  base    9  75 

IXX,   14x20  base    10  75 

CHARCOAL  TERNE  PLATES 
Dean   or  I  G  Grade — 

I    C.    20    x    28,    112    sheets,    210 
lbs..  $11;  216  lbs..  $11.50. 
COKES,    BRIGHT 
Bessemer  Steel — 

10x14x20   base    6  50 

20x2<!    double  box    13  00 

CLOCKS.   ALARM 

Good  Morning,  each  0  80 

Look   Out    1  00 

Big  Ben,  each   2  25 

Babv  Ben.  each  2  25 

CROWBARS,  4  to  4%c  per  lb. 

DRILLS 

Bit  Stock   Drills.  50%. 

Wool    Drills,   20%. 

Straight  Shank  Drills,  45%. 
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IN      CANADA 


SPECIALS  GUARANTEED 
EXCELLENT  SERVICE 


TO 

GIVE 


House 
Colors 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  essly 
for  all  bearings  car- 
rying extremely 
heavy  loads. 

For  all  general 
machinery  bear- 
ings, Is  known  as 
the  BABBITT 
METAL  WITH- 
OUT A  FAULT. 


Specially  prepar- 

ALUMINOID  tXiiTZZ 

machinery. 

We  Have  Everything  in  Metals 

THE  CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


Value  that  will  increase 
your  profit  two  ways,  viz: 
By  the  profit  on  each  sale 
and  increased  number  of 
salesJj  _ 

Moore's   House   Colors 

are  pure  linseed  oil  paints 
of    remarkable    durability. 

w 

Our    dealer    agents']  are    enthusiastic 
jfe-,  „  over^the^ results. 

WRITE  FOR  OUR  PROPOSITION. 


^ 


Benjamin  Moore  &  Company 

WEST  TORONTO 


LIMITED 
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"DOMINION    CROWN   BEST"   — 
DOUBLE-COATED      TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base 8  25        S  25 

I  X  X,  14  x  20  base  9  50  9  50 
FIEES  AND  RASPS.  Percent. 
Great  Western,  American.  .65  10 
Kearney  &  Foot,  Arcade... 65     10 

J.   Barton   Smith    Eagle 65     10 

Disston    Brand    60    10 

McClellan  Globe   65    10 

Black  Diamond   55 

->elta  Piles   60    10 

Nicholson     55 

Globe    65    10 

Vulcan   Brand   65    10 

SITTINGS    (IRON   PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  60%. 

London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,     60%;     iron     stop     cocks, 

52%%. 

FIXTURES,    STALL.  Doz. 

Hollow  and   pressed   steel...   0  81 

Solid    1  20 

Special  Stall  'Fixture,  40%. 
FRAMED    MIRRORS.  Doz. 

Size  glass,  4x6   100 

Size  glass,  5x7   1  25 

Size  glass,  6x9  1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14   3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  32 

Drums    0  29 

Tank  wagon    0  28% 

Toronto 

Any   quantity,   in    bbls 31 

Drums,  40-gal.,   per  gal 27% 

Tauk   wagon    27% 

GRINDSTONES  Per  100  lbs" 

Over  40  lbs.  and  2  in.  thick  1  45 

Smaller  sizes   1  25 

Mounted   No.  115,  each 375 

Bi. -Treadle,   each 4  25 

HALTERS   (SNAP  AND  RING) 
„  .  Doz. 

Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . .  s  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank  1  in.  11  50 
Hand      sewn.      no      shank, 

„1V*in 13  00 

Hand     sewn,     with     shank 

*  *? •  M  75 

Hand     sewn,     wit!)     shank. 

*%  i" 16  25 

HALTERS    (SISAL) 

%"6i$I21SrOSS'$15:y2in'$18; 
HAMMERS,   SLEDGE 

Can.,  5  lbs.  and  over,  cwt..l0  00 
Masons,  5  lbs.  and  over,  per 

XTcwt 12  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,   No.   3   culls,   doz 1  01 

Axe,   No.  1  hickory,  doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra   quality,   40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handles,  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees,   30%. 

All  doubletrees  and  eveners. 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 


Boys'  axe  handles  28  in.,  ex- 
tra, $2.50;  No.  1,  '$2;  No.  2,  $1.60; 
maple.  $1.75;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and    36  in.,  $3.40   per   dozen. 

Manure  fork  handles,  short, 
!f3.60  per  dozen. 

Hic-iioiy  pick  handles,  No.  1, 
$0,   and   No.  2,  $1.75  per   dozen. 

Hickory  axe  handles,  No.  3.  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30% ;  extra  quality,  40%,  and  No. 
1,  45%. 

DANGERS,    BARN     &     PARLOR 
Yearns,  wood  track,  Special. 

zenith    9  00 

Atlas,   steel   covered..  $5  25    6  60 

erfect,    No.    1    8  50 

Perfect,   No.  1%    9  50 

Perfect,  No.  2   10  00 

New  Milo,  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,   doz 6  50 

Storm   King   rail 4  70 

Crown    4  85 

Crescent 7  25 

Sovereign    6  50 

Chicago      Friction,      Oscillating 
and    Big    Twin    Hangers,    5    per 
cent. 
Steel    track,    1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%  in 5  75 

HATCHETS.        Samson     Samson 

Per  doz.  Shingle      Claw 

TMo.  1   7  20  8  25 

No.  2   7  80  8  50 

HINGES.    TEE   AND    STRAP 

Net  Prices. 

Heavy  Strap  Tee 

4-inch     $1  70  $1  35 

5-inch     2  05  1  80 

6-inch     2  25  2  00 

8-inch     3  05  2  30 

10-inch     5  40  4  15 

12-inch     0  70  6  55 

14  inch     7  65  6  65 

Light. 

3'  in.,  doz.   pis.    .     0  55  0  55 

4  ins.  doz.  prs...     0  66  0  61 

5  in.,   doz.    prs...     0  77  0  72 

6  in.,   doz.   prs..  .     0  93  0  S3 
8-in.,    doz.    prs.. .     1  38  1  00 

10  in.,   doz.   prs...     1  92  1  30 

Screw  Honk  and  Strap  Hinge — 

Under  12  in.>  per  100  lbs 6  00 

Over  14  in.,   per  100  lbs 5  25 

Larger 4  60 

Extra    hooks    for    above,    % 

in.,   per  lb 7 

Extra  hooks  for  above.  % 

in.,  per  lb 6% 

Crate    hinges    and    hack    flaps. 
65  and   5%. 

Chest   hinges   and    hinge  hasps, 
55%. 

Blind,   discount.  50%. 
Spring,  per  gross — No.  5.  $18.60; 
No.    10,   $19.50:    No.    20.   $10;    No. 
50.   $27:    No.    51,    $10.20:    No.    120, 
$1S.60:    No.    2255.   $21. 

Chicago  hold   back  screen   door 
iron,   gross,   12%. 

Chicago    spring    hinges.    15%. 
Triplex   spring  hinges.   40%. 
Chicago     surface     door     (6.000). 
45%. 

Garden  City  fire  house  hinges. 
12%%. 

"Thief"  floor   hinge.  50%. 
HOES.     Grub.  3%-lb.,  $4.55   doz. 
HOOKS    CORN. 

Cvclone,  doz 2  40 

Hoes,   corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2,   per  doz 2  15  2  75 

No.  3    per  doz 2  25  3  20 

No.  4,  per  doz 2  35  3  60 

No.  5,   per  doz 2  55  .... 

HORSESHOES  . 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger.  $4.40: 
No.  1  and  smaller,  $4.65;  show 
pattern,  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 


sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1,70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 
HOSE,  LAWN. 

Corrugated,   %   in.,   ft 0  12 

Corrugated,   %   in.,   ft 0  16 

Corrugated,   1   in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 
Cable,  70%. 
Leader,  60,  10%. 
HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IRON  AND    STEEL 

Montreal  Toronto 

Angles    base  3  50      3  50 

Common     bar,     per 

'100  lbs 3  00      2  90 

Refined     iron,      per 

100  lbs 3  05      3  50 

Horseshoe  iron,  per 

100  lbs 3  45      3  50 

Norway   iron    7  25       6  00 

Mild   steel    3  30      3  25 

Band    steel    3  30      3  50 

Sleigh   shoe  steel...  3  30      3  25 

Domestic    3  30      3  25 

R  e  e  led    machinery 

steel   4  50      4  50 

Tire   steel    3  50      3  50 

Toe  calk  steel    4  20      4  25 

Mining     tool     steel, 

per  lb 0  11%  0  12 

Cammell  Laird,  lb 0  20 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool 

steel,   per  lb 0  12      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring   steel    4  60      4  50 

IRON.    TINNED. 

72x30  up   to   24  gauge,   case 

lots    14  25 

72x30,  2€  gauge,  case  lots.  14  75 
Less   than   case.   25c   per   100   lbs. 

extra. 
IRONS    (SAD) 
Mrs.  Potts,  No.  55,   polished. 

per  set   0  85 

Mrs.    Potts.    No.    50,    nickel- 
plated,   per  set   0  90 

■Mrs.    Potts,    handles,    japan- 
ned,  per  gross   9  60 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 
Princess   Electric,   each    ....  2  75 

Ideal   Electric,   each    2  50 

Canadian   Beauty    2  50 

f^asnlinfe  Sad  Irons,  each....   3  50 

Ideal  Gasoline,  each    3  In 

Dover   Electric,   net    3  00 

No.  70,  Dover  ,per  doz 19  20 

LADDERS.  ETC. 

(Step   Ladders) 

Shelf-lock     14c  ft. 

Ontario     17c  ft. 

Faultless    21c  ft. 

Mechanic    26c  ft. 

Hercules    24c  ft. 

Perfect    2.*o  ft. 

Faultless,  extra  heavy  ...  26c  ft. 
Hercules,  extra  heavy....  29c  ft. 
Mechanic,    extra    heavy...   31c  ft. 

Chair   ladders,   each    $2  00 

B.T.    Standard    17c  ft. 

B.T.    Economy    13c  ft. 

B.T.  Iron  Bound.  4-9  ft...  25c  ft. 
B.T.  Iron  Bound,  10-14  ft.  30c  ft. 
B.T.  Iron  Bound,  ln-16  ft.  40c  ft. 
B.T.   Iron   Bound.  17-20  ft.  50c  ft. 

Crescent    16c  ft 

Household     12c  ft. 

Standard     19c  ft. 

Electrician    25c  ft. 

Heavy  duty   45c  ft. 

Extension     23c  ft. 

Common    and    Roped    Extension. 

Dp  to  32  ft 16c  fr. 

TTp  to  36  ft 18c  ft. 

40  to   44  ft 19c  ft. 

48  to   52   ft 24c  ft. 

56   to  60  ft 29c  ft. 

Single   and    Fruit   Picking. 

10  ft.   to   16  ft ^<-  ft. 

18  ft.   to  22  ft 13c  ft. 

LANTERNS  Per   doz. 

Cold  Blast,  doz $8  00 

Short  Globe,   doz 8  00 

Jumbo,  doz.    9  25 

Jap'd   Dash,   doz 10  75 

Search    Dash,    doz 1125 

Searchlight,   No.   20,   doz...  19  00 


- 


All   brass   24  25 

Little  Bobs  A.C.,  doz 2  00 

Copper,   well  japanned 11  25 

LANTERN    GLOBES 

Cold  blast,   short   0  60 

Cold  blast   0  60 

Cold    blast,   London    0  60 

Prism   globes    1  20 

Cold   blast,   short   ruby 2  00 

Cold    blast,    common    ruby..     2  00 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS    (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead   Wool,  lie  lb. 
Sheets,  3  lbs.  sq.  ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs. 

sq.   ft 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 
Cut    sheets    to    size,    lc    per    lb. 
extra. 
LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 
Bleached  flax,  $5.75  doz.  pair. 
MACHINES    (WASHING) 

List  Each 

Canadian    $  5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight   8  75 

Momentum    8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New    Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,  electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine     4  50 

Popular,    No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    11  00 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete    16  00 

Hvdro,     One     Tub,     engine 

'drive    26  00 

Low    pressure    water    motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I   X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved   5  00 

Jubilee    4  50 

Canada   First    11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers    $  6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style   B 4  50 

B.T.  Ideal    6  2~> 

B.T.  Ideal  Power   7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.    Cyclone    6  25 

B  T.   Cvclone   Water  Motor.   12  80 

B.T.  Vollmar,   No.  2 6  50 

B.T.  Vollmar,   No.   3 7  00 

Forest    Citv,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',    round    hickory     1  95 
Lignum   Vitae,    round,   5  in.    3  65 

Caulking,   No.  8,  oak 17  SO 

MANGLES 

Victor,  each    $15  65 

Woodvatt,   each    7  25 

MOPS 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  "0 

Mop   Sticks,   doz 1  40 

Cast  head   mops,   doz 1.40 

Crescent,   doz 1  75 

Crank  -wringing,  doz 6  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1  50 


Ausnist  26,  1910. 
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HOMESTEAD  RED 
BARN  PAINT 


Affords  every  merchant  an  exceptional   opportunity  to  in- 
crease his  revenue  this  Fall. 

No  special  effort  is  necessary  on  your  part. 

Our  novel  sales-winning  plan  will  create  the  demand  with 
the  consumer  and  bring  extra  profits  to  your  store. 


Other  dealers  are  now  sending  us  repeat  orders  daily. 
Write  us  to-day  for  particulars  on  dealers'  stock  assortment. 


PARIS  GREEN 

Stocks  are  Now  Exhausted,  and 

CP"  BUG-O-CIDE 

Is  the  only  safe  substitute  to  supply  to  your  customers.  Kills 
the  bugs  promptly  without  damage  to  the  foliage.  Farmers 
readily  appreciate  the  merits  of  this  new  insecticide. 

The  Canada  Paint  Co.,  Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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August  26,  1916. 


NAILS 

Standard  steel  wire  nails, 
Toronto,  $3.  SO  base;  Montreal, 
$3.85  base;  London,  $3.80  base; 
Collingwood  and  Owen  Sound, 
$3.85  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;    London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'   nails,  15  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.   3,    1%-inch    $4  10 

No.  4,  1%-inch  3  80 

No.   5,   1  15-16    3  25 

No.  6,  2%    3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%    2  75 

No.  9,  2  11-16 2  65 

No.  10,  2%   2  55 

No.  11,  3  1-16  2  45 

No.  12,  3%   2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 

NKTTING,    POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal.     20%;     Toronto     and 
London,  25%. 
POULTRY    FENCING 

Per    rod 

Invincible,  1640  0  68 

Invincible,  1S48 0  73 

Invincible,  2060  0  83 

Put  up  In  10,  20  and  30-rod  rolls 
OAKUM  Per    100    lb*. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp  (English)    15  00 

U.S.   Navy    (English) 13  00 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.   prime  white 

petrol  0  14      0  13% 

Royallte 0  14      0  13% 

Palacine 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
^laok  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)   0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Paraffins    0  24      0  22 

XXX  Machine  0  25%  0  21 

OLD   MATERIALS 

Tea   lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,  pipe,  etc.,  $5.50. 
Brass,   heavy,  15%c   lb. 
Brass,  light.   ll%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old   cast  iron,  $14.75  per  ton. 
Wrought  Iron,  No.  1.  $1S.75  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mach.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6e  lb.;  auto  tires,  etc.,  4%e. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Fine  Jute    0  11% 

Coarse  jute    0  09% 

Square   braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPKE.  ETC. 

Per  400  ft.  roll. 

_.ik.  paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tarred   Fibre,  No.  1   0  80 

Tarred    Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sneathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Drv  fibre,  No.  1  0  68 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per   100   lbs. 

Heavy   dry   straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred  felt    3  25 

Asbestos,  Bldg.,  per  100  lbs.  4  50 
Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  05 

ROOFING    PAPER 

Cyclone,   dry    0  6S 

Cyclone,    tarred    0  SO 

Surprise   sheeting    0  43 

Heavy,    dry    2  15 

Heavy,  tarred    2  15 

PAPER,    EMERY 

Emery   paper  and   emery   cloth, 
25% ;   B   and   A,   25%. 
PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS    (CLAY) 

Rock        Clav 

5  to  6  lbs.,  doz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,   doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS.    COTTER 

Cotter    pins,    85    and    10%    dis 
count. 

PINS,   CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.   (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12    pkgs.,   of 

4  doz.  each)    0  SO 

5  gross,   4    in.    (24    pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   In.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIPE,     STANDARD     WROUGHT 
In    effect  Aug.   1,   1916. 
Buttweld  Per  100  feet 

Black      Galv. 

%  in $     3  00    $    4  50 

Vi   and   %  in 3  06  5  25 

%  in 3  91  5  57 

%  in 4  72  6  96 

1  in     6  97         10  29 

VA  in 9  43        13  92 

1%  in 11  28         16  64 

2  in 15  17         22  30 

2%  in 23  99         35  39 

3  in 31  37        46  28 

8%  in 37  72        55  66 

4  in 44  69        65  95 

Lapweld. 

2  in 17  02         24  21 

2%  in 25  16        36  56 

3  in 32  90        47  81 

:'.V,  in 39  56        57  50 

4  in 46  ST        68  13 

4%  in 57  15        83  19 

5  in 66  60        96  94 

6  in 86  40       125  80 

7  in 116  62       165  40 

8  in.x25  lbs.  per  ft.  122  50      173  SO 

8  in.x25  1bs.  per  ft.  141  12       200  00 

9  in 169  05       239  80 

10  in.x32  lbs.  per  ft  156  SO      222  40 
10  in.x40  lbs.  per  ft  201  88      2S6  30 

Trices    Ontario.    Quebec   and 
Maritime    Provinces. 
PIPE   (LEAD) 

Lead   pipe,  $12  net. 

Lead    waste   pipe,  $13  net. 

Traps  and   bends,  10%   off. 
PIPE    (SOIL) 

Medium  and  extra  heavy  pipe 
up   to  6-inch.   65%. 

S-ireh.   45%    off. 
PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  00 

3  inch    in  10-ft.   lengths 9  70 

4  inch,  in  10-ft.  lengths 12  SO 

5  inch,  in  10-ft.  lengths 17  50 

6  inch,  in  10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 

Wood,  fancy,  15  per  cent. 

Button's,  genuine,  37%  to  40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %  inch, 

per  100  lbs 4  50      4  00 

Heads,  per  10O  lbs..  4  75      4  25 
Tank  plates,  3-16  in.  5  25      4  75 
PLUGS    (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can   10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net $  3  63 

B.T.  Pump,  No.  2,  net 4  40 

B.T.  Pump,  No.  3,  net 6  60 

B.T.  Pump,  No.  4,  net 8  25 

B.T.  Pump,  No.  5,  net 8  80 

B.T.  Pump,  No.  6,  net 9  90 

B.T.  Pump,  No.  7,  net 13  75 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron   burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered     Rivets,     net    extras, 
2%c  per  lb. 
uoofing  Per  roll 

2  ply    R.R 1  05 

3  ply    R.R 1  30 

2  ply   R.R.,  complete  in   roll  1  55 

3  ply   R.R.,  complete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll    2  15 

Samson,  3-ply,  roll   2  65 

Comet,    1-ply     1  05 

Pluvius,  1-ply    1  30 

Pluvius,    2-ply    170 

Asphalt    roofing,    1   ply    1  45 

Asphalt    roofing,   2   ply    1  85 

Asphalt   roofing,   3   ply    2  15 

Compo  Certainteed,  1  ply  ...  1  70 
Compo  Certainteed,  2  ply  ...  2  20 
Compo  Certainteed,  3  ply  ...  2  75 

Excello,   1-ply    '. 1  60 

Excello,   2-ply    2  15 

Excello,   3-ply    2  65 

■Tewel,  1-ply    1  25 

Jewel,  2-ply   1  65 

Jewel.   3-ply    2  00 

Amazon,   1-ply    2  00 

Amazon,   2-ply    2  50 

Amazon,   3-ply    3  00 

Everlastic,  1-ply    1  50 

Everlastic,  2-nlv    1  75 

Everlastic,  3-ply    2  00 

Liquid    roofing    cement,    per 

gal.,  in  barrels 0  22 

Roofing   caps,    per    lb 0  05 

Roofing  nails,   per  lb 0  06% 

Roofing  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,    London,   Monf 
real. 
ROPE  lb. 

Pure   Manila   basis    22% 

British   Manila  basis   18 

African   hemp   basis    IS 

Sisal  basis   15% 

Single  lath   yarn  basis   15% 

Double  lath   yarn    16 

Yacht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 

Marline   and    Houseline    29 

Jute  rope  basis    15 

Italian  rope  basis   31 

Above  quotations  are  basis 
rrices  (%"  and  larger),  and  are 
subject  to  usual  advances  for 
small    sizes. 

Cotton    rope.   3-16  in 0  29 

%  in.  and  larger   0  2.S 

Sisal  Clothes  Line.  Per  doz. 

".    nlv,   30   ft 0  48 

3   plv,   40  ft 0  64 

3   plv    48  ft 0  76 

3  plv,  60  ft •>  ™i 

.7  ply,  72  ft 1  15 

6   plv,  60  ft 1  44 

6  plv,  72  ft 1  72 

6  ply,  100  ft.    . i -  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    40  p.c. 

Steel  weigh  beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c. 


Crown  Even  Balance  40  p.c. 

Richelieu  Union  Scale 40  p.c. 

Dominion    Plates  Scales,    ..40  p.c. 

Net  prices  on  Champion  scales 
are  as  follows : 

Champion,  4-lb.,  $3,  plus  20e 
for  stamping.  Champion  10-lb., 
$4.50  plus  40c  for  stamping. 
Champion  240-lb.,  $6.60  plus  50c 
for  stamping.  Champion  600-lb., 
$16.80  plus  $1  for  stamping. 
Champion  1200-lb.,  $19.80,  plus  $1 
for  stamping.  Champion  2000-lb., 
$26.40,  plus  $1  for  stamping. 
Champion  2000-lb.  with  drop 
lever,  $31.20,  plus  $1  for  stamp- 
ing. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%  ;  flat  and 
round  head,  brass,  net;  Fillis- 
ter head,  iron,  10%;  Fillister 
and   oval   head,   brass,   net. 

SCREWS 

Discounts  off  Standard  List 

Wood,  F.   H.,  bright   80 

Wood,  R.  H.,  bright   75 

Wood,  O.  H.,  bright   75 

Wood,   F.  H,   brass    47% 

Wood,  R.  H.,  brass   45 

Wood,  O.  H.,   brass   45 

Wood,  F.  H.,  bronze  40 

Wood,  R.  H.,  bronze   37% 

Drive  screws   65    10    10 

Set  case  hardened  . .  65    10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per   doz 4  75 

Cap     screws,    55%;     Set     screws, 
60%. 

SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.     100  lbs. 

10  gauge    4  60  4  50 

12  gauge    4  70  4  60 

14  gauge  4  45  4  35 

16  gauge   4  50  4  45 

18-20  gauge   4  05  3  70 

22-24    gauge    ....  4  00  3  85 

26  gauge    4  05  3  90 

28   gauge    4  10  4  00 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 

SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22  ga 9.00  6.25 

20  ga 11.00  7.25 

18   ga 13.50  9.00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-     Gorbals 
gauge       Head  de-Lis        best 

16-20        7  15  6  65  7  15 

22-24        7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.50;  U.S.  No.  28,  $6.20; 
U.S.  No.  26,  $5.90;  22  and  24 
gauge  $5.75:  18  and  20  gauge, 
$5.S5;' 16-gauge,  $5.45;  14  gauge, 
$5.30.  F.o.b.  Hamilton  and  Tor- 
onto. 

Colborne  Crown  —  16-20  gauge. 
$6.65;  22-24  gauge,  $6.80;  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16  gauge    5  80  5  30 

1S-20   gauge    5  90  5  65 

ofl.04    gauge    ....     6  00  5  85 

26   gauge    6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  95  6  50 

\dd   25c  for  less   than   case  lot* 

SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and  12%%;  2nd, 

40  and  5% ;  4th.  30%. 
Socket  scoops,  1st,  40%;  4th,  35%. 
Rivet  scoops,  37%%. 
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Fly  Screen 

WIRE 
CLOTH 


OUR   LINE    of    Fly    Screen 
Wire  Cloth  is  a  very  profit- 
able and  satisfactory  one. 

It  is  quality  through  and  through, 

and  sells  at  a  very  popular  price. 

Sold  by  all  Jobbers. 

Order  your  supply   now. 

Catalog  on  request. 

CANADA  WIRE  &  IRON/ 
GOODS  CO. 

Hamilton,  Ont. 

Eastern  Representative: 

H.  E.  O.  BULL 

184  Mance  St.,  Montreal,  Que. 


FLASHLIGHTS 

Increase  Your  Sales 

The  demand  for  FRANCO  FLASHLIGHTS  is  bound 
to  be  bigger  than  ever  this  summer.  Everybody  will 
want  one.  Are  you  prepared  to  get  your  share  of  this 
business?  It  will  pay  big.  The  renewal  business,  too, 
on  FRANCO  Radio  Batteries  and  FRANCO  Radio 
Tungsten  Lamps  will  be  mighty  profitable. 

FRANCO  FLASHLIGHTS 

are  proving  a  big  paying  proposition  to  the  thousands 
of  live  dealers  all  over  the  United  States  and  Canada. 
Every  FRANCO  FLASHLIGHT  is  definitely  guaran- 
teed to  give  your  customers  definite  satisfaction. 
Profits  are  large  and  steady — your  initial  investment 
is  small.  We  have  a  special  introductory  proposition 
which  is  bound  to  interest  you.     Send  for  it  now. 

CATALOGUE  MAILED  ON  REQUEST. 

Interstate  Electric  Novelty  Co. 
of  Canada,  Limited 

220  King  Street  West      -     Toronto,  Ontario 

Awarded  Gold  Medal  Panama-Pacific  Exposition 


Autumn  Brush  Business 

Every  Autumn  painters,  wall-paper 
hangers  and  private  persons 
are  good  brush-buyers,  "fix- 
ing-up"  for  the  Winter.  And 
this  Autumn  the  demand 
for  brushes  will  be  better 
than  usual,  since  there  was  so 
much  painting  and  paper- 
hanging  left  over  from  Spring 
to  Autumn  because  of  labor- 
shortage. 

You  can  do  the  brush  business  of 
your  community  if  you  make  buy- 
ers and  prospects  know  the  good- 
ness of 

Meakins'  Brushes 

Demonstrate  these  brushes.  Show  buyers  the 
bristles  used  and  why  one  brush  calls  for  bris- 
tles of  one  kind,  arranged  in  a  given  way;  and 
why  another  brush,  for  another  use,  calls  for 
a  different  shape,  and  a  different  kind  of  bristle. 

Show  customers  the  different 
bindings — the  whether  fer- 
rule wire  wrapping,  or  metal 
strip.  Get  your  customer  to 
handle  the  brush — feel  its 
prise  and  smoothness  of 
finish.  Once  you  get  this 
sort  of  attention  a  sale  is  easy 
and  you've  made  a  fast  brush 
customer. 

Our  Great  Point  is: 

You  can  do  right  where  you 
are  a  much  larger  brush  busi- 
ness^— this  by  giving  brushes 
a  larger  prominence  in  your 
stock  and  a  little  more  intelli- 
gent attention  to  the  develop- 
ment of  your  brush  trade. 

We  are  ready  to  co-operate 
with  you  to  get  more  brush 
business — to  show  you  how 
to  do  it.  And  always  we  want  you  to  know  that 
Meakins-made  Brushes  are  the  finest  brushes 
possible  to  make. 

Brushes  can  be  ordered  through  your  jobber. 
But  write  us  concerning  how  to  build  up  a 
larger  local  demand. 

Meakins    &    Sons   Limited 

Hamilton,  Ontario 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Drain  spades,  40,  12%%. 
Hollow    backs   and   sand,   1st,   40, 
12%%,  and  4th,  30%. 

Above  discounts  on  Black 
Goods  only.  Pull  Polished  Goods, 
50e  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping   weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Plat  rim  enameled  sinks,  16x24, 
$3.65;  1Sx30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly  report. 
SOLDERING   COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  27% 

Strictly   0  25% 

Commercial    0  24 

SOLDER    WIPING 

Star  extra   0  25% 

Hasy    0  23% 

Acme    0  23 

SPELTER.     See  weekly  report. 

SPOUTS 

Warner    Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Pence  staples,  galv.,  in  kegs    4  90 
Pence  staples,   galv.,  25  lb. 

boxes  5  15 

Fence     staples,      bright  "in 

kegs   '  4  Q5 

Pence    staples,      bright,     in 

2E5-11).   boxes    4  30 

Poultry  netting  staples,  100 

lb.   kegs   jo  oo 

Galvanized  discount  40  and  5%  • 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs! 

STUFFERS 

Enterprise  No.  25,  each 6  25 

„„™.  No.  35,  each 8  50 

SWEEPERS,    CARPET      Bissel™ 

Boudoir    31  00 

Champion    Nic !...'...,..   25  00 

Champion   Jap [['[  23  00 

Univ.  .iapd.,  cyco  bearing.!!  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid.     N.P.,  "bail"- 

bearing    31  00 

Princess     N.P.,    ball-bearing.  32  00 

ante,    ball-bearing    36  00 

Am.  Queen.  N.P.,  bal-bear!!  34  00 
Parlor  Queen   ...  37  on 

SWEEPERS  (Vacuum)" 

Grand  Rapids  Vac,  doz $77  00 

Household    Vac.    doz 63  00 

Superba  Vac,  doz.   .  no  no 

SWINGS  

Baby,  2-passenger,  each  ...$2  75 
Ontario,  2-passenger,  each!!!  3  75 
Ontario,  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each    13  50 

Without  awning,  each   .  9  00 

TACKS 

Strawberry  box  tacks,  bulk- 
cheese  box  tacks,  blued,  bulk: 
trunk  tacks,  blank  and  tinned 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned;  carpet  tacks  (in 
kegs)  ;  cut  tacks,  blued,  in  dozs 
only;  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  In  weights: 
Swedes:  .Swedes  upholsterers* 
bulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned:  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks. 

Discount  75%. 
KAILS 

•Jopper  nails;  trunk  nails, 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  nails:  pat- 
ent brads;  fine  finishing;  picture 
frame  points;  lining  tacks,  solid 
lead    (In  Tjulk). 

Discount  75%. 
"APPED   GOODS 

Lining  tacks,  in  papers;  lin- 
ing tacks,  in  bulk;  saddle  nails. 
In  papers;  saddle  nails,  in  bulk: 
tufting   buttons,  22  line,  in   dozs. 


only;  tin  capped  trunk  nails; 
zinc  glaziers'  points,  prices  quot- 
ed on  application. 

Discount  75%. 
SHOE   FINDERS'   LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714.  66  ft.,  doz.  3  SO 
Linen,  No.  404,  66  ft.,  each.  1  35 
Metallic,  No.  603,  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,   each    3  45 

Reliable  Jr..  No.  103,  50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40 — 4  45 

TIES    (METAL) 

Galv.,    wall    ties,    per   1,000.. $5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,   COW 

Open   Ring,   Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 
Discount,    27%%. 
Plain.  66  2-3%. 
Ro-tinned.  60  and  10%. 
TOOLS.    HARVEST 
Ordinary   brands,   40%. 
Samson   and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  half  round 
S'zo  iu  girth  Ter  100  fe** 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.   Double  Angle  22c  ft. 

B.T.   Donhle   Tee    20c  ft. 

Discount   off   above,   45%. 
TRESTLES 

fl  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  per  lh 0  12 

550  ft.,    per   lb 0  10v„ 

500  ft.  per  lb 0  00V* 

5-ton  lots,  %e   per  lb.   allowance. 
10-ton  lots.  %o  lb.  allowance. 
Delivered  in  300-lh.  lots  and  over. 
TWINE    (COTTON)  5  lb. 

Montreal  Toronto 

5-plr   and   up    0  28% 

4-ply     0  2S        0  28 

3-nlv    0  25        0  25 

TURDS 

Boiler   Tubes,   Lapwelded.' 

100  ft.,  2  in 16  10 

100  ft.,  2%  in 18  50 

100  ft.,  2Vo  in 21  00 

mo  ft..  3  in 25  00 

100  ft.  3%  in 29  OO 

100  ft.,  4  in 37  00 

TUBS 

Samson   Galvanized 

No.  1,  doz.,  net  13  20 

No.  2.  doz.,  net  15  60 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4  12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1.  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0.  1,  2,  and  3  ..     2  95 
WOOD   TUBS 

No.  0.  per  doz 11  00 

No.  1,  per  doz 9  50 


No.  2,  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont,  $20.00  lots. 
VALVES,    ETC. 

Ground   work,  56  p.c. 

Stand,    compr.    work,   65   p.c. 

High  grade  compr.   work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;  No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;   Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick 

opening  valves.  70  p.c. 
WARE,   COPPER  AND  NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and   coffee  pots,  10%. 
p.c. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,  65,   10%. 

White  ware,  66  2-3%. 

White  decorated,   12%%. 

Colonial,  50,   12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

English   pattern,  list. 

Galvanized    washtubs.   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,   JAPANNED. 

Japanned   ware,  22:%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed   pans.  35,  5%. 
WARE,    TIN.    PIECED 

Discount,  17%%. 

6.    10    and    14-qt.    flaring    pails. 

17%%. 

Copper  bottom   tea   kettles   and 
boilers,   list. 

WARE,  STAMPED.  Plain,  66  2-3 
p.c 

Retinned,    60-10%. 

Tinners'      trimmings.      plain, 
66  2-3%. 

Tinners'     trimmings,     retinned, 
60.  10%. 

Tinners'      trimmings,      general, 
27%%. 
W*SHERS     TWON. 

Full     box.    25%:    smaller    lots. 
25%.   assorted.    Price  less  50  lbs. 
add   1c  lb.:  less  25  lbs..  2c  lb. 
WEIGHTS.    SASH. 
Sectional.  1  lb.,  per  100  lbs..   2  25 
Sectional.  %  lb.,  per  100  lbs.  2  25 
Solid.   3  to   30  lbs.,   per   cwt.  1  60 
WFTHITTS.     Horse.   5c  lb. 
"HEFLRARROW'S. 

Navvy,   steel   wheel,   doz 31  25 

Garder.    steel    wheel,   doz.. ..43  20 

Light    garden,   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHTFFLETRFFS 

Tubular  Steel,  28  ins 

Tubular    steel.    34    ins.,     per 

doz 

Tubular    steel,    36    Ins.,    per 

doz 

Tubular  steel  neckyokes.  36 

inches,   per  doz 

Tubular    steel    doubletrees, 

40  inches,  per  doz 

Tubular  steel  lumberman's, 

44  inches,  per  doz 

Prices   temporarily    withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire,    3    to    24   gauge,    add 
33   1-3%;    25    to    36    gauge,    add 
20%. 
WIRE.   CUT   HAY  BALING. 

No.  9.  $4.10:  No.  10.  $4.15:  No. 
11.  S4.25:  No.  12  and  13.  $4.35;  No. 
13%.  $4.45;  No.  14,  $4.65;  No.  15, 
$4.85.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH   (Galvanized) 

4  mesh    7  70 

6  mesh    S  15 

WIRE,    STOVE   PIPE. 

No.  18,  $5.50;  No.  19,  $5.75. 
F.o.b.    Toronto,    Hamilton,   Mont- 
real,   and    freight    equalized. 


WIRE    CLOTHES   LINE. 

No.   17,   $6:    No.   18,   $4.55;    No. 

19,  $4   in   1,000  feet   coils,   includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
ronto,  London  and  Montreal. 
WIRE,   FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;   No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $S; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Niv  29.  $12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire.  Nos.  17-25,  S3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  aud  10-11). 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  V4-lb- 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c 

WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;   No.  14, 
$4.10;  No.  15,  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperlngs,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25e;  In  lib. 
hanks.  50c;  in  %-Ib.  hanks,  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted   screen,   in   100-ft.   rolls. 
$2.25  net  100  sq.  ft;  in  50  ft  rolls, 
$2.30  per  100  sq.  ft. 
Bronze  screen,  12c  sq.  ft. 
Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb    *  25 

No.  9,  coil  spring 3  75 

No.  9,  plain  galv 3  70 

No.  12,  plain  galv 3  85 

No.  13,  plain  galv 3  95 

O.  &  A.,  No.  10  ...   4  41         4  41 
O.  &  A.,  No.  11  ...   4  47        4  46 
O.  &  A.,  No.  12  ...   4  55        4  55 
WIRE   BALE    TIES. 
Single  Loop—  Per  cwt 

No.  12   $  4  55 

No.  13   4  65 

No.  13% ..-     4  70 

No.  14   4  80 

No.  15   5  00 

No.  16   5  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list     

Eze,  11  in.,   per  doz 

Cycle,  11  inch   

Trojan.  12'  inch   

Favorite,  511E    

Unexcelled-,  1041E 

Challenge    311E 

Gem.   141E   

Sunlight   111    

Waverley,  B.B 

Waverlev.   plain    

Ottawa.  H41E    

Empire.  11  in 

Superior,   11    in 

Majestic.  11  in 

Perfect,  11   in 

Bicycle,    11    in 

Daisy  No.  2   

Daisy   No.  1   

Maple  Leaf   No.  2    

Maple  Leaf  No.  1 

Sun    

Prices   being   revised. 

WRENCHES. 

Regular.  65%. 

Trimo.  57%%  off  list:  parts.  55%. 

Stillson.  65%:   parts,   62%%. 

Coes,   20%. 

WRINGERS— MOP. 

White,  No.  1,  each   1  35 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.   casks    0  25 

White,  No.  2,  each    $1  00 

White,  No.  3,  each   1  35 

Part  cask    0  25% 
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Don't  Order  "Dry  Colors" 

Order 

"MUNRO'S  Dry  Colors" 

REDS  -  GREENS  -  YELLOWS 
BLUES    -    PARIS  GREEN 


Made  in  Canada  by 

The  Allan  Munro  Color  Company,  Limited,  Montreal 


RAMSAYS 


RAMSAY'S 

Superior  Quality 

SHINGLE 
TAINS 


"Superior  Quality,"  because  Ramsay's  Shingle  Stains  are  the  result  of  75  years'  experience 

in  obtaining  the  best  possible  pigments  and  materials. 

They   have   been   tested   in   actual   use   in   various   climates   and    have   always   been    found 


We  Say 

uniformly    satisfactory — unequalled   for   wearing   quality  and  preservation  of  color. 

"By  Actual  Test- 
Ramsay's  Stands  Best" 

Mr.  Dealer:  Write  us  for  full  particulars  regarding  our  complete  lines  of  RAMSAY'S  Paints,  Stains,  Var- 
nishes, Water  Colors,  etc.,  etc.  The  line  that  kills  "DISAPPOINTMENT"  introduces  SATISFACTION 
and  makes  every  user  of  RAMSAY  PAINTS  happy. 

A.  Ramsay  &  Son,  Co. 


Established   1842 
TORONTO  MONTREAL 

//  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%   lb.   packages,  $6.S0  per   100 
lbs.;  5  lb.  packages,  $0.60  per  100 
Ibi. 
BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 
BRONZING  LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,  15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Raw  Umfber,   100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs.  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian   red,  best  bright.  0  04 

Venetian  red,  No.  1  0  02 

Drop   black,   pure  dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,   100  lb.   kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  0  02 

Spruce  ochre,   100  l'b.   kegs  0  03y2 
Canadian   red    oxide,    bbls.  0  01% 

Super  magnetic  red  0  02 

COLORS   IN   OIL 
Venetian     red,     1    lb.     bins, 

pure  0  13 

Indian    red    0  18 

Chrome  yellow,   pure   30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,   pure  0  15 

Chrome  green,  pure   15-22 

French    permanent    green, 

pure  0  20 

Signwriters'  black,  pure...  0  24 
Marine    black.   25-lb.    irons  0  07 

Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon  in   quart   tins 

Alba-Gloss  enamel  4  50 

Anchor  Floorlustre  2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old   Dutch  Enamel   4  00 

Jas-per-lac  floor  enamel. . .   1  90 

Jas-per-lac  art  enamel 3  10 

Martin's  Enamel   4  25 

Mooramel 4  35 

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen  Enamel.  BB  1  65 

FORMALDEHYDE  Per  bhl. 

Demi-johns,    50    lbs 0  15% 

$1.10    for    deml-John    extra. 
GLUE  Per  lb. 

French   medal    0  20 

English  common  sheet 

English  nrima   0  25 

White    pigefoot    0  23% 

Perfection   amber,   ground, 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide.  112  lb.  bags  0  35 

Gelatine,  112  lb.  bags   ....  0  45 
Ground  glues,  112  lb.  bags — 

No.   1    0  20 

Extra 0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   $7  80    $11  90 

26  to  34   8  15      12  85 

35  to  40   8  50      13  60 

41  to  SO   11  75      15  50 

61    to    60    12  25      15  85 

61  to  70  13  10      16  80 

71  to  80  14  75      18  35 

81  to  84   22  75 

85  to  90 24  35 

01  to  94 25  00 

95  to  100 29  00 

101   to  105   32  00 


106  to  110 37  00 

Discount,  25  per  cent.;  50  cases 
and   over  open. 

MONTREAL  QUOTATIONS 

Country  Base  Price 

United  Double 

Inches  Star         Diamond 

Up   to  25   $7  80        $11  90 

26  to  34 8  15  12  85 

35  to  40 8  50  13  60 

41  to  50 11  75  15  50 

51  to  60 12  25  15  85 

61  to  70 13  10  10  80 

71  to  80 14  75  IS  35 

81  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,   25  and   5   per   cent. 
GLASS,  PLATE 
Montreal : 

City,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

City  discount,  20  and  5%  off 
Toronto. 

Country  discount,  20  and  5% 
off  list,  delivered. 

F.o.b.   warehouse  on   orders   up 
to   $75   gross    list   value.      Orders 
over,  $75  delivered  free. 
GLAZIERS'  POINTS 

Zinc  coated,  18c  per  lb. 

Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    in    oil)  • 

Prices   per  100  lbs.  in    ton    lots 
Montreal  Toronto 

"Anchor  Pure"    $13  30     $13  45 

O.P.W.     Decorators' 

Pure     13  30       13  45 

Crown  and  Anchor.  13  30  13  46 
Crown    Diamond 

Pure     13  30      13  45 

Elephant    Genuine   13  CO       13  75 

Green  Seal    13  30      13  45 

Moore's  Pure  White 

Lead    13  30      13  45 

O.P.W.      Decorators 

Pure    13  30      13  45 

O.P.W.  English  ...  K  75  13  70 
Painters'  Perfect...  12  85  13  00 
Ramsav's      Pure 

Lead    1 13  30      13  45 

Tiger  Pure    13  30       13  45 

Less   than   ton   lots,   30e   per  cwt. 
higher 

Brand'i'am's  B.B.  Genuine,  $15 
Montreal  and  $15.15  Toronto  in 
less  than  ton  lots.  Ton  lots  less 
5   p.c. 

.Tames     Genuine.     $17     less     than 
ton  lots.    Ton  lots  less  5  p.c. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..   13  50      13  50 
Genuine,     100-pound 

kegs,   per  cwt..   13  87%  13  87% 

Less  quantity 0  13 

LEAD.    ARSENATE    OF 
Per  100  lbs.  Dry       Paste 

Mb.   bottles    $35  00    $2100 

2-lb.   bottles 18  00 

5-lb.   bottles    31  00      14  00 

10-ln.   bottles    29  00        

25-lb.   irons    25  50      13  00 

50-lb.  irons   12  50 

100-lb.  irons  24  00       11  75 

°00-lb.   irons    11  60 

Barrels     11  00 

F.o.b.    Toronto.     Montreal     and 
Hamilton. 
MURESCO 

Tints  In  5  lb.  packages,  per  100 
lbs..   $5.40 
LINSEED    OIL 

For  prices  see  weeklv  report. 
PAINTS.   PREPARED 

Per  gallon 
(in  quarts) 
Brandram-Henderson's   "Eng- 
lish,"  white    2  65 

"English,"   ordinary    colors.  2  50 
Benjamin     Moore's     "Egyp- 
tian" Brand    1  80 

Canada    Paint  Co.'s   Pure...  2  65 

Crown  Diamond    2  35 

Crown    Diamond,   floor 2  00 

Elephant    2  35 

Frescotone,    white    2  50 

Frescotone,    colors    2  40 


Jamieson's    Crown    and    An- 
chor   2  00 

Jamieson's  Island  City  .....  2  05 
Martin-Senour  100%  Pure...  2  50 

Minerva,   white    2  55 

Minerva,   ordinary   colors....   2  40 

Moore   House  Colors    2  10 

O.P.W.  Canada  Brand,  Pure  2  20 
O.P.W.  Canada  Brand,  Floor  2  10 
O.P.W.   Canada   Brand,   Flat 

Wall    2  10 

Ramsay's    Pure    2  30 

Ramsay's   Thistle    1  70 

Stephens'   House  Paint, 

(Wpg.)    2  55 

Stephen's    Floor    Paint 

(Wpg.) 2  25 

Senour's    Floor   Paint    2  20 

Senour's    Porch   Paint    2  50 

Sherwin-Williams    2  50 

Flat  tone    2  40 

PARIS  GREEN    Mun-  C.P.  Ber- 

ro's  Co.  gers 

600-lb.  bbls 42%  38%  39% 

250-lb.   kegs    43  39  39% 

100-lb.   drums    ...  44  40  40% 

50-lb.   drums    44  40  40% 

25-lb.   drums    ....  44%  40%  41 

1-lb.    100s,   pkgs..  46%  42%  43 

%-lb.   100s    48%  44%  45 

1-lb.   100s,   tins...  47%  43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
and    London. 

PARIS,    PLASTER 

Per  bbl $2.25-$2.50 

PRIMER 

Luxeberi-y    Primer    2  25 

PASTE  MOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans  0  11 

5  lb.  cans    0  09 

10  lb.  cans  0  08% 

25  lb.  cans   0  08 

100  lb.  kegs   0  07 

Vo  Barrels   0  06% 

Barrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  in   casks    2  70        2  80 

Bulk,   100-lb.   drums  2  90        3  00 

Bulk,  25-lb.  drums..  3  00        3  10 

Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt.    advance 

SHELLAC 

Gum,     34c     lb, ;     finest     orange, 
42c   11).;   finest  white,  46c   lb. 

TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,  pints,  85c  doz. 

PAINT   AND   VARNISH 
REMOVER 

Taxite,  1  gal.  cans  2  10 

Cumoff   2  10 

Dreadnought,  gal 2  75 

O.P.W.  Presto   2  25 

Llngerwett    2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 


SLATING 

Liquid  Slating,   B.B. 


Gal. 
$  3  00 


STAINS  Gal. 

Oil  and  Spirit,  Berry  Bros.. $2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrvcraft,   stain   finisK        . .   2  80 

Creo-lac    0  85 

C.P.  Oil  Stains   1  98 

Sun   Varnish   Stains   2  20 

VARNISHES  Per  gal.  cans 

Brandram-Henderson,   Ltd., 

"Gold    Medal"    1  90 

Copaline  Varnish    2  50 

C.   P.   Co.'s  "Sun   Varnish 2  50 

Dependon     Light    Hard     Oil 

Finish   1  70 

Dulgloss  3  00 

"Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 

"Dreadnought"    Varnish 2  65 

"Dreadnought"   varnish 

I  gloss)    1  90 


"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"  hard  oil  fin- 
ish   1  20 

"Dreadnought"   interior  var- 
nish      1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid     1  05 

Elastic   Interior    1  40 

Elastic   Exterior    155 

Elastic  Excello   2  00 

Everlastic    (Floor)    2  55 

Elastllite   2  25 

"Flint-Lac"    coach    1  30 

Flattine  Floor  Finish   3  00 

Gold  sized  Japan   I  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...   1  60 

Jas-per-lte    floor    finish    2  25 

Kyanize  floor  finish  3  50 

Kyanize   cabinet   rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains  3  50 

Liquid  granite 2  30 

Luxeberry  light 2  60 

Luxeberry   spar    4  10 

Luxeberry  exterior    4  50 

Marble-ite   2  3( 

Mar-Not 2  70 

Martin-Senour  finest  lnter'r.  2  60 
Martin-Senour   Wood-Var    ..  S  30 

Maritime   spar   varnish 4  00 

No.  1   Furniture  Varnish   ...   1  25 

Pure  White   Shellac    2  40 

Pure  Orange  Shellac   2  25 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00  . 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER   PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 

%  gal.  package,  per  pkg..  0  35 

Coralite,   5-lb.    pkgs 0  04% 

WASTE    (POLISHING) 

Cream    0  17' 

WASTE,   WHITE   WIPING 

XXX  Extra   0  16 

X   Grand    0  15 

XLCR   0  14 

X  Empire   '..  0  13 

X  Press   0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  08% 

Keen    0  07% 

WASTE,  WOOL  PACKINC 

Arrow    20 

Axle   16 

Anvil    12 

Anchor     10 

WIPERS,  WASHED  COTTON 

Select  White   12 

Mixed  Colored   9 

Dark  Colored  8 

This  line  subject   to   trade 
discount    for   quantity. 

WAX  Per  lb 

C.    P.    Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  3* 

Rerry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion   Brand    0  30 

Old   English    41-44e 

Johnsons     42-44C 

Gold  Medal    0  30 

WHITING 

Paris   white    1  90 

Plain,  in  bbls 1  "5 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  ga!. 

In   gallons   '• 

Barrels    0  87 

$4  extra  for  barrels. 
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If  You  Want  Repeat  Orders 


Sell  Your  Customers 


Dougall  Varnish — 

The  line  is  complete.  There  is  a  Dougall 
Varnish  for  every  purpose  and  for  every 
condition.  Each  one  is  guaranteed  to 
give  entire  satisfaction.  Investigate  the 
line,  it  will  be  a  good  move  on  your  part 
and  will  lea'd  to  bigger  business  and 
better  profits. 

The  Dougall  Varnish  Co.,  Limited 


305  MANUFACTURERS  STREET 


MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.  BARNETT  COMPANY  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE    AND    METAL 


August  26,  1916. 


Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.   $11.00. 

Shot,     soft,     per     cwt.,     $15.25; 
chilled,    $16.75;    buckshot,   $10.05; 
nail,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
x4y2c   per  lb.;   clip   horn,   15%c. 

i\ orris,  41  to  56  lbs.,  15c;  57  to 
i0  lbs.,  13y2c;  71  to  83  lbs.,  12%c; 
84  lbs.   and   over,   12c. 
AXES 

H.  B.,  1  It).,  $7  per  doz. ;  1% 
lbs.,  $7.40;  2  lbs.,  $7.75;  2%  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3V2  and  4 
ibs.,  $9.50;  H.  B.  Handled  Axes,  2 
ID.,  $10;  26  lb.,  $10.75;  3  lb.,  3M> 
lb.  and  4  lb.,  $11;  Black  Prince 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  i  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7%  lbs.,  $28  per  doz.;  7%  to 
9  lb.,  $30.80. 

BARS,    CROW.      $5    per    100    lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
66  2-3   p.c.   off  list. 

'Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BEET   EACING 

In   sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c ; 
7-16  and  over,  25  p.c. ;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c. ; 
7-16  and  up,  20  p.c. 
BORAX.  Borax,  per  lb.,  12c. 
BUILDING    PAPER 

Tarred,    75c    to    $1.20    per    roll, 
according    to    quality;    plain,    55c 
co  $1.05. 
CHAIN 

Coil.  3-16  in.,  $10.75;  Vi.  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  y>, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging,  5-16,  7y2c ;  %, 
6y2c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,   MALL.     8%c    per   lb. 
CLIPPERS 

Stewart's   25   p.c    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24   ft.,   26c;   27%c 

Soldering  irons.  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y2    in.    round    shank,    40    p.c. 

Eavestrough,  S  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;     Imperial,    50, 
2%;  Premier,  33  1-3;  Colonial.  50. 
2%;     white,     60,     7% ;     diamond. 
33  1-3;   pearl,  50.   2%   per   cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2Vo   p.c   light,  25  and   12%    p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs. 
18c  lb. ;  10-lb.  jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles, $2,25  doz, 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57%   p.c 
GASOLINE 

Printers'      naphtha,      bbls.,  33c 
per  gal. ; 
GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy      tubs      and      heavy      pails, 
which  are  net  list. 
GLASS,  WINDOW  Single  Double 

Up   to  25  In 6  75        10  25 

26  to  40 7  50        11  75 

41  to  50 10  00         13  25 

51  to  60 10  50        14  00 

61  to  70 11  25        14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and  strap,  35  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  'No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to    No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0   to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,   307,   $1.35. 
IRON  BAND. 

1%  in.,  $3.80;  1%,  $3.80;  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%    oz.   or   28  Eng...  7  25       7  25 
28  Am.  or  26  Eng...  7  00      7  00 
26  Am.  or  26  spec.  . .   6  70      6  70 

24    6  30      6  30 

22   6  20      6  20 

18  and  20   6  00      6  00 

16  Am 5  85      5  85 

14  Am 5  So      5  85 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7y2c  per  lb. 

Mrs.   Pott's    No.   55,   set    0  95 

Mrs.   Potts    No.   50   set    1  00 

Mrs.    Pott's    common    sad    iron 
handles.    85c    dozen.     Mrs.    I'ott's 
improved.    $1.10.    a     dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz., 
eOe;  B.  per  case  6  doz..  $4.10;  per 
doz.,  75c 

LANTERNS 

No.  2.   plain    8  25 

No.   20,   X-ray    12  00 

No.  22,  Dash-board   10  75 

Trulite,  short  globe    doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,   $14.40. 
LINSEED  OIL 

Raw  per  gal.,  $1 ;  boiled,  per 
gal.,  $1.03. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick,  $6.25;  cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Port  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut. 
f.o.b.,  Winnipeg.  $4.20. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry.  40  per  cent. 

Banner    Netting,    24    in.,    $2.65; 
36  in..  $3.35;   48  in.,  $3.90;   60  in., 
$4.65;   72   in.    $5.35. 
NUTS 

Square,   small   lots,   lc   advance 
over    list;     case     lots,     net     list. 
Hexagon,   small   lots,   lc   advance 
over  list:  case  lots,  net  list. 
OIL   CANS  Gal- 

Tin     vanized 
i/2  gal.,  dome  top. . .  .$2  73      $. . . . 

1  gal.,  dome  top  ....  3  32        6  05 


2  gal.,  dome  top  ....  5  17  9  35 
5  gal.,  dome  top  ....  8  24  14  85 
OILS 

Silver  Star  oil,  16y2c  gal.; 
Royalite  oil,  17c  gal.;  Palacine 
oil,  20y2c  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  43c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  40c  gal. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  Vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb. ;  Can- 
adian metallic  oxides,  barrel  lots, 
3y2c;  English  purple  oxide,  in 
casks,  3y2c ;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS  Clay,  6-7,  $6  per  dozen. 
GALVANIZED  IRON  PIPE 

%  in.,  $6.25;  %  in.,  $6.30;  y2 
in.,  $6.75;  %  in.,  $8.45;  1  in., 
$12.50;  1%  in.,  fl6;  1%  in.,  $20.25; 
2  in.,  $27.20;  2y2  in.,  $43.05;  3  in., 
$56.30. 
IRON    PIPE 

Black,  %,  $3.70;  %,  $3.78;  y2, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  iy2,  $13;  2,  $17.50;  2y2, 
$30;  3,  $39.25;  3%,  $47.25;  4, 
$56;  4y,  $68.78;  5.  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  l-'.b.  pkgs.,  full  cases,  44c 
lb.;  less.  44e  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46y2c  lb 
PLATES,   CANADA 

Half  polish,  fi-7  inch,  $4.75:  8 
inch,  $5;  full  polish,  ©-7  inch, 
$5.75;  8  inch,  $6;  Black  sheets, 
$4.90;  8  inch.  $5.15:  Black  sheets 
—28,  $5:  26,  $4.85;  18-24,  $4.75; 
16,  $5.35j  14.  $5.25;  12,  $5.35;  10, 
$5.25. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  25 

25-lb.  irons,  per  cwt 3  50 

iy-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets.  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assoter  boxes,  No.  8 
gauge,  74e  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.   7.   65c;   No. 
8.   66c;    No.   9,   68c;      No.    10,   71c; 
No.  12,  76c 
ROPE 

Sisal,  16y>c  base;  pure  Manila, 
24c  base;  British  Manila,  19c 
base:  lath  yarn.  16%o  base;  Afri- 
can hemp,  19c  base:  cotton  rope, 
30c 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH     BALANCES      (Caldwell.) 
331-3    per   cent.   off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring,      $5 ;      Lance      Tooth      or 
Lightning  Blades,  $5.25;  New  Cen- 
turv.  $7.25. 
SCALES 

'Same   form    as    Toronto    quota- 
tions,   making    discounts    in    all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright   iron,   round   head.   70  p. 
c:  flat  head,  75  p.c;  round  head, 
brass.   35   p.c:    flat   head,   brass, 
37%  p.c;  coach,  45  p.c 
SHEET   ZINC.     Any  lots,   30c 
Black    Steel     Sheets 

10  gauee   o  00 

12   gauge    5  10 


14    gauge    5  00 

16  gauge    5  10 

17-24  gauge  4  50 

26  gauge    4  60 

28  gauge 4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Bla-k  Cat,  Crescent,  No.  6,  $10.25 ; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  8. 
$11.00;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c 
SPIKES 

Pressed,     y4     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;    y2, 
$3.90. 
STAPLES 

Bright  wire,  per  cwt.,  $3.90  at 
Fort     William,     $4.30     Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $650;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  lOVic  base;  square  tool, 
ll%c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL    BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5 ;    16    gauge,    $5.10 ; 

17  to   24  gauge,   $4.50;   26   gauge, 
$4.60;  28  gauge,  $4.75. 

STEEL  HOOPS 

1/2   in.,  $5;   %   in.,  $4.75;   %   i„., 
$4.35;   %   in.,  $4.25;   1  in.,  $4;   1% 
in.,  $4;  iy2  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,  75%   off  list. 
TIES.     Cow.  40  per  cent. 
TIN  AND   TIN   PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28  I.C.    $13  50 

20  x  28  I.X 15  Oil 

Terne   Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c. 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises.  45  lbs.  and  under, 
$7.50  each;   over  45  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.   +   75c; 
full  boxes,  iron,  30  p.c.  +  75c 
WHITE    LEAD 

Decorators'  pure,  ten  lots, 
$14.05:    less   than   ton    lots,  $14.35. 

WTRE.  BARB 

Lyman  4-point,  $3.40  f.o.b.  Ft. 
William,  $3.65  Winnipeg;  Glidden 
Cattle,  2  pt,  $3.25  Ft.  William, 
$3.50  Winnipeg;  Baker  2  pt., 
$3.20  Ft.  William,  $3.45  Winni- 
peg; Winnipeg,  $2.95:  plain  twist, 
cwt.,  Ft.  William,  $3.90:  Winni- 
peg, $4.30;  plain  galvanized,  Ft 
William,  No.  9,  $4;  No.  12,  $4.20: 
Winnipeg,  No.  9,  $4.30;  No.  12, 
$4.50;  coil  spring,  Ft.  William, 
No.  9,  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented  screen  in  100-ft.   rolls, 
$2  per  hundred   sq.  ft.;   in  50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

$3.15. 

Bale  tics,  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass   snare   wire,   per  lb.,   80c 

WIRE,  ANNEALED. 

0-9,  $4.65;  10,  $4.71;  11.  $4.77: 
12,  $4.85:  13,  $4.80;  14,  $4.90;  15, 
$5;  16,  $5.20. 

WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $41  per  doz.: 
Eze,  $44.50  per  doz.  ;  Bicycle 
$50.75  rer  doz. ;  Ajax,  $8.50  each. 
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BOILER  TUBES 


m 


Just  now  nearly  all  boiler  owners  are  overhauling  their  boilers 
and  you  should  be  able  to  send  us  many  orders  for  new  tubes.  We 
carry  from  2  inch  to  4  inch  tubes  in  stock  for  immediate  shipment. 

Reinforcing  Bars  for  Concrete 

Medium   Steel,   Square   Cold   Twisted,        Medium  steel,  Plain  Roundand  Square, 
sizes  from  y4  to  iy4  inches,  lengths  up         sizes  from  y±  to  114  inches, lengths  up 
to  60  feet.  to  60  feet. 


IH1 


We  carry  on  hand,  ready  for  immediate  delivery,  a  6,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 


SEND   FOR   MONTHLY  STOCK  LIST. 
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Manitoba  Bridge  &  Iron  Works, 

Wkt.  unuuincr  3       u  AkM-r/tD  a     LIMITED 


WINNIPEG 


MANITOBA 


M'Tv7    Farm  Specialti 
1    L™,^^  and  Pi- 


es are  Seasonable 
ofitable 


Right  now  your  customers  are  enquiring  about  these  very  things. 
This  business  is  waiting  for  you  to  make  good  your  claims  to  it. 


PORTABLE  CORRUGATED 
GRANARIES 

The  kind  that  have  been  proved  by  service 
in  the  field.  This  Granary  will  do  in  the 
field  all  that  you  claim  for  it  and  prove  a 
profitable   investment   to   your  customers. 


WELDED  STEEL  BARRELS 
Shipping— Storage — Half 

You  can  sell  the  barrels  and  work 
up  a  nice  trade  in  the  Oils  with 
repeat  orders. 


STOCK  TROUGHS 

Round  End  and  Circular 


The  construction  of  this  trough 
appeals  to  prospective  buyers. 
Display  one  of  these  troughs 
and  you  will  find  an  increasing 
trade  develop. 


This  is  the  season  for  these  lines.    Show  the  goods  and  you  will  get  the  orders. 

Send  for  full  information. 


WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 

P.O.  Box  3006 


The  only   Western  Canadian  makers  of  a  complete  line  of   Sheet   Metal  Goods 

WINNIPEG,  MAN 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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have  been  the 

Standard   for  over 

eighty   years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


This  may  be  your  chance 

An  excellent  opportunity  may  be 
awaiting  you.  Look  at  the  Want  Ad. 
page  of  this  week's  Hardware  and 
Metal  and   see  if  it  is  mentioned   there 


CROP  PROSPECTS 

Every  business  man  is  intensely  interested 
in  crop  prospects  in  various  parts  of  Canada. 
Your  decision  in  many  important  business 
transactions  during  the  next  few  months 
will  hinge  on  the  outlook  for  a  big  crop. 
The  Financial  Post  has  secured  the  services 
of  F.  M.  Chapman,  Editor  of  Farmer's 
Magazine,  to  give  each  week,  on  the  front 
page  of  The  I'ost,  a  general  review  of  crop 
conditions  in  various  parts  of  Canada. 
We  are  endeavoring  to  make  this  the  mo:;t 
reliable  and  up-to-date  review  of  crop  situa- 
tion published  in  Canada. 
The  Financial  Post  is  issued  every  Friday. 
Subscription  price  $3.00  per  year.  $1.50  for 
six    months.     Sample    copy    sent   on    request. 

THE    FINANCIAL    POST    OF    CANADA 

Published  by 
THE  MACLEAN  PUBLISHING  CO.,  LTD. 
143-153  University  Avenue,  TORONTO 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

(Ontario  Hantern  &  lamp  Co., 


HAMILTON,  CANADA 


lUmttet) 


BEAR 
BRAND 


LAMPBLACKS 

^  A  Germa/trow  of  pt/d/zty 
\   Mat  pets  d/p  bt/swess 

%  W I LCKES.  MARTIN  WILCKESCO 

>J^  135    WILLIAM    ST.NCWroPK 


Bath  Room  Fittings 

and 

^niacara\     Auto  Accessories 

are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


'BEST'S"  No.  21  WEATHER  STRIP 


Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton, 

Ont. 


You  Sell  Something  to  Somebody 

ND  to  that  somebody  you  must  make    The  one  medium  of  quality  and  of  national 
known  —  by   advertising  —  what   you    circulation  is 

MACLEAN'S 

MAGAZINE 


A 


sell,  why  it  is  good,  and  so  on.  Also, 
you  must  have  a  medium — a  publication 
read  by  your  customers  or  should-be  cus- 
tomers. 

All  this  you  consent  to  without  demur. 
What  may  perplex  you  a  little  is  the 
Medium  to  employ. 

This  should  not  be  a  puzzle  if  your  pro- 
duct or  commodity  is  one  purchased  by 
the  general  public,  and  if  your  constitu- 
ency of  buyers  is  found  everywhere  in 
Canada. 


You    can    find    no    substitute    for    it    at    a 

lower  cost,  and  none  that  will  carry  your 

proposals    or    announcement    with    greater 

acceptability. 

The  conclusion  is  plain. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 


Published  by 

The  MacLean  Publishing  Co.,  Limited,  143-153  University  Ave.,  Toronto 
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CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


C.  J.  SHURLY  R.  F.  SHURLY  FRED.  SHURLY  H.  W.  BRYNE  M.  M.  PARKS 

President  Vice-President  Gen.  Manager  and  Treas.  Gen.  Superintendent  Secretary 


Your  number  of  sales  is  governed  by  the  quality  of  the 

line  you  supply 

"Forest  King"  quality  has  set  a  new  high  standard  in  saw  service.    Selling  it  means  giving  your  customer  a 
satisfaction  that  will  attract  them  to  your  store  for  their  future  requirements. 

WRITE  FOR  FULL  PARTICULARS 

R.  H.  SMITH  COMPANY,  LIMITED  ST.  CATHARINES,  ONT. 

Est.  1855 


Y\7^HEN  trade  begins  to  boom  it  will  be 
"  *  exceedingly  difficult  to  jump  in,  over- 
take and  pass  the  man  who  continued,  even 
in  times  of  depression,  to  paddle  his  adver- 
tising canoe. 

It  will  require  a  high  power  campaign  and 
lots  of  anxiety  to  do  it.  Even  at  that  the 
persistent  advertiser  may  beat  the  other 
fellow  to  it. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BOlISMflS.WIRf  &WIRE  NAILS 


Quality  /?/*» 
Rricme  nit* 


Cu'ck 

Servlet 


NORTHERN  BOLT  A  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


VULCANIZERS 

Tbe  only  vuleanizers  made  in  Canada 

Embody  an  exclusive  principle  of 
operation — no  steam  or  electricity  is 
required.  It  is  absolutely  automatic 
— does  not  require  watching  or  re- 
gulating. No  danger  of  burning  or 
ruining  the  tires  as  with  other 
vulcanizers.  Saves  90%  of  "tire 
troubles"  and  doubles  the  life  of  the 
tires. 

THE  SPEEID  AND  THOROUGH- 
NESS OP  ITS  WORK  MAKES  BIG 
DEMAND.  AND  EVERY  SALE 
NETS  YOU  A  HANDSOME  PRO- 
PIT. 


MODEL   "T"— FOR   INNER   TUBES 
ONLY. 

No  cement  is  used,  the  Adamson 
Repair  Gum  is  placed  on  the  tube 
according  to  directions.  The  vul- 
eanizer  is  applied  by  simply  clamp- 
ing it  centrally  over  the  repair  gum 
and  tube  as  illustrated. 
To  vulcanize  the  repair,  one  ounce  of 
gasoline  into  the  vulcanizer  and 
ignite. 
IT'S   QUICK. 


MODEL     '^''-ESPECIALLY     ADAPTED 

FOR    REPAIRING    MOTORCYCLE, 

BICYCLE,      FORD      A'ND     CYCLE     CAR 

TUBES. 

This      vulcanizer      operates      the      same      as 

Model    "T"   but  is  smaller. 

It    is    designed    for    repairing    3%    in.    tubes 

and  under. 

IT'S   QUICK. 

Same  discounts,  same  list  prices  as  in  U.S. 

ADAMSON  MFG.  CO. 

67  Bay  St.  North,  Hamilton,  Ont. 


STENCIL  INKS 

Drop  a  card  for  prices  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON,  ONT. 


THE 

STURDY 
SIFTER 


The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 

415  Symington  Avenue,      -      Toronto 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
whit*  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  A.  CO. 
Unity  Bid*..  Montreal 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

Convenience 
Quickness 
and  Economy 
that  fill  a 
long  felt  want 


THE  |f 

CANNON 
OILER" 


FORGES     THE     OIL     ANYWHERE 

by  simply  pressing  on  the  plunger. 
The  oil  is  entirely  controlled  by  the 
operator  in  whatever  position  the 
can    may   be  held. 


SAVES  THE  OIL.  As  tbe 
flow  of  oil  ceases  tin-  in- 
stant the  pressure  on  the 
plunger  stops,  not  a  drop 
of  oil  need  be  wasted. 

TRY  IT.  THE  SALES 
WILL     SURPRISE      YOU. 


R.  E.   BLOOMER 

KE1THSBURG,   ILL. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Live  Agents  Wanted 

Safety  Razor  Blades 
Sharpened 

I  have  the  best  machine  on  the  mar- 
ket. Each  blade  is  sharpened  by 
hand  and  not  by  an  automatic  ma- 
chine. Gillette  blades  made  as  good 
ns  new.  Durham-Duplex.  Ever- 
Ready,  Gem  and  other  blades  the 
same. 

H.  M.  Ford 

284  Beaver  Hall  Hill 
MONTREAL,  QUE. 

Write  for  Phone  Uptown 


commissions 


6807 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   It   assist   you   in    filling   your   needs. 
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LET  US 


Auger 

ll~\ QUOTE 

Nuts,  BoIster\JYO  U 
Springs,   Chain, 
Drills,        Files, 
Handles,  Horseshoes, 
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IRON  AND  STEEL 

HARDWARE  TOOLS 
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ILKINSON^KOMPA! 

SggNTo        HAM  1 UTON        wiCiM! 


WE  SHIP/  co«., 
PROMPT-/  £2 

■  •w'  /  and  Burrs, 

L  T  /Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CEiNTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly — packed  in  6ets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you   should   sell   them.     Order   through   your  jobber  to-day. 


THE 

BEST 

BRAND 


WAGON    AND   CARRIAGE   WOODS     «-°* 


BAR  IRON  AND  STEEL— HORSE  SHOES,  NAILS  AND  CALKS 

BLACKSMITH  SUPPLIES 

IMPLEMENT  REPAIRS-CRESCENT  PLOWSHARES 

D.  ACKLAND  &  SON,  LIMITED         .         Winnipeg,  Calgary 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 


Every  Day  Is  Pay  Day 

THAT'S  right — every  day  you  work  our  plan, 
your  pay  is  given  you.     "Pay  yourself  first" 
that's   the   idea   of   our   representative   plan. 
When  you  devote  ten  hours  daily  acting  as  our  rep- 
resentative— your  pay  is  sure  and  certain. 

We  need  a  hustling  representative  right  in  your 
district.  A  young  man  capable  of  producing  good 
business,  preferably  one  with  salesmanship  experi- 
ence. The  position  will  pay  big  money  to  one  with 
enthusiasm,  energy  and  ability.  Do  you  know,  or 
are  you  such  a  man? 

If  you  are  and  are  willing  to  exchange  your  spare 
time,  representing  our  publications,  we  will  show  you 
how  that  same  spare  time,  properly  used,  will  pro- 
duce for  you  as  much  cash  as  your  regular  income. 

Does  this  interest  you,  if  so  write  us  TO-DAY 
and  we  will  tell  you  all  about  it. 

The  MacLean  Publishing  Co. 

LIMITED 
143-153  University  Avenue,    Toronto,  Ont. 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougalPs  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand-fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED     LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British    Aluminium   Co.,    Toronto. 
Aluminum    Solder 

British   Aluminium   Co.,    Toronto. 

Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 
Aluminum   Ware 

The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

Mecca   Specialties   Co.,    Ltd.,    Toronto. 
Aluminum,    Alloy,    Ingot, 
Sheet,    Wire 

British    Aluminium   Co.,    Toronto. 
Ammunition 

Dominion   Cartridge   Co.,    Montreal. 

Dupont  Powder  Co.,  Wilmington,  Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    Windsor. 

Animal    Trails 

Oneida     Community,     Niagara     Falls, 
Ont. 
Asbestos   Papers 

Roofers  Supply   Co.,   Ltd.,   Toronto. 
Asbestos    Pipe    Coverings 
Canadian    H.    W.    Johns-Manville   Co., 
Ltd.,    Toronto. 

Ash   Sitters 
Collins  Mfg.   Co.,   Toronto. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels,    Toronto. 

Asphalt    Shingles 

Bird   &   Son,   Hamilton. 
Auger  Bits 
Russell      Jennings      Mfg.      Co.,       St. 

Catharines. 

Vuto    Accessories 

Idamson   Mfg.   Co.,   Hamilton. 
Tadger  Craft  Shops,  Sheboygan,  Mich. 
ilie   Carborundum  Co.,   Niagara  Falls, 

N.Y. 
Caverhill.    Learmont   &   Co.,    Montreal. 
Hyslop   Bros.,   Ltd.,  Toronto. 
Riehards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,   Ont. 
The  Stanley  Wks. ,  New  Britain,  Conn. 
L.    S.  Starrett  Co.,   Athol,   Mass. 
Trimont   Mfg.    Co.,   Roxbury,    Mass. 

innings 

J.    Pickles.    Winnipeg. 

Axes.    Safety,    Pocket   and    Camp 

Marble   Arms  &   Mfg.   Co.,   Gladstone, 
Mich, 

Axles 

B.  J.  Coghlin,   Montreal. 

Babbitt    Metal 

Canada  Metal  Co..  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Owl    Metal   Co.,  Winnipeg. 
Tallman    Brass   &  Metal   Co.,    Hamil- 
ton. 

Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 

Marble   Arms  &    Mfg.    Co.,    Gladstone, 
Mich. 
Bale-Ties 

Frost   Steel   &   Wire  Co.,   Ltd.,   Ham- 
ilton. 

Laidlaw  Bale-Tie   Co.,   Hamilton,   Ont. 

The    Stanley   Works.    New    Britain. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Bar   Clamps 

National     Machinery     &     Supply     Co., 
Ltd.,   Hamilton. 
Bar   Iron 

Canadian   Tube  &   Iron  Co..   Montreal. 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg.    Man. 

'Steel    Co.    of    Canada,    Hamilton. 

London    Rolling   Mills   Co.,    London. 
Bar   Iron   and    Steel 

Dominion     Iron     &    Steel     Co.,     Ltd., 
Sydney. 
Barn   Door  Hangers 

B«atty     Bros.,     Ltd.,     Fergus,     Ont.; 
Winnipeg.    Man. 

Canada    Steel    Goods  Co.,    Hamilton. 

Cushrr.f.n  Motor  Wks.,  Ltd.,  Winnipeg. 

Riehards-Wilcox     Co.,     Ltd.,     London. 
Ont. 

Barn   Equipment 

Bentty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 


Bath    Room    Fittings 

Kinzinger,      Bruce      &      Co.,      Niagara 

Falls,   Ont. 
Landers,   Frary  &  Clark,  New  Britain. 

Batteries    and    Accessories 

Canada    Dry  Cells,    Ltd.,    Winnipeg. 
Canadian  Carbon   Co.,    Ltd.,    Toronto. 
Interstate    Electric   Novelty   Co. 
Mainer    Electric   Co.,    Ltd.,    Winnipeg. 
The   Maytag  Co.,   Ltd.,   Winnipeg. 
Belting 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
'Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 

Bird    Cages 

Andrew  B.    Hendryx  Co.,   New  Haven. 
Bicycles    and    Accessories 
Johnson's,   Iter,   Arms   &   Cycle   Wks., 
Fitchburg,    Mass. 
Bits 
Progressive      Mfg.      Co.,       Torrington. 

Conn. 
Russell,      Jennings      Mfg.       Co.,       St. 
Catharines. 
Boilers.    Hot    Water 

Clare  Bros.  &  Co.,  Ltd.,   Prestun,  Ont. 
Bolts   and   Nuts 
Canadian     Tube     &     Iron     Co.,     Ltd., 

Montreal. 
London    Bolt   &  Hinge   Wks.,    London. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg.    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
The     Stanley     Works.     New     Britain, 

Conn. 
The   Steel  Co.    of  Canada,   Ltd.,   Ham- 
ilton. 
Bolts,   Panic 
Wm.   Newman  &  Sons.  Ltd.,  Birming- 
ham.  Eng. 
Box  Chisels 
Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port," Conn. 
Box    Openers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port.  Conn. 
Box    Scrapers 
Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box     Strapping 
The     Stanley     Works,      New     Britain. 
Conn. 
Box    Hinges    and    locks 
The     Stanley     Works,     New      Britain, 
Conn. 
Braces 
Goodell-Pratt    Co.,    Greenfield,    Mass. 
Miller's    Falls    Co.,    New   York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf 
Atlas    Mfg.'   Co.,    New    Haven.    Conn. 
Panada    Steel    Goods    Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs   Co..    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham.  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros..    Ltd..    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,   Eng. 

Tallman    Brass  &  Metal   Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets,    Tubes    and    Rods 

Tallman   Brass  &  Metal    Co.,  Hamilton. 

Williams    Bros.    &   Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Bread    Mixers 

Landers.  Frary  &  Clar'..   New  Britain. 
Brooms 

American  Broom  Works,  St.  Basi'.e, 
Que. 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   &   Sons,  Ltd.,  Hamilton,   Ont. 

T.    S.    Simms   &    Co.,    St.    John,    N.B. 

Stovens-Hepner  Co.,    Port  Elgin. 

Walter  Woods  &  Co.,   Hamilton,   Out. 


Brushes 

American    Broom    Works,    St.    Basile, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &   Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms   &   Co.,    St.   John,    N.B. 
Stevens-Hepner  Co.,    Port  Elgin. 
G.    F.    Stephens   &   Co.,   Winnipeg. 

Builders'    Tools   and    Supplies 

Caverhill,    Learmont  &   Co.,    Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin    Rule  Co.,    Windsor,    Ont, 
Millers  Falls  Co..   Millers  Falls,   Mass. 
National     Machinery    &     Supply    Co., 

Hamilton. 
North    Bros.   Mfg.    Co..    Philadelphia. 
Riehards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley      Rule      &     Level     Co.,      New 

New   Britain. 
The   L.    S.    Starrett  Co.,    Athol,    Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont   &   Co.,    Montreal. 

Goodell-Pratt    Co.,    Greenfield,    Mass 

Howland.  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls.   Mass. 

National     Machinery    &     Supply    Co., 

Riehards-Wilcox  Canadian  Co.,  Ltd.. 
London.    Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Building  Paper 

Bird    &    Son.    Hamilton. 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Buildings.   Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.    V.    Stephens   &   Co.,    Winnipeg. 
Burrs 

Parmenter  &    Bulloch   Co..  Gananoque. 

The  Stanley  Works,  New  Britain. 
Conn. 

The    Steel    Co.    of    Canada,    Hamilton. 

Butter  Workers  and  Boxes 

Beatty     Bros..      Ltd.,      Fergus,      Out.: 

Winnipeg,    Man. 
Butts 
Canada    Steel    Goods    Co..    Hamilton. 
The     Stanley     Works,      New     Britain. 

Conn. 

Butts   and    Hinges 

Canada    Steel    Goods   Co..    Hamilton. 

The     Stanley     Works,      New     Britain. 
Conn. 
Butts,    Spring 

Chicago    Spring   Butt  Co.,    Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol.    Mass. 
Camp    Furniture 

J.    Pickles.    Winnipeg. 
Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Carriers,   Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.: 
Winnipeg,    Man. 

Carriers,   Cash    and    Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion    Sheet  Metal   Co..   Hamilton. 
A.   C.    Leslie    Co..   Montreal. 
Roofers    Supply    Co.,    Toronto. 
Winnipeg      Ceiling      &      Rooting      Co., 
Winnipeg. 
Carpet    Sweepers 
Bissell     Carpet    Sweeper     Co.,     Grand 
Rapids,    Mich, 
Cartridges 
Dominion    Cartridge    Co.,    Montreal. 
Remington  Arms  Union   Metallic  Cart- 
ridge  Co. ,   Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire    Co.,    Hamilton. 
McKinnon   Chain   Co.,    St.    Catharines 

Ceilings,  Metal 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Pedlar   People,    Ltd.,   Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,    Liquid 

Can.  H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 

Charing  Dishes 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

Chamois,    Sponges 

Univeisal   Sales  Co.,  Montreal. 

Chain   Drills 

Goodell-Pratt   Co.,    Greenfield,   Mass. 
North   Bros.    Mfg.   Co.,    Philadelphia. 

Chain   Manufacturers 

Greening,   B..   Wire   Co.,  Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon   Chain   Co.,   St.    Catharines. 

Chain,    Trace,    Logging,    Halter, 
Dog    Leads,    Agricultural 

Greening,    B.,   Wire  Co.,   Hamilton. 
McKinnon   Chain  Co.,   St.    Catharines. 
Chains 

B.    J.    Coghlin,    Montreal. 
Greening,    B.,    Wire  Co.,   Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven.    Conn. 
McKinnon   Chain  Co.,   St.   Catharines. 

Chisels 

Buck    Bros.,    Milburv,    Mass. 
Goodell-Pratt  Co.,    Greenfield,    Mass. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 

Churns,    Hand    Power 

Beatty     Bros..     Ltd.,      Fergus,      Ont  ■ 

Winnipeg,    Man. 
Cummer-Dowswell,    Ltd.,     Hamilton. 

Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.  • 
Winnipeg,    Man. 

Clippers,  All  Kinds 

American    Shearer    Mfg.    Co.,    Nashua 
Crescent   Mfg.    Co.,   New  York,   N.Y. 

Clocks 

The   Western  Clock  Co.,   La  Salle,   111. 

Clothes   Pins 

Wm.    Cane   &   Sons   Co.,    Newmarket 
Meakins    &   Sons,    Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 

Clothes  Driers 

Cummer-Dowswell,    Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Ont. 

Clothes    Line 

R.   Bird  &  Co.,  Crewkerne,   Eng. 
Hamilton   Cotton  Co.,  Hamilton,   Ont. 

Clothes   Reels 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clothes    Wringers 
Beatty    Bros.,     Ltd.,      Fergus,      Ont.; 

Winnipeg,    Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   &    Co.,    Hamilton. 

Coal    Chutes 

The     Dennis     Wire    &     Iron     Works, 

London,    Ont. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,   Frary  &  Clark,  New  Britain. 

Colors,    Dry 

W.   B.   Bate  &  Co.,  Toronto. 
Canada    Paint  Co.,   Montreal. 
Allan    Munro  Color  Co.,    Montreal. 
The  Ottawa  Paint  Works,  Toronto. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,  Ltd.,   Montreal. 
G.  F.  Stephens  fc  Co.,  Winnipeg. 
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TARRED  FELT 

J.  H.  McCOMB,  LIMITED  SsttZ  pL.-'L./SS.  £,  MONTREAL 


SPECIFY 
DOMINION  BRAND 


CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 


No.  102-A— CHISEL  POINT 

B.  J.  COGHL1N  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


A  New  Member  of  the 

KEYSTONE 
LINE 


STAPLED  METAL  CASE  BROOMS 

Patented 

The  installation  of  special  machinery  enables  us  to  offer 
the  trade  the  best  and  strongest  broom  for  heavy  sweep- 
ing.    It  is  fully  up  to  keystone  quality  and  is  made  in 


Eight 
Styles 


eminently  suited  for  use 
in  factories,  railways 
and  foundries,  and  wher- 
ever a  broom  is  required 
that  will  not  break  or 
cut  at  the  shoulder. 

Write   for  prices,   etc. 

Stevens  - Hepner 
Co.,  Limited 

PORT  ELGIN     -     ONT. 

The  "Metal  Case"  Broom 
is  only  one  of  the  famous 
Keystone  Brand  Brooms 
and  Brushes. 


Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacturers  of     fl^ILS   and    WIRE 

all  Kinds 


SINGLE     LOOP 


The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Diggins.  Stair  Bldg..  Toronto.  Ont. 


Harry  F.  Moulden.   Winnipeg.  Man. 


H.  E.  O.  Bull.  Montreal.  Que. 
Geo.  W.  Laidlaw.  Vancouver.  B.  C. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


66 


HARDWARE    AND    METAL 
CLASSIFIED   LIST  OF  ADVERTISEMENTS 


August  26,  1916. 


Cold    Rolled    Strip    Steel 

The  Stanley  Works,  New  Britain. 

Collection  Agency- 
Assignees   Agents.   .Limited,    Toijito. 

Compasses 

Marble  Anns  &  Mfg.  Co.,  Gladstone, 
Mich. 

Conductor  Pipe 

The   Thos.    Davidson    Mfg.    Co.,    Ltd. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar   People,  (Ltd.,   Oshawa,   Ont. 
Roofers   Supply    Co.,    Ltd.,    Toronto. 
Wheeler   &    Rain,    Toronto. 
Winnipeg    Ceiling    &      Roofing      Co., 

Winnipeg. 

Coping   Saws 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Cord,   Wire  Picture 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,    Conn. 

Cordage 

Hamilton    Cotton   Co.,    Hamilton. 

Cornices,  Metal 

Metallic  Roofing  Co.,  Toronto,  Win- 
nipeg. 

Pedlar  People,  Ltd.,  Oshawa,  Ont. 

Roofers    Supply   Co.,    Ltd.,    Toronto. 

Wheeler   &    Bain,    Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Corrugated   Fasteners 

The   Stanley   Works,    New    Britain. 
The    Steel    Co.    of    Canada,    Limited, 
Hamilton. 

Corrugated   Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Ltd.,   Oshawa  O.nt. 
Roofers   Supply  Co.,  "Ltd. ,   Toronto. 
Winnipeg     Steel     Granary     &     Culvert 

■Co..  Winnipeg. 
Wheeler   &    Bain,    Toronto. 

Corrugated   Aluminum 

The  British  Aluminum  Co.,  Ltd., 
London,   Eng. 

Cow    Stalls   and    Stanchions 
Bull  and  Calf  Pens. 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,   and 
Winnipeg,    Man. 
Cow  Ties 

Greening,   B..   Wire  'Co.,   Hamilton. 

McKinnon  Chain   Co.,  St.   Catharines. 

Cranes,    Hand    Power 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Cranes,  Overhead   Travelling 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg.    Man. 

Crate   Openers 

Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge-     ! 
port,   Conn, 

Crowbars 

B.    J.   Coghlin,    Montreal. 
Culverts 

Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel      Granary     &    Culvert 
Co.,    Winnipeg. 

Cuspidors 

Thos.   Davidson   Mfg.    Co.,   Montreal. 

Cutlery,    Razors,    Scissors.    Etc. 

Acme    Shear    Co.,    Bridgeport.    Conn. 

Canadian  Wm.  A.  Rogers,  Ltd.,  Tor- 
onto. 

Caverhill,    Learmont   &  Co.,    Montreal. 

Crookes,    Jonathan,   &   Son. 

Geneva' Cutlery  Co.,   Geneva,   N.Y. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Huttnn,   Jas.,    &  Co..    Montreal. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

Marble  Arms  &  Mfg.  Co.,  Gladstone. 
Mich. 

MoGIashan,  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

Oneida  Community,  Ltd.,  Oneida, 
N.Y. 

Geo.  Wostenholm  &  Son.  Sheffield. 
Eng. 

Cutting  Pliers 

Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,  Conn. 
Cycles 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitjhbur^,    Mass. 

Derricks 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Disinfectants^ 

Continental    Oil    Co.,    Winnipeg. 
Display  Racks,  Wire  Cloth 

R.    M.    Bowser   &  Son,    Renfrew,    Pa. 
Dies 

Pratt  &  Whitney  Co.,  Dundas,   Ont. 
Door   Bolts 

The   Stanley   Works,   New   Britain. 


Door   Checks 

Wm.    Newman    &    Sons,    Birmingham. 
Door  Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 

Cushman     Motor     Works,       Winnipeg 
Man. 

Myers,    F.    E.,    &    Bro.,    Ashland,    O. 

Richard    Wilcox    Canadian    Co.,    Lon- 
don, Oi'l. 

The   Stanley    Works,    New    Britain. 
Door    Springs 

Chicago  Spring  Butt  Co.,  Chicago,   111 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Drills 

Pratt   &   Whitney   Co.,    Dundas,    Ont. 
Draw   Pulls 

The  Stanley  Works,  New  Britain. 
Drills,  Brick  and   Stone 

Whitman    &    Barnes    Mfg.     Co.      St 
Catharines. 

Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian    Carbon    Co.,   Ltd.,    Toronto. 

Interstate    Electric    Novelty   Co.     Tor- 
onto. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg 

The   Maytag   Co.,    Ltd.,    Winnipeg 

Northern  Electric  Co.,  Ltd.,   Montreal. 
Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,   Ltd.,    Oshawa,   Ont. 

Roofers  Supply  Co.,   Ltd.,   Toronto. 

Wheeler  &   Bain   Co.,   Hamilton. 

Winnipeg     Ceiling     &      Roofing     Co. 
Wimnpeg 

Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Metallic    Roofing    Co.,    Ltd..    Toronto 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofers  Supply  Co..   Ltd.,    Toronto. 
Wheeler  &   Bain.   Toronto 
Winnipeg      Ceiling      &      Roofing    Co  , 

Winnipeg. 

Electric    Heating    Specialties 

Landers,   Frary  &  Clark,  New  Britain 
Renfrew    Electric  Co.,    Ltd.,    Renfrew. 

Electric  Fixtures 
The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co..  Toronto 
Mamer  Electric  Co.,  Ltd.,  Winnipeg! 
Northern  Electric  Co.,  Ltd.,  .Montreal 
Renfrew  Electric  Co.,  Ltd.,  Renfrew' 
Tallman  Brass  &  Metal  Co.,  Hamilton. 

Electric  Irons 
Landers,   Frary  &  Clark.  New  Britain. 
Northern   Electric  Co.,   Ltd.,   Montreal 
Renfrew   Electric  Co.,    " 

Electric  Tools 

&    Sons 


Ltd.,    Renfrew. 


Ltd. ,    London , 


Ltd.,    London, 


John    Oakev 
Eng 

Emery 

John  Oakey  &  Sons,  Ltd.,  London 
Eng. 

Emery   Cloth 

John    Oakev    &    Sons 

Eng. 
G.   F.    Stephens   &  Co.,    Winnipeg. 
Emery  or  Corundum  Wheels 

j       The   Carborundum  Co..   Niagara   Falls 
N.Y. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee,  Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

;    Enamels 

W.    B.    Bate  &  Co.,   Toronto. 
Berry    Bros..    Walkerville,    Ont. 
Canada    Paint    Co.,    Montreal. 
Dougall    Varnish    Co.,    Ltd.,    Montreal. 
Martin-Senoiir  Co.,    Montreal. 
The  Ottawa    Paint  Works.  Toronto. 
Pratt   &   Lambert.   Bridgeburer.    Out. 
A.    Ramsay   &    Son.    Co  .    Montreal. 
Sherwin-Williams    Pr>. ,    Mnntrpal. 
Ct.  F.  Stephens  &  Co.,  Winnipeg. 
Enameled    Ware 

Thos.    Davison    Mfg.    Co..    Montreal. 
End    Cutting   Nippers 
Bridgeport    Fdwe.    Mfg.    Corp.,    Bridge- 
port,   Conn. 
Escutcheon  Pins 
The   Parmenter  &   Bulloch   Co..    Oana- 

noqup,  Ont. 
The  Steel   Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Eveners,  3.  4  and  5  Horse 

Wm.   Newman  &   Sons,   Ltd.,   Birming- 
ham.  Ens. 
Farm    Lighting    Outfits 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
Fanlight    Gear 
Wm.    Newman  &  Sons.   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 

'Stanley    Works,     New    Britain.    Conn. 
Fasteners,   Storm,  Sash 
and    Screen 
Stanley    Works,    New    Britain,    Conn.     I 


I   Fencing,    Farm,    Poultry,    Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works. 
London,    Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling   Bros.,    Ltd.,    Montreal. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Figured    Rolled    Glass 

A.  Ramsay  &  Son  Co.,  Montreal. 
Files  and  Rasps 

Sa,?eti.,Co^  G-    &   H-    Philadelphia. 
Delta  File  Works,  Philadelphia,  Pa. 
Henry  Disston   &   Sons,   Toronto. 
Nicholson    File    Co.,     Port    Hope 
Simonds    Canada      Saw      Co.        Ltd 
Montreal 

J   Firearms 

I       Harrington    &    Richardson    Arms    Co 

Worcester,  Mass. 
Johnson's,    Iver,    Aims   &   Cycle   Wks., 

Fitchburg,  Mass. 
Marble   Arms  &   Mfg.    Co.,   Gladstone, 

Mich. 

Remington  Arms  U.M.C.  Co.  Wind- 
sor. 

Fire  Brick 

Manitoba    Bridge   &   Iron   Wks.,    Ltd 

Winnipeg,   Man. 
.    Fire  Clay 

Manitoba    Bridge   &   Iron   Wks.,    Ltd. 

Winnipeg,    Man. 

Fire   Door   Fixtures 

The    Dennis      Wire     &      Iron    Works, 

London.    Ont. 
Pedlar    People.    Oshawa,    Ont. 
The    Stanley   Works.    New    Britain 
Richard   Wilcox  Can.   Co.,  London. 
Fire  Escapes 
The    Dennis      Wire      &      Iron    Works 

Lou  Ton.    Ont. 
Canada     Wire      &      Iron     Goods     Co.. 

Hamilton 
'Manitoba   Bridge  &  Iron   Works,   Ltd. 
Winnipeg,    Man. 
Fire    Place  Furnishings 
The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor,   Ont. 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 
The    Dennis      Wire      &    Iron     Works, 
London.    Ont. 
Fishing  Tackle 
Andrew   B.    Hendrvx   Co. 
Marble   Arms   &  Mfg.    Co..    Gladstone. 
Mich. 

Flashlights.   Electric 

Canadian    Carbon    Co..    Ltd..    Toronto. 

Interstate  Electric  Novelty  Co..  Ltd., 
Toronto. 

Mainer    EVctric    C,    Ltd..    Winnipeg. 

Northern  Electric  Co..  Ltd..  Montreal.     ,' 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Flint  Paper 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Food    Choppers 

Landers.   Frary  &  Clark,  New  Britain. 
Force   Cups 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Gntta  Pereha  &  Rubier,  Ltd.,  Tor- 
onto. 

Forcings 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnineg.    Man. 

The  Steel  'Co.  of  Canada,  Ltd.,  Ham- 
ilton 

Friction   Hoists 

Manitoba  Bridtre  &  Iron  Wks.,  ltd.. 
Winnipeg,    Man. 

Funnels 

Th»    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 

Clare  Bros.  &  Co.,  Ltd.,  Preston.  Ont,     ' 
Ffndlay    Bros.    A    'Co.,    Ltd.,    Carleton 
Place.   Ont. 

Gnffs.    Fishing 

MarMe    Arms   &    Mfg.    Co..    Gladstone, 
Mich. 
Galvanizing 
Canada    Metal   Co..  Toronto. 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
Galvanized  Iron 
Dominion     Sheet    Metal     Co.,      Ham- 
ilton. 
John    Lysaght,   Ltd.,    Bristol,    Newport 

and   Montreal. 
The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 
Roofers   Supply   Co.,    Ltd.,   Toronto. 
Wheeler  &   Bain,   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co.. 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios        Ltd.,      Fergus.      Ont., 
Winnipeg,   Man.  " 

Pedlar    People,    Oshawa,    Ont 
Winnipeg     Ceiling     &      Roofing     Co! 
Winnipeg.  ""><( 

Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.  S.  Howland,   Sons  &  Co.,  Toronto. 
Galvanized     Wire 

^Sydney"     Ir°°    *    St*el    Co"     Ltd- 

Fi'lfotn St6el   &   Wire   Co"   LW"   Ham- 
The   steel  Co.    of  Canada,    Ltd.,  Ham- 

Uion. 
The   Western   Wire   &   Nail   Co.,   Ltd 

London,   Ont. 

Garages,    Metallic 

'M»6na,lliw-Ro-O&,g    Co-    Ltd.,    Toronto 
anti    Winnipeg. 

Pedlar  People.   Ltd.,   Oshawa,   Ont. 
Garage  Hardware 

Caverhill,   Learmont  &  Co.,   Montreal 

Lewis   Bros.,    Ltd.,    Montreal.  *'' 

Frank   Mossberg   Co.,    Attleboro,    Mass. 

don     On^  Canadian    Co.,    Lon- 

ISS.  k.8-  ftarrett  Co.,  Athol,  Mass. 

Trimont  Mfg.    Co.,   Roxbury,   Mass. 
Con      anIey     Works.     New     Britain, 
Garbage  Cans 

Tnos.    Davidson    Mfg.    Co.,    Montreal. 
Garden    Tools 

Ward   &   Payne,    Sheffield,    Eng. 
Gas  Fixtures 

The   Barton-Netting  Co.,    Ltd.,   Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
I   Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,  Mich. 
Gasoline  Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,   Farm  and   Stock 

FiHonS'teel   &   Wil'e   C°"    Ltd-    Mam' 
MoGregor-Banwell    Fence    Co      Walk. 
erville,    Ont. 

Gauges 

Pratt  &  Whitney  Co..  Dundas,  Ont. 
L.   S.   Starrett  Co.,   Athol,  Mass. 
;   Glass 

A.   Ramsay  &   Son  Co.,   Montreal. 
G.   F    Stephens  &   Co.,   Winniptg. 
Ont  %    ImP°rting    Co.. 

Glass   Cutters 
Goodell-Pratt   Co..    Greenfield,   Mass. 
Miller  Falls  Co.,   Millers   Falls,   Mass. 
A.   Ramsay  &   Son   Co.,   Montreal. 
Glass   Cutting  Boards 

The    Lufkin   Rule   Co.,    Windsor,   Ont. 
Glass,  Ornamental 
A.   Ramsay  &   Son   Co.,   Montreal. 
G.    F.    Stephens  &   Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co 
Ont. 

Glass,    Sheet    and    Figured 

A.   Ramsay  &   Son   Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co 
Ont. 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London, 

img. 
A.   Ramsay  &   Son   Co.,    Montreal. 
Glass,  Wired 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co., 
Ont. 

Glazier's    Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
A.  Shaw  &  Son,  London,  Eng. 

Glue 

W.    B.    Bate  &  Co.,   Toronto. 
G.   F.   Stephens  &  Co.,   Winnipeg. 

Gouges 

Buck  Bros.,   Milbury,   Mass. 

Granaries.   Portable,   Metallic 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 

Grindstones 

American    Grinder   Mfg.    Co.,    Milwau- 
kee, Wis. 
Cleveland   Stone  Co.,   Cleveland. 
Millers  Falls  Co.,   Millers  Falls,   Maw. 
Richards-Wilcox  Mfg.  Co.,   London. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DA  Y  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Prices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


LONDON 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  tbe  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
reruelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

a-\  IVi  C"  /  We   are    SOL,E    PRODUCERS    of   this    natural,    stronger- 

•A  vj  I'  t  /  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are    Rods,   Flats,   Castings,    Tubes, 
JLM   .—  -p    »    I  Sheets,   Strip   Stock  and   Wire. 

'*'    &    >     **  Send   Inquiries   Direct  to   Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,   NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Kindly  Mention  This  Paper  When  Writing  Advertisers 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Grinders,   Grain 

Beatty     Bros.,     Ltd.,      Fergus,    Ont. ; 

Winnipeg,  Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinders.   Tool   and    Sickle 
American   Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Grinders,   Power 
American    Grinder  Mfg.    Co.,   Milwau- 
kee, Wis. 
Grinding   Compound 
The  Carborundum  Co. 
Guns 
Caverhill,    Learmont  &  Co.,    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,   Iver,   Arms   &  Cycle  Wks., 

Fitchburg,    Mass. 
Marble  Arms  &  Mfg.    Co.,    Gladstone, 

Mich. 
Remington     Arms-Union     M.     C.     Co., 

Windsor,  Ont. 
Ross  Rifle  Co.,  Quebec. 
Gun   Implements   and   Oil 
Marble  Arms  &  Mfg.   Co.,   Gladstone, 
Mich. 
Hack   Saw  Blades 

E.  C.   Atkins  &  Co.,   Hamilton,    Ont. 
Henry  Disston   &  Sons,   Toronto. 

L.    3.    Starrett   Co.,    Athol,    Mass. 
Victor  Saw   Works^  Hamilton,   Ont. 
Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port, Conn. 
Henry   Disston   &   Sons,    Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &    Supply    Co., 

Ltd.,   Hamilton. 
Victor   Saw   Works,   Hamilton,   Ont. 
Hack    Saw   Machines 

Victor  Saw   Works,  Hamilton,   Ont. 
Hame   Fasteners 

Imperial  iMfg.  Co.,   Welland,  Ont. 
Hammers 
Stanley   Rule   &   Level   Co.,    New   Bri- 
tain. Conn. 
Whitman    &     Barnes    Mfg.     Co.,     St. 
Catharines. 
Handles 

Still,   J.   H.,   Mfg.   Co.,   St.   Thomas. 
Hand    Hoists 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Hand   Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Mainer   Electric   Co.,   Ltd.,    Winnipeg. 
Hand    Screws 
National     Machinery     &    Supply     Co., 
Ltd.,    Hamilton. 
Hangers.  Storm,  Sash  and   Screen 

The    Stanley    Works,    New    Britain. 
Hardware.  Metal   Window 

The    Stanley    Works,    New    Britain. 
Harvest    Tools 
Beattv     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg.    Ont. 
H.  S.   Howland,   Sons  &  Co.,  Toronto. 
Hay    Unloading-   Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 
Winnipeg,    Man. 

F.  E.    Myers   &   Bros.,   Ashland,    Ohio. 
Hav    Wire 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton.   Ont. 
Heating   Drums 

Collins   Mfg.   Co.,   Toronto. 
Hinges 
Canada    Steel    Goods   Co..    Hamilton. 
London  Bolt  &  Hinge  Works,  London. 

Ont. 
The    Stanley    Works,    New    Britain. 
Hinges,   Spring 

Chirago   Spring   Butt  Co.,   Chicago. 
Hockey    Sticks 

Still.  J.   H.,   Mfg.    Co..   St.   Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg.   Man. 
Hollow    Handle   Tool    Sets 
Bridgeport    Hdwe.   Mfg.  Corp.,   Bridge- 
port.   Conn. 
Hooks 
The    Stanley    Works.    New    Britain. 
The   Steel   Co.   of  Canada.  Ltd.,  Ham- 
ilton. 
Hoops.    Steel    and    Wire 
The    Laidlaw    Bale-Tie    Co..    Hamilton. 
The   Steel    Co.    of  Canada.   Ltd..   Ham- 
ilton. 
Hooks,  Conductor 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler    &    Bain,    Toronto. 
Hooks,   Moulding 
The    Andrew    B.     Hendryx    Co.,     New 
Haven.    Conn. 
PnoVs,  -Hat    and    Coat 

Lairllaw   Bale-Tie   Co.,   Hamilton,   Ont. 
Horns,   Automobile 

Hyslop    Bros.,    Limited.    Toronto. 
Horseshoes  and   Nails 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 
Hose,  Garden   and  lawn 
Canadian     Consolidated     Rubber    Co., 
Montreal. 


Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 

Horse  Covers 

Canadian     Consolidated     Rubber    Co., 
Montreal. 

Hot  Plates 

Collins   Mfg.    Co.,    Toronto. 
Ice  Cream' Freezers 

Win.   Crane   &   Sons   Co.,   Newmarket, 
Ont. 

The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Cutting    Tools 

North  Bros.  Mfg.   Co.,   Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 

Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Iron   and    Steel  Bars 

B.  J.   Coghlin,   Montreal. 

Dominion    Iron    and    Steel    Co.,    Ltd., 
Sydney. 

London   Rolling    Mill    Co.,    London. 

Manitoba   Bridge   &    Iron   Wks.,    Ltd., 
Winnipeg,  Man. 

The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 

Iron   Pipe 

Canadian  Tube  &  Iron  Co.,   Montreal. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 

Iron   Pumps 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 

Winnipeg. 
Darling    Bros.,    Ltd..    Montreal. 
R.   McDougall  Co.,  Gait. 

F.  E.   Myers  &  Bros.,   Ashland,   Ohio. 
Ironing   Boards 

McFarlane   Ladder   Works,    Toronto. 
Stratford   Mfg.    Co.,    Ltd.,    Stratford. 
Jacks,  Auto 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Japans 

Berry  Bros..   Walkerville,   Ont. 
W.   R.   Bate  &  Co.,   Toronto. 
Canada  Paint  Co..  Ltd.,  Montreal. 

A.  Ramsay  &   Son  Co.,   Montreal. 
Joist  Hangers 

Manitoba   Bridge   &   Iron   Wks.,   Ltd., 

Winnipeg.    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 
London.   Ont. 
Kitchen   Cabinets 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Ont. 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Knives,   Hunting  and  Fishing 
Landers,   Frary  &  Clark,   New  Britain. 

Conn. 
Marble    Anns    &    Mfg.    Co.,    Gladstone. 

Mich. 
Geo.    Wostenholm    &    Sons,    Sheffield, 
Eng. 
Knurling   Tools 

Pratt    &    Whitney    Co..    Dnndas,    Ont. 
Ladders,   Step 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg,  Man. 
McFarlane    Ladder    Works.    Toronto. 

G.  F.   Stephens  &   Co..   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Ladders,   Shelf 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont. 

Lampblack 
Barton    Netting   Co.,    Ltd..    Windsor. 
The  L.    Martin   Co..    New   York. 

G.  F.    Stephens   &  Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Lamps,    Electric 

Amalgamated    Electric   Co.,    Toronto. 

Rasters.    Jackson    Co.,    Toronto. 

Mainer    Electric   Co.,    Ltd.,    Winnipeg. 
Lanterns,   Gasoline 

Canadian    Carbon   Co..    Ltd..    Toronto. 

National    -Stamping    &    Electric    Wks., 
Chicago,   111. 
Latchets 

The     Stanley     Works,      New     Britain. 
Conn. 
Lawn    Fencing    and    Gates 

Banwell-Hoxie   Wire  Fence   Co.,   Ham- 
ilton. 

Canada    Wire  &  Iron   Goods  Mfg.   Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works, 
London.    Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.  Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGregor-Banwell     Fence    Co.,     Walk- 
erville.   Ont. 
Lawn   Mowers 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Lawn   Settees 

The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Stratfoid    Mfg.    Co.,    Stratford. 


Lawn   Swings 

McFarlane   Ladder  Works,   Toronto. 
F.   E.   Myers  &  Bro.,  Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Linseed  Oils 

Dominion     Linseed     Oil     Co.,      Ltd., 

Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 

Lead    Pipe 

Canada  Metal   Co.,   Toronto. 
Hoyt   Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry    Disston   &    Sons,   Toronto. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,   Conn. 
Litter   Carriers,   Track 

and   Fittings 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,  and 
Winnipeg,  Man. 

Lockers 

Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 
Lumbering    Tools 

Pink,   Thos.,   &   Co.,    Pembroke,   Ont. 
Mantles  and   Grates 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
Marble   Arms  &  Mfg.    Co.,   Gladstone, 
Mich. 
Mats,   Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery    &     Supply     Co., 

Hamilton. 
Pratt    &    Whitney   Co.,    Ltd..    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.   Starrett  Co..  Athol,   Mass. 

Metals 

The     British     Aluminium     Co.,     Ltd., 
London .   Eng. 

Canada    Metal    Co.,    Toronto. 

Caverhill.    Learmont   &   Co..    Montreal. 

Henderson   &    Richardson,    Montreal. 

Hovt   Metal    Co.,   Toronto. 

Leslie,    A.    C,   &  Co.,   Montreal. 

Nova    Scotia    Steel    &   Coal    Co.,    New 
Glasgow.    N.S. 

The    Stanley    Works.    New    Britain. 

Tall-man    Brass    &    Metal    Co.,    Ham- 
ilton. 

Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Metal   Boxes,   for   Specialties 

Eley   Bros..    Ltd.,    London,   Eng. 
Metal    Lockers 

Canada   Wire  &  Iron   Goods  Mfg.   Co., 
Hamilton. 

The     Dennic     Wire     &     Iron     Works, 
London,    Ont. 
Metal    Shingles,    Siding,    Etc. 

Metallic     Roofing    Co.,     Toronto     and 
Winnipeg. 

Pedlar  People.  Ltd.,   Oshawa. 

P.nnfprs    Supnlv  Co..    Ltd..    Toronto. 

Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 
Metal    Polish.   Emery    Cloth,   etc. 

Continental    Oil    Co.,    Winnipeg. 

Oakey.   John   &  Sons,   London.    Eng. 
Metal    Windows    and    Poors 

Metallic     Roofing     Co.,     Toronto     and 
Winnipeg 

Pedlar  People.   Ltd..   Oshawa. 

Winnipeg     Steel     Granary     &     Culvert 
Co.,    Winnipeg. 

Micrometers 

OnodellJPratt    Co..    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 

Mitre   Boxes 

Millers  Falls  Co..   Millers  Falls.   Mass. 
Stanley      Rnle     &     Level      Co..      New 
Britain,   Conn. 

Monel   Metal 

The     International     Nickel     Co.,     New 
York.  N.Y. 
Motorcycles 
Johnson's.    Iver.    Arms    &   Cycle   Wks., 
Fitchburg.   Mass. 
Mop  Wringers 
White   Mop   Wringer   Co.,    Fultonville, 
N.Y. 
Nail   Pullers 
Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 
London,   Eng. 


Dominion    Iron   &   Steel   Co.,    Sydney, 

N.S. 
H.  S.   Howland,  Sons  &  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,  Ont. 
Roofers   Supply   Co.,    Ltd.,    Toronto. 
The    Steel    Co.    of    Canada,    Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The     International     Nickel     Co.,     New 

York,    N.Y. 

Oils 

Brandram-Henderson,     Ltd.,     Halifax, 
N.   S. 

Continental  Oil  Co.,   Winnipeg. 

MartinJSenour  Co.,  Ltd.,  Montreal. 

A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil  Cake 

Dominion     Linseed      Oil     Co.,     Ltd., 
Montreal. 

Oil   Stones 

Carborundum  Co.,   Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 
Darling   Bros.,    Ltd.,    Montreal. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,  Ont. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co.,    Hamilton. 
Frost   Steel   &   Wire  Co.,    Ltd.,   Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
erville, Ont. 
Ornamental   Iron   and    Wire 
Canada  Wire  &  Iron  Goods  Mfg.   Co. 

Hamilton. 
Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,   Man. 
Packing 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
The   Canadian    H.    W.    Johns^Manville 
Co.,   Ltd.,   Toronto. 
Pails 

Wm.   Cane  &   Sons  Co.,   Newmarket. 
Paints,  Oils,  Varnishes 
Berry  Bros.,   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,    Montreal. 
Canada  Paint  Co..  Montreal. 
Dougall   Varnish   Co..    Ltd.,    Montreal. 
Imperial  Varnish  &  Color  Co..  Toronto 
R.  C.  Jamieson  &  Co.,  Ltd..  Montreal. 
Martin-Senour  Co.,  Montreal. 
Moore,   Benjamin  &  Co. .  Toronto. 
Ottawa   Paint   Works,    Ottawa,    Ont, 
Pratt  &  Lambert,  Inc.,  Bridgeburg. 
A.    Ramsay  &   Son   Co..   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
G.    F.    Stephens   &  Co.,    Winnipeg. 
Paint  and   Varnish   Remover 
Dougall   Varnish   Co.,    Ltd.,    Montreal. 
A.   Ramsay  &   Son   Co.,   Montreal. 
Paris   Green 
Canada   Paint  Co.,  Montreal. 
Allan    Mnnro   Color  Co.,    Ltd.,    Mont- 
real. 
Pastrv  and  Bread  Boards 

Stratford    Mfg.    Co.,    Ltd..    Stratford. 
Perforated    Sheet   Metals 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton.   Ont. 
Greening.    B.,   Wire   Co.,   Hamilton 
Pie   Plates 

Mecca   Specialties  Co.,   Ltd.,   Toronto, 
Pig  Iron 
The     Steel     Co.      of     Canada,      Ltd., 

Hamilton. 
A.  C.  Leslie  &  Co.,  Montreal. 
Pine    Wrenches 

Trimont  Mfg.  Co.,  Roxbury.  Mass. 
Pine.   Wrought,  Lead   and 
Galvanized 
Beatty     Bros.,      Ltd.,      Fergus,     Ont.; 

Winnipeg.    Man. 
Canadian   Tube  &   Iron   Co.,  Montreal. 
Hovt   Metal  Co..   Toronto. 
The   Steel   Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Pioe.  Galvanized   Cond. 
Metillie    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
rtonfera   S'ipply  Co..   Ltd..   Toronto. 
Wheeler   &    Eain.    Toronto. 
Winnipeg     Ceiling     &      Roo'ng     Co.. 
Winnipeg. 
P'ne    Cutters 

Trimont  Mfg.   Co.,   Roxbury,   Mass. 
Plane   Irons 

Buck   Bros.,   Milbury,    Mass. 
Planes 
National     Machinery    &    Supply    Co.. 

Ltd.,    Hamilton. 
Stanley   Rule   &   Level   Co.,   New   Bri- 
tain,  Conn. 
Pliers 

Frank   Mossbei-g  Co.,   Attleboro,   Mass. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post   Hole   Augers 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,  and 
Winnipeg,   Man. 
Poultry    Netting 
Greening.   B..   Wire  Co..  Hamilton. 
John    Lysaght,    Ltd.,   Bristol,    Newport 
and    Montreal. 
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Condensed    or  "Want"    Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hard,ware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  in  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  oc  additional  each  insertion  when  Box  Number  is  required.  Each  figure 
counts  as  one  word. 


WANTED 


WANTED— A  YOUNG  MAN  WITH  EXPERI- 
ince  in  the  hardware  business,  to  act  as  clerk; 
also  assistant  shipper  for  the  shipping  room, 
with  some  knowledge  of  checking  and  pack- 
ing goods.  Please  state  age,  experience  and 
salary  expected.  Apply  to  Sumner  Co.,  iMone- 
tom    N.B.  (43) 


A   PROFITABLE    SIDE-LINE— WE   WANT   A 

hustler  calling  on  the  western  hardware  and 
harness  trade  to  handle  our  rawhide  halter  as 
a  side-line.  A  man  with  a  little  spare  time 
can  make  .pO  to  $50  a  week.  Will  give  exclu- 
sive territory.  Apply  K,  Room  102,  Ryan 
Commercial   Block,  Winnipeg.  (35) 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


SITUATIONS  WANTED 


TINSMITH  WITH  A  KNOWLEDGE  OF 
plumbing,  steam  and  hot  water  heating,  seekn 
a  position  in  a  small  country  town  in  Ontario; 
twelve  years'  experience.  Box  P,  Hardware 
and   Metal.    Montreal.  (35) 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


HARDWARE  POSPTIOfX  WANTED—RETAIL 
or  wholesale— young  married  man  of  ability 
good  appearance,  strict  morals,  knowledge  of 
bookkeeping;  five  years/  retail  experience 
present  employment:  also  previous  five  years 
traveling  with  other  line.  Have  limited  'capi- 
tal for  investment.  Would  go  west  if  neces- 
sary. Best  of  references  as  to  character  and 
ability.  Box  305,  Hardware  and  Metal  To- 
ronto. '    ,QKS 


MISCELLANEOUS 


WAREHOUSE     AND     FACTORY     HEATING 

systems.  Taylor-Forbes  Company,  Limited 
Supplied  by  the  trade  throughout  Canada,  (tf) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  "booklet. 


F.  E.  Myers  &  Bro. 


Ashland,  Ohio. 

J.  H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


A   want   ad.    in   this   paper    will 

bring  replies  from  all 

parts  of  Canada. 


a 


Never-Leak"  Pie  Plate 

PAYS  A  GOOD  PROFIT    AND    FILLS  A  LONG   FELT    WANT 
OF  THE  HOUSEWIFE 

It  eliminates  boiling  over,  saves  sugar,  retains  the  juice  and  flavor. 

A  wonderful   worry   and   trouble   saver. 

Made  in  tin,  enamel,  and   aluminum,  two  sizes  in   each. 

Write  for  prices. 


jMade 

Exclusively 

by 

cca  Specialties 
Company/Limited 

70  Lombard  St. 
TORONTO 


Patented  in  Canada,  pending  U.S.A. 


DELTA 


Getting  a  Collar 
Hold  on  the 
1  -owner 


That  Mill-owner  in 
your  Community  — 
perhaps  there  is  a 
dozen  of  them  — 
would  make  you  a 
wealthy  man  if  he 
gave  you  all  his 
hardware  and  tool 
business.  But  to 
"get  in"  on  him  you 
must  make  money 
for  him.  This  by 
reducing  his  operat- 
ing expenses,  o  r 
adding  to  the  out- 
put of  his  men  ol- 
factory. 

You  Can  Do  It 

Take  the  item  of 
flies  —  the  thing 
we're  interested  in. 
Go  to  the  mill-own- 
er and  get  him  to 
give  you  a  state- 
ment of  the  amount 
of  file-work  done  in 
his  mill  for  a  year — 
total  number  of 
hours  for  all  file- 
users  and  the  aver- 
age hour  cost. 
Then  submit  this  to 
us,  and  we'll  help 
you  show  that  mill- 
owner  how  he  can 
lower  this  annual 
item  by  a  heavy 
percentage.  This  by 
using 


<i 


for  all  operations. 
The  proof  we  offer 
will  be  absolutely 
convincing  and  you, 
as  the  local  agent 
for  Delta  Files,  will 
net  each  year  a 
brand — that  "Collar 
hold"  on  the  mill 
owner  that  both  he 
and  you  will  not 
object  to,  for  it  will 
be  a  busy,  pleasant, 
and  c  o  m  f  o  r  table 
hold. 

We're  deadly  i  n 
earnest  about  this 
whole  business.  Are 
you?  If  so,  get  in 
touch  with  us. 
N  B— The  Delta  is 
the  only  line  of  files 
from  3  to  24  inches 
long  made  absolute- 
ly of  Crucible  Steel, 
and  is  backed  by  a 
positive  money-back 
guarantee. 

DELTA    FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  Co.,  Toronto; 

Starke,  Seybold,   Montreal; 

Wm.  Stairs,  Son  &.  Morrow.  Halifax; 

Merrick-Anderson   Co.,  Winnipeg. 

ALL  LEADING  JOBBERS 


E 


U 


If  interested,  tear'  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Poultry    Supplies 

Cushman   Motor  Works,   Winnipeg. 
Collins   Mfg.    Co.,    Toronto. 
Powder  Aluminium 
The     British     Aluminium     Co.,     Ltd., 
London,    Eng. 
Powders,    Sporting,  Black, 
Smokeless,   Lesmok    (Partly 
Smokeless) 
Du     Pont     Powder    Co.,     Wilmington, 
Del. 
Pulleys 
Beatty  Bros.,   Ltd.,    Fergus,   Ont..   and 

Winnipeg,    Man. 
Manitoba   Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
The  Maytag  Co.,  Ltd.,   Winnipeg. 
Pump   Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Ayhner    Pump    &    Scale    Co.,    Aylmer, 
Beatty     Bros.,      Ltd.,      Fergus,     Oct., 

Winnipeg,   Man. 
Darling    Bros.,    Ltd.,    Montreal, 
R.    McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer     Pump     &     Scale     Co.,     Ltd., 

Aylmer,    Ont 
Beatty  Bros.,   Ltd.,    Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros.^    Ltd.,    Montreal. 
R.    MoDougall  Co.,   Gait,   Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Putty 

Benj.    Moore   &   Co.,    Ltd.,    Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Sherwin-Williams  Co.,    Montreal. 
Steel  Co.   of  Canada,    Ltd.,   Hamilton 

G.  F.    Stephens   &    Co.,    Winnipeg 
Racks,   Wire  Cloth  Display. 

R.   M.   Bowser  &  Son.    Renfrew.    Pi 
Ranges 
Clare    Bros.  &   Co.,  Ltd.,    Preston,  Ont. 
Thos.    Davidson  Co.,    Montreal. 
Findlay  Bros..  Carleton  Place. 
Radiators 

Clare   Bros.  &  Co.,  Ltd.,   Preston,  Ont. 
Rat    Traps 
m   Canada  Wire  &   Iron  Goods  Mfg.   Co 
Hamilton. 
Rasps 
Delta    File   Works,    Philadelphia. 
Henry  Disston   &   Som,   Toronto 
Razors 
Genera  Cutlery  Co.,    Genera,  N  Y 
Jonathan    Crookes    &    Son,     Sheffield 
Eng.  • 

Jas.    Hutton   &  Co.,    Montreal. 
Landers,   Frary  &  Clark,  New  Britain 

Conn. 
Geo.    Wolstenholm    &    Son,    Sheffield 
Eng. 
Razor  Hones 
Carborundum  Co.,  Niagara  Falls,  NY 
Genera  Cutlery  Co.,   Geneva,  N.   Y. 
Reamers 
Butterfleld   &  Co.,    Rock   Island,    Que. 
Pratt  &  Whitney  Co.,  Dundas,   Ont 
Whitman  &  Barnes,  St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co.,    Montreal 
Registers 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Refrigerators 
The   Thos.    Davidson    Mfg.    Co..    Ltd.. 

Montreal. 
3anderson-HaroId     Co.,      Ltd.,     Pans 
Ont. 
Reinforcing    Concrete 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton.   Ont. 
Dominion    Iron    &    Steel   Co.,    Sydnev. 
McGreror-Banwell     Fence     Co.,     Walk- 

"rvilie.    Ont. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Revolvers 
Colt's  Patent  Fire  Arms  Co.,  Hartford 

Conn. 
Johnson's,   Iver,    Arms   &    Cycle   Wks., 
Fitchburg,    Mass. 
Rifles 
Marble   Arms   &   Mfg.    Co.,    Gladstone. 

Mich. 
Remington-Arms  U-M-C  Co..   Windsor. 
Ross    Rifle   Co.,    Quebec. 
Rifle   and    Shotgun  Sights 
Johnson's,   Iver,    Arms   &    Cycle   Wks., 

Fitchburg,    Mass. 
Marble   Arms   &   Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba   Bridge  &   Iron   Works,    Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Steel    Co.    of  Canada,   Hamilton. 
Rnetcers,    Shoofly 

MoFariane    Ladder    Works,    Toronto. 
Rooflne 
Bird   *   Son.   Hamilton, 
■r    S    Rowland.  Sons  A  Co.,  Toronto. 
Lewis   Bro*.,    Ltd.,    Montreal. 
J.    H.    MoConxb.   Ltd.,    Montreal. 


Metallic    Roofing    Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar  People,   Lt.,    Oshawa,    Ont. 
Roofers   Supply   Co.,    Ltd.,    Toronto. 

Roofing    Supplies 

Bird  &  Son,   Hamilton. 

Metallic     Roofing     Co.,     Toronto     ana 

Winnipeg,    Man. 
Roofers   Supply  Co.,    Ltd..    Toronto. 
Winnipeg      Ceiling     &      Roofing     Co., 

Winnipeg. 

Runways,    Electric 

Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,   Man. 
Rules   and    Gauges 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin  Rule  Co..  Windsor. 

L.  S.   Starrett  Co.,  Athol,   Mass. 

Rubber  Cement 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Saws 
E.  C.   Atkins  &  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,   Conn. 
Henry  Disston   &  Sons,   Toronto. 
Simonds    Canada    Saw    Co.,    Montreal, 
Saws.    Cross-Cut 
E.  C.   Atkins  &  Co.,  Hamilton. 
Aylmer    Pump    &    Scale    Co.,    Aylmer. 
Henry   Disston   &  Sons,   Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
Victor    Saw    Works,    Hamilton,    Ont 
Saws,   Circular 
Henry   Disston    &   Sons.    Toronto. 
Simonds  Canada  Saw  Co.,  Montreal, 
Saws,    Hand 
Henry   Disston    &  Sons,   Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
Scales 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont. 
John    Chatillon    &    Sons,    New    York, 

N.Y. 
Landers,   Frary  &  Clark.  New  Britain, 

Conn. 
Walter    Woods    &    Co..    Hamilton. 
Screen   Doors  and   Windows 

Sanderson.   Harold  Co.,   Paris,   Ont.- 
Screen     Door    Sets 

The    Stanley    Works.    New    Britain. 
Screw    Plates 

Butterfleld   &    Co..    Rock    Island.    Que. 
Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     &     Supply    Co., 
Ltd.,  Hamilton. 
Screw   Driver  Bits 

Buck   Bros..    Milbury.    Mass. 
Sr>r*Mv  Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Marble   Arms   &    Mfg.    Co..    Gladstone. 
Mich. 
Screws,  Nuts,  Bolts 
Northern    Bolt    &    Screw    Co.,     Owen 

Sound,    Ont. 
Steel   Co.   of  Canada,    Ltd.,   Hamilton. 
Screws,   Wood 

Steel   Co.   of  Canada.   Ltd.,   Hamilton 
scythes.   Stones 
The   Carborundum   Co.,   Niagara    Falls, 
New    York, 
shears.  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Acme  Shear  Co..   Bridgeport.  Conn. 
Landers.   Frary  &  Clark.   New  Britain. 
Geo.    Wolstenholm    &    Sons.    Sheffield.     | 
Eng. 
-'*»et  Metal  Products 
Thos.      Davidson      Mfg.      Co.,      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar    People,    Ltd.,    Oshawa.    Ont. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 

Shelf  Boxes 

Cameron    &    Campbell,    Toronto. 
Shellac 
Bern    Bros..    Walkerville,    Ont. 
Dougall    Varnish    Co..    Ltd.,    Montreal. 
Shelving,   Steel    Store 
The     Dennis     Wire     &     Iron     Works. 
Lonon,     Ont. 
Shock    Absorhers 
Adamson    Mfg.     Co.,    Hamilton. 
Richards-Wilcox    Canadian    Co..    Lon 
don,    Ont. 
Sieves    and    Screens 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  &  Iron  Goods  Mfg.   Co.. 
Hamilton. 
Silo    Irons 
Beattv   Bros.,    Limited.    Fergus,    Ont. 
Canada  Wire  &  Iron   Goods  Mfg.   Co.. 

Hamilton. 
B.        Greening        Wire        Co.,        Ltd., 
Hamilton. 
Silo    Roofs 
Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg,    Man. 
silverware 
Canadian   Wm.    A.    Rogers,    Ltd.,   Tor- 
onto. 


Oneida       Community,       Ltd.,       Oneida, 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and  Winnipeg. 
Pedlar  Teople,   Oshawa,   Ont. 
Wheeler   &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 

Sliding    Door    Hardware 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.    Corp.,  Bridge- 
port,   Conn. 
Smoke  Stacks 
Manitoba  Bridge  tc  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 
Canada  Metal  Co.,   Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian  Carbon  Co.,    Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Splicing   Compound 
Can.  H.   W.  Johns-Manville  Co.,  Ltd., 
Toronto. 
Sporting  Goods 
Thos.    Davidson   Mfg.    Co..    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  S.   Howland,  Sons  &  Co.,  Toronto. 
'°iri»    Bros      Ltd..    Montreal. 
Marble  Arms   &   Mfg.    Co.,   Gladstone. 

Mich. 
St.    Mary's    Wood    Specialty    Co..    St 
Mary's.   Ont. 
Spray*.-s 
Collins   Mfg.   Co..   Toronto. 
Eureka    Planter   Co.,    Woodstock. 
Springs 
B.   J.   Coghlin,   Montreal  . 
B.    Greening    Wire    Co.,    Ltd..    Ham- 
ilton. 

Spring  Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago.   lil 
Wm.   Newman  &  Sons.   Ltd.,   Birming- 
ham,  Eng. 
St-ible  Fitting   Steel 
Beatty    Bros.,    Ltd..    Fergus.    Ont. 
The    Dennis     Wire     &     Iron    Works. 
London,   Ont 
Stains.    Shingle 
W.    B.    Bate    &   Co..    Toronto. 
Berry  Bros..   Walkerville,  Ont. 
Brandram-Henderson,    Ltd.,    Halifax. 
Can.  H.   W.  Johns-Manville  Co.,  Ltd.. 

Toronto. 
Canada  Paint  Co.,   Ltd.,   Montreal. 
Dougall    Varnish   Co.,    Ltd..    Montreal. 
Martin-Senour  Co.,   Ltd..    Montreal. 
A.   Ramsay  &  Son  Co.,   Montreal. 
Sherwin-Williams   Co.,   Ltd..    Montreal. 
G.   F.  Stephens  &  Co.,  Winnipeg. 
Stains,  Wood 
A.    Ramsay  &   Son   Co.,    Montreal. 
Berry   Bros..    Walkerville,    Ont. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
G.    F.    Stephens   &   Co.,   Winnipeg. 
Staples 
Frost    Steel    &    Wire   Co.,    Ltd.,    Ham- 
ilton. 
The  Stanley  Works.  New  Britain. 
Steel   Co.   of  Canada.   Ltd.,  Hamilton. 
Staple    Pulleys 
Bridgeport   Hdwe.    Mfg.   Corp.,    Bridge- 
port,   Conn. 
Steel,    Cold    Rolled    Strip 
The     Stanley     Works,     New     Britain. 
ConD 

Steel  Wire  Hoops 
Dominion     Iron     &    Steel    Co.,     Ltd.. 

Sydney. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Winnipeg,    Man. 
Stencils 
Hamilton  Stamp  &  Stencil  Co.,  Ham 
ilton    Ont. 
Stepladder  Chairs 
McFarlane    Ladder    Works.    Toronto. 
Stratford    Mfg.     Co.,     Ltd.,     StratfoTd 
Store    Ladders 
V.    E.    Myers   &.   Bro..    Ashland.    Ohio 
Stratford  Mfg.  Co.-   Stratford.   Ont. 

I    stocks  and   Dies. 

Butterfleld  &  Co.,  Rock  Island,  Que. 
I    Stores.  Electric. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
s<«ves.  Furnaces 
Clnre    Bros.  &   Co..  Ltd..    Preston,  Ont. 
Findlay   Bros.,   Cnrleton   Place. 
Kir-Ben.   Ltd.,    Almonte.   Ont. 
Thos.     Davidson     Mfg.    Co.,    Montreal 
Wrought    Iron    Range    Co.,    Toronto. 
Stoves.    Sheet    Iron 

Collins    Mfg.    Co.,    Toronto. 
Stove  Pipes 

Collins    Mfg.    Co..    Toronto. 
Sweeping  Compound 
Continental   Oil  Co.,   Winnipeg. 
i    Switches,   Wectric 

Interstate   Electric  Novelty  Co.,    Ltd., 

Toronto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Tacks 


Taps 

Butterfleld   &  Co.,    Rock   Island,    Que. 
Pratt   &    Whitney    Co.,    Dundas,    Ont 
Tapes,  Measuring 
The   Canadian    H.    W.    Johns-Manvill. 

Co.,  Ltd.,  Toronto. 
Jas.    Chesterman    &    Co.,    Ltd.,    Shef 

field,    Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bocks 

MacLean    Publishing   Co.,    Toronto. 
Tents 

J.   Pickles,   Winnipeg. 
Threshing  Tools 

Pratt   &    Whitney    Co.,    Dundas,    Ont 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Tie   Posts 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,     Man. 
Tiling,    Wall  and    Floor 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont 
Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Gerp.,    Bridgt- 

Ont 
Brown,   Boggs  Co.,   Ltd.,  Hamilton. 
Tin   Plates 
A.  C.  Leslie  &  Co.,   Montreal. 
Roofers   Supply  Co..    Ltd.,   Toronto. 
Wheeler    &    Bain,    Toronto. 
Tinware 
Soren    Bros.,    Toronto. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Tires,   Auto,   Bicycle   and 

Baby  Carriage 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tire- Savers 
Richards-Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,  Frary  &  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Tools 
Buck    Bros.,    Milbury,    Mass. 
The     Goodell-Pratt     Co.,     Greensfleld, 

Mass. 
Frank    Mossberg  Co.,    AtUeboro,    Mass. 
Millers   Falls  Co.,   Miller  Falls,    Mass. 
National     Machinery     &    Supply     Co.. 

Hamilton. 
Pratt   &    Whitney  Co.,    Ltd.,    Dundas. 
Stanley     Rule     &     Level     Co.,      New 

Britain. 
Ward  &  Payne,  Shefleld,  Eng. 
Tools — Metal   Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,   Cleveland,    Ohio. 
Tool   Grinders 
Richards- Wilcox    Canadian    Co.,     Lon- 
don, Ont. 
Tool  Kits.  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank  Mossberg  Co.,    Attleboro,    Mass. 
The  L.   S.    Starrett  Co..    Athol,    Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn   Door 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Track    Systems 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.   Mfg.   Com.,    Bridge- 
port,  Conn. 
Henry   Disston   &   Sons,   Toronto. 
Trucks,  Feed,   Floor  and 

Platform 

Beatty   Bros.,   Ltd..   Fergus,   Ont,   and 
Winnipeg. 
Tubing,  Brass,  Copper,  etc. 
Williams   Bros.    &   Piggott,    Ltd.,    Bir- 
mingham, Eng. 
Tubing,  Draught 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing.    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum  Cleaners. 
Daisy   Vacuum   Cleaner   Co.,    Birming- 
ham,   Eng.  ....      , 
Sweeper    Vac.    Limited,    Montreal. 
Vacuum   Sweepers 
Bissell     Carpet     Sweeper    Co.,     Grand 

Rapids,    Mich.  ,  . 

Mainer    Electric   Co.,    Ltd.,    Winnipeg. 
Sweeper   Vac,    Limited,    Montreal. 
Varnishes:  See  Paints 
W.    B.    Bate  &  Co.,   Toronto. 
Berry    Bros.,    Ltd.,    Walkerville,    Ont 
Brandram-Henderson,    Ltd.,    Halifax. 
■Canada   Paint   Co.,    Montreal. 
Dougall  Varnish  Co.,  Ltd.,  Montreal. 
R.    C.    Jamieson   &  Co.,    Montreal. 
Martin-Senour    Co.,    Montreal. 
Benjamin    Moore   &    Co.,    Toronto. 
The   Ottawa   Paint  Works,   Ottawa. 
Pratt   &   Lambert.    Bridgeburg. 
A.    Ramsay   &  Son   Co.,    Montreal 
Sherwin-Williams    Co.,    Montreal. 
G.    F.   Stephens  &  Co..  Winnipeg. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Arctic 


FOR 

HIGH 
SPEED 


Metal 

FOR 
HEAVY 


Try  It.  PRESSURE 

Every  Pound  Guaranteed. 


AiMiWi 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nuts  and 
Washers,  assures  quickly  filled  orders  and 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE  WORKS 
LONDON,  CANADA 


'"* 


in 


BEL-AIR  DISPLAY  STAND 


MADE  IN  CANADA 

Unequal  for  Hard- 
ware display. 

Shows  the  goods 
to  the  best  advant- 
age. 

Saves  time  and 
space. 

Send  for  catalogue 
and  price  list. 


Belair  Tank  &  Tower  Co.,  Ltd.  £°£n *££ aEu  Montreal 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old     Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers  of   Bulk    Blacks   to  the  highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


The  Banner 
Ash  Sifter 

is  the  best  low-priced  ash 
sifter  on  the  market.  The 
rocker  motion  is  quick  and 
easy  (no  lifting  or  back- 
breaking  shaking)  the  sift- 
ing tray  is  large  and  the 
ash  can  will  stand  rough 
usage,  (demand  this  sifter). 
Buy  from  your  wholesale 
house. 

MANUFACTURED  BY 

The  Burrowes  Mfg.  Co.      -      -     Toronto 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 

Avoid  imitations    of    our 


LIMITED 


CUTLERY  *  ~  I  -  ^>  ** 


^P  T 


By  seeing  that  this  exact 

mark   is  on  each    blade.  ^^AfJTFD     \€>^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  <®»  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 

most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Ackland,   I).,  &  Son,   LH 03 

Adamson   Mfg.   Co 02 

American  Grinder  Mfg.  Co....  45 

American  Shearer    Co 4 

Atkins,   E.  C,   &    Co 74 

Barnett,  G.  &  H„  Co 57 

Barton   .Vetting  Co.,  Ltd.,  The  12 

Bastera,   Jackson   Co CO 

Belair    Tank     &     Tower     Co., 

Ltd 71 

Berry   Bros 45 

Best   Weatherstrip,   Ltd (iO 

Bird   &   Son.. Outside  front   cover 

Bloomer,    R.   E 02 

Boeckh   Bros.   Co..   Ltd 41 

I'rnndram-Henderson,  Ltd.  ..  47 

Buck    Bros -li 

Burrows  Mfg.  Co 71 

Canada   Dry   Cells,   Ltd 1 

Canada  Metal  .Co.,  Ltd.,   The.  40 

Canada   Paint   Co.,   Ltd 51 

Canada   Steel   Goods   Co S 

Canada  Wire  &  Iron  Goods..  53 

Can.  'Consolidated  Rubber  Co.  22 

Canadian  Tube  &   Iron   Co...  (il 

Chatillon.  John,  &  Sons 14 

Coghlin,  B.  J  ,  Co.,  Ltd 65 

Collette    Mfg.   'Co 12 

Collins   Mfg.    Co..   The    02 

Cumnier-Dowswell.    Ltd 10 

Davidson,  Thos.,  Mfg.  Co.  ...  14 

Delta    File   Works    00 

Dennis    Wire    &    Iron    Works 

Co.,    Ltd 0 

Dominion     Sheet     Metal     Co.. 

Ltd Inside  back  cover 

Dougall     Varnish     Co..     Ltd., 

The   57 


Enterprise  Foundry  Co.,  Ltd.     11 
Ford,    H.    M 02 


Gurney    Foundry    Co 10 

Gutta  Percha  &   Rubber,  Ltd. 

Inside   back   cover 


Hamilton    Cotton    Co 00 

Hamilton     Stamp     &     Stencil 

Works.    Ltd 02 

Harrington  &  Richardson  Arms 

Co S 

Hutton,  James,  &  Co 71 

Hoyt  Metal  Co.  Inside  back  cover 


Interstate  Electric  Novelty  Co.  5:"! 
International   Nickel  Co..  The    07 


James  Bro.   Foundry    62 

Jamieson  &   Co.,   R.   C 43 

Jennings,     Russell     Mfg.    Co., 

Ltd 71 


Kinzinger,   Bruce  *   Co.,   Ltd.  00 

Laidlaw  Bale  Tie  Co 05 

Lamplough,    F.    W..   &    Co 02 

Landers,   Frary   &   Clark    ....  2 

Lane,    Will    B G 

Leslie,  A.  C,  &   Co.,   Ltd 24 

Lewisi   Bros.,    Ltd' 3 

London  Bolt  &   Hinge  Works  71 

London   Rolling  Mills  Co 07 

LufUin  Rule  Co. Inside  back  cover 


McAvity,   T.,  &   Sons,   Ltd 

Inside  front  cover 

Manitoba  Bridge  &  Iron  Wks.  50 

Martin,   The   L.,   Co 71 

McComb,  J.  H 05 

McDougall,  R.,  Co 03 

MeGregor-Banwell   Fence   Co., 

Ltd 45 

MvKinnon  Chain  Co 

Outside   back   cover 

MeKinnon    Dash    Co 

Outside   back   cover 

Meakins   &   Sons,    Ltd 53 

Mecca   Specialties   Co.,   Ltd....  00 

Metallic    Roofing   Co 21 

Moore.  Benjamin,  &  Co.,  Ltd.  4!i 

Morrison,  Jas.,  Brass  Mfg.  Co.  0 

Munro,   Allan,   Color  Co.,   Ltd.  55 

Myers,  F.  E.,  &  Bros CO 

Nicholson   File  Co 13 

Northern    Bolt    &    .Screw    Co.. 

Ltd 62 

Nova  Scotia   Steel  &  Coal  Co.  02 

Oakey,  John.  &  Sons   00 

Ontario  Lantern  &  Lamp  Vo.  i.o 

Owl  Metal  Co.,   Ltd 00 

Parmenter.    Bulloch    Co..    The  C2 

Pink,  Thos 10 

Plymouth   Cordage   Co 7 

Prairie   City    Oil    Co..    Ltd 1 

Pratt  &   Whitney   Co.,   Ltd...  1 

Progressive  .Mfg.  Co 63 

Ramsay,   A..  &   Sons'  55 

Ross    Rifle   Co 74 


Seymour,  Henry  T.,  Shear  Co.  GO 

Sharratt   &    Newth 67 

Sini'th  &  Co.',   R.   H Gl 

Stanley   Rule  &    Level   Co....  13 

Stanley  Works,  The  24 

Stark    Rolling    Mills,    The....  15 

Starrett.    L.  IS.,   &    Co 5 

Steel  Bending  Brake  Works..  71 

Steel   Co.   of   Canada.    Ltd 9 

Stevens-iHepner   Co.,   Ltd 05 

Still.   J.   IL,   Mfg.   Co 65 

Stratford,   Mfg.   Co..    Ltd 14 

Tallmnr.  Brass  &   Metal  Co..  71 

Toronto  Plate  Glass  Import- 
ing Co 57 

Toronto  Furnace  &  Crematory 

Co.   .'. 67 

Trimont   Mfg.   Co 4 

Want   Ads.   Page    00 

Western   Clock   Co 10 

Wheeler   &   Bain    12 

White    Mop    Wringer   Co 16 

Wilckes-Martin-Wilckes    00 

Wilkinson  &   Kompass   03 

Winnipeg    Ceiling   it    Roofing 

Co 50 

Woods,,   Walter,  *V-   Co 12 

Wostenholm,   Geo..  &  Son    ...  21 

Wrought  Washer  Mfg.  Co 12. 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Ventilators 

Bcatty  Bros.,   Ltd.,   Fergus,   Ont.,  and 

Winnipeg,    Man. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler  &   Bain.   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co 

Winnipeg. 
Vises 

™T  h.^?"7  &  Sup"*  Co., 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Vises,   Oval    Slide 

Vises,   Pipe 

NLSna,Ha^nnery    &    S™»    Co., 
Vulcanizers 

Adamson    Mfg.    Co.,    Hamilton. 
Wall  Board 

Bird  &   Son.   Hamilton. 
Wall   Scrapers 

^rcin"™-  Mf«-  corp-  b"<^- 

Wash   Boards 

Wm    Cane  &  Sons  Co,,  Newmarket 
M/ahns  &  Sons,  Hamilton.  et 

Walter  Woods  &  Co..   Hamilton. 

Washing    Machines,    Electric 
and   Power 

*%&££"££;•   Fe^'   O*.,   and 

fe^^r^Lt^wSnan 
'ronto™    H™dred    Washer    To.,    To- 
One     Minute     Mfg.     Co.,     Toronto. 
Washing  Machines,   Hand 

BwYJ  •Bros-»,Ltd-  Fei«U3'  Ont-.  and 
Winnipeg,    Man. 

Cummer-Dowswell,    Ltd..    Hamilton. 
Mainer    Electric   Co.,    Ltd.,    Winnipeg. 
The  Maytag  Co..  Ltd.,  Winnipeg,  Man 
Nineteen    Hundred    Washer    To.      To- 
ronto. 

Wagon  Jacks 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont 


\Vashers 

London     Rolling     Mill     Co.,     London. 

Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.   Co.,  Milwaukee. 
Waste  Baskets 

ThLondDon?D§ntWire     *     Ir°D     Works' 

W»tfZ  Bowls  tor  Animals 

tow  •Bros-«Ltd-   Fer*us-   0°t-.   »nd 
Winnipeg,    Man. 

Water   Bowls 

^W^ni^-M^.-   Fere"S'   °Dt-   «" 
Well   Curbing 

Pedlar  People,   Oshawa.   Ont. 
Wrip«    'Steel     Granary     &     Culvert 
*^o.,   Winnipeg. 

Whisks 

American    Broom    Works,    St.    Basil 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   &   Sons,    Ltd.,    Hamilton. 

J:   S-    Snnms   &   Co.,    St.    John,    N.B. 

S    ™"fc,r  Co-;Ltd.,   Port  Elgin 

Walter    Woods   &    Co.,    Hamilton. 
White   Lead 

Brandram-Henderson   Co.,  Montreal 

<*•    F.    Stephens   &   Co.,    Winnipeg. 
Wholesale    Hardware 

Caverhm,   Learmont  &   Co.,   Montreal. 

H.  S.  Howland,  Sons  &  Co.,  Montreal 

Lewis   Bros.,    Ltd.,    Montreal.     ™CreaJ- 
Winches 

Manitoba   Bridge   &    Iron    Wks.,    Ltd. 
Winnipeg.    Man.  ' 

Window   Guards 

T^ndDonnnOntWire     &     Ir°n     Works' 

BHam?,tonning       Wife       C°~       Ltd- 
Manitoba   Bridge   &   Iron    Wks.,   Ltd 
Winnipeg,    Man.  >•*■«•. 

Wire 

The     British     Aluminum     Co.,     Ltd 
London,    Eng.  ' 

CMonfrealWire     &     Mf*      C°-      Ltd- 

D8&n£,CIB0n     &     SteeI     °°-     Ud- 

PiltonSte€l   *    Wire   C°"   Ltd"    Ham" 
B.    Greening    Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 
ilton. 


Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
The   Western   Wire   &   Nail   Co.,   Ltd.. 

London,    Ont. 

Wire  Cloth   Display  Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 

Wire   Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 

Wire  Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
MeGregor-Banwell    Fence    Co.,     Walk- 

errille,    Ont. 
Wire  Door  Guards 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.        Greening       Wire       Co.,       Ltd., 

Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire   &   Mfg.   Co.,    Montreal. 
Dominion     Iron     &     Steel     Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Steel   Co.   of   Canada,    Ltd.,   Hamilton. 
Western    Wire    &    Nail    Co.,    London. 

Wire  Mats 

Canada  Wire  &  Iron  Goods  Mfg.   Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 

Wire,  Bright  Annealed 

Frost   Steel   &   Wire  Co.,   Ltd.,   Ham- 
ilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wire   Goods 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
MeGregor-Banwell    Fence    Co.,     Walk- 
erville,   Ont. 
Wire   Products 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 


The     Dennis     Wire      &      Iron     Works. 

London,  Ont. 
Dominion    Iron    &    Steel     Co.,     Ltd., 

Sydney. 

Wire  Rope 
B.        Greening       Wire       Co.,        Ltd.. 
Hamilton. 

Wire  Springs 
The     Dennis     Wire     &     Iron     Works. 

London,  Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 

Wire    Stretchers 
Richards- Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Wood  Finishes 

Berry   Bros.,   Walkerville. 
Dougall    Varnish   Co.,    Ltd.,   Montreal. 
Pratt  &  Lambert,   Bridgeburg,   Ont. 
G.    F.   Stephens   &   Co.,    Winnipeg. 

Woodenware 

Boeckh  Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford, 
Ont. 

Walter   Woods    &    Co.,    Hamilton. 

Woven   Wire   Fencing 

The  Dennis  Wire  &  Iron  Works. 
London,    Ont. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Wrenches 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Whitman    &     Barnes    Mfg.     Co.,     St 
Catharines. 

Wringers 

Beatty  Bros.,   Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer- Dowswell,      Ltd.,      Hamilton, 

Ont. 
The   Maytag  Co.,   Ltd.,   Winnipeg. 
The    Nineteen    Hundred    Washer    Co. 

Toronto. 
Walter   Woods   &   Co.,    Hamilton. 
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The  woods  are  full  of  them 

Judges  have  been  numerous  in  Canada  who  have  come  down  off  the  bench  to  lead  the . 
people — who  have  stooped  to  conquer,  as  it  were — Blake,  Mowat,  Thompson,  Meredith. 
And  so  there  is  plenty  of  precedent  for  a  move  which  is  being  talked  of  in  the  Liberal 
party — the  grooming  of  Mr.  Justice  Duff  for  the  leadership  of  the  party  against  the 
day  when  Sir  Wilfrid  Laurier  will  seek  his  ease.  Mr.  Justice  Duff  is  a  member  of 
the  Supreme  Court  of  Canada,  but  it  is  said  that,  should  the  boom  in  his  favor  reach 
a  suffcient  volume,  he  will  be  willing  to  step  down  from  the  bench  and  get  into  the 
fight. 

This  makes  the  basis  for  an  extremely  interesting  article  by  H.  F.  Gadsby  in  the 
September  issue  of  MacLean's  Magazine.  Mr.  Gadsby  discusses  the  Duff  boom  in  a 
thoroughly  impartial  way,  and  tells  something  of  the  young  Judge  who  may  be 
slated  for  so  high  an  honor. 

"The  Duff  Boom"  is  but  one  of  many  features  in  the  September  MacLean's.  The 
number  bristles  with  bright  stories  and  powerful  articles  by  such  clever  and  famous 
contributors  as  Arthur  Stringer,  Agnes  C.  Laut,  Robert  W.  Service,  Arthur  E.  Mc- 
Farlane,  Alan  Sullivan,  Mrs.  Arthur  Murphy  (Janey  Canuck)  and  many  others.  It 
is  Canadian  from  cover  to  cover — the  best  reading  obtainable  on  this  side  of  the 
border. 

Now  on  sale  at  all  News  Stands,   15c. 

MACLEAN'S  MAGAZINE 
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A  Testimonial  Verified 


In  a  previous  advertisement  we  had  occasion  to 
mention  a  rather  extraordinary  shot  made  by  a 
Ross  .280  in  the  hands  of  Mr.  Ralph  Edmunds; 
here  is  the  account  of  Mr.  Stanley  R.  Graham,  of 
Chicago,  an  eye-witness: 

"Edmunds,  who  is  the  most  accurate  shot  I  ever  met, 
killed  a  small  ewe  at  the  almost  unbelievable  djstance  of 
from  1,800  to  2,000  yarde.  He  used  a  Ross  .280  calibre 
sporting  riflfle  with  open  sights.  The  bullet  entered  just 
below  the  tail,  badly  lacerating  the  intestines  and  lungs. 
'Subsequent  shots,  especially  the  shooting  of  a  small 
lamb  at  a  distance  of  S00  yards,  proved  to  my  mind  that 
same  is  not  safe  from  Edmunds  at  even  a  mile  away." 

Many  Canadian  sportsmen  prefer  the  Ross  .303 
Sporting  Models.  They  are  handsome,  well-built 
weapons,  reliable  and  accurate,  and  use  the  easily 
obtainable  .303  calibre  ammunition. 

For  catalogue,   discounts,   etc.,  write 


Ross  Rifle  Co., 


Quebec 


ATKINS 

Is  your  TROWEL  business  growing?  If  not,  it  should  be.  Are  you  simply  taking  care  of  the  ordinary  demands  or 
are  you  really  creating  new  and  larger  TROWEL  sales?  ATKINS  TROWELS  have  distinctive  features  that  appeal 
to  the  best  trade.  To  start  them  in  any  community  means  new  ATKINS  TROWELS  for  every  plasterer.  You 
make  new  business  and  more  profit.    "We  Help  You  to  Sell"  them.     Write  for  particulars. 

E.  C.  ATKINS  &  CO. 

MAKERS  OF  STERLING  SAWS,  TOOLS  AND  TROWELS 

Factory— Hamilton,  Ont.  Vancouver  Branch— 109  Powell  Street 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  man  whog'ets  thisbabbitt 
metal  is  sure  to  come  back 
for  more  because  it  gives  a 
service  extraordinary  on  high-speed  machin- 
ery and  engine  work.  Send  your  jobber  an 
order  to-day.  If  he  cannot  supply  you,  write 
us. 


"The  Babbitt 


HOYT  METAL  COMPANY    You'11  Sel1 


Factory  and  Offices, 
EASTERN  AVE.  and  LEWIS  ST.,  TORONTO,  CANADA 


More  of" 


New  York,  N.Y. 


London,  Eng. 


St.  Louis,  Mo. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY   BY 


GUTTA  PERCHA  &  RUBBER,  LIMITED 


Toronto 


Montreal 


Fort  Willi 


Winnipeg 


Regina 


Saskatoon 


Calgary  Edmonton  Vancouver 


/UFK/N  GOODS 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  these  lines 

7He/ufkinRule/?o.  ofQanada.£tj>. 

W/NDSO/tONT. 


can  give  you  the  very  best  of  service  and   satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR   CATALOGUE. 


Talk  Number  Sixty-three 

Crops  are  good— factories  busy— geueral  conditions  fine — so  you'll 
make  no  mistake  in  getting  in  a  fair  supply  of  "PREMIER" 
G-A1L-VANIZED  SHEETS  to  take  care  of  your  Pall  work.  Don't 
get    "caught    short."     Your   jobber    can    supply    promptly. 

TINKER    TOM. 

Look  for  Talk   No.  64  next   week. 

DOMINION  SHEET  METAL  CO.,  Ltd. 

HAMILTON.  CANADA 
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A  GOOD  OPENER 

Some  Hardware  Dealers  hesitate  to  get  their  share  of 
the  big  profits  made  on  motor  accessories  because  their 
salesmen  don't  know  automobiles.  But  it  requires  no 
technical  knowledge  to  sell 

McKinnon  Folding  Chairs 

They  are  a  convenience  in  any  car  whether  large  or 
small,  and  they  are  so  simple  that  any  child  can  fold 
or  unfold  them  instantly.  Attractive  in  appearance, 
luxuriously  comfortable,  strong  and  durable.  You 
can  sell  a  lot  of  them.    Write  for  prices. 

McKinnon  Dash  Company 

BUFFALO,  N.Y. 


McKinnon 


Every 
Chain 
Guaran- 
teed. 


Welds 
are 
Abso- 
lutely 
Smooth 


Electric-Welded  Trace  Chains. 


McKinnon  trace  chains  are  electrically  lap-welded  on  patented  machines.  The 
resulting  weld  has  a  uniform  tapering  swell  adding  25  per  cent,  to  the  strength 
and  wearing  qualities  of  chain.  All  chains  are  tested,  carefully  inspected  and  put 
up  in  rust-proof  bags. 


Made  in  Canada 


McKinnon  Chain  Co. 

ST.  CATHARINES,  ONT. 


Sold  by  Jobbers 


Hardware 
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SPECIAL  NOTICE 

Owing  to  the  recent  action  of  the  British  authorities  in  prohibiting  the 
exportation  of  Galvanized  Sheets  and  the  fact  that  several  mills  in  the 
United  States  have  closed  their  galvanizing  plants,  while  others  are 
months  behind  in  deliveries,  it  is  important  to  note  that  the  only  Cana- 
dian makers  of 

GALVANIZED  SHEETS 


++*  MADE  IN    *%. 


% 


\%  CANADA^/         ^%W< 


can  make  prompt  deliveries  at  lowest  market  prices  and  that  the  quality 
of  "PREMIER"  galvanized  sheets  is  now  generally  acknowledged  to 
be  the  "best  made  anywhere." 

All   Canadian   Jobbers  Sell   Canadian   Galvanized  Sheets 


I  
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50 

YEARS 

IN  THE 

.BUSINESS^ 


Success  Breeds  Success 

Nicholson  Files  are  made  by  a  firm  with  50  years '  experience, 
whose  annual  capacity  is  60,000,000  files  a  year,  distributed  over 
4,000  different  patterns. 

Nicholson's  direct  and  control  every  manufacturing  process,  from 
raw  material  to  finished  file.  Their  workmen  are  expert,  and  their 
product  is  acknowledged  superior  the  world  over.  90%  of  all  files 
sold  in  Canada  are  Nicholson-made  and  are  one  or  other  of  the 
Famous  Five-: 

Kearney  &  Foot,  Great  Western, 

American,  Arcade, 

Globe 

(Made  in  Canada) 

If  you  want  more  of  the  fie  business  in  your  locality,  write  us  for 
catalogue  and  a  copy  of  "File  Filosophy"  and  say  you  would  like  our 
assistance,  and  you  will  get  it. 

NICHOLSON  FILE  CO. 

PORT    HOPE        (Jobbers  Everywhere)         ONTARIO 


OVER  -Nj 
v    60,000,000 
FILES 
A  YEAR  / 


Keep  your 
rooms   warm 

and  your 
tempers  cool 

AVOID  DRAFTS 

You  can  rely 
upon  the 

"BRITON" 

to  keep  them 
out 

"Britons" 

keep    the    door 
of  the  world 

Made  only    by 

WM.     NEWMAN 
&  SONS,  LTD. 

BIRMINGHAM 


YOl>  CAN 


CLOSE  OUT      WORLD 


WiTM    A 
IR4T0>* 


The   reliance 
that  can  be 
placed  in  a 

"BRITON" 

should  be  your 
reason  for 
recommend- 
ation 


Particulars  of 
this  and  of  our 

other  Door 
Checks  of  all 

kinds  from 

FREDERIC     SARA 
&  COMPANY 

326     Ninth    Ave.   West 

CALGARY,     ALTA. 
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FIRE   DOOR   HARDARE 
Single — Double — Sliding — Swing — 
Vertical — and        Special       Under- 
writers' Label  Fixtures. 


NO.  321.     CHAMPION  TROLLEY. 
For    Barn     Doors.      Bird-proof,    storm- 
proof,    flexible     and     adjustable.      The 
leading    barn    door    hanger    throughout 
Canada. 

Per  doz.  pair,  list $28.80 

No.  Zi  Track,  per  ft.,  list   $     .24 

1  x  31  Brackets,  list   $  2.40 


NO.    235   ANGLE    DOOK 

Fine  for  Garages — no   curves   requir- 
ed— no    sag — no   warp.     Avoids   acci- 
dents common  to  swing  doors. 
Per   Set.   9  ft.   opening,   1%    Doors- 
List.  $15.00. 


When  you 
think  of 

Hangers 

think  of 

"The  Hanger  People" 

fcchards  Wilcox* 

p»]  Canadian  Company.^s 

EJ  London,Ontario. 


'R-W"  FLUSH  TROLLEY  HANGERS 
Make  Sliding  Doors  fit  tightly  as 
swing  doors,  and  weatherproof. 
Simple — Strong — Durable. 

Fll   Hangers,   doz.   pair if  48.00 

No.  31  Track,  100  ft $  24.00 

1   x  31  Brackets   $     2.40 


NO.   543    ROUND   TRACK 
HANGER. 
Only        completely        Flexible 
Round      Track      Hanger.     Ad- 
justable.    Riveted   steel   track 
brackets. 
Hangers,  per  doz.  pair,  list 

$23.50 
Track,  per  100  ft.,  list.    $16.00 


SALES  HELPS 
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WINDOW  CARDS  LITHOGRAPHED  SIGNS 

SHOW  CASE  MATS  BLUE  PRINTS 

ELECTRICAL  DISPLAY  SIGNS      ELECTROTYPES 

CIRCULARS  AND  BOOKLETS  OF  ALL  KINDS 

FIRST   AIDS  TO  FIREARMS    SALES 

Just  the  material  to  make  your  store  the  headquarters   for  the   fall   trade. 
Attract  your  customers  and  Iver  Johnson  quality  will  do  the  rest. 

Make  sure  that  your  Iver  Johnson  stock  is  sufficient,  and  then  let  us  know 
how  we  can  help  you  toward  a  successful  September  campaign. 

Write  to  us  now. 

IVER  JOHNSON'S  ARMS  &  CYCLE  WORKS 

350  RIVER  STREET,  FITCHBURG,  MASS. 


SALES  HELPS 


SALES  HELPS 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Are  You  Ready? 

for  the 

UNIVERSAL 

Food   Chopper   Campaign 

that  starts  in 
September 

On  this  page  is  shown  the  seven-piece  window  trim  that 
is  furnished  free  upon  request  to  all  desiring  to  enter 
the  September  prize-winning  window  trimming'  con- 
test. The  Cards  are  executed  in  modern  poster  style 
and  are  educational  in  purpose.  They  portray  the 
chopper  to  good  advantage  and  are  very  suggestive  of 
its  varied  uses. 

Write  for  Bulletin  giving  details  of  the  contest. 


%  Easiest  Way 
to  t*»«%^    J 

Better  Mince  Meal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HIGH-CLASS  TOOLS 

The  measure  of  your  success  is  governed  by  the  class  of 
goods  you  have  to  sell,  for  there  is  something  in  the  appear- 
ance of  a  well-made  tool  which  carries  to  the  mind  a  con- 
viction of  its  efficiency.   That  is  "Selling  Force,"  while 
k    the  actual  working  qualities  keep  it  sold. 

\  Particularly  true  is  this  of  the  Disston  Saws  and 

Tools,  and  in  calling  special  attention  to  the 


PLUMBS  and  LEVELS 


The  simplicity 
of   the   adjustment 
feature  is  one  which 
will  appeal  to  all  users. 
Operated  by  double  jamb-  . 
screws,  easily  accessible,  the 
adjusting  requires  but  a  mo- 
ment's time,  is  firm  and  secure,      % 
there  being  no  spring  tension  to 
get  out  of  order,  nor  can  the  screws 
rust  in  position. 

% 
The  stocks  are  made  of  selected  lumber,    \ 

long  and  well-seasoned.    All  brass  ends  are  % 

of  solid  drop-forged  metal,  not  hollow  castings.  \ 


you  will  find  they  stand  in  a  class 
apart   from   others   in   regard   to 
Quality  of  Material,  Workman- 
ship, Efficiency  and  Beauty  of 
Finish. 


"DISSTON" 


is  a  guarantee  of 

QUALITY 


SOLD  FOR  NEARLY  FIFTY  YEARS 


Look  them  up— It  will  pay  you. 
WE  ARE  HEADQUARTERS  FOR  DISSTON  GOODS 

LEWIS  BROS-,  Limited 

MONTREAL 

EVERYTHING  IN  HARDWARE 
RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 
SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs    and    highest   standards   of  workmanship,    regardless   of  price. 

Some  styles  of  Toilet  Clippers   are  illustrated   below.     All   are  heavily   copper,  plated  and   polished   before  nickeling,   thus  giving  a 

higher  finish,  which   lasts   much   longer   than    ordinary   plating.     The   utmost  care  is   used   in   grinding   and   tempering   the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be   readily   demonstrated    by    comparison.      No.   00   and    No.    000   Shaver   for 

beard   and  neck   trimming,   are  clipper* 

of  the  utmost  lightness  and  refinement, 

not   paralleled    by   any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with   grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVER 
A   light   and   elegant  Clipper   for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  you  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES,  . 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE    BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 

Montreal  Agent:  Western  Agents:  British  Columbia  Agents : 

W.  L.  HALDIMAND,  Jr.  BISSETT  &  WEBB,  Winnipeg.  E.  A.  EARL  &  CO.,  Vancouver 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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What  Makes  a 

Vernier  Caliper  Accurate? 

Can  you  explain  to  a  prospective  customer  how  one  vernier  can  be  better  than 
another?  It's  a  detail  of  tool  salesmanship  you  might  know  to  advantage — 
profits  on  vernier  calipers  count  up  fast. 

Briefly,  the  point  may  be  summed  up  as  follows:  The  quality  of  the  graduations 
determines  the  quality  of  the  tool.  The  finest,  sharpest  graduations  are  found  on 

-Starrett  Vkrnier  Calipers 


A  vernier  must  read  accurately  to 
1/1000  of  an  inch,  yet  its  finest 
graduations  are  only  1/40  of  an 
inch.  To  divide  1/40"  into  twenty- 
fifths  is  a  delicate  job.  Therefore, 
the  well-defined,  clean-cut  gradua- 
tions  produced   only    by    our   secret 


process  make  possible  finer,  more 
delicate  adjustment  than  with  any 
other  tools.  Show  a  mechanic  these 
graduations — under  a  magnifying 
glass  if  you  can,- — and  explain  why 
he  can  take  a  reading  quickly  and 
accurately. 


7/  you  want  further  details,  write  for  catalog  21MA   thai 
describes  the  whole  2100  styles  and  sizes  of  the  Starrett  line. 


42-.")()2 


The  L.  S.  Starrett  Co. 

The  World's  Greatest  Toolmakers 


New  York 


Athol,   Mass. 

London 


Chicago 


If  interested,  tear  out  this  pageand  keep  with  letters  to  he  ansivered. 
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CO 


Hand  Lanterns,  Trouble  Lights,  Automobile  Sockets 

and  Connectors,  Miniature  Incandescent  Lamps  d£SE>, 

Electric  Bicycle  and  Motorcycle  Lanterns,  Electric  Carriage 

Lanterns,  Radio  Batteries  and  Lamps 

The  "FRANCO"  Line  is  mighty  profitable  everywhere.    It  is  nice  appearing, 
easily  sold  and  gives  a  most  desirable  service. 


4730 


lOffi) 


I  IBKE    TUBVLAK 


.Ma ile   in    various 


Winners  of  the 

GOLD    MEDAL 

at  the 

Panama-Pacific  Exposition 

Franco  Flashlights  are  made  in 
various  sizes,  styles  and  finishes 
to  suit  every  purpose.  Fitted 
with  Radio  Lamp  and  Radio 
Battery,  they  excel  all  others. 
Radio  Batteries  for  Flashlights 

and  Hand  Lanterns. 

Long  Life  in  use  and  on  shelf. 

Write  for  Catalogue  and  Prices. 

See  our  Exhibit  in  the  Industrial 
Building  at  the  Canadian  National 
Exhibition,  Aug.  26th  to  Sept.  11th. 


NICKEL    TIBILAR 


.Made    in    variou 


designs. 


Interstate  Electric  Novelty  Co.  of  Canada,  Limited 

220  KING  STREET  WEST,  TORONTO,  ONT. 

The  Most  Progressive  Flashlight  Manufacturers  in  the  Dominion 


//  interested,  tear  out  this  page    and  keep  with  Letters  to  be  answered. 
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AT    YOUR    SERVICE 

H.  S.  HOWLAND,  SONS  &  CO- 

WHOLESALE    HARDWARE 

TORONTO 


LIMITED 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "     "  SC  904 

Heavy  Strap  Hinges    ..."      "     "  SC  209 

Heavy  Tee  Hinges "      "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges..   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


The  largest  plant  in  the  world,  the  most  modern 

equipment  and  seventy-six  years  of 

specialized  experience  are 

behind 


DISSTON  SAWS 

That's  why  there  are  probably  more  of  them  sold 
than  all  other  makes  combined.  Live  dealers  all  over 
the  world  are  converting  this  demand  into  cold  profit. 

Sales-help  Booklet  on  Request. 

HENRY  DISSTON  &  SONS,  Inc. 

PHILADELPHIA,     U.S.A. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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PRODUCTS 

"HAMILTON"  PIG  IRON 


**it 


e</ 


BASIC,  MALLEABLE  AND  FOUNDRY 

IRON  AND  STEEL 

BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS, 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware, 

Top  Goods,  Etc. 

WIRE,  ETC. 

Steel.  Brass,  Copper  and  Bronze,  Heavy  and  Fine,  Bright  Annealed,  Coppered  Liquor 

Bright,  Galvanized  and  Tinned.    Stranded,  Steel  and  Copper  Cable,  Clothes  Line,  Wire 

Nails,  Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates. 

RAILWAY  FASTENINGS 

Angle  Bars,  Track  Bolts,  Tie  Plates,  Spikes,  Tie  Rods,  Etc. 

NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails,  Railway,  Pressed  and  Drift  Spikes. 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets,  and  Burrs,  Iron,  Brass  and  Copper. 

POLE  LINE  HARDWARE 

Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods,  Etc.,  Black  and  Galvanized. 

BOLTS,  NUTS  AND  WASHERS 

Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts, 

and  Washers. 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and    Couplings. 

SCREWS 
Wood  and  Machine  Steel,  Brass  and  Bronze. 

LEAD  PRODUCTS 

Lead  Pipe,  White  Lead,  Shot  and  Putty. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  way  to  sell  more  goods 
to  your  customers 

You  sell  oils,  dressings,  polishes  and  a  dozen  or  more  other  items 
to  house-owners.  They  will  buy  "Ventiplex"  goods  from  you  if 
you  have  them  and  recommend  them. 

They  have  needs  and  wants  which  sometimes  they  don't  know  thev 
possess— UNTIL  THEY  ARE  SHOWN. 

Not  a  farmer  or  teamster  in  your  com- 
munity but  needs  ''VENTIPLEX" 
SWEAT  PAD  and  other  "VENTIPLEX  ' 
lines  — Housings,  Saddle  Blankets  and 
Weather  Strip  for  example. 

''Ventiplex"  goods  are  remarkably  durable  and  attractive.     Quality,  beauty  and  service  is  the  idea  back  of  every 

step  in  their  manufacture. 

"Ventiplex"  Sweat  Pads  are  big  favorites  because  they  absolutely  cure  and  prevent  gall  sores. 

Get  in  touch  with  us.     Send  for  our  catalogue.    Drop  in  en  us  if  you  are  in  Toronto.    Ask  to  have  our  traveller  call 

on  you  when  he  is  next  in  your  city. 

Sold  by  all  Wholesale  Hardware  Houses  throughout  Canada. 

Manufactured  by 

BURLINGTON  WINDSOR  BLANKET  CO.,  LIMITED 

Toronto,  Canada,  and  Burlington,  Wis.,  U.S.A. 


DAVIDSON'S  STOVE  BOARDS 


Square  or  Oblong 

Wood  Lined  and  Paper  Lined 
All  sizes 

Our  extensive  lithographing 
plant  enables  us  to  produce  the 
most  artistic  in  design  and  the 
quality  is  the  best,  as  only 
specially  selected  material  is 
used. 

Our  Stove  Boards  are  seamelss, 
no  cracked  or   shabby  corners. 

Write  us  for  prices. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SKILLED  MECHANICS  ORDER 

STANLEY  TOOLS  BY  NAME 

Why  Waste  Time  Offering  Substitutes?  r 

To  build  up  a  sound, 
permanent  tool 
business,  we  advise 
carrying  the  great, 
leading  line  made  by 
"Stanley"  at  Roxton 
Pond,  Que.,  and  New 
Britain,  Conn. 


Stanley  Hammers  are  properly  hung. 
The  right  tool  for  a  particular  car- 
penter. 


The  c  o  n  c  e  aled 
ratchet  brace  No. 
921,  mechanically 
perfect,  beauti- 
fully finished ;  a 
most  dependable 
tool. 


No.  113  Circular  Plane, 
accurately  adjusted. 


It  will  pay  you  to  sell  Stanley  Rules. 
They  are  as  perfect  as  rules  can  be,  and 
satisfy  the  most  exacting  mechanic. 


No.  444 
Plane  is  for 
making  dove- 
t  a  i  1,  tongue 
and  groove. 
A  most  use- 
f  u  1  wood- 
workers ' 
tool. 


Almost  every  carpenter 
must  have  a  Stanley 
Universal  Plane. 


The  Stanley  Breast  Drills  with  steel  frames,  the  Stanley  Hurwood 
Screwdrivers  are  the  best  to  be  had  at  the  price. 

WHOLESALE  DISTRIBUTORS: 

CAVERHILL,  LEARMONT  &  CO. 

MONTREAL 


//  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Our  corrugated  conductor  pipe  has  the  best  seam  of  any  pipe  on  the 
market.     Try  a  sample  order  and  be  convinced. 

Eavetrough,  ridge  roll,  valleys,  elbows,    skylights,  ventilators,   etc.,   and  Corrugated  Iron. 

Get  our  prices  for  galvanized  iron  sheets. 
We  ship  while  others  are  thinking  about  it. 

WHEELER  &  BAIN         "L^L^lnli?        TORONTO 


Wrought  and  Steel  Pig 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Brooms 


of 


Quality 


may  always  be  had  by  ordering 
our  brands.  We  have  them  at 
$3-25,  $3-50,  $3.75,  $4-00, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5.50,     $6.00     per     dozen. 


FACTORY    and   MILL 
Brooms    $4.00,    $4.50,    $5.^ 
per  dozen. 


00 


Walter  Woods  &  Co. 

HAMILTON  and  WINNIPEG 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  On  t. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DIFFERENCE  IN   LENGTH    OF  JACKS     16  INCHES      CENTRES 


II II  II  2    FEET 'I 

DE    CUT    OF  JACKS    USE  THE         MARKS         A   A  A  A 


6'jft 7J/t 

8 'A  9'/« 


2  2.   i  .21    i  .2  0.  ,  .19   ,   .18.  i     17    ,  .16    ,  .15   ,    14  ,   .13.  ,    112    ,    111 


FACE 


115       114       113       112       111       110 


113   ,    112   ,    111    .    110 


BACK  OF  TONGUE 


L\        St         ST         hi 


;E2.  I  .2  2.  I  .12 


ffiiffi'iWi 


BACK  OF  BODY 


Stanley  Carpenters'  Steel 

Squares 

Each  Square  is  made  from  one  piece  of  steel, 
and  all  four  edges  are  machined.  The  graduations 
are  accurate  and  cut  deep. 

They  can  be  furnished  in  a  variety  of  finishes 
which  include  Royal  Copper,  Blued,  Nickel- 
Plated,  Galvanized  and  Polished. 

Each  square  is  packed  in  an  anti-rust  envelope. 
Send  for  further  particulars. 

Stanley  Rule  &.  Level  Co. 

New  Britain.  Conn.  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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I    ORE, 
Hot 


Gs\s 


^^/ 


SEE   THE 


Stack 
Demonstration 


IN  THE  PROCESS  BUILDING 

Canadian  National  Exhibition 

The  STACK  is- the  quickest  in  action. 

The  STACK  is  the  most  rapid  heater. 

The  STACK  will  heat  a  given  quantity  of  water  hot 

in  k-ss  time  than  any  other  heater. 

The  STACK  is  almost  an  instantaneous  heater,  for 

it  will  begin  to  circulate  hot  water  within  20  seconds 

after  the  gas  is  lighted. 

The  STACK  will  begin  to  deliver  hot  water  at  the 

faucet  one  minute  after  the  gas  is  lighted. 

The  STACK  is  the  most  durable  heater  made. 

The  STACK  is  the  easiest  and  quickest  to  instal. 

The  James  Morrison  Brass  Mfg. 
Co.,  Limited 

93-97  Adelaide  Street  West,  TORONTO 


JENKINS  BROS.' 
PUMP  VALVES 


proved  best  and  cheapest  because  of 
their'long  leakless  service. 

They  are  scientifically  compounded 
from  pure  rubber  and  other  ingredients 
to  meet  the  imposed  conditions  exactly. 


Whether 


against 


your  pumps  are  operating 
a  low  or  an  extreme  head  in 
handling  cold,  warm  or  hot  water,  brine, 
naphtha,  acids,  ammonia,  gritty  water 
or  other  fluids,  we  can  furnish  the  right 
Jenkins  Bros.'  Pump  Valves  to  give  the 
most  economical  duty  possible. 

Thousands  upon  thousands  are  daily 
proving  their  ability  to  stand  up  under 
all  demands  in  the  leading  power  and 
pumping  plants  in  the  country. 

When  ordering  state  diameter,  thick- 
ness and  size  of  hole  in  addition  to  head 
pumped  against,  the  kind  and  maxi- 
mum temperature  of  the  fluid  to  be 
handled. 

Write  for  No.  8  Jenkins  Bros.'  Catalog. 

JENKINS  BROS. 

LIMITED 

103  St.  Remi  Street,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


HARDWARE    AND    METAL 

mm 


G  O  ODELL- 
PRATT 


Every  bit  • 

of  Machine  Work 
on  this  model  of  an  electri- 
cally controlled  submarine 
was  made  on  a  Goodell-Pratt 
No.  125  Amateur  Bench 
Lathe. 

Mechanics  buy  only  the  tools  they  need;  but  amateurs  spend  money 
on  their  hobbies  freely.  This  is  profitable  trade.  There  are  hundreds  of  amateur 
tool  users  in  every  town.  Do  they  trade  at  your  store?  They  will  if  you  carry 
the  tools  they  want.  Amateur  tool  users  know  and  have  confidence  in  Goodell- 
Pratt  Tools.  Take  advantage  of  this  confidence  by  carrying  Goodell-Pratt  Tools 
in  stock. 

Every  Amateur  Mechanic  wants  a  Lathe,  small  and  moderate  in 
price,  but  capable  of  all  kinds  of  work.  There  is  only  one  Lathe  built  that  meets 
this  demand.  It  is  Goodell-Pratt 's  No.  125  Amateur  Bench  Lathe.  The  list 
price  of  this  Lathe  is  only  $20 .  00,  yet  the  model  submarine  above  shows  the 
class  of  work  that  it  will  do,  and  it  is  equally  useful  for  either  wood  or  metal. 

Every  hardware  store,  big  or  small,  can  sell  these  Lathes  at  a  big 

profit.  Many  sell  them  now.  Do  you?  Remember  that  every  one  buying  a  Lathe  must  buy 
attachments  and  other  small  tools.  'That  means  still  more  profits  for  you.  Do  you  want  them? 
One  Lathe  in  stock  is  all  you  need.    Have  you  got  it? 

Goodell-Pratt    Company 

Greenfield,    «^5^&,    Mass.,  U.S.A. 


£ 
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Revolver  Salesmen: 

Here's  another  of  those  newspaper  advertisements 
we  have  ready  for  you. 

If  you  have  one  or  more  of  the  series  on  hand  you'll 
be  PREPARED  to  start  some  PROTECTION  adver- 
tising in  the  first  issue  of  your  local  paper  following 
a  "burglar  scare"  or  other  crime  wave  that  sets 
people  thinking. 
This  means  YOU  get  the  revolver  business. 


Meet  the  Danger  Moment 
Prepared ! 

Prepare  against  that  day  when, 
unexpectedly,  you  must  leave  your 
family  alone  overnight.  Then  it  may 
be  that  an  instant's  peril  will  mean 
the  safety  of  cool  calculation  or  the 
danger  of  frantic  desperation.  If  your 
wife  is  armed  with  a  Colt  revolver, 
confidence  will  steady  her  grip  against 
the  moment's  need.     For 

\OLT  Revolvers 

are  ready  at  an  instant's  call.  Quick 
as  a  flash,  they  respond  to  the  finger's 
pull;  yet  they  can  be  confidently 
handled  by  gun-shy  women  without 
the  slightest  fear  of  accident,  because 
the  "Positive  Lock"  (found  only  in  a 
Colt)  automatically  locks  the  action 
until  the  trigger  is  purposely  pulled 
to  fire  a  shot. 


(Space  for  Dealer's  Name  Here.) 


Colt's  Patent  Fire  Arms 
Manufacturing  Co. 

Hartford,  Conn.  -  U.S.A. 

or  A.  MacFARLANE  &  CO.,   LIMITED 
Coristine  Building  ...  Montreal,  Canada 


r 


"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 

A     GREAT   LITTLE    VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists, 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 

Jaws  2% n  wide,  IJi9  deep, 

opening  3^n,  Base  7%*  long. 


Your  Jobber  will  supply  you. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


September  2,  1916, 
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T's  the  favorite  load  of  those  wise  ones  who  come  home 

with  the  fattest  bags.      Also,  it's  the  shell  to  be  seen 

prominently    displayed    by    the  ,  knowing   merchant  who 

anticipates  the  demands  of  his  customers.     The  CANUCK, 

the  fastest   of  all   shot  shells,    is  only  one   of  a  large  family  of 

thoroughly  dependable  Dominion  Shells.     You  have  long  been  acquainted  with  the 

many  superior  features  of  IMPERIAL,  REGAL  and  SOVEREIGN,  all  smokeless 

brands,  loaded  with  standard  powders  and  double  chilled  shot.      Then  you  know  the 

old  stand-by,   CROWN — the  low-priced  black  powder  shell  that 

has  travelled  in  the  pockets  of  nearly  every  shooting  coat  in  Canada. 

Put  them  in  your  window.  Let  your  customer  choose,  simply  guide 
him  that  his  selection  may  be  made  from  your  stock  of  Dominion — 
the  only  Ammunition  made  in  Canada. 
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Perhaps  You  Are  a  Careful  and 

Close  Buyer 


IT  may  be  an  ingrained  caution.  It  may 
be  that  you  have  been  "bitten"  once 
or  twice,  and  so  are  "shy."  It  may  be 
that  it  is  a  developed  habit — a  measure 
and  method  of  self -protection.  But  no 
matter  why  you  may  be  a  hard  man  to 
sell  to,  is  not  this  true: 

That  many  things  hought  by  you,  and  now 
greatly  esteemed,  were  stoutly  resisted  by  you 
when  the  salesman  brought  them  to  your 
attention  for  the  first  time? 

For  example,  a  cash-carrier  system,  cash-recording 
system,  typewriter,  computing  scale,  plate  glass 
windows,  prism  lighting,  show-cases,  loose-leaf 
systems — and  almost  everything  else  in  common 
use  nowadays  by  merchants,  are  resisted  when  they 
are  first  presented.  But  later,  when  they  are 
bought,  and  when  they  have  been  given  time  to 
demonstrate  their  value,  why,  you  could  not  in- 
duce the  merchant  to  do  without  them. 

All  this  leads  up  to  this  point: 

Suppose  we  urge  you  to  read  THE  FINAN- 
CIAL POST  each  week — to  subscribe  for  it 
for  a  year  at  a  cost  of  $3.00  (52  issues),  there 
is  just  a  chance  that  you  would  resist  the 
suggestion — not  so  much  because  of  the 
$3.00,  but  because  "you  don't  see  it." 


Now  the  regular  reading  of  THE  POST  will  make 
you  see  your  own  and  the  Nation's  Business  in  a 
bigger  way,  and  by  adding  to  your  power  to  see 
things  pertaining  to  Money  and  Business  in  a 
clearer,  larger  way,  you  will  be  a  stronger  man 
for  the  business  in  which  you  are  engaged  now. 
If  you  can  grow  to  a  stronger  business  man  at  a 
cost  in  money  of  $S.OO  a  year,  the  chances  are  that 
you  will  not  hesitate  to  pay  the  $3.00. 

Nothing  that  you  can  read  outside  the  trade  paper 
serving  your  field  of  business  is  so  much  worth 
while  as  the  reading  of  a  first-class  business  paper. 
The  Business  .Outlook  will  help  you  in  your 
business : 

Will  tell  you  when  to  get  ready  for  poor 
business  conditions,  when  to  watch  your 
collections  with  unusual  care,  when  to  buy 
sparingly,  and  when  to  prepare  for  big 
business.  It  will  also  help  you  with  your 
banker.  Will  probably  save  you  money  in 
exchange  on  your  cheques  and  drafts,  be- 
cause you  understand  the  movements  of 
money. 

At  any  rate,  we  ask  you  to  take  the  first  necessary 
step  in  the  direction  of  the  larger  business  world 
which  lies  about  you  and  close  up  to  you  and 
which  is  vitally  connected  with  your  affairs.  We 
ask  you  to  sign  and  return  the  form  below,  confi- 
dent that  you  will  be  glad  afterwards. 


THE  FINANCIAL  POST 

OF  CANADA 
143-153  University  Ave.,  Toronto 


1916. 

THE  FINANCIAL  POST  OF  CANADA, 

143-153  University  Are.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    I  will  remit  $3.00 
to  pay  for  my  subscription  on  receipt  of  bill. 

Name  

y      '  Address 


September  2,  1916. 
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JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England         LIMITED 

Also  LONDON,   GLASGOW,  CAPE  TOWN  and  SYDNEY,  N.S.W. 
Contractors  to  the  Admiralty  and  War  Office 

Original   Patentees  and  Manufacturers  of 

CARTLAND'S  PATENT  HELICAL,  CLIMAX,  AND  RELIABLE 
DOOR  SPRINGS 


5753     IRON 

3    in 4/0 

i     "     7/- 

5     "     9/6 

5754   BRASS 

3  in 7/6 

4  "     10/6 

5  "     14/6 

per   pair. 


2401 


■   With  2  in. 
Shoe, 
21/-   each. 


5355     IRON 

4  in 28/- 

5  "      39/- 

6  "     48/- 

5356   BRASS 

4  in 48/- 

5  "     66/- 

6  "     ....78/- 
per  dozen. 

2860 

With  2  in. 
Shoe, 
28/6  each 


Manufacturers    of   every   description    of 

BUILDERS'   CABINET,   FANCY   AND 
NAVAL   BRASS   FOUNDRY 

FANLIGHT    OPENERS    AND    GEARINGS    OF    EVERY    HIND 


Architects'    Own    Designs   and   Special    Requirements   Carefully 
Executed. 

Our    new    Catalogue,    fully    illustrated,    mailed    free    on 
application  to   Wholesale   Hardware   Merchants. 

Canadian  Agents— Eastern :  Geo.  H.  Smith,  39  Adelaide  St.  W., 

Toronto. 

Western :   W.   T.   McArthur  &  Co.,   1128  Homer  St.,  Vancouver, 

B.C. 


C  TRADE  Ak^k^. 

HICACQ 
MARK  ^BB^F 

SPRING  HINGES 

TRADE  BUILDING 

distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other. 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  open  at 
any  desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalog  M  32.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 

(Chicago  Spring  ISutt  <£omp*t?£, 


CHICAGO 


NEW  YORK 


"W.&B."Drop 
FORCINGS 


«I 


The 

Whitman  &  Barnes 
Manufacturing  Co. 

Established  1854 

St.  Catharines,  Ontario 


We  make  a  specialty  of 
the  highest  grade  Drop 
Forgings.  Our  excep- 
tional capacity  and 
equipment  insure  accu- 
rate forgings  and  prompt 
delivery. 


Send  us  Blue  Prints  on 
Special  Forgings,  three 
pounds  and  under  in 
weight,  and  permit  us 
to  estimate  on  your 
requirements. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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IHAND  TAPS 


Your  sale  of  TAPS,  DIES  and 
REAMERS  depends  on  the 
quality  and  merit  of  the 
goods  you  sell. 

The  Butterfield  line 


will  make  your  business  grow  by  leaps 
and  bounds,  because  it  is  distinctive  in 
its  service  and  satisfaction-giving  quali- 
ties. 

Positively  guaranteed.  Money  refunded 
without  question  if  unsatisfactory. 

Write  for  catalog,  then  send  a  trial 
order. 


BUTTERFIELD 
&  Co.,     Inc. 

ROCK  ISLAND,  QUE. 


TO&S 


■ 


Our  Dealer  Book,  "How 
to  Sell  Tools,"  Suggests 
Salesmen's  Conferences 


Have  you  put  this  book — "How  to  Sell  Tools" 
in  the  hands  of  every  one  of  your  men? 

Are  you  carrying  out  its  suggestions — and  check- 
ing up  the  results? 

Millers  Falls  Dealer's  Service  will  mean  some- 
thing definite — something  tangible — and  some- 
thing profitable  to  you,  if  you  try  it  out  at  just 
one  point  to  test  its  value. 

Begin  by  getting  "How  to  Sell  Tools"  and  key- 
ing your  tool  department  up  to  the  standard  of 
efficiency  there  laid  down.  Start  weekly  sales- 
men's conferences  to  keep  up  the  interest,  and 
discuss  at  these  meetings  the  selling  suggestions 
in  "How  to  Sell  Tools"  and  in  the  monthly 
issues  of  the  "Millers  Falls  Star."  Put  our  dis- 
plays and  advertising  features  to  work  in  your 
store.  Then  watch  your  tool  sales  for  results. 
They  will  show  and  show  big. 

Absolutely  no  price  to  pay  but  a  little  effort. 

Write  us  to-day  for  our  plan  of  Dealer  Co-opera- 
tion and  we  will  help  you  start  something  that's 
worth  while. 

Bit  Brace  732  is  a  big  seller  among  our  better 
braces  because  it  has  universal  chuck  as  well  as 
boxed  ratchet  and  ball-bearing  head.  Hand- 
somely finished. 


Millers  Falls  Company 

'Toolmaker    to    the    Master    Mechanic'- 
MILLERS  FALLS,  MASS. 

N.  Y.  Office  :     28  Warren  Street 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Quality  METALLIC^'>*r 

SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGH  ano  PIPE     SKYLIGHTS 


This  Catalogue  Will  Bring  You  Business 

— Leave  It  on  Your  Counter 

It  contains  hundreds  of  beautiful  illustrations  of  new  and 
exclusive  designs  of 

Metallic  Ceilings  and  Walls 

Designs  for  Stores,  Churches  and  Homes,  for  Warehouses, 
Public  Buildings  and  Theatres.  All  owners  of  buildings  will 
find  just  the  design  they  want.     This  Catalogue,  combined  with 

OUR  SIMPLIFIED  PRICE  LIST 

will  create  a  new  era  in  the  Metallic  Ceiling  business  in  Canada. 
Big  profits  are  ahead  for  the  man  who  takes  hold  right  now  and 
WRITE  US  TO-DAY  gets  "The  Metallic  Ceiling  Name"  in  his  locality. 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


Celebrated 


QUALITY 


IXL 


Cutlery 


FINISH 


No. 
292 


No. 
292 


MADE  IN  OVER  FOUR  THOUSAND  DISTINCTIVE  PATTERNS 


EACH  BLADE  HAND  FORGED  AND  GUARANTEED 


No. 
896 


STOCKED  BY  ALL  LEADING  JOBBERS 

Manufactured  by 

GEO.  WOSTENHOLM  &  SON,  SHEFFIELD,  ENG. 

A.  MACFARLANE  &  COMPANY,  LIMITED,  Canadian  Representative,  MONTREAL 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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A  SQUARE  DEAL 


The  policy  of  the  Dominion  Rubber  System  is  to  provide 
every  need  in  Rubber  Goods,  and  to  give  a  square  deal  to 
every  buyer,  no  matter  how  small  the  purchase  may  be.  That 
means — 

A  Square  Deal  in  Values 
as  Well  as  Qualities 

Whether  the  purchase  be  a  Rubber  Nipple  for  the  baby's 
bottle,  a  Rubber  Shoe,  a  "Nobby"  Tread  Tire,  or  Inlaid  Til- 
ing for  a  Parlor  Car,  we  insist  that  the  goods  must  be  abso- 
lutely satisfactory. 

No  matter  what  the  need  in  rubber  may  be,  write  to  our 
nearest  Branch  or  direct  to  the  Head  Office. 

Canadian  Consolidated  Rubber  Co. 

LIMITED 
Executive  Office — Montreal,  P.Q. 

28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ATTRACTIVELY  DISPLAYED  GOODS 

SELL   QUICKLY 

We  are  spending  thousands  of  dollars  telling  your  cu  stomers  about  O-Cedar.  Co-operate  with  us.  Our 
ads.  are  appearing  in  the  principal  dailies  and  in  the  monthly  and  weekly  magazines.  Thousands  and 
thousands  are  using  it  daily.  Many  of  these  women  are  your  customers.  Do  they  know  you  stock 
O-Cedar?    Are  they  ordering  their 


0@d 


eaar 

Polish 


(MADE  IN   CANADA) 

from  you?  We  have  many  handsome  and  attractive  counter,  store 
and  window  displays  which  we  are  glad  to  supply  to  you  absolutely 
free.  This  is  one  of  them.  Prominently  placed  on  your  counter,  it 
will  double  your  sales.  Write  your  jobber  for  full  information  about 
our  Display  Deals  and  Profit  Deals.  They  mean  money  in  your 
pocket. 

Write  Your  Jobber  To-day. 

CHANNELL  CHEMICAL  COMPANY,  LIMITED,  TORONTO,  CANADA 


UNFORTUNATE 
UNNECESSARY 

No  one  cares  to  take  the  chance 

of  having  a  sudden  wind  slam  the 
door  against  the  ear  while  entering 
or  leaving  the  garage  because  this  means 
smashed  glass,  broken  lamps,  bent  mud 
guards,  and  other  useless  expense. 
That's    why'  the    Stanley    Garage    Door 

Holder  sells  so  easily.  Everyone  sees  its  value 
at  a  glance.  It  locks  the  door  open.  This  is 
now  a  staple  article  for  every  hardware  store. 
If  you  have  not  as  yet  stocked  it  you  are  missing 
splendid,  profitable  sales. 

Write  to-day  for  latest  catalog  on  Stanley  Garage 
Hardware.     It's   worth   careful   reading. 


New    York 
100  Lafayette   Street 


Chicago 
73   Kant  Lake   Street 


Canadian   Representatives: 
A.  McFarlane  &  Co.,   Coristine  Bldg.,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Is  Belgian  Glass  Being  Sold  Now  in  Britain? 


Scene  in 
Belgian 
glass 
works. 


Are  the  Factories  Still  in  the  Hands  of  the  Germans? — Said 

That  British  Are  Sending  Foodstuffs  in  to  Feed 

Belgians  and  Receiving  Glass  in  Return. 


ARE  the  Germans  operating  the 
Belgian  glass  factories  and  sell- 
ing the  glass  to  England?  Such 
a  question  would  be  scoffed  at  by  the 
man  in  the  street.  But  ask  any  one 
of  the  few  men  who  are  in  the  inner 
ring  of  the  glass  circle  and  they  will 
probably  tell  you  that  it  is  not  only 
possible,  but  altogether  probable.  The 
glass  is  not  being  sold  in  the  ordinary 
way  of  doing  business.  The  glass  it  is 
asserted  is  sold  for  barter  such  as  food- 
stuffs to  feed  the  Belgians,  who  are 
sadly  in  need  of  food,  in  districts  now 
in  the  hands  of  the  Tentons. 

Where  Is  The  Proof 

The  man  who  in  these  days  asserts  that 
the     Germans     are     shipping     window 


glass  into  England,  is  liable  to  severe 
criticism  unless  he  has  some  good 
reasons  to  back  up  his  assertion. 

It  is  well  known,  in  fact,  the  trade 
was  told  by  Hardware  and  Metal  during 
the  early  stages  of  the  war  that  the 
glass  manufacturing  districts  of  Bel- 
gium had  fallen  into  the  hands  of  the 
Germans.  Prior  to  the  outbreak  of  the 
war,  large  quantities  of  glass  were 
brought  into  Canada,  where  at  least 
some  Belgian  glass  was  not  carried  in 
stock.  Glass  was  also  manufactured  in 
England  and  considerable  quantities 
were  shipped  to  Canada.  Following  the 
outbreak  of  the  war  both  the  Belgian 
and  English  supplies  were  cut  off.  The 
Belgian  factories  fell  into  the  hands  of 


the  Germans.  The  staffs  in  the  English 
plants  were  so  depleted  by  enlistments, 
that  the  output  was  very  small  indeed. 
The  result  was  that  England  and  Can- 
ada along  with  many  other  countries 
had  to  look  elsewhere  to  supplies.  There 
was  only  one  place  to  go  for  supplies — 
and  that  was  to  the  United  States. 

From  that  time  on  the  United  States 
did  a  huge  export  trade.  Immense 
quantities  of  glass  were  exported  to 
England.  Practically  all  Canadian  sup- 
plies were  also  supplied  by  the  United 
States  manufacturers.  And  as  far  as 
Canada  is  concerned  the  bulk  of  the 
glass  still  coming  into  the  country  is 
from  the  United  States.  This  condition 
will  likely  prevail  for  some  time  to 
come. 
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England   Getting  Belgians   Glass 

Such  is  not  now  the  case  with  Eng- 
land. During  the  past  four  months  ex- 
ports of  glass  from  the  United  States 
have  dropped  off  to  practically  nil. 
Orders  for  future  deliveries  have  prac- 
tically ceased.  There  are  few  if  any 
inquiries.  The  same  is  true  of  France. 
The  latter  country  has  also  been  a 
heavy  importer  of  glass  from  the  United 
States  since  the  outbreak  of  the  war. 
But  of  late  little  or  no  glass  has  been 
going  to  France.  What  is  the  reason? 
Both  England  and  France  need  glass 
and  lots  of  it.  They  are  not  now  buy- 
ing it  from  the  United  States.  Where 
is  the  glass  coming  from? 

Belgian  Glass  for  England 

It  is  known  in  Canada  that  Belgian 
glass  is  being  shipped  into  England.  It 
is  also  known  that  a  few  shipments  of 
Belgian  glass  are  reaching  South  Am- 
erica. It  is  also  known  that  one  or  two 
Canadian  Arms  are  at  present  negotiat- 
ing for  shipments  of  Belgian  glass.  It 
must  be  admitted  that  the  firms  in 
question  are  not  hopeful  of  securing 
shipments  for  some  time  to  come.  Have 
the  Belgian  glass  factories  which  were 
formerly  in  German  hands  passed  over 
to  the  control  of  the  British.  This  is 
not  impossible,  but  it  is  improbable.  If 
the  glass  factories  are  still  in  the  hands 
of  the  Germans,  on  what  basis  are  they 
doing  business  with  England  ?  One 
thing  is  certain.  The  British  are  not 
trading  with  the  enemy  where  it  can 
be  avoided.  A  mere  difference  in  the 
cost  of  the  goods  would  not  cause  the 
British  to  buy  goods  from  Germany. 
What  is  the  explanation  ?  It  is  not  un- 
reasonable to  accept  the  theory  of  a 
glass  importer  who  is  unusually  well 
informed.  It  is  that  the  British 
authorities  have  made  an  arrangement 
whereby  glass  is  being  shipped  out  of 
Belgium,  in  exchange  for  food  which  is 
shipped  in  to  support  the  Belgians.  It 
is  claimed  that  an  exchange  arrange- 
ment has  been  completed  and  that  the 
Belgians  in  some  parts  of  their  invaded 
counti'y  are  now  almost  self-supporting. 

An  American  View 

At  the  recent  convention  of  United 
States  glass  manufacturers  held  at 
Atlantic  City,  one  of  the  most  compre- 
hensive addresses  in  the  glass  situation 
was  that  of  W.  L.  Munro,  general 
manager  of  the  American  Window  Glass 
Company.  Mr.  Munro  made  some 
significant  remarks  regarding  the  glass 
situation  in  England,  France  and  Belgium. 
An  extract  from  his  address  follows: — 

Belgian  Factories  Operating 
"In   my   judgment   our   export   trade 
will    also    fall    off,    for   several    reasons, 
which  I  will  give  you.     First,  there  are 


eight  factories  and  possibly  ten  factories, 
in  Belgium  now  operating,  whereas  at 
this  time  last  year  there  were  no  fac- 
tories in  operation.  There  are  five  fac- 
tories operating  in  France,  and  one  ad- 
ditional factory  will  begin  operations 
during  August.  Last  year  at  this  time 
there  were  none.  The  effect  of  these 
tanks  operating  in  Belgium  has  already 
been  brought  home  to  us.  Our  orders 
for  shipment  to  England  have  entirely 
ceased.  We  have  sold  practically  no 
glass  whatever  for  shipment  to  Eng- 
land within  the  past  four  months." 

Tried  to  Cancel  Orders 

The  English  buyers  have  been  en- 
deavoring to  cancel  the  glass  which  we 
have  on  orders  from  them,  but  which 
has  been  held  up  on  account  of  the  rail- 
road embargo,  because  the  price  at 
which  the  Belgian  glass  is  being  laid 
down  in  England  is  very  much  below 
what  our  glass  costs  them.  We  have 
been  importuned  by  buyers  in   England 


— Kacey,   in    Montreal   Star. 
John  Bull,  world's  financial  strong  man. 

to  make  substantial  concessions  in  prices 
to  enable  them  to  complete,  but  this  we 
have  declined  to  do. 

France  Again  Making  Glass 

In  addition,  the  factories  in  France 
have  been  furnishing  glass  at  prices 
which  made  it  impossible  for  French 
buyers  to  buy  in  this  country.  Not  only 
has  the  starting  of  those  factories 
affected  the  demand  in  those  countries, 
but  we  have  been  advised  that  8,000 
100-ft.  cases  were  delivered  some  time 
ago  in  Buenos  Aires  and  another  ship- 
ment of  about  6,000  100-ft.  cases  in 
Montevideo  from  Belgium.  Consequent- 
ly, we  must  expect  that  the  volume  of 
South  American  trade  will  also  be  some- 
what affected. 

Glass  Factory  In  Japan 

The  starting  of  a  new  factory  in 
Japan  will  increase  the  production  in 
that  country  during  the  next  vear  about 


300,000  boxes.  This  increase  in  produc- 
tion will  certainly  shut  off  all  exports 
from  this  country  to  Japan,  China  and 
various  other  Oriental  countries.  Dur- 
ing the  past  year  we  have  exported  to 
Japan  and  China  and  Japan  alone  in  ex- 
cess of  250,000  50-ft.  boxes,  and  frankly 
we  do  not  expect  to  retain  any  of  this 
business.  As  soon  as  the  trade  in  those 
countries  became  aware  of  the  fact  that 
this  new  factory  would  begin  operations 
in  August  of  this  year  they  not  only, 
ceased  to  buy  for  the  future,  but  en- 
deavored to  cancel  what  had  been 
shipped.  Unless,  therefore,  increased 
demand  should  arise  throughout  the 
world,  the  additional  production  in  Bel- 
gium, France  and  Japan  alone  will  make 
serious  inroads  on  the  volume  of  our 
export  trade  for  the  coming  year.  I  am 
not  at  all  confident  that  the  demand  in 
the  various  foreign  countries  will  ma- 
terially increase  during  this  next  year, 
sufficient  to  offset  these  factors.  These 
foreign  countries  have  already  adjusted 
themselves  to  a  war-time  basis,  basing 
their  purchases  on  existing  conditions. 
Consequently,  if  the  war  continues,  I  do 
not  look  for  them  to  materially  change 
their  business  policy.  I  believe  that  we 
must  recognize  that  the  export  business 
during  the  next  year  is  likely  to  de- 
crease to  some  extent  and  I  would  not 
be  at  all  surprised  if  it  decreased  to  the 
extent  of  500,000  boxes. 

If  such  proves  to  be  the  case  and  we 
have  a  general  resumption  on  the  first 
of  October,  there  will  be  1,600,000  boxes 
of  window  glass  more  to  be  disposed  of 
to  the  domestic  trade  during  the  coming 
year  than  was  sold  during  the  past  year. 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


The  following  items  are  taken  from 
Hardware  and  Metal  of  Sept.  5,  1896. 

Harland  Bros,  of  Clinton  have  put 
plate  glass  fronts  in  three  of  their 
stores  wifch  an  aggregate  frontage  of  66 
feet.  Two  of  these  stores,  Harland 
Bros,  occupy  themselves. 

*  *     * 

J.  H.  Ashdown,  of  Winnipeg,  is  mak- 
ing extensive  improvements  in  his  retail 
establishment    on    Main    Street. 

*  *     * 

The  stock  of  W.  J.  Workman,  hard- 
ware,  Stratford,  has  been  sold. 


If  the  power  to  do  hard  work  is  not  a 
talent  it  is  the  best  possible  substitute 
for  it. 
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The  Most  Important   Points   in   Stove   Selling 


THE  customer,  the  stove,  and  the 
salesman — these  are  the  elements 
that  enter  into  a  stove  sale.  The 
result  desired  from  the  meeting'  of  these 
three  is,  of  course,  a  satisfactory  sale. 
Of  these  essentials  one  is  just  as  im- 
portant as  another.  No  customer,  no 
stove  trade;  no  stove,  no  stove  trade;  no 
salesman,  no  stove  trade — sans  one,  sans 
everything. 

The  Customer 

There  are  two  classes  of  customer — 
the  experienced  and'  the  inexperienced, 
both  of  whom  appear  in  several  varie- 
ties. There  are  those  who  have  super- 
intended stoves  and  those  who  have  used 
them;  those  who  have  seldom  seen  a 
stove,  hut  know  all  about  them,  and 
those  who  are  ignorant,  but  would  be 
wise.  And  so  on — but  one  idea  is  in  the 
mind  of  all — a  stove  which  does  its  work 
and  is  not  troublesome. 
The  Stove 

Practically  all  the  reasons  why  a  stove 
does  not  do  its  work  and  is  troublesome 
lie  with  either  the  cook  or  the  stove 
itself.  Therefore,  the  man  who  would 
sell  stoves  must  be  prepared  to  provide 
his  customer  with  every  assistance  for 
the  practical  regulation  of  a  stove. 
The  Salesman 

In  order  that  the  customer  may  be 
sure  that  your  stove  is  the  one  which  he 
is  looking  for,  a  great  responsibility 
rests  with  the  salesman.  If  the  salesman 
has  carefully  studied  the  stove  he  is 
selling,  if  he  has  thoroughly  examined 
it,  is  able  to  take  it  apart  and  reassemble 
it  again;  he  then  knows  why  each  part 
is  there  and  just  why  this  stove  is  dif- 
ferent from  others — and  why  the  cus- 
tomer should  have  it  before  all  others. 
Displaying  of  Stoves 

The  salesman  having  successfullv  com- 


pleted this  much,  of  his  education — 
enter,  Customer.  Now,  if  an  interested 
customer  enters  a  store  which  has  been 
advertising  its  stoves  so  well  that  a  real 
interest  has  been  created,  what  is  the 
result  if  he  finds  it  arranged  like  an  old 
curiosity  shop?  A  store  where  he  would 
have  no  running  chance  in  an  obstacle 
race,  for  obstacles!  would  be  everywhere? 
To  say  the  least,  his  impression  would  be 
unfavorable  to  both  store  and  stove,  de- 
spite the  advertising. 

But  when  he  enters  a  store  where  an 
enthusiastic  and  orderly  mind  has  been 
at  work,  where  he  has  room  to  examine 
the  article  which  interests  him,  and 
which  is  displayed  to  its  best  advantage, 
at  once  he  feels  a  pride  in  his  very  de- 
sire to  buy.  His  mind  is  free  from  dis- 
approval to  start  with,  and  at  once  the 
salesman  is  given  an  advantage  to 
branch  out  in  his  new  line  of  study — 
the  Customer.  A  stove  has  individuality, 
let  it  be  displayed. 

Studying  the  Customer 

The  successful  salesman  does  not  con- 
sider a  visitor  to  his  store  as  a  sort  of 
tank  into  which  to  pour  indiscriminately 
all  the  information  he  has  gathered 
about   the   homely   stove.     But,   when   a 


question  is  put  to  him,  he  has  at  once  an 
answer  to  the  point,  something  satisfac- 
tory to  offer,  and'  just  enough  suggested 
information  to  stimulate  further  ques- 
tionings. He  allows  the  customer  to 
feel  that  he  is  finding  out  for  himself 
the  advantages  of  the  stove,  and  not  be- 
ing "talked  into  it"  by  a  wordy  sales- 
man. 

If  he  succeeds  in  interesting  an  in- 
quirer in  the  first  stove  he  sees,  the  suc- 
cessful salesman  does  not  refrain  from 
showing  other  varieties,  making'  com- 
parisons and  cleverly  eliminating  from 
the  customer's  mind  his  ardor  to  "look 
around  further."  Of  course,  the  aver- 
age stove  buyer,  because  he  buys  only  a 
few  stoves  in  a  lifetime,  will  look 
around,  but  he  will  come  back  to  the 
place  where  reason,  efficiency,  and  econ- 
omy make  the  strongest  appeal. 

In  his  study,  the  successful  salesman 
ascertains  quickly  the  Style  which  is 
most  interesting  to  his  customer,  and 
then  is  not  afraid  to  give  it  a  thorough 
demonstration.  A  customer  who  knows 
the  principles  of  stove  construction,  re- 
cognizes them  when  they  are  there.  A 
customer  who  does  not  know  is  made  to 
understand,  by  demonstration,  why  a 
stove  may  cook  well  or  badly,  and  finds 
satisfaction  in  being  able  to  compare  the 
cheaper  with  the  better  lines. 

A  Satisfactory  Sale 

To  our  first  question,  then,  What  con- 
stitutes a  satisfactory  sale,  these  points 
provide  the  answer:  (1)  Advertising 
which  draws;  (2)  a  well-arranged  stove 
room;  (3)  an  efficient  line  of  stoves;  (4) 
a  salesman  who  has  an  effective  system 
of  gathering  and  dispensing  informa- 
tion. With  these  points  in  view,  then, 
customer"1"  stove  +  salesman  =  sale. 


Ontario   and   Quebec  Business  Relations 


A  gathering  of  Ontario  and  Quebec 
professional  and  business  men  held  at 
the  Ritz-Carlton  in  Montreal  during  the 
week  and  presided  over  by  Zepherin  He- 
bert  of  the  Council  of  the  Board  of 
Trade  decided  to  inaugurate  an  active 
campaign  to  promote  better  relations 
between  the  two  provinces.  The  meeting 
was  arranged  by  Arthur  Hawkes. 


Amongst  the  Ontario  representatives 
present  were  Messrs.  J.  M.  Godfrey, 
president  of  the  Canadian  National  Ser- 
vice League;  Hon.  Col.  Mulloy,  S.  R. 
Parsons,  vice-president  of  the  Canadian 
Manufacturers'  Association;  Col.  Leo- 
nard, of  St.  Catherines;  A.  E.  Ames  and 
H.  Gundy,  of  Toronto. 

It  was  decided  to  arrange  a   visit  to 


the  Province  of  Quebec  by  a  delegation 
of  about  50  representative  Ontario  men, 
who  will  be  received  at  Montreal  by  a 
similar  number  from  this  province,  and 
accompanied'  to  the  places  already  nam- 
ed, where  the  proceedings  will  not 
touch  questions  now  in  political  contro- 
versy. It  is  expected  the  excursion  will 
take  place  the  middle  of  September. 
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PHRASES  amended — "Worth  it's  weight  in  gaso- 
line." 

*  *         * 

BAD  LUCK  does  not  exist:  it  is  a  ghost  of  the  im- 
agination that  haunts  bad  judgment. 

*  *        * 

IT  IS  now  the  innings  of  the  Stove.  Bring  to  the 
front  the  lordly  range  and  the  high-pedigreed  gas- 
burner. 

THE  Roumanians  seem  to  be  pretty  good  judges  of 
just  what  is  meant  by  the  term  "psychological 
moment." 

*  *         * 

PREPAREDNESS   is   a   new   political   watchword. 
How  about  preparedness  against  property  decay?  In1 
other  words,  how  about  fall  painting? 

*  *        * 

FERDINAND  Rex,  in  his  capacity  of  business  man- 
ger of  Bulgaria  Limited,  will  probably  now  be 
judged  by  his  shareholders  to  have  made  rather  a 
mess  of  things. 

*  *        * 

THE  AIM  of  every  merchant  should  be  to  build  out 
of  the  present  rather  hectic  prosperity  the  founda- 
tions for  the  permanent  prosperity  that  should  fol- 
low the  end  of  the  war. 

*  *         % 

ROUMANIA'S  entry  into  the  war  has  stimulated 
business  in  some  directions.  The  pen  stroke  of  a 
king  in  the  Balkan  Mountains  effects  in  this  way  the 
pay  envelope  of  a  Canadian  moulder. 


EFFORT  TO  BREAK  STEEL  MARKET 

TN  some  quarters  in  the  United  States  the  assertion 
■*■  is  made  that  an  effort  was  made  about  three 
months  ago  to  break  the  steel  market.  It  is  stated 
that  practically  all  the  jobbers  united  with  a  number 
of  large  manufacturing  firms  in  the  effort.  The 
plan  was  to  withold  all  buying  of  steel  and  endeavor, 


if  possible,  to  break  the  prices.  The  jobbers  and 
manufacturing  firms  could  then  enter  the  market 
and  purchase  at  what  they  considered  reasonable 
prices. 

According  to  the  American  Metal  Market  a  well- 
informed  United  States  authority,  it  was  expected,  so 
the  narrative  runs,  that  two  or  three  months  would 
be  required  for  the  system  to  work  out,  but  that  by 
August,  or  the  first  of  September  at  the  latest,  a 
readjustment  in  prices  would  have  occurred. 

It  is  not  known  whether  or  not  there  was  such  a 
widespread  understanding  that  team  work  should  be 
employed.  All  market  observers,  of  course,  recog- 
nize that  about  three  months  ago  the  steel  market 
did  become  quiet.  At  the  beginning  of  June  the 
market  was  described  as  dull,  after  a  long  period  of 
more  or  less  feverish  activity.  The  Steel  Corpora- 
tion's unfilled  tonnage  increased  500,000  tons  in 
April  and  100,000  tons  in  May,  while  it  decreased 
300,000  tons  in  June,  and  the  June  bookings,  such 
as  they  were,  may  have  been  chiefly  war  steel,  gen- 
eral export  business  and  ship  steel  and  other  specific- 
business  in  the  home  market, 

Thus,  whether  there  was  an  organized  or  an  un- 
organized effort  to  restrict  buying  or  merely  a  coinci- 
dence in  the  mental  processes  of  buyers,  acting  en- 
tirely independently  of  each  other,  the  result  market- 
wise  was  the  same.  There  was  a  great  decrease  in 
activity. 

What  has  occurred  is  that  the  steel  market  has 
failed  to  yield.  It  is,  from  all  indications,  stronger 
than  ever.  One  can  hardly  say  that  the  dulness  has 
itself  made  the  market  stronger,  but  it  certainly  has 
brought  out  very  clearly  the  fact  that  the  market  is 
strong.  Perhaps,  through  the  mental  influence,  the 
market  really  has  been  made  stronger,  because  the 
conditions  have  shown  that  the  situation  is  entitled  to 
more  confidence. 


THE  RETURNED  SOLDIERS* 

IT  is  the  fashion  of  the  times  for  editorial  writers 
who  lack  subjects  of  greater  importance  to  dwell 
at  periodical  intervals  upon  our  debt  to  the  returned 
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soldier.  And  in  doing  this  they  merely  voice  the 
thought  that  at  this  period  of  our  history  is  upper- 
most in  the  minds  of  a  generous  public.  It  is  equally 
true  that  the  amount  of  ignorance  displayed  in  the 
problem  is  in  direct  proportion  to  the  interest  in  it. 

The  returned  soldier  is  not  a  statistic.  He  is  a 
man,  crippled  by  war  in  a  way  that  all  may  see  but 
with  a  new  slant  on  life  that  is  hidden  to  others  and 
often  to  himself.  The  teachings  inculcated  in  all 
men  have  in  his  case  been  completely  upset  by  his 
experiences.  He  is  literally  a  changed  man  and 
often  for  the  worst.  It  is  impossible  for  man  to 
break  one  of  the  divine  commandments  and  retain 
the  same  respect  for  the  others. 

War,  without  wounding  the  body  may  so  wound 
the  soul  that  there  is  a  definite  loss  of  the  moral 
fibre.  The  struggle  for  the  survival  of  the  fittest  is 
so  keenly  a  part  of  the  soldiers'  existence  that  it  can- 
not help  but  mark  his  character. 

These  facts  must  be  considered  as  a  vital  part  of 
the  soldier  problem.  It  is  safe  to  say  that  all  will 
require  help,  if  not  of  money  then  of  guidance,  and 
•of  sympathy.  But  all  will  not  be  worthy  on  the 
basis  of  individual  character.  The  measure  of  their 
worth  must  be  decided  not  upon  what  they  are  but 
upon  the  extent  of  this  thing  they  have  done  that 
has  made  them  what  they  are.  In  other  words,  a 
man  may  prove  an  ingrate  and  a  thief  and  still  be 
worthy  of  kindly  attention  because  the  dreadful  ex- 
periences of  war  have  deadened  his  moral  sense  and 
made  him  thus. 

In  this  connection  it  is  worth  while  noting  that 
already  there  are  coming  to  the  fore  people  who  seek 
to  exploit  the  returned  men  in  a  most  despicable 
manner.  The  case  of  a  man  with  one  leg  missing 
and  the  other  badly  injured  and  who  draws  a  pen- 
sion of  $16.00  a  month  is  cited.  In  the  search  for 
employment — the  wages  offered  were  uniformly 
small  and  the  question  often  asked  was  "How  large 
is  your  pension?"  The  wage  offer  then  was  based  on 
the  size  of  the  pension  and  reduced  to  the  extent  of 
the  latter.  This  practice  on  the  part  of  employers  is 
said  to  have  been  quite  general  in  Great  Britain  fol- 
lowing the  South  African  War.  It  is  to  be  hoped 
that  it  will  never  be  allowed  a  place  in  Canada. 


A  NARROW  VIEW 

NOT  a  few  Canadian  wholesalers  are  to-day  hav- 
ing considerable  trouble  in  pacifying  retailers 
who  complain  that  shipments  of  English  goods 
are  slow  in  coming  forward.  Many  retailers  do 
not  appear  to  realize  that  we  are  now  doing  business 
under  war  conditions.  They  do  not  understand  that 
ihe  English  manufacturers  are  confronted  with  un- 
precedented conditions.  The  wonder  of  the  whole 
matter  is  that  the  English  manufacturers  have  tried 
to  do  business  at  all  under  such  trying  conditions. 


The  manufacturers  have  been  making  a  brave  strug- 
gle, however,  against  tremendous  odds.  The  follow- 
ing brief  extracts  are  from  letters  received  from  Shef- 
field cutlery  manufacturers  this  week: — 

"We  have  had  Government  orders  which  kept  us 
busy  until  the  end  of  July.  These  orders  had  to  be 
rushed  through  regardless  of  all  others.  There  is 
great  difficulty  in  getting  ordinary  commercial 
work  done  during  these  times.'' 

"Our  forgers  and  grinders  are  over  military  age, 
but  the  table  blade  smithers  are  of  military  age,  and 
as  such  they  are  badged  for  army  work  only." 

"Our  butcher  knife  hafters  are  over  military 
age,  but  the  tables'  and  butchers'  union  has  fixed 
such  a  high  price  for  hafting  that  it  is  impossible  to 
get  ordinary  butcher  knives  hafted." 

"We  lost  several  butcher  knife  hafters  from  our 
work  shop  as  soon  as  war  was  declared  and  the  men 
who  replaced  them  would  have  left  immediately  had 
we  tried  to  give  them  work  which  they  did  not  want 
to  take." 

"Owing  to  the  shortage  of  men  the  workmen 
are  at  present  the  masters  of  the  situation." 

"We  have  had  the  Government  inspectors  to  the 
works  twice  this  week  and  yesterday  were  told  that 
two  of  our  grinders  must  go." 

"Regarding  table  knives  we  have  several  gross 
partly  finished,  but  we  have  lost  all  our  grinders  for 
this  class  of  work  either  by  enlistment  or  munitions, 
•lust  now  is  a  very  anxious  time  because  on  the  com- 
pletion of  Government  contracts  we  will  lose  more 
of  our  men." 

The  foregoing  refers  to  (inly  a  few  of  the  minor 
difficulties  facing  the  cutlery  manufacturers. 

The  supply  of  steel  hollowware  was  badly  disor- 
ganized when  the  Government  decided  to  equip  the 
men  at  the  front  with  steel  helmets'.  The  setting  up 
of  military  tribunals,  the  Derby  scheme,  and  the 
Military  Service  Act  have  severely  affected  English 
manufacturers.  It  is  estimated  that  the  male  staffs 
are  from  60  to  SO  per  cent,  below  normal,  but  the 
shortage  has  been  supplied  in  part  by  female  labor. 
Price  fluctuations  so  far  this  year  have  been  less 
violent  than  in  1915.  There  have  been  important 
advances  on  many  lines  of  cutlery,  tools,  shelf  hard- 
ware, domestic  appliances,  etc.  The  upward  ten- 
dency of  prices  appears  to  be  temporarily  checked. 
But  in  view  of  the  heavy  demand  for  munitions  and 
men,  and  the  depleted  stocks,  there  is  little  promise 
of  an  early  reaction.  The  majority  of  retailers,  hav- 
ing in  mind  the  tremendous  issues  at  stake,  are  mak- 
ing the  best  of  the  situation  and  are  showing  the 
manufacturers  and  wholesalers  every  consideration. 
There  are  still  some  who  are  taking  a  somewhat 
narrowT  view  of  the  situation.  This  is  caused  no 
doubt  by  the  retailers  not  being  fully  acquainted  with 
conditions  now  prevailing  in  England. 
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Cashing  In  On  Topical  Happenings 

Exhibition  Time  is  the  Opportunity  for  Toronto  Store — An  Appeal  to  Tradesmen 
All  Kinds — Another  Appeal  to  the  Man  in  the  Street — Making  the  Best  of 
a  Crowded  City — Capitalizing,  Too,  on  the  Fact  of  Location. 
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DRESSING  the  window  and  ar- 
ranging interior  display  with 
local  happenings  of  importance 
in  mind  is  the  policy  of  the  Aikenhead 
Hardware  Limited,  Toronto. 

An  illustration  of  the  method  of  the 
firm  in  question  is  the  Canadian  Nation- 
al Exhibition  held  for  two  weeks  in  Tor- 
onto. 

For  instance;  the  display  man  at  this 
store  figures  out  who  amongst  those 
coming  to  the  city  from  out  of  town 
points  for  the  Exhibition  would  be 
likely  to  come  to  the  store.  What  class 
does  the  display  man  wish  to  attract  by 
his  window  display?  He  decides  there 
are  two  or  three.  There  are  tradesmen 
of  many  trades,  grocers,  butchers,  pain- 
ters and  many  more.  Each  of  these  men 
represents  an  opportunity  for  business. 
Since  these  men  are  out  of  town  mostly 
and  not  often  in  the  city,  Aitkenhead 
Harware  Ltd.,  makes  plans  to  capitalise 
them  as  and  while  it  may. 

The  window  is  dressed  accordingly. 
One  thing  which  this  class  of  customer 
is  more  or  less  sure  to  need  is  a  knife. 
It  may  be  a  butcher's  knife,  a  painter's 
knife,  a  knife  for  a  grocer,  a  knife  for 
any  one  of  a  dozen  different  trades.  The 
back  of  the  window  features  knives. 

There  is  one  other  line  equally  impor- 
tant to  the  tradesman :  tools.  Here  again 
there  are  several  trades  which  ■  need 
specific  tools.  The  display  man  therefore 
dresses  another  window  entirely  with 
tools,  for  all  trades.  This  window  is 
further  from  the  main  thoroughfare 
The  idea  is  that  most  people  coming  in 
from  Yonge  Street  would  see  the  other 
window  first. 

More  knives  are  probably  sold  than 
tools,  since  a  knife  is  useful  for  anyone, 
while  certain  tools  are  needed  by  certain 
trades,  while  the  average  man  who  is  not 
concerned  with  tools  for  his  work  does 
not  buy  a  great  stock  of  them.  True, 
knives  employed  in  various  trades  do  not 
appeal  to  the  general  public,  but  the 
window  featuring  trade  knives  will  fea- 
ture some  attractive  pocket  cutlery  as 
well. 

Price  Clearly  Marked 

There  is  one  point  worth  bringing  out 
about  these  windows  dressed  to  appeal 
to  this  class  of  customers  who  is  only 
occasionally  in  town  and  it  is  that  every 
article  is  clearly  priced,  so  the  would-be 
customer  need  not  hesitate  because  he  is 
not  aware  of  the  price.  The  writer  dis- 
cussed this  point  with  the  window  trim- 
mer recently. 


"We  have  found  that  a  man  is  often 
attracted  by  something'  we  have  in  the 
window,  and  if  the  price  suits  his  poc- 
ket he  will  come  in  and  buy  it.  He 
knows  the  price.  He  sees  what  the  article 
looks  like.  There  is  no  detail  not  clear  to 
him  from  where  he  stands  looking  at  the 
article  in  question.  But  supposing  theve 
was  no  price  on  it?  Take  a  pocket 
knife  as  an  instance.  A  would-be  cus- 
tomer outside  might  like  the  look  of  the 
knife  sufficiently  well  to  buy  it,  if  he 
knew  it 's  price,  but  not  well  enough  to 
bother  to  go  in  and  ask  information 
along  this  line.  If  the  price  were  there 
he  would  probably  buy.  If  it  isn't  there, 
though  he  likes  the  knife,  it  is  too  much 
trouble  to  go  in  and  enquire  its  worth. 
So  it  pays  in  extra  sales  to  write  price 
tickets  and  have  them  attached  to  every- 
thing we  show." 

So  much  for  the  specific  appeal. 
What  of  the  average  Exhibition  visitor, 
the  ordinary  man  in  the  street?  how 
capitalise  him? 

Showing  Popular  Lines 

The  method  employed  is  to  display 
lines.  Most  men  would  be  interested  in  a 
window  full  of  safety  razors,  ordinary 
razors,  brushes  and  shaving  tackle.  The 
base  of  the  window  first  referred  to, 
which  had  a  background  of  knives,  is 
accordingly  dressed1  with  open  blade  ra- 
zors, safety  razors,  both  in  case  and  out, 
strops,  brushes  and  other  et  ceteras. 
Once  more  these  are  clearly  marked  as 
to  price.  The  customer  is  in  no  doubt. 
No  further  inquiry  is  necessary.  There 
is  the  razor.  There  is  the  price. 

Hardware  and  Metal  discussed  the 
question  of  the  choice  of  a  line  like  this 
as  one  which  would  appeal  to  the  aver- 
age man. 

"It  is  a  matter  of  experience  to  us 
that  men  will  always  stop  and  look  at 
a  safety  or  open  blade  razor  displayed," 
the  writer  was  told.  "For  some  reason 
or  other  it  always  makes  a  strong  appeal. 
It  is  peculiarly  a  man's  line,  of  course, 
and.  we  bave  had  display  after  display 
featuring  it.  and  always  made  good  as 
to  results.  We  have  used  this  "Bait" 
with  Exhibition  visitors  in  former  years 
and  have  been  successful  in  selling  a  lot 
of  extra  razors  which  we  would  never 
have  sold  had  the  display  not  done  half 
the  work." 

Location  Is  Important 

Another  point  to  which  this  concern 
pays  much  importance  to  is  the  fact  of 
its  location.  It  is  almost  next  door  to  a 
theatre,   in    and   out  of  which   men   are 


passing  all  the  time.  Most  of  them  pass 
the  store  on  their  way  to  and  from  the 
theatre.  A  glance  into  the  windows  is 
entirely  natural.  Very  often  business  re- 
sults. Location  is  worth  studying  It  is  h 
question  of  neighborhood  and  the  kind 
of  people  found  there.  It  is  a  question 
too  of  exact  position,  and  whether  as  ir. 
this  case — there  is  a  special  reason  for 
assuming  that  there  will  be  extra  heavy 
traffic. 

Aitkenhead  Hardware  Limited  recog- 
nizes the  value  of  these  two  considera- 
tions; (1)  What  is  going  on  in  the  town 
and  (2)  its  location  near  a  theatre.  It  is 
axiomatic  of  the  new  order  of  salesman- 
ship that  considerations  like  these  can  be 
capitalised  and  turned  to  good  account. 
The  shop  window  under  circumstances 
of  this  kind  becomes  more  valuable.  Its 
appeal  is  much  more  potent.  Results 
prove  it,  as  instanced  in  the  foregoing. 

The  windows  of  this  store,  inciden- 
tally, are  admirably  fitted  for  good  dis- 
play. They  are  long,  and  deep,  and 
stretch  on  either  side  the  opening.  Al- 
terations made  some  months  ago  gave 
more  space  to  window  arrangements  as 
well  as  more  space  for  interior  display. 


CATALOGUES  AND 
BOOKLETS 


Watson's  Screens 

Watsons  Ltd.,  Bradford,  Ont.,  have 
recently  issued  an  attractively  gotten 
up,  and  well  illustrated  booklet  featur- 
ing Watson's  20th  century  screens.  The 
book  contains  some  interesting  da/ta  on 
the  importance  of  screening.  It  also  ex- 
plains the  Watson  system  in  detail. 


TRADE  NOTES 

On  Sept.  1  the  Rub-On-Mfg.  Co., 
in  Buffalo,  N.Y..  changed  its  name  to 
the  Ellis-Smith  Mfg.  Co.,  Inc.  The 
management  and  sales  policy  will  not 
be  changed.  The  change  is  made  owing- 
to  the  fact  that  the  name  no  longer  ap- 
plies to  the  products  which  the  com- 
pany makes.  The  company  specializes  on 
auto  turntable  jacks,  towing  trucks,  and 
valve  re-seating  tools. 

© 


Though  the  Canadian  National  Exhi- 
bition only  dates  back  to  1879,  the  first 
Exhibition,  from  which  the  C.  N.  E. 
grew,  was  established  in  Toronto  in 
1846. 
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Statement  and   Ledger  on  One  Sheet 

Counter  Checkbook  Used  From  Which  Items  are  Copied  to  Statement  Forms — Duplicates  Kept 
of"  Both  Statement  and  Ledger  Forms— System  of  Keeping  Accounts  That  Has 

Given  Satisfaction  to  User. 


THERE  is  a  tendency  among  re- 
tail merchants  to  conduct  their 
business  without  an  adequate 
system  of  determining-  their  costs,  de- 
clares the  Federal  Trade  'Commission 
of  the  United  States  in  an  introduction 
to  a  pamphlet  on  "A  System  of  Ac- 
counts for  Retail  Merchants.''  Nor 
does  that  condition  of  affairs  apply  to 
that  country  more  than  to  Canada. 


cover  overhead  is  to  find  the  average 
ratio  that  the  operating-  expenses  bear 
to  the  sales.  For  instance  if  the  sales 
for  the  year  were  $25,000  and  the  ex- 
pense of  conducting  the  business  was 
$5,000,  the  overhead  was  one-fifth,  or 
twenty  per  cent.  Add  to  this  the  desired 
percentage  of  profit,  and  deduct  the 
total  from  100,  and  this  will  give  the 
percentage  the  invoice  price  bears  to  the 

GKIXE'RAL   CASH  BOOK. 


the  profit  be  as  great  as  possible.  "To 
ascertain  the  turnover  divide  the  cost 
of  goods  sold  during  the  year  by  the 
cost  of  the  average  stock  carried." 

Four  books  are  suggested  to  operate 
the  system  of  accounts  that  is  advised. 
Journal,  General  Cash  Book,  Invoice 
Book  and  Ledger.  "From  these  books 
certain  statements,  particularly  a 
monthly  summary  of  business,  a  profit 


A  Debit- 

B  Credit- 

Date,   Name  of  Descrip- 
tion   Acct. 

L.F. 

Collection? 

on     Accts. 

Kec. 

Cash 
Sales 

General    1 1        Date 
Accounts 

Name   of 
Acct. 

Description 

Check 
No. 

L.F. 

Diset.   on 
Purchase? 

Paymen  ts 

on   Accts. 

Pay. 

General 
Account? 

INVOICE    BOOK. 

Date   of 
Entry 

Date    of 
Invoice 

Invoice      i          From  whom       r                                       i 
No.  of                  Purchased                       Address 

•Ledger    Folio 

1         Amount   of 
Invoice 

Several  objects,  beyond  the  natural 
personal  one,  should  impel  the  merchant 
to  such  a  system.  One  is  that  the  banks 
are  paying  more  attention  than  ever  be- 
fore to  the  accounting  systems  of  the 
merchants,  and  if  a  retailer  can  show 
definite  progress  from  accurate  records 
in  his  books,  credit  is  much  more  likely 
to  be  forthcoming.  One  of  the  points  to 
which  the  banks  give  special  attention  is 
whether  the  prospect  for  a  loan  makes 
proper  provision  for  depreciation  in 
certain,  portions  of  his  stock,  his  fix- 
tures, etc.  The  steady  advance  in  the 
cost  of  dloing  business  makes  it  more 
than  ever  imperative  that  the  merchant 
should  know  exactly  what  it  costs  him 
to  do  business,  what  are  his  real  pro- 
fits, what  each  department  of  his  store 
is  doing  by  itself,  or  else,  ignorant  as  to 
the  weak  points  in  his  business,  he  may 
lose  out  in  competition  with  rivals  who 
are  better  informed. 

The  Commission  in  order  to  assist  the 
merchants  in  introducing  a  proper  sys- 
tem suggests  a  number  of  forms  that 
will  furnish  the  required  information 
with  the  least  effort. 

One  of  the  points,  in  fact  the  essen- 
tial one  is  that  there  be  definite  know- 
ledge of  tbe  overhead  expenses.  Many 
merchants  have  only  a  hazy  idea  of 
this  with  the  result  that  often  goods 
are  soldi  actually  at  a  loss. 

How  To  Figure  Out  Selling  Price 

The  most  convenient  way  of  arriving 
at  the  proper  percentage  that  must  be 
added  to  the  first  cost  of  the  goods  to 


selling  price.  For  instance,  if  the  over- 
head is  20  per  cent,  and  the  profit  de- 
sired is  10  per  cent.,  subtracting  from 
100  gives  70  per  cent;  that  is  if  the 
invoice  cost  is  70  the  selling  price  will 
be  100.  This  is  vastly  different  from 
saying  that  if  the  cost  price  is  100  the 
selling  price  will  be  130.  To  get  100 
from  70  as  a  starting  point  you  must 
add  42  6-7  per  cent,  making  it  ten-sev- 
enths, whereas  if  the  cost  is  taken  as 
100  you  add  only  30  per  cent.,  which 
does  not  nearly  cover  the  overhead  and 
the  profit  desired. 

Turn  Stock  as  Often  as  Possible 

Another  point  emphasized  by  the 
Commission  is  that  the  stock  should  be 
turned  as  often  as  possible  in  order  that 


and  loss  statement,  and  a  balance  sheet 
should  be  prepared  at  definite  periods 
in  order  to  present  the  results  in  com- 
prehensive form." 

The  Journal 

The  ordinary  two-column  journal  can 
be  used.  The  opening  entry  is  an  in- 
ventory of  assets  and  liabilities.  The  to- 
tals of  the  charge  sales  as  shown  by 
the  sales  checks  should  be  entered  in 
the  Journal,  debiting  Accounts  Receiv- 
able and  crediting  Sales.  The  totals  of 
the  credit  tickets  are  also  entered  in  the 
Journal,  debiting  Sales  with  returns, 
and  Sales  Allowances  with  price  eon- 
cessions,,  and  crediting  Accounts  Re- 
ceivable. Other  items  to  be  entered'  are 
those  that  do  not  go  through  the  Cash 


MONTHLY  SUMMARY  OF  BUSINESS,  1916 

Net  Sales. 

Buying 
expense. 
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or  Invoice  Book,  such  as  notes  receiv- 
able or  payable,  allowances  or  correc- 
tions of  purchase  invoices  after  entry 
in  the  Invoice  Book,  the  various  ad- 
justing entries  and  'the  closing  entries. 

The  General  Cash  Book 

The  suggested  form  for  the  Cash 
Book  has  been  drawn  for  the  conven- 
ience of  readers  of  the  Review,  with  the 
debit  and  credit  sides.  The  cash  receipts 
should  be  deposited  daily  in  the  bank 
and  payments  be  made  by  check.  The 
total  of  cash  sales  for  the  month  should 
be  checked  against  the  total  of  cash 
sales  slips,  and  is  then  posted  to  the 
credit  of  Sales;  that  of  the  'Collections 
on  Accounts  Receivable  to  the  credit  of 
Accounts  Receivable  Account,  and  that 
of  Payments  on  Accounts  Payable  to  the 
debit  of  Accounts  Payable  account.  The 
total  of  the  Discount  on  Purchases  col- 
umn is  also  posted  to  the  debit  of  Ac- 
counts Payable. 

All  payments  for  expense  items  other 
than  petty  cash  should  be  entered  on 
the  Cash  Book  as  made  and  posted 
therefrom  to  the  proper  accounts. 

The  Invoice  Book 

A  sample  of  this  is  given  herewith. 
The  postings  are  made  direct  from  this 
book  into  the  Purchase  Ledger,  and  the 
total  at  the  end  of  the  month  carried 
to  the  debit'  of  Merchandise  Purchases 
and  to  the  credit  of  Accounts  Payable. 

A  sales  slip  must  be  made  out  for 
every  sale,  and  the  daily  total  of  these 


give  the  sales  for  the  day.  The  cash 
sales  slips  are  checked  against  the  cash 
received. 

The  Ledger 

The  accounts  in  the  Ledger  should  be 
arranged'  in  the  following  order:  1. — 
General  Accounts;  2. — Accounts  with 
Trade  Creditors;  3. — Accounts  with 
Trade  Debtors.  Accounts  with  trade 
creditors  and  with  trade  debtois  should 
he  arranged  alphabetically,  using  pre- 
ferably a  loose  leaf  ledger.  When  the 
volume  of  business  permits  it  is  ad- 
visable to  use  three  ledgers,  a  general,  a 
purchase  and  a  sales  ledger,  keeping 
controlling  accounts  of  the  purchase 
ledger  and  the  sales  ledger  in  the  gen- 
eral ledger.  Where  only  one  is  used  it 
should   he    divided    into   three    sections. 

Customers  are  charged  with  goods 
purchased  direct  from  the  charge  ships. 
These  are  first  listed  then  turned  over 
to  the  bookkeeper,  who  posts  them  to 
the  debit  of  the  proper  accounts,  listing 
the  amounts  as  he  posts,  then  comparing 
his  total  with  that  of  the  first  list, 
which  must  agree.  Credit  entries  for  al- 
lowances, etc.,  are  made  from  the  credit 
slips. 

Postina:  the  ledger  therefore  must 
come  from  four  sources,  the  cash  book, 
the  invoice  book,  the  sales  and  credit 
slips. 

Monthly  Summary  of  Business 

The  form  reproduced  here  will  be 
found  very  useful  for  monthly  and 
yearly  comparisons  of  expenses  and  ra- 


tios.   The    figures    are   taken    from    the 
ledger. 

Profit   and  Loss   Statement 

The  amounts  for  making  up  this 
statement  can  be  had  from  the  ledger 
and  the  trial  balance.  It  is  made  up  at 
such  time  as  the  inventory  is  taken. 

® 

KILLED  IN  ACTION 

Private  Elmer  Wadham,  who  before 
the  time  of  his  enlistment  was  employ- 
ed by  the  Toronto  Hardware  Company. 
He  was  a  member  of  the  4th  Battalion, 
Canadian  Mounted  Rifles.  His  father, 
Private  I.  Wadham,  is  also  with  the 
Canadian  forces,  being  in  the  124th  Bat- 
talion. He  was  also  employed  by  the 
Toronto  Hardware  Company.  Private 
Wadham  was  barely  eighteen  years  of 
age,  and  was  killed  in  the  fighting  at 
He  was  first  reported  missing 
now    been    officially    reported 


Zillebeke, 
but  has 
killed. 


-@- 


A  SALAD  MIXER 

An  attractive  circular  illustrative  of 
the  Universal  Mayonnaise  Mixer  has 
come  to  hand  from  '  Messrs.  Landers, 
Frary  &  Clark,  of  New  Britain,  Conn. 
The  machine  is  particularly  useful  in 
these  salad-consuming  days.  It  allows 
accurate  measuring,  and  perfect  mixing; 
is  easily  cleaned  and  rust  proof.  It 
may  also  be  used  as  a  cream  whipper  or 
an  egg  or  batter  beater  and  will  not 
splash. 


PROFIT  AND  LOSS  STATEMENT,  JAN.  31,  1916. 


Sales 

Less  Sales  Allowances. 


Net  sales 

Inventory  of  merchandise  at  beginning  — 

Merchandise     Purchases    (cost    delivered 

at  store) 


Deduct  inventory  of  merchandise  at  closing 
Loss  Stock  Depreciation 

Net  cost  of  goods  sold 

Gross  profit  from  trading 

BUYING  EXPENSE. 


Salaries  and  Wages  of  Buying  Force. 
Miscellaneous  Buying  Expense.. 


Total  buying  expense 

SELLING  EXPENSE. 


Salaries  and  Wages  of  Sales  Force.. 
Advertising 

Miscellaneous  Selling  Expense 


Total  selling  expense 

DELIVERY  EXPENSE. 

Salaries  and  Wages  of  Delivery  Force. 
Miscellaneous  Delivery  Expense 


Total  delivery  expense — 

GENERAL  EXPENSE. 


Management  and  Office  Salaries 

Office  Supplies  and  Expense 

Insurance  on  Stock  and  Store  Equipment , 

Taxes  on  Stock  and  Store  Equipment 

Losses  from  Bad  Debts 

Miscellaneous  General  Expense 

Rent 


Total  general  expense 

Net  profit  from  trading 

INCOME  PROM  OTHER  SOURCES. 


Interest - 

Cash  Discounts  on  Merchandise  Purchases. 

Rent  income  (net) 

Miscellaneous  Outside  Income 


Total  net  profit. 


»3,OG2 
153 


*3,451 
2,759 


6,210 
'2,909' 


4,657 


Perct.  Perct. 


BALANCE  SHEET,  JAN.  31,  1916. 


CURRENT  ASSETS. 


Cash  on  hand  and  in  bank 

Notes  Receivable— Trado  Customers 

Accounts  Receivable— Trade  Customers.. 
Less  Reserve  for  Bad  Debts 


Inventory  of  merchandise  (at  cost) . 

Prepaid  Insurance < 

Accrued  Interest  Receivable 


Total  current  assets. 


FIXED  ASSETS. 


S3, 518     81 
33     56 


Store  Property 

Warehouse  Property . 


Less  Reserve  for  Depreciation  on  Store  and  Warehouse 


Store  Equipment 

Office  Equipment 

Delivery  Equipment., 


Total  fixed  assets ■ 

Total  assets 

LIABILITIES  AND  CAPITAL. 


CURRENT  LIABILITIES. 


Notes  Payable— Trade  Creditors 

Notes  Payable— Banks 

Accounts  Payable— Trade  Creditors.. 

Accounts  Payable— Others 

Accrued  Interest  Payable 

Accrued  Salaries  and  Wages 

Accrued  Taxes - 


Total  current  liabilities 

Mortgages  Payable  (warehouse) . . 

Total  liabilities 

Proprietor's  Capital  Account 

Total  liabilities  and  capital. 


6,475 
26 


1,210 

900 

3,685 

485 

19 

S2 


6,448 
272 


7,640 
7,850 


7,191      77 
15,490  I  4  1 


15,490 


o 
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BY    THOMAS   STANFltiLD 


IN  this  article  another  type  of  chim- 
ney top  is  described,  which  is  some- 
what similar  to  the  one  which  ap- 
peared in  plate  24.  The  principle  is 
nearly  the  same,  and  it  can  be  used  on 
a  chimney  which  is  situated  nearer  to  a 
higher  building  than  that  upon  which 
this  top  is  placed. 

A  top  of  this  style  consists  of  a  flat 
circle  of  heavier  material  than  the  rest 
of  the  fitting  supported  by  a  flat  'band 
of  iron  of  sufficient  strength  according 
to  size  of  top.  A  flared  piece  is  fitted 
over  the  top  of  the  vertical  portion 
which  conducts  a  passage  of  air  through 
in  an  upward  direction,  and  assists  the 
draft  piece  of  the  main  vertical  pipe. 

It  will  be  noted  that  while  this  is 
termed  a  chimney  top  it  is  nothing  more 
nor  less  than  a  45  degree  branch  piece 
with  a  45  degree  elbow  fitted  to  it,  and 
a  flared  piece  and  cover  placed  at  one 
vnd.     This  ?oes  to   show  that  in  manv 


cases  the  ordinary  sheet  metal  pipe  fit- 
tings can  be  adapted  to  all  manner  of 
purposes. 

This  fitting  answers  the  purpose  of  a 
ventilator  in  many  a  place  where  almost 
any  other  type  of  top  would  fail  to  be  of 
any  use.  Fig.  2,  3  and  4  are  simply  il- 
lustrations of  various  styles  of  tops, 
some  of  which  have  been  described  in 
previous  articles. 

Take  the  one  described  in  plate  24. 
The  diameters  of  Fig.  5  must  all  be. 
the  same,  and  the  centre  piece  should 
not  be  shorter  than  will  allow  the  two 
vertical  pipes  to  be  one  diameter  apart. 

First  draw  the  elevation  and  plans 
(Fig.  5),  and  divide  the  plans  into  equal 
parts  1,  2,  3,  4,  etc.  Next  draw  dotted 
lines  through  points  on  plans,  these  lines 
all  to  be  parallel  with  the  outline  in 
the  elevation.  These  lines  will  biseeL 
each  other  at  various*  points  on  the 
mitres. 


Now  draw  line  A,  B,  through  plan  of 
branch  and  extend  it  so  as  to  procure 
a  stretchout  line  for  pattern,  next  dividj 
the  stretchout  line  into  twelve  equal 
parts  by  using  the  measurements  1,  2, 
3,  4,  3,  2,  etc.,  and  draw  another  set  of 
dotted  lines  at  right  angle  to  this 
stretchout  line.  Next  extend  dotted 
lines  from  points  1,  2,  3,  4,  3,  2,  1,  on 
branch  mitre  in  line  with  the  stretchout. 
By  drawing  the  solid  line  1,  4,  4,  1,  the 
pattern  for  mitre  is  completed. 

The  pattern  for  the  lower  end  of  fc'iu 
branch  piece  is  developed  in  exactly  the 
same  way  as  a  regular  one-piece  45  de- 
gree elbow  as  also  is  Fig.  7.  By  follow- 
ing out  instructions  given  in  the  article 
accompanying  plate  24,  the  pattern  or 
hole  necessary  for  the  vertical  piece  be- 
longing to  Fig.  5  can  be  developed. 

(Continued  in  next  issue.) 
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EVENTS 


E  TRADE 


PERSONAL    ITEMS 

().  E.  MaeQuoid,  succeeds  Walter 
Beech,  representing  the  F.  R.  Murray 
Co.,   Vancouver,   B.C.   in   the   West. 

F.  G.  Crawford,  formerly  with  Gaults, 
Ltd.,  Winnipeg',  has  bought  the  business 
of  the  Chesholm  Checkly  Co.,  general 
Merchants,  Innisfail,  Alta. 

William  Hall  representing  Spear  & 
Jackson,  Ltd.,  Sheffield,  Eng.,  is  calling 
on  the  trade  in  Canada  enroute  to  the 
Far  East. 

Mr.  Lawrie,  travelling  representative 
of  the  Simmon's  Hardware  Company, 
St.  Louis,  was  in  Saskatoon  recently. 
He  reported  a  great  improvement  in 
that  territory  from  last  year,  and  that 
his  firm  like  all  others  were  having  diffi- 
culty in  getting  goods  to  fill  orders. 

J.  A.  Gilhuly,  formerly  in  business  at 
Arden,  Man.,  is  now  covering  Winnipeg 
and  East  to  Fort  William  for  the  Gur- 
ney  North-west  Foundry  Co.,  Winnipeg. 
Mr.  Gilhuly  was  formerly  with  the 
Pease  Western  Foundry  Co.,  Winnpieg. 


A  NEW   FIRM 

Gait,  Ont. — The  new  building  of  the 
Roelofson  Machine  Tool  Co.,  is  Hearing 
completion.  The  management  expect  to 
move  the  machinery  into  the  building 
this  week  and  before  long  to  have  the 
plant  in  full  operation. 


DEATH  OF    SENATOR   F.   T.   FROST 

Smiths'  Falls. — Hon.  Francis  T. 
Frost,  President  of  the  Frost  &  Wood 
Co.,  passed  away  on  Friday  very  sudden- 
ly. He  had  been  in  failing  health  for 
several  years,  but  maintained  his  inter- 
est in  life  until  the  very  end.  For  years 
he  has  figured  prominently  in  the  public 
life  of  his  country. 


NEW  PLANT  FOR  NIAGARA 

The  Perfection  Tire  and  Motor  Com- 
pany, manufacturers  of  automobile  tires 
and  mechanical  rubber  goods,  intend  to 
build  a  factory  at  Niagara  Falls.  They 
will  do  this  if  the  ratepayers  will 
ratify  a  by-law,  which  will  be  sub- 
mitted to  them  in  three  weeks,  to  the 
effect  that  the  company  will  be  given 
the  usual  fixed  assessments  for  a  period 
of  ten  years. 


GUELPH    INDUSTRY    CHANGES 
HANDS 

The  Partridge  Rubber  Company  of 
Guelph,  has  taken  over  the  business  of 
the  'Standard  Tire  and  Rubber  Company 
of  that  city.  They  also  intend  to  trans- 
fer the  Montreal  business,  which  has 
been  engaged  in  the  manufacture  of  all 
sorts  of  small  druggist  rubber  goods, 
to  Guelph. 


GENERAL    MANAGER    APPOINTED 

The  appointment  of  a  managing  direc- 
tor and  general  manager  of  the  newly- 
organized  company,  The  Port  Hope 
Sanitary  Manufacturing  Co.,  in  the  per- 
son of  Fred.  Armstrong,  Toronto,  will 
be  of  interest  to  many  readers  of  Hard- 


FRED  ARMSTRONG 

Appointed  Managing  Director  and  Gen- 
eral Manager  of  the  Port  Hope  Sanitary 
Manufacturing  Co.,  Ltd. 

ware  and  Metal.  Mr.  Armstrong  has 
been  engaged  in  the  sanitary  heating, 
electrical  business,  and  is  otherwise 
known  to  the  hardware  trade  for  over  30 
years  in  Toronto.  He  is  a  very  public- 
spirited  man,  Conservative  in  politics, 
and  was  mentioned  at  one  time  as  a 
possible  candidate  for  the  seat  vacated 
by  the  death  of  Hon.  J.  J.  Foy.  But 
evidently  business  pulled  harder  than 
politics  and  Mr.  Armstrong  will  no 
doubt  be  fully  engaged  from  now  on  in 
his  new  capacity. 


GASOLINE  EXPLODED  IN 
LISTOWEL  WAREHOUSE 

Listowel. — The  business  section  of  the 
town  was  seriously  threatened  this  after- 
noon, when  Adolph's  Hardware  ac- 
cidentally took  fire.  The  spectators 
were  given  quite  a  scare  when  two 
tanks  of  gasoline  exploded.  In  spite  of 
the  intense  heat,  one  large  drum  of 
gasoline  failed  to  explode.  Goods  des- 
troyed included  many  tons  of  wire,  a 
ton  of  twine  and  considerable  roofing- 
material. 


BUSINESS  CHANGES 

J.  A.  Jochem  has  withdrawn  from  the 
firm  of  The  Hilk  River  Hardware  Co., 
Milk  River,  Alta.  F.  J.  Coates  con- 
tinues. 

Cobourg,  Ont. — After  Oct.  1,  the 
business  which  has  been  conducted  for 
25  years  by  A.  R.  Dundas  will  be 
known  as  Dundas  Bros.  W.  H.  Dundas 
who  has  for  some  time  had  the  active 
management  of  the  business  becomes  a 
partner. 


DOING  BUSINESS  IN  TENT 

Following  the  big  fire  at  Cochrane, 
Out.,  the  George  Taylor  Hardware  Co. 
lost  no»time  in  opening  a  new  store. 
The  Taylor  store,  as  well  as  all  other 
stores  and  residences  in  the  town,  was 
wiped  out  by  fire.  Within  two  daj^s, 
two  cars  of  goods  had  been  shipped  into 
the  fire  swept  district,  one  car  from  the 
company's  Cobalt  store  and  another 
from  the  new  Liskeard  store.  A  large 
tent  was  erected  and  the  interior  fitted 
up  with  shelving,  rough  counters,  etc. 
Business  was  going  on  as  usual  three 
days  after  the  big  fire.  The  Taylors 
are  pioneers  of  the  North  and  can  al- 
ways be  depended  upon  in  an  emergency. 
A  story  telling  how  they  built  up  their 
big  business  in  the  North  country  ap- 
peared in  the  March  18,  1916  issue  of 
Hardware  and  Metal. 

Taylors  have  recently  taken  on  the 
agency  for  a  line  of  machinery  includ- 
ing windmills,  farm  engines,  etc.  They 
are  selling  cream  separators  on  a  cash 
basis.  They  are  now  contemplating 
adding  a  line  of  farm  implements  which 
will  be  sold  on  a  strictly  cash  basis. 
Prior  to  the  big  fire  the  Cochrane  busi- 
ness of  the  company  vas  conducted  on 
a  strictlv  cash  basis. 
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A  NEW  INVENTION 

Renfrew,  Ont. — Harry  Gilliland  of 
Carleton  Place  has  invented  a  new  style 
of  hose  coupling  and  has  submitted  it 
to  the  Waterous-Engine  Works  Com- 
pany at  Brantford  with  the  result  that 
they  are  going  to  give  his  appliance  a 
trial. 


HONORS   FOR   ROSTHERN   GUN 
CLUB 

Rosthern,  Sask. — The  secretary  of  the 
local  gun  club,  Frank  S.  Rouleau,  re- 
ceived a  handsome  loving  cup  on  Tues- 
day. The  cup  was  donated  to  the  club 
in  each  province  having  the  largest 
number  of  beginners  at  their  annual 
beginners  shoot.  Tho  Rosthern  Club 
won  it  at  their  1916  Beginners  shoot. 


A   TRAGEDY   AVERTED 

Sarnia,  Ont. — One  of  the  eight  cars 
carrying  the  members  and  luggage  of 
the  Sparks-Withington  Company  of 
Zancoes,  of  Jackson,  Mich.,  to  Toronto 
Exhibition,  suddenly  swerved  from-  the 
road  and  started  to  plunge  over  a  thirty 
foot  embankment  at  Marine  City.  The 
hind  wheels  caught  on  the  edge  and  held 
the  car,  enabling  the  occupants  to  crawl 
to  safety. 


COMPANY  HAS  SECURED  BIG 
ORDERS 

Hamilton,  Aug.  26.— The  Oliver 
Chilled  Plow  Company  has  received 
very  large  export  orders  from  South 
America  and  South  Africa.  The  filling 
of  these  orders  presents  a  serious  diffi- 
culty to  the  firm  owing  to  the  scarcity 
of  labour.  Three  of  the  company's 
finest  grade  of  plows  have  been  for- 
warded to  the  fire  zone  in  Northern 
Ontario  and  were  heartily  welcomed 
there.  — 


SEASONS  FOR  HUNTING  GAME 

The  following  seasons  for  game  are 
set  forth  in  statues  passed  last  session 
by  the  Ontario  Legislature,  on  the 
recommendation  of  the  Fish  and  Game 
Commission;  Woodstock,  open  season 
from  Oct,  15  to  Nov.  15;  partridge, 
closed  season  until  Oct.  15,  1918;  ducks, 
snipe  and  plover,  open  season  Sept.  15 
to  December  31 ;  hares  may  be  taken  by 
any  means  between  Oct,  15  and  Nov. 
15,  and  between  Dec.  23,  and  Jan.  2, 
and  may  be  taken  by  any  other  means 
than  shooting  at  any  time.  Cotton  tails 
may  be  taken  killed  or  destroyed  in  any 
manner  by  the  owner,  occupant  or  lessees 
of  any  lands  upon  which  they  cause 
damage;  black  and  grey  squirrels,  close 
season  for  three  years  in  the  county  of 
Wellington. 


Views  of  Recent  Picnic  Held  by  Toronto 

Hardwaremen 


The  picnic  held  by  Toronto  hardwaremen  at  Lambion  Park  on  August  23  was  a  biff 
success.  Above  views  were  taken  by  a  Hardware  and  Metal  representative,  but  the 
time  was  too  short  to  have  cuts  made  to  appear  with  account  of  picnic  which  ap- 
peared in  last  week's  issue.  Top  picture  shows  line-up  of  automobiles  at  Queen's 
Park  in  readiness  to  start.  The  string  of  autos  extends  for  a  considerable  dis- 
tance to  the  left  at  the  rear.  Middle  snapshot  shows  line-up  for  the  race  for  mer- 
chants' wives.  Bottom  picture  shows  the  array  of  prizes  as  arranged  on  a  long 
table  for  distribution.     There  were  many  fine  prizes  distributed. 
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UNLUCKY  FOR  BURGLA7S 
The  Safe-tee  Novelty  Company,  Inc., 
1038  Fifth  Ave.,  New  York,  offer  a 
Ventilating:  Window  Sash  Lock  which  it 
is  claimed,  is  burglar  proof.  It  is  a 
simple  device  without  key  or  parts  to 
lose  and  promises  to  lock  both  sashes 
in  any  position,  thus  allowing  ventila- 
tion of  rooms;  to  fit  all  windows;  to  pre- 
vent rattling  of  windows.  It  is  evidently 
easy  to  adjust,  simply  being  screwed  up 
tightly  by  hand.  The  firm  supply  deal- 
ers with  an  easel  for  counter  or  win- 
dow display  and  other  advertising  ma- 
terial gratis.  The  article  goes  by  the 
name  of  the  No.  13  Window  Lock— un- 
lucky for  burglars. 


PAPER  BALER 

The  Leigh  Banana  Case  Company, 
Chicago  are  general  agents  for  a  Merch- 
ants Paper  Baler,  made  by  the  Crane 
Manufacturing  Company,  Galesburg, 
111.  Messrs.  Stephenson,  Blake  &  Co., 
of  Toronto,  are  taking  over  the  Cana- 
dian manufacture.  The  "Baler  serves  as 
a  bin,  having  a  large  open  top  and  thus 
puts  a  value  upon  all  scrap  paper  with 
no  loss  of  time  or  labor.  Each  baler  is 
fitted  with  a  hook  for  handling  bales, 
a  time-saving  tamper,  a  lever  for  screw. 
and  wire  for  baling  1,000  lbs.  of  paper. 
A  supply  of  literature  on  the  subject 
together  with  instructions  will  lie  furn- 
ished by  the  manufacturers  or  their 
agents. 


EXTENSION    SKATES 

From  the  Conron-McNeal  Company  of 
Kokoma,  Indiana,  may  be  had  an  ex- 
tension ice  skate.  The  "Conron"  is 
constructed  to  adjust  to  any  size  of 
shoe  by  means  of  two  nuts  which  lock 
the  sliding  sole  plate  in  position  on  the 


iff? 


separately.  These  extension  skates 
come  in  the  hockey  and  semi-hockey 
types  as  well  as  the  screw  .toe  clamp 
style  and  in  the  highly  polished,  nickel 
plated,  or  hand  tempered  nickel  plated 
finish.  All  have  cold  rolled  steel  plates 
and  supports. 


run 
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ner.     This  does  away  with  the  neces- 

of  the  dealer  carrying  a  large  stock 

sizes,    some    of    which    are    in    inuch 


TRUCK  ATTACHMENT 

The  Wood  Motor  Company  of 
Clinton,  Ont.,  are  making  what 
is  known  as  the  "Wright"  truck 
attachment,  specially  built  for  us- 
ing with  Ford  Cars.  By  means 
of  this  attachment  a  Ford  car  can 
be  converted  into  a  delivery  truck  cap- 
able^of  carrying  a  load  of  one  ton.  The 
attachment  consists  of  a  rolled  steel 
frame  which  is  secured  to  the  chassis  of 
the  car,  and  is  fitted  with  a  Ford  rear 
axle  and  rear  wheels,  32  in.  x  3y2  in. 
chain  drive;  the  tires  being  of  solid"rub- 
ber.  The  frame  of  the  attachment  is 
extended  behind  the  rear  axle  to  give 
a   carrying  space   of  8  feet  behind   the 


greater  demand  than  others.  There  are 
four  sizes  only,  men's,  ladies',  girls'  and 
boys',  thus  the  growing  children  may 
adjust  "their  skates;  they  do  not  out- 
grow  them.      Repair  parts  may   be   had 


drivers'  seat.  An  important  feature  of 
the  attachment  which  it  is  claimed  is 
particularly  desirable  for  country  roads, 
is  the  trend  of  the  wheel  which  is  the 
same  as  that  of  the  front  wheels,  namely 
56  in.  The  following  specification  cov- 
ers other  features  of  the  attachment 
not  already  referred  to : — 

Normal  load  capacity  2000  lbs; 
maximum  speed  on  level,  18  miles; 
wheel  base  122  in.;  turning  circle  "di- 
ameter," 41  feet;  road  clearance,  load- 
ed, 14  in.;  weight  complete  with  Ford 
chassis  2050  lbs.;  frame,  four  inch  chan- 
nel rolled  steel;  axle,  1%  in.  square, 
equipped  with  roller  bearings;  springs, 
two  semi-elliptical,  42  in.  long,  2^4  in. 
wide,  ten  leaves;  sprockets,  steel,  22 
teeth  on  jacket  shaft,  42  teeth  on  rear 
wheels;  chain,  heavy  roller  type,  l1/^ 
in.  pitch;  diameter  of  roller  %  in.; 
width  of  roller  %  in. ;  vheels  two  inch 
spoke,  32  x  3V2  in.;  tires  32  x  3Vk 
solid  rubber  pressed  on  type,  S.  A.  E. 
standard;  brakes,  steel  drum,  12  in. 
diameter  2V2  x  3-16  lining  controlled 
bv  foot  brake;  Ford  hub  brake  on  jack 
shaft. 
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THE  MARKETS  AT  A  GLANCE 

The  end  of  higher  prices  for  hardware  is  not  yet  in  sight. 
Despite  the  many  extraordinary  advances  which  have  taken  place 
during  recent  months,  a  new  budget  of  changes  is  announced 
each  week  and  predictions  are  made  of  more  to  follow.  This 
week  has  been  no  exception  and  several  important  changes  have 
been  announced.  New  and  higher  prices  have  been  issued  on 
clothes  wringers  following  the  recent  withdrawal  of  prices.  Other 
lines  on  which  advances  have  been  made  are  carpenters'  chalk. 
hand  saws,  boiler  plates  and  tubes,  grinders,  wrapping  twine,  lamp 
wick,  shelf  hardware  lines,  shears,  tree  primers,  canvas  belting, 
some  lines  of  building  paper,  sand  screen.  linseed  oil  is  con- 
siderably weaker  and  unsettledness  will  prevail  until  all  danger  of 
damage  to  the  Western  crop  has  passed.  Trade  in  metals  is  sea- 
sonably good  and  prices  in  Canada  are  low  when  compared  with 
prices  in  the  United  States.  Wire  goods  are  firm  and  some 
further  advances  would  not  come  as  a  surprise.  Fall  booked 
orders  are  now  being  shipped.  The  retail  trade  is  ordering  freely, 
but  in  small  lots.  The  outlook  for  fall  trade  is  very  satisfactory. 
The  advent  of  cooler  weather  has  created  a  demand  for  some  lines 
of  fall  goods.  Reports  from  Western  Canada  state  that  with  har- 
vesting in  full  swing,  a  slight  falling  off  in  business  has  been 
noticeable.  Reports  of  low  yields,  damage,  etc.,  have  as  yet  had 
very  little  effect  on  the  amount  of  business  being  done. 


MONTREAL 

MONTREAL,  Sept,  1.— Prices  in 
the  local  metal  market  \have 
been  undisturbed  this  week. 
Most  of  the  primary  markets  have  shown 
manipulating  tendencies,  due  to  the 
pressure  of  the  various  speculating  syn- 
dicates, but  the  gTeater  proportion  of 
the  stocks  in  metals  are  in  too  strong- 
hands  at  •  present  for  any  serious  rock- 
ing- of  the  boat,  and  for  one  week  at  any 
rate  local  houses  had  no  need  to  revise 
their  prices  in  any  direction.  Expres- 
sions of  relief  have  been  general  over 
this.  The  dislocation  of  changing  price 
lists  has  been  avoided,  while  customers 
have  not  been  irritated,  and  their  orders 
not  cut  by  the  statement.  "Another  ad- 
vance, this  week,  my  friend."  As  one 
well  known  jobber  said:  "A  period  of 
rising  prices  puts  a  severe  strain  upon 
the  friendship  of  a  customer.  He  be- 
gins by  calling  you  by  your  Christian 
name,  and  finishes  by  Mistering  you." 

Of  course,  a  rejoinder  to  this  could  be 
found  in  the  fact  that  if  merchants  had 
been  more  liberal  in  their  buying,  ami 
not  kept  so  close  to  their  immediate  re- 
quirements, visits  to  the  wholesale  hous° 
need  not  have  been  so  frequent,  and  any 
slight    reaction    could    have   been    taken 


advantage  of.  Still  when  markets  forget 
their  good  behavior,  and  go  jumping  all 
over  the  place,  it  is  not  easy  for  the 
average  buyer  to  know  what  is  the  best 
thing  to  do.  An  average  amount  of  buy- 
ing has  occurred,  the  orders  generally 
being  on  the  small  side,  but  fairly  steady 
in  character.  The  increase  in  lead  stimu- 
lated business  a  little,  especially  on  the 
part  of  those  who  were  very  short,  and 
did  not  want  to  be  caught  on  a  rising 
market. 

A  little  sidelight,  bearing  on  the  bul- 
lishness of  the  markets,  is  shown  by  the 
statement  that  copper  and  zinc  to  the 
value  of  $2,257,254  was  exported  to  the 
Old  Country  from  the  Kootenay  district 
alone  the  first  half  of  1916,  compared 
with  $797,392  in  the  same  period  last 
year. 

Heavy  Demand  for  Iron  and  Steel 

With  no  break  in  the  demand  for  iron 
and  steel,  the  situation  is  just  as  much 
of  an  impasse  as  it  was.  and  as  it  is 
likely  to  be  for  some  time.  Mills  are 
booked  up  for  months  ahead,  and  the 
manager  of  the  local  office  of  a  big  cor- 
poration humorously  said  that  he  was 
thinking  of  shutting  up  the  place  except 
for  the  office  boy  to  open  the  correspond- 


ence and  tile  it  away,  and  give  the  staff 
a  long  holiday.  There  would  be  a  sav- 
ing of  electric  light.  It  was  almost 
ridiculous  to  take  orders  when  they  were 
so  hooked  up.  This  comment  shows  how 
congested  the  situation  is.  Not  only 
have  orders  from  shell  plants  been 
heavy,  but  the  smaller  domestic  and 
purely  mercantile  demand  has  been 
good — so  good,  in  fact,  that  in  pre-war 
times  it  would  have  been  a  matter  for 
congratulation.  Unless  there  is  an  in- 
terruption to  the  shell  call,  hardware 
merchants  will  probably  have  to  face 
much  higher  prices  on  their  steel  goods. 

Pig  Iron  Demand  Heavy 

Pig  iron  is  unchanged,  with  the  de- 
mand heavy,  and  makers  not  looking  for 
further  orders  just  at  present,  especially 
in  the  steel  grades.  Increased  activity 
in  the  States  is  reported,  and  this  will 
also  tend  to  react  here.  Apart  from  the 
foundries  having  the  time  of  their  live-, 
the  situation  is  not  worth  further  com- 
ment. 

Copper  Unchanged 

Copper  continues  locally  at  29c  to 
291  ■_,'■■  with  the  demand  on  the  light  side. 
as  only  to  be  expected  at  this  period. 
The  putting  through  of  another  big  buy- 
ing deal  this  week  for  England  and 
France  by  the  Morgan  interests  is  ex- 
pected ultimately  to  affect  prices.  All 
the  large  selling  interests  in  New  York 
are  expected  to  come  in  on  this,  and  it 
is  understood  that  deliveries  will  run 
through  the  first  half  of  next  year,  and 
that  the  price  will  be  between  25c  and 
26c. 

Spelter  in  Fair  Demand 

Spelter  is  unchanged  at  the  price  of 
18c  to  lSVic  for  small  lots.  Fair  buy- 
ing has  been  reported,  with  an  improve- 
ment in  inquiries  for  future  deliveries. 
This  latter  is  apparently  clue  to  the 
firming  up  of  the  market,  and  the  possi- 
bilities of  further  advance  in  prices. 

Sheet  Zinc  Steady 

Sheet  zinc  continues  steady  at  the 
price  of  25c  to  25X/2C-  According  to  re- 
ports from  primary  markets,  the  situa  • 
•  tion  in  zinc  is  more  staple,  especially 
with  the  steadying  of  spelter,  and  sev- 
eral months  of  improved  business  is  an- 
ticipated. Orders  locally  have  been  o;i 
the  small  side,  but  inquiries  as  to  future 
•lel'verv   have   increased. 
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Lead  Firm  at  Last  Advance 

The  lead  market  locally  remains 
strung-  at  last  week's  increase.  The  de- 
mand has  improved  a  little,  and  in- 
quiries seem  anxious  as  to  future  condi- 
tions. New  York  and  London  remain 
firm,  and  there  does  not  seem  so  much 
stock  on  hand,  although  this  may  only 
apparently  be  the  case. 

Antimony  Improving 

Antimony  continues  colorless,  with  a 
fair  seasonable  demand.  Fall  inquiries 
are  improving.  The  market  is  steady, 
although  not  strong,  at  19c  to  19y2c. 

Solder   Unchanged 

Solder  is  firm,  with  a  fair  demand. 
The  orders  are  on  the  small  side,  but 
come  in  regularly  showing  that  stocks 
in  users'  hands  are  low,  and  that  imme- 
diate requirements  have  to  be  met  by 
fresh  orders  on  the  jobbers.  Prices  are 
unchanged. 

Hardware  Price  Changes 

€ot'ton  wrapping  has  advanced  2c,  the 
three-ply  being  30c  and  the  four-ply  34c. 
Diston  files  are  now  60  off  instead  of  65. 
The  advance  in  wringers,  predicted  by 
Hardware  and  Metal,  has  come  into 
force,  and  the  increase  is  5  per  cent. 
Hay  wire  is  very  scarce,  and  orders  have 
been  heavy  from  the  farming'  districts. 
In  fact,  it  has  been  difficult  to  meet 
them.  The  rush  is  expected  to  last  for 
another  two  weeks  or  so.  Higher  prices 
are  expected  any  day  on  black  sheets. 
Tin  plates  continue  short,  and  jobbers 
are  at  their  wit's  end  to  meet  the  de- 
mand. Babbitt,  brass  lines,  sheets,  and 
tubes  are  firm,  but  unchanged. 

The  demand  generally  is  quiet,  and 
the  customary  early  fall  quickening  is 
conspicuous  by  its  absence.  Inquiries 
are  freer,  but  there  is  no  visible  ten- 
dency to  get  in  on  the  buying  quickly, 
so  that,  on  the  principle  of  the  early 
bird  catching  the  worm,  merchants  may 
have  their  goods  on  hand  ready  for  the 
opening  of  the  fall  buying  demand.  One 
word  of  advice.  'The  progress  of  the 
railway  trouble  across  the  border  should 
be  watched  carefully.  It  is  pregnant 
with  importance  to  hardware  men  in  so 
many  lines. 

Wringers  Higher 

The  new  list  on  wringers  has  been 
issued,  and  is  subject  to  a  discount  of 
50  per  cent.  List  prices  are  shown  in 
current  quotations. 

Wire  Nails   Firm 

The  market  is  steady  and  unchanged 
at  $3.85  base.  Fair  buying  is  noticed.  It 
is  expected  that  with  the  fall,  when 
there  is  usually  an  improvement  in  the 
building,  that  the  demand  will  increase. 
Building  permits  locally  seem  to  show 
that  the  fall  will  see  an  improvement. 
In   this  case  builders'   hardware,  which 


lias    been    so    dead,    should    also    be    en- 
couraged. 

Screws  Unchanged 
Screws  continue  unchanged,  with  a 
continuance  in  the  congestion.  Orders 
are  split  up  as  much  as  possible,  and  the 
effort  is  made  to  give  everyone  some  to 
go  on  with.  The  situation  is  not  pleas- 
ant, but  with  conditions  as  they  are,  no- 
thing else  is  possible. 

Wood  Handles 
Now  that  the  recent  advance  has  been 
fully  digested,  orders  have  improved,  and 
a  fair  amount  of  stock  is  moving.  Mer- 
chants generally  do  not  appear  to  be 
carrying  heavy  supplies.  We  quote  sec- 
ond growth  ash  hay  fork,  manure  fork, 
shovels,  spade,  hoe  and  rake  handles,  30 
per  cent,  extra.  Extra  ash,  40  per 
cent.;  No.  1  ash.  45  per  cent. 

Lead  Pipe  Unchanged 

Lead  pipe  continues  unchanged,  de- 
spite the  fact  that  the  strength  of  the 
raw  metal  was  expected  to  produce  a 
change.  It  is  evident  that  stocks  were 
too  heavy  for  the  market  to  respond 
quickly.  A  fair  amount  of  business  is 
reported  wit  lithe  city  ordering  natur- 
ally heavier  than  the  rural.  We  quote 
lead  pipe  at  12c  and  waste  at  13c. 

Iron  Pipe  Unchanged 

The  market  is  firm,  with  no  change,  al- 
though rumors  are  still  floating  around 
of  the  probability  of  one.  Users,  there- 
fore, should  watch  the  situation  care- 
fully. There  appears  little  relief  in  the 
despatch  of  orders,  manufacturers  still 
being  behind.  Prices  are  given  in  the 
current  quotations. 

Improved  Demand  for  Tacks 

If  anything  the  demand  has  improved 
for  tacks,  many  merchants  not  being  in- 
clined to  be  caught  on  any  further  rise 
in  prices.  Still  it  is  apparent  that  the 
buying  is  very  cautious,  and  in  many 
cases  only  for  immediate  needs. 

Stoves  and  Ranges 

The  ordering  is  still  on  the  slow  side, 
although  travellers  report  increased  in- 
quiries as  to  the  situation,  immediate 
and  future.  It  is  evident  that  merchants 
are  feeling  their  way,  and  a  seasonable 
stimulus  in  biding  is  expected  at  any 
moment.  Here  again  it  would  be  wise  to 
consider  the  situation  carefully.  Present 
orders  can  be  handled  all  right,  but 
manufacturers  will  not  commit  them- 
selves as  to  the  future,  either  as  to  de- 
livery or  as  to  prices. 


TORONTO 

TORONTO,  Sept.  1.— Business  in 
all  hardware  lines  during  the  past 
week  has  kept  up  well.  There  is 
an  uncertain  feeling  in  the  trade  gener- 
ally over  the  prospect  of  the  railway 
strike  in  the  United  States.  Even  under 
the    present     conditions     shipments    are 


poor.  Aggravation  caused  by  a  strike 
would  make  things  serious  and  disor- 
ganize business  not  alone  in  the  United 
States,  but  in  Canada  as  well.  There  is 
a  feeling  abroad,  however,  that  it  will 
be  next  to  impossible  to  let  things  go  to 
such  a  pass  that  a  strike  will  actually 
ensue. 

There  have,  been  some  changes  in 
prices  during  the  week,  with  the  ten- 
dency all  upward.  Linseed  oil  is  slightly 
weaker  in  tone.  Turpentine  holds  firm. 
The  price  of  wringers  has  been  advanced 
according  to  the  new  lists  that  have  been 
issued  by  the  manufacturers.  On  one 
line  of  saws  there  have  been  advances 
of  13.3  per  cent,  and  21^  per  cent.  Cot- 
ton wrapping  twine  has  gone  up  2c  per 
pound.  Some  of  the  metals  have  ad- 
vanced, as  have  boiler  plates,  grinders. 

In  most  lines  there  is  a  holiday  feel- 
ing abroad,  aided  and  abetted  by  the 
Canadian  National  Exhibition.  Some  of 
the  houses  take  their  travellers  from  the 
road  and  wait  until  people  get  settled 
into  ordinary  affairs  again.  This  spirit 
apparently  pervades  the  entire  pro- 
vince, as  business  in  paints  and  oils  are 
limited  while  the  Exhibition  is  in  pro- 
gress. Johbers  look  forward  to  a  good 
trade  this  fall,  and  are  not  uneasy  be- 
cause people  are  taking  a  holiday  at  the 
present  time. 

Roumania's  Declaration  Affects  Metals 

Business  locally  in  ingot  metals  is 
seasonably  good,  and  compares  favor- 
ably with  the  corresponding  period  of 
previous  years. 

Reports  from  the  United  States  indi- 
cating the  entrance  of  Roumania  into  the 
war  on  the  side  of  the  Allies  caused  de- 
lay in  the  placing  of  orders.  Early  last 
week  there  was  considerable  talk  of 
large  new  orders  about  to  be  placed  for 
shells,  steel,  etc.  Metals  practically  all 
advanced  sharply,  and  it  was  felt  that 
the  war  would  continue  for  a  long 
period.  Roumania's  participation  has 
created  a  feeling  that  the  duration  of 
the  war  will  be  appreciably  shortened. 
The  entire  market  in  the  United  States 
appears  to  be  awaiting  further  develop- 
ments, and  there  is  a  tendency  towards 
making  concessions  on  futures. 

Tin  in  Good  Demand 

There  is  a  good  local  demand  for  tin 
and  the  market  is  firm.  The  cheapest 
tin  available  in  the  United  States  is  for 
delivery  in  January,  February  and 
March,  1917.  The  local  price  is  consider- 
ed low  when  U.  S.  prices,  duty  and 
freight  are  taken  into  consideration.  The 
local  market  is  firm  at  43c  lb. 

Copper  Low  in  Price 

It  is  claimed  by  local  metal  merchants 
that  copper  locally  is  very  low  in  price 
when  compared  with  U.  S.  prices.  De- 
spite the  low  price,  there  is  very  little 
demand,  and  trade  is  exceptionally  quiet. 
Locally  the  prevailing  price  is  29c. 


September  2,  1916. 


HARDWARE    AND    METAL 


39 


Spelter  Has  Declined 

The  spelter  market  has  eased  up  con- 
siderably, and  prices  this  week  are  con- 
siderably lower  than  those  of  last  week. 
The  United  States  market  is  quiet  and 
easier.  The  local  quotations  range  from 
1 1  He  to  12c  lb. 

Lead  Slightly  Higher 

Following  the  recent  advances  on  lead 
in  the  U.  S.,  local  quotations  have  ad- 
vanced y^c  per  lb.  There  is  a  fairly 
good  demand,  largely  for  munition  mak- 
ing. United  States  reports  state  that 
the  lead  ore  market  is  strong,  but  the 
strength  is  almost  entirely  in  sympathy 
with  the  advance  in  metal  prices.  It  is 
stated  that  the  supply  of  ore  is  ample 
for  all  requirements.  In  some  quarters 
lower  prices  are  expected  in  October. 
Locally  the  ruling  quotation  is  9c  lb. 

Antimony  Unchanged 

Antimony  is  quiet,  following  the  ad- 
vance of  last  week.  The  market,  if  any- 
thing, is  slightly  easier  locally,  and  the 
prices  asked  range  from  16c  to  17c  lb. 

Aluminum  Still  High 

Aluminum  remains  steady  and  un- 
changed, with  a  fair  demand.  Quota- 
tions still  range  around  68c  per  pound, 
being  four  times  the  price  prevailing 
prior  to  the  war. 

Iron  and  Steel 
Iron  and  steel  mills  are  still  running 
to  full  capacity,  with  prospects  of  con- 
tinuing so  for  at  least  six  or  eight 
months.  They  are  now  in  a  position 
where  they  can  pick  and  choose  their  or- 
ders. Owing  to  the  heavy  export  demand 
which  the  mills  have  undertaken  to  meet, 
contracts  for  domestic  needs  are  rather 
hard  to  place.  The  demand  for  steel  for 
shell  making  continues  heavy.  There  is 
a  heavy  demand  for  other  grades  of  steel 
for  various  purposes.  The  local  price  on 
bar  iron  is  $2.90  base. 

Heavy  Demand  for  Pig  Iron 

The  demand  for  pig  iron  continues 
heavy.  The  heavy  production  of  steel 
assures  a  big  demand  for  pig  iron  for 
the  balance  of  the  year.  Hamilton  is 
quoted  at  $24  and  Victoria  No.  1  at  $25 
ton. 

Grinders  and  Shapers  Higher 

There  is  an  active  demand  for  muni- 
tions equipment,  and  some  interesting 
inquiries  for  machine  tools  for  shell 
manufacturing  plants  are  being  received. 
Some  American  manufacturers  of  grind- 
ers and  shapers  have  advanced  their 
prices  10  per  cent.,  and  there  is  a  possi- 
bility of  an  advance  on  planers  in  the 
near  future. 

Boiler   Tubes   Advanced   10   to   20   Per 
Cent. 

A  sharp  advance,  predicted  in  last 
week's  issue  of  Hardware  and  Metal, 
has  taken  place  in  the  price  of  boiler 
tubes.     The  new  quotations  are  approxi- 


mately 10  per  cent,  higher  on  the  larger 
sizes  and  15  to  20  per  cent,  on  the  small- 
er sizes.  New  prices  are  shown  in  the 
current  quotations.  The  tube  market  is 
very  firm,  and  materials  continue  high 
in  price.  'Some  mills  state  that  they  are 
sold  out  for  eight  to  ten  months  on  loco- 
motive and  boiler  tubes. 

Boiler  Plates  Up  25c 

Boiler  plates  have  advanced  25c  per 
100  lbs.,  due  to  heavy  demands  from 
shipyards  and  boiler  makers.  Some  mills 
have  their  output  sold  for  this  year  and 
hold  contracts  for  delivery  during  the 
first  half  of  1917.  New  prices  are  shown 
in  the  current  quotations. 

Wire  Products  May  Advance 
Despite  the  many  recent  advances,  it 
is  predicted  that  further  advances  will 
take  place  in  wire  products  in  the  near 
future.  The  domestic  demand  is  not 
heavy,  but  there  is  a  heavy  export  de- 
mand. 

Predictions  are  heard  that  there  will 
shortly  be  an  advance  in  woven  wire 
fence.  It  is  expected  that  an  advance 
will  take  place  in  the  United  States  and 

NEW  DISCOUNT  ON  LIGHT 
HINGES 
A  new  discount  has  been  put  into 
effect  on  light  strap  and  tee  hinges  this 
week  which  provides  for  40  per  cent, 
off  list  as  opposed  to  45  per  cent,  form- 
erly. This  will  raise  the  price  of  light 
strap  and  tee  hinges  as  well  as  the 
heavy  grades.  Following  is  the  list 
prices : 

Strap      Tee 

3-inch,   doz.   prs $1.00     $100 

4-inch,  doz.  prs.  1.20       1.00 

5-inch,  doz.  prs 1.40       1.30 

6-inch,  doz.  prs 1.70      1.50 

8-inch,  doz.  prs 2.50       1.80 

10-inch,  doz.  prs 3.50      2.40 

will  follow  here.  Prevailing  quotations 
on  wire  are  shown  in  the  current  market 
quotations. 

Canada  Plates  Vary  in  Price 

A  great  many  prices  are  being  quoted 
on  Canada  plates.  Some  local  quotations 
are  as  low  as  $4.10  on  ordinary  and 
$4.40  for  bright. 

Tin  Plates  Scarce  and  Firm 

There  is  a  continued  heavy  demand 
for  tin  plates  and  some  of  the  largest 
buyers  are  having  difficulty  in  covering 
for  their  requirements.  There  has  been 
some  inquiry  for  first  quarter  and  first 
half  of  1917  but  prices  have  not  yet 
been  fixed  for  these  periods.  The  can- 
ning season  is  now  in  full  swing  and 
the  demand  is  heavy.  Prices  are  shown 
in  current  quotations. 

Advances  on  Shelf  Goods 

Advances  ranging  from  10  to  20  per 


cent,  have  taken  place  in  quotations  on 
the  following  lines:  plated  steel  butts: 
corner  irons;  door  bolts;  chest  handles; 
safety  hasps;  barn  door  bangers  and 
track  and  brackets;  parlor  door  hangers; 
trap  door  rings  ;cellar  window  sets: 
sash  lifts',  door  handles;  latches;  stay 
rollers:  foot  scrapers;  harness  hooks: 
mops;  steel  whitlletrees;  neck  yokes  and 
double  trees;  table  hinges;  blend  butts; 
chest  hinges;  wrought  staples;  hasps  ami 
staples;  gate  hooks  and  staples;  back 
flaps. 

Big  Advance  in  Wringers 
The  various  Canadian  manufacturers 
have  issued  new  lists  on  wringers  and 
washing  machines,  as  predicted  in  these 
columns  a  few  weeks  ago.  Old  lists  were 
withdrawn  and  the  new  lists  now  issued 
take  the  place.  The  new  list  provides 
for  a  50  per  cent,  discount  from  list.  The 
price  on  the  whole  is  considerably  higher 
than  the  old  list,  the  advances  being  prin- 
cipally on  the  one  and  two-year  grades, 
while  on  the  three  and  five-year  grades 
the  new  prices  are  practically  the  same 
as  those  prevailing  heretofore. 

Saws  Up  in  Price 
On  the  line  of  saws  manufactured  by 
Shurley  &  Dietrich,  of  Gait,  the  dis- 
count list  has  been  changed  to  15  per 
cent,  on  hand  saws,  rip  saws,  pruning 
saws,  compass  saws  and  butchers'  saws 
that  formerly  carried  25  per  cent,  and 
30  per  cent,  discounts.  In  the  instance 
of  the  saws  that  carriedi  a  discount  of 
25  per  cent,  formerly,  the  new  price  is 
13  per  cent,  advance,  while  on  the  lines 
that  formerly  were  30  per  cent.,  the  ad- 
vance is  2iy2  per  cent. 

Wrapping  Twine  Up  2c 

There  has  been  an  advance  of  2c  per 
pound  on  the  three  and  four-ply  cotton 
wrapping  twine.  The  new  price  quoted 
is  34c  for  3-ply  and  38c  for  4-ply. 
There  has  been  a  good  demand  for  wrap- 
ping twine.  Raw  materials  for  the 
manufacture  of  this  commodity  are 
scarce  at  the  present  time.  Trade  is 
good  in  nearly  all  lines  and  there  is  a 
reflex  of  this  condition  in  the  amount  of 
wrapping  twine  that  is  being  used.  All 
twines  are  holding  firm.  In  binder 
twine  the  demand  is  falling  off  at  the 
present  time.  There  have  even  been 
some  orders  offered  for  binder  twine  for 
spring  delivery,  but  the  manufacturers 
have  refused  to  book  so  far  ahead.  The 
sisal  market  is  a  very  uncertain  quan- 
tity and  they  do  not  care  to  take  chances 
on  the  market  in  twine  so  far  in  the 
future.  Some  of  the  manufacturers 
were  caught  this  past  year  by  booking 
orders  last  year  for  delivery  this  spring. 
They  do  not  intend  to  lose  out  again  in 
the  same  manner  this  year. 

Carpenter's  Chalk  Advances 

There  has  been  an  advance  of  approxi- 
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mately  70  per  cent,  on  carpenter's  chalk, 
necessitated  largely  by  the  increase  in 
dyestuffs  used  in  the  colored  article. 
White  is  now  selling  at  $1.10  per  gross, 
which  is  a  69  per  cent,  increase.  Blue 
is  quoted  at  $1.40  per  gross,  as  compared 
with  the  former  price  of  80c.  This  is  an 
increase  of  75  per  cent.  On  the  red  the 
increase  in  price  has  been  the  same  as 
od  the  blue.  The  difficulty  of  getting 
chalk  in  from  England  has  also  been  a 
factor  contributing  to  the  higher  price. 

Lamp  Wick  Up  10  Per  Cent. 

There  has  been  an  increase  in  the  sell- 
ing price  of  lamp  wick  of  approximately 
10  per  cent,  during  the  past  week.  Cot- 
ton mills  that  manufacture  this  product 
have  had  difficulty  in  filling  their  orders 
through  the  great  demand  occasioned  by 
war  purposes  and  in  the  securing  of  help. 


LONDON 

LONDON,  Ont,,  Sept.  1.— A  number 
of  important  price  changes  have 
taken  place  this  week,  mostly  in 
an  upward  direction.  The  advances  and 
the  new  prices  are  given  in  the  report 
which  follows.  Business  locally  has  been 
good  this  week.  Orders,  although  not 
large,  are  numerous.  Retailers  are  buy- 
ing carefully.  Jobbers  are  shipping  fall 
booked  orders,  and  in  volume  they  com- 
pare favorably  with  previous  years.  Col- 
lections are  good  and  prospects  for  a 
g'ood  fall  trade  are  bright. 

Building  Paper  Up 
A  further  advance  has  taken  place  on 
dry   and   tarred  fibre.     The   new   prices 
are  80c  per  roll  for  No.  1  dry  fibre,  and 
90c  per  roll  for  No.  1  tarred  fibre. 

Canvas  Belting  Up 

A  new  discount  of  50-10  per  cent,  has 
been-  issued  on  canvas  belting,  an  ad- 
vance of  10  per  cent. 

Hand  Saws  Advance 
Shurley  &  Dietrich  hand  saws  have  ad- 
vanced, and  the  discount  is  now  15  per 
cent,  on  "hand  saws,  rip   saws,  pruning 
saws,  compass  saws,  butcher  saws. 

Wringers  Advance 

Wringers  have  advanced  in  accord- 
ance with  the  predictions  made  by  Hard- 
ware and  Metal  during  the  past  few 
weeks.  A  new  list  has  gone  into  effect, 
and  the  discount  to  the  trade  has  been 
changed  to  50  per  cent.  Lists  on  a  num- 
ber of  lines  are  shown  in  current  quota- 
tions. 

Sand  Screen  Higher 

Japanned  sand  screen  has  advanced, 
and  the  new  price  is  as  follows: 

24    in.    wide  50c  yd. 

.10    in.    wide 60c  yd. 

36    in.    wide    75c  yd. 

Screen  Door  Hinges   Corrected- 
Owinsr  to  an  error  in  prices  sent  out 
from  the  factories,  a  correction  lias  had 


to  be  made  in  the  price  of  No.  20  spring 
hinges  for  spring  booking.  The  price  is 
$11  per  gross  pairs,  and  $1  per  doz  pairs 
in  small  lots. 

Other  lines  are  quoted  as  follows: 

Doz.  pairs. 

No.   50,   double-acting    $2.50 

No.  192  off-set 1.60 

Nos.  22-55  sets    1.85 

Tree  Pruners  Advanced 

Waters  tree  pruners  have  been  ad- 
vanced in  price,  and  the  new  quotations 
are  as  follows: 

6  ft $7.50  doz. 

8  ft 8.15  doz. 

10  ft 8.75  doz. 

12  ft 9.40  doz. 

Advance  in  Shears 

An  advance  of  5  per  cent,  has  been 
made  on  Wiss  shears  and  scissors,  and 


HEAVY    STRAP    AND    TEE 
HINGES  GO  UP 

This  week  an  advance  is  an- 
nounced on  heavy  strap  and  tee 
hinges  which  amounts  approxi- 
mately from  5  to  10  per  cent.  On 
the  heavy  4-inch  strap  that  form- 
erly sold  for  $1.70  net,  the  new 
price  is  $1.80.  On  the  5-inch  strap 
the  former  price  was  $2.05  net  and 
the  new  price  is  $2.22  net.  These 
changes  were  predicted  as  likely  to 
take  place  by  Hardware  and  Metal 
in  a  recent  issue.  Following  are 
the  list  prices  from  which  a  40  per 
cent,  discount  must  be  taken  to  get 
the  new  prices : 

Strap  Tee 

4-inch $  3.00  $  2.55 

5-inch 3.70  3.20 

6-inch 4.00  3.60 

8-inch 5.40  4.10 

10-inch  9.60  8.30 

12-inch 11.90  11.60 

14-inch 13.60  11.80 

16-inch 14  40 


the  discount  is  now  33  1-3  per  cent,  off 
the  new  list. 

Wire  is  Firm 

Wire  goods  s'till  show  firmness,  and 
the  market  is  strong'.  The  following 
prices  are  quoted  here : 

Per  100  lbs. 

Barb     $4.25 

9  o-a 3.90 

12  ga 4.05 

13  ga 4.15 

9  ga.  coil  spring 3.95 

10  ga.  oiled  and  annealed     4.41 

11  ga 4.46 

12  ga 4.55 

14  ga.  hay  baling   4.66 

804  Butts  55  Per  Cent. 

The  corrected  price  on  No.  804  steel 
butts  is  55  per  cent,  instead  of  50-21  !> 
per  cent. 


Seasonable  Lines 

Short  globe  and  cold  blast  lanterns 
are  quoted  at  $8  dozen;  cattle  chains, 
40-5  per  cent.;  harvest  tools,  40  per 
cent. ;  Capewell  horse  nails,  10  per  cent. 

White  Lead  Unsettled 

Although  the  price  supposed  to  be 
prevailing  on  white  lead  in  oil  is  $13.95 
per  100  lbs.  in  ton  lots  and  $14.25  per 
100  lbs.  in  less  than  ton  lots,  lead  is  be- 
ing offered  in  some  quarters  at  much 
lower  prices. 

Glass  Demand  Improves 

With  the  advent  of  cooler  weather 
and  the  approach  of  fall  there  has  been 
an  improved  demand  for  glass.  Single 
diamond  is  quoted  at  25  per  cent. ; 
double  diamond,  25  per  cent.;  cut  lights, 
50-5  per  cent. 

Linseed  Oil  Unsettled 

There  is  only  a  fair  demand  for  lin- 
seed oil,  and  the  market  is  unsettled  at 
present.     There  is  a  tendency  to  easier 
prices.    Local  quotations  are  as  follows: 
Raw.      Boiled. 

1-2  barrels   90c        93c 

3-5  barrels   89c        92c 

6-9  barrels    87c         90c 

Turpentine  is  unchanged  at  69c  per 
imp.  gallon  in  single  bbl.  lots ;  68c  Imp. 
gallon  in  2  to  4  bbl.  lots;  76c  in  5-gallon 
lots. 

Wire  Nails  Firm 
Wire   nails   are    firm,   and    there   is   a 
good  demand.     Base  price  for  wire  nails 
is  $3.80  base  and  cut  nails  $3.40  base. 


WINNIPEG 

WINNIPEG,  Aug.  31.— With  the 
harvesting  of  the  1916  crop  in 
full  swing",  a  slight  falling  off  in 
actual  amount  of  business  is  noticeable, 
but  nevertheless  'there  is  a  splendid 
volume  of  orders  being  handled.  Re- 
ports of  unfavorable  yields  and  low 
grade  wheat  have  as  yet  had  very  little 
effect  on  the  amount  of  business  being 
done  and  if  is  unlikely  there  will  be  any 
serious  falling  off.  Prices  on  wheat  are 
very  high  and  likely  to  reach  a  still 
higher  level  and  this  condition  will  off- 
set to  a  great  degree  the  small  yields 
and  low  grades  which  may  be  marketed. 

Many  Rush  Orders 

Jobhers  are  handling  a  great  number 
of  rush  orders  for  various  lines  of 
thresher's  supplies,  which  always  seem 
to  be  left  by  some  threshermen  until 
the  last  moment.  This  year  particularly, 
this  policy  may  result  in  serious  loss  to 
many  farmers  and  threshermen  owing 
to  the  shortage  of  brass  fittings  and  the 
retailer  who  had  his  customers  lined  up 
before  the  rush  began  is  to  be  con- 
gratulated. 

Important  Price  Changes 

For  the  past  week  changes  in  prices 
have  maintained  about  a  standard  with 
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the  few  preceding  weeks.  One  of  the 
most  important  to  be  recorded  is  that 
from  Stanley  Works  on  whose  lines  an 
advance  approximating1  10%  is  going 
through.  New  prices  are  not  yet  avail- 
able but  some  of  the  lines  to  be  affected 
are  Corrugated  Tee  and  Strap  Hinges, 
Heavy  Tee  and  Strap  Hinges,  Shelf 
Brackets.  Plated  Butts  and  Fancy 
Hinges.  These  lines  are  all  attaining  a 
very  high  value  and  it  is  imposible  to 
estimate  just  how  long  these  new 
prices  may  be  maintained.  The  demand 
from  now  until  the  end  of  the  year  is 
not  as  heavy  as  for  the  preceeding 
months  so  the  present  basis  may  hold 
for  the  next  few  months. 

Hand  Saws  Advance 

Another  important  advance  is  that 
on  Disston's  Panel  and  Hand  Saws. 
New  prices  shown  below  indicate  to 
what  extent  this  line  has  been  affected. 
Disston's  Hand  and  Rib  Saws: 

No.  D.  8.-26  in $27.05  per  doz. 

12—26    in 34.80  per  doz. 

Panel  Saws: 

No.   D.   8—18   in 19.55  per  doz. 

20    in 21.85,perdoz. 

22    !in 24.05  per  doz. 

24    in 25.80  per  doz. 

Tacks  Higher 

New  prices  on  tacks  have  gone  into 
effect  and  net  prices  are  shown  here- 
with on  Blued  Carpet  Tacks  and  Cut 
Tacks,  which  lines  are  most  familiar  to 
the  retailer.  Other  kinds  of  Tacks  have 
increased  on  a  similar  basis  and  the 
prices  shown  will  give  a  working  basis 
on  which  to  fisrure  these  out: 
Cut  Tacks: 

2  oz 24c.  doz.  pprs. 

3  oz 28c.  doz.  pprs. 

4  oz 35c.  doz.  pprs. 

6  oz 45c.  doz.  pprs. 

8  oz 57c.  doz.  pprs. 

Carpet  Tacks  Blued: 

4  oz 33c.  doz.  pprs. 

6  oz 42e.  doz.  pprs. 

8  oz 54c.  doz.  pprs. 

10  oz 65c.  doz.  pprs. 

12  oz 76c.  doz.  pprs 

New  Prices  On  Clothes  Lines 

In  accord  with  recent  advances  made 
in  the  prices  applying  to  rope,  it  was 
expected  quotations  on  Clothes  Lines 
would  reach  a  higher  figure.  The  new 
prices  have  gone  into  effect  and  we 
have  the  following  quotations  to  make 
on  Sisal  and  Cotton  Clothes  Lines  in 
hanks: 

Cotton  Clothes  Lines:    ' 

48  feet    $1.70  doz. 

60  feet    2.10  doz. 

Sisal  Clothes  Lines: 

48  feet    $00.96    doz. 

60  feet 1.20  doz. 

72  feet    1.40  doz. 


Spout  Pumps  Up 

Another  advance  is  recorded  in  the 
prices  applying  to  Pitcher  Spout  Pumps. 
the' new  quotations  being  as  follows: 

$1  $1.25  each 

2  L35  each 

3  1.55  each 

4  1.85  each 

Wire  Rope  Higher 

Crucible  Cast  Steel  Wire  Rope  has 
again  taken  an  upward  trend  and  new 
prices  now  being  quoted  are  as  follows: 

1-4  in $  8.80100  ft. 

5-16  in 9.35  100  ft. 

3-8   in 9.85100  ft. 

7-16   in 10.50  100  ft. 

1-2  in 11.25  100  ft. 

9-16   in 11.85  100  ft. 

5-8  in 14.50  100  ft. 

3-4   in 18.20  100  ft. 

7-8  in 25.50100  ft. 

1   in 33.75  100  ft. 

Cut  Lengths  10%  extra. 

Preparing  For  Xmas   Trade 

Already  dealers  are  beginning  to  look 
forward  to  Xmas  and  the  tendency 
should  be  to  place  orders  early  in  order 
to  secure  supplies  on  time.  Novelties  are 
at  a  premium  and  tho'  there  may  be 
some  offered  to  the  trade  this  year,  it 
should  be  good  policy  on  the  part  of  the 
retailer  to  advocate  the  giving  of  use- 
ful gifts.  The  hardware  store  can  be 
made  headquarters  for  useful  gifts  and 
a  splendid  business  developed  with  g-ood 
consistent  advertising.  Lines  in  demand 
are  X-press  Wagons,  Boys'  Automo- 
biles, Hand  Sleighs  and  Coasters.  Hoc- 
key Skates,  Sticks  and  Sundries.  Sil- 
ver plated  ware,  Cut  Glass  and  Pocket 
Knives.  These  are  all  goods  handled  by 
the  retail  hardwareman  and  an  aggres- 
sive selling  policy  will  do  wonders  with 
these  and  other  lines.  It  is  not  too  early 
to  be  looking  forward  to  this  business. 

@ 

FURNACE   EFFICIENCY 

Jos.  W.  Hays  has  published  a  book 
on  "How  to  Build  Up  Furnace  Effi- 
ciency" in  which  he  demonstrates  how 
to  proceed  to  actually  work  reduction  in 
the  coal  bills.  The  author  proceeds  to 
show  that  to  burn  coal  or  any  other  fuel 
economically  is  mainly  a  matter  of 
method  but  as  the  character  of  the  fuel 
and  the  condition  under  which  it  is 
burned  differs,  it  is  necessary  to 
determine  the  proper  method  to  deal 
with  each  case.  Every  statement  and 
recommendation  made  by  the  author 
has  been  procured  by  actual  experiment 
and  produced  to  the'  satisfaction  of 
many  people. 

A  handsome  poster  has  been  received 
showing  their  various  lines  from  F.  E. 
Mvers  and  Bros. 


FRIENDSHIPS  IN  BUSINESS 

Friendship  plays  a  bigger  part  in 
business  to-day  than  ever  before  in 
the  history  of  the  world.  We  do  busi- 
ness with  our  friends — our  enemies  will 
not  trade  with  us.  When  we  make  a  sale 
we  make  a  friend.  Friendship  is  the  raw 
stock  in  business.  We  meet  customers 
as  friends,  and  we  part  with  them  in  a 
way  so  when  we  again  meet  both  will 
be  glad. 

Money  comes  incidentally  to  a  service 
rendered.  The  man  who  has  friends  and 
can  render  a  service  to  them  will  siphon 
a  reward  in  his  direction,  and  the  re- 
ward will  be  in  proportion  to  the  value 
of  the  service.  The  rewards  of  life  are 
automatic,  and  the  penalties,  too.  We 
are  punished  by  our  sins,  not  for  them. 
And  we  are  rewarded  just  in.  proportion 
as  we  bless  and  benefit  the  world.  Wise 
business  men  understand  this  perfectly 
well.  Eventually  America  must  produce 
a  race  of  inspired  millionaires,  men  who 
will  feel  the  necessity  of  using  their 
high  talents  and  capacity  in  uplifting 
and  benefiting  the  race. 

There  is  only  one  thing  in  the  world. 
This  one  thing  is  Energy.  Call  it  Divine 
Energy  if  you  wish.  Man,  states  High- 
man's  Magazine,  is  a  manisfestation  of 
this  Divine  Energy — a  transient,  think- 
ing, reasoning  and  often  unreasonable 
manifestation  of  Divine  Energy.  And 
the  reason  man  is  often  unreasonable  is 
because  he  is  only  in  process. 

As  man  clarifies  his  intellect  and  s^es 
the  truth  more  clearly,  he  becomes  more 
reasonable  in  his  actions  and  in  his  deal- 
ings with  other  men. 

In  a  world  where  Death  is  there  is  no 
time  for  hate. 

' '  Greater  love  hath  no  man  than  this, 
that  he  will  lay  down  his  life  for  his 
friend."  We  do  not  to-day  so  much  lie 
for  our  friends  as  we  live  for  them.  The 
good  salesman  is  the  man  who  recognizes 
every  customer  as  a  friend.  In  order  to 
sell  goods  you  have  to  he  a  friend  to 
your  customer.  Your  knowledge  must 
protect  him.  Your  sense  of  values  is  at 
his  disposal.  In  imagination  you  are 
both  buyer  and  seller.  Thus  are  you  able 
to  put  yourself  in  his  place,  and  so  we 
have  the  Golden  Rule  in  business. 

® 

It  is  estimated  that  there  will  be  60,- 
000  globes  used  in  the  lighting  scheme 
of  the  Canadian  National  Exhibition 
this  year. 

The  agricultural  and  implement  build- 
ing is  the  largest  on  the  grounds  of  the 
Canadian  National  Exhibition.  It  con- 
tains 76,640  feet  of  floor  space. 


A  successful  business  can  no  more  be 
built  up  on  poor  goods  than  can  a  good 
character  on  bad  deeds. 


42 


September  2.  1916. 


^-J 1 !  I  ^  I  '1 1 1 1 1  < L  i  [  1 !  1  [  1 1  i  rr  |  j  i 1 1 1 1  [  1 1 1 1 1 1 1  ]  1 1 1 1  i  1 1 1 1 1 1 1 1 L  ]  1 1 1 1 1 1 1 1 1  k !  1 1 1 1 1 1 !  1 1  f  1  [  ]  t !  [  1 1 1  LI  1 !  1 1 1 1 1  i  E 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 !  I L I  ^ !  1 1 1 1 1 1 1 1 1 1 1. 1 1 1 1 1 1 '  E 1 1  - 1 1  (:1  ^  t^  1 1 1  <  1 1 1 1  L^±' 


,KLY   PA. 


DEPAETM 


Hi!i:in:i 


Paint  Should  Be  Well  Stirred 

Hat  Pinx,  Screw  Drivers  and  Nails  are  Sometimes-  Used  to  Stir  Paint- 
Customers  Should  be  Advised  to  Use  a  Wide  Paddle — How  to 
Eliminate  Complaints 


WITH  the  advent  of  the  fall 
painting  season  there  is  almost 
bound  to  be  the  usual  number  of 
complaints  from  customers  regarding 
paint  they  have  purchased.  In  the  ma- 
jority of  cases  the  cause  if  investigated 
will  be  found  to  rest,  not  with  the 
paint  manufacturer,  but  rather  with  the 
merchant   or  the  customer. 

More  complaints  are  caused  by  paints 
not  being  properly  stirred  than  from 
almost  any  cause.  Despite  the  fact  that 
paint  manufacturers  under  the  heading 
of  "Directions"  emphasize  the  impor- 
tance of  thoroughly  stirring  the  paint, 
there  are  many  customers  who  pry  the 
top  of  the  can,  stir  the  contents  with 
a  narrow  stick,  nail  or  hat  pin  and  they 
proceed  to  apply  it.  The  result  is  dis- 
appointment. The  color  is  not  the  same 
as  that  shown  on  the  color  card.  The 
customer  thinks  the  paint  is  at  fault, 
and  proceeds  to  condemn  it  and  make 
complaints  to  the  hardware  merchant. 

Preventing  Trouble 

The  dealer  can  prevent  a  great  deal  of 
trouble  for  himself  and  also  assist  the 
manufacturer  by  educating  the  public 
how  properly  to  stir  paint.  It  is  neces- 
sary that  paint  should  be  properly 
stirred  in  order  to  produce  the  results 
expected  of  it,  that  is  to  preserve  and 
to  beautify. 

In  order  to  beautify  a  surface,  an 
even  coat  of  the  proper  shade  paint 
should  be  applied  to  the  surface  and 
hide  all  its  defects.  Linseed  oil  is  used 
as  a  vehicle  to  carry  these  pigment  par- 
ticles, or  hiding  properties,  over  the 
surface,  and  therefore  in  order  to  do  the 
work  intended  for  this  paint  each 
brushful  should  contain  exactly  the 
amount  of  pigment  particles  required 
for  the  amount  of  oil  contained  in  the 
brush. 

Paint   Settles  On   Shelves 

When  the  can  is  sealed  in  the  factory 
the  liquid  portion  contains  the  exact 
number  of  pigment  particles  to  do  the 
work  required.  If  the  paint  stands  on 
the  dealer's  shelves  for  several  months 
there  is  liable  to  be  a  settling  of  the 
heavy    pigment    particles,    and    in    order 


to  bring  the  finished  paint  to  its  proper 
consistency,  so  that  there  will  be  an 
even  distribution  of  pigment  particles 
to  the  amount  ol'i  liquid,  stirring  is 
necessary. 

Recommend  Thorough  Stirring 

Always  recommend  to  your  customers 
that  they  remove  the  entire  lid  and  stir 
the  paint  from  the  bottom  up  with  a 
wide  paddle.  Do  not  ever  try  to  stir 
paint  with  any  instrument  like  a  screw 
driver  or  a  pencil.  These  are  common 
tools  used.  Paint  cannot  be  stirred 
quickly  with  a  paddle  less  than  IV2 
inches  wide. 

Try  It  Out  Yourself 

An  authority  on  paint  subjects  sug- 
gests that  the  dealer  open  up  a  quart  of 
paint  and  see  for  himself  if  he  stirs  it 
properly.  The  motion  should  be  about 
like  making  a  figure  eight,  that  is,  the 
pigment  should  be  lifted  up  from  the 
bottom  while  the  circular  motion  is  go- 
ins  on.  By  using  this  method  the  paint 
can    be   stirred   very   quickly. 

Priming   Coat   Important 

The  same  authority  points  out  that 
extreme  care  must  he  taken  with  the 
foundations  as  well  as  .with  the  pro- 
tective coatings  when  doing'  a  job  of 
painting.  No  maker  of  good  paint  would 
guarantee  results  on  yellow  pine  or  cy- 
press, or  give  a  universal  guaranty, 
because,  unless  the  wood  is  properly 
treated,  the  paint  will  be  likel.v  to  fail, 
and  the  better  the  paint,  the  more  likely 
it  will  be  to  fail.  These  are  important 
matters  which  should  not  be  forgotton 
when  selling  paint  this  fall.  Some  diffi- 
culties in  structural  materials  may  de- 
velop, with  all  the  care,  but  good  paint 
made  to  meet  present  conditions,  pro- 
perly put  on  a  proper  surface,  will  not 
fail.' 

With  ordinary  care  on  the  part  of 
merchants  and  customers  the  majority 
of  complaints   can  be   easily  eliminated. 


WEEKLY  PAINT  MARKET 

(Continued   from  page  46 
around  $39  per  ton,  with   even  slightly 
firmer   prices    in    some   instances. 


Quotations  in  linseed  on  the  low 
quotations  for  various  firms  have  the 
following  range: 

Raw.  Boiled. 
1  to  2  barrels,  per  gal.  .  .  80-86c  83-89c 
3  to  5  barrels,  per  gal.  .  .  79-85c  82-88c 
6  to  9  barrels,  per  gal.  .  .  78-83c     81-86c 

Turpentine  Prices  Hold  Firm 

There  has  been  a  fair  demand  for 
turpentine  during  the  week.  Stocks 
are  low  and  jobbers  are  watching  the 
developments  in  the  railway  situation  in 
the  United  States  with  keen  interest.  If 
the  strike  goes  into  effect  there  it  is 
asserted  that  turpentine  will  reach 
famine  prices  in  very  short  order.  All 
the  supplies  of  turpentine  come  from 
the  Southern  United  'States  and  the  ty- 
ing up  of  transportation  would  have  a 
bad  effect  on  the  turpentine  trade. 
Prices  hold  firm  at  recent  quotations. 

Per  Imp.  gal. 

1  barrel    lots    64y2c  to  69c 

2  to  4  barrel  lots    63c       to  67c 

5-gallon  lots 69V2C  to  77c 

White  Lead  Holds  Firm 

Demand  for  white  lead  in  oil  during 
the  past  week  has  been  somewhat  light. 
There  have  been  no  further  price 
changes,  quotations  remaining  the  same 
as  those  at  the  recent  declines.  There 
is  still  a  feeling  of  uncertainty  as  to  the 
way  the  market  is  likely  to  turn. 

Per  100  lbs. 
White  lead  in  oil,  pure  ton  lots  .  .$13.45 
White  lead  in   oil,  small  lots    .  .    $13.75 

Whiting  Market  Holds  Firm 

Supplies  of  whiting  have  not  improved 
any  during  the  past  week.  The  article 
is  scarce  and  hard  to  get.  War  condi- 
tions have  complicated  things  in  this 
commodity  and  lower  prices  are  not 
looked  for  in  the  near  future. 

Glass  Trade  Good 

There  has  been  a  fairly  good  trade  in 
glass  during  the  past  week,  particularly 
in  the  city.  Country7  demand  has  been 
slow.  Jobbers  assert  the  city  demand  is 
developing  through  the  fact  that  retail 
houses  are  sorting  up  their  sizes  and 
people  have  perhaps  been  making  a  few 
more  repairs  than  usual  around  their 
homes.  The  increase  is  not  attributable 
to  increased  building  at  any  rate.  There 
have  been  no  price  changes  during  the 
week. 
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Paintiis  one  of  those 

things  that  put  you 

to  the  test. 

If  you  sell  an  inferior  brand  it  will  soon  destroy 
confidence  in  you  and  injure  your  business. 
You  will  positively  protect  yourself,  gain  utmost 
confidence  and  immense  business  by  selling 

Jamieson's  Pure  Prepared  Paints 

The   Jamieson   durability,    ease   of   application, 
covering  capacity,  and  beauty  are  remarkable. 
The  price  is  reasonable,  and  the  profit  good. 

Write  for  particulars. 

R.  C.  JAMIESON  &  CO.,  Limited,  MONTREAL,  CANADA 

ESTABLISHED  1858 
Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


"♦ 


HOUSE 
COLORS 


Remarkable  Value— 

These  pure  ready  -  mixed 
paints  are  of  a  value  that's 
much  sought  after  by  those 
who  know.  Both  painter 
and  consumer  are  given  the 
utmost  in  satisfaction. 

They  mean  a  continous  and  increasing 
flow  of  dollars  into  the  paint  depart- 
ment that  supplies  them. 

Drop  a  card  for  our  proposition. 

BENJAMIN    MOORE    &   CO. 

Limited 

WEST  TORONTO,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Government  Inspection  of  Household 

Ammonia 


THE  recent  report  of  the  Inland 
Revenue  Department  on  the  analy- 
sis of  household  ammonia  will 
prove  interesting'  to  a  great  many  hard- 
ware merchants  handling  this  line.  The 
report  in  part  follows: — 

Of  late  years  ammonia  has  come  to  be 
largely  in  use  in  the  household,  as  a  de- 
tergent and  for  the  convenience  of  per- 
sons in  whose  hands  the  strong"  solution 
of  ammonia  would  be  attended  with 
danger,  manufacturers  have  placed  on 
the  market  a  dilute  ammonia  under  the 
name  of  Household  Ammonia,  which 
finds  very  extensive  sale.  For  the  most 
part,  this  article  is  simply  a  dilution 
with  water  of  the  strong  solution  (Liqu- 
or Ammoniae  Fortis)  of  the  Pharmacop- 
oeia. This  latter  is  required  to  contain 
32.5  per  cent  by  weight  of  Ammonia 
(NH)l).  A  weaker  solution  is  also  de- 
fined by  the  Pharmacopoeia  (Liquor 
Ammoniae)  containing  10  per  cent  by 
weight  of  Ammonia.  It  may  be  mention- 
ed here  that  the  Ammonia  of  the  French 
Codex  contins  only  20.18  per  cent  and 
the  Aqua  Ammoniae  Fortier  of  the 
United  States  Pharmacopoeia,  28  per 
cent  by  weight  Ammonia. 

Some  market  samples  of  the  article 
contain,  in  addition  to  Ammonia,  soaps 
of  various  kinds,  and  other  ingredients. 

In  January  1914,  Professor  J.  F.  Snell 
of  Maedonald  College,  presented  to  the 
Canadian  Section  of  the  Society  of 
Chemical  Industry  a  study  of  Commer- 
cial Household'  Ammonia  in  Canada. 
(See  Journal  of  the  Society.  1914,  p 
1177)  and  recommended  that  a  more  ex- 
tended inspection  of  the  articles  be  made 
under  the  Adulteration  Act. 

Ammonia,  considered  as  a  drug,  un- 
doubtedly comes  under  the  purview  of 
this  Act.  While  Household  Ammonia 
cannot  be  described  as  a  drug  in  the 
strict  sense,  it  has  been  thought  well,  in 
the  interest:  of  the  public  generally,  to 
examine  this  article,  and  the  present  re- 
port deals  with  the  more  or  less  com- 
plete analysis  of  one  hundred  and  sixty- 
two  (162)  samples,  purchased  by  our 
inspectors  as  Household  Ammonia,  in 
December,  January  and  February  last. 

Professor  Snell  reports  upon  the  Ana- 
lysis of  10  samples  of  clear  ammonia,  5 
samples  of  so-called  cloudy  Ammonias 
(containing  soaps),  and  6  samTjles  of 
solid  Ammonias  (essentially  carbonate 
of  ammonia)  and  finds,  for  the  liquid 
preparations,  that  "the  household  Am- 
monia sells  wholesale  at  from  4  to  14 
times  the  wholesale  value  of  the  Am- 
monia contained  in  it.  The  retail  price 
is  from  6  to  20  times  the  wholesale  value 
of  the  Ammonia,"     and     adds.     "How 


much  more  economical  it  would  be  to 
buy  commercial  concentrated  ammonia, 
and  dilute  it  with  good  soft  water." 

There  is  of  course  a  certain  conven- 
ience in  purchasing  the  article  in  a  form 
ready  for  use,  and  that  the  average  con- 
sumer is  willing  to  pay  for  this  service 
is  amply  evident  when  we  consider  the 
extensive  sale  of  many  foods  in  neat 
packages,  which  could  he  purchased  at" 
much  less  cost  in  bulk.  It  is  however,  a 
reasonable  claim,  when  the  purchaser 
asks  how  much  in  excess  of  its  minimum 
market  value  he  pays  for  the  advantage 
of  package,  or  in  the  case  of  Household 
Ammonia,  of  dilution  and  package.  It  is 
certainly  with  surprise  and  indignation 
that  the  purchaser  learns  of  the  six- 
fold increase  found  by  Professor  Snell. 

With  a  view  to  establishing  as  far  as 
possible,  a  relation  between  value  and 
price  of  these  articles  I  have  tabulated 
(see  Table  II.)  the  results  of  analysis, 
grouping  together  samples  bearing  the 
same  name  (Brand).  On  account  of  the 
difficulty  attending  exact  measurement 
of  containers  the  information  given  in 
Table  II.  must  be  regarded  as  approxi- 
mate only. 

From  this  it  is  seen  that  one  unit  of 
ammonia,  purchased  in  12-ounce bottle, 
costs  from  1.877  of  a  cent  (cheapest) 
to  12.918  cents:  the  average  cost  bein<r 
about  3  cents. 

In  order  to  obtain  some  idea  of  the 
cost  of  the  same  quantity  of  ammonia, 
in  12-ounce  package,  bottle  included.  1 
caused  four  samples  to  be  purchased  in 
Ottawa  and  Hull,  and  found  these  to 
cost  35  cents  in  each  case.  The  am- 
monia values  were  found  to  be  23.14, 
22.54,  21.98  and  23.24:  giving  a  mean 
value  of  22.72  per  cent.  The  value  per 
unit  is  thus  found  to  be  1.540  cents. 

It  is  to  be  noted  that  this  is  the  cost 
of  a  pure  ammonia,  and  a  less  highly 
purified  article  may  be  purchased  at  a 
considerably  lower  price.  In  a  general 
way  it  may  be  said  that  our  examination 
of  so-called  household  ammonia  essen- 
tially substantiates  the  findings  of  Pro- 
fessor Snell,  and  leads  to  the  conclusion 
that  the  consumer  can  effect  a  substan- 
tial saving,  by  purchasing  liquid  am- 
monia and  diluting  with  water  to  suit 
his  purposes. 
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Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


In  1913  over  1,000,000  people  visited 
the  Canadian  National  Exhibition. 
Last  year  864,000  passed  through  the 
gates. 

*     *     * 
The  record  for  a  day's  attendance  at 
the  Canadian      National      Exhibition  is 
154,000,  reached  in  1913. 


972.  Firebricks. -^An  old-established  hard- 
ware firm  in  Barbadoes  is  inquiring  for  Cana- 
dian firebricks. 

1*85.  Stoves.— One  of  the  largest  wholesale 
and  retail  houses  in  Newfoundland  desires  to 
lie  put  in  communication  with  Canadian 
manufacturers  of  steel   ranges  and  stoves. 

991.  Wire  nails. — A  Leeds  firm  is  in  the 
market   for   twenty   tons   of  wire  nails. 

992.  Engineers'  tools,  chocks,  etc. — A  Leeds 
firm  of  ironmongers  desires  to  hear  from 
Canadian  manufacturers  of  engineers'  and 
joiners"  tools,  and  especially  4-inch,  6-inch 
.'ind    8-inch    self-centering    chucks. 

903.  Wood  handles. — A  Sheffield  firm  using 
100.000  garden  shear  wood  handles  annually, 
desires  to  be  placed  in  communication  with 
Canadian  exporters.  Although  the  importa- 
tion of  wood  manufactures  is  now  prohibited, 
it  is  desired  to  open  negotiations  for  after- 
tlie-war   business. 

995.  Steel  billets  and  blooms.— A  Sheffield 
firm  wishes  to  receive  quotations  from  Cana- 
dian firms  in  a  position  to  export  the  above. 

999.  Hardware,  leather  and  felts  used  bi- 
plane manufacturers. — An  Edinburgh  firm 
would  lie  glad  to  get  in  touch  with  exporters 
of  Canadian    products   suitable  for  this  trade. 

HOT.  Enamelled  ware. — A  firm  in  Bristol 
desires  to  be  put  in  touch  with  enamelled 
ware   manufacturers  in   Canada. 

1041.  Mining  equipment. — A  firm  of  import- 
ers of  mining  equipment  in  Cape  Town,  South 
Africa,  having  close  connections  with  many  of 
the  South  African  mining  companies  ask  tend- 
ers from  Canadian  manufacturers  for  the  fol- 
lowing supplies:  (a)  For  a  gold  mining  com- 
pany, machine  cut  gears,  cast  steel,  spur  and 
pinion  :  quote  weights  and  prices,  (b)  For  a 
co. -i i  company,  300  steel  trucks  and  :i25  sets  of 
uin-eis:  one  hundred  tons  lti-pound  section 
rails  with  3-inch  centre  holes  for  fish  plates  for 
150  toes  of  rails  and  sufficient  bolts  for  209 
tons;  two  tons  of  dog  spikes  for  fastening 
rails  tn  win  ilen  sleepers.  (c)  A  mine  roller 
20  inches  by  5  inches;  the  number  of  rollers 
and  bearings  required,  300.  Blue  prints  have 
been  forwarded  to  the  Conrmercial  Intelli- 
gence Branch,  Department  of  Trade  and  Com- 
merce. Ottawa.  If  satisfactory  deliveries  are 
made  at  reasonable  prices  big  orders  will  fol- 
low   in    the   future. 

1020.  Hoofing  materials. — A  Newfoundland 
importer  asks  for  quotations  on  roofing-pitch 
and  tar. 

1033.  *Shovel  handles.— A  Sheffield  firm  de- 
sires to  hear  from  manufacturers  of  ash 
handles  of  which  they  use,  annually.  8,000 
dozens,  now  obtained  from  the  United  States. 
Specifications  may  be  obtained  from  the  De- 
partment   of   Trade   and    Commerce,    Ottawa. 

1034.  Siemen's  steel  billets. — A  Sheffield  firm 
wlm  are  regular  buyers  of  Siemen's  steel  bil- 
lets, wishes  to  hear  from  Canadian  exporters. 
Full  specifications  may  be  obtained  from  the 
Department   of   Trade  and    Commerce,   Ottawa. 

10:;.">.  .Steel  slabs  and  billets. — A  Sheffield 
firm,  buying  from  time  to  time,  up  to  500  tons 
of  the  above,  wishes  to  "near  from  Canadian 
exporters. 

1036.  Old  railway  rails,  etc.— A  Sheffield  firm 
wishes  to  buy  from  1  to  500  tons  of  old  rail- 
way rails  and  plain  section  loco,  and  wagon 
tiics  suitable  for  breaking  and  rolling  into 
common  sheets. 

LOST.  Basic  steel  billets,  dead  soft,  and  basic 
steel  bars. — A  'Sheffield  tool  anil  steel  manu- 
facturer, who  purchases  in  50  to  100-ton  lots, 
wishes  quotations  on  the  above.  Full  speci- 
fications may  be  obtained  from  the  Department 
ni'  Trade  and  Commerce,  Ottawa. 
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AMERICAN 
SELF-OILING  GRINDERS 

SICKLE  GRINDERS  -  TOOL  GRINDERS  •  POWER  GRINDERS 

Every  machine  guaranteed  perfect.     The  workmanship, 
material  and  finish  are  remarkable. 

They   cost   no  more   than   ordinary   grinders,   and   they 
give  the  fullest  measure  of  satisfaction. 

IMMEDIATE 
DELIVERY 


ORDER  FROM 
YOUR  JOBBER 

If  hedoesn't  han- 
dle, write  direct 
to  factory. 


AMERICAN  GRINDER  MFG.  CO. 

MILWAUKEE,  WIS. 

WESTERN  AGENTS:  Merchants  Hardware  Specialties.  Calgary. 

Alta.     EASTERN  CANADA  AGENTS  :  John  M.  Graham  &  Co.. 

113  Chambers  Street.    New  York  City 


Withstands 
all  these  Acid  Fumes** 

«TT'S  remarkable,"  muses  the  chemist,  "how   white  this 
A    enamel  stays  despite  the  acid  and  sulphur  fumes  we 
have  here.     And  it's  been  on  for  several  years." 

r>    W  WAF     HOSPITAL  & 

\RIMEMBCR   ITS    WAT(l>PftOOf\     LABORATORY 

IVT,  WW.  ENAMEL 


<3£fi.  *>.*  o»r.  ore. 


may  be  washed  in  either  hot  or  cold  water. 
It   possesses   all    the   vital    features    of   the   good,    old-time 
enamels,   and   has   the   additional   ability   of   adhering   to   a 
surface   and    remaining   white. 

Perfectly  suited  to  chemical  laboratories,   hospitals,  brew- 
eries,  milk   stations,   bath   rooms,   etc. 

Write   for   special   booklet   from    Dept.  £0 

R.  I.  W.    DAMP-RESISTING    PAINT    CO. 
TOCH  BROTHERS 

Gerrard  St.  and  Carlaw  Ave. 
TORONTO,    ONTARIO,    CANADA 


jrL^sra 


Honest  Varnish 
Value 

is  guaranteed  by  this  label. 
Every  product  sold  under 
it  is  true  to  description  and 
absolutely  reliable  for  the 
use  intended. 

Even  the  smallest  consumers  have 
learned  that  "if  it's  Berry's  it's  all  right." 

It  is  this  justified  confidence  that  makes 
our  varnishes  and  enamels  so  safe  to 
recommend  and  easy  to  sell. 

LUXEBERRY  WHITE  ENAMEL-whitest  white 
stays  white.  Makes  a  permanent  snow-white 
finish  in  either  dull  or  gloss  effects. 

LIQUID  GRANITE-floor  varnish.  Makes  a 
smooth,  satiny  finish.  Lasting,  waterproof, 
marproof,  also  adapted  for  bathrooms,  window 
sills  and  casings,,  and  all  interior  work  where 
great'durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  inte- 
rior work.  Develops  and  preserves  the  grain 
of  all  woods,  and  makes  a  handsome  and 
lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR— for  exterior  work.  Es- 
pecially adapted  for  durability  under  extreme 
exposure — front  doors,  store  fronts,  marine 
work,  etc.  Makes  a  handsome  finish  and  will 
not  turn  white  under  the  severest  conditions 
of  wear. 

Make  your  varnish  business  grow  by 
featuring  Berry  Brothers'  line. 

Write     for     descriptive     price    list 
and  interesting  dealers'  proposition. 

BERRY  BROTHERC 
|  <INCOR.pOR.ATCD>  .^ 

forld-s  Largest"Varnish  Makers*^ 

Established  1858 

WALKERVILLE,  ONT. 

(37) 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WEEKLY   PAINT   MARKETS 


MONTREAL 

MONTREAL,  Sept.  1.— The  domin- 
ant note  in  the  paint  and  oil 
markets  this  week  has  been  the 
decline  in  linseed  oil.  There  has  been 
a  weakening  tendency  for  some  time  past 
on  favorable  reports  as  to  crops  pros- 
pects, not  so  much  in  Canada  as  in 
foreign  fields  which  naturally  reflect 
here,  and  this,  combined  with  the  fact 
that  linseed  is  subject  to  ups  and  downs, 
and  really  should  be  much  lower  at  this 
time  of  the  year,  have  produced  the  re- 
action. Crushers  quote  83  for  raw  and 
85y2  for  boiled,  but  some  jobbers  are 
not  so  close  to  the  market  and  their  re- 
duction is  about  1  to  y2  cents  on  previ- 
ous figures.  White  lead  is  steady,  so 
is  turpentine.  Glass  has  advanced  the 
discount  on  list  being  20  and  5.  Pre- 
pared paints  are  in  fair  demand,  but 
not    so   good    as   they    might     be. 

Cut  in  Linseed  Oil. 

The  expected  has  happened,  and  lin- 
seed oil  is  cut.  Crushers  are  quoting 
around  83,  82y2,  and  82  for  raw,  and 
85V2,  84y2,  and  84  for  boiled.  Some 
jobbers  are  not  so  close  to  this  price. 
We  quote  jobbers  prices: 

Raw.     boiled 

1   to  2  barrels   86c         89c 

3  to  5  barrels   85c         88c 

6  to  9  barrels    84c         87c 

A  fair  amount  of  business  is  reported, 
although  the  decline  may  check  orders 
for  the  time  being  as  merchants  are  al- 
ways inclined  to  hold  off  on  a  falling 
market. 

White  Lead  Firm 
The  market  is  steady,  with  prices  firm. 
A  fair  amount  of  business  is  reported 
the  orders  being  on  the  small  side  but 
frequent  enough  to  keep  things  busy 
and  stocks  from  piling  up.  The  increase 
in  pig  lead,  is  to  some  extent  offset  by 
the  decline  in  linseed,  so  there  is  little 
prospect  of  any  further  change  in  white 
lead,  that  is  to  say  as  far  as  can  be  seen 
at  present. 

Turpentine  Featureless 
Turpentine  is  without  feature,  and 
quoted  at  70c.  One  peculiarity  of  the 
demand  has  been  the  sudden  rush  from 
Quebec  City  where  apparently  the  sup- 
ply suddenly  gave  out.  The  market  gen- 
erally has  been  the  least  prominent  of 
any,    and    turpentine     has     gone     along 


quietly,  and  without  any  trouble.  Stocks 
in  primary  markets  appear  ample  to 
meet  with  all  requirements. 

Gasoline 

The  market  is  unchanged,  with  a  good 
demand,  and  no  other  feature  to  note. 
There  does  not  seem  to  be  a  very  heavy 
supply  within  immediate  call,  but  there 
has  been  no  difficulty  in  getting  what  is 
necessary  to  keep   things  going  here. 

Glass  Advanced 
We  noted  last  week  a  bullish  tone  in 
the  glass  market,  and  it  has  been  fol- 
lowed this  week  by  an  advance,  the  dis- 
count now  being  20  and  5  per  cent.  The 
demand  for  glass  has  kept  up  remark- 
ably well,  especially  considering  that 
there  was  such  heavy  buying  in  the 
spring  owing  to  merchants  fearing  a 
heavy  advance  and  shortage.  In  fact 
almost  a  slump  was  expected  during  the 
summer  months,  but  the  stocks  in  dealers 
hands  must  have  moved  out  easily  as 
buying  is,  and  has  been,  very  good  and 
regular.  Stocks  in  Montreal  are  suffi- 
cient to  care  for  orders  for  some  time, 
but  if  the  big  railroad  strikes  occurs,  it 
will  ultimately  affect  glass,  as  it  will 
most  other  lines.  Of  course  there  is 
no  Belgium  glass  on  the  market — at  one 
time  there  was  nothing  else — but  the 
American  manufacturers  were  able  by 
extending  their  plants  to  cope  with  the 
increased  demand  from  Canada,  and 
other  places  affected.  In  fact  all  the 
glass  that  is  wanted  can  be  obtained — 
it  is  simply  a  question  of  paying  the 
maker's  price.  It  is  not  anticipated  that 
any  further  advance  is  likely  unless  any- 
thing very  important  happens  to  affect 
conditions  as  they  are  at  present.  We 
quote  a  few  sizes  .  Discount  20  and  5. 

Country   Base   Price. 

United  Double 

Indies                                               Star  Diamond 

Up   to  25    .$  7  .'0  $11  no 

26  to  34   .- 8  15  12  55 

36   to   40    8  50  13  CO 

41  to  50   11  75  15  50 

51   to   GO    12  25  15  ST. 

61  to  70   13  10  16  80 

71   to  SO   14  75  18  35 

81   to   85    22  35 

8f,   to  90   24  35 


TORONTO 

TORONTO,     Sept.     1.— There     lias 
been    a    dullness    in    paint    circles 
during  the  past  week.     Paint  men 
attribute  it  to  the  fact  that  there  is  a 


ili.1 


sort  of  holiday  spirit  abroad  coincident 
with  the  Canadian  National  Exhibition 
at  Toronto.  'Some  of  the  large  paint 
and  oil  jobbers  have  taken  their 
travelers  off  the  road  this  month  and  will 
uive  the  drumming  game  a  rest  until 
conditions     are     more     favorable. 

Paint  and  oil  men  are  not  disheartened 
over  this  state  of  affairs  at  all.  They 
think  business  will  come  back  much  bet- 
ter after  the  holidays  are  over.  "We 
are  looking  forward  to  an  excellent  trade 
this  fall,"  said  the  manager  of  one  large 
paint  jobbing  house.  "A  little  holiday- 
ing at  the  present  time  is  not  going  to 
hurt  things.  Trade  will  come  back  all 
the  stronger  as  the  result  of  a  slight 
<?«'*saiion." 

Linseed  Oil  Weaker 

There  has  been  a  slightly  easier  tend- 
ency in  linseed  oil  during  the  past  week. 
While  there  have  been  no  actual  declines 
in  prices  there  has  been  a  tendency  to 
grade  down  to  the  lowest  prices  quoted 
last  week.  There  has  been  a  good  de- 
mand for  linseed  oil.  The  market  will 
remain  in  an  uncertain  state  for  some 
two  weeks  yet  until  the  danger  of  frost 
to  the  flax  crop  in  the  West  has  passed. 
Reports  from  the  West  show  that  the 
flax  crop  is  in  fairly  good  condition, 
with  weather  conditions  ideal  at  the 
present  time.  If  the  next  two  weeks  are 
passed  safely  without  damage  from 
frost  there  should  be  a  fairly  good  yield 
of  seed.  The  acreage,  However,  is  esti- 
mated at  about  83,600  under  that  of  last 
year.  On  Wednesday  of  this  week  seed 
for  delivery  in  October,  November  and 
December  closed  at  $1.89  per  bushel. 
This  is  about  five  cents  under  the  price 
of  .$1.94  quoted  last  week.  This,  how- 
ever, does  not  signify  a  gradual  decline 
as  the  market  fluctuated  between  the 
two  on  different  days  during  the  week. 
Some  crushers  report  the  demand  only 
fair,  due  to  the  fact  that  August  is  a 
stocktaking  month  for  most  paint  and 
varnish  houses.  There  is  an  optimistic 
feeling  respecting  the  fall  trade.  One 
crushing  concern  is  making  preparations 
to  enlarge  their  capacity  through  the 
extension  of  their  storage  and  crushing 
facilities.  There  has  been  a  good  de- 
mand for  oil  cake  for  the  export  trade 
with  prices  holding  firm  at  high  levels. 
Oil  cake  is  being  sold  in  this  trade 
(Continued  on  page  42) 
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A  Reminder — 

On  pages  189,  190,  191  and  192  of  the 
Annual  Fall  Number  of  "  Hardware  &  Metal/' 
published  last  week,  appeared  an  important 
announcement  about  paint  and  varnish 
agencies. 

It  is  of  special  interest  to  those  merchants 
who  wish  to  increase  their  sales  in  these 
lines. 

If  you  have  overlooked  it,  turn  to  it  now. 
You  will  know  it  by  the  blue  edges  of  its 
first  and  last  pages. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUSI 

Ingots,   99%   pure,   lb 66 

Pattern,   lb Gl 

Sheets,  $1  to  11.25  base. 

AMMUNITION 

Remington  U.M.C.,  Resale  dis- 
counts Eastern  Canada :  22  Short 
Lesmok,  22  Long  Lesniok  and 
Smokeless,  20%  off;  22  Short 
Smokeless,  30%  off;  22  Long  Rifle 
Lesmok  and  Smokeless,  5%  off; 
41  Swiss  Ball  and  Shot  Cart- 
ridges, 26%%  advance;  all  other 
R.  P.  Ball  Cartridges,  advance 
2%%;  all  other  R.  P.  Centre  Fire 
Pistol  and  Rifle  Ball  Cartridges, 
53%  advance;  Centre  Fire  Pistol 
and  Rifle  Shot  Cartridges.  53% 
advance;  Centre  Fire  Military 
and  Sporting  Ball  Cartridges, 
68%  adv.;  Centre  Fire  Military  & 
Sporting  Shot  Cartridges,  50% 
advance ;  Primed  Shells  and 
Bullets,  20%  advance;  Brass  Shot 
Shells,  First  Quality,  30—10% 
off;  Brass  Shot  Shells,  Sec- 
ond Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $3.05  per 
M.  net;  C.  B.  Caps,  $3.90  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net;   C.    F..   38,  STW.,  $10.45  net. 

Above  prices  withdrawn.  New 
prices   to   be  issued   shortly. 

Prices  on  Dominion  Cartridge 
-o.  goods  temporarily  withdrawn. 

"Winchester"  B.B.  Caps,  $3.05  M 
net;  C.B.  Caps,  $3.90  M.  net;  22 
short,  black  and  Lesmok.  12%%; 
22  short,  smokeless.  25%;  22 
long  blacV-  nnd  Lesmok.  12%% ; 
22  long  b'-'k  and  Lesmok,  rifle, 
22  long,  rifle,  black,  tiflfl  2%  ad- 
vance: Other  R.  F.  bn'l.  '^/,%  ad- 
vance: R.  F.  Shot.  12%%:" Pistol 
nnd  Rifle  Shot,  3?%  ndvance; 
Military  Pistol  and  Rifle  Ball, 
advance  52%%:  Military  and 
Sporting  advance  66  2-3%:  Prim- 
es. $8  35  per  M.  net:  Brass  Shot 
Shells,  15%. 

'"Crown"  Black  Powder.  10%: 
"Sovereign"  Bulk  Smokeless  Pow- 
der. 15%:  "Regal"  Dense  Smoke- 
less Powder,  15%:  "Tmpprlnl" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Cnnnck. 
Smokeless.  12%%:  Empty  Shells, 
5%:  90  days  net. 

Shot,  standard.  100  lbs..  Toron- 
to, S14.50:  Montreal,  $14.25:  net 
extras,  as  follows,  suhlect  to  cash 
discount  only;  Chilled.  $1.50: 
buck  and  seal,  80c:  No.  28  hall, 
S1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  %c  per  lb.:  f.o.h.  Mont- 
real, Toronto,  Hamilton.  London. 
St.  John  and  Halifax  freight 
ennalized. 

"dominion  Hand  Traps.  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 

AUGERS 

Ford's    Auger   Bits,   30   and    10%. 
Irwin's  Auger,  40%. 
Oilmour's  Auger,  60  and  5%. 
Oilmour's  Special,  70%. 
Rockford's  Auger.  50  and  10%. 
Oilmour's  car,  47%%. 
Clark's   expansive.   40%. 

AUGERS,    POST 

B.T.— Sin.,   net    2  50 

B.T.— 10  in.   net   2  75 

B.T.— 12  in.  net   3  25 


AXES 

Forrester,  doz 6  75 

Cherokee,  doz 9  00 

Hand  made,  doz 9  00 

Model,  doz 9  25 

Black  Diamond,  doz 9  50 

Samson,   single   bit,    doz....     9  25 
Samson,  single  bit,  handled 

doz 13  00 

Samson,   double  bit,  doz....  13  00 
Samson    flooring    axes,    No. 

2,  doz 10  21 

Single  bit,  doz    7  25    10  00 

Double  bit   11  00    12  50 

Hunters'  Axes   5  50      6  50 

"Boy's"  Axes   6  25      7  00 

Bench   Axes,   Samson 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine. 
White  Bronze,  Star  Frictionless. 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  1T>. 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1,  »2c;  No.  2,  23c;  No.  3, 
19c. 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal — XXX  Gen  nine  Su- 
perior. A  Special,  Hoo  Hoo,  "A," 
"R  "   "C."   "D."     Nos.  1,  2  and  3. 

Prices   lie   to   60c    pound. 

Hovt  Metal  Co.— ^Nickel  Genu- 
ine. Genuine  "A."  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King.  C.  B..  No.  1,  No.  2, 
No.  3.  No.  4,  from  lie  to  60c. 

Lanewells — Extra.    16c:    No.    1. 
15c:   No.  2,  14c:   No.   3.   12%c. 
BELTING     (Leather.) 
Extra,   40%. 
Standard.   40   and   10%. 
Lace  leather,  per  side,  $1.10;  cut 

laces.  No.  1.  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B   x  50  Ih 3  25 

A  x  75  lh 4  50 

BENZINE  Montreal  Toronto 

Single   bbls.,   gal..  0  31%     0  30% 

Drums,   gal 0  28%     0  27 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1).   list,     %   in. 

dia.  and   smaller.  40%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

25%. 
Machine    Bolts,    %    In.    dia.    and 

smaller,  40%. 
Machine   Bolts,   7-16  in.    dia.    and 

larger.  30%. 
Sleigh  Shoe  Bolts,  %  In.  dia.  and 

smaller.  30%. 
Sleigh    Shoe   Bolts,    7-16   In.    dia. 

and   larger.   25%. 
Coach    and    Lag  Screws,   50%. 
Skein    Bolts.    45%. 
■Square  Head  Blank  Bolts.  30%. 
Bolt   Ends.  30%. 
now    Bolts,    30%. 
Elevator   Bolts.   30%. 
Fancy   Head   Bolts.   25%. 
Shaft   Bolts    ($3   list),  25%. 
Step  Bolts,   large   head    ($3)    list, 

25%. 
Whiffletree    Bolts.    25%. 
Nuts,  square.  2c  off  list. 
Vuts.   hpxagon,   ?c   off  list. 
Stove   Rods,   per  lb.,   8c. 
Stove  Bolts.  62%%. 
Tire  Bolts,  50%. 
BORAX 

Lump,  Crystal   Borax,  lb..  0  09% 
BRASS  Per   lb. 

Springs,    sheets,   8   In.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  In.  round  0  55 

Tubing,  seamless  base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 


BARS    (Clothes) 

3  sections,   4  ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3   sections,  6  ft.,   doz 7  20 

BOILERS   (Range) 

30-gal.  Standard   8  25—8  75 

30-gal.  extra  heavy   11  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24  in 6  60 

No.  2—18  in.  x  28  in 7  20 

No.  3— 20  in.  I  30  in 7  SO 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x5S  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate       7-inc 
Per    doz. 

Pony    $-...     $1  75 

Crown    3  55 

Dandv   3  75 

Improved  Globe   2  65       3  85 

Standard    Globe    2  75       3  95 

Veptuno    2  75       3  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

Tuhileo   4  25 

Diam'd  King  (Glass)  ....  .4  50 
Western   King 

(Enamel)    4  25 

Beaver,  brass fi  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 
quantities. 

BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 
Weighted,  20  lbs.,  per  doz..  18  50 
Weighted.  25  lbs.,  per  doz..  22  32 
BI'TTS 

No  £04,  40%:  No.  840.  30  and 
2V,.%  •  No.  800.  30  and  2^,%:  No. 
838,  30  and  2%%  ;   No.  S42,  37-%. 

C*NS 

Milk    factory    cans,    15%. 

Cream   cans,   20%. 

Railway  cans.  20,  5%. 

-.»'      rioiiverv      and      creamer? 

cans.   20%. 
foam  cans.  35%:  with  dome  ton. 
15c  extra.     Retinned.     70     and 
10%.     Plain,  70  nnd   20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined.   3%. 
CEMENT    AND   FIREBRICK 
T.oss  than   carload  lots    ....     1  85 
Portland,    per   bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Five      brick       Scotch. 

per   1.000  ' 23  00     28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-1b.  tins,  doz.  1  25 
CEMENT    (FURNACE) 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz..  lb 0  05 

25  lb.   tins,   per  doz.,  lb 0  01 

CEMENT.    ROOFING  Per  gal 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,  per  gross..  0  65    0  80 
Carpenters'     lead     pen- 
cils,  per  gross    2  40    6  75 

Crayons,  per  gross 0  20 

Carpenter,   red,   gr 1  40    1  25 

Carpenter,  blue.  gr....  1  40  1  25 
Carpenter,  white,  gr. ..  1  10  1  10 
CHTSELS 

Cold  chisels.  5x6  in.,  doz 2  20 

Bevel  edge,  1  inch,  doz 2  50 

Common   cold.   %.  $1.35:   %,  $2: 
si,   S2  75:   %.  $3:  1.  $4. 
Straight  Shank  Drills.  45%. 

Socket  Chisels.  «5%  off  list:  if 
B  edge,  add  90c  doz. 


CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %,  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.S0;  %,  $6.70;  %,  $6.55;  1,  $6.40. 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $9.25;  %  in.,  $6.75;  5-16 
in.,  $5.25;  %  in.,  $4.50;  7-16  in., 
$4:  %  in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%  in.,  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10;  No.  3,  $11;  No.  4,  $13:  No. 
5.  $16:  f.o.b.  Toronto.  Haml.ion, 
Fergus.  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
and   Montreal.   32%%. 

CHOPPERS    FOOD 

Universal    No.   0 $12.00  doz. 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,   see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain    sheets.   14   oz.. 

14x28  in.,  14x60  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60.  14  oz 54  00    54  00 

Copper    sheet,    plan- 
ished,  14x60  base..  57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c;    No.   1.   30c;    finest, 
35c;  tough,  45c. 
CORD    (SASH) 

No.   6,   lb 0  35 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 

COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dnmpty,  egg,  doz.,  $4: 
Ideal,    egg   boxes,   with    filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All   bright.  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorhals 
18x24x52    . .   6  25         6  25         6  50 
60         . .  6  50        6  50        6  75 
■>0xo8x47     .   6  75        6  75        7  00 
20x28x04   ..13  50      13  50       14  00 
CHARCOAL   TIN   PLATES 
M.L.S.  and  Famous —        Per  box 

IC,   14x20   base    $  8  00 

IX.  14x20  base    9  00 

IXX.  14x20  base   10  & 

IXXX,  14x20  base   10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX.  14x20  base  8  00 

IXX,  14x20  base   9  50 

IXXX,   14x20  base    12  00 

"Allaway's  Best"  Standard 

Quality. 

IC.   14x20  base    8  75 

IX.  14x20  base    9  75 

IXX.   14x20  base   10  75 

CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    C.    20    x    28,    112    sheets.    210 
lbs.,  $11;  216  lbs.,  $11.50. 
COKES.    BRIGHT 
Bessemer  Steel — 

10x14x20   base   6  50 

20x28.  double  box   13  00 

CLOCKS,  ALARM 

Good  Morning,  each   0  80 

Look   Out    1  00 

Big  Ben,  each   2  25 

Baby  Ben,  each 2  25 

CROWBARS,  4  to  4^c  per  lb. 
DRILLS 

Bit  Stock    Drills.  50%. 
Wool    Drills,   20%. 
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HARDWARE    AND    METAL 


MADE      IN      CANADA 


SPECIALS  GUARANTEED 
SVe  EXCELLENT  SERVICE 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  essly 
for  all  bearings  car- 
rying extremely 
heavy  loads. 

For  all  general 
machinery  bear- 
ings.  Is  known  as 
the  BABBITT 
METAL  WITH- 
OUT A  FAULT. 


Specially  prepar- 

aluminoid  i'&r-a 

machinery. 

We  Have  Everything  in  Metals 

THE  CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


^ 
i 
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RAMSAYS 


Tkecomtm,., ■..keNJ?    I 


^  'H°WH|«Lr  STIRRED TKrORt  "5""      I 

Montreal. 


RAMSAY'S 

Superior  Quality 

SHINGLE 
TAINS 


.glMS&Yg, 

'  "lOROUSLY  STIRRED  BE"*"  " 

A-RAMSAY&.SO»c- 


117        CJ  "Superior  Quality,"  because  Ramsay's  Shingle  Stains  are  the  result  of  75  years'  experience 

Yy  £    lJclV,in  obtaining  the  best  possible  pigments  and  materials. 

They   have   been   tested   in   actual   use   in   various   climates   and' have'  always   been    found 
uniformly   satisfactory — unequalled   for   wearing   quality  and  preservation  of  color. 

"By  Actual  Test- 
Ramsay's  Stands  Best**' 

Mr.  Dealer  :  Write  us  for  full  particulars  regarding  our  complete  lines  of  RAMSAY'S  Paints,  Stains,  Var- 
nishes, Water  Colors,  etc.,  etc.  The  line  that  kills  "DISAPPOINTMENT"  introduces  SATISFACTION 
and  makes  every  user  of  RAMSAY  PAINTS  happy- 

A.  Ramsay  &  Son,  Go. 


TORONTO 


Established  1842 
MONTREAL 


VANCOUVER 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"DOMINION   CROWN   BEST'    — 
DOUBLE-COATED     TISSUE. 

I  C,  14  x  20  base....  7  00        7  00 

I  X,  14  x  20  base 8  25        S  25 

I  X  X,  14  x  20  base  9  50  9  50 
FIL.ES  AND  RASPS.  Per  cent. 
Great  Western,  American.  .65  10 
Kearney  &  Foot,  Arcade... 65    10 

J.   Barton   Smith   Eagle 65     10 

Disston    Brand    60    10 

McClellan   Globe  65    10 

Black  Diamond   55 

Delta  Files  60    10 

Nicholson     55 

Globe    65    10 

Vulcan   Brand    65    10 

SITTINGS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  60%. 

<London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
52%%. 

FIXTURES,    STALL.  Doz. 

Hollow  and   pressed  steel...  0  81 

Solid    1  20 

Special  iStall  Fixture,  40%. 
FRAMED    MIRRORS.  Doz. 

Size  glass,  4  x'  6  1  00 

Size  glass,  5x7   1  25 

Size  glass,  6x9  1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14   3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  32 

Drums    0  29 

Tank  wagon   0  28% 

Toronto 

Any   quantity,  in    bbls 31 

Drums,  40-gal.,   per   gal 27% 

Tank    wagon    27% 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and   2  in.  thick  1  45 

Smaller  sizes   1  25 

Mounted   No.  115,  each 3  75 

Bi.-Treadle,  each 4  25 

HALTERS   (SNAP  AND  RING) 

Doz 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  ...  S  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank.  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  iu 16  25 

HALTERS   (SISAL) 

7-16  in.  gross,  $15;  %  in.,  $18; 
%-in..   $21. 

HAMMERS,  SLEDGE 

Can.,  5  lbs.  and  over,  cwt..l0  00 
Masons,  5  lbs.  and  over,  per 

cwt 12  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,   No.  3  culls,   doz 101 

Axe,   No.  1  hickory,   doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handles.  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees,   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

•Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 


Boys'  axe  handles  28  in.,  ex- 
tra, $2.50;  No.  1,  $2;  No.  2,  $1.60; 
maple.  $1.75;  ash,  $1.90  per  dozen. 
Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and   36  in.,  $3.40  per   dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hiciiory  pick  handles,  No.  1, 
S3,   and   No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3.  30 
iu.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30%:  extra  quillty,  40%,  and  No. 
1,  45%. 

;AN«;ERS,  BARN  &  PARLOR 
Yearns,  wood  track,  Special. 

z/enith     9  00 

Atlas,  steel   covered..  $5  25    6  60 

Perfect,    No.    1    8  50 

Perfect,  No.  1%    9  50 

Perfect.  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty   hangers,  doz 6  50 

Steelall   9  00 

Storm    King   rail 4  70 

Crown    4  85 

Crescent 7  25 

Sovereign   0  o0 

Steel    track,   1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel   track,  1%   in 6  00 

HATCHETS.        Samson     Samson 
Per  doz.  Shingle      Claw 

No.  1   7  20  8  25 

No.  2   7  80  8  50 

HINGES.   TEE  AND    STRAP 

Net  Prices. 
Heavy  "      Strap  Tee 

4-inch     $3  00  $2  55 

5-inch    3  70  3  20 

6-inch     400  360 

8-inch     5  40  4  10 

10-inch     9  60  8  30 

12-inch     11  90  11  60 

14-inch     13  CO  11  80 

1-6-inch     14  40 

Net   Prices. 
Subject    to    discount    of   40   per 
cent,  off  list. 
Light. 

3  in.,   duz.   prs...     1  00  1  00 

4  in.,   doz.    prs...     1  20  1  10 

5  in.,   doz.   prs...     1'  40  1  30 

6  in.,   doz.   prs...     1  70  1  50 
8  in.,   doz.   prs...     2  50  1  80 

10  in.,   doz.   prs. . .     3  50  2  40 

Discount    40%    off   list. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 6  00 

Over  14  in.,  per  100  lbs 5  25 

Larger    4  60 

Extra    hooks    for    above,    % 

in.,   per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Crate  hinges  and  back  flaps, 
65  and  5%. 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   discount.   50%. 

Spring,  per  gross — No.  5.  $18.60; 
No.  10,  $19.50;  No.  20,  $11:  No. 
50.  $30:  No.  51.  $10.20:  No.  120, 
•*1S.60;  No.  2255,  $22.20. 

Chicago  hold  back  screen  door 
iron,  gross,  12%. 

Chicago    spring   hinges.    15%. 

Triplex  spring  hinges,  40%. 

Chicago  surface  door  (6,000), 
45%. 

Garden  City  Are  house  hinges. 
12%%. 

"Chief"  floor  hinge,  50%. 
HOES.     Grub,  3%-lb.,  $4.55  doz. 
HOOKS.  CORN. 

Cyclone,  doz 2  40 

Hoes,  corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2,  per  doz 2  15  2  75 

No.  3    per  doz 2  25  3  20 

No.  4,  per  doz 2  35  3  60 

No.  5.   per  doz 2  55  .... 

HORSESHOES 

Tron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger.  $4.40: 
No.  1  and  smaller.  $4.65;  show 
pattern.  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoen,  feather  weight  pattern,  a!! 


sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 
HOSE,  LAWN. 

Corrugated,   %   in.,   ft 0  12 

Corrugated,   %   in.,  ft 0  16 

Corrugated,   1  in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 
HAT   AND   COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IRON  AND   STEEL 

Montreal  Toronto 

Angles    base  Z  50      3  50 

Common     bar,     per 

100  lbs 3  00      2  90 

Refined     iron,      per 

100  lbs 3  05      3  50 

Horseshoe  iron,  per 

100  lbs 3  45      3  50 

Norway   iron    7  25      6  00 

Mild   steel    3  30      3  25 

Band    steel    3  30      3  50 

Sleigh   shoe  steel...  3  30      Z  25 

Domestic    3  30      3  25 

R  e  e  led    machinery 

steel   4  50      4  50 

Tire   steel    3  50      3  50 

Toe  calk  steel    4  20      4  25 

Mining     tool     steel, 

per  lb 0  11%  0  12 

Cammell  Laird,  lb 0  20 

Sheet,  cast  steel,  lb.  0  -20      0  20 
Black  Diamond  tool 

steel,   per  lb 0  12      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring   steei    4  60      4  50 

IRON,    TINNED. 

72x30  up  to  24  gauge,   case 

lots    14  25 

72x30,  26  gauge,  case  lots.  14  75 
Less   than   case,   25c   per   100   lbs. 

extra. 
IRONS    (SAD) 
Mrs.  Potts,  No.  55,  polished. 

per  set   0  85 

Mrs.    Potts,    No.    50,    nickel- 
plated,   per  set    0  90 

Mrs.    Potts,    handles,    japan 

ned.   per  gross   9  60 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 
Princess   Electric,   each    ....  2  75 

Ideal   Electric,  each    2  50 

Canadian   Beauty    2  50 

Gasoline  Sad  Irons,  each....  3  50 

Ideal  Gasoline,  each   3  15 

Dover  Electric,  net   3  00 

No.  70,  Dover  ,per  doz 10  20 

LADDERS,   ETC. 

(Step   Ladders) 

Shelf-lock    14c  ft. 

Ontario    17c  ft. 

Faultless    21c  ft. 

Mechanic   ; 26c  ft. 

Hercules    24c  ft. 

Perfect    23c  ft. 

Faultless,  extra  heavy   . . .  26c  ft. 

Hercules,   extra    heavy 29c  ft. 

Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each    $2  00 

B.T.    Standard    17c  ft. 

B.T.   Economy    13c  ft. 

B.T.  Iron  Bound.  4-9  ft...  25c  ft. 
B.T.  Iron  Bound,  10-14  ft.  30c  ft. 
B.T.  Iron  Bound,  15-16  ft.  40c  ft. 
B.T.  Iron   Bound.  17-20  ft.  50c  ft. 

Crescent    16c  ft. 

Household     12c  ft. 

Standard    19c  ft. 

Electrician    25c  ft. 

Heavv  dutv   45c  ft. 

Extension    23c  ft. 

Common    and    Roped    Extension. 

TTp  to  32  ft 16c  ft. 

TTp  to  36  ft 18c  ft. 

40  to  44  ft 19c  ft. 

4S  to  52  ft 24c  ft. 

56  to  60  ft 29c  ft. 

Single   and    Fruit   Picking. 

10  ft.  to  16  ft 12c  ft. 

18  ft.  to  22  ft 13c  ft. 

LANTERNS  Per  doz. 

Cold   Blast,  doz $8  00 

Short  Globe,   doz 8  00 

Jumbo,  doz 9  25 

.Tap'd   Dash,  doz 10  75 

Search    Dash,    doz 11  25 

Searchlight,   No.   20,   doz...   19  00 


All  brass   21  26 

Little  Bobs  A.C.,  doz 2  00 

Copper,  well  japanned,  doz.  13  75 
LANTERN    GLOBES 

Cold  blast,  short   0  60 

Cold  blast   0  60 

Prism   globes    1  20 

Cold   blast,   short   ruby 2  00 

Cold    blast,    common    ruby..     2  00 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS  (METAL)  Per  sq.  yd. 
24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead  Wool,  lie  lb. 
Sheets,  3  lbs.  sq.  ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs, 

sq.   f t 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per    lb. 
extra. 
LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 

Bleached  flax,  $">.75  doz.  pair. 
MACHINES   (WASHING) 

List  Each 

Canadian    $  5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight   8  75 

Momentum   8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive   11  00 

Ideal  Power  16  00 

Seafoam,  electric  60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric  80  00 

Sunshine    4  50 

Popular,   No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    11  00 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete    16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Low    pressure    water   motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I  X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved  5  00 

Jubilee    4  50 

Canada   First    1100 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.    Bonnie,   style  B 4  50 

B.T.   Ideal    6  25 

B.T.  Ideal  Power   7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.    Cyclone    6  25 

B.T.   Cvclone  Water  Motor.  12  80 

B.T.  Vollmar,  No.  2 6  50 

B.T.  Vollmar,   No.   3 7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric  48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',    round    hickory    1  95 
Lignum   Vltae,    round,  5  in.    3  65 

Caulking,  No.  8,  oak 17  80 

MANGLES 

Victor,  each    $15  65 

Woodvatt,   each    7  25 

MOPS 

Mops,  O-Cedar,  doz $12  00 

S.  VV.  Mops,  doz 3  75 

Mop   Sticks,   doz 1  40 

Cast  head   mops,   doz 1  40 

Lemon   oil    mo,ps    9  00 

Crescent,   doz 1  75 

Crank  wringing,  doz 6  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1  50 
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Are  You 

An 

S-W  Agent? 


f  I^HIS  is  your  opportunity  of  becoming  associated  with  the  Largest 
■*■  Paint  and  Varnish  Makers  in  the  British  Empire,  who  have  had 
over  fifty  years'  experience  in  manufacturing  these  products.  If  you 
have  not  received  our  booklet  entitled  "What  Fifty  Years  Have 
Wrought,"  drop  us  a  line;  it  will  pay  you  well  to  read  about  the  largest 
growth  of  any  paint  firm  in  the  British  Empire. 

The  Sherwin-Williams  agency  will  mean  a  great  deal  to  you,  as  it 
will  increase  your  business  generally  as  well  as  your  paint  business.  Now 
is  the  time  to  get  in  touch  with  this  great  organization  and  become  one  of 
their  many  loyal  agents  distributed  through  the  country.  By  represent- 
ing the  Sherwin-Williams  Co.  and  displaying  the  "Cover  the  Earth" 
trade-mark,  it  will  single  you  out  as  one  of  the  most  successful  business 
men  in  your  city  or  town. 

Do  you  carry  the  S-W  line,  which  is  the  line  giving  the  best  satisfaction 
to  your  customers,  the  line  that  covers  the  best,  wears  the  longest  and 
has  the  best  appearance? 

If  So,  Your  Business  Must  Increase 

The  Sherwin-Williams  line  is  one  that  will  do  this  for  you;  join  your 
store  to  this  large  organization  and  let  its  many  sales  helps  increase  your 
business.  New  advertising  matter,  new  campaigns,  new  dealers'  and 
new  agents'  helps  are  being  offered  to  you  through  the  Sherwin- 
Williams  agency.  If  we  are  not  represented  in  your  town,  we  will  be, 
and  the  opportunity  is  being  offered  to  you  now  to  take  our  agency. 

Write  us  for  our  proposition  and  we  will  explain  to  you  how  you  can 
become  the  representative  of  the  Largest  Paint  and  Varnish  Manufac- 
turers in  the  British  Empire,  and  how  we  will  assist  you  to  increase  your 
business. 

The  Sherwin-Williams  Co. 

of  Canada,  Limited 

PAINT.     VARNISH    &   COLOR    MAKERS 
LINSEED     OIL      CRUSHERS 

factories-     Montreal.     Toronto.     Winnipeg.     London.   Enc. 


If  interested,  tear  out  this  page  and  ketp  with  letters  to  he  nasirered. 
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NAILS 

Standard  steel  wire  nails. 
Toronto,  $3.S0  base;  Montreal, 
$3.85  base;  London,  $3.80  base; 
Collingwood  and  Owen  Sound, 
$3.85  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;   London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  15  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.   3,    1%-inch    $4  10 

No.  4,  1%-lnch  3  80 

No.   5,   1  15-16    3  26 

No.  6,  2%    3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%    2  75 

No.  9,  211-16 2  65 

No.  10,  2%  2  55 

No.  11,  31-16  2  45 

No.  12,  3%  2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 

NETTING,    POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal,     20%;     Toronto     and 
London,  25%. 
POULTRY    FENCING 

Per    rod 

Invincible,  1640  0  68 

Invincible,  1848  0  73 

Invincible,  2060  0  83 

Put  up  In  10,  20  and  30-rod  rolls 
OAKUM  Per    100    lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp  (English)   15  00 

U.S.   Navy    (English) 13  00 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  13% 

Royallte 0  14      0  13% 

Palaelne 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
^lack  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)   0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Paraffine    0  24      0  22 

XXX  Machine  0  25%  0  21 

OLD   MATERIALS 

Tea  lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,  pipe,  etc.,  $5.50. 
Brass,   heavy,   15%c  lb. 
Brass,  light.   H%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old   cast  iron,  $14.75   per  ton. 
Wrought  iron.  No.  1    $1875  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mach.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  .  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb. ;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine  jute   0  11% 

Coarse  jute    0  09% 

Square  braided   hemp 0  25 

No.    1    Italian    s 0  30 

No.   2    Italian    0  23 

PAPKE.   ETC. 
Per  400  ft.  roll. 

_..*»..  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tarred  Fibre,  No.  1  0  90 

Tarred    Fibre.   No.   2 0  51 

Tarred      Fibre,      Good      Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  siieathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathlng   (Surprise)    0  43 

Dry  fibre,  No.  1   0  SO 

Dry  fibre.  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per   100  lbs. 

Heavy   dry   straw    2  05 

Heavy  tarred  straw   ...... ...   2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred  felt    3  25 

Asbestos,  Bldg.,  per  100  lbs.  4  50 
Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  05 

ROOFING   PAPER 

Cyclone,   dry    0  68 

Cyclone,   tarred    ."  0  80 

Surprise   sheeting    •.  0  43 

Heavy,    dry    2  15 

Heavy,  tarred    2  15 

PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%  ;  B  and  A,  25%. 
PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add  37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS    (CLAY) 

Rock        Clay 

5  to  6  lbs.,  dcz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,   doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS,    COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 

PINS,    CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.   (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  In.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,   of 

4  doz.  each)    0  80 

5  gross,   4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,    4   In.    (12   pkgs.   of 

6   doz.   each)    l  00 

PIPE,     STANDARD     WROUGHT 
In   effect   Aug.   1,   1916. 
Buttweld  Per  100  feet 

Black       Galv. 

%  in $    3  00    $     4  50 

%  and  %  in 3  06  5  25 

%  in 3  91  5  57 

%  in 4  72  6  96 

1  in 6  97        10  29 

1%  in 9  43        13  92 

1%   in 11  28         16  64 

2  in 15  17         22  39 

2%   in 23  90         35  39 

3  in 31  37        46  2S 

3%  in 37  72        55  66 

4  In 44  69         65  95 

Lapweld. 

2  in 17  02         24  24 

2%  in 25  16        36  56 

3  in 32  90         47  81 

»%  in 3ft  56        57  50 

4  in 46  87         68  13 

4Vo   in 57  15        83  19 

n  in fifi  PO         96  94 

6  in 86  40       V>a  81 

7  in 116  62       165  40 

8  in.x2.~  lbs.  per  ft.  122  50      173  SO 

5  in.x251bs.  per  ft.  141   12       2O0  00 

9  in 169  05       239  80 

10  In.x321hs.  per  ft  156  80  2"*?  40 
10  ln.x401bs.  per  ft  201   88      286  30 

Prices    Ontario.    Quehec   and 
Maritime   Provinces. 
PIPE   (LEAD) 

Lead   pipe,  $12  net. 

Lead   waste   pine.  $13  net. 

Traps  and   bends,  10%   off. 
PIPE    (SOIL) 

Medium    and    extra    heavy    pipe 
up    to   6-lncb.    65%. 

8-irch.    45%    off. 
PIPE    (CONDUCTOR) 

2  Inch,   in   10-ft.  lenarths 8  00 

3  inch,  in  10-ft.   lengths 9  70 

4  incb.   In   10-ft.  len£rtbs 19  en 

5  incb.   in    lOrff.   lengths    ...'.17  50 

6  Inch,  in   10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  hbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %  to   %  inch, 

per  100  lbs 4  50      4  50 

Heads,  per  100  lbs..  4  75      4  70 
Tank  plates,  3-16  in.  5  25      4  75 
PLUGS   (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can  10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net $  3  63 

B.T.  Pump,  No.  2,  net 4  40 

B.T.  Pump,  No.  3,  net 6  60 

B.T.  Pump,  No.  4,  net 8  25 

B.T.  Pump,  No.  5,  net 8  80 

B.T.  Pump,  No.  6,  net 9  90 

B.T.  Pump,  No.  7,  net 13  75 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron    burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets.  %- 
lb.  packages,  lc  per  lb.;  %-Ib. 
pkgs.,  2c  lb. 

Coppered     Rivets,     net    extnio. 
2%c  per  lb. 
ROOFING  Per  mil 

2  ply   R.R 1  05 

3  ply   R.R 1  30 

2  ply  R.R.,  complete  in   roll  1  55 

3  ply  R.R.,  co.nplete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  6? 

Comet,    1-ply     105 

Pluvius,  1-ply    1  30 

Pluvins,    2-ply 170 

Asphalt    roofing,    1    ply    1  45 

Asphalt    roofing,   2   ply    185 

Asphalt    roofing,   3   ply    2  15 

Compo  Certainteed,  1  ply  ...  1  70 
Cnmpo  Certainteed,  2  ply  ...  2  20 
Compo  Certainteed,  3  ply   ...   2  75 

Excello,    1-ply    '.:...   1  60 

Excello.   2-ply    2  15 

Excello.    3-ply    2  65 

Tewel.   1-ply    1  25 

Jewel,  2-ply   1  65 

Tewel.   3-nly    2  00 

Amazon,   1-ply   2  00 

Amazon,   2-nlv    2  50 

Amazon.   3-plv    3  00 

Fvcrla  stic.   1-r-l v    1  50 

Fvprlastic.  2-nly    1  75 

Evprlastic.   3-nly    2  00 

Ltnuld    roofing    cement,    per 

gal..   In   barrels 0  22 

■Roofing-    rnns.     per    lb 0  0^ 

■Roofing  nails,   per  lb 0  06M 

Rnoflns   Pitch.  85c  per  100  lbs. 

F.o.b.   Toronto.   London,   Mon' 
real. 
ROPE  lb. 

Pure    Manila    basis    22'£ 

RriHcti   Manila    basis   18 

AfriVnn   hemp   basis    IS 

Sisal  basts    15V„ 

Sine-ie  lath  yarn  basis   15% 

Dnnhlp   lath    yarn    16 

VnoTif    marline    41 

Whltp  polished  halyards  ...  23 
TTemp.  deep  sea  line  basis..  31 
TTpmp.  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 
ATnrllne    and    Honsellne    ....   29 

Tnte    ropp    basis    15 

Ttnllan   rope  hasls   31 

A  hove  oiiotnttops  are  basis 
rrW*  (<%"  and  lirger).  and  are 
diihlenf  to  usual  advances  for 
cmfllt    sizes. 

Cotton    ropp.   3-16   in 0  29 

V,   In.  nnd   larger   0  2s 

Sisal  Clothes  Linp.  Per  do' 

-    -',.     20-ft 0  4R 

3    nlv.    40  ft 0  64 

3    plv     4«   ft 0  "7" 

3   nlv.   60   ft 0  9R 

3"  nlv.  7">  ft- 1   15 

fi    nlv     60   ft 1    44 

6  plv.   7?   ft 1  72 

c    nlv     100  ft 2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    25  p.c. 

Steel   weigh   beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c. 


Crown  Even  Balance  40  p.c. 

Richelieu  Union  Scale 40  p.c. 

Dominion   Plates   Scales,    ..40  p.c. 

Net  prices  on  Champion  scale* 
are  as   follows: 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping.  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  $1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
lb.,  $5.20,  30c  net  extra  for  stamp- 
ing. 

Discount    from    list    on    above 

25  per  cent. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%;  flat  and 
round    head,    brass,    net;    Fillis- 
ter    head,     iron,     10%;     Fillister 
and   oval  head,   brass,  net. 
SCREWS 

Discounts  off  Standard  List 

Wood,  F.  H.,  bright   80 

Wood,  R.  H,  bright  75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H.,  brass   47% 

Wood,  R.  H.,  brass   45 

Wood,  O.  H,  brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H,  bronze  37% 

Drive  screws   65    10    10 

Set  case  hardened  . .  65    10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   Iron,   per  doz 4  75 

Cap     screws,    55%;     Set     screws, 

60%. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.     100  lbs. 

10  gauge  4  60  4  SO 

12  gauge 4  70  4  90 

14  gauge  4  45  4  35 

16  gauge    4  50  4  45 

1S-20   gauge    4  05  3  70 

22-24    gauge    ....  4  00  3  85 

26  gauge    4  05  3  90 

28  gauge    4  10  4  00 

Re   Gauges   of   Sheets. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,   CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 
28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22  ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorbals 
gauge       Head  de-Lis        best 

16-20         7  15  6  65  7  15 

22^24         7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.50;  U.S.  No.  2S,  $6.20; 
U.S.  No.  26,  $5.90;  22  and  24 
gauge,  $5.75:  18  and  20  gauge, 
$5. S3;  16-gauge,  $5.45;  14  gauge, 
$5.30.  F.o.b.  Hamilton  and  Tor- 
onto. 

Colborne  frown  —  16-20  gauge 
$6.65:  22-24  gauge,  $6.80:  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14   gauge   5  80  5  30 

16  gauge   5  80  5  30 

18-20   gauge    5  90  5  65 

22-24    gauge    6  00  5  85 

26   gauge    6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  95  6  50 

Vdd   25p  for  Ipss   than   case  lot* 
8HOVELS  AND   SPADES 

1st  2nd  4th 

Shovels.   1st.  40  and   12%%;   2nd, 

40  and  5%:  4th.  30%. 
Socket  scoops.  1st.  40%;  4th,  36%. 
Iflvet  scoops,  37%%.   . 
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You 
realize, 
as      do 
most  live 
dealers 
nowadays, 
the     import- 
ance    of     this 
friendliness      on 
the  part  of  your 
customers,  toward 
the    different    lines 
you    carry.        It's 
mighty  uphill  job  today 
to  sell  an  unknown  brand 
of  goods  against  one  whose 
name  is  familiarly  and  fa- 
vorably   known,    no    matter 
what  the  relative  prices  may  he. 
Handling  the  P&L  Line — the 
4  Line  of  Least  Resistance" —  is 
insurance  against  cutthroat  prices, 
over-stocked     shelves,     and      un- 
pleasant complaints. 

We    want    you    for    a     P&L 

Write   for    P&L    Dealers1     Proposition. 


THE  LINE  OF  LEAST 
RESISTANCE  is   the 
one  you  should    follow   if 
you  are   looking   for   real 
success.      The    Pratt    & 
Lambert  line  of  Varnish 
Products  is  the  line  of 
least  resistance  for  you 

—  the  one  that  sells  quickest 
and    with    the  least  effort. 
And  why?  Simply  because 
powerful  and    persistent 
national       advertising, 
coupled    with    sixty- 
seven  years  of  grow- 
ing reputation,  has 
made   the   public 
fa m///ar with  the 
Pratt  &  Lam- 
bert      line. 
Theywillac- 
cept   P&L 
goods  be- 
cause 
they 
know 
them. 


man 


Pratt  &  Lambert-Inc. 

Varnish  Makers  67  Years 
24  Courtwright  Street,  Bridgeburg,  Ont. 

Prdtt&IambertA/arnish  Proposition 

lQualityL  Sales  Y  Profits  1  Repeats-  •• 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Drain  spades,  40,  12%%. 

Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  20%. 

Above  discounts  on  Black 
Goods  only.  Pull  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  70 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Flat  rim  enameled  sinks,  16x24, 
$3.65;  1Sx30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING   COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  27y2 

Strictly   0  25% 

Commercial  • 0  24 

SOLDER,    WIPING 

Star  extra  0  25% 

Easy    0  23% 

Acme    0  23 

SPELTER.     See  weekly  report. 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs     4  00 
Fence  staples,   galv.,  25  lb. 

boxes  5  15 

Fence     staples,     bright      in 

„  keSS    4  05 

Fence   staples,     bright,     in 

25-lb.    boxes    4  30 

Poultry  netting  staples,  100 

•b-  k?es  12  oo 

Galvanized  discount  40  and  5%  • 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs! 
80c. 
STUFFERS 

Enterprise  No.  25,  each 6  25 

„ .  No.  35,  each 8  50 

SWEEPERS,   CARPET      Blssell's 

Boudoir    31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.  N.P.,  cyco  bearing...  29  00 
Grand     Rapid,    japd.,    ball- 

_  bearing   28  00 

Grand     Rapid,     N.P.,     ball- 
bearing       S100 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,  N.P.,  bal-bear. .'  34  00 

Parlor  Queen   37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac,  doz.   . .  Q2  no 

SWINGS  '■'■ 

Baby,  2-passenger.  each  ...$2  75 
Ontario,  2-passenger,  each...  3  75 
Ontario.  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  ...  9  00 
TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk- 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned ;  carpet  tacks  (in 
begs)  ;  cut  tacks,  blued,  In  dozs. 
only;  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  In  weights: 
Swedes:  Swedes  upholsterers' 
bulk:  Swedes  brush,  blued  and 
tinned,  hulk;  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion: leather  carpet  tacks;  cop- 
per tacks.  Discount  75%. 
KAILS 

•Jopper  nails:  trunk  nails, 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned: 
chair  nails;  cigar  box  nails:  pat- 
ent brads:  fine  finishing:  picture 
frame  points;  lining  tacks,  solid 
head  (in  bulk).  Discount  75%. 
-APPED   GOODS 

Lining  tacks.  In  papers:  lin- 
ing tacks,  in  bnlk:  saddle  nails. 
In  papers:  saddle  nails,  in  bulk: 
tufting  buttons.  22  line,  in  dozs. 
only:  tin  capped  trunk  nails: 
zinc  glaziers'  points,  prices  quot- 


ed on  application.  Discount  75%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages ;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES — Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714.  66  ft.,  doz.  3  80 
Linen,  No.  404,  66  ft.,  each.  1  35 
Metallic,  No.  603,  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,    each    3  45 

Reliable  Jr.,    No.   103,   50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40 — 4  45 

TIES    (METAL) 

Galv.,    wall    ties,    per   1,000.. $5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,  COW 

Open   Ring,  Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 

Discount,   27%%. 

Plain.  66  2-3%. 

Re-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary   brands,   40%. 

Samson   and  Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
C.  G.  Square  bead  and  half  rouiir" 
S'ze  ia   girth  Ter  1O0  fe«f 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  In 16  00 

Discount  45  and   2%. 
TRACK 

B.T.    Single   Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount   off   above,   45%. 
TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each    2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  per  lb 0  12 

550  ft.,   per  lb 0  10% 

500  ft.,  per  lb 0  09% 

5-ton  lots,   %c   per  lb.   allowance. 
10-ton  lots,  %o  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-1  h. 

Montreal  Toronto 

5-ply  and  up   0  2Si% 

4-pl.v   0  38 

3-ply    o  34 

TUBES 

Boiler   Tubes,   Lapwelded. 

300  ft.,  2  in 17  50 

100  ft..   2%   in 23  00 

100   ft..    3    in 27  00 

100  ft..  3%  in 32  00 

100    ft..    4    in 40  00 

TUBS 

Samson    Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3.  doz.,  net 17  40 

Hercules 

No.  4   12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0.  1,  2,  and  3  . .     2  95 
WOOD   TUBS 

No.  0.  per  doz 11  00 

No.  1.  per  doz 9  50 

No.  2.  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont..  $20.00  lots. 


VALVES,    ETC. 

Ground   work,  56  p.c. 

Stand,    compr.    work,   65   p.c. 

High  grade  compr.   work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;   No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick 

opening  valves.  70  p.c. 
WARE,   COPPER  AND   NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and  coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White  ware,  66  2-3%. 

White  decorated,   12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

English   pattern,  list. 

Galvanized    washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,   JAPANNED. 

Japanned   ware,  22%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed   pans,  35,  5%. 
WARE,    TIN,    PIECED 

Discount,  17%%. 

6,    10    and    14-qt.    flaring    palls, 

17%%. 

Copper  bottom   tea   kettles   and 
boilers,   list. 
WARE,  STAMPED.  Plain  66  2-3%. 

Retinned,    60-10%. 

Tinners'      trimmings.      plain. 
66  2-3%. 

Tinners'  trimmings,  retinned. 
60,  10%. 

Tinners'      trimmings,      general. 
27%%. 
WASHERS,    IRON. 

Full    box,    25%:    smaller    lots. 
25%,  assorted.    Price  less  50  lbs. 
add   1c  lb.:  less  25  lbs.,  2c  lb. 
WEIGHTS.    SASH. 
Sectional.  1  lb.,  per  100  lbs..   2  25 
Sectional,  %  lb.,  per  100  lbs.  2  25 
Solid.  3  to  30  lbs.,   per  cwt.  1  60 
WEIGHTS.     Horse.  5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel   wheel,   doz 43  20 

Light   garden,   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHIFFLETRFES 

Tuhnlar  siteel.  28  ins 

Tubular    steel.    34    ins.,    per 

doz 

Tubular    steel,    36    ins.,    per 

doz , 

Tubular  steel  neckyokes.  36 

inches,  per  doz 

Tubular    steel    doubletrees, 

40  inches,  per  doz 

Tubular  steel  lumberman's, 

44  inches,  per  doz 

Prices    temporarily   withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire.   3   to   24   gauge,    add 

33   1-3%:   25   to   36   gauge,    add 

20%. 
WIRE.   CUT   HAY  BALING. 

No.  9.  $4.10:  No.  10.  $4.15:  No. 
11.  $4.25:  No.  12  and  13,  $4.35;  No. 
13%.  $4.45:  No.  14,  $4.65;  No.  15. 
$4.85.     Plus  7%%. 

F.o.h.  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH   (Galvanized) 

4  mesh    7  70 

6  mesh    S  15 

WIRE.    STOVE    PIPE. 

No.  18.  $5.50;  No.  19,  $5.75. 
F.o.b.    Toronto.    Hamilton.   Mont- 
real,   and    freight   equalized. 
WTRE    CLOTHES    LINE. 

No.  17,  $6:  No.  18,  $4.55:  No. 
19.  $4  in  1.000  feet  coils,  includ- 
ing reels.  F.o.b.  Hamilton.  To- 
ronto,  London  and   Montreal. 


WIRE,    FIXE    STEEL. 

Discuuuts  io  per  cent.  l.;si  uf 
extras.  In  10O-lb.  lots;  No.  17, 
$5;  No.  IS,  $5.50;  No.  19,  $U;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $S: 
No.  25,  $9;  No.  26,  $9.50;  No.  •>',, 
$10;  No.  28,  $11;  Nq^  29.  $12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;  No.  14, 
$4.10;  No.  15.  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles.  25c;  in  lib. 
hanks,  50c;  in  %-lb.  hanks.  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen.  In  100-ft.  rolls. 
$2.25  net  100  sq.  ft.;  in  50  ft.  rolls, 
$2.30  per  100  sq.  ft. 

Bronze  screen,  l?c  sq.  ft. 

Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto* 

London  Montreal 

Barb   4  25        3  95 

No.  »,  coil  spring.  3  95  3  95 
No.  9.  plain  galv.  3  90  3  70 
No.  12,  plain  galv.  4  05  :>  86 
No.  13.  plain  galv.  4  1^  3  95 
O.  &  A.,  No.  10  ...  4  41  4  41 
O.  &  A.,  No.  11  ...  4  47  4  46 
O.  &  A.,  No.  12  ...  4  55  4  55 
WIRE   BALE   TIES. 

Single  Loop—  Per  cwt. 

No.  12   $  4  55 

No.  13   4  65 

No.  13%    4  70 

No.  14   *  80 

No.  15   5  00 

No.  16   5  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  SO 

Eze.  11'  in.,   per  doz 91  80 

Trojan.   12  inch    185  00 

Favorite,  511E   105  80 

Unexcelled,   1041E    129  40 

Easy    Work    • 90  .>0 

Challenge.    3111'E     M  30 

Gem.   141E    »1  80 

Sunlight,   HI    82  80 

Ottawa,    341 E    103  ..0 

Empire.   11   in 93  80 

Superior,  11  in 84  80 

Majestic.  11  in hs  oo 

Perfect,  11  in «  rt 

Bicycle,   11.  in i°->   w 

Daisy  No.  2   

Daisv   No.  1   

Maple  Leaf  No.  2   

Maple  Leaf  No.  1 

Sun    a-"kA 

Safctv    ■"  °" 

H*  n<rt  82  80 

Kapm   <w  no 

Universal    "2  Vv 

Eureka,  10"   65  00 

Eureka,   11"    «  25 

Eclipse    *'   ,0 

Discount  off  above  list. 
Prices — 50% 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto.    Kingston.    Hamil- 
ton. London.  St.  Mary's. 
WRENCHES. 
Regular.  65%. 

Trimo.  57rA<*  off  list:  nnrts.  so%. 
Stillso-n.  65%:   parts.  62%%. 
Coes.    20%. 
WRINGERS — MOP. 

White.   No.   1.  e«"h    1  SB 

ZINC  (SHEET)  Montreal  Toronto 

5   cwt.    casks    0  25 

White,  No.  2.  each    *1  °n 

White.  No.  3.  each    1  *•; 

Part  cask    0  ?.>% 
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When  You  Order  Dry  Colors 

See  That  You  Get 


MUNRO'S 


REDS       GREENS       YELLOWS     BLUES 

PARIS  GREEN 

Made  in  Montreal  by 

The   Allan  Munro    Color    Co.,   Limited 


NOTICE  TO  BUYERS 

We    consider   it    advisable  to    place   orders 
now  for  your  fall  and    winter  supply  of 

CRESCENT  GROUND 
CROSS-CUT  SAWS 

AND  HAND  SAWS 


SIMONDS 


both  as  a  protection  against  changes  in  price 
and  to  insure  a  supply  being  held  for  you. 

SIMONDS  CANADA  SAW  CO.,  LIMITED 

St.  Remi  St.  and  Acorn  Ave.,  MONTREAL,  QUE. 
Vancouver,  B.C.  St.  John,  N.B. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ALABASTINE 

2%   lb.   packages,  $6.80  per   100 
lbs.;  5  lb.  packages,  $6.60  per  100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 

Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 
BRONZING  LIQUID 

Bronzing  liquid,  No.  1 $1  80 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Raw  UnVber,  100  lb.   keg. .  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs.  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian   red,  best  bright.  0  04 

Venetian  red.  No.  1  0  02 

Drop   black,   pure  dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,   100  lb.   kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels    0  03% 

Spruce  ochre,   100  l'b.   kegs  0  03y2 
Canadian    red    oxide,    bbls.  0  01% 

Super  magnetic  red  0  02 

COLORS  IN   OIL 
Venetian     red,     1     lb.     bins, 

pure  0  13 

Indian    red    0  18 

Chrome  yellow,   pure   30-35 

Golden  ochre,  pure  0  IS 

French  spruce  ochre,   pure  0  15 

Chrome  green,  pure   15-22 

French     permanent    green, 

pure 0  20 

Signwriters'  black,  pure...  0  24 
Marine    black.   25-lb.    irons  0  07 

Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb. ;  pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon  in   quart  tins 

Alba-Oloss  enamel  4  50 

Anchor  Floorlustre  2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old   Dutch  Enamel   4  00 

Jas-per-lac  floor  enamel...  1  90 
Tas-per-lac  art  enamel  ....  3  10 

Martin's  Enamel   4  25 

Mooramel  4  35 

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen  Enamel.  BB  1  65 

FORMALDEHYDE  Per  bbl 
Demi-Johns,    50   lbs 0  15% 

$1.10    for    deml-john    extra. 
GLUE  Per  lb. 

French   medal    0  20 

English  common  sheet   

English   prima   0  25 

White    pigsfoot    0  23% 

Perfection   amber,   ground, 

No.  ,1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  bags   0  45 

Ground  glues,  112  lb.  bags- 
No.   1    0  20 

Extra  0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   $7  80    $11  90 

16  to  34   8  15      12  85 

35  to  40   8  50      13  60 

41  to  50   11  75      15  50 

51    to    60    12  25      15  85 

61  to  70   13  10      16  80 

71   to  80   14  75       18  35 

81   to  84    22  75 

85  to  90 : 24  35 

91  to  94 25  00 

95  to  100 29  00 

101   to   105   32  00 


106  to  110 37  00 

Discount,  25  per  cent.;  50  cases 
amd    over  open. 

MONTREAL  QUOTATIONS 

Country  Base  Price 

United  Double 

Inches  Star        Diamond 

Up   to  25   $  7  80        $11  90 

26  to  34 8  15  12  85 

35  to  40 8  50  13  60 

41  to  50 11  75  15  50 

51  to  60 12  25  15  85 

61  to  70 13  10  16  80 

71  to  80 14  75  IS  35 

81  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,   20  and  5  per   cent. 
CLASS,  PLATE 
Montreal : 

City,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

'City  discount,  20  and  5%  off 
Toronto. 

Country  discount,  20  and  5% 
off  list,   delivered. 

F.o.b.   warehouse  on   orders   up 
to    $75   gross    list   value.     Orders 
over,  $75  delivered  free. 
C.LAZIERS'  POINTS 

Zinc  coated,  18c  per  lb. 

Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    in    oil) 

Prices   per  100  lbs.  in   ton   lots 
Montreal  Toronto 

"Anchor  Pure"    $13  30    $13  45 

O  P.W.     Decorators' 

Pure     13  30      16  45 

Crown  and  Anchor.  13  30  13  45 
Crown    Diamond 

Pure     13  30      12  45 

Elephant   Genuine..   13  60      13  75 

Green  Seal    13  30      13  45 

Moore's  Pure  White 

Lead    13  30      13  45 

O.P.W.     Decorators 

Pure    13  30      13  45 

O.P.W.  English  . . .  IS  75  13  70 
Painters'  Perfect...  12  So  13  00 
Ramsay's     Pure 

Lead    13  30      13  45 

Tiger  Pure   13  30      13  45 

Less   than   ton   lots,   30e   per  cwt. 
higher 

Brand'ram's  B.B.  Genuine.  $15 
Montreal  and  $15.15  Toronto  in 
less  than  ton  lots.  Ton  lots  less 
5   p.c. 

Tames     Genuine,     $17     less     than 
ton  lots.    Ton  lots  less  5  p.c. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine,    100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Lews  quantitv 0  13 

LEAD,    ARSENATE    OF 

Per  100  lbs.  Dry 

1-lb.   bottles    $35  00 

2-lb.   bottles    

5-lb.   bottles    31  00 

10-lb.   bottles    29  00 

25-lb.   Irons    25  50 

50-lb.  irons 

100-lh.  irons  24  00 

?00-lh.   irons    , 

Barrels     

F.o.b.    Toronto.    Montreal 
Hamilton. 
MURESCO 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $5.40 
T.TTVSEED    OIL 

For  prices  see  weekly  report. 
PAINTS.   PREPARED 

Per  gallon 
(in  quarts) 
Brandram-Henderson's   "Eng- 
lish," white   2  65 

"English,"   ordinary    colors.  2  50 
Benlamin      Moore's     "Egyp- 
tian" Brand    1  80 

Canada   Paint  Co.'s   Pure...  2  65 

Crown  Diamond    2  35 

Crown    Diamond,   floor 2  00 

Elephant    2  35 

Frescotone,   white    2  50 

Frescotone,    colors    .  2  4C 
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Jamieson's    Crown    and    An- 
chor    

Jamieson's  Island  City   

Martin-Senour  100%  Pure... 

Minerva,   white    

Minerva,   ordinary   colors.... 

Moore  House  Colors    

O.P.W.  Canada  Brand,  Pure 

O.P.W.  Canada  Brand,  Floor 

O.P.W.   Canada   Brand,   Flat 
Wall    

Ramsay's    Pure    

Ramsay's   Thistle    

Stephens'   House  Paint, 
(Wpg.)    

Stephen's    Floor    Paint 
(Wpg.)    

Senour's   Floor  Paint    

Senour's   Porch   Paint    

Sherwin-Williams    

Flat  tone   


2  00 
2  05 
2  50 
2  55 
2  40 
2  10 
2  20 
2  10 

2  10 
2  30 

1  70 

2  55 


2  25 
2  20 
2  50 
2  50 
2  40 


PARIS  GREEN    Mun-  C.P.  Ber- 

ro's     Co.  gers 

600-lb.  bbls 42%     38%  39% 

250-lb.  kegs   43        39  39% 

100-Ib.   drums    ...  44        40  40% 

50-lb.   drums    44        40  40% 

25-lb.  drums   44%     40%  41 

lib.   100s,   pkgs..  46%     42%  43 

%-lb.   100s    48%     44%  45 

Mb.   100s,   tins...  47%     43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
and    London. 

PARIS,    PLASTER 

Per  bbl $2.25-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  WOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans  0  11 

5  lb.  cans    0  09 

10  lb.  cans  0  0S% 

25  lb.  cans   0  08 

100  lb.  kegs   0  07 

%  Barrels   0  06% 

Barrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  in   casks    2  70        2  80 

Bulk,   100-lb.   drums  2  90        3  00 

Bulk,  25-lb.  drums..  3  00        3  10 

Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt.    advance 

SHELLAC 

Gum,     34c     lb. ;     finest     orange. 
42c   lb.:   finest  white,   46c   lb. 

TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,  pints,  85c  doz. 

PAINT  AND   VARNISH 
REMOVER 

Taxite,  1  gal.  cans  2  10 

Cumoff   2  10 

Dreadnought,  gal 2  75 

O.P.W.  Presto  2  25 

Lingerwett    2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal. 

Liquid   Slating,  B.B $  3  00 

STAINS  Gal. 

Oil  and  Spirit,  Berry  Bros.. $2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrycraft,   stain   finis*-         .   2  80 

Creo-lac 0  85 

C.P.  Oil  Stains  1  98 

Sun  Varnish  Stains  2  20 

VARNISHES  Per  gal.  cans 

Brandram-Hendersou,   Ltd., 

"Gold   Medal"    1  90 

Copaline  Varnish    2  50 

C.   P.   Co.'s  Sun   Varnish 2  50 

Dependon     Light    Hard     Oil 

Finish   1  70 

Dulgloss  3  00 

"Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 

"Dreadnought"    Varnish 2  65 

"Dreadnought"   varnish 

(gloss)    1  HO 


"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"  hard  oil  fin- 
ish    1  20 

"Dreadnought"  interior  var- 
nish       1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid    1  0." 

Elastic   Interior    1  40 

Elastic   Exterior    155 

Elastic  Excello   2  00 

Everlastic    (Floor)    .'...  2  55 

Elastilite 2  25 

"Flint-Lac"    coach    130 

Flattine  Floor  Finish   3  00 

Gold   sized  Japan    J  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...  1  60 

Jas-per-ite    floor    finish    2  25 

Kopi   2  30 

Kyanize  floor  finish   3  50 

Kyanize   cabinet    rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains  3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry   spar   4  10 

Luxeberry   exterior    4  50 

Marble-ite   r 2  3t 

Mar-Not  2  70 

Martin-Senour  finest  inter'r.  2  60 
Martin-Senour    Wood-Var    . .  E  30 

Maritime   spar   Tarnish 4  00 

No.  1  Furniture  Varnish   ...   1  25 

Pure  White   Shellac    2  40 

Pure  Orange  Shellac   2  25 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER   PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg..  0  35 
Ceralite,   5-lb.    pkgs 0  04% 

WASTE    (POLISHING) 

Cream    0  17' 

WASTE,   WHITE   WIPING 

XXX  Extra    0  16 

X   Grand    0  15 

XLCR    0  14 

X  Empire    0  13 

X  Press   0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  08% 

Keen    0  07% 

WASTE.   WOOL  PACKING 

Arrow    20 

Axle   16 

Anvil    12 

Anchor     10 

WIPERS,  WASHED   COTTON 

Select  White    12 

Mixed  Colored   9 

Dark  Colored  8 

This   line  subject  to   trade 
discount    for   quantity. 

WAX  Per  lb. 

C.   P.   Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion   Brand    0  30 

Old   English    41-44e 

Johnsons    41-44c 

Gold  Medal    0  30 

WHITING 

Paris   white    1  90 

Plain,  in  bbls 1  75 

Gilders,   bolted,   in  bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    1  * 

Barrels    0  87 

$4  extra  for  barrels. 
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Put  One  In  a  Prominent  Place 


f 


UNIVERNISH 

is  the  last  word  in  var- 
nishes— it  is  good  for 
every  purpose  where  a 
varnish  is  required. 

It's  good  for  floors,  pianos,  doors,  wood- 
work, table  tops,  boats,  automobiles— it 
will  give  splendid  results  anywhere  and 
everywhere. 

You  can  safely  recommend  it  and  we 
will  stand  behind  you — order  a  stock 
to-day  and  give  it  prominence.  It's  a 
good  seller  and  will  pay  you  well. 


1'ut  up  in  handsome  boxes  'containing  twelve 
quarter  pints,  to  retail  at  25c  each,  also  in  all 
regular  larger  sizes. 


The  Dougall  Varnish  Co.,  Limited 


305  MANUFACTURERS  STREET 


MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE    WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
*     Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     sott.     per     cut.,     $15.25; 
chilled,    $16.75;    buckshot,    $16.05; 
mi  11,  $16.45. 
ANVILS 

Peter  Wright,  SO  lbs.  and  up, 
jIV-jc  per  lb.;  clip  horn,  15  Vc. 

-\orris,  41  to  56  lbs.,  15c;  57  to 
(0  lbs.,  13V2c;  71  to  83  lbs.,  12V>c; 
a4   lbs.   and   over,   12c. 
AXES 

ri.  P.,  1  It).,  $7  per  doz. ;  1% 
lbs.,  $7.40;  2  lbs.,  $7.75;  2%  lbs., 
$S.50;  2%  lbs.,  $S.75;  3,  3%  and  4 
ibs.,  $9.50;  H.  B.  Handled  Axes,  2 
iM..  $10;  26  lb.,  $10.75;  3  lb.,  3y2 
lb.  and  4  lb.,  $11;  Black  Prince 
Axes,  unhandled,  $9.00;  Biack 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Priuce 
Bench   axes,  35  p.c. ;   broad   axes, 

5  to  7V2  lbs.,  $28  per  doz. ;  7%   to 
9  lb.,  $20.80. 

BARS,    CROW.      $5    per    100    lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel.  $3.50; 
spring  steel,  $4:  niarhinei  y 
steel,  $4.50;  tool  steel,  Black 
Diamond,  10C  lbs.,  $10.25:  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural      leather      belting, 

06  2-3   p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT    LACING 

In   sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOLTS 

•Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c; 
7-16  and  over.  25  p.c;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c; 
7-16  and  up,  20  p.c 
BORAX.  Borax,  per  lb.,  12c 
BUILOING    PAPER 

Tarred,    75c    to    $1.20    per    roll, 
according    to    quality;    plain,   55c 
ro  $1.05. 
CHAIN 

Coil,  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging,  5-16,  7V>c  ;  %, 
6Vc  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,  MALL.     8y2c  per  lb. 
CLIPPERS 

'Stewart's   25   p.c    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,   26c;   27y2c 

Soldering  irons,  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
V    in.    round    shank,    40    p.c. 

Eavestrough,  8  in.,  per  100  ft., 
$3.70;  10  In.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3:    Imperial,    50, 
2y. :  Premier,  33  1-3;  Colonial,  50, 
2%:     white,     60.    TV. :     diamond, 
33  1-3;   pearl,  50,   2y>   per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2%   p.c   light,  25  and   12%   p.c. 
FORMALDEHYDE 

400-lb.  hhls.,  17c  lb. :  125-lb.  kegs, 
18c  lb. ;  10-lb.  jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles, $2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57%   p.c. 
GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs  '  and     heavy     pails, 
which  are  net  list. 
GLASS,   WINDOW  Single  Double 

Up   to   25   in 6  75         10  25 

26  to  40 7  50         11  75 

41  to  50 10  00         13  25 

51  to  60 10  50         14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg, Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,  35  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75:  12.  $7.20. 

Corrugated    Tee    Hinges    —    4, 
S1.25;  5,   $1.90;   6,   $2.35;   8,   $4.15; 
10.  $5.90;  12,  $S.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to     No.    1,    $5.15;     No.    2    and 
larger,    $4.90;    steel.    No.    0   to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,   307,  $1.35. 
IRON  BAND. 

IV  in.,  $3.80;  1%,  $3.80;  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Pleur 

Premier  de  Lis" 
10%   oz.   or   28  Eng...  7  25       7  25 
28  Am.  or  26  Eng...   7  00       7  00 
26  Am.  or  26  spec...   6  70      6  70 

24   6  30       6  30 

22   6  20      6  20 

18  and   20   0  00      6  00 

16  Am 5  85      5  85 

14  Am 5  85      5  85 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.:  4  lbs.,  7Vc  per  lb. 

Mrs.   Pott's   No.   55,   set    0  95 

Mrs.   Potts   No.   50  set    1  00 

Mrs.    Pott's    common    sad    iron 
handles.    S5c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz., 
60c:  B.  per  case  6  doz.,  $4.10:  per 
doz.,  75c 

LANTERNS 

No.   2.   plain    8  25 

No.  20,   X-ray    12  00 

No.  22,  Dash-board   10  75 

Trulite.  short  globe    doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,   $14.40. 
LINSEED   OIL 

Raw  per  gal.,  $1;  boiled,  per 
gal.,  $1.03. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick,  $6.25;  cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut, 
f.o.b.,  Winnipeg,  $4.20. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry.  40  per  cent. 

Banner    Netting,    24    in.,    $2.65; 
36  in.,  $3.35;  48  in.,  $3.90;  60  in., 
$4.65:   72  in.    $5.35. 
NUTS 

Square,  small  lots,  lc  advance 
over  list;  case  lots,  net  list. 
Hexagon,  small  lots,  lc  advance 
over  list:  case  lots,  net  list. 
OIL  CANS  Gal- 
Tin  vanized 
y2  gal.,  dome  top $2  TO      $ 

1  gal.,  dome  top   3  32        6  05 

2  gal.,  dome  top   5  17        9  35 

5  gal.,  dome  top  S  24      14  S5 


OILS 

"Buffolite,'"  20c;  Ideal  Thresher, 
35c;  "!>''  Castor  machine  oil.  30c; 
Buffalo  Engine  gasoline,  32i%c; 
Buffalo  "A"  gas  engine  oil.  45c; 
Royal  gasoline,  3Sc;  Family 
Safety  coal  oil.  19%  c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  l&c;  Kelso  engine 
Mil,  45c;  Silver  Star  oil,  l(i*c: 
Royalite  oil,  17c ;  Standard  gas 
engine  oil,  4."e:  Prairie  Harvester 
oil.  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb. ;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3Vc;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,   6-7,  $6  per  dozen. 
GALVANIZED  IRON  PIPE 

M  in.,  $6.25;  %  in.,  $6.30;  y2 
in.,  $6.75;  %  in.,  $8.45;  1  in., 
$12.50;  IM  in.,  $16;  IV,  in.,  $20.25; 
2  in.,  $27.20;  2V>  in.,  $43.05;  3  in., 
$56.30. 
IRON    PIPE 

Black,  %,  $3.70;  %,  $3.78;  %, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  iy2,  $13;  2,  $17.50;  2%, 
$30;  3,  $39.25;  3%,  $47.25;  4, 
$56;  4V,  $68.78;  5  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbi.,  $3.75. 
PARIS   GREEN 

In  1-lb.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  y2-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

Half  polish.  C-T  inch.  $4.75;  8 
inch.  $5;  full  polish,  6-7  inch, 
$5,75;  8  inch,  $6;  Black  sheets, 
$4.90;   8   inch,  $5.15;   Black   sheets 

28,  $5:  26,  $4.85;  18-24,  $4.75: 
16,  $5.35;  14,  $5.25;  12,  $5.35;  10, 
$5.25. 

PLOW   SHARES 10c   per   lb. 

POINTS 

Landslide    plow,    IV    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons     3  25 

25-lb.  irons,  per  cwt 3  50 

iy2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.   7,   65c;   No. 
8,   66c:   No.   9,   68c;     No.   10,   71c; 
No.  12,  76c 
ROPE 

Sisal,  16Vc  base;  pure  Manila, 
24c  base:  British  Manila,  19c 
base:  lath  yarn,  16 Vc  base;  Afri- 
can hemp,  19c  base;  cotton  rope. 
30c. 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES      (Caldwell.) 
34 1-3   per   cent.   off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring,      $5 ;      Lance     Tooth     or 
Lightning  Blades,  $5.25;  New  Cen- 
tury. $7.25. 
SCALES 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in    all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright  iron,  round  head,  70  p. 
c:  fiat  head,  75  p.c;  round  head, 
brass,  35  p.c:  flat  head,  brass, 
37%   p.c;  coach,  45  p.c. 


SHEET   ZINC.     Any   lots,   30c 
Black     Steel     Sheets 

10   gauge    5  00 

12   gauge 5  10 

14    gauge     5  UO 

16  gauge    5  10 

17-24  gauge  4  50 

26  gauge    4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $S.90;  Bulldog  and  Jones, 
$10.50;  Black.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Bla.k  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  Nc.  6,  $11.20;  No.  S, 
$11.30;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;     Vj, 
$3.90. 
STAPLES 

Bright   wire,   per  cwt.,  $3.90  at 
Fort     William,    $4.30    Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
ll%c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL    BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5 ;    16    gauge,    $5.10 ; 

17  to   24  gauge,   $4.50;   26  gauge, 
$4.60 ;  28  gauge,  $4.75. 

STEEL  HOOPS 

V   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35;   %   in.,  $4.25;  1  in.,  $4;   1% 
in.,  $4;  iy2  in.,  $3.75. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,    70-10%    off    list. 
TIES.     Cow.  40  per  cent. 
TIN  AND   TIN   PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28  I.C $13  50 

20  x  28  I.X 15  00 

Terne  Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$7.50  each;  over  45  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.   +   75c; 
full  boxes,  iron,  30  p.c.  +   75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.05:  less  than  ton  lots,  $14.35. 
MIRE.  BARB 

Lyman  4-point,  $3.40  f.o.b.  Ft. 
William,  $3.65  Winnipeg ;  Glidden 
Cattle,  2  pt,  $3.25  Ft.  William, 
$3.50  Winnipeg;  Baker  2  pt., 
$3.20  Ft.  William,  $3.45  Winni- 
peg; Winnipeg,  $2.95;  plain  twist. 
cwt.,  Ft.  William,  $3.90:  Winni- 
peg, $4.30;  plain  galvanized.  Ft. 
William,  No.  9,  $4;  No.  12.  $4.20: 
Winnipeg.  No.  9,  $4.30;  No.  12, 
X4.50:  coil  spring,  Ft.  William. 
No.  9.  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented  screen  in  100-ft.  rolls, 
$2  per  hundred  sq.  ft.:   in   50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

$3.15. 

Bale  ties,  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

0-9,    $4.65:    10,   $4.71;    11,    $4.77: 
12,  $4.85:   13,  $4.80;   14,  $4.90;   15, 
$5;  16,  $5.20. 
WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $41  per  doz. ; 
Eze,  $44.50  per  doz. ;  Bicycle 
$50.75  per  doz. ;  Ajax,  $8.5*  each. 
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House  Paints,  Floor  Paints, 
Barn  Roof  and  Elevator  Paints, 
Structural  Iron  Paint,  Silk- 
stone  Flat  Wall  Colors,  In- 
terior Enamels,  Wa-ko-ver 
Stains,  Carriage  Paints. 

A  line  that  assumes  all-around  satisfaction  in 
your  paint  department. 

The  quality  and  service  of  Stephens  pro- 
ducts have  built  a  splendid  reputation  for 
them  in  the  West. 

Our  paints  are  made  to  withstand  the 
extremes  of  the  Canadian  climate,  and  do  so 
efficiently.  They  have  remarkable  covering 
capacity  and  are  attractive  until  completely 
worn  ouc. 

Sell  Stephens  Products  and  you  make  re-orders 
double-sure. 

Write  us  re  our  exclusive  agency. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 


fi 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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*OUR  Sfy 


have  been  the 

Standard   for  over 

eighty   years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.   WIEBUSCH  &  HILGER 

Limited.  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


•Maple  leaf  "Brand 
Belt  oressinq 

DOMINION  BELTING  C0.LT0, 


CROP  PROSPECTS 

Every  business  man  is  intensely  interested 
in  crop  prospects  in  various  parts  of  Canada. 
Your  decision  in  many  important  business 
transactions  during  the  next  few  months 
will  hinge  on  the  outlook  for  a  big  crop. 
The  Financial  Post  has  secured  the  services 
of  F.  M.  Chapman,  Editor  of  Farmer's 
Magazine,  to  give  each  week,  on  the  front 
page  of  The  Post,  a  general  review  of  crop 
conditions  in  various  parts  of  Canada. 
We  are  endeavoring  to  make  this  the  mont 
reliable  and  up-to-date  review  of  crop  situa- 
tion published  in  Canada. 
The  Financial  Post  is  issued  every  Friday. 
Subscription  price  $3.00  per  year.  $1.50  for 
six   months.     Sample   copy   sent  on    request. 

THE    FINANCIAL  TPOST    OF    CANADA 

Published  by 
THE  MACLEAN  PUBLISHING  CO..  LTD. 
143-153  University  Avenue,  TORONTO 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 


HAMILTON,  CANADA 


Uimiteb 


BEAR 
BRAND 


Z  LAMPBLACKS 

— 37-.^  A  Gerff/dffrom  of  y(/d//ty 
^LjJ'  t/?af gets ti/y bvswess 

=4<4eS*\  WILCKES,  MARTIN  WILCKES  CO 

t&tfiSP  135    WILLIAM    ST.NEWYOPK 


Bath  Room  Fittings 

and 

Auto  Accessories 

are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.  Write 
The  Basters,  Jackson  Co. 
22  College  Street,     TORONTO 


'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilt  >n 

Ont. 


A 


You  Sell  Something  to  Somebody 

ND  to  that  somebody  you  must  make    The  one  medium  of  quality  and  of  national 

known  —  by   advertising  —  what   you    circulation  is 

sell,  why  it  is  good,  and  so  on.  Also, 
you  must  have  a  medium — a  publication 
read  by  your  customers  or  should-be  cus- 
tomers. 

All  this  you  consent  to  without  demur. 
What  may  perplex  you  a  little  is  the 
Medium  to  employ. 

This  should  not  be  a  puzzle  if  your  pro- 
duct or  commodity  is  one  purchased  by 
the  general  public,  and  if  your  constitu- 
ency of  buyers  is  found  everywhere  in 
Canada. 


MACLEAN'S 

MAGAZINE 

You    can    find    no    substitute    for    it    at    a 

lower  cost,  and  none  that  will  carry  your 

proposals    or    announcement    with    greater 

acceptability. 

The  conclusion  is  plain. 

N.B. — Objectionable    advertising    not 
accepted.     Both  editorial  and  adver- 
tising   columns    are   closely   censored 
to  keep  them  clean  and  decent. 
Published  by 

The  MacLean  Publishing  Co.,  Limited,  143-153  University  Ave.,  Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts,  Plow  Bolts, 

Coach  and  Track  Bolts, 

Lag  Screws,  Square  Nuts  , 

Tire  Bolts,  Hexagon  Nuts 

Machine  Bolts,  Boiler  Rivets, 

Sleigh  Shoe  Tinners' 

Bolts,  Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Vs  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 


We  also  manufacture 
NIPPL.ES  In  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 


C.  J.  SHURLY 
President 


R.  F.  SHURLY  FRED.  SHURLY  H.  W.  BRYNE 

Vice-President  Gen.  Manager  and  Treas.  Gen.  Superintendent 


M.  M.  PARKS 
Secretary 


SATISFACTION  is  the  Secret  of  a  Good  Trade 

Our  line  of  saws  meet  the  desires  of  the  most  particular  people.       It   is  the  best   possible  product  of 
human  skill  and  long  experience. 

Each  sale  is  productive  of  a  splendid  profit. 


R.  H.  SMITH  COMPANY,  LIMITED 

Est.  1855 


ST.  CATHARINES,  ONT. 


YOU  CAN  SELL  MORE  WHEELBARROWS 


Many  a  family  lacks  one.  Many  a  town  home  and  farm 
home  needs  a  new  one.  Many  men  want  barrows,  but 
want  to  have  this  want  speeded  up.  They  wait  on  you 
to  suggest  a  barrow.     Show  them 

The  "London"  Barrow 


and  you'll  surely  make  sales.  It  is  all  extra 
business  and  profit,  and  you  are  rendering  your 
customers  a  real  service.  Send  for  illustrated 
catalogue  of  our  specialties.  With  it  you  can 
secure  orders. 

The  London  Foundry  Co.,  Ltd. 

LONDON,  ONTARIO 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 

If  interested:,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


OLTS.RI  V  mWlRE  &  WIRE  NAILS 


Quality  R/«s 
Pr<c«e  Hit* 


Ou'ek 
Service 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


ESTABLISHED    1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized  World 
OFFICES    IN    CANADA: 


Calgary,   Alta. 
Edmonton.    Alts. 
Halifax,    N.S. 
London,    Ont. 
Ottawa,  Ont. 
St.    John,    N.B. 


Vancouver,    B.C. 
Hamilton,  Ont. 
Montreal,   Que. 
Quebec,  Que. 
Toronto,  Ont. 
Winnipeg,    Man. 


Victoria,   B.C. 

Reputation    gained     by    long    years    of 

vigorous,    conscientious    and    successful 

work. 

THOMAS  C.  IRVING,  ^,  Mmnager 


TORONTO 


rn  Canada 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro- 

Ashland,  Ohio. 

v.  J.  H.Ashdown,  Hdwe. 

/  Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pump 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturer's  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


STENCIL  INKS 

Drop  a  card  for  prices  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


THE 

STURDY 
SIFTER 


The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 

415  Symington  Avenue,      -      Toronto 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bids..  Montreal 


Hardwaremen 

You  shouldTstock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


Wellington  Mills,  London,  England 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of                        < 

FERRONA 

PIG   IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

THE 

"CANNON 
OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Easy  Seller  Because — 

It  is  exceptionally  convenient,  quick 
acting  and  an  oil  saver. 

Just  what  meets  a  long-felt  demand 
for  an  oil  can  in  which  oil  is  en- 
tirely controlled  bj  the  operator  in 
whatever  position  the  can  may  be 
held.  Not  a  drop  of  oil  need  be 
wasted,  as  the  flow  of  oil  stops  the 
instant  the  pressure  on  the  plunger 
stops. 

A  sure  good  sale  and  splendid  profit. 
Order   it  now. 

R.  E.  BLOOMER 

KEITHSBURG.TLL.       .. 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQTJE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  giound.  plows,  hills,  cuts  weeds 
and  cultivates  the  soil,  and  does  the  work  in 
half  the  time,  and  better,  easier  and  more 
ssrtisfactory. 

Si. Id    to    jobbers    only. 
Manufactured  by 

SCHOENER     MFG.    COMPANY 

St.  Cloud.   Minn. 

Canadian   Distributors: 
Merrick-Anderson    Co.,    Winnipeg,    Man. 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you   in   filling   your   needs. 


September  2,  1916. 


LET  US 


Auger 

b1.„AQU0te 

Nuts,  BoIster\    YO  U 
Springs,   Chain, 
Drills,        Files, 
Handles,  Horseshoes. 


II  A  R  D  W  A  R  E    AND    METAL 

IRON  AND  STEEL 
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WE  SHIP/  co,.., 
PROMPT-/  £2 

■  ■%^  /and  Burrs, 

■  I  /     CUp  and  Sot 
Screws,  Wood 

Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CEiNTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can    be   guided   in   any  direction.     That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly — packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why   you  should   sell   them.     Older  through  your  jobber  to-day. 


FACTS 


GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 
97  Ontario  St..  Toronto,  Canada 


We  can  perform  more  functions  by  our 
modern  wire  carrier  system,  and  with  a 
greater  degree  of  dispatch  and  certainty 
than  can  be  accomplished  by  any  other 
of  this  type  of  machine,  all  of  which 
means  that  we  can  reach  more  points  in 
a  store  and  do  so  in  a  better  and  more 
satisfactory  manner  than  has  been  ac- 
complished heretofore.  Remember  our 
ten  days'  trial.  You  are  invited  to  put 
us    to    the   test. 

SEND  FOR  OUR  NEW  CATALOGUE  F. 


We  are  refiners   and   manufac- 
turers   of    Gasoline,    Coal    Oil, 
Distillate,     and    all    Petroleum 
Products 

Let     us     quoie     you     on     any     quantity 
from   a   can   to  a   tank  car. 


Continental  Oil  Co,,  Limited 

WINNIPEG 

Branches  :       Brandon       Regina  Saskatoon 

Swift   Current             Calgary  Lethbridge 


Adjustable  Hacksaw  Frame 


It  is  a 

"NATIONAL" 

Frames  are  made  of  extra  heavy  slock,  suitable  for  the  purpose. 

Neatly  finished  and  nickel-plated,  making  a  strong,  serviceable 

frame.    Other  finishes  made  to  order.     Packed  half  a  dozen  in  a 

box,  without   blades.     Distance  from  bottom  of  frame   to   tooth 

edge  of  saw,  3  inches.    Takes  blades  8  in.  to  12  inches. 

Send  for  illustrated   catalogue   of  machinists'   and   woodworkers' 

tools. 

National  Machinery  &  Supply  Co.  Ltd. 

HAMILTON,  CANADA 


Our  CELEBRATED  HOLLOW 
CABLE  CLOTHJES  LINE  WIRE 

Smoothest   and    most   pliable   made. 
Wire    Nails,    Coiled    Spring,    Barb    and    Plain 
Fence  Wire,  Oiled   and  Annealed   Wire  Staples, 
Fence  Hooks,  etc. 


THE  WESTERN   WIRE  &  NAIL  CO.,  Limited,      LONDON,  ONT. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Mr.  Hardware  Dealer 

are  you  tired  of  listening  to 
the  repeated  complaints  that 
the   BRUSHES  you  carry 


"SHED  HA1E" 

"ABE  AS  SOFT  AS  A  BAG" 

"SPBEAD  LIKE  A  PEA- 
COCK'S TAIL" 

"WOBK  LIKE  A  SPONGE" 

"WON'T  CABBY   COLOB  " 

"ABE  TOO  THIN  ON  TOP" 

"DON'T  WEAR  WELL' 

ABE  POORLY  CHISELLED  ' ' 

"ABE  AS  COABSE  AS  A 
BROOM" 

"STUMP  TOO  SOON" 

"ARE  NO  GOOD" 

If  so  you  DO   NOT 

carry 

SIMMS 
BRUSHES 

as  they  are  free  from 

the  cause  of  all  such 

complaints 

Backed  by  40  years '  experi- 
ence in  brush  making;  built  in 
the  finest  and  most  up-to-date 
plant  used  in  the  business  by 
men  specially  skilled  in  the  art 
of    making   GOOD    BBUSHES 

and  sold  at  a  price  no  higher  than  the  common  kinds. 

CAN  YOU  AFFORD  to  be  without  these  BUSINESS 

BUILDING  BRUSHES? 

We  are  prepared  to  put  before  you  the  most  complete 

line  of  brushes 

MADE  IN   CANADA 
Write  us  for  particulars. 

.  a.  oimms  &  Co. 

Limited 
St.  John  (Fairville),  N.  B. 

(   SET  IN   RUBBER  ) 


'■"■!)■  ■!■'■'■"■' 


■'■■'■■■■■ 
■■■■■■ 


wii*e 
Cloth 


vf  every  description 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  Silver  Steel 

Best    Quality    Steel    Plough    Rope 

Wire 

Piano  Wire,  Needle  Wire 

Spring  Wire,  Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  1/4"- 

%"  wide  for  Busks 

Steel  Wire  for  Metal  Fret  Screws 

Galvanized. Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

OUfPCin    n      Cn>v       Telegrams:  "Shipman  Sheffield." 
OMtLr  r  ILLU,    t-ng.     Telephone:  Cent.  No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and  A.  B.  C.   4th  and  5th  Editions. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TARRED  FELT 

J.  H.  McCOMB,  LIMITED  £sttZ&SL?&&.  MONTREAL 


SPECIFY 
DOMINION  BRAND 


CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


Motorists  Buy  Them 


Owners  of  cars  and  their  chauf- 
feurs like  our  Tapatco  Cotton 
Gloves  for  the  rough  work  of  the 
garage.  They  save  the  hands  at 
every  turn. 

Suggest  our  Gloves  to  motorists; 
to  women  w7ho  work  in  the  Gar- 
den; to  stablemen,  to  farmers,  in 
short,  to  every  individual  and 
class  of  worker  who  can  use  a 
serviceable  and  inexpensive  Cot- 
ton Glove. 


COTTON 
GLOVES 

Every  pair  sold  adds  so  much  to  turnover 
and  profits,  and  represents  extra  business. 

INSIST  UPON  TAPATCO  BRAND. 
Your   Jobber   Can  Supply    Them. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 


Exterior  View 


The"Handy" 
ICE  PICK 


is  without  doubt,  the  most 
practical  and  convenient 
Household  Pick  on  the 
market. 

Spring  is  of  Phosphor  Bronze, 
the  blade  of  finest  quality  cru- 
cible steel,  and  the  barrel  is  of 
brass. 

The  hexagon  head  prevents  the 
pick  from  rolling  off  smooth  sur- 
faces, and  is  extremely  heavy  for 
a  pick  of  this  size,  and  most  con- 
venient for  breaking  ice  in  the 
palm   of   the   hand. 

SAVES  ICE 

The      "Handy"      has     an      exclusive 
feature  in  the  TRIANGULAR  POINT 
which  causes  the  ice  to  break  clean, 
thus    doing    away    with    the    annoy- 
ance of  having  the  ice  crumble  into 
small    pieces — which    means   waste. 
We    offer   yen    this    wonderful    little 
pick  with  attractive  display  box. 
It's  a  dandy  seller  and  a  good  profit 
maker. 
Write  for  full  details. 

J0HNCHAflLL0N6S0N$ 
New  York  City 


V 


Interior  View 


Convenient  to  Stock  ^^^^^5^^^^^^^^^^\^  Always  Salable 

A   Word  for   Quality 

Sample  Assortment  nested  for  immediate  shipment.     AH  good  selling  numbers 

Q 


5000—5002—5004 


5006—5008-5010 


7002—7004-7006 


5004G-5006G 


7008G 


Case  No.  BC  contains  24  brass  cages — two  of  each  number  including  six  with  brass  guard  attached 
THE  ANDREW  B.  HENDRYX  CO.,  New  Haven,  Conn.,  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laund  rv'with 
this  LABOR 
SAVER. 


Style.  "B" 
made  with- 
out electric 
moto  r  for 
use  wit  h 
Gasoline, 
St  earn  en- 
gine or 
Windmill. 

Great  jor  the 
Farm. 

Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,  -  Ontario 


Draw    Profitable   Business 
ADAMSON      Vulcanizers 

MODEL  "S"  FOR  PRIVATE  GARAGES  AM) 
REPAIR   SHOPS.     The   money-maker   (or   tie 
repair    man.      The   Adamson    oper- 
ates   different    from    all    other    vul- 
eanizers — no    steam    or    elec- 
tricity    is     required.      It    is 
absolutely      automatic — does 
not  require  watching   or  re- 
gulating.    NO   DANGER   OF 
BURNING      OR      RUINING 
THE     TIRES,      AS     WITH 
OTHER    VULCANIZERS. 
With  our  Model  "S"   a  cut  12 
in   15  to   20   minutes. 

ADAMSON 
Repair  Gum 

Is  essential  to  the  operation 
of   Adamson    Vulcanizers    to 

obtain   the  best  results.     Its 
exclusive    qualities,    and    ad 


inches  in   length   is   repaired 

There    are    over    one    million 

in  use — several  times  more 
than  all  other  makes  com- 
bined. 

YOU'LL  FIND  THE 
DEMAND  AND  PROFIT 
REYO'ND     YOUR     EXPECTA- 


TION. 


vantages  are 
against  failure. 
N  o  cement  i  s 
necessary  "  I  t. 
makes  repair 
w  urk  a  pleas- 
ure. 

Write  for  at- 
tractive dealers' 
proposition  o  n 
complete  line. 


sruarante< 


The   only    Vulcanizer   made   in    Canada. 
Same    discounts,    same   list    price   as    in    U.S. 

ADAMSON    MANUFACTURING    CO. 


67   Bay  Street  North, 


HAMILTON,  ONT. 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


BUFFALO  BRAND 


Oils,  Lubricants 
and  Specialties 

are 

The  ONLY  Oils  in  Western  Canada  which 
are  not  sold  direct  to  consumers. 

The  ONLY  firm  who  protects  the  Dealer 
in  this  way  is 

Prairie  City  Oil  Company,  Ltd. 

WINNIPEG,  MAN. 

Place  your  order  with   the  one  and  only  firm  who  has 
your  interests  at  heart,  and  protects  you  in  this  way. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NpVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Prices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


ON  DON  BAR    IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd, 

LONDON      CANADA 

SALES   AGENTS 

Manitoba — Bissett  &  Webb,  Limited,    Winnipeg 

British     Columbia — McPherson    & 
Teetzel,  Vancouver 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC  NICKEL — 99.80%. 

Prime  Metals  for  tbe  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

*r\N  Cl  We   are    solLE    PRODUCERS    of   this    natural,    stronger 

tJ\vJ  '  '  t  /  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are   Rods,   Flats,   Castings,    Tubes, 
JkH  r—  -«-    a    |  Sheets,  Strip  Stock  and  Wire. 

Ci    I    f^  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Kindly  Mention  This  Paper  When  Writing  Advertisers 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Condensed    or   "Want"    Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  in  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5c  additional  each  insertion  when  Box  Number  is  required.  Each  figure 
counts  as  one  word. 


WIRE 


WANTED 


WANTED— HARDWARE     CLERK,     ONE  TO 
two  years'  experience.     Box  381,  Gait.         (37) 


WANTED— A  YOUNG  MAN  WITH  EXPERI- 
■?nce  in  the  hardware  business,  to  act  as  clerk; 
also  assistant  shipper  for  the  shipping  room, 
with  some  knowledge  of  checking  and  pack- 
ing goods.  Please  state  age,  experience  and 
salary  expected.  Apply  to  Sumner  Co.,  Monc- 
ton,   N.B.  (43) 


WANTED  —  ONE  31-INCH  SQUARING 
shears,  one  No.  4  stove  pipe  former,  steel  rolls; 
one  No.  7  sheet  iron  folder,  one  No.  i  beading 
machine.  All  Brown,  Boggs  make,  and  must 
be  in  first-class  condition.  State  lowest  cash 
price.  Box  306,  Hardware  and  Metal,  To- 
ronto. (37) 


WANTED  —  EXPERIENCED  HARDWARE 
salesman — young  man,  pleasing  personality, 
of  good  appearance,  strictly  reliable,  good 
window  trimmer,  for  first-class  store  in  To- 
ronto. Good  opportunity  for  right  man.  Will 
pay  $20  week  to  start.  Give  complete  details 
and  sell  me  your  services  in  letter  to  Box 
307,    Hardware   and    Metal,    Toronto.  (36) 


POSITION  WANTED 


YOUNG  MARRIED  MAN  WITH  EXCEL- 
lent  wholesale  and  retail  experience  wishes 
position,  offering  good  prospects,  either  on  the 
road  or  in  wholesale.  Capable  of  taking 
charge  of  retail  business.  Apply  Box  308, 
Hardware  and  Metal,  Toronto.  (37) 


MISCELLANEOUS 

WAREHOUSE  A'ND  FACTORY  HEATING 
systems.  Taylor-Forbes  'Company,  Limited, 
Supplied  by  the  trade  throughout  Canada,  (tf) 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314.  Stair  Building,  Toronto. 


PARSONS'  FAIIR  AND  HARDWARE  WOULD 
be  pleased  to  receive  any  electro  proofs  for 
newspaper  advertising.  Same  will  be  returned 
any  time  upon  request.     Orillia,  Ont.  (30) 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Penson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Penson  Elevator  Co..  Tor- 
onto. 


A    want   ad.    in   this   paper   will 

bring  replies  from  all 

parts  of  Canada. 


COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden 

IVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly    handicapped     washboard 

sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Neiv  Wooden  Wash  Board 
NEWMARKET,   ONT. 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,   Estate  and 

Fire    Insurance    Agents. 

15%  Toronto  Street  62  Canada  Life  Bldg., 

Toronto.  Montreal. 


IN  STEEL 
HOOP  KEG 

Weatherproof 

WIRE  BALE 
TIES 

For  Baling    Hay.  etc. 

FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 

WIRE 

Bright  or  Annealed 

SPECIAL  O,    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON,        ONTARIO 

A.  T.  Digging,  Stair  Bldg.,  To- 
ronto, Ont 

H.   E.   O.  Bull,   Montreal,   Que. 

Harry  F.  Moulden,  Winnipeg, 
Man. 

Geo.  W.  Laidlaw,  Vancouver,  B.C. 


MANUFACTURERS 
ATTENTION! 

Are  you  represented  in  Winnipeg 
and  Western  Canada?  If  not,  you 
should  be.  I  am  closely  in  touch  with 
the  jobbing  trade  of  the  Canadian 
Northwest,  and  if  yon  are  interested  I 
would  be  pleased  to  hear  from  you  rela- 
tive to  taking  your  agency.  Have  close 
connection  with  jobbers  in  Regina,  Sas- 
katoon,   Calgary    and    Edmonton. 

Manufacturers    of    hardware,    please 
note  the  above. 

RALPH  C.  DUNCAN 

618   Mclntyre   Block,  WINNIPEG 


If  interested,  tear  out  this  page  r  it  out  now  and  place  with  letters  to  be  answered. 


September  2,  1916. 


HARDWARE    AND    METAL 


69 


MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  —  every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.   Ask  for  it — 
for   dealer   prices — for   dealer    terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


,  FAMOUS 

SHEFFIELD 
CUTLERY 


COLD   MEDALS 


CRAND     PRIX. 


JAMES  BUTLZR.  Head  of  the  Butler  Firm  100  years  aqo. 


Repcd   A.D    1681 


Butler 

1 76s 


ART 


1861 


GEORGE  BUTLER  &   CO.,  LTD.,   Sheffield,   England 

London  Showroom,    62,    Holborn   Viaduct,   E.C. 
CANADIAN  REPRESENTATIVE 

G.  A.  MARSHALL  70  Lombard  Street.  Toronto 


Economy    This    Winter 

The  Government  is  preaching  it.  Bankers  are,  Editors  are. 
For  war  costs  must  be  paid,  and  economy  and  thrift,  personal 
and  domestic,  will  pay  our  share  of  the  appalling  war  debt 
that  daily   mounts  higher. 

Economy  begins  in  the  cellar— with  a  CANADA  DUSTLESS 
ASH  SIFTER.  It  -will  save  pounds  of  coal  a  day,  many 
pounds  in  a  week,  a  ton  or  more  in  a  winter.  With  coal  at 
$8.00  or  more  per  ton,  we  ought  all  to  economize. 

Put  it  up  to  your  customer   TO   SAVE  COAL  and   you'll  have 

no    trouble    to    sell    the 

CANADA 

Dustless  Ash  Sifter 

(See    illustration) 

Ashes  go  in   barrel— coal  into  scuttle.     Positively   dustless  and 

lasts  for  many  seasons. 

Every   family    is  a   prospect,   and  every   sale   represents   a   nice 

profit — found   money   to   you.     Have  a   half-dozen   or   so  always 

on   hand. 

Jobbers  everywhere  supply  tbeni;  order  through  them. 

SEE      OUR      EXHIBIT      AT 

-.-, . ..  „„  I  can  sift  aslui  now 

CANADIAN    NATIONAL  EX- 
HIBITION,   TORONTO. 


J.  Samuels 


TORONTO 
ONTARIO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  woods  are  full  of  them 

Judges  have  been  numerous  in  Canada  who  have  come  down  off  the  bench  to  lead  the 
people — who  have  stooped  to  conquer,  as  it  were — Blake,  Mowat,  Thompson,  Meredith. 
And  so  there  is  plenty  of  precedent  for  a  move  which  is  being  talked  of  in  the  Liberal 
party — the  grooming  of  Mr.  Justice  Duff  for  the  leadership  of  the  party  against  the 
day  when  Sir  Wilfrid  Laurier  will  seek  his  ease.  Mr.  Justice  Duff  is  a  member  of 
the  Supreme  Court  of  Canada,  but  it  is  said  that,  should  the  boom  in  his  favor  reach 
a  suffcient  volume,  he  will  be  willing  to  step  down  from  the  bench  and  get  into  the 
fight. 

This  makes  the  basis  for  an  extremely  interesting  article  by  H.  F.  Gadsby  in  the 
September  issue  of  MacLean's  Magazine.  Mr.  Gadsby  discusses  the  Duff  boom  in  a 
thoroughly  impartial  way,  and  tells  something  of  the  young  Judge  who  may  be 
slated  for  so  high  an  honor. 

"The  Duff  Boom"  is  but  one  of  many  features  in  the  September  MacLean's.  The 
number  bristles  with  bright  stories  and  powerful  articles  by  such  clever  and  famous 
contributors  as  Arthur  Stringer,  Agnes  C.  Laut,  Robert  W.  Service,  Arthur  E.  Mc- 
Farlane,  Alan  Sullivan,  Mrs.  Arthur  Murphy  (Janey  Canuck)  and  many  others.  It 
is  Canadian  from  cover  to  cover — the  best  reading  obtainable  on  this  side  of  the 
border. 

Now  on  sale  at  all  News  Stands,  15c. 

MACLEAN'S  MAGAZINE 


If  interested,  tear  out  this  page  and  keep  with.  Utters  to  be  answered. 
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Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks, 
three  threads  for 
boring  all  woods 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Patented  by 

Mr.  Russell  Jennings 

in  1855 


Arctic  j^  Metal 


FOR 

HIGH 
SPEED 


FOR 

x      u  HEAVY 

iryit.  PRESSURE 

Every  Pound  Guaranteed. 


Mm&MJfm\ 


Jonathan  Crookes  &  Son 

Sheffield,    England 
Corporate  Mark 


Granted  1780 


Supreme  Cutlery 

FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


DARLING 

ST  ETA  M 


tRLING  BROTHERS 

LIMITED 
Engineers  and  Manufacturers 
MONTREAL,  CANADA 


Branches: 

Toronto  and  Winnipeg 


Agents: 

Halifax.  St.  John,  Calgary,  Vancouver 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York      Montreal      Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  """id 

Avoid  imitations   of   our  .^e^ED    TRADf  t 

CUTLERY 


By  seeing  that  this 

mark  is  on  each    blade.  ^^AhlTFn     \6^** 

SOLE  AOSNTS   FOR   CANADA 

James  Hutton  6&,  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Out. 
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Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted   solely  for  the   convenience  of  the  readers  of  the  paper. 


Adamson  Mfg.  Co 66 

American    Pad   &  Textile  Co..  65 

American   Shearer  Co 4 

American    Grinder   Mfg.    Co...  45 

Baster  Jackson  Co 60 

Barnett,   G.  &  H.,  Co 57 

Barton   Netting  Co.,  Ltd..  The  12 

Bradstreets     62 

Best    Weather    Strip    Co 60 

Butterfield  &   Co.,   Inc 20 

Bissell    Carpet    Sweeper    Co...  74 
Burlington,    Windsor    Blanket 

Co 10 

Butler,  Geo.  &  Co.,  Ltd 69 

Berry    Bros 45 

Bloomer,   R.   E 62 

Brandram-IIenderson,    Ltd.    . .  47 

Brown,   Boggs  Co.,   Ltd 4 

Buck  Bros 66 

Canada   Steel  Goods  Co 8 

Canada   Metal   Co.,    Ltd.,   The  40 

Canada   Wire  &   Iron   Goods..  64 

Can.   Consolidated   Rubber  Co.  22 

Canadian   Tube   &   Iron    Co...  61 

Colt's   Patent   Fire  Arms   Co..  16 

Cane,  Wm.,  &  Sons  Co.,  Ltd..  68 

Collette   Mfg.   Co 72 

Cartland,   Jas.,   &   Sons,    Ltd..  10 

Caverhill.   Learmont  &  Co.    .  .  11 

Channell    Chemical    Co 24 

Chatillon,    John.    &   Son    65 

Chicago    Spring   Butt   Co.    ...  19 

Coghlin,    B.    J 65 

Collins    Mfg.    Co 62 

Continental   Oil   Co 63 

Crookes,    Jonathan,   &    Son    ..  71 

Cummer-Dowswell,    Ltd 66 

Dominion   Cartridge   Co.,    Ltd.  17 

Disston,    Henry,   &    Sons,    Ltd.  8 


Du    Pont   de    Nemours    &    Co., 

E.   1 72 

Duncan.   Ralrh  C 68 

Darling  Bros.,  Ltd 71 

Davidson,    Thos..    Mfg.    Co.    . .  10 

Dominion   Belting   Co 60 

Dominion     Sheet     Metal     Co., 

Ltd Outside  front  cover 

Dougall     Varnish     Co..     Ltd.. 

The    57 

Gurney  Foundry  Co 

Outside    back    cover 
Gutta   Percha   &  Rubber,   Ltd. 

Inside   back   cover 

Goodell-Pratt   Co 15 

Gipe-Hazard       Store       Service 

Co — 

Hamilton  Cotton  Co 60 

Hamilton     Stamp     &     Stencil 

Works,    Ltd 62 

Hendrvx,  The  Andrew  B.  Co.  65 
Ilowland.    H.    S.,    &    Sons   Co., 

Ltd 7 

Hutton,   James,  &  Co 71 

Interstate      Electric      Noveltv 

Co.,    Ltd '.  6 

International   Nickel  Co.,   The  67 

Jamieson,    R.    C,    &   Co..    Ltd.  43 

James    Bros.    Foundry    62 

Jennings     .Russell     Mfg.     Co., 

Ltd 71 

Jenkins   Bros.,   Limited    14 

Jenkins  &  Hardy 68 

Johnson.   Iver,   Arms   &   Cycle 

Works    1 


Kinzinger,    Bruce    &    Co. 


60 


Laidlaw    Bale    Tie   Co 6S 

Lamplnugh.  F.  W.,  &  Co.   ...  62 

Landers,    Frary    &   Clark    ....  2 

Lewis  Bros.,  Ltd 3 

London  Foundry  Co.,  Ltd 61 

London   Rolling' Mill  Co 67 

Lufkin  Rule  Co.  Inside  back  cover 

MacFarlane  &  Co.,  A 21 

Martin.   The   L.,   Co 71 

McComb,  J.  H 65 

McDougall,   The   R.,  Co.,   Ltd.  69 

Metallic  Roofing  Co 21 

Millers  Falls  Co 20 

Moore,   Benjamin,  &  Co.,   Ltd.  43 

Morrison,  Jas.,  Brass  Mfg.  Co.  14 

Munro.  Allan,  Color  Co 55 

Myers,  F.  E.,  &  Bros 62 

National  Machy.  &  Supply  Co.  63 
Newman,  Wm.,  &   Sons,  Ltd.. 

Inside    front    cover 

Nicholson   File  Co 

Inside   front   cover 

North    Bros.   Mfg.   Co 16 

Northern    Bolt    &    Screw    Co., 

Ltd 62 

Nova  Scotia  Steel  &  Coal  Co.  62 

Oakey.  John,  &  Sons   62 

Ontario  Lantern  &  Lamp  Co.  60 

Owl    Metal    Co.,    Ltd 60 

Pink,    Thos.    Co.,    Limited    ... 

Inside  front  cover 

Parmenter,    Bulloch    Co.,    The  62 

Prairie  City    Oil   Co.,    Ltd....  66 

Progressive  Mfg.  Co 63 

Pratt  &  Lambert,  Inc 53 


Ramsay,  A.,  &  Sons 


49 


R.       I.       W.       Damp-Resisting 

Paint  Co 45 

Richards  -  Wilcox        Canadian 

Co.,  Ltd 1 

Roofers    Supply   Co.,    Ltd 

Inside  back  cover 

Ross  Rifle  Co 74 

Samuels,   J 69 

Seymour,  Henry  T.,  Shear  Co.  60 

Sharratt  &  Newth    67 

Sherwin-Williams  Co.,  Ltd.   . .  51 

Simms,  T.  S.,  &  Co.,  Ltd.    ...  64 

ShLpman,   J.   &  Co.,   Ltd 64 

Schoener  Mfg.   Co 62 
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DO  YOUR  SLEIGHS  SELL? 


If  not,  it  is  probably  because  the  line  is  not  right.  Our  Sleighs  are  well 
constructed  and  of  good  appearance,  and  will  appeal  to  your  customers. 
Write  for  prices  and  particulars  to-day  and  pave  the  way  to  a  successful 
sleigh  business  for  the  coming  season. 

J.  E.  Beauchamp  &  Co.    K^Sut?^ 

Manufacturers 


Ontario 

Representative  : 

H.   E.  Johnson 

1  2  Mclinda  Street, 

Toronto 


T.  A.  Corley  &  Son, 
508McArthur  Bide., 
20  St.  Nicholas  St.,  MONTREAL  Winnipeg 


Winning  the  Buyer's  Favor 


The  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step. 
It  is  one  thing  to  win  the  buyer's  favor  for  an  article  and  another  to  make  ad- 
justments incident  to  closing  the  sale.    Winning  the  buyer's  favor  is  the  work 
of  trade  paper  advertising. 

Under  ordinary  conditions  it  should  not  be  expected  to  do  more. 


You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in    this  paper. 

If  interested,  tear  out  this  page  and  keep  uith  letters  to  be  answered. 
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Big  Money-Maker  For  You 

They  mend  leaks  instantly  in  granite  ware,  brass  and 

sheet    iron,    all    cooking    utensils    and    rubber    goods 

without   the  use  of  heat,  solder,  cement,  or  rivet.    Fit 

any  surface. 

They  sell  on  sight. 

Hold  by  leading  Wholesale   Hardware  merchants. 


COLLETTE  MFG.  CO. 


COLLINGWOOD 


ONTARIO 


are  the 

Hunter's  Reliance 

UK    dependability    and 

stability  t  h  e  sporting 
powders  made  by  this 
century-old  company  have 
gained  world-wide  recognition. 
Tins  display  of  confidence  is  a 
proof  of  their  popularity,  and 
enables  dealers  to  simplify  stocks  and  make  quick  and 
profitable  sales. 

Du  Pont  Sporting  Powders  are  noted  for  their  high 
velocity,  penetration  and  moderate  recoil. 

The  leading  ammunition  companies  load  Du  Pont 
Sporting  Powders.  They  are  also  sold  in  bulk  in  popu- 
lar metal  canisters. 

For  shells  and  bulk  .packages,  specify  Pu  Pont  loads 
--the   hunter's   reliance,   and    the   best   powders   to   sell. 

E.  I.  du  Pont  de  Nemours  &  Co. 

Powder  Makers  Since  1802 

Wilmington,  Delaware,  U.S.A. 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143.153  University   Ave.,   Toronto 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Let  the  War  Increase 
Your  Rifle  Sales 

Owing  to  the  war  the  demand  for  an  accurate  and  reliable 
target  rifle  is  steadity  increasing. 

The  Ross  .22  Cadet  Rifle  has  all  the  qualities  of  an  ideal  small 
target  rifle.  It  is  accurate,  reliable,  well-finished  and  strongly 
built. 

It  is  endorsed  by  the  Canadian  Government  who  have  adopted 
it  for  use  in  all  Canadian  Cadet  Corps.    Retails  at  $12.00. 


For  catalogue,  discounts,  etc.,  address 

ROSS  RIFLE  COMPANY 


QUEBEC 


^ //>y//y//y//y///y//yyy/y^^ 


Bissell's 

Carpet 

Sweeper 


Bissell's 
Vacuum 
Sweeper 


"Best  Sellers' '  at  All  Seasons 


Any  carpet  sweeping  device  that  bears  the  name 
Bissell's  is  so  standardized  to  the  buying  public  that 
it  suffers  nothing  in  competition  with  low-price  or 
cut-price  machines  that  keep  the  merchants  who  handle 
them  in  a  perpetual  price  war. 

The  name  stands  supreme  among  hand-propelled 
vacuum  sweepers  and  carpet  sweepers.  You  know 
Bissell's,  your  customers  know  Bissell's,  as  an  abso- 
lute insurance  of  quality.  The  vacuum  sweeper,  with 
three   powerful   bellows  pumps,    has   power    enough   to 


really  clean.  The  carpet  sweeper  is  such  a  convenience 
that  few  women  will  be  without  one,  no  matter  how 
elaborate  the  cleaning  apparatus  they  have  for  heavy 
work. 

The  Bissell  line  provides  you  with  an  assortment 
of  cleaning  devices  at  all  prices  that  sell  steadily  at 
all  seasons.  Don't  try  out  cheaply  built,  experimental 
cleaners  which  leave  an  aftermath  of  trouble  after 
every  sale  when  you  can  handle  popular,  reliable, 
guaranteed  Bissell's. 


BISSELL  CARPET  SWEEPER  CO.,  Dept.  262,  GRAND  RAPIDS,  MICH. 

Oldest  and  Largest  Exclusive  Manufacturers  of  Carpet  Sweeping  Devices  in  the  World. 
Made  in  Canada,  too.  New  York  (25  Warren  Street)  Paris  Agencies  Everywhere      (3i6) 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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|  Conductor  Pipe,  Gutter,  Ridge,  Valley,  j 
|  Nosing,  Conductor  Elbows,  Hold  Fasts,  f 

I  etc. 

|  Special  prices  on  application 

-  -  PROMPT  SERVICE  -  - 

|  The  Roofers  Supply  Co.,  Limited      Toronto,  Ont.   | 

Importers,  Jobbers  and  Manufacturers  1 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


MANUFACTURED 
SOLELY   BY 


fUFK/N 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 


Just  the  thing  for  taking  measurements  out  of  arm 's  reach,  and  haudy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as  ordinary  ones  witnout  hook. 

the '/ufk/n Rule fio.  ofQanadaJtj>. 

W/NDSOR.ONT. 


Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey   made. 


"Say!  They  Hardly  Believed  It 

Dozens  of  our  customers  didn't  realize  just  what  I  meant 

in  my  advertisement  last  week. 


You  know  I  told  you  all  about  our  Exhibit  at 
the  Toronto  Fair — it's  got  anything  I've  ever 
seen  beaten  for  size,  completeness  and  style. 

And  then  I  went  on  to  say  that  we  were  going 
to  have  our  travellers  off  the  road  and  on  the  job 
at  our  Exhibit,  selling  Gurney-Oxford  Stoves  for 
dear  life  at  retail  to  the  public  and  crediting  every 
sale  back  to  the  dealer  whose  territory  is  con- 
cerned. I  also  said  we're  going  to  do  that  at 
Ottawa  too. 

Well — its  all  coming  true,  everything  going 
full  blast,  we're  making  sales,  we're  advertising 
the  Gurney-Oxford  line,  we're  creating  thousands 
of  prospects  for  you  after  the  Fairs  are  over. 

The  Big  Driving  Force 

of 

Gurney-Oxford 
Co-operation 

is   in   Full    Swing 

Thousands  of  people  are  now  realizing  exactly 
what  our  factory-fixed  and  freight-paid  prices 
mean.  Thousands  are  finding  for  the  first  time 
in  their  lives  that  Gurney-Oxford  quality  is  well 
within  their  reach.  You  and  ourselves  are  sure 
going  to  sell  some  stoves  this  fall. 

We're  making  the  Gurney-Oxford  exhibits  real 
sale  campaigns  for  our  dealers  this  year — every 
cent  of  dealer  profit  goes  right  back  to  the  right- 
ful dealer.  It's  going  to  be  a  mighty  nice  little 
bunch  of  surprises  for  some  folks. 

Come  ron ml  iiikI  watch  us  work  next  week- 
Stove  Building — and  there's  a  hearty  greeting 
from  old  friends  waiting  for  you  at  our  head 
office." 

Gurney  Foundry  Company 

LIMITED 

476-534  West  King  Street,  Toronto 

Montreal  Hamilton  Winnipeg 

Calgary  Vancouver 
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"RIGHT  OUT  IN  FRONT" 

The  position  of  this  advertisement,  "Right  Out  In  Front"  clearly  indicates  the 
position  which  is  occupied  by  The  Martin-Senour  Co.  in  the  Canadian  Paint  and 
Varnish  field. 

This  position  "Right  Out  In  Front"  will  lie  held  and  will  not  be  relinquished  because 
we  will  continue  to  pursue  the  same  aggressive  policy,  manufacturing  the  same  high- 
est quality  goods,  and  employing  the  best  features  of  modern  advertising  and  the 
strongest  kinds  of  sales  helps  to  make  the  selling  of  our  products  a  matter  of  pleasure 
and  profit. 

This  position  "Right  Out  In  Front"  has  been  gained  by  producing  goods  of  the 
highest  quality  it  is  possible  to  make. 

This  position  "Right  Out  In  Front"  has  heen  strengthened  by  the  development  and 
maintenance  of  facilities  which  enable  us  to  render  the  most  efficient  service  to  our 
customers. 

This  position  "Right  Out  In  Front"  has  been  made  secure  by  the  cultivation  of  a 
friendly  and  co-operative  relationship  with  the  thousands  of  Dealer-Agents  we  serve. 

This  position  "Right  Out  In  Front"  is  recognized  by  every  one  of  our  Dealer-Agents 
because  they  know  from  experience  that  the  exclusive  agency  for  Martin-Senour  pro- 
ducts has  enabled  them  to  go  "Right  Out  In  Front"  and  secure  the  larger  share 
of  the  Paint  and  Varnish  trade  of  their  district. 

To  join  the  "Right  Out  In  Front"  class,  write  us  to-day  for  our  exclusive  agency 
proposition. 

Gfie  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 
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Just  Off  the  Press 

A  big  new  edition  of  our  Horse  Special- 
ties Catalogue  has  just  been  printed.  We 
have  spared  no  effort  in  the  preparation  of 
this  new  catalogue,  in  order  to  make  it  of 
real  value  to  our  dealer  friends. 


HORSE 
SPECIALTIES 


It  is  bigger  and  better  in  every  way  than 
our  last  catalogue.    It  is  nearly  twice  the 
size  and  has  a  much  more  handsome  appearance.    The  de- 
scriptive matter  has  been  entirely  revised  and  many  new 
illustrations,  showing  new  lines,  have  been  included. 

You  will  find  this  new  catalogue  much  more  valuable 
than  our  last  one.  All  our  specialties  and  staple  lines,  ex- 
cept sundries,  have  been  described  or  listed.  It  will  prove  a 
handy  reference  when  you  are  making  up  your  orders. 

If  you  haven't  already  received  your  copy  of  this  new  catalogue, 
write  "for  it  TO-DAY.    You'll  find  it  verv  useful. 


Up  With 
A  Good  Line 


GRIFFITH'S 


f^C 


I 
I 
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Griffith's  Halters,  particularly  the  Giant,  the  Giant  Special,  the  Clyde  and  the  Broncho 
Buster,  have  become  very  popular  during  the  last  few  years.  Horsemen  all  over  the  country 
have  shown  a  decided  preference  for  these  halters.  It  speaks  very  strongly  for  the  reputa- 
tion of  Griffith  goods,  when  a  comparatively  new  house  can  win  the  leadership  of  the  halter 
trade  in  a  few  years.  We  have  every  reason  to  feel  proud  of  our  record,  but  we  set  a  high 
standard  of  quality  for  Griffith  products  when  we  commenced  business  and  our  leadership 
is  the  natural  result. 

Dealers  who  have  supported  us  in  the  past  have  been  amply  repaid  for  their  loyalty  in  in- 
creased1 sales  and  profits  and  we  are  confident  that  they  will  continue  to  prosper.  If  you  are 
looking  for  a  real,  live  line  of  winners,  tie  up  with  the  Griffith  Specialties. 

But  Halters  are  not  the  only  line  which  lias  been  successful.  Our  numerous  list  of  Horse 
Specialties  have  all  won  general  favor.  If  you  are  not  fully  acquainted  with  them,  write 
TO-DAY  for  your  copy  of  our  new  catalogue. 

G.    L.    Griffith   &   Son; 

STRATFORD,  ONTARIO 
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Mr.   Dealer:     Here's    Your  Chance  to  Make 
Your  Store  Headquarters   for  Best    Trade. 


Poultry  Fencing 

Not  Mere  Poultry  Netting 


Stands    up    straight, 
Stretches  flat,  all  wires 
of  even  length. 

Made  of   Open  Hearth  Steel 

FenceWire— tough,  elastic,  springy 

-will  not  snap  or  break  under  shock 

or  atmospheric  changes.     Our  method 

of  galvanizing  prevents  rust.     Will  not 

flake,  chipor  peel  off.  The  joints  are  secur- 

ly  held  with  the  "Peerless  Lock"  and  can  be 

erected  on  the  most  uneven  ground  without 

buckling,  snapping  or  kinking.    The  heavy  stay 

wires  prevent  sagging  and  require  only  half   as 

many  posts  as  other  fences.    Keeps  all  animals  out. 

confines  the  smallest  chicks,  they  can't  get  through. 

Valuable  Territory  Open  to  Good  Dealers 

We  still  have  many  fine  openings  for  good  reliable  dealers. 
It  yon  want  to  be  the  leading  fence  dealer  in  your  locality, 
write  at  once.  Never  has  there  been  a  better  time  to  sell 
quality  fencing.  You  can  make  your  store  head  quarters  for  the 
best  trade.  Don't  fail  to  writeand  get  our  Dealer'sProposition. 
THE  BANWELL-HOXIE  WIRE  FENCE  CO.,  Ltd. 
Winnipeg,  Man.      Hamilton,  Ont. 


The  Big  Life  Battery 


There's  nothing  that  will  do  more  to  increase 
battery  sales  than 

"North  Star" 
Dry  Cells 

Their  recuperating  powers  and  life  win  first 
place  in  the  estimation  of  long-experienced 
battery  users — they  are  nothing  short  of  extra- 
ordinary. 

The  Western  Battery  for  the  Western  Need. 

Order  a  supply  from  your  jobber.  He'll  ship 
your  promptly. 

Canada  Dry  Cells,  Limited 

Winnipeg,  Man. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Are  You  Ready 


For  The  Big 

October 
Campaign  ? 


(universal} 


Universal  Percolators 


The  brisk,  snappy  days  of  early 


eptember  stimulate  a  desire  for  that 
welcome  cup  of  hot  coffee.  The  change  from  iced  drinks  to  hot  brings  a 
welcome  stimulation  in  the  call  for  Coffee  Percolators. 

This  demand  given  point  and  direction  by  our  extensive  advertising 
in  national  magazines  is  being  capitalized  by  the  fortunate  Universal 
dealer.  To  win  the  biggest  "share  of  this  Fall  business,  trim  your 
windows  during  October  and  send  in  the  photograph  for  the  prize 
competition. 


For  The  Three  Best  Windows 

First  Prize  $25.00 
Second  Prize  $15.00  Third  Prize  $10.00 

These  prizes  are  offered  for  the  best  windows  whether  or  not  our  Perco- 
lators are  used.  We  make  but  the  single  condition  that  the  life-sized 
lithographed  cut-out,  which  we  furnish  free,  be  used. 


Points  on  which  prizes 
will  be  awarded  are  Orig- 
inality of  Display,  General 
Attractiveness  and  Sales 
Creating   Value. 


Ready  -  to  -  print  news- 
paper, booklets,  lantern 
slides,  show  cards,  etc., 
imprinted  with  dealer's 
name  given  free  to  all 
dealers  wishing  to  use 
them. 


A  display  stand  made 
of  sheet  steel  and  hand- 
somely finished  in  mahog- 
any is  given  with  every 
first  order  for  one  dozen 
Universal    Percolators. 


Landers,  Frary  &  Clark 

NEW  BRITAIN,  CONN. 

A.  MacFarlane  &  Co.,    Canadian  Representatives 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Profitable  Sellers  the  Year  Round 

"IRON  HORSE"  ASH  OR  GARBAGE  CANS 


STYLE    H;    Without   Cover 
No.    H80 — Din  meter       14      inches; 
Height    24   inches;    Weight    per 
Dozen   156  lbs. 

Loose 

NEVER  BREAK 

ASH  OR  GARBAGE   CANS 

Without  Cover 


STYLE    G.C.;    Without    Cover 
No.    G.C. — Diameter        18       inches  ; 
Height    22    inches;     Weight    per 
dozen   144  lbs.    Loose. 
Exceptional   good   value 


STYLE    E;    Without    Cover 
No.    E51 — Diameter       16       inches; 
Height    24   inches;    Weight    pel- 
Dozen  200  lbs. 

Loose 


ARE    YOU    CARRYING 
THESE  GOODS  ? 

They  bring  a  nice  business 
and  show  a  profit. 

Order  early  for  immediate 
shipment. 

We  Are  Quick  Shippers. 


ASH  CAN  OR  BARREL  COVERS 


STYLE     B;     With     Cover 

No.  1448 — Diameter  14  inches:  Height 

Xos-   •  NB17     NB18  ""^^^""^  18  inches ;  Weight  per  Doz.  150  lbs. 

Diam..   In 17  18  No.  CC14— Fits  14  in.  Can. 

Height,   In 25  25  No.  CC16—     "     10  in.       "  Loose 

Weight   per  doz.  lbs.     215         275  No.  CC18 —     "     IS  in.       " 

LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 

If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

preaent  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best  designs  and  highest,  standards  of  workmanship,  regardless  of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly  ground  and   designed  to  cut  hair,  not  break  it  off  by  main  force. 


BALL     BEARING 
Retailing  at  about  $2.50. 


NEW    MARKET    PATTERN 
Retailing   at   about   $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 
Retailing  at  about  $1.50 


Hunter,   Fetlock  and  Dog  Clipper 
Retailing   at   about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&Rarms(p 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock,  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black,  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber,  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY   FOR   A   CATALOG  OF   OUR   COMPLETE   LINE 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Is  There   a   Difference 
In  Calipers? 

Do  you  appreciate  the  differences  in  tools  that  appeal 
to  the  mechanic?  Do  you  know  that  a  man  can  work 
more  rapidly  and  accurately  by  having  calipers  suited  to 
his  requirements  and  taste? 

Every  good  machinist  knows  that  there  are  slight  dif- 
ferences in  calipers  that  appeal  to  his  sight  or  touch — 
that's  why  most  good  mechanics  use 

Starrett  Calipers 


The  line  is  big — there  are  all 
kinds  of  calipers  in  it — round-leg 
toolmakers  calipers,  Fay  spring  cali- 
pers, firm  joint  calipers,  screw-ad- 
justing firm-joint  calipers,  Hermaph- 
lodite  calipers,  key-hole  calipers,  and 
lock  joint  calipers. 

But  no  matter  wrhich  of  these  hap- 
pen  to   suit   the   mechanic's   require- 


ments, he  will  find  something  about 
the  balance  and  hang  of  them  in  his 
hand  that  satisfies  his  sense  of  what 
ought  to  be.  And  years  of  use  will 
demonstrate  that  the  steel  is  made 
right  and  tempered  right — that  the 
parts  are  proportioned  correctly  for 
service — in  short,  he  will  see  that 
there  is  a  difference  in  calipers  and 
that  Starrett  calipers  are  best. 


Write  for  free  catalog  No.  21MA  de- 
scribing 2,100  styles  and  sizes  of  fine 
tools. 

42-508 


The  L.  S.  Starrett  Co. 


The  World's  Greatest  Toolmakers 
Athol,  Mass. 

New  York  London  Chicago 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Get  the  Local  Workmen 

shop  superintendents,  shop  foremen  and  em- 
ployers coming  to  your  store  for  files.  Let  them 
know  that  you  carry  the  Famous  Five  Files: 

KEARNEY  &FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(MADE  IN   CANADA) 

They  know  the  Famous  Five  as  well  as,  if  not 
better  than,  you  do.  They  know  their  quality. 
They  know  they  are  Nicholson-made.  They 
know  that  no  other  files  give  them  such  satis- 
faction. 

Consequently,  there  is  no  reason  why,  if  you 
handle  things  right,  and  sell  the  Famous  Five, 
you  should  not  get  all  of  the 
file  business  in  your  locality. 
The  demand  is  there.  It  only 
remains  for  you  to  supply  it. 


Write  for  our  cata- 
logue and  terms;  also 
for  a  copy  of  "File 
Filosophy."  You  will 
be  interested  in  it. 


'•'•'/" 


» v» 


PORT  HOPE 
ONTARIO 


More-Profit  Pumps 
—Real  Profit 


No   use    to   sell   a   pump    that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered      The  cost 
of  repairs  is  dead  loss 
of  time   and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.    Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

BALT,  CANADA 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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How  to  Increase  Your 
Plymouth  Rope  Profits 


Dealer's  Schedule  for  Retailing 

Copyright,  1916,   -fjggSjk 

Plymouth  Ro] 

by  Plymouth  Cordage  Co, 

pebj 

rthe 

foot 

"> 

PLYMOUTH  ROPE 

Tabic 

10 
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15 
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16 
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18 
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20 
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25 
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26 
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28 
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30 
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3/1  6" 

S.I  8 

$.21 

$.24 

$.26 

$.27 

$.30 

$.33 

$.36 

$.39 

$.41 

$.42 

$  .46 

$.48 

1/4* 

.20 

.24 

.27 

.29 

31 

.34 

.38 

.41 

.46 

.46 

.48 

.52 

.61 

.66 
.87 

6/16" 

.32 

.37 

.43 

.45 

.48 

.54 

.59 

.66 

.70 

.73 

.76 

3/8" 

.40 

.47 

.54 

.58 

.61 

.69 

.76 

.83 

.90 

.94 

.97 

1.05 

1.12 

15  HYi  fine  3/8"  Fun 

.48 

.57 

.66 

.70 

.74 

.83 

.92 

1.00 

1.09 

1.14 

1.18 

1.27 

1.36 

7/16" 

.55 

.65 

.76 

.81 

.86 

.96 

1.07 

1.17 

1.28 

1.33 

1.38 

1  .48 

1.59 

HUNT/I  6"  Full 

.67 

.79 

.92 

.98 

t.OS 

1.17 

1.30 

1.43 

1.56 

1.62 

1.68 

1.81 

1.94 

1/2" 

.81 

.97 

1.12 

1.20 

1.28 

1.43 

1.68 

1.74 

1.89 

1.97 

2.05 

2.20 

2.36 

9/16" 

1.08 

1.28 

1.49 

1.69 

1.69 

1.90 

2.10 

2.31 

2.51 

2.61 

2.72 

2.92 

3.13 
3.90 

5/8" 

1.30 

1.56 

1.82 

1  .95 

2  08 

2.34 

2.60 

2.86 

3.12 

3.25 

3.36 

3.64 

3/4" 

1.62 

1.95 

2.27 

2.43 

2.69 

2.92 

3.24 

3.56 

3.89 

4.05 

4.Z1 

4.54 

4.86 

13/16" 

1.92 

2.31 

2.69 

2.88 

3.07 

3.46 

3.84 

4.23 

4.61 

4.80 

4.99 

5.38 

6.76 

T/8» 

2.18 

2.61 

3.05 

3.26 

3.48 

3.92 

4.36 

4.79 

5.22 

5.44 

6.66 

6.09 

6.53 

1* 

2.62 

3.16 

3.67 

3.93 

4.20 

4.72 

5.24 

6.77 

6.29 

6.56 

6.62 

7.34 

7.87 

1  1/16' 

3.05 

3.66 

4.26 

4.57 

4.87 

6.48 

6.09 

6.70 

7.31 

T.62 

7.92 

8.63 

9.14 

1  1/8" 

3.45 

4.14 

4.83 

5   18 

5.52 

6.21 

6.90 

7.59 

8.28 

8.63 

8.97 

9.66 

10.36 

1   1/4' 

4.1  a 

5.01 

5.85 

6.26 

6.68 

7. 62 

8.35 

S.I  9 

10.02 

10.44 

10.86 

1  1.69 

12.53 

1  5/1  6" 

4.75 

6.70 

6. 66 

7.13 

7.60 

8.66 

9.60 

10.46 

1  1.40 

1  1.88 

12.35 

13.30 

14.25 

1  3/8" 

5.30 

6.36 

7.42 

7.95 

8.48 

9.54 

10.60 

1  1.66 

12.72 

13.25 

13.78 

14.84 

16.90 

1  1/2" 

5.87 

7.04 

8.21 

8.80 

9.39 

10.56 

1  1.73 

1.2.91 

14.08 

14.CT 

16.26 

16.43 

17.60 

1  9/16" 

6.49 

7.78 

9.08 

9.73 

10.38 

11.67 

12.97 

14.27 

16.56 

16.21 

16.86 

18.16 

19.46 

1   S/8- 

7.36 

8.83 

10.30 

1  1.04 

1  1.77 

13.24 

14.72 

16.19 

17.66 

18.40 

19.13 

20.60 

22.07 

1  3/4" 

8  75 

10. 50 

12.24 

13.12 

13.99 

15.74 

1  7.49 

19.24 

20.99 

21.86 

22.73 

24.48 

26.23 

■>.     0 

10. 60 

12.72 

14.84 

15.90 

16.96 

1  9.08 

21  .20 

23.32 

25.44 

26.60 

27.66 

29.68 

31.80 

NOTE :  Above  price*  a*  figured  under  the  several  Tables  indicated  are  for  1 00  feet  of  3 -strand  Plymouth  Manila  Rope. 

For  variations  such  as  4-atrartd  Rope  and  for  Lariat  use  a  Table  sufficiently  higher  to  cover  the  advance  over  basis. 

THESE  FIGURES  APPLY  TO  PLYMOUTH  ROPE  ONLY.     DO  NOT  ATTEMPT  TO  USE  THEM  FOR  ANY  OTHER  ROPE 

(Reduced  reproduction  of  8"  x  10"  card.) 

The  value  of  the  new  Plymouth  selling  plan,  embracing  the  schedule 
above,  and  now  offered  free  to  Plymouth  Rope  dealers,  lies  in  the  well- 
known  fact  that  Plymouth  Rope  is  stronger  and  runs  a  greater  number 
of  feet  to  the  pound  than  cheap  rope. 

This  schedule  (furnished  on  8"  x  10  card  with  instruction  sheet  attached) 
enables  you  to  offer  promptly  on  any  size  and  length  of  Plymouth  Rope 
a  definite  quotation  which  will  allow  you  an  extra  good  profit  and  at  the 
same  time  be  more  attractive  to  the  customer  than  quotations  on  cheap 
rope. 

If  you  retail  Plymouth  and  wish  to  try  this  new  plan  —  already  proven 
practical  by  numerous  Plymouth  dealers — advise  us  at  once  ON  THE 
COUPON  BELOW,  or  by  letter  or  postal  CONTAINING  SIMI- 
LAR INFORMATION. 

PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.— WELLAND,  CAN. 

INDEPENDENT  CORDAGE  CO.,  LIMITED 

TORONTO,  CANADA  CANADIAN  SALES  AGENTS 


Plymouth  Cordage  Company,  North  Plymouth,  Mass. 
Please  send  us  complete  plan  and  schedule  for  retailing  Plymouth  Rope  by  the  foot,,  together  with 
instruction  sheet. 

We  buy  Plymouth  Rope  from ••• 

(This  information     must  be  given.) 

Name '.-  Address 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "      "  SC  904 

Heavy  Strap  Hinges  ..."      "      "  SC  209 

Heavy  Tee  Hinges "      "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges..  "      "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges: — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Keystone 

Metal  Case 


For 

Heavy 

Sweeping 


Stapled 
Broom 


Stock 
This  New 
Line 


AVERY  superior  broom  for  heavy  work  in  factories. 
Made    in    various   weights,     all     corn,   or   corn   and 
bamboo.   Cannot  be  pulled  or  broken  from  the  heavy 
maple  handle.     Write  for  prices,  etc. 

Stevens  -  Hepner    Company,    Limited 

PORT  ELGIN  ONTARIO 

The   "Metal   Case''  Broom   is   only   one  of  the  famous   Keystone  Brand 
Brooms  and   Brushes. 


Fly  Screen 

WIRE 
CLOTH 


m 


OUR   LINE    of    Fly ;[ Screen 
Wire  Cloth  is  a  very  profit- 
able and  satisfactory  one. 

It  is  quality  through  and  through, 

and  sells  at  a  very  popular  price. 

Sold  by  all  Jobbers. 

Order  your  supply  now. 


Catalog  on  request. 

CANADA  WIRE  &  IRON 
GOODS  CO. 

Hamilton,  Ont. 

Eastern  Representative: 

H.  E.  O.  BULL 

184  Mance  St..  Montreal.  Que. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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g>ertrice 


Courtesy  in  Pusrtness 


jt 


j* 


Jfttttnglp  ftameb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


^///W/W/w/z^y//'/^^^ 


'Mb  pou  £ap  $leage  anb  Cfjanfe  pott?' 


///////////////////////////////////////////////////////////////M/M^^ 


ptOab  mmbeb  men  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

(©Ualltp  attb  ^erbtte  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

Wit  are  large  probucer*  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  run  into  enormous  tonnage. 

W$t  prObUCtg  Of  OUr  ttttlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

©Ur  uU2»tne#2i  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depends  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PREMIER 
LEADER    With 
Reservoir    and 
High    Closet  — 
Coal    or    Wood 


DAVIDSON'S 

PREMIER  LEADER 

Steel  Range 

The  greatest  value  in  a  steel  range  on  the  market. 
Remember  the  Premier  Leader  is  sold  at  a  remarkably 
low  price.  We  got  it  out  with  the  intention  of  making 
it  not  only  a  "Leader"  by  name,  but  a  "Leader"  with 
the  people  of  Canada. 

The  oven  is  made  of  heavy  steel,  strongly  braced  to 
prevent  warping. 

The  top  is  made  in  sections  and  all  centres  and  covers 
are  strongly  ribbed. 

The  body  is  made  of  heavy  steel  and  all  lined  with 
asbestos. 

The  nickelled  trimmings  are  neat  and  easy  to  clean. 
Now  is  the  time  to  get  after  the  stove  business.  Order 
a  sample  Premier  Leader  and  you  will  be  surprised 
with  the  stove  sales  you  will  make  this  coming  fall. 

The   Thos.  Davidson   Mfg. 
Company,  Limited 

Toronto  MONTREAL  Winnipeg 


Why  you  should  sell  this  Range 

It  is  extremely  well  known  to  the  Canadian  public.  50,000  of  them  have  been 
sold.  This  is  a  huge  number.  It  took  us  20  years  to  sell  this  quantity.  Any 
range  on  sale  continuously  for  20  years  and  bought  by  the  public  at  the  rate 
of  2,500  a   year  can   be  relied  upon.     The 


(( 


HOME  COMFORT' 

Steel  Range 


was  sold  by  us  until  two  years  ago  direct  to  the  con- 
sumer. At  lirst  we  had  to  meet  "knocks"  a  plenty.  We 
had  to  meet  the  final  authority — the  housewife.  iSbe  is 
hard  to  satisfy  because  she  knows.  We  count  it  a  great 
victory  for  the  goodness  of  the  "Home  Comfort  Range" 
that  sold  and  kept  on  selling  right  in  the  same  neighbor- 
hood year  after  year  for  20  years. 

Two  years  ago,  our  policy  was  changed.  We  ceased  to  go 
to  the  customer  direct,  and  began  selling  through  the 
retail  hardware  trade.  The  advantage  to  any  hardware 
dealer  irf  acting  as  our  agent  is  that  he  is  selling  a  range 
well    known,    well   esteemed    and    well    proven. 

Write  us  for  full  details  to-day  lest  you  forget  to  do  so 
to-morrow. 

Wrought  Iron  Range  Co. 
If!  of  Canada,  Limited 

TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Government  Uses 
Paroid 

The  Canadian  Government  was  in 
the  market  for  roll  roofing-  for  military 
construction  work.  Dealers  should  note 
particularly  that  in  Camp  Borde 
Hamilton  Barracks  and  Halifax  Bar- 
racks, the  choice  of  the  authorities  was 


NEPDNSET 


Paroid 

ROOFING 


18  years'  satisfactory 
service  has  put 
Paroid  in  the  front 
rank  of  ready  roof- 
ings, assuring  satis- 
faction to  every 
customer  to  whom 
you  sell  Paroid. 
Push  the  line  that 
brings  repeat 
demand. 

Made  in 
colors — Red, 
Grey,  a  n  d 
Green. 


If  you  have 
mislaid  y  o  u  r 
copy  of  the  ad- 
vertising cam- 
paign booklet, 
write  for  one 
now! 

The  largest  Manu- 
facturers  of   Roof 
ing,  Wall  Board  and 
Roofing     Felts      in 
Canada. 

BIRD  &  SON,  DEPT.  V 


H 


amnion 


Ontario 


Warehouses:  iJY'nnip';g-  YanIc°uver;Cal*ary- 
Montreal.    St.  John,   Edmonton. 


The  Big  ^KIR-BEN>       Seller 

KIR-BEN  STsATNEDEr  RANGE 

Note  the  pleasing  lines  of  this  range,  with  its 
right-hand  reservoir,  high  closet  and  mirror  top, 
all  nickel-finished. 

The  appearance  creates  a  "pull"  that  invites 
inquiries,  and  when  shown  the  Kir-Ben  features 
the  prospect  becomes  a  ready  buyer. 

Lined  throughout  with  aslestos  and  steel.  Large 
fire-box  (will  take  27-inch  wood)  or  coal.  Heat 
covers  five  sides  of  oven.  Large  oven  (20%  x  20 
x  12V2)  Vacuum  principle  applied  to  door.  Oven 
thermometer. 

OUR  CATALOG  GIVES  FULLEST  PARTICU- 
LARS. SEND  FOR  A  COPY. 

TRADE  PRICES  ARE: 

Square :  Reservoir : 

$39.50  $44.75 

Duplex  plates  for  wood  or  coal,  wood  only,  deduct 
$1.00.     Thermometer  if  desired,  50c. 

Rebates  on  season  quantity  purchaser  are: 

5   Range   during  1916 5% 

10       "  "  "     7V2% 

20       "  "  "     10% 

Write  us  re  our  remarkable  agency  proposition. 

KIR-BEN,  LIMITED     

ALMONTE,  ONTARIO 

KIR-BEN  AGENCY  is  the  BEST 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Our  corrugated  conductor  pipe  has  the  best  seam  of  any  pipe  on  the 
market.     Try  a  sample  order  and  be  convinced. 

Eavetrough,  ridge  roll,  valleys,  elbows,   skylights,  ventilators,   etc.,   and  Corrugated  Iron. 

Get  our  prices  for  galvanized  iron  sheets. 
We  ship  while  others  are  thinking  about  it. 

WHEELER  &  BAIN        7-"5SiS?S£r        TORONTO 


^Wrought and  Steel  Plat| 

Wash  ers 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


■■.-;■,  a'.?;.'.-!-1.".'.".-.- ','.'■> '  ■:'. 


PLAIN 
OR 

GALVAN- 
IZED 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;  Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


Brooms  of 

Quality 

may  always  be  had  by  ordering 
our  brands.  We  have  them  at 
$3-25,  $3-50,  $3.75,  $4-00, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5-50,  $5-75,  $6.00  per  dozen. 

FACTORY    and   MILL 

Brooms    $4.00,    $4.50,    $5." 
per  dozen. 


00 


Walter  Woods  &  Co. 

Hamilton         -         Winnipeg 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co,,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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Introducing 


A  Unique  Tableware  that  has  the 
Long  Life  and  Quality  Appearance 
of  Sterling  with  the  Cost  of  Plated 
Ware. 

Our  latest  production  is  a  response  to  enquiries  from  the  trade.  Many 
have  asked  for  a  ware  that  has  the  life  and  looks  of  sterling  silver  and  yet 
stands  comparison  with  ordinary  plated  ware  on  a  price  basis.  Here  it  is — 

The  PATRICIA 

With  the  Silver  Mound 

What  could  be  more  pleasing  than  this 
simple  design?  Note  especially  the  mound 
of  sterling  silver  hard-soldered  on  the  back 
of  the  bowl  of  all  spoons  and  forks — just  at 
the  point  where  ordinary  plated  ware  shows 
signs  of  usage. 


This  silver  mound,  together  with  the 
heavy  deposit  of  silver  on  an  18  per  cent, 
nickel  base,  makes  this  splendid  line  pre- 
eminent for  good  wear.  Retailed  at  a 
reasonable  price — at' discounts  worth  while 
to  vou. 


McGlashan,  Clark  Co. 

LIMITED 

Niagaraf  Falls  Ontario 


Wr  ite  for  Discounts  on  the 
Items  Listed  Below: 


Front — Note  sterling 
character  imparted  by 
combination  of  Colonial 
and   Bead  design. 


doz.  Tea  Spoons  ..., 
Dessert  Spoons 
Table  Spoons  . 
Dessert  Forks  . 
Medium    Forks 

only    Sugar    Shells    . 


$4.75 
.  8.50 
,  9.50 
.  8.50 
.  9.50 
.       .75 


1  only   Butter    Knife    $    .90 

1      "      Berry    Spoon    .. 2.00 

1      "       Meat    Fork    1.25 

1  doz.   Dessert    Knives     ....    7.50 
1      "      Medium    Knives     ...   8.00 


Back— Note  the  posi- 
tion of  b,ard-soldered 
silver  mound,  which 
prevents  wear. 


I 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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There  are  a  thousand  uses  for 

FRANCO  FLASHLIGHTS 


|  WORKSHOP 
t  i'  OUTDOORS 


SAFETY  FIRST 


..F-LASH  LIGH15  JB 

/*%^»t!S«BARANTEE  V     gf 

I    J  ^    SAFETY 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get   ready   now   for  the  Fall   and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plenty  of  time  to  catch  the  early  shoppers. 
Have    you    a   copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


For  You—The  Dealer 

"IDEAL"  FENCE  is  sold  to  the  farmer  through  the  dealer 
only.     Every    rod    sold    contains    a    profit   for    some   dealer. 

FOR  YOUR  CUSTOMER 

The  farmer  gets  full  value  for  every  dollar  invested. 
"IDEAL"  is  made  as  represented.  EVERY  PURCHASER 
IS  A  SATISFIED  CUSTOMER. 

The  "IDEAL"  SPECIAL  SALES  PLAN 

allows  you  to  compete  with  "Mail-order-houses."  No  in- 
vestment— no  handling — no  collections.  You  make  a  profit 
on  every  sale.  You  retain  and  strengthen  your  connection 
with  the  farmer. 

Full   particulars  sent  on  request. 

The  McGREGOR-BAN WELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


MORRISON 

Automatic  Jet  Pump 


Just  what  is  needed  for  use  in  draining 
cellars,  engine  rooms  and  excavations. 
Simple  and  durable. 

Has  double  the  lifting  power  of  any  other 
cellar  drainer  made. 

Working  parts  all  above  water. 

These  outfits  have  been  in  continuous 
successful  service  for  upwards  of  two  years, 
without  requiring    the  slightest  attention. 


The  James  Morrison  Brass   Mfg. 
Company,  Limited 

93-97  Adelaide  Street  West,  TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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To  Correct  a 

MISUNDERSTANDING 

We  wish  to  correct  a  misunderstanding  arising  from  our  advertisement 
in  last  week's  Hardware  and  Metal.  We  were  advertising  our  Display 
Deals  and  illustrated  one  of  the  attractive  fixtures  we  give  free  with  these 
Deals.  A  few  dealers  got  the  impression  that  we  gave  them  away  when 
not  accompanied  by  an  order  for  a  certain  qu'antity.  These  fixtures  are 
given  absolutely  free  when  a  specified  order  is  placed  with  the  jobber. 
Our  advertisement  asked  all  dealers  to  write  their  jobbers  for  full  infor- 
mation about 

(MADE  IN  CANADA) 


Display  Deals 


The  Counter  Display  Fixture  is  given  free  with  Display  Deals  Nos. 
6i  and  62. 


DISPLAY  DEAL  61— 

jrA  doz.    4  oz.  bottles,  retail  price  $22.50 


"     12  oz.     " 


3  12  oz.  "  18.00 

1  Counter  Display  Stand  free. 

DISPLAY  DEAL  62— 

2^4  doz.    4  oz.  bottles,  retail  price  $  7.50 

SlA   "    12  oz.    "  "       "      33.00 

1  Counter  Display  Stand  free. 


The  usual  big  profits  on  the  polish  are  the  same  for  you  and  the  display 
stand  will  sell  the  quantity  in  these  Deals  in  half  the  time  it  usually  takes. 

Channell  Chemical  Co.,  Limited,  Toronto,  Canada 


anada     I 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


16 


HARDWARE    AND    METAL 


September  9,  1916 


THE  WHITE  MOP  WRINGERS 

Exzel 

because  they  wring  dry,  easily,  quickly,  neatly  and 

perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 

our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 
Sold  by  leading  jobbers  everywhere. 
Apply  to  them,  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


A  Timely  Suggestion 

Preserving    Time    is 

Scale  Time 

Secure  the  appreciation  of  your  customers  by 
selling 

Chatillon  Scales 

We  guarantee  their  accuracy,  strength,  reli- 
ability, durability,  high-grade  construction.  Used 
by  the  largest  scale  users,  recommended  by  the  best 
retailers,  carried  in  stock  by  the  best  jobbers, 
O-K-ed  by  all  weighing  commissions,  adapted  to 
the  standards  of  all  nations. 

All  we  can  do  here  is  to  call  your  attention  to 
these  facts.  The  proof  lies  with  the  thousands 
of  satisfied  users  throughout  the  Dominion. 

Write  to  us  for  illustrated  catalogue,  or  ask 
your  jobber. 

JOHN  CHAflLLONG SONS 

85  Cliff  Street  New  York  City 

Scale    Makers    since    1835 


WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGGINS,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULL,  Montreal,*  Que. 
HARRY   P.    MOULDEN,   Winnipeg,   Man. 
GEO.  W.  LAIDLAW,  Vancouver,  B.C. 


A  Remarkable  Seller— 


The  only  device  manufactured  that  will  positively  mend 
without    the    use    of   heat,    solder,    cement   or   rivets    is 


ranite  ware  and  all  cooking  utensils 


PEEHEB3Z 


Can    be    applied   by    a    child.      Cheaper    than    solder. 

Will  fit  any  surface  not  affected  by  heat. 

These    'Mendets    fit   so    closely    to    the    article    to    be 


mended  that  they  make  even  a  better  and  neater  appearance  than   solder. 

A   GOOD   PROFIT  MAKER 

The  following  wholesale  hardware  merchants  sell  Mendets:—  Whites.  Ltd.,  Collingwood,  Ont.;  Wood,  Vallance,  Ltd., 
Winnipeg,  Man.;  Wood,  Vallance  &  Co..  Hamilton,  Ont.;  The  Hobbs  Hardware  Co..  Ltd..  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London.  Ont.;  Thos.  Birkett  &  Son  Co.,  Ltd.,  Ottawa,  Ont.:  '.Miller-Morse  Hardware  Co.. 
Winnipeg,  Man.;  The  Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton;  Walker  Woods  &  'Co.,  Winnipeg,  Man.;  The  Kogers 
Hardware  Co.,  Ltd.,  Charlottetown,  P.E.I. ;  Thompson  &  Sutherland,  Ltd.,  North  Sydney,  N.S. :  Merrick.  Anderson  Co., 
Ltd.,  Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S.;  .1.  H.  Ashdown  Hardware  Co.,  Ltd.,  Winnipeg,  Man.; 
Bond   Hardware  Co.,   Ltd.,   Guelph,   Ont. 

Collette  Mfg.  Company,  Collingwood,  Ont.,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Your  Customers   Want   the   Best 
to  Bring  Down  the  Game 

Tell  them  why  they  should  use  the  Made- in- Canada 
shot  shells  that  are  waterproof,  weatherproof  and 
tested  to  the  limit  for  dependability. 


Dominion  Shot  Shells 

are  on  your  shelves  and  the  season  is  now  on.  When 
a  sportsman  asks  you  for  a  good  duck  load,  give  him 
Dominion  Shot  Shells. 

Before  it's  too  late  see  that  your  stock  is  complete. 
Look  for  the  full  line  —  Imperial,  Crown,  Regal, 
Canuck,  Sovereign.  If  you  haven't  them,  stock  up 
now.     They're  the  kind  your  customers  want. 


Dominion  Cartridge  Co.,  Limited 

Transportation  Bldg.,  Montreal 
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The  woods  are  full  of  them 

Judges  have  been  numerous  in  Canada  who  have  come  down  off  the  bench  to  lead  the 
people — who  have  stooped  to  conquer,  as  it  were — Blake,  Mowat,  Thompson,  Meredith. 
And  so  there  is  plenty  of  precedent  for  a  move  which  is  being  talked  of  in  the  Liberal 
party — the  grooming  of  Mr.  Justice  Duff  for  the  leadership  of  the  party  against  the 
day  when  Sir  Wilfrid  Laurier  will  seek  his  ease.  Mr.  Justice  Duff  is  a  member  of 
the  Supreme  Court  of  Canada,  but  it  is  said  that,  should  the  boom  in  his  favor  reach 
a  suffcient  volume,  he  will  be  willing  to  step  down  from  the  bench  and  get  into  the 
fight. 

This  makes  the  basis  for  an  extremely  interesting  article  by  H.  F.  Gadsby  in  the 
September  issue  of  MacLean's  Magazine.  Mr.  Gadsby  discusses  the  Duff  boom  in  a 
thoroughly  impartial  way,  and  tells  something  of  the  young  Judge  who  may  be 
slated  for  so  high  an  honor. 

"The  Duff  Boom"  is  but  one  of  many  features  in  the  September  MacLean's.  The 
number  bristles  with  bright  stories  and  powerful  articles  by  such  clever  and  famous 
contributors  as  Arthur  Stringer,  Agnes  C.  Laut,  Robert  W.  Service,  Arthur  E.  Mc- 
Farlane,  Alan  Sullivan,  Mrs.  Arthur  Murphy  (Janey  Canuck)  and  many  others.  It 
is  Canadian  from  cover  to  cover — the  best  reading  obtainable  on  this  side  of  the 
border. 

Now  on  sale  at  all  News  Stands,  15c. 

MACLEAN'S  MAGAZINE 
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MaTOFS  Rifle  Sights 


In  the  Marble  line  of  sights  every  hunter,   sportsman  and  marksman  can  find  exactly    the    type    of    rear    and    front    sights    best    .adapted    to    his    particular 


requirements.     Each  sight   has  been   designed  to  meet  a  specific  need  and  every    .Marble  sight  has   a  host,   of   friends, 
for  the  dealer,   because   they  have  distinctive  quality,    value,   merit.     Those  sh  >wn    here    are  but    a   few   of   the    leaders, 
quoted  are  list.     Liberal  discounts  to  dealers.     STOCK  TTT>  .WW  BEFORE  PltlOBS    ADVANCE. 

MARBLE'S  FLEXIBLE  REAR  SIGHT 
Automatic  flexible  joint  prevents  breakage.  When 
accidentally  struck  sight  gives  and  immediately  comes 
hack  to  correct  shooting  position.  Has  simple  and  effi- 
cient elevating  device— two  sizes  of  interchangeable  discs— 
and  may  be  locked  down  flat  if  desired.  Made  for  all 
American  Sporting  and  military  rifles.  List  price  $3.00. 
YOUR  profit  is  what  it  ought  to  be. 
Disc  No.  2 


Marble  sights   are  good   trade-builders 
See   catalog   for   entire  line.      Prices 


Showing  exact 
size  of  the  two 
regular  discs  fur- 
nished with  each  sight. 


^\ 


Point  blank 
screw  may  be 
turned  by 
inserting  in 
slotted  stem 
socket. 


COARSE  BEAD  FOLDED  COARSE  BEAD  UP 

MARBLES  DUPLEX  SIGHT 

Has  Vs"  permanent,  fast-color  white  enamel 
bead  for  dim.  hazy  light  and  a  1-16"  gold 
bead  for  target  work  and  perfect,  light. 
Coarse  bead  folds  down  when  not  in  use. 
List   price  $1.50. 


MARBLES  REVERSIBLE  SIGHT 

Ivory  bead  on  one  end— gold  bead  on  other 
—instantly  reversible.  Reads  1-lfi,  3-32  or  % 
inch.     List  price  $1.50. 


Marble's  Im- 

proved front 
sight  for  run- 
ning shots  or 
snap  -  shooting. 
$1.00. 


King  Triple 
Read  front,  sight 
has  3  distinct 
beads  —  gold, 
black,  ivory. 

$1.50. 

Trade  Supplied  by  Jobbers 


Marble's  Stand- 
ard front  sight 
—a  prime  favor- 
ite.    $1.00. 


Marble's  V  -  M 
sight  —  the  new 
aperature  front 
sight.     $1.50. 


Sheard  "gold" 
bead  front  sight 
made  for  all 
titles  and  revolv- 
ers.     $1.50. 


Shows  entire  line  of  sights, 
may   soon    advance— STOCK 


Game-Gette 
UP    NOW. 


Write  for  Catalog. 

for   Sportsmen.     Prices 


Gun  and    Sixty   Specialtic 
Write   your  jobber. 


MARBLE  ARMS  &  MFG.  CO.,  5350  Delta  Ave.,  Gladstone,  Mich. 


s 


OFFICIAL 

AWAR  D 
Rl  BBON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 

PRESIDENT 


PRESIOENTOFTHt  SUPERIOR  JURY 


DIRECTOROFEXHierrS 


v**~^tt-e^-^ 


MEDAL 
HONOR 

DEPARTMENT  OF 

MANUKACTURESANIi 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 


ask 
Trimo 

Pipe 
They 

witli 
that 


BE  sure  to 
for  the 
Wrenches,  both 
and.  Monkey, 
are  equipped 
Nut  Guards 
prevent  the  acci- 
dental turning  o  i 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  R  I  M  O  NT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE   WRENCH 
\\  OOD   HANDLE 


WITH   FLAT-LINK  OR  CABLE   CHAIN 
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LANE'S  UNIQUE 
RATCHET  WRENCH 


Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  case  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads  on   Ford  car.   including   the   cylinder   head. 


STANDARD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
%  to  %  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16    in.     Cap   screw   heads   from   5-16   in.   to    %    in. 

WRITE   FOR  PRICES. 

WILL  B.  LANE 

180  North  Dearborn  Street 

CHICAGO  -  -  -  ILL. 

Carried  in  Stock  by  : 

Aikenhead  Hardware,  Limited,  Toronto,  Ont. ;  J.  H.  Ashdown  Hard- 
ware Company,  Limited,  Winnipeg  and  Saskatoon;  Thomas  Birkett 
&  Son  Co.,  Ltd.,  Ottawa;  Caverhill,  Learmont  &  Co.,  Montreal. 
Can. ;  Edwin  Chown  &  Son,  Kingston,  Ont. ;  W.  B.  Dalton  &  Sons, 
Ltd.,  Kingston,  Ont.;  Hobbs  Hardware  Co.,  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont.;  Lyon  &  Marks,  Toronto, 
Ont.;  'Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Marshall- 
Wells  Alberta  Co.,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick-Anderson 
Co..  Ltd.,  Winnipeg,  Man.;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg, Man.;  Millen  &  Son,  Ltd.,  Montreal,  Can.;  Millen  &  Son,  Ltd., 
Toronto,  Ont.;  Millen  &  Son,  Ltd.,  Winnipeg,  Man.;  Millen  &  Son, 
Ltd.,  Vancouver,  B.C.;  J.  S.  Mitchell  &  Co.,  Sherbrooke,  Que.;  Rice 
Lewis  &  Son,  Ltd.,  Toronto,  Ont.;  Wood-Vallance  &  Co.,  Hamilton, 
Ont.;  Wood-Vallance  &  Adams,  Ltd.,  Calgary,  Alta.;  Wood-Vallance 
&  Leggat,  Ltd.,  Vancouver,  B.C.;  Wood-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,   Man. 


Mr.  Merchant: 

Can  you  stand  back  of  the 
ash  sifter  you  recommend 
— is  it  really  dustproof  ? 
This  sifter  has  Double 
Rims  and  elosed-in  scuttle, 
large  lid,  convenient 
height,  room  for  the  ashes 
to  spread,  etc. 

ORDER     FROM     YOUR 
WHOLESALE      HOUSE. 


MANUFACTURED  BY 

The  Burrowes  Mfg.  Co. 


nilSTLuoo      /' 


ASH-CAN 


Toronto 


Seaf oam  Electric 
Washer  and  Wringer 

(2  Styles) 

No  Worry — 
Little  Work, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  wit  h 
Gasoline, 
St  earn  en- 
gine or 
Windmill. 

Great  Jor  Ike 
Farm. 

Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,  -  Ontario 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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s  "Quality  METAL  LI  QFirst" 

SHINGLES      SIDING     CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


Good  Profits  in  "Metallic" 

There  are  immense  possibilities  for  the  Hardware  and 
Tinsmithing  Trades  in  the  sale  of  Metallic  Shingles 
and  Metallic  Ceilings.  Realize  this  before  your 
competitor  gets  a  strangle-hold  on  the  trade. 

Write  us  to-day 

The  Quality  House  is  Safest— Think  of  Safety  First 


The  Metallic  Roofing  Co., Limited 

TORONTO         MANUFACTURERS       WINNIPEG 


STAINLESS 

TABLE    rXL     CUTLERY 

Manufactured  by 

GEO.  WOSTENHOLM  &  SON 


4618T 


aTAfMt-CIS  JT-MEt. 


GCO.WCtSTEHHOLMISOM    i.r 
5M£EFJF.LO-ENGUkN0     ^ 
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4618T 


Stainless  steel  table  cutlery  requires  no  cleaning  or  rubbing.    It  positively  does 
away  with  all  bath-brick  and  knife-cleaning  boards. 

Can  be  used  on  fruit  or  anything  containing  acids  without  fear  of  rust  .or  terrible 
stains. 

Has  every  feature  desired  in  table  cutlery.     No  rust  or  stains,  will  not  become 
scratched  or  shabby,  always  holds  its  lustre.    Can  be  sharpened  on  ordinary  steel. 

GET  SAMPLES  FROM  YOUR  JOBBER  AT  ONCE   AND   BE   IN   LINE 
A.  MACFARLANE  &  CO.,  Montreal,    Canadian  Representatives 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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A  SQUARE  DEAL 


The  policy  of  the  Dominion  Rubber  System  is  to  provide 
every  need  in  Rubber  Goods,  and  to  give  a  square  deal  to 
every  buyer,  no  matter  how  small  the  purchase  may  be. 
That  means — 

A  Square  Deal  in  Values 
as  Well  as  Qualities 

Whether  the  purchase  be  a  Rubber  Nipple  for  the  baby's 
bottle,  a  Rubber  Shoe,  a  "Nobby"  Tread  Tire,  a  Dominion 
Raincoat  or  Garden  Hose,  we  insist  that  the  goods  must  be 
absolutely  satisfactory. 

No  matter  what  the  need  in  rubber  may  be,  write  to  our 
nearest  Branch  or  direct  to  the  Head  Office. 

Canadian   Consolidated  Rubber  Co. 

Executive  Office — Montreal,  P.  Q. 

28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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It  is  surprising  how  thoughtless  most  of  us  are 
about  our  comfort  and  even  about  our  safety. 

The  only  excuse  your  customers  have  for  a  garage 
without 

STANLEY  GARAGE 
DOOR  HOLDERS 

is  that  you  may  not  have  them  in  stock  or  have 
neglected  to  call  attention  to  their  great  conveni- 
ence. 

The  "Holder"  locks  the  door  open  against  the 
heaviest  gusts  of  wind,  saving  the  glass  and  fenders 
from  damage  as  the  car  passes  in  or  out. 


NEW  BRITAIN, 


New    York 
100  Lafayette   Street 


CONN.,  U.S.A- 


Chicago 
73  East  Lake   Street 


Have  you  our  catalog  "R"?  If  not,  write  for  it.  We  are  both  losing 
business  until  yon  learn  how  your  profits  and  the  number  of  your  "satis- 
fled   customers"    may    be   increased  by   Stanley   Garage   Hardware. 


Canadian    Representatives: 
A.  McFarlane  &  Co.,   Coristine   Bldg.,  Montreal 


CANADA 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 

Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 


Makers 
Bristol.  Newport  and  Montreal 


MONTREAL 
Managers  Canadian  Branch 


U 


DOMINION 


Charcoal  Tinplates 


High-Grade      Genuine     Charcoal    Plates 
Tissue  Packed. 

Specify  "DOMINION  CROWN" 
on  your  next  order. 


A.C.LESLIE&  CO.,  LIMITED 

MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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Silverware  Has  Advanced  From  10  to  15  Per  Cent 

Since  War  Began  Silver  Has  Gone  up  from  12  to  40  Per  Gent.  -     Lead,  Copper  and 
Tin  Have  All  Had  Big  Advances — Business  in  Silverware  Has  Been 

Exceptionally  Good. 


THERE  has  been  an  advance  of  ap- 
proximately 10  per  cent,  in  the 
price  of  plated  flat  silverware 
since  the  beginning  of  the  war.  In  hol- 
lowware  of  the  same  variety  there  has 
been  an  advance  of  albbut  15  per  cent. 
This  is  not  in  the  same  proportion  as 
the  advances  in  the  basic  metals.  In 
the  manufacture  of  silver-plated  ware 
the  principal  metals  used  are  silver  in 
the  plating,  and  nickel,  lead,  tin,  copper, 
and  antimony  in  the  base.  Antimony, 
for  instance,  in  July,  1914,  sold  for 
6.78c  per  pound.  At  the  present  time 
it  is  quoted  at  17c  per  pound.  It  even 
went  to  29c  in  April,  1915.  The  price 
at  the  present  time  is  approximately  150 
per  cent,  higher  than  it  was  before  the 
war. 

Tin.  in  July  of  1914,  sold  at  31.75c 
per  pound.  At  the  present  time  it  is 
44c  per  pound — an  increase  of  nearly  40 
per  cent.  'Lead  that  in  April,  1914,  sold 
for  3.90c  per  pound,  is  now  selling"  at 
6.50c  per  pound — almost  100  per  cent, 
increase.  'Copper  that  in  August.  1914, 
was  selling  at  12.27c  per  pound,  is  now 
quoted  at  29c.  This  is  approximately  a 
150  per  cent,  increase.  Silver  by  com- 
parison at  the  present  time  with  pre- 
war prices,  has  advanced  the  least  of 
any  of  the  metals.  In  July,  1914,  it  was 
quoted  in  New  York  at  54.68c  per  ounce. 
In  August  of  this  year  it  was  quoted  at 
67c.  This  is  an  increase  of  approxi- 
mately 25  per  cent.  Silver  reached  its 
highest  point  in  May  of  this  year  when 
the  price  was  77c  per  ounce.  At  this 
high  point  the  increase  in  price  was  in 
the  neighborhood  of  40  per  cent.  At 
the  present  time  it  is  selling  at  66c 
an  ounce. 

Reasons  for  Advance  of  Silver. 

While  silver  has  not  been  used  in  the 
manufacture  of  munitions,  still  the  war 
indirectly  has  had  a  tendency  to  ad- 
vance the  prices.  Men  who  have  been 
in  close  touch  with  the  silver  situation 
assert  that  larger  quantities  of  the  metal 
are  being  used  in  coinage.  The  British 
Treasury  was  taking  large  quantities  of 


the  silver  at  the  time  the  metal  reached 
its  highest  point.  Since  the  77c  level 
a  decline  has  taken  place,  but  it  is  still 
at  a  high  poin*. 

A  further  reason  for  the  high  price 
in  silver  is  the  unsettled  condition  of 
affairs  in  Mexico.  Mexico  is  normally  a 
large  producer  of  silver,  but  since  that 
country  has  been  torn  with  dissension 
and    war.    mining    activities    have    been 


practically  at  a  standstill.  Besides 
these  two  factors  it  is  pointed  out  that 
business  conditions  have  been  good  dur- 
ing the  past  year  and  money  has  been 
available  for  the  purchase  of  silverware. 
Large  amounts  of  the  metal  have  been 
put  into  commercial  channels,  both  in 
the  United  States  and  Canada,  and  this 
has  increased  the  demand  for  the  metal. 
(Continued  on  page  44.) 
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Altered  Stairway  Helped  Stove  Sales 


THE  special  stove  display  room  of 
the  Baxter  Hardware  Co.,  Wind- 
sor, Ont.,  is  located  on  the  second 
floor.  An  inquiry  made  by  a  Hardware 
and  Metal  representative  as  to  whether 
or  not  customers  objected  to  going  up  to 
the  second  floor  to  see  stoves  brought 
forth  a  rather  interesting  reply.  When 
the  stove  display  was  first  placed  on  the 
second  floor,  it  was  reached  by  a  closed 
in  stairway.  Although  most  customers 
would  go  to  the  second  floor  when  re- 
quested, it  was  noticed  that  on  the  part 
of  some  there  was  a  slight  hesitation. 
In  order  to  overcome  any  objection 
which  might  occur  to  the  customer  the 
stairway  was  changed  to  an  open  one. 
Since  the  change  has  been  made  it  has 
been  noticed  that  customers  are  much 
more  willing  and  ready  to  go  up  to  the 
second  floor. 

The  stoves  are  displayed  in  a  large 
space  on  the  second  floor.  The  room  has 
been  appropriately  decorated.  On  each 
stove  there  is  a  neat  card  bearing  the 
name  of  the  stove,  and  the  price  in  plain 
figures.  This  has  been  found  more 
satisfactory  than  the  old  system  of  hav- 


ing stoves  marked  with  the  private 
marking  system,  which  to-day  is  looked 
upon  with  a  certain  amount  of  suspicion 
by  many  of  the  buying  public.  Stoves 
are  sold  both  for  cash  and  credit.  The 
granting  of  credit  is  watched  closely, 
and  only  those  of  approved  standing 
are  able  to  secure  a  stove  on  time. 

Newspapers  and  window  displays  are 
both  used  extensively  for  advertising 
stoves  during  the  stove  selling  season. 

The  Baxter  Hardware  'Co.  has  found 
it  advantageous  to  have  a  special  stove 
show  room.  Up  to  within  a  few  months 
ago  the  stove  stock  was  shown  in  an- 
other room,  which  was  used  partly  as  a 
store  room  for  surplus  stock.  The  re- 
sult was  that  the  stoves  did  not  show 
up  to  best  advantage. 

With  the  acquisition  of  additional 
space  on  the  second  floor  of  the  building 
a  special  stove  display  room  was  made 
possible.  Even  though  the  special  show 
room  has  only  been  in  use  for  a  short 
time,  it  has  been  found  that  sales  are 
more  easily  made,  and  customers  are 
much  better  impressed  by  the  improved 
surroundings  than  under  the  old  system. 


WANTS  MORE  MUNITIONS 

J.  W.  Flavelle,  chairman  of  the  Im- 
perial Munitions  Board  for  Canada,  has 
issued  an  appeal  to  the  munitions  work- 
ers for  co-operation  in  the  curtailment 
of  holidays,  and  for  more  energetic  ef- 
forts. He  points  out  that  holiday-mak- 
ing during  the  hot  weather  "has  result- 
ed in  an  acute  shortage  of  shell-making 
material,"  and  reminds  all  concerned  in 
the  munitions  industry  of  the  serious- 
ness of  Canada's  obligations  to  the  Em- 
pire. 

@ 

ELECTRICITY  IN  THE  HOME 

In  speaking  of  the  development  of  the 
mysterious  force  of  electricity  during  the 
present  generation,  James  J.  Hill  states 
that  in  addition  to  commercial  trans- 
portation and  industrial  enterprises, 
there  is  a  larger  call  for  it  about  our 
houses  where  it  is  already  busy  lighting, 
sweeping,  washing,  cooking,  heating  and 
performing  deftly  and  quietly  scores  of 
lesser  tasks.  Further,  he  says  that  much 
of  the  manual  labor  about  the  farm 
misht  be  performed  by  this  subtle  agent 
that  already  knows  how  to  milk  a  cow. 
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Up-to-date  Record  of  Costs  and  New  Quotations 

Entry  for  Each  Line  of  Goods  in  Invoice  Book  With  Particulars  of  Cost  and  Selling- 
Price — On  Reverse  Page  Are  Recorded  Changes  in  Quotations  on  Those 
From  Other  Firms — Helpfiul  Device  of  Stratford  Firm. 

By   a   Staff   Member  of  Hardware  and   Metal. 


THE  form  reproduced  above  is  a 
page  from  the  Invoice  Book  of  J. 
R.  Myers  &  Sons,  of  /Stratford, 
and  enables  them  to  keep  a  complete  re- 
cord of  the  cost  of  every  line  of  goods 
in  stock,  and  not  only  so,  tout  the  terms 
of  purchase  as  to  discount,  duty,  etc., 
the  selling'  price,  each  and  by  the  dozen, 
and  to  the  jobber  as  well.  Not  only  so, 
but  the  cross  at  the  right  hand  side  is 
an  indication  of  valuable  additional  in- 
formation— for  on  the  other  side  of  this 
loose  leaf  book  are  the  particulars  of  a 
different  firm,  whose  quotation  on  the 
line,  received  after  its  purchase,  may 
have  been  more  advantageous  for  the 
next  buy,  as  will  be  explained  later. 
Entries  Made  from  Invoices 
First,  as  to  the  method  of  keeping 
this  last  information.  An  entry  is  made 
for  every  different  article  in  stock.  In 
the  one  shown  here  it  is  a  line  of  forks, 
with  detailed  description.  The  name  of 
the  firm  from  whom  it  was  purchased  is 
given;  also  the  duty,  if  imported;  the 
stock  num'ber  or  size,  the  list  price  dis- 
count, net  cost,  with  the  actual  selling 
price  each  and  'by  the  dozen,  and  the 
price  in  job  lots,  say,  to  contractors. 
A  Handy  Index  in  Front 
A  handy  addition  to  this  information 
is  secured  by  numbering  every  line  ruled 
on  the  page,  1,  2,  3,  and  so  on.  This  is 
for  index  purposes.  At  the  front  is  the 
index  of  the  articles,  in  alphabetical  or- 
der, and  subdivided  in  cases  where  there 
are  a  large  number  of  different  goods 
listed,  such  as  Fa,  Fe,  Fi,  etc. 

A  certain  kind  of  "Fork"  would  be 
on  page  64,  say,  and  on  line  1.  A  dif- 
ferent kind  would  be  on  line  2,  and  so 
on.     Perhaps  a  certain  article  would  be 


under  ":Sa. "  On  looking  it  up  in  the 
index  the  reference  would  be  to  "page 
96,  line  3,"  making  it  very  simple  to 
find,  as  the  line  on  the  page,  even,  is 
given,  thus  saving  time  in  running  down 
a  score  or  more  of  items  on  that  page. 
These  forms  are  filled  out  as  the  good? 
are  taken  into  stock,  when  the  invoices 
are  on  hand  and  all  the  information 
ready.  The  filling  in  of  the  blanks  does 
not  take  much  time,  and  is  almost  in- 
valuable for  a  real  knowledge  of  one's 
stock. 

Recording  a  Change  in  Price 
But  even  of  more  help  to  the  merch- 
ant, perhaps,  is  a  "stunt"  indicated  by 
the  cross   at   the  end  of  line   1.     What 
does  this  signify? 

One  of  several  things.  It  means  that 
since  the  original  entry  as  to  cost,  that 
either  a  change  has  been  made  or  a  dif- 
ferent quotation  has  come  in  from  an- 
other firm.  How  many  circulars  are  re- 
ceived offering  a  certain  line  of  goods 
at  a  lower  price,  or  a  modification  in 
some  respect  made?  What  means  has 
the  merchant  ordinarily  for  linking  up 
the  new  offer  with  the  old?  How  can 
he  file  it  so  that  it  will  be  available  the 
next  time  he  needs  to  re-stock?  Here 
is  a  simple  method.  Take  the  first  item 
on  line  1.  Turn  over  the  page — it  is  a 
loose  leaf  system — and  start  in.  "'Line 
1" — then  give  the  other  firm's  name, 
the  new  price  they  offer,  or  new.  terms, 
etc.  Then  when  you  come  to  order 
these  goods  again,  you  turn  up  the  well- 
kept  index,  see  the  page  and  line  itself, 
turn  to  it,  and  find  an  x  opposite.  On 
the  next  page  will  be  a  rival  firm 's  offer, 
perhaps  a  better  one  for  you.  If  you 
had  not   listed  it   in   some  such   wav  as 


this  the  chances  are  your  memory  would 
have  failed  you  and  the  better  offer 
have  been  lost. 

Saves   Looking  Up   Price   Lists. 

Or  take  a  change  in  catalogue  prices. 
On  the  first  page  you  have  the  price  you 
paid  a  few  months  ago,  and  on  the  re- 
verse the  price  in  the  amended  list. 
Otherwise,  to  know  what  it  would  cost 
you  on  a  repeat  order,  you  would  have 
to  go  over  a  pile  of  price  lists  that 
would  have  accumulated,  taking  a  lot 
of  extra  time. 

Or  it  may  be,  on  the  reverse  page 
you  would  have  the  new  price  of  the 
firm  you  bought  from,  and  with  it  the 
price  of  another  dealer,  a  double  fun! 
of  information. 

In  a  later  issue  of  Hardware  and 
Metal  will  be  given  a  description  of  an 
up-to-date  price  list  to  hang  on  the  wall, 
devised  by  this  firm,  and  also  a  stand 
for  granite  ware.  All  of  these  have 
been   found   exceedingly   useful. 

® 

PREPARING  FOR  HUNTING  SEASON 

Despite  the  fact  that  many  of  the 
American  sportsmen  who  visit  New 
Brunswick  annually,  are  now  engaged 
in  the  Presidential  election  campaign, 
and  the  younger  of  the  hunters  of  Nova 
Scotia  are  at  the  front,  the  number  of 
sportsmen  waiting  the  opening  of  the 
season  is  far  in  excess  of  last  year.  The 
game  is  reported  to  be  quite  plentiful 
in  the  northern  and  central  sections  of 
the  province.  On  September  1,  the  sea- 
son for  wood  duck,  black  duck,  teal, 
brant,  and  geese,  opened,  and  on  Sep- 
tember .15,  the  big  game  season  opens, 
when  moose,  cariboo,  and  deer  may  be 
killed,  with   the  proper  license   secured. 
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DUCK  hunting  opened  on  September  1st.  Last  call 
before  September  16th ! 

*  *         * 

THE  WHOLE  continent  heaved  a  sigh  of  relief 
when  the  railway  strike  danger  mark  was  passed. 

*  *         * 

COAL  is  raised  half  a  dollar  a  ton.  Editorial  writers 
please  note;  you  can't  blame  this  latest  rise  in  the 
cost  of  living  on  the  hardwareman. 

*  *         * 

THE  PRICE  of  paper  has  advanced  anywhere  from 
33  1-3  to  100  per  cent.  Publishers  are  hard  pushed 
to  find  enough  paper  to  get  their  issues  out  regularly. 

#  *  * 

HENRY  FORD  thinks  he  can  cut  the  working  day 
in  his  plant  to  six  hours  and  still  make  things  go. 
And  yet  there  are  lots  of  merchants  who  still  think  it 
necessary  to  work  sixteen. 

*  *         * 

DESPITE  rust  and  drought  and  the  atmospheric 
excesses  of  various  kinds  that  the  country  has  lab- 
ored under,  the  crops  are  going  to  be  good.  Uncer- 
tainty is  at  an  end. 

*  *        * 

THE  TIME  is  coming  when  practically  every  family 
will  have  its  own  little  roadster.  And  yet  there  are 
hardwaremen  who  have  not  yet  recognized  the  ne- 
cessity of  getting  into  the  accessory  business. 

*  *         * 

FIRE  regulation  in  Northern  Ontario  may,  follow- 
ing the  recent  disaster,  be  referred  to  as  a  case  of 
locking  the  stable  after  the  steed  has  been  stolen — 
but  such  a  course  is  a  wise  one  if  there  are  other 
horses  to  guard. 


STEEL  FILES  AT  A  PREMIUM 

VARIOUS  factors  have  conspired  together  a 
place  steel  files  on  a  pedestal.  In  the  first  place 
there  have  been  big  demands  on  steel  for  all  munition 
work  and  this  has  caused  a  shortage  for  the  manu- 
facture of  files.  Then,  too,  there  has  been  an  extra' 
heavy  demand  for  files  for  use  on  certain  classes  of 
munition   work.     Certain    sizes    are    used  by  shell 


manufacturers.  Labor  difficulties  have  added  to  the 
troubles  of  the  manufacturers.  In  consequence  files 
are  now  a  rather  scarce  article.  There  are  those  who 
look  for  higher  prices  under  the  stimulus  of  present 
conditions. 


GASOLINE  HOLDS  FIRM 

WITH  the  heavy  production  of  crude  oil  and  a 
decline  in  price  of  that  commodity,  a  stimulus 
was  recently  given  to  lower  prices  in  gasoline.  Re- 
finers put  their  prices  down  lc  per  gallon  and  from 
the  tank  wagon  in  Toronto  it  is  now  selling  at  271/2f. 
To  outside  points  the  freight  must  be  reckoned  in 
addition  to  this.  At  certain  service  stations  in  Tor- 
onto gasoline  is  now  being  retailed  at  18c  per  gallon. 
At  the  time  of  the  recent  decline  of  lc,  further 
declines  were  not  altogether  unlooked  for. 

Under  the  influence  of  good  weather  conditions, 
favorable  to  motoring,  the  consumption  of  gasoline 
has  been  25  to  30  per  cent,  greater  in  Canada  this 
year  than  last.  It  is  expected  the  consumption  of 
gasoline  in  the  Dominion  will  run  somewhere  be- 
tween 75,000,000  and  100,000,000  gallons  this  year. 
In  terms  of  40-gallon  barrels,  this  means  from 
1,875,000  to  2,500,000.  Last  year  there  were  con- 
sumed in  the  neighborhood  of  1,500,000  barrels. 
Prices  in  gasoline  at  the  present  time  are  expected  to 
hold  steady. 


THE  PAPER  SHORTAGE  AND  THE  PUBLIC 

THE  publishing  industry  in  Canada  is  facing  a 
serious  crisis.  Since  the  first  of  the  present  year 
there  has  been  a  growing  scarcity  of  paper  and  a 
corresponding  advance  all  along  the  line  in  prices. 
The  publisher  is  literally  at  his  wit's  end  to  know 
what  to  do. 

Since  January  1  there  has  been  a  rapid  and  con- 
tinuous advance  in  paper  prices.  During  that  period 
the  best  grades  of  paper,  white  coated,  have  gone  up 
fifty  per  cent,  A  medium  grade  of  coated  which 
cost  6  cents  a  pound  before  cannot  now  be  bought 
for  less  than  9  cents;  and  the  mills  are  dodging  or- 
ders at  any  price.    Super-calendar  paper  which  form- 
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erly  sold  at  $4 .  35  to  $4 .  50  is  now  quoted  anywhere 
from  $7.00  to  $8.25.  Newsprint — the  rough  sur- 
faced paper  on  which  newspapers  are  printed — has 
advanced  nearly  fifty  per  cent.  Many  of  the  best 
grades  of  paper  have  been  taken  off  the  market  en- 
tirely, the  manufacturers  finding  it  impossible  to 
keep  up  the  quality.  There  is,  in  fact,  a  very  general 
depreciation  in  paper  quality  despite  the  staggering 
jump  in  the  prices.  And,  despite  the  sky-high  price 
levels,  the  manufacturers  are  compelled  to  refuse 
business  or  to  defer  shipments  for  long  periods. 

This  condition  is  operating  in  two  directions  in 
its  bearing  on  the  publishing  business.  It  is  forcing 
publishers  to  economize  on  paper  in  every  conceiv- 
able way.  They  are  finding  it  necessary  to  reduce 
the  number  of  pages  printed.  Lavish  supplements, 
filled  with  special  features  of  no  particular  value, 
are  becoming  a  thing  of  the  past.  "Extras"  are  put 
out  only  when  the  news  really  warrants  it.  News- 
papers, magazines,  class  papers,  are  all  concentrating 
on  the  important  problem  of  printing  the  really 
essential  matter  in  the  least  space  and  eliminating  all 
non-essentials.  In  this  one  respect,  the  paper  shortage 
is  going  to  prove  a  blessing  in  disguise.  Publishers 
are  also  examining  their  lists  closely,  cutting  off  ex- 
changes and  "dead  heads"  and  doing  everything  in 
their  power  to  economize  in  that  way.  In  these  days 
of  scarcity  only  the  man  who  wants  a  paper  suffici- 
ently to  pay  for  it  promptly  should  get  his  copy. 

The  situation  is  reacting  in  another  direction.  It 
is  forcing  publishers  to  raise  their  subscripton  rates. 
Many  newspapers  and  class  publications  have  already 
done  so.  And  it  seems  to  be  the  only  solution  for  a 
situation  which  now  threatens  many  a  publisher 
with  ruin.  Subscription  rates  in  Canada  had  been 
hammered  down  to  a  minimum  by  strenuous  com- 
petition and  it  is  impossible  for  publishers  to  con- 
tinue to  supply  their  product  at  such  low  prices  in 
the  face  of  the  sudden  advance  of  paper  costs. 

The  reader  should  bear  these  facts  in  mind.  If  he 
is  inclined  to  complain  when  his  favorite  periodical 
comes  to  him  a  little  thinner  and  his  renewal  notice 
quotes  a  higher  figure,  let  him  pause  to  consider  that 
it  is  only  by  -such  measures  that  the  publisher  is 
able  to  continue  to  send  him  the  paper  at  all. 


PREJUDICE  AFFECTS  PROFITS 

MANY  severe  criticisms  have  been  heard  from 
retail  hardware  merchants  during  the  past 
two  or  three  years  regarding  flashlights  and  batteries. 
An  investigation  has  proven  that  in  the  majority  of 
cases  the  complaints  are  not  well  founded  when  ap- 
plied to  present  day  conditions.  Prior  to  the  war  a 
great  many  cheap  flashlights  and  batteries  were  im- 
ported from  Germany.  Some  of  the  goods  received 
proved  little  better  than  so  much  junk.  The  flash- 
lights frequently  failed  to  work.  There  was  no  guar- 
antee for  replacement  in  the  case  of  battery  deterior- 


ating on  the  shelf.  Many  of  the  batteries  became 
useless  in  a  short  time  and  were  a  total  loss  to  the 
hardware  merchant.  In  not  a  few  cases  the  mer- 
chants bought  large  quantities  on  account  of  the 
goods  being  bought  for  import.  The  result  was  a 
pile  of  dead  dollars  when  the  flashlights  and  bat- 
teries became  unsaleable.  And  ato  many  tof  the' 
retail  hardvvaremen  became  obsessed  with  the  idea 
that  most  flashlights,  batteries,  etc.,  were  frauds — a 
line  to  be  avoided.  Many  a  good  line — many  a  good 
profit-maker  has  been  unjustly  condemned  because 
some  cheap  and  inferior  line  has  failed  to  give  ex- 
pected results. 

This  seems  to  have  been  so  in  the  case  of  flash- 
lights and  batteries.  There  are  many  hardware 
Arms  to-day  handling  flashlights  and  batteries  which 
are  giving  excellent  satisfaction,  and  are  making  sat- 
isfied customers,  and  profit  for  the  retailers. 

There  are  also  many  retailers  who  were  disap- 
pointed with  some  of  the  cheap  lines  which  they 
bought  under  unsatisfactory  conditions  three  or  four 
years  ago.  These  merchants  are  in  some  cases  pre- 
judiced, due  to  the  small  sale  for  the  line  at  that  time, 
and  to  the  loss  which  they  sustained  on  account  of 
1  latteries  going  bad.  They  apparently  have  not 
realized  that  during  the  past  three  years  conditions 
have  changed,  and  the  flashlight  is  no  longer  looked 
upon  as  a  novelty  but  rather  as  a  necessity.  One 
authority  asserts  that  the  demand  for  flashlights  and 
batteries  has  increased  ten-fold  in  the  past  three 
years.  There  are  now  a  number  of  reputable  manu- 
facturers who  are  willing  to  guarantee  their  products 
in  every  respect. 

(heat  improvements  have  been  made  in  manu- 
facturing processes  which  prolong  the  life  of  the  bat- 
teries. Batteries  and  cases  have  been  standardized 
so  that  by  handling  one  line  of  cases  or  batteries  the 
merchant  can  meet  practically  all  demands.  There 
have  also  been  many  improvements  in  flashlight 
cases,  particularly  in  the  switches  for  turning  the 
light  on  and  off.  This  has  to  a  great  extent  elimin- 
ated complaints  on  defective  cases.  If  the  merchant 
will  watch  his  guarantee  periods  on  batteries  and 
test  them  regularly  he  will  have  little  or  no  occasion 
to  suffer  loss  by  deterioration  of  the  batteries.  Every 
merchant  has  to  be  his  own  judge  as  to  the  advisa- 
bility of  carrying  or  not  carrying  flashlights  and 
batteries  in  stock.  It  has  been  proven  to  the  entire 
satisfaction  of  a  great  many  merchants  that  flash- 
lights and  batteries  are  a  profitable  side  line.  The 
goods  take  up  very  little  room,  and  it  is  not  neces- 
sary to  put  in  heavy  stocks.  The  goods  should  be 
well  displayed.  The  volume  of  sales  will  depend 
largely  upon  the  efforts  of  the  merchant  and  his  sales 
staff.  No  merchant  should  allow  old  time  prejudices 
to  prevent  him  from  at  least  investigating  the  possi- 
bilities now  afforded  by  reputable  manufacturers  for 
stocking  and  selling  flashlights  and  batteries. 
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LESSON  NO.  19 
Semi-Script 


WE  have  previously  pointed  out  the  importance  of 
the  lettering,  above  everything-  else,  on  the  show 
card.  This  «cannot  be  too  strongly  emphasized. 
The  lettering  must  be  of  a  plain  and  readable  design  and 
therefore  I  shall  point  out  how  an  obscure  form  of  letter- 
ing may  be  transferred  into  a  very  practical  one. 

The  lesson  this  month  is  based  on  the  old  style  script 
which  bore  many  curves  and  flourishes.  Naturally  these 
rendered  ready  reading  difficult,  but  in  order  to  utilize  the 
old  style  you  must  thin  out  these  obscuring  elements  just 
enough  to  bring  out  the  form  of  the  lettering  itself. 

In  the  first  place,  a  most  important  point  is  to  form 
die  letters  at  a  uniform  angle  as  illustrated  by  Fig.  1.  T» 
laying  out  the  word,  before  the  color  is  applied,  light 
pencil  lines  are  drawn  a  half  inch  apart  and  at  the  angle 
desired  for  the  lettering.  These,  along  with  the  four 
regular  horizontal  guide  lines,  are  sufficient  to  enable  you 
to  get  the  lettering  properly  balanced  at  a  uniform  angle. 
One  letter  at  an  off  angle  is  like  a  soldier  out  of  step. 

Script,  or  rather  semi-script,  may  be  made  by  either 
outline  or  single  brush  stroke.  Of  the  two,  outline  is 
preferable  for  a  clear  cut  letter  though  the  brush  stroke  is 
quicker.  However,  script  is  not  used  to  any  great  extent, 
so  the  little  extra  time  would  be  well  expended. 

The  outlining  may  be  done  with  either  a  broad  pen  or 
a  small  brush.  I  usually  use  the  pen  myself  but  you  may 
have  better  success  with  the  brush.  Use  the  heavy  carbon 
ink  for  the  pen  outline  work  and  fill  in  later  with  card- 
writers'  black,  using  a  brush. 

This  lesson  is  only  a  starter  for  you  in  modern  script 
lettering.  Magazines  are  full  of  new  ideas  in  this  form  of 
lettering,  drawn   by  high-priced   artists,   and   those  ideas 


are  useful  for  show  card  purposes.    Be  sure  you  thorough- 
ly master  chart  19  before  attempting  anything  new. 

THE  CHART 

The  forms  of  script  lettering  shown  in  the  chart  are 
only  a  few  of  the  many  varieties  which  are  used  for  show 
card  and  other  advertising  purposes.  The  main  idea,  I 
repeat,  is  to  combine  utility  and  grace.  (Have  a  good, 
readable  type  that  will  join  up  into  words  gracefully.) 

Lower  Case. 

The  "a"  is  composed  of  six  separate  strokes.  Note  that 
strokes  1  and  2  are  furthest  apart  at  the  centre  of  the 
letter.  These  two  strokes  make  a  good  combination  to 
practice. 

"b's"  first  two  strokes  come  to  the  upper  guide  line. 
Strokes  4  and  5  are  of  similar  formation  to  1  and  2  of 
"a"  but  are  reversed.    Practice  these  often. 

"c"  is  composed  of  five  distinct  strokes.  This  letter 
needs  a  lot  of  practice  so  as  to  balance  it  up  properly. 
Note  the  angle  at  which  it  slants. 

"  d  "  makes  a  very  graceful  letter.  It  is  of  similar  form- 
ation to  the  "  a. "  The  difference  being  the  extending  of 
strokes  4  and  5  to  the  upper  guide  line. 

"e"  is  a  letter  that,  when  mastered,  can  be  made  very 
rapidly.     It  only  has  four  strokes  in  its  construction. 

f.  Care  must  be  taken  to  get  this  letter  at  the  right 
angle.  Should  you  not  do  so  it  would  spoil  the  whole  word 
in  which  it  was  used.  Practice  well  the  long  sweeping 
strokes  1  and  2. 

You  may  experience  difficulty  with  the  "g"  formation 
but  you  can  master  it  with  continual  practice. 

Strokes  1  and  2  of  "h"  must  be  kept  parallel  with  one 
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Chart  19 


another.  Strokes  4  and  5  make  a  good  pair  to  practise 
together. 

The  "i"  is  just  a  repetition  of  strokes  4  and  5  of  the 
letter  "a." 

"j"  is  one  of  the  letters  that  comes  to  the  lower  guide 
line.  Note  how  strokes  1  and  2  come  together  at  the 
bottom. 

You  will  need  to  practise  strokes  4,  5,  6  and  7  of  "k" 
many  times  before  you  get  them  to  appear  graceful. 

"l's"  formation  appears  in  other  letters.  Practice 
often. 

To  make  "m,"  a  nice  swinging  letter,  care  must  be 
taken  to  get  the  six  main  strokes  all  at  the  same  slant. 

"n"  is  of  similar  formation  and  needs  much  practice. 

"o"  is  composed  of  six  separate  strokes.  This  letter 
needs  practice. 

Strokes  3  and  4  of  "p"  are  the  same  as  5  and  6  of 
"o." 

Note  the  sameness  in  the  formation  of  the  "q"  and 
"g. "  The  only  difference  is  in  the  lower  section.  Prac- 
tice strokes  7  and  8  often. 

"R"  is  simple  letter,  but  you  need  to  pay  attention  to 
strokes  3  and  4. 

"s"  is  the  stumbling  block  for  many  amateurs.  Note 
where  the  cross  bars  mark  the  beginning  and  ending  of 
strokes. 


The  curves  at  the  lower  ends  of  strokes  1  and  2  of 
"t"  and  "u"  appear  often  throughout  the  alphabet  and 
need  much  practice. 

You  will  experience  difficulty  in  getting  the  "v"  at 
the  right  slant.    Practice  counts. 

The  "w"  is  of  similar  formation  to  the  "u"  with 
strokes  5  and  6  added.  This  letter  requires  a  great  deal 
of  practice. 

The  "x"  is  completed  with  five  strokes.  As  these 
strokes  do  not  appear  in  other  letters  it  is  necessary  that 
you  give  them  an  extra  amount  of  practice. 

The  "y"  is  a  very  graceful  letter  and  works  in  nicely 
with  others. 

The  "z"  is  composed  of  nine  curved  strokes.  This 
letter  is  not  used  as  much  as  the  others  but  its  formation 
should  be  learned. 

Upper  Case 

The  upper  case  script  shows  more  curved  lines  than 
does  the  lower  case.  For  this  reason  all  upper  case  letters 
should  not  be  used  for  making  up  a  word.  No  more  than 
one  must  be  used  to  each  word  and  that  at  the  beginning. 

A  shows  a  nice  combination  of  strokes  in  1  and  2. 
Practice  well  the  diagonal  strokes  3  and  4. 

B  is  composed  of  all  curved  lines.  This  is  one  of  the 
most  difficult  letters  to  master  and  requires  a  great  deal 
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of  practice.     All  those  strokes  on  the  right  side  of  the 
letter  need  special  attention. 

"C"  is  a  five-stroke  letter  and  is  not  unlike  the  lower 
case  "c. "    All  its  lines  appear  in  other  letters. 

"D"  is  another  all  curve  letter.  Strokes  5  and  6 
should  be  practised  many  times. 

The  "E"  shows  a  variety  of  curved  lines  which  when 
made  correctly  form  a  very  graceful  letter.  Practice 
often. 

The  upper  part  of  the  "F"  requires  a  lot  of  hard 
practice.  This  is  the  first  time  these  strokes  have  ap- 
peared. 

.  Practice  often  the  combination  strokes  1  and  2,  and 
5  and  6.  It  will  take  you  some  time  to  get  these  joined 
up  properly. 

The  formation  of  "G"'  needs  a  great  deal  of  attention. 
This  is  the  first  time  that  strokes  1  and  2  have  been  used. 

"H"  also  has  all  curved  lines.  You  will  need  to  prac- 
tise this  letter  often  to  get  it  balanced  properly. 

The  "I"  and  "J"'  are  of  somewhat  the  same  forma- 
tion. Strokes  1  and  2  are  the  same.  Practice  these  letters 
many  times. 

Many  cardwriters  experience  difficulty  in  the  forma- 
tion of  "K. "    Strokes  8,  10  and  11  are  food  for  practice. 

The  combination  strokes  5,  6,  7,  8  and  9  of  "L"  are 
most  important.  Study  well  the  lines  of  this  letter  and 
see  if  you  can  learn  to  make  one  like  it. 

"M"  and  "N"  show  strokes  of  similar  nature.  Don't 
spread  these  letters  too  much. 

"0"  is  an  important  letter  as  it  is  very  much  used. 
The  opposite  curved  lines  1  and  2  and  5  and  6  need  lots 
of  practice. 

"P."  In  this  letter  strokes  5  and  6  are  all  important 
as  they  give  the  balance  to  the  latter. 

"Q"  the  "two-shaped"  letter  over  which  many 
amateurs  have  difficulty.  Every  stroke  in  this  letter 
should  be  made  the  same  as  shown.    Practice  many  times. 

"R"  shows  the  formation  of  the  "P"  with  the  tail 
added.  Strokes  7  and  8  give  the  character  of  the  letter  so 
must  be  practised  well. 

In  "S"  we  have  a  similar  formation  to  the  lower  case. 

"T"  is  almost  the  same  as  "¥.''  Note  the  slant  of 
strokes  3  and  4. 

Notice  the  lines  of  the  letter  "U. "  The  graceful 
swing  of  lines  1,  2,  3  and  4  are  most  important. 

The  "V's"  formation  is  shown  in  the  centre  of  the 


upper  case 


'M. 


Praictise    carefullv. 


Note  the  similarity  between  the  forepart  of  the  "W" 
and  the  letter  "U. "  Take  paints  to  get  all  three  uprights 
in  this  letter  the  same  distance  apart. 

"X"  is  not  used  very  often  in  upper  ease  but  never- 
the  less  its  formation  should  be  known  to  the  cardwriter. 
This  is  an  excellent  letter  to  practice  on. 

"Y"  is  another  letter  with  shapely  lines.  Note  that 
strokes  2  and  3  do  not  rest  on  the  lower  guide  line.  It 
comes  about  three-quarters  of  the  way  down. 

The  "Z"  and  "&"  show  many  lines  that  may  be  used 
for  practice  work.  The  upper  part  of  the  Z  is  most  im- 
portant. 

By  way  of  showing  varieties  of  letter  formation  note 
the  letters  "M,"  "L"  and  "E"  in  the  word  "Maclean,'' 

Practice  Work 

To  make  a  success  of  anything  one  must  first  gain 
knowledge  and  afterwards  put  that  knowledge  into  actual 
work.  Practice  means  success  and  success  means  advance- 
ment. So  it  behooves  the  would-be  cardwriter  to  practise 
all  his  spare  time  will  permit.  A  good  way  to  practise 
this  work  is  to  follow  the  principle  as  shown  in  Fig.  1. 
Pick  out  each  stroke  separately  and  practise  it  until  you 


miming 

lawn 

mowers 
make 

§rass 
cutting 
an  easy 
task 


have  completely  mastered  it.  You  will  find  by  studying- 
the  chart  that  many  strokes  are  the  same  so  it  won't  take 
as  long  as  it  may  seem  to  go  over  the  entire  alphabet. 

The  accompanying  complete  show  card  gives  an  idea 
of  how  this  type  should  be  used.  Do  not  use  this  semi- 
script  exclusively  on  any  card,  use  it  only  to  bring  out 
the  feature. 


THE  ONLY  necessity  of  every-day  life  that  seems 
to  be  going  down  in  price  is  the  motor  car. 

>K  *  * 

A  ROLLING  STONE  gathers  no  moss.  Neither  does 
the  retailer  who  allows  his  ideas  and  energies  to  stand 
still. 

EVERY  DOG  has  his  day:  even  the  dacHsUNd. 
The  Russian  bear  seems  to  be  playing  with  the  tail 

of  the  said  hound. 

*         *         * 

CONSTANTINE  is,  in  the  phrase  of  the  adage,  be- 
tween the  devil  and  the  deep  sea.  On  one  side  is  the 
people  clamoring  for  war.  On  the  other  his  wife 
urging  neutrality.    Which  is  the  deep  sea? 

%  %  % 

MORE  efficiency  is  the  great  objective  in  mostj 
successful  retail  businesses.  Efficiency  in  selling 
means  making  one  dollar  of  selling  expense  bring 
in  the  profit  that  two  brought  before,  always,  of 
course,  bearing  in  mind  the  customers  best  interests. 
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THE  next  few  problems  to  follow 
in  this  series  will  be  in  the  nature 
of  general  sheet  metal  work,  the 
one  to  be  described  in  this  issue  being 
that  of  a  gasoline  tank  for  a  motor  boat, 
although  the  practice  of  inserting  baffles 
in  any  kind  of  oil  tank  that  has  to  be 
fastened  on  a  moving  vehicle  is  also 
good. 

As  a  small  leak  would  cause  consider- 
able trouble,  the  tinsmith  in  making  a 
tank  must  exercise  great  care.  The  tank 
as  shown  here  is  of  a  fairly  regular  pat- 
tern or  design,  yet  in  some  instances  the 
nature  of  the  space  in  which  the  tank  is 
located  requires  a  very  irregular  shaped 
tank. 

In  the  top  view  or  plan,  the  three 
dotted  lines  1-1,  2-2  and  \\-'-\  show  the 
position  of  the  plates  or  partitions 
usually  put  in  to  keep  the  contents  of 
the    tank   from   splashing   too   freely   in 


the  tank,  through  the  motion  of  the  boat, 
thus  putting  too  much  strain  on  the 
joints  and  seams  of  the  tank. 

In  the  development  of  the  patterns 
necessary  to  have  a  plan  or  top 
view  and  side  view.  In  this  case  let 
A,  B,  C,  D  be  the  outline  of  the  top 
view  and  E,  F,  G.  H  the  outline  of  the 
side  view.  The  top  of  the  tank  being 
square  with  'both  ends,  the  top  view  is 
also  the  outline  of  pattern  of  top  sec- 
tion. The  line  G  H  inside  gives  the 
length  of  bottom  section.  Draw  a  line 
as  at  G  1  and  H  1  and  square  from  this 
line.  At  these  points  draw  lines  on  both 
sides  and  at  one  end  G  1.  Mark  on  each 
side  half  the  distance  from  'C  to  D.  At 
H  1  mark  on  each  side  half  the  distance 
from  A  to  B.  Connect  the  points  thus 
obtained  forming  outline  Al,  Bl,  C'l  and 
Dl,  being  pattern  of  bottom. 

The  lensjth  of  side  is  shown  by   lines 


A  C  and  B  D  of  top  view.  Draw  a  line 
as  El — Fl  equal  in  length  to  €  A  in  top 
view.  Draw  lines  at  right  angles  to  El 
and  Fl.  On  line  drawn  from  Fl,  mark 
off  a  distance  equal  to  E  G  on  side  view. 
From  Fl  mark  off  the  distance  from  F 
to  H  in  side  view.  'Connect  points  Gl 
and  HI,  thus  obtained,  completing  pat- 
tern of  side.  The  two  end  pieces  are 
square  or  rectangular  pieces  as  shown 
in  the  two  end  views.  The  section 
through  ends  show  edges  turned  on  end 
pieces.  At  XI,  X2  and  X3  are  shown 
the  three  operations  in  fitting  on  end 
pieces.  This  seam  is  doubled  over  from 
the  outside,  making  the  ends  very  se- 
cure. At  1-1,  2-2  and  3-3  are  shown  the 
three  portions  which  are  put  in  before 
ends  are  seamed  on.  These  are  either 
punched  or  cut  out  as  indicated  by 
dotted  lines. 

(Continued  in  next  issue.) 
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CHECKING    THE    GAMBLING    SPIRIT 

(From    Hardware   Age.) 

The  hardware  manufacturers  and  whole- 
salers of  the  United  Slates  are  confronted  by 
a  problem  which  at  the  present  time  is  as- 
suming unhealthy  proportions.  It  can  be  sum- 
mod  up  in  a  few  words.  It  looks  as  though 
hardware  dealers  were  buying  too  heavily  ax 
high  prices,  and  as  a  result  are  failing  to  meet 
their  bills  with  customary   promptness. 

For  several  years,  up  until  about  14  months 
ago,  the  retail  hardware  merchants  of  this 
country  had  been  buying  in-  small  quantities, 
and  were  turning  their  stocks  frequently. 
Ever  since  the  11107  panic  this  condition  had 
been  pronounced.  A  little  over  a  year  ago, 
however,  conditions  correctly  gaged  brought 
about  a  decided  change,  and  dealers  began 
buying  freely  in  anticipation  of  their  needs. 
Many  far-sighted  hardware  men  have  made 
splendid  profits  as  a  result,  and  the  habit  of 
buying  in  quantities  well  ahead  of  the  selling 
seasons  has  become  quite  general.  Manufac- 
turers and  jobbers  encouraged  this  movement, 
and  until  recently  just  about  everybody  in  the 
trade  has  been  well   satisfied   with   the  results. 

Just  now,  however,  a  goodly  number  of 
manufacturers  and  wholesalers  are  applying 
the  brakes.  They  are  endeavoring  to  keep 
buying  down  to  proportions  of  safety.  Many 
bright  men  in  the  hardware  business  feel 
that  the  pinnacle  of  high  prices  has  been 
reached,  and  there  is  in  the  air  an  element  of 
doubt  as  to  the  future.  This  feeling  is  em- 
phasized by  small  dealers'  orders  for  abnor- 
mal quantities  of  many  items,  and 'the  ele- 
ment of  speculation  is  clearly  visible  as  dis- 
count dates  pass  without  the  appearance  of 
checks    in    payment. 

There  has  never  been  a  period  in  American 
business  when  commercial  gambling  has  been 
as  general  as  it  has  during  the  past  year. 
There  has  never  been  a  time  of  such  universal 
"winnings"-  as  there  has  been  in  this  period. 
A  year  ago  just  about  any  buyer  could  have 
bought  large  quantities  of  any  ten  staple 
hardware  articles,  and  could  have  promptly 
realized  a  good  profit  on  his  purchases.  Just 
about  everything  has  been  headed  uphill  and 
the  ascent  has  been  marked  by  little  or  no 
engine  trouble.  If  those  who  believe  prices 
have  about  reached  the  high-water  mark  are 
right,  it  is  indeed  time  for  dealers  to  test 
their  brakes  and  make  sure  that  their  com- 
mercial machines  are  under  perfect  control.  It 
indeed  is  not  a  time  when  merchants  shoulc 
buy  large  quantities  of  gcods  for  which  they 
cannot  pay  .  promptly.  Purchases  on  which 
cash  discount  is  passed  certainly  look  like 
speculations,  and  manufacturers  and  big  dis- 
tributors are  acting  wisely  in  their  endeavors 
to  check  such  transactions. 

The  hardware  trade  of  the  United  States  has 
enjoyed  for  many  years  a  reputation  for  re- 
markable steadiness,  and  the  present  movement 
to  nip  in  the  bud  this  dangerous  tendency 
shows  clearly  that  leaders  in  the  industry 
have  their  ears  to  the  ground. 


TAKE  A   FARM   PAPER. 

(From  the  National  Bulletin.) 
Quite   a    number   of  retailers   are   subscribers 
to  one  or  more  farm  papers,  and  this  is  a  good 
tiling  to  do. 

Some  hot  summer  day,  when  you  are  swelt- 
ering in  your  store,  tired  out  and  needing  a 
vacation,  that  breezy,  old  farm  paper  will  re- 
mind you  of  the  cool  woods  where  you  went 
squirrel  hunting  or  the  old  swimming  hole 
where    you    disported    yourself    as    a    boy,    and 


you  will  be  tempted  out  for  a  few  days  of 
needed    rest. 

If  your  boyhood  days  were  spent  on  the 
prairies,  then  someday  when  you  are  sick  of 
business  and  want  to  quit,  that  old  farm  paper 
will  bring  to  your  mind  recollections  of  har- 
vesting time  and  of  you  working  in  the  field 
with  the  thermometer  at  IOj,  shocking  grain 
that  was  running  from  four  to  six  bushels  to 
the  acre,  and  worth  about  50c  per,  and  you  will 
decide   the   store   is   all    right   after   all. 

Also  it  puts  you  next  to  any  new  things  that 
are  being  advertised  to  the  farmer,  posts  you 
as  to  whatever  the  editor  is  doing  for  the  com- 
munity as  a  whole,  and  gives  you  a  chance  to 
enter  a  good,  strong  protest  if  he  knocks  local 
merchants,  so  the  farm  paper  is  a  good  thing 
for   you   any   way   you   take   it. 

Subscribe  for  a  good  one.  One  of  that  kind 
which  believes  that  the  home  town  is  essential 
to  rural  convenience,  happiness  and  prosperity, 
and  one  that  stands  for  the  wholesome  prin- 
ciple of  clean  advertising. 


BETTER    MERCHANDISING. 

(From  National  Hardware  Bulletin.) 

One  does  not  have  to  keep  his  ear  very  close 
to  the  ground  to  discover  that  the  retailer  is 
approaching  the  point  where  he  wants  to 
know  all  about  his  business,  to  dig  into  it  and 
get  the  real,  vital  facts  upon  which  the  suc- 
cessful management  of  his  particular  store 
depends. 

He  is  no  longer  contented  to  wait  until  his 
annual  inventory  to  learn  whether  or  not  he 
has  made  any  money.  He  wants  to  know  now 
at  least  every  month  how  he  is  getting  along. 
If  he  is  losing  money  he  wants  to  know  just 
why  and  what  particular  lines  are  responsible 
for  the  loss. 

We  find  him  compiling  records  of  purchases 
of  stock  running  back  over  a  term  of  years,  to 
use  as  a  guide  in  placing  orders,  checking  up 
on  the  sales  made  and  other  work  done  by  his 
clerks,  to  determine  exactly  how  his  invest- 
ment in  them  is  paying,  marking  his  goods  ac- 
cording to  a  well  ordered  plan  so  he  knows 
the  exact  percentage  of  net  profit  each  article 
will  pay.  In  fact  he  is  striving  to  place  every 
phase  of  his  business  on  a  basis  where  he  can 
handle  it  with  the  least  possible  guesswork. 

This  evolution  in  merchandising  methods  is 
not  progressing  as  rapidly  as  one  might  at 
first  expect,  for  it  takes  time  to  make  the 
necessary  revision  and  become  reasonably  pro- 
ficient in  modern  bookkeeping  methods  and 
the  retailer  is  already  about  as  busy  as  he 
can  be  in  his  efforts  to  handle  his  multifarious 
responsibilities. 

Another  thing,  a  heavy  percentage  of  retail- 
ers are  poor  bookkeepers,  so  that  in  reality  one 
of  our  big  retail  problems  just  at  present  is 
to  supply  them  the  information  they  need  on 
this  important  subject  and  encourage  the 
study   of  it. 

There  are  other  matters,  too,  which  loom 
large  in  the  big  task  of  improving  retail  mer- 
chandising, but  this  particular  one  is  the  very 
basis  of  successful  retailing.  These  changes 
in  retail  methods  are  progressive  and  health- 
ful, and  are  putting  the  retailer  in  a  better 
position  to  meet  the  conditions  which  con- 
front him. 


merchant  vessels  to  be  "operated  on  a  sche- 
dule competing  with  or  supplementing  that 
maintained  by  the  Deutschland  and  the 
Bremen."  It  says  that  the  company  has  de- 
signs for  their  construction  and  "believes  that 
there  is  a  wide  field  for  them  at  the  present 
time."  Its  president  is  said  to  believe  "not 
only  that  undersea  liners  will  have  great 
value  during  the  war,  but  that  they  can,  with 
the  advent  of  peace,  be  readily  converted  into 
surfaec  liners  with  a  few  small  changes."  It 
seems  to  us  that  if  he  believes  that  he  will 
believe  almost  anything. 

This  eminent  electric  boat  builder  is  furth- 
er credited  with  the  opinion  that  "regular  and 
frequent  submarine  service  between  this  coun- 
try and  Germany  is  not  only  practicable  but 
thoroughly  probable,"  provided  the  war  lasts 
long  enough.  He  has  no  doubt  the  "Allied 
blockade  is  as  stringent  as  a  blockade  can  be 
made,"  but  "the  Deutschland's  feat  is  within 
the  capabilities  of  any  submarine  of  equal 
power  and  cruising  radius."  Well,  perhaps  so, 
but  we  hope  that  no  citizen  of  this  neutral  na- 
tion will  indulge  in  the  disreputable  business 
of  running  the  British  blockade  to  help  Ger- 
many prolong  the  infernal  warfare  against 
civilization  and  humanity.  If  anybody  else 
attempts  it  from  our  shores,  it  is  to  be  hoped 
that  the  craft  will  not  be  so  fortunate  as  the 
Deutschland  was  on  her  western  trip.  Any 
American  ought  to  be  ashamed  to  indulge  in 
that  sneaking  business,  and  it  is  to  be  hoped 
that  the  Quincy  dispatch  is  as  far  from  the 
truth  as  it  seems. 


ARE     WE     TO     INDULGE     IN     SUBMARINE 
BLOCKADE  RUNNING? 

We  can  hardly  credit  the  statement  In  a  dis- 
patch to  the  "Tribune"  from  Quincy,  Mass., 
that  the  Electric  Boat  Company  of  Fore  River 
is    to    go   into    the   construction    of   submarine 


RECORD   PRICES  FOR  BACON. 

(From   "Grocer,"    London,   Eng.) 

Bacon  prices  have  sharply  advanced  in  the 
past  few  weeks,  and  present  quotations  con- 
stitute a  record.  It  is  doubtful  whether  the 
top  point  has  yet  been  reached,  but  this  ques- 
tion will  be  decided  in  the  near  future.  We 
append  figures  showing  the  total  imports  of 
bacon  into  the  United  Kingdom  so  far  during 
the  present  year  : 

1916,  1915.  1914, 

cwts.  cwts.  cwts. 

Jan.  1  to  June  30.  4,176,712    3,455,741    2,602,087 
Four    weeks    ended 

July   29    424,154        637,586        374,617 

It  will  be  remembered  that  about  two 
months  ago  there  were  many  erroneous  state- 
ments published  in  the  sensational  daily  press, 
drawing  attention  to  the  presumed  conditions 
for  bacon,  and  the  same  statements  caused 
much  misunderstanding  to  prevail  throughout 
the  country.  In  our  issue  of  July  8  we  re- 
viewed the  general  situation  of  bacon,  and 
gave  the  reasons  why  the  imports  of  bacon 
into  this  country  were  so  unprecedentedly 
large  in  the  spring  of  this  year.  Briefly  put, 
big  shipments  were  made  from  North  America 
in  the  spring  of  this  year,  instead  of  being 
sent  in  the  summer,  as  was  the  case  last  year 
when  importers  experienced  very  heavy  losses. 
A  glance  at  the  figures  given  above  shows 
how  heavy  has  been  the  falling  off  in  arrivals 
in  July  this  year  compared  with  1915.  Despite 
accumulations  in  cold  stores,  these  are  being 
steadily  worked  off,  as  with  present  short  ar- 
rivals, the  demand  exceeds  the  supply:  conse- 
quently prices  have  attained  a  level  never 
before  known.  So  long  as  the  demand  for 
best  'bacon  continues  as  it  does  at  present, 
and  there  is  not  enough  to  go  round  to  fill  all 
requirements,  also  taking  into  account  the 
urgent  needs  for  the  Army  ind  Navy,  the  gen- 
eral state  of  the  market  cannot  undergo  much 
modification. 
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HARDWARE  STORE  BURGLARIZED 

The  hardware  store  of  Jas  Wright  & 
Co.,  and  the  tailor  shop  of  John  Tomlin- 
son,  of  G'.encoe,  were  burglarized  last 
week.    The  booty  secured  was  not  large. 


Morton  Company.  The  convention  was 
the  largest  and  most  successful  in  the 
history  of  the  company. 


DEATH  OF  W.  W.  LAWRENCE 

W.  W.  Lawrence,  president  of  the 
National  Lead  Company,  died  in  New 
York  on  August  29.  He  was  a  director 
of  the  Assurance  Co.  of  America,  the 
Magnus  Co.,  the  Matheson  Lead  Co., 
the  Seaboard  National  Bank;  and  the 
United  Lead  Company. 


BRITISH   FOREIGN   TRADE   IN 
STEEL 

There  were  considerable  changes  in 
the  distribution  of  British  steel  exports 
in  July,  as  compared  with  the  average 
movement  in  the  preceding  six  months, 
although  the  total  was  not  far  from  the 
average.  The  July  exports  of  scrap, 
pig  iron,  rolled  iron,  and  steel,  cast- 
ings, nails  and  rivets,  etc.,  but  not  ma- 
chinery, showed  a  decrease  of  5  per 
cent,  from  the  preceding  six  months. 
For  many  years,  British  iron  and  steel 
exports  were  much  larger  than  those  of 
the  United  States,  but  the  United  States 
average  in  the  first  six  months  of  this 
year  is  considerably  larger  than  the 
British  average. 


CARPENTER-MORTON   CONVEN- 
TION 

The  annual  convention  of  the  travel- 
ling salesmen  representing  the  'Carpen- 
ter-Morton Company,  Boston  City  Club, 
held  recently  at  the  Boston  City  'Club. 

Thirty-eight  travelling  men,  repre- 
senting every  State  in  the  United  States 
and  Canada,  were  present. 

The  convention  was  presided  over  toy 
M.  Elton  Vose,  Vice-president  and  Sales 
Manager.  Addresses  were  made  by 
Mr.  Vose,  George  C.  Morton,  Treasurer 
and  General  Manager;  H.  K.  Stroud,  of 
Bayer-Stroud  'Corporation,  New  York 
City,  advertising  counselors  for  the  Car- 
penter-Morton Company;  Walter  W. 
Manning,  of  the  Women's  World,  New 
York  City,  and  Allen  W.  Clark,  editor 
of  the  American  Paint  &  Oil  Dealer,  St. 
Louis,  Missouri. 

At  this  convention  the  salesmen  were 
given  full  particulars  in  regard  to  the 
big  1917  Selling  and  Advertising  Cam- 
paign for  'Campbell's  Varnish  Stain, 
Colorite.  and  Cow-Ease,  three  special- 
ties    manufactured     by    the    Carpenter- 


BUSINESS  NOTES 

Burne  Bros.,  Grimsby,  are  selling 
their  grocery  and  hardware  business. 

Mine  Centre  Copper  Co.,  Port  Arthur, 
Ont.,  have  obtained  a  charter. 


DEATH  OF  MAYOR  T.  DOHERTY 

Sarnia,  Ont. — Mayor  Thomas  Doherty, 
of  this  city,  the  well-known  stove  manu- 
facturer, dropped  dead  while  addressing 
an  audience  at  St.  Paul's  Presbyterian 
Church,  on  Wednesday  evening,  Sept.  6, 
where  a  corner-stone  was  being  laid. 


PERSONAL  ITEMS 

The  Canadian  Towing  &  Wrecking 
Co.  suffered  loss  by  fire. 

The  hardware  store  of  S.  L.  Adolph, 
Listowel,  was  destroyed  by  fire. 

J.  M.  McKay  has  purchased  the  hard- 
ware business  of  W.  0.  Beatty,  Nellen, 
Manitoba. 

James  A.  McLean,  of  Rodney,  has 
sold  his  implement  and  auto  business  to 
Sinclair  and  McLeod. 

0.  W.  Rolph,  Orono,  Ont.,  joined 
the  sales  force  of  Beatty  Bros.,  Fergus, 
Ont.,  in  the  spring.  He  is  successfully 
covering  the  hardware  trade  east  of  To- 
ronto. 

T.  H.  Reeder,  vice-president  and  gen- 
eral manager  of  the  Canadian  Consoli- 
dated Rulblber  Co.,  has  been  elected  to 
the  Board  of  Directors  of  Ames-Holden- 
McCreadv. 


HARDWARE 
LETTER  BOX 


Eureka  Sanitary  Churn 

Isbester  &  Pretty,  Saskatoon,  Sask.— 
Please  give  the  name  of  the  manufac- 
turer of  the  Eureka  Sanitary  Churn. 

The  churn  is  made  by  Eureka  Planter 
Co.,    Woodstock,    Ont.— Ed. 

Roofing  Slate. 

J.  L.  Demers,  Thetford  Mines,  Ont. — 
Please  give  names  of  firms  selling  roof- 
ing slates. 

Slate  roofing  is  sold  by  the  Roofers' 
Supply  Co.,  Toronto,  and  Canadian 
Roofing  Supply  Co.,  Windsor,  Ont. — Ed. 


Air  Pumps. 

Cameron  &  Leacock,  Smith's  Falls, 
Ont. — Please  give  the  names  of  manu- 
facturers of  air  pumps  for  garages. 

Canadian  Allis-Chamhers,  Ltd.,  To- 
ronto; Darling  Bros.,  Ltd.,  Montreal; 
Gilson  Mfg.  Co.,  Guelph,  Ont.;  the 
Smart-Turner  Machine  Co.,  Hamilton; 
Tallman  Brass  &  Metal  Co. — Ed. 

Water  Bottles. 

J.  €.  Wanless,  Chatham,  Ont. — Please 
advise  where  we  can  purchase  large 
glass  bottles  or  jars  for  water  coolers. 

Perfection  Cooler  Co.,  19  Alice  street, 
Toronto.^Ed. 

Price  Cards 

F.  W.  Jeffery  &  Sons,  Ltd.,  Midland, 
Ont. :— 'Please  inform  us  where  we  can 
purchase  price  card  racks. 

Andrews  Wire  Works  Co.,  Watford. 
Ont.;  Taylor  Mfg.  Co.,  Hamilton,  Ont.; 
Clatworthy  &  Son,  Toronto ;  Dale  Wax 
Figure  Co.,  Front  St.  E.,  Toronto.— Ed. 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


The  following  items  have  been  taken 
from  the  issue  of  Hardware  and  Metal 
of  Sept.  16,  1896 : 

The  Minister  of  Trade  and  Commerce 
is  courting  suggestions  from  the  busi- 
ness men  of  the  country  as  to  ways  and 
means  of  extending  the  export  trade  of 
the  country.  Canada's  export  trade 
needs  expansion,  as  it  is  less  than  that 
of  any  other  British  colony  of  any  im- 
portance, except  India. 

*  *     * 

A  new  shunting  engine  arrived  in  To- 
ronto a  few  days  ago  for  use  in  the 
Canadian  Pacific  yards  here.  The  loco- 
motive is  known  as  a  six-wheel  coupled 
engine.  Ie  is  furnished  with  the  latest 
of  air  brakes  and  carries  a  tender  of 
the  slanting  variety. 

*  *     * 

The  season  which  has  just  opened  out 
promises  to  show  another  marked  in- 
crease in  the  use  of  loaded  shells  at  the 
expense  of  the  sales  of  powder  and  shot. 
If  a  man  takes  into  account  the  time 
spent  in  loading  his  own  shells  there  is. 
very  little  money  saved. 
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1W0  NEW  DEVICES 

The  Icy-Hot  Bottle  Co.,  Cincinnati, 
have  placed  on  the  market  a  new  Choco- 
late Pot  and  Motor  Restaurant.  The 
motor  restaurant  is  such  that  it  can  be 


stowed  very  conveniently  in  the  car.  It 
contains  plates,  knives,  forks,  napkins, 
cups,  spoons  and  jelly  jars,  and  a  large 
lunch  box.  The  lower  half  contains 
three  divisions,  for  vacuum  bottles  or 
jars,  and  the  other  for  fruit,  crackers, 
cakes,  etc.  There  is  a  division  above 
for  an  "Icy-Hot"'  jar  or  bottle,  so  that 
three  vacuum  containers  can  he  carried. 
Owing  to  the  vacuum  bottle  build  of 
the  interior  of  the  chocolate  pot,  it  will 
keep  the  contents  hot  for  24  hours,  or 
cold  for  three  clays.  It  holds  a  liberal 
pint   and  is   especially   suitable  for  wo- 


men who  entertain  and  families  that  ap- 
preciate special  home  comforts. 


NEW  STANLEY  GARAGE  DOOR 
HINGE 

A  hinge  which  swings  a  door  com- 
pletely clear  of  its  opening  has  just 
been  put  on  the  market  by  the  Stanley 
Works,  of  New  Britain,  'Conn.  This 
hinge,  equipped  with  weather-tight  ball- 
bearing washers  fitted  'between  its  hinge 


joints,  is  especially  designed  for  heavy 
garage  doors.  It  allows  the  use  of  the 
entire  opening  as  the  door  is  thrown 
out  of  harm's  way,  and,  therefore,  is 
particularly  adaptable  to  garages  with 
narrow  entrances.  The  strap  is  24  in. 
long.  Its  ornamental  corrugation  adds 
to  its  strength  and  pleasing  appearance. 
As  mortising  is  unnecessary,  this 
hinge  is  easily  applied.  Two  of  the 
screw  holes  in  the  pad  are  exposed  on 
the  outside.  Three  screw  holes  are 
covered  over  by  the  long  leaf,  so  that 
when  the  door  is  closed,  the  hinge  may 
not  be  removed.  To  use  this  hinge  the 
easing  should  he  flush  with  the  face  of 
the  door.  A  copy  of  the  Stanley  Gar- 
age Catalogue,  illustrating  and  describ- 
ing the  complete  Stanley  Garage  Hard- 
ware line,  will  be  sent  to  any  address- 
on  request. 


BICYCLE  HORN 

The  Swiss  Mfg.  Co.,  of  Toledo,  Ohio, 
announce  the  perfection  of  another  new 
mechanical  horn,  which  is  claimed  to  ibe 
entirely    different    in    construction    from 


any  other  type  of  push  down  horn.  It 
has  no  small  spring,  racket  or  pawls  to 
engage,  and  is  positive  in  action,  with 
direct  drive'  from  shaft  with  either  roll- 
er or  balls  for  locking  when  pressing 
down  to  give  a  signal.  It  is  of  the  dia- 
phragm type  with  toothed  wheel  passing 
over  a  hardened  special  steel  adjusting 
contact  point,  which  gives  it  a  clear 
auto-horn  tone.  It  is  finished  all  black 
with  high  grade  baking  enamel.  The 
bracket  is  universally  so  constructed  to 
attach  to  either  frame-tube  or  hand-bar 
cross-tulbe.  Further  information  may 
be  had  by  writing  to  the  company  at 
Toledo. 


FLASHLIGHT 

The    French    Battery    &   "Carbon    Co., 
Madison.    Wis.,    are   introducing   a   new 


line  of  flashlight  batteries.  The  unique 
feature  of  these  batteries  is  the  open 
carton.  The  idea  of  the  unsealed  car- 
tons is  for  the  convenience  of  the  dealer 
trade  in  permitting  them  to  inspect  the 


battery  and  to  try  it  in  the  customer's 
ease  without  the  necessity  of  breaking 
any  carton  seals.  This  is  important  in 
that  the  battery  guarantee  of  those 
manufacturers  who  seal  their  hattery 
cartons  is  only  effective  as  long  as  the 
seal  is  unbroken,  while  in  this  case  the 
guarantee  is  effective  at  any  time  and 
effective  both  to  the  dealer  and  to  the 
actual   user  of  the  flashlight  batterv. 


NEW  SPRINKLER 
The  Star  Brass  Works,  'Chicago,  are 
offering  a  new  Rainfall  sprinkler  of  the 
revolving  type.  It  is  especially  de- 
signed for  irrigating  purposes  and  wa- 
tering large  areas.  It  will  cover  a 
greater  area  more  uniformly  and  dis- 
charge more  water  than  any  sprinkler  o? 
its  size.  It  leaves  no  hare  spots  un- 
watered  and  discbarges  the  water  like 
drops,  and  as  it  has  no  small  openings 


it  cannot  clog.  The  head  is  tapped  to 
fit  standard  %  in.  iron  pipe,  and  when 
placed  on  standpipes,  40  to  50  feet  apart, 
requires  19  to  23  to  the  acre,  depending 
on  available  pressure. 
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.MARKETS  AT  A  GLANCE 

THERE  HAVE  BEEN  A  NUMBER  OF  ADVANCES  IN 
hardware  lines  during  the  week,  indicating  that  the  trend  of  the 
market  is  still  upward.  Business  has  been  good  in  spite  of  the  in- 
creased prices.  Prices  have  been  withdrawn  on  sash  cord,  cotton 
clothesline  and  cotton  wrapping  twine,  owing  to  the  uncertainty 
prevailing  in  the  raw  cotton  market.  With  the  higher  prices  for 
cotton,  manufacturers  of  these  lines  are  not  taking  any  chances 
and  will  only  give  prices  on  application.  There  have  been 
advances  on  boxed  glass,  loose  pin  butts,  asbestos  wick  packing, 
malleable  bushings,  cast  plugs,  sash  cord,  wrought  butts. 

Gasoline,  linseed  oil  and  turpentine  hold  at  recent  quotations. 
There  has  been  a  heavy  consumption  of  gasoline  under  the  influ- 
ence of  good  motoring  weather.  Linseed  oil  is  in  fairly  good 
demand  and  heavier  consumption  is  looked  for  this  fall.  People 
were  unable  to  do  their  usual  amount  of  painting  in  the  spring 
months,  owing  to  bad  weather,  and  a  good  trade  is  anticipated 
this  fall 

A  drop  of  one  cent  per  gallon  on  certain  grades  of  coal  oil 
has  been  recorded.  This  has  been  brought  about  by  the  lower 
market  prices  of  Pennsylvania  crude  oil. 


MONTREAL 

MONTREAL,  Sept.  8.— Nothing 
spectacular  has  happened  to 
the  metal  markets  this  week. 
Every  line  seems  as  tight  as  the  pro- 
verbial drum,  with  many  instances  of 
good  orders  going  a-begging  because 
furnace,  mills  or  jobber  cannot  accept 
them  even  at  a  future  delivery.  The 
oldest  timer  cannot  remember  when 
trade  was  at  such  a  deadlock,  that  is 
in  respect  to  meeting  all  wants,  and  the 
small  man  is  ruthlessly  shelved  for  the 
one  with  the  many  carload  orders.  Even 
the  latter  has  to  be  content  with  part 
now,  and  part  in  the  distant  future.  In 
one  way  it  is  just  as  well  that  the  build- 
ing trade  is  quiet,  for  no  one  cares  to 
say  from  what  quarter  the  steel  and  iron 
for  architectural  purposes  could  be  pro- 
cured. As  it  is  two  or  three  large 
buildings  are  at  a  standstill  because  of 
the  non-deliverance  of  staircases,  and 
other  necessary   steel  work. 

With  the  exception  of  sheet  zinc,, 
which  has  advanced  5  to  6c,  there  is  no 
change  in  the  local  metal  prices,  al- 
though every  line  is  firm,  and  just  wait- 
ing for  the  primary  markets,  to  make 
another  jump.  Buying  on  the  whole 
has  been  quiet,  because  users  have 
realised  the  uselessness  of  trying  to  get 
delivery,  but  on  the  other  hand  inquiries 
are  numerous,  and  it  is  evident  that 
there  is  a  lot  of  metal  and  component 
lines  wanted  by  the  smaller  users.     One 


jobber  remarked  to-day,  pointing  to  a 
whole  pile  of  letters.  "If  we  could 
write  and  promise  delivery,  within  30 
days  or  even  double  that  time,  we  could 
do  a  trade  that  would  beat  all  records 
for  the  past,  and  probably  for  the 
future   and    at   present   prices   too. ' ' 

It  is  an  ill  wind  that  blows  no  good, 
however.  While  many  are  suffering  for 
want  of  materials,  the  producing  plants 
are  in  the  hey-day  of  prosperity. 

Iron  and  Steel 

Rumors  as  to  the  placing  of  several 
record  orders  by  shell  making  and 
engineering  plants  have  been  current, 
but  it  has  been  impossible  to  procure 
any  precise  data.  Despite  full  blast  of 
operations  unfilled  orders  are  accumu- 
lating at  the  mills,  and  really  the  best 
course  would  be  to  shut  down  on  all 
orders,  but  unfortunately  when  an  un- 
usually nice  order  comes  along  it  is  not 
possible  in  human  nature  to  turn  it 
down,  and  so  the  mill  schedules  get  con- 
stantly upset.  The  problem  is  to  appor- 
tion the  ingots  where  they  will  do  the 
most  good  in  satiating  the  demand.  The 
Canadian  Northern  recently  ordered 
10.000  tons  of  steel  from  the  United 
States  Steel  Corporation,  but  judging 
from  conditions  over  the  border  a  lot 
of  water  will  flow  under  the  bridges  be- 
fore the  company  gets  consignment. 

Pig  Iron 

The  conditions  that  obtain  in  iron  and 


steel  naturally  obtain  in  pig  iron.  Some 
heavy  orders  have  been  accepted,  but 
with  no  definite  date  of  delivery.  As  a 
matter  of  fact  the  foundries  could  do 
without  them,  but  as  one  official  said, 
"we  must  have  something  to  work  on 
for  the  future,  and  an  order  in  hand 
now  may  be  worth  two  in  the  bush  in 
that  remote  future  when  we  can  prom- 
ise quick  delivery. " '  As  showing  the 
drain  upon  iron  ore  from  the  States 
and  Canada  another  record  in  iron  ore 
shipments  in  the  Great  Lakes  was  made 
for  August.  There  were  loaded  last 
month  9,850,140  tons  which  is  nearly 
two  million  tons  greater  than  the  same 
month  last  year.  Up  to  the  1st  of 
September  shipments  aggregated  39,- 
215,864  tons,  an  increase  of  more  than 
twelve  millions  over  the  same  period 
last  year,  and  it  is  thought  that  the 
total  shipments  for  the  year  will  reach 
sixty  millions. 

Copper 

There  is  no  change  to  the  copper  mar- 
ket this  week,  and  quotations  of  29  to 
29V2C  for  fair  sized  lots  hold  good.  A 
little  better  consumption  demand  is  re- 
ported, and  this  seems  to  be  following 
the  course  of  events  in  the  States  where 
domestic  consumers  apparently  have 
been  the  principal  buyers  in  the  last  few 
days.  The  immediate  future  outlook 
seems  to  be  favorable  to  a  still  further 
advance  in  prices.  Copper  is  being 
bought  for  delivery  at  a  point  farther 
ahead  than  ever  previously  in  the 
history  of  the  trade.  This  does  not 
spell  any  reaction  in  prices. 
Tin 

The  market  is  firm  with  a  fair  amount 
of  business  around  44c.  Good  inquiries 
are  noticed  and  there  is  no  doubt  that 
a  more  settled  spirit  in  the  situation 
would  tend  to  close  some  good  orders. 
In  the  primary  markets  'Straits  tin  is 
well  held  in  spite  of  keen  competition 
from  Banca,  but  futures  are  on  the  easy 
side  owing  to  apprehension  as  to  what 
is  going  to  happen.  Export  permits 
from  England  are  being  granted  most 
sparingly,  which  while  assuring  plenti- 
ful supplies  there,  means  that  amount  of 
scarcity  elsewhere. 

Sheet  Zinc 

With  stocks  extremely  light,  and  a 
difficulty  to  handle  the  orders  going, 
prices  for  small  lots  have  been  advanced, 
and  it  is  now  quoted  30c  to  31c,  with 
a  tendencv  to  sro  a  shade  higher.     The 
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zinc  situation  in  the  States  is  much 
firmer  than  it  was,  although  a  renewal 
of  the  weakness  in  spelter  may  hurt 
prospects  a  bit.  Still  consumption  has 
improved,  and  there  is  not  a  lot  of  un- 
sold zinc  about. 

Spelter 

Despite  signs  in  the  primary  markets 
of  weakness,  spelter  is  unchanged 
locally.  Business  keeps  up  in  fair 
strength,  and  inquiries  continue  good. 
Whether  they  fall  off,  if  spelter  weak- 
ens, remains  to  be  seen.  The  London 
market  has  been  down,  while  some  of 
the  large  producers  in  the  States  con- 
tinue out  of  the  market  as  sellers.  If 
they  can  hold  off  it  will  tend  to  improve 
matters.  Quotations  are  at  18c.  to  WY^c. 
Lead 

Quotations  for  lead  remain  unchanged 
at  9.25c  to  9.50c  for  round  lots  of  fair 
size.  The  demand  is  about  the  same 
as  last  week.  With  perhaps  an  improve- 
ment in  inquiries.  It  is  anticipated  that 
some  heavy  consumers  will  be  in  the 
market  shortly.  The  latest  report  from 
Trail  shows  that  the  week's  output  was 
IIV2  tons  while  the  output  to  date  from 
October  1st  was  nearly  430,000  tons. 
Antimony 

Antimony  is  unchanged  at  19c  to 
I91/2;  but  with  an  average  amount  of 
business  doing,  and  some  fair  inquiries, 
strength  has  been  given  to  the  situation. 
In  the  primary  markets  the  situation  is 
reported  as  very  stagnant,  and  a  slight 
bearish  movement  has  weakened  prices 
a  little. 

Solder 

■Solder  is  without  any  sharp  feature, 
and  prices  remain  unchanged.  Buying 
has  been  steady,  but  only  in  small  lots. 
More  inquiries  have  appeared,  but  there 
appears  little  snap  to  them,  and  they  do 
not  indicate  so  much  a  desire  to  pur- 
chase, as  to  find  out  exactly  conditions 
likely  in  the  near  future. 

Sorting  Up  In  Hardware 

Labor  day  somewhat  interrupted  the 
steady  course  of  business,  and  there  has 
not  been  the  snap  to  things  that  is  gen- 
erally observable  in  wholesale  houses, 
even  when  travellers  are  grumbling  that 
merchants  are  going  to  sleep  over  the 
possibilities  of  trade,  and  keeping  their 
stocks  too  low.  However  a  fair  amount 
of  business  has  been  passing  judging 
from  the  numerous  cases  in  the  shipping 
rooms.  Sorting  orders  have  made  up  the 
bulk  of  the  consignments,  and  the  real 
fall  movement  is  not  expected  until  next 
week.  Travellers  home  for  the  holiday 
report  that  stocks  generally  are  low, 
and  that  as  merchants  expect  a  good 
consuming  demand,  especially  in  the 
country  districts,  some  heavy  fall  orders 
should  be  booked.  The  only  thing  likely 
to  set  this  back  will  be  that  firming  of 
prices  which  slowly  but  surely  is  run- 
ning:  throughout   the    whole   length    and 


breadth  of  the  hardware  lines.  Still 
there  is  plenty  of  money  circulating  to 
pay  the  enhanced  prices.  The  only 
change  this  week  is  an  advance  on 
Stanley  butts,  hinges,  etc.,  of  10  per 
cent.,  and  an  advance  on  general  lines 
of  bolts  and  nuts  of  5  per  cent  . 
Nail  Stocks  Low 
The  situation  is  about  the  same  in 
wire  nails.  Some  fair  sorting  up  orders 
have  been  received.  Stocks  in  dealers 
hands  are  on  the  low  side.  The  demand 
has  not  been  regularly  distributed,  some 
districts  ordering  more  freely  than 
others.  This  is  attributed  to  the  build- 
ing conditions.  Various  lines  of  build- 
ers' hardware  have  shown  slight  im- 
provement at  the  same  time.  Prices  are 
unchanged  at  $3.85  base. 

Shortage  of  Screw  Stocks 

Screws  show  a  steady  call,  with  job- 
bers splitting  up  some  orders  so  as  to 
keep  everyone  supplied  with  enough  to 
go  on  with.  Prices  are  unchanged.  Re- 
ports show  a  general  shortage  of  stocks, 
and  an  announcement  that  if  all  de- 
mands could  be  met  with  promptly  and 
to  full  capacity,  it  would  produce  a 
rushing  business.  But  unfortunately 
that  cannot  be  done. 

Good  Orders  in  Wood  Handles 
Fair  sized  orders  have  come  in  dur- 
ing the  week,  and  satisfactory  business 
is  reported  all  the  way  round.  Dealers 
having  settled  down  to  the  new  prices 
have  been  able  to  push  the  lines,  and 
they  report  a  good  consumption  call. 
.We  continue  to  quote  second  growth 
ash  hay  fork,  manure  fork,  shovels, 
spade,  hoe  and  rake  handles  30  per  cent, 
extra.  Extra  ash  40  per  cent. ;  No.  1 
ash,  45  per  cent. 

More  Inquiries  for  Lead  Pipe 

Fair  business  is  reported  in  lead  pipe, 
with  a  growing  strength  to  inquiries. 
Consumers  are  evidently  buying  more 
freely  on  the  belief  that  prices  are 
marked  down  for  an  advance.  Outside 
buying  has  quickened  up,  and  is  more 
on  a  level  with  the  City.  This  is  some- 
what unusual.  We  quote  lead  pipe  at 
12c  and  waste  at  13c. 


Iron  Pipe  Makers  Behind 

Iron  pipe  reflects  the  condition  of  the 
raw  market  and  is  very  firm,  with 
makers  away  behind  on  orders  and  re- 
fusing to  commit  themselves  far  as  to 
the  future.  We  heard  of  three  heavy 
orders  being  turned  down  on  account  of 
delivery  at  a  certain  date  not  beim 
guaranteed.  The  expected  advance  has 
not  matured,  but  it  is  looming  in  the 
distance. 

More  Inquiry  for  Tacks 

Tacks  continue  to  show  an  improving 
demand,  and  some  fair  lots  were  shipped 
out  during  the  week.  Inquiries  are 
likewise  more  to  the  front,  and  it  is 
evident  that  merchants  are  breaking 
away  from  their  previous  conservative 
attitude,  and  intend  to  order  more  free- 
ly. Whether  they  will  be  able  to  get 
all  that  they  want,  is  another  matter. 
Unable  to  Supply  Hay  Wire 

The  congestion  in  hay  wire  still  con- 
tinues, and  dealers  are  almost  frantir' 
over  their  inability  to  supply  the  call 
from  the  farmers.  Wholesale  houses,  as 
can  be  readily  understood  in  the  present 
condition  of  the  markets  generally,  find 
it  hard  to  procure  stocks,  and  many 
farmers  will  have  to  go  short. 
Deadlock  In  Tin  Sheets 

A  deadlock  is  at  hand  in  large  tin 
sheets,  as  the  British  Government  has 
placed  an  embargo  on  exportation,  and 
shipments  can  only  be  made  now  by 
special  license.  Merchants  who  have 
scraped  through  with  some  fair  con- 
signments are  naturally  jubilant,  but  in 
other  quarters  there  is  gloom  in  the 
camp.  It  is  evident  that  the  trade  will 
suffer  a  very  severe  hardship,  and  the 
future  is  not  regarded  with  any  degree 
of  comfort.  Some  assert  the  order  of 
the  British  Government  amounts  to 
total  prohibition,  others  that  the  license 
will  prove  elastic. 

Bigger  Demand  for  Stoves. 

With  the  arrival  of  Labor  Day  orders 
have  brightened  up  for  stoves  and 
ranges,  and  some  good  general  lots  have 
been  shipped  out.  Oil  ranges  have  been 
especially  active  over  the  other  lines, 
and    it    is   anticipated   that   a   good   fall 
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consumption  is  maturing.  Travellers  re- 
port good  prospects.  Prices  generally 
are  unchanged,  although  the  range  of 
them  is  wide,  but  it  is  not  expected  that 
the  octopus  of  advancing  prices  will 
leave  values  long  alone. 

TORONTO 

TORONTO,  Sept.  5.— The  situation 
in  manufacturing  circles  con- 
tinues satisfactory,  and  the  out- 
look, is  favorable  as  regards  getting  busi- 
ness, although  the  shortage  of  labor,  and 
probably  further  increase  in  cost  of  raw 
materials,  are  causing  considerable 
anxiety  among  manufacturers.  While 
production  is  being  curtailed  on  this  ac- 
count}, business  £ontinue)s  to  expand, 
which  is  proved  by  the  marked  increase 
in  railway  earnings,  trade  returns,  bank 
clearings,  etc.  The  increases  shown  each 
month  reveal  the  substantial  and  pro- 
gressive improvement  in  the  industrial 
situation.  The  Customs  returns  for 
August,  recently  issued,  show  an  increase 
of  $3,610,000,  the  total  revenue  for  the 
month  being  $11,941,000.  The  returns 
each  month  have  shown  increases  which 
are  indicative  of  the  phenomenal  growth 
in  trade. 

The  threatened  railway  strike  in  the 
United  States,  which  would  have  had 
far-reaching  effects,  even  in  Canada,  has 
fortunately  been  averted.  Embargoes 
which  had  already  been  placed  on  ship- 
ments to  United  States  points  were 
withdrawn  a  few  hours  after  the  notice 
had  been  issued.  The  local  freight  yards 
are  already  sufficiently  congested  with- 
out any  further  troubles.  The  first  week 
of  the  Canadian  National  Exhibition  has 
been  a  great  success,  being  favored  with 
exceptionally  fine  weather.  The  exhibits 
in  the  Machinery  Hall  are  well  up  to 
previous  years,  while  the  exhibit  of 
munitions  in  the  Educational  Building  is 
a  new  feature  which  has  proved  both  in- 
teresting and  instructive,  particularly 
to  the  general  public. 

Iron  and  Steel  Situation 

The  steel  trade  continues  extremely 
active,  with  an  increase  in  production 
now  that  the  weather  has  become  cooler. 
The  demand  for  steel  is,  and  will  con- 
tinue to  be  for  many  months,  so  great 
that  the  steel  mills  are  assured  of  ca- 
pacity business  for  some  time  to  come. 
The  steel  companies  are  devoting  them- 
selves principally  to  the  manufacture  of 
steel  for  munitions  and  other  war  ma- 
terial, with  the  result  that  domestic 
trade  has  suffered,  and  deliveries  conse- 
quently have  fallen  behind.  On  this  ac- 
count some  consumers  have  had  to  defer 
buying,  and  work  is  being  held  up  pend- 
ing a  return  to  more  normal  conditions. 
Several  buildings  have  been  delaved,  and 
some  held  up  indefinitely  owing  to  the 
difficulty  of  getting-  steel.  There  are  no 
price  changes  to  note  this  week,  but  the 
market  continues  verv  firm,  and  further 
advances  in  steel  products  may  be  looked 


for.  Boiler  tubes  and  plates  are  firm  at 
the  advance  announced  last  week,  and  de- 
liveries are  as  backward  as  ever,  owing 
to  the  sold-up  condition  of  the  mills.  The 
wrought  iron  pipe  situation  is  un- 
changed, with  quotations  very  firm,  on 
both  black  and  galvanized  pipe.  The 
high-speed  tool  steel  situation  is  easier 
owing  to  the  increase  in  available  sup- 
plies of  tungsten.  The  demand  for  tool 
steel  continues  heavy,  supplies  still  be- 
ing difficult,  to  obtain,  although  prices 
have  an  easier  tendency.  There  has  been 
no  further  change  in  prices  of  steel  bars, 
and  present  quotations  will  probably  be 
maintained  for  some  time. 

In  the  United  States,  production  in 
August  was  about  equal  to  July,  in  spite 
of  the  hot  weather,  etc.  New  business, 
however,  was  larger,  and  at  the  end  of 
the  month  will  probably  show  an  in- 
crease in  unfilled  orders.  The  steel  mar- 
ket has  been  active  during  the  past  week, 
with  the  buying  of  large  amounts  of 
rails,  car  plates  and  general  steel  pro- 
ducts. Export  business  continues  large, 
while  the  domestic  demand  is  also 
heavier.  Prices  on  all  steel  products  are 
very  firm,  with  no  changes  of  import- 
ance to  note. 

Pig  Iron  Consumption  Heavy 

There  is  nothing  of  particular  import- 
ance to  note  in  the  pig  iron  market  this 
week,  and  quotations  are  unchanged. 
The  heavy  demand  for  steel-making  pig 
iron  continues,  and  the  consumption  this 
year  will  break  all  previous  records.  An 
indication  of  the  heavy  consumption  of 
pig  iron  in  the  United  States  and  Can- 
ada is  shown  in  the  iron  ore  shipments 
on  the  Great  Lakes,  which  for  August 
created  a  record.  In  August  there  were 
loaded  9,850,140  tons,  which  was  nearly 
two  million  tons  greater  than  for  the 
corresponding  month  last  year. 

Big  Machine  Tool  Demand 

The  machine  tool  market  continues  ac- 
tive, the  situation  being  practically  the 
same  as  during  the  past  few  weeks.  The 
demand  is  still  confined  almost  entirely 
to  tools  for  munition  plants,  although 
there  is  fair  inquiry  for  tool  makers' 
equipment.  Reference  has  previously 
been  made  to  the  fact  that  American 
machine  tool  houses  have  to  pay  a  war 
tax  on  profits  arising  out  of  business 
transacted  in  Great  Britain.  Large  con- 
cerns, however,  say  that  this  will  not 
cause  them  to  close  their  branch  offices 
in  Great  Britain,  as  they  will  be  useful 
in  looking  after  business  previously 
booked  as  well  as  that  placed  in  the 
future. 

Demand  for  All  Metals  Good 

Quotations  on  most  metals  have  been 
well  maintained,  particularly  in  copper, 
which,  although  unchanged,  is  strong, 
with  an  upward  tendency.  The  demand 
continues  good  for  metals  for  munitions, 
while  ordinary  business  during  August 
was  above  normal. 


Copper 

The  market  continues  strong  at  un- 
changed prices,  which  are  still  nom- 
inal. Domestic  buying  is  improving,  and 
the  export  business  continues  heavy,  but 
it  is  reported  that  the  enormous  sales 
predicted  for  export  recently  have  not 
materialized  as  yet.  However,  without 
the  large  buying  for  the  Allies,  which 
had  been  expected,  practically  all  avail- 
able supplies  for  the  remainder  of  the 
year  have  been  disposed  of.  Local  quo- 
tations are  firm  at  30c  per  pound. 
Tin  Unsettled 

The  market  is  unsettled  and  lower  in 
London,  but  unchanged  locally.  The 
local  market  is  quiet,  tin  being  quoted  at 
44c  per  pound. 

Spelter  Demand  Slackens 

The  demand  has  fallen  off,  and  th« 
market  is  quieter,  with  quotations  nom- 
inal. Local  quotations  are  unchanged  at 
14c  per  pound. 

Lead  Market  Dull 

The  market  is  very  dull  and  easier. 
The  Trust  price  of  6.50c  New  York  has 
been  maintained,  but  the  independents' 
quotations  are  a  shade  easier  at  6.67V2C 
New  York.  Local  quotations  are  un- 
changed at  8V8C  per  pound. 

Antimony  Demand  Small 

There  has  been  practically  no  demand 
for  antimony  during  the  week,  and  the 
market  is  stagnant.       Quotations,  how- 
ever, are  unchanged  at  17c  per  pound. 
Aluminum  Steady 

The  situation  in  this  metal  is  un- 
changed. Local  quotations  68c  per 
pound. 

Sheet  Prices  Hold 

There  has  been  no  change  during  the 
week  in  the  sheet  situation.  With  the 
high  price  and  scarcity  of  sheet  bars, 
prices  of  sheets  have  been  well  maintain- 
ed, and  no  decline  may  be  expected  for 
some  considerable  time.  The  output  of 
the  sheet  mills  has  improved  with  the 
cooler  weather,  but  deliveries  are  still 
backward.  The  galvanized  sheet  situa- 
tion is  more  settled  following  the  im- 
proved' tone  in  the  spelter  market,  but 
with  the  continued  high  price  of  black 
sheets,  acids,  etc.,  and  also  increase  in 
wages,  lower  prices  on  galvanized  sheets 
do  not  appear  at  all  likely  in  the  mean- 
time. Prevailing  prices  on  sheets  are 
given  in  the  current  market  quotations. 
Wire  Products  Firm 

The  market  continues  very  firm,  with 
prices  unchanged  in  the  meantime,  al- 
though an  advance  is  anticipated  in  the 
near  future.  Export  business  continues 
heavy,  but  domestic  demand  shows  little 
change.  Smooth  steel  wire,  No.  0-9 
oauge,  is  quoted  at  $4.25  per  100  lbs. 
base.  Prevailing  prices  of  steel  products 
are  given  in  the  current  market  quota- 
tions. 

Steel  Products  Firm 

The  mills  are  sold  up  on  boiler  tubes 
anvwhere  from  six  to  ten  months,  and 
most   consumers   are   covered   ahead   for 
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this  year  and  some  over  the  first  half  of 
1917.  Quotations  are  very  firm  and  de- 
liveries falling  behind.  Prices  of  plates 
are  also  very  firm,  with  an  upward  ten- 
dency. There  is  a  heavy  demand  for 
plates  in  the  primary  market  from  ship- 
yards and  the  railroads,  while  a  scarcity 
is  being  felt  in  many  districts. 

Big  Demand  for  Steel  Rivets 
Some  of  the  manufacturers  of  steel 
rivets  report  an  exceptionally  good  de- 
mand for  steel  rivets,  such  as  used  in 
carriage  hardware,  wheelbarrows  and 
like  articles.  The  demand,  in  fact,  on 
niic  factory  in  Gananoqne  has  been  bet- 
ter than  at  any  time  in  the  history  of 
the  concern.  Difficulty  is  being  experi- 
enced in  getting  the  steel  for  the  manu- 
facture. Jobbers  are  taking  large  quan- 
tities. Prices  are  firm  in  the  face  of  the 
big  demand. 

Prices  Withdrawn  on  Cotton  Rope 
Conditions  in  the  cotton  market  have 
very  materially  affected  the  situation  on 
all  lines  used  by  hardwaremen  manufac- 
tured from  cotton.  The  manufacturers 
of  sash  cord,  clothes  line  rope,  cotton 
wrapping  twine  and  kindred  lines  have 
advised  the  jobbers  that  all  prices  have 
been  withdrawn,  and  will  only  be  quoted 
on  application.  Briefly  the  situation  in 
cotton  is  this:  Due  to  the  ravages  of  the 
boll  weevil  and  a  long-continued  drouth 
in  the  Southern  cotton  States,  following 
excessive  moisture  in  July,  the.  crop  this 
year  is  estimated  at  only  64  per  cent,  of 
a  normal  crop.  There  has  been  an  enor- 
mous demand  on  cotton  to  help  supply 
the  needs  occasioned  by  a  wool  shortage, 
and  great  quantities  are  being  consumed 
in  the  manufacture  of  gun  cotton.  In 
the  face  of  these  conditions  prices  on 
the  raw  cotton  have  been  climbing  sky- 
ward. It  is  now  quoted  in  the  neigh- 
borhood of  16c  per  pound,  as  against  9c 
to  10c  in  normal  pre-war  times.  And 
the  price  is  not  expected  to  stick  around 
present  levels.  There  are  those  who  pre- 
dict 20-cent  cotton  in  the  near  future. 
Twenty-cent  cotton  is  in  about  the  same 
category  with  two-dollar  wheat. 
Malleable  Bushings  Advance 
A  new  discount  of  57y2  per  cent,  has 
been  issued  by  the  manufacturers  of 
malleable  bushings,  cast  bushings,  cast 
plugs  and  malleable  unions.  This  repre- 
sents approximately  an  advance  of  7% 
per  cent,  in  price. 

Net  Prices  on  Hinges 
In  last  week's  issue  the  new  list  prices 
on  heavy  strap  and  tee  hinges  and  lis"ht 
strap  and  tee  hinges  were  recorded.  'The 
discount  from  list  was  given  as  40  per 
cent.  The  net  list  as  it  works  out  is  as 
follows :  Dozen 

Heavy  Strap  Hinges:  Pairs. 

4-inch     $1.80 

5-inch    2.25 

6-inch 2.40 

8-inch    3.25 

10-inch    5.75 

12-inch    7.15 


14-inch    8.15 

Dozen 
Heavy  Tee  Hinges:  Pairs. 

4-inch    $1.55 

5-inch    1.90 

6-inch    2.15 

8-inch    2.45 

10-inch    5.00 

12-inch     7.00 

14-inch 7.10 

-Light  Hinges:  Dozen  Pairs. 

Strap.       Tee. 

3-inch    ' $0.60       $0.60 

4-inch 0.72         0.66 

5-inch    0.85         0.80 

6-inch    1.02         0.90 

8-inch     1.50         1.10 

10-inch    2.10         1.45 

Window  Glass  Advances 
A    new    discount    has   been    issued    to 
apply  to  window  glass,  which  makes  pro- 
vision for  20  per  cent,  as  opposed  to  the 
old  discount  of  25  per  cent. 

Sash  Cord  Up  2y2c 
'Certain  makers  of  sash  cord  have  is- 
sued new  prices  on  sash  cord.  The  No. 
6  size  is  now  quoted  at  371/^c  per  pound, 
No.  7  at  36V2c.  and  No.  8  at  36c.  This 
is  an  advance  of  2V2C  per  pound.     The 


NEW  DISCOUNTS   ON   BOLTS  AND   NUTS. 
Carriage   Bolts    ($1.00   list)— 

%  in.  dia.  and  smaller    35% 

7-16   in.   dia.  and   larger    20% 

Machine  Bolts — 

%  in.  dia.  and  smaller   35% 

7-16  in.  and   larger    25% 

Sleigh    Shoe   Bolts— 

%  in.  dia.  and   smaller    25% 

7-16  in.  dia.  and  larger   20% 

Coach   and    L.ag    Screws      45% 

Skein    Bolts    '. 40% 

Square  Head  Blank  Bolts    25% 

Bolt  Ends    25% 

Plow    Bolts     25% 

Elevator   Bolts    30% 

Fancy  Head  Bolts   25% 

Shaft  Bolls    ($3.00  list)    25% 

Step    Bolts,    large    head    ($3.00    list) 25% 

Whiffletree  Bolts    25% 

Nuts,    square $1.75  off  list 

Nuts,   hexagon    $1.75  off  list 


advance  was  occasioned  by  the  recent 
advances  in  raw  materials  and  the  un- 
certainty respecting  the  raw  cotton 
market. 

Good  Demand  for  Cotton  Twine 
The  demand  for  cotton  twine  con- 
tinues good  and  prices  hold  firm  at  the 
recent  advances  in  the  three  and  four- 
ply.  The  coarser  twines  are  plentiful, 
but  the  fine  twines  are  scarce.  Jute  as 
a  material  for  making  bags  is  being  dis- 
placed by  cotton.  Owing  to  the  difficul- 
ties of  getting  the  raw  material  to  this 
country  from  India  some  of  the  manu- 
facturers have  been  giving  their  atten- 
tion to  the  manufacture  of  cotton  baas, 
which  take  the  place  of  the  jute  bass. 
These  cotton  baas  are  now  being  used  by 
fruit  and  vegetable  men  extensively 
where  formerly  the  jute  baa'  served  the 
purpose  for  the  shipment  of  vegetables. 
It  is  a  question  whether  this  trade  will 
remain  in  cotton  baas  at  the  close  of  the 
Avar.  It  is  a  question  of  cheapness 
largely.  At  the  present  time,  with  tlip 
difficulties   attending   the    shipment    and 


the  uncertainty  attending  the  receipt  of 
goods,  manufacturers  have  preferred  to 
take  to  the  cotton  material. 

Hemp  Twine  Trade  Good 
■Canadian  manufacturers  are  finding  a 
lucrative  field  in  the  making  of  hemp 
twine  at  the  present  time.  The  demand 
for  this  article  has  been  good.  With 
good  industrial  conditions  there  has  been 
large  quantities  of  this  heavy  wrapping 
twine  used.  Then,  too,  a  new  field  has 
opened  for  the  Canadian  cordage  manu- 
facturer by  the  shutting  off  of  the  Brit- 
ish source  of  supply.  Much  of  this  ar- 
ticle was  formerly  supplied  by  Great 
Britain  to  Canada.  This  local  demand 
lias  offered  a  (field  for  Canadian  manu- 
facturers, and  they  have  been  quick  to 
seize  it.  There  is  considerable  coming- 
in  from  the  United  States,  but  Canadian 
makers  are  able  to  get  a  good  share. 
What  is  more,  they  purpose  to  hold  the 
market  after  the  war  is  over.  Some  of 
them  have  been  installing  new  machinery 
and  will  be  in  a  position  to  compete  with 
all  comers  for  the  Canadian  trade  when 
the  market  is  again  thrown  open. 
Loose  Pin  Butts  Are  Up 
There  is  a  scarcity  in  the  local  market 
of  loose-pin  butts,  old  copper  or  polished 
brass,  and  the  price  has  advanced  dur- 
ing the  week  in  accordance  with  the 
changed  condition.  No.  241  in  the  3V2- 
inch  by  3y2-inch  are  now  selling  at  23c 
per  pair.  In  the  3-inch  by  3-inch  the 
new  price  is  223/4c.  These  are  base 
prices  and  represent  an  advance  of  3c 
per  pair. 

Shortage  in  Files 
Jobbers  report  a  shortage  in  files,  with 
the  prospect  of  higher  prices  in  the  not 
distant  future.  There  has  been  a  short- 
age of  file  material  in  the  shape  of  the 
steel.  The  labor  problem  has  entered 
into  the  question  to  a  considerable  ex- 
tent. There  have  also  been  big  demands 
for  files  for  certain  operations  on  the 
manufacture  of  shells.  All  these  factors 
have  helped  make  the  market  for  files 
very  firm.  There  have  been  no  actual 
advances  as  yet,  but  they  are  not  un- 
looked  for. 

Big  Jump  in  Asbestos 
There  has  been  a  big  jump  in  almost 
all  lines  of  asbestos  goods  during  the 
past  week.  Asbestos  wick  packing  that 
formerly  sold  for  38c  is  now  quoted  at 
60c  to  65c  per  pound.  Sheet  asbestos 
that  formerly  sold  for  $3.75  per  100 
pounds  is  now  quoted  at  $4.50. 
Activity  in  Scrap  Metals 
The  market  has  taken  on  increased  ac- 
tivity, and  the  demand  is  °rood;  dealers 
reporting  fair  business.  Old  and  scrap 
copper  has  been  advanced  %c  per 
pound,  quotations  running  from  l&/^e 
for  light  and  19Vtc  for  heavy.  An  ad- 
vance of  %c  has  been  placed  on  machine 
turnings  and  compositions,  the  former 
beino'  quoted  at  12%.c  and  the  latter  at 
14%e.  Brass  clippings  and  turninss 
show  a  similar  increase.  bein°'  13% c  and 
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I2I4C  respectively.  Scrap  zinc  at  7%e 
shows  an  advance  of  Vic  per  pound. 
Aluminum  is  now  35c,  an  advance  of  lc 
per  pound. 
Higher  Prices  on  Galvanized  Sheets 
Interest  has  centred  around  galvanized 
sheets  for  some  time  owing'  to  the  con- 
dition of  the  market.  The  statement  i- 
made  by  the  representative  of  one  of 
the  large  manufacturers  that  an  increase 
in  price  is  not  improbable  in  the  near 
future. 

Bolts  and  Nuts  Advance 

There  has  been  a  new  discount  list  is- 
sued by  the  manufacturers  of  bolts  and 
nuts,  which  provides  for  an  increase  of 
approximately  10  per  cent.  011  nearly  all 
lines.  The  new  discounts  will  be  found 
elsewhere. 

Good  Market  for  Junk 
Old  rubbers,  junk,  etc.,  continue  to  be 
marketed  freely  at  current  prices.  Rub- 
ber boots  and  shoes,  according  to  trim, 
6y2c  to  7V2C  per  pound.  Auto  tires,  5c 
to  6c.  Bicycle  tires,  3c  to  4c.  Lead, 
heavy,  4c  to  5c.  Tea  lead,  334c  to  4y2c. 
Brass,  heavy,  10c  to  12c;  light,  8c  to 
10c.  Copper,  heavy,  15c  to  17c;  light. 
12c  to  15c.    Zinc,  8c  to  10c. 

New  Prices  on  Galvanized  Sheets 
Some  manufacturers  have  named  new 
prices  on  galvanized  iron  sheets  to  take 
effect   September  9.     Following   are  the 
classes  and  the  price : 

103,4   ounce    $6.25 

No.  28  gauge   5.95 

No.  26  gauge   5.65 

No.  24  gauge   5.50 

No.  22  gauge   5.50 

No.  20  gauge   5.35 

No.  18  gauge    5.35 

No.  16  gauge    % 5.20 

No.   14  gauge    5.20 

LONDON 

LONDON,  Sept.  8.— Business  at  this 
centre  is  good.  Fall  lines  are 
moving  freely,  with  some  lines 
scarce  and  hard  to  get.  Collections  have 
also  been  good.  There  are  many  im- 
portant price  changes  and  prospects  of 
still  higher  prices  on  many  lines  in  the 
near  future.  Many  visitors  are  expected 
to  London  next  week,  the  occasion  be- 
ing the  Western  Fair. 

Linseed  Oil  Down  4c. 
In  conformity  with  the  easier  price  in 
linseed  oil  in  other  centres  a  decline  of 
4c  per  gallon  is  recorded  here.  The  de- 
mand is  seasonably  good  with  a  still 
larger  consumption  looked  for  during 
the  fall  months. 

Raw.  Boiled. 

1   to   2   barrels  per   gal S6c         89c 

3  to  5  barrels,  per  gal 85c         88c 

6  to  9  barrels,  per  gal 83c         86c 

Fair  Demand  for  Turpentine 
There    has    been    a    fair    demand    for 
turpentine  during  the  past  week.  Prices 


remain  firm  and  unchanged  from  recent 
quotations : 

1  barrel  Lots   69c  per  Imp.  gal. 

2  to  4  barrel  lots  ....  68c  per  Imp.  gal. 
5  gal 76c  per  Imp.  gal. 

Bolts  and  Nuts  Advance 
New  discounts  on  bolts  and  nuts  have 
been  issued  by  the  manufacturers.  The 
new  prices  mean  nearly  a  10  per  cent, 
advance  on  most  lines.  The  discounts, 
which  are  general  will  be  found  else- 
where. 

New   Prices   on   Sleigh   Bells 
This   year's    prices   on   sleigh   beLs    is 
10   per  cent,    higher   than   those   of   Last 
year.     The  advance  is  accounted  for  by 
; he    causes    which    contribute    to    make 
high    prices   in    other   lines.     Orders   are 
being   taken    for   later   delivery. 
Steel  Butts  Up  Again 
Still    another    advance    is    recorded    in 
steel    butts.      The   new    discounts   are    as 
follows : 

No.  840,  30  and  2y2  per  cent.;  No.  SOU. 
30  and  2y2  per  cent.;  No.  838,  30  and 
2Y2  per  cent.;  No.  S04,  40  per  cent.; 
No.  842,  371.  per  cent.;  No.  810.  25 
per  cent.:  No.  814,  25  per  cent. 

Net  Prices  on  Hinges 

The  following  are  net  prices  on  heavy 
tee  and  strap  hinges,  figured  at  40  per 
cent,  off  list,  according  to  the  new  list 
as  shown  in  Hardware  and  Metal  last 
week : 

Tee         Strap 
Per  doz.  per  doz. 

4-inch     1.53         1.80 

5-inch    1.92         2.22 

6-inch     2.16         2.40 

8-inch     2.4(1  3.24 

10-inch    4.98         5.76 

12-inch     0.96  7.14 

14-inch    7.08         S.16 

Light  tee  and  strap  hinges  are  also 
fiuure  on  a  basis  of  40  per  cent,  off 
list. 

Rosin  Goes  Up 

Firmness  in  the  rosin  market  has 
caused  an  advance  during  the  past  week. 
In  casks  it  is  now  quoted  at  334c  per 
pound  and  in  small  lots  at  4c  per  11). 

Lamp  Wick  Advances 
A  new  price  has  gone  into  effect  on 
lamp  wick  in  rolls  which  provides  for 
a  substantial  increase.  No.  0  is  now 
quoted  at  45c  per  roll,  No.  a  at  55c.  No. 
b  at   75c  and  No.  d  at  $1,25. 

Oyster  Shell 

A  new  price  on  oyster  shell  was 
named  during  the  week  at  60c  per  100 
pounds. 

Lantern  Globes  Advance 

Cold  blast  lantern  globes  have  been 
changed  in  price  during  the  week,  the 
tendency  being  upward.  They  are  now 
quoted  at  65c  per  dozen  packet  one 
dozen  in  case ;  62V2c  dozen  packed  three 


dozen    in    case;    60c    dozen,    packed    six 
dozen   in    case.      In    one   dozen   lots   the 
Short    pattern    are   quoted   at   70c      and 
in  3  doz.  cases  at  65c  dozen. 
Bar  Iron  Up  10c 
An   advance   is   recorded  in  the  price 
of  bar  iron  of  10c  per  100  pounds,  mak- 
ing the  new  base  price  $3.25. 
Tub  Stands 
A  new  price  has  been  issued  of  fold- 
ing  tub    and    wringer   stands   of   $43.40 
per  dozen   list.     The  discount   is  placed 
at  50  per  cent. 

Wire  Nails  Firm 
The  demand  for  wire  nails  has  been 
good  and  prices  hold  firm  at  recent 
quotations.  They  are  selling  at  $3.80 
per  100  lbs.  base.  Cut  nails  are  quoted 
at  $3.40  per  100  lbs.  base. 

Eope  Market  Firm 
In  the  face  of  a  fair  demand  the  rope 
market    has    held    firm    at   recent   quota- 
tions.    Base  prices  are  as  follows: 
Pure    Manila,    per    11).,    221 :/2c,    British, 
per  lb.,  18e;  African  Hemp,  18c;  Sisal, 
per  lb.  1512c;  Cotton  3-16  inch,  per  lb., 
29c;  Cotton  Vi  inch  and  larger,  28c." 
White  Lead  Demand  Light 
The  market   on  white  lead  in  oil  is  a 
little  weak  witli  the  demand  light.  Prices 
remain  unchanged  at  $13.95  per  100  lbs. 
in  ton  lots  for  pure  lead  and  $14.25  per 
100  lbs.  in  less  than  ton  lots. 
Lanterns  Up 
Cold  blast  lanterns  are  now  quoted  at 
$8  per  doz.  and  the  short  globe"  pattern 
at  the  same  price. 

New  Discount  on  Chains 
The    discount    on    cow   chains    is    now 
given  at  40  and  5  per  cent,  off  list. 
Prices  on  Hockey   Sticks 
The   prices   on   hockey   sticks   for  the 
coming    season   are  named    as    follows: 
Boys'  white,  80c  dozen;  Men's  elm,  $2, 
doz.;    Spalding,    $3.75    doz.;    Mic    Mac, 
$4.75  doz. 

Cutlery  Scarce 
Cutlery  for  the  Christmas  trade  is 
scarce.  Merchants  are  now  beginning 
to  fill  up  their  stocks  for  the  Christmas 
trade  as  well  as  possible  from  the  small 
stocks  from  which  they  are  allowed  to 
select. 

Demand  for  Stove  Boards 
•  Some  demand  for  stoves,  stove  boards, 
stovepipes,  elbows,  etc.,  is  being  experi- 
enced, indicating  that  people  are  start- 
ing  to    prepare    for   the    winter   in    good 
time.      Stove    boards,    wood    lined,,    are 
quoted  at  50  and  10  per  cent,  off  list. 
New  Prices  on  Alarm  Clocks 
Higher    prices    have    been    named    on 
alarm     clocks.      Good    Morning  is   now 
quoted    at    95c    each,    Lookout    at    $1.10 
each,  Sleepmetre  at  $1.10  each,  Big  Ben 
at    $2.25    each    and   Baby   Ben    at   $2.25 
each. 

(Winnipeg  Markets  on  page  44.) 
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Sell  Paint  to  Boat  Owners 

Some  Suggestions  for  Increasing  Trade  in  the  Paint  Department — Practical 
Hints  to  Relay  to  Customers'  Who  Own  Boats 


ANY  hardware  man  who  wishes  to 
make  a  more  complete  success  of 
his  paint  department  can  do  so  by 
careful  study  of  the  different  uses  of 
paint.  This  enables  him  to  advise  his 
customer  which  paints  are  best  fitted  to 
his  needs,  and  to  suggest  special  uses. 

The  following  article,  taken  from  the 
American  Paint  and  Oil  Dealer,  includes 
many  helpful  suggestions  for  the  man 
with  a  boat  to  paint.  The  discussion  of 
marine  painting'  is  from  the  standpoint 
of  the  boat  owner,  and  it  is  conducted 
by  an  acknowledged  authority.  The 
knowledge  contained  therein  should  en- 
able the  paint  salesman  to  advise  boat 
owners  on  their  painting  problems,  and 
to  go  after  and  get  the  bulk  of  the  marine 
paint  business  in  his  community : 

"Before  starting  to  refinish  a  boat,  it- 
will  pay  to  remove  any  deck  or  other  fit- 
tings that  interfere  with  the  varnishing 
or  repainting.  After  this  has  been  done, 
you  are  in  shape  to  plan  what  repairs 
are  to  be  made,  and  how  you  are  going 
to  paint  the  boat. 

"Getting  a  fresh  coat  of  paint  on  the 
outside,  before  the  weather  gets  too 
warm,  will  have  the  advantage  of  pre- 
venting the  planking  drying  out,  pend- 
ing the  launching. 

"The  inside  of  cabin,  cockpit  and 
floors  can  be  painted  after  you  put  the 
first  coat  on  all  exterior  work,  which  is 
the  most  important,  particularly  as  the 
inside  work  will  probably  only  need  one 
coat,  whereas  the  outside  should  have 
two  coats.  In  any  case,  where  the  old 
paint  is  removed  and  you  have  to  build 
up  a  surface  from  the  natural  wood, 
about  four  coats  are  required,  except  in 
the  case  of  the  bottom,  where  two  coats 
of  copper  or  other  anti-fouling  paint  are 
sufficient.  Each  coat  of  paint  should 
have  one  week  to  dry. 

"If  the  old  deck  is  not  in  good  con- 
dition, it  will  be  much  better  to  take  it 
off  and  lay  a  new  piece  of  about  10-oz. 
canvas,  which  can  be  obtained  in  widths 
up  to  10  feet.  First  take  off  the  mould- 
ings, then  pry  off  the  old  canvas.  Sand- 
paper the  decks  down,  until  smooth  and 
free  from  any  ridge;  fill  any  seams  or 
nail  holes  with  white  lead  putty.     Now 


paint  the  deck  a  heavy  coat  of  any  good 
outside  wThite  paint,  or  mix  up  pure 
white  lead  in  raw  linseed  oil  until  it  has 
about  the  consistency  of  cream. 

"Do  not,  under  any  circumstances, 
wet  the  canvas.  Now  lay  the  canvas  over 
the  deck,  stretching  it  out  and  smoothing 
out  all  wrinkles,  and  tack  same  as  quick- 
ly as  possible  with  half-inch  copper  or 
galvanized  tacks.  You  will  find  the 
paint  underneath  will  very  quickly  start 
shrinking  the  canvas.  While  not  abso- 
lutely necessary,  if  you  have  a  flat  iron 
handy,  and  can  run  over  the  canvas  with 
it,  it  will  help  to  make  it  adhere  to  the 
paint. 

"Paint  the  top  of  the  canvas  at  once 
with  a  deck  paint  thinned  down  with  an 
equal  quantity  of  raw  linseed  oil.  It 
will  absorb  this  freely,  and  you  will  find 
with  the  coat  underneath  and  the  coat  on 
top  the  canvas  will  be  stretched  as  tight 
as  a  drum.  Give  a  week  to  dry  before 
applying  a  second  coat,  thinned  down 
the  same  as  the  first  coat.  If  possible, 
give  this  a  week  to  dry  also,  and  give  a 
third  coat  of  the  deck  paint,  full 
strength. 

"On  a  deck  where  the  canvas  is  in 
good  shape,  merely  wash  off  thoroughly 
with  pumice-stone  and  water.  Have  it 
thoroughly  dry,  and  give  it  one  or  two 
coats  of  deck  paint. 

"Varnished  decks  are  either  of  oak, 
mahogany  or  white  pine.  If  they  are  in 
fair  condition,  do  not  go  to  the  trouble 
of  scraping,  but  merely  wash  down  thor- 
oughly with  pumice-stone  and  water. 
When  thoroughly  dry,  give  them  at  least 
two  coats  of  the  best  spar  varnish,  allow- 
ing a  week,  if  possible,  between  coats. 
Rub  the  first  coat  down  with  pumice- 
stone  and  water  to  cut  the  gloss,  and 
give  the  second  coat  a  chance  to  adhere 
to  it.  Any  seams  that  need  attention 
should  be  refilled  with  proper  seam  com- 
position before  varnishing. 

"After  the  coat  put  on  the  outside  is 
dry,  sandpaper  party  rough  spots,  and 
then  fill  in  any  small  dents  or  seams  with 
seam  composition  or  white  lead  putty. 
Unless  the  old  paint  is  very  thick  and 
badly  cracked  or  peeled,  it  should  not 
he  necessary  to  remove  it. 


"If  you  have  to  burn  the  old  paint  off, 
get  a  good  gasoline  torch,  and  always 
keep  the  flame  playing  on  the  paint. 
After  burning  off,  if  the  hull  is  very 
rough,  it  should  be  planed;  if  in  fair 
shape,  a  good  sand  papering  will  smooth 
it  up.  First  sandpaper  against  the  grain, 
and  then  fore  and  aft.  Of  course,  if  the 
boat  has  varnished  sides,  you  would 
either  remove  the  old  paint  with  paint 
remover  or  with  a  scraper,  and  not  use 
a  torch;  neither  would  you  sandpaper 
any  surface  that  is  to  be  varnished,  ex- 
cept with  the  grain,  as  otherwise  the 
scratches  would  show  up  badly  under 
the  varnish. 

"If  the  boat  is  in  fair  condition,  two 
coats  of  either  yacht,  white,  varnish,  or 
enamel  will  be  sufficient. 

"By  painting  the  top  sides  first,  you 
will  find  it  easier  to  trace  in  the  water 
line  with  bottom  paint.  It  will  pay  to 
carry  the  water-line  from  two  to  six 
inches  above  the  paint ;  the  boat  actually 
rests  in  the  water,  according  to  the  size 
of  the  boat,  as  most  waters  deposit  con- 
siderable dirt  around  the  water-line  very 
quickly.  Wash  the  bottom,  and  after  it 
is  dry,  sandpaper  any  rough  spots.  Ex- 
amine the  seams,  and  in  any  place  where 
the  calking  has  come  out,  recalk  same. 
Where  the  old  putty  or  white  lead  has 
dried  out,  or  there  is  a  seam  open,  first 
pull  out  the  cement,  and  re-cement  with 
seam  composition  or  white  lead  putty. 

"There  are  a  variety  of  paints  on  the 
market,  but  it  is  hard  to  beat  the  pure 
copper  paint  for  anti-fouling  purposes; 
that, is,  the  brown  copper  paint,  made 
from  metallic  and  not  oxide  of  copper. 
The  red  copper  is  also  good  as  an  anti- 
fouling  composition.  The  copper  paint 
should  be  thoroughly  stirred  frequently 
while  being  applied. 


CATALOGUES  AND 
BOOKLETS 


Two  catalogues  from  Merrick-Ander- 
son Co.,  Winnipeg,  have  been  received. 
One  contains  descriptions  of  a  full  line 
of  Jubilee  stoves,  ranges  and  furnaces. 
The  other  contains  their  Jubilee  sport- 
ing goods.  The  lines  illustrated  therein 
have  been  carefully  selected  and  repre- 
sent a  complete  assortment  of  merch- 
andise. 
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THE  BRISTLES  CAN'T 
COME  OUT 


A  Boeckh-Made   Brush   Differs 

The  Difference  is  instantly  visible  to  the  untrained 
eye.     It  wins  out  against  all  competitors. 

THE 

"STEEL  GRIP" 

FEATURE 

is  practical.  'See  the  idea  in  the  illustration.  Note  the 
oval-faced  ferrule  construction  (patented),  which  points  or 
compiesses  or  sharpens  the  ends  of  the  bristles — a  far  better 
construction  than  the  old-fashioned,  straight,  construction 
model. 

Add    to    this    construction    and    advantage    these: 

The  Bristles  can't  come  out. 

Elasticity  and  Resilience. 

Bristles   converge   to    the   centre. 

.Spread   the   paint  evenly. 

Brushes  are  perfectly  chiselled. 

Selertetl  fine  Bristles. 

Give  long  and   satisfactory   wear. 

They   are  guaranteed. 

Boecl;h  Brushes  are  known  far  and  wide  among  our  cus- 
tomers— by   name  and   reputation.     They   are   self-sellers. 

The  Boeckh  Bros.  Company,  Ltd. 
Toronto,  Can. 


!• 


It   costs   nothing  to   investigate — ■ 
write  to-day. 


Big  claims  don't  make 
big  gains 

What  we  say  about  our  goods  are  positive  facts  based  on  the 
results  that 

Jamieson's  Pure  Prepared 
Paints  and  Varnishes 

have  produced  in  the  past  for  both  dealer  and  consumer.  What 
we  make  we  guarantee  and  sell  at  a  moderate  price. 

Give  us  the  opportunity  to  place  our  proposition  before  you. 
Send  us  a  postcard  and  full  particulars  will  be  sent  you  by 
return  mail. 


R.  C.  JAMIESON  &  CO.,  Limited,  MONTREAL,  CANADA 

ESTABLISHED  1858 
Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WEEKLY  HARDWARE  MARKETS 

(Continued  from  page  41) 

WINNIPEG 

Winnipeg.  Sept.  7. — Linseed  oil  re- 
mains firm  at  present  quotations,  raw 
being  quoted  at  $1  per  gallon  and  boiled 
at  $1.03.  There  have  been  advances 
during  the  week  on  angle  steel,  tire  steel, 
barb  wire,  soft  galvanized  wire.  There 
have  been  reductions  of  25c  per  100  lbs. 
on  galvanized  sheets,  and  approximately 
20c  on  annealed  wire.  New  prices  issued 
on  rubber  belting  show  further  ad- 
vances. The  new  discounts  are  50  and 
10  per  cent,  for  6-inch  and  under,  and  50 
per  cent,  over  6-inch.  There  have  been 
increased  prices  of  15  to  20  per  cent,  on 
the  Savage  make  of  guns  and  rifles.  Re- 
vised prices  on  heavy  strap  and  tee 
hinges  have  gone  into  effect,  as  well  as 
on  shelf  brackets  and  pulleys.  All 
prices  on  scales  and  weigh  beams  have 
advanced  approximately  from  71<>  to  10 
per  cent.  Advances  were  also  recorded 
in  cotton  wrapping  twine,  Rogers  Bros. 
1849  silver-plated  ware,  shovel  handles, 
asbestos  wick  packing. 


WEEKLY  PAINT  MARKETS 

(Continued  from  page  46.) 
at  r_n2c  per  gallon.  There  has  been  a 
big  drop  in  Pennsylvania  crude  and  it 
is  from  this  product  that  these  particu- 
lar grades  of  oil  secured.  One  large  re- 
finer has  made  a  slight  change  in  the 
method  of  quoting  prices  on  coal  oil, 
and  all  their  oils  in  fact.  Formerly  the 
price  in  wooden  barrels  included  the 
purchase  price  of  the  barrel.  This  price 
is  rnn\-  named  the  same  as  the  ex-tank 
wagon  price  and  the  barrel  is  charged 
at  the  rate  of  $2.  When  this  is  re- 
turned by  the  purchaser  the  amount  is 
credited  to  his  account.  The  company 
still  uses  the  same  system  when  supply- 
ing oil  in  steel  barrels.  These  are  the 
property  of  the  company  and  are  return- 
able as  soon  as  empty. 

Turpentine  Prices  Firm 
Turpentine  prices  during  the  week 
have  held  firm.  The  demand  is  reported 
fair.  Shipments  have  been  slow  in  ar- 
riving. Rosins  are  also  firm  in  price. 
While  the  demand  is  light  at  the  pres- 
ent time  a  good  fall  trade  is  looked  for. 
Quotations  are  as  follows: 

Per  Imp.   gal. 

1  barrel  Lots   64U<-  to  69c 

2  to  4  barrel  lots  63o       to  67c 

5-gallon    hits    691  ■><■   to    77c 

New  Discount  on  Glass 

A  new  discount  has  been  placed  into 
effect  on  sheet  glass  during  the  week. 
The  new  rate  is  20  per  cent,  as  com- 
pared with  the  former  discount  of  25 
per  cent.  Demand  has  been  fair  for 
this  commodity  with  a  slight  improve- 
ment   noted.      Jobbers    anticipate    there 


will  be  more  building  this  fall  than 
last  year  and  the  increased  demand 
seems  to  point  toward  this. 

White  Lead  Firm 

Due  to  the  influence  of  the  pig  lead 
market  prices  in  white  lead  in  oil  are 
holding  firm.  In  the  primary  market 
it  is  now  selling  from  $6.65  to  $6.75 
per  hundred  pounds.  This  price  is 
much  firmer  than  it  was  at  the  time  the 
recent  reduction  of  50c  per  hundred 
took  place  in  the  price  of  white  lead  in 
oil.  At  that  time  pig  lead  was  selling 
around  $7  per  hundred.  From  this  it 
is  pointed  out  that  the  price  of  white 
lead  in  oil  should  naturally  have  a 
firmer  tendency.  There  are  no  price 
changes    during    the    week. 

per  100  Lbs. 
White  lead  in  oil,  pure  ton  lots  .  .$13.45 
White    lead   in   oil,   small    lots    .  .  . -rlj.75 

@- 


SILVERWARE   HAS   ADVANCED   10 
TO   15  PER  CENT. 

(Continued  from  page  25.) 

Considerable  quantities  of  nickel-sil- 
ver are  used  in  the  manufacture  of  sil- 
ver-plated ware.  This  has  also  advanc- 
ed greatly  in  price.  Before  the  war, 
nickel-silver  was  selling  at  18c  to  22c 
per  ounce.  At  the  present  time  quota- 
tions run  from  42c  to  45c.  In  the  nic- 
kel-silver there  are  usually  three  grades 
used  in  the  manufacture  of  this  class  of 
silverware.  In  these  grades  the  per- 
centage of  nickel  runs  16,  18  and  21 
per  cent.  The  average  flatware  made 
contains  the  18  per  cent,  grade.  The 
nickel-silver  comes  in  long  sheets-  10 
feet  in  length  by  1  foot  in  width,  and  1 
inch  in  thickness.  This  is  cut  and  rolled 
to  the  proper  thickness,  then  plated  with 
silver. 

Hard  to  Get  Skilled  Help 

"It  has  been  a  difficult  matter  to  get 
a  sufficient  supply  of  skilled  help  to 
look  after  the  business  that  has  been 
developing  during  the  past  year,"  stated 
E.  G.  Baker,  secretary  of  the  Canadian 
William  A.  Rogers  'Company,  to  a  Hard- 
ware and  Metal  representative.  "Many 
of  these  skilled  workmen  have  enlisted 
and  it  has  been  difficult  to  get  others  to 
fill  their  places.  Green  help  has  had 
to  Ibe  broken  in,  in  certain  instances, 
and  this  has  not  proved  very  satisfac- 
tory. This  condition  coupled  with  a 
big  demand  at  the  present  time  has  made 
it  not  an  easy  matter  to  cope  with  the 
increased  business. 

"Business  has  been  exceptionally 
good  this  year.  But  this  is  a  condition 
that  is  general  throughout  the  business 
world  in  Canada.  With  our  company  is 
associated  two  other  concerns,  one  in 
the  manufacture  of  sales  books  and  an- 
other in  the  manufacture  of  paper  boxes. 
In  both  these  the  demand  has  been  extra 


large,  showing  that  business  is  good  and 
money  is  flush,  when  such  commodities 
as  candy,  millinery,  powders  and  per- 
fumes are  finding  a  ready  market. 

"The  difficulty  in  our  business  has 
not  been  so  much  the  securing  of  sil- 
ver, but  rather  the  nickel-silver.  This 
metal  is  turned  out  in  the  rolling  mills 
and  they  (have  Ibeen  'busy  supplying 
steel  and  other  products  for  munitions 
purposes.  Metals  for  domestic  use  have 
had  to  wait  on  the  more  urgent  demands 
of  war. 

"Conditions  in  the  trade,  however, 
are  on  the  whole  satisfactory.  Business 
is  good.  Manufacturers  are  experienc- 
ing difficulty  in  filling  orders.  There  is 
plenty  of  money  around.  Men  who  are 
working  in  the  munitions  plants  have 
money  to  spend,  and  those  who  have  en- 
listed apparently  have  more  to  send  to 
their-  wives  and  families."  said  Mr. 
Raker. 

Reaching  Out  for  Business 

The  business  of  some  of  the  manu- 
facturers has  developed  to  such  a  stage 
within  recent  months  that  they  are  look- 
ing forward  to  a  continuation  when  war 
conditions  no  longer  prevail.  To  this 
end  they  have  been  spending  consider- 
able sums  of  money  in  the  development 
of  their  business  in  an  endeavor  to  hold 
the  trade. 

Does  Not  Look  for  Higher  Prices 

While  there  have  been  advances  in  the 
price  of  this  particular  kind  of  flatware, 
manufacturers  are  of^ie  opinion  that 
higher  prices  are  not  likely,  in  the  near 
future,  at  any  rate.  There  are  those 
who  expect  to  see  the  silver  market  go 
higher  in  price,  but  they  assert  the  price 
of  nickel-silver  is  not  likely  to  go  high- 
er. Chemicals,  such  as  cyanide  of  po- 
tassium and  potash,  used  in  the  plating- 
business,  have  also  been  very  high  in 
price. 

© 

HOW  TO  FILE   A  HANDSAW 

The  Simonds  Saw  Manufacturing 
Company,  believes  in  promoting  and  en- 
couraging the  study  of  woodworking. 
During  the  last  school  year  this  en- 
couragement took  definite  form  in  the 
awarding  of  228  prizes  to  boys  who  in  or 
out  of  manual  training  schools,  made  of 
wood  some  useful  or  ingenious  article 
of  special  merit.  This  year  the  Simonds 
Company,  believing  that  the  care  of 
tools  is  a  first  essential  to  the  wood- 
worker, has  prepared  and  is  distribut- 
ing' a  16-page  booklet  "How  to  File  a 
Hand  saw."  The  text  matter  is  con- 
veniently arranged  in  five  lessons  suit- 
able for  class  room  work.  Copies  of 
this  book  may  he  obtained  by  anyone 
especially  interested  in  the  subject  of 
manual  or  vocational  training  by 
addressing  Simonds  Canada  Saw  Co., 
Montreal. 
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Missing  Profits 


The  big  crop  and  labor  shortage  have  boosted  hay 
tool  sales  for  two  years  in  succession.  In  hundreds 
of  towns  a  demand  for  hay  tools  was  created  which 
the  hardware  merchant  could  not  fill.  Many  a 
dealer  missed  an  opportunity  for  profits. 

A    Big    Season   Coming 


The  labor  problem  will  be 
more  acute  next  year  than 
ever.  This  will  stimulate 
bay  tool  sales,  for  when 
help  is  scarce  no  farmer 
can  get  in  his  crop  unless 
be  lias  a  hay  carrier.  Many 
hard waremen  are  going  in- 
to the  bay  tool  line  in  an- 
ticipation of  this  big  op- 
portunity. 

Be  ready  for  next  year. 
When  the  rush  of  harvest 
commences,  and  the  farm- 
ers need  new  cars,  forks, 
pulleys,  track  or  rope,  they 
WILL  NOT  WAIT.  They 
won't  risk  their  crops  by 
delay.  The  dealer  who  has 
the  goods  gets  the  busi- 
ness. 


You  can  buy  your  bay 
tools  now  on  a  lower  basis 
than  will  be  possible  later 
fur  prices  are  likely  to 
increase  within  another 
Li  months.  You  can  buy 
them  on  Sept.  1st,  1017, 
terms. 

Get  the  goods  in  stock  and 
be  ready.  The  fall,  when 
barns  are  full,  is  the  easiest 
time  to  install  and  outfit 
and  for  this  reason  a  great 
many  hardware  dealers 
sell  hay  tools  in  the  fall. 
Now  is  the  time  to  protect 
yourself  for  next  season's 
requirements.  Order  from 
us  or  through  our  sales- 
men. 


Beatty  Bros.,  Limited 

Head[Office :  Fergus,  Ont.j 


•*lv 


St.  John,IN.B. ;       Montreal,  Que.';£~2      $$ 
Edmonton,! Alta. ;  Winnipeg,  Man.v_ 


BT  stands  for  BesT 

Hay  Tools 


This  can  and  label  are 
known  and  trusted  by 
every   varnish    consumer. 

Even  the  smallest  users  have  learned 
to  discriminate  when  buying  varnish, 
and  the  name  of  Berry  Brothers  on  a 
can  always  inspires  confidence  that 
the  quality  is  right  and  absolutely 
dependable. 

You  can  make  your  varnish  business 
grow  by  pushing  Berry  Brothers' 
line. 


LIXEBKRRV  WHITE  ENAMEL— whitest  white,  stays 
white.  Makes  a  permanent  snow-white  finish  in  either 
dull  or  gloss  effects. 

LIQUID  GRANITE — floor  varnish.  Makes  a  smooth,  satiny 
finish.  Lasting:,  waterproof,  marproof,  also  adapted  for 
bathrooms,  window  sills  and  casings,  and  all  interior 
work   where  great   durability   is   desired. 

LIXEBEBRY  WOOD  FINISH — for  general  interior  work. 
Develops  and  preserves  the  grain  of  all  woods,  and  makes 
a   handsome  and   lasting  finish.     Rubs  perfectly. 

LTXEBERKY  SI'AR — for  exterior  work.  Especially  adapted 
for  durability  under  extreme  exposure — front  doors,  store 
fronts,  marine  work,  etc.  Makes  a  handsome  finish  and 
will  not  turn  white  under  the  severest  conditions  of  wear. 


Write  for  price  list  and,  inter- 
esting    dealers'     proposition. 

SERRY  BROTHERC 
|  .lNCOR.POK.ATID>  (-■« 

forld-s  Largest\&rnish  Makers  VJ 


Established  1858 

WALKERVILLE,  ONTARIO 


(387) 


If  interested,  tear  ant  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  Sept.  8.— The  bar- 
ometer of  the  paint  market  has 
been  set  fair  this  week,  and 
manufacturers,  crushers  and  jobbers  re- 
port "no  change"  all  the  way  round. 
Prices  generally  are  firm,  and  there 
seems  no  reason  to  anticipate,  unless  the 
unexpected  happens,  anything  sensa- 
tional for  some  time.  Even  linseed  oil, 
which  is  the  excitable  member  of  the 
group,  seems  to  have  settled  down  to  a 
decorous  state,  and  experts  do  not  ex- 
pect any  change  until  more  is  known  as 
to  crop  prospects.  White  lead  is  steady, 
and  in  fair  demand.  The  same  can  be 
said  of  turpentine.  Glass  is  unchecked 
at  the  advanced  price  noted  last  week. 
The  demand  for  prepared  paints  and 
allied  lines  keep  very  good.  Little 
painting  was  done  in  the  spring-  and 
early  summer,  and,  althoug'h  in  conse- 
quence dealers'  stocks  did  not  get  the 
call  they  otherwise  would  have  had,  still 
the  extra  amount  of  painting  necessary 
to  make  up  the  falling  off  cannot  ;be  met 
by  present  stocks,  and  a  good  buying 
call  is  anticipated.  The  vanguard  of 
this  is  apparent  in  the  inquiries  coming- 
in,  and  the  cheerful  reports  from  trav- 
ellers as  to  prospects. 

Linseed  Oil  is  Steady 
Linseed  is  steady  at  last  week's  price. 
Crushers  do  not  anticipate  any  further 
reduction  for  a  time.  'Crop  prospects 
are  not  unanimous.  Some  are  favor- 
able and  the  others  are  the  opposite,  and 
until  the  proper  verdict  is  out,  linseed 
will  probably  be  unchanged,  or  'but 
slig-htly  affected  in  price  one  way  or  the 
other.  As  was  anticipated,  the  decline 
affected  orders  and  the  demand  this 
week  has  not  been  so  good  as  compared 
with  the  week  before.  A  period  of  un- 
affected prices  will  liven  things  up  again. 
There  is  a  good  feeling  as  regards  the 
fall  and  next  year's  consumption  de- 
mand. We  quote  crushers'  prices:  83, 
82V2.  and  82  for  raw,  and  85V2.  84V2,  and 
84  for  boiled.  Most  jobbers  are  not  so 
close  to  this  price.  We  quote  jobbers' 
prices:  Raw.     Boiled. 

1  to  2  barrels 86c         89c 

3  to  5  barrels 85c         88c 

6  to  9  barrels 84c         87c 

White  Lead  Moving  Preely 
White  lead  is  moving-  in  good  volume, 
especially  for  this  time  of  the  year. 
Travellers  report  satisfactory  prospects, 
as  stocks  in  dealers'  bands  are  Iight| 
and    the   fall  consumption    demand  has 
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every  indication  of  being  a  good  one. 
Prices  are  firm,  and  grinders  on  the. 
whole  are  satisfied  with  the  situation. 
We  quote  small  lots,  $13.60.  One  ton 
lots  and  over,  $13  to  $13.30. 

Turpentine  Demand  Better 

Turpentine  has  quickened  a  little  in 
demand,  and  some  good  orders  for  im- 
mediate as  well  as  future  delivery  are 
reported.  Prospects  look  very  favorable 
for  a  strong  fall  trade,  as  stocks  in  deal- 
ers' hands  are  not  heavy  by  any  means, 
and  turpentine  is  one  of  those  lucky 
constituents  which  always  has  to  be 
used.  We  quote  70c  with  a  firm  under- 
tone. Supplies  seem  to  be  strongly  held. 
Varnishes  Demand  Increases 

A  good  tone  is  manifested  in  all  lines 
of  varnish.  Household  specialties  are 
selling  well,  there  being  an  increase  in 
demand  owing  to  the  return  of  house- 
holders from  the  country.  Varnish  in 
bulk,  owing  to  the  improvement  in  in- 
dustrial trade  generally  is  selling  better. 
Coach,  carriage,  piano  and  implement 
varnish  is  prominent. 

Gasoline  Consumption  Heavy 

Gasoline  is  about  the  same  as  last 
week,  with  the  demand  slightly  heavier. 
Some  heavy  orders  have  been  booked  for 
end  of  the  month  delivery,  and  although 
stocks  are  not  heavy,  apparently,  and 
what  there  is,  strongly  held,  no  difficulty 
is  anticipated  as  to  handling  the  con- 
signments. There  is  a  brisk  demand 
noted  from  country  points,  where  stocks 
have  been  allowed  to  get  very  short.  The 
city  trade  is  somewhat  featureless,  but 
with  a  firm  undertone. 

New  Discount  on  Glass 
The  market  is  undisturbed  this  week. 
The  new  discount  has  gone  forth  to  the 
dealers,  and  is  now  generally  known.  Up 
to  the  time  of  writing  the  change  does 
not  seem  to  have  affected  the  ordering, 
for  the  call  has  been  coming  in  with  the 
regularity  experienced  in  previous 
weeks.  Travellers  report  g-ood  prospects, 
as  despite  the  heavy  ordering  in  the 
spring,  stocks  on  hand  are  not  heavy, 
and  sorting  up  in  sizes  at  any  rate  will 
be  absolutely  necessary  to  cope  with  the 
coming  fall  consumption  demand.  The 
better  outlook  for  the  building  trade  also 
carries  good  news  for  the  glass  dealers. 


TORONTO 

TORONTO,  Sept.  8.— Although  the 
trade    during    the    past    week    has 
not  been  brisk  there  is  a  disposi- 
tion shown  that  indicates  to  the  jobbers 


that  a  good  trade  will  be  forthcoming 
this  fall.  There  has  been  a  better  de- 
mand for  glass  during  the  week  which 
seems  to  indicate  that  people  are  get- 
ting ready  to  do  slightly  more  building 
than  was  done  in  the  fall  of  last  year. 
Jobbers  assert  their  belief  that  there 
will  be  more  building  during  this  fall 
than  there  was  last  year  at  this  season 
of  the  year.  The  general  trade  in  paints 
and  oils  has  been  good.  There  has  also 
been  a  good  demand  for  putty.  Some 
of  the  houses  have  started  their 
travellers  on  the  road  again  after  hav- 
ing given  up  the  calls  during  the  month 
of  August.  There  is  a  general  feeling 
among  the  paint  and  oil  men  that  the 
trade  will  be  good  this  fall.  There  is 
plenty  of  money  in  Ontario  and  people 
are  expected  to  spend  some  of  it  in  the 
beautification  of  their  homes. 

Linseed  Oil  Holds  Steady 
There  has  been  a  good  demand  for 
linseed  oil  during  the  past  week. 
Crushers  are  anticipating  a  good  fall 
trade.  There  have  been  numerous  in- 
quiries and  some  crushers  state  they  will 
not  be  able  to  supply  the  demand  in 
certain  lines.  Prices  at  the  present  time 
are  holding-  firm  at  recent  quotations. 
Flaxseed  is  quoted  at  $1.86  in  Winnipeg 
which  is  3c  under  quotations  at  the 
same  time  last  week.  Reports  from  the 
West  state  that  the  crop  is  in  reason- 
ably good  condition  with  no  serious 
damage  from  frost  reported  as  yet. 
Futures  are  slightly  higher  than  for  the 
corresponding  weeks  of  last  year. 
Quotations  are  the  same  as  those  of  last 
week : 

Raw.  Boiled. 
1  to  2  barrels,  per  gal.  ..80-86c  83-89c 
3  to  5  barrels,  per  gal.  .  .79-85c  82  88c 
6  to  9  barrels,  per  gal.  .  .78-83c  81-86c 
Gasoline  Prices  Finn 
There  has  been  an  excellent  demand 
for  gasoline  during  the  past  week  and 
prices  as  a  result  are  holding  firm  at 
recent  quotations.  Good  weather  has 
been  favorable  to  motoring  and  people 
have  been  taking  advantage  of  the  fine 
roads.  There  has  been  a  big  consump- 
tion in  consequence.  From  tank  wagon 
the  price  quoted  is  27V2C  with  firmness 
in  the  situation.  Coal  oil  is  easier  in 
price  and  has  dropped  lc  per  gallon 
during  the  week.  Royalite  oil  is  now 
selling  at   10c   per   gallon   and  Palacine 

(Continued  on  page  44.) 
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"Who  Makes  It?" 


B-H 


That's  the  first  thing  a  customer 
wants  to  know  about  a  can  of  paint 
or  varnish. 

He  realizes  that  there  is  no  way  to  tell  its 
quality  by  looking  at  it  in  the  can — no  practical 
test  by  which  he  can  discover  its  ingredients,  or 
assure  himself  that  they  are  pure,  or  mixed  in  the 
proper  proportions,  or  that  they  will  give  satisfac- 
tory service  when  spread  upon  his  walls  or  wood- 
work. 

But  when  he  sees  the  "Brandram-Henderson" 
label  he  is  reassured  on  all  these  points.  He  knows, 
from  his  own  experience,  or  from  that  of  others,  that 
for  nearly  a  quarter  of  a  century  paints  and  varnishes 
with  that  label  have  given  the  lasting  service  that  alone 
can  prove  the  quality  of  a  can  of  paint  or  varnish. 

Common-sense  tells  him  that  the  firm  which  has  been  main- 
taining the  high  reputation  of  its  products  for  all  these  years  isn't 
going  to  risk  losing  it  by  selling  him  a  can  of  poor  paint. 

All  this  flashes  through  his  mind  in  far  less  time  than  it  takes 
to  write  it — but  it's  the  reasoning  that  makes  easy  sales  for  B-H. 
agents. 

And  it's  sound  reasoning! 


Montreal 


Halifax 


St.  John 


Toronto 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,    lb Oi 

Sheets,  $1  to  $1.25  base. 

AMMUNITION 

Remington  U.M.C.,  Resale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  20%  off;  22  Short 
Smokeless,  30%  off;  22  Long  Rifle 
Lesmok  and  Smokeless,  5%  off; 
41  Swiss  Ball  and  Shot  Cart- 
ridges, 26%%  advance;  all  other 
R.  P.  Ball  Cartridges,  advance 
2>%%;  all  other  R.  P.  Centre  Fire 
Pistol  and  Rifle  Ball  Cartridges, 
53%  advance;  Centre  Fire  Pistol 
and  Rifle  Shot  Cartridges.  53% 
advance;  Centre  Fire  Military 
and  Sporting  Ball  Cartridges, 
68%  adv. ;  Centre  Fire  Military  & 
Sporting  Shot  Cartridges,  50% 
advance;  Primed  Shells  and 
Bullets,  20%  advance;  Brass  Shot 
Shells,  First  Quality,  30—10% 
off;  Brass  Shot  Shells,  Sec- 
ond Quality,  45%  off;  :  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $3.05  per 
M.  net:  C.  B.  Caps,  $3.90  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net:  R.  F.  32  Short.  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net:   C.    F..   38,   STW.,  $10.45  net. 

Above  prices  withdrawn.  New 
prices   to   be  issued   shortly. 

Prices  on  Dominion  Cartridge 
-o.  goods  temporarily  withdrawn. 

"Winchester"  B.B.  Caps.  $3.05  M 
net;  C.B.  Caps,  $3.90  M.  net:  22 
short,  black  and  Lesmok.  12%%: 
22  short,  smokeless,  25%;"  22 
long  black  and  Lesmok.  12%%; 
22  long  b'i,];  nnl\  Lesmok.  rifle. 
22  long,  rife,  black,  f"*fl  2%  ad- 
vance: Other  R.  F.  ba'l  2%%  ad- 
vance: R.  p.  Shot.  12%%:  Pistol 
and  Rifle  Shot.  3°%  advance; 
Military  Pistol  and  Rifle  Ball, 
advance  52%%;  Military  and 
Sporting  advance  fifi  2^3%:  Prim- 
ers. $3.35  per  M.  net:  Brass  Shot 
Shells,  15%. 

"Crown"  Blnck  Powder.  10%: 
"Sovereign"  Bulk /Smokeless  Pow- 
der. 15%:  "Regal"  Dense  Smoke- 
less Powder.  15%:  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless.  12%%;  Empty  Shells. 
5%:  90  days  net. 

StW.  standard.  100  Ihs..  Toron- 
to. S14.50:  Montreal.  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled.  $1.50: 
buck  and  Beal.  80e ;  No.  28  ball. 
81.20  per  100  lbs.:  bugs  less  than 
25  lbs.;  %c  per  lb.:  f.o.b.  Mont- 
real, Toronto,  Hamilton.  London. 
St.  Tohn  and  Halifax  freight 
equalized. 

"dominion  Hand  Traps,  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 

AUGERS 

Ford's   Auger   Bits,   30  and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Rockford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive,   40%. 

AUGERS,    POST 

B.T.— 8  in.   net    3  00 

H.T.— 10  in.   net    3  30 

B.T.— 12  in.  net   3  90 


AXES 

Forrester,  doz 6  75 

Cherokee,  doz 9  00 

Hand  madt.  doz 9  00' 

Model,  doz 9  25 

Black  Diamond,  doz 9  50 

Samson,   single   bit,   doz....     9  25 
Samson,  single  bit,  handled 

doz 13  00 

Samson,   double  bit,  doz 13  00 

Samson    flooring    axes,    No. 

2,  doz 10  25 

Single  bit,  doz.    7  25    10  00 

Double  bit   11  00    12  50 

Hunters'  Axes   5  50      6  50 

"Boy's"  Axes   6  25      7  00 

Bench   Axes,   Samson 

No.  2,  doz.,  net  10  10 

No.  3,  doz.,  net   10  50 

No.  4,  doz.,  net   11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  'Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine. 
White  Bronze,  Star  Friotionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd.. 
—No.  1,  3.2c;  No.  2,  23c;  No.  3, 
19c. 

Tall  man  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine  Su- 
perior. A  Special.  Hoo  Hoo,  "A," 
"B."  "C."  "D."  Nos.  1,  2  and  3. 
Prices  11c  to  60c  pound. 
Hoyt  Metal  Co.— 'Nickel  Genu- 
ine. Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King.  C.  B..  No.  1.  No.  2, 
No.  3.  No.  4,  from  lie  to  60c. 

Langwells — Extra.    16c:    No.    1. 
15c;   No.  2,  14c;   No.   3.  12%c. 
BELTING     (Leather.) 
Extra.   40%. 
Standard.   40   and   10%. 
Lace  leather,   per  side,  $1.10:  cut 

laces.  No.  1.  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B   X  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single    bbls.,    gal..  0  31%     0  30% 

Drums,   gal 0  28%     0  27 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1).   list,     %   in. 

dia.  and   smaller.  40%. 
Carriage  Bolts  ($1),  list,  7-16  in.. 

25%. 
Machine    Bolts,    %    in.    dia.    and 

smaller.  40%. 
Machine   Bolts,  .7-16   in.   dia.    and 

larger.  30%. 
Sleigh  iShoe  Bolts,  %  in.  dia.  and 

smaller.  30%. 
Sleigh    Shoe   Bolts,    7-16   in.    dia. 

and   larger.   25%. 
Toach    and    Lag  Screws,   50%. 
Skein    Bolts.    45%. 
Snnare  Head  Blank  Bolts.  30%. 
Bolt  Ends.   30%. 
"ow    Bolts.    30%. 
Elevator   Bolts.   30%. 
Eancv   Head   Bolts.   25%. 
Shaft   Bolts    (S3   list).   25%. 
Step   Bolts,   large   head    ($3)    list. 

25%. 
Whiffiptree    Bolts.    25%. 
Nuts,  snuare.  2c  off  list. 
Vuf-s.    hexagon.    2c    off   list. 
Stove    Rods,    per   lb.,   8c. 
Stove  Bolts.  (VVo%. 
Tire  Bolts.  50%. 
BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 
BRASS  Per   lb. 

Springs,   sheets.   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  in.  round  O  55 

Tubing,  seamless  base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 


BARS    (Clothes) 

3   sections.   4  ft.,   doz 4  80 

3   sections,   5  ft.,   doz 6  00 

3   sections,  6  ft.,   doz 7  20 

BOILERS    (Range) 

30-gal.   Standard   8  25—8  75 

30-gal.  extra  heavy   11  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in     x  24  in 6  60 

No.  2—18  in.  x  28  in 7  20 

No.  3—20  in.  x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 

BOARDS   (Wash)  Tin 

Plate  Zinc 
Per    doz. 

Pony    $ $1  75 

Crown    3  55 

Dandy   3  75 

Improved   Globe   2  65  3  S5 

Standard   Globe    2  75  "95 

Veptune    : 2  75  3  95 

Original   Globe    3  00  4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

Jubilee   4  25 

Diam'd   King    (Glass)    4  50 

Western    King 

(Enamel)    4  25 

Beaver,  brass 6.00 

Woed.  double  faced 1  25 

Subject    to    small     discounts    for 
quantities. 

BRUSHES 

Weighted,  15  lbs.,  per  doz..   16  13 

Weighted.  20  lbs.,  per  doz..   18  50 

Weighted.  25  lbs.,  per  doz..   22  32 

BUTTS 

No.  904,  40%:  No.  940.  30  and 
2%%:  No.  800.  30  and  2V>%:  No. 
838.  30  and  2%%  :   No.   842.  37%. 

C  <VNS 

Milk    factory    cans,    15%. 
Cream   cans.   20%. 
Railway  cans.  20,  5%. 
--■■d      delivery      and      creamer? 

cans.   20%. 
C"earn  cans,  35%:  with  dome  ton 
15c  extra.     Retinned.      70     and 
10%.     Plain,   70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined,   3%. 
CEMENT    ANT)    FIREBRICK 
Less  than   carload   lots    ....     1  85 
Portland,   per  'bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick       Scotch. 

per   1.000    2.3  00     28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins.  doz.  1  25 
CEMENT    (FURNACE) 

•\V±  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz..  lb 0  05 

25  lb.  tins,   per  doz.,  lb 0  01 

CEMENT.  ROOFING  Per  gal 
Roofing  cement  (in  bbls.l..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenter,   per  gross..  0  65    0  80 
Carpenters'     lead     pen- 
cils,  per   gross    2  40    6  75 

Crayons,  per  gross 0  20 

Carpenter,   red,   gr 1  40     1  25 

Carpenter,  blue.  gr....  1  40  1  25 
Carpenter,  white,  gr...  1  10  1  10 
CHISELS 

Cold  chisels.  5x6  in.,  doz 2  ?0 

Bevel  edare,  1  inch,  doz 2  50 

Common  cold.  %.  $1.35;   %,  $2: 
%,   $2.75:    %,   $3:   1.   $4 
Straight  Shank  Drills.  45%. 

Socket  Chisels,  65%  off  list:  if 
R  edsre.   add  90c  doz. 


CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %,  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.80;  %,  $6.70;  %,  $6.55;  1,  $6.40. 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $9.25;  %  in.,  $6.75;  5-16 
in.,  $5.25;  %  in.,  $4.50;  7-16  in., 
$4;  %  in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in.,  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10;  No.  3,  $11;  No.  4,  $13:  No. 
5,  $16;  f.o.b.  Toronto.  Hami.ion, 
Fergus,  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
and    Montreal.   32%%. 

CHOPPERS    FOOD 

Universal    No.   0 $12.00  doz. 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,   see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain    sheets.   14   oz.. 

14x28  in.,  14x00  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 54  00    54  00 

Copper    sheet,    plan- 
ished,  14x60  base..  57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c:    No.   1.   30c;    finest, 
35c;  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  35 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4: 
Ideal,    egg   boxes,   with   filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets   4  50 

All   bright,  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorbals 
18x24x52    .  .   6  25         6  25         6  50 

'  "60         . .   6  50        6  50        6  75 
■>0x°8x47     .   6  75        6  73        7  00 
20x28x94   ..13  50       13  50      14  00 
CHARCOAL   TIN   PLATES 
M  L.S.  and  Famous—        Per  box 

IC,   14x20  base  '. $  8  00 

IX.   14x20  base    9  00 

IXX.  14x20  base  10  25 

IXXX,  14x20  base  10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX,  14x20  base   8  00 

IXX,  14x20  base   9  50 

IXXX,   14x20  base   12  00 

"Allaway's  Best"  Standard 
Quality. 

IC.   14x20  base    8  75 

IX.  14x20  base    9  75 

IXX.   14x20   base    10  75 

CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade— 

I    C,    20    x    28,    112    sheets,    210 
lbs.,  $11;  216  lbs.,  $11.50. 
COKES.    BRIGHT 
Bessemer  Steel — 

10x14x20   base    6  50 

20x28.  double  box   13  00 

CLOCKS,  ALARM 

Good  Morning,  each  0  80 

Look   Out    1  00 

Big  Ben,  each   2  26 

Baby  Ben,  each 2  25 

CROWBARS,  4  to  4%c  per  lb. 

DRILLS 

Bit  Stock   Drills,  50%. 
Wool    Drills,   20%. 
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MADE      IN      CANADA 


SPECIALS  GUARANTEED 
J?VE  EXCELLENT  SERVICE 


IMPERIAL 
GENUINE 

HARRIS 
HEAVY 
PRESSURE 


ALUMINOID 


The  highest  grade  of 
Babbitt  Metal.  Manu- 
factured e  x  p  r  essly 
for  all  bearings  car- 
rying extremely 
heavy  loads. 


For  all  general 
machinery  bear- 
ings. Is  known  as 
the  BABBITT 
METAL  WITH- 
OUT A  FAULT. 

Specially  prepar- 
ed for  medium 
and  light  speed 
machinery. 


We  Have  Everything  in  Metals 

THE   CANADA  METAL 
COMPANY,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


House  Colors 


will  stand  behind  you  if  your  policy  is  quality  and 
value,  because  they  possess  an  ideal  measure  of  both. 
It  needs  only  a  trial  to  convince  you  that  selling  our 
products  is  very  profitable  business.    Make  it  now. 

Drop  a  line  for  proposition. 

Benjamin  Moore  &  Company,  Limited 

WEST    TORONTO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"DOMINION    CROWN   BEST'     — 

DOCBLBtOATED      TISSUE. 

I  C,  14  x  20  base 7  00        7  01) 

I  X,  14  x  20  base 8  25        8  25 

I  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  RASPS.  Percent. 
Great  Western,  American ..  65  10 
Kearney  &  Foot,  Arcade... 65     10 

J.   Barton   Smith   Eagle 65    10 

Disston   Brand    60    10 

McClelian  Globe  65    10 

Black  Diamond   55 

2>elta  Files   60    10 

Nicholson     55 

Globe    65     10 

Vulcan  Brand    65    10 

FITTINGS    (IRON   PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  60%;  malleable 
bushings,  60%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  60%. 

(London  discounts:  B.  &  C., 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
53%%. 

FIXTURES,    STALL.  Doz. 

Hollow  and   pressed  steel...  0  81 

Solid    1  20 

Special  'Stall  Fixture,  40%. 
FRAMED    MIRRORS.  Doz. 

Size  glass,  4x6  100 

Size  glass,  5x7   :..     1  25 

Size  glass,  6x9  1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10  2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14  3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  32 

Drums    0  29 

Tank  wagon   0  28% 

Toronto" 

Any    quantity,   in    bbls 31 

Drums,  40-gal.,   per   gal 27% 

Tank    wagon    27% 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and   2  in.  thick  1  45 

Smaller  sizes    1  25 

Mounted   No.   115,  each 3  75 

Bi. -Treadle,  each 4  25 

HALTERS   (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  ...  8  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

!%  in 16  25 

HALTERS   (SISAL) 

7-16  in.  gross,  $15 ;  %  in.,  $18 ; 
%-tn..   $21. 

HAMMERS,   SLEDGE 

Can.,  5  lbs.  and  over,  cwt..l0  00 
Masons,  5  IbB.  and  over,  per 

.  <™t 12  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,   No.  3  culls,   doz 1  01 

Axe,   No.  1  hickory,  doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handles,  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckvokes   and   singletrees,   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
▼ies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  In  fu- 
ture all  these  goods  will  he  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 


Boys'  axe  handles  28  in.,  ex- 
tra, $2.50;  No.  1,  $2;  No.  2,  $1.60; 
maple,  $1.75;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and   36  in.,  $3.40  per   dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen.  * 

Hiciiory  pick  handles,  No.  1, 
$3,   and   No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3.  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30% ;  extra  quality,  40%,  and  No. 
1,   45%. 

...iXiERS,    BARN     &     PARLOR 
Yearns,  wood  track,  Special. 

nenith    9  00 

Atlas,   steel   covered..  $5  25    0  CO 

Perfect,    No.    1    8  50 

Perfect,  No.  1%    9  50 

Perfect,  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,  doz 6  50 

Steelall   9  00 

Storm   King   rail 4  70 

Crown   4  85 

Crescent 7  25 

Sovereign   6  50 

Steel    track,   1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%  in 6  00 

HATCHETS.        Samson     Samson 

Per   doz.  Shingle      Claw 

■No.  1   7  20  8  25 

No.  2   7  80  8  50 

HINGES.   TEE  AND    STRAP 

Net  Prices. 
Heavy  Strap  Tee 

4-inch     $3  00  $2:  55 

5-inch     3  70  3  20 

6-inch     400  360 

8-inch     5  40  4  10 

10-inch     9  60  8  30 

12-inch     11  90  11  60 

14-inch     13  60  11  80 

lfi-inch     14  40 

Net   Prices. 

Subject   to    discount    of   40    per 
cent,  off  list. 
Light. 

3  in.,  doz.   prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,  doz.   prs...     1  70  1  50 
8  in.,   doz.   prs...     2  50  1  80 

10  in.,   doz.   prs...     3  50  2  40 

Discount   40%    off   list. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 6  00 

Over  14  in.,  per  100  lbs 5  25 

Larger    4  60 

Extra    hooks    for    above.    % 

in.,   per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Crate  hinges  and  back  flaps, 
65  and   5%. 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   discount,   50%. 

Spring,  per  gross — No.  5.  $18.60; 
No.  10,  $19.50;  No.  20,  $11;  No. 
50,  $30;  No.  51,  $10.20;  No.  120, 
$18.60;  No.  2255,  $22.20. 

Chicago  hold  back  screen  door 
iron,  gross,  12%. 

Chicago    spring   hinges,    15%. 

Triplex  spring  hinges,  40%. 

Chicago  surface  door  (6,000), 
45%. 

Garden  City  fire  house  hinges, 
12%%. 

"Chief"  floor  hinge,  50%. 
HOES.     Grub,  3%-lb.,  $4.55  doz. 
HOOKS.  CORN. 

Cyclone,  doz 2  40 

Hoes,  corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       Pox 

No.  2,  per  doz 2  15  2  75 

No.  8    per  doz 2  25  3  20 

No.  4,  per  doz 2  35  3  60 

No.  5.  per  doz 2  55  .... 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40: 
No.  1  and  smaller,  $4.65;  show 
pattern,  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 


sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes.  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1,70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 
HOSE,  LAWN. 

Corrugated,   %  in.,   ft 0  12 

Corrugated,   %   in.,   ft 0  16 

Corrugated,   1   in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 
HAT   AND   COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IRON  AND    STEEL 

Montreal  Toronto 

Angles    base  Z  50      3  50 

Common     bar,     per 

100  lbs 3  00      2  90 

Refined      iron,      per 

100  lbs 3  05      3  50 

Horseshoe  iron,  per 

100  lbs 3  45      3  50 

Norwav   iron    7  25       6  00 

Mild   steel    3  30      3  25 

Band    steel    3  30      3  50 

Sleigh   shoe  steel...  3  30      3  25 

Domestic    3  30      3  25 

R  e  e  led    machinery 

steel   4  50      4  50 

Tire   steel    3  50      3  50 

Toe  calk  steel    4  20      4  25 

Mining     tool     steel, 

per  lb 0  11%  0  12 

Cammell  Laird,  lb 0  20 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool 

steel,   per  lb 0  12      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring   steei    4  60      4  50 

IRON,    TINNED. 

72x30  up  to  24  gauge,  case 

lots    H  25 

72x30,    26   gauge,    case   lots.  14  75 

Less   than   case,   25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 
per  set   0  85 

Mrs.    Potts,    No.    50,    nickel- 
plated,   per  set   0  90 

Mrs.    Potts,    handles,    japan- 
ned,  per  gross   9  60 

Sad   irons,  common,  plain...  5  00 

Sad  irons,  common,  plated..  5  50 

Princess   Electric,   each    ....  2  75 

Ideal  Electric,   each    2  50 

Canadian  Beauty 2  50 

Gasoline  Sad  Irons,  each 3  50 

Ideal  Gasoline,  each   3  15 

Dover  Electric,  net   3  00 

No.  70,  Dover  ,per  doz 19  20 

LADDERS.  ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    17c  ft. 

Faultless    21c  ft. 

Mechanic   26c  ft. 

Hercules    24c  ft. 

Perfect    23c  ft. 

Faultless,  extra  heavy   . . .  26c  ft. 

Hercules,   extra    heavy 29c  ft. 

Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each    $2  00 

B.T.    Standard    17e  ft. 

B.T.   Economy    13c  ft. 

B.T.  Iron  Bound.  4-9  ft...  25c  ft, 

B.T.  Iron   Bound,  10-14  ft.  30c  ft. 

B.T.   Iron  Bound,  15-16  ft.  40c  ft. 

B.T.  Iron  Bound,  17-20  ft.  !Wc  ft. 

Crescent    16c  ft. 

Household     12c  ft. 

Standard    19c  ft. 

Electrician    25c  ft. 

Heavy  duty   45c  ft. 

Extension    23c  ft. 

Common    and    Roped    Extension. 

Dp  to  32  ft Ific  ft. 

Dp  to  36  ft IRe  ft. 

40  to  44  ft 19c  ft. 

4.8  to   52  ft 24c  ft. 

56  to  60  ft 29e  f t. 

Single   and    Fruit   Picking. 

10  ft.  to  16  ft 12c  ft. 

18  ft.  to  22  ft 13c  ft. 

LANTERNS  Per  doz. 

Cold  Blast,  doz $8  00 

Short  Globe,   doz 8  00 

.Tumbo.  doz 9  25 

Jap'd  Dash,  doz 10  75 

Search    Dash,    doz 11  25 

Searchlight,   No.   20,   doz...   19  00 


All  brass   24  25 

Little  Bobs  A.C.,  doz 2  00 

Copper,  well  japanned,  doz.  13  75 
LANTERN    GLOBES 

Cold  blast,  short   0  60 

Cold  blast   0  60 

Prism   globes    1  20 

Cold   blast,   short   ruby 2  00 

Cold    blast,    common    ruby..     2  00 

Less  5c  a  doz.  in  6  doz.   lots. 
LATHS    (METAL)  Per   sq.    yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead  Wool,  lie  lb. 
Sheets,  3  lbs.   sq.   ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs. 

sq.   f t 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per   lb. 
extra. 
LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 

Bleached  flax,  $5.75  doz.  pair. 

MACHINES   (WASHING) 

List  Each 

Canadian    $5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum   8  75 

Waverley    10  00 

New  Century,   style  A 9  00 

New  Century,  style  B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive   11  00 

Ideal  Power   16  00 

Seafoam,  electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine    4  50 

Popular,   No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    11  00 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er, complete   16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Dow    pressure    water    motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I  X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved  5  00 

Jubilee    4  50 

Canada   First    1100 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $  6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style  B 4  50 

B.T.   Ideal   6  25 

B.T.  Ideal  Power  7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.    Cyclone    6  25 

B.T.   Cyclone  Water  Motor.  12  80 

B.T.  Vollmar,  No.  2 6  50 

B.T.  Vollmar,   No.  3 7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  -  5%  in 1  65 

Carpenters',    round    hickory    1  95 
Lignum  Vitae,    round,   5  In.    3  65 

Caulking,  No.  8,  oak 17  80 

MANGLES 

Victor,  each    $15  65 

Woodyatt,   each    7  25 

MOPS 

Mops,   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop  Sticks,   doz 1  40 

Cast   head   mops,   doz 140 

Lemon   oil    mops    9  00 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1  50 


September  9,  1916. 


HARDWARE    AND    METAL 


51 


COME  TO  HEADQUARTERS  FOR 


DRY  COLORS 


MADE  IN  CANADA 


REDS 
YELLOWS 
GREENS 
BLUES 


THESE  C.P.  COLORS  ARE 
SPECIALLY   NOTED,  FOR 

THEIR     PURITY, 
STRENGTH,  FINENESS  OF 
GRINDING    AND    PER- 
MANENCE. 


Write  Us  for  Samples  and  Prices 


The  Canada  Paint  Co.,  Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  nails. 
Toronto,  $3.S0  base;  Montreal, 
$3.85  base;  London,  $3.80  base; 
Collingwood  and  Owen  Sound, 
$3.85  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,   $3.40;    London,   $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'   nails,  15  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS    (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.  3,   1%-inch    $4  10 

No.  4,  1%-lneh 3  80 

No.  6,   1 15-16    3  25 

No.  «,  2%    3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%   2  75 

No.  9,  2  11-16 2  65 

No.  10,  2%  2  55 

No.  11,  31-16  2  45 

No.  12,  3%  2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 

NETTING.    POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal,     20%;     Toronto     and 
London,  25%. 
POULTRY   FENCING 

Per    rod 

Invincible,  1640  0  68 

Invincible.  1S48 0  73 

Invincible.  2060  0  S3 

Put  up  In  10,  20  and  30-rod  rolls 
OAKUM  Per    100    lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp  (English)   15  00 

U.S.   Navy    (English) 13  00 

Plumbers    (spun)    7  50 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  13% 

Royallte 0  14      0  13% 

Palacine 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14y2  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Parafflne    0  24      0  22 

XXX  Machine  0  25%  0  21 

OLD  MATERIALS 

Tea  lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,   pipe,  etc.,  $5.50. 
Brass,   heavy,   15%c  lb. 
Brass,   light.   ll%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old   cast  iron,  $14.75  per  ton. 
Wrought   iron,   No.  1.  $18.75  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove   plate,  $11.00  per  ton. 
Mach.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
!  bicycle  tires,  2%c. 
PACKING  Per  lb. 

Fine  jute   0  11% 

Coarse  jute    0  09% 

Square   braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPER.   E*0. 
Per  400  ft.  roll. 

_.«..  Paper,  per  roll   0  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tnrred   Fihre,  No.  1   0  90 

Tarred    Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sbeathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
8heathlng,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Dry  fibre,  No.  1   0  80 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per  100  lbs. 

Heavy   dry    straw    2  05 

Heavy-tarred  straw   2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred  felt    3  25 

Asbestos,  Bldg.,  per  100  lbs.  4  50 
Heavy  fibre,  32  ft.  x  60  ft...  2  U0 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  05 

ROOFING   PAPER 

Cyclone,   dry    0  68 

Cyclone,    tarred    0  SO 

Surprise   sheeting    0  43 

Heavy,    dry    2  15 

Heavy,  tarred    . . ; 2  15 

PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25% ;   B  and   A,  25%. 
PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS    (CLAY) 

Rock        Clav 

5  to  6  lbs.,  dcz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,    doz 6  50        6  00 

9  lbs.    ...': 7  00        6  50 

PINS.    COTTER 

Cotter  pins,  85  and  10%  dis 
count. 

PINS,    CLOTHES 

Selected  full  count  Per  case 

5  gross,  4-in.   (loose)    $o  85 

5  gross,  4%-ln.   (loose)    0  90 

5  gross,  5  In.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,  of 

4  doz.  each)    o  80 

5  gross,   4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   In.    (12   pkgs.   of 

6   doz.   each)    l  00 

PIPE,     STANDARD    WROUGHT 
In    effect   Aug.   1,   1916. 
Buttweld  Per  100  feet 

Black      Galv. 

17s  in $    3  00    $    4  50 

Vi  and   %  in 3  06  5  25 

^  in 3  91  5  57 

%  in 4  72  6  96 

1  in     6  97        10  29 

1%  in 9  43        13  92 

3%  in 11  28         16  64 

2  in 15  17         22  39 

2%  in 23  99         35  39 

•i  in 31  37        46  28 

»%  in 37  72        55  66 

4  in 44  69         65  95 

Lapweld. 

2  in 17  02        24  21 

2%  in 25  16        36  56 

3  in 32  90        47  81 

S.%  in 39  56        57  50 

4  in 46  87         68  13 

4%  in 57  15        83  19 

5  in 66  60        96  94 

6  in 86  40       125  80 

7  in 116  62       165  40 

8  in. x25  lbs.  per  ft.  122  50      173  80 

8  in. x25  lbs.  per  ft.  141  12       ~00  00 

9  in 169  05       239  80 

10  in.x321"ns.  per  ft  156  SO  222  40 
10  in.x40]hs.  per  ft  201  88      2SR  30 

Prices    Ontario.    Quebec   and 
Maritime    Provinces. 
PIPE   (LEAD) 

Lead    pipe.  $12  net. 

Lead   waste   pipe.  $13  net. 

Traps  and   bends,   10%   off. 
PIPE    (SOIL) 

Medium  and  extra  heavv  pipe 
up   to  6-inch.   65%. 

S-iTch.   45%   off. 
PIPE    (CONDUCTOR) 

2  inch,   in   10-ft.  lengths 8  00 

3  inch,  in  10-ft.  lengths 9  70 

4  inch,  in  10-ft.  lengths 12  SO 

5  inch,  in   10-ft.  lengths   ...   17  50 

6  inch,  in  10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 

Wood,  fancy,  15  per  cent. 

Button's,  genuine,  37%  to  40 
per  cent. 
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PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %  inch, 

per  100  lbs 4  50 

Heads,   per  100  lbs..  4  75 
Tank  plates,  3-16  in.  5  25 
PLUGS    (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 

POLISH 

O-Cedar,  4  oz.   bottles   . 

O-Cedar,    12-oz.    bottles 

O-Cedar,  1-qt.  can   

O-Cedar,  %-gal.  cans  .. 
O-Cedar,  1  gal.  cans  . . . 
PUMPS 

B.T.  Pump,  No.  1,  net 
B.T.  Pump,  No.  2,  net 
B.T.  Pump,  No.  3,  net 
B.T.  Pump,  No.  4.  net 
B.T.  Pump,  No.  5,  net 
B.T.  Pump.  No.  0,  not 
B.T.  Pump,  No.  7,  net 
RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron    burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
2%c   per  lb. 

roofing  Per  roll 

2  ply   R.R 1  05 

3  ply   R.R 1  30 

2  ply  R.R.,  complete  In   roll  1  55 

3  ply  R.R.,  co.nplete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  P." 

Comet.    1-ply     1  05 

Pluvius,  1-ply    1  30 

Pluvius,    2-ply     170 

Asphalt   roofing,    1   ply    1  45 

Asphalt   roofing,   2   ply    1  85 

Asphalt   roofing,   3   ply    2  15 

Compo  Certainteed,  1  ply  ...  1  ~c< 

Compo  Certainteed,  2  ply  ...  2  ?n 

Compo  Certainteed,  3  ply  ...  2  75 

Fxcello,   1-ply    '. 1  60 

Excello,  2-ply 
Excello,  3-ply 
Jewel,  1-ply  . 
Jewel,  2-ply  . 
Jewel.  3-ply 
Amazon,   1-ply 


15 
2  65 
1  25 

1  65 

2  00 
2  00 

Amazon,   2-ply    2  50 

Amazon.   3-ply    3  00 

Everlastic.  1-plv   1  50 

Everlastic.  2-nlv   1  75 

Everlastic,  3-ply   2  00 

Liquid    roofing    cement,    per 

gal..  In  bn rrels 0  22 

Roofing   cans,    per   lb 0  OR 

Roofing  nails,   per  lb 0  06>4 

Roofing  Pitch.  85c  per  100  lbs. 

F.o.b.   Toronto,    London,   Mon' 
real. 
ROPE  lb. 

Pure  Manila   basis    221/4 

British  Manila   basis   18  ~ 

African  hemp  basis    IS 

Sisal  basis   15%* 

Single  lath   yarn   basis    15% 

Double  lath    yarn    16 

Yacht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 
Marline   and    Houseline    ....   29 

Jute  rope  basis    15 

Italian  rope  basis   31 

Ahove  nuotatlons  are  basis 
rrice?  (%"  and  larger),  and  are 
suhWt  to  usual  advances  for 
small    sizes. 

Cotton    rope.   3-16  in 0  29 

Vi  in.  and  larger   0  28 

Risal  Clothes  Line.  Per  do7 

"   "iv.   30  ft 0  48 

3   plv,   40  ft 0  64 

3   plv    48  ft 0  76 

3   plv,   60  ft O  96 

5  ply,  72  ft 1  15 

6  plv,  60  ft 1  44 

6  plv.  72  ft 1  72 

6  ply,  100  ft 2  40 

SCALE8. 

Imperial  Standard  25  p.c. 

Champion    25  p.c. 

Steel  weigh  beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c. 


Crowu  Even  Balance  40  p.c. 

Richelieu   L'lliou   Scale 40  p.c 

Dominion    l'hites   Scales,    ..JUp.r. 

Net  prices  on  Champion  »rm.-> 
are   as   follows: 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping.  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  $1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champiou  20O()-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
lb.,  $5.20,  30c  net  extra  for  stamp- 
ing. 

Discount    from    list    on    above 

25  per  cent. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%:  flat  atdd 
round    head,    brass,    net:     Fillis- 
ter    head,     iron,     10%:     Fillister 
and   oval   head,   brass,   net. 
SCREWS 

Discounts  off  Standard  List 

Wood,  F.  H.,   bright   80 

Wood,  R.  H.,  bright   75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H,  brass   47% 

Wood,   R.  H.,  brass   45 

Wood,  O.  H,   brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H.,  bronze   37% 

Drive  screws   65    10     10 

Set  case  hardened  . .  65     10 

Square  cap 65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,    per  doz 4  75 

Cap     screws,    55%;     Set     screws, 

60%. 
SHEETS    (BLACK) 

Montreal     Tcrontt 
100  lbs.     100  lbs. 

10  gauge  460  480 

12  gauge 4  70  4  90 

14  gauge  4  45  4  35 

16  gauge   4  50  4  45 

18-20  gauge   4  05  3  70 

22-24    gauge    4  00  3  85 

26  gauge    4  05  3  90 

28  gauge    4  10  4  00 

Re  Gauges   of   Sheets. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga. 6.00  4.25 

24  ga 8.00  5.25 

22  ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9  00 

Above  prices  are  subject  to  T% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorba'» 
gauge      Head         de-Lis        best 
16-20        7  15  6  65  "15 

22-24         7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.50;  U.S.  No.  28,  $6.20: 
U.S.  No.  26,  $5.90;  22  and  24 
gauge  $5.75:  18  and  20  gauge, 
$5.S5;' 16-gauge,  $5.45;  14  gauge, 
$5.30.  F.o.b.  Hamilton  and  Tor- 
onto. 

C'lbornc  frown  —  16-20  gauge 
$6.65:  22-24  gauge,  $6.80:  26 
gauge.  $6.95:  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16   gauge    5  80  5  30 

18-20   gauge    5  90  5  65 

22^24    gauge    6  00  5  85 

26   gauge    6  25  6  00 

28  gauge   6  65  6  25 

10%  ozs 6  95  6  50 

\dd    25c   for   less   than   case   lot» 
SHOVELS  AND    SPADES 

1st  2nd  4th 

Shovels.  1st,  40  and   12%%;   2nd, 

40  and  5%;  4th.  30%. 
Socket  scoops,  1st,  40%;  4th,  35%. 
Rivet  scoops,  37%%. 
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WINDOW  GLASS 


Cold  weather  is  coming. 

Is  your  stock  complete? 

If   not    then   give    us    a    chance    to 
show  you  what  we  mean  when  we  say 

"AT   YOUR   SERVICE" 

A.  Ramsay  &  Son  Co. 

Established   1842 
MONTREAL 


TORONTO 


VANCOUVER 


A  good  profit-maker  for 

your  Auto-Accessory 

Department. 

AD£MSQN 

Vulcanizers 

FOR     TUBES     AND     CASINGS. 

The  tire  is  repaired  without  de- 
listing or  removing  it  from  the 
car. 

Absolutely  automatic. 
Place  the  patch— attach  the  vul- 
canizer,  put  in  gasoline— light 
it.  No  further  attention  is  re- 
quired. It  can't  burn,  scorch 
or  injure  tube  or  casings.  It 
can't  fail  to  do  its  work.  So 
simple  anyone  can  operate  it. 
Over  500,000  in  use.  Not  a  single 
one  has  failed  to  give  pleasing 
results.  m 

Saves  90%    of   "Tire   Troubles. 

ADAMSON  REPAIR  GUM 

Essential  in  the 
operation  of 
Adamson  vulcan- 
izers to  obtain  the 
best  results.  Its 
exclusive  qualities 
and  advantages 
are  a  guarantee 
against  failure. 
No  cement  is  nec- 
essary. 

THE  ONLY  VULCANIZER  MADE  IN  CANADA 

Same  discounts,   same  list   prices  as  in   U.S. 

ADAMSON    MANUFACTURING    CO. 

67   Bay  Street  North,  HAMILTON,   ONT. 


COMPLETE  OUTFIT 
Model    "U" 


IMMEDIATE 
DELIVERIES 


ON 


American 

Self- Oiling 

Grinders 

We  recommend 
these  grinders 
to  the  trade  as 
the  most  attrac- 
tive and  high- 
est grade  grind- 
ing' machines  on 
the  market. 

AND  THEY 
COST  NO 
MORE  THAN 
ORD1NA  RY 
GRINDERS. 


American  No.  6  Tilting-  Grinder 


SICKLE  GRINDERS 

TOOL   GRINDERS 

POWER  GRINDERS 

ORDER  from  your  jobber.  If  he 
does  not  handle,  write  direct  to 
factory. 


AMERICAN  GRINDER  MFG.  CO. 

MILWAUKEE,  WIS. 

WESTERN  AGENTS  :  Merchants  Hardware  Specialties,  Calgary. 

Alta.     EASTERN  CANADA  AGENTS  :  John  M.  Graham  &  Co.. 

113  Chambers  Street.   New  York  City 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Drain  spades,  40,  12%%. 

Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  20%. 

Above      discounts      on      Black 
Goods  only.  Pull  Polished  Goods, 
50c     per     doz.     net  extra.       Half 
Polished  Goods,  25c  per  doz.  net 
extra. 

SHINGL.ES  Per  square 

Standard   galvanized    .......$5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Plat  rim  enameled  sinks,  16x24, 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly  report. 
SOLDERING   COPPERS. 

Base,  per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  27% 

Strictly   0  25% 

Commercial    0  24 

SOLDER,    WIPING 

Star  extra   0  25% 

Kasy    0  23% 

Acme    0  23 

SPELTER.     See  weekly  report. 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000 $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs    4  90 
Pence  staples,   galv.,  25  lb. 

boxes  5  15 

Fence     staples,      bright,     in 

kegs   ....".     4  05 

Fence   staples,      bright,     in 

25-lb.  boxes   4  30 

Poultry  netting  staples,  100 

lb.  kegs   12  00 

Galvanized  discount  40  and  5%  ■ 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs' 
80c. 
STUFFERS 

Enterprise  No.  25,  each 6  25 

No.  35,  each 8  50 

SWEEPERS,   CARPET      Bissell's 

Boudoir    31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.    N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  oo 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing   36  00 

Am.  Queen,   N.P.,  bal-bear..  34  00 

Parlor  Queen   37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superha  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  2-passenger,  each...  3  75 
Ontario,  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk; 
trunk  tacks,  hlank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned ;  carpet  tacks  (in 
kegs) ;  cut  tacks,  blued,  in  dozs. 
only:  cut  tacks,  %  cut  tacks, 
blued  and  tinned,  In  weights: 
Swedes:  .Swedes  upholsterers' 
bulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  Japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks.    Discount  75%. 

«<AILS 

•Copper  nails:  trunk  nails, 
black;  trunk  nails,  tinned:  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  nails:  pat- 
ent brads:  fine  finishing:  picture 
'rame  points;  lining  tacks,  solid 
head  (in  bulk).  Discount  75%. 
•"APPED    GOODS 

/fining  tacks,  in  papers:  lin- 
ing tacks,  in  bulk:  saddle  nails. 
In  papers:  saddle  nails,  in  bulk: 
tufting  buttons,  22  line,  in  dozs. 
only:  tin  capped  trunk  nails: 
zinc  glaziers'  points,  prices  quot- 


ed on  application.  Discount  75%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES — Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  15 
Ass  skin,  No.  714,  66  ft.,  doz.  3  80 
Linen,  No.  404,  66  ft.,  each.  1  35 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,   each    3  45 

Reliable   Jr.,   No.   103,   50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40 — 4  45 

TIES    (METAL) 

Galv.,   wall   ties,    per   1,000.  .$5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,  COW 

Open   Ring,  Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 

Discount,   27%%. 

Plain.  66  2-3%. 

Ro-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary    brands.   40%. 

Samson   and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE> 
O.  G.  Square  bead  and  half  round 
S'ze  i*i   girth  rer  ltiO  f°"* 

8  In $  6  90 

10  In 7  70 

12  In 9  10 

15  In 12  50 

18  In 16  00 

Discount  45  and   2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

B.T.   Double   Tee    20c  ft. 

Discount  off  above,  40%. 
TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.R0 

10  ft.,  each     2  50  18  ft.,  each     5  40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  per  lb 0  12 

550  ft.,   per  lb 0  10% 

500  ft.,  per  lb 0  09T/8 

5-ton   lots,   %e   per  lb.   allowance. 
10-ton  lots.  14c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

5-plv  and  up   0  2»% 

4-ply   0  38 

3-ply    0  34 

TUBES 

Boiler   Tubes,   Lapwelded. 

100  ft.,  2  in 17  50 

100  ft..   2%   in 23  00 

100   ft.,    3    in 2(7  00 

100  ft.,  3%  in 32  00 

100    ft..    4    in 40  00 

TUBS 

Samson   Galvanized 

No.  1,  doz.,  net  13  20 

No.  2.  doz.,  net  15  60 

No.  3.  doz.,  net  17  40 

Hercules 

No.  4   12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,   doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests   of  3—0,  1  and  2   $2  3<! 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0.  1,  2,  and  3  ..     2  95 
WOOD   TUBS 

No.  0,  per  doz 11  00 

No.  1.  per  doz 9  50 

No.  2.   per  doz 8  00 

No.  3,   per  doz 7  00 

Less  15  p.c.   Ont..  $20.00  lots. 


VALVES,    ETC. 

Ground  work,  56  p.c. 

Stand,    compr.    work,   65   p.c. 

High  grade  compr.  work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;  No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  wasle 

cocks,  60  p.c;  roundway,  CO  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

•Standard,    57%;     patent    quick 

opening  valves,  70  p.c. 
WARE,   COPPER  AND   NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and  coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White  ware,  66  2-3%. 

White  decorated,  12%%. 

Colonial,  50,  12%%.  . 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

English   pattern,  list. 

Galvanized   washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,  JAPANNED. 

Japanned   ware,   22%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed  pans,  35,  5%. 
WARE,    TIN,    PIECED 

Discount,  17%%. 

6,    10    and    14-qt.    flaTing    pails. 

17%%. 

Copper  bottom   tea   kettles  and 
hollers,  list. 
WARE,  STAMPED.  Plain  66  2-3%. 

Retinned,    60-10%. 

Tinners'      trimmings.      plain, 
66  2-3%. 

Tinners'  trimmings,  retinned. 
60,  10%. 

Tinners'      trimmings,      general. 
27%%. 
WASHERS.   IRON. 

Full     box,    25%:    smaller    lots. 
25%,  assorted.    Price  less  50  lbs. 
add  1c  lb.:  less  25  lbs.,  2c  lb. 
WETGHTS.   SASH. 
Sectional,  1  lb.,  per  100  lbs..   2  25 
Sectional.  %  lb.,  per  100  lbs.  2  25 
Solid.  3  to  30  lbs.,   per  cwt.  1  60 
WEIGHTS.     Horse.  5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Harder,   steel   whee),   doz.... 43  20 

Light   garden,   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHTFFLETREES 

Tubular  steel,  28  ins 

Tubular    steel.    34    ins.,    per 

doz 

Tubular    steel,    36    Ins.,    per 

doz 

Tubular  steel  neckyokes,  36 

inches,  per  doz 

Tuhnlar    steel    doubletrees, 

40  inches,  per  doz 

Tuhnlar  steel  lumberman's, 

44  inches,  per  doz 

Prices   temporarily   withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire,   3   to    24   gauge,    add 

33   1-3%;   25   to   36   gauge,    add 

20%. 
WIRE,   CUT  HAV  BALING. 

No.  9.  $4.10:  No.  10.  $4.15:  No. 
11,  S4.25:  No.  12  and  13.  $4.35:  No. 
13%.  $4.45:  No.  14,  $4.65;  No.  15. 
$4.S5.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH   (Galvanized) 

4  mesh    7  70 

6  mesh    8  15 

WIRE.    STOVE    PIPE. 

No.  18.  $5.50:  No.  19.  $5.75. 
F.o.b.    Toronto.    Hamilton.    Mont- 
real,   and    freight    equalized. 
WIRE    CLOTHES    LINE. 

No.  17.  $6:  No.  18,  $4.55:  No. 
19.  $4  in  1.000  feet  coils,  includ- 
ing reels.  F.o.b.  HnmiHon.  To- 
ronto.  London   and   Montreal. 


WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Nfl^29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15: 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  In  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
l«c 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;   No.  14, 
$4.10;  No.  15.  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra;  No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c, 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen.  In  100-ft.  rolls, 
$2.25  net  100  sq.  ft.;  in  50-ft.  rolls, 
$2.30  per  100  sq.  ft. 

Bronze  screen,  12c  sq.  ft. 

Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb   4  25        3  95 

No.  9,  coil  spring.  3  95  3  95 
No.  9,  plain  galv.  3  90  3  70 
No.  12,  plain  galv.  4  05  3  So 
No.  13.  plain  galv.  4  1;  3  95 
O.  &  A.,  No.  10  ...  4  41  4  41 
O.  &  A.,  No.  11  ...  4  47  4  46 
O.  &  A.,  No.  12  ...  4  55  4  55 
WIRE   BALE    TIES. 

Single  Loop—  Per  c\<  t 

No.  12   $  *  55 

No.  13   4  JjS 

No.  13%    *  <0 

No.  14   4?0 

No.   15    5  00 

No.  16   o  2o 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  so 

Eze,  11  in.,  per  doz 91  SO 

Trojan,   12   inch    ISo  00 

Favorite,  511E   10b  80 

Unexcelled,   1041E    129  40 

Easy    Work     «0  oO 

Challenge.    8111-E     »?  30 

Gem.   141E    »1  80 

Sunlight,  HI    O  " 

Ottawa,    341E    108  o0 

Empire.   11   in ™  &« 

Superior,  11  in »*  ™ 

Majestic.  11  in £  «» 

Perfect,  11  in. 07  o0 

Bicycle,   14   in «»  -™ 

Daisy   No.  2    

Daisv  No.  1   

Maple  Leaf  No.  2   

Maple  Leaf  No.  1 

Sun     tJ-'kk 

Safctv    n'  °° 

Rapid   «2M 

Universal    ™  00 

Eureka,  10"   g°  00 

Eureka,   11"    'J  "9 

Eclipse    •■•  m   '" 

Discount  off  above  list. 
Prices — 50% 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto.    Kingston.    Hamil- 
ton. Loudon,  St.  Mary's. 
WRENCHES. 
Regular.  65%. 

Trimo.  57%%  off  list:  parts.  Bo%. 
Stillson.  65%;   parts,  62%%. 
Coes.    20%. 
WRINGERS— MOP. 

White.  No.  1.  each   1  35 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.    casks    0  25 

White.  No.  2.  each    $1  ™ 

White.  No.  3.  each    ■   L.« 

Part   cask    0  2.->% 
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Be  Sure  to  Order  Your 
Dry  Colors  by  Name 


REDS 

GREENS 

YELLOWS 

BLUES 

PARIS 
GREEN 


The  Allan  Munro  Color  Co., Limited,  Montreal 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 

promptly 

London  BbltiHinqe  Works 

Londor^^Canada 


"What  ruined  your 
business?" 

"Advertising." 

t(TT  *~,  »» 

"I  let  it  all  be  done 
by  my  competitors.'' 

— Boston  Transcript 


Stanley  Mitre  Boxes 

Every  mechanic  that  visits  your  store  would  be 
interested  in  a  STANLEY  MITRE  BOX. 

They  are  strong,  durable  and  accurate,  and 
have  a  number  of  striking-  features  that  appeal 
to  those  who  handle  tools. 

Special  circular  upon  request. 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABA8TINE 

2%   lb.   packages,  $6.80  per   100 
lbs.;  5  lb.  packages,  $6.60  per  100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 

Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 
BRONZING  LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,   15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement  Coating   $2  65    2  40 

COLORS    (DRY)  Per    lb. 

Raw  UnVber,   100  lb.   keg. .  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs.  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Ch  rome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian   red,  best  bright.  0  04 

Venetian  red,  No.  1 0  02 

Drop   black,   pure  dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,   100  lb.   kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  ....  0  03% 
Spruce  ochre,  100  1'b.  kegs  0  03V2 
Canadian    red    oxide,    bbls.  0  0iy2 

Super  magnetic  red  0  02 

COLORS  IN   OIL 
Venetian     red,     1    lb.     bins, 

Pure  0  13 

Indian    red    0  18 

Chrome  yellow,   pure   30-35 

Colden  ochre,  pure 0  18 

French  spruce  ochre,  pure  0  15 

Chrome  green,  pure   15-22 

French     permanent    green, 

pure 0  20 

Signwriters'  black,  pure...  0  24 
Marine    black.   25-lb.    Irons  0  07 

Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb. ;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per  gallon   in   quart  tins 

Alba-Gloss  enamel  4  50 

Anchor  Floorlustre  2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old   Dutch  Enamel   4  00 

Jas-per-lae  floor  enamel...  1  90 

Jas-per-lac  art  enamel 3  10 

Martin's  Enamel   4  25 

Mooramel 4  35 

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen  Enamel.  BB  1  65 

FORMALDEHYDE  Per  bbl 
Demi-Johns,    50    lbs 0  15% 

$1.10    for    demi-john    extra. 
GLUE  Per  lb. 

French   medal    0  20 

English  common  sheet   

English  nrima   0  25 

White    pigsfoot    0  23% 

Perfection   amber,   ground, 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  bags   0  45 

Ground  glues,  112  lb.  bags — 

No.   1    0  20 

Extra  0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   $7  80    $11  90 

26  to  34   8  15      12  85 

35  to  40   8  50      13  60 

41  to  50   11  75      15  50 

61    to    «0    12  25      15  85 

61  to  70   13  10      16  80 

71   to  80   14  75      18  35 

81  to  84    22  75 

85  to  90 24  35 

91  to  94 , 25  00 

95  to  100 29  00 

101  to  105   32  00 


106  to  110 37  00 

Discount,  25  per  cent.;  50  cases 
and    over  open. 

MONTREAL  QUOTATIONS 

Country  Base   Price 

United  Double 

Inches  Star        Diamond 

Up   to  25   $  7  80        $11  90 

26  to  34 8  15  12  85 

35  to  40 8  50  13  60 

41  to  50 11  75  15  50 

51  to  60 12  25  15  85 

61  to  70 13  10  16  80 

71  to  80 14  75  18  35 

81  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106  to  110 37  00 

Discount,   20  and  5  per  cent. 
GLASS,  PLATE 
Montreal : 

City,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

City  discount,  20  and  5%  off 
Toronto. 

Country  discount,  20  and  5% 
off  list,   delivered. 

P.o.b.   warehouse   on   orders   up 
to    $75   gross    list   value.      Orders 
over,  $75  delivered  free. 
GLAZIERS'  POINTS 

Zinc  coated,  18c  per  lb. 

Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    in    oil) 

Prices   per  100  lbs.   in    ton   lots 
Montreal  Toronto 

"Anchor  Pure"    $13  30    $13'  45 

O  P.W.     Decorators' 

Pure     13  30       18  45 

Crown  and  Anchor.  13  30  13  45 
Crown    Diamond 

Pure     13  30       12  45 

Elephant    Genuine..  13  60      13  75 

Green   Seal    13  30      13  45 

Moore's  Pure  White 

Lead    13  30      13  45 

O.P.W.     Decorators 

Pure    13  30      13  45 

O.P.W.  English  ...  IS  75  13  70 
Painters'  Perfect...  12  85  13  00 
Ramsay's     Pure 

Lead    13  30      13  45 

Tiger  Pure   13  30      13  45 

Less   than   ton  lots,   30c   per  cwt. 
higher 

Brandram's  B.B.  Genuine,  $15 
Montreal  and  $15.15  Toronto  in 
less  than  ton  lots.  Ton  lots  less 
5   p.c. 

.Tames     Genuine.     $17     less     than 
ton  lots.    Ton  lots  less  5  p.c. 
LEAD    (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine,     100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Less  quantity    0  13 

LEAD.    ARSENATE    OF 
Per  100  lbs.  Dry       Paste 

Mb.   bottles    $35  00    $21  00 

2-lb.   bottles    18  00 

5-lb.   bottles    31  00      14  00 

10-ln.   bottles    29  00         

25-lb.   Irons    25  50      13  00 

50-lb.   irons    12  50 

100-lh.  irons  24  00      11   75 

"00-lb.   irons      11  60 

Barrels     11  00 

P.o.b.    Toronto.    Montreal    and 
Hamilton. 
MURESCO 

Tints  in  5  lb.  packages,  per  100 
lbs..   $5.40 
LTNREED    OIL 

For  prices  see  weekly  report. 
TAINTS.   PREPARED 

Per  gallon 
(in  quarts) 
Brandram-Henderson's   "Eng- 
lish," white    2  65 

"English,"   ordinary    colors.  2  50 
Benjamin      Moore's     "Egyp- 
tian"  Brand    1  80 

Canada   Paint  Co.'s   Pure...  2  65 

Crown   Diamond    2  35 

Crown    Diamond,   floor 2  00 

Elephant    2  35 

Freseotone,   white    2  50 

Frescotone,    colors    2  40 


■Tamieson's    Crown    and    An- 
chor     2  00 

Jamieson's  Island  City   2  05 

Martin-Senour  100%  Pure... 

Minerva,   white    

Minerva,   ordinary   colors.... 

Moore  House   Colors    

O.P.W.  Canada  Brand,  Pure 
O.P.W.  Canada  Brand,  Floor 
O.P.W.   Canada   Brand,   Flat 

Wall    

Ramsay's    Pure    

Ramsay's   Thistle    

Stephens'   House  Paint, 

(Wpg.)    2  55 

Stephen's    Floor    Paint 

(Wpg.)    2  25 

Senour's   Floor  Paint    2  20 

Senour's   Porch   Paint    2  50 

Sherwin-Williams    2  50 

Plat  tone   2  40 


C.P. 
Co. 

38% 
39 
40 
40 

40% 


Ber- 

gers 
39% 
39% 
40% 
40% 
41 
42%     43 
44%     45 
43%     46 
Hamilton 


PARIS   GREEN     Mun- 
ro's 

600-lb.  bbls 42% 

250-lb.  kegs   43 

100-lb.   drums    ...  44 
50-lb.   drums    ....  44 

25-lb.  drums    44% 

lib.   100s,   pkgs..  46% 

%-lb.   100s    48% 

1-lb.   100s,   tins...  47% 

Prices  f.o.b.  Toronto, 
and   London. 

PARIS.    PLASTER 

Per  bbl $2.25-$2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE  WOOD  FILLER 

Pound 

1  lb.  cans  0  11 

2  lb.  cans 0  11 

5  lb.  cans    0  09 

10  lb.  cans 0  08% 

25  lb.  cans   0  08 

100  lb.  kegs   0  07 

Vo  Barrels   0  06% 

Barrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  in   casks    2  70        2  80 

Bulk,   100-lb.   drums  2  90        3  00 

Bulk.  25-lb.  drums..  3  00        3  10 

Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt.    advance 

SHELLAC 

Gum,     34c     lb. ;     finest     orange, 
42c   lb.;   finest  white,   46c  lb. 

TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz.    .........   1  10 

London,  pints,  85e  doz. 

PAINT   AND   VARNISH 
REMOVER 

Taxite,  1  gal.  cans  2  10 

Cumoff   2  10 

Dreadnought,  gal 2  75 

O.P.W.  Presto   2  25 

Llngerwett    2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal. 

Liquid   Slating,   B.B $3  00 

«TAINS  Gal. 

Oil  and  Spirit,  Berry  Bros.. $2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrvcraft,   stain    finlsK        . .   2  80 

Creo-lac    0  85 

C.P.  Oil  Stains  1  98 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal.  cans 

Brandram-Henderson,  Ltd., 

"Gold    Medal"    1  90 

Copaline  Varnish    2  50 

C.   P.   Co.'s  Sun   Varnish 2  50 

Dependon     Light    Hard     Oil 

Finish   1  70 

Dulgloss  3  00 

"Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 

"Dreadnought"    Varnish 2  65 

"Dreadnought"   varnish 

(gloss)    1  W 


"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"  hard  oil  fin- 
ish    1  20 

"Dreadnought"  interior  var- 
nish     1  20 

"Dreadnought"  terebene 

dryer   1  6C 

"Dreadnought"    bronzing   li- 
quid     1  0" 

Elastic   Interior 1  40 

Elastic   Exterior    .'. 155 

Elastic  Excello   2  00 

Everlastic    (Floor)    2  55 

Elastillte   2  25 

"Flint-Lac"    coach    130 

Flattine  Floor  Finish    3  00 

Gold  sized  Japan   2  00 

House  painter's  White  Jap..  1  95 

Jas-per-lte  exterior  finishing  2  25 

Ja&-per-lte  pale  hard  oil  ...  1  60 

Jas-per-ite    floor    finish    2  25 

Kopi   2  30 

Kyanlze  floor  finish   3  50 

Kyanize   cabinet    rubbing...  3  50 

Kyanlze  spar   4  75 

Kyanize  stains   3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry   spar    4  10 

Luxeberry   exterior    4  50 

Marble-ite   2  3! 

Mar-Not  2  70 

Martin-Senour   finest   lnter'r.  2  60 

MartinjSenour   Wood-Var    . .  2  30 

Maritime   spar   varnish 4  00 

No.  1  Furniture  Varnish   ...  1  25 

Pure  White   Shellac    2  40 

Pure  Orange  Shellac   2  25 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Plpe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 

Sun-Spar  Varnish    4  00 

WATER   PAINTS 

Opallte,  300  lb.  bbls 0  12 

Opallte,  100  lb.  kegs  0  12% 

1  gal.  package,  per  pkg. ..  0  65 
%  gal.  package,  per  pkg..  0  35 
Orallte,   5-lb.    pkgs 0  04% 

WASTE    (POLISHING) 

Cream    0  17' 

WASTE,   WHITE   WIPING 

XXX  Extra    0  16 

X  Grand    0  15 

XLCR    0  14 

X  Empire    0  13 

X  Press  0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  08% 

Keen    0  07% 

WASTE,   WOOL  PACKING 

Arrow    20 

Axle   16 

Anvil    12 

Anchor    10 

WIPERS,  WASHED  COTTON 

Select  White   12 

Mixed  Colored   9 

Dark  Colored  8 

This  line  subject  to   trade 
discount   for   quantity. 

WAX  Per  lb 

C.    P.    Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  3* 

Berry.  Bros 0  37 

Anchor    0  33  . 

O.P.W.   Lion   Brand    0  30 

Old   English    41-44c 

Johnsons 41-44c 

Gold  Medal    0  30 

WHITING 

Paris   white    1  90 

Plain,  in  bbls 1  75 

Gilders,   bolted,   in   bbls 1  So 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    1  26 

Barrels    0  *• 

$4  extra  for  barrel*. 


September  9,  1916. 


HARDWARE    AND    METAL 


57 


Are  You  Selling 


The  One  Varnish  for  All  Uses 

It's  a.  splendid  varnish  and  will  give  the  best  results,  no  matter 
where  it  is  used.  Has  good  covering  power  and  wears  like  iron. 

It  Sells  Quickly  and  Brings  Repeats. 
Write  for  Particulars. 

Manufactured  only  by 

The  Dougall  Varnish  Co.,  Limited 


305  MANUFACTURERS  STREET 


MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE    WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 
'  and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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September  9,  1916. 


Winnipeg   Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.   $11.00. 

Shot,     soft,     per     cwt.,     $15.25; 
chilled,    $16.75;    buckshot,    $16.05; 
nail,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4y2c   per  lb.;   clip   horn,   15%c. 

ixorris,  41  to  56  lbs.,  15c;  57  to 
i0  lbs.,  13y2c;  71  to  83  lbs.,  12y2c; 
si  lbs.   aud   over,   12c. 
AXES 

ri.  B„  1  It).,  $7  per  doz. ;  1% 
ids.,  $7.40;  2  lbs.,  $7.75;  2%  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3y2  and  4 
Lbs.,  $9.50;  H.  B.  Handled  Axes,  2 
ld.,  $10;  26  lb.,  $10.75;  3  lb.,  3% 
lb.  and  4  lb.,  $11;  Black  Princ* 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7%  lbs.,  $28  per  doz.;  7%  to 
9  lb.,  $30.80. 

BARS,    CROW.     $5    per    100    lbs. 
BAR   IRON 

Bar  Iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel.  Black 
Diamond,  100  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  60  and  10  p.c.  off  list. 
Leather 

Agricultural  leather  belting, 
CO  2-3   p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT    LACING 

In   sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c ; 
7-16  and  over,  25  p.c;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list ;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c; 
7-16  and  up,  20  p.c. 
BORAX.  Borax,  per  lb.,  12c 
BUILDING    PAPER 

Tarred,    75c    to    $1.20    per    roll, 
according    to   quality;    plain,   55c 
to  $1.05. 
CHAIN 

Coil.  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16.  $6;  %, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  7y2c ;  %, 
6y2c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2.  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,  MALL.     8%c  per  lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60e  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,  26c;   27y2c 

Soldering  irons,  55c  base. 

DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y2    in.    round    shank,    40    p.c 

Eavestrough,  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;     Imperial,    50, 
2y2;  Premier,  33  1-3;  Colonial,  50, 
2%:     white,     60,     7%;     diamond, 
33  1-3;   pearl,  50,   2y2   per   cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy.  25  and 
2y2   p.c   light,  25  and   12y2   p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. :  125-lb.  kpg<=. 
18c  lb. ;  10-lb.  jugs.  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles, $2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's    57'/2    p.c. 
GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy     pails, 
winch  are  net  list. 
GLASS,  WINDOW  Single  Double 

Up   to  25  in 6  75        10  25 

26  to  40 7  50        11  75 

41  to  50 10  00         13  25 

51  to  60 10  50         14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,  35  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges'   —    4, 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $S.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to    No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0   to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.35. 
IRON  BAND. 

1%  in.,  $3.80;  1%,  $3.80;  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%    oz.   or   28  Eng...  7  25       7  25 
28  Am.  or  26  Eng...   7  00       7  00 
26  Am.  or  26  spec.  .  .   6  70      fi  70 

24   6  30       6  30 

22   6  20      6  20 

18  and  20   6  00      6  00 

16  Am 5  85      5  85 

14  Am 5  So       5  85 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.:  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,   set    0  95 

Mrs.   Potts    No.   50  set    1  00 

Mrs.    Pott's    common    sad     iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz., 
60c:  B.  per  case  6  doz..  $4.10;  per 
doz.,  75c 
LANTERNS 

No.  2.   plain    8  25 

No.  20,   X-ray    12  00 

No.  22,  Dash-board   10  75 

Trulite.  short  globe    doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,   $14.40. 
LINSEED   OIL 

Raw  per  gal.,  $1;  boiled,  per 
g;il.,  $1.03. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick,  $6.25;   cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.85 
base;  Winnipeg,  $4.25  base     Cut, 
f.o.b.,  Winnipeg,  $4.20. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
>TFTTING.     Poultry,  40  per  cent. 

Banner    Netting,    24    in.,    $2.65; 
36  in.,  $3.35;  48  in.,  $3.90;  60  in., 
$4.65;   72  in.    $5.35. 
NUTS 

iSquare.   small   lots,   lc   advance 
over    list;     case     lots,     net     list. 
Hexagon,   small   lots,   lc   advance 
over  list;  case  lots,  net  list. 
OIL   CANS  Gal- 

Tin     vanized 
Y>  gal.,  dome  top. . .  .$2  73      $. . . . 

1  gal.,  dome  top  ....   3  32         6  05 

2  gal.,  dome  top   5  17        9  35 

5  gal.,  dome  top  8  24      14  85 


OILS 

'•Buffolite,'-  20c;  Ideal  Thresher, 
35c;  "B'»  Castor  machine  oil,  30c; 
Buffalo  Engine  gasoline,  32y2c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  38c;  Family 
Safety  coal  oil,  19y2c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c ;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20e;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3y2'C;  English  purple  oxide,  in 
casks,  3y>c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,   6-7,  $6  per  dozen. 
GALVANIZED  IRON  PIPE 

M  in.,  $6.25;  %  in.,  $6.30;  y2 
in.,  $6.75;  %  in.,  $8.45;  1  in., 
$12.50;  1%  in.,  $16;  1%  in.,  $20.25; 
2  in.,  $27.20;  2%  in.,  $43.05;  3  in., 
$56.30. 
IRON    PIPE 

Black,  %,  $3.70;  %,  $3.78;  %, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  iy2,  $13;  2,  $17.50;  2%, 
$30;  3,  $39.25;  3%,  $47.25;  4, 
$56;  4y2,  $68.78;  5  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  1-lb.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  y2-lb.  pkgs., 
full  cases,  46c  lb;  less,  46y2c  lb. 
PLATES,   CANADA 

Half  polish,  6-7  inch,  $4.75;  8 
inch,  $5;  full  polish,  6-7  inch, 
$5.75;  8  inch,  $6;  Black  sheets, 
$4.90;  8  inch,  $5.15;  Black  sheets 
— 28,  $5:  26,  $4.85;  18-24,  $4.75; 
16,  $5.35:  14,  $5.25;  12,  $5.35;  10, 
$5.25. 

PLOW   SHARES 10c  per  lb. 

POINTS 

Landslide    plow,    iy>    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-Ib.    irons    3  25 

25-lb.  irons,  per  cwt 3  50 

iy2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets.  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c 

Five-lb.  assoter  boxes,  No.  8 
gauge,  74ic  lb.;  No.  10  gauge,  79c 
lb. 

Copper   Burrs,    No.   7,   65e;    No. 
8.   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c 
ROPE 

Sisal,  16y2c  base;  pure  Manila, 
24c  base:  British  Manila,  19c 
base:  lath  yarn,  16y>e  base;  Afri- 
can hemp,  19c  base;  cotton  rope. 
30c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH      BALANCES      (Caldwell.) 
33  1-3   per   cent.   off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring,      $5 ;      Lance      Tooth      or 
Lightning  Blades,  $5.25  ;  New  Cen- 
tury. $7.25. 
SCALES 

Same   form    as    Toronto    quota- 
tions,   making    discounts    In     all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright  iron,  round  head,  70  p. 
c:  flat  head,  75  p.c;  round  head, 
brass.  35  p.c:  flat  head,  brass, 
37%  pc;  coach,  45  p.c. 


SHEET   ZINC.     Any    lots,   30c 

Black     Sleel     Sneets 

10   gauge    o  00 

VI    gauge    u  iU 

14    gauge    o  uu 

16  gauge    5  IU 

17-24  gauge  4  50 

26  gauge    4  10 

28  gauge    i  Vo 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Blaok  Cat,  Crescent,  No.  6,  $10.25 ; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  Nc.  6,  $11.20;  No.  8, 
$11.00;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c. 
SPIKES 

Pressed,     Yi     in.,     $4'.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;    %, 
$3.90. 
STAPLES 

Bright  wire,   per  cwt.,  $3.90  at 
Fort     William,    $1.30    Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $5.50;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  1014c  base;  square  tool, 
11*4  c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $3.65. 
STEEL    BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5 ;    16    gauge,    $5.10 ; 

17  to   24  gauge,   $4.50;   26  gauge, 
$4.60;  28  gauge,  $4.75. 

STEEL  HOOPS 

y2   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35;   %  in.,  $4.25;  1  in.,  $4;  1% 
in.,  $4;  1%  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,    70-10%    off    list. 
TIES.     Cow.  40  per  cent. 
TIN  AND   TIN   PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28  LC $13  50 

20  x  28  I.X 15  00 

Terne  Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  uuder, 
$7.50  each  ;  over  45  lbs.,  ISc  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.  +  75c; 
full  boxes,  iron,  30  p.c  -I-  75c 
WHITE    LEAD 

Decorators'  pure,  ton  lots, 
$14.05:  less  than  ton  lots,  $14.35. 
WIRE    BARB 

Lyman  4-point,  $3.40  f.o.b.  Ft. 
William,  $3.65  Winnipeg;  Glidden 
Cattle,  2  pt,  $3.25  Ft.  William, 
$3.50  Winnipeg;  Baker  2  pt., 
$3.20  Ft.  William,  $3.45  Winni- 
peg; Winnipeg,  $2.95:  plain  twist, 
cwt,  Ft.  William,  $3.90;  Winni- 
peg. $4.30;  plain  galvanized,  Ft. 
William,  No.  9,  $4;  No.  12,  $4.20; 
Winnipeg.  No.  9,  $4.30;  No.  12, 
$4.50;  coil  spring,  Ft.  William, 
No.  9.  $4.05:  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented  screen  in  100-ft.  rolls. 
$2  per  hundred  sq.  ft.;   in  50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

$3.15. 

Bale  tics,  14  gauge,  single  loop, 
$5.40  Winnipeg:  $5  Fort  William. 

Brass  snare  wire,  per  lb.,  80c 
WIRE,  ANNEALED. 

0-9,    $4.65;    10,   $4.71;    11,    $4.77: 
12,  $4.85:  13,  $4.80;  14,  $4.90;  15, 
$5;  16,  $5.20. 
WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Roval  Canadian,  $41  per  doz.; 
Eze,  $44.50  per  doz. :  Bicycle. 
$50.75  per  doz. ;  Ajax,  $8.50  each. 


September  9,  1916. 


HARDWARE    AND    METAL 


59 


Reinforcing  Bars  for   Concrete 

Medium  Steel,  Square  Gold  Twisted,  sizes  from  1/4  to  114  inches, 
lengths  up  to  60  feet. 

Medium  Steel,  Plain  Round  and  Square,  sizes  from  14  to  IVi 
inches,  lengths  up  to  60  feet. 

BOILER  TUBES 

Just  now  nearly  all  boiler  owners  are  overhauling  their  boilers  and  you  should  be 
able  to  send  us  many  orders  for  new  tubes.  We  carry  from  2  inch  to  4  inch  tubes 
in  stock  for  immediate  shipment. 


We  carry  on  hand,  ready  for  immediate  delivery,  a  6,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 


ik::H 


SEND  FOR   MONTHLY  STOCK  LIST. 


wssoafisittiiSRsaw^^  > 


%E&&\18%>&i&* 


^Manitoba  Bridge  &  Iron  WorKs; 

■iMm>  iAf  ikjumcrs*  w       uauitada     LIMITED 
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WINNIPEG 


MANITOBA 
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M'TV    Farm  Specialties  are  Seasonable 
1    L^ar  and  Profitable 

Right  now  your  customers  are  enquiring  about  these  very  things. 
This  business  is  waiting  for  you  to  make  good  your  claims  to  it. 


PORTABLE  CORRUGATED 
GRANARIES 

The  kind  that  have  been  proved  by  service 
in  the  field.  This  Granary  will  do  in  the 
field  all  that  you  claim  for  it  and  prove  a 
profitable   investment   to   your  customers. 


WELDED  STEEL  BARRELS 
Shipping— Storage — Half 

You  can  sell  the  barrels  and  work 
up  a  nice  trade  in  the  Oils  with 
repeat  orders. 


STOCK  TROUGHS 

Round  End  and  Circular 


The  construction  of  this  trough 
appeals  to  prospective  buyers. 
Display  one  of  these  troughs 
and  you  will  find  an  increasing 
trade  develop. 


This  is  the  season  for  these  lines.    Show  the  goods  and  you  will  get  the  orders. 

Send  for  full  information. 

WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 

The  only  Western  Canadian  makers  of  a  complete  line  of   Sheet  Metal  Goods  ..-»—,  ^.        ..... 

P.O.  Box  3006  WINNIPEG,  MAN. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


GO 
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Any  trade-mark  shown  on  this  page,  ivhen  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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^OUR  Sfy 


have  been  the 

Standard   for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 
Limited.  New  York 
A.  MacFARLANE  &  CO..  Montreal 
a  Canadian  Agents. 


This  may  be  your  chance 

An  excellent  opportunity  may  be 
awaiting  you.  Look  at  the  Want  Ad. 
page  of  this  week's  Hardware  and 
Metal  and   see  if  it  is  mentioned  there 


CROP  PROSPECTS 

Every  business  man  is  intensely  interested 
in  crop  prospects  in  various  parts  of  Canada. 
Your  decision  in  many  important  business 
transactions  during  the  next  few  months 
will  hinge  on  the  outlook  for  a  big  crop. 
The  Financial  Post  has  secured  the  services 
of  F.  M.  Cha/pman,  Editor  of  Farmer's 
Magazine,  to  give  each  week,  on  the  front 
page  of  The  Post,  a  general  review  of  crop 
conditions  in  various  parts  of  Canada. 
We  are  endeavoring  to  make  this  the  most 
reliable  and  up-to-date  review  of  crop  situa- 
tion published  in  Canada. 
The  Financial  Post  is  issued  every  Friday. 
Subscription  price  $3.00  per  year.  $1.50  for 
six   months.     Sample   copy   sent  on   request. 

THE    FINANCIAL  [POST    OF    CANADA 

Published  by 
THE  MACLEAN  PUBLISHING  CO.,  LTD. 
143-153  University  Avenue,  TORONTO 


figuffcfe? 


The     Original 

Shott       Globe 

Lantern. 

jMade  only  by 

0  ntario  lantern  &  Hamp  Co., 

HAMILTON.  CANADA 


BEAR 
BRAND 


LAMPBLACKS 


■/  Met  pefs  ti/y  b(/s//7ess 


WILCKES.MARTIN  WILCKESCO 

135    WIILIAM    ST    NEWVOPK 


Bath  Room  Fittings 

and 

Auto  Accessories 

are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


A 


You  SellJ  Something  to  Somebody 

ND  to  that  somebody  you  must  make    The  one  medium  of  quality  and  of  national: 

known  —  by  advertising  —  what   you    circulation  is 

sell,  why  it  is  good,  and  so  on.  Also, 
you  must  have  a  medium — a  publication 
read  by  your  customers  or  should-be  cus- 
tomers. 

All  this  you  consent  to  without  demur. 
What  may  perplex  you  a  little  is  the 
Medium  to  employ. 

This  should  not  be  a  puzzle  if  your  pro- 
duct or  commodity  is  one  purchased  by 
the  general  public,  and  if  your  constitu- 
ency of  buyers  is  found  everywhere  in 
Canada. 


MACLEAN'S 

MAGAZINE 

You    can    find    no    substitute    for    it    at    a 

lower  cost,  and  none  that  will  carry  your 

proposals    or    announcement    with    greater 

acceptability. 

The  conclusion  is  plain. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited,  143-153  University  Ave.,  Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to.  be  answered. 


September  9,  1916. 
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Autumn  Brush  Business 

Every  Autumn  painters,  wall-paper 
hangers  and  private  persons 
are  good  brush-buyers,  "fix- 
ing-up"  for  the  Winter.  And 
this  Autumn  the  demand 
for  brushes  will  be  better 
than  usual,  since  there  was  so 
much  painting  and  paper- 
hanging  left  over  from  Spring 
to  Autumn  because  of  labor- 
shortage. 

You  can  do  the  brush  business  of 
your  community  if  you  make  buy- 
ers and  prospects  know  the  good- 
ness of 

Meakins'  Brushes 

Demonstrate  these  brushes.  Show  buyers  the 
bristles  used  and  why  one  brush  calls  for  bris- 
tles of  one  kind,  arranged  in  a  given  way ;  and 
why  another  brush,  for  another  use,  calls  for 
a  different  shape,  and  a  different  kind  of  bristle. 

Show  customers  the  different 
bindings — the  whether  fer- 
rule wire  wrapping,  or  metal 
strip.  Get  your  customer  to 
handle  the  brush — feel  its 
prise  and  smoothness  of 
finish.  Once  you  get  this 
sort  of  attention  a  sale  is  easy 
and  you've  made  a  fast  brush 
customer. 

Our  Great  Point  is: 

You  can  do  right  where  you 
are  a  much  larger  brush  busi- 
ness— this  by  giving  brushes 
a  larger  prominence  in  your 
stock  and  a  little  more  intelli- 
gent attention  to  the  develop- 
ment of  your  brush  trade. 

We  are  ready   to  co-operate 

with  you  to  get  more  brush 

business — to   show    you   how 

to  do  it.    And  always  we  want  you  to  know  that 

Meakins-made   Brushes  are   the  finest   brushes 

possible  to  make. 

Brushes  can  be  ordered  through  your  jobber. 
But  write  us  concerning  how  to  build  up  a 
larger  local  demand. 

Meakins    &    Sons   Limited 

Hamilton,  Ontario 
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Electric  Table  Lamp 


A  Big 


Special 


Height    20" 

Spread    12  . 

Three 

Finishes: 

Green.    Ivory 

Gold. 


"war 


A   limited 

quantity   at 

the  price 

quoted  below. 


Make    This    a    Christmas 
Leader 

It's  a  handsome  lamp  that  sells  at  a 
popular  price,  netting  a  good  round 
profit. 

Price  is  $4  each. 
Place  your  order  early 


Imitation 
HOLOPHANE  SHADES 

25  watt  $1.75  doz. 

40  watt 2.50     " 

60  watt 3.50     " 

100  watt  4.50     " 


Lyons  &  Marks 

38  Yonge  St.  TORONTO 

» 

Wholesale  Only 


If  interested,  tear  out  this  page  r  it  out  no'w  and  place  with  letters  to  be  answered. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


B0L15.RIVETS.WIRE5, WIRE  NAILS 


Quality  Rlt9 
Pncoe  Rlf 


NORTHERN  BOLT  A  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 


F.  E.  Myers  &  Bro- 


Ashland,  Ohio. 

J.  H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


BRASS  SIGNS 

Drop  a  card  for  prices  and  particular* 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON.  ONT. 


THE 

STURDY 
SIFTER 


The  most  perfect  ash  sifter  on  the 
market,  sifts  very  quick,  it  having 
such  a  large  sifting  surface,  made 
of  expanded  metal,  edges  double- 
seamed  sheet  iron,  strong  and  light. 
Made  by 

THE  COLLINS  MFG.  CO. 

415  Symington  Avenue,      -      Toronto 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  oyer  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.W.Lamplough  &  Co. .Unity  Bldg. .Montreal 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


Wellington  Mills,  London,  England 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

Convenience 
Quickness 
and  Economy 
that  fill  a 
long  felt  want 


THE 

'CANNON 
OILER" 


FORCES     THE     OIL     ANYWHERE 

by  simply  pressing  on  the  plunger. 
The  oil  is  entirely  controlled  by  the 
operator  in  whatever  position  the 
can   may  be  held. 


SAVES  THE  OIL.  As  the 
flow  of  oil  ceases  the  in- 
•stant  the  pressure  on  the 
plunger  stops,  not  a  drop 
of  oil  need  be  wasted. 

TRY  IT.  THE  SALES 
WILL      SURPRISE      YOU. 

R.  E.  BLOOMER 

KEITHSBURG,     ILL. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


THE  FOE 

OF  ALL' 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts  weeds 
and  cultivates  the  soil,  and  does  the  work  in 
half  the  time,  aud  better,  easier  and  more 
satisfactory, 

Sold  to  jobbers  only. 

Manufactured  by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Canadian   Distributors: 
Merrick- Anderson    Co.,    Winnipeg,    Man. 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you   in    filling   your   needs. 
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Auger 

EL-V  Quote 

Nuts,  Bolster\   YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 
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WE  SHIP/  c..,.. 
PROMPT-/  £2 

■  ^r  /  and  Burrs, 

■■  ■  /Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  dean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided  in   any  direction.     That's  adaptability. 

.Made  for  Brace — made  for  machine.  Packed  singly — packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through   your  jobber  to-day. 


THE 

BEST 

BRAND 


WAGON    AND    CARRIAGE   WOODS 

BAR  IRON  AND  STEEL-HORSE  SHOES,  NAILS  AND  CALKS 
IMPLEMENT  REPAIRS-CRESCENT  PLOWSHARES 

D.  Ackland  &  Son,  Limited,       Winnipeg,  Calgary 


^OAOf 


PINE'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of   Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  .made. 


Talking  to  the  Point — 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-f rom- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 


Jf  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely  for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium   Co.,    Toronto. 

Aluminum   Solder 

British    Aluminium   Co.,    Toronto. 
Canada  Metal  Co.,  (Ltd.,  Toronto,  Ont. 

Aluminum  Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
Mecca   Specialties   Co.,    Ltd.,    Toronto. 

Aluminum,   Alloy,    Ingot, 
Sheet,   Wire 

British   Aluminium  Co.,   Toronto. 
Ammunition 

Dominion   Cartridge  Co.,    Montreal. 

Dupont  Powder  Co.,  Wilmington,  Del. 

Remington  Anns  Union  Metallic  Cart- 
ridge  Co.,   Windsor. 
Animal    Traps 

Oneida     Community,     Niagara     Falls, 
"      Ont. 
Asbestos  Papers 

Eoofers  Supply   Co.,   Ltd.,   Toronto. 
Asbestos    Pipe    Coverings 

Canadian  H.  W.  Johns-Manville  Co., 
Ltd.,   Toronto. 

Ash  Sifters 

Collins   Mfg.    Co.,   Toronto. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.   Samuels,   Toronto. 

Asphalt    Shingles 

Bird   &   Son,   Hamilton. 
Auger  Bits 
Russell      Jennings      Mfg.      Co.,      St 
Catharines. 

\uto    Accessories 

Vdamson  Mfg.   Co.,   Hamilton. 
badger  Craft  Shops,  Sheboygan,  Mich. 
Yhe   Carborundum  Co.,   Niagara  Falls, 

N.Y. 
Oaverhill,   Learmont  &  Co.,   Montreal. 
Hyslop  Bros.,   Ltd.,  Toronto. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,   Ont. 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.   S.   Starrett  Co.,  Athol,  Mass. 
Trimont  Mfg.    Co.,  Roxbury,   Mass. 

Awnings 

J.    Pickles,    Winnipeg. 
Axes.   Safety,  Pocket  and   Camp 

Marble   Arms  &   Mfg.   Co.,   Gladstone, 
Mich. 
Axles 

B.  J.   Coghlin,   Montreal. 
Babbitt   Metal 

Canada  Metal  Co.,  Toronto. 

Hoyt  Metal  Co.,  Toronto. 

Owl   Metal  Co.,  Winnipeg. 

Tallman  Brass  &  Metal  Co.,  Hamil- 
ton. 

Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
Marble   Arms  &   Mfg.    Co.,   Gladstone, 

Mich. 

Bale-Ties 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale  Tie  Co.,  Hamilton,   Ont. 

The   Stanley  Works.   New   Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar  Clamps 

National     Machinery    &    Supply    Co., 

Ltd.,  Hamilton. 
Bar  Iron 
Canadian  Tube  &  Iron  Co.,   Montreal. 
Manitoba   Bridge   &   Iron   Wks.,   Ltd., 

Winnipeg.   Man. 
Steel   Co.    of    Canada.    Hamilton. 
London    Rolling   Mills   Co.,    London. 

Bar   Iron   and    Steel 

Dominion     Iron    &    Steel    Co.,    Ltd., 
Sydney. 
Barn  Door  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg.    Man. 
Canada    Steel    Goods  Co..    Hamilton. 
C"=hmr.n  Motor  Wks.,  Ltd.,  Winnipeg, 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 

nam   Equipment 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 


Bath    Room   Fittings 
Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,   Ont. 
Landers,  Frary  &  Clark,  New  Britain. 

Batteries    and    Accessories 

Canada   Dry   Cells,    Ltd.,    Winnipeg. 
Interstate    Electric   Novelty    Co. 
Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

Belting 

'Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
.Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 

Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 

Bicycles    and    Accessories 

Johnson's,  I^er,  Anns  &  Cycle  Wks., 
Fitchburg,    Mass. 

Bits 

Progressive      Mfg.      Co.,       Torrington, 

Conn. 
Russell,      Jennings       Mfg.       Co.,      bt. 

Catharines. 

Boilers.   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 

Bolts  and   Nuts 
Canadian    Tube    &    Iron    Co.,     Ltd., 

Montreal.  

London   Bolt  &  Hinge   Wks.,   London. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg.    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
The     Stanley     Works,     New     Britain, 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,  Panic 

Wm.   Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port," Conn. 
Box   Openers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port,  Conn. 
Box    Strapping 
The     Stanley     Works,     New     Britain, 
Conn. 
Box    Hinges    and    Locks 
The     Stanley     Works,     New     Britain, 
Conn. 
Braces 
Goodell-Pratt   Co.,   Greenfield.    Mass. 
Miller's    Falls    Co.,    New    York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Brackets,    Shelf 

Atlas  Mfg.'   Co.,   New   Haven,    Conn. 
Canada  Steel   Goods   Co..   Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 
Brakes,    Metal    Working 
Brown,    Boggs   Co.,    Hamilton. 
Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont 

Elev    Bros.,    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. - 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng.  ... 

Tallman   Brass  &  Metal  Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets,    Tubes    and    Rods 

Tallman  Brass  &  Metal   Co.,  Hamilton. 

Williams    Bros.    &  Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Bread   Mixers 

Landers,  Frary  &  ClarL.  New  Britain. 
Brooms 

American  Broom  Works,  St.  Basile, 
Que. 

Boeckh    Bros.    Co.,   Toronto. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

T.    S.    Simms   &   Co.,    St.   John,   N.B. 

fltovens-ITppner  Co..    Port  Elain. 

Walter  Woods  &  Co.,  Hamilton,   Ont 


Brushes 

American    Broom    Works,    St.    Basile, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms   &    Co.,    St.    John,    N.B. 
Stevens-Hepner  Co.,   Port  Elgin. 
G.    F.    Stephens    &   Co.,    Winnipeg. 

Builders'   Tools   and    Supplies 

Caverhill,   Learmont  &  Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lnfkin    Rule  Co.,    Windsor,    Ont. 
Millers  Falls  Co.,   Millers  Falls,   Mass. 
National     Machinery    &     Supply    Co., 

Hamilton. 
North   Bros.   Mfg.    Co.,   Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New  Britain. 
The   L.    S.    Starrett  Co.,    Athol,    Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Goodell-Pratt   Co.,    Greenfield,   Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros..    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls,   Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London.    Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Building  Paper 

Bird    &    Son.    Hamilton. 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Buildings,  Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.   F.    Stephens   &  Co.,   Winnipeg. 

Burrs 

Parnienter  &  Bulloch  Co.,  Gananoque. 
The     Stanley     Works,     New     Britain. 

Conn. 
The    Steel    Co.    of   Canada,    Hamilton. 

Butter  Workers  and  Boxes 

Beatty  Bros..  Ltd.,  Fergus,  Ont.; 
Winnipeg,    Man. 

Butts 

Canada    Steel    Goods   Co.,    Hamilton. 
The     Stanley     Works,      New     Britain, 
Conn. 

Butts   and   Hinges 

Canada   Steel    Goods  Co..   Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Butts,    Spring 

Chicago    Spring   Butt  Co.,    Chicago. 
Calipers 

L.    S.   Starrett  Co.,    Athol,   Mass. 
Camp    Furniture 

J.    Pickles,    Winnipeg. 
Cans 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
Carriers,  Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont; 
Winnipeg,   Man. 

Carriers,   Cash   and   Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion  Sheet  Metal   Co.,   Hamilton. 
A.   C.    Leslie   Co.,   Montreal. 
Roofers    Supply   Co.,    Toronto. 
Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Co.,  Grand 
Rapids,    Mich. 

Cartridges 

Dominion    Cartridge    Co.,    Montreal. 
Remington  Aims  Union  Metallic  Cart- 
ridge  Co.,   Windsor,   Ont 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire    Co.,    Hamilton. 
McKinnon   Chain  Co.,   St.   Catharines 

Ceilings,  Metal 

Metallic     Roofing    Co.,     Toronto    and 

Winnipeg. 
Pedlar    People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,  Liquid 

Can.  H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 

Chafing  Dishes 

Landers,   Frary  &  Clark,  New  Britain, 
Conn. 

Chamois,    Sponges 

Universal  Sales  Co.,  Montreal. 
Chain   Drills 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
North   Bros.  Mfg.  Co..   Philadelphia. 

Chain   Manufacturers 

Greening,   B.,   Wire  Co.,  Hamilton 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain  Co.,   St.   Catharines. 

Chain,   Trace,   Logging,   Halter, 
Dog   Leads,  Agricultural 

Greening,   B.,   Wire  Co.,  Hamilton. 
McKinnon   Chain  Co.,  St.   Catharines. 
Chains 

B.   J.   Coghlin,   Montreal. 
Greening,   B.,   Wire  Co.,  Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain  Co.,   St.   Catharines. 

Chisels 

Buck    Bros.,    Milbury,    Mass. 
Goodell-Pratt  Co.,   Greenfield,   Mass. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 

Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont- 

Winnipeg,   Man. 
Cummer-Dowswell,    Ltd.,     Hamilton. 

Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont  ■ 
Winnipeg,   Man. 

Clippers,  All  Kinds 

American    Shearer   Mfg.    Co.,    Nashua 
Crescent  Mfg.    Co..   New   York,   N.Y.  ' 

Clocks 

The  Western  Clock  Co.,  La  Salle,   111. 

Clothes  Pins 

Wm.    Cane   &    Sons   Co.,    Newmarket. 
Meakins   &  Sons,   Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 

Clothes  Driers 

Cummer-Dowswell,    Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Ont. 

Clothes    Line 

R.   Bird  &  Co.,  Crewkerne,   Eng. 
Hamilton  Cotton  Co.,  Hamilton,   Ont 

Clothes  Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 
Beatty    Bros.,     Ltd.,      Fergus,      Ont; 

Winnipeg,   Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   &    Co.,    Hamilton. 

Coal   Chutes 

The     Dennis     Wire    &     Iron     Works, 

London,    Ont 
Manitoba   Bridge   &    Iron   Wks.,   Ltd., 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,  Frary  &  Clark,  New  Britain. 

Colors,    Dry 

W.   B.   Bate  &  Co.,  Toronto. 
Canada   Paint  Co.,   Montreal. 
Allan    Mnnro    Color  Co.,    Montreal. 
The  Ottawa  Paint  Works,  Toronto. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,   Montreal. 
G.  F.  Stephens  t  Co.,  Winnipeg. 
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T  A  D  D 17  n  1717 1  T        specify 
1  /\I\I\EjLy  F  LL  1    dominion  brand 

J.  H.  McCOMB,  LIMITED  fisSKS:  &&&  Z.  MONTREAL 


CROWBARS 

VI 1W  WW  linilw  We  0ffer  y0u  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 

No.  102-A— CHISEL  POINT  }'ou  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


C.  J.  SHURLY  R.  F.  SHURLY  FRED.  SHURLY  H.  W.  BRYNE  M.  M.  PARKS 

President  Vice-President  Gen.  Manager  and  Treas.  Gen.  Superintendent  Secretary 


SATISFACTION  is  the  Secret  of  a  Good  Trade 

Our  line  of  saws  meet  the  desires  of  the  most  particular  people.       It  is  the  best   possible  product  of 
human  skill  and  long  experience. 

Each  sale  is  productive  of  a  splendid  profit. 

R.  H.  SMITH  COMPANY,  LIMITED  ST.  CATHARINES,  ONT. 

Est.  1855 


You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in     this  paper. 

If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Cold   Rolled   Strip   Steel 

The  Stanley  Works,  New  Britain. 

Collection  Agency 

Assignees   Agtnts.    Limited,   Toronto. 

Compasses 

(Marble   Anns  &   Mfg.    Co.,   Gladstone, 
Mich. 
Conductor  Pipe 

The   Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Roofers   Supply    Co.,    Ltd.,    Toronto. 

Wheeler   &    Pain,    Toronto. 

Winnipeg    Ceiling    &      Roofing      Co., 
Winnipeg. 
Coping   Saws 

Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port,   'Ccr.ii. 
Cord,   Wire  Picture 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

Cordage 

Hamilton    Cotton   Co.,   Hamilton. 

Cornices,  Metal 

Metallic    Roofing    Co.,    Toronto,    Win- 
nipeg. 
Pedlar  People,  Ltd.,  Oshawa,  Ont. 
Roofers    Supply   Co.,    Ltd.,   Toronto. 
Wheeler   &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 
Corrugated   Fasteners 
The   Stanley   Works,    New   Britain. 
The    Steel    Co.    of    Canada,    Limited, 

Hamilton. 
"Corrugated   Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People.  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co.,   Ltd.,  Toronto. 
Winnipeg     Steel     Granary     &     Culvert 

Co.,  Winnipeg. 
Wheeler  &    Bain,   Toronto. 
Corrugated   Aluminum 
The     British     Aluminum     Co.,     Ltd., 

London,   Eng. 
Cow    Stalls   and    Stanchions 
Bull  and  Calf  Pens. 
Beatty  Bros.,   Ltd.,  Fergus,  Ont.,  and 

Winnipeg,    Man. 

Cow  Ties 

Greening,    B.,    Wire  Co.,    Hamilton. 
McKinnon  Chain   Co.,   St.    Catharines. 

Cranes,    Hand    Power 

Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Cranes,  OTerhead   Travelling 

Manitoba   Bridge   &    Iron   Wks.,    Ltd., 
Winnipeg,   Man. 

Crate  Openers 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Crowbars 
B.    J.   Coghlin,   Montreal. 

Culverts 

Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel      Granary     &    Culvert 
Co. ,    Winnipeg. 

Cuspidors 

Thos.   Davidson   Mfg.    Co.,   Montreal. 
Cutlery,    Razors,    Scissors.    Etc. 

Acme   Shear   Co..    Bridgeport.    Conn. 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian   Wm.    A.   Rogers,    Ltd.,   Tor- 
onto. 
Caverhih,    Learmont   &  Co.,    Montreal. 
Crookes,   Jonathan,   &   Son. 
Geneva  Cutlery  Co.,   Geneva,    N.Y. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Hntton.   Jas..    &  Co..    Montreal. 
■Landers,  Frary  &  Clark,  New  Britain. 

Conn. 
Marble   Arms   &   Mfg.   Co.,   Gladstone, 

Mich. 
MeOlashan,   Clarke  Co.,   Ltd.,   Niagara 

Falls.  „     .. 

Oneida     Community,       Ltd.,       Oneida, 

N.Y. 
Geo.     Wostenholm    &    Son.    Sheffield, 

Eng. 

Cutting  Pliers 

Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port, Conn. 

Cycles 

Johnson's.    Iver.    Arms   &    Cycle    Wks., 
Fitchbur«,    Mass. 

Derricks 

Manitoba   Bridge   &   Iron   Wks.,   Ltd., 
Winnipeg,    Man. 
Disinfectants 

Continental    Oil    Co.,    Winnipeg. 
Display  Racks,  Wire  Cloth 

R.    M.    Bowser    &   Son,    Renfrew,    Pa. 

Dies  ,        _  , 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 

Door  Bolts  ,.   . 

The  Staoley  Works,    New  Britain. 


Door  Checks 

Wm.  Newman  &  Sons,  Birmingham. 
Door  Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 

Cushman  Motor  Works,  Winnipeg, 
Man. 

Myers,   F.    E.,   &   Bro.,    Ashland,   O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don, Oi't. 

The  Stanley   Works,    New   Britain. 

Door    Springs 

Chicago  Spring  Butt  Co.,  Chicago,  111. 

Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham,  Eng. 
Drills 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
Draw   Pulls 

The  Stanley  Works,  New  Britain. 
Drills,  Brick  and   Stone 

Whitman  &  Barnes  Mfg.  Co.,  Si. 
Catharines. 

Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian   Carbon   Co.,    Ltd.,   Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Mainer    Electric   Co.,    Ltd.,    Winnipeg. 

The   Maytag  Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Kavest  roughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,   Ltd.,   Oshawa,   Ont. 

Roofers  Supply  Co.,  Ltd.,  Toronto. 

Wheeler  &   Bain   Co.,    Hamilton. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg 

Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roofera  Supply  Co.,  Ltd.,   Toronto. 

Wheeler  &   Bain.   Toronto. 

Winnipeg      Ceiling      &      Roofing    Co., 
Winnipeg. 
Electric    Heating    Specialties 

Landers,   Frary  &   Clark.   New   Britain 

Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co..  Toronto. 

Mainer    Electric    Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co..   Ltd.,  Montreal. 

Renfrew    Electric    Co.,    Ltd.,    Renfrew. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers,  Frary  &  Clark.  New  Britain. 

Northern  Electric  'Co.,  Ltd.,  Montreal. 

Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Electric  Tools 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Emery 

John  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Emery   Cloth 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.    F.    Stephens   &  Co.,   Winnipeg. 

Emery  or  Corundum  Wheels 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

W.    B.   Bate  &  Co.,   Toronto. 

Berry   Bros..    Walkerville.    Ont. 

Canada    Paint    Co.,    Montreal. 

Dongall    Varnish  Co.,    Ltd..    Montreal. 

Martin-iSenour  Co.,    Montreal. 

The   Ottawa   Paint  Works.   Toronto. 

Pratt  &  Lambert.  Bridgehurg.   Ont. 

A.    Ramsav   &   Son.   Co  .    Montreal. 

Sherwin-Williams  'Co..    Montreal. 

G.  F.  Stephens  &  Co..  Winnipeg. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
End    Cutting   Nippers 

Bridgeport  Hdwe.  Mfg.    Corp..    Bridge- 
port.   Conn. 
Escutcheon  Pins 

The   Parmenter  &   Bulloch   Co..    Gana- 

.  noq"e,  Ont. 

The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Eveners,  3,  4  and  5  Horse 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 
Farm    Eighting    Outfits 

Mainer  Electric  Co.,  Ltd.,  Winnipeg. 
Fanlight   Gear 

Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 

Stanley  Works,  New  Britain.  Conn. 
Fasteners,  Storm,  Sash 

and    Screen 

Stanley    Works,    New    Britain,    Conn. 


Fencing,    Farm,    Poultry,    Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk-' 
erville,    Ont 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling    Bros.,    Ltd.,    Montreal. 
A.    Ramsay  &   Son  Co.,  Montreal. 

Figured   Rolled   Glass 

A.    Ramsay   &   Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &   H.,    Philadelphia. 
Delta  File  Works,  Philadelphia,  Pa. 
Henry  Disston  &  Sons,  Toronto. 
Nicho'son    File    Co.,    Port    Hope. 
Simonds    Canada      Saw      Co.,       Ltd., 
Montreal 

Firearms 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington  Arms  U.M.C.  Co.,  Wind- 
sor. 

Fire  Brick 

Manitoba    Bridge    &   Iron    Wks.,    Ltd.. 
Winnipeg,   Man. 
Fire  Clay 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 

Fire  Door  Fixtures 

The    Dennis     Wire     &     Iron    Works. 

London.    Ont. 
Pedlar    People.    Oshawa.    Ont. 
The    Stanley   Works,    New    Britain. 
Richard  Wilcox  Can.  Co.,  London. 

Fire  Escapes 

The  Dennis  Wire  &  Iron  Works, 
London.    Ont. 

Canada  Wire  &  Iron  Goods  Co.. 
Hamilton 

Manitoba  Bridge  &  Iron  Works,   Ltd.. 
Winnipeg,    Man. 
Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      &    iron     Works. 
London.    Ont 
Fishing  Tackle 

Andrew   B.    Hendrvx   Co. 

Marble   Arms  &  Mfg.    Co..    Gladstone. 
Mich. 
Flashlights.  Electric 

Canadian    Carbon    Co.,    Ltd..    Toron*o. 

In*»rst.ite  Electric  Novelty  Co..  Ltd.. 
Toronto 

Mainer    Electric    C    Ltd..    Winnipeg. 

Northern  Electric  Co..  Ltd..  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  En».  f 

Flir»t   Pf»ner 

John  Oakey  &  Sons,  Ltd.,  Lond.m. 
Eng. 

Food    Choppers 

Landers.   Frary  &  Clark.   New  Britain. 

Force    Cnps 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Gutta  Percha  &  Rubber,  Ltd.,  Tor- 
onto. 

Forgings 

Manitoba    Bridee    &    Iron    Wks.,    Ltd., 

Winnipeg.    Man. 
The   Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton 
Friction  Hoists 
Manitoba    Bridge    &   Iron    Wks.,    ltd., 
Winnipeg.    Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 
Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Findlay    Bros.    *■  Co.,    Ltd.,    Carleton 
Place,   Ont. 
Gaffs,    Fishing 
Marble   Arms  &    Mfg.    Co.,    Gladstone. 
Mich. 
Galvanizing 
Canada   Metal   Co..  Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 

Galvanized  Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght,  Ltd.,  Bristol,  Newport 
and   Montreal. 

The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 

Roofers  Supply  Co..   Ltd.,   Toronto. 

Wheeler  &   Bain,   Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios.,     Ltd.,     Fergus,     Ont. 

Winnipeg,   Man. 
Winnipeg     Ceiling     &     Roofing     Co. 

Winnipeg. 

Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal 
H.   S.  Howland,  Sons  &  Co.,  Toronto 

Galvanized    Wire 

Dominion    Iron    &    Steel    Co.,     Ltd. 

Sydney. 
Frost   Steel   &   Wire  Co..   Ltd.,   Ham 

ilton. 

TiPoSted  C°-   °f  'Canada'   Ltd-  Ham 
The    Western   Wire  &   Nail   Co.,   Ltd 
London,   Ont 

Garages,   Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto 
and    Winnipeg. 

Garage  Hardware 

Caverhill,   Learmont  &  Co.,   Montreal. 

Lewis   Bros.,    Ltd.,    Montreal. 

}™k  JM°MbeIK  Co.,    Attleboro,   Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont. 

The  L.  IS.  Starrett  Co.,  Athol,  Mass. 

Tnmont  Mfg.  Co.,   Roxbury,  Mass. 

The  Stanley  Works,  New  Britain, 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.    Co.,    Montreal. 
Garden    Tools 

Ward    &    Payne,    Sheffield,    Eng. 
Gas  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,   Mich. 
Gasoline  Tanks,   Underground 

Darling  Bros.,    Ltd.,    Montreal. 
Gates,  Farm  and   Stock 

Frpst   Steel   &   Wire  Co.,   Ltd.,   Ham- 

ilton. 
MoGregor-Banwell    Fence    Co       Walk- 

erville,    Ont. 

Gauges 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 

L.   S.   Starrett  Co.,   Athol,  Mass. 

Glass 

A.   Ramsay  &  Son  Co.,   Montreal. 
O.   F.   Stephens  &  Co.,   Winnipeg 
Toronto    Plate    Glass     Importing    Co.. 
Ont. 

Glass   Cutters 

Goodell-Pratt  Co.,    Greenfield.    Mass 
Miller   Falls  Co.,    Millers   Falls,    Mass 
A.   Ramsay  &   Son   Co.,   Montreal. 
Glass   Cutting  Boards 
The    Lufkin   Rule   Co.,    Windsor,   Ont. 

Glass,  Ornamental 

A.   Ramsay  &   Son   Co.,   Montreal 
G.   F.   Stephens  &   Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co 
Ont 

Glass,    Sheet    and    Figured 

A.   Ramsay  &   Son   Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
A.   Ramsay  &   Son  Co.,   Montreal. 

Glass,  Wired 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth.  "London,  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co., 
Ont. 

Glazier's    Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
A.  Shaw  &  Son,  [London,  Eng. 

Glue 

W.    B.    Bate   &  Co..    Toronto. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Gouges 

Buck  Bros.,  Milbury,   Mass. 

Granaries.   Portable,   Metallic 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,  Ont 

Grindstones 

American    Grinder   Mfg.    Co.,    Milwau- 
kee, Wis. 
Cleveland   Stone  Co.,   Cleveland. 
Millers  Falls  Co.,  Millers  Falls,  Mas*. 
Richards-Wilcox  Mfg.  Co.,   London. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save  — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Prices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

111  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 
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Corrosion-resisting 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Sil-er,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

.   r-v  M  t  I  We   are    SOLE    PRODUCERS   of   this    natural,    stronger- 

*iA  L/  I  '  C  /  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are    Rods,   Flats,   Castings,    Tubes, 
R>i  r-  -T-    a    l  Sheets,   Strip   Stock  and  Wire. 

^    I    f^  *""  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Kindly  Mention  This  Paper  When  Writing  Advertisers 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Grinders,  Grain 

Scatty     Bros.,     Ltd.,     Fergus,    Ont.; 

Winnipeg,   Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinders.   Tool   and    Sickle 

American   Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Grinders,   Power 

American    Grinder  Mfg.    Co..   Milwau- 
kee, Wis. 
Grinding   Compound 
The  Carborundum  Co. 
Guns 
Caverhill,   Learmont  &  Co.,    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,   Mass. 
Johnson's,    Iver,    Arms   &  Cycle  Wks., 

Fitchburg,    Mass. 
Marble  Arms  &  Mfg.   Co.,   Gladstone, 

Mich. 
Remington    Arms-Union    M.     C.     Co., 

Windsor,  Ont. 
Ross  Rifle  Co.,  Quebec. 
Gun   Implements   and   Oil 
Marble   Arms  &  Mfg.   Co.,   Gladstone, 
Mich. 
Hack  Saw  Blades 
B.    C.   Atkins  &  Co.,   Hamilton,   Ont. 
Henry  Disston  &  Sons,   Toronto. 
L.    S.    Starrett   Co.,    Athol,    Mass. 
Victor  Saw   WorkSi  Hamilton,   Ont. 
Hack    Saw  Frames 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port, Conn. 
Henry   Disston   &   Sons,   Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &    Supply    Co., 

Ltd.,   Hamilton. 
Victor  Saw   Works.   Hamilton,   Ont. 
Hack   Saw   Machines 

Victor  Saw   Works,  Hamilton,   Ont. 
Hame   Fasteners 

Imperial  Mfg.  Co.,  Welland,   Ont. 
Hammers 
Stanley   Rule   &   Level  Co.,   New   Bri- 
tain, Conn. 
Whitman    &     Barnes    Mfg.     Co.,     St. 
Catharines. 
Handles 

Still.   J.   H.,   Mfg.    Co.,   St.   Thomas. 
Hand    Hoists 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
nand  lanterns 
Intei-state    Electric    Novelty    Co.,    To- 
ronto. 
Mainer   Electric   Co.,   Ltd.,    Winnipeg. 
Hand    Screws 
National     Machinery     &    Supply     Co., 
Ltd.,   Hamilton. 
Hangers.  Storm,   Sash  and   Screen 

The    Stanley    Works.    New    Britain. 
Hardware.  Metal   Window 

Tiie    Stanley    Works,    New    Britain. 
Harvest    Tools 
Bentty     Bros..      Ltd.,      Fergus,      Ont.; 

Winnipeg.    Ont. 
H.    S.   Howland.   Sons  &  Co.,  Toronto. 
Hay    Unloading   Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg.    Man. 
F.    E.    Myers   &   Bros.,   Ashland,   Ohio. 
Hav    Wire 
Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton.   Ont. 
Heating   Drums 

Collins   Mfg.    Co.,   Toronto. 
Hinges 
Canada    Steel    Goods   Co..    Hamilton. 
London  Bolt  &  Hinge  Works,  London, 

Ont. 
The    Stanley    Works.    New    Britain. 
Hinges,   Spring 

Chicago   Spring   Butt  Co.,   Chicago. 
Hockey    Sticks 

Still,  J.   H..   Mfg.    Co.,   St.    Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman   Motor   Wks.,  Ltd.,  Winnipeg. 
Manitoba   Bridge   &   Iron   Wks.,   Ltd., 
Winnipeg,   Man. 
Hollow   Handle   Tool    Sets 
Bridgeport  Hdwe.   Mfg.  Corp.,  Bridge- 
port,  Conn. 
Hooks 
The    Stanley    Works.    New    Britain. 
The   Steel   Co.   of  Canada,  Ltd.,   Ham- 
ilton. 
Hoops,    Steel   and    Wire 
The   Laidlaw   Bale-Tie   Co.,   Hamilton. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Hooks.  Conductor 
Metallic     Roofing     Co.,     Toronto    and 

Winnipeg. 
Wheeler   &   Bain.   Toronto. 
Hooks,  Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Hooks.    Hat   and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton.  Out. 
Horns,   Automobile 

Hyslop   Bros.,   Limited,   Toronto. 
Horseshoes  and   Nails 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,   Garden   and  Lawn 
Canadian     Consolidated     Rubber     Co., 
Montreal. 


Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 

Horse  Covers 

Canadian    Consolidated     Rubber    Co., 
Montreal. 
Hot  Plates 

Collins   Mfg.    Co.,   Toronto, 
Ice  Cream  Freezers 
Wm.   Crane   &   Sons   Co.,   Newmarket, 

Ont. 
The   Thos.    Davidson   Mfg.    Co.,    Ltd., 

Montreal. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Cutting   Tools 

North  Bros.   Mfg.   Co.,   Philadelphia. 
Incubators 
Collins  Mfg.   Co.,   Toronto. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Iron  and    Steel  Bars 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron   and    Steel    Co.,    Ltd., 

Sydney. 
London    Rolling    Mill    Co.,    London. 
'Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,  Man. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 

Iron   Pipe 

Canadian  Tube  &  Iron  Co.,   Montreal. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pumps 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg. 

Darling    Bros.,    Ltd.,    Montreal, 

R.  McDougall  Co.,   Gait. 

F.  E.   Myers  &  Bros.,   Ashland,   Ohio. 
Ironing   Boards 

McFarlane    Ladder   Works,    Toronto. 
Stratford   Mfg.    Co.,   Ltd.,   Stratford. 
Jacks,  Auto 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Japans 

Berry   Bros.,   Walkerville,   Ont. 
W.   R.   Bate  &  Co.,  Toronto. 
Canada   Paint  Co..  Ltd.,  Montreal. 

A.  Ramsay  &   Son  Co.,   Montreal. 
Joist  Hangers 

Manitoba   Bridge   &    Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 

London,   Ont. 
Kitchen   Cabinets 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 

Ont. 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,    London, 

Eng. 
Knives.  Hunting  and   Fishing 
Geo.    Butler    &    Co.,    Ltd..    Sheffield, 

Eng. 
Landers.  Frary  &  Clark,  New  Britain, 

Conn. 
Marble    Anns    &    Mfg.    Co.,    Gladstone, 

Mich. 
Geo.    Wostenholm    &    Sons,    Sheffield, 

Eng. 
Knurling   Tools 

Pratt   &    Whitney   Co.,    Dnndas,    Ont. 
Ladders,   Step 
Beatty     Bros..      Ltd..      Fergus,      Ont.; 

Winnipeg,  Man. 
McFarlane    Ladder    Works.    Toronto. 

G.  F.   Stephens  &   Co..   Winnipeg. 
Stratford    Mfg.    Co..    Stratford,    Ont. 

Ladders,   Shelf 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont. 

Lampblack 
Barton    Netting   Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co.,    New   York. 

G.  F.    Stephens   &  Co..    Winnipeg. 
Wilckes     Martin     Wilekes     Co.,     New 

York. 
Lamps,   Electric 

Amalgamated    Electric    Co..    Toronto. 

Basters.    Jackson    Co.,    Toronto. 

Mainer   Electric  Co..    Ltd.,    Winnipeg. 
Lanterns,   Gasoline 

Canadian    Carbon  Co..    Ltd..   Toronto. 

National    Stamping    &    Electric    Wks.. 
Chicago,   111. 
Latchets 

The     Stanley     Works,      New      Britain. 
Conn. 
Lawn    Fencing   and    Gates 

Banwell^Hoxie  Wire  Fence  Co..  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works. 
London,   Ont. 

Frost  Steel  &  Wire  Co.,   Ltd.,  Ham- 
ilton. 

B.  Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGresror-Banwell     Fence    Co.,     Walk- 
erville.   Ont. 
Lawn  Mowers 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Lawn   Settees 

The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Stratford    Mfg.    Co.,    Stratford. 


Lawn  Swings 

McFarlane   Ladder   Works,   Toronto. 
F.   E.   Myers  &  Bro.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
Linseed  Oils 
Dominion     Linseed     Oil     Co.,      Ltd., 

Montreal. 
A.   Ramsay  &  Son  Co.,   Montreal. 

Lead   Pipe 

Canada  Metal   Co.,   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   &   Sons,   Toronto. 
Lufkin   Rule   Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,   Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,   Conn. 
Litter   Carriers,   Track 

and   Fittings 

Beatty  Bros.,  Ltd.,   Fergus,   Ont.,   and 
Winnipeg,  Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 
Lumbering    Tools 

Pink,   Thos.,    &   Co.,    Pembroke,   Ont. 
Mantles  and   Grates 
The    Barton-Netting  (Jo.,    Ltd.,    Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
Marble  Arms  &  Mfg.    Co.,   Gladstone, 
Mich. 
Mats.   Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,   Montreal,    Que. 
Mechanics'    Tools 
Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery    &     Supply    Co., 

Hamilton. 
Pratt   &   Whitney   Co.,    Ltd..    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.   Starrett  Co..  Athol,   Mass. 

Metals 

The     British     Aluminium     Co..     Ltd., 
London.   Eng. 

Canada   Metal   Co..   Toronto. 

Caverhill.    Learmont   &   Co.,    Montreal. 

Hovt  Metal   Co.,    Toronto. 

Leslie,   A.    C.   &  Co.,   Montreal. 

Nova    Scctia    Steel    &   Coal    Co.,    New 
Glasgow.    N.S. 

The    Stanley    Works.    New    Britain. 

Tallmnn    Brass    &    Metal    Co.,    Ham- 
ilton. 

Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Metal   Boxes,   for   Specialties 

Eley   Bros..    Ltd.,    London,   Eng. 

Metal    Lockers 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennic     Wire     &     Iron     Works, 

London,   Ont. 
Metal    Shingles,    Siding,    Etc. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People.  Ltd.,   Oshawa. 
Poofers    Supolv  Co.,    Ltd..    Toronto. 
Winnipeg     Ceiling     &      Roofing     Co., 

Winnipeg. 
Metal   Polish,  Emery   Cloth,  etc. 
Continental    Oil    Co..    Winnipeg. 
Oakey.   John  &  Sons,   London.   Eng. 
Metal    Windows   and    Doors 
'Metallic     Roofing    Co.,     Toronto    and 

Winnipeg 
Pedlar  People,  Ltd..   Oshawa. 
Winnipeg     Steel     Granary     &     Culvert 

Co..   Winnipeg. 

Micrometers 

Go^ellJPratt   Co..    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 

Mitre  Boxes 

Millers  Falls  Co..  Millers  Falls,  Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,   Conn. 

Monel  Metal 

The     International     Nickel    Co.,     New 
York,  N.Y. 

Motorcycles" 

Johnson's.   Iver.   Arms   &   Cycle   Wks., 
Fitchburg,   Mass. 
Mop  Wringers 
White  Mop   Wringer  Co.,    Fultonville, 
N.Y. 
Nail   Pullers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 

Nails,  Wire 

The     British     Aluminium     Co.,     Ltd., 
London,  Eng. 


Dominion    Iron   &   Steel    Co.,    Sydney, 

N.S. 
H.   S.  Howland,  Sons  &  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,  Ont. 
Roofers   Supply   Co.,    Ltd.,    Toronto. 
The    Steel   "Co.    of    Canada,    Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The    International     Nickel    Co.,    New 

York,    N.Y. 

Oils 

Brandram-Henderson,     Ltd.,     Halifax, 
N.   S. 

Continental  Oil  Co.,  Winnipeg. 

Martin -Senour  Co.,  Ltd.,  Montreal. 

A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil   Cake 

Dominion      Linseed      Oil      Co.,      Ltd., 
Montreal. 

Oil   Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 

Darling  Bros.,   Ltd.,   Montreal. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Ornamental    Fences    and    Gates 

Banwell-Hoxie    Fence    Co.,    Hamilton. 

Frost   Steel   &  Wire  Co.,   Ltd.,   Ham- 
ilton. 

MeGregor-Banwell    Fence    Co.,    Walk- 
erville, Ont. 
Ornamental   Iron   and   Wire 

Canada  Wire  &  Iron  Goods  Mfg.   Co. 
Hamilton. 

Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,   Man. 
Packing 

Canadian    Consolidated     Rubber     Co. 
Montreal. 

The    Canadian    H.    W.    Johns^ManviUe 
Co.,   Ltd.,  Toronto. 
Pails 

Wm.   Cane  &  Sons  Co.,   Newmarket. 
Paints,  Oils,  Varnishes 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 

Brandram-Henderson,    Montreal. 

Canada  Paint  Co.,   Montreal. 

Dongall    Varnish    Co.,    Ltd.,    Montreal. 

Imperial  Vamish  &  Color  Co.,  Toronto 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal. 

Martin-Senour  Co.,  Montreal. 

Moore,  Benjamin  &  Co. ,  Toronto. 

Ottawa   Paint   Works,    Ottawa,   Ont. 

Pratt  &  Lambert,  Inc.,  Bridgeburg. 

A.    Ramsay  &   Son   Co.,   Montreal. 

Sherwin-Williams   Co.,   Montreal. 

G.    F.    Stephens  &  Co.,    Winnipeg. 
Paint  and   Varnish   Remover 

Dongall   Varnish   Co..   Ltd.,    Montreal. 

A.   Ramsay  &   Son   Co.,   Montreal. 
Paris   Green 
'Canada   Paint  Co..   Montreal. 

Allan    Munro    Color   Co.,    Ltd.,    Mont- 
real. 
Pnstrv  and  Bread  Boards 

Stratford    Mfg.    Co.,    Ltd..    Stratford. 
Perforated    Sheet   Metals 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton.    Ont. 

Greening.   B.,   Wire  Co.,   Hamilton- 
Pie  Plates 

Mecca   Specialties  Co.,   Ltd.,   Toronto, 
Pig  Iron 

The     Steel     Co.      of     Canada,      Ltd.. 
Hamilton. 

A.  C.  Leslie  &  Co.,  Montreal. 
Pine    Wrenches 

Trim  ont  Mfg.  Co.,  Roxbury.  Mass. 
Pipe.   Wrought,  Lead  and 
Galvanized 

Beatty     Bros..     Ltd.,     Fergus,     Ont.; 
Winnipeg.    Man. 

Canadian  Tube  &  Iron   Co..  Montreal. 

Hoyt  Metal  Co.,  Toronto. 

The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Pine.  Galvanized   Cond. 

Metallic    Roofing    Co.,    Ltd.,    Toronto. 
Winnipeg- 

Roofers  Supply  Co..   Ltd..   Toronto. 

Wheeler    X-    Bain.    Toronto. 

Winnipeg     Ceiling      &      Roo'ng      Co.. 
Winnipeg. 

Pine   Cutters 

Trimont  Mfg.  Co.,  Roxbury,  Mass. 
Plane  Irons 

Buck  Bros.,  Milbury,   Mass. 
Planes  .  ' 

National     Machinery     &    Supply     Co.. 

Ltd.,    Hamilton. 
'Stanley   Rule   &   Level   Co.,   New   Bri- 
tain,  Conn. 
Pliers 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Plugs.    Electricians' 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post   Hole   Augers 
Beatty  Bros.,  Ltd.,   Fergus,   Ont.,  and 
Winnipeg,   Man. 
Poultry    Netting 
Greening.    B.,    Wire  Co..   Hamilton. 
John   Lysaght,    Ltd.,    Bristol,    Newport 
and   Montreal. 
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Condensed    or   "Want"    Advertisements 

9 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  in  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5c  additional  each  insertion  when  Box  Number  is  required.  Each  figure 
counts  as  one  word. 


WANTED 


WANTED^HARDWARE  CLERK,  ONE  TO 
two  years'  experience.     Box  381,  Gait.         (37) 

WANTED— A  YOUNG  MAN  WITH  EXPERI- 
ance  in  the  hardware  business,  to  act  as  clerk; 
also  assistant  shipper  for  the  shipping  room, 
with  some  knowledge  of  checking  and  pack- 
ing goods.  Please  state  age,  experience  and 
salary  expected.  Apply  to  Sumner  Co.,  Monc- 
ton,    N.B.  (43) 

WANTED  —  ONE  31-IXCH  SQUARING 
shears,  one  No.  4  stove  pipe  former,  steel  rolls; 
one  No.  7  sheet  iron  folder,  one  No.  4  beading 
machine.  All  Brown,  Boggs  make,  and  must 
be  in  first-class  condition.  State  lowest  cash 
price.  Box  306,  Hardware  and  Metal,  To- 
ronto. (37) 

POSITION  WANTED 

WANTED— ROAD  POSITION  IN  WESTERN 
Canada  by  successful  salesman  with  14  years' 
hardware  experience,  eight  years  om  road  in 
Ontario  for  large  manufacturer  of  hardware. 
Can  furnish  bent  of  references.  Box  309,  Hard- 
ware and   Metal.  (37) 

YOUNG  MARRIED  MAN  WITH  EXCEL- 
lent  wholesale  and  retail  experience  wishes 
position,  offering  good  prospects,  either  on  the 
road  or  in  wholesale.  Capable  of  taking 
charge  of  retail  business.  Apply  Box  308, 
Hardware  and   Metal,  Toronto.  (37) 

MISCELLANEOUS 

WAREHOUSE  A'ND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited, 
Supplied  by  the  trade  throughout  Canada,  (tf) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 

GOOD  S  T  EiNOGR  AP'HE  R  S  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in  these 
articles  of  the  experience  of  such  able  and  en- 
terprising men  and  the  suggestiveness  of  the 
principles  and  maxims  presented  make  this 
volume  of  infinite  value  to  that  trade.  The  40 
subjects  discussed  include:  Rules  and  Regu- 
lations for  the  Hardware  Store;  Hardware 
Buyer;  Good  Methods  in  Stock  Taking;  Prices 
and  Catalogues;  Collecting  Accounts:  The 
Merchant  and  His  Employees:  Changing 
Business  Conditions  and  How  to  Meet  Them ; 
Profit  Figuring  System;  Starting  in  Business: 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10.  postage  paid.  MacLean 
rub.  Co..  143  University  Ave.,  Toronto. 


THE 
"HERCULES' 


Strong -as  its 
name  implies 


Firm  as  a  rock,  rigid  as  steel,  a  giant 
in  its  own  capacity — even  as  was  the 
ancient  Greek— the  HERCULES 
STEP  LADDER  must  appeal  par- 
ticularly to  you,  whose  patrons  know 
quality  and  want  the  best. 

Tor  home,  factory  or  office,  for  any 
and  every  use,  its  trussed  construc- 
tion and  husky  metal  fittings   make 

it  absolutely  SAFE. 

Its  fine  appearance  makes  it  almost  sell 
itself;  its  sterling  quality  and  long 
service-giving  capacity  make  it  stay 
"Sold"  for  all  of  its  life.  And  the  pro- 
fit you  get  from  its  sale  is  by  no  means 
the   least   important   of   its   good    points. 

Write    for    full    details    and    price, 

THE  STRATFORD  MFG.  CO.,  LTD. 

STRATFORD,  CANADA 


You  can  talk  across  the  continent  for  two 
cents  per  word  with  a  WANT  AD. 
in  this  paper. 


A  General  Mill  Business 
built  around  the  Delta 
File.  Does  this  interest 
you? 

It  surely  is  an  important  proposition 
if  it  can  be  worked  out. 

Think   This   Over. 

We  claim  for  the  DELTA  FILE  that 
it  will  make  a  quicker,  deeper  cut 
than  any  other  file,  and  will  r^^'n 
its  deep,  clean-cutting  edge       K,;;^5J 

What    This    Means    to    the 
Workman. 

Simply  that  it  enables  him 
to  get  out  more  piece-work 
witii  less  effort — the  oicst 
important  of  all  considera- . 
tions  to  him.  as  it  means 
increased  earnings. 

What  This  Means  to  the 
Mill  Owner 

Reduction  of  overhead  anil 
G  R  E  A  T  E  R  PROFITS, 
likewise  a  saving  in  his 
annual  file  bill — quite  a 
consideration. 

What    This    Means    to    the 

Hardware      Dealer      W  h  o 

Handles   Delta  Files. 

Rigger  file  sales,  as  the 
news  of  what  the  DELTA 
FILE  will  do  spreads, 
bringing  with  it  NEW  file 
business,  while  OTHER 
MILL  supplies  can  be  sold 
to  DELTA  FILE  buyers, 
who  ALWAYS  C  O  M  E 
BACK,  and  through  the 
confidence  gained  in  selling 
them  one  good  article, 
other  lines  can  also  be  sold 
them,  and  a  GENERAL 
MILL  SUPPLY  BUSINESS 
DEVELOPS  AROUND 
THE    DELTA    FILE. 

What  the  Dealer  Has  to  do 

in   Order  to   Cash   in   on 

This. 

First,  get  the  DELTA 
FILE  Agency  for  the 
vicinity — then  get  out  after 
the  File  business  amongst 
mill  men.  We  will  supply 
dealers'  helps,  literature, 
store  display  and  window- 
display  materials,  and  aid 
you  with  our  experience 
The  general  results  will 
take  care  of  themselves  if 
you  will  work  with  us. 

THE  DELTA  is  the  only 
line  of  files  from  3  to  l!4 
inches  made  absolutely  of 
o  r  u  ci  b  1  e  steel,  and  is 
backed  by  a  positive  sat- 
isfaction -  or  -  money-back 
guarantee. 


ip 


DELTA 

DELTA   FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  Co..  Toronto; 

Starke.  Seybold.   Montreal; 

Win.  Stairs,  Son  &  Morrow,  Halifax; 

Merrick-Anderson   Co.,  Winnipeg. 

ALL  LEADING  JOBBERS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Poultry   Supplies 

Ciuhmu  Motor  Works,   Winnipeg. 
Collins   Mfg.    Co.,    Toronto. 
Powder  Aluminium 
The     British     Aluminium     Co.,     Ltd., 
London,    Eng. 
Powders,    Sporting,  Black, 
Smokeless,  Lesmok   (Partly 
Smokeless) 
Du     Pont    Powder    Co.,     Wilmington, 
Del. 
Pulleys 
Beatty  Bros.,    Ltd.,    Fergus,   Ont..  and 

Winnipeg,    Man. 
Manitoba   Bridge   &    Iro»    Wks.     Ltd 

Winnipeg,   Man, 
The  Maytag  Co.,  Ltd.,  Winnipeg 
Pump   Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd..    Montreal. 
Pumps,    Iron 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 
Beatty     Bros        Ltd.,      Fergus,      Ont 
Winnipeg,   Man. 

Eaili?!kBro^'„LW-'    Montreal. 
K.    McDougall  Co.,   Gait,   Ont. 
F.  E.  Myere  &  Bro.,  Ashland,  Ohio. 
Kichmond   Pump  Co.,    Winnipeg 
Pump,    Power,    Hand 
Aylmer     Pump     &     Scale     Co.,     Ltd 

Aylmer,    Ont 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg. 

2ariln|,  Bro^    L"-.    Montreal. 
R.    McDougall  Co.,   Gait,   Ont 
F    E.  Myers  &  Bro.,  Ashland,  Ohio. 
Pntty 

r™^M°°^   £    °°"    Ltd-   Toronto. 
Brandram-Henderson    Co..    Montreal 
Canada  Paint  Co.,   Montreal.       . 
Sherwin-Williams   Co.,    Montreal 
Steel   Co    of  Canada     Ltd.,   Hamilton. 

*     i    "    2i.?,hens   *   Co-    Winnipeg. 
p° kw'   F,re  C,oth   »«splay. 
R.    M.    Bowser  &  Son.    Renfrew.    Pa 

Ranges 
Clare    Bros.  &   Co.,  Ltd.     Preston    rw 
The,     Davidson  Co.,    M^tre^011'  °nt 
Fmdlay  Bros..  Carleton  Place 

Radiators 

itatarr™,Si-*Co-LM-Pre»t».o»t. 

°Hamn^re  &  Ir°"  Go°«*  Mfg.   Co., 
Rasps 

Delta    File    Works,    Philadelphia 
RHemy  Disston  &  Sons,  Pronto. 

Gen. ^Butler    &    Co.,     Ltd.,     SheffieW> 
Geneva  Cutlery  Co.,    Geneva     N  V 
Jonathan    Crookes    &    s"""' Sheffield, 

ffr;^Hut,Sn   *  Co-    Montreal. 
Conn  '        ai7  *  C,ark'  N^  Britain. 

GEng.W°IStenh0lm    &    Son'    Sheffield. 

Razor  Hones 
Carborundum  Co.,  Niagara  Falls    N  Y 
Geneva  Cutlery  Co.,   Geneva    N?' Y 

Reamers 

Pra'rfll'w^^0-^110015    W.Bd,    Que. 
WhiLt,Ta.hllney  Co"   D"ndas,   Ont 

r^ 'SSi* Barae9- st-  c»-«™« 

RS™rT"Hendere0D    C°-    Montreal- 

^MoBtoS.   DaTid8°D    Mte-    Co-    ">.. 
Refrigerators 
^ontaS.   DaTidson    MfK-    Co..    Ltd.. 
■•g^Jerson-Harold     Co.,      Ltd.,     Pans. 
Reinforcing    Concrete 

iltona  On™  &  Ir°n  Qood8  Co"  Ham- 

Dominion    Iron    &    Steel    Co.,    Sydney 

MeGregor-Banwell    Fence    Oo\      Walk- 

-rville.    Ont.  '  K 

Manitoba   Bridge   &    Iron    Wks.,    Ltd. 

Winnipeg,   Man. 

^itonteel  °0'   °f  Canada'    Ltd--  Ham- 
Revolvers 

°ConnPatent  F1re  AmlS  °°"  Hartford. 
Johnson's,    Iyer,    Arms   &    Cycle  Wks., 

Fitchburg,    Mass. 
Rifles 
Marble   Arms   &  Mfg.    Co.,    Gladstone, 

Mich. 
Remington-Arms  TJ-M-C  Co.,   Windsor, 
Ross    Rifle   Co.,    Quebec. 
Rifle  and    Shotgun  Sights 
Johnson's,   Iver,    Arms   &   Cycle   Wks., 

Fitchburg,    Mass. 
Marble  Arms   &   Mfg.    Co.,    Gladstone, 

Mich. 
Rivets 
Manitoba  Bridge  &  Iron   Works,   Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Steel   Co.    of  Canada,   Hamilton. 
Rockers,    Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
Rnnflne 
Bird    *   Son.   Hamilton. 
H.   b.   Rowland,  Sons  &  Co.,  Toronto. 


Lewis   Bwss..   Ltd.,   Montreal. 
i     H.    MoCoaiS".    Ltd.,    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar   People,   Lt,    Oshawa.    Ont, 
Roofers   Supply  Co.,    Ltd.,    Toronto. 
Rooting    Supplies 
Bird  &  Son,  Hamilton. 
Metallic     Roofing    Co.,     Toronto     an  J 

Winnipeg,    Man. 
Roofers  Supply  Co.,    Ltd..    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Runways,    Electric 
Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Rules   and   Gauges 
Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.  S.  Starrett  Co.,   Athol,   Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Saws 
E.  C.   Atkins  &  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 
Henry  Disston   &  Sons,   Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
Saws.    Cross-Cut 
E.  C.   Atkins  &  Co.,  Hamilton. 
Aylmer    Pump    &   Scale    Co.,    Aylmer. 
Henry   Disston   &  Sons,  Toronto. 
Simonds    Canada    Saw   Co..    Montreal. 
Victor    Saw    Works,    Hamilton,    Ont 
Saws,   Circular 
Henry   Disston    &   Sons.    Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
Saws,    Hand 
Henrv   Disston   &  Sons,   Toronto. 
Simonds   Canada    Saw    Co.,    Montreal. 
Scales 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont. 
John    Chatillon    &    Sons,    New    York, 

N.Y. 
Landers,  Frary  &  Clark.  New  Britain, 

Conn. 
Walter    Woods    &    Co..    Hamilton. 
Moreen   Doors  and   Windows 

Sanderson,   Harold  Co.,   Paris,  Ont. 
Screen     Door     Sets 

The    Stanley    Works.    New    Britain. 
Screw    Plates 

Butterfleld   &   Co..    Rock    Island,    Que. 
■'crew  Drivers 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     &     Supply    Co., 
Ltd.,  Hamilton. 
•■'crew    Driver   Bits 

Buck   Bros..    Milbnry,    Mass. 
-oroiv   Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port.  Conn. 
Msrhle   Arms   &   Mfg.   Co.,    Gladstone, 
Mich. 
■'crews.  Nuts,  Bolts 
Northern     Bolt    &    Screw    Co.,     Owen 

Sound.    Ont. 
Steel  Co.   of  Canada.    Ltd.,   Hamilton. 
Screws,   Wood 
Steel   Co.   of  Canada,    Ltd.,   Hamilton. 
;"vthes.   Stones 
The   Carborundum    Co.,    Niagara    Falls, 

New    York. 
*»**ars,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Acme  Shear  Co..   Bridgeport.   Conn. 
Landers,   Frary  &   Clark.   New  Britain. 
Geo.    Wolstenholm    &    Sons.    Sheffield. 

Eng. 
*>»et  Metal  Products 
Thos.      Davidson      Mfg.      Co.,      Ltd., 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar    People.    Ltd.,    Oshawa.    Ont. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Shelf  Boxes 

Cameron    &   Campbell,    Tc-onto. 
Shellac 
Berry    Bros..    Walkerville.    Ont. 
Dougall    Vamish  Co.,   Ltd.,    Montreal. 
Shelving,   Steel    Store 
The     Dennis     Wire     &     Iron     Works 
Lonon,     Ont. 
Shock    Absorbers 
Adamson    Mfg.    Co.,    Hamilton. 
Richards-Wilcox    Canadian    Co..    Lon- 
don,   Ont. 
shot  Guns 
Iver    Johnson     Anns    &    Cycle    Works. 

Fitchburg.    Mass. 
Caverhill.    Learmont   &    Co.,    Montreal. 
Sieves   and    Screens 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  &  Iron  Goods  Mfg.    Co., 
Hamilton. 
Silo    Irons 
Beatty   Bros.,    Limited,    Fergus.    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
^Ho   Roofs 
Metallic    Roofing    Co.,    Ltd..    Toronto 
Winnipeg,    Man. 


Silverware 

Geo.     Butler    &     Co.,    Ltd.,    Sheffield, 
Eng. 
Canadian   Wm.    A.    Rogers,    Ltd.,    Toi- 
onto. 
Oneida       Community,       Ltd.,       Oneida, 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Pedlar  Feople,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Out; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge- 
port,    Conn. 
Smoke  Stacks 
Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 
Canada   Metal   Co.,   Ltd.,  Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian   Carbon  Co.,    Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 
Hyslop    Bros..    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Splicing   Compound 
Can.  H.   W.  Johns-Manville  Co.,  Ltd.. 
Toronto. 
Sporting  Goods 
Thos.    Davidson    Mfg.    Co..    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  8.   Howland,  Sons  &  Co.,  Toronto. 
■    ~4c    Rros       Ltd..    Montreal. 
Marble   Arms   &    Mfg.    Co.,   Gladstone. 

Mich. 
St.    Mary's    Wood    Specialty    Co..    S» 
Man 's.    Ont. 
Spray^.-s 
Collins   Mfg.   Co..   Toronto. 
Eureka   Planter   Co.,    Woodstock. 
Springs 
B.   J.   Coghlin.   Montreal  . 
B.     Greening    Wire    Co.,     Ltd..    Ham- 
ilton. 
■Jxring   Hinges,   etc. 
Chicago  Spring  Butt  Co..  Chicaeo.   lil 
Wm.  Newman  &  Sons,   Ltd.,   Birming- 
ham.  Eng. 
Stable   Fitting    Steel 
Peattv    Bros..    Ltd.,    Fergus.    Ont. 
The    Dennis     Wire     &     Iron    Works. 
London,    Ont 
Stains.    Sliingle 
Berrv  Bros  .   Walkerville.   Ont. 
Brandram-Henderson.    Ltd.,    Halifax. 
Can.   H.    W.   Johns-Manville  Co.,   Ltd., 

Toronto. 
Canada   Paint  Co..    Ltd.,    Montreal. 
Dougall    Varnish    Co.,    Ltd.,    Montreal. 
Martin-Senour  Co.,   Ltd..    Montreal. 
A.   Ramsay  &  Son   Co..   Montreal. 
Sherwin-Williams   Co.,   Ltd..    Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
ct„lns.  Wood 
A.    Ramsay  &   Son   Co..    Montreal. 
Berry    Bros..    Walkerville.    Ont. 
Dougall    Vamish   Co.,    Ltd..    Montreal. 
G.   F.    Stephens  &   Co.,   Winnipeg. 
staples 
Frost   Steel    &    Wire   Co.,    Ltd.,    Ham- 
pton. 
The  Stanley  Works.  New  Britain. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
staple   Pulleys 
Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,    Conn. 
Sr-«1,    Cold    Rolled    Strip 
The     Stanley     Works,     New     Britain. 
Conn 
Ste»l  Wire  Hoops 
Dominion     Iron     &    Steel     Co.,     Ltd.. 

Sydney. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Winnipeg,    Man. 
Stencils 
Hamilton   Stamp  &  Stencil  Co..   Ham 
ilton    Ont. 
"'""ladder  Chairs 
McFarlane    Tedder    Works,    Toronto. 
Stratford     Mfg.     Co.,     Ltd.,     Stratford 
Store    Ladders 
F.    E.    Myers   &    Bro..    .Ashland.    Ohio 
Stratford  Mfg.   Co.-   Stratford.   Ont. 
s*r.f.lfa   and   Dies. 

Rntterfleld  &  Co..  Rock  Island.  Que. 
Stoves,  Electric. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
stores.   Furnaces 
Oi^re    Bros.  &  Co..  Ltd..    Preston,  Ont. 
Findlay  Bros.,   Carleton   Place. 
Kir-Ben.   Ltd.,    Almonte.   Ont. 
Thos.     Davidson     Mfg.    Co.,    Montreal 
Wrought    Iron    Range    Co..    Toronto. 
Stoves,    Sheet   Iron 

Collins    Mfg.    Co.,    Toronto. 
Stove  Pipes 

Collins    Mfg.    Co.,    Toronto. 
Sweeping  Compound 

Continental    Oil   Co.,   Winnipeg. 
«-...:> r-t.es.    Electric 
Interstate   Electric  Novelty  Co.,    Ltd., 

Toronto. 

Northern   Electric  Co..   Ltd..   Montreal. 


Taps 

Butterfleld   &   Co.,    Rock    Island,    Que. 

Pratt   &    Whitney    Co.,    Dundas,    Ont 
Tapes,  Measuring 

The    Canadian   H.    W.    Johns-Manvilh 
Co.,   Ltd.,  Toronto. 

Jas.    Chesterman    &    Co.,    Ltd.,    Shet 
field,   Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Books 

MacLean    Publishing  Co.,   Toronto. 
Tents 

J.   Pickles,   Winnipeg. 
Threshing   Tools 

Pratt   &    Whitney    Co.,    Dundas,    Ont 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge 
port.  Conn. 
Tie   Posts 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,     Man. 
Tiling,   Wail  and   Floor 

The   Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont. 

Tinners'  Snips 

Bridgeport    dwe.    Mfg.    Corp.,    Bridge 
Ont. 

Brown,   Boggs  Co.,  Ltd.,  Hamilton. 
Tin  Plates 

A.  C.   Leslie  &  Co.,  Montreal. 

Roofers   Supply  Co.,    Ltd.,    Toronto. 

Wheeler    &    Bain,    Toronto. 
Tinware 

Soren    Bros.,    Toronto. 

The    Thos.'  Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Tires,    Auto,    Bicycle   and 
Baby  Carriage 

Canadian     Consolidated     Rubber     Co. 
Montreal. 

Tire-Savers 

Richards- Wilcox    Canadian    Co.,     Lon- 
don,   Ont 
Toasters 

Collins    Mfg.    Co.,    Toronto. 

Landers,  Frary  &  Clark,  New  Britain 
Conn. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Tools 

Buck    Bros.,    Milbury,    Mass. 

The     Goodell-Pratt     Co.,     Greensfleld. 
Mass. 

Frank   Mossberg  Co.,   Attleboro,    Mass. 

Millers   Falls   Co.,    Miller   Falls,    Mass. 

National     Machinery     &     Supply     Co.. 
Hamilton. 

Pratt   &    Whitney  Co.,    Ltd.,    Dundas. 

Stanley     Rule     &     Level     Co.,       New 
Britain. 

Ward  &  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 

Cleveland   Stone  Co.,  Cleveland,    Ohio. 
Tool   Grinders 

Richards- Wilcox    Canadian    Co..     Lon- 
don, Ont 

Tool  Kits.  Automobile 

Lewis    Bros.,    Ltd.,    Montreal. 

Frank   Mossberg  Co.,    Attleboro,    Mass. 

The   L.    S.    Starrett  Co..    Athol,    Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.   H.  Still  Mfg.  Co.,  St  Thomas. 
Track,  Barn   Door 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Track    Systems 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Trowels 

Bridgeport  Hdwe.    Mfg.   Corp.,   Bridge- 
port,   Conn. 

Henry   Disston   &   Sons,   Toronto. 
Trucks,  Feed,  Floor  and 
Platform 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg. 
Tubing.   Brass,  Copper,  etc. 

Williams    Bros.    &   Piggott,    Ltd.,    Bir- 
mingham, Eng. 
Tuhing.   Draught 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tiibinjf,    Rubber 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum   Cleaners. 

Daisy   Vacuum   Cleaner   Co.,    Binning 
ham,    Eng. 
Vacuum   Sweepers 

Bissell     Carpet     Sweeper     Co.,     Grand 
Rapids,    Mich. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
Varnishes:   See  Paints 

Berry    Bros.,    Ltd.,    Walkerville,    Ont 

Brandram-Henderson,    Ltd.,    Halifax. 

Canada    Paint  Co.,    Montreal. 

Dougall  Varnish  Co.,  Ltd.,  Montreal. 

R.    C.    Jamieson   &   Co.,    Montreal. 

Martin-Senour   Co.,    Montreal. 

Benjamin    Moore   &    Co.,    Toronto. 

The   Ottawa   Paint   Works,   Ottawa. 

Pratt   &    Lambert,    Bridgeburg. 

A.    Ramsay   &  Son   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.    Stephens  &  Co..   Winnipeg. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Arctic 

FOR 

HIGH 
SPEED 

Every  Pound  Guaranteed. 


Try  It. 


Metal 


FOR 

HEAVY 
PRESSURE 


cz>r>4 


I 


m'' 


m^~T^mf  MX 


JT'  '-••'■•' v- 
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GOOD  PROFITS  IN 

MACHINE 
GUARDS 

Every  town  has  a  dozen  or  more 
prospects  for  these  life-savers  and 
damage-action  preventer.  Get  these 
orders  and  others  for  wire  window- 
guards,  wire  roof  signs— anything  in 
wire  or  iron  work.  Ask  for  literature. 
It   pays   to   know! 

Dennis   Wire  &  Iron  Works 
Co.,  Ltd.,   London,  Ont. 


DENNIS-LONDON 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world 's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 

Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 
143-153  University  Avenue       -       Toronto,  Canada 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of   Bulk    Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


ELEY  BROTHERS,  LTD. 

specialize  in  the  manufacture  of  the  following  articles  at 
the  lowest  prices: 

SHAVING  STICK  CASES 

OVAL  AND  ROUND  TOPS 

for  Powder  Tins,  Cruets,  Dredgers,  etc. 

METAL  BOXES 

for  Dentifrice,   Soap  Tablets,  etc. 

FERRULES 

for   Walking   Sticks,   Whips,   Bamboo   Fittings,   etc. 

PENCIL  FITTINGS 

in  any  of  the  following  metals:  Brass,  Copper,  or  White- 
metal  (nickel  or  silver  plated),  Aluminium  and  Jewellers' 
Metal   (Tombac.) 

Eley  Bros.,  Ltd.    DeDt.  ?<    Edmonton,  London,  N. 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 

Avoid  Imitations    of    our 


LIMITED 


CUTLERY 


exact  \  JSk., 


By  seeing  that  this 

mark   is  on  each    blade.  ^faA/TFfl     \(0^*' 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  <3&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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Ackland,  D.,   &  Son,   Ltd.    ...  63 

Adamson  Mfg.   Co 53 

American   Grinder  'Mfg.    Co..  53 

American  Shearer  Co 4 

Atkins,  E.  C,  &  Co 74 

Banwell-Hoxie  Wire  Fence  Co.  1 

Barnett,  G.  &   H.,  Co 57 

Barton  Netting  Co.,  Ltd.,  The-  12 

Basters,  Jackson   Co 60 

Beatty  Bros.,  Ltd 45 

Berry   Bros 45 

Best  Weatherstrip,  Ltd €0 

Bird  &  Son   11 

Bloomer,   R.   E 62 

Boeckh  Bros.  Co.,  Ltd 43 

Brandram-Henderson,    Ltd...  47 

Buck  Bros 16 

Burrows  Mfg.   Co 20 


Canada  Dry  Cells,   Ltd 

Canada  Metal  Co.,  Ltd.,  The. 

Canada  Paint  Co.,  Ltd 

Canada   Steel   Goods  Co 

Canada  Wire  &  Iron  Goods. . 
Can.  Consolidated  Rubber  Co. 
Canadian   Tube  &   Iron   Co... 

Chatillon,  John,  &  Sons   

Coghlin,  B.  J.,  Co.,   Ltd 

Collette  Mfg.  Co 

Collins  Mfg.  Co.,  The  

Cummer-Dowswell,  Ltd 


Davidson,  Thos...  Mfg.  Co 10 

Delta   Pile  Works    60 

Dennis   Wire  '&    Iron    Works 

Co.,   Ltd 71 

Dominion  Cartridge  Co.,  Ltd.  17 
Dominion     Sheet     Metal     Co., 

Ltd Inside  back  cover 


Dougall     Varnish     Co.,     Ltd.. 
The  57 

Eley   Bros.,    Ltd 71 

Gutta  Pereha  &  Rubber,  Ltd. 

Inside   back   cover 

Hamilton   Cotton 'Co 60 

Hamilton     Stamp     &     Stencil 

Works,  Ltd 62 

Harrington  &  Richardson  Arms 

Co 1 

Hoyt  Metal  Co. Inside  back  cover 
Hutton,  James,  &  Co 71 

Interstate  Electric  Novelty  Co.  15 
International   Nickel  Co.,   The    67 

James  Bro.  Foundry   62 

Jamieson  &  Co.,   R.  C 43 

Jennings,     Russell    Mfg.    Co.. 

Ltd.  ' : "I 

Kinzinger,  Bruce  &  Co.,  Ltd.  60 
Kir-Ben,   Ltd 11 

Laid'law  Bale  Tie  Co 16 

Lamplougb.    F.   W.,  &   Co....  62 

Landers.   Frary  &   Clark 2 

Lane.  Will  B 20 

Leslie,  A.  C,  &  Co.,  Ltd 24 

Lewis  Bros.,   Ltdi 3 

London  Bolt  &  Hinge  Works  55 

London    Rolling    Mills   Co 67 

Lufkin  Rule  Co. Inside  back  cover 

Lyons  &   Marks   61 

Manitoba  Bridge  &  Iron  Wks.  50 
Marble  Arms  &  Mfg.  Co 19 


Martin,   The  L.,   Co 71 

McComb.  J.  H 65 

McDougall,  R.,  Co 6 

McGlashan,  Clarke  Co 13 

McGregor-iBanwell  Fence  Co., 

Ltd 15 

McKinnon  Chain  'Co 

Outside  back  cover 
McKinnon    Dash   Co 

Outside  back  cover 

Meakins  &  Sons,  Ltd 61 

Metallic   Roofing  Co 21 

Moore,  Benjamin,  &  Co.,  Ltd.  40 

Morrison,  Jas.,  Brass   Mfg. Co.  15 

Munro,  Allan,  Color  Co.,  Ltd.  55 

Myers,   F.   E.,   &  Bros 62 

Nicholson  File  Co 6 

Northern    Bolt    &    Screw    Co., 

Ltd 62 

Nova  Scotia  Steel  &  Coal  Co.  62 

Oakey,  John,  &  Sons   62 

Ontario  Lantern.  &  Lamp  Co.  60 

Owl  Metai  Co.,  Ltd 60 

Parmenter,   BuUoch   Co..   The  62 

Pink,   Thos 63 

Plymouth  Cordage  Co 7 

Pratt  &   Whitney  Co.,  Ltd...  1 

Progressive  Mfg.  Co 63 

Ramsay,   A..  &  Sons    53 

Ross   Rifle   Co 74" 


Schoener  Mfg.  Co 62 

Seymour,  Henry  T.,  Shear  Co.  60 

Sharratt  &  Newth   67 

Smith  &  Co.,  R.  H 65 

Stanley   Rule  &   Level  Co....  55 

Stanley  Works,  The   24 

Starrett,   L.   S.,  &  Co 5 

Steel  Bending  Brake  Works..  71 

Steel  Co.  of  Canada,  Ltd 9 

Steven s^Hepner   Co.,   Ltd S" 

Still,  J.  H.,  Mfg.  Co 20 

Stratford. Mfg.  Co.,  Ltd 60 

Tallman   Brass   &   Metal   Co..  71 

Toronto  Plate  Glass  Import- 
ing Co 57 

Toronto  Furnace  it  Crematory 

Co 67 

Trimont   Mfg.   Co 10 

Want.  Ads.   Page    60 

Wheeler   &   Bain    12 

White  Mop  Wringer  Co 16 

Wilckes-Martin-Wilckes    60 

Wilkinson  &   Kompass    63 

Winnipeg   Ceiling   &    Roofing 

Co 59 

Woods,  Walter,  &  Co 12 

Wostenholm,  Geo.,  &  Son 21 

Wrought  Iron   Range  Co.    ...  10 

Wrought  Washer  Mfg.  Co 12 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Ventilators 

Beatty  Bros.,  Ltd.,   Fergus,   Ont.,  and 

Winnipeg,    Man. 
Metallic     Roofing    Co.,     Toronto    and 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler  &   Bain.   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Vises 
National     Machinery    &    Supply    Co., 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 

Vises,  Oval   Slide 

National    Machinery    &     Supply     Co., 
Ltd.,    Hamilton. 
Vises,  Pipe 

National    Machinery    &     Supply    Co., 
Ltd.,    Hamilton. 
Vulcan  izers 

Adamson    Mfg.    Co.,    Hamilton. 
Wall  Board 

Bird  &   Son,   Hamilton. 
Wall   Scrapers 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Wash  Boards 
Wm.  Cane  &  Sons  Co,,  Newmarket. 
Meakins  &  Sons,  Hamilton. 
Walter  Woods  &  Co..  Hamilton. 

Washing:    Machines,    Electric 
and   Power 

Beatty  Bros.,  Ltd.,  Fergus,  Ont,  and 
Winnipeg,    Man. 

Cummer-Dowswell    Ltd.,    Hamilton. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Nineteen  Hundred  Washer  To.,  To- 
ronto. 

One    Minute    Mfg.     Co.,     Toronto. 

Washing-  Machines,   Hand 
Beatty  Bros.,  Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell,    Ltd.,    Hamilton. 
Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Nineteen    Hundred    Washer    To.,    To- 
ronto. 

Wagon   Jacks 

Richards-Wilcox  Canadian  Co..  Lon- 
don,  Ont 


Washers 

London     Rolling     Mill    Co.,     London, 

Ont. 
Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Waste  Baskets 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

Water  Bowls   for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,   and 
Winnipeg,    Man. 

Water   Bowls 

Beatty  Bros.,  Ltd.,   Fergus,   Ont.,   and 

Winnipeg,    Man. 
Well    Curbing' 
Pedlar  People,   Oshawa.   Ont. 
Winnipeg     Steel     Granary     &     Culvert 

Co.,  Winnipeg. 

Whisks 

American    Broom   Works,    St.    Basil. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins   &   Sons,   Ltd.,   Hamilton. 
T.    S.   Simms   &   Co.,    St.    John,    N.B. 
Stevens-Hepner  Co.,   Ltd.,   Port  Elgin. 
Walter    Woods   &   Co..    Hamilton. 

White   Lead 

Brandram-Henderson  Co.,  Montreal. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
G.    F.   Stephens  &   Co.,    Winnipeg. 

Wholesale    Hardware 
Caverhill,   Learmont  &  Co.,    Montreal. 
H.  S.  Howland,  Sons  &  Co.,  Montreal. 
Lewis  Bros.,   Ltd.,   Montreal. 

Winches 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Window   Guards 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co.,     Ltd., 

London,    Eng. 
Colonial     Wire     &     Mfg.     Co.,     Ltd., 

Montreal. 
Dominion    Iron    &    Steel    Co.,     Ltd., 

Sydney,  C.B. 
Frost   Steel   &   Wire   Co.,   Ltd.,   Ham- 
ilton. 
B.    Greening   Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 

num. 


Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
The   Western   Wire   &  Nail   Co.,   Ltd., 

London,    Ont. 

Wire  Cloth   Display  Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 

Wire   Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 

Wire  Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.       Greening       Wire       Co.,       Ltd., 

Hamilton. 
McOregor-Banwell    Fence    Co.,    Walk- 

erville,    Ont. 
Wire  Door  Guards 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.        Greening       Wire       Co.,       Ltd., 

Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire   &   Mfg.   Co.,   Montreal. 
Dominion     Iron    &    Steel    Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Western    Wire    &    Nail    Co.,    London. 

Wire  Mats 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 

Wire,  Bright  Annealed 

Frost   Steel   &   Wire  Co.,   Ltd.,   Ham- 
ilton. 
Steel  Co.   of  Canada,  Ltd.,   Hamilton. 

Wire    Goods 
Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
errille,   Ont. 
Wire   Products 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 


Iron    Works. 


The    Dennis    Wire 

London,    Out. 
Dominion     Iron    &    Steel     Co.,     Ltd., 

Sydney. 

Wire  Hope 

B.  Greening  Wire  Co.,  Ltd.. 
Hamilton. 

Wire   Springs 

The     Dennis     Wire     &     Iron     Works. 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd.. 

Hamilton. 

Wire    Stretchers 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,  Ont. 

Wood  Finishes 

Berry   Bros.,   Walkerrille. 
Dougall    Varnish   Co.,   Ltd.,    Montreal. 
Pratt   &  Lambert,    Bridgeburg,    Ont. 
G.    F.   Stephens   &   Co.,    Winnipeg. 

Woodenware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford, 
Ont. 

Walter   Woods    &    Co.,    Hamilton. 

Woven   Wire  Fencing 

The  Dennis  Wire  &  Iron  Works. 
London,   Ont. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Wrenches 

Frank   Mcssberg  Co.,   Attleboro,   Mass. 
Trimont  Mfg.   Co.,    Roxbury,   Mass. 
Whitman    &    Barnes     Mfg.     Co.,     St 
Catharines. 

Wringers 

Beatty  Bros.,   Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell,      Ltd.,      Hamilton. 

Ont. 
The   Maytag  Co.,   Ltd.,   Winnipeg. 
The    Nineteen    Hundred    Washer    Co. 

Toronto. 
Walter    Woods   &    Co.,    Hamilton. 
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Straight  Talk  No.  47 

A  Suggestion  from  the 
Island  Province 

Summer  side,  P.E.I. ,  Aug.  29,  1916. 
Gentlemen, — 

Please  send  us  a  copy  of  your  August  19th  issue 
Hardware  and  Metal.  We  file  each  copy  as  it 
comes  in,  but  do  not  seem  to  have  that  copy  on  our 
files. 

Y ours  truly, 
BRACE,  McKAY  6sf  CO.,  LIMITED 

There  is  a  splendid  idea  which  every  subscriber 
of  Hardware  and  Metal  would  do  well  to  adopt. 

How  often  have  you  wished  to  refer  back  to 
something  that  you  remembered  having  seen  in 
Hardware  and  Metal?  Very  many  times,  no 
doubt,  and  if  you  had  systematically  filed  each 
copy  after  reading  it,  you  would  have  had  little 
difficulty  in  finding  the  item  in  which  you  were 
interested. 

Hardware  buyers  would  find  a  complete  file  of 
Hardware  and  Metal  most  helpful.  They  could 
constantly  refer  back  to  advertisements  that  had 
caught  their  attention  at  a  time  when  they  were 
not  actually  in  the  market. 

Owing  to  the  uniform  size — 9  x  12  inches  -  it  is 
easier  to  file  Hardware  and  Metal  than  catalogues; 
and  where  is  the  hardwareman  who  does  not 
appreciate  the  value  of  a  catalogue  file? 

J.  G.  L. 


ftoWffiii*i^l^li7KlgS^ 


WSm 


If  any  advertisement  interests  you,  tea  and  keep  with  letters  to  be  answered. 
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A  True  Story  of 
Ross  Rifle  Luck 


Three  moose,  five  caribou,  four  mountain  sheep  and  six 
mountain  goats.  The  Ross  .280  was  the  weapon  that 
dropped  this  splendid  bag.  A  prominent  Milwaukee 
sportsman  was  the  lucky  man.  This  is  only  one  sample  of 
the  luck  obtained  by  users  of  the  Ross  .280  as  described  in 
a  steady  flow  of  enthusiastic  letters. 

The  Ross  .303  Sporting  Models  are  the  standby  of  many 
of  the  most  experienced  Canadian  Sportsmen  and  Guides. 
They  embody  the  same  principles  of  design  and  construction  as  the  Ross 
Military  Rifle  and  share  its  accuracy,  power  and  reliability. 

For  beginners  of  any  age,  the  Ross  .22  Cadet  is  the  ideal  weapon,  its  low 
first  cost  and  cheapness  of  ammunition  used  bringing  it  within  the  reach 
of  every  purse. 


For    catalogue    and 

discounts,  etc., 

address 


Ross  Rifle  Co. 

QUEBEC 


ATKINS 

Is  your  TROWEL  business  growing?  If  not,  it  should  be.  Are  you  simply  taking  care  of  the  ordinary  demands  or 
are  you  really  creating  new  and  larger  TROWEL  sales?  ATKINS  TROWELS  have  distinctive  features  that  appeal 
to  the  best  trade.  To  start  them  in  any  community  means  new  ATKINS  TROWELS  for  every  plasterer.  You 
make  new  business  and  more  profit.    "We  Help  You  to  Sell"  them.     Write  for  particulars. 

E.  C.  ATKINS  &  CO. 

MAKERS  OF  STERLING  SAWS,  TOOLS  AND  TROWELS 

Factory— Hamilton,  Ont.  Vancouver  Branch — 109  Powell  Street 


//  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 


HARDWARE    AND    METAL 


"Hoyt  Frost  King"  Babbitt 

A  SALES  INCREASER 


Once   tried   it   is   always  used,   because  it   makes   a      ww^-v^rm      it  m  »-i  m    %.    w  s*\  ^-v  rt  m t-v        «.T«r 

cool  non-friction  and  lasting  bearing,  and  stands  up      HU    I     1       JVL  fci    1    A  Lj       C^UJYLl    A. IN    I 

under  exceptionally  hard  duty.  _  ,  _,,. 

ractory  and   CJrrices, 

ORDER  FROM  YOUR  JOBBER.  EASTERN  AVE.  and  LEWIS  ST.,  TORONTO,  CANADA 

OUR     ANNUAL     SALES     ARE     OVER     $5,000,000.        New    York,    N.Y.  London,   Eng.  St.    Louis,    Mo. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


74 ^  J^^  :^Jf4$Sr; 


A   MOULDED,   CORRUGATED  HOSE    OF   EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS '  OF   ABOUT   500    FEET. 


masnoulfealcvtS?ed  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


THE  NEW  POPULAR  PRICED 


UFK/N  ;■»■"" 

oteel  1  ape 


Rapidly  taking  its  place  with  the  other  familiarly  known  Lufkin 

Brands,  "Reliable,"  "Challenge,"  "Rival,"  etc. 

The  "BANNER"  is  an  Accurate,  First-Quality  Steel  Tape. 

It  has  J/wJZim£am£vuA>  Readings.   _^^^^^^^^^^  It  also  has'metal-lirted  case, push  button,  etc. 

F°0tSSin"tedbyCusmCh'  ^M-H-i-!  I  ,  I  ,  i'  h  i  i-^^UPH       ^^nVuIe^SOF^OVEN  TAPES. 

the '/ufkin Rule  ffo.  »*£>*"*'**  Cn>. 

W/NDSOR.ONT. 


TINKER   TOM. 


DOMINION  SHEET  METAL  CO.,  Ltd. 

HAMILTON.  CANADA 


SHOVELS 


Jones,  Burns  and  Olds  Brands. 
"Star"  Hollow   Back   Socket   Shovels. 


SPADES 


Jones  and  Olds  Brands. 


SOCKET  SCOOPS 


Jones  and  Crescent  Brands. 


RIVETED  SCOOPS 


Jones,   Wards   and   Leeds   Brands. 

Blade  and  Strap  Made  In  One  Piece 

The  blades  and  straps  of  these  Shovels  and  Spades  are 
rolled  from  the  solid  Steel  Bar,  and  are  in  one  piece,  no 
welding. 

The  blades  are  rolled  by  a  method  which  produces  a 
Shovel  with  a  thick  centre  tapering  towards  the  edges  and 
point,  thus  giving  extra  strength  where  strength  is  required. 

Can  Make  Prompt  Deliveries. 

By  endeavouring  to  maintain  a  well-assorted  stock, 
prompt  shipments  are  assured. 

We  manufacture  Shovels,  Spades  and  Scoops  for  every 
purpose,  including  draining,  ditching,  post-hole  digging, 
railroad  and  contractor's  work,  moulding,  mining,  coaling, 
sand  work,  locomotive  firing,  grain  work  and  furnace  work. 

FOR  SALE  BY  ALL  CANADIAN  JOBBERS. 

The  D.  F.  Jones  Mfg.  Co.,  Limited 

Gananoque,    Ontario 
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THE  B.  GREENING  WIRE  CO.,  LIMITED 
HAMILTON,  CANADA 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL   WIRES Brieht,  annealed,  oiled  and  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES -WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS -Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR   IRON   and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Y$  in.  to  4  m.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 
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INCREASE  YOUR  GRIiNDSTONE  BUSINESS 


•R-W"    No.   300   CYCLE 
GRINDSTONE. 


Only  five  pieces  in  the  Cycle  frame. 
This  means  minimum  number  bolts  and 
joints,  rigidity,  strength.  Triangle 
frame  stands  on  soft  ground.  Four 
sets  ball-bearings  for  axles  and  pedal 
rods.     Guaranteed   very  best  Berea  grit. 


No.  320  FAMILY    GRINDSTONE, 

7-inch,    Ball-bearing,    Metal    Base, 
a    high-grade    article. 


Set   samples    out  on    the 

sidewalk — that's  the 

way  to  sell  'em. 

SEE   CATALOGUE   FOR   TUBU- 
LAR FRAME  GRINDSTONES. 


fcchardsWikoy 


Canadian  Company, lid 

:l  London,Ontario. 


"R  W"    No.    015    RIRAL    POWER 
GRINDSTONE. 

Every  farmer  needs  it.  Stone  22  ins. 
Pulley  12  ins.  Weight  115  lbs.  Retails 
in  Ontario  for  $9.75.  Shipped  K.D.,  one 
in    a   crate. 


Illllllllllllllllllllll^ 

WIRE  NAILS 

All  Standard  and  Special  Gauges  j 

Nail  Wire    Rivet  Wire  ! 


Oiled    and    Annealed     Wire  —  Galvanized 
Wires  — Plain,    Barbed    and    Coiled    Spring. 

SHIPMENT  FROM  STOCKS  AT 
MONTREAL -TORONTO  and  HEAD  OF  LAKES 

Dominion  Iron  &  Steel 
Company,  Ltd. 

SYDNEY,  N.S.;  MONTREAL,  QUE.; 
TORONTO,  ONT. 


If  interested,  tear  out  this  page  and  keep  irith  letters  to  be  answered. 
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Your  big  trade  opportunity  commences  these  cool  September  days. 
Folks  are  back  from  the  shore  and  mountains,  full  of  the  desire  to  see  and 
purchase  those  household  necessities  they  have  gone  without  during  the 
vacation  months.  A  Percolator  window  display  at  this  time  will  prove 
a  good  way  of  getting  the  early  Fall  business. 

UNIVERSAL    PERCOLATORS 

The  illustration  above  is  merely  a  suggestion  as  to  how  a  Universal  Percolator  window 
might  be  trimmed.  There  are  many  other  attractive  ways  in  which  the  display  material  which 
we  furnish  can  be  used.  Among  the  dealers  wh  o  have  competed  in  our  window  trimming  con- 
tests we  have  received  reports  of  increase  in  business  ranging  from  50  to  500  per  cent.  Experi- 
ence has  shown  the  Fall  months  to  be  the  time  of  greatest  increase  in  Percolator  business  and 
your  window  display  made  at  this  time  will  bring  you  if  not  our  prize,  still  the  greater  prize  of 
bigger  business. 

CASH  PRIZES  FOR  WINDOW  DISPLAYS 

For  the  best  windows  of  Percolators  made  during  October,  in  which  the  display  material 
which  we  furnish  free  is  used,  we  offer  three  cash  prizes  of  $25.00,  $15.00  and  $10.00.  To  give 
your  window  the  proper  setting  we  will  forward  our  lithographed  cut-out,  window  cards  and 
other  sales  helps  on  request.    Write  for  the  tri  m  and  complete  details  of  the  contest. 

LANDERS,  FRARY  &  CLARK 

New  Britain,  Conn. 

Canadian  Representatives— A.  MACFARLANE  &  COMPANY,  Montreal 


If  interested,  tear  out  this  paqe   and  keep  with  letters  in  be  nvsirered. 
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BLACK 


BLACK  DIAMOND 


DIAMOND 


HAND  SAW  CABINET 

The  Cabinet 
is  Free 

with  an  order  for 
7  1-12  dozen  Black 
Diamond  Assorted 
Hand,  Rip  and 
Panel  Saws. 
We  charge  for  the 
Saws  only  at  their 
exact  price  —  no 
more. 

Black 

Diamond 

Saws 

are  made  of  the 
Finest  Grade  Saw 
Steel,  Perfectly 
Tempered,  Ground 
and  Sharpened. 
Full  Polished  and 
Carefully  Handled. 

Every    Saw    Guaranteed 

This  Cabinet,  with  7  1-12  dozen  BLACK  DIAMOND  Hand  Saws  (Assorted  18  to  26 

inches) 
It's  a  BETTER  Cabinet  than  any  LOANED  by  a  Regular  Saw  House. 
WE  GIVE  IT  AWAY  Unconditi  onally  as  an  Advertisement. 
It's  made  of  QUARTERED  OAK  with  REAL  BRONZE  TRIMMINGS,  and  it's  an 

ORNAMENT  to  ANY  STORE. 

The  Saws  are  Equal  to  anv  High-Grade  Make  (Fully  Warranted)  and  DEALERS  CAN 

SELL  THEM  AT  A  PROFIT— No  Price  Cutting  Allowed. 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a   complete  line  at  a   range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and   represent 

best   designs   and    highest   standards   of   workmanship,   regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All  are  heavily   copper  plated  and   polished   before  nickeling,   thus  giving  a 

higher   finish,  which   lasts   much   longer   than    ordinary   plating.      The   utmost  care  is   used   in  grinding   and   tempering  the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be   readily   demonstrated    by    comparison.      No.   00   and    No.    000   Shaver   for 

beard   and  neck   trimming,  are  clippers 

of  the  utmost  lightness  and  refinement, 

not   paralleled   by   any   other  American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 

with  grooved   bottom  plate,  retailing  at 
about  $1.50. 


No.   00   SHAVER 
A   light   and   elegant  Clipper   for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
I  hem  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about  $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  vou  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE    BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents : 
E.  A.  EARL  &  CO.,  Vancouver 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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THE  GRINDERS 
THAT  ARE  SOLD 
ON  QUALITY 


CARBORUNDUM 
NIAGARA 
GRINDERS 

EQUIPT    WITH 
CARBORUNDUM  WHEELS 


T< 


Niagara  grinder  No.  10 

'HERE  is  more  profit  in  handling  a  line  of  grinders  of  the  quality  of 
Carborundum  Niagara  Grinders.  From  handle  to  castings  they  are 
carefully  designed,  accurately  made  from  the  best  possible  materials — 
machine-cut  gears,  high-grade  castings,  malleable  handles  and  clamps. 
They  are  easy  running,  practically  noiseless  and  handsomely  finished. 
<J  Naturally  they  cost  more,  but  they  are  worth  more — they  give  more 
real  service — they  stand  up  on  the  job — stand  up  under  the  wear  and 
tear.   They  are  grinders  that  will  please  your  customers  and  profit  you. 


CARBORUNDUM  N1AG 

HEAD  No.  28' 


Suppose  you  send  for  de- 
scription of  the  complete 
Carborundum  Niagara 
line,  prices,  free  display 
stand  offer,  etc. 


THE 

CARBORUNDUM 

COMPANY 

NIAGARA   FALLS.  N.  Y. 


NIAGARA!    GRINDER   No 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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High-Grade  Fire-Arms 


=5 


Remington  No.  10A  Repeating  Shot-gun 

12  gauge,  30  inch  barrel,  pump  actipn,  plain  walnut  stock,  6  shot  capacity,  take 
down  pattern,  weight  about  7>4  lbs. 


Winchester  Repeating  Shot-gun 

12  gauge,  30  inch  barrel,  pump  action,  plain  walnut  stock  and  action,  slide  take 
down  pattern,  6  shot  capacity,  weight  about  7^4  lbs. 


Remington  Pump  Action  H.  P.  Rifles 

No.  14A  either  .30  or  .32  calibre,  with  22   ordnance  steel  barrel,  walnut  stock, 
quick  adjusting  sight,  6  shot  capacity,  weight  about  6^4  lbs. 


Winchester  Carbine 

.303  calibre  22'   round  barrel,  6  shot  capacity,  walnut  stock,  complete  with 
sling  strap   for  carrying. 

Full    line    of   Single    and    Double    Barrel    Guns 
Our  Sporting  Goods  Catalog  shows  full  line 

CAVERHILL,  LEARMONT  &  CO. 

MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


September  16,  1916. 


HARDWARE      AND     METAL 


SAMS0N1 


IkOUALITY  J 


mm 


I  H.S.HOWLAND  SONS  &  CO  | 

^  TORONTO.   (^ 


"SAMSON" 

HAVE  NO  SUPERIOR 

They  are  made  of  the  same  high  grade  materials 
and  by  the  same  methods  and  workmanship 
characteristic  of  the  whole  SAMSON  line.  They 
give  absolute  satisfaction  and  good  service. 

Crucible  steel  bits  carefully  tempered  and 
ground. 

The  eyes  are  punched  from  solid  steel  and  will 
not  break. 

FULLY  GUARANTEED 


AT  YOUR  SERVICE 


H.  S.   HOWLAND,  SONS  &  CO. 


WHOLESALE    HARDWARE 

TORONTO 


LIMITED 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "      "  SC  904 

Heavy  Strap  Hinges "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  ' '  ' '  ' '  SC  935 
Corrugated  Tee  Hinges. .   "       "      "        SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured  by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


MORRISON'S 

CUSHION 


Compression  Work 


THE  ADVANTAGES  OF  THE  CUSH- 
ION DISC  CANNOT  BE 
OVERRATED 

THE  RUBBER  CUSHION  ENABLES  THE 
VALVE  TO  CLOSE  WITH  A  MINIMUxM 
COMPRESSION,  WHILE  THE  BRASS 
WASHER  TAKES  CARE  OF  THE  ROTARY 
MOTION,  PREVENTING  FRICTION  BE- 
TWEEN  THE   DISC   AND   SEAT. 


DON'T     USE     COCKS    THAT    WILL 

NOT    REMAIN    TIGHT.     ORDER  J.M.T.  CUSHION 


They  cost  no  more  than  the  regular  High-Grade  Compression  Work. 

The  James  Morrison  Brass  Mfg.  Co.,  Ltd. 

93-97  Adelaide  St.  W.,  TORONTO,  Ont. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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<&ualttp 


g>ertnce 


Courtesy  in  Puamesft 


at 


jfttttttSlp  ftameb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


'WAW//W/W//////^^^^^ 


'Wb  pou  sap  $lea*e  anb  tEfjanfe  pou?' 


>sV///////AW/////M^^^ 


ptOab  mttlbeb  melt  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

©Ualttp  aitb  §&tVbitt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 


are  large  probucerg  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

©j)e  prObUCtS  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

©Ur  tlUSUteSS  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page  rtnd  keep  with  letters  to  be  answered. 
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Heavy  Teaming  This  Autumn 

Farmers  will  be  marketing  their  grain;  will  be 
drawing  home  coal  and  building  materials;  will 
be  taking  out  manure — all  heavy  work,  hard  on 
horse's  shoulders  that  are  not  properly  protected 
with  the 

Ventiplex  Sweat  Pad 

Same  with  other  horse-owners  or  drivers — teamsters,  cart- 
ers, coal  dealers,  draymen. 

Put  it  up  to  these  men — every  man -jack  of  them — that 
there  is  real  economy  in  using 

Ventiplex  Sweat  Pads,  Housing  Saddle  Blankets 

Weather  strip  time  will  soon  he  here.     Be  prepared  to  supply 

"COMFY"  WEATHER  STRIP 

It  is  indispensable  for  its  assistance  in  keeping  the  house  warm  and  comfortable  during  the  cold  months. 
You'll  like  the  profit,  too.    Put  up  in  cartons  of  one  pound  each,  or  39  feet  per  carton. 

VENTIPLEX  INSOLES 

Made  of  grey  material,  can  be  cleansed,  and  are  a  real  pleasure  to  walk  on.    Being  absorbent,  they  aid  in 
keeping  the  feet  in  a  healthy  condition.      Made  in  sizes  from  6  to  10. 

Manufactured  by 

BURLINGTON  WINDSOR  BLANKET  CO.,  LIMITED 

Toronto,  Canada,  and  Burlington,  Wis.,  U.S.A. 


DAVIDSON'S  STOVE  BOARDS 


Square  or  Oblong 


Wood  Lined  and  Paper  Lined 
All  sizes 

Our  extensive  lithographing 
plant  enables  us  to  produce  the 
most  artistic  in  design  and  the 
quality  is  the  best,  as  only 
specially  selected  material  is 
used. 

Our  Stove  Boards  are  seamelss, 
no  cracked  or   shabby  corners. 

Write  us  for  prices. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 


September  16,  1916. 
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W 


TO 


TOOLS 


SSL 


Our  Dealer  Book,  "How 
to  Sell  Tools,'' Suggests 
Salesmen's  Conferences 


Have  you  put  this  book — "How  to  Sell  Tools" 
in  the  hands  of  every  one  of  your  men? 

Are  you  carrying  out  its  suggestions — and  check- 
ing up  the  results? 

Millers  Falls  Dealer's  Service  will  mean  some- 
thing definite — something  tangible — and  some- 
thing profitable  to  you,  if  you  try  it  out  at  just 
one  point  to  test  its  value. 

Begin  by  getting  "How  to  Sell  Tools"  and  key- 
ing your  tool  department  up  to  the  standard  of 
efficiency  there  laid  down.  Start  weekly  sales- 
men's conferences  to  keep  up  the  interest,  and 
discuss  at  these  meetings  the  selling  suggestions 
in  "How  to  Sell  Tools"  and  in  the  monthly 
issues  of  the  "Millers  Falls  Star."  Put  our  dis- 
plays and  advertising  features  to  work  in  your 
store.  Then  watch  your  tool  sales  for  results. 
They  will  show  and  show  big. 

Absolutely  no  price  to  pay  but  a  little  effort. 

"Write  us  to-day  for  our  plan  of  Dealer  Co-opera- 
tion and  we  will  help  you  start  something  that's 
worth  while. 

Bit  Brace  732  is  a  big  seller  among  our  better 
braces  because  it  has  universal  chuck  as  well  as 
boxed  ratchet  and  ball-bearing  head.  Hand- 
somely finished. 


Millers  Falls  Company 

'Toolmaker    to    the    Master   Mechanic" 
MILLERS  FALLS,  MASS. 

N.  Y.  Office  :     28  Warren  Street 


The  Big  ^KIR-BEN 

KIR-BEN 


STANDARD 
STEEL 


RANGE 


Note  the  pleasing  lines  of  this  range,  with  its 
right-hand  reservoir,  high  closet  and  mirror  top, 
all  nickel-finished. 

The  appearance  creates  a  "pull"  that  invites 
inquiries,  and  when  shown  the  Kir-Ben  features 
the  prospect  becomes  a  ready  buyer. 

Lined  throughout  with  asbestos  and  steel.  Large 
fire-box  (will  take  27-inch  wood)  or  coal.  Heat 
covers  five  sides  of  oven.  Large  oven  (20%  x  20 
x  I2V2)  Vacuum  principle  applied  to  door.  Oven 
thermometer. 

OUR  CATALOG  GIVES  FULLEST  PARTICU- 
LARS. SEND  FOR  A  COPY. 

TRADE  PRICES  ARE,: 

Square:  Reservoir: 

.  $39.50  $44.75 

Duplex  plates  for  wood  or  coal,  wood  only,  deduct 
$1.00.     Thermometer  if  desired,  50e. 

Rebates  on  season  quantity  purchaser  are: 

5   Range  during  1916 5% 

10      "  "         "    7y2% 

20       "  "         "    10% 

Write  us  re  our  remarkable  agency  proposition. 


KIR-BEN,  LIMITED 

ALMONTE,  ONTARIO 


KIR-BEN  AGENCY  is  the  BEST 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Our   Eavetrough  and 

Pipes  aae  the  Cheapest 

in  Canada 


What!  You  don't  believe  it? — Well  then,  you  just  try  a  sample  order  and  be  convinced.  You  will  soon  see  why, 
when  you  notice  how  little  time  and  solder  is  used  in  fitting'  them  together;  they  are  always  made  perfectly  and 
up  to  a  standard.     We  guarantee  all  our  goods. 

Mail  your  order  To-day  for  pipe,  trough,  valley,  ridge  roll  elbows,  nosing,  corrugated  iron,  ventilators  and  galvan- 
ized sheets. 


WHEELER  &  BAIN 


179   KING   STREET   EAST 
108   GEORGE  STREET 

THE    QUICK    SHIPPERS 


TORONTO 


Wrouqhtand  Steel  PI5H 

WASHERS 


of  all  descriptions 


Round  &  Squj 

Plain  or 
Galvanized 


Annealed 
Rivet  Burrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Brooms  of 

Quality 

may  always  be  had  by  ordering 
our  brands.    We  have  them  at 

$3-25,  $3-50,  $375,  $4-00, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5.50,  $5-75,  $6.00  per  dozen. 

FACTORY    and   MILL 

Brooms  $4.00,  $4.50,  $5.00 
per  dozen. 

Walter  Woods  &  Co. 

Hamilton         •         Winnipeg 


Did  You  Ever  Buy  Fireplace 
~JL               Goods  From  US? 

'1                                            }:     \ 

ff  ^^m|l  1    1111 11  in  1  i\J£                  Thisis  not  merely  a  side-issue  with  us. 

It   is  our  Business  and  we  are  Specialists 
therein.      We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

wii    l   The  Barton -Netting  Co.,  Ltd. 

vvSB^H                        9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


September  16,  1916. 
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What  Makes  a 

Vernier  Caliper  Accurate? 

Can  you  explain  to  a  prospective  customer  how  one  vernier  can  be  better  than 
another?  It's  a  detail  of  tool  salesmanship  you  might  know  to  advantage — 
profits  on  vernier  calipers  count  up  fast. 

Briefly,  the  point  may  be  summed  up  as  follows:  The  quality  of  the  graduations 
determines  the  quality  of  the  tool.  The  finest,  sharpest  graduations  are  found  on 

.Starrett  Vernier  Calipers 


A  vernier  must  read  accurately  to 
1/1000  of  an  inch,  yet  its  finest 
graduations  are  only  1/40  of  an 
inch.  To  divide  1/40"  into  twenty- 
fifths  is  a  delicate  job.  Therefore, 
the  Well-defined,  clean-cut  gradua- 
tions  produced    only    by    our   secret 


process  make  possible  finer,  more 
delicate  adjustment  than  with  any 
other  tools.  Show  a  mechanic  these 
graduations — under  a  magnifying 
glass  if  you  can, — and  explain  why 
he  can  take  a  reading  quickly  and 
accuratelv. 


If  you  want  further   details,   write    for   catalog  21  MA  that 
describes  the  whole  2100  styles  and  sizes  of  the  Starrett  line. 


42-502 


The  L.  S.  Starrett  Co. 

The  World's  Greatest  Toolmakers 
Athol,   Mass. 

New  York  London  Chicago 
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CARTER'S 

DRY 

RED  LEAD,  ORANGE  LEAD 
and  LITHARGE 

What  are  your  requirements  for  Dry  Red  Lead,  Orange  Lead  and  Litharge? 

We  are  offering  you  a  Canadian-made  product  manufactured  by  a  Canadian  Company. 

The  best  quality  of  Red  Lead,  Orange  Lead  or  Litharge  can  be  procured  right  here  in  Canada  at 
the  most  favorable  prices.  The  highest  standards  are  strictly  observed  and  your  requirements  can  he 
filled  completely  without  any  delay,  and  to  your  entire  satisfaction. 

Color  Makers,  Rubber  Makers,  Varnish  Makers,  Potters  and  Storage  Battery  Makers  should  be 
especially  interested. 

Do  not  let  this  opportunity  go  by,  but  drop  us  a  line  and  ask  us  for  our  prices  and  further  in- 
formation regarding  our  products. 

The  Carter  White  Lead  Co.  of  Canada,  Ltd. 

91  Delorimier  Ave.,  MONTREAL,  QUE. 


Talking  to  the  Point— 

CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-from- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 


HARDWARE    MERCHANTS,    ATTENTION! 

DOES  IT  PAY  TO  DEMONSTRATE? 

At  our  Toronto  Exhibition  just  closed  we  demonstrated  the  merits  of  the  Burrowes  Dustproof  Rocker  Ash 

Sifter  to  as  many  as  possible.   Chiefly  to  assist  the  Hardware  merchants,  merely  takino,  sufficient  orders  to 

cover  expenses,  one  man,  with  the  assistance  of  another  part  of  the  time,  sold  $539.10  worth  of  the  large 

sifters  with  the  closed  scuttle  and  double  rims.    These  were  sold  retail  with  a  good  deposit  on  each,  not 

counting  other  goods  sold. 

Does  this  not  go  to  show  that  the  people  appreciate  the  Burrowes  Ash  Sifters  more  and  more  each  year? 

We  trust  you  will  continue  the  good  work,  for  there  is  a  demand  for  a  sifter  that  is  really  dustproof,  quick, 

clean  and  easy  to  operate. 

Order  the  Burrowes  Ash  Sifters  from  your  wholesale  house. 

THE  BURROWES  MANUFACTURING  COMPANY,  TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GO 


Hand  Lanterns,  Trouble  Lights,  Automobile  Sockets 
and  Connectors,  Miniature  Incandescent  Lamps  DeL^pViL, 
Electric  Bicycle  and  Motorcycle  Lanterns,  Electric  Carriage 
Lanterns,  Radio  Batteries  and  Lamps 

The  "FRANCO"  Line  is  mighty  profitable  everywhere.    It  is  nice  appearing, 
easily  sold  and  gives  a  most  desirable  service. 


4730 


1009 


I •-IBKK    TIBILAK 


inners  or   the 


f  the 


NICKEL,    TUBULAR 


Made   in   various   other   sizes   and   designs. 


GOLD    MEDAL 

at  the 

Panama-Pacific  Exposition 

Franco  Flashlights  are  made  in 
various  sizes,  styles  and  finishes 
to  suit  every  purpose.  Fitted 
with  Radio  Lamp  and  Radio 
Battery,  they  excel  all  others. 

Radio  Batteries  for  Flashlights 
and  Hand  Lanterns. 

Long  Life  in  use  and  on  shelf. 


Write  for  New  Catalogue  and 

rriCeS.  Made   in 


sizes   and    designs. 


Interstate  Electric  Novelty  Co.  of  Canada,  Limited 

220  KING  STREET  WEST,  TORONTO,  ONT. 

The  Most  Progressive  Flashlight  Manufacturers  in  the  Dominion 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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TSieV^feekof  a  Million  Sales 


)    v 


/Annual 

EVEREADY 

DRIVE 

o<a.7th  to  o  Ai4th 

Bigger  and  Better 
thanEoer 


34,000.  in  Prizes  for  Dealers 

Window  Displays 

Come  in!     Come  in! — open  to  ALL  dealers! 

An  International  event— FIFTY  THOUSAND  DEALERS  in  Canada  and  the 
United  States  are  going  to  enlist  for  the  BIG  EVEREADY  DRIVE  this  year. 

$4,000  in  cash  prizes  for  dealers'  window  displays. 

$1,000  in  cash  prizes  for  store  salesmen. 

$3,000  for  a  better  name  than  "Flashlight"    (open  to  everybody ) 


EVEREADY  advertisements  in  a  score  of  national 
magazines  and  publications. 

Smashing  window  display  material  to  help  you  win 
prizes. 

Are  you  going  to  be  one  of  the  FIFTY  THOUSAND 
LIVE  ONES—? 

Write  in  a  hurry — we  are  waiting  for  you. 

Fill  out  the  attached  coupon  and  get  it  in  the  mails 
at  once. 


Canadian  National  Carbon  Co.,  Limited 

Toronto,   Ontario 


Please     send,    immediately,    particulars    concerning    BIG 
DRIVE  WEEK.    (47) 


Name- 


Address 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Toronto  National 

Exhibition  Shoot 

proved  the  unqualified  superiority  of  Dominion  Shot 
Gun  Sheik. 


International  Amateur  Championship — 

won  by  H.  E.  Smith,  Columbus,  Ohio,  with  100  per 
cent,  perfect  score,  breaking1  the  entire  100  targets 
without  a  miss. 

High  Score  for  total  number  of  targets  thrown  made  by 
John   S.   Boa — 834  x   900,   including  long  runs   of 
58-122-63-89-53-70. 

Both  these  gentlemen  us«d 

Dominion  Canuck  Shot  Shells 

There  you  have  the  talking  point. 


/ 


>/.* 


*  ^ 


W 


r 
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12  GAUGE 
DOMINION 

5TEEL  REINFORCED 


BRS.    v 

aswDH 

25 

or. 

SHOT 

1ft 

SIZE 
SHOT 

"C  M  1  L.  J_  E  O 

LOAD 

DJ 

TRAPSHOOTING  is  the  hardest  test  of  shot  gun  shells 
and  good  scores  are  proof  of  the  superiority  of  the 
shells  as  well  as  the  ability  of  the  shooter.    You  may 
tell  your  customers  that  Dominion  field  loads  are  made 
of  the  same  materials  and  on  the  same  machines  as  the 
trap  loads.    The  only  difference  is  the  powder  and  shot 
combinations.     Shot  Shells  that  will  make  records  at 
the  traps  will  fill  the  game  bag  in  the  marsh  or  field. 


DOMINION 

The  Only  Ammunition  Made  in  Canada 

Dominion  Cartridge  Co. 

Limited 

MONTREAL 


18  HARDWARE     AND    METAL 

Mentally,  are  you 

inferior  to  a  bank  president? 

This  advertisement  is  addressed  to  the  younger 
men   at   or   near   the   head    of    business    houses. 

It  is  addressed  to  you  because  you  have  ambition  not  chilled  by  the  experience  of 
many  failures. 

It  is  addressed  to  you  because  you  have  a  will  —  and  the  strength  —  to  attempt  big 
things. 

It  is  addressed  to  you  because  the  circumference  of  your  world  is  always  widening — 
this  because  of  energy  on  your  part  and  a  vision  of  things  far  off. 

Your  world  is  the  world  of  money  and  business — very  big  worlds.  They  are  worlds 
concerning  which  you  ought  to  know  much. 

In  particular,  you  want  to  know — or  should — about  Money  and  Business  in  Canada. 
This  desirable  and  essential  knowledge  can  be  obtained  from  reading  and  study. 

But  you  require  an  index — a  guide,  and  this  you  will  find  in  THE  FINANCIAL  POST, 
a  weekly  newspaper,  the  subscription  price  of  which  is  $3.00  a  year. 

This  newspaper  tells  you  about  Money  and  Business  in  Canada.  It  lifts  you  out  of 
your  own  rather  confined  world,  and  puts  you  into  the  world  of  the  men  who  are  doing 
big  things. 

Now  it  is  clear  that  you  can  make  more  money  if  you  Now  this  same  Big  World  is  open  to  you — but  you  must 

understand  Money  and1  Business  after  the  manner  of  enter  it  of  your  own  accord,  and  with  a  sincere  pur- 

these  men  at  the  head  of  our  great  banks,  financial  insti-  pose  to  become  familiar  with  it.    The  bigger  world  will 

tutions  and  manufacturing  establishments.  adopt  you  and  reward  you  if  you  choose  to  live  in  it. 

These  men  are  probably  not  a  whit  better  equipped  men-  The  Post 's  Business  Outlook  alone  will  give  you  an 
tally  than  you.  Their  advantage  lies  in  this  circum-  invaluable  acquaintance  with  big  affairs  and  with  the 
stance :  namely,  that  they  have  chosen  to  live  in  a  bigger  tendencies  in  business.  This  helps  to  give  you  that  fore- 
world — the  world  of  Big  Money  and  Big  Business.  And  sight  so  essential  in  directing  your  own  business  to 
living  in  this  world,  they  have  stretched  out  farther  and  greater  success.  Read  The  Post  for  this  Business  Outlook 
higher — in  the  direction  of  richer  prizes,  by  preparing  if  for  nothing  more.  It  alone  may  easily  be  worth  the 
themselves  constantly  for  greater  opportunities.  subscription  price  to  your  business. 

This  is  why  we  urge  you  to  become  a  regular  reader  of  THE  FINANCIAL  POST  OF  CANADA. 

And  as  a  young  man  of  ambition  and  outlook,  you  will,  we  feel  sure,  fill  in  the  form  below  and  return  to  us. 

THE  FINANCIAL  POST 

OF  CANADA 

143-153  University  Ave.  Toronto 

1916. 

THE  FINANCIAL  POST  OF  CANADA 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.  I  will  remit  $3.00  to 
pay  for  my  subscription  on  receipt  of  bill. 

Name  Address 


September  16,  1916. 
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'Quality  M  E TAL  L I C HI 


SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGH ano  PIPE     SKYLIGHTS 


Get  This  Catalogue 

of 

Metallic 
Ceilings  and  Walls 

It  will  increase  your  sales  immensely.  Use  it.  Show 
it  on  your  counter. 

It  is  the  finest  catalogue  of  its  kind  ever  published  by 
a  Canadian  maker.  Hundreds  of  beautiful  illustra- 
tions of  handsome,  exclusive  designs  never  shown 
before  in  Canada. 

OUR  SIMPLIFIED  PRICE  LIST 

enables  you  to  figure  the  cost  of  any  job  quickly  and 
easily.  Makes  a  pleasure  of  estimating  instead  of  a 
worry. 


WRITE  US  TO-DAY 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


C  TRADE.  JMh 

HICACH 
mark  ^HB^r 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send   for  Catalogue  M   32.    It  fully  illustrates  and   describes 
the    most    complete    line    of    Spring:    Hinges    manufactured. 

Chicago  Sprite  *Btttt  (Eompmjg, 


CHICAGO 


NEW    YORK 


WE  PROMISED 
TO  TELL  YOU 

why   we   make  All   Hard   Hand   Blades.     Here  goes: 

'  Despite  the  superiority  of  the  modern  Flexible  Hand 
Blade  made  of  Tungsten  Alloy  Steel,  there  are  quite  a 
number  of  mechanics  who  still  demand  an  all  hard  blade. 

'  They  acknowledge  this  type  of  blade  is  very  liable  to 
break.  They  have  tried  to  find  a  blade  that  would  not 
break,  and   they  succeeded. 

'  Unfortunately  they  tried  the  old  style  flexible  and  found, 
too,  that  it  would  not  cut.  . 

'   of   the   two   evils   they   chose   the   lesser. 

1  Where  the*'  can  be  induced  to  give  the  modern  Flexible 
made  of  Tungsten  Alloy  Steel  a  fair  trial  they  prefer  it 
to  the  All  Hard.  This  is  proved  by  our  sales  of  Hand 
Blades,   70%.    of   which   are    Flexible. 

'  .Meanwhile  such  demand  as  there  is  must  be  filled.  While 
it  exists  we  must  make  All  Hard  Hand  Blades.  For  the 
Dealer  we  suggest  a  stock  of  Hand.  Blades  one-third  All 
Hard  and  two-thirds  Flexible  should   be  about   right. 


'it's 


'//r  little  things — especially  in  (firing  a  customer  what 
he  demands — that  count." 

VICTOR   BLADE— CANADIAN  MADE. 


Victor  Saw  Works,  Ltd, 


Hamilton,  Ontario 


If  interested,  tear  out  this  pagennd  keep  with  letters  to  be  answered. 


20 


II  ARDWARE    AND    ME  T  A  L 


September  16.  1916. 


TOOLS     FOR     AUTOMOBILE     USE 

ARE  IN  GREAT  DEMAND  AT  THIS  SEASON-SCREWDRIVERS  ESPECIALLY 

THE  HERCULES  KNIFE  HANDLE  DRIVER 

Answers  every  requirement  of  the  Motorist  and  our  price  is  Right 


THERE  ARE  SEVERAL  REASONS  WHY  YOU  SHOULD   CARRY  THE  HERCULES 

Ask  your  jobber  about  it  or  write  us  for  sample  and  full  details 

THE  BRIDGEPORT  HARDWARE  MFG.  CO.  BRIDGEPORT,  CONN.,  U.S.A. 

PRESCOTT  W.  ROBINSON,  Canadian  Representative,  414  Drummond  Building,  Montreal 


"HURWOOD" 

SCREW  DRIVERS 

Unsurpassed  for  strength  and  durability. 
Blade,  Shank  and  Head  are  of  one 

piece   of  steel. 

The  Blades  are  finely  tempered  and  well  finished. 

TJie  Handles  are  polished  and  stained  black. 

Many  styles  and  sizes  from  which  to  select  your  stock. 

"HURWOOD"  SCREW  DRIVERS  ARE  MADE 
IN   CANADA 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

1  he  favorite  brands  are : 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

A.so  Manufacturers  of     fl^g    ^    WIR£ 

all  Kinds 


SINGLE     LOOP 


The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Digging.  Stair  Bldg..  Toronto.  Ont.  H.  E.  O.  Bull.  Montreal.  Que. 

Harry  F.  Moulden,   Winnipeg,  Man.  Geo.  W.  Laidlaw.  Vancouver,  B.  C. 


//  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 

A     GREAT   LITTLE    VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists, 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw ;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 


Jaws  224"  wide,   1#$"  deep, 
opening  3^",  Base 


714" 


long. 


Your  Jobber  will  supply  you. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


Big  Profits 
From 


Small 
Stocks 


¥ 


r       Are 
Made  by 
Dealers 
Who  Sell 
The  Famous 
Five  Files 


KEARNEY  &  FOOT 
GREAT  WESTERN 
AMERICAN 
ARCADE 
GLOBE 

(Made  in  Canada) 


We   carry   at   our   warehouse   and   at  jobbers   throughout   the 

country  ample  stocks  of  each  file  in  our  catalogue. 

A  dealer  does  not  need  to  carry  a  big  stock  of  the  Famous 

Five  in  order  to  do  a  large  turnover. 

We  would  rather  have  a  dealer  turn  over  a  small  stock  12 

times  in  a  year  than  sell  him  a  big  stock  once  a  year  and  have 

him  carry  over  several  numbers. 

Dealers  who  sell  the  Famous  Five  do,  on  an  average,  90%  of 

the  file  business  in  their  localities.     If  you  are  not  doing  this 

much  business,  the  Famous  Five  will  help  you  to  improve  your 

turnover  in  files. 

Write  for  catalogue  and  terms. 


NICHOLSON  FILE  COMPANY 

Port  Hope  (Jobbers  Everywhere)  Ontario 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  SQUARE  DEAL 


The  policy  of  the  Dominion  Rubber  System  is  to  provide 
every  need  in  Rubber  Goods,  and  to  give  a  square  deal  to 
every  buyer,  no  matter  how  small  the  purchase  may  be.  That 
means — 

A  Square  Deal  in  Values 
as  Well  as  Qualities 

Whether  the  purchase  be  a  Rubber  Nipple  for  the  baby's 
bottle,  a  Rubber  Shoe,  a  "Nobby"  Tread  Tire,  or  Inlaid  Til- 
ing for  a  Parlor  Car,  we  insist  that  the  goods  must  be  abso- 
lutely satisfactory. 

No  matter  what  the  need  in  rubber  may  be,  write  to  our 
nearest  Branch  or  direct  to  the  Head  Office. 

Canadian  Consolidated  Rubber  Co. 

LIMITED 
Executive  Office — Montreal,  P.Q. 

28  "Service"  Branches  Throughout  Canada 


Jf  interested,  tear  out  this  page  and  keep  with  letters  to  be  anstvered. 
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THIS  STAND  WILL  TREBLE  YOUR 

SALES  OF 


eaar 

Polish 


(MADE  IN  CANADA) 

With  this  stand  in  your  store  you  will  sell  as  much  O- 
Cedar  Polish  in  one  week  as  you  formerly  sold  in  three 
weeks.  -Everybody  will  see  it  and  they  will  remember  to 
order  O-Cedar. 

This  stand  is  a  handsome  piece  of  store  furniture — not 
too  large,  but  large  enough  to  attract  attention.  It  is  45 
inches  high,  12%  inches  deep  and  25^  inches  wide,  and 
will  hold  a  good  stock  of  O-Cedar  Polish. 

Make  up  an  individual  order  for  $100  (net)  of  O-Cedar  Products; 
send  it  to  your  jobber  and  he  will  send  you  one  of  these  stands 
absolutely  free.'   Do  it  now  and  watch  your  O-Cedar  sales  increa-e. 

WRITE  YOUR  JOBBER  TO-DAY 

and  ask  him  all  about  the  O-Cedar  Display  Deals  and 
Profit  Deals. 

CHANNELL  CHEMICAL  COMPANY,  LIMITED,  TORONTO,  CANADA 


H 


ERE  is  a  booklet  that  will  surely  bring 
profitable  business  to  your  store  if  properly 
distributed.     A  new  edition  of 


Stanley  Hardware 

For  Your  Garage 

It  describes  and  illustrates  the  popular  Stanley 
Garage  Door  Holder,  Garage  Door  Hinges,  Door 
Latches  and  Pulls,  Chain  and  Foot  Bolts,  Padlock 
Hasps,  etc.  Stanley  Garage  Hardware  is  so 
extensively  advertised  and  favorably  known  that 
it  sells  easily.    It  will  pay  you  to  feature  it. 


NEW  BRITAIN, 


New    York 
100  Lalayette   Street 


CONN.,  U.S.A. 


Chicago 
73  East  Lake   Street 


Your  firm  signature  prominently  printed  on  the  front  cover  of  these  booklets 
free  of  charge.  Send  to  carpentei-s,  contractors,  builders  and  those  who  buy 
in"  cars.  How  mans  do  you  want?  Send  a  postal  to-day  to  the  Service  De- 
partment. ,  '  I 


Canadian    Representatives: 
A.  MacFarlane  &  Co.,   Coristine   Bldg.,  Montreal 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Selling  Power  of  a  Tool  Window 


Business  Brought  by  Brightly  Displayed  Attractions  of  the 
Cutlery  Counter  —  Husbands    who    want    hammers 
and  Wives  Who_Buy  Scissors.  _ 


YOU  have  seen  a  husband  and  wife 
out  shopping  or  merely  "doing 
the  town"  haven't  you?  Of 
course  you  have— often.  And  you  -have 
also  observed  how  hubby's  footsteps 
lag,  and  how  he  lingers  looking  with 
fascinated  gaze  into  any  hardware  store 
window  which  is  featuring  a  tool  and 
cutlery  display.  The  ideal  wife  is  in- 
terested too,  and  is  willing  to  wait  and 
let  hubby  make  a  real  good  study  of 
the  contents  of  the  window,  just  as  the 
ideal  husband  will  take  an  interest  with 
his  wife  in  a  fall  fashion  display  and 
share  her  enthusiasm  over  hats.  For 
the  trouble  is,  that  a  good  tool '  and 
cutlery  display  is  about  the  most  at- 
tractive method  of  making  use  of  hard- 
ware store  window  space,  and  one  of  the 
most  certain  business  producers  in  the 
whole  field  of  window  display  per- 
suasion in  this  line. 
'You  know  why  some  wives  hurry  their 


husbands  past  hardware  store  windows 
in -which  tools  and  cutlery  are  attrac- 
tively displayed.  Nearly  every  wife 
learns  from  experience  that  -a  husband, 
permitted  to  gaze  upon  a  tool  and 
cutlery  display,  is  practically  certain  to 
be,  before  long,  a  purchaser  of  some 
handy  article,  knife,  hammer,  screw^ 
driver,  foot-rule,  drill  or  saw  which 
wifey  fully  believes  he  does  not  need, 
but  which  every  man  worth  while 
would  far  rather  buy  and  be  possessed 
of  than  borrow  and  become  beholden 
over. 

That  the  business  pulling  power  of  a 
properly  planned  tool  and  cutlery  dis- 
play is  a  proven  factor  in  the  hardware 
trade,  is  well  established  iby  the  experi- 
ence of  the  Faweett  Hardware  Co., 
Saskatoon,  the  photograph  of  whose 
window    display    illustrates   this   article. 

The  designed  and  planner  of  this  par- 
ticular  window   show,   Harold   W.   Parr 


who  also  personally  carried  out  the  dis- 
play -writ  es;  regarding  it.  "We  have 
been  strong  on  tool  and  cutlery  windows. 
We  find  them  to  be  a  good  stimulant  to 
business  as  there  is  always  some  one 
who  wants  a  tool  of  some  description.'' 

That  idea  crystalised  into  concrete 
business  results,  and  proved  its  power 
in  the  success  of  this  window  display, 
it  finds  printed  expression  to  the  domin- 
ant business  message-  to  the  public, 
which  occupies  the  place  of  honor  on 
the  right  hand  side  of  the  centre  dis- 
play. There  you  can  easily  read  the 
card  bearing  the  words,  "If  you  have 
need  for  a.  tool,  we  have  a  tool  for  your 
need." 

In  visible  proof  of  the  statement  the 
whole  range  of  the  window's  many  and 
varied  contents  is  clearly  set  out.  The 
background  is  a  simple  one.  The  boards 
used  are  display  boards  which  can  do 
service   many   times.      With   new   kalso- 
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mine  and  variations  of  the  boarder,  etc., 
their  enhancement  of  the  attractions  of 
the  goods  displayed  can  be  made  fresh 
and  inviting  with  every,  new  arrange- 
ment of  the  window,  at  a  cost  of  about 
50  cents,  the  border  illustrated  is  made 
of  a  bold  simple  stencil  design  in  green 
and  yellow,  with  zig-zag  rules  carried 
right  round  the  background,  and  red 
carpenters'  chalk  glued  in  the  "Vs"  of 
the  rules,  giving  a  handsome  and  at- 
tractive effect  like  the  bosses  on  a  mas- 
sive frieze. 

Saws  form  the  boldest  main  items  of 
the  board  display — the  central  board  be- 
ing dominated  by  two  cross-cut  saws, 
and  the  boards  to  right  and  left  having 
handsaws  handsomely  displayed  to  form 
a  broad  diagonal  design.  To  right  and 
left  of  the  centre,  above  the  cross-cut 
saws,  calipers,  squares,  and  smaller 
tools  are  attractively  arranged.  In  the 
centre  of  the  background,  and  coming 
down  between  the  two  large  central 
lettered  cards,  a  clever  festooning  of 
steel  jack  chain  is  used  as  a  bright  and 
graceful  feature  of  the  display.  The 
"fan"  design  between  the  cross- 
cut saws  above  is  also  outlined  in  jack 
cbain,  and  the  ribs  of  the  fan  are  long 
screwdrivers.  An  inviting  card  display 
of  special  small  tools,  all  one  firm's 
particular  line,  is  made  the  absolute 
centrepiece  of  the  display.  To  right 
and  left  along  the  eye-level  of  the  public 
passing  the  window,  and  against  a  dark 
background,  are  set  various  useful  ham- 
mers in  a  row,  and  the  angle  at  which 
the  hammers  are  poised — the  angle  of 
action,  of  use  and  of  efficiency  is  worth 
special  attention.  Steel  squares  are 
easily  observable  in  the  illustration,  to 
right  and  left.     On  the  extreme  left  are 


placed  coils  of  belting,  valves,  and  some 
agricultural  implements,  and  on  the 
extreme  right  there  are  oil  cans  of  vari- 
ous types.  Hand  axes  form  the  fore- 
ground of  this  window  display,  and 
trowels,  mells,  etc.,  fill  the  middle  floor 
space  of  the  window. 

In  perhaps  the  very  best  positions  of 
all,  to  catch  and  hold  the  eyes  of  passers 
by,  there  appear  four  splendid  panels 
of  scissors  in  their  various  sizes.  Of 
these     the     designer     of     the     display 


SOME  TOOL  POINTERS. 

Mr.  Parr  writes : 

"Tools  were  sold  that  had  been 
in  stock  for  the  last  four  or  five 
years. 

"A  tool  window  is  a  good  thing 
any  time  of  the  year. 

"We  have  been  strong  on  tool  and 
cutlery  windows.  We  find  them  to 
be  a  good  stimulant  to  business." 


writes:  "Perhaps  you  will  notice  the 
four  panels  of  scissors  near  the  bottom 
of  the  display.  While  I  was  working 
in  the  window  I  think  we  sold  eight  or 
nine  pairs  of  scissors — the  purchasers 
being  attracted  by  the  window  in  gen- 
eral, and  perhaps  by  someone  moving  in 
the  window.  Our  stock  of  scissors  is 
almost  depleted  at  the  time  of  writing, 
owing  to  the  fact  that  we  have  display- 
ed them  frequently.  They  are  not  cheap 
scissors  either." 

For  the  hardware  dealer  who  is  in- 
clined to  believe  in  the  power  of  a  tool 
and  cutlery  display  to  persuade  the 
purchasing  public  convincingly  as  re- 
gards the  merits  of  his  store,  there  is  a 
hint   in  this  matter  of  the  scissors  dis- 


play and  subsequent  successful  sales. 
Does  a  tool  and  cutlery  display  window 
attract  and  interest  only  men?  Why 
should  any  wife  — thrifty  or  only  hus- 
band-restraining— want  to  hurry  past 
your  hardware  display  window?  Do 
men  or  women  mostly  buy  scissors? 
The  advantage  of  having  attractively 
displayed  in  a  tool  and  cutlery  window 
show,  some  of  those  things  which  most 
appeal  to  women  in  the  hardware  mer- 
chants' stock  in  trade,  is  well  worth 
considering.  For  while  wifie  is  eagerly 
seeing  in  your  window  show  and  as 
eagerly  desiring,  the  scissors  or  the  meat 
mincer  she  most  needs,  hubby  will  be 
happily  allowed  to  wait  also  and  hunt 
around  the  endless  attractions  of  that 
self  same  window  display,  for  the 
handy  hammer,  the  extra  pair  of  pliers, 
the  pocket-knife,  or  the  spirit-level  he 
too  has  a  very  frequent  use  for;  and  the 
marital  bargain  "You  get  your  ham- 
mer George  and  get  me  those  scissors 
please",  makes  happy  homes  and  happy 
hardware  merchants  also. 

Two  quotations  in  conclusion  from 
the  creator  of  the  clever  tool  and  cutlery 
window  here  illustrated,  and  which  in- 
spired this  article.  Here's  the  first  one: 

"This  window  was  a  good  one  from 
the  sales  stand  point.  Tools  were  sold 
that  had  been  in  stock  for  the  last 
four  or  five  years,  and  which  we  almost 
considered  as  dead  stock." 

Is  there  anything  interesting  to  you 
in  that  argument  for  a  tool  and  cutlery 
display  window?  Mr.  Hardware  Merch- 
ant? Then  here's  the  second  and  con- 
cluding quotation: 

"A  tool  window  is  a  good  thing  any 
time  of  the  year." 

You  see,  you  can  make  your  trial  of 
it  right  now. 


Graniteware  in  Show  Cases 


GRANITEWARE  is  often  found 
difficult  to  keep  free  from  dust 
without  the  necessity  of  dusting 
it  frequently.  This  makes  work.  R.  Blain 
of  Brampton,  Ont.,  has  overcome  the  dif- 
ficulty by  placing  all  his  graniteware  on 
shelves  behind  large  showcase  windows. 
It  is  one  of  the  aims  of  Mr.  Blain  to  keep 
as  much  as  possible  of  his  stock  under 
glass.  To  this  end  he  secured  the  display 
cases  of  a  Toronto  confectionery  con- 
cern when  that  firm  went  out  of  business 
and  their  fixtures  were  put  up  for  sale. 
The  accompanying  pictures  show  one 
side  of  the  store  in  which  the  graniteware 
is  located.  On  the  opposite  side  there  is 
also  a  row  of  glass  cases  behind  which  he 
keeps  all  his  shelved  goods.  These  cases 
are  opened  by  sliding  upward,  the  same 
as  a  window.  The  shelves  are  deep,  be- 
ing formerly  use  for  holding  pastry  pans. 
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Three-Tiered  Fixture  That  Sells  Goods  on  Sight 

Enamelware  Displayed  Opposite  Entrance   to  Stratford  Store  on  3-Shelved  Fixture, 

Sloping  Up  and  Adjustable — Suggestion  and  Display  of  Numerous  Goods 

With  Prices  Induces  Ready  Sales — Other  Uses 

By  a  Staff  Writer. 


FOR  a  second  time  we  turn  to  the 
store  of  J.  R.  Myers  &  Sons,  of 
Stratford,  for  practical  ideas  that 
other  hardware  men  may  find  worth  try- 
ing out.  This  time  it  is  a  stand  for  the 
display — and  sale — of  enamel  ware.  We 
add  the  word  "sale"  because  the  firm, 
by  the  use  of  this  display  stand,  have 
been  able  to  increase  their  sales  con- 
siderably, and  no  other  reason  is  in  sight 
for  the  added  business.  Once  again,  let 
us  remark,  "Well  displayed  is  half 
sold." 

Shelves  of  Beaver  Board 
This  fixture,  in  the  form  of  a  stand 
with  three  shelves,  faces  every  one  who 
enters  the  store,  which  is  wide  enough 
to  permit  of  this  being  set  up,  while 
business  goes  on  as  usual  at  either  side. 
As  will  be  seen  by  a  study  of  the  draw- 
ing, the  stand  is  simply  made,  the 
shelves  being  of  beaver  board  held  by 
angle  iron.  The  three  shelves  can  be 
adjusted  in  height  according  to  the  size 
of  the  goods  to  be  set  on  them.  A  brace 
is  attached   to  the  centre  of  each. 

The  Dimensions 

A  good  feature,  for  appearance  and 
effective  display,  is  the  gradation  in  the 
widths  of  the  shelves,  the  upper  one  be- 
ing 18  inches,  the  second  27,  and  the 
lowest  one  36  inches.  We  have  seen  a 
number  that  were  of  uniform  width, 
but  in  these  the  goods  did  not  show  up 
to  any  hetter  advantage  than  in  ordin- 
ary shelving,  the  goods  on  the  lower 
shelves  being  partly  hidden  by  the  up- 
per boards.  Here  with  the  outward 
slope  towards  the  bottom,  all  can  be 
seen,  unimpeded. 

Can  Look  Over  It 

So  far  as  other  measurements  go,  the 
length  of  each  shelf  is  5V2  feet,  and 
the  height  of  the  top  from  the  ground 
is  four  feet.  There  is  a  point  in  both  of 
these  measurements:  the  width  does  not 
interfere  too  much  with  the  centre  of 
the  store  as  a  wider  fixture  does  in 
some  stores,  while  the  height,  four  feet, 
allows  a  view  of  the  rest  of  the  store 
above  it.  This  is  an  important  point, 
and  one  that  is  being  given  special  at- 
tention by  some  of  the  largest  stores  in 
Canada,  particularly  dry  goods.  The 
fondness  for  the  high  fixtures  in  the 
centre,  hiding  a  view  of  everything  be- 
yond them,  from  whatever  angle  they 
are  viewed,  is  fast  passing'  away,  anil 
in  place  of  them  are  being  installed 
lower  fixtures,  with  the  eoods  more 
easily  reached  by  the  clerks,  and  aUow- 


18"  WIDE 


Sketch  of  fixture  when  in  use  which 
demonstrates  its  possibilities. 


ing  everyone  to  see  clear  across  the  top 
to  other  parts  of  the  store.  Without 
this  the  apparent  size  is  cut  down  seri- 
ously for  the  public,  and  one  clerk  does 
not  know  what  is  passing  elsewhere,  and 
co-operation  in  waiting  on  customers  is 
made  more  difficult. 

Used  for  a  Single  Line  of  Goods 

,So  far  as  the  use  of  these  stands  is 
concerned,  one  or  two  suggestions  from 
the  experience  of  the  Myers  store  may 
be  helpful.  Sometimes  all  three  shelves 
are  used  for  one  line  of  enamelware, 
say,  for  granite.  This  as  a  rule  makes 
a  more  imposing  picture.  Then  the  lar- 
ger pieces  are  kept  for  the  bottom  shelf 
and  the  rest  graded. 

Price  Tickets 

Another  very  important  consideration 
is  the  price  ticket,  10c,  15c,  25c,  49c. 
75c,  and  so  on.  If  you  want  to  get  the 
maximum  selling  value  out  of  this  fix- 
ture, put  price  tickets  on  the  front  of 
each  line,  grouping  prices  if  you  must, 
singly  if  you  can.  The  customer  then 
knows  at  once  what  a  certain  piece  she 
fancies  will  cost,  and  she  can  go  up  to 
the  clerk  and  say,  "I'll  take  this." 
Otherwise  she  has  to  ask  several  ques- 
tions probably  before  she  gets  suffici- 
ent information  to  make  a  choice  — 
wasting,  or  at  least  taking  up  needless- 
ly the  clerk's  time,  as  well  as  her  own. 
This  mav  seem  like  repeating  "price 
ticket  advice"  that  has  appeared  al- 
ready in  Hardware  and  Metal  scores  of 
times,  but  for  all  that,  the  failure  of  so 


many  merchants  to  follow  it  out  shows 
that   it   can   stand  another  repetition. 

Other  Uses  for  the  Fixture. 

In  arranging  the  goods  on  these 
shelves,  one  style  of  enamelware  might 
be  used  on  one,  and  another  on  the  sec- 
ond, and  a  third  on  the  top,  but  an 
arrangement  according  to  size  would 
seem  best.  Probably  it  will  occur  to 
some  merchants — as  is  done  in  a  Hamil- 
ton store — to  arrange  the  goods  on  each 
shelf  according  to  size,  the  smallest 
saucepan,  say,  at  the  left,  the  next  lar- 
ger adjoining  it,  and  so  on. 

This  stand,  of  course,  need  not  be 
confined  to  enamelware,  but  could  be 
used  for  tinware,  or  a  good  "house- 
cleaning"  display  could  be  made,  the 
larger  goods  on  the  lowest  shelf,  and 
so  on,  and  a  large  and  attractive  card 
beina'  hung  down  from  the  ceiling  just 
above  it,  or  on  top,  and  smaller  price 
cards  for  each  article. 


EXHIBIT  OF  ENEMY  GOODS 

Ottawa,  Ont. — Details  of  the  exhibit 
of  samples  of  enemy  goods,  which  is  to 
be  shown  in  Montreal  early  next  month 
and  later  in  Toronto,  are  contained  in  a 
bulletin  issued  by  the  Trade  and  Com- 
merce Department.  The  articles  are  of 
a  great  variety  and  include  textiles, 
haberdashery,  fancy  and  leather  goods, 
glass  ware  and  crockery,  hardware, 
enamel  goods,  tools,  cutlery,  electro 
aoods,  etc. 
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THE  HUMAN  ELEMENT 

ELSEWHERE  jn  this  issue  is  a  description  of  the 
Social  Service  Department  of  Goodwin's  Lim- 
ited, Montreal.  The  improved  efficiency  of  the  sales 
for.ce  in  this  store  followed  a  sympathetic  study  of 
their  wants,  that  resulted  in  a  practiciu.  alleviation  of 
some  of  thenn  _llillusifaTe'sT"once  again,  the  vast 
importance  of  the  human  element  in  any  undertak- 
ing. The  inculcation  of  enthusiasm  and  interest  in 
a  sales  staff  should  he  the  most  important  object  of 
a  manager..  Without  tljatw-idl  other  aids  are  a 
mockery. 

A  smaller  .-tore  cannot  duplicate'the  efforts  of  a 
large  department  store  in  this  respect,  in  a  material 
way.  But  in  spirit  they  can  improve  on  the  other. 
The  small  store  and  staff  offers  opportunity  of  inter- 
course and  understanding  that  is  denied  the  big 
fellow.  Therein  lies  -the  small  retailer's  opportunity 
with  his  staff.  'Tlie  importance  of  this  field  of  effort 
is  indicated  by  the  spread  of  the  Social  Service  idea' 
amongst  the  most  successful  of  the  larger  concern-. 


publishers  all  over  the  country  are  taking  the  only 
course  open  to  them.  A  sheaf  of  clippings  is  before 
the  writer  containing  information  of  advances  an- 
nounced within  the  last  few  days  in  subscription 
rates. 

Reading  matter  is  the  only  item  of  every-day  life 
that  has  not  advanced  of  recent  years,  but  the  in- 
evitable has  now  come  to  pass.  Subscription  rates 
must  go  up  or  publishers  must  cease  publishing.  That 
the  public  will  accept  the  situation  fairly  and  sensibly 
is  a  foregone  conclusion. 


BUILDERS'  HARDWARE  UP  AGAIN  .    - 

AIM  advance  of  approximately  10  per  cent,  on  all 
lines  of  builders'  hardware  went  into  effect  in 
Ontario  during  the'paet  week.  In  Quebec  an-increa-e 
is  anticipated.  This  makes  the  third  or  fourth  in- 
crease in  this  line  of  goods  during  the  year.  The 
demand  for  builders'  hardware  is  not  large  at  the 
present  time,  due  to  the  small  amount  of  building- 
going  on.  The  advance  applies  to  every  line  made 
by  Canadian  builders'  hardware  manufacturers.  The 
upward  tendency,  it  is  asserted,  has  been  occasioned 
by  the  high. price  of  raw  material  and  the  difficulty 
in  securing  labor. 


IT  IS  INEVITABLE 

THE  situation  with  reference  to  paper  supply  is 
growing  more  serious  all  the  time.  Recently  a 
conference  of  newspaper  publishers  was  held  at  Fort 
Frances,  Ontario,  at  which  the  head  of  one  of  the 
large  paper  mills  gave  the  reasons  for  the  shortage 
•and  the  high  prices  which  now  prevail.  The  short- 
age followed  a  severe  scarcity  of  ran-  materials  and  of 
labor;  the  higher  prices  are  the  result  of  higher 
wages  and  a  most  unprecedented  jump  in  the  cost 
of  all  the  materials  that  go  into  the  making  of  paper. 
However,  all  this  is  now  more  or  less  familiar  to  the 
public.  The  real  point  of  his  address  was  a  predic- 
tion that  paper  prices  would  remain  high,  even  after 
the  present  crisis  is  passed. 

With  this  possibility,  nay  certainty,  facing  them, 


CHEQUES  AS  RECEIPTS 
Ty  KCENTLY,  a  merchant  declared  himself  annoy- 
"IVed  because  a  manufacturer  had  neglected  to  send 
lym  a  receipt  for  a  cheque  in  .payment  for  goods 
received.  This  prompts  the  reminder  that  when  pay- 
ment is  made  by  cheque  a  receipt  is  never  necessary. 
The  cheque  itself  is  a  receipt.  ,  If  it  is  .wanted  for 
file  purposes  the  drawer  can  recover  it  again  from  his 
own  bank  and  place  it  on  file,  and  in  any  case  the 
stub  of  his  cheque-book  is  sufficient  to  remind  him 
that  he  has  paid  the  cheque,  which  cheque  has  been 
paid  by  his  bank  for  him.  Moreover,  in  due  time, 
any  and  every  cheque  comes  back  to  the  drawer 
from  the  bank  wherein  his  money  is  deposited.  Posi- 
tively no  receipt  is  necessary.  Moreover,  it  is  not  now 
customary.  Efficiency  is  our  modern  watchword,  and 
it  is  inefficient  for  a  payee  to  haye  to  make  out  a 
receipt,  employing  time  and  trouble.,  and  spend 
stamps  in  mailing  it,  when  all  the  time  the  cheque 
itself  was  as  valid  and  sure  a  receipt.  In  days  of  old 
when  money  was  paid  for  accounts  in  cash  or  in  bills, 
some  acknowledgment  thereof  was  necessary.  Pay- 
ment by  cheque  entirely  obviates  this  necessity.  Our 
friend  need  not  feel  aggrieved  because  the  manufac- 
turer neglected  to  send  him  a  receipt.  The  mere 
acceptation  of  his  cheque  was  receipt  enough. 


GALVANIZED  SHEETS  WEAKER 

DUE  to  the  influence  of  a  weaker  spelter  market, 
the  price  of  galvanized  sheets  has  shown  a 
■noticeable  weakness.  One  of  the  Canadian  manufac- 
turers has  already  reduced  his  prices  by  about  25 
cents  on  each  of  the  various  gauges.  Another  Toronto 
jobber  stated  their  prices  would  probably  be  readjust- 
ed downward  about  the  first  of  next  week. 

In  the  face  of  this  the  agents  of  one  of  the  large 
United  States  firms  stated  last  week  that  the  price  of 
their  products  would  probably  be  upward.  The 
general  opinion  seems  to  be  toward  slightly  lower 
levels. 


THROUGH  a  typographical  error  last  week  it  was 
stated  in  these  columns  that  gasoline  could  be  secured 
ait  one  of  the  large  service  stations  for  18  cents  per 
gallon.  It  should  have  been  28c.  "Lead  me  to  it  at 
that  price,"  stated  one  interested  party. 


September  16,  1916. 


To  Meet  the  Mail  Order  Menace 

The  Relation  of  the  Post  Office  to  Mail  Order  Activities  —  What  the  Retail  Merchants 
Must  Do  to  Combat  the  Growing  Power  of  Catalogue  Houses. 
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THE  following  is 
a  verbatim  re- 
port of  an  out- 
standing address  de- 
livered by  E.  M. 
Trowern,  secretary  of 
the  Retail  Merchants' 
Association  of  Can- 
ada at  the  Manitoba 
Provincial    Convention. 

The  subject  of 
"Mail  Order  Houses,"  commonly  so 
called,  and  how  they  should  best  be  dealt 
with  so  as  to  retain  in  the  community 
the  trade  that  properly  belongs  to  it,  is 
one  that  has  caused  many  writers  and 
public  speakers  as  well  as  representa- 
tives of  the  Government,  both  in  Can- 
ada and  in  the  United  States,  a  great 
deal  of  thought  and  consideration. 

In  order  to  deal  with  this  subject 
properly,  we  must  consider  it  in  its 
broadest  and  fullest  sense,  without  fear 
or  prejudice,  as  to  how  much,  or  how 
little  trade  these  concerns  may  or  may 
not  seeure  in  any  municipality  in  which 
they  do  business,  through,  and  with  the 
assistance  of  the  P.  0.  Dept.  of  Canada. 

In  the  wisdom  of  the  Government  and 
of  the  people  of  Canada,  it  was  decided 
some  years  ago  that  provision  should  be 
made  to  establish  a  postal  system  under 
Government  management  to  carry  let- 
ters, circulars,  newspapers,  journals, 
magazines  and  parcels,  not  only  through- 
out Canada,  but  under  reciprocal  ar- 
rangements to  all  parts  of  the  world. 

In  Canada  there  are  about  thirteen 
thousand  Post  Offices  of  which  about  five 
hundred  are  owned  by  the  Government, 
and  have  been  built  under  the  direction 
of  the  Department  of  Public  Works,  and 
the  other  twelve  thousand  five  hundred 
are  owned  nearly  altogether  by  retail 
merchants,  who  receive  a  small  sum  per 
annum  from  the  Post  Office  Department 
at  Ottawa  as  rental,  and  who  also  re- 
ceive a  small  sum  for  their  services  as 
post  masters.  The  appointments  to  these 
positions  are  generally  made  to  those 
who  are  supporters  of  whatever  Govern- 
ment may  happen  to  be  in  power  when 
such  positions  are  vacant.  This  system 
also  applies  to  the  appointment  of  all 
postmen,  throughout  Canada,  including 
officials  of  the  Department.  Many  per- 
sons are  under  the  impression  that  the 
entire  postal  service  is  owned  and  oper- 
ated entirely  by  the  Government,  but 
this  is  not  the  case.  The  Post  Master 
Generals'  Office  at  Ottawa,  and  the  post 
masters,  and  the  postal  clerks,  and  post- 
men, who  are  engaged  in  the  five  hun- 
dred post  offices  that  belong  to  the  Gov- 
ernment, are  paid  by  and  are  in  the  em- 


ploy of  the  Govern- 
ment. The  transpor- 
tation of  the  mail,  on 
railroads  or  steam  boats 
or  by  rural  mail  car- 
riers, and  the  collecting 
of  the  mail  in  many 
municipalities,  and 
throughout  a  vast  num- 
ber of  places  in  Can- 
ada, is  all  done  under  a 
contract  with  private  persons  or  private- 
ly owned  company  railroads. 

According  to  the  receipts  and  expendi- 
tures of  the  Postmaster-General's  re- 
ports, the  sale  of  postage  stamps  for  the 
delivery  of  letters,  leaves  a  margin  in 
favor  of  the  department,  but  the  deliv- 
ery and  the  handling  of  parcels  causes  a 
large  deficit,  and  absorbs  far  more  than 
the  profit  that  is  made  by  the  handling 
of  letters.  By  some  of  the  members  of 
the  Government  this  loss  is  not  admit- 
ted. They  fail  to  recognize  the  fact  that 
all  alterations,  repairs,  cleaning,  caretak- 
ing,  lighting,  etc.,  are  charged  to  the  De- 
partment of  Public  Works  and  not  to 
the  Postmaster-General's  Department. 
This,  we  think,  is  not  a  proper  system  of 
bookkeeping,  nor  a  proper  method  of 
conducting  the  department. 

In  our  opinion  the  entire  cost,  no  mat- 
ter what  the  cost  of  the  Post  Office  De- 
partment may  be, 
should  be  charged 
t  o  that  depart- 
ment, and  each 
service  in  that 
department 
should  be  self- 
sustaining.  If  the 
sum  of  two  cents 
is  too  large  an 
amount  to  carry 
letters  through- 
out  Canada,  the 
cost  should  be  re- 
duced and  the 
rate  that  is  now 
being  charged  for 
carrying  parcels, 
which  is  too  low, 
should  be  i  n  - 
creased,  so  that 
this  service  will 
not  only  be  self- 
sustaining  but  so 
that  it  will  pay 
the  rural  post- 
masters and  the 
rural  mail  deliv- 
erers a  bettov  re- 
muneration, than 
they  are  now  re- 
ceiving1. 


These  statements  are  made  to  show 
the  provision  that  is  made  to  conduct  a 
mail  order  service  throughout  Canada, 
and  the  manner  in  which  it  is  carried  on. 
It  must  remain  unquestioned,  that  a  pos- 
tal system  is  needed,  whether  it  be  con- 
ducted under  Government  contract,  or 
partly  by  Government  ownership  and 
partly  by  Government  control,  but  the 
main  thing  that  we  must  insist  upon  is, 
that  it  must  not  be  conducted  for  the 
benefit  of  a  few  mail  order  houses  at 
the  expense  of  the  people.  The  question 
here  might  properly  be  asked,  what  pro- 
portion of  the  mail  order  service  of  the 
P.  0.  department  is  used  by  the  mer- 
chants genearlly  throughout  Canada,  in 
proportion  to  those  concerns  known  as 
purely  mail  order  houses.  It  is  our  be- 
lief that  the  purely  ' '  mail  order 
houces"  use  the  service  at  thei  present 
time  to  a  far  greater  extent  than  the 
ordinary  merchant,  for  reasons  which  we 
will  explain  further  on. 

In  considering  any  proposal  to  tax 
or  collect  a  further  charge  from  mail 
order  houses  than  the  charge'  paid  to  the 
P.  0.  department  when  the  parcel  is 
shipped,  the  same  would  have-  to  apply 
to  all  catalogue  houses  alike  that  sold 
goods  delivered  by  'the  use  of-  theP.  0. 
department,  or  a  distinction  would  have 
to    be   made    specifying   who    should    or 


The  country   is  flooded   by   mail   matter  from  these  well 
organized  catalogue  houses. 
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should  not  be  asked  to  pay  the  additional 
tax.  Take,  for  instance  a  merchant  who 
sold  automobiles  and  automobile  parts, 
of  a  certain  make,  or  a  dealer  in  farm 
implements,  or  an  optician,  or  a  mer- 
chant who  dealt  in  trusses,  or  wigs,  and 
who  solicited  their  business  through 
catalogues.  If  a  customer,  living  in  some 
out  of  the  way  country  place  desired 
some  part  to  replace  a  broken  part  of 
the  automobile,  or  the  farm  implement, 
or  the  eye  glasses,  or  the  truss,  or  the 
wig,  and  they  could  procure  it  only 
from  the  person  issuing  the  catalogue,  do 
you  think  that  it  would  be  reasonable 
to  put  these  mail  shipments  in  the  same 
class  as  the  general  merchandise  shipped 
by  what  is  known  as  the  common  "mail 
order  house?"  We  think  that  it  would 
not  and  if  we  argued  in  favor  of  any 
such  plan  we  would  arouse  a  just  opposi- 
tion that  would  react  against  us  and  in- 
jure our  cause. 

Canada  is,  as  yet,  a  sparsely  populated 
country  of  great  extent,  and  those  who 
are  isolated  from  the  cities,  towns  and 
villages  must  be  considered,  as  well  as 
those  who  use  the  mails,  such  as  retail 
merchants,  dentists,  doctors,  and  others, 
who  have  delivered  to  them,  by  post,  par- 
cels from  the  wholesale  houses  and  from 
the  manufacturers.  The  question  we 
have  to  consider  then  resolves  itself  into 
this: — Is  there  any  better  way  of  deliv- 
ering small  parcels,  to  any  and  every 
part  of  Canada  than  it  is  now  being  done 
by  the  parcels  system?  To  send  small 
parcels  by  express  would  limit  them  to 
places  where  the  express  companies  have 
their  offices,  and  the  same  would  apply 
to  shipping  by  freight,  which  in  the  case 
of  some  retail  merchants  would  be  out 
of  the  question. 

As  it  therefore  seems  impossible  for 
us  to  do  without  the  parcels  post  ser- 
vice, the  cause  of  our  trouble  must  lie 
with  its  use,  and  abuse,  and  not  with 
the  fact  that  the  service  exists.  Let  us 
now  ask  ourselves,  what  is  our  complaint 
against  those  who  use  the  parcel  post 
system  and  whom  we  designate  "mail 
order  catalogue  houses."  To  condemn 
the  issuing  of  all  catalogues  would  not 
only  be  unwise  but  it  would  be  absurd. 
Catalogues  are  issued  by  nearly  every 
manufacturer,  illustrating  the  lines  of 
goods  they  manufacture,  and  these  cata- 
logues are  a  great  help  to  both  the  whole- 
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sale  and  the  retail  trade.    Many  retailers 
take    orders    from    their    customers    for 
various  patterns  of  goods  that  they  do 
not  happen  to  have  in  stock,  from  whole- 
sale or  manufacturers  catalogues,  or  they 
hand  out  to  their  customers,  or  mail  to 
them,  catalogues  of  certain  special  lines 
of  goods  that  they  are  agents  for,  and 
which     they     have     had     prepared     and 
printed,  or  which  have  been  supplied  to 
them     by     the     manufacturer.       Retail 
jewelers,  dry  goods  merchants,  hardware 
dealers,    sporting    goods    dealers,    piano 
and    musical    instrument    dealers,    mer- 
chant tailors,  boot  and  shoe  dealers,  hat- 
ters   and    furriers,    etc.,    etc.,    all    issue 
catalogues.     Some  of  them  find  that  it 
pays  them  to  do  so,  others  find  that  it 
pays    them    better   to    advertise   in    the 
press,  and   in  other  ways.     Some  quote 
prices  in  their  catalogue,  others  do  not. 
Whether  a  catalogue  is  published,  or  a 
large  or  small  space  is  taken  in  a  news- 
paper, illustrated  or  not  illustrated,  and 
with    prices   quoted    or   not   quoted,    or 
whether  a   leaflet  is  published,  if  the  mail 
ordering  public  be  reached  through  the 
use  of  the  mails,  if  the  mails  carry  par- 
cels at  a  loss,  the  effect  is  just  the  same. 
The  loss  that  the  Government  is  mak- 
ing by  carrying  goods  through  the  mails 
at  less  than  the  cost  of  the  service,  ap- 
plies equally  to  goods  that  are  honestly 
made  and  honestly  advertised,  as  it  does 
to  goods  that  are  dishonestly  made  and 
dishonestly   advertised.      The    first    step 
then,  that  should  be  taken  in  this  mat- 
ter by  our  Association,  is  to  insist  upon 
all  goods  that  are  delivered  through  the 
mails   being  delivered   at  not   less   than 
the  cost  of  the  service. 

The  real  fault  then,  that  must  be  rem- 
edied does  not  lie  in  the  fact  that  a  firm 
publishes  a  catalogue,  or  a  circular  or 
places  an  advertisemnt  in  the  press,  or 
does  a  purely  mail  order  business  through 
catalogues  or  not,  but  it  lies  in  the  possi- 
bility of  statements  that  are  printed 
therein  being  false  and  misleading. 
Therefore,  the  second  step  for  our  Asso- 
ciation to  take  is  to  see  that  all  persons 
who  falsely  advertise  goods  whether  in 
catalogues,  in  pamphlets,  in  the  press,  or 
in  any  other  manner,  shall  be  prosecuted 
and  in  common  fairness  this  surveillance 
must  extend  to  other  ways  used  to  at- 
tract the  buying  public  such  as  show- 
windows,  etc.,  and  proper  financial  pro- 
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vision  must  be  made  by  us  for  that  pur- 
pose. 

One  of  our  troubles  in  the  past  has 
been  in  too  often  allowing  all  sorts  of 
false  staements  to  be  published  in  the 
press  and  by  mail  order  houses  and 
by  others  without  contradicting  them, 
and  the  public  have  accepted  these  false 
statements  as  the  truth.  Not  long  ago  a 
company  was  formed  in  Ontario  called 
the  "Canadian  Mail  Orders"  Limited. 
A  prominent  solicitor  and  member  of  the 
Ontario  Legislature  was  president,  an  ex- 
Minister  of  Agriculture  was  vice-presi- 
dent. It  was  a  chartered  company  with 
authorized  capital  stock  of  $1,000,000.00 
divided  into  shares  of  $10.00  each.  An 
elaborate  prospectus  was  prepared,  and 
the  usual  stock  promoters  were  let  loose 
as  benefactors  to  benefit  the  unsuspect- 
ing and  innocent  public,  and  to  do  away 
if  possible  with  what  they  called  the 
"middle  man's"  profit.  Among  the 
arguments  that  were  used  the  following 
appeared. 

"It  is  the  only  intermediary  between 
its  customers  and  the  manufacturers,  and 
it  eliminates  thereby  a  tremendous  profit 
which  now  goes  into  the  pockets  of  the 
wholesale  and  retail  merchants." 

"Its  customers  are  enabled  to  buy 
their  goods  at  prices  which  mean  a  sav- 
ing to  them  of  from  20  to  40  per  cent. 

"The  first  preference  stock  holders 
shall  receive  a  dividend  of  7  per  cent., 
and  just  as  much  more  as  the  amount  of 
business  done  permits — probably  50  per 
cent." 

"In  addition  to  the  above  every  share- 
holder will  be  entitled  to  receive  5  per 
cent,  on  all  of  their  purchases  from  the 
company's  catalogue." 

To  further  show  the  prospective  share- 
holders what  they  might  expect  and  so 
as  to  induce  them  to  invest,  the  follow- 
ing illustration  was  given: — 

"Ten  years  ago  a  Chicago  capitalist 
invested  $40,000.00  in  a  mail  order  busi- 
ness. He  was  connected  with  the  busi- 
ness for  six  years  and  sold  out  at  that 
time  for  considerably  over  one  million 
dollars,  in  addition  to  having  received 
very  large  annual  dividends  during  that 
period.  In  six  years  the  mail  order 
business  had  netted  him  over  thirty  times 
his  original  investment. 

"We  ask  you,  therefore,  what  may  be 
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expected  from  our  plan  where  we 
have  thousands  of  persons  holding 
shares  all  over  the  Dominion,  each 
one  helping'  the  business  not  only 
by  dealing  with  the  company,  but 
by  telling  his  neighbors  how 
cheaply  he  can  buy  everything 
through   us. 

"It   means  a  saving  to  you  of 
from  20   to  40   per  cent,   on   your  pur- 
chases, or  in  other  words,  you  get  the 
profit    which    now    goes    to    your    local 
dealer.     Isn't  this  a  strong  reason?" 

These  arguments  show  some  of  the 
deceptive  methods  of  the  "mail  order 
catalogue  house"  scheme.  How  can  any 
business  pay  those  who  invest  their 
money  in  it  as  high  as  50  per  cent,  or  60 
per  cent,  and  at  the  same  time  save  20 
per  cent,  to  40  per  cent,  to  those  who 
purchase  goods.  Needless  to  say  our 
Association  took  active  measures  to  ex- 
pose the  scheme,  and  those  who  had  asso- 
ciated themeslves  with  the  promoters 
backed  away  from  it.  Not,  however,  until 
the  promoters  secured  a  large  amount  of 
the  money  subscribed,  to  pay  their  com- 
missions. The  directors  were  compelled 
to  make  a  personal  loss,  to  say  nothing 
about  the  loss  made  by  those  who  sub- 
scribed for  the  stock. 

Some  merchants  say  that  the  best  way 
to  compete  with  illegitimate  and  unfair 
trading  mail  order  houses  is  to  enter  into 
competition  with  them.  This  is  a  task 
that  no  honest  retail  merchant  desires  to 
succeed  in,  unless  he  follows  the  plan 
adopted  by  "unfair-training-mail-order- 
houses,"  and  casts  aside  his  honor  and 
his  conscience,  and  is  prepared  to  have 
special  lines  of  well-known  articles  made 
of  an  inferior  quality,  to  look  like  arti- 
cles of  reputable  make,  such  as: — 

"Washing  boilers  made  out  of  thinly 
rolled  metal  with  light  copper  bottoms" 
to  imitate  those  of  standard  size  and 
weight. 

"Spools  of  thread  made  with  more 
wood  and  less  cotton?" 

"Paint  containing  no  white  lead,  but 
advertised  as  containing  all  the  best  and 
purest  ingredients." 

"Mustard,  advertised  as  "pure"  when 
it  was  so  inferior  that  it  could  not  be 
told  from  corn  meal." 

"Tables  advertised  as  "solid  oak," 
which  contain  no  oak  whatever. ' ' 

"Silverware  advertised  as  being  of 
the  best  quadruple  plate,  and  found  to  be 
of  the  cheapest  and  most  inferior  quality 
and  bearing  false  marks." 

"Sausages,  advertised  as  being  'pure 
country  pork  sausages  our  own  make,' 
containing  no  pork  whatever  and  violat- 
ing the  Pure  Food  Act." 

"Silk  blouses  at  very  special  prices 
that  were  a  poor  imitation  of  silk,"  and 
hosts  of  other  articles,  described  in  the 
same  deceptive  way. 


Unless  a  merchant  is  prepared  to  sac- 
rifice his  honor  and  his  conscience,  he 
could  take  no  part  in  a  performance 
of  this  character,  and  he  would  be  well 
advised  to  make  no  attempt  to  conduct 
an  illegitimate  business  of  that  sort. 

Other  merchants  think  that  the  trade 
of  these  "illegitimate  and  unfair  trading 
mail  order  houses,"  as  well  as  the  trade 
of  the  fair  trading  mail  order  houses" 
could  be  to  a  great  extent  secured  if  the 
retail  merchants  would  unite  together 
and  form  co-operative  buying  syndicates 
so  that  they  could  buy  in  larger  quanti- 
ties direct  from  the  manufacturers,  and 
by  buying  at  lower  prices  be  able  to  com- 
pete with  these  concerns.  This  plan  may 
sound  feasible  to  some,  but  there  is  an 
old  saying,  which  may  be  quoted  in  this 
connection,  "Two  wrongs  never  make 
one  right."  If  we  think  that  the  princi- 
ple of  co-operative  buying  is  wrong  when 
conducted  by  our  customers,  why  should 
we  consider  the  principle  right  when  it 
applies  to  the  customers  of  the  whole- 
saler. ' ' 

We  strongly  oppose  co-operative  buy- 
ing, and  we  need  not  expect  that  the 
wholesale  trade  will  sit  quietly  down  and 
let  us  do  to  them  what  we  are  endeavor- 
ing to  prevent  our  customers  doing  to  us. 
Not  very  long  ago  a  retail  merchant  in  a 
Western  town  in  the  Province  of  On- 
tario, came  to  my  office  to  seek  some  ad- 
vice. He  stated  that  he  had  been  conduct- 
ing a  general  store  in  a  prosperous  vil- 
lage for  some  years.  Of  late  he  found 
that  his  trade  was  falling  off  and  that 
what  trade  he  was  getting  was  nearly 
all  charged  on  his  books.  Upon  investi- 
gation he  discovered  that  the  farmers  in 
his  locality  had  formed  "Co-operative 
Buying  Clubs"  and  that  they  were  buy- 
ing their  groceries,  binding-twine,  under- 
clothing, nails  and  blankets,  and  a  host 
of  other  things  in  car  load  lots  and  divid- 
ing them  up  among  themselves.  He 
wanted  to  know  what  I  would  advise 
him  to  do.  I  asked  him  if  he  knew  the 
firms  that  the  farmers  bought  their 
goods  from.  He  said  he  did  not,  but  per- 
haps he  could  find  out  the  names  of  a 
great  many  if  not  all  of  them.  I  knew 
that  even  if  he  could  it  would  take  some 
time  for  us  to  place  the  facts  before 
them  and  ask  them  to  discontinue  their 
practice.  So  I  asked  him  if  he  knew  the 
farmers  who  were  in  the  club,  and  he 
stated  that  he  knew  nearly  all  of  them  as 


he  was  born  in  the  district,  and 
his  father  had  carried  on  the  same 
business  for  many  years.  I  ad- 
vised him  to  prepare  a  list  of  all 
of  the  farmers  who  were  in  the 
club,  securing-  their  proper  initials 
and  addresses,  and  make  out  two 
or  three  lists  of  them  all,  and 
have  them  typewritten  and 
hang  them  up  in  his  shop,  placing 
as  a  heading  on  the  top  that 
he  was  born  in  the  district,  and  his 
father  had  carried  on  the  same  business 
for  many  years.  I  advised  him  to  pre- 
pare a  list  of  all  of  the  farmers  who 
were  in  the  club  securing  their  proper 
initials  and  addresses  and  make  out  two 
or  three  lists  of  them  all,  and  have  them 
typewritten  and  hang  them  up  in  his 
shop,  placing  as  a  heading  on  the  top  the 
words    "Members    of    the    Co-operative 

Farmers  Club  in  the  County  of  " 

and  when  any  of  these  members  came  in 
to  buy  anything,  quote  the  regular  price, 
but  state  that  if  his  or  her  name  was  on 
the  list,  that  was  hanging  up  in  a  promi- 
nent place  in  the  shop,  that  you  must  add 
a  percentage  of  not  less  than  10  per  cent. 
and  explain  the  reason  why,  also  stating 
that  the  terms  must  be  net  cash,  as  you 
could  not  give  any  person,  whose  name 
was  there,  any  further  credit.  He  fol- 
lowed my  instructions  and  the  next  time 
he  came  to  Toronto  he  called  in  and  he 
was  delighted  with  the  manner  in  which 
the  plan  worked.  It  was  not  long  before 
all  the  farmers,  both  those  who  were  in 
as  well  as  those  who  were  not  in  the 
club,  knew  it.  Many  came  in  just  to  see 
if  their  names  were  really  there,  and 
they  read  the  names  all  over.  Some 
laughed,  some  said  nothing,  and.  others 
thought  that  the  retail  merchant  was  do- 
ing the  right  thing.  One  member 
thought  that  the  result  of  his  explaining 
"why"  would  be  that  he  would  get  all 
his  old  customers  back  with  new  ones 
added. 

This  is  merely  one  simple  and  yet  ef- 
fective'method.  Another  similar  method 
to  meet  the  mail  order  houses  catalogue 
has  been  adopted  by  some  retail  mer- 
chants. 

(Continued  next   week.) 


® 

REDUCING   THE   COST   OF   LIVING. 

The  New  Yofk  Commissioner  of 
Foods  and  Markets  is  reported  to  have 
stated  at  the  time  when  a  general  rail- 
road strike  seemed  certain  that  his  de- 
partment would  take  advantage  of  the 
situation  to  reduce  the  cost  of  living  for 
the  citizens  of  New  York.  He  explained 
that  this  would  be  possible  by  the  use 
of  motor  trucks  and  boats  which  could 
bring  produce  and  other  foodstuffs  into 
the  city  without  passing  through  the 
hands  of  the  middlemen. 
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IN  plate  27  is  shown  how  the  patterns 
for  inside  and  outside  mitres  for  an 
eavetrough  may  be  developed.  It  is 
not  by  any  means  a  difficult  one  to  make. 
The  same  method  is  followed  for  all 
kinds  of  moulding,  or  other  cornice 
work  where  mitres  are  required. 

Fig.  Al  is  a  perspective  view  of  an 
outside  mitre.  Fig.  B2  is  the  perspective 
of  an  outside  mitre. 

We  will  now  proceed  with  the  devel- 
oping of  the  pattern.  First  draw  an 
elevation  plan  and  size  of  eavetrough  re- 
quired as  shown  in  Fig.  C.  It  may  b?. 
here  stated  that  while  the  trough  we  are 


showing  is  a  simple  half  round  one,  it 
does  not  matter  what  style  or  size  is  re- 
quired, the  same  method  is  adopted. 

When  plan  as  shown  in  Fig.  C  has 
been  drawn  erect  vertical  line  B.D.  be- 
ing the  total  length  of  material  required, 
then  draw  horizontal  lines  A,  B,  €,  D, 
these  being  long  enough  to  make  the  two 
pieces  of  the  mitre  if  new  material  off 
large  pieces  is  being  used  up,  but  if  small 
pieces  are  to  be  used  any  size  large 
enough. 

Having  drawn  lines  A,  B,  C,  D,  form- 
ing almost  a  square  as  shown,  proceed 
by  spacing  off  pattern  as  shown  in  Fig. 


€,  viz. :  B,  G,  x  1,  2,  3,  4,  5,  6,  7,  8,  9, 
xl,  x2,  x3,  x4.  These  spaces  being  ne- 
cessary to  form  the  stretchout,  transfer 
these  spaces  to  vertical  line  B,  D,  as 
shown,  then  erect  lines  as  shown  from 
x,  1,  2,  3,  etc.,  in  Fig  C.  Next  draw 
horizontal  lines,  G,  x  1,  2,  3,  4,  5,  etc., 
so  as  to  intersect  the  various  vertical 
lines  of  the  same  numbers.  Then  draw 
line  as  shown  where  these  vertical  and 
horizontal  lines  meet  or  intersect  as 
shown,  this  being  the  pattern.  The  por- 
tion marked  Fig.  A  being  pattern  for 
outside  pattern  as  shown  in  plan  Al.  If 
(Continued    on   Page    33.) 
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UNFINISHED     STEEL,     AFTER     THE     WAR 

(From    American    Metal    Market.) 

The  following  represents  substantially  the 
present  alignment  between  raw  material,  semi- 
finished  steel  and  finished  steel : 

Pig  and  scrap,  about  $17. 50  delivered  (about 
$16.50  for  scrap  and  $18  valley  for  basic  pig 
iron). 

Billets  and  sheet  bars,  $43  to  $50  but  so 
scarce  as  to  be  almost  unquotable. 

Finished  steel,  $52  a  net  ton,  represented  by 
bars,  shapes  and  wire  nails  at  precisely  this 
price. 

Thus  unfinished  steel  is  very  high  in  rela- 
tion both  to  raw  material  and  to  finished  pro- 
duct. What  will  be  the  alignment  after  the 
war? 

Certain  changes  will  occur  before  the  war 
is  over  and  other  changes  will  occur  when  it 
ends. 

Large  increases  are  being  made  in  steel 
making  capacity,  greater  than  are  being  made 
in  finishing  capacity.  There  are  plans  for 
some  additional  finishing  capacity  also  but  in 
general  the  completion  of  finishing  capacity 
will  lag  behiud  that  of  steel  making  capacity 
and  in  the  aggregate  it  looks  as  if  the  plans 
for  steel  making  capacity  greatly  exceed  in 
tonnage  those  for  finishing  capacity. 

When  the  war  ends  there  will  be  a  great 
curtailment  in  the  amount  of  unfinished  steel 
sent  out  of  the  country,  the  exports  being 
large  now  in  soft  steel  in  ingot,  billet  and 
sheet  bar  form,  and  in  shell  steel  in  the  form 
of  forging  billets. 

There  will  also  be  a  sudden  expansion  in 
the  amount  of  semifinished  steel  available  in 
proportion  to  the  tonnage  of  ingots  made,  be- 
cause so  much  shell  steel  is  now  being  made 
with  very  liberal  cropping  both  from  the  ingot 
and  from  the  billet.  The  same  thousand  tons 
of  ingots  will  produce  a  larger  quantity  of 
billets  than  at   present. 

Thus  it  would  appear  that  while  at  the 
present  time  billets  and  sheet  bars  are  now 
very  scarce,  and  are  very  higli  relative  to  raw 
material  or  finished  product,  they  are  going 
to  be  relatively  plentiful  and  therefore  rela- 
tively low  in  price. 


CAUSES  OF  BUSINESS  FAILURES. 
(From  Price  Current  Grain   Reporter.) 

It  certainly  takes  some  of  the  joy  out  of  the 
lives  of  those  who  try  to  think  sanely  on 
economic  subjects  (on  t,he  art  of  making  a 
living)  and  hope  to  influence  others  to  think 
in  the  same  way  to  have  a  Government  official 
of  so  high  a  rank  as  Mr.  Edward  N.  Hurley,  of 
the  Federal  Trade  Commission,  declare,  as  he 
is  reported  to  have  done  to  the  Illinois  Manu- 
facturers Cost  Association  at  Chicago,  that 
"00%  of  the  business  failures  in  the  United 
States  last  year  resulted  from  cut-throat  com- 
petition prices,  for  such  a  statement  is  pure 
dogmatism   and   unwarranted   by   the  facts. 

A  far  more  authoritative  exponent  of  such 
matters  than  Mr.  Hurley  (we  say  it  with  ail 
due  respect  to  Mr.  Hurley)  is  "Bradstreet's 
Journal,"  the  mouthpiece  of  a  company  that  has 
made  a  business  of  studying  business  success 
and  failure,  and  the  causes  therefor  for  a  great 
many  years.  In  an  article  on  January  29,  1916, 
"Bradstreet's"  said  that  it  is  worth  noting  that 
in  1915,  as  in  1914,  all  extraneous  causes  of 
failure — those  over  which  the  individual  him- 
self had  least  control  in  the  conduct  of  his 
business — had  more  influence  than  in  some  other 
years ;  yet  in  1915  only  25.6%  of  the  actual 
business  failures  in  the  United  States  were  due 
to  causes  other  than  the  faults  of  those  failing, 
and  this  proportion  was  then  the  highest  in  a 


generation.  In  the  light  of  such  testimony  by 
"Bradstreet's,"  which  is  based  on  specific  re- 
ports, saying  that  "90%  of  the  failures  resulted 
from  cut-throat  competition  prices,"  is  mere 
assertion  or  support  of  a  doctrine  that  Mr. 
Hurley  and  his  hearers  happened  to  be  promot- 
ing. As  a  matter  of  fact,  "Bradstreet's"  credits 
"outside  competition"  with  only  5.7%  of  the 
failures  of  1915,  and  adds  that  this  proportion 
was  greater  than  any  year  since  1900.  Take, 
then,  the  whole  number  of  business  men  in  the 
country  (in  1915,  1,770,914),  of  whom  only  1.07% 
failed  in  business  that  year,  and  then  figure 
5.7%  of  1.07%  of  that  number  and  you  may 
find  the  number  who  failed  because  of  com- 
petition. Then  compare  it  with  Mr.  Hurley's 
dogmatic  90%  !  Isn't  it  a  faot  that  "competi- 
tion" is  practically  a  negligible  cause  of  failure 
rather  than   the  major  one? 

The  fact  is  Mr.  Hurley  is  exploiting  a  doc- 
trine, and  cultivating  a  doctrine  is  one  of  the 
most  insidious  underminers  of  mental  equili- 
brium. His  thesis  was  that  when  men  know 
what  it  costs  to  do  business  they  will  not  cut 
prices,  which  is  as  far  from  the  mark  as  his 
argument  in  support  of  it.  The  fact  is,  and  we 
are  now  writing  to  grain  dealers,  that  success 
in  business  depends  on  skill  in  the  art  of  mer- 
chandising, supplemented  by  all  those  talents, 
congenital  and  painfully  acquired,  that  go  to 
make  up  the  efficient  man. 


THE  RETURNED  GOODS  PROBLEM. 

From  X.  Y.  Journal  of  Commerce 
The  wholesale  grocers  of  Los  Angeles  have 
discovered  a  way  to  solve  the  problem  of  re- 
turned goods,  a  subject  which  is  alike  a  source 
of  much  annoyance  to  jobbers  and  manufac- 
turers everywhere.  They  have  united  on  a  cir- 
cular, signed  by  the  six  jobbers  of  that  sec- 
tion, and  mailed  to  every  retailer  in  the  dis- 
trict, which  in  substance  provided  as  follows: 

1.  Return  on  Order  Only. — Drivers  are  not 
allowed  to  pick  up  goods  to  be  returned  except 
on  order  from  the  office.  Customers  outside 
the  delivery  zone  must  first  send  in  a  list  of 
goods  which  they  wish  to  return  and  await 
disposition. 

2.  Returns  by  Express. — All  returns  from 
outside  the  free  delivery  zone  should  be  by 
freight.  Should  a  customer  return  by  express, 
the  difference  between  freight  and  express  will 
be  charged   to  him. 

3.  Verbal  Guarantees. — We  will  recognize  no 
guarantees  of  sales  unless  they  appear  on  the 
face  of  the  order. 

4.  Holding  Returned  Goods.  —  Returned 
spoiled  goods,  upon  which  no  credit  is  allowed, 
will  be  held  thirty  days  and  if  not  called  for 
in  that  time,  will  be  destroyed.  Goods  held 
awaiting  disposition  by  broker  or  manufac- 
turer will  be  destroyed  after  thirty  days. 

5.  Labels. — Labels  will  not  be  accepted  in- 
stead of  the  goods  themselves,  except  upon 
authority   from   the   office. 

6.  Shortages. — Shortages  must  be  reported 
to  the  office  for  adjustment.  Salesmen  are  not 
allowed  to  make  a  deduction  for  same  in  a 
settlement. 

7.  Quantity  Purchases. — Customers  return- 
ing a  portion  of  a  quantity  price  purchase  will 
be  credited  so  that  the  portion  returned  will 
be  owned  at  the  price  proper  for  that  amount. 

8.  Spoiled  Goods  not  Returnable.— The  fol- 
lowing spoiled  goods  are  not  guaranteed  and 
no   credit   will   be  allowed   on   their   return. 

All  Shop  Wont  Goods.— This  applies  to  the 
condition  of  the  outside  of  the  package  and 
does  not  refer  to  the  contents;  unlabeled  or 
empty   cans. 

Currants.— Will  reclean  at  customer's  ex- 
pense. 


Cheese.— Will  sell  to  cheese  men  and  give 
credit  for  amount  obtained. 

Prunes.— Will  reprocess  and  return  at  cus- 
tomer's expense. 

9.  Spoiled  Goods  Returnable  Under  Certain 
Conditions.— The  following  are  returnable  for 
credit: 

Spoiled  Salt  Fish.— If  returned  within  ten 
days  after  date  of  delivery. 

Spoiled  Dried  Fruit.— If  returned  within  ten 
days  after  delivery. 

Spoiled  Cheese  Uncut. — If  returned  withiu 
ten  days  after  date  of  delivery. 

Spoiled  Canned  Fruit,  Vegetables  and  Fish. 
—If  returned  before  July  1  following  date  of 
delivery.  Customers  are  requested  to  return 
spoiled  goods  as  soon  as  discovered. 

Spoiled  Libby's  Chipped  'Beef  and  Sliced 
Bacon.— If  returned  within  ninety  days  after 
date  of  delivery. 

Spoiled  Beech-Nut  goods  will  be  credited 
with  50  per  cent,  of  the  value. 

Spoiled  ham,  bacon  and  suetene  will  be  sub- 
ject to  the  disposition  of  the  packer. 

10.  Spoiled  Goods;  Inspection  by  Broker 
Necessary. — The  following  goods  are  not  re- 
turnable to  jobber,  but  must  be  inspected  at 
the  merchant's  store  by  broker  or  manufac- 
turer's agent,  who  will  give  disposition  : 

Schepp's  Cocoanut,  Dunham  Cocoanut,  Force, 
H.  O.  Oats,  National  Oats,  Albers  Bro.  Goods, 
Ghirardelii  Chocolate  and  Cocoas,  Quaker 
Puffed  Rice  and  Wheat,  Carnation  Wheat,  Post 
Goods,  Golden  Egg  Products,  Pfaffman  Paste 
Goods,  National  Starches,  Quaker  Oats. 

® 


PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  32.) 
the  eavetrough  happens  to  be  one  of  the 
same   style  as   shown,   viz.,   a   true   half 
circle,  the  portion  marked  Fig.  B  will  be 
pattern. 

Before  concluding  this  answer  to  in- 
quirer •  let  us  here  mention  that  in  a 
shop  where  a  large  amount  of  eavetrough 
work  is  done,  a  great  deal  of  scrap  may 
be  used  up  in  making  these  mitres,  and 
the  work  is  interesting  to  the  appren- 
tices. 

It  is  of  course  well  known  that  these 
mitres  can  be  bought  very  cheap,  but 
we  must  consider  that  the  time  on  such 
jobs  is  well  spent,  a-nd  to  the  lad  in  the 
shop  learning  his  trade,  the  employer 
has  a  duty  to  perform.  He  will  reap  a 
greater  benefit  in  the  end  than  the  actual 
cash  value  saved  in  buying  these  ready 
made. 

® 


The,  Eastern  Hardware,  Melfort, 
Sask.,  has  opened  for  business.  A  full 
line  of  hardware  is  carried,  including 
harvest  tools,  forks,  scoops,  oils,  greases. 
wire,  etc.;  also  a  line  ■  of  trunks  and 
valises.        ,?i  ■ 
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CONVENTION   IN   OHIO   CITY 

Geo.  0.  Vair,  foundry  foreman  of  the 
R.  McDougall  Co.'s  works,  Gait,  Ont., 
left  on  September  9  to  attend  the  con- 
vention of  the  American  Foundrymen's 
Association,  which  is  to  be  held  in  the 
Ohio  City  from  September  11  to  16. 

NEW  STORE  FOR  INNISFAIL 

The  Day  Hardware  Company  are 
establishing  a  branch  store  at  Innisfail, 
Alta.,  in  charge  of  Mr.  Dan  Smith.  The 
firm  believe  the  two  stores  will  give 
them  greater  advantages  in  purchasing 
and  in  prices  to  their  customers. 


ANOTHER  JETTY  FOR  FRASER 
RIVER 

The  Marsh  Hutton  Power  Contracting 
Co.,  of  New  Westminster,  British  Colum- 
bia, recently  received  instructions  from 
the  Dominion  Government  to  proceed 
with  the  construction  of  the  third  unit 
of  the  large  jetty  being  constructed  at 
the  mouth  of  the  Fraser  River  for  the 
purpose  of  confining  its  channel.  This 
unit  will  be  10,000  feet  in  length,  and 
will  cost  about  $500,000.  It  is  proposed 
to  construct  another  jetty  on  the  op- 
posite side  of  the  river  in  order  to  keep 
the  channel  automatically  clear. 

HEAD    OFFICES    MOVED    TO 
OTTAWA 

Following  out  the  resolution  passed 
at  the  last  convention  of  the  Dominion 
Board  of  "The  Retail  Merchants'  As- 
sociation of  Canada,"  held  at  Winni- 
peg, the  head  offices  of  the  association 
have  been  moved  to  Room  16,  Citizer 
Building,  Ottawa. 

E.  M.  Trowern,  secretary  of  the  Dom- 
inion Board,  will  make  that  his  head- 
quarters, from  which  all  information 
regarding  the  work  of  the  association 
will  be  distributed  to  the  various  sec- 
retaries of  the  Provincial  Boards  of  the 
Association,  who  are  located  through- 
out Canada. 


CHANGE  IN  FORM  NAME 

Twenty-eight  years  ago  there  was  es- 
tablished in  Brantford  the  well-known 
hardware  house  of  Howie  &  Feely,  which 
is  to-day  undergoing  a  change  of  firm. 

The  name  of  the  firm  is  being  changed 
to  Howies',  and  will  be  composed  of  J. 
S.  Howie,  who  has  been  connected  with 
the  business  since  its  inception,  and  his 
two  sons,  James  A.  and  Wilfred  C  Ho- 


wie. Both  of  Mr.  Howie's  sons  are 
thoroughly  familiar  with  the  hardware 
business  in  all  its  phases  and  their  ad- 
dition to  the  firm  will  mean  much  for 
Brantford. 

James  A.  Howie  was  formerly  with 
the  Aikenhead  Hardware  Co.,  Ltd.,  of 
Toronto,  and  was  for  some  years  city  re- 
presentative. He  has  made  a  specialty 
of  tools  and  factory  supplies.  His  bro- 
ther, Wilfred  C.  Howie,  has  for  some 
four  years  been  with  Hickey's,  of  To- 
ronto, during  the  latter  part  of  that 
time  having  charge  of  the  store. 


F.  H.  Claypole,  Ponteix,  Sask.,  has 
sold  his  hardware  business. 

Skinner  Bros.,  Munson,  Alta.,  have 
sold  their  hardware  business. 


BUSINESS  NOTES 

H.  A.  Wallace  has  started  in  the  hard- 
ware business  at  Olds,  Alta. 

E.  H.  Davis,  Toronto,  is  removing  his 
hardware  store  to  Sunderland. 

L.  D.  Fulton  has  moved  his  implement 
store  from  Clinton  to  Stratford. 

The  Magrath  Hardware  Company,  Ma- 
grath,  Alta.,  is  building  a  new  store. 

W.  O.  Beatty,  hardware  merchant, 
Neelin,  Man.,  has  sold  out  to  J.  M.  Mc- 
Kay. 

Fred  G.  Young,  of  Young,  Sask.,  has 
decided  to  close  out  his  hardware  busi- 
ness. 

Joseph  Weber  has  accepted  a  position 
with  the  Independent  Oil  Company  at 
Swift  'Current,  Sask. 

W.  M.  Reber,  Burdett,  Alta.,  has  sold 
his  hardware  stock  to  Southern  Alberta 
Hardware  Co. 

J.  R.  Hannah,  hardware  merchant, 
Vonda,  Sask.,  has  sold  out  his  business 
to  Roulstone  Bros. 

John  Watt  is  succeeding  Brownlee 
&  Co.,  Smith's  Falls,  in  their  bicycles 
and  snorting  goods  business. 

Melfort,  Sask.— The  Eastern  Hard- 
ware, opposite  the  Humboldt  Hotel,  is 
now  open  for  business.  A  complete  line 
of  hardware  is  carried. 

PERSONAL 

Alexander  Patterson  representing 
Henry  Rogers,  Sons  &  Co.,  of  Sheffield, 
England  who  is  on  his  annual  trip  to 
Canada  has  returned  to  Montreal  after  a 
months  trip  to  Newfoundland.  Mr. 
Rogers  reports  that  the  Colony  is  ex- 
periencing an  unusual  degree  of  pros- 
perity at  the  present  time  largely  as  a 
result  of  the  high  price  of  fish  although 
a  large  shell  business  was  noticed  also. 
He  reports  an  active  business  in  anchor 
and  chains  and  a  generally  active  busi- 
ness  in   the  Maritimes  . 


SAWS  AND  PLANES  GO  UP 

While  Hardware  and  Metal  is  about 
to  go  on  the  press  a  telegram  from  Mon- 
treal stated  that  the  list  price  on  wood 
planes  had  been  changed  to  25  per  cent 
with  fancy  wood  planes  10  per  cent,  off 
list.  All  S.  &  D.  saws  have  been  in- 
creased in  price,  the  new  discount  being 
15  per  cent,  off  list  as  compared  with 
the  former  list  price  of  25  per  cent.  off. 


WELL  KNOWN  TOOLMAKER  DEAD 

Richard  W.  Proctor,  son  of  the  pro- 
prietor of  Buck  Brothers,  edge  tool 
manufacturers,  Millbury,  Mass.,  died  at 
his  father's  summer  home  at  Falmouth 
Heights,  Mass.,  on  August  20,  1916,  after 
a  short  illness  of  a  little  over  two 
months.  Mr.  Proctor  associated  himself 
with  his  father  about  eleven  years  ago, 
and  had  advanced  by  strict  attention  to 
business  to  be  superintendent  and  man- 
ager. Mr.  Proctor  was  well  known  to 
the  hardware  trade,  especially  in  New 
York  City,  where  he  visited  several 
times  each  year. 


NEW  TERMS  OF  CREDIT 

Practically  all  the  paint  companies  of 
Canada  have  agreed  to  change  the  terms 
of  credit  hitherto  existing  in  the  trade. 
The  new  terms  provide  for  two  per  cent, 
discount  for  cash  in  15  davs  from  date 
of  shipment  or  net  cash  60  days.  Oil 
and  turpentine  will  remain  as  before  at 
net  30  days.  The  new  terms  will  take 
effect  on  October  1.  1916.  The  com- 
panies assert  that  all  raw  materials  for 
cash  had  made  this  action  necessary. 


LINSEED  OIL  WEAK 

The  price  of  linseed  oil  remains  at 
$1  per  gal.  for  raw,  and  $1.03  for  boiled. 
There  is  a  big  spread  between  these  fig- 
ures and  those  quoted  in  Toronto  and 
Montreal,  and  it  would  not  be  surpris- 
ing if  these  quotations  were  dropped 
four  or  five  cents  before  long.  There  is 
a  good  normal  demand  for  glass  just 
now,  especially  from  the  country.  Sep- 
tember is  the  big  month  for  glass,  when 
supplies  are  got  in  to  meet  the  demand 
for  storm  windows.  Quotations  on  glass 
remain  verv  firm. 
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Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


exporters  of  Canadian  products  suitable 
for  this  trade. 

1107.  Enamelled  ware. —  A  firm  in 
Bristol  desires  to  be  put  in  touch  with 
enamelled  ware  manufacturers  in  Can- 
ada. 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


1040.  Cotton  duck  bags  for  flour. — A 

well-established  firm  of  manufacturers' 
representatives  would  like  c.i.f.  prices 
Buenos  Ayres,  from  Canadian  mills  for 
flour  bags,  size  73  by  58  centimetres; 
must  weigh  exactly  250  grams.  Sample 
may  be  inspected  at  the  Department  of 
Trade  and  'Commerce,  Ottawa.  Business 
to  be  on  a  cash  basis. 

1044.  Asbestos  fibre. — A  British  firm 
of  contractors  in  Buenos  Ayres  require 
prices  f.o.b.  on  asbestos  fibre  for  the 
manufacture  of  shingles.  Particulars 
as  to  packing  and  the  probable  cost  of 
freight  at  the  time  of  writing  should  be 
supplied.  Sample  may  be  inspected  at 
the  Department  of  Trade  and  Commerce, 
Ottawa. 

1050.  Representation  in  Belgium.— A 
Belgian  'correspondent  now  resident  in 
England  is  desirous  of  making  arrange- 
ments for  representation  in  Belgium 
after  the  war  of  'Canadian  manufactur- 
ers. 

972.  Firebricks. — An  old-established 
hardware  firm  in  Barbadoes  is  inquiring 
for  Canadian  firebricks. 

9'85.  Stoves.  —  One  of  the  largest 
wholesale  and  retail  houses  in  New- 
foundland desires  to  be  put  in  communi- 
cation with  Canadian  manufacturers  of 
steel  ranges  and  stoves. 

991.  Wire  nails. — A  Leeds  firm  is  in 
the  market  for  twenty  tons  of  wire  nails. 

992.  Engineers'  tools,  chucks,  etc. — A 

Leeds  firm  of  ironmongers  desires  to 
hear  from  Canadian  manufacturers  of 
engineers'  and  joiners'  tools,  and  especi- 
ally 4-inch,  6-ineh  and  8-inch  self-cen- 
ering  chucks. 

993.  Wood  handles.— A  Sheffield  firm 
using  100,000  garden  shear  wood  handles 
annually,  desires  to  be  placed  in  com- 
munication with  Canadian  exporters.  Al- 
though the  importation  of  wood  manu- 
factures is  now  prohibited,  it  is  desired 
to  open  negotiations  for  after-the-war 
business. 

995.  Steel   billets   and   blooms.   —  A 

Sheffield  firm  wishes  to  receive  quota- 
tions from  Canadian  firms  in  a  position 
to  export  the  above. 

999.  Hardware,  leather  and  felts  used 
by  piano  manufacturers. — An  Edinburgh 
firm  would  be  glad  to  get  in  touch  with 


CATALOGUES  AND  BOOKLETS 

Electric  Motor  Catalogue 
T.  W.  Broadbent,  Huddersfield,  Eng- 
land, have  recently  issued  a  leaflet  No. 
3  of  Catalogue  No.  5  dealing  with  their 
"M"  type  continuous  current  motors 
The  leaflet  contains  a  specification  cov- 
ering the  principal  features  of  these 
motors,  together  with  illustrations,  while 
price  lists  and  shipping  weights  are  in- 
cluded for  the  various  sizes.  Copies  of 
the  leaflet  may  be  had  on  application. 

Auto  Starter  Circular 

Auto  starters  for  squirrel-cage  induc- 
tion motors  are  the  subject  of  circular 
No.  H-7001  issued  by  the  Canadian 
Westinghouse  Company,  Hamilton,  Ont. 
The  construction  and  principal  features 
of  these  auto-starters  are  described 
fully,  accompanied  by  several  tables. 
The  illustrations  show  different  types  of 
this  apparatus  and  also  wiring  diagrams. 

Remington  Centennial   Book 

The  Remington  Arms  Union  Metallic 
Cartridge  'Company  have  recently  is- 
sued The  Remington  Centennial  Book. 
It  not  only  marks  the  anniversary  of 
that  company,  but  also  tells  some  very 
interesting  historical  facts  about  the 
growth  of  the  firearms  industry  at  Uion, 
New  York. 

Enterprise  Ranges 

The  Enterprise  Foundry  Co.,  Sack- 
ville,  N.B.,  have  recently  issued  an  at- 
tractively gotten  up  and  well  illustrated 
catalogue,  featuring  their  stoves,  ranges 
and  furnaces. 

Forges  and  Blowers 

An  attractive  catalogue  has  come  to 
hand  from  the  'Canadian  Blower  and 
Forge  Co.,  of  Berlin,  Ontario.  It  eon- 
tains  the  line  of  forges,  blowers,  and 
blacksmith  tools  carried  by  them. 


HARDWARE 
LETTER  BOX 


Spectacles  Wholesale. 

R.  E.  King,  Maitland,  N.;S.— 'Can  you 
give  me  the  address  of  any  hardware  or 
other  dealer  where  I  can  buy  a  few 
spectacles  at  wholesale  price? 

Imperial  Optical  Company,  15  Wilton 
Ave.,  Toronto;  Consolidated  Optical  Co., 
400  Richmond  St.  W.,  Toronto.— Editor. 


The  following  items  are  taken  from 
Hardware  and  Metal,  Sept.  19,  1896: 

A  reduction  has  been  decided  upon  by 
manufacturers  in  the  price  of  trunk 
tacks  and  nails,  and  shoe  tacks.  The 
increase  in  discount  is  as  high  as  16 
per  cent,  in  some  instances. 

The  present  is  a  record  year  in  turpen- 
tine; never  were  prices  so  low  for  this 
article.  There  has  been  a  steady  in- 
crease in  production  month  by  month 
during  the  present  season,  amounting  to 
an  average  increase  over  1895  of  ten  per 
cent.  This  is  more  than  the  world's 
market  calls  for,  and,  consequently,  with 
full  stocks  at  all  receiving  points,  the 
quotations  have  been  gradually  pressed 

down. 

*  *     * 

A  meeting  of  the  Woodenware  Asso- 
ciation of  Canada  was  held  the  other 
day  in  the  office  of  R.  &  T.  Jenkins,  To- 
ronto.    No   change   was  made  in   prices 

and  discounts. 

*        *        * 

Aluminum,  the  youngest  of  all  metals, 
is  rapidly  coming'  into  general  use.  It 
was  discovered  by  Frederick  Wohler,  a 
German  professor,  in  1827;  but  to  St. 
'Clair  Deville,  a  Frenchman,  belongs  the 
honor  of  being  the  founder  of  the  alu- 
minum industry.  The  first  article  made 
of  this  metal  was  in  compliment  to  Louis 
Napoleon,  who  had  helped  Deville — a 
baby  rattle  for  the  infant  Prince  Im- 
perial. 

*  *     * 

Alex..  T.  Taylor,  a  well-knqwn  hard- 
ware man  of  Carlton  Place,  has  accepted 
a  position  with  the  Toronto  Lead  and 
Color  Co.,  and  will  travel  on  the  south- 
ern division  of  the  G.T.R.,  and  south- 
ern counties  for  that  firm. 

*  *     # 

President  Bickerdike,  of  the  Montreal 
Board  of  Trade,  is  busily  advocating 
something  at  present  that  will  appeal  to 
all  Canadians,  no  matter  what  their  poli- 
tical opinions  may  be.  It  is  the  erection 
of  a  statue  to  the  late  Hon.  Alexander 
Mackenzie  in  the  Parliament  grounds  at 
Ottawa.  Mr.  Bickerdike  is  not  unrea- 
sonable when  he  asks  that  the  memory 
of  the  Liberal  chieftain  be  perpetuated 
in  this  way. 

® 

Automobile  manufacturers  report  a 
very  prosperous  state  of  affairs  with  the 
best  demand  for  both  high  and  low 
priced  cars  that  has  ever  been  known, 
more  salesmen  are  now  employed  than 
ever  before  in  the  history  of  the  in- 
dustry. 
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OFFERED   TO   CANADIAN  HARDWAREMEN 


Is 


NEW  RADIATOR  CAP 

The  Heat-Ometer  'Co.,  New  York,  are 
offering  to  the  trade  their  new  Heat- 
Ometer.  It  is  intended  for  use  on  the 
radiator  cap  of  automobiles  and  trucks. 
It  is  not  only  a  beautiful  radiator  cap 


ornament,  but  also  a  very  efficient  auto- 
matic signal  warning  against  danger- 
ously overheated  motor  conditions.  The 
'central  tube  changing  (from  pink  to 
deep  purple  under  dangerous  conditions, 
is  very  striking,  and  instantly  observ- 
able. 


LOCKS  NUTS  FIRMLY  TO  BOLTS 

The    Spring   Nut    Lock   Co.,   Chicago, 
pre    introducing   an    invention    to    keep 


the  nuts  from  working  off  the  bolts,  and' 
hold  the  nut  securely  at  the  point  place. 
The  lock  consists  of  two  octagonal  plates 
of  thin  steel  stamped  out  of  one  piece, 


leaving  a  joint  on  one  of  its  eight  sides. 
Circular  holes  to  fit  the  required  size 
of  bolt  are  punched  in  each  plate,  and 
the  plate  is  then  bent  over  until  the 
two  holes  are  almost  parallel.  The  join- 
ing side  acts  as  a  powerful  spring.  When 
the  lock  is  slipped  on  the  bolt  and  both 
legs  engage  the  thread  of  the  screw, 
the  holes  in  each  of  the  legs  are  brought 
into  perfect  alignment.  Because  of  this 
forced  alignment  of  the  holes  the  equal- 
ly powerful  pulling  force  on  one  of  the 
legs,  and  an  equally  powerful  pushing 
force  on  the  other  leg.  Tightened  into 
place  next  the  nut,  these  opposing  holds 
have  the  tenacity  of  a  vice. 


SCREEN   DOOR   BRACE 

N.    Bohannon.   Chase    City,    Va.,     has 
invented   a  new  Door  Brace.     It  is  de- 


signed especially  to  keep  screen  doors 
from  dragging  on  the  floor,  or  lift  them 
up  if  they  have  sagged.  To  attach,  put 
the  brace  in  the  door  with  just  bend 
enough  to  take  up  .the  sag,  and  with 
left  hand  press  it  in  a  straight  line  while 
with  the  right  hand  pull  up  the  door  in 
front. 


BACK  REST  FOR  MOTORCYCLE 

1  The  Rups  'Mfg.  Co.,  50  Church  street, 
New  York,  are  introducing  a  Folding 
Back  Rest  for  Motorcycles  and  bicycles. 


\af* 


It  consists  of  a  twelve  inch  curved  back 
neatly  upholstered  in  Spanish  leather, 
and  supported  by  two  flat  steel  springs. 
This    large    soft    upholstery,      combined 


with  the  smooth  flexibility  of  the  stetl 
springs,  absorbs  the  shock  and  vibration 
caused  by  rough  roads,  and  by  offering 


a  support  to  the  back  eliminates  a  great 
deal  of  the  usual  fatigue.  There  is  a 
patented  folding  feature  that  allows  the 
rider  to  mount  and  dismount  without 
Hie  slightest  interference. 


NEW  AUTO  CHAIN 
National  Tire  Chain  Co.  have  a  new 
hall  bearing  anti-skid  chain.  They  are 
made  with  single  unit,  interchangeable, 
interlocking  hardened  steel,  ball  links. 
The  cross  links  can  readily  be  removed 


NOTE THE Wl 


and  replaced  individually,  no  tools  being, 
required.  The  spoke  locks  probibit  the 
wheel  from  excessive  freedom  inside  the 
chains. 
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Social  Service 
Department 

Promotions  and  Improve- 
ment Chief  Effort 
of  Manager 


GOODWINS,  Ltd.,  of  Montreal, 
are  successfully  conducting  a 
social  service  department  for 
their  employees  along  the  most  ap- 
proved lines.  The  department  was 
opened  in  September  last  under  the 
management  of  Mrs.  Shaw,  who  has 
since  that  date  developed  it  to  a  high 
state  of  efficiency.  Her  efforts  are 
concentrated  on  the  improvement  of 
the  lot  of  the  store  employees.  This 
problem  is  approached  from  many 
diverse  angles.    For  instance,  a  well 

appointed  hospital  with  a  trained  nurse  and  an  excellent  cafeteria 
operated  at  cost,  assist  in  attending  to  their  material  wants.  The  chief 
part  of  Mrs.  Shaw's  task  is  the  strengthening  of  the  morale  of  the  em- 
ployees. A  number  of  helpful  features  assist  in  this  result,  but  all 
others  have  come  to  centre  around  the  chief  one  of  promotions 
amongst  the  staff.  The  others  are  merely  secondary  to  this  one.  Im- 
provement in  the  lot  of  the  employees  in  other  ways  is  observed  to 
lead  to  a  better  equiment  that  results  in  promotion,  and  the  em- 
ployees most  appreciate  those  activities  that  have  a  definite  and  help- 
ful bearing  on  their  chances  *of  promotion. 

Thus  automatically  this  feature  of  the  work  has  taken  first  place 
unto  itself,  and  the  net  result  of  this  experiment  has  been  a  very 
noticeable  improvement  in  the  personnel  of  the  store,  that  has  become 
a  matter  of  comment  amongst  the  customers.  The  girls  are  smarter, 
more  attentive  and  act  as  though  they  were  interested  in  selling  goods 
and  not  merely  in  killing  so  many  hours  for  so  much  money.  It  is  re- 
ported that  other  stores  in  the  city  have  been  so  impressed  by  the  re- 
sults observed  that  similar  departments  are  being  considered  by 
them. 
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Manufacturers  Co-operate  With  Trade 

Exhibit  at   Canadian  National   Should  Help  the  Dealer  to  Bigger  Trade  —  Many 
Valuable  Pointers  for  Window  Displays — The  Million  Was  Nearly  Reached 
This  Year,  Which  is  a  Good  Index  to  Healthy  State  of  Trade  Generally. 


ONCE  more  the  Canadian  National 
Exhibition  has  come  and  gone. 
Over  nine  hundred  thousand  peo- 
ple saw  it  this  Federation  Year,  and 
pronounced  it,  from  every  standpoint, 
the  best  yet. 

For  the  trade  the  great  value  of  the 
Exhibition  to  the  hundreds  of  dealers 
who  came  to  see  it  is  undoubted.  Better 
than  ever  were  the  exhibits,  by  manu- 
facturers of  lines  handled  by  hardware- 
men.  In  succeeding  pages  there  are  re- 
productions of  over  twenty  outstanding 
displays.  Many  dealers  saw  these  for 
themselves  last  week  and  the  week  be- 
fore. By  thus  having  them  in  black  and 
white  the  dealers  will  be  perennially  re- 
minded of  the  new  ideas  used  in  the 
various  displays,  and  by  reference  to 
them  time  and  again,  they  can  repro- 
duce the  displays  in  part,  and  at  least 
get  many  new  ideas  from  them  for  their 
own  windows. 

These  demonstrations  should  mean 
much  to  the  dealer.  Nearly  a  mil- 
lion people  saw  them.  Some  percentage 
of  that  million  are  your  customers.  It 
is  now  up  to  you  to  indelibly  impress  on 
your  customers'  minds  the  things  they 
saw  at  the  Fair,  to  their  advantage  and 
to  your  own  profit. 

Now  Is  the  Time 

The  exhibits  of  manufacturers  may  be 
termed  missionary  work.     Some  showed 


entirely  new  lines.  Others  gave  wider 
publicity  to  lines  already  established. 
This  missionary  work  prepares  the 
ground  for  the  dealer.  It  sows  the 
seed :  the  time  to  reap  the  harvest  is 
right  now.  The  Fair  is  fresh  in  people 's 
minds.  They  will  remember  much  of 
what  they  saw.  Emphasize  it  to  them 
again  by  pushing  the  lines  in  question. 
And  do  it  now.  By  window  display,  by 
unit  display  in  the  interior,  by  any  and 
every  means  avail  yourself  to  the  full  of 
this  co-operation  on  the  part  of  the 
manufacturer  with  you. 

It  may  fairly  be  said  that  "manufac- 
turers excelled  themselves  in  the  all- 
round  attractiveness  of  their  displays 
this  year.  The  pages  following  corro- 
borate this.  No  expense  was  spared  to 
make  the  best  possible  impression,  and 
energy  and  time  were  given  by  exhibit- 
ors to  explain  to  the  big  crowds  all 
about   the  goods   displayed. 

Most  of  the  Exhibits  were  in  the 
Industrial  Building.  As  will  be  seen 
from  following  pages,  stoves  were  as 
usual  a  very  big  feature  and  the  trade 
was  greatly  interested. 

The  excellent  all-iound  showing  of 
the  Canadian  National  Exhibition,  de- 
monstrates that  business  in  Canada  is 
in  pretty  good  shape.  Twelve  days 
secured  909,000  people.  That  indicates 
the  popularity   of  the  Fair.      Owing  to 


the  reciprocity  in  automobile  licenses 
many  Americans  visited  this  year.  The 
public  were  in  a  spending  mood,  though 
it  was  a  mood  of  sane  spending.  Every 
department  of  the  Fair  was  satisfied, 
and  all  declared  it  "Better  than  Ever." 
It  is  a  good  index  to  the  healthy  state 
of  business  generally. 

In  the  following  pages  will  be  seen 
some  lines  which  are  new.  Manufac- 
turers of  articles  sold  in  hardware 
stores  are  not  standing  still.  They 
are  going  forward.  Many  novel- 
ties are  shown  each  Exhibition.  The 
fact  that  nearly  a  million  people  see 
them  there,  sees  them  off  to  a  good 
start  and  certainly  strengthens  the 
hands  of  hardwaremen.  It  is  for  them 
to  seize  the  opportunities  given.  New 
lines,  beginning  with  the  tremendous 
advertising  push  which  the  Exhibition 
renders  jump  immediately  into  demand. 
Every  one  is  a  chance  for  the  dealer 
to  cash  in  on. 

Such  lines  as  are  established  have 
been  re-exhibited,  many  with  additional 
improvements  and  attractions.  Hard- 
waremen should  acquaint  themselves  at 
once  with  the  new  talking  points. 
Many  did  so  by  attendance  at  the  Fair. 
Others  can  do  so  by  faithfully  and  at 
length  studying  the  pages  which  follow. 
"Know  $our.  goods"  is  a  maxim  none 
can  afford  to   treat   lightly. 
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THIS  cut  shows  only  a  section  of 
the  extensive  exhibit  made  by  the 
D.  Moore  Co..  Hamilton,  Ont.  In 
the  section  illustrated  there  are  five  com- 
bination gas  and  coal  ranges,  and  the 
company's  able  representative,  Mr. 
Parrish,  will  be  seen  at  the  right  demon- 
strating the  perfect  roasting  qualities 
of  the  range.  Note  the  perfect  results 
secured  in  the  roast  of  lamb. 

The  Treasure  combination  range  is 
two  stoves  in  one.  In  the  winter  it  is  an 
efficient  coal  range,  and  in  addition  to 
doing  the  cooking  for  the  family,  it 
keeps  the  kitchen  warm. 

In  the  summer  it  is  a  gas  range,  and, 
while   it   meets   every   requirement,  just 


as  efficiently  as  the  most  expensive  gas 
range,  it,  like  the  gas  range,  also  has 
the  advantage  of  keeping  the  kitchen 
cool,  for  the  fire,  of  course,  can  be  turned 
off  completely  as  soon  as  the  cooking  is 
completed. 

The  fine  designs  of  combination  ranges 
shown  in  the  cut  will  give  a  good  idea 
of  the  very  extensive  line  manufactured 
by  the  D.  Moore  Company,  as  each  class 
is  just  as  complete  as  the  combination 
ranges  shown.  The  D.  Moore  Company's 
agency  is  an  asset  to  any  retail  hardware 
and  stove  business.  The  company  will 
be  glad  to  hear  from  any  dealers  who 
have  not  yet  corrected  their  line  for 
1916-1917,  or  who  are  thinking  of  mak- 
ing a  change. 
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How  is  Your  Stock  of  Tapsoles  and  Toplifts? 


Anglo  -  Canadian 
Leather  Co.,  Ltd. 

Exhibit  of 

Maple  Leaf 
Brand 

Oak  and  Hemlock 
Sole  Leather 

TAPSOLES 
TOPLIFTS 

Etc. 


THE  above  cut  of  our  exhibit  at  the  Canadian 
National  Exhibition,  Toronto,  1916,  displays  prom- 
inently some  of  the  "Maple  Leaf"  brand  of  Hem- 
lock Tapsoles  and  Toplifts,  of  which  during  the  past  few 
months  we  have  been  commissioned  to  supply  the  Depart- 
ment of  Militia  and  Defence  at  Ottawa,  some  hundreds 
of  thousands  of  pairs. 

As  the  Government  contracts  specify  a  run  of  one  weight 
and  one  grade  only,  we  have  available  for  our  customers 
a  supply  of  exceptionally  well  selected  stock,  and  we  are 


prepared  to  furnish  unusually  good  value  at  the  present 
time  to  the  wholesale  Hardware  trade. 

The  price  of  Tapsoles  has  not  advanced  with  the  last 
advance  in  the  price  of  Sole  Leather. 

You  will,  therefore,  serve  your  own  and  your  customers' 

best  interests  by  ordering  at  once  before  any  advance 

goes  into  effect,  and  while  the  present  special  selection  is 

obtainable. 

Look  over  your  stock  to-day  and  make  up  an  order  at 

once,  and  send  to — 


Anglo-Canadian  Leather  Co.,  Limited,  CwS. Toronto 
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FLASHLIGHTS 


INTERSTATE    ELECTRIC    NOVELTY  CO. 

—     OF      CANADA,        LIMITED.   


BATTERIES 


The   Interstate    Electric   Novelty    Co.,    Limited 


ONCE  more  the  Interstate  Electric 
Novelty  Co.  of  'Canada  had  a  dis- 
play second  to  none  in  its  at- 
tractiveness and  educative  value.  No- 
velties in  the  electrical  way  were  to  he 
seen  in  abundance,  and  not  only  this, 
!but  many  articles  were  displayed  whose 
usefulness  was  their  strong  point.  The 
celebrated  "Franco"  products  need  no 
introduction  to  the  hardware  trade  The 
very  name  is  a  household  word  with 
hardware  men  from  coast  to  coast. 

Two  points  of  interest  in  the  display 
were  Christmas  tree  outfits.  These  were 
replete  with  decorative  lamps  in  differ- 
ent colors  and  styles,  such  as  fruits, 
flowers,  figures,  all  alight.  They  were 
all  in  indestructible  composition  sockets. 

Among  the  many  varieties  of  flash- 
lights shown,  special  interest  was  de- 
voted to  the  wireless  non-short  circuit 
tubular  flashlights.  These  are  the  only 
fibre  flashlights  on  the  market  that  will 
not  short-circuit  and  light  when  in  con- 
tact with  metal.       They  are,  of  course, 


made  in  Canada.  This  is  the  line  which 
was  awarded  the  gold  medal  at  the 
Panama  Pacific  International  Exposi- 
tion, San  Francisco,  1915.  A  complete 
line  of  nickel  tubular  flashlights  was 
also  to  be  seen.  Other  lines  shown  were 
the  bicycle,  carriage  and  motor  cycle 
lights.  In  the  last,  the  feature  was  an 
improved  switch  and  a  red  light  in  the 
rear.  A  complete  line  of  automobile 
bulbs  was  also  shown. 

Many  dealers  placed  orders  for  Franco 
products  while  at  the  Exhibition,  and 
those  in  charge  of  the  booth  were  kept 
constantly  busy  explaining  the  merits 
and  claims  of  Franco  products.  Franco 
products  can  be  secured  in  the  larger 
cities  of  the. Dominion,  owing  to  a  very 
thorough  and  efficient  distributing  sys- 
tem, and  thus  considerable  money  is 
saved  in  expressing,  while  time  is  also 
economized.  A  full  stock  of  electrical 
supplies  such  as  were  on  view  at  the 
Exhibition  are  to  be  had  from  the 
manufacturer,  at  220  King  St.,  Toronto. 
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Canadian   Consolidated    Rubber   Co.,   Limited 


NO  exhibit  in  the  Industrial  Build- 
ing at  the  Canadian  National  Ex- 
hibition interested  more  visitors, 
as  well  as  more  of  the  trade,  than  that 
of  the  Canadian  Consolidated  Rubber 
Co.,  Limited.  The'  crowds  which  aggre- 
gated nearly  one  million  people,  took 
advantage  of  the  opportunity  to  learn 
first  hand  from  those  in  charge  of  the 
company's  exhibits,  something  about 
how  the  various  rubber  products  for 
which  this  company  is  so  justly  famed. 
are  manufactured.  Rolls  of  unwashed 
rubber  in  different  shades  were  laid  on 
the  outside  banister  of  the  display  and 
were  objects  of  curiosity  to  the  visitors. 
How  the  finished  article,  such  as  a  rub- 
ber shoe,  for  instance,  comes  through 
many,  many  stages  from  rubber  growing 
on  the  huge  trees  in  the  Brazilian  for- 


ests, was  unfolded  to  thousands  of  peo- 
ple during  these  two  weeks.  It  was  a 
real  education  to  many  to  find  what 
amount  of  labor  the  finished  rubber  pro- 
ducts involved  and  to  learn  of  the  curi- 
ous developments  through  which  it 
passed. 

The  booth  was  very  tastefully  decorat- 
ed again  this  year.  One  new  feature  in- 
terested all  the  visitors.  This  was  that 
the  roof  and  walls  of  the  exhibit  were 
all  made  of  crude  rubber,  worked  ir 
long  strips.  Many  plants  and  flowers 
added  to  the  attractiveness  of  the  booth. 
Inside  the  booth  there  were  large  show- 
cases and  tables  containing  the  finished 
rubber  products.  Firemen's  attire  and 
hose  of  all  descriptions  were  shown  in 
one  case.     A  good  display  of  raincoats 


was  also  on  hand,  and  with  this  kindred 
lines  such  as  sportsmen 's  waders,  mili- 
tary boots,  rubber  boots,  etc. 

Particular  interest  was  also  devoted 
to  the  famous  "Nobby  Tread"  tires. 
which  need  no  introduction  at  this  time 
to  such  hardware  men  as  handle  motor 
accessories.  Their  value  is  known  from 
coast  to  coast. 

As  usual,  a  great  display  was  given  to 
celebrated  "Fleet  Foot  Brand"  of  sport- 
ing shoes,  which  are  suitable  for  all  oc- 
casions and  all  sports. 

Mr.  W.  S.  Martin  was  in  charge  of 
the  exhibit  and  he  and  his  staff  devoted 
their  time  and  energies  for  two  weeks  to 
explaining  to  the  public  and  to  the  trade 
the  reason  for  the  success  and  fame  of 
the  Canadian  Consolidated  Rubber  Co.'s 
products. 
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THE  THOS.  DAVIDSON   MFG.  CO.,   LIMITED 


VISITORS  to  the  Industrial  Build- 
ing', or  the  Stove  Building,  at  the 
Canadian  National  Exhibition, 
have  become  accustomed  to  seeing  the 
exhibit  of  the  Thos.  Davidson  Mfg.  Co., 
Ltd.,  in  the  northwest  corner  of  the 
Stove  Building.  This  is  a  distinct  point 
of  vantage,  and  coupled  with  the  excel- 
lent exhibit  of  the  Thos.  Davidson  Mfg. 
Co.,  Ltd.,  it  is  the  reason  why  so  many 
visitors  stop  and  learn  more  about  the 
stoves  manufactured  ny  this  concern. 

As  usual,  this  year,  there  was  a  crowd 
of  souvenir  hunters,  and  after  these 
were  disposed  of,  the  men  in  charge  of 
the  booth  got  down  to  business  and  ex- 
plained to  all  and  sundry  the  excellence 
of  the  products  of  the  Thos.  Davidson 
Mfg.  Co.,  Ltd. 

The  whole  travelling  staff  of  the  com- 
pany was  on  hand. 

The  exhibit  consisted  largely  of 
ranges,  both  steel  and  cast.  These  all 
go  under  the  celebrated  name  of  "Pre- 
mier," which  has  come  to  be  a  house- 
hold  word  with   hardware   dealers   from 


coast  to  coast.  The  comments  of  the 
visitors  showed  that  the  company  had 
certainly  got  a  fine  reputation  for  their 
"Premier"   lines. 

The  "Premier-Marathon"  is  a  range 
which  has  stood  the  test  of  time;  the 
body  is  made  of  extra  heavy  polished 
Wellsville  steel  and  is  heavily  insulated 
with  sheets  of  asbestos  mill  board.  The 
fire  grate  and  linings  are  exceptionally 
heavy,  insuring  durability,  and  the  stove 
is  economical  on  fuel.  The  oven  is  built 
of  heavy  steel,  thus  preventing  any 
warping.  The  ' '  Premier-Marathon ' ' 
can  be  supplied  in  several  sizes;  square 
or  with  reservoir,  with  tea  shelf,  high 
closet,  or  with  the  attractive  Persian 
closet. 

A  moderate  priced  steel  range  is  the 
"Premier-Leader,"  and  this  has  cer- 
tainly become  very  popular  with  the 
public.  It  is  made  of  heavy  material,  is 
economical  on  fuel  and  comes  in  various 
styles  and  sizes. 

In  the  cast  ranges,  the  "Premier- 
Royal"  is  one  which  will  last  a  life- 
time. It  is  made  of  exceptionally  good 
material.     The   oven   is   specially   venti- 


lated and  carries  away  all  odors  of 
cooking.  This  range  is  certainly  the 
very  best  in  a  cast  range,  and  by  its 
popularity,  has  made  for  itself  an  en- 
viable  reputation. 

The  "Premier-Chieftain"  is  a  moder- 
ate priced  cast  range,  and  for  the  money 
is  exceptional  value. 

All  these  ranges  have  high  closets  and 
are  either  plain  or  nickel-plated,  and 
come  in  plain  or  tiled  backs. 

The  company  is  also  showing  a  line 
of  heaters.  A  splendid  display  of  the 
well  known  "Beaver  Brand"  was  much 
admired  by  visitors.  The  "New  Tiger" 
heater  was  also  featured.  This  is  a 
splendid  heater  for  all  fuels;  the  body 
is  made  of  heavy  polished  steel  and  the 
nickel  trimmings  make  the  heater  very 
attractive  to  look  at.  This  "Tig-er" 
heater  is  suitable  for  home,  store,  of- 
fice, or,  indeed,  any  location. 

A  record  crowd  passed  the  exhibit  of 
the  Thos.  Davidson  Mfg.  Co.,  and  those 
in  charge  were  kept  busy  answering  in- 
terested inquirers,  and  renewing  ac- 
quaintances with  old  and  satisfied  users 
of  their  products. 
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won  the  gold  medal  at  the  Panama-Pacific  Inter- 
national Exposition,  San  Francisco,  1915.  This 
is  the  highest  award  issued  for  electric  heaters. 

fl  At  last,  a  real  heater  using  electricity  for  fuel — "Majestic"  Electric. 

fl  Mr.  Buyer,  look  the  "Majestic"   up:  all  your  customers  will  want 

one. 

jj  Quickest-selling  article  you  ever  put  on  your  counter. 

jj  A  Handsome  profit  to  the  dealer. 

jj  Retail  Prices  must  be  maintaine  d. 

jj  Place  Your  Order  as  soon  as  possible. 

jj  Complete  Free  Catalogue  sent  free  on  request. 

ff  You  Sell  the  "Majestic"  with  our  guarantee. 

fl  "Majestic"  heat  everywhere — the  dining-room,  the  drawing-room, 

the  bed-room,  the  bath — all  so  easy  and  healthful. 

Portable  Majestic  can  be  attached  to  any  lamp  socket  in  any 

room  at  any  time. 
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The  O-Cedar  Products  renewed  many  friendships  ;ui<l  made  manj 


O-CEDAR   POLISH   AND    MOP  EXHIBIT 


IT    would   have   been   difficult   for   the 
men  and  women  not  to  notice  the  ex- 
hibit of  the  O-'Cedar  products  in  the 
Industrial   Building  No.   2    at   the    Can- 
adian National  Exhibition. 

The  whirling'  lights,  the  big  signs,  the 
mammoth  display  of  O-Cedar  Polish  and 
Mops,  the  active  demonstrators  were 
not  to  be  ignored.  The  demonstrators 
were  kept  busy  from  morning  until  late 
at  night  explaining  and  showing  the 
various  uses  and  excellent  features  of 
the  O-Cedar  Polish  and  Mops. 

The  men  were  shown  how  O-Cedar 
Polish  removes  the  dust,  dirt  and  grease 
from  their  automobiles,  giving  it  that 
hard,  dry,  lasting  finish,  how  the  0- 
Cedar  Duster  gathers  and  holds  the 
dust ;  an  easy  matter  to  keep  their  ma- 
chines clean  where  they  use  O-Cedar 
Polish. 

The  housewife  was  interested  in  us- 
ing O-'Cedar  Polish  the  O-Cedar  Polisa 
Way  (with  water),  how  it  removes  all 
the  dust,  dirt  and  smudges  and  brings 
out  the  beautiful  grain  of  the  wood  and 
adds  a  lustre,  so  hard  and  dry  that  it  is 
lasting  and  will  not  collect  the  dust. 


The  women  were  interested  in  the 
Combination  Mops  where  they  get  a  Pol- 
ishing Mop  and  a  Dusting  Mop  for  the 
price  of  one.  This  fills  a  long  felt  want 
as  they  have  one  Mop  for  wallpaper 
and  general  dusting  purposes  and  the 
Polishing  Mop  for  keeping  their  floors, 
linoleums  and  woodwork  bright  and 
sparkling. 

There  were  a  number  of  new  features 
shown  this  year  which  would  particu- 
larly interest  the  dealers.  The  OjCedar 
People  have  got  out  a  very  new  and  at- 
tractive sign.  It  possesses  three  desir- 
able qualities — light,  motion  and  color. 
It  is  fifteen  inches  in  height,  consisting 
of  a  circular  glohe  of  ten  inches  in  dia- 
meter mounted  on  a  'brass  pedestal. 
Within  the  frosted  globe  is  a  revolving 
fan  which  is  operated  by  the  heat  from 
the  light.  This  gives  the  sign  motion 
and  constantly  changing  colors.  This 
comes  free  to  any  dealer  who  orders  cer- 
tain assortments  of  O-Cedar  Polish. 

Another  very  attractive  feature  for 
the  dealer  is  a  silent  salesman  or  dis- 
play stand  which  is  a  very  handsome 
piece  of  store  furniture.  It  is  big 
enough  to  attract  attention,  but  not  jc 


big  that  it  takes  up  too  much  room.  It 
sands  forty-five  inches  high,  with  a 
depth  of  twelve  and  three-quarters 
inches  and  a  width  of  twenty  and  one- 
half  inches.  It  is  so  arranged  that  you 
can  carry  a  fairly  good  stock  of  O-'Ce- 
dar Polish  in  it  and  make  a  good  dis- 
play. This  comes  free  to  any  dealer 
with  a  certain  order  of  O-Cedar  Pro- 
ducts. 

There  was  another  stand  intended  for 
counter  display.  It  is  of  mahogany  fin- 
ish and  substantially  made  of  metal.  It 
lias  a  locking  device  which  prevents  tho 
taking  of  the  packages  from  the  display 
until  the  lock  releases  the  protecting 
rod.  This  also  conies  free  to  dealers 
who  order  certain  assortments  of  0- 
Cedar  Polish. 

These  assortments  can  be/  had  from 
any  wholesale.  Now  is  the  time  to  in- 
vestigate and  get  the  benefit  of  the  ad- 
vertising and  the  new  friends  that  0- 
Cedar  Products  have  made  at  the  Cana- 
dian National  Exhibition  this  year.  0- 
Cedar  Polish  "cleans  as  it  polishes," 
which  is  the  cause  of  the  gTeat  demand 
and  the  satisfaction  to  the  users. 
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MARKETS  AT  A  GLANCE 

One  of  the  most  notable  changes  in  hardware  lines  during  the 
past  week  has  been  an  advance  of  10  per  cent,  in  all  lines  of 
builders'  hardware.  Increasing  costs  of  raw  material  and  labor 
are  attributed  as  the  reason  for  the  advance  on  the  part  of  the 
manufacturers.  There  is  an  easier  feeling  in  the  market  for  gal- 
vanized sheets.  One  of  the  Canadian  manufacturers  has  already 
reduced  the  price  about  25c.  There  is  some  disposition  for  the 
jobbers  to  follow  suit.  Norway  iron  has  had  another  advance 
during  the  week  of  25c.  It  is  now  selling  at  $7.50  per  hundred 
pounds.  Before  the  war  it  could  be  purchased  at  $3.25.  Spring- 
steel  is  also  up  in  price  in  the  Montreal  market.  Horseshoes  have 
advanced  about  10  per  cent,  in  the  Eastern  centre.  There  is  a 
firmer  tone  in  the  market  for  all  wire  products  with  the  probability 
that  nails  may  be  advanced  in  the  not  distant  future. 

Linseed  oil  is  easier  in  price  and  is  quoted  3c  per  gallon  under 
the  quotations  of  last  week.  Gasoline  holds  firm  at  271/!>c  per  gal- 
lon from  the  tank  wagon  at  Toronto.  Turpentine  advanced  2c 
per  gallon  during  the  week.  There  is  a  noticeable  increase  in  the 
demand  for  glass.  Dealers  look  forward  to  a  good  fall  trade  in  all 
paint  lines.  The  market  in  all  hardware  lines  during  the  week 
might  be  characterized,  as  good,  considerable  snap  being  shown. 
Collections  have  been  good.     Business  generally  is  encouraging. 


MONTREAL 

MONTREAL,  Sept.  13.— Rising- 
prices  for  several  important 
lines  of  hardware  are  recorded 
this  week  by  special  reference  and  in 
current  quotations.  Notable  amongst 
these  are  certain  lines  of  hinges,  and 
also  black  wrought  iron  pipe  and  black 
sheet  iron  of  various  gauges.  Shortage 
of  supply  is  declared  by  some  leaders  in 
the  market  to  account  for  the  higher 
prices.  Norway  iron  and  spring  steel 
are  up,  the  former  by  more  than  100  per- 
cent, from  its  pre-war  quotation.  Hinges 
are  more  expensive,  and  it  is  predicted 
by  those  in  touch  with  the  trade  that 
builders'  hardware  (already  10  per  cent, 
higher  in  the  United  States)  will  be 
higher-priced  in  Canada  shortly.  All 
wire  products  and  wire  nails  will  prob- 
ably go  higher  still,  assert  men  in  the 
business.  Iron  pipe  fittings  are  increased 
in  sympathy  with  the  pipe.  Increases 
are  noticed  in  charcoal  terne  plates  from 
$11  to  $11.50  for  the  210  lbs.,  and  from 
$11.50  to  $12  for  the  216  lbs.  I.G.  grade, 
per  112  sheets.  Brisk  business  has  been 
the  order  of  affairs  for  the  week.  While 
the  City  of  Montreal  is  still  showing  the 
results,  of  the  settling  down  of  the 
people  generally  after  holidays,  the  dis- 
trict demand  for  hardware  has  been 
eclipsing  city  activity  altogether,  and 
this  in  spite  of  higher  prices.     Amongst 


the  more  precious  articles  of  the  hard- 
ware merchants'  stocks  this  season  gaso- 
line experienced  a  slight  easing  in  price 
by  a  cent  a  gallon  on  orders  in  quantity 
from  the  tank  carload.  The  price  of 
gasoline  quoted  was  28%c.  Shelf  hard- 
ware has  been  briskly  in  demand,  and 
an  increase  of  10  per  cent,  in  the  cost 
of  padlocks  in  the  United  States  has 
been  remarked  on  by  merchants  as  likely 
to  find  response  on  the  Canadian  mar- 
kets. Stoves  are  in  good  demand,  and 
likely  to  remain  steadily  priced,  although 
manufacturers  declare  they  are  making- 
reduced  profits  while  steel  keeps  so  high 
in  cost. 

Iron  and  Steel  Short 
With  far  too  little  of  the  manufactured 
product  in  sight  to  satisfy  the  demands 
of  industry  and  the  iron  using  trades 
the  market  for  the  metal  remains  firm 
this  week.  Increased  demand  means 
simply  orders,  the  filling  of  which  must 
be  postponed  until  the  mills  can  catch 
up  with  the  work  required  of  them.  Five 
thousand  six  hundred  tons  of  good 
manufactured  steel  sank  to  the  bottom 
of  the  St.  Lawrence  on  Monday  morning, 
and  it  is  a  question  how  soon  that 
amount  can  be  replaced.  Probably  not 
for  months,  and  then  perhaps  at  prices 
that  will  make  the  original  cost  of  the 
first  built  bridge  span  look  like  a  bar- 
gain counter  snap.     Meantime  the  build- 


ing trade  is  more  than  mildly  hungry  for 
steel,  and  ready  to  consume  all  it  can 
get.  No  changes  in  steel  prices  are  re- 
ported, but  men  in  touch  with  the  big- 
markets  for  metals  maintain  the  opinion 
that  "you  never  can  tell  nowadays  what 
day  iron  and  steel  may  go  upwards." 
The  idea  that  there  may  be  any  over- 
production of  iron  from  the  pig  iron 
stage  to  the  product  after  the  war  is  de- 
finitely over  is  discounted  in  some  quart- 
ers, the  belief  being  that  the  world 's 
markets  will  want  more  structural  ma- 
terial than  ever  to  meet  the  demands  of 
peace.  Consequently  while  foundries  are 
working  overtime  to-day,  their  tendency 
is  not  to  consider  any  abatement  of  ac- 
tivity in  production  of  pig  iron  for  the 
immediate  future. 

Norway  Iron  Up 

Norway  iron  has  experienced  another 
increase  in  price,  being  now  $7.50,  as 
against  $7.25  of  the  previous  week.  This 
iron  is  increasingly  hard  to  get  hold  of. 
Before  the  war  it  was  freely  on  the  mar- 
ket at  as  low  as  $3.25.  Spring  steel, is 
another  item  which  has  risen  in  price. 
For  large  orders  $4.50  to  $4.60  are  the 
prices  quoted  per  100  lbs. 

Horseshoes  and  Chains  Up 

Amongst  manufactured  iron  products 
which  are  on  the  up  trend  again  are 
horseshoes — the  "Peck''  horseshoe  be- 
ing now  quoted  at  $4  per  keg.  and  halter, 
cow,  and  trace  chains,  all  of  which  are 
up  10  per  cent,  on  last  week's  prices. 

Wire  and  Nails  Climbing 

While  quotations  are  not  yet  made  on 
any  increased  scale,  the  market  certainly 
expects  to  hear  soon  of  further  increases 
in  the  cost  of  wire  products  and  wire 
nails,  as  the  price  of  wire  is  still  on  the 
climb. 

Copper  Demand  Heavy 

A  steady  market  and  prices  quoted  at 
29Y2c,  30c  and  30%c  for  large  orders 
characterizes  the  copper  situation  in 
Montreal  and  the  markets  served  by 
Montreal  this  week.  There  is  a  steady 
demand  for  copper,  and  firmness  in  price 
is  apparent.  This  week's  price  shows  an 
upward  trend  as  asrainst  last  week's 
quotations. 

Tin  Up  lc 

A  decided  tendency  to  rise  is  revealed 
this  week  in  the  market  for  tin  at  Mont- 
real.    Prices  quoted  are  45c  and  45%e, 
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as  compared  with  44c  of  last  week,  and 
tin  is  in  good  demand. 

Spelter  Market  Steady 

Spelter  remained  steady  this  week  at 
18e-18^4e  in  average  demand,  and  with 
expectations  of  better  inquiry  before 
long. 

Sheet  Zinc 

Sheet  zinc  also  remained  in  the  firm 
class,  with  price  unchanged  from  last 
week,  30c  to  3OV2C  per  pound  being 
emoted,  and  just  a  slight  shading  down 
from  last  week's  higher  quotation,  which 
was  31c.  The  market  continues  to  be 
lightly  supplied  with  sheet  zinc. 
Pig  Lead  Firm 

While  pig  lead  varied  in  price  in  the 
United  States,  going  down  a  cent,  ac- 
cording to  report,  there  was  no  change 
in  the  price  for  pig  lead  in  Montreal,  and 
the  market  remained  easy,  with  quota- 
tions as- last  week  at  $9.25  to  $9.50. 
Solder  Not  in  Brisk  Demand 

Tinsmiths'  solder  was  quoted  at  30e, 
and  wiping  solder  at  27c,  both  products 
in  fairly  good  inquiry,  but  not  in  any 
brisk  demand. 

Antimony  Tends  Downward 

Antimony  is  in  a  dull  market  wTith  a 
downward  trend  at  present,  the  reason 
attributed  being  that  shrapnel  shells  are 
not  being  turned  out  in  the  previous 
quantities,  and  bullets  are  not  required 
for  them  in  such  numbers. 

Hinges  Up  In  Price 

Heavy  strap  hinges  are  increased  in 
price  in  Montreal  this  week,  the  numbers 
quoted  with  new  prices  being  as  follows: 

No.  800,  30  and  2y2%  off:  No.  838,  30  and 
2y2%  off;  No.  804,  40%  off;  TS'o.  840,  30  and 
2M>%  off;  No.  802,  371/2%  off;  No.  810,  25%  off; 
No.  814,  26%  off;  No.  820,  37%%  off;  No.  910, 
371/2%  off. 

Black  Sheets  Also  Up 

Another  important  price  change  was 
made  this  week  in  Montreal  on  black 
sheets.  There  was  a  variation  in  quota- 
tions on  the  changed  prices,  due  in  the 
opinion  of  those  in  touch  with  the  mar- 
ket, to  varied  quantities  in  stock  here 
and    there.       The  prices  quoted    are  as 

follows : 

Black  Sheets— No.  10  gauge,  $4.95  to  $5.25  per 
1O0  lbs. ;  No.  12  gauge,  $5.05  to  $5.35  per  100 
lbs. ;  No.  14  gauge,  $4.85  to  $5.10  per  100  lbs.  ; 
No.  16  gauge,  $4.90  to  $5.15  per  100  lbs. ;  No. 
18-20  gauge,  $4.05  to  $4.45  per  100  lbs. ;  No.  22-24 
t-auge.  $4.10  to  $4.55;  No.  26  gauge,  $4.15  to 
$4.60  per  100  lbs.  ;  No.  28  gauge,  $4.25  to  $4.70 
per  10O  lbs. 

Black  Iron  Pipe  Up 

The  prices  for  black  iron  pipe  have 
been  raised  this  week  on  account  of 
shortage  of  supply  and  difficulty  of  ob- 
taining more.  The  new  prices  quoted 
are  as  follows: 

Standard  Wrought  Pipe  (Black)  Buttweld— 
%  and  %  in..  $3.12  per  100  ft.:  V2  in.,  $4  per 
100  ft.:  %  in.,  $4.83  per  100  ft.;  1  in.,  $7.14  per 
100  ft.:  114  in.,  $9.66  per  100  ft.;dk%  in..  $11.55 
per  100  ft.:  2  in.,  $15.54  per  100  ft.;  2y2  in., 
$24.57  per  100  ft.:  3  in..  $32.13  per  100  ft.: 
3V.  in.,  $38.64  per  100  ft.;  4  In.,  $45.78  per 
100  ft. 

The  prices  for  galvanized  pipe  are  not 

raised  as  yet,  but   an  announcement  of 

increased    cost    for   these   will   be   made 

shortly     according     to    opinion    on    the 

market. 


Builders'   Hardware  May  Go  Up 

An  increase  is  anticipated  in  all  lines 
of  builders'  hardware.  The  United 
States  market,  from  which  most  of  the 
'Canadian  supplies  come  in  this  line,  is 
increasing  the  prices  by  10  per  cent. 
Demand  for  this  class  of  goods  is  not 
brisk  in  Canada  at  present,  but  a  better 
demand  is  growing  even  during  the  pres- 
ent fall,  and  by  spring  there  may  be 
quite  a  brisk  demand.  The  new  quota- 
tions are  not  yet  announced  for  Canada. 
Seasonable   Lines   Brisk 

On  all  sides  is  heard  the  comment  that 
seasonable  lines  of  hardware  have  been 
moving  briskly.  Cow  ties,  lanterns,  axes 
and  axe  handles  have  been  in  demand, 
especially  the  axes,  as  lumbermen  are 
providing  themselves  well  this  season. 
There  have  been  early  orders  for  such 
wintry  sounding  goods  as  sleigh-bells, 
skates,  and  carriage  heaters.  Horses 
have  surely  been  receiving-  the  hardware 
merchants'  intimation  of  the  fall 
fashions  in  horse  blankets,  for  a  few  or- 
ders have  already  come  in  for  these. 
Flash  lamps  are  selling  well,  and  a  short- 
age of  No.  6  batteries  made  in  Toronto 
is  reported  in  certain  quarters.  Screw 
stocks  are  still  short,  and  there  is  a  big 
scarcity  of  files,  particularly  flat  bastard 
14-inch  files,  and  mill  bastard  12-14-inch. 
Orders  for  these  placed  in  January  are 
still  unfilled.  Haying  tools  are  sold  out, 
and  a  second  stock  could  have  been  dis- 
posed of.  The  only  out  of  season  stock 
left  on  hand  at  all  is  lawn  rubber  hose, 
which  went  slowly  owing  to  a  wet  sum- 
mer. Already  there  is  inquiry,  and  a 
few  orders  have  been  placed  for  screen 
door  hinges  for  next  summer.  There  is 
a  decided  hint  that  there  will  be  a  short- 
age of  these,  or  higher  prices  in  line  with 
other  hinges. 


TORONTO 

TORONTO,  Sept.  12.— Industrial 
conditions  continue  very  favor- 
able and  the  volume  of  business  is 
steadily  increasing.  The  shortage  of 
labor,  however,  is  becoming  more  seri- 
ous, as  it  is  interfering  with  production. 
The  shortage  of  raw  materials  is  also 
becoming  more  acute,  and  is  a  serious 
handicap  to  manufacturers,  who  are 
thus  forced  to  advance  their  prices. 
Steel  Shows  Unusual  Strength 
Unusual  strength  characterizes  the 
steel  market,  and  the  situation  is  getting 
tighter,  with  deliveries  slower  and  prices 
advancing.  All  indications  point  to  a 
continuance  of  present  conditions  for  an 
indefinite  period,  as  the  demand  for  steel 
is  increasing  rather  than  decreasing, 
principally  due  to  the  war,  but  also  on 
account  of  the  steady  improvement  in  in- 
dustrial conditions  and  increase  in  the 
domestic  demand.  This  latter  feature 
promises  to  be  an  important  factor  in 
the  situation,  as  there  are  a  number  of 
building  propositions,  etc.,  being  held  up 
owing-  to  the  difficulty  of  obtaining  ma- 
terial,  which     when    conditions   become 


favorable  will  be  proceeded  with.  There 
is  no  relief  in  sight  as  regards  the 
scarcity  of  steel  and  higher  prices 
Wrought  iron  pipe  has  been  advanced; 
the  new  list  has  been  issued.  Black  pipe 
only  is  affected,  as  the  lower  price  of 
spelter  has  made  a  change  in  galvanized 
pipe  unlikely  in  the  meantime.  Higher 
prices  on  boiler  tubes  and  plates  are 
practically  certain  owing  to  the  big  de- 
mand and  congested  condition  at  the 
mills.  The  demand  for  plates  is  very 
heavy,  particularly  from  shipyards  and 
car  builders.  Boiler  and  structural 
rivets  have  advanced  25c  per  100  lbs. 
U.   S.  Mills  Sold  Up 

In  the  United  States  the  steel  market 
is  as  strong  as  ever,  due  principally  to 
the  sold  up  condition  of  the  mills.  The 
situation  in  this  respect  is  getting  more 
acute  and  unfilled  tonnage  reports  will 
no  doubt  show  increases  for  each  month 
this  year.  The  export  demand  is  still 
heavy,  principally  for  shell  steel  and 
billets,  but  other  products,  such  as  rails, 
wire  rods  and  barb  wire,  etc.,  show  a 
heavy  tonnaee.  The  demand  for  steel 
bars  is  heavier,  and  the  mills  are  prac- 
tically sold  up  for  the  first  half  of  1917. 
An  advance  in  sheet  bars  is  expected  for 
the  fourth  quarter. 

Pig  Iron  Quotations  Firmer 

The  situation  in  the  pig  iron  market 
continues  more  or  less  as  during  the  past 
few  weeks.  Quotations,  however,  are 
firmer,  and  an  advance  is  very  probabl° 
in  the  near  future. 

Scrap  Brass  Advances  2c 

The  renewed  activity  in  the  copper 
market  has  affected  scrap  metal,  and 
prices  have  advanced  practically  2c  per 
pound.  Brass  and  composition  scrap 
has  also  advanced  an  equivalent  amount. 
Steel  rails  are  higher,  as  is  also  heavy 
meltina'  steel.  Scrap  lead  is  unchanged, 
but  zinc  is  a  shade  lower.  The  market 
locally  is  steady,  with  business  good. 
Big  Demand  for  Lathes 

The  principal  feature  in  this  market 
is  the  steady  demand  for  large  swine 
lathes  for  machining  the  large  calibro 
shells.  Deliveries  on  this  classof  equip- 
ment are  quite  good,  considering  the  de- 
mand. Although  there  have  been  no  in- 
creases of  any  consequence  of  makers' 
prices  recently,  the  cost  of  all  machine 
tools  has  risen  considerably  since  .the 
war  started.  Standard  lathes,  for  in- 
stance, are  now  about  60  per  cent,  high- 
er than  they  were  before  the  war,  while 
heavier  equipment,  such  as  cranes,  have 
advanced  almost  100  per  cent.  Quota- 
tions on  the  general  run  of  machine  tools 
are  about  30  per  cent,  higher. 

Shortage  on  Files  Continues 

While  business  is  very  brisk,  it  is  be- 
coming increasingly  difficult  to  eet  many 
lines  of  machine  shop  supplies,  espe- 
cially steel  and  brass  *oods.  Makers  of 
milling  cutters  are  sold  up  for  approxi- 
mately ten  months,  so  heavy  is  the  de- 
mand.    Twist  drills  are  also  in  bio1  do- 
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mand.  as  are  also  files;  in  the  latter  case 
there  is  a  shortage  reported. 
Business  Good 

The  feature  of  the  metal  markets  is 
the  continued  strength  of  copper  and  the 
possibility  of  higher  prices  for  this 
metal.  The  Allies  are  placing-  large  or- 
ders in  the  States  for  copper,  while  the 
domestic  demand  is  also  heavier.  In  re- 
gard to  the  other  metals,  the  situation  is 
unchanged  and  the  markets  are  quiet. 
Business  locally  is  very  good. 

Copper  Producers  Sold  Up 

With  producers  practically  sold  up 
for  this  year,  and  probably  half  of  the 
production  for  the  first  six  months  of 
1917  disposed  of,  it  •  follows  that  the 
copper  position  is  an  exceptionally 
strong  one.  It  is  thus  quite  probable 
that  higher  prices  may  be  looked  for  in 
the  near  future.  Quotations  are  nominal 
and  unchanged  at  30c  per  pound. 
Tin  Holds  Steady 

The  market  in  New  York  is  quiet,  with 
a  slightly  easier  tone,  while  London  is 
also  easier.  Local  quotations  are  un- 
changed at  44c  per  pound. 

Bigger  Demands  for  Spelter 

Prices  declined  during  the  week,  but 
recovered,  and  the  market  is  now  firmer. 
The  brass  trade  has  been  buying  more 
spelter,  and  the  galvanizers  are  also  tak- 
ing fair  quantities.  Local  quotations  are 
unchanged  at  14c  per  pound. 
Lead  Demand  Light 

Consumers  are  said  to  be  well  covered, 
the  demand  for  lead  in  the  meantime  is 
consequently  light.  The  Trust  price  of 
6.50c  New  York  is  unchanged,  and  inde- 
pendents are  si  ill  a  shade  higher  at  6.60c 
New   York.     Local     price    is   8V2c     per 

pound. 

Antimony  Prices  Hold 

The  market  is  quiet  and  featureless, 
with  quotations  unchanged  and  nominal 
at  18c  per  pound. 

Aluminum  Steady 

The  situation  in  this  market  is  un- 
changed, with  nothing  of  importance  to 
note.  Quotations  unchanged  at  6,8c  per 
pound. 

Galvanized  Sheets  Weaker 

The  sheet  market  is  fairly  steady  at 
firm  prices.  There  is  a  heavier  demand 
for  special  sheets  than  can  'be  met  for 
the  delivery  required.  Blue  annealed 
sheets  are  easier  as  to  earlv  deliveries, 
premiums  now  being  relatively  small. 
Although  spelter  continues  weak,  lower 
prices  on  galvanized  sheets  are  looked 
for  more  genera'lv  the  first  of  next 
week.  The  manufacturers  of  Premier 
sheets  reduced  their  prices  25c  last  week, 
and  some  jobbers  state  there  will  prob- 
ably be  an  adjustment  downward  in  the 
near  future. 

Wood  Planes  Up  In  Price 

There  has  been  an  advance  of  approxi- 
mately 10  per  cent,  on  wood  nlanes. 
Smooth  planes,  No.  3,  that  formerlv  sold 
for  70c,  are  now  quoted  at  80c.    The  No. 


12   jack    plane,    that    formerly    sold   for 
o<jc,  is  now  quoted  at  $1. 

Wrought  Hasps  and  Staples  Up 
There  has  been  an  advance  in  the 
price  of  wrought  hasps  and  staples  dur- 
ing the  past  week  in  sizes  Nos.  20,  30, 
'35  and  40  of  approximately  25  per  cent. 
The  following  are  the  prices  that  pre- 
vail:— 
No.  30—  I >«/.. 

6  inch   $0  ii 

7  inch    0  4S 

S  inch   0  55 

9  inch   0  «5 

Xos.  35  aud  40 — 

S  inch 1  25 

9  inch    1  30 

No.  20— 

5  inch   0  26 

6  inch   O  30 

7  inch    O  33 

S  inch    0  40 

Another  Advance  in  Builders'  Hardware 

There  has  been  an  advance  in  all  lines 
of  builders'  hardware  during  the  past 
week  of  10  per  cent.  This  includes  the 
makes  of  all  Canadian  manufacturers, 
and  comprises  such  articles  as  locks, 
ream  and  mortice  sets,  door  knobs  and 
all  other  articles  classed  as  builders' 
hardware.  Where  formerly  the  discount 
was  45  per  cent.,  it  is  now  35  and  10  per 
cent.  In  lines  that  carried  a  discount  of 
40  per  cent,  the  new  discount  is  now 
37T/2  per  cent.  Jet  and  mineral  door 
knobs  with  Japan  mountings,  are  now 
quoted  at  $1.40  per  dozen  net.  Rim  locks 
are  quoted  at  $1.70  per  dozen  net.  Ad- 
vance in.  raw  materials  and  law  is  the 
reason  assigned. 

New  List  on  Wrought  Pipe 

A  new  list  on  wrought  pipe  has  been 
issued,  which  will  apply  in  Ontario  for 
all  points  east  of  Port  Arthur.  The  list 
is'  dated  September  12,  and  for  the  vari- 
ous classes  is  as  follows: 
Standard    Ruttwekl —  Black       Galvanized 

Vs  inch   $  3  00  $  4  50 

V4  inch    3  IS  "5  23 

%  inch   3  12  5  25 

V.,   inch   4  00  5  57 

%  inch    4  S3  6  96 

1  inch 7  14  10  29 

n,4   inch   9  66  13  92 

1%  inch   1155  16  64 

2  inch 15  54  22  39 

2%  inch   24  57  35  39 

3  inch    32  13  46  28 

31/a  inch 38  64  55  66 

4  inch   45  78  65  95 

Lamp  Chimneys  Up 

Lamp  chimneys  have  advanced  during 
the  week,  another  increase  of  20  per 
cent,  being  recorded.  This  follows  the 
recent  change  in  the  price  of  sheet  glass, 
which  was  also  an  advance.  The  glass 
situation  is  an  interesting  one.  In  spite 
of  the  fact  that  there  has  been  big  cur- 
tailment in  building  all  over  this  con- 
tinent during  the  past  two  years,  never- 
theless the  past  vear  has  been  one  of  the 
best  in  the  history  of  glass  manu- 
facturers in  the  United  States.  The 
bulk  of  the  2'lass  is  coming  to  Canada 
from  the  United  States.  Heretofore 
Great  Britain  and  Belsium  were  the 
source  of  supply.  At  the  annual  conven- 
tion of  the  American  Window  Glass 
Manufacturers,  the  general  manager  of 
the  American  Window  Glass  Companv, 
W.  L.  Munro.  stated  that  more  srlass  had 


been  manufactured  in  the  United  States 
since  September,  1915,  than  in  any  pre- 
vious year  in  the  history  of  the  business. 
And  not  alone  has  there  been  more  glass 
manufactured,  but  there  has  been  more 
glass  sold  during  the  same  period  than 
ever  before  in  a  similar  period.  One  of 
the  characteristics  of  the  market  was 
the  steady  advance  of  window  glass 
prices.  The  demand  absorbed  not  only 
all  the  glass  produced  during  the  year, 
but  also  the  greater  part  of  the  large  ac- 
cumulations on  hand  on  September  1, 
1915.  Furthermore,  the  export  business 
in  glass  from  the  United  States  has  been 
the  largest  in  the  history  of  the  in- 
dustry. 

Standard  Duck  Up  lc 
There  has  been  an  advance  of  lc  per 
yard  on  the  standard  cotton  duck.  This 
has  been  occasioned  by  the  high  price  of 
cotton,  and  the  tendency  to  an  advanc- 
ing or  still  higher  market  in  the  raw  ma- 
terial. Mills  have  been  compelled  to 
pay  a  higher  price  for  their  cotton,  and 
consequently  feel  that  it  is  in  the  in- 
terests of  good  business  to  pass  the  in- 
creased cost  along.  Raw  cotton  is  now 
selling  at  15.40c  per  pound  for  middling 
uplands  for  spot  sales.  There  are  those 
wTho  are  inclined  to  preach  still  higher 
prices  in  raw  cotton.  Well  informed 
authorities  in  Toronto  are  looking  for- 
ward to  seeing  20-eent  cotton  in  the  not 
distant  future.  These  are  but  conjec- 
tures, of  course.  The  market  will  be 
watched  by  hardwaremen  with  interest, 
as  the  price  of  cotton  twine,  sash  cord, 
clothes  line  and  other  articles  where 
cotton  enters  into  the  manufacture.  Re- 
ports by  the  United  States  Department 
of  Agriculture  state  that  serious  damage 
has  been  done  to  the  crop  by  drouth  and 
by  the  boll,  weevil.  Estimates  place  the 
crop  at  only  about  64  per  cent,  of  a  nor- 
mal crop.  The  Interstate  Trust  and 
Banking  Company  at  New  Orleans  esti- 
mates the  cotton  crop  in  the  Southern. 
United  States  this  year  at  12,690,000 
bales,  as  against  12,170,000  bales  last 
year.  The  new  prices  that  prevail  in 
standard  duck  are  as  follows: 

Yard 

6  ounce,   29  inches    0  15 

7  ounce,  29  inches 0  L<J% 

8  ounce.  29  inches 0  ]<8 

9  ounce.  29-  inches   0  20% 

10  ounce,  29  inches   0  22% 

12  ounce.  29  inches   0  27 

The  demand  for  twine  of  all  kinds  has 
been  good.  Dealers  have  found  it  diffi- 
cult to  get  deliveries  from  the  manu- 
facturers. There  has  also  been  larger 
amounts  called  for  than  usual  owing1  to 
good  industrial  conditions. 

Rope  Holds  Firm 

The  demand  for  hemp  and  jute  twine 
continues  2t>od  in  common  with  the  de- 
mand on  cotton  twines.  Rope  has  been 
in  fair  demand  for  sorting  up  orders. 
Some  few  bales  of  binder  twine  continue 
to  go  out.  but  most  dealers  are  stocked 
up  with  their  season's  supoly  on  this  ar- 
ticle, and  it  is  a  little  early  yet  for  the 
manufacturers     to     name     next    year's 
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prices.  Prices  in  the  raw  materials,  both 
for  sisal  and  Manila,  remain  firm  and  un- 
changed. The  price  of  sisal  is  at  the  old 
level.  The  commission  in  Yucatan  regu- 
lating the  sale  of  this  product  is  well 
sold  up  for  the  United  States  and  Can- 
adian markets.  Manila  hemp  in  the 
primary  market  is  now  quoted  at  12y2c 
per  pound,  while  sisal  for  shipment  in 
September  is  quoted  at  10%c.  Jute  for 
September  shipment  is  selling  at  7%c. 


LONDON 

LONDON,  Sept.  12.— Business  in 
London  and  surrounding  districts 
continues  good.  It  compares  very 
favorably  with  the  same  season  last 
year.  All  fall  lines  are  selling  fine.  Col- 
lections are  good.  Several  important 
price  changes  are  again  recorded  this 
week.  Business  could  in  reality  be  termed 
brisk  here.  There  is  very  little  price- 
cutting.  Prices  are  paid  by  the  jobber 
without  hesitation.  It  is  a  question  of 
getting  the  goods,  price  being  a  second- 
ary matter. 

New  Prices  on  Glass 

Sheet   glass    in   cases    has    advanced 

again.     The   new   discount   provides  for 

20  per  cent,  off  case  list.    The  net  prices 

figured  on  glass  at  this  discount  are  as 

follows: 

Single  Double 

Fer  case  (1000  sq.  ft.) —  Diamond  Diamond 

10   to     25   inch  .  $  6  24  $  0  52 

26   to     34   inch  6  52  10  28 

35  to     40  inch  6  SO  10  88 

41   to     50  inch  9  40  12  40 

51   to     54  inch  9  80  12  68 

55   to     60  inch  9  80  12  68 

61   to     70   inch  10  48  13  44 

71   to     80  inch. 11  80  14  68 

81   to     84   inch  18  20 

86  to     90  inch  19  4S 

91    tn      94    inch  20  00 

95   to   100    inch  23  20 

101   to   104   inch  27  CO 

105>   to   110   inch  29  60 

Cast  Enamel  Sinks  Advance 

A  new  price  went  into  effect  on  cast 
enamel  sinks,  which  provides  for  an  ad- 
vance over  former  prices.  Following  are 
the.  prices: 

Id  x  24  inch,  each    ...'..' ! $3  77 

18  x  30  inch,  each 4  12 

IS  x  36  inch,  each 5  12 

Electric  Weld  Coil  Chain  Up 

An  advance  is  recorded  this  week  in 
the  price  of  electric  weld. coil  chain.  The 
new  prices  are  as  follows: 

B.IK.—  '    Per  lb. 

3-10  inch ....... '  0  10 

%    inch    0  07V4 

5-16  inch   V.     0  06% 

%  inch    : ..-.-.■    0  05% 

7-16  inch   ! 0  05% 

Shoe  Thread  Advances  .15  Per  Cent. 

An  advance  of  approximately  15  per 
cent,  .is  recorded  in  the  price  of  shoe 
thread  this  week.  The  prices  are  .as 
follows: 

Barbour —  Per   lb. 

No.  8 - ' , .  $1  52 

No.  JO  , 1  60 

No.  12 .-...     1  63'  ' 

No.  15   . .' 1  70 

No.  20 , 1  75 

Star  Brand —         . 

No,^8 ,.„..     1.37    . 

No.   10    1  45 

•    No.   15   .' . : .     1-  49'  -  ■ 

Linseed  Oil  Down  3c 

The  market  in  linseed  oil  is  consider- 


ably   easier,    and    a    decline    of    3c    per 

gallon   is   recorded.        Demand   for   this 

commodity  is  fair  at  the  present,  with 

a  larger  consumption  looked  for. 

Raw  Boiled 

1  to  2  bids.,  per  gal 0  83  0  86 

3  to  5  bbls.,  per  gal 0  82  0  85 

6  to  9  bbls.,  per  gal 0  81  0  84 

Turpentine  Goes  Higher 

There  has  been  a  good  sale  of  turpen- 
tine during  the  week,  with  prices  firmer 
by  2c  per  Imperial  gallon.  In  barrel  lots 
it  is  now  quoted  at  71c. 

Per  Imp.  gal. 

1  bbl.  lots    0  71 

2  to   4    0  70 

5   gal 0  78 

Nails   Hold  Firm 

There  has  been  a  good  demand  for 
nails  of  all  kinds.  Prices  hold  firm  at 
previous  quotations.  Wire  nails  are 
quoted  at  $3.80  per  100  lbs.  base,  and 
cut  at  $3.40  per  100  lbs.  base.  Prices  are 
firm  on  all  lines  of  steel  goods'.  Further 
advances  are  expected  on  many  lines. 
Rope  Prices  Firm 

There  has  been  a  fair  sale  of  rope  dur- 
ing the  past  week.  Prices  remain  firm 
and  unchanged.  Quotations  are  as 
follows: 

Pure   Manila,   lb.   base 0  22% 

British   Manila,   lb.   base    0  IS 

African  Hemp,  lb.  base 0  IS 

Sisal,  lb.  base  0  15V> 

Cotton    Rope,   3-16   inch,    lb 0  29 

Cotton   Rope,  %  in.  and  larger,  lb 0  2* 

Prices  On  Other  Lines 

There  is  a  seasonable  demand  for 
stove  pipes  at  the  present  time.  In  the 
light  pattern,  6-inch,  the  price  is  $1.33 
per  doz. ;  7-inch,  $1.50  doz.;  polished, 
6-inch,  $12.04  per  100  lengths;  7-inch 
polished,  $12.64.  Prices  on  bolts  and 
screws  are  firm,  and  further  advances 
are  not  unexpected.  Stanley  planes 
have  advanced  10  per  cent,  during  the 
week. 


WINNIPEG 

WINNIPEG,     Sept.     14.— Perhaps 
the      easiest      week      for     price 
changes   for  many   weeks   is   the 
one   just    passed.     Markets   in    all   lines 
seem  steady  and  prices  are  lioldir  g  firm. 
This  condition  is  not  likely  to  hold  for 
very  long,  however.    Jobbers  report  that 
in  some  lines  they  are  unable   tj  make 
contracts  for  next  year  and   any  goods 
they  may  be  able  to  get  will  be  at  great- 
ly increased  prices.     This  will  apply  in 
great  measure  to  the  iron  and  steel  in- 
dustries which  report  business  exnretrf.lv 
brisk,   raw   material    hard    to    get    and 
labor  at  a  premium. 

Recently,   further  large  contracts   for 
barb, wire  have  been  let  by  the  warring 
nations  and  the  manufacturers  will  cer- 
tainly  take   care    of   these    contracts    at 
higher  prices  than  fhey  coull  ever  hope 
to   get'  from    the    jobbers    and    intimate 
consumers.     This  may  result  in  a  short- 
age   of   this   commodity    for   heme-  eon- 
sumption- — it-  will   certainly   tend  -to   in- 
creased-prices- before  spring..  .  ... 

In'  former  years,  Western  jobbers  have 


been  able  to  bring  their  barb  wire  and 
woven  fencing  forward  to  the  head  of 
the  lakes  in  the  fall,  thus  taking  advant- 
age of  lake  and  rail  freight  rates.  This, 
however,  is  impossible  now,  as  manufac- 
turers cannot  make  shipments  early 
enough  and  an  all-rail  freight  rate  has 
its  effect  in  making  prices  that  much 
higher. 

The  possible  shortage  of  barb  wire  is 
made  worse  by  reports  that  woven  fenc- 
ing is  increasingly  hard  to  procure.  No 
contracts  are  being  made  by  the  manu- 
facturers and  jobbers  anticipate  an  ad- 
vance of  at  least  25  per  cent,  will  be 
made  by  spring  over  prices  ruling  today. 
It  is  common  knowledge,  of  course,  that 
to-day's  quotations  for  woven  fence  when 
based  on  the  price  of  galvanized  wire  are 
decidedly  low  and  a  readjustment  has 
been  expected  for  some  time.  Retailers 
who  can  induce  their  customers  to  fence 
this  fall  before  revised  prices  come  into 
effect  will  certainly  save  considerable 
money  for  their  friends. 

New  Bolt  Discounts. 
One  of  the  most  important  changes  to 
go  into  effect  on  going  to  press  last 
week  was  that  applying  to  various  styles 
of  bolts,  since  the  outbreak  of  war, 
several  advances  have  been  recorded  in 
these  items  and  prices  to-day  are  over 
one  hundred  per  cent,  higher  than  those 
prevailing  two  years  ago.  The  '  recent 
advances  are  undoubtedly,  in  some 
measure  due  to  the  shortage  of  small 
rods  so  relief  cannot  be  looked  for  until 
after  the  war.  We  repeat  herewith  lat- 
est discounts: 

Carriage  Bolts — :!/s  in.  and  smaller,  30%: 
7-16  in.   and  larger,  15%. 

Machine  Bolts— %  in.  and  smaller,  30%;  7-16 
ai.   and   larger,  20%. 

Plow   Bolts,   20%. 

Sleigh  Shoe  Bolts — %  in.  and  smaller,  20%; 
7-M  in.  and  larger,  15%. 

Coach  SereWst'40%.  •  " 

New  Prices  On  Nuts. 

The  new  prices  on  nuts  are  as  follows: 
Square — small  lots,  1^4c  advance  over 
list,  case  lots,  y±c  advance  over  list. 
Hexagon — Small  lots,  IVic  advance  over 
list,  case  lots,  Y^c  advance  over  list. 
Building  Papers  Advance. 

The  most  important  change  to  go  into 
effect  for  the  past  week  is  that  applying 
to  building  papers.  The  advance  varies 
from  10  per  cent,  to  20  per  cent, 
throughout,  and  it  is  a  question  if  the 
high  water  mark  has  been  nearly  reach- 
ed as  yet.-  The  situation  in  regard  to 
the  shortage,  of  wood  pulp  has  been 
mentioned  at  various-  times  in  these  col- 
umns and  no  relief  is  apparent. .  This 
shortage  is  -curtailing  the  publications 
of  the  daily  newspapers,,  and  managers 
qf  printing  establishments  which  handle 
a  variety  of  work  will ,  throw,. up  their 
hapds  jn  despair  at  .mention  of  special 
paper  for  any, , work..  Most  certainly  the 
outlook. .pi.  the  paper  business  in  all  its 
branches    is    anything ,  ..but  -encouraging, 
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The  new  prices  on  building  paper  fol- 
low: Plain,  55c  to  $1.25  per  roll; 
Tarred,  85c  to  $1.45  per  roll;  all  ac- 
cording to  quality. 

Business   Very   Satisfactory. 

Business  for  the  lirst  half  of  the 
month  is  very  satisfactory,  although 
jobbers  report  some  falling  off  in  the 
number  of  orders  from  districts  report- 
ing crop  failure.  There  is  no  doubt  now 
but  that  some  districts  have  been  badly 
affected — others  again  which  reported 
conditions  bad  are  turning  out  very  sat- 
isfactory crops.  It  is  well  for  the  re- 
tailer to  impress  on  trie  mind  of  the 
farmer  that  he  gets  a  big  price  for  his 
wheat,  so  he  will  average  about  the  same 
as  former  years  of  big  yields  and  small 
prices.  Some  of  the  farmers  are  too 
eager  to  find  an  excuse  to  withold  pay- 
ment of  their  accounts  for  another  year 
or  two.  An  aggressive  collection  cam- 
paign should  be  in  progress  now  by  all 
the  retailers.  If  a  man  is  really  in  bad 
shape  financially  and  cannot  pay  his  ac- 
count in  cash,  secure  it  by  a  note.  He 
should  be  willing  to  do  this  for  the  deal- 
er who  has  carried  him  several  months 
and  your  banker  will  be  more  inclined  to 
loan  you  money  when  needing  same,  if 
he  can  see  that  you  adopt  real  business 
measures  in  dealing  with  your  customers. 

Advances  In  Steel  Products 
Advances   in    steel   products    referred 
to  in  last  week's  issue  carry  new  prices 
as  follows 

Per  ioo  lbs. 

Angle   steel    $4  00 

Tire  steel   4  00 

Barb  Wire —  Ft.  William     Winnipeg 

•Lyman,  galv.,  spool"....     $3  50  $3  75 

(ilidden,  galv.,   spool...       3  35  3  60 

Baker,  galv.,  spool 3  30  3  55 

Soft  Galv.   Wire—  Per  100  lbs. 

No.    9    $4  10  *    $4  50 

No.   12   4  35  4  75 

Galvanized   Sheets   Reduced. 
The  new  prices  that  apply  to  galvan- 
ized sheets  and  annealed  wire  and  which 
went  into  effect  recently  are  as  follows: 

Galvanized    Iron   Sheets —                    Per  100  lbs. 
10%   ounce    $7  00 

25  gauge   6  75 

26  gauge   6  45 

24  gauge    6  95 

22  gauge   5  95 

20  to  18  gauge   5  75 

16  gauge 5  60 

Annealed  Wire—  Per  100  lbs. 

No.  0  $4  45 

No.  10 4  50 

No.   12   4  65 

No.  14  4  so 

No.    15    <. 4  05 

No.  16  5  10 

These  reductions,  25c  per  100  lbs.  on 
galvanized  sheets  and  approximately 
20c  on  annealed  wire  will  welcomed  by 
the  retailer  and  consumer  alike  and  any 
further  steps  in  the  same  direction  will 
prove  equally  so,  but  it  does  not  seem 
safe  to  guarantee  further  reductions 
and  advances  may  even  be  made  at  any 
time.  The  markets  in  both  these  com- 
modities seems  fairly  settled  just  now 
and  present  prices  may  be  maintained 
for  some  little  time. 


HARDWARE     AND    METAL 

Advances  in  Rubber  Belting. 

New  prices  issued  on  rubber  belting 
show  further  advances,  as  announced  in 
last  week's  Hardware  and  Metal.  The 
demand  at  present  is  principally  for 
rush  orders  as  practically  all  regular 
stock  orders  were  shipped  out  at  the 
old  prices.  The  new  discounts  are  on 
a  basis.  For  6  in.  and  under  50  and  10 
per  cent.;  over  6  in.,  50  per  cent.  This 
means  following  net  prices  will  prevail: 

3  Ply—                                                         Per  100  ft. 
1%  inch   $  5  So 

2  inch   9  00 

2V2  inch   11  25 

3  inch   13.  SO 

4  Ply— 

3  inch   16  65 

4  inch    22  50 

5  inch    27  45 

0  inch    32  40 

5  Ply— 

6  inch     40  05 

8  inch    50  50 

10  inch    74  50 

Savage  Rifles  Go  Up. 

Following  the  advances  made  in  Win- 
chester and  Remington  guns  and  rifles, 
new  quotations  are  now  being  made  for 
the  Savage  make,  the  increased  prices 
being  15  to  20  per  cent,  higher  than 
previous  figures. 

Savage  Model  1899,  solid  frame,  round 
barrel,  30-30  and  303  cal.,  $25.50  each. 
Octagon  barrel  $1.50  advance;  250-3000 
cal.,  $36.50  each. 

Savage  model  1899,  take-down,  round 
barrel,  30-30  and  303  cal.,  $28.75  each. 

New  Prices  On  Hinges. 

Mention  was  made  last  week  of  an 
advance  going  into  effect  on  hinges,  pul- 
leys and  shelf  brackets.  The  revised 
prices  now  at  hand  are  as  follows: 

Heavy   Strap   Hinges —  Dozen  pair 

4  inch   $2  00 

5  inch   2  42 

(i  inch    2  63 

8  inch   3  57 

10  inch  6  30 

12  inch  7  83 

Heavy  Tee  Hinges — 

4  inch  1  68 

5  inch  194 

6  inch  2  00 

8  inch  2  68 

10  inch   4  41 

12  inch   : 7  25 

Shelf  Brackets,  151— 

3x4  inches    0  65 

4x5  inches    0  90 

5x7  inches  1  30 

6  x  8  inches 1  65 

7x9  inches    2  00 

8  x  10  inches 2  30 

10  x  12  inches    3  30 

12  x   14  inches    4  90 

Pulleys,  74— 

1  inch   0  44 

1%  inch    0  52 

1%  inch   O  65 

2  inch   1  20 

Pulleys,  45 — 

1  inch    0  31 

1%  inch   O  34 

1V2  inch   0  41 

1%  inch   0  48 

2  inch   0  62 

2iA  inch   0  85 

New  Prices. 
Prices  that  went  into  effect  last  week 
of  which  mention  was  made  in  our  previ- 
ous issue  are  as  follows: 

Asbestos   Wick   Packing,  55c   per   lb. 

Shovel   Handles   (all   kinds),  $4  per  dozen. 

1847  Rogers  Bros.  Silver  Plated  Ware  — 
Tipped  pattern — Tea  Spoons,  $3.15  per  doz. : 
Dessert   Spoons,  $5.60  per  doz.;   Tabl«  Spoons, 
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$6.30  per  doz. :  Dessert  Forks,  $5.60  per  dozen. 
Table  Forks,  $6.30  per  dozen. 

Cotton  Wrapping  Twine — 3-piy,  in  balls  or 
cones,  33c  lb.:  4-ply,  in   balls  or  cones.  36c  lb. 

@ 

WEEKLY  PAINT  MARKETS 

(Continued  from  page  54.) 
a  noticeable  increase  in  the  supplies  for 
the  fall  paint  trade  by  some  jobbing 
houses  but  the  orders  are  not  large  yet 
as  they  are  expected  to  be  later  in  the 
season.  The  advance  in  price  has  been 
due  to  the  firmness  in  the  primary  mar- 
ket. Turpentine  is  now  quoted  from 
67c  to  71c  per  gallon,  barrels  included 
in  both  instances.  Quotations  are  as 
follows : 

Per   Imp.   Gal. 

1  barrel  lots   67c       to  71c 

2  to  4  barrel  lots   65V2c  to  70c 

5-gallon  lots   72c       to  75c 

Glass  Trade  Picking  Up. 

The  glass  trade  during  the  past  week 
has  shown  a  slight  increase  with  some 
jobbers.  One  firm  in  particular  re- 
ports the  trade  better  during  the  past 
week  than  at  any  time  during  the  previ- 
ous ten  weeks.  This  is  considered  but 
an  indication  of  the  possible  trend  of 
the  fall  trade.  Prices  have  held  firm 
at  the  recent  advances.  Fall  fairs  are 
still  interfering  with  the  trade  to  a  cer- 
tain extent.  People  are  too  busy  in  the 
country  districts  with  these  to  think  of 
other  things.  Usually  a  better  demand 
for  glass  starts  about  September  1.  This 
year  has  proved  no  exception  to  this 
rule. 

White  Lead  Holds. 

With  the  price  of  pig  lead  holding 
firm  at  $6.70  to  $6.85  for  spot  per  100 
pounds  the  price  of  white  lead  in  oil 
also  shows  a  firm  tendency.  When  the 
recent  decline  of  50c  per  hundred  took 
place  pig  lead  was  selling  around  $6. 
There  was  a  typographical  error  in  last 
week's  issue  when  it  was  stated  that 
pig  lead  was  around  $7  per  hundred 
when  the  recent  decline  took  place.  The 
price  of  white  lead  in  oil  follows  the 
price  of  pig  lead  for  the  most  part. 
Prices  remain  unchanged  at  the  present 
time.  The  demand  during  the  week  has 
been   rather   light. 

White  lead  in  oil,  pure,  in  ton  lots, 
$13.45  per  100  lbs.;  White  lead  in  oil, 
pure,  less  than  ton  lots,  $13.75  per  100 
pounds. 

Putty  Holds  Firm. 

There  have  been  no  changes  in  the 
putty  situation.  There  is  difficulty  in 
getting  whiting  from  which  the  putty 
is  made.  There  is  a  disposition  toward 
higher  prices  on  this  account  but  prices 
are  already  high  and  manufacturers 
have  been  loth  to  advance  then  still 
more  as  they  are  already  at  the  point 
where  consumption  is  being  curtailed 
somewhat.  The  demand  per  putty  is 
expected  to  increase  during  the  present 
month. 
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VALUE 


Stands  out  so  prominently  in  JAMIE- 
SON'S  PURE  PREPARED  PAINTS 
that  customers  come  back  and  back 
again  for  more. 

If  you  are  looking  for  more  sales,  better  profits  and  a 
better  satisfied  circle  of  paint  and  varnish  customers, 
write  us  to-day.    A  postcard  will  do. 


R.  C.  JAMIESON  &  CO.,  Limited,  Montreal,  Canada 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


Mouse 
Colors 


Selling  Moore's  House  Colors 
is    buying   future    patronage 

The  Moore  Quality  and  value  are 
extraordinarily  popular  every- 
where. Trials  invariably  result  in 
consistent  demand. 

Every  sale  yields  a  comparatively 
large  profit. 

Let's  get  together  on  this  big  money- 
making  proposition. 

Write  for  full  particulars. 

Benjamin  Moore  &  Company 


^ 


WEST  TORONTO  £ 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


LIMITED 


f>2  September  lb",  11)J(5. 
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To  Paint  Will  Be  Popular  This  Fall 

New  Buildings,  Much  Repair  Work,  Industrial  Activity, 

and  the  Popular  Desire  to  Appear  as  Well  as  to  be 

Passably  Prosperous  All  Indicate  a 

Demand  for  Paint. 


NOT  only  will  a  new  coat  of  paint 
make  an  old  barn  look  new  and 
keep  a  farm  upsides  with  neigh- 
bors who  have  built  new  barns,  but  new 
paint,  nicely  applied,  will  help  rent  an 
apparently  unrentable  house  in  city  or 
suburb,  and  will  greatly  delight  the  good 
lady  who  looks  after  the  comfort  and 
cleanliness  of  the  home,  that  is  owned 
and  not  rented,  when  conditions  of  in- 
creasing prosperity  encourage  the  pur- 
chase of  paint. 

Considerations  of  this  class  seem  to 
have  .been  operating  quite  powerfully 
during  the  early  fall  in  the  minds  of 
prospective  purchasers  of  paint  and  its 
allied  products  associated  with  the  crea- 
tion of  new  paintable  possessions  and 
the  refreshing  and  renovating  of  old 
ones. 

Paint  for  New  Barns 

New  barns  are  certainly  going  to  be 
built  4n  very  many  localities  by  farmers 
rendered  reasonably  prosperous  by  the 
prevailing  higher  prices  for  their  pro- 
ducts, and  helped  by  the  undoubted 
prosperity  of  the  many  Eastern  Can- 
adian centres  of  commercial  and  manu- 
facturing activity.  Many  new  struc- 
tures—and they  will  not  be  barns  only — 
will  require  considerable  paint,  the  in- 
quiry for  which  has  already  begun  in  a 
tentative  manner.  It  is  true  that  the 
scarcity  of  labor  in  the  painting  trade 
has  exerted  a  slightly  retarding  effect  on 
the  demand  for  paint  during  the  past 
few  months,  since  the  spring  activity. 
Yet  to-day  there  is  a  distinctly  increas- 
ing tendency  on  the  part  of  those  who 
know  the  sanitary,  decorative,  and  pre- 
servative value  of  a  timely  coat  of  paint 
in  the  home  or  on  the  farm,  to  do  with- 
out the  welcome  services  of  the  expert 
brush  wielder,  who  is  probably  "some- 
where in  France"  (Heaven  auard  him!), 
and  to  get  busy  with  paint  pot  and 
brush,  doing  the  necessary  and  even  the 
artistic,  by  personal  effort.  This  fa<*t  ac- 
counts for  the  steady  demand  for  paint 
in  spite  of  labor  shortage  in  the  painting 
trade,  and  has  its  share  in  the  prediction 
being  made  in  reliable  quarters,  that  this 
fall  will  find  paints  in  quite  as  brisk  de- 


mand as  they  were  last  season,  and  prob- 
ably in  even  better  demand. 

Many  Preparing  to  Paint 

From  over  a  score  of  widely  separated 
centres  in  Ontario  come  reports — conver- 
sational, perhaps,  but  none  the  less 
quietly  authoritative  to  the  general  ef- 
fect, that  many  people  in  many  com- 
munities are  planning  to  "do  a  bit  o' 
painting"  this  fall,  and  from  the  point 
of  view  of  preservation  for  their  paint- 
able  possessions  alone,  their  plans  are 
commendable. 

To  paint  new  wood  is  natural  as  soon 
as  the  thought  comes  that  weather  con- 
ditions are  threatening  to  the  life  of  the 
lumber,  but  not  all  the  paint  to  be  used 
this  fall  will  be  spread  over  new  wood. 
The  farmers  in  particular  are  assuredly 
contemplating  a  good  deal  of  new  build- 
ing requiring  new  paint,  but  there  are 
large  quantities  of  repair  jobs  in  sight, 
which  will  mean  the  necessary  touches 
of  paint,  everywhere  to  complete  the 
work  in  business-like  manner.  It  is  sur- 
prising how  much  repair  work  will  be 
undertaken  this  fall  in  many  and  various 
communities,  and  also  in  quite  outlying 
districts.  Nearly  everyone  interested  in 
the  upkeep  of  structural  possessions 
likely  to  suffer  from  winter  weather,  or 
requiring  furbishing  up  as  a  matter  of 
self-respecting  ownership,  has  in  view 
some  outlay,  small  or  larger,  in  the  line 
of  paint  supply,  according  to  information 
gleaned  from  those  in  touch  with  the 
situation.  In  fact,  it  is  going  to  be 
fashionable  to  do  a  little  painting  this 
fall.  That  is  the  situation  in  a  nut- 
shell— no,  in  a  paint  pot. 

Reasons  for  Fall  Demand 

There  is  a  reason  at  the  back  of  this 
coming  fall  demand  for  paints  and  paint 
products.  Curiously  enough  the  reason 
for  the  better  business  in  sight  for  th; 
paint  supply  trade  this  fall  is  found  in' 
the  very  cause  of  curtailment  in  paint- 
ing and  such  "frills"  of  a  previous 
fall — namely,  the  war.  That -very;  cur- 
tailment of  really-' necessary  fall  painting 


in  1914  is  probably  responsible  for  the 
gradual  recovery  to  the  normal  and  re- 
vival to  the  improved  condition  of  de- 
mand noticeable  in  1915,  and  likely  to  be 
more  noticeable  this  year.  Structures 
and  appliances,  which  required  painting, 
perhaps  not  too  badly,  in  1914,  and  were 
allowed  to  go  without  the  "refresher," 
need  the  kindly  touch  of  the  paint  brush 
quite  urgently  to-day.  People  are  no- 
ticing this,  and  the  demand  predicted  for 
paint  is  the  direct  result.  A  further 
reason,  is  that  there  is  hardly  a  centre  of 
any  importance  throughout  Eastern  Can- 
ada which  has  not  secured  a  reasonable 
share  of  the  munition  making  industry, 
which  has  brought  such  considerable 
quantities  of  money  forward  for  circula- 
tion amongst  the  communities  of  the 
Dominion. 

This  factor,  contributing  largely  to 
the  comfortable  financial  condition  of 
consumers,  has  naturally  fostered  the 
natural  resolution  on  the  part  of  the 
reasonably  prosperous  to  look  prosper- 
ous. Probably  nothing  produces  more 
quickly  the  pleasing  look  of  prosperity 
about  human  possessions  of  the  bailt-to- 
stay  or  built-to-move  order  than  paint 
properly  applied.  Hence  again  the  de- 
mand for  paint,  and  the  fact  that  whole- 
salers are  called  upon  steadily  to  main- 
tain the  supplies  of  the  retailers,  and  by 
indications  as  certain  almost  as  orders, 
to  make  ready  to  meet  an  augmented  de- 
mand for  paint  this  fall. 

Glass  Demand  Good  Also 

Perhaps  a  p'recursor  of  the  demand  for 
paint,  which  is  predicted,  is  the  already 
positive  and  most  pronouncedly  existent 
demand  for  glass.  There  is  to-day  an 
actual  scarcity  of  glass,  and' a  brisk  de- 
mand for  putty  also,  all  pointing  to  and 
proving  the  presence  of  that  sort  of  pros- 
perity which'  leads  to  and. encourages  the 
improvement  of  all  classes  of  popular 
possessions — and  so  makes  for  a  demand 
for  paint. 

© 

The  store  of  Alex.  Diotte,  of  Eel 
River  Crossing^  was  entered  some  time 
Friday  night.  A  quantity  of  goods,  in- 
cluding pipes,  tobacco,  revolvers,  cart- 
ridges, canned  goods,  etc.,  and  about  a 
dollar  in  change  in  the  till,  were  taken. 
Mr.'  Diotte  was  asleep  in  the  house  at 
the  time  but  heard  nothing  of  the  in- 
truder. 
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Sickle  Grinders     Tool  Grinders 
Power  Grinders 

The  "American"  line  costs  no  more  than  ordinary 
grinders,  and  it  gives  the  fullest  measure  of  satis- 
faction. 

The  workmanship,  material  and  finish  are  remark- 
able.   Every  machine  is  tested  and  guaranteed. 


IMMEDIATE  DELIVERIES 

Order    from    your    jobber.      If   he    doesn  't 
handle,  write  direct  to  factory. 

AMERICAN   GRINDER  MFG.  CO. 

MILWAUKEE,  WIS. 

WESTERN  AGENTS:  Merchants  Hardware  Specialties.  Calgary. 

Alta.      EASTERN  CANADA  AGENTS:    John  H.  Graham  &  Co.. 

113  Chambers  Street,  New  York  City. 


"This  Concrete 
Is  Sure  to  Be  Waterproof" 

I  just    measure    out    two    rounds    °f    tllis    dry    powder    to    each    bag    of 
Portland    Cement,    and   it    makes   concrete    that   is    waterproof   and   01 
a    more   uniform    appearance 


.  »^    WMAF 

\RCMEMBCR    ITS     WtTlOPnOOf} 

MX.M.ff. 

ftcG-u.s.eiT.  erf,, 


TOXEMENT 


is    an    integral    waterproofing   compound    for    concrete,    stucco.    Portland 
cement,    mortar,    etc.  ,    ,    .  ,,  .    .1 

It   comes  in  bags   like   cement   and   is   added   in   small   quantities   at   tne 
time  of  mixing.  .  . 

Does  not  hasten  or  retard  the  setting,  but  lubricates  the  batch  and  in- 
sures  concrete   that    is   watertight. 
Ask    your    architect    or    engineer. 
Write    for    the    "Toxement"    Booklet    from    Dept.  •>". 

R.  I.  W.    DAMP-RESISTING    PAINT    CO. 
TOCH  BROTHERS 

Gerrard  St.  and  Carlaw  Ave. 
TORONTO,    ONTARIO,    CANADA 


IN  the  battery  of  melting  kettles 
shown  above  we  make  11,500  gallons 
of  varnish  at  a  single  batch  and  our 
storage  tanks  contain  one  and  a  half 
million  gallons  ready  to  ship. 

These  exceptionally  large  facilities 
enable  us  to  ensure  ripe  and  uniform 
varnish  at  all  times. 

All  varnishes,  enamels,  etc.,  made  by 
Berry  Brothers,  are  staples  of  the 
painters'  supply  trade.  They  are  safe 
to  recommend  and  easy  to  sell  because 
the  label  is  recognized  by  all  con- 
sumers as  a  guarantee  of  quality; 


LUXEBERRY  WHITE   ENAMEL  — whitest    white,    stays 

white      Makes  a  permanent  snow  white  finish  in  either  dull 
or  gloss  effects. 

LIQUID  GRANITE — Moor  varnish.  Makes  a  smooth,  satiny 
finish.  Lasting,  waterproof,  marproof,  also  adapted  for  bath- 
rooms, window  sills  and  casings,  and  all  interior  work  where 
great  durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  interior  work. 
Develops  and  preserves  the  grain  of  all  woods,  and  makes  a 
handsome  and  lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR — for  exterior  work.  Especially  adapted 
for  durability  under  extreme  exposure — front  doors,  store 
fronts,  marine  work.  etc.  Makes  a  handsome  finish  and  will 
not  turn  white  under  the  severest  conditions  of  wear. 


We  make  a  suitable   varnish  or  enamel  for 
every  use  known. 

W 'rile  for  price  list  and  interest  ng  dealers'  proposition. 


BERRY  BROTHERS 
Grid's  Largest\fcrnish  Makers*-' 

Established  1858 
WALKERVILLE,  ONTARIO 


(395) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL. 

MONTREAL,  Sept.  13.— Manu- 
facturers in  the  paint  trade 
here  have  this  week  announced 
to  the  retail  trade  a  new  schedule  of 
terms  as  regards  discount  and  time 
allowed  for  payments.  Prices  have  not 
been  changed  so  far.  The  new  schedule 
refers  simply  to  time.  In  place  of  the 
former  2  per  cent  30  days,  and  net  90 
day  payment,  the  new  scale  makes  it  2 
per  cent.  15  days,  and  net  60  days.  The 
reason  for  this  is  simply  a  reflection  of 
the  considerably  stricter  terms  upon 
the  manufacturers  in  their  purchases  of 
raw  material,  say  leading  Montreal 
manufacturers 

Linseed  Oil  Easier. 
While  the  market  for  linseed  oil 
opened  this  week  quite  firmly,  there 
was  a  slightly  easier  tendency  later.  A 
difference  of  a  cent  in  the  downward 
direction  was  generally  noticeable  over 
the  market,  and  in  certain  cases  even 
easier  prices  were  obtainable  though 
the  market  must  continue  uncertain  for 
linseed  until  more  definite  information 
is  available  as  to  prospects  for  the  new 
season's  crushing.  Competition  in  the 
linseed  oil  market  is  quite  keen  at  pres- 
ent, and  small  profits  are  being  made, 
while  the  prices  are  of  course  still  high 
as  compared  to  previous  periods.  Never- 
theless both  crushers  and  jobbers  are 
displaying  no  anxiety  as  to  the  com- 
ing supplies  of  linseed.  Crop,  weather 
conditions,  and  the  question  of  freight 
rates  all  have  a  bearing  on  the  price 
for  the  future  some  weeks  ahead,  and 
the  variation  in  price  may  be  slight  or 
it  may  vary  quite  a  little  either  up  or 
down.  Demand  maintains  good,  and  it 
is  considered  by  men  in  a  large  way  of 
business  that  the  jobber  who  is  getting 
86  to  89  cents  for  the  one  to  two  barrel 
delivery  is  doing  reasonably  well  as  re- 
gards profit.  This  price  was  quoted  by 
Hardware  and  Metal  last  week,  and 
this  week's  prices  figured  at  a 
cent  lower  represent  the  average 
state  of  the  market  for  linseed  with  no 
certainty  that  they  will  maintain  for 
any  length  of  time. 

Raw     Boiled 

1  to  2  barrels   85c         88c 

3  to  5  barrels   84c        87c 

6  to  9  barrels   83c         86c 

Turpentine  Is  Steady. 

ITo   change   in    prices   is  reported   for 


turpentine  in  Montreal  this  week,  but  a 
change  is  expected  in  the  upward  dir- 
ection by  some  dealers.  From  68  to  70 
cents  are  the  prices  quoted,  and  the  ex- 
pected rise  may  not  greatly  vary  the 
higher  price,  but  may  simply  cut  off  the 
supply  at  the  lower  figure.  The  South- 
ern markets  have  experienced  an  ad- 
vance of  3  cents  on  turpentine,  but  to 
this  rise  the  Montreal  market  did  not 
respond,  and  may  not  in  the  same  de- 
gree. It  was  possible  to  get  turpentine 
a  little  cheaper  than  the  68  figure  even 
with  the  Southern  rise  known,  and  a 
good   demand  was  experienced. 

Prepared   Paints   Brisk. 

Quite  a  brisk  demand  is  reported  for 
prepared  paints  in  Montreal  trade 
circles  generally.  There  appears  to  be 
a  good  deal  of  fall  activity  in  the  paint- 
ing line,  and  supplies  are  being  re- 
quired to  meet  this.  The  effect  of  the 
new  terms  quoted  to  retailers  reducing 
the  period  for  discount  on  payments 
did  not  apparently  retard  purchasing  to 
any  extent  so  far  as  early  impressions 
of  the  matter  go.  It  is  felt  that  the 
demand  due  to  reasonable  prosperity 
apparent  is  sufficient  to  assure  steadi- 
ness of  the  market  for  prepared  paints 
for  some  time,  and  the  hints  heard 
amongst  producers  of  possible  higner 
prices  next  spring  may  tend  also  to 
keep  up  present  demand.  Present  de- 
mand for  paints  as  a  matter  of  opinion 
on  the  markets  is  at  least  as  good  as  it 
was  in  the   spring  of  this  year. 

White  Lead  Finn. 

There  is  no  change  in  the  market  for 
white  lead  in  Montreal  this  week  al- 
though pig  lead  went  a  shade  easier. 
Prices  quoted  last  week  were  $13.60  for 
small  lots,  and  one  ton  lots  or  larger 
$13  to  $13.30.  Red  lead  is  in  exactly 
the  same  condition  as  the  white  product, 
and  both  are  in  good  demand.  All  lead 
products  are  steadily  maintained  a  lit- 
tle higher  than  the  market  for  pig  lead, 
this  condition  having  applied  for  some 
time  now. 

Gasoline  which  was  in  brisk  demand 
last  week,  continued  in  good  demand 
with  a  slight  easing  down  of  price  to 
28y2  cents  after  which  it  remained  firm. 
The  market  was  well  employed  supply- 
ing out  of  town  orders  and  a  steady 
city  demand. 


TORONTO 

TORONTO,  Sept.  15.— Travelers 
again  started  on  the  road  to  make 
their  calls  after  a  short  vacation 
during  the  Toronto  Exhibition  days. 
Fall  fairs,  however,  continue  to  inter- 
fere with  their  work  and  are  a  disquiet- 
ing element  toward  keeping  the  country 
merchants  and  people  generally  from 
settling  down  to  their  fall  alterations 
and  improvements  to  buildings. 
Linseed  Oil  Easier. 
Jobbers  have  reduced  their  prices  on 
linseed,  oil  3c  per  gallon  during  the  past 
week,  the  change  going  into  effect .  on 
September  12.  Raw  linseed  is  now 
quoted  by  the  jobbers  at  83c  per  gallon 
and  at  86e  for  boiled.  Crushers  on  the 
other  hand  quote  from  79c  to  82c  per 
gallon  in  one  to  two  barrel  lots.  At 
these  prices  the  market  is  holding 
steady.  The  flaxseed  market  is  slightly 
firmer  as  compared  with  this  time  last 
week,  on  Wednesday  the  close  in  Winni- 
peg being  $1.89  per  bushel  as  compared 
with  $1.86  a  week  ago.  The  market  for 
the  seed  fluctuates  upward  and  down- 
ward between  narrow  limits,  the  range 
being  between  $1.84  and  $1.90.  This 
influence  is  attributed  to  the  work  of 
speculators.  Conditions  in  the  West 
apparently  are  still  favorable  to  the 
flax  crop.  Much  depends  on  the  weather 
conditions  during  the  next  three  or  four 
weeks.  Some  of  the  crushers  give  it  as 
their  opinion  that  in  the  event  of  favor- 
able conditions  containing  until  the  crop 
is  harvested  there  should  be  a  fairly  good 
yield  in  'Canada  and  that  the  price  of 
flaxseed  should  be  easier  in  consequence. 
The  demand  for  oil  cake  continues  good 
and  the  prices  are  at  high  levels,  being 
quoted  from  $39  to  $42  per  ton  in  ear 
lots.  With  the  shortage  of  mill  feeds 
and  the  scarcity  of  all  coarse  grains  for 
feed  it  is  expected  the  demand  for  this 
food  will  continue  good  throughout  the 
winter.  With  the  price  of  the  cake  in  a 
firm  way  there  is  an  influence  at  work  to 
make  an  easier  price  in  linseed  oil. 

Raw       Boiled 
1  to  2  bbls.,  per  gal.   .  .79-83c     81V2-86c 
3  to  5  bbls.,  per  gal.   .  .78-82c     80y2-85c 
6  to' 9  bbls.,  per  gal.   ..77-81c     79y2-84c 
Turpentine  Up  2c. 
There  has  been  a  fii-mness  in  the  tur- 
pentine   market    during    the    week,    al- 
though the  demand   for  the   article  has 
been  somewhat  limited.     There  has  been 
(Continued  on  page  50.) 
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Big  Orders 

for  Barn  Paint 

It's  well  worth  while  to  push  the  sale  of  barn  paint.  Each 
order  is  big  enough  to  give  you  a  very  satisfactory  profit — 
and  the  farmer  who  comes  in  to  buy  barn  paint  usually  has 
other  needs  that  you  can  supply. 

You  can  get  most  of  the  barn  paint  orders  in  your  terri- 
tory if  you  are  well  supplied  with 


B-H 


BRIGHT  RED 

BARN  PAINT 


It  is  a  bright,  handsome,  durable  red  paint  that  spreads 
easily  under  the  brush  (an  important  point  with  farmers  who 
often  do  their  own  painting),  covers  well  and  is  thoroughly 
satisfactory  in  every  way. 

It  is  moderate  in  cost,  and  has  always  proven  highly 
popular  in  every  community  where  it  has  once  been  used. 
Although  its  widest  use  is  for  painting  barns,  it  is  equally 
suitable  for  schools,  roofs,  outbuildings,  fences,  factories — 
in  fact,  wherever  a  moderate-priced,  long-wearing  red  paint 
is  required. 

Orders  Promptly  Filled. 


Montreal 


Halifax 


St.  John 


Toronto 


//  interested,  tear  out  this  page  md  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,    lb 01 

Sheets,  $1  to  $1.25  base. 

AMMUNITION 

Remington  U.M.C.,  Kesale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  20%  off;  22  Short 
Smokeless,  30%  off;  22  Long  Rifle 
Lesmok  and  Smokeless,  5%  off; 
41  Swiss  Ball  and  Shot  Cart-  ' 
ridges,  26%%  advance;  all  other 
R.  F.  Ball  Cartridges,  advance 
2%%;  all  other  R.  P.  Centre  Fire 
Pistol  and  Rifle  Ball  Cartridges, 
53%  advance;  Centre  Fire  Pistol 
and  Rifle  Shot  Cartridges.  53% 
advance;  Centre  Fire  Military 
and  Sporting  Ball  Cartridges, 
68%  adv.;  Centre  Fire  Military  & 
Sporting  Shot  Cartridges,  50% 
advance;  Primed  Shells  and 
Bullets,  20%  advance;  Brass  Shot 
Shells,  First  Quality,  30—10% 
off;  Brass  Shot  Shells,  Sec- 
ond Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $3.05  per 
M.  net;  C.  B.  Caps,  $3.90  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.26  per  M 
net;   C.   F.,  38,  STW.,   $10.45  net. 

Above  prices  withdrawn.  New 
prices   to   be  issued   shortly. 

Prices  on  Dominion  Cartridge 
Zo.  goods  temporarily  withdrawn. 

"Winchester"  B.B.  Caps,  $3.05  M. 
net;  C.B.  Caps,  $3.90  <M.  net;  22 
short,  black  and  Lesmok,  12%%; 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok,  12%"%; 
22  long  black  and  Lesmok,  rifle, 
22  long,  rifle,  black,  add  2%  ad- 
vance; Other  R.  F.  ball.  2%%  ad- 
vance: R.  F.  Shot,  12%%;  Pistol 
and  Rifle  Shot,  32%  ndvance; 
Military  Pistol  and  Rifle  Ball, 
advance  52%%;  Military'  and 
Sporting  advance  66  2-3%:  Prim- 
ers, $3.35  per  M.  net;  Brass  Shot 
Shells,  15%. 

"Crown"  Black  Powder.  10%; 
"Sovereign"  Bulk  Smokeless  Pow- 
der, 16%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%:  Canuck 
Smokeless.  12%%;  Emptv  Shells, 
5%;  90  days  net. 

Shot,  standard.  100  lbs.,  Toron- 
to. S14.50:  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal.  80c;  No.  28  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.;  %e  per  lb.:  f.o.b.  Mont- 
real, Toronto.  Hamilton.  London, 
St.  .Tohn  and  Halifax  freight 
equalized. 

Dominion  Hand  Traps.  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 

AUGERS 

Ford's   Auger   Bits,   30   and    10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gllmour's  Special,  70%. 
Rockford's  Auger.  50  and  10%. 
Gllmour's  car,  47%%. 
Clark's   expansive,"  40%. 

AUGERS,    POST 

B.T.— 8  in.  net   3  00 

B.T.— 10  in.   net    3  30 

B.T.— 12   in.   net    3  90 


AXES 

Forrester,  doz. 6  75 

Cherokee,  doz:   9  00 

liand  made,  aoz 9  00 

Model,  doz 9  25 

Black  Diamond,  doz 9  50 

Samson,   single   bit,   doz....     9  25 
Samson,  single  bit,  handled 

doz 13  00 

Samson,   double  bit,  doz 13  00 

Samson    flooring    axes,    No. 

2,  doz 10  25 

Single  bit,  doz    7  25    10  00 

Double  bit   ......'.:. .'  11  00  >12  50 

Hunters'  Axes   5  50      6  50 

"Boy's"  Axes   ........     6  25      7  00 

Bench   Axes,   Samson 

No.  2,  doz.,  net  10  10 

No.  3,  doz.,  net 10  50 

No.  4,  doz.,  net 11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frietionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.    Prices  11  to  60e  lb. 

Thomas  Robertson  &  Co..  Ltd., 
— No..'l,  32c;  No.  2,  23e;  No.  3,' 
19c.  .. 

Tallmnn    Brass    &    Metal    Co. — 
i  Arctic   Metal— XXX    Genuine    Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B,"   "C,"   "D."     Nos.  1.  2  and   3. 
Prices  lie   to   60c    pound. 
Hoyt    Metal    Co.— 'Nickel    Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless     "A."     Reliance     "AA." 
Frost   King,   C.   B.,   No.   1.   No.   2, 
No.  3,  No.  4,  from  He  to  60c. 

Langwells — Extra.    16c:    No.    1. 
15c;  No.  -2,  14c; ,  No.  3,  12%e. 
BELTING    (Leather.) 
Extra,   40%. 
Standard,  40  and  10%. 
Lace  leather,  per  side.  $1.10;  cut 

laces.  No.  1,  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single    bbls.,    gal..  0  31%     0  30% 

Drums,   gal 0  2S%     0  27 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1).   list,     %   In. 

dia.   and    smaller,    35%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

20%. 
Machine    Bolts.    %    in.    dia.    and 

smaller.  35%. 
Machine   Bolts.   7-16   In.    dia.-   and 

larger.    25%. 
Sleigh  Shoe  Bolts,  %  in-  din.  and 

smaller.  25%. 
Sleigh    Shoe    RoHg,    T-16    in.    dia. 

and  larger.  20'^. 
Coach   and   Lag   Screws,   45%.. 
Skein   Bolts.  4fl%." 
Square  Head  Blank  Bolts.  40%. 
Bolt  Ends,  35%. 
Plow  Bolts.  25%. 
Elevator  Bolts.   25%. 
Fancv  Head   Bolts.  20%. 
Shaft    Bolts    (S3    list).    25  <* 
Sten  Bolts,   large   head    ($3)    list 

25%. 
Whiffletree    Bolts.    25%. 
Nuts,  square,  2c  off  list. 
vuts,    hexagon,   2c   off   list. 
Stove    Rods,   per  lb.,  8c. 
:Sfove   Bolts.   ft2%%. 
Tire  Bolts,  50%. 
BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 
BRASS  Per   lb. 

Springs,    sheets,   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,  seamless  base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 


BARS    (Clothes)  '        > 

3  sections,   4  ft.,Aaz.  ...>.. .     480 

3   sections,  5  ft,  'doz 6  00 

3   sections,  6  ft,   doz 7  20 

BOILERS   (Range) 

30-gai.  Standard   8  25—8  75 

30-gal.  extra  heavy  11  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24  in 6  60 

No.  2—18  in.   x  2S  in 7  20 

No.  3—20  in.  x  30  in 7  80 

BOARDS    (Ironing) 

.  Size  12x60  ins,,  doz..,. v    7.20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x5S  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS  (Wash)  Tin 

Plate       Zinc 
Per   doz. 

Pony ...$.'.,.     $1  75 

Crown    3  55 

Dandv   . 3  75 

Improved  Globe   '  2  65      3  S5 

Standard   Globe    2  75      t  95 

Neptune    2  75      3  95 

Original    Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)   ..'. i*     4  25 

.Tubilee   4  25 

Diam'd   King   (Glass")    4  50 

Western   King 

,    (Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSBES 

Weighted,  15  lbs.,  per  doz..  16  13 
Weighted,  20  lbs.,  per  doz..  IS  50 
Weighted,  25  lbs:,  per  doz..  22  32 
BUTTS 

Nos.  840.  800,  838,  30  and  2%% : 
No.  S04.  40%  :  Nos.  80S.  802,  842. 
S44.  37%%:  Nos.  S10,  814,  25%; 
Nos.  S20,  910.  ?,7%%. 

C*NS 

Milk    factory    cans,    15%. 

Cream   cans.   20%. 

Railway  cans,  20,  5%. 

-  t  n  ^  ri      delivery     and      creamery 

cans,   20%. 
Cream  cans,  35%:  with  dome  top. 
15c  extra.     Retinned.     70     and 
10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined,   3%. 
CEMENT    AND   FIREBRICK 
Less  than   carload   lots    ....     1  85 
Portland,   per  'bbl.,   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Eire      brick       Scotch. 

per   1.000    23  00    28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins,  doz.  1  25 
CEMENT    (FURNACE) 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  lb 0  05 

25  lb.  tins,   per  doz.,  lb 0  01 

CEMENT.    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenters'     lead     pen- 
cils,  per  gross    2  40    6  75 

Crayons,  per  gross 0  20 

Carpenter,  red.  gr 1  "0     1  25 

Carpenter,' blue,  gr....  1  30  1  25 
Carpenter,  white,  gr..  1  05  1  10 
CHISELS 

Cold  chisels,  5x6  in.,  doz 2  20 

Bevel  edge,  1  inch,  doz 2  50 

Common  cold.   %.  $1.35 ;  %,  $2  ; 
%,    $2.75;    %,   $3:    1.   $4. 
Straight  Shank  Drills.  45%. 

Socket  Chisels,  66%  off  list;  if 
B  edge,  add  90c  doz. 


CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
S9.45:  5-16,  $9.10;  %,  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.80;  %,  $6.70;  %,  $6.56;  1,  $6.40. 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75;  %  in.,  $5.75.;  7-16  in., 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%  in..  $11.50  per  100  lbs. 

Steel  Tack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10;  No.  3,  $11;  No.  4,  $13:  No. 
5,  $16;  f.o.b.  Toronto.  Hamilton, 
Fergus.  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
and    Montreal.   32%%. 

CHOPPERS    FOOD 

Universal    No.   0 $12.00  doz. 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain    sheets,   14   oz., 

14x28  in.,  14x60  in.  45  00  45  00 
Cofiper  sheet,  tinned, 

-  14x60,  14  oz 54  00     54  00 

Copper    sheet,    plan- 
ished,  14x60  base . .  57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c:    No.   1,   30c;    finest, 
3oc;  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  35 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4; 
Ideal,    egg   boxes,   with    filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA    PLATES  Montreal 

Ordinary,  52  sheets   4  50 

All  bright,  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorbals 
18x24x52   . .   6  25         6  25        6  50 
60         . .   6  50        6  50        6  75 
■>0x2Sx47   . .   6  75        6  75        7  00 
20x28x94   ..13  50      13  50      14  00 
CHARCOAL   TIN   PLATES 
M.L.S.  and  Famous—        Per  box 

IC,   14x20  base    $  8  00 

IX.   14x20  base    9  00 

IXX.  14x20  base  10  25 

IXXX,  14x20  base   10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX,  14x20  base   8  00 

IXX,  14x20  base   9  50 

IXXX,   14x20  base    12  00 

"Allaway's  Best"  Standard 

Qualitv. 

IC.   14x20  base    8  75 

IX.  14x20  base    9  75 

IXX.   14x20   base    18  75 

CHARCOAL  TERNE  PLATES 
Dean   or  I  G  Grade — - 

I    C.    20    x    28,    112    sheets,    210 
lbs.,  $11.50:   216  lbs.,   $12. 
COKES,    BRIGHT 
Bessemer  Steel — 

10x14x20   base    6  50 

20x28    double  box   13  00 

CLOCKS,  ALARM 

Good  Morning,  each  0  85 

Look    Out    1  50 

Big  Ben,  each   2  26 

Baby  Ben,  each 2  25 

Sleepmetre,   each    1  10 

CROWBARS,  4  to  4%c  per  lb. 

DRILLS 

Bit  Stock   Drills,  50%. 

Wool    Drills,   20%. 


September  16,  1916. 


HARDWARE     AND    METAL 


57 


TIN 

COPPER 

ANTIMONY 

ALUMINUM 

SPELTER 

LEAD 

THE   CANADA    METAL   CO. 

LIMITED 

Montreal  -  TORONTO  -  Winnipeg 


Catalogue  "A"fcNiailed|Free 

EVERYTHING 

IN 

METALS 


Q 


r„.n.»,Trir,    XT-TATT?      A      W  A  T    V    BY    THE    CANADA    METAL  CO.  LTD.    &jKJu.jfA 
GUARANTEED   %h    tlALr      Oe   HALr  TORONTO  W 


THE  CANADA  METAL  CO.,  LIMITED,  TORONTO 


Hamilton 


Montreal 


Winnipeg 


Vancouver 


WINDOW  GLASS 


Cold  weather  is  coming. 

Is  your  stock  complete? 

If    not    then   give    us    a    chance    to 
show  you  what  we  mean  when  we  say 

"AT   YOUR   SERVICE" 

A.  Ramsay  &  Son  Co. 

Established  1842 
MONTREAL 


TORONTO 


VANCOUVER 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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•DOMINION    CROWN    BEST      — 
DOUBLE-COATED      TISSUE, 

I  C,  14  x  20  base 7  00        7  Oil 

I  X,  14  x  20  base 8  25        8  25 

t  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  RASPS.  Percent. 
Great  Western,  American.. 65  10 
Kearney  &   Foot,  Arcade. .  .65     10 

J.   Barton   Smith   Eagle 65     10 

Disston    Brand    60    10 

McClellan  Globe  65    10 

Black  Diamond   55 

^elta  Files   60    10 

Nicholson     55 

Globe    65     10 

Vulcan   Brand    65    10 

SITTINGS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  50% ;  malleable 
bushings,  55%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  55%. 

"London  discounts:'  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
52%%. 

FIXTURES,    STALL.  Doz. 

Hollow  and   pressed  steel...   0  81 

Solid    1  20 

Special  'Stall   Fixture,  40%. 
FRAMED   MIRRORS.  Doz. 

Size  glass,  4x6   100 

Size  glass,  5x7   1  25 

Size  glass.  6x9   1  60 

Size  glass,  7x9    1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14  3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  32 

Drums    0  29 

Tank  wngon   0  28% 

Toronto 

Any   quantity,   in    bbls 31 

Drums,   40-gal.,   per  gal 27% 

Tank    wagon    27% 

ORINDSTONES  Per  100  lbs. 

Over  40  lbs.  and   2  in.   thick  1  45 

Smaller  sizes   1  65 

Mounted   No.  115,  each 3  75 

Bi. -Treadle,  each 4  25 

HALTERS  (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rope  shank,  1%  in...  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank. 

1  in 14  75 

Hand     sewn,     with     shank. 

1%  iu 16  25 

HALTERS   (SISAL) 

7-16  in.  gross,  $15;  %  in.,  $18; 
%-in..   $21. 

HAMMERS,  SLEDGE 

Can.,  5  lbs.  and  over,  cwt.,10  00 
Masons,  5  lbs.  and  over,  per 

cwt 12  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,   No.  3  culls,   doz 1  01 

Axe,   No.  1  hickory,  doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handles.  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whifTletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees.   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pce- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrops 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 


Boys'  axe  handles.  28  in.,  ex- 
tra, $2.50;  No.  1,  $2;  No.  2,  $1.60; 
maple,  $1.75;  ash,  $1.90  per  dozen. 
Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and   36  in.,  $3.40  per   dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickory  pick  handles,  No.  1, 
$3,   and   No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3.  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30%;  extra  quility,  40%,  and  No. 
1,   45%. 

..ERS,    BARN     &     PARLOR 
•"earns,  wood  track,  Special. 

zenith    9  00 

Atlas,   steel   covered..  $5  25    6  60 

erfect,    No.    1    8  50 

Perfect,  No.  1%   9  50 

1'erfect.  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,   doz 6  50 

Steelall   9  00 

Storm  King   rail 4  70 

Crown   4  85 

Crescent T  25 

Sovereign   6  50 

Steel    track,   1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%  in 6  00 

HATCHETS.        Samson     Samson 
Per   doz.  Shingle      Claw 

'No.  1   7  20  8  25 

No.  2   7  80  8  50 

HINGES.   TEE   AND    STRAP 

Net  Prices. 
Heavy  Strap  Tee 

4-inch $3  00  $2  55 

5-inch    3  70  3  20 

6-inch     4  00  3  60 

8-inch    5  40  4  10 

10-inch    9  60  8  30 

12-inch     11  90  11  60 

14-inch     13  60  11  80 

16-inch     14  40 

Net   Prices. 
Subject   to    discount    of   40    per 
cent,  off  list. 
Light. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,  doz.   prs...     1  70  1  50 
8  in.,   doz.   prs...     2  50    •        1  80 

10  in.,   doz.   prs...     3  50  2  40 

Discount   40%    off   list. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 6  00. 

Over  14  in.,  per  100  lbs 5  25 

Larger    4  60 

Extra    hooks    for    above,    % 

in.,   per  lb 1 

Extra    hooks    for    above.    % 

in.,   per  lb 694 

Crate  hinges  and  back  flaps, 
65  and  5%. 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   discount.   50%. 
Spring,  per  gross — No.  5.  $1S.60: 
No.    10.   $19.50:    No.    20,   $11;    No. 
50,   $30:    No.    51.   $10.20;    No.    120, 
K18.60;  No.  2255,  $22.20. 

Chicago  hold  back  screen  door 
iron,   gross,   12%. 

Chicago    spring   hinges.    15%. 
Triplex  spring  hinges,  40%. 
Chicago    surface    door     (6,000), 
4-5%. 

Garden  Cltv  fire  house  hinges, 
12%%. 

"Chief"  floor  hinge,  50%. 
HOES.     Grub,  3%-lb.,  $4.55  doz. 
HOOKS.   CORN. 

Cyclone,  doz 2  40 

IToes,  corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2,  per  doz 2  15  2  75 

No.  3    per  doz 2  25  3  20 

No.  4,  per  doz 2  35  3  60 

No.  5.  per  doz 2  55  .... 

HORSESHOES 

iron  shoes,  light,  medium  and 
heavv,  No.  2  and  larger,  $4.40: 
No.  1  and  smaller.  $4.65:  show 
pattern.  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  larger.  $4.85;  No. 
1  an/1  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 


sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co.. 
"Blunt"  No.  1  and  smaller,  $1.60; 
No.  2  and  larger,  $1.50;  ■'Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-Ib.  boxes. 
HOSE,  LAWN. 

Corrugated,   %   in.,   ft 0  12 

Corrugated,   %  in.,   ft 0  16 

Corrugated,   1   in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 
Cable,  70%. 
Leader,  60,  10%. 
HAT  AND   COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IRON   AND    STEEL 

Montreal  Toronto 

Angles    base  3  50      3  50 

Common     bar,     per 

100  lbs 3  00      2  90 

Refined     iron,      per 

100  lbs 3  05      3  50 

Horseshoe  iron,  per 

100  lbs 3  45      3  50 

Norway  iron  7  50      6  00 

Mild   steel    3  30      3  25 

Band    steel    3  30      3  50 

Sleigh   shoe  steel...  3  30      Z  25 

Domestic    3  30      3  25 

R  e  e  led    machinery 

steel   4  50      4  50 

Tire   steel    3  50      3  50 

Toe  calk  steel    4  20      4  25 

Mining     tool     steel, 

per  lb 0  11%  0  12 

Cammell  Laird,  lb 0  20 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool 

steel,  per  lb 0  12      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring  steel   4  50      4  50 

IRON,    TINNED. 

72x30  up  to  24  gauge,   case 

lots    14  25 

72x30.   26   gauge,    case   lots.  14  75 

Less   than   case,  25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 
per  set   0  85 

Mrs.  Potts,  No.  50,  nickel- 
plated,  per  set   0  90 

Mrs.  Potts,  handles,  japan- 
ned,  per  gross  

Sad  irons,  common,  plain... 

Sad  irons,  common,  plated.. 

Princess    Electric,   each    

Ideal  Electric,  each    

Canadian   Beauty    

Gasoline  Sad  Irons,  each.... 

Tdeal  Gasoline,  each   

Dover  Electric,  net   

No.  70.  Dover  ,per  doz 

LADDERS.  ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario     17c  ft. 

Faultless    21c  ft. 

Mechanic   26c  ft. 

Hercules    24c  ft. 

Perfect    23c  ft. 

Faultless,  extra  heavy  . . .  26c  ft. 
Hercules,  extra  heavy....  29c  ft. 
Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each    $2  00 

B.T.    Standard    17c  ft. 

B.T.   Economy    13e  ft. 

B.T.  Iron  Bound.  4-9  ft...  25c  ft. 
B.T.  Iron  Bound,  10-14  ft.  30c  ft. 
B.T.  Iron  Bound,  15-16  ft.  40c  ft. 
B.T.  Iron  Bound,  17-20  ft.  50c  ft. 

Crescent    16c  ft. 

Household     12c  ft. 

Standard    19c  ft. 

Electrician    25c  ft. 

Heavv  dutv   45c  ft. 

Extension     23c  ft. 

Common    and    Roped    Extension. 

Up  to  32  ft 16c  ft. 

Up  to  36  ft 18c  ft. 

40  to   44  ft 19c  ft. 

48    to    52    ft. 24c  ft. 

56   to  60  ft 29c  ft. 

Single   and    Fruit   Picking. 

10  ft.  to  16  ft 12c  ft. 

18  ft.  to  22  ft 13c  ft. 

LANTERNS  Per    doz. 

Cold  Blast,  doz $8  00 

Short   Globe,   doz 8  00 

Jumbo,  doz 9  25 

.Tap'd  Dash,  doz 10  75 

Search    Dash,   doz 11  25 

Searchlight,   No.   20,   doz...   19  00 


9  60 
5  00 
5  50 
2  75 
2  50 

2  50 

3  50 
3  15 
3  00 

19  20 


All   brass    2-1  2o 

Little  Bobs  A.C.,  doz 2  00 

Copper,  well  japanned,  doz.  13  75 
LANTERN    GLOBES 

Cold   blast,  short    0  £5 

Cold  blast   0  Co 

Prism   globes 1  20 

Cold   blast,   short   /uby    ....     2.50 
Cold   blast,  common   ruby..     2  50 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS  (METAL)  Per  sq.  yd. 
24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead  Wool,  lie  lb. 
Sheets,  3  lbs.  sq.   ft..l2  00      12  01) 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs. 

sq.   f t 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per    lb. 
extra. 
LINES,  PLOUGH 

Russian   hemp,  $3.80  doz.  pair. 

Bleached  flax,  $3.75  doz.  pair. 

MACHINES   (WASHING) 

List  Each 

Canadian    $  5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight   8  75 

Momentum   8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B  11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,   electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine    4  50 

Popular,   No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    1100 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete    16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Low   pressure   water   motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I   X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved  5  00 

Jubilee    , 4  50 

Canada   First    1100 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $  6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style  B 4  50 

B.T.   Ideal    6  25 

B.T.  Ideal  Power  7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.    Cyclone    6  25 

B.T.   Cyclone  Water  Motor.  12  80 

B.T.  Vollmar,  No.  2 6  50 

B.T.  Vollmar,   No.  3 7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric  48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',    round    hickory    1  95 
Lignum  Vitae,    round,   5  in.    3  65 

Caulking,  No.  8,  oak 17  80 

MANGLES 

Victor,   each    $15  65 

Woodyatt,   each 7  25 

MOPS 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop  Sticks,   doz 1  40 

Cast  head   mops,   doz 1  40 

Lemon   oil    mo.ps    9  00 

Crescent,   doz 1  75 

Crank  wringing,  doz 6  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1  50 
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HARDWARE     AND    MET  A L 


WATCH  FOR  THE  MAN 
WITH  THIS  CARD 


They  used  to  be  called  just  "PAINT  MEN"  and  some  still  answer  to  that  name. 
But  not  the  SHERWIN-WILLIAMS  kind— 

EACH  ONE  OF  OUR  REPRESENTATIVES  IS  A  BUSINESS  MAN. 

He  is  worthy  of  as  much  of  your  time  as  you  are  willing  to  put  on  equal  terms 
with  his. 

THE  SHERWIN-WILLIAMS  representative  is  a  combination  of 

MANUFACTURER,  CHEMIST, 

SALESMAN,  ADVERTISER  AND  MERCHANT. 

He  must  be  an  all-round  man  to  represent  the  largest  paint  and  varnish  makers 
in  the  British  Empire. 

Let  us  know  when  you  will  be  free  to  meet  our  representative — A  profitable 
interview  is  assured. 

Sherwin-  Williams 
Paints  &Varnishes 

A  FINISH  FOR  EVERY  PURPOSE 

THE  SHERWIN-WILLIAMS   Co.   of  Canada,    Limited :   Montreal,   Toronto,  Winnipeg, 
Calgary,  Vancouver,  Halifax,  N.S.,  London,  Eng. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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naxl&_ . 

JStandarcT"  steel  "wire  nails, 
Tpronto,  $3.S0  base;  Montreal, 
$3.85  base;  London,  $3.80  base; 
coilingwood  and  Owen  Sound, 
$2.85  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40; '  London,  $3,40. 

Miseellaneous~wire  nails,  65  p.c 

Coopers'   nails,   16  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs..  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

size       Length  25-lb.    box 

No.    3,    1%-inch    $4  10 

Np,  4,  1%-inch   3  80 

No,   5,   1  15-16    3  25 

No.   6,  2%    3  00 

No.    7,    2  5-16    2  85 

NO.  8,  2%    2  75 

No.  9,  2  11-16 2  65 

No.  10,  2%   2  56 

No.  11,  3  1-16  2  45 

No.  12,  3%   2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 

NETTING,    POULTRY 

Discounts  given  below  on  1  in. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal.     20%;     Toronto     and. 
London,   25%. 
POULTRY    FENCING 

Per    rod 

Invincible,  1640  '-.     0  68 

Invincible,  1S4S  i     0  73 

lavineible,  2060 :.     0  83 

Put  up  in  10,  20  and  30-Jod  rolls 

oakum  Per  [  100    lbs. 

Best    (American)    '. . .   19  25 

U.S.  Navy  (American)..,...  18  50 
New  hemp  (English)    ...:...  15  00 

U.;S.   Naw    (English) \..  13  00 

Plumbers   (spun)    '. ,  .     S  00 

nij,  — •  -- 

Montreal  Toronto 
Can.   prime  white 

petrol  0  14      0  13% 

Royallte 0  14.    0  13% 

Palaclne 0  17%  0  17 

Castor  Oil.  per  lb..  0  45      0  25 
"?Laek  Oil  (Summer)  0  14y2  0  12% 
Black    Oil    (Winter)   0  12%  0  13% 

Cylinder  Green   0.35.     0  35 

ParafTIne    ..'*..$>.. \...   0,24-    0  22 
XXX  Machlnel..-..   0  25%  0  21 

OLD   MATERIALS 

Tea  lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,  pipe,  etc.,  $5.50. 
Brass,   heavy,  15%c  lb. 
Brass,   light.   ll%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old   cast  Iron,  $14.75   per  ton. 
Wrought   Iron,   No.  1.  $18.75  ton. 
Wrpught  iron.  No.  2,  $11.00  ton. 
Stove   plate,  $11.00  per  ton. 
Mach.   compos..   No.   1,   15c  lb.  .      / 
Compos,  turnings,  No.  1,  13c  lb.  * 
Rubbers,    such    as    old    rubber 
boots    and     shoes,    according    to 
trim,    7c    to    8c    lb.;     overshoes, 
lumbermen's    rubber    boots,    etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. : 
bicycle  tires,  2%c. 
packing  Per  lb. 

Fine  jute 0  11% 

Coarse   jute    0  09% 

Square  braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPER.   ET5. 

Per  400  ft.  roll. 

_.*»..  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tarred  Fibre,  No.  1   0  90 

Tarred    Fibre,    No.   2 0  51 

Tarred      Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  aheathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing    (Surprise)    0  43 

Dry  fibre,  No.  1  080 

Dry  fibre,  No.  2 0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per   100   lb  = 

Heavy   dry   straw    2  05 

Heavy   tarred   straw    2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred   felt    3  25 

AsbestQS,^Bldg„  per  100  Lbs.  4  50 
Heavy' fibre,  32  ftfz  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll.; 1  05 

ROOFING    PAPER 

Cyclone,   dry    0  68 

Cyclone,   jtnrred    ..» 0  80 

Surprise,  sheeting    0.43 

He.lvy,  j&ry r-2  15 

Heavy^tarred    .-. . .. 2 

PAPER,    EMERY 

Emery   paper  and   emery  cloth, 
25%;  B   and  A,  25%. 
PAPER,   SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 0  50 

PICKS    (CLAY) 

Rock 

5  to  6  lbs.,  dcz 5  50 

6  to  7  lbs.,  doz 5  75 

7  to  8  lbs.,  doz. 6  00 

8  lbs.,   doz C  50 

9  lbs.    


&  !  ■ 


00 


Clay 
5  00 
5  25 

5  50 

6  00 
6  50 


PINS.    COTTER 

Cotter    pins,    85    and    10%    d is 
count. 
PINS.    CLOTHES 

Selected  full  count  Per  Rase 

5  gross,  4-in.  (loose)    $0  So 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  in.  (loose*)    .' 1  00 

4  gross,    4-in.,    (12    pkgs.,   of 

4  doz.  each)    ..'.-. 0  80 

5  gross,   4    in.    (24    pkgs.    of 

2   doz.   each)    . , ...-- 0  90 

6  gross,   4   in.    (12   pkgs.    of 

6   doz.   each) 1  00 

PIPE,     STANDARD     WROUGHT 

In  .effect   Aug.   1,   1916. 


Bwtfweld 

%  in 

M  and  %  in 

'%  in.    . 

%   in 

1  in 

1%  in 

1%  in 

2  in .-.. 

2%.  in.     .' 


Per  100  fret 
Black       Galv. 


in. 


3  00 

3  12' 

3  12' 

4  00 
4  83 
7  14 
9  (56 

1 1  <"].> 

15  g 


$     4 


24 

as  «4 

43,78/ 


3%    in 

4    in 

Lapweld. 

2  in 17  02 

"'A  in 25  16 

3  in 32  90 

sk>  in,' -. 

4  in 

4%   in.    ........ 

5  in 

fi  in.    ..." 


50 
o  23 

'■5  5T 
6  '.m: 
10  -J.'.: 
13  (I'J 
16  64 
22-31* 

46  2.*' 
35  CO, 
«5  So- 


24  24 
36  56 
47  81 
57.50. 
68  13 
S3  19 
96  94 
Pin  SO 
165  40 
173  80 
200  00 
239  SO 
222  40 
286  30 


,  39  66 
46  ST 
57  .15 
66  PO 
S6  40 

7  in 116  62 

S  in.\-°."i  !>s.  ner  ft.  12?  50 

8  in.x2oTbs.  per  ft.  141   12 

9  in 169  05 

10. in. x3?  Ins.  per  ft  156  SO 

10  rrf.xlO  lbs:  per  ft  201  88 
Trices    Ontario.    Quebec    and 

Maritime    Provinces. 
PIPE   (LEAD) 

Lead    pipe.  $12  net. 

Lead   waste   pine,  $13  net. 

Traps  and   bends,  10%   off. 
PIPE    (SOIL) 

Medium    and    extra    heavy    pipe 
up   to   6-inch.   65%. 

S--lT>oh.   45%    off. 
PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  00 

3  inch,  in  10-ft.  lengths..!.     9  TO 

4  inch,   in   10-ft.  lengths 12  SO 

5  inch,   in   10-ft.  lengths   ...   17  50 

6  Inch,  in  10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Burton's,     genuine.    37%     to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Tororrto 
Plates.   %   to   %   inch, 

per  100  lbs 4  50      4  50 

Heads,   per   100  lbs..  4  75      4  70 
Tank  plates.  3-16  in.  5  25 ;     4  75      ' 
PLU<f$S    (METAL) 
Painted    ,'wall     4>lugs,      per   . 

l.ooo  ■ $iro  oo 

Galv.  wall  plugs,  per  1.000.. 23  00 
POLISH,^     .  , 

O^Cedar,  4  oz.   bottles   .....'.$2  0<f 
O-0e<lur,    12-oz.    bottles--'....  4  00 

O-Ce&ar,  l*qt.  can   . .' :..  10  00 

O-Ceffar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.'T.   lump,   No.   1,  net    $3  96 

B.T.   Pump,   No.  2,  net   4  80 

B.T.    Pump,    No.  3,   net   7  20 

B.T.   Pump,   No.   4,  net    9  00 

B.T.   Pump,   No.  5,  net 9  60 

B.T.   Pump,   No.  (i,   net    10  80 

B.T.   I'ump,   No.  7,   net  15  00 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tlnui-d, 
■37%%. 

Iron   burrs,  87%%. 

Copper  rivets,  usual  proportion 
of  burrs/ add  30  p.c;  burrs,  add 
50  p.c. 
.  Extras'- on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
2%c   per  lb. 

KOOFING  Per  roll 

2.  ply    R.R 1  05 

3.  ply    R.R 1  30 

-%  ply  R.R.,  complete  in   roll  1  55 
'3  ply   R.R.,  co.nplete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  fin 

Comet.    1-ply     1  05 

Pluvius,  1-ply    1  30 

Pluvius,    2-ply    1  70 

Asphalt    roofing.    1    ply    1  45 

Asphalt    roofing,    2    ply    1  85 

Asphalt    roofing,    3   ply    2  15 

Compo  Certainteed,  1  ply   ...   1  70 

Compo  Certainteed,  2  ply  2, 20 

Compo  Certainteed,1  3  ply  ; . .  2-  75 

Excello,    1-plv    '. 1   60 

Excello,   2-ply    ., 2  15 

.Excello,  3-ply ..;.  2  65 

Jewel,  1-ply    1  25 

Jewel,   2-ply 1  65 

Jewel-.   3-ply    ........ '.-.  2  OO 

Amazon,   1-tfly '.  2"00- 

A  mazon,   2-ply    2  50 

Amazon.   3-ply    ,-..- 3  00 

EVefla-stic.  1-ply   . . .'. : . : .  1  5"(1 

Everlastic.  2-nly    1  75 

Everlastic,   3-ply    2  00 

Liquid    roofing    cement,    per 

gal.,  in  barrels ■ O  22. 

Roofing    caps',    per.  lb....,  O  OV  . 

Ttoofing  nails,   per  lb 0  06% 

Roofing  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,    Lorrdon,   Mnn' 
real. 

ROPE    F  •lb. 

'  Pure   Manila  '  basis'  ...:'.....  2*?% 

British   Manila   basis    18 

African  hemp   basis IS 

Sisal  basis   ... !.'..'.'. :  15*%' 

Single  lath   yarn   basis   15% 

Double  lath   yarn    16. 

Yacht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 
Marline   and    Houseline    ....  29 

Jute  rope  basis    15 

Italian  rope  basis   31 

Above  nuotations  are  basis 
prices  (%"  and  larger),  and  are 
subject  to  usual  advances  for 
small   sizes. 

Cotton    rope.   3-16   in 0  29 

Vi   in.  and   larger   0  28 

Sisal   Clothes  Line.  Per  rto7 

3   nlv.  30  ft 0  4S 

3   plv,   40  ft 0  64 

3   plv    48  ft 0  76 

3   plv,   60   ft 0  9fi 

3   plv,  T2  ft 1  15 

6   plv.   60  ft 1  44 

6  plv,   T2  ft 17? 

6   ply.   100  ft.    2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    25  p.c. 

Steel  weigh   beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p,c 


Crown  Even  Balance   40  p.-. 

Richelieu  L'ulou  Scale 40  p. 

Dominion    Plates   Scales.    .  .40  p.<-. 

Net  prices  uu  Champion  scale* 
are  as   follows: 

Chafflpron,  f,lb.,  $4.6ib,  plus  20-j 
fpr  stamping1:  Cham^piotf  10-lb., 
$#,  plifs  300,4*01- stamping.  Cham- 
-  ,-T>ion  -240-lbv  $9",  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  $1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
(-Charrfpion  2000-lb.,  $39,  plus  $1 
for  \9taiapiiig.  Champion  2000-lb. 
wittf  drbp  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
lb.,  $5.20,  30c  net  extra  for  stamp- 
ing. 

Discount    from    list    on    above 

25  per   cent. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%  ;  flat  aa.1 
round    head,    brass,    net;    Fillis- 
ter    head,     iron,     10%;     Fillister 
and   oval   head,   brass,   net. 
SCREWS 

Discounts  off  Standard  List 

Wood,  F.   H„  bright    80 

Wood,  R.  H.,  bright   75 

Wood,  O.   H.,  bright   75 

Wood,   F.   H.,   brass    47% 

Wood,   R.   H.,   brass    45 

Wood,  O.  H.,   brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H.,  bronze   37% 

Drive  screws    65    10    10 

Set  case  hardened   . .  65     10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per   doz 4  75 

Cap     screws,    55%;     Set     screws. 

60%. 
SHEETS    (BLACK) 

Montreal     Toront' 
lOOlbs.     lOOlhs. 

10  gauge  4  95  5  25 

12  gauge 5  05  5  35 

14  gauge 4  So  5  10 

16  gauge  4  90  5  15 

18-20  gauge  4  05  4  45 

22-24  gauge  4  10  4  55 

26  gapge  ...;.,.^;4  15  4  60 
88  gauge  '.  4  25  -         4  70 

Re   Gauges   of   Sheets.  - 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
flaying  to  the  war,  American  .mills 
have  decided  <-that  they"  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
<tfiey"  wilt' continue  to- roll-  at'10% 
oz.,  which'  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
•  SHEETS,  CORRUGATED 

'Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24   ga 8.00  5.25 

32  ga.   .'u 9.00  6.25 

20  gaT  .;. 11.00  7.25 

18   ga 13.50  9.00 

Above  prices  are  subject  to  J% 
per  cent!  discount  to  dealers. 
Galvanized 

B.W,       Queen's  •  Fleur-     Gorbals 
gauge       Head  de-Lls         best 

16-20         7  15  6  65  7  15 

22-24         7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  T  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.50;  U.S.  No.  2S,  $6.20: 
U.S.  No.  26,  $5.90;  22  and  24 
gauge,  $5.75;  18  and  20  gauge, 
$5.S5;  16-gauge,  $5.45;  14  gauge, 
$5,30.  F.o.b.  Hamilton  and  Tor- 
onto. 

Colbornc  frown- —  16-20  gauge 
$6.65:  22-24  gauge,  $6.80:  26 
gauge.  $6.95:  2S  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16  gauge    5  80-         5  30 

18-20   gauge    5  90  5  65 

22-24    gauge    6  00  5  85 

26   gauge 6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  95  6  50 

Vdd   25c  for  less   than   case  lot» 
SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels.  1st.  40  and   12%%;   2nd, 

40  and  5%;  4th.  30%. 
Socket  scoops,  1st.  40%;  4th,  36%. 
Trivet   scoops,  37%%. 
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COMPARISONS 

.■....■ 

Of  Course,  every  Dealer  wlm  aims  at' building  a  Paint  and  Varnish  business  on  the  basis  of 
peraianerieer-aiid  profit,  feels  safer  and  moire  sure  when  is  hooked  up  with  a  real  proven  success, 
rather  than  a  doubtful  promissory  venture.  .**     : 

'Business  propositions,  like  individuals,  -are  judged  <m  their  merits. 

Present   standing — past  performance — future  outlook — all  form" a  hasis'  for  judgment. 
'Some  businesses  have  been  long  in  the'develqppBg  stage—-  long  in   the  unfulfilled  promise 
stage — and  are  still  in  the  "a-lorig-way-frmii-sucoess"  stage,  "striving  but  not  arriving." 

Other  businesses  have  been  meteoric  in  their  short  life  and  are  now  forgotten. 

The  permanent,  proven,  successful  •  business,  beyond  the  doubtful  or- promissory  stage;  has' 
been  substantially  built  on  sane  business  principles  and. methods  and  affords  a  guarantee  of 
future  safety  to  the  Dealers  whose  interests  are  linked  with  it.  -,,V    : 

With  this  latter  kind,  the  business  of  the  Martin-Senour  Co.  can  be  truly  classed. 

We  do  riot  claim  to  have  made  paint  for- Noah  to  paint  the  ark,  nor  yet  for  Kings  and  .Con- 
querors of  Dark  Ages,  but  in.  the  real  living  presen}  and  within  the  memory  of  this  generation 
of  Canadians,  we  have  built  a  strong,  permanent,-  successful  business,  and  while  others  have 
been  "striving  but  not  arriving,"  the  Martin-Senour  business  Has  reached  the  very  forefront  in 
the  Canadian  Paint  and  Varnish  field.      •  - 

This  has  been  accomplished,  first,  by  establishing  beyond  all  measure  of  doubt  that  the 
quality  is  unsurpassed  in  every  can  and  pack  age.  bearing  a  MARTIN-SENOUR  Label. 

This  quality  is  as  high  as  human  agency  can  devise. 

The  marketing  of  our  Products  has  been  made  easy  and  profitable  for  our  thousands  if 
Dealer-Agents  by  the  help  of  strong,  consistent  advertising,  well-planned  sales  help  systems, 
and  the  closest  co-operation  it  has  been  possible  to  give. 

Our  methods  have  been  original  and  not  the  re-hashed,  pilfered  ideas  of  others. 

Our  entire  energies  are  devoted  to  promoting  the  sale  of  our  manufactured  Products,  which 
are  all  ready  for  the  brush  and  on  the  shelves  of  the  most  successful  and  satisfied  Dealer-Agents 
the  country  over. 

We  do  not  defeat  our  own  ends  and  those  of  our  Dealer-Agent  by  devoting,  a  large  part  of 
our  energy  to  the  sale  of  any  Raw  Materials,  which  are  after  all  the  real  competitors  of  pre- 
pared paints. 

We  have  a  permanent  and  experienced  personnel  in  both  Administrative  and  Sales  organi- 
zation, who  thoroughly  know  their  business  and  consistently  mind  it. 

That  business  is  to  continue  and  perpetuate  the  most  successful  Paint  and  Varnish  proposi- 
tion of  the  present  day. 

Tn  this,  we  are  at  your  service.     Our  Dealer- Agents'  success  is  our  success. 

•Qhe  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 


//  interested,  tear  out  this  page      and  keep  with  letters  to  be  answered. 
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Drain  spades,  40,  12%%. 

Hollow    backs   and   sand,   1st,   40. 

12%%,  aud  4th,  20%. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount   7%%. 
SINKS. 

Plat  rim  enameled  sinks,  16x24, 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly  report. 
SOLDERING  COPPERS. 

Base,  per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  27% 

Strictly   0  25% 

Commercial    0  24 

SOLDER,   WIPING 

Star  extra  0  25% 

Easy    0  23% 

Acme    0  23 

SPELTER.    See  weekly  report. 

SPOUTS 

Warner    'Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs    4  90 
Fence  staples,   galv.,  25  lb. 

boxes  5  15 

Fence     staples,      bright      In 

kegs   ". ...     4  05 

Fence   staples,      bright,     In 

26-lb.   boxes    4  30 

Poultry  netting  staples,  100 

'b.  kegs   12  00 

Galvanized!  discount  40  and  5%  • 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs, 
80c. 
STUFFERS 

Enterprise  No.  25,  each 6  25 

No.  25,  each 8  50 

SWEEPERS,    CARPET      Blssell's 

Boudoir    31  no 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.  N.P.,  cyco  bearing. . .  29  00 
Grand     Rapid,    Japd.,    ball- 

bearing    28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  oo 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing   36  00 

Am.  Queen,  N.P.,  bal-bear. .  34  00 

Parlor  Queen    37  00 

SWEEPERS   (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  2-passenger,  each...  3  75 
Ontario,  4-passenger,  each...  4  50 
Stratford.,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk; 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned:  carpet  tacks  (In 
kegs) ;  cut  tacks,  blued,  In  dozs. 
only:  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  In  weights: 
Swedes:  Swedes  upholsterers' 
hulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  Japanned:  zinc 
tacks,  prices  quoted  on  applica- 
tion: leather  carpet  tacks;  cop- 
per tacks.  Discount  75%. 
KAILS 

'Jopper  nails:  trunk  nails, 
black;  trunk  nails,  tinned:  clout 
nails,  blued:  clout  nails,  tinned: 
chair  nails:  cigar  box  nails:  pat- 
ent brads:  fine  finishing:  picture 
'rame  points;  lining  tacks,  solid 
head  (in  bulk).  Discount  75%. 
-"APPED   GOODS 

Lining  tacks.  In  papers:  lin- 
ing tacks,  in  bulk:  saddle  nails. 
In  papers:  saddle  nails,  in  bulk: 
tufting  buttons.  22  line,  in  dozs. 
only:  tin  capped  trunk  nails: 
zinc  glaziers'  points,  prices  quot- 


ed on  application.  Discount  75%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoteil 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES — Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  2  15 
Ass  skin,  No.  714.  66  ft,  doz.  3  80 
Linen,  No.  404,  66  ft.,  each.  1  25 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel.    No.   263,   50 

ft.,   each    3  45 

Reliable  Jr.,    No.   103.  50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,  dozen    2  40 — 4  45 

TIES   (METAL) 

Galv.,   wall   ties,    per   1,000.. $5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,  COW 

Open  Ring,  Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie  Out  Chains,  70%. 
TIN        See  weekly   report. 
TINNERS'   TRIMMINGS 

Discount,   27%%. 

Plain.  66  2-3%. 

Re-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary   brands,  40%. 

Samson   and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  half  round 
S'zc  la   girth  Ter  11/0  fee* 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single   Rail    24c  ft 

B.T.  Double  Angle   22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  per  lb 0  12 

550  ft.,   per  lb 0  10% 

500  ft.,  per  lb 0  09% 

5-ton  lots,   %c   per  lb.   allowance. 
10-ton  lots.  %e  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

5-ply  and  up   0  28% 

4-ply.   London,  35c 0  38 

3-ply,  London,  32c 0  34 

TUBES 

Boiler  Tubes,  Lapwelded. 

100  ft.,  2  in 17  50 

100  ft.,   2%   in 23  00 

100   ft.,    3    in 27  00 

100  ft.,  3%  in 32  00 

100    ft..    4    in 40  00 

TUBS  Samson   Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4  12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz , 13  86 

•  Per  nest 

Nests'  of  3—0,  1  and  2   $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4 — 0,  1,  2,  and  3  ..     2  95 
WOOD   TUBS 

No.  0,  per  doz 11  00 

No.  1,  per  doz 9  50 

No.  2.  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 


VALVES,    ETC. 

Ground  work,  56  p.c. 

Stand,   compr.    work,   65   p.c. 

High  grade  compr.   work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;   No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick 

opening  valves.  70  p.c 
WARE,   COPPER  AND   NICKEL 
Copper   boilers,   kettles,  10%. 
Copper  tea  and  coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White  ware,  66  2-3%. 

White  decorated,  12%%. 

Colonial,  50,  12%%. 

Premier,  40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street  signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferln   pattern   pails,  list. 

English   pattern,  list. 

Galvanized    washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,  list. 
WARES,  JAPANNED. 

Japanned   ware,   22%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed   pans,  25,  5%. 
WARE,    TIN,    PIECED 

Discount,  17%%. 

6,    10    and    14-qt.    flaring    palls, 

17%%. 

Copper  bottom   tea  kettles  and 
boilers,   list. 
WARE,  STAMPED.  Plain  66  2^3%. 

Retlnned,    60-10%. 

Tinners''      trimmings,      plain, 
66  2-3%. 

Tinners'  trimmings,  retinned, 
60,  10%. 

Tinners'      trimmings,      general, 
27%%. 
WASHERS,    IRON. 

Full    box,    25%:    smaller    lots, 
25%,  assorted.    Price  less  50  lbs. 
add  1c  lb.;  less  25  lbs..  2c  lb. 
WEIGHTS.   SASH. 
Sectional,  1  lb.,  per  100  lbs..  2  25 
Sectional,  %  lb.,  per  100  lbs.  2  25 
Solid,  3  to  30  lbs.,  per  cwt.  1  60 
WEIGHTS.     Horse.  5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel   wheei,   doz 43  20 

Light   irarden,   each    2  50 

Heavy  garden,  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHIFFLETREES 

Tubular  siteel,  28  ins 

Tubular    steel.    34    ins.,    per 

doz 

Tubular    steel,    36    ins.,    per 

doz 

Tubular  steel  neckyokes,  26 

inches,  per  doz 

Tubular    steel    doubletrees, 

40  inches,  per  doz 

Tubular  steel  lumberman's, 

44  inches,  per  doz 

Prices   temporarily   withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire,   3    to    24   gauge,    add 

33   1-3%;   25    to    36   gauge,    add 

20%. 
WIRE.   CUT   HAT  BALING. 

No.  9,  $4.10:  No.  10.  $4.15:  No. 
11,  S4.25:  No.  12  and  13.  $4.35;  No. 
13%.  $4.45;  No.  14,  $4.65;  No.  15, 
$4.85.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH    (Galvanized) 

4   mesh    7  70 

6  mesh    8  15 

WIRE,    STOVE    PIPE. 

No.  18,  $5.50:  No.  19.  $5.75. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight   equalized. 
WIRE    CLOTHES    LINE. 

No.  17,  $6:  No.  18,  $4.55:  No. 
19.  $4  in  1.000  feet  coils,  includ- 
ing reels.  F.o.b.  Hamilton.  To- 
ronto,  London   and   Montreal. 


WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.o0;  No.  19,  $0;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  22,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Niv  29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75e;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
In  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;  No.  14, 
$4.10;  No.  15.  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs. — Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperlngs,  10c,  50  and  100-lb. 
bundles  In  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  lib. 
hanks,  50c;  In  %-lb.  banks,  75c; 
In  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen.  In  100-ft.  rolls, 
S2.25  net  100  sq.  ft.;  In  50  ft.  rolls, 
$2.30  per  100  sq.  ft. 

Bronze  screen,  12c  sq.  ft. 

Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto* 

Lond"i  M""treal 

Barb  4  25        3  75 

No.  !i,  coii  spring.  3  96  3  95 
No.  9,  plain  galv.  3  90  3  70 
No.  12,  plain  galv.  4  05  3  85 
No.  13.  plain  galv.  4  Ig  3  95 
O.  ft  A.,  No.  10  ...  4  41  4  41 
O.  &  A.,  No.  11  ...  4  47  4  46 
O.  &  A.,  No.  12  ...  4  55  4  55 
WIRE   BALE   TIES. 

Single  Loop —  Per  cwt. 

No.  12   $  4  55 

No.  13   4  65 

No.  13%    4  70 

No.  14  4  80 

No.  15   5  00 

No.   16   5  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze.  11  in.,   per  doz 91  SO 

Troian,   12  inch    185  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easv    Work    . '. 90  50 

Challenge,    2111E     94  30 

Gem,    141E    91  80 

Sunlight,   111    82  80 

Ottawa,    341E    103  30 

Empire.   11  in 93  80 

Superior,  11  in 84  80 

Majestic.  11  in 8S  00 

Perfect,  11  in 97  50 

Bicycle,   11    in 103  30 

Daisy  No.  2   

Daisy  No.  1   

Maple  Leaf  No.  2   

Maple  Leaf  No.  1 

Run    

Safctv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list. 
Prices — 50% 

Freight  equalized  on  shipments 
of  %   doz.  and  upwards  on   Mont- 
real.   Toronto.    Kingston.    Hamil- 
ton.  Loudon.   St.   Mary's. 
WRENCHES. 
Regular.  65%. 

Trimo.  57%%  off  list:  narts.  55%. 
Stillson.  65%;   parts,  62%%. 
Coes.    20%. 
WRINGERS— MOP. 

White.   No.  1.  each 1  50 

ZINC   (SHEET)  Montreal  Toronto 

5  cwt.  casks   0  30 

White.  No.  2,  each   1   15 

White.   No.  3,  each    1   35 

Part   cask    .... 0  30% 
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When  ordering 


DRY  COLORS 

Insist  on  getting  the  best — 

MUNRO'S 


REDS    GREENS    YELLOWS 
BLUES     PARIS  GREEN 

Made  in  Canada  by 

145 

The  Allan  Munro  Color  Co.,  Limited,  Montreal 


NOTICE  TO  BUYERS 

We    consider   it    advisable  to    place   orders 
now  for  your  fall  and   winter  supply  of 

CRESCENT  GROUND 
CROSS-CUT  SAWS 


SIMONDS 


AND  HAND  SAWS 

both  as  a  protection  against  changes  in  price 
and  to  insure  a  supply  being  held  for  you. 

SIMONDS  CANADA  SAW  CO.,   LIMITED 

St.  Remi  St.  and  Acorn  Ave.,  MONTREAL,  QUE. 


Vancouver,  B.C. 


St.  John,  N.B. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%   lb.   packages,  $6.80  per   100 
lbs.;  5  lb.  packages,  $6.60  per  100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 

Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,   20. 
BRONZING  LIQUID 

Bronzing  liquid,  No.  1 $1  80 

Banana  oil,  gal 3  75 

BRUSHES 

Weighted,   15  lbs.,   doz $16  13 

Weighted,  20  lbs.,   doz 18  50 

COATING 

Cement   Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Raw  Umber,  100  lb.   keg. .  5-12e 

Burnt  Umber,   100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs.  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...   0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian   red,  best  bright.  0  04 

Venetian  red,  No.  1  0  02 

Drop    black,    pure   dry 0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,   100  lb.   kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels    0  02% 

Spruce  ochre,   100  lb.  kegs  0  03V2 
Canadian    red    oxide,    bbls.  0  01  Vi 

Super  magnetic  red  0  02 

COLORS   IN    OIL 
Venetian     red,     1     lb.     tins, 

Pure  0  13 

Indian    red    0  IS 

Chrome  yellow,   pure   30-35 

Oolclen  ochre,  pure  0  IS 

French  spruce  ochre,   pure  0  15 

Chrome  green,  pure   15-22 

French     permanent    green, 

Piiie 0  20 

Signwriters'  black,  pure...  0  24 
Marine    black.   25-lb.    irons  0  07 

Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per  gallon   in   quart   tins 

Alba-Gloss  enamel  4  50 

Anchor  Ploorlustre  2  10 

O.P.W.  Sunshine  White  ...  4  10 

Old    Dutch   Enamel    4  00 

Jas-per-Iac  floor  enamel...   1  90 

Jas-per-lae  art  enamel 3  10 

Martin's  Enamel    4  25 

Mooramel  4  35 

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen  Enamel.  BB   1  65 

FORMALDEHYDE               Per  bhl 
Demi-Johns,    50    lbs 0  15% 

$1.10    for    deml-john    extra. 
GLUE  Per  lb. 

French   Medal    0  20 

English  common  sheet   

English   prima    0  25 

White    pigsfoot    0  2334 

Perfection   amber,   ground, 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  bags   0  45 

Ground  glues,  112  lb.  bags — 

No.   1    0  20 

Extra  0  18 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO  QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Under  25   $7  80    $1190 

26   to  34    8  15       12  85 

35   to   40   8  50       13  60 

41   to  50    11  75       15  50 

61    to    60    12  25      15  86 

61   to  70   13  10      16  80 

71   to  80   14  75      18  35 

81    to   84    22  75 

85  to  SO 24  35 

91   to  94    25  00 

95  to  100 29  00 

101    to   105    32  00 


106  to  110 37  00 

Discount,    20%;    50    cases    and 
over  open. 

MONTREAL  QUOTATIONS 
Country  Base  Price 


Double 
Diamond 
$11  90 

12  85 

13  60 
15  50 

15  85 

16  80 
IS  35 
22  35 

24  35 

25  00 
29  00 
32  00 
37  00 


5% 


United 

Inches  Star 

Up   to   25   $  7  80 

26  to  34 8  15 

35  to  40 8  50 

41  to  50 11  75 

51  to  60 12  25 

61  to  70 13  10 

71  to  80 14  75 

81  to  85  

86  to  90  

91  to  95  

96  to  101   

101  to  105  

106  to  110  

Discount.  20%. 
CLASS,  PLATE 
Montreal : 

City,  25  and  5%  off  list. 
Country    discount,    20    and 
off  list,  delivered. 

City    discount,    20    and    5%    off 
Toronto. 

Country    discount,    20    and    5% 
off  list,   delivered. 

F.o.b.   warehouse   on   orders   up 
to    $75   gross   list   value.      Orders 
over,  $75  delivered  free. 
GLAZIERS'  POINTS 
Zinc  coated,  18c  per  Ih. 
Zinc,   pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground    in    oil) 
Prices   per  100  lbs.  in    ton   lots 
Montreal  Toronto 

"Anchor  Pure"   $13  30    $13  45 

O.P.W.     Decorators' 

Pure     13  30 

Crown  and  Anchor.  13  30 
Crnwn    Diamond 

Pure     13  30 

Elephant    Genuine..  13  60 

Green   Seal    13  30 

Moore's  Pure  White 

Lend    13  30 

O.P.W.      Decorators 

Pure    13  30 

O.P.W.  English  ...  13  75 
Painters'  Perfect...  12  85 
Ramsay's     Pure 

Lead    13  30 

Tiger  Pure   13  30 

Less  than  ton  lots,  30c  per  cwt. 
hleher 
Brandram's  B.B.  Genuine.  $15 
Montreal  and  $15.15  Toronto  in 
less  than  ton  lots.  Ton  lots  less 
5   p.c. 

Tames     Genuine,     $17     less     than 
ton  lots.     Ton  lots  leas  5  p.c. 
LEAD     (RED    DRY) 
Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine,     100-pound 

kegs,   per  cwt..  13  87%  13  87% 


13  45 

13  45 

1?.  45 
13  75 
13  45 

13  45 

13  45 
13  70 
13  00 

13  45 
13  45 


Lesis  quantity 

LEAD.    ARSENATE    OF 

Per  100  lbs.  Drv 

1-lb.   bottles    $35  00 

bottles   

bottles    31  00 

bottles    29  00 

irons    25  50 

irons   

irons.   24  00 

irons    


0  13 


Pa 

■ite 

$21 

00 

18 

00 

14 

00 

13 

00 

12 

r,o 

11 

75 

11 

fiO 

11 

OO 

an 

d 

2-1  b. 
5-1  b. 
10-11). 
25-lb. 
50-1  b. 
100-lh. 
"00-1  h. 
Rirrpls 
F.o.b.    Toronto.    Montreal 
Hamilton. 
mfrkspo 

Tints  1n  5  lb.  packages,  ppr  100 
lbs..    $5.40 
T'VSKFD    OTL 

For  prices  see  weeklv  report. 
PAINTS.   PREPARED 

Per  gallon 
(In  quarts) 
Bran  dram-Henderson's   "Eng- 
lish." white    2  65 

"English,"   ordinary    colors.  2  50 
BenlaTnin      Moore's      "Egyp- 
tian" Brand    1  80 

Canada   Paint  Co.'s   Pure...  2  65 

Crown  Diamond    2  35 

Oown    Diamond,   floor 2  00 

Elephant    2  35 

Frescotone,    white    2  50 

Frescotone,    colors    2  40 


Jamieson's    Crown    and    An- 
chor    2  00 

Jamieson's  Island  City   2  05 

Martin-Senour  100%  Pure...  2  50 

Minerva,   white    2  55 

Minerva,   ordinary   colors....   2  40 

Moore   House  Colors   2  10 

O.P.W.  Canada  Brand,  Pure  2  20 
O.P.W.  Canada  Brand,  Floor  2  10 
O.P.W.   Canada   Brand,   Flat 

Wall    2  10 

Ramsay's    Pure    2  30 

Ramsay's   Thistle    1  70 

Stephens'   House  Paint, 

(Wpg.)    2  55 

Stephen's    Floor    Paint 

(Wpg.)    2  25 

Senour's   Floor  Paint    2  20 

Senour's    Porch   Paint    2  50 

Sherwin-Williams    2  50 

Flat   tone    2  40 

PARIS   GREEN    Mun-  C.P.  Ber- 

ro's  Co.  gers 

600-lb.  bbls 42%  38%  39% 

250-11).   kegs    43  39  39% 

100-lb.   drums    ...  44  40  40% 

50-lh.    drums    44  40  40% 

25-lb.  drums   44%  40%  41 

Mb.    100s,    pkgs..   46%  42%  43 

%-lb.    100s    48%  44%  45 

lib.    100s,    tins...   47%  43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
and    London. 

TARTS.    PIASTER 

Per   bbl $2.25-$2.50 

PRIMER 

Luxeberry    Primpr    2  25 

PASTE  MOOD  FILLER 

Pound 

1  lb.  cans   0  11 

2  lb.  cans  0  11 

5   lh.   cans    0  09 

10  lh.  cans   0  0S% 

25   lh.    cans    0  08 

100  lh.    kegs    0  07 

V,    Rnrrels    0  06% 

Barrels   0  06 

PUTTY  Standard 

Montreal  Toronto 

Bulk,  in   casks    2  70        2  80 

Bulk,   100-lb.    drums  2  90         3  00 

Bulk.  25-11).  drums..  3  00        3  10 

Bladders,  in  bbls...  3  30        3  40 

Pure    Putty,    70c    cwt.    advance 

SHELLAC 

Gum,     34c     lb. :     finest     orange, 
42c   lb.;   finest  white,   46c   lb. 

TAR  (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint    tins,    per   doz 1  10 

London,  pints,  85c  doz. 

PAINT   AND   VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

CumotT   2  10 

Dreadnought,  gal 2  75 

O  P.W.  Presto   2  25 

Llngerwett    2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 


SL.ATING 

Liquid   Slating,  B.B. 


Gal. 
.$  3  00 


STAINS  Gal. 

Oil  and  Spirit,  Berry  Bros.. $2  73 
Water  Stains,  Berry  Bros...  1  05 
Berrvcraft,   stain   flnisK         .  2  SO 

Creo-lac    0  85 

C.P.  Oil  Stains  1  98 

Sun   Varnish  -Stains   2  20 

VARNISHES  Per  gaL  cans 

Brandram-Henderson,  Ltd., 

"Gold    Medal"    1  90 

Copaline  Varnish    2  50 

C.   P.   Co.'s  Sun   Varnish 2  50 

Dependon     Light    Hard     Oil 

Finish   1  70 

Dulgloss   »  00 

"Dreadnought"  floor  varnish  2  30 
"Dreadnought"  spar  varnish  2  30 

"Dreadnought"    Varnish 2  65 

"Dreadnought"    varnish 

Iglosa)    1  90 


"Dreadnought"  varnish 

(eggshell)    1  90 

"Dreadnought"  hard  oil  fin- 
ish   1  20 

"Dreadnought"  interior  var- 
nish      1  20 

"Dreadnought"  terebene 

dryer    1  60 

"Dreadnought"    bronzing   li- 
quid     1  05 

Elastic   Interior    1  40 

Elastic   Exterior    155 

Elastic  Exeello   2  00 

Everlastic    (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"    coach    1  30 

Flattine  Floor  Finish    3  00 

Gold   sized  Japan    J  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil  ...  1  60 
Jas-per-ite    floor    finish     ....   2  25 

Kopi   2  30 

Kyanize  floor  finish   3  50 

Kyanize   cabinet    rubbing...  3  50 

Kyanize  spar   4  75 

Kyanize  stains   3  50 

Liquid  granite 2  80 

Luxeberry  light 2  60 

Luxeberry   spar    4  10 

Luxeberry   exterior    4  50 

Marble-ite   2  3t 

Mar-Not  2  70 

Martin-Senour  finest  inter'r.  2  60 
Martin-Senour    Wood-Var    ..  B  30 

Maritime   spar   varnish 4  00 

No.  1  Furniture  Varnish   ...   1  25 

Pure  White   Shellac    2  40 

Pure  Orange  Shellac   2  25 

Sherwin-Williams      "Kopal" 

Varnish     2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
Vo  gal.  package,  per  pkg..  0  35 
Cerallte,   5-Ib.    pkgs 0  04y2 

WASTE    (POLISHING) 

Cream    0  17' 

WASTE,   WHITE    WIPING, 

XXX  Extra    0  16 

X   Grand    0  15 

XLCR    0  14 

X  Empire    0  13 

X  Press   0  12 

WASTE,  COLORED  WIPING 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular    0  0S% 

Keen    0  07% 

WASTE,   WOOL  PACKING 

Arrow    20 

Axle   36 

Anvil    12 

Anchor     10 

WIPERS,   WASHED  COTTON 

Select  White    12 

Mixed  Colored   9 

Dark  Colored  8 

This  line  subject  to   trade 
discount   for   quantity. 

WAX  Per  lb 

C.   P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  3S 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion   Brand    0  30 

Old   English    41-44c 

Johnsons    41 -44c 

Gold  Medal    0  30 

WHITING 

Paris  white    1  90 

Plain,  in  bbls 1  75 

Gilders,   bolted,   in   bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    1  25 

Barrels    0  87 

$4  extra  for  barrel*. 
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Send  a  Sample  Order  to-day  for 


IT  SELLS  QUICKLY— YOU'LL  SOON  NEED  MORE 

One  varnish  for  every  purpose.  Gives  excellent  results 
no  matter  where  it  is  used.  You  can  guarantee  it. 
We'll  stand  behind  your  recommendation. 

Good  for  Pianos,  Floors,  all  interior  and  exterior 
work,   Automobiles,   Boats.      Good    everywhere. 

Manufactured  only  by 

The  Dougall  Varnish  Co.,  Limited 


305  MANUFACTURERS  STREET 


MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,   WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


oli 
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Winnipeg   Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt.,     $15.25; 
chilled,    $16.75;    buckshot,    $16.05; 
oall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4y2c  per  lb.;   clip   horn,   15%  c. 

in  orris,  41  to  56  lbs.,  15c;  57  to 
i'O  lbs.,  13%c;  71  to  83  lbs.,  12y2c; 
s4  lbs.  and   over,  12c. 

AXES 

ri.  B.,  1  lb.,  $7  per  doz.;  1% 
ids.,  $7.40;  2  lbs.,  $7.76;  2%  lbs., 
$S.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
itis.,  $9.50;  H.  B.  Handled  Axes,  2 
jd.,  $10;  26  lb.,  $10.75;  3  lb.,  3y2 
lb.  and  4  lb.,  $11;  Black  Princ« 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7%  lbs.,  $28  per  doz.;  7%  to 
9  lb.,  $30.80. 

BARS,    CROW.     $5   per    100   lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  10C  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,    0    in.    and    under,    50 
and    10% ;    over    6   in.,   50%. 
Leather 

Agricultural  leather  belting, 
C6  2-3   p.c.   off  list. 

(Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BEET   EACING 

In  sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;  cut,  $1.50. 

BOETS 

Carriage,  %  and  smaller, 
35  p.c;  7-16  and  larger,  20  p.c; 
machine,  %  and  under,  35  p.c; 
7-16  and  over,  25  p.c;  machine 
set  screws,  55  p.c;  plough  bolts, 
25  p.c;  nuts,  small  lots,  lc  ad- 
vance over  list;  case  lots,  net 
list;  stove  bolts,  60  p.c;  shaft 
bolts,  20  p.c;  tire  bolts,  35  p.c; 
sleigh  shoe  bolts  to  %,  25  p.c; 
7-16  and  up,  20  p.c. 
BORAX.  Borax,  per  lb.,  12c 
BUILDING    PAPER 

Tarred,    75c    to    $1.20    per    roll, 
according   to   quality;    plain,    55c 
to  $1.05. 
CHAIN 

Coil.  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10  ;  %,  $6.25  ;  7-16,  $6  ;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging,  5-16,  7y2c  ;  %, 
6%c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4.  $8.15  each 

CLEVISES,    MALL.      8%C    per    lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,  26c;   27%c. 

Soldering  irons,  55c  base. 
BRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y2    in.    round    shank,    40    p.c 

Eavestrough,  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;    Imperial,    50, 
2%;  Premier,  33  1-3;  Colonial,  50, 
2y2;     white,     60,     7%;     diamond, 
33  1-3;   pearl,  50,   2V2   per   cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Oalvanized  ware,  heavy,  25  and 
5U    p.c.   light,   25   and    12y2    p.c. 
FORMALDEHYDE 

400-lb.  bbls..  17c  lb. ;  125-lb.  kegs, 
18c  lb. :  10-lb.  jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz.  ;  12-oz.  bot- 
tles. $2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57%   p.c 
GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy     pails, 
which  are  net  list. 
GLASS,  WINDOW  Single  Double 

Up   to   25  in 6  75         10  25 

26  to  40 7  50         11  75 

41  to  50 10  00        13  25 

51  to  60 10  50        14  00 

61  to  70 11  25        14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,  35  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    — ■    4, 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  'No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel.  No.  0  to  1, 
$5.35;  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.35. 
IRON  BAND. 

iy2  in.,  $3.80;  1%,  $3.80;  1  in., 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%   oz.   or  28  Eng..   7  00      7  00 
28  Am.  or  26  Eng. . .   6  75      6  75 
26  Am.   or  20  spec.  .  .    (i  45       6  45 

24    6  05      6  05 

22    5  95       5  95 

18  and   20    5  75       5  75 

16  Am 5  60      5  60 

14   Am 5  60      5  60 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.:  4  lbs.,  7y.c  per  lb. 

Mrs.   Pott's   No.   55,   set   0  95 

Mrs.   Potts   No.  50  set    1  00 

Airs.    Pott's    common    sad    iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz., 
60e:  B.  per  case  6  doz..  $4.10;  per 
doz.,  75c 
LANTERNS 

No.  2,   plain    8  25 

No.  20,  X-ray    12  00 

No.  22,  Dash-board  10  75 

Trulite.  short  globe,  doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

Raw  per  gal.,  $1;  boiled,  per 
gal.,  $1.03. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick,  $6.25:   cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.85 
base;  Winnipeg,  $4.25  base     Cut, 
f.o.b.,  Winnipeg,  $4.20. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,  40  per  cent. 

Banner    Netting,    24    in.,    $2.65: 
36  in.,  $3.35;   48  in.,  $3.90;   60  in., 
$4.65;   72  in..  $5.35. 
NUTS 

Square,  small  lots,  lc  advance 
over  list;  case  lots,  net  list. 
Hexagon,  small  lots,  lc  advance 
over  list:  case  lots,  net  list. 
OIL  CANS  Gal- 
Tin  vanized 
y2  gal.,  dome  top $2  73      $ 

1  gal.,  dome  top 3  32         6  05 

2  gal.,  dome  top   5  17        9  35 

5  gal.,  dome  top 8  24      14  85 


OILS 

"Buffolite,"  20c;  Ideal  Thresher, 
35c;  "B''  Castor  machine  oil,  30c;- 
Buffalo  Engine  gasoline,  32%c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  32c;  Family 
Safety  coal  oil,  19y2c;  "Eugo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c ;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3y2c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,  6-7,  $6  per   dozen. 
GALVANIZED  IRON  PIPE 

Vi  in.,  $6.25;  %  in.,  $6.30;  y2 
in.,  $6.75;  %  in.,  $8.45;  1  in., 
$12.50;  1%  in.,  $16;  iy2  in.,  $20.25; 
2  in.,  $27.20;  2y2  in.,  $43.05;  3  in., 
$56.30. 
IRON    PIPE 

Black,  %,  $3.70;  %,  $3.78;  %, 
$4.60;  %,  $5.60;  1,  $8.20;  1%, 
$10.90;  iy2,  $13;  2,  $17.50;  2y2, 
$30;  3,  $39.25;  3%,  $47.25;  4, 
$56;  4y2,  $68.78;  5,  $80.10;  6, 
$103.95. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbh,  $3.75. 
PARIS   GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less,  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46y2c  lb. 
PLATES,   CANADA 

Half  polish,  6-7  inch,  $4.75;  8 
inch,  $5;  full  polish,  6-7  inch, 
$5.75;  8  inch,  $6;  Black  sheets, 
$4.90;  8  inch,  $5.15;  Black  sheets 
— 2S,  $5;  26,  $4.85;  18-24,  $4.75: 
16,  $5.35:  14,  $5.25;  12,  $5.35;  10, 
$5.25. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  25 

25-lb.  irons,  per  cwt 3  50 

iy2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c 

Five-lb.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper   Burrs,    No.  7.   65e;    No. 
8.   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  16y2c  base;  pure  Manila, 
24c  base;  British  Manila,  19c 
base:  lath  yarn,  16%c  base:  Afri- 
can hemp,  19c  base;  cotton  rope, 
30c. 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES       (Caldwell.) 
33 1-3   per   cent.   off. 
SAWS,  BUCK 

Happy      Medium     and      Watch 
Spring,      $5 ;      Lance     Tooth      or. 
Lightning  Blades,  $5.25  ;  New  Cen- 
turv.  $7.25. 
SCALES 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in     all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright  iron,  round  head,  70  p. 
c:  flat  head,  75  p.c;  round  head. 
brass,  35  p.c;  flat  head,  brass. 
37%  p.c;  coach,  45  p.c. 


sheet  ZINC.     Any  lots,  30c. 
Black    Steel     Sheets 

10  gauge    5  00 

12   gauge    5  10 

14    gauge    5  UO 

16  gauge    5  10 

17-24  gauge  4  50 

26  gauge    4  60 

28   gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Black  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  8, 
$11.90;  No  10,  $12.55. 
SOLDER 

Per  pound,  34  to  35c 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;     %, 
$3.90. 
STAPLES 

Bright  wire,   per  cwt.,  $3.90  at 
Fort     William,    $4.30    Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $5.60;  crucible 
plow,  $6.60;  angle,  $4;  harrow,. 
$3.25  base;  east,  octagon  tool 
steel,  lOVic  base;  square  tool,, 
ll^c  base;  spring,  $4;  machine. 
$4.50  base;  tire,  $4. 
STEEL    BLACK    SHEETS 

10  gauge,' $5;  12  gauge,  $5.10; 
14    gauge,    $5 ;    16    gauge,    $5.10 ; 

17  to   24  gauge,   $4.50;   26   gauge,. 
$4.60;  28  gauge,  $4.75. 

STEEL  HOOPS 

%   in.,  $5;    %   in.,  $4.75;   %   in., 
$4.35;   %   in.,  $4.25;  1  in.,  $4;  1% 
in.,  $4;  1%  in.,  $3.76. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,    70-10%    off    list. 
TIES.     Cow,  40  per  cent. 
TIN  AND   TIN   PLATE 
Block  tin,  58c  per  lb.    Per  Box 

20  x  28  I.C $13  50 

20  x  28  I.X 15  00 

Terne   Plates    11  00- 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$7.50  each ;  over  45  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.  +  75e; 
full  boxes,  iron,  30  p.c.  +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.05:  less  than  ton  lots,  $14.35. 
WIRE.  BARB 

Lyman  4-point,  $3.50  f.o.b.  Ft. 
William,  $3.75  Winnipeg:  Glidden 
Cattle,  2,  pt,  $3.35  Ft.  William. 
$3.50  Winnipeg;  Baker  2  pt., 
$3.60  Ft.  William,  $3.55  Winni- 
peg; Winnipeg,  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg, $4.30;  plain  galvanized.  Ft 
William.  No.  9,  $4.10;  No.  12, 
$4.::.-.;  Winnipeg,  No.  9,  $4.50:  No. 
IE,  $4.75;  coil  spring.  Ft.  William. 
No.  9,  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;  No.  12,  $4.30. 

Patented  screen  in  100-ft.   rolls. 
$2  per  hundred   sq.  ft.;   in   50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

$3.15. 

Bale  ties,  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

0-9.    $4.45:    10.   $4.50:    11.    $4.57: 
12    $4.65;   13.   $4.60;   14,   $4.*0:   15, 
$4.95:  16.  $5.10. 
WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Roval  Canadian,  $41  per  doz. : 
Eze.  $44.50  per  doz.  :  Blcycle- 
$50.75  per  doz.  ;  Ajax,  $8.50  each. 
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REGISTERED    TRADE     Mark) 


"Silkstone"  is  a  business- 
builder — a  producer  of  sub- 
stantial profits  —  giver  of 
universal  satisfaction. 

"Silkstone"  can  be  washed 
with  soap,  without  losing 
any  of  its  beauty. 

It  is  sanitary  and  durable. 
Is  more  economical  than 
distemper  colours  and  can 
be  used  where  distemper 
cannot. 

Dries  smooth  as  silk,  hard  as 
stone. 

Send  us  a  trial  order  and 
test  its  selling  qualities. 

Have  we  an  agent  in  your 
town? 

//  not,  write  us  for  agency 
proposition. 


G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 
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If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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DIRECTORY   OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


^OUR  Sfy 


have  been  the 

Standard   for  over 

eighty   year* 


%> 
fr 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 
Limited,  New  York 
A.  MacFARLANE  &  CO..  Montreal 
»  Canadian  Agents. 


THE 

"CANNON 

OILER" 


FORCES 

THE   OIL 

ANYWHERE 

Easy  Seller  Because  — 

It  is  exceptionally  convenient,  quick 
acting   :ui(I  an  oil  saver. 

Just  what  meets  a  long-felt  demand 
for  an  oil  can  in  which  oil  is  en- 
tirely controlled  by  the  operator  in 
whatever  position  the  car.  may  be 
held.  Not  a  drop  of  oil  need  be 
wasted,  as  the  flow  of  oil  stops  the 
instant  the  pressure  on  the  plunger 
stops. 

A  sure  good  sale  and  splendid  profit. 
Order  it  now. 

R-.  E.  BLOOMER 

KEITHSBURG,   ILL. 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for   booklet. 

F.  E.  Myers  &  Bro- 

Ashland,  Ohio. 

J.  H.  Ashdown,  Hdwe. 
Co..  Ltd..  Winnipeg. 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


Wellington  Mills,  London,  England 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  bills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the   work   in   half  the   time,   and   better, 

easier  and  more  satisfactorily. 
Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 
Sold  by  all  jobbers. 


Kindly  mention  this  paper  when  writing 
advertisers 
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WAR  LOAN 

DOMINION   OF   CANADA 

Issue  of  $100,000,000  5%  Bonds,  Maturing  1st  October,  1931 

PAYABLE  AT  PAR  AT 

OTTAWA,  HALIFAX,   ST.  JOHN,    CHARLOTTETOWN,    MONTREAL,    TORONTO,    WINNIPEG, 

REGINA,  CALGARY,  VICTORIA 

INTEREST  PAYABLE  HALF-YEARLY,  1st  APRIL,  1st  OCTOBER. 
PRINCIPAL  AND  INTEREST  PAYABLE  IN  GOLD. 


ISSUE  PRICE  977? 


A  Full  Half-Year's  Interest  will  he 
Paid  on  1st  April,  1917. 


The  Proceeds   of  the  Loan   will  be 
Used  for    War   Purposes  Only. 


The  Minister  of  Finance  offers  herewith,  on  behalf  of 
the  Government,  the  above  named  Bonds  for  subscription 
at   97%,  payable  as  follows: — 

10  per  cent,  on  application; 

30  "            "  16th  October,  1916; 

30  "            "  15th  November,  1916; 

27%  "            "  15th  December,  1916. 

The  total  allotment  of  bonds  of  this  issue  will  be  lim- 
ited to  one  hundred  million  dollars,  exclusive  of  the 
amount  (if  any)  paid  for  by  the  surrender  of  bonds  as 
the  equivalent  of  cash  under  the  terms  of  the  War  Loan 
prospectus  of  22nd  November,   1915. 

The  instalments  may  be  paid  in  full  on  the  16th  day 
of  October,  1916,  or  on  any  instalment  due  date  thereafter, 
under  discount  at  the  rate  of  four  per  cent,  per  annum. 
All  payments  are  to  be  made  to 'a  chartered  bank  for  the 
credit  of  the  Minister  of  Finance.  Failure  to  pay  any 
instalment  when  due  will  render  previous  payments  liable 
to  forfeiture  and  the  allotment  to  cancellation. 

Subscriptions,  accompanied  by  a  deposit  of  ten  per 
cent,  cf  the  amount  subscribed,  must  be  forwarded  through 
the  medium  of  a  chartered  bank.  Any  branch  in  Canada 
of  any  chartered  bank  will  receive  subscriptions  and  issue 
provisional  receipts. 

This  loan  is  authorized  under  Act  of  the  Parliament  of 
Canada,  and  both  principal  and  interest  will  be  a  charge 
upon  the  Consolidated  Eevenue  Fund. 

Forms  of  application  may  be  obtained  from  any  branch 
in  Canada  of  any  chartered  bank  and  at  the  office  of  any 
Assistant  Eeceiver  General  in  Canada. 

Subscriptions  must  be  for  even  hundreds  of  dollars. 

In  ease  of  partial  allotments  the  surplus  deposit  will 
be  applied  towards  payment  of  the  amount  due  on  the 
October  instalment. 

Scrip  certificates,  non-negotiable  or  payable  to  bearer 
in  accordance  with  the  choice  of  the  applicant  for  regis- 
tered or  bearer  bonds,  will  be  issued,  after  allotment,  in 
exchange  for  the  provisional  receipts. 

When  the  scrip  certificates  have  been  paid  in  full  and 
payment  endorsed  thereon  by  the  bank  receiving  the 
money,  they  may  be  exchanged  for  bonds,  when  prepared, 
with  coupons  attached,  payable  to  bearer  or  registered  as 


to  principal,  or  for  fully  registered  bonds,  when  prepared, 
without   coupons,   in  accordance   with  the   application. 

Delivery  of  scrip  certificates  and  of  bonds  will  be  made 
through  the  chartered  banks 

The  issue  will  be  exempt  from  taxes — including  any 
income  tax — imposed  in  pursuance  of  legislation  enacted 
by  the   Parliament  of  Canada. 

The  bonds  with  coupons  will  be  issued  in  denomina- 
tions of  $100,  $500,  $1,000.  Fully  registered  bonds  with- 
out coupons  will  be  issued  in  denominations  of  $1,000, 
$5,000,   or  any  authorized  multiple  of  $5,000. 

The  bonds  will  be  paid  at  maturity  at  par  at  the  office 
of  the  Minister  of  Finance  and  Eeceiver  General  at 
Ottawa,  or  at  the  office  of  the  Assistant  Eeceiver  General 
at  Halifax,  St.  John,  Charlottetown,  Montreal,  Toronto, 
Winnipeg,  Eegina,  Calgary,  or  Victoria. 

The  interest  on  the  fully  registered  bonds  will  be  paid 
by  cheque,  which  will  be  remitted  by  post.  Interest  on 
bonds  with  coupons  will  be  paid  on  surrender  of  coupons. 
Both  cheques  and  coupons  will  be  payable  free  of  exchange 
at  any  branch  in  Canada  of  any  chartered  bank. 

Subject  to  the  payment  of  twenty-five  cents  for  each 
new  bond  issued,  holders  of  fully  registered  bonds  with- 
out coupons  will  have  the  right  to  convert  into  bonds  of 
the  denomination  of  $1,000  with  coupons,  and  holders  of 
bonus  with  coupons  will  have  the  right  to  convert  into 
fully  registered  bonds  of  authorized  denominations  with- 
out coupons  at  any  time  on  application  to  the  Minister 
of  Finance. 

The  books  of  the  loan  will  be  kept  at  the  Department 
of  Finance,  Ottawa. 

Application  will  be  made  in  due  course  for  the  listing 
of  the  issue  on  the  Montreal  and  Toronto  Stock  Ex- 
changes. 

Eecognized  bond  and  stock  brokers  will  be  allowed  a 
commission  of  one-quarter  of  one  per  cent,  on  allotments 
made  in  respect  of  applications  bearing  their  stamp, 
provided,  however,  that  no  commission  will  be  allowed 
in  respect  of  the  amount  of  any  allotment  paid  for  by  the 
surrender  of  bonds  issued  under  the  War  Loan  prospectus 
of  22nd  November,  1915.  No  commission  will  be  allowed 
in  respect  of  applications  on  forms  which  have  not  been 
printed  by  the  King's  Printer. 


Subscription  List  will  close  on  or  before  23rd  September,  1916. 
Department  of  Finance,  Ottawa,  September  12th,  1916. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer's  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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'Maple  Leaf  Brand 

'c o t To H Sock    BELTING 

Maple  Leaf'Brand 
Belt  oressinq 

DOMINION  BELTING  CO..LTD. 


The     Original 

Short      Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  limiteb 


%Z  LAMPBLACKS 

<• — —  ^  JGermfftown  ofyt/a//ty 

_,  \..t-  j^.;   Mff  ?ets Afy bi/swess 

.    :^^;  WILCKES.MARTIN.VVILCKESCO 

r^'1"*    P1*-'Jr  135    WILLIAM    ST    NtWIOPK 


'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


Bath  Room  Fittings 

and 

Auto  Accessories 

are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


B01TS.RIVETS.WIRE&  WIRE  NAILS 


Quality  »/*» 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


RUBBER    STAMPS 

Drop  a  card  for  prices  and  particular* 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


THE 

STURDY 

ASH  SIFTER 


Best  Sifter.     Best  Price 

Collins  Manufacturing  Company  .   Toronto 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bldg..  Montreal 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


ii 


CONDOR " 


—the  name  that  means  Quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street,     TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd, 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Ping, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


ff 


Make  Use  of  This  Page  for  all  Your  "Wants 

HARDWARE  AND  METAL,  143  University  Avenue,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement    in    your    "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

Town Province 


September  16,  1916. 


LET  US 


Auger 

bLAQuote 

Nuts,  Bofcter\JYO  U 

Springs,  Chain, 
Drills,  Files, 
Handles,  Horseshoes. 
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IRON  AND  STEEL 

HARDWARE  TOOLS 

fLKlNSON^KOMPAi 
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WE  SHIP/  co,.., 
PROMPT-/  £2 

■  ^^  /  and  Burrs, 

la  I  x    Cap  and  Set 

Screws,  Wood 
Screw*,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be   guided   in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should   sell   them.     Order  through   your  jobber  to-day. 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto,  Canada 


INSTALL  Gipe-Hazard  Carriers- 
use  them  ten  days — put  them  to 
every  test  —  and  if  they  do  not 
give  quicker,  better  and  more  satis- 
factory stor '  service  than  any  other 
system,  they  may  he  returned  at 
our  expense.  Fair  enough,  is  it  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch  Tubes. 

SEND  FOR  OUR  NEW  CATALOGUE  F. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word 

with  a  Want  Ad.  in  this  paper. 


C.  J.  SHURLY 
President 


R.  F.  SHURLY 
Vice-President 


FRED.  SHURLY 
Gen.  Manager  and  Treas. 


H.  W.  BRYNE 
Gen.  Superintendent 


M.  M.  PARKS 
Secretary 


SATISFACTION  is  the  Secret  of  a  Good  Trade 

Our  line  of  saws  meet  the  desires  of  the  most  particular  people.       It  is  the  best   possible  product  of 
human  skill  and  long  experience. 

Each  sale  is  productive  of  a  splendid  profit. 


R.  H.  SMITH  COMPANY,  LIMITED 

Est.  1855 


ST.  CATHARINES,  ONT. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Mr.  Hardware  Dealer 

are  you  tired  of  listening  to 
the  repeated  complaints  that 
the  BRUSHES  you  carry 


"SHED  HAIR" 

"ARE  AS  SOFT  AS  A  RAG" 

"SPREAD  LIKE  A  PEA- 
COCK'S TAIL" 

"WORK  LIKE  A  SPONGE" 

"WON'T    CARRY    COLOR" 

"ARE  TOO  THIN  ON  TOP" 

"DON'T  WEAR  WELL' 

ARE  POORLY  CHISELLED" 

"ARE  AS  COARSE  AS  A 
BROOM ' ' 

"STUMP  TOO  SOON" 

"ARE  NO  GOOD" 

If  so  you  DO   NOT 

carry 

SIMMS 
BRUSHES 

as  they  are  free  from 

the  cause  of  all  such 

complaints 

Backed  by  40  years'  experi- 
ence in  brush  making;  built  in 
the  finest  and  most  up-to-date 
plant  used  in  the  business  by 
men  specially  skilled  in  the  art 
of    making   GOOD   BRUSHES 

and  sold  at  a  price  no  higher  than  the  common  kinds. 

CAN  YOU  AFFORD  to  he  without  these  BUSINESS 

BUILDING  BRUSHES? 

We  are  prepared  to  put  before  you  the  most  complete 

line  of  brushes 

MADE  IN  CANADA 
Write  us  for  particulars. 

T.  S.  Simms  &  Co. 

Limited 
St.  John  (Fairville),  N.  B. 

(   SET  IN   RUBBER  ) 


JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        limited 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractors  to  the  Admiralty  and  War  Office 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our   new  Catalogue,   fully  illustrated,  mailed   free    on 
Application  to  wholesale  Hardware  Merchants. 

Canadian    Aeents— Eastern:        Geo.  H.  Smith,   39  Adelaide  St.  W„  Toronto 
.Western:  W.  T.  McArthur&  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


THE  BRITISH 
ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN  HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern   Agents:  Spielmann  Agencies  Montreal 


"What  ruined  your 
business?" 

"Advertising." 

How.^ 

"I  let  it  all  be  done 
by  my  competitors." 

— Boston  Transcript 


Jf  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 


September  16,  1916. 


HARDWARE     AND    METAL 


73 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.       H.       MCCOMB,       LIMITED       BuiWmglrp"5,    Pitc^  and    Coal    Tar 


MONTREAL 


CROWBARS 


We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 
No.  102- A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


Motorists  Buy  Them 


Owners  of  cars  and  their  chauf- 
feurs like  our  Tapateo  Cotton 
Gloves  for  the  rough  work  of  the 
garage.  They  save  the  hands  at 
every  turn. 

Suggest  our  Gloves  to  motorists; 
to  women  who  work  in  the  Gar- 
den; to  stablemen,  to  farmers,  in 
short,  to  every  individual  and 
class  of  worker  who  can  use  a 
serviceable  and  inexpensive  Cot- 
ton Glove. 


COTTON 
GLOVES 


Every  pair  sold  adds  so  much  to  turnover 
and  profits,  and  represents  extra  business. 

INSIST  UPON  TAPATCO  BRAND. 
Your  Jobber   Can  Supply   Them. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 


CHATILLON   SCALES 

have  a  number  of  imitators  but  no  superiors. 
All  our  scales  are  warranted  to  be  accurate  and 
perfect  in  workmanship. 

Only  the  best  materials  for  their  particular 
purposes  are  used  throughout.  The  complete 
line  of  scales  we  manufacture  gives  universal 
satisfaction  to  the  user  and  allows  a  liberal 
margin  of  profit  to  the  dealer. 


This  line  should  be  in  your  stock — it  will  add  to 
your  reputation  to  carry  Chatillon  Products.  It's 
profitable. 

Write   for  prices,    discounts 
and     illustrated     catalogue. 

JOHrKHAfiLi-ONS  SOtfS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  1835 


Convenient  to  Stock 


Always  Salable 


A    Word   for   Qual  ty 


Sample  Assortment  nested  for  immediate  shipment.     All  good  selling  numbers 


5000—5002—5004  5006—5008—5010  7002—7004—7006  5004G-5006G  7008G 

Case  No.  BC  contains  24  brass  cages— two  of  each  number  including  six  with  brass  guard  attached 
THE  ANDREW  B.  HENDRYX  CO.,  New  Haven,  Conn.,  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


Specialists  in 

TUBES 


Seamless,       Brazed     d,fferen„eciioB. 
Iron-cased     Mould- 
ings, Beadings,  Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals. 


OrerlOOO 


Patent  Grip-Tight  Socket 


GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 


Seafoam  Electric 
Washer  and  Wringer 

(2  Styles) 

No  Worry — 
Little  Work, 

in  the  Home 
Laund  ry  with 
this  LABOR 
SAVER. 


Style  "B  ' 
made  with- 
out electric 
motor  for 
use  wit  h 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  jor  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton, 


Ontario 


I 


High  Quality 
TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Push  it  ! 


Men  there  are  among  your  customers  and 
could-be  customers  who  will  answer  back 
to  the  suggestion  that  they  should  have 
this 

"NATIONAL"  PLANE 

,         ,  Frames  are  extra  heavy.     Blades  are  Special  high-grade  Sher- 

A  compact  model,  strong,  fast,  durable,  soundly  inspected  and  fieJ(i  gteel>  gueiy  tempered  and   accurately   ground  and   honed. 

guaranteed    for    quality    and    accuracy.      This    will     help    you  gend   fQr  Catalogue  of  "National"   machinists'   and    woodwork- 

get  customers.  "s'  t°°'s- 

National  Machinery  &  Supply  Co.  Ltd.,  Hamilton  Canada 


If  interested,  tear  out  this  page   anal  keep  with  letters  to  he  answered. 


September  16,  1916. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DA  Y  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


ITGH  grade 

Never  Varies 
in  Quality  and  Toughness 

London  Bar  Iron  is  absolutely  flawless  and  is 
uniform  throughout,  assuring  the  buyer  intrinsic 
value   for  his  money. 

Our  methods  of  production  enable  us  to  produce  this 
high-grade  Iron  at  the  lowest  prices.  It  will  pay  you 
to  sell  it — write  us  at  once. 

London  Rolling  Mill  Co.,  Ltd. 


LONDON 


Sales  Agents 


Manitoba.  Bissett  &  Webb,  Ltd..  Winnipeg 

British  Columbia.  MacPherson  & 

Teetzel.   Vancouve 


CANADA 


6 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  tbe  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

tHNP/  We    are    SOIjE    PRODUCERS    of    this    natural,    stronger 

%^\VS  '      C^  than  steel,  non-corrodible  alloy. 

Manufactured    forms   are   Rods,   Flats,   Castings,    Tubes, 
IWl  r  t   a    |  Sheets,   Strip   Stock  and  Wire. 

~    ■    '^  Send  Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

■    are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Condensed    or   "Want"    Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  in  advance)  :  2c  per  word  first  insertion,  lc  per  word  subsequent 
insertion,  5c  additional  each  insertion  when  Box  Number  is  required.  Each  figure 
counts  as  one  word. 


WANTED 


WANTED  —  EXPERIENCED  HARDWARE 
salesman  is  open  for  position  as  hardware  or 
paint  traveller  with  reliable  firm;  can  furnish 
best  of  references.  Apply  Box  311,  Hardware 
and  Metal,  Toronto. 

WANTED— A  YOUNG  MAN  WITH  EXPERI- 
enee  in  the  hardware  business,  to  act  as  clerk; 
also  assistant  shipper  for  the  shipping  room, 
with  some  knowledge  of  checking  and  pack- 
ing goods.  Please  state  age,  experience  and 
salary  expected.  Apply  to  Sumner  Co.,  Mone- 
ton,   N.B.  (43) 

POSITION  WANTED 

AN  EXPERIENCED  HARDWARE  MAN 
desires  position  with  wholesale  or  retail. 
Capable  of  managing;  at  present  employed. 
Total  abstainer.  Married.  Best  references. 
Box  310.   Hardware  &  Metal,  Toronto.  (40) 

MISCELLANEOUS 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited, 
Supplied  by  the  trade  throughout  Canada,  (tf) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE    YOUR    FLOOR    SPACE   —   BY    IN- 

stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

HARDWARE    STORE   BUSINESS    METHODS 

— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in  these 
articles  of  the  experience  of  such  able  and  en- 
terprising men  and  the  suggestiveness  of  the 
principles  and  maxims  presented  make  this 
volume  of  infinite  value  to  that  trade.  The  40 
subjects  discussed  include:  Rules  and  Regu- 
lations for  the  Hardware  Store;  Hardware 
Buyer;  Good  Methods  in  Stock  Taking;  Prices 
and  Catalogues;  Collecting  Accounts;  The 
Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10,  postage  paid.  MacLean 
Tub.  Co..  143  University  Ave.,  Toronto. 


Want  Ads. 


There  is  someone  who  is  look- 
ing for  just  such  a  proposition 
as  you  have  to  offer.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 

TRY  IT  OUT. 


COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden 

Wash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly    handicapped     washboard 

sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Ne<w  Wooden  Wash  Board 
NEWMARKET,   ONT. 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  —  10  inches. 
It  Is  very  neatly 
and  securely  bound 
with  soft  green   felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on  the  market. 

Our  5  cent  swat- 
ter Is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion 
of  your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


We  are  refiners   and   manufac- 
turers   of    Gasoline,    Coal    Oil, 
Distillate,     and    all    Petroleum 
Products 

Let     us    quote     you    on    any     quantity 
from   a   can   to  a   tank  car. 


Continental  Oil  go,,  Limited 

WINNIPEG 

Branches  :       Brandon       Regina  Saskatoon 

Swift   Current             Calgary  Lethbridge 


GALVANIZED   FENCE     HOOK 


fa 


FENCE  HOOK 


* 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 
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This  Book  Will  Help   Trim 
Your  Show  Windows 

"Show    Window    Backgrounds" 

By  GEO.  J.  COWAN 

Vice-President  of  the  Koester  School  of 
Window  Trimming 

This  is  the  most  useful  window  trimming  book 
ever  published  and  sells  at  only  $1.70  postpaid; 
a  price  that  makes  it  possible  for  every  window 
trimmer  and  merchant  to  possess  it. 

Every  background  design  is  drawn  in  such  a 
way  that  anyone  can  follow  out  the  idea  the  same 
as  a  carpenter  does  his  work  from  blue  prints. 
Every  detail  is  fully  illustrated  and  fully  de- 
scribed with  complete  text  matter. 

The  first  half  of  the  book  has  the  windows 
arranged  in  the  order  in  which  they  should  be 
installed,  thus  being  a  yearly  window  trimming 
program. 

The  following  partial  list  of  contents  will  give 

you  a  clear  idea  of  what  a  valuable  book  this  is: 

New  Year's  Windows.  Period      Decorations      in 

White  Goods  Windows. 

St.  Valentine's  Day  Windows. 

Spring  Opening  Windows. 

Easter  Windows. 

Summer  Windows. 

Horse  Show  Windows. 

Fall  Opening  Windows. 

Carnival  Windows. 

Hallowe'en   Windows. 

Thanksgiving  Windows. 

Christmas  Windows. 


backgrounds,  showing 

examples 

of 

Greek, 

Moorish, 

Roman, 

Italian, 

Gothic, 

French, 

German, 

Empire, 

Japanese 

Colonial, 

Eg.uptian, 

Mission,  etc 

Sale  Windows, 

ISas    Relief    Backgrounds, 

Stencil    Backgrounds, 


and  a  great  variety  of  general  and  special  backgrounds, 
making  up  a  total  of  over  150  background  designs,  with 
a  great  number  of  small  detail  drawings.  Many  of  the 
drawings  are  in  colors. 

It  has  taken  over  ten  years'  continuous  work 
to  make  the  drawings  in  this  book  and  over  25 
years'  experience  in  every  phase  of  window 
trimming  to  equip  the  editor  with  the  practical 
knowledge  necessary  to  prepare  a  volume  of  this 
kind. 

This  book  is  7  x  10  inches  in  size,  strongly 
bound  in  de  luxe  silk  cover  with  handsome 
art  design.  Over  250  pages  and  about  200 
illustrations.  Sent  prepaid  only  on  receipt 
at  $1.70. 

The   MacLean  Publishing   Company,  Ltd. 

143-153  University  Avenue,   Toronto 


Auto  Specialties  for 
Hardware  Dealers 

The  hardware  men  of  Canada  have  found  this  Presto 
line  of  motor  car  specialties  a  most  exceptional  line 
of  rapid,  good  sellers.  It's  the  r'all  year"  line  for 
you  because  Presto  articles  are  necessities  for 
motor  car  comfort.  Motorists  quickly  appreciate 
the   \alue  of  these   articles. 

Presto  Dash  Lamps 


make  an  attractive 
addition  to  any  ear 
and  their  value  to 
night  driving  is  well 
known.  The  Presto 
line  of  dash  lamps  is 
complete  with  20  dif- 
ferent styles,  models 
and   sizes. 

Presto 

Cigar  and 
Pipe  Lighters 

are  known  by  motor- 
ists as  a  convenient 
and  safe  device  to 
have.  Lighting  up 
either  a  pipe  or  cigar 
in  a  stiff  wind  with 
matches  is  dangerous 
and  sometimes  im- 
possible. A  Presto 
Lighter  takes  away 
all  danger  and  with 
its  wonderful  con- 
venience adds  joy  to 
the   drive. 

Add  these  PRESTO 
ACCESSORIES  to  your 
catalogue  and  stock. 
You  will  find  them  win- 
ners from  every  stand- 
point. They  sell  easily, 
don't  conflict  with 
your  other  lines  and 
carry  a  generous  line 
of  profit  for  you. 


No.  637— S 
Round  Head  Dash  Lamps  for  Ford 
Cars — 10-degree  angle  with  self-con- 
tained turn  switch,  bayonet  type 
lamp  socket,  complete  with  6  volt  2 
candle-power  tungsten  -bulb.  Price 
$1.70. 


No.    650-S 
Cowl    Dash   or   Step   Light  complete 
with    6    volt,    4    candle-power    tung- 
sten  bulb.       Price    $1.70. 


No.  61B-S 
"Bull  Dog"  Dash  Lamp,  strong, 
heavy,  short  and  chunky,  and  built 
for  service.  Full  nickel-plate,  with 
self-contained  turn  switch,  bayonet 
type  lamp  socket  and  6  volt,  2 
candle  power  tungsten  bulb.  Pric; 
-    70.  O 
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The  London  No.  4 


HERE'S  a  model 
likely  to  find 
favor  among 
farmers,  since  it  is 
operated  by  Engine 
Power — (see  illustra- 
tion)— windmill,  gas 
or  electricity.    The 

Engine  Driven 

Washer  can  also  be 
operated  by  hand 
should  power  fail. 
Washes  and  wrings  at 
the  same  time.  (See 
illustration),  smooth- 
running  (ball  -  bear 
ings).  Simple,  strong 
and  extremely  pleas- 
ing in  its  lines. 
A   Demand  in  Your  Community. 

Sell  more  washers.  The  demand  will  grow  if  you  talk  and 
demonstrate  them.  Have  a  full  range  of  London  Washers. 
They  sell  on  price  as  well  as  on  their  merit. 

Send  for  our  Catalogue.  Ask  us  to  tell  you  how  the  demand 
for  Washers  can  be  speeded  up.  Note  this:  We  make 
Wheelbarrows  as  well. 


The  London  Foundry  Co.,  Ltd. 

LONDON,  ONT. 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  Silver  Steel 

Best    Quality    Steel    Plough    Rope 

Wire 

Piano  Wire,  Needle  Wire 

Spring  Wire,  Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  y±- 

%"  wide  for  Busks 

Steel  Wire  for  Metal  Fret  Screws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

CUrrFIC!    rv      V  nrr       Telegrams:  "Shipman  Sheffield." 
dnLrriLLL;,    C-ng.      Telephone:  Cent.   No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and  A.  B.  C.   4th  and   5th  Editions. 


wii*e 
Cloth 


rf  every  description 


Our  Double  Crimp 
process  of  weaving  en- 
sures a  very  rigid  fab- 
ric. Our  production  is 
second  to  none.  Our 
prices  are  right. 

WRITE  FCR  CATALOG. 

Canada    V.  ire    &    hen 
Goods  Company 

Hamilton.  Ont. 

Eastern    Representative, 
H.  F.  O.  Bull,  184  Mane 
St.,  Montreal,  Que. 


r..;f:: 

a  •  .  .  .  .  • 
■  •  ■  ...  ■>-■■>"■» 


Economy    This    Winter 

The  Government  is  preaching  it.  Bankers  are,  Editors  are. 
Fur  war  costs  must  be  paid,  and  economy  and  thrift,  personal 
and  domestic,  will  pay  our  share  of  the  appalling  war  debt 
that   daily   mounts  higher. 

Economy  begins  in  the  cellar— with  a  CANADA  DUSTLESS 
ASH  SIFTER.  It  will  save  pounds  ot  coal  a  day,  many 
pounds  in  a  week,  a  ton  or  more  in  a  winter.  With  coal  at 
$S.0O  or  more  per  ton.  we  ought  all  to  economize. 

Put  it  up  to  your  customer  TO  SAVE  COAL  and  you'll  have 
no    trouble   to    sell    the 

CANADA 

Dustless  Ash  Sifter 

(See    illustration) 

Ashes  go  in  barrel — coal  into  scuttle.  Positively  dustless  and 
lasts  for  many  seasons. 

Every   family   is   a   prospect,   and   every   sale   represents   a   nice 
profit — found   money   to   you.     Have  a   half-dozen   or  so  always 
on   hand. 
Jobbers  everywhere  supply  them;   order  through  them. 


SEE  OUR  EXHIBIT  AT 
CANADIAN  NATIONAL  EX- 
HIBITION,   TORONTO. 


J.  Samuels 


TORONTO 
ONTARIO 


'lean  sift  ashes  noiv" 
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Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks, — 
three  threads  for 
boring  all  woods 

Russell  Jennings  Mfg.  Go.,  Ltd. 

St.  Catharines,  On t. 


Patented  by 
Mr.  Russell  Jennings 
1 855 


Arctic 


FOR 

HIGH 
SPEED 


Metal 

FOR 
HEAVY 


Try  It.  PRESSURE 

Every  Pound  Guaranteed. 


SMhmM^f\m\ 


STAMPED 
ON  THE 


Corporate  Mark 


GENUINE 

ARTICLE 


Granted  1780. 


Jonathan  Crookes  &  Son 

Sheffield,  England 

PEN,  POCKET  &  SPORTiNG 
KNIVES,  RAZORS,  d-c. 

For  Sato  by  Loading  Wiotosalo  Houoom 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York      Montreal      Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  lihited 

Avoid  imitations    of    our  <Cp£D    Tf?/\Or>  . 

CUTLERY 


f1 ' *  * 

exact  I  ^Hk. 


By  seeing  that  this 

mark  is  on  each    blade.  ^^AtJTFD     \6^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  G&  Company 

MONTREAL 


PEERLESS 


ORNAMENTAL 
FENCING 


It's  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  strength  ana  tough- 
ness   left    in.    Heavily    galvanized.     Every    intersection    is 
locked  together  with  a  Peerless  clamp.    Top  and  bottom 
ires  of  Peerless  Poultry   Fencing  are  extra  heavy — 
extra    strong.     Consequently  fewer  posts    are    re- 
ired.   PeerleBS  fencing  can't  sag — can't  rust— 
can't  get  out  of  shape  —  can't  help  giving 
absolute    satisfaction. 

You  can  sell  our  fence  with  a  clear 
nscience    and   make    money,  too. 
Send  for  our  dealer'1!  propositions     It'l  at- 
tractive.    It  will  interest  you.   It* I  well 
rth  a  stamp.     Send  today, 

_The  Banwell-Hoxie  Wire 
Fence  Co.,  Ltd. 
Winnipeg,  Man. 
Hamilton, 
Ontario 
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OBOGGANS — The   BEST  IV/lad 


In  Wild  Cherry  Wood.     Handsome  and 
Very  Durable 

WRITE    FOR    PRICES. 


J.  E.  BEAUCHAMP  &  CO.,  20  St.  Nicholas  St.,  Montreal 


Ontario  Representative  : 
H.  E.  JOHNSON,    12  Melinda  Street,   Toronto 


Western  Canada  Representatives  : 
T.  A.  CORLEY    &   SON,   508  McArthur  Building,  Winnipeg 


ENDETS    Mend  All  Leaks  Instantly 

in  granite   ware,  hot   water  bags,  tin,  copper,   brass,   sheet   iron,  all  cooking   utensils   and   rubber  goods,   without 
the  use  of  beat,  solder,  cement  or  rivet. 

These   patches    are    wonderfully   simple   in    construction,   being  composed  of  a  flexible  metal  head,  varying  in  size, 
a  thin  cork  washer  that  is  nut  affected  by  the  heat,  and   will  n  it  burn,  a  very  thin  metal  washer,  and  a  tiny  nut. 
These   patches   fit   so   closely   to   the   article   to   be   mended  that  they  make  even  a  better  and  neater  appearance 
than   solder.     Fit  any   surface. 

A    REMARKABLE    SELLER.      A   BIG   MONEY-MAKER. 

The  following  wholesale  hardware  merchants  sell  Mendets:— Whites.  Ltd..  Collingwood,  Ont. ;  Wood,  Vallance,  Ltd., 
Winnipeg,  Man.  :  Wood.  Vallance  &  Co.,  Hamilton,  Ont. ;  The  Hobbs  Hardware  Co.,  Ltd.,  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont;  Thos.  Birkett  &  Son  Co.,  Ltd.,  Ottawa.  Ont.;  Miller-Morse  Hardware  Co., 
Winnipeg,  Man.;  The  Marshall  Wells  Alberta  Co.,  Ltd.,  Ed  lonton;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  The  Rogers 
Hardware  Co.,  Ltd.,  Charlottetown.  P.E.I. ;  Thompson  &  S  itherland,  Ltd..  North  Sydney.  N.S. ;  Merrick,  Anderson  Co., 
Ltd..  Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown  Hardware  Co.,  Ltd.,  Winnipeg,  Man.; 
Bond  Hardware  Co.,   Ltd.,   Gnelph,   Ont. 

Collette  Mfg.  Company,  Collingwood,  Ont.,  Canada 
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Straight  Talk  No.  48 

Get  Window  Dressing  Ideas 

I  walked  around  the  Toronto  Exhibition  grounds  one  after- 
noon with  a  Western  Ontario  retailer. 

Many  of  the  exhibits  he  scrutinized  very  closely,  and,  when- 
ever he  was  particularly  impressed,  he  would  turn  to  me  and 
say:  "I  think  I  have  got  a  window  dressing  idea  from  that 
Exhibit." 

Whether  or  not  you  attended  the  great  Exhibition,  you  can 
get  good  window  dressing  ideas  from  the  splendidly  illus- 
trated descriptions  of  some  of  the  best  hardware  exhibits 
which  you  will  find  right  in  the  centre  of  this  issue. 

Study  these  pages  carefully  and  then  see  if  you  can  get  up  a 
window  that  will  beat  these  exhibits  in  attractiveness  and 

selling:  power. 

J.G.L. 
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A  True  Story  of 
Ross  Rifle  Luck 


Three  moose,  five  caribou,  four  mountain  sheep  and  six 
mountain  goats.  The  Ross  .280  was  the  weapon  that 
dropped  this  splendid  bag.  A  prominent  Milwaukee 
sportsman  was  the  lucky  man.  This  is  only  one  sample  of 
the  luck  obtained  by  users  of  the  Ross  .280  as  described  in 
a  steady  flow  of  enthusiastic  letters. 

The  Ross  .303  Sporting  Models  are  the  standby  of  many 
of  the  most  experienced  Canadian  Sportsmen  and  Guides. 
They  embody  the  same  principles  of  design  and  construction  as  the  Ross 
Military  Rifle  and  share  its  accuracy,  power  and  reliability. 

For  beginners  of  any  age,  the  Ross  .22  Cadet  is  the  ideal  weapon,  its  low 
first  cost  and  cheapness  of  ammunition  used  bringing  it  within  the  reach 
of  every  purse. 


For    catalogue    and 

discounts,  etc., 

address 


Ross  Rifle  Co. 

QUEBEC 


A  good  profit-maker  for 

your  Auto-Accessory 

Department. 

Vulcanizers 

FOR    TUBES    AND    CASINOS. 

The  tire  is  repaired  without  de- 
Hating  or  removing  it  from  the 
car. 
Absolutely    automatic. 

Place  the  patch — attach  the  vul- 
canizer,  put  in  gasoline — light 
it.  No  further  attention  is  re- 
quired. It  can't  burn,  scorch 
or  injure  tube  or  casings.  It 
can't  fail  to  do  its  work.  So 
simple  anyone  can  operate  it. 
Over  500,000  in  use.  Not  a  single 
one  has  failed  to  give  pleasing 
results. 

Saves  90%    of  "Tire   Troubles." 

ADAMSON  REPAIR  GUM 

Essential  in  the 
operation  of 
Adamson  vulcan- 
izers to  obtain  the 
best  results.  Its 
exclusive  qualities 
and  advantages 
are  a  guarantee 
against  failure. 

No  cement  is  nec- 
essary. 

THE  ONLY  VULCANIZER  MADE  IN  CANADA 

Same   discounts,   same  list  prices  as  in   U.S. 

ADAMSON    MANUFACTURING    CO. 


COMPLETE  OUTFIT 
Model    "U" 


67   Bay  Street  North, 


HAMILTON,  ONT. 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good-will. 

McDougall  Pump? 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 

Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SHEET   COPPER 

STOCK  OR  IMPORT 

Reasonable  Price  Prompt  Service 

The  Roofers  Supply  Co.,  Limited      Toronto,  Ont. 

Importers,   Jobbers    ana   J^danufacturers 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY 


Toronto 


i£ED  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Winnipeg  Regina  Saskatoon  Calgary 


Montreal  Fort  William 


Edmonton 


ancouver 


/UFKiN  GOODS 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  these  lines 

the fi/FKiN Rule  (?o.  ofQanadaUtd. 

WlNDSOR,ONT. 


can  give  you  the  very  best  of  service  and   satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR   CATALOGUE. 


Photographed  by  Permission 


DINING     ROOM     of    PRINCESS     PIERRE     TROUBETZKOY 

In  public  life,  Princess  Troubetzkoy  is  Amelie  Rives,  the 
distinguished  novelist.  Her  dining  room  is  outfitted 
with  the  Patrician  design  in  Community  Plate. 


Surely  no  one  could  resist  the  charm  and  distinction  of  the  Patrician  design  in  Community  Plate.    .1  chest  containing  a  complete  outfit  for  the  table 
can  be  nought  at  prices  ranging  from  $75.00  to  $500.00.    Or  in  individual  sets;  for  instance,  teaspoons  $5.00  the  dozen   [in  U.lt.A.) 

ONEIDA  COMMUNITY,  Ltd.,  Niagara  Falls,  Ont. 
THE  ABOVE  ADVERTISEMENT  WILL  APPEAR  IN  THE  LEADING  MAGAZINES 


FEATURING  MOTOR  ACCESSORIES  AND  SPORTING  GOODS 
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MARTIN-SENOUR 

PAINTS  AND  VARNISHES 


PIONEERS 

of 

PURE 
PAINT 

and  STILL  FIRST 

in  the  estimation  of 
PAINT  USERS. 


(Made  in  Canada — Sold  on  Merit) 


A  CONTINUOUS  DRIVE 

A  steady,  irresistible  drive  has  carried  the  Martin-Senour  Co. 
into  the  very  forefront  in  the  Canadian  Paint  and  Varnish  field. 

This  drive  has  established  the  thousands  of  Martin-Senour 
Dealer-Agents  in  a  position  where  they  are  enabled  to  procure  and 
control  the  larger  share  of  the  paint  and  varnish  trade  of  their 
districts. 

The  successful  methods  pursued  in  this  drive  will  he  continued 
by  even  more  aggressive  means. 

"Quality  the  best,"  has  always  been  the  Martin-Senour  key- 
stone. 

Every  product  carrying  our  label  absolutely  guaranteed  to  best 
serve  the  purpose  for  which  it  is  made. 

Advertising  and  sales  help  the  strongest  we  can  plan  and  earn- 
in  to  effect. 

The  whole-hearted  effort  of  an  experienced  personnel  in 
Administrative,  Manufacturing,  and  Sales  Departments,  devoting 
their  entire  energies  to  serving  well  our  customers. 

A  combination  of  Quality  and  Service  which  establishes  beyond 
all  doubt  that  MARTIN-SENOUR  Paints  and  Varnishes  are  the 
easiest  and  most  profitable  to  sell. 

Pet  us  present   for  your  consideration  our  exclusive  Agency 

Plan.  '  "If 

A  Postal  request  does  not  obligate  you  to  buy.  It  merely 
indicates  your  willingness  to  be  shown. 

?5he  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 
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IT'S  the  little  things  that  count."    A  convenience  and  a  safeguard  against 
accidents  that  is  worth  many  times  its  cost  to  a  garage  owner  is  the 

Stanley  Garage  Door  Holder 


Wheu  equipped  with  Stanley  Holders,  the  garage  doors  will 
catch  automatically  when  thrown  open  and  remain  firmly 
locked  in  position  against  the  stormiest  gusts.  Yet  a  slight 
pull  on  the  chain  releases  them  and  allows  them  to  swing 
shut.  For  every  pair  of  Door  Holders  you  sell,  you  are  sure 
to  gain  a  well-pleased  customer. 


All  Stanley  Garage  Hardware  gives  lasting  service  and  sat- 
isfaction. It  is  especially  designed  to  meet  garage  require- 
ments. Doors  hung  with  Stanley  Hinges  do  not  sag  or 
creak,  but  swing  easily  and  noiselessly.  They  close  securely 
and  are  weather-tight,  a  condition  not  possible  with  sliding 
doors. 


Tli»  extensive  Stanley  advertising  makes  .Stanley  Garage  Hardware  almost  "sell  itself." 
Have  you  our  Oarage  Hardware  Catalog  (B)?  If  not,  better  write  for  it  without, 
delay. 


Largest  manufacturers 

of  wrought    steel    hardware    in 

the  world. 


Canadian  Representatives  : 

A.  MacFarlane  &  Co.,  Coristine 

Bldg.,   Montreal 


NEW  BRITAIN 


CONN.,  U.S.A. 
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Seafoam  Electric 
Washer  and  Wringer 

(2  Styles) 


No  Worry — 
LittleWork, 

in  the  Home 
Laun  d  ry  with 
this  LABOR 
SAVER. 


Style  "B  ' 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  jor  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 

Hamilton,  -  Ontario 


The  Machinist  is  a  connois- 
seur— a  critic  who.  knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &   W.  line.     You'll 

certainly  see  him  return  for  more 

of  the  same  make.    So  you  make 

a  good  customer. 

Prompt   delivery.     Order   from 

your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal.  723  Drummond  Bldg.    Vancouver,  £09  Bank  of 
Ottawa    Bldg.      Winnipeg,    1205    Mc-Arthur    Bldg. 


OFFICIAL 

AWAR  D 
Rl  BBON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIOENTOFTOE  SUPERIOR  JURY 


DIRECTOR  OF  EXHIBITS 

SECT*  Of  THE  INTERNATIONAL 
AWARD  SYSTEM 

MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dental turning  of 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  R  I  MONT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE  WRENCH 
WOOD   HANDLE 


WITH  FLAT-LINK  OR  CABLE   CHAIN 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  Percolator  for  Every  Purse 


OCTOBER 

is 
UNIVERSAL 
Percolator  Month 

Is  Your  Stock 
Complete  ? 


X-Kay    View   Showing;  the   IXIVERSAL   Method  of  Percolation. 


^S-*«*^^ 


No.    464     Aluminum 


No.    4146 — trn 

Nickel     Plated,    Copper     or 

Silver  Plated. 


UNIVERSAL 

V y/ 

The  wide  range  of  prices  at  which 
"Universal"  Percolators  are  sold  in- 
sures a  percolator  within  the  reach  of 
all  classes  of  trade  and  makes  Coffee 
Percolators  no  longer  an  expensive 
luxury.  The  line  contains  a  variety 
of  Patterns  to  satisfy  any  desire. 

The  percolators  shown  on  this  page 
illustrate  only  a  few  of  the  many 
styles,  hut  every  one  has  that  distinc- 
tive appearance  which  is  a  "Uni- 
versal" characteristic. 

All  have  the  exclusive  features, 
such  as  the  patented  pumping  device, 
spreader  plate,  etc.,  which  make  the 
"Universal"  the  most  efficient  perco- 
lator at  whatever  price. 

The  "Universal"  is  the  easiest  to 
sell  for  its  good  points  are  well  known 
to  practical  housewives  in  every  sec- 
tion of  the  country. 

Write  for  information  regarding 
the  October  campaign  on  "Universal" 
Percolators. 


No.    76       Aluminum 


No.   56 
Nickel  Plated 


Landers,  Frary  &  Clark 


New  Britain  Conn.,  U.S.A. 


Canadian  Representatives:  A.  MACFARLANE  &  CO,  Montreal 


if  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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No   Trouble   To    Sell 


BLACK 


DIAMOND 


BLACK  DIAMOND 


AXES 


Have  the  Qualities  which  appeal 
to  the  man  who  uses  an  a\e. 

THE  BALANCE 

THE  HANG 
CLEAN     CUTTING  and 
CHIPPING  EASE 

They    take    and    hold    a    sharp 
cutting  edge. 

ATTRACTIVE  FINISH 

and 

SYMMETRICAL     OUTLINE 


No.    BM — Michigan   Pattern 


No.  DT— Tourville  Pattern 


STRICTLY   GUARANTEED— REPLACED   FREE  OF  CHARGE  IF  FOUND  DEFECTIVE 


HIGHEST  POSSIBLE  GRADE 


PRICES  REASONABLE 


CATALOGUE  SENT 
UPON   APPLICATION 


STOCKED  IN  ALL  POPULAR 


PATTERNS  AND  SIZES. 

Send  in  Your  Orders 
NOW. 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless    of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  mtting  plates. 
Plates  are  perfectly  ground   and   designed  to  cut  hair,  not   break    it  off  by   main   force. 


BALL  BEARING 
Retailing  at  about  $2.50. 


NEW  MARKET  PATTERN 

Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 

Retailing  at  about  $1.50. 


Hunter,   Fetlock  and   Dog   Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


DAVIDSON'S  STOVE  BOARDS 


Square  or  Oblong 

Wood  Lined  and  Paper  Lined 
All  sizes 

Our  extensive  lithographing 
plant  enables  us  to  produce  the 
most  artistic  in  design  and  the 
quality  is  the  best,  as  only 
specially  selected  material  is 
used. 

Our  Stove  Boards  are  seamless, 
no  cracked  or   shabby  corners. 

Write  us  for  prices. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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How  Can  A 
"Mike"  Be  Best? 


If  a  customer  should  ask  "How  can  one  micrometer  be  better 
than  another — don't  they  all  measure  accurately?"  What  would 
you  say? 

Here's  the  answer — the  best  micrometer  is  the  one  that  best 
suits  the  mechanic's  requirements  which  is  permanently  accurate. 
That  is  the 

Starrest  Micrometers 


Permanent  accuracy  in  a  micrometer 
can 't  be  had  without  some  adjust- 
ment for  wear  of  the  contacts  due  to 
long  service.  Only  in  Starrett  micro- 
meters can  you  find  a  simple  and 
reliable  adjustment.  In  our  micro- 
meter the  movable  sleeve  which  bears 
the  graduations,  may  be  turned  with 
a    little    spanner   wrench    to    take   up" 


any  wear,  however  slight.  Thus  a 
Starrett  may  always  be  kept  as  good 
as  new.  Of  course,  the  usual  fea- 
tures such  as  decimal  equivalents, 
ratchet  stop,  lock  nut,  and  special 
shapes  and  sizes  may  be  found  in  the 
Starrett  line  but  the  adjustment  is 
the  big  point  of  superiority. 


Write  for  catalog  No.  21MA  describing 
2100  styles  and  sizes  of  fine  tools. 


The  L.  S.  Starrett  Co, 

The  World's  Greatest  Toolmakers 
Athol,   Mass. 

New  York  London  Chicago 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Good  Files 
To  Sell— 

—  Good,  because  the  range 
is  so  great  that  you  can 
satisfy  every  customer's  re- 
quirements with  them,  no 
matter  whether  it  is  the 
blacksmith,  who  needs  a 
rasp, 

or  the  skilled  mechanic,  who 
wants  a  group  of  good  files 
for  fine  machine-shop  work. 

You  probably  are  already 
selling  them,  but  it  is  just 
as  well  to  specify  the 
"Famous  Five"  when  or- 
dering. 

The  "Famous  Five"  Are: 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

{MADE  IN  CANADA) 


L\  A,» 


» v» 


ii  i,  '"7V 


PORT   HOPE 
ONTARIO 


More-Profit  Pumps 
—Real  Profit 

No   use   to   sell   a   pump   that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered     The  cost 
of  repairs  is  dead  loss 
of  time   and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.    Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Knoll  Washing  Machine 

Double  Acting 
Pressure  and  Suction  Principle 

Gold  Medals  and  Diplomas 

from    World,  National    and 

Local  Fairs 


SIMPLE— SWIFT— DURABLE 


Those  who 
have  it 
would  not 
be  without 
it,  and  heart- 
ily lecom- 
mend  it  to 
their  friends. 
More  than 
100,000  of 
these  have 
been  sold — 
sold  on  mer- 
it. Can  you 
beat  it  ? 


Drop  a  card  for  full  details 

The  Schultz  Brothers  Co.,  Ltd. 

Brantford,  Ont.,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to-be  answered. 
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In  reporting  its  first  window  display  of  rope,  shown  here,  the  Ship- 
ley Hardware  Company  of  LaFayette,  Indiana,  says,  "Many  of  our 
customers  remarked — 'Why!  I  did  not  know  that  you  carried  rope  in 
stock.'  " 

Plymouth  Window  Displays 
Attract  New  Trade 

Possibly  there's  a  condition  in  your  rope  business  like  the  one 
which  existed  in  the  case  of  this  Indiana  concern.  If  so,  a  Plymouth 
Rope  window  display  will  rapidly  change  things. 

Think  it  over. 

PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.        WELLAND,  CANADA 
INDEPENDENT  CORDAGE  COMPANY,  LIMITED 

TORONTO,  CANADA  CANADIAN  AGEN  I  S 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 


REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box 

Light  Tee  Hinges  .... 
Heavy  Strap  Hinges  . . 
Heavy  Tee  Hinges  . . . 


<< 


1 1 


t  i 


SC  900 
SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


Corrugated  Strap  Hinges  " 
Corrugated  Tee  Hinges..   " 

Don't  forget  the  prefix  "SC 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale  Hardware  Merchants. 
Manufactured  by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Place   Your    Order   Now 

FOR 

KEYSTONE 

Stapled  Metal  Case  Brooms 

(Patented) 

The  illustration  shows  our  new  broom, 
invincible  for  heavy  sweeping.  The 
Metal  Case  adds 
great  strength  and 
durability,  ensur- 
ing absolute  sat- 
isfaction at  all 
times. 

WRITE  FOR   PRICES,  Etc. 


Stevens-Hepner 
Co.,  Limited 

Port  Elgin,  Ontario 

The  "Metal  Case"  Broom  is 

only     one     of     the     famous 

Keystone       Brand       Brooms 

and   Brushes. 


Fly  Screen 

WIRE 
CLOTH 


OUR   LINE    of    Fly    Screen 
Wire  Cloth  is  a  very  profit- 
able and  satisfactory  one. 

It  is  quality  through  and  through, 

and  sells  at  a  very  popularjprice. 

Sold  by  all  Jobbers. 

Order  your  supply  now. 


Catalog  on  request. 

CANADA  WIRE  &   IRON 
GOODS  CO. 

Hamilton,  Ont. 

Eastern  Representative: 

H.  E.  O.  BULL 

184  Mance  St..  Montreal.  Que. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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(©ualttp 


ikrtrice 


Courted  in  Pu£me£& 


^e 


Jfltttltglp  ftanteb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


wvwww/w/www/w/wwwwwww/w/w^ 


'©tii  pou  sap  $lea*e  anb  TOjanfe  pou?' 


^////y/V/y/^//^y^^^^ 


ptOatl  miltbeb  mett  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

(©Ualttp  aitb  §&tV\}\tt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

Wit  are  large  probucera  of  Hamilton  pjg  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

QLtyt  prObUCtg  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

©\XX  uUS»tne£2i  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Pocket  ^3en 

A  Westclox  Watch 


POCKET  BEN  has  the 
looks,  the  package,  the 
selling  helps,  to  get  atten- 
tion, and  works  that  do  you 
credit  as  well  as  himself. 

Pocket  Ben  was  designed 
to  attract  customers  for  you, 
to  satisfy  them  and  bring 
them  back  for  other  goods. 
The  best  recommendation 
we  can  give  him  is  the  tag, 
which  reads, "Western  Clock 
Co.,  La  Salle,  111.,  U.S.A." 

Pocket  Ben  is  well  de- 
signed and  finely  finished. 
The  case  is  nicely  rounded 
and  well-proportioned,  the 
dial,  clear  and  distinct. 

He  has  the  same  style, 
light  running,  reliable  move- 


ment that  makes  Westclox 
so  successful. 

Each  dozen  is  packed  in  a 
carton  with  two  display  cards 
and  a  novel  display  stand  for 
your  window  or  show  case. 

With  an  order  for  three 
dozen  at  your  request  we 
send  a  handsome  walnut 
display  rack  shown  above, 
a  very  attractive  fixture. 

There's  a  good  margin  of 
profit  in  Pocket  Ben.  The 
box  and  selling  helps  create 
a  good  demand. 

Is  it  any  wonder  they  sell 
faster  than  we  can  make 
them  ? 

Furnished  in  nickel  or 
gun  metal. 


Western  Clock  Co. 

La  Salle,  111.,  U.S.A.  Makers  of  Westclox 

Toronto  Office,  58-64  Wellington  St.  W. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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909,000  PEOPLE 


SAW  THIS 


AND  THIS 


miiHiiii 

C*t«MW«flRsM«5tlBmi) 

lUl  »  KB  I    !   |||  p 

"WW©  ROOMS®  A,-  WU|_  SILVEKV,AHE 


I        I        I      T       ! 


OUR  FACTORY 

It  was  illuminated  at  night) 


THE    YORK  PATTERN  MADE  IN 
WM.   A.  ROGERS   S  X  R    GRADE 


NEARLY  a  million  people  attended  the  Exhibition  just  closed.     We  grasped"  the  oppor- 
tunity of  bringing  home  to  these  customers  of  yov/rs  the  fact  that  the  best  Silverware 
to  buy  was  made  by  Canadian  workm  ?n,  in  a  Canadian  factory,  owned  by  Canadian 
Investors — your  fellow-citizens ! 

Thousands  passed  daily  and  were  attracted  by  our  ivy-clad  factory  on  King  St. — the  main 
artery  of  travel  to  the  Exhibition.  The  nightly  illumination  of  the  building  throwing  into 
prominence  the  silver  letters  against  the  green  foliage  even  more  effectively  advertised  the 
home  of 

ROGERS    £r%     A   1   SILVERWARE 


1881 

Our  exhibit  in  the  Manufacturers'  Building  w  is  a  centre  of  interest  for  every  bride-to-be, 
newly-wed  couple,  and  matrons  who  cherish  the  ambition  to  possess  the  newest  and  best  in 
silverware. 

Now  these  people  are  home  again — will  you  be  ready  to  take  advantage  of  the  impression  we 
have  made  on  them?    How  about  your  stock  of  Hollowware  and  Flatware? 


nnlil 


TORONTO  AND  WINNIPEG 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Our  corrugated  conductor  pipe  with  the  extra  tight  seam  has  been 
the  standard  of  the  trade  for  over  twenty  years,  and  is  still  the  leader. 

Eavetrough,  elbows,  ridge  roll,  valleys,  skylights,  ventilators 
and  Corrugated  Iron.     Get  our  prices  for   galvanized  sheets. 

We  ship   while  others  are  thinking  about  it. 

WHEELER  &  BAIN         "VES^ET        TORONTO 


Wroughtand  Steel  Plate 


k 


ROUND     : 

AND 
SQUARE 


OF  ALL 
DESCRIPTIONS 


'.l''.W.'.-.!-'.-'-'.l'-  '.•.'.  '.'•'•■ 


Annealed  Rivet    Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


Brooms  of 

Quality 

may  always  be  had  by  ordering 
our  brands.    We  have  them  at 

$3-25,  $3-50,  $3-75,  $4-00, 
$4.25,  $4.50,  $4.75,  $5.00, 
$5-50,  $5-75,  $6.00  per  dozen. 

FACTORY  and  MILL 
Brooms  $4.00,  $4.50,  $5.00 
per  dozen. 

Walter  Woods  &  Co. 


Hamilton 


Winnipeg 


__-—. . 

Did  You  Ever  Buy  Fireplace          g^ 

Goods  From  US?                    \w 

This  is  not  merely  a  side-issue  with  us.                       ^fa 

HS  '■■■■                           '"^' 

It   is   our  Business  and  we  are  Specialists                    £9 

JB                              -'-'-''•ft 

therein.      We   give  you  the  best  there   is                    |^| 

in  Service  and  Our  Motto  is  "QUALITY." 

||§3J  ■        Isijlls-  ' 

WRITE  FOR  CATALOGUE  AND  PRICES 

-^■■p^^^^^^^" 

The  Barton-Netting  Co.,  Ltd,                  lL 

■                       9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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Quality  ME  TALLICA' 

SHINGLES      SIDING      CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


Make  a  Trial  of  "M.R.Co." 

METALLIC  CEILINGS 


When  you  buy  "M.R.Co."  Ceilings,  you  also  secure  "M.R.Co." 
Service.  Enquiries  referred,  advertising  cuts  and  literature  sup- 
plied, plans,  estimates  and  suggestions  given. 

We  also  give  you  the  best  made  goods  that  money  can  buy, 
goods  that  save  you  time  in  erecting  and  that  please  your  cus- 
tomers.   Write  us  for  catalogue. 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


The   Allman   Automatic 
Gas  Water  Heater 

Efficient,    Economical    and    Durable 
The  Only  Superheater  on  the  Market 


Will  light  from  any  floor. 

Measures  the  gas  each  operation. 

Will  supply  water  at  any  temperature  up  to  212°  Fah. 

20  gallon  bath  in  8  minutes  for  12  feet  of  gas. 

No  possible  waste  of  gas. 


\  STACKHEATERT 


The  Allman  Automatic  Gas  Water  Heater  is  entirely  new  in  every  respect, 
but  has  been  put  to  the  most  severe  tests  before  being  put  on  the  market. 
It  has  many  claims  of  superiority  besides  those  mentioned  above — speed, 
small  gas  consumption,  heat  from  pilot  utilized,  self-extinguishing',  danger 
of  gas  poisoning  eliminated,  etc.  Write  for  circular  and  learn  about  this, 
the  last  word  in  Gas  Water  Heating. 

TheJames  Morrison  Brass  Mfg.  Co.,  Limited 

93-97  Adelaide  Street  West,  TORONTO 


If  interested,  tear  out  this  page  <md  keep  with  letters  to  he  answered. 
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Addition  to  Electro  Assortment 

ON  this  page  is  shown  an  addition  to  Hardware  and  Metal's  electro  assortment  for  retail  hardware 
dealers.  With  the  cuts  shown  below  the  assortment  now  totals  219.  These  electros  are  supplied  to 
hardwaremen  at  the  small  cost  of  twenty  cents  each.  Cash  with  order.  Sheets  showing  the  whole 
assortment  will  be  mailed  on  request.  Since  the  introduction  of  this  service  by  Hardware  and  Metal,  orders 
have  been  receiverl  from  all  parts  of  Canada  and  many  of  the  largest  retail  concerns  in  Canada  are  now 
using  Hardware  and  Metal  electros  regularly  in  their  newspaper  and  circular  advertising.  Many  mer- 
chants  in  the  small  towns  leave  also  taken  advantage  of  this  service.     Be  sure  and  order  by  number. 
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I  F 

you 
were 
juststart- 
ing     in 
business  to- 
day,    you 
would  try  to 
pick  from  the 
great     mass     of 
manufacturers  in 
your  line,  just  those 
firms  of  whose  goods 
you   were   absolutely 
certain,  and  of  whose 
business    methods    you 
had  no  doubts.    You  owe 
it  to  yourself  and  to  the  busi- 
ness you  have  already  built  up, 
to  be  as  careful  now  in  selecting 
the  concerns  whose  lines  you  carry. 
For  sixty-seven    years   we   have 
been  making  and  selling  varnishes. 
There   are   many   dealers    on    our 
books  with  whom  we  have  spent  a 
life-time    of     business     co-operation. 
There   is   great   significance   in    those 
two   facts. 


A  LIFE-LINE  —  that  is 
what  the  Pratt  &  Lam- 
bert Line  can  be  to   you. 
It  will  save  your  business 
from   the   dangers  of   re- 
turned goods,  dissatisfied 
customers     and      lost 
profits  —  and  it  will 

stand  by  you  for  life,  turning 
in  a  consistent  profit  each 
season.    More  than  this — 
it  will  tie  up  the  desirable 
trade  to  your  store,  be- 
cause the  Pratt  & 
Lambert  Line  has 
become      familiar 
through    national 
advertising,      to 
the  very  buyers 
who  want  the 
best,  not  only 
in  varnish- 
but  in 
eve  ry- 
th  ing 
else. 


38 


Pratt  &  Lambert,  Inc. 


Varnish  Makers  67  Years 
24  Courtwright  Street,  Bridgeburg,   Ont. 

Pratt&|ambert\/arnishproposition 

lQualityL Sales  Y  Profits!  Repeats* •• 


1MP1HEEF 


k; 


PFF  P  PUPCft 


^^ 


III 


i 


]DEALEI 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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THE  WHITE  MOP  WRINGERS 

Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


A  Timely  Suggestion 

Preserving    Time    is 

Scale  Time 

Secure  the  appreciation  of  your  customers  by 
selling 

Chatillon  Scales 

We  guarantee  their  accuracy,  strength,  reli- 
ability, durability,  high-grade  construction.  Used 
by  the  largest  scale  users,  recommended  by  the  best 
retailers,  carried  in  stock  by  the  best  jobbers, 
O-K-ed  by  all  weighing  commissions,  adapted  to 
the  standards  of  all  nations. 

All  we  can  do  here  is  to  call  your  attention  to 
these  facts.  The  proof  lies  with  the  thousands 
of  satisfied  users  throughout  the  Dominion. 

Write  to  us  for  illustrated  catalogue,  or  ask 
your  jobber. 

JOHN  WflLLOrtSSONS 

85  Cliff  Street  New  York  City 

Scale   Makers    since    1835 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


aaaazEsy*' 


For  convenience  and  economy  the  Collette  Patent  Patch  is  one  of  the  most 

useful  inventions  that  has  come  before  the  public  for  years,  and  fills  a  long 

felt   want,   as  these   patches   MEND   LEAKS   INSTANTLY  in   Granite   Ware, 

Hot    Water    Hairs,    Tin,    Copper,   Brass   and    Sheet   Iron,   all   cooking    utensils 

and  Rubber  Goods.     And  they  do  it  without  the  use  of  heat,  solder,  cement 
or  rivet. 

Simply  tighten  nut  and  the  leak  is  mended.    Can   be  applied  by  a  child.    Cheaper  than  solder.    Will 
fit  any   surface. 

BIG  MONEY  MAKER  FOR  YOU. 
The  following  wholesale  hardware  merchants  sell  Mendete:— Whites,  Ltd.,  Collingwood,  Ont. ;  Wood,  Vallance,  Ltd., 
Winnipeg,  Man.;  Wood,  Vallance  &  Co.,  Hamilton,  Ont.;  The  Hobbs  Hardware  Co.,  Ltd.,  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Thos.  Birkett  &  Son  Co.,  Ltd.,  Ottawa,  Ont.;  Miller-Morse  Hardware  Co., 
Winnipeg,  Man.;  The  Marshall  Wells  Alberta  Co.,  Ltd.,  Ednonton;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  The  Rogers 
Hardware  Co.,  Ltd.,  Charlottetown,  P.E.I. ;  Thompson  &  Sutherland,  Ltd..  North  Sydney,  N.S. ;  Merrick,  Anderson  Co., 
Ltd.,  Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown  Hardware  Co.,  Ltd.,  Winnipeg,  Man.; 
Bond  Haidware  Co.,  Ltd.,  Guelph,  Ont. 

Collette  Mfg.  Company,  Collingwood,  Ont.,  Canada 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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—to  be  able  to  say 

to  a  hunter,  with  absolute  confidence, 
'You  can  depend  upon  this  cartridge," 
will  give  you  some  satisfaction.  You 
can  do  it  with 

Dominion  .303  British 

or  any  other  Big  Game  Dominion  Cartridge.  You 
can  do  it  because  we  have  proved  it  to  those  in  the 
Empire  most  interested  in  high  power  rifle  cart- 
ridges. That's  why  we  are  willing  to  back  your 
statements  in  regard  to  the  quality  of 

Dominion  Shot  Gun  Shells 
and  Cartridges 

Dominion  Cartridge  Co.,  Limited 

MONTREAL 


30' 


YELOfflJO 


iJwth 


Adapted  to 


trmk: 


rf*°»?!2sr 


AND 


OTHER 


RIFLES. 


LIMITED- 


\r 
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.^    NepdnseT  # 

Paroid 

ROOFING 


Keep  a  Roll 
in  Front  of 
Your  Store 


NeponbeT 

PAROID 

ROOFING 

MADE  IN  CANADA, 


The  campaign  is  on! 
Every  indication  points 
to  a  great  demand  for 
Neponset  Paroid  Roof- 
ing among  dealers  who 
line  up  with  the  adver- 
tising. 

Big   Sales 
This  Fall 

We  are  giving  great 
publicity  to  the  fact 
that  the  Canadian  Gov- 
ernment selected  Paroid 
for  military  construc- 
tion work,  and  it  only 
remains  for  you  to  let  all 
in  your  neighborhood 
know  that  YOU  sell 
Paroid. 

Have  you  stocked  the 
RED  and  the  GREEN 
Paroid  yet? 

Write  for  full  infor- 
mation to 

BIRD   &    SON,  DEPT.  V. 

Hamilton  -  Ontario 

M/.r.k„, Winnipeg,       Vancouver.    Calgary, 

Warehoiae.:     Monlreal         &.  John.        Edmonton 


The  Largest  Manufacturers 

of  Roofing,  Wall  Boards,  and  Roofing   Felts 
in  Canada. 


For  You— The  Dealer 

"IDEAL"  FENCE  is  sold  to  the  farmer  through  the  dealer 
only.     Every    rod  sold  contains  a  profit  for  some  dealer. 

FOR  YOUR  CUSTOMER 

The  farmer  gets  full  value  for  every  dollar  Invested. 
•IDEAL"  Is  made  as  represented.  EVERY  PURCHASER 
IS  A  SATISFIED  CUSTOMER. 

The  "IDEAL"  SPECIAL  SALES  PLAN 

allows  you  to  compete  with  "Mail-order-houses."  No  In- 
vestment— no  handling — no  collections.  You  make  a  profit 
on  every  sale.  You  retain  and  strengthen  your  connection 
with  the  farmer. 

Full  particular*  sent  on  request. 

The  McGREGOR-BANWELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


High  Quality 
TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels/  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 
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A  Remarkable 
Tire  Chain 


You  will  consider 
it  the  gem  of  your 
auto  accessory 
dep  a  r  t  m  e  n  t . 


Bull  Do*  Anti-Skid  Chains 


The  all  solid  steel  links,  the  Bull  Dog  grip  makes  them  durable  and  efficient  beyond 
comparison. 

The  cross  chain  fits  snugly  to  the  tire  surface  from  bead  to  bead  of  the  rim,  allow- 
ing no  sharp  edges  to  cut,  wear  or  tear  the  rubber  or  fabric. 

This  chain  is  non-reversible,  the  smooth  flat  surface  must  always  go  next  to  the 
tire. 
These  chains  are  built  to  satisfy  bumps  of  economy  in  all  lines. 

1.  They  are  absolutely  harmless  to  the  tires. 

2.  They  cannot  roll  or  twist  on  the  tire,  thus  making  them  absolutely  non-skid. 

3.  We  will  guarantee  these  chains  to  wear  twice  as  long  as  any  other  tire  chain 
on  the  market. 

Made  in  Canada  by 

FOX    CHAIN    COMPANY,    LIMITED 

Hamilton,  Ontario 

Distributors  :  WALKERVILLE  HARDWARE  CO.,  WALKERVILLE,  ONT. 

If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RARMS& 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber.  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY   FOR   A   CATALOG   OF   OUR   COMPLETE   LINE 


SOOTLESS 
SPARK    PLUGS 


This  plug  increases  the  protection  on 
the  engine  end  of  the  plug  by  adding 
a  porcelain  cap,  so  arranged  and  en- 
closed that  it  is  protected  against 
breakage,  and  yet  gives  plenty  of  air 
space  between  the  porcelain  (within  the 
firing  chamber)  and  the  outer  steel 
shell.  This  renders  the  chance  of  short- 
circuiting  through  carbon  formation 
exceedingly  remote.  The  plug  is  so  con- 
structed that  the  high  pressure,  due  to 
compression,  tends  to  tighten  rather 
than  to  loosen  it.  Being  practically  oil 
and  soot-proof,  it  is  especially  adapted 
for  use  in  air-cooled  engines  that  use 
a  large  amount  of  lubricating  oil. 

WRITE  FOR  CIRCULAR. 

Manufactured  by 

The  Oakes  &  Dow  Company 

15  Chardon  Street  -  -         Boston,  Mass. 


A  New  Feature 

That  Means 
Bigger  Profits! 


PRESTO 


No.  2000-^The  Presto  Electric 
Heater  keeps  automobile  engines 
and  radiators  warm  in  the  cold- 
est weather.  Easy  to  operate — 
attaeli  to  any  light  socket. 
Gives  a  strong,  uniform  heat 
Costs  less  than  lc  an  hour  to 
operate.  Produces  twice  the 
heat  of  any  other  heater  for 
this   purpose   on  the  market. 


superiority  has  long  been  recognized  by  motorists 
throughout  the  country  who  have  found  that  this 
line  adds  a  touch  of  joy  to  motoring.  It's  the  line 
that  you  can't  afford  to  be  without.  Equip  with 
this  well  known  line  now.  Over  100  good  useful 
articles,  strongly  made,  durable  and  very  attrac- 
tive. Write  us  to-day  for  catalog  showing  complete 
line,  prices  and  discounts.  Our  proposition  will 
prove  of  interest  to  you. 


Address  Manufacturers 


METAL  SPECIALTIES  MFG.  COMPANY 

Chicago,  111.,   U.  S.  A. 


734-738  West  Monroe  Street 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 
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RECTI 


It's  THE  Bell 
for  Service 

Recti  Bells  are  made  of  best  materials,  scien- 
tifically superior  in  design,  sturdy  and  reliable  in 
service — to  keep  trade  and  to  build  it  up  by  their 
merit. 

Not  an  experiment — the  product  of  many  years'  experience  in  the  manu- 
facture of  bells  to  stand  exposure  and  heavy  service. 


Weatherproof 


RECTI 

Features 

Pivoted  Armature — Pivots  widely 
separated,  lower  strain  to  mini- 
mum and  raise  strength  to  maxi- 
mum. 

Direct  Hammer  Action — Hammer 
acts  in  a  direct  vertical  line,  and 
is  supported  in  two  places — reliev- 
ing strain  on  armature  pivots. 


Durable 


BELL 

Features 

Carbon  Contact  Points  —  These 
will  outwear  any  metal;  will  not 
oxidize,  corrode  or  melt,  and  are 
of  standard  size,  replaceable 
without  sending  to  the  factory. 

Weather  and  Dust-Proof  Case  is 

lined  with  oil-soaked  felt  gasket, 
excluding  all  moisture;  hammer- 
rod  fits  snugly  in  opening,  keep- 
ing mechanism  free  from  dust. 


No.    100U 
'Underwriter' 


RECTI  TYPES 


For  Battery,  also  D.C.  to  225  volts     - 
225  to  600  volts  D.C.         - 
For  Concealed  and  Surface  Conduit  - 
For  Sprinkler  Systems  to  250  volts    - 
For  Alternating  current  to  220  volts 
For  Conduit,  Alternating  Current 


No.  100 

No.  217 

Nos.  1000  and  1001 

No.  100U 

No.  100A.C. 

Nos.  1000  and  1001A.C. 


Approved    by    National    Board    of    Fire    Underwriters. 
Half  and  Full  Grid  for  Hammer  and  Gong  Protection. 

EXCLUSIVE  CANADIAN  DISTRIBUTORS 

Northern  Electric  Company 

LIMITED 

MONTREAL  HALIFAX  TORONTO  WINNIPEG 

REGINA  CALGARY  VANCOUVER 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Every  Automobile  Owner  Wants  Easyon  Tire  Chains 

THEY  ARE  EASY  TO  SELL  IN  FALL  AND  WINTER 

Every  automobile  owner  realizes  at  a  dance  that  he  need.-  them. 


EASYON  CHAINS  are  individual  chains  fastened  to  the  spokes  with 
leather-covered  fasteners.  The  cross  chains  are  of  a  special  design  that  does  not 
injure  the  tire,  does  not  cause  bumping  but  takes  a  deep  hold  in  mud  or  snow. 

EASYON  CHAINS  are  especially  convenient  for  dealers  because  with  a 
stock  of  only  three  sizes  the  dealer  can  fit  all  sizes 
of  tires. 


EASYON  CHAINS  are  packed  a  set  of  8  in 
a  bag,  four  for  each  rear  wheel,  enough  to  give  a  good  grip  on  any  road. 

Size  3V2  fits  3"  or  3V2"  tires.     Retails  at  $2.40  per  set. 
"     4i/o  tits  4"  or  4V2"     "  "      «      3.20    "     " 

"     51/2  fits  5"  or  51/2"     -  "      "      4.00    "     " 

With  a  small  investment  you  can  carry  a  stock  of  EASYON  CHAINS 
and  get  the  chain  business  of  all  your  automobile  owning  customers. 


Liberal  discounts   allowed   to   (holers. 


Leather  Tire   Goods   Co., 


SOLE 
MA  NUFA  C  TURERS 


Niagara   Falls,   Ont. 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively"  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

236  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143153  University  Ave.,   Toronto 
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LANE'S  UNIQUE 
RATCHET  WRENCH 


Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are,  turned  from  Bessemer  steel  and  case  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads   on    Ford   car.   including  the  cylinder   head. 


STANDARD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
Vt,  to  V2  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16    in.     Cap   screw   heads   from   5-16   in.   to    %    in. 

WRITE  FOR  PRICES. 

WILL  B.  LANE 


180  North  Dearborn  Street 


CHICAGO 


ILL. 


Carried  in  Stock  by  : 


Aikenhead  Hardware,  Limited,  Toronto,  Ont.;  J.  H.  Ashdown  Hard- 
ware Company,  Limited,  Winnipeg  and  Saskatoon;  Thomas  Birkett 
&  Son  Co.,  Ltd.,  Ottawa;  Caverhill,  Learmont  &  Co.,  Montreal, 
Can. ;  Edwin  Chown  &  Son,  Kingston,  Ont ;  W.  B.  Dalton  &  Sons, 
Ltd.,  Kingston,  Ont;  Hobbs  Hardware  Co.,  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont;  Lyon  &  Marks,  Toronto, 
Ont.;  Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Marshall- 
Wells  Alberta  Co.,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick- Anderson 
Co.,  Ltd.,  Winnipeg,  Man.;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg, Man.;  Millen  &  Son,  Ltd.,  Montreal,  Can.;  Millen  &  Son,  Ltd., 
Toronto,  Ont;  Millen  &  Son,  Ltd..  Winnipeg,  Man.;  Millen  &  Son, 
Ltd.,  Vancouver,  B.C.;  J.  S.  Mitchell  &  Co..  Sherbrooke,  Que.;  Rice 
Lewis  &  Son,  Ltd.,  Toronto.  Ont;  Wood-Vallance  &  Co..  Hamilton, 
Ont;  Wood-Vallance  &  Adams,  Ltd..  Calgary,  Alta.;  Wood-Vallance 
&  Leggat,  Ltd.,  Vancouver,  B.C.;  Wood-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,  Man.  * 


Elgin  Adjustable  Wrenches 


Convenient  to  use,  easy  to  carry,  effective 
in  results.  The  convenient  wrench  for  In- 
convenient places.  Excels  in  appearance 
and  efficiency. 

STAR  MANUFACTURING  CO. 

Carpentersville.IH..  U.S.A. 


How  Much  Comes  Your  Way 
That  Gets  Away? 

Every  auto  that  whizzes  past  your  door,  Mr.  Dealer, 
will  stop  somewhere  for  gasolene.  Why  don't  you 
stop  them  at  your  door?  It's  easy  enough,  if  you 
use  the  right  signal. 

Autoists  have  long  ago  learned  that  a  Bowser 
"Sentry"  Pump  is 

THE  SIGN  OF  A  PROGRESSIVE 
HARDWARE  STORE 

the  same  as  a  clock,  out  in  front,  calls  attention  to 
the  jeweler's,  or  a  striped  pole  signalizes  the  location 
of  a  barber  shop. 

In  addition  to  their  advertising  value 


outfits  are  money-makers. 
You  make  a  profit  on  gaso- 
lene and  on  other  sales  made 
to  those  who  would  not 
otherwise  stop. 

Buy  gasolene  in  any  quan- 
tities you  want,  store  it 
safely  underground  where  it 
can't  evaporate  or  deterior- 
ate,, then  pump  any  amount 
desired  directly  into  your 
customers'  cars,  quickly,  ac- 
curately measured  and  fil- 
tered. 

This      "Red      Sentry" 
Equipment    is    only    one    of 
many    self-measuring    pumps 
|        and  storage  systems  we  man- 
ufacture.    We   make   outfits 
for  handling  kerosene,  paint, 
lubricating  and   volatile   oils 
of   aJl   kinds,   and   a  request 
for  descriptive  matter  and  information   concerning 
anything  along  this  line  won't  obligate  you  in  the 
least. 

S.  F.  Bowser  &  Company,  Inc. 

TORONTO,  ONT. 

Sales  Offices  in  All  Centres  and  Representatives  Everywhere. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.6 


mm 


THE  BIG  SIX 


Ask  your  jobber's  salesman  for  No.  6  NORTH  STAR  IGNITION  batteries  the  next 
time  he  visits  you — if  you  are  not  already  stocking  this  high  grade  cell.  Ask  those  who 
know  about  batteries — those  who  sell  them  and  those  who  buy  them — about  North  Star 
No.  6.     Get  unbiased  evidence. 

You  can  make  more  money  selling  North  Star  Batteries  year  in  and  year  out  because 
you  can  always  get  them  fresh  and  have  no  loss  from  dead  stock.  It  leads  users  to  ask 
for  thorn  regularly. 

Not  the  nearest  dollar  or  dime,  but  the  most  frequent  one,  is  the  coin  to  pursue. 
The  NORTH  STAR  No.  6  is 

THE  WESTERN   BATTERY  FOR  THE  WESTERN   NEED 


Tell  your  jobber  to  ship  NORTH  STAR  BATTERIES. 


pioA  DrY  Cells,  Limited. 


-*■■.  ;■<:* '~yj:-.i";-:v 


A  good  profit-maker  for 
your  Auto-Accessory        Jg 
Department.  <f 


COMPLETE  OUTFIT 
Model    "V" 


Vulcanizers 

FOR    TUBES    AND    CASINOS. 

The  tire  is  repaired  without  de- 
flating or  removing  it  from  the 
car. 

Absolutely  automatic. 
Place  the  patch— attach  the  vul- 
canizer,  put  in  gasoline — light 
it.  No  further  attention  is  re- 
quired. It  can't  burn,  scorch 
or  injure  tube  or  casings.  It 
can't  fail  to  do  its  work.  So 
simple  anyone  can  operate  it. 
Over  500,000  in  use.  Not  a  single 
one  has  failed  to  give  pleasing 
results.  „ 

Saves  90%   of  "Tire   Troubles 

ADAMSON  REPAIR  GUM 

Essential  in  the 
operation  of 
Adamson  vulcan- 
izers to  obtain  the 
best  results.  Its 
exclusive  qualities 
and  advantages 
are  a  guarantee 
against  failure. 
No  cement  is  nec- 
essary. 

THE  ONLY  VULCANIZER  MADE  IN  CANADA 

Same  discounts,   same  list   prices  as  in   U.S. 

ADAMSON    MANUFACTURING    CO. 

67  Bay  Street  North,  HAMILTON,  ONT. 


There  are  a  thousand  uses  for 

FRANCO  FLASHLIGHTS 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
cf   flashlights. 

Get   ready   now   for  the  Fall   and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plenty  of  time  to  catch  the  early  shoppers. 
Have   you   a    copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 
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EVER  READY 
PUMPS 


For  Your  Fall  Trade 


Pump.     I  in-  513. 


Specification*    513. 

Heavy  Cast  Standard,  the 
Easy  Working  Superior  Lever 
Irons.  Reversible  Top.  Wood- 
en Handle,  Large  Waterways, 
Strong  Brace,  l1//'  Galvanized 
Pipe  to  3%  x  10  Polished 
Iron  Cylinder.  Get  our  prices 
to-day.  Ready  for  Prompt 
Shipment. 


These  are  two  of  this  special  line,  at 
prices  that  will  command  your  business. 

Don't  conclude  that  all  pumps  are  alike. 

Don't  order  "just  pumps."  The  Aylmer 
special  line  are  positively  better  pumps. 

Compare  them  and  you  will  be  con- 
vinced it  means  more  and  better  business 
for  you! 

Does  your  customer  want  an  easy-work- 
ing, long-lived  pump  of  pleasing  ap- 
pearance, for  domestic  service.  Then 
sell  him  or  her  an  Aylmer  513.  Look  at 
the  specification, 

OR 

is  it  a  stock  pump  that  is  wanted.  For 
there  is  none  to  compare  with  the 
Aylmer  514.  Look  it  over.  Remember, 
Aylmer  pumps  have  pipe  that  is  really 
galvanized.     There's  a  difference. 

It  will  pay  you  to  consider  the  Aylmer 
line.  Quality  and  price  all  in  its  favor. 
We  also  manufacture  a  full  line  of 
pitcher,  house  force  and  cistern  pumps. 
Does  your  plumbing  department  install 
pressure  systems?  If  so,  you  should 
have  our  literature  on  this  line.  We 
manufacture  the  most  complete  line  in 
Canada.    Established  1887. 

Write  for  catalogue  to-day. 


Pump.    Fig.  514. 


Specifications  514. 

Heavy  Cast  Standard,  Revers- 
ible Spout,  6-8-10"  Stroke, 
Windmill  or  Hand.  Superior 
Levers,  Wooden  Handle,  2" 
Galvanized  Pipe  to  4"  Pol- 
ished Iron  or  Brass  Body 
Cylinder. 


THE  AYLMER  PUMP  &  SCALE  CO.,  Limited,    AYLMER,  ONT. 


If  interested,  tear  out  this  page  nid  keep  with  letters  to  be  answered. 
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A  SQUARE  DEAL 


The  policy  of  the  Dominion  Rubber  System  is  to  provide 
every  need  in  Rubber  Goods,  and  to  give  a  square  deal  to 
every  buyer,  no  matter  how  small  the  purchase  may  be.  That 
means — 

A  Square  Deal  in  Values 
as  Well  as  Qualities 

Whether  the  purchase  be  a  Rubber  Nipple  for  the  baby's 
bottle,  a  Rubber  Shoe,  a  "Nobby"  Tread  Tire,  or  Inlaid  Til- 
ing for  a  Parlor  Car,  we  insist  that  the  goods  must  be  abso- 
lutely satisfactory. 

No  matter  what  the  need  in  rubber  may  be,  write  to  our 
nearest  Branch  or  direct  to  the  Head  Office. 

Canadian  Consolidated  Rubber  Co. 

LIMITED 
Executive  Office — Montreal,  P.Q. 

28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


27 


HARDWARE    AND      METAL 

CANADA'S    ONLY    WEEKLY    HARDWARE    PAPER 


Vol.  XXVIII. 


TORONTO,  SEPTEMBER  23,  1916 


No.  38 


% 


S 

5 


I 
| 

5 


I 

6 


CONTENTS 

Standardisation  of  Motor  Cars 29 

Personal  Letters  Sell  Sporting  Goods 80 

Editorial — Briefs — Shortage    of    Pnlpwood — Holding  Selling  Prices  Firm — The 

Business  Outlook — A  Courageous  Step— Bankers  and  Farmers  Meet  in  AVest. 32-38 

Are  Canadian  Manufacturers  Facing  Danger? 34 

The  Death  of  Edward  Gurney 8;! 

Catalogues  and  Booklets 35- 

To  Meet  the  Mail  Order  Menace 36 

Events  in  the  Trade 38 

Chinese  Competition  Grows 40 

The  Tale  of  the  Safety  Razor 40 

Development  of  Home  Toy  Industry 41 

New  Hardware  Goods : 42 

Practical  Sheet  Metal  Work 43 

What  Other  Papers  Say 44 

Weekly  Hardware  Market  Reports 45 

Ready-Mixed  Paints  Advance  in  Price 50 

The  Eaton  Paint  Ca*e  Dismissed 52 

Paint  Markets 54 


I 


5 


1 


THE  MACLEAN  PUBLISHING  COMPANY,  LIMITED 

JOHN  BAYNE  MACLEAN,  President.  H.  T.   HUNTER,  Vice-President. 

H.  V.  TYRRELL,  General  Manager. 

Publishers  of  Hardware  and  Metal,  The  Financial  Post,  MaeLean's  Magazine,  Farmer's* 
Magazine,  Canadian  Grocer,  Dry  Goods  Review,  Men's  Wear  Review,  Printer  and  Publisher, 
Bookseller  and  Stationer,  Canadian  Machinery  and  Manufacturing  News,  The  Power  House. 
The   Sanitary  Engineer,   Canadian   Foundryman,   Marine-  Engineering  of  Canada. 

Cable  Address  :  Macpubco,  Toronto  ;  Atabek,  London,  Eng. 

ESTABLISHED  1887. 

HARDWARE  AND  METAL 


J.  G.  LORRIMAN,  Manager. 

H.  M.   REID,  Eastern  Manager. 

J.  J.  BUTLER,  Ontario  Representative. 

J.   C.   EDWARDS,   Toronto    Representative 

C.  W.  BYERS.  Western   Representative. 


GEO.  D.  DAVIS,  Editor. 

J.   G.    LI 'CAS.   Associate  Editor. 

N.  MACKINTOSH,  Associate  Editor. 

G.   E.  PEARSON.   Associate   Editor. 

A.  G.   WEBSTER,   Associate  Editor. 


CHIEF  OFFICES: 
CANADA— Montreal,  701-702  Eastern   Townships   Building;   Toronto,   143-153   University   Ave.,   Telephone   Main 

7324 ;   Winnipeg,   22   Royal    Bank   Building,    Telephone   Garry   2313. 
GREAT  BRITAIN— London.   The  MacLean  Company  of  Great    Britain,    Limited,    SS    Fleet    Street,    E.C.,    E.    J. 

Dodd,   Director.     Telephone   Central  129600.     Cable  Address :    Atabek,    London.    England. 
UNITED   STATES— New   York,   R.   B.   Huestis.  115  Broadway,    N.Y..    Telephone    Rector    8971  :    Boston.    C.    L. 

Morton.    Room   733.   Old    South    Building,   Telephone  Main    1024.      A.    H.    Bvrne,    1104-5-6-7    Fort    Dearborn 

Bldg.,   Chicago,    Telephone    Randolph   3234.     Cleveland,   R.   G.   Langrill.   3112   Euclid  Ave.,   Cleveland,   Ohio, 

Telephone   Prospect   1026R. 
SUBSCRIPTION   PRTCE— Canada.   3$  a  year:   Great  Britain,   South   Africa  and  West  Indies,  12s.  6d.  a  year: 

United  States,  $3.50  a  year ;  other  countries,  $4  a  year ;   Single   Copies.   10  cents.     Invariably   in   advance. 


28 


HARDWARE     AND    METAL 


The  Substitutes  for 


September  23,  1916. 


CANADA 


"QUEEN'S  HEAD" 
GALVANIZED  IRON 


will  not  give 

"QUEENS  HEAD  WEAR 


i) 


or 


"QUEENS    HEAD"    SATISFACTION 


John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Branch 


Charcoal  Tinplates 


High-Grade  Quality 

Extra  Heavily  Tinned 

Insist  on  "DOMINION  CROWN" 

A.C.LESLIE  &  CO.,  LIMITED 

MONTREAL 


II 


<3>  Tools 


"ZIG    ZAG"    RULES 


The  term   "ZIG  ZAG"  as  applied  to  folding  rules 

made   of   flexible   wood   is   a   trade-mark   belonging   to 

this    Company.      This    trade-mark    is    stamped    on    the 

rules  either  at  full   length  or  in  its  abbreviated  form 

•ZZ." 

The  Joints  used  in  "ZIG  ZAG"  rules  are  made  in 
two  distinct  styles,  the  Concealed  Joint,  in  which  there 
is  no  hole  through   the  wood,  and  the  Rivet  Joint,  in 


which  the  rivet  is  carried  through  both  wood  and  joint. 
Both  styles  contain  a  stiff  spring  which  holds  the  rule 
rigid  when  open,  even  in  the  longest  lengths. 

Several  other  patented  features  add  special  value 
to  the  Stanley  and  Victor  rules. 

Made  in  all  standard  lengths  and  finishes. 

Be  sure  your  stock  of  Folding  Rules  all  bear  the 
name  "ZIGZAG"  or  "ZZ." 


Manufactured  by 


Stanley  Rule  &.  Level  Co. 

New  Britain.  Conn.  U.S.A. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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The  Standardization  of  Motor  Cars 

What  is  Being  Done  by  Manufacturers  Toward  That  End  and  What  it  Means  to  the 
Dealer  Who  Handles  Accessories  —  A  Very  Distinct  Trend  is 

Noticeable  To-day. 


THE  hardware  merchant  who  han- 
dles motor  accessories  is,  of 
course,  very  much  interested  in 
everything  pertaining'  to  the  motor  car. 
The  improvements  that  are  being  put 
into  the  latest  models  are  points  that 
affect  him  in  a  business  sense.  If  he 
is  going  to  make  this  department  the  big 
moneymaker  that  it  should  be,  it  is 
necessary  to  watch  everything  that  goes 
on  in  the  automobile  world.  Each 
change  and  improvement  in  the  modern 
car  means  new  accessories  and  new  op- 
portunities for  profitable  business. 

Changes  are  getting  fewer  all  the 
time — that  is,  changes  that  count.  While 
the  automobile  is  by  no  means  perfect 
yet,  it  has  been  developed  to  such  a 
stage  of  efficiency  that  it  is  getting 
close  to  what  might  be  termed  mechani- 
cal perfection.  As  the  car  of  1916  is 
far  superior  in  every  respect  to  the  car 
of  1906,  it  must  be  obvious  that  we  are 
in  this  year  of  grace  much  nearer  that 
ultimate  stage  of  perfection  in  motor 
car  construction,  beyond  which  it  will 
be  exceedingly  difficult  to  proceed.  Na- 
turally, the  nearer  that  degree  of  per- 
fection i's  approached,  the  less  notice- 
able will  be  those  annual  chanees  in  de- 
sign and  equipment  which  have  been 
features  of  every  season  since  automo- 
biles   were   first   placed    on    the    market. 


Between  the  average  cars  of  1912  and 
those  of  1913,  for  example,  there 
was  a  far  more  pronounced  difference 
than  between  the  average  cars  of  1915 
and  1916  and,  as  the  world  wags  on, 
such  differences  as  are  developed  from 
year  to  year  will  become  more  and  more 
infinitesimal. 

Standardization  the  Aim 

To  the  hardware  man  perhaps  the 
most  interesting  development  is  the 
marked  trend  toward  standardization. 
The  day  of  a  hundred  standards,  a  thous- 
and parts  and  a  million  delays  and 
vexations  is  past.  Manufacturers  are 
working  to  get  all  parts,  where  such  is 
possible,  on  a  basis  of  standardization. 
The  great  objective  of  the  automobile 
designer  of  to-day  is  to  produce  a  stand- 
ard type  of  car,  pleasing  in  appearance, 
comfortable  in  equipment  and  with  ma- 
terials and  engineering  design  which 
will  ensure  the  purchaser  long  time  ser- 
vice at  the  least  possible  expense.  Prac- 
ticability and  serviceability  are  the  de- 
siderata, because  the  manufacturer  ap- 
preciates the  fact  that  he  must  make 
his  car  for  the  average  man  if  he  would 
achieve  success.  And  just  as  the  aver- 
age man,  when  he  buys  a  suit  of  clothes, 
a  shirt  or  a  pair  of  boots,  prefers  to 
take  an   article  that  is  standardized  bv 


usage  and  good  sense  and  is  strong  and 
durable,  so,  when  he  comes  to  buy  an 
automobile,  he  will  set  about  making 
the  purchase  in  much  the  same  way. 

Up  to  the  present  time,  with  evolution 
still  a  decided  factor  in  automobile 
manufacturing,  the  experimental  side 
of  construction  has  necessarily  received 
great  emphasis.  There  are  to-day 
throughout  the  United  States  and  Can- 
ada thousands  of  keen,  skilful  engi- 
neers and  artisans,  who  are  doing  no- 
thing but  strive  to  improve  on  existing 
models.  The  larger  factories,  at  any 
rate,  are  equipped  with  engineering  de- 
partments and  testing  laboratories  es- 
tablished at  great  cost  and  devoted  ex- 
clusively to  working  out  new  ideas, 
which  are  not  to  be  equalled  in  com- 
pleteness short  of  certain  governmental 
offices. 

The  maintenance  of  the  experimental, 
or  as  it  might  be  termed,  the  evolution- 
ary, end  of  the  automobile  business  has 
hitherto  been  costly  and  of  necessity 
that  cost  has  been  assessed  on  the  buy- 
ing public.  When  at  length  the  world 
is  presented  with  its  perfect  car — and 
some  believe  that  day  is  near,  if  it  has 
not  to  all  practical  purposes  arrived — 
experimental  costs  will  be  swept  aside. 
and  all  that  will  remain  will  be  those 
testing   charges    which    will    continue    to 
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be  needful  for  the  sake  of  efficiency. 

Just  what  influences  are  being  brought 
to  bear  on  automobile  evolution  at  the 
present  time  it  is  a  little  difficult  to  de- 
fine. With  the  popularizing  of  the  pleas- 
ure car,  the  demand  of  the  buyer — 
what  the  public  wants,  in  other  words, 
in  style,  finish  and  equipment — is  be- 
coming an  ever  more-powerful  factor. 
Through  the  antennae  of  their  far-flung 
sales  organizations,  manufacturers  are 
able  to  keep  a  pretty  close  tab  on  popu- 
lar requirements..  The  average  automo- 
bile buyer  is  a  keen  critic.  He  dis- 
cusses his  own  and  his  neighbor's  car 
with  perfect  intimacy  and  freedom, 
draws  attention  to  defects,  often  sug- 
gests improvements,  and  so  helps  indi- 
rectly to  promote  the  process  of  devel- 
opment towards  the  ideal. 

The  buying  public 's  demands  are 
pretty  well  confined  to  three  features 
— cost,  efficiency  and  attractiveness  — 
and  these  three  may  be  said  to  cover 
quite  thoroughly  the  whole  subject  of 
automobile  production.  Reciprocally, 
the  manufacturer,  realizing  that  the 
public  wants  good  looks,  comfort  and 
economical  efficiency,  has  been  direct- 
ing all  the  efforts  of  his  experimental 
forces  towards  compassing  these  ends. 
Back  of  the  whole  process  of  evolution 
there  lies  this  powerful  determining 
factor — popular  demand.  It  is  a  mis- 
taken idea  to  suppose  that  changes  ir 
automobile  design  are  being  made  sim- 
ply at  the  whim  or  caprice  of  the  manu- 
facturer. He  works  on  the  assumption 
that  the  public  only  buys  what  the  pub- 
lic wants. 

So  far  as  the  item  of  cost  is  con- 
cerned, this  is  probably  the  most  power- 
ful of  all  influences  that  have  been  con- 
tributing to  the  evolution  of  the  automo- 
bile. Cost  has  many  ramifications.  It 
evolves  alike  the  purchase  price  of  rs 
car  and  its  maintenance.  Eventually 
there  will  be  a  nice  balance  between  the 
two.  The  original  cost  will  cover  the 
inclusion  of  such  excellent  material  and 
equipment  as   will   enable  the  owner  to 


run  his  car  satisfactorily  at  a  minimum 
of  expense.  Quality  will  not  be  sacri- 
ficed for  cheapness,  nor  will  cheapness 
be  gained  at  the  expense  of  reliability. 

Standardization  has  been  one  phase 
of  cost  reduction  and  it  is  becoming  a 
still  more  powerful  one.  How  much 
more  economically  a  car  can  be  put  to- 
gether when  all  its  parts  are  uniform 
is  obvious,  and  how  much  cheaper  it 
becomes  for  the  owner  when  he  has  to 
replace  parts  is  also  clear.  A  few  years 
ago  a  mechanic,  called  on  to  repair  a 
car,  had  to  provide  himself  with  four 
or  five  different  taps,  all  of  the  same 
size  but  containing  different  threads,  in 
order  to  be  able  to  handle  the  various 
bolts.  To-day  one  tap  does  it  all.  That 
little  reform  is  one  phase  of  standar- 
dization, and  it  is  extending  by  degree* 
to  all  the  working  parts  of  the  car,  to 
the  tires  and  to  the  accessories.  It  is 
bringing  down  the  cost  of  the  automo- 
bile appreciably,  not  alone  by  reducing 
the  expense  of  manufacturing  the  indi- 
vidual car.  but  by  allowing  economies 
in  experimenting,  testing,  etc.,  which 
can  be  cut  down  to  a  minimum. 

From  the  standpoint  of  the  buyer,  the 
problem  of  tires  is  of  prime  importance. 
Tires  bear  the  brunt  of  the  wear  and 
tear  on  the  car,  and,  being  costly  in  the 
first  place  and  susceptible  to  sudden 
destruction,  it  is  of  immediate  interest 
to  the  automobile-owning  public  that 
the  greatest  possible  use  should  be  had 
from  them.  While  seemingly  a  prob- 
lem for  the  tire  manufacturer  to  solve, 
the  automobile  manufacturer  has  also 
been  deeply  concerned  in  the  matter.  If 
he  could  evolve  a  car  that  would  be 
easier  on  its  tires,  so  much  the  better 
would  it  be  appreciated  by  the  buying 
public.  In  attempting  to  do  this,  ho 
has  tacitly  acknowledged  the  increasing 
influence  of  popular  demand  on  auto- 
mobile construction. 

Tire-protective  reasons  have  there- 
fore been  partially,  at  any  rate,  ac- 
countable for  the  decided  reduction  in 
the  weight  of  the  average-priced  car  of 


recent  years.  Take,  for  instance,  the 
car  body  which  has  been  by  its  nature 
susceptible  to  the  greatest  economy  in 
this  direction.  A  short  five  years  ago 
bodies  weighed  about  1,400  pounds.  They 
were  built  of  wood  and  on  top  of  tne 
wood  was  piled  coat  after  coat  of  paint. 
To-day  the  wooden  body  is  antiquated. 
Even  the  metal  body,  riveted  together, 
is  disappearing,  and  instead  is  being 
produced  the  electrically  welded  thin 
sheet  steel  body,  very  light  but  very 
strong,  and  weighing  without  uphol- 
stery, only  some  200  pounds.  The  manu- 
facture of  the  body,  virtually  in  one 
piece,  admits  of  its  being  enamelled, 
and  the  added  weight  of  the  thirty-two 
coats  of  paint  has  been  -effectively  di- 
minished. 

Another  item:  the  electrical  starting 
device,  which  wras  a  great  innovation 
when  first  introduced,  added  several 
hundred  pounds  to  the  weight  of  the 
car.  To  bring  this  weight  down  to  more 
reasonable  proportions  and  at  the  same 
time  to  maintain  or  increase  the  effici- 
ency of  the  appliance  has  been  a  goal 
of  effort  on  the  part  of  electrical  engi- 
neers. That  they  are  succeeding  is  ap- 
parent, for  from  a  weight  of  between 
three  and  four  hundred  pounds  two 
year  ago,  the  average  starting  appara- 
tus has  been  cut  down  to  only  about 
seventy-five  pounds  to-day. 

Closely  allied  with  the  item  of  cost 
is  that  of  efficiency.  The  public  is  call- 
ing for  a  reasonably  cheap  car.  At  the 
same  time  it  wants  a  reliable  car.  Here 
is  a  second  powerful  influence  at  work 
on  the  evolution  of  the  automobile. 
Standardization  of  parts  is  doing  a 
good  deal  for  the  cause  of  efficiency. 
So,  too,  are  the  various  improvements 
which  are  being  introduced  into  the  mo- 
tor itself,  all  with  a  view  to  increasing 
efficiency.  Between  his  desire  to  pro- 
duce a  cheap  car  and  his  anxiety  to 
make  a  perfect-running  car,  the  manu- 
facturer assuredly  has  to  secure  a  nic? 
adjustment  of  interests. 


Personal  Letters  Sell  Sporting  Goods 

Ingram  &  Davey,  of  St.  Thomas,  Keep  in   Close  Touch  With  Managers, 
Secretaries  and  New  Members  of  Clubs — High  Glass  Stand  With 
Sporting  Goods  Al  ways  Inside  at  Front  Entrance —    Big 
Demand  for  Limited  Motor  Accessories 
Influences  Firm  to  Branch  Out 

ST.  THOMAS,  Sept,  19  (Special).— 
When  a  member  of  the  staff  of 
HARDWARE  AND  METAL  called 
at  noon  to-day  on  Ingram  &  Davey,  well 
known  hardware  merchants  here  for  the 
past  fifteen  years  or  more,  there  was  h 
high  glass  stand  of  tennis  raquets  and 
golf  c'.ubs  just  inside  the  front  doors,  at 
the  right. 

About  the  1st  of  December  or  earlier, 


if  ice  is  in  sight,  the  place  of  vantage  at 
the  front  will  be  occupied  by  skates, 
hockey  sticks,  pucks,  and  goal  nets.  In 
the  intermediate  season,  shotguns  and 
rifles,  in  a  glass  stand  let  into  the  wall 
fixtures,  will  have  their  innings,  with 
heavy  ammunition  stocks  stored  above 
them,  and  appetizers  in  the  form  of 
"hunting"  windows  will  be  put  forth. 
Footballs  have  a  place  in  the  procession 
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Everybody  has  a  car  nowadays.    The  merchant  who  handles 
accessories  will  gather  in  more  than  the  speed  cop. 


now,  too,  while  fishing'  rods  in  a  stand 
and  Isaak  Walton  paraphernalia  in  a 
show  ease  have  served  a  good  sales  pur- 
pose during  the  summer  season  now  at 
an  end. 

Building  Up  Sporting  Goods  Sales 

Trade  in  sporting  goods  just  seems  to 
come  naturally  to  Ingram  &  Davey;  the 
clubs  know  them;  they  have  reached  a 
point  where  they  are  a  well-established 
institution  in  sporting  circles.  But  as  in 
the  case  of  most  successful  businesses, 
it  is  not  a  case  of  chance  or  of  heredity. 
They  built  up  this  trade  by  intelligent, 
consistent,  steady  work,  along  lines  that 
many  another  hardware  merchant  may 
find  it  to  good  purpose  to  follow.  For 
some  of  the  methods  employed  HARD- 
WARE AND  METAL  is  indebted  to 
Mr.  E.  A.  Davey,  secretary  of  the  firm, 
who  is  in  charge  of  sporting  goods  and 
cutlery. 

Agents  for  Lines  With  a  Reputation 

First  of  all,  the  firm  secured  the  St. 
Thomas  agency  for  a  well  known 
line  of  sporting  goods,  of  high  repu- 
tation among  "the  fraternity."  There 
are  few  firms  that  could  push  sport- 
ing goods  of  a  nameless  variety,  on 
the  strength  of  their  own  recommenda- 
tion, so  familiar  have  become  trade- 
marked  names  to  votaries  of  baseball, 
golf,  tennis,  football,  and  so  forth. 

Next  came  the  problem  of  getting  in 
touch  with  the  men  and  boys  who  needed 
these  goods.  Advertising  in  the  papers 
was.  of  course,  adopted;  so  were  window 
displays.  Probably  most  effective  of  all 
at  this  stage  were  personal  letters  sent 
out  by  Mr.  Davey. 

List  of  New  Members  of  Golf  Club 

"I  would  get  from  the  president  or 
secretary  of  the  Golf  Club  the  names  of 
new  members,"  he  told  HARDWARE 
AND  METAL  "To  each  of  these  I 
would  send  a  personal  letter,  stating 
that  now  he  had  become  a  member  of 
the   St.   Thomas   Club,   he   would  be   in- 


terested in  golfing  supplies,  and  Ingram 
&  Davey  carried  the  best  makes  of 
clubs,  balls,  bags,  etc.,  and  would  be 
pleased  to  have  him  call  and  look  them 
over.. ' ' 

Nine  Out  of  Ten  Golfers  Call 

The  result  of  this  personal  note  has 
been  surprisingly  successful,  for  nine 
tint  of  ten  would  come  in,  Mr.  Davey 
said,  and  the  most  would  stock  up. 

In  the  ease  of  baseball  and  tennis 
and  football  clubs,  as  soon  as  officers 
were  elected,  a  personal  note  would  go 
to  the  manager  or  secretary,  informing 
him  somewhat  to  this  effect: — 

"Seeing  that  you  have  been  appoint- 
ed manager  (or  secretary)   of  

club,    we    would    like    to    have   you    call 

and  look  over  our  stock  of  goods, 

as  we  are  sole  agents  for  St.  Thomas  of 
's  sporting  lines,"  etc.  In  near- 
ly every  case  that  manager  or  secretary, 
or  both,  accept  that  invitation. 

It  might  be  well  to  observe  here  that 
Mr.  Davey  does  not  take  it  for  granted 
that  everybody  knows  the  store  keeps 
the line.  He  takes  the  first  op- 
portunity of   telling  them   so  by  letter, 


window  and  newspaper  ads.  To  such 
an  extent  has  the  firm  made  known  the 
quality  and  extent  of  the  goods  they 
carry  that  orders  from  clubs  and  indi- 
viduals come  in  from  a  large  country 
town  and  village  area  surrounding  Su. 
Thomas. 

Wide   Range    of   Rifles   and   Shot  Guns 

Hunting  goods  are  not  kept  at  the 
front,  as  they  have  a  special  case — a 
type  familiar  to  most  stores  that  carry 
these  lines — set  into  the  side  of  the 
shelving.  The  variety  of  makes  and 
calibres  is  greater,  however,  than  usual, 
four  or  five  makers  figuring  in  the  list, 
and  12  or  13  different  shot  guns  and 
rifles  in  all,  with  ammunition  to  suit, 
also  from  the  best  known  firms. 

It  is  not  a  far  call  from  these  outing 
goods,  for  sports  and  hunting,  to  motor 
accessories,  and  this  firm  has  already 
started  on  the  road,  and  plans  are  un- 
der way  to  increase  the  small  depart- 
ment  to   wide  proportions. 

Motor  Lines  First  to  Supply  Own  Cars 

It  was  established  first  of  all  to  meet 
their  own  demands,  for  they  have  a 
motor  delivery  system.  As  the  depart- 
ment stands  at  present,  it  consists  of 
two  tanks  and  pumps  at  the  rear  for 
gasoline  and  oil,  and  a  case,  upstairs,  of 
head  lamps,  spark  plugs,  dry  cells,  and 
one  or  two  other  lines.  Even  with  this 
comparatively  small  beginning,  the  re- 
sults have  been  quite  encouraging,  and 
often  a  barrel  of  the  dry  batteries  is 
disposed  of  in  a  few  days,  to  city  peo- 
ple, farmers,  and   tourists. 

Will  Branch  Out  Next  Spring 

It  is  the  intention  of  the  firm  to  go 
into  motor  accessories  quite  extensive- 
ly early  next  year,  when  a  special  sec- 
tion will  be  set  apart  on  the  ground 
floor  for  the  goods  that  are  carried  now, 
and  in  addition  a  large  range  of  tires 
and  other  accessories  will  be  laid  in. 
In  fact,  the  only  automobile  line  that 
will  be  omitted  will  be  the  car  itself 
(Continued   on    Page   49.) 
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EDITORIAL  BRIEFS 

HELP  the  other  fellow  and  boost  yourself. 

*  *        * 

COURTESY  which  is  but  a  lying  veneer  is  deadly. 

*  *        * 

THE  FAITH  that  will  move  mountains  will  also 

make  sales. 

*  *        * 

EVEN  THE  armies  at  the  front  are  delivering  at- 
tacks by  motor  delivery  now. 

*  *         * 

THE  CROPS  may  not  be  as  big  as  the  country  had 

hoped  for  but  the  farmer  will  get  big  prices  for  them. 

*  *         * 

PAPER  IS  getting  so  scarce  that  even  Confederate 
and  Mexican  bills  may  be  worth  something  before 

long. 

*  *        * 

IT  IS  reported  that  Stefansson  will  not  return  to 
civilization  this  winter.  He's  likely  to  find  more  real 
civilization  where  he  is. 

*  *         * 

PAPER  higher,  ink  higher,  metal  higher,  wages 
higher.  No  wonder  that  the  gloom  around  most 
publishers'  sanctums  is  becoming  intense. 

■%  %  ^ 

THE  UNITED  States  offered  $25,000,000  for  the 
Danish  West  Indies — three  small  islands  in  the  Car- 
ribean.    Real  estate  values  are  going  up  again. 


SHORTAGE  OF  PULPWOOD 

PULPWOOD  authorities  estimate  that  the  amount 
of  pulpwood  on  hand  at  the  mills  at  present  is 
only  forty  per  cent,  of  normal.  This  shrinkage  is 
due  primarily  to  lack  of  help,  but  forest  fires  have 
also  been  a  contributory  factor.  A  year  ago  raw 
pulpwood  could  be  purchased  in  Northern  Ontario 
at  $4  a  cord,  whereas  this  year  the  price  is  $5.25  and 
higher.  While  the  most  important  factor  in  the  in- 
creased cost  of  production  is  labor,  the  difficulty  in 
procuring  chemicals  is  not  a  negligible  one.  The 
paper  manufacturers  are  so  alarmed  at  the  situation 
that  they  are  vigorously  urging  upon  publishers  the 
advisability  of  economizing  on  the  use  of  paper. 
When  a  producer  urges  his  customers  to  limit  the  use 


of  his  product  the  situation    must    indeed  be  very 
serious. 


HOLDING  SELLING  PRICES  FIRM 

THE  manufacturer  who  stands  firmly  for  a  fixed 
selling  price  may  encounter  obstacles,  but  in  the 
end  will  find  that  he  has  strengthened  his  position. 
It  is  universally  acknowledged  that  price-cutting  is 
the  greatest  evil  the  retailer  faces  and  that  the  solu- 
tion rests  with  the  manufacturer  who  refuses  to  per- 
mit his  product  to  be  sold  at  less  than  a  certain  fixed 
figure. 

Here  is  a  case  in  point.  The  Meriden  Britannia 
Co.  took  exception  to  the  methods  of  a  large  depart- 
mental store  where  the  Meriden  Britannia  lines  were 
being  offered  on  occasions  at  cut  prices  as  sales 
■'leaders.''  The  store  management  refused  to  stop 
the  practice;  in  fact,  they  refused  to  recognize  the 
right  of  the  makers  to  say  at  what  price  the  goods 
were  to  be  sold.  The  store  in  question  does  an  enor- 
mous trade  in  silverware  and  the  management  were 
confident  that  they  could  make  any  manufacturer 
toe  the  line  if  it  came  to  a  showdown.  The  Meriden 
Britannia  Co.  accepted  the  gage  of  battle  and  refused 
to  sell  goods  to  this  particular  store  unless  under 
definite  guarantees  as  to  the  selling  price.  The  store 
management  then  endeavored  to  secure  the  goods 
from  other  sources,  but  were  checked  there  also. 

The  stand  taken  by  this  company  is  a  sound  and 
courageous  one.  If  the  manufacturer  sets  a  price 
below  which  his  goods  must  not  be  sold,  he  assures 
the  merchant  a  fair  profit  and  gives  every  one  an 
equal  chance.  The  wide  buying  power  of  the  mail 
order  house  and  departmental  store  avails  them  noth- 
ing when  a  fixed  price  restriction  faces  them.  The 
small  hardware  dealer  around  the  corner  can  sell  as 
cheaply  as  the  mammoth  store.  It  is  only  by  this 
means  that  price-cutting  can  be  eliminated. 

Of  course,  price-cutting  is  not  limited  to  the  de- 
partmental stores  and  the  minimum  selling  price 
would,  therefore,  serve  as  a  deterrent  on  the  benighted 
merchant  who  thinks  he  can  increase  his  business  by 
selling  goods  at  a  loss  and  who  thereby  not  only 
builds  a  tombstone  over  his  own  profits,  but  dis- 
organizes trade  conditions  a;enerallv. 
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THE  BUSINESS  OUTLOOK 

THE  only  uncertainty  that  the  husiness  man  in 
Canada  feels  to-day  is  in  his  ability  to  secure 
supplies  and  help.  No  longer  does  he  worry  about 
his  chance  of  selling  his  goods  or  about  collections. 
He  knows  that  demand  is  good  and  that  ready  money 
is  forthcoming.  But  he  knows  also  that  supplies  in 
some  lines  are  getting  scarcer  and  that  the  problem 
of  help  threatens  to  become  decidedly  serious. 

However,  there  is  no  cause  for  real  worry  at  the 
present  time.  Business  is  so  good  that  only  the 
downright  pessimist  looks  for  the  fly  in  the  amber. 
It  seems  almost  incredible  that  business  should  be  so 
good  in  the  very  midst  of  a  world-shaking  war;  but 
the  crowded  store,  the  busy  factory  and  the  glutted 
savings  bank  are  positive  proofs  that  establish  the 
fact  of  our  very  evident  prosperity.  That  this  con- 
dition will  continue  to  the  end  of  the  war  and  some 
time  beyond  on  the  weight  of  its  own  momentum,  is 
the  opinion  of  many  well-informed  men.  Others 
are  not  so  sanguine ;  but  no  one  feels  other  than  cer- 
tain of  a  brisk  winter's  trade. 

Business  in  the  hardware  trade  is  improving  with 
business  conditions  generally,  despite  the  fact  that 
building  operations  are  not  yet  normal. 


A  COURAGEOUS  STEP 

FROM  the  Des  Moines  "Capital"  comes  an  ex- 
ample which  may  well  be  emulated  in  Canada 
and  the  United  States.  This  paper  announces  that 
from  this  on  it  will  publish  no  matter  known,  in 
newspaper  parlance,  as  "free  publicity."  It  will  pub- 
lish only  such  items  as  its  editorial  and  news  depart- 
ments decide  are  in  the  interest  of  the  reader.  In 
announcing  this,  the  "Capital"  says  in  part: — 

"It  means  a  radical  departure,  particularly  in 
relation  to  automobiles  and  movies.  It  will  be  dif- 
ficult in  some  cases  to  draw  the  line,  but  to  the 
best  of  our  ability  we  will  have  only  two  things  in 
the  'Capital' — news  and  advertising,  and  the  two 
will  not  be  mixed. 

"We  will  make  every  effort  to  be  100  per  cent, 
pure.  As  a  matter  of  fact,  the  free  publicity  is  a 
fraud  upon  the  reader,  of  little  value  to  the  adver- 
tiser, and  absolutely  unfair  to  those  advertisers 
who  do  not  receive  it. 

"The   'Capital'  will  undoubtedly  temporarily 

lose  some  advertising,  but  inasmuch  as  this  policy 

will  make  it  a  better  newspaper,  we  feel  sure  that 

the  temporary  advertising  losses  will  be  promptly 

made  up  from  other  sources." 

This  is  a  courageous  step,  as  well  as  one  in  the 

right  direction.     Papers  are  published  primarily  in 

the  interest  of  the  reader.     Their  revenue  is  largely 

made  up  from  advertising,  but  were  the  readers  not 

paying  their  humble  penny  or  nickel — as  the  case 

mieht  be — there  would  be  no  large  circulation  upon 

which  advertising  could  be  sold.      Hardware  and 


Metal  has  always  stood  for  this  principle.  It  is  the 
paper  by  which  many  of  its  thousands  of  subscribers 
regulate  their  business  policies.  It  helps  tnem  in  the 
conduct  of  their  store.  It  solves  their  difficulties  and 
suggests  their  opportunities.  It  is  published  for  the 
hardwareman  first,  last  and  all  the  time.  It  therefore 
is  able  and  glad  to  congratulate  the  Des  Moines  "Capi- 
tal" upon  the  stand  it  has  taken,  and  to  wish  it  entire 
success  upon  its  new  basis. 


BANKERS   AND   FARMERS   MEET   IN    WEST 

THE  policy  of  getting  together  in  order  to  settle 
differences,  has  been  extensively  adopted  in 
Western  Canada  during  the  past  few  years — more 
particularly  within  the  past  two  years.  Retail  mer- 
chants in  the  three  prairie  provinces  have  banded 
together  and  have  accomplished  a  great  deal  of  good 
through  the  retail  merchants'  association  in  their  re- 
spective provinces. 

The  sales-managers  of  the  leading  wholesale 
houses  have  formed  an  association  and  are  co-operat- 
ing for  the  betterment  of  trade  conditions.  About 
two  months  ago  a  joint  meeting  at  Winnipeg  was 
attended  by  representatives  of  the  retailers,  whole- 
salers, sales-managers,  and  credit  men.  At  this  meet- 
ing it  was  found  that  a  great  many  of  the  so-called 
grievances  were  mostly  imaginary,  and  were  easily 
remedied  when  the  members  of  the  various  associa- 
tions got  together. 

The  most  recent  conference  at  Winnipeg  was  a 
meeting  of  the  managers  of  the  Western  branches  of 
Canadian  banks,  with  farmers  from  Manitoba,  Sas- 
katchewan and  Alberta.  As  a  result  of  the  inter- 
change of  ideas  at  this  meeting  it  is  expected  that 
more  harmony  will  in  future  prevail  between  farm- 
ers and  bankers.  The  farmers  made  a  number  of 
complaints  regarding  banking  practices  in  the  coun- 
try districts — they  also  had  suggestions  to  offer  as  to 
how  the  bankers  could  improve  conditions  and  modi- 
fy certain  unfair  regulations  which  now  exist.  There 
was  a  thorough  discussion  regarding  extensions  of 
credit  to  carry  grain ;  loans  to  buy  stock  and  feed ; 
use  of  promissory  notes;  and  various  other  banking 
operations  necessary  to  further  agricultural  progress. 

One  of  the  most  pleasing  features  of  the  confer- 
ence, was  an  agreement  which  was  reached  between 
both  parties  to  hold  other  meetings  from  time  to 
time  as  necessity  arises.  The  bankers  and  farmers 
realized  more  than  ever  before  that  their  interests  are 
almost  identical.  Each  is  vitally  interested  in  the 
welfare  of  the  other.  A  continuation  of  the  policy  of 
getting-together  will  prove  profitable  to  both  farmers 
and  bankers,  as  well  as  the  country  at  large.  This 
policy  has  proven  mutually  beneficial  to  retailers, 
wholesalers  and  manufacturers.  The  old  proverb, 
"Competition  is  the  life  of  Trade,"  is  rapidly  giving 
way  to  the  new,  "Co-operative  competition  is  the 
life  of  trade." 
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Are  Canadian  Manufacturers  Facing  Danger  ? 

Significant  Statements  Made  by  President  Taylor  at  Meeting  of  Canadian  Hardware 
Manufacturers'  Exhibitors — Present  Officers  Continue  to  Hold  Office  — 

Labor,  a  Serious  Problem 


A  GENERAL  meeting  of  the  mem- 
bers of  the  'Canadian  Hardware 
Manufacturers'  Exhibitors'  As- 
sociation was  held  recently  at  the  King 
Edward  Hotel,  Toronto. 

The  meeting  unanimously  passed  a 
resolution  requesting  the  present  officers 
to  hold  office  until  the  next  meeting  of 
the  association. 

A  resolution  was  adopted  instructing 
the  secretary  to  make  arrangements  for 
a  meeting  with  the  officers  of  the  Retail 
Hardware  Dealers'  Association  for  the 
purpose  of  deciding  upon  future  exhi- 
bitions and  conventions. 

Address  by  the  President 

The  meeting  was  addressed  by  Presi- 
dent Adam  Taylor,  of  the  Canadian 
Hardware  Manufacturers'  Exhibitors. 
President  Taylor  dealt  with  present, 
and  after-the-war  problems.  A  verba- 
tim report  of  his  address  follows: — 

"Gentlemen, — It  gives  me  great  plea- 
sure, as  president  of  the  Canadian 
Hardware  Manufacturers'  Exhibitors,  to 
bid  you  all  a  hearty  welcome  to  this 
meeting,  and  to  invite  the  participation 
of  every  one  present  in  the  important 
discussions  that  are  to  ensue. 

"This  conference,  as  most  of  you  are 
aware,  would  more  properly  have  been 
held  last  spring,  and  one  of  the  rea- 
sons  we  are  here  to-day  is  that  an  ex- 
planation may  be  given  you  of  the  de- 
lay, and  to  ask  your  approval  of  the 
course  which  your  executive  thought 
wise  to  pursue  under  the  circumstances 
which  arose. 

To  Interest  the  Retailer 

"As  an  organization,  we  exist,  of 
course,  for  the  purpose  of  putting  on 
periodic  exhibitions.  Naturally,  those 
exhibitions  have  as  their  ultimate  ob- 
ject the  promotion  of  domestic  trade. 
Incidentally,  they  enable  us  manufac- 
turers to  get  together,  and  to  cultivate 
the  acquaintance  of  our  customers,  but 
it  is  important  not  to  overlook  the  fact 
that  fundamentally  they  are  designed  to 
interest  the  retail  hardware  merchant 
in  poods  of  Canadian  production,  to  ac- 
rt-aint  him  with  new  lines  that  are  be- 
ing brought  out,  and  to  make  it  easy 
for  him  to  do  his  haying  intelligently 
ami    economically 

"This  year  the  customary  exhibition 
was  not  held.  Our  secretary-treasurer, 
in  the  course  of  his  duties,  took  the  pre- 
liminary steps  toward  carrying  out  the 
regular  programme,  but  the  general 
trade    situation     presented    features     of 


such  an  unusual  and  of  such  a  difficult 
character,  that  I  took  upon  myself  the 
responsibility  of  summoning  the  execu- 
tive together  in  order  that  the  whole 
problem  might  be  passed  carefully  in 
review,  and  a  decision  reached  that 
would  commend  itself  to  their  united 
judgment. 

Long  Waits   for   Supplies 

"When  we  met,  and  when  we  had  ex- 
changed experiences,  we  found  that  we 
were  all  laboring  under  difficulties 
which,  so  far  as  we  could  gather,  were 
common  to  the  entire  trade.  To  begin 
with,  the  steel  manufacturers  upon 
whom  we  were  dependent  for  our  raw 
material,  were  far  behind  in  their  de- 
liveries to  us.  Where  ordinarily  we 
might  count  with  safety  upon  delivery 
one  month  from  date  of  order,  we  then 
had  to  wait  not  unfrequently  for  nine 
or  twelve  months  from  date  of  order. 
Not  only  that,  but  after  submitting  to 
such  irritating-  delays,  we  usually  found 
ourselves  put  off  with  only  a  fraction  of 
what  our  order  called  for,  whereas  un- 
der normal  conditions  our  maximum  re- 
quirements were  supplied  with  reason- 
able promptness.  In  these  circum- 
stances, it  was  but  natural  to  ask  our- 
selves, why  invite  orders  from  our  cus- 
tomers when  it  was  practically  a  fore- 
gone conclusion  that  if  the  orders  were 
received,  we  would  be  unable  to  fill 
them? 

The  Labor  Problem 

"Side  by  side  with  this  shortage  of 
material,  there  was  the  equally  import- 
ant and  equally  difficult  problem  of  the 
shortage  of  help.  Canada  had  enlisted 
nearly  400,000  men  for  overseas  service; 
thousands  more  had  been  withdrawn 
from  their  regular  occupations  to  aid 
in  the  production  of  munitions.  It  was 
inevitable  that  the  providing  of  so  large 
a  number  of  men  for  emergency  service 
would  be  reflected  in  serious  interrup- 
tions to  ordinary  forms  of  production. 
For  the  hardware  manufacturers,  we  do 
not  claim  that  they  suffered  more  than 
other  classes  from  the  scarcity  of  labor, 
but  we  can  truthfully  say  that  we  were 
all  shorthanded.  that  the  help  we  needed 
was  not  obtainable  in  t lie  country,  and 
that  even  had  there  been  no  other  dif- 
ficulty to  contend  with,  this  factor  alone 
would  have  thrown  us  all  far  behind 
with   our  deliveries. 

"With  this  situation  squarely  before 
us.  and  with  absolutely  nothing  to  jus- 
tify the  hope  of  an  early  improvement 
in   conditions,   either  as   regards   mater- 


ial or  labor,  it  appeared  to  your  execu- 
tive that  to  hold  an  exhibition  would 
only  be  to  invite  trouble,  and  eventually, 
perhaps,  to  incur  the  displeasure  of  the 
very  people  whom  each  of  us  individu- 
ally was  doing  his  best  to  placate.  A 
creditable  display,  for  instance,  would 
hear  its  own  evidence  of  our  ability  to 
secure  both  labor  and  material,  in  some 
measure  at  least,  and  it  goes  without 
saying  that  that  display  would  be  seen 
by  many  a  retail  merchant  whose  orders 
with  us  were  long  unfilled.  What  more 
natural  for  him  under  the  circumstances 
than  to  resent  our  efforts  to  secure  new 
orders  by  methods  that  meant  still  fur- 
ther delay  in  tilling  orders  already  in 
1  and?  In  fairness  to  ourselves,  in  fair- 
ness to  our  customers,  your  executive 
felt  that  an  exhibition  this  year  would 
have  been  impracticable  and  inoppor- 
tune. 

Criticism  from  Some  Quarters 

"In  some  quarters  our  action  was 
criticized  because,  it  was  alleged,  we 
manufacturers  should  have  embraced 
the  opportunity  to  display  new  lines, 
replacing  articles  whose  importation 
had  been  interrupted  as  a  result  of  the 
war.  My  answer  to  that  criticism  will 
be  as  brief  as  I  hope  it  will  be  convinc- 
ing. If  we  had  demonstrated  to  our 
own  satisfaction  that  it  was  impossible 
for  us  to  keep  up  with  our  orders  for 
staple  lines,  how  would  we  be  justified 
in  attempting  to  supply  new  lines?  Or- 
dinary business  judgment  would  surely 
suggest  the  wisdom  of  exhausting  the 
possibilities  of  a  permanent  and  profit- 
able market,  especially  when  we  had 
neither  the  labor  nor  the  material  to  do 
so  with  even  moderate  chances  of  suc- 
cess. 

A  Time  for  Greater  Effort 

"I  do  not  wish  to  be  understood,  how- 
ever, as  offering  the  opinion  that  we 
should  rest  upon  our  oars,  and  do  noth- 
ing to  better  our  position.  I  feel  that 
the  present  is  a  time  calling  for  greater 
individual  effort  and  more  thorough  or- 
ganization than  ever.  The  conditions 
we  are  now  facing  will  be  changed, 
sooner  or  later.  Unfortunately,  they 
are  likely  to  become  worse  before  they 
improve.  The  difficulties  to  which  T 
have  referred  would  in  themselves  be 
sufficient  to  make  our  position  preeari 
ons,  even  in  the  home  market.  But  to- 
day we  are  facing  another  danger,  more 
serious,  perhaps,  than  all  the  others  put 
together,  and  that  is  the  determination 
of  United  States  manufacturers  to  fos- 
ter the  development  of  subsidiary  steel 
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industries  in  their  own  country,  by 
methods  that  will  automatically  retard 
the  development  of  similar  industries 
in  Canada.  Bars,  for  example,  were 
quoted  in  the  Daily  Iron  Trade  and 
Metal  Market  Report  for  August  10th, 
as  being  available  at  Pittsburgh  for 
home  users  at  $2.60,  when  the  price  for 
export  ruled  at  $3.50  or  higher.  De- 
pendent as  we  are  upon  United  States 
mills  for  such  material,  how  long,  let 
me  ask  you,  would  it  be  before  we  were 
driven   out   of  business  altogether? 


"As  I  have  just  said,  however,  pres- 
ent conditions  will  not  last  forever.  The 
termination  of  the  war  will  usher  in  a 
new  era,  one  that  we  all  hope  and  be- 
lieve will  bring  wonderful  opportuni- 
ties to  the  door  of  this  country.  If  there 
is  effected  an  economic  union  among 
the  Allies,  that  will  give  us  access  to 
the  markets  of  Great  Britain,  France, 
Russia,  Italy,  and.  Belgium,  on  terms 
more  favorable  than  those  available  to 
the  United  States,  nothing  short  of 
Providence  can  retard  our  development. 


or  deprive  us  of  the  prosperity  and  hap- 
piness which  our  sacrifices  in  this  great 
war  have  earned  for  us. 

"In  anticipation  of  that  time,  and  in 
preparation  for  the  keener  competition 
which  the  next  few  months  are  certain 
to  bring  us  from  the  United  States,  we 
should  organize  thoroughly,  and  plan 
carefully,  so  that  we  may  be  the  better 
able  to  take  care  of  ourselves  and  the 
more  ready  to  profit  by  the  opportuni- 
ties for  trade  when  they  present  them- 
selves." 


The  Death  of  Edward  Gurney 

Well  Known  in   Canada  and  the  United    States    as   a   Manufacturer — Held   Many 
Important  Offices — President  Gurney  Foundry  Company,  Limited. 


A  CAPTAIN  of  industry  prominent 
not  only  in  hardware  and  stove 
circles  but  in  all  trades  through- 
out the  Dominion/  passetl  away  this 
week  in  the  person  of  Edward  Gurney, 
President  of  the  Gurney  Foundry  Co. 
Mr.  Gurney,  who  was  72  years  of  age, 
bad  been  in  failing  health  for  the  past 
two  years,  but  his  death  occurred  sud- 
denly. 

Edward  Gurney  was  the  only  son  of 
the  late  Edward  Gurney,  of  Holland 
Patent,  N.Y.,  who,  in  company  with  his 
brother  Charles,  laid  the  foundation  in 
Hamilton  in  1842  of  the  foundry  busi- 
ness of  E.  &  C.  Gurney.  He  was  born 
in  Hamilton  in  1845.  After  receiving  a 
general  education  at  the  local  schools 
of  that  city,  he  entered  his  father's 
workshops,  where  he  was  given  a 
thorough  training  as  a  moulder.  In 
1869  on  being  admitted  to  the  firm,  he 
removed  to  Toronto,  where  he  was 
placed  in  charge  of  a  branch  of  the  busi- 
ness then  being  opened  up.  From  a 
comparatively  small  beginning  the  works 
at  Toronto  have  been  gradually  enlarged 
and-  the  business  extended  until,  to-day, 
it  is  one  of  the  largest  of  its  kind  in  the 
Empire.  In  1891  the  firm  became  an  in- 
corporated company  under  the  name  of 
The  Gurney  Foundry  Co.,  with  Mr.  Gur- 
ney as  President.  A  second  branch  was 
established  in  Boston  in   1887. 

Mr.  Gurney  was  a  public-spirited  man 
and  always  took  a  keen  interest  in  pub- 
lic affairs.  He  was  also  an  active  church 
worker,  and  was  for  many  years  one  of 
the  leading  workei's  in  the  Metropolitan 
church. 

He  was  President  of  the  Canadian 
Manufacturers'  Association  in  1879-80. 
He  was  president  of  the  Toronto  Board 
of  Trade  in  1897.  More  recently  he  was 
elected  president  of  the  Crown  Bank. 
For  a  time  Mr.  Gurney  was  also  a  mem- 
ber of  the  Temiskaming  Railway  Com- 
mission. 


The  late  Edward  Gurney. 

Mr.  Gurney  was  a  well  known  figure 
in  tariff  controversies  and  was  an  en- 
thusiastic advocate  of  high  protection. 
Mr.  Gurney  was  not  only  a  shrewd 
businessman,  but  a  most  agreeable  per- 
son with  whom  to  do  business.  He  was 
a  polished  speaker,  and  captivated  many 
an  audience  by  the  undercurrent  of 
quiet  humor  which  pervaded  his  re- 
marks. 

Mr.  Gurney  was  President  of  The 
Gurney  Foundry  Co.,  Toronto;  Gurney 
Massey  Co.,  Montreal ;  Gurney,  Heater 
Manufacturing  Co.,  Boston.  He  was 
vice  president  of  the  Gurney  North- 
west Foundry  Co.,  Winnipeg;  Vice- 
president  of  the  North  American  Life 
Assurance  Co.  of  Canada,  and  a  mem- 
ber of  the  National,  Toronto,  and  Auto- 
mobile Clubs.  Mr.  Gurney  was  a 
staunch    Conservative. 

Mr.  Gurney  married  Mary  Frances 
Cromwell  of  Ingersoll,  Ont.,  daughter  of 
William  A.  Cromwell,  January  2,  1808. 
They  were  the  parents  of  the  following 


children:  Mary  Irene,  wife  of  W.  Sand- 
ford  Evans,  Mayor  of  Winnipeg;  Mabel 
Louise,  wife  of  E.  B.  Ryckman  of  Tor- 
onto; William  Cromwell  Gurney,  Vice- 
President  of  the  Gurney  Foundry  Co.; 
Edward  Holt  Gurney,  Vice-President  of 
the  Gurney  Foundry  Co.  and  a  member 
of  the  Council  of  the  Toronto  Board 
of  Trade,  and  Gladys  Gurney,  unmar- 
ried. 

The  funeral  took  place  at  Mt.  Pleas- 
ant cemetery  in  Wednesday  afternoon. 


CATALOGUES  AND 
BOOKLETS 


Sheet  Metal  Catalogue 
A  very  attractive  and  well  illustrated 
catalogue  has  come  to  hand  from  the 
Winnipeg  Ceiling  and  Roofing  Co.  It 
shows  their  complete  and  practical  line 
of  sheet  metal  building  goods,  includ- 
ing attractive  designs  of  ceilings,  side 
walls,  borders,  mouldings,  cornices, 
steel  shingles,  roofing,  eavetroughs,  wea- 
ther vanes,  fireproof  windows  and 
doors,  corrugated  granaries,  wells  and 
culverts,  troughs,  and  other  ornamen- 
tal zinc  work. 

*  *     * 

The  Keystone  Mfg.  Co.,  Buffalo,  N.Y., 
have  issued  a  new  catalogue  No.  24 
illustrating  and  describing  an  interest- 
ing line  of  mechanics  tools  including 
ratchets,  wrenches,  sockets,  drill  sleeves, 
etc.     A   complete  price   list  is   included 

for  the  various  lines. 

#  *     # 

The  "Gun''  top  is  the  title  of  an  at- 
tractive booklet  recently  issued  by  the 
Grennfield  Tap  &  Die  Corporation, 
Greenfield,  Mass.  The  bulletin  describes 
in  detail  the  principal  features  of  the 
"Gun"  tap  covering  its  design  and 
operation  accompanied  by  illustrations 
featuring  the  claims  made  for  this  tap. 
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To  Meet  the  Mail  Order  Menace 

The  Relation  of  the  Post  Office  to  Mail  Order  Activities  —  What  the  Retail  Merchants 
Must  Do  to  Combat  the  Growing  Power  of  Catalogue  Houses. 

(Continued  from  last  issue.) 


THEY  seeure  as  many  catalogues  as 
they  can,  that  are  published  by 
mail  order  houses,  and  place  them 
in  a  rack  fitted  up  in  their  store.  They 
not  only  advertise  in  the  local  papers 
but  they  place  signs  up  in  their  stores 
which  read  somewhat  as  follows: — "In- 
stead of  sending  your  money  out  of  the 
Town  to  Mail  Order  Catalogue  Houses, 
and  buying  something  that  you  have  no 
opportunity  of  seeing  before  you  buy, 
purchase  your  requirements  at  our  store, 
save  money  and  run  no  risk.  If  we  have 
nothing  to  suit  you  and  you  find  what 
you  would  like  in  any  catalogue,  no  mat- 
ter whose  catalogue  it  may  be,  if  the 
quality  is  right  we  will  supply  you  with 
it,  give  you  a  chance  to  see  it  and  ex- 
amine it,  and  sell  it  to  you  at  a  dis- 
count off  the  price  quoted." 

Again  many  merchants  send  to  the 
mail  order  catalogue  houses  whose  cata- 
logues are  distributed  in  their  district, 
and  they  purchase  some  of  the  well- 
known  lines  and  keep  them  as  exhibits. 
They  point  out  the  poor  quality  of  the 
articles,  and  compare  them  with  better 
lines  that  they  sell  at  lower  prices  than 
those  quoted  in  the  catalogues.  This  is  a 
most  effective  way  of  meeting  mail  or- 
der house  competition,  and  a  plan  that, 
in  my  opinion,  we  should  recommend  to 
our  members. 

There  are  other  plans  that  could  be 
adopted  and  which  should  be  effective 
and  fair  in  their  application. 

The  trouble  is,  we  have  allowed  false 
statements  to  be  made  to  the  public  by 
the  mail  order  catalogue  houses,  and  we 
have  made  too  little  effort  to  contradict 
them.  They  have  been  made  so  often 
that  even  some  retail  merchants  con- 
sider the  statements  made  by  these  illegit- 
imate houses  to  be  true.  Take,  for  in- 
stance the  repeated  announcement.  "We 
will  save  you  the  middleman's  profit." 
"We  buy  direct  from  the  factory  or 
from  the  mill";  "We  buy  in  such  large 
quantities  that  we  can  buy  so  much 
cheaper  than  the  small  retailers." 

Every  retail  merchant  knows,  if  he 
has  given  the  subject  any  thought,  that 
there  are  very  few  lines  of  goods  that 
can  be  bought  by  any  retailer  direct  from 
the  manufacturer.  And  if  they  could  he 
would  have  to  pay  more  for  them  in  or- 
der to  cover  the  extra  cost  caused  by  the 
manufacturer  having  to  keep  a  very 
much  larger  selling  staff  than  the  regular 
trade  calls  for.  Every  day  manufactur- 
ers   are    recognizing   that   it    pays   them 


better  to  direct  their  whole  attention  to 
making  the  product  and  allowing  the 
wholesalers  to  distribute  it.  The  manu- 
facturers are  also  fast  recognizing  the 
fact,  that  by  selling  their  goods  through 
the  legitimate  channels  of  trade,  that  it 
is  the  most  economic  method  for  them. 
Not  long  ago  a  large  mail  order  house 
wanted  to  buy  a  certain  line  of  goods 
direct  from  the  manufacturer.  They 
made  all  sorts  of  boastful  statements, 
finally  they  said  that  they  would  give 
them  an  order  for  ten  carload  lots  dur- 
ing the  year  if  they  placed  them  on  the 
jobbing  list.  The  manufacturer  laughed 
and  said  "Why  my  trade  with  the  job- 
bing houses  in  one  of  our  districts 
amounts  to  sixty-five  car  loads  a  month, 
and  do  you  think  that  we  would  jeop- 
ardize that  trade  for  your  small  order. 


POINTS  WORTH  WHILE 

This  paper  is  one  of  the  most 
thorough  and  comprehensive 
ever  presented  on  the  mail  order 
question  and  is  deserving  of  the 
close  attention  and  interest  of 
every  reader.  The  references  to 
the  postal  regulations  re  the 
carrying  of  catalogues  are  par- 
ticularly to  the  point. 


Oh  no,  if  you  want  our  goods  buy  them 
from  the  jobbers.  If  you  buy  them,  and 
cut  the  price  in  your  catalogues  in  order 
to  induce  the  public  to  buy  other  goods 
that  you  make  two  or  three  hundred  per 
cent,  on,  we  will  instruct  the  jobbers  to 
cut  you  off,  and  if  they  do  not  do  so  we 
will  cut  them  off. ' ' 

The  statement,  that  by  buying  through 
mail  order  houses  you  are  saying  the 
middleman's  profit  on  all  you  buy,  is 
nothing  but  a  glaring  deception,  to  say 
nothing  whatever  about  the  question  of 
lack  of  loyalty  to  your  home  town.  Let 
us  follow  the  process  and  see  if  less 
labor  is  required. 

A  customer  in  a  town  possibly  a  school 
teacher,  a  preacher,  a  Government  ser- 
vant or  a  railway  employee  who  is  de- 
pending on  the  prosperity  of  the  town, 
receives  a  catalogue.  In  order  that  that 
catalogue  should  reach  the  said  person, 
the  following  process  must  take  place: 

(1)  Some  one  designs  the  catalogue. 

(2)  Some  one  prints  the  catalogue. 

(3)  Some  one  makes  the  cuts. 


(4    Some  one  delivers  them  to  the  offce. 

(5)  Some  one  procures  the  addresses. 

(6)  Some  one  wraps  the  catalogue  up 
and  addresses  it. 

(7)  Some  one  stamps  and  mails  it. 

(8)  Some  one  gathers  it  up  and  places 
it  in  the  mail  bag. 

(9)  Some  one  takes  the  mail  bag  to  the 
station. 

(10)  Some  one  carries  it  on  the  train. 

(11)  Some  one  takes  it  off  the  train. 

(12)  Some  one  takes  it  to  the  post  offce. 

(13)  Some  one  delivers  it  to  the  custo- 
mer in  the  town. 

(14)  The  customer  spends  some  time 
reading  it  over  and  selecting  some 
article  and  then  writes  a  letter. 

(15)  The  customer  must  then  secure  a 
post  office  order,  or  enclose  the  cash, 
at  their  own  risk,  and  mail  the  let- 
ter. 

(16)  The  postmaster  then  puts  it  in  the 
mail  bag. 

(17)  The  mail  driver  takes  it  to  the  sta- 
tion. 

(18)  The  mail  clerk  in  charge  of  the 
train  delivers  it  at  the  other  end. 

(19)  A  post  office  delivery  wagon  de- 
livers it  to  the  post  office. 

(20)  A  postal  clerk  sorts  it  out  ready 
for  the  postman. 

(21)  The  postman  delivers  it. 

(22)  The  mail  order  house  clerk  opens 
the  letter. 

(23)  The  bookkeeper  credits  the  cash. 

(24)  The  order  clerk  selects  the  order. 

(25)  A  stenographer  acknowledges  the 
receipt. 

(26)  The  shipping  clerk  mails  away  the 
order. 

(27)  The  postal  clerk  sorts  it  out  for  the 
mail  delivery. 

(28)  The  mail  deliverer  places  it  on  the 
train. 

(29)  The  mail  clerk  takes  it  off  the 
train. 

(30)  The  mail  deliverer  delivers  it  at  the 
local  post  office. 

(31)  The  underpaid  postmaster  delivers 
it  either  direct  to  the  customer  or 
gives  it  to  a  rural  mail  delivery  ser- 
vice that  is  costing  Canada  a  large 
sum  of  money  to  mostly  benefit  mail 
order  houses. 

(32)  The  customer  takes  possession,  and 
after  a  careful  examination  finds 
that  he  or  she  could  have  bought  a 
better  article  in  the  home  town,  and 
have  had  the  goodl-will  of  the  retail 
merchant,  who,  if  the  customer  was 
a  preacher  might  be  a  member  of  his 
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congregation,  and  one  who  was  help- 
ing to  pay  his  salary. 
Can  any  sane  person  say,  that  there  is 
any  economy  in  that  system  of  doing 
business.  Positively  none.  None  in 
price  paid,  quality  considered;  and  none 
to  the  citizens  when  fourteen  steps  out 
of  thirty  -two  are  made  by  the  Govern- 
ment at  less  than  cost  price.  Now  com- 
pare the  simple  process  through  which 
goods  pass  when  they  follow  the  natural 
channels  from  the  manufacturer  to  the 
wholesaler  and  from  the  wholesaler  to 
the  retailer.  The  whole  problem  there- 
fore resolves  itself  into  this. 

(1)  Should  the  Government  conduct 
the  parcel  post  system  at  a  loss,  for  the 
benfit  of  a  few  mail  order  houses  whose 
business  methods  and  systems  of  adver- 
tising induce  persons,  who  know  very 
little  about  the  value  of  merchandise, 
to  believe  that  they  are  securing  bar- 
gains, whereas  the  said  persons  are  re- 
ceiving no  benefit,  and  they  are  sending 
away  the  money  that  should  circulate  in 
the  locality  where  it  was  created,  and 
by  so  doing  they  are  discouraging  the  re- 
tail merchants  from  carrying  better 
stocks  and  building  up  the  municipality, 
and  they  are  thereby  making  the  locality 
and  the  surrounding  farming  country  a 
less  desirable  place  to  live  in,  and  they 
are  thus  working  to  the  financial  injury 
of  Canada  by  diminishing  her  rural  reve- 
nue producing  power. 

(2)  Every  effort  should  be  made  by 
our  Association  to  prosecute  every  false 
advertisement  which  appears  in  any  cat- 
alogue or  advertisement  of  any  kind  so 
as  to  protect  the  public  from  being  de- 
ceived, and  the  retail  merchants  from 
having  to  contend  with  false  and  mis- 
leading representations. 

(3)  We  should  consider  the  advisa- 
bility of  recommending  our  members  to 
not  only  discount  the  price  of  any  article 
advertised  in  any  illegitimate  and  unfair 
trading  mail  order  catalogue,  but  in 
many  cases  to  buy  the  goods  and  show 
their  customers  the  difference  in  the 
quality  of  the  goods  they  carry  and  the 
goods  offered  by  illegitimate  and  unfair 
trading  mail  order  houses. 

(4)  We  should  make  provision  to  have 
every  action  that  is  taken  against  these 
concerns,  or  any  other  unfair  trading 
concern,  in  the  police  court,  made  public, 
through  the  press  and  in  pamphlet,  form 
for  public  distribution. 

(5)  We  should  inaugurate,  through  our 
Association,  an  intelligent  public  cam- 
paign pointing  out  the  necessity  of  the 
retail  merchant  in  the  community  and  the 
importance  of  having  trade  conducted 
through  legitimate  channela 

In  order  to  do  these  things  and  to  pro- 
tect ourselves  as  retail  merchants  who  oc- 
cupy and  do  business  on  the  most  highly 
assessed  property  in  every  city,  town  and 
village  in  Canada,  and  who  carry  mil- 
lions of  dollars'  worth  of  merchandise 


for  the  convenience  of  the  public,  we  re- 
quire the  aid  and  assistance  of  every 
retail  merchant  who  has  his  own  and  his 
customers  best  interests,  as  well  as  the 
best  interest  of  Canada,  at  heart.  If  the 
retail  trade  of  Canada  is  to  be  preserved 
and  improved  and  placed  upon  a  higher 
and  better  plane,  it  can  only  be  improved 
by  and  through  the  united  effort  of  every 
retail  merchant  in  Canada  who  desires  it, 
as  no  other  .class  understands  the  re- 
quirements of  the  retailer,  only  the  re- 
tailer himself,  and  no  other  class  should 
be  expected  to  do  for  us  what  we  should 
do  ourselves.  Let  me  therefore  in  clos- 
ing urge  upon  every  retail  merchant,  who 
has  not  already  united  with  his  fellow 
retail  merchants,  to  do  so  now  and  be- 
come enrolled  under  the  banner  of  "The 
Retail  Merchants'  Association  of  Can- 
ada" incorporated,  an  Association  of 
honest,  earnest  retail  men  who  have 
banded  themselves  together  to  preserve 
all  that  is  highest  and  best  in  the  distri- 
bution of  merchandise  at  retail,  and  to 
give  to  the  public,  upon  whom  they  rely 
for  support,  the  best  possible  service  at 
the  lowest  possible  cost.  If  the  mail 
order  houses  or  any  other  concern  of  this 
country  are  not  doing  their  business  on 
the  square,  let  us  not  sit  down  and  fold 
our  hands  and  wonder  what  we  can  do, 
but  let  us  be  np  and  doing  and  make 
them  play  the  game  fair  and  square.  If 
we  want  the  right  to  prevail  in  trade  we 
must  fight  to  make  it  prevail,  and  by  fol- 
lowing the  old  "golden  rule,"  which  is 
the  only  safe  rule  for  any  merchant  to 
follow,  the  retail  merchandising  of  Can- 
ada can  be  placed  upon  the  highest  pos- 
sible plane  and  where,  I  am  sure,  every 
honest  retail  merchant  desires  it  to  be. 

Mr.  president  and  fellow  members  for 
your  kind  and  patient  attention,  I  desire 
to  thank  you. 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


1091.  Wire    mesh,    gauze    and    sieve.    —    A 

Buenos  Aires  firm  of  wire  mesh,  gauze 'and 
sieve  manufacturers  is  open  to  receive  quota- 
tions for  bent  beach  wood  for  sieve  making. 
Sample  and  further  particulars  can  be  ob- 
tained by  application  to  the  Department  of 
Trade   and   Commerce,    Ottawa. 

1092.  Wire  mesh,  gauze  and  sieve.  —  A 
Buenos  Aires  firm  of  wire  mesh,  gauze  and 
sieve  manufacturers  is  open  to  receive  quota- 
tions for  galvanized  iron  wire,  No.  B.W.G. 
from  20  to  29,  inclusive.  Sample  and  further 
particulars  can  be  obtained  on  application  to 
the  Department  of  Trade  and  Commerce, 
Ottawa. 

1093.  Wire  mesh,  gauze  and  sieve.  —  A 
Buenos  Aires  firm  of  wire  mesh,  gauze  and 
sieve  manufacturers  is  open  to  receive  quota- 
tions for   bronze   wire,   No.  B;W.G.   21-22-26-27- 


17.  Further  particulars  can  be  obtained  on 
application  to  the  Department  of  Trade  and 
Commerce,   Ottawa. 

1099.  Agencies. — A  firm  in  New  York  with 
branches  in  South  Africa,  Australia  and  the 
British  West  Indies  desires  to  secure  agen- 
cies for  Canadian  manufacturers  of  the  fol- 
lowing lines  for  business  after  the  war:  Car- 
penters' tools,  spanners,  pliers  and  wrenches, 
meat  choppers  and  household  hardware, 
woodware,  brooms  and  brushes,  toilet  paper, 
picture  mouldings,  leather  and  fancy  goods, 
sheetings  and  towellings,  table  damasks,  cot- 
ton pants  and  dress  goods,  hosiery  and  under- 
wear, tapestry  rugs  and  caryets,  upholstery 
coverings. 

1100.  Asbestos  millboard. — A  Carlisle  firm 
inquires  for  asbestos  millboard  samples  and 
quotations. 

1101.  Mill  specialties.— A  Carlisle  firm  is 
open  to  represent  engineers  and  manufac- 
turers of  mill  specialties. 

1102.  Oils.— A  Leicester  firm  inquires  for 
all  grades  and  qualities  of  oils.  Send  lowest 
ji rices   and   tests. 

1103.  Oils. — A  Leicester  firm  inquires  for 
lubricating  oils.  Approximate  tests  should  be 
submitted  and  samples  of  one  pint  each. 

1101.  Oils. — A  Burslem  firm  inquires  for 
oils  for  paint  grinding  and  mixing  lubricating 
oils. 

1105.  Oils.— A  Hanley  firm  inquires  for 
crude  oils,  gas  oils,  petroleum,  engine  and 
cylinder   oils. 

1106.  Oils.— A  Burslem  firm  is  open  to  con- 
sider  samples   and    prices   of   lubricating   oils. 

1107.  Oil*. — A  Leicester  firm  wishes  to  hear 
from  exporters  of  engine  oil,  .865.  heavy  cylin- 
der  oils,   white  and    yellow   petrolatum. 

1108.  Grease  and  oils.— A  Chesterfield  firm 
is  open  to  buy  fish  grease,  seal  grease,  whah 
oils  and   cod  oils. 

1109.  Oils. — A  London  firm  asks  for  sam- 
ples,  analysis   and    prices   of  all   kind   of  oils. 

1110.  *Wood  wool.— A  Dudley  firm  of  bed- 
stead  makers  inquire  for  wood  wool. 

1112.  Oils.— A  Birmingham  firm  inquires 
for  cylinder  oils,  heavy  oils,  pale  lubricating 
oils  and  petroladium. 

1113.  Pig-iron.— A  Nottingham  firm  can 
purchase  large  quantities  of  pig-iron. 

1114.  *  Paper. — A  Birmingham  firm  can  pur- 
chase large  quantities  of  wrapping  paper  and 
kraft  paper. 

1116.  Frost  (horseshoe)  nails. — A  London 
firm  who  seek  supplies  of  frost  nails,  accord- 
ing to  sample  and  specification  in  the  pos- 
session of  the  Department,  ask  for  the  ad- 
dresses of  Canadian   manufacturers. 

1117.  Box  snooks.— A  Cape  Province  firm  of 
dried  packers  asks  for  quotations  on  box 
shooks:  Thirty-five  thousand  annually:  Tops 
and  bottoms,  2  pieces,  15%  by  9%  by  5-16; 
sides,  2  pieces,  15%  by  5%  by  5-16;  ends,  2 
pieces,  9  "by  5%  by  %.  Fifteen  thousand  an- 
nually, same  sizes  as  above  except  depth, 
which  is  6i/4-inch  instead  of  5%-inch.  Ail 
boxes  used  have  the  weight  and  contents 
printed  on  the  sides.  Sample  boxes  and  print- 
ing required  are  in  possession  of  the  Depart- 
ment of  Trade  and  Commerce,  Ottawa. 

1121.  *Paper. — An  English  firm  who  state 
they  are  in  close  touch  with  all  the  largest 
buyers  of  paper  in  England,  Scotland  and  Ire- 
land, and  have  resident  representatives  in  the 
Midland  counties  and  Glasgow,  offer  their  ser- 
vices for  the  sale  of  Canadian  productions. 

1122.  Leather.  —  A  Newfoundland  concern 
desires  to  be  put  in  communication  with  Cana- 
dian exporters  of  rough  hemlock  tanned  sole 
leather,   for   rolling  and  finishing. 

1123.  Shoe-findings.— A  business  firm  re- 
quests to  be  put  in  touch  with  Canadian  ex- 
porters of  shoe-findings  with  a  view  of  ob- 
taining the  agency  for  Newfoundland  for 
these  lines. 


♦Included  in  the  list  of  articles,  the  im- 
portation of  which  into  the  United  Kingdom 
is  prohibited  except  under  license  from  the 
Board  of  Trade,  London.  For  further  infor- 
mation apply  to  the  Department  of  Trade  ana 
Commerce,  Ottawa. 
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FIRE  LOSSES 

St.  Thomas,  Ont.— The  plant  of  the 
Canadian  Wood  Products  Co.  was  des- 
troyed by  fire. 


NEW    WOOLWORTH    STORE 

Woolworth's,  Limited,  are  building  a 
new  store  on  Third  street.  Medicine 
Hat,  which  is  to  be  ready  by  Nov.  1. 


DEATH  OF  J.  WALTER  PAGE 

Windsor,  Ont. — J.  Walter  Page,  foun- 
der of  the  Page  Wire  Fence  Company, 
which  operated  plants  at  Adrian,  Mich.. 
and  Walkerville,  Ont.,  died  Saturday  in 
Adrian. 


KILLED  IN  ACTION 

Lieut.  Edgar  H.  McViear,  son  of 
Samuel  McViear,  secretary-treasurer  of 
the  Standard  Silver  Company,  has  been 
killed  in  action.  Prior  to  enlisting  he 
was  attached  to  the  house  staff  of  St. 
MitchaeFs  Hospital. 


HANDLES   AUTO   ACCESSORIES 

G.  Frederickson,  Estevan,  Sask.,  is 
enlarging  his  garage  on  Twelfth  avenue. 
and  will  add  another  forty  feet  to  it. 
The  P.  'C.  Duncan  Co.  department  store 
will  in  future  handle  the  auto  acces- 
sories, thus  leaving  Mr.  Frederickson 
more  time  for  the  repair  business. 


NEW  RUBBER  INDUSTRY  FOR 
BELLEVILLE 

The  Maple  Leaf  Tires,  Ltd..  has  se- 
cured a  fine  factory  site  of  twenty-two 
acres.  Belleville,  Ont..  and  will  begin 
building  operations  at  once.  They  are 
expected  to  employ  about  100  hands  at 
the  start,  and  have  fine  prospects  for 
expansion. 


A  CORRECTION 

In  a  recent  issue  of  HARDWARE 
AND  METAL,  there  appeared  an  item 
to  the  effect  that  the  hardware  store  of 
S.  L.  Adolph,  Listowel.  Ont.,  had  been 
burned.  It  was  not  the  hardware  store. 
but  the  warehouse  at  the  back  of  the 
store,  which  contained  some  heavy  stuff, 
such  as  wire,  pipe,  and  twine. 


REGULATIONS   F^p    wjfttvjg 

The  Power  Commission  Act,  which 
has  just  been  approved,  lias  given  the 
Hydro  Commission  inspectors  a  strong 
weapon  with  which  to  stamp  out  cri- 
minal carelessness  in  regard  to  fires  in 
the    province    due    to    violations    of   the 


rules  and  regulations  for  electric  wir- 
ing of  buildings.  A  warning  has  been 
issued  by  the  Fire  Marshal  and  other 
officials  to  contractors,  that  the  mini- 
mum penalties  now  asked  for  will  soon 
give  way  to  the  heavier  ones  of  $300 
to  $500,  as  provided  by  the  Act. 


FIRE   AT   KITCHENER 

The  barn  of  P.  Hymmer  &  Co.,  Kit- 
chener, Ont.,  hardware  merchant,  was 
discovered  ablaze  at  five  o'clock,  Sept. 
17,  on  King  street  west.  Two  delivery 
horses  were  burned  to  death,  together 
with  several  tons  of  hay.  The  building 
was  galvanized  and  not  greatly  dam- 
aged. The  loss  is  covered  by  insurance. 
The  cause  of  the  fire  is  unknown. 


BIG    EXTENSIONS    PLANNED    BY 
TOOL  FIRM 

The  Maple  Leaf  Harvest  Tool  Co., 
Tillsonburg,  Ont.,  have  decided  to  make 
a  number  of  additions  to  their  plant. 
A  new  storage  warerocm  is  planned, 
and  will  be  erected  at  once.  A  paint 
shop  and  finishing  room  is  also  about 
to  be  erected,  and  other  extensions  will 
be  made  from  time  to  time. 


BUY  DEPARTMENT   STORE 

Brown's,  Ltd..  have  purchased  the 
stock  and  business  of  Spencer-Todd. 
Ltd..  Medicine  Hat,  Alta.  Contractors 
are  at  work  enlar2in°'  and  altering  the 
premises.  The  floor  sna^e  will  be  in- 
creased two  and  a  half  times  the  pres- 
ent area.  Members  of  the  new  firm  are 
H.  H.  Brown,  M.  A.  Brown,  and  J.  A. 
Huntley. 


NEW    PLANT    FOR    FERGUS 

Beatty  Bros.,  Ltd..  Fergus,  Ont.,  are 
making  a  lar?e  addition  to  their  plant 
in  Fereus.  The  contract  was  let  on 
Labor  Day  for  a  new  factory  to  be  built 
parallel  to  the  present  factory  on  Hill 
street.  The  intention  of  the  firm  is  to 
take  all  the  iron  working  machinery 
from  Grand  River  Factory  in  Fergus, 
and  install  it  in  this  new  plant.  Churns 
and  washers,  which  have  hitherto  been 
made  in  London,  will  nnw  be  made  in 
the  Grand  River  plant,  which  is  heing' 
enlarged  by  a  three-storey  addition. 
This  is  now  almost  completed  and  readv 
for  the  woodworking  machinerv,  with 
which  it  will  be  completely  filled.  Plans 
are  now  under  way  to  erect  about  50 
new  houses  in  town  to  provide  for  work- 
men to  be  employed  in  the  new  plant. 


J.   E.    GUILBAULT   DEAD 

Aid.  Joseph  Edouard  Guilbault,  pre- 
sident and  general  manager  of  the  Guil- 
bault Company,  Ltd.,  died  at  St.  Boni- 
face, Man.,  last  week.  Mr.  Guilbault 
had  been  a  resident  of  St.  Boniface 
since  1883,  and  engaged  in  the  hardware 
business  until  1900,  when  the  company 
bearing  his  name  was  formed.  He  was 
one  of  the  most  prominent  of  St.  Boni- 
face's citizens. 


OBITUARY. 

Toronto,  Ont. — The  death  occurred 
here  of  I.  C  Fell,  president  Toronto 
Stamp  and  Stencil  Works. 

Maple  Creek,  Sask. — The  death  oc- 
cured  here  after  a  lingering  illness,  of 
the  wife  of  Robert  Swift  Hodson  of  the 
Hodson  Hardware  Co. 

St.  John,  N.B. — The  death  occurred 
here  of  Gideon  Hevenor,  president  Gi- 
deon Hevenor,  manufacturers  machin- 
ery,  copper,   ranges,   boilers,  etc. 


ARE    YOU    GOING    TO    ATLANTIC 
CITY? 

Members  of  the  Canadian  Hardware 
Manufacturers'  Exhibitors'  Association, 
who  expect  to  attend  the  American 
Hardware  Manufacturers',  and  Na- 
tional Hardware  Association's  Conven- 
tion in  Atlantic  City.  Oct.  17  to  20,  are 
requested  to  send  their  names  and 
names  of  ladies  accompanying  them,  at 
once  to  F.  M..  Tobin,  Secretary-Treas- 
urer, C.  H.  M.  E.,  Woodstock,  Ont.,  so 
that  names  may  be  forwarded  to  the 
secretary  of  the  American  Hardware 
Manufacturers'  Association. 


PERSONAL 

On  Monday,  Miss  Jean  Taylor,  Ren- 
frew, Ont.,  left  for  Ottawa  to  take  i 
position  as  accountant.  For  some  time 
she  was  in  the  office  of  the  Lesree  hard- 
ware store,  Renfrew. 

Tom  Flitcroft,  formerly  with  the 
Stanley  Mills  'Co.,  Hamilton-  has  started 
out  on  the  road  for  the  National  Ma- 
chinerv &  Sooplv  Co.,  Hamilton.  Ont.. 
and  will  call  on  the  retail  hardware 
trade. 

Flight-Lieut.  Wm.  Anderson  left  Win- 
nipeg recently  for  England,  after  leave 
of  absence  for  several  weeks.  He  has 
been  in  England  for  close  on  a  vear.  but 
was  operated  on  for  appendicitis,  and 
has  been  home  to  recuperate.  He  is  a 
son  of  T.  A.  Anderson,  president  of  the 
Merrick-Anderson    Co.,    Winnipeg. 
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John  East,  of  the  John  East  Iron 
Works,  Saskatoon,  has  been  in  the 
United  States  and  Eastern  Canada,  pur- 
chasing' new   machinery  for  his  plant. 

BUSINESS  CHANGES 

Engelfield,  Sask. — Establishment  of  R. 
M.  Wacholtz,  hardware  has  been  sold  to 
Smith   Bros. 

Imperial.  Sask. — Kelly  Bros.,  hard- 
ware and  grocers  have  been  succeeded 
by  John  Waugh. 

Rouleau.  Sask.— W.  G.  Smith  &  Co., 
hardware,  has  been  succeeded  by  W.  G. 
Smith. 

Page  Le  Boeuf  Co.,  Tecumseh,  Out.. 
have  gone  out  of  the  grocery  business 
and  in  future  will  deal  only  in  hard- 
ware. 

B.  M.  Wacholtz  has  sold  the  stock  of 
his  hardware  store,  Englefield,  Sask.,  to 
Smith  Bros. 

Jussner  &  Hagedorn  has  succeeded 
Ernest  Schiver  in  his  implement  busi- 
ness, Prelate,  Sask. 

The  Consumers'  Hardware  Co..  To- 
ronto, are  selling  out  their  stock. 

Jos.  Painter  and  N.  G.  Spies  have  pur- 
chased the  hardware  business  conduct- 
ed at  Mannville,  by  Ivan  Smith,  and 
will  take  it  over  on  Sept.  10th.  Mr. 
Spies  has  been  in  Winnipeg  for  some 
days  buying  stock  for  the  venture.  Mr. 
Spies  was  formerly  employed  at  Gur- 
ney   &    St.   Germain's   hardware    store. 

The  incorporation  is  announced  of  the- 
Ricliam  Manufacturing-  Company,  the 
capital  of  the  company  to  he  one  hun- 
dred and  fiftv  thousand  dollars,  divided 
into  thirty  thousand  shares  of  five  dol- 
lars each;    the   head   office   of   the   com- 


pany to  be  situated  at  Hamilton,  and 
the  provisional  directors  of  the  company 
to  be  G.  A.  Truman,  C.  G.  Christopher. 
A.  E.  Truman,  A.  E.  Wickens,  F.  Bell. 
The  company  will  manufacture,  buy, 
sell  and  deal  in  all  kinds  of  automobile 
tires,  tire  linen,  automobile  accessories, 
and  all  manufactures  of  iron,  steel, 
brass,  rubber,  canoes  or  combinations 
'.hereof. 


HARDWARE 
LETTER  BOX 


Voss  Power  Machine 
J.   A.   Anderson,  Drinkwater,   Sask. — 
Please  advise  where  I  can  purchase  the 
Voss  Power  Washing  Machine. 

Voss     Bros.     Mfg.     Co.,     Davenport, 

Iowa. — Ed. 

#  #     * 

Lightning  Rods 

J.  E.  Scriven  &  -Sons,  Tilbury,  Ont,- 
Please  let  us  know  the  names  of  manu- 
facturers of  lightning  rods,  fixtures,  et<\ 

Universal  Lishtning  Rod   Co.,  Hespe- 

ler,   Ont.— Ed." 

*  *     * 

Scrap   Brass   and   Copper 

A.  Koenig,  Paris,  Ont. — Please  give 
names  of  firms  in  a  position  to  purchase 
scran  brass. 

Scrap  metals  may  be  sold  to  Canada 
Metal  Co..  Toronto;  E.  Pullan  &  Sons. 
Toronto;  Frankel  Bros.,  Toronto;  J.  R. 
Walker  &  Co..  Montreal.— Ed. 


Hercules   Sash   Cord. 

Nelson  Hardware  Co.,  Nelson,  B.C. — 
Please  giv  name  of  manufacturer  of 
Hercules  Sash  Cord. 

This  cord  is  made  by  the  Hamilton 
Cotton  Co.,  Hamilton,  Ont. — Ed. 

*     *     * 

Bands  for  Boxes 

Sumner  Co.,  Moncton,  N.B. — Please 
advise  where  we  can  procure  bands  for 
ammunition  boxes. 

J.   E.   Beauchamp   &   Co.,   Constantine 
Building,  Montreal. — Ed. 
»     *     * 

Baldwin  Acetylene  Lamp 

Dixon  'Sporting  Goods  Co..  Hamilton. 
Ont. — Please  supply  name  of  the  manu- 
facturer of  the  Baldwin  Acetylene 
Lamp. 

@ 

CYCLE  SKATE  AND  TRAFFIC  LAW 

Hereafter  motor  cycle  skates  wi'.l  be 
obliged  to  halt  just  like  any  other  motor 
vehicle  when  a  traffic  policeman  holds 
up  his  hand,  and  the  explanation  that  a 
man  is  simply  on  a  skate  will  be  no  ex- 
cuse for  his  gliding  up  Broadway  with 
the  light  out  or  without  giving  the  horn. 
The  motor  cycle  skate  recently  made  its 
first  appearance  as  a  violator  of  the  law 
when  a  young  man  was  brought  into 
court  charged  with  going  up  Broadway 
with  his  license  tag  hanging  from  the 
side  instead  of  the  rear  of  his  skate,  as 
specified  by  the  motor  traffic  regulations. 
The  magistrate  decided  that  as  it  was 
physically  possible  for  the  skate  to  carry 
its  license  tag  in  the  rear,  it  would  have 
to  do  so. 


CENTRE  SPAN     MOORED    AND    READY    TO    BE    LIFTED    FROM   PONTOON'S. 
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Chinese  Competition  Grows 

Merchants  of  Alberta  Find  That  Orientals  are  En- 
croaching on  Retail  Field — They  Offer  Op- 
position That  is  Very  Hard  to  Meet. 


EDITOR'S  NOTE.— There  has  been  un- 
rest in  some  sections  of  the  West  arising 
out  of  the  invasion  of  the  retail  field  by 
Chinamen.  The  hard-working  Mongolian 
is  feeling  that  his  old  fields,  the  laundry 
and  restaurant  lines,  are  too  cramping;  he 
is  going  into  storekeeping.  As  the  ques- 
tion is  becoming  one  of  interest  to  the  re- 
tailers of  the  West,  the  following  article 
from  a  Western  correspondent  is  repro- 
duced. 


IN  several  districts  of  Alberta,  there 
has  been  considerable  discussion  and 
agitation  of  late  among  the  general 
store  owners  regarding  Chinamen  open- 
ing up  throughout  the  country,  and  it  is 
necessary  that  something  be  done  very 
soon  to  cope  with  the  situation,  as  the 
Chinese  stores  are  increasing  in  num- 
bers all  the  time,  while  the  stores  owned 
by  white  men  are  getting  less.  This 
matter  is  on  the  agenda  for  the  next 
meeting  of  the  Executive  of  the  Alberta 
Retail  Merchants'  Association,  and 
means  will  be  discussed  as  to  the  best 
method  of  handling  it. 

It  is  a  matter  of  common  knowledge 
that  a  Chinaman  can  live  much  more 
cheaply  than  a  white  man  in  every  res- 
pect— in  food,  clothes,  and  socially.  Con- 
sequently, it  does  not  require  nearly  so 
great  a  margin  of  profit  to  keep  a  China- 
man, as  it  does  an  ordinarv  retailer,  and 
therefore  he  can  sell  at  much  lower 
prices.  The  public,  especially  the  far- 
mers around  country  towns,  however 
patriotic,  will  buy  where  they  can  get 
their  articles  at  the  lowest  price  with- 
out regard  to  other  considerations.  The 
white  man,  therefore,  is  at  a  disadvan- 
tage, and  loses  trade.  This  is  the  rea- 
son given  in  several  cases  of  assignment. 


The  situation  must  be  faced  squarely 
— and  fairly.  The  Chinamen  pay  spot 
cash  for  their  goods.  They  are  good 
business  men  in  that  respect.  But  the 
soundness  of  their  financia  1  methods 
helps  to  establish  the  fact  that  they 
make  profits.  Despite  the  price  cutting 
they  resort  to,  they  always  have  money 
to  come  and  go  on.  Admittedly  they  make 
the  retail  business  profitable.  The  ques- 
tion then,  naturally  arises,  where  does 
the  money  go?  What  do  they  do  with 
their  profits?  Unquestionably,  some  of 
it  goes  back  to  China.  Thousands  of 
dollars  leave  Alberta  alone,  for  China 
every  year.  This  is  one  phase  that  must 
not  be  lost  sight  of. 

The  situation  is  not  entirely  a  new 
one.  Chinamen  have  been  running 
stores  in  the  country  for  years  past. 
They  have  been  treated  the  same  as 
white  men  and  no  voice  has  been  raised 
against  them,  but  now  the  situation  is 
assuming  such  proportions  that  the  mer- 
chants in  some  districts  do  not  feel  that 
they  can  tolerate  it  any  longer;  and  for 
this  reason  the  R.  M.  A.  is  taking  the 
question  up.  It  is  a  very  delicate  mat- 
ter to  handle,  and  whatever  is  done  must 
not  be  of  a  drastic  nature  but  more 
alone  the  lines  of  gradual  adjustment  of 
the  situation.  But  that  whatever  is  to 
be  done  must  be  started  without  any  de- 
lay, is  the  urgent  claim  of  merchants  in 
some  sections.  Thev  are  feeling  the 
pinch  of  this  very  difficult  opposition. 

As  a  rule.  Chinamen  will  not  conform 
to  any  local  arrangements  among  the 
retailers  as  to  the  hours  of  closing,  and 
so  forth,  and  therebv  cause  a  disruption 
of  business.  Thev  keep  open  all  hours 
of  the  day  and  night.  This  is  very  dis- 
turbing and  unsatisfactory. 

Their  favorite  plan  of  campaign  is  to 


open  a  restaurant,  put  in  a  small  coun- 
ter and  a  few  shelves  just  inside  the 
door  for  groceries,  etc.  They  then  claim 
that,  as  a  restaurant,  they  are  entitled 
to  keep  open  until  any  hour,  and  as  re- 
tailers they  are  entitled  to  buy  goods 
from  the  jobbers,  and  wholesalers.  The 
jobbers  and  wholesalers  claim  that  they 
cannot  refuse  to  sell  them.  From  this 
basis,  they  soon  work  more  actively  in- 
to the  retail  business,  and  gradually 
carry  all  lines,  more  or  less. 


THE  TALE  OF  THE  SAFETY 
RAZORS. 

"HOME  months  ago  the  tale  of 
^N  seven  safety  razors  presented  by 
a  helpful  Canadian,  now  in  His 
Majesty's  forces,  to  a  hospital  visitor, 
was  told  in  these  columns.  Inspired  by 
their  adventures  another  Canadian — a 
Torontonian — collected  far  and  near,  a 
great  case  of  safety  razors  and  sent 
them  to  the  same  visitor,  with  the  re- 
quest that  they  be  distributed  without 
any  red  tape,  whei'ever  they  would  make 
men  more  comfortable. 

The  story  of  these  razors  cannot  be 
finished  for  there  are  still  some  in  the 
box,  holding  themselves  in  readiness  for 
emergencies,  but  it  may  be  of  interest 
to  know  how  widespread  has  been  the 
good  work  of  these  necessary  articles. 
They  have  shown,  also,  an  Imperial 
spirit  which  is  praiseworthy,  for  they 
have  gone  to  the  men  in  different  parts 
of  the  world — English,  Irish,  Scotch, 
Canadians  and  Anzacs — and  before  their 
journeys  are  ended  they  may  have  found 
a  South  African  soldier  who  would  greet 
one  with  joy. 

"The  very  first  went  to  Salonica.      V 
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widowed  mother  whose  husband  was 
also  a  brave  soldier  in  the  regular  army, 
read  a  harrowing  letter  from  an  only 
son  out  there,  who  mourned  all  through 
a  page  for  a  razor.  Therefore  a  razor 
went  to  him,  and  was  followed  to 
Salonica  soon  by  another  going  to  a 
soldier  who  welcomed  it  with  joy.  To 
his  brother  in  France  who  wrote,  "tell 
the  giver  I  bless  him  every  day,"  went 
another.  Then  came  a  sad  letter  from 
a  Tommy  who  wrote,  "I  am  the  oldest 
and  the  poorest  in  our  company.  So 
many  are  well-to-do  young  fellows  and 
I  have  so  little,  but  I  thought  I  ought  to 
do  my  bit.  Dear  Lady  if  anyone  could 
give  me  a  razor,  which  I  can't  afford 
for  myself  I  would  feel  better.  Your 
affec.  friend,  Mr.  Jones."  P.S.  "Made 
in  England,  What  ho." 

"The  recipient  handed  the  letter  to 
the  keeper  of  the  razors  whose  fame  had 
gone  abroad,  and  at  once  a  razor  was 
sent  to  Mr.  Jones.  Next  some  Cana- 
dians were  delicately  approached,  and 
admitted  that  they  would  welcome 
safety  razors  which  were  given.  Then 
to  the  Canadian  Red  Cross  Society 
went  two  parcels,  one  for  visitors  to  ' 
give,  and  one  for  parcels  to  prisoners. 
These  were  received  with  warm  grati- 
tude. 

' '  Soon  the  keeper  of  the  razors  con- 
sulted with  a  wounded  Canadian  friend 
of  hers  in  a  big  hospital  who  said;  "I 
haven't  been  able  to  get  you  the  names 
of  all  the  chaps  who  want  them,  because 
they  are  shy  about  it,  but  if  you  like 
to  give  me  a  parcel  I'll  see  that  the  right 
ones  get  them,  and  I  could  do  with  one 
very  well  myself. ' '  Later  he  reported 
the  names  with  the  gratifying  addition 
that  they  were  "just  right." 

"By  and  by  a  convoy  arrived  at  hos- 
pital from  the  fierce  fighting,  and  -the 
razors  again  offered  their  services  to 
Canadians.  One  man  was  delighted  for 
"I  was  shot,  in  my  right,  and  can't 
shave  with  an  ordinary  one,  with  this  I 
can  do  fine  all  by  myself. ' '  Another 
wrote,  "It  shaves  simply  great." 

"Several  Canadians  who. had  lost  their 
kits  were  delighted  to  have  razors,  and 
one  boy  who  had  said  cautiously,  "I 
can't  say  I  am  exactly  needing  one,  but 
I  could  do  with  a  razor  well,"  wrote 
"It's  just  a  lovely  one." 

"So  one  could  go  on,  but  there  is  one 
sad,  sad  incident  connected  with  these 
admirable  safety  razors.  One  kind 
giver  was  in  such  a  hurry  to  send  his 
that  he  never  noticed  it  bore  the  strange 
device,  "Best  German  Make,"  and  in 
consequence  it  reposes  in  a  drawer  by 
itself,  fearing  its  fate  if  it  went  to  a 
soldier." 

The  foregoing  appeared  in  a  recent 
issue   of  Toronto    Saturday    Night    and 


the  razors  referred  to  are  those  collected  thousand  safety  razors  were  included  in 

and  forwarded  to  England  by  T.  B.  Lee,  the  shipments,  and  the  safety  razors  are 

Toronto.  referred    to   in   the   article.     When   Mr. 

Upwards  of  25,000  old  or  used  razors  Lee  issued  a  call  for  old  or  used  razors 

were    collected    and    forwarded    for    the  the  hardware  trade  of  Canada  responded 

use    of    troops   at   the   front.      Several  nobly. 


Developments  in  Home  Toy  Industry 


New  lines  from  Japan. 


AXTHETHER  it  is  an  outcome  of  the 
" "  movement  on  the  part  of  the 
Minister  of  Trade  and  Commerce  to 
give  impetus  to  the  Toy  Industry  in 
Canada,  though  the  holding  of  Toy 
fairs,  and  the  promise  of  Government 
production  to  prevent  the  toy  business 
from  passing  again  into  the  hands  of 
Germany,  whether  the  movement  started 
by  the  representatives  of  different 
women's  club  to  assist  made-in-Canada 
principle  in  regards  to  toys,  whether 
the  heads  of  the  toy  houses  feel  inclined 
to  promote  domestic  industries,  or 
whether  it  is  the  larger  and  more 
efficient  production  in  this  country — or 
whether  all  four  causes  combine  to  the 
one  end,  it  is  impossible  to  determine 
but  the  fact  remains  that  Made-in-Can- 
ada toys  hold  a  far  higher  place  than 
ever  they  held  before. 

The  Made-in-Canada  dolls  are  espec- 
ially worthy  of  mention.  The  cement 
composition  of  which  they  are  made  is 
practically  unbreakable.  A  fully  jointed 
doll  with  sleeping  eye  and  natural  hair 
is  a  very  desirable  toy.  Glass  eyes  are 
not  put  in  these  sleeping  dolls  a  celluloid 
eye  is  being  used,  the  glass  eye,  which 
srives  a  more  natural  expression,  is  be- 


ing used  in  the  full  jointed  dolls  with 
stationary  eyes.  Canadian  manufac- 
turers have  also  made  a  success  of 
"baby"  dolls,  the  expression  on  these 
dolls  being  very  lifelike. 

A  constructed  toy  of  wood  in  which 
the  rods,  wheels  and  spools  are  notched 
so  that  the  models  dovetail  together  in 
construction  is  proving  a  good  seller. 
Alphabet  blocks  in  neat  boxes  are  also 
obtainable  in  Made-in-Canada  toys. 

Toy  furniture,  kindergarten  sets,  tin 
head  drums,  a  self-propelling  swing,  iron 
banks,  little  flat  irons  which  are  made 
and  sold  in  Canada  at  a  better  price 
than  if  imported,  are  other  toys  of 
domestic   manufacture. 

Hardwaremen  who  handle  toys  will 
find  it  well  worth  their  while  to  watch 
the  development  of  the  toy  industry  in 
Canada. 

@- 


BUSINESS    CHANGES 

Botting  &  Campbell,  Miami,  Man., 
have  succeeded  W.  H.  Campbell  in  his 
hardware  business. 

R.  J.  Cutten,  Olds,  Alta.  has  sold  his 
hardware  store. 
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STURDY  SIFTER 

Collins  Mfg.  Co.,  Toronto,  offers  the 
trade  a  new  ash  sifter  called  the 
"Sturdy  Sifter."  The  sifter  is  made  of 
expanded  metal,  and  sheet  iron.  The 
edges  are  rigid,  being  double-  folded 
with  sheet  iron,  making  the  edges  very 
stiff.  The  handle  is  held  with  two  nails. 
The  sifters  are  tapered  in  order  that 
they  can  be  nested  for  shipping  pur- 
poses. The  makers  state  the  chief  feat- 
ure of  the  new  sifter  is  that  it  has  a 
large  sifting  surface,  both  sides  and 
ends  being  of  expanded  metal.  The 
makers  state  that  only  a  few  strokes  are 
necessary  to  sift  a  sifter-full  of  ashes. 


NEW  BELT  HOOK 

.  The  United  Specialties  Company,  Cin- 
cinnati, 0.,  are  introducing  their  Unisco 
Improved  Belt  Hook.  The  hook  is  very 
easy  to  put  on  the  belt,  and  if  not  put 
on    perfectly    straight,    it    will    always 
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run  true  on  the  pulley,  as  the  opening  in 
the  one  half  is  so  made  to  cause  the 
hook  part  in  the  other  half  to  ride  as 
on  a  pivot,  thereby  keeping  both  ends 
true. 


ELECTRIC  HEATER 

The  Metal  Specialties  Mfg.  Co.,  Chi- 
cago, 111.,  are  placing  on  the  market 
their  Presto  Electric  Heater.  It  is  de- 
signed to  keep  the  engine  of  the  auto- 
mobile and  the  water  in  the  radiator 
warm,  in  the  coldest  weather.  The  heat- 
er is  built  in  oval  shape,  with  twin  heat- 
ing elements  extending  the  full  length 
of  the  heater.  The  construction 
throughout  is  absolutely  fireproof.  It  is 
covered  with  heavy  perforated  nickel, 
black  japanned  to  prevent  it  from  rust- 
ing, with  nickel-plated  ends.  Ten  feet 
of  asbestos  covered  lamp  cord  is  fur- 
nished   with    each    heater. 


ACCORDION   DOOR  BUTT. 

A  butt  especially  designed  for  the 
accordion  doors  is  offered  to  the  trade 
for  the  first  time  by  the  Stanley  Works, 
of  New  Britain,  Connecticut.  This  style 
butt  is  offered  both  with  and  without 
ball  bearing  washers.  The  butt  with  the 
ball  bearing  washers  is  equipped  with 
the  Stanley  patented  non-rising  butt 
pin. 

When  open,  these  accordion  door 
butts  have  sufficient  clearance  to  receive 
the  combined  thickness  of  the  doors  be- 
tween the  anchor  door  and  the  wall. 
These  butts  have  a  3y±  inch  throw,  and 
may  be  used  on  doors  of  any  thickness. 
They  are  particularly  adaptable  where- 
ever  a  large  offset  is  desirable. 

These  butts  are  made  in  only  one 
size,  2%  x  6  inch.  They  are  packed 
with  1  inch  by  No.  10  screws,  one  pair 
in  a  box,  and  may  be  furnished  in  any 
standard   Stanley    finish. 

NEW  DRINKING   CUPS 

Landers,  Frary  &  Clark  are  placing  on 
the  market  their  new  Vacuum  Bottle, 
with  nested  Drinking  Cups.  In  the 
cover  of  each  pint  vacuum  bottle  there 
is  nested  an  extra  cup  which,  together 
with  the  cover,  makes  two  drinking 
cups  for  the  pint  size.  The  quart  bot- 
tle has  three  extra  cups  in  the  cover, 
making  four  drinking  cups  in  all  for 
this  size. 

The  American  Aluminum  Ware  Co. 
are  introducing  their  new  nested  cup. 
This  makes  a  practical  auto  or  tourist 
set,  consisting  of  5  cups  in  a  case,  mea- 
suring 2V2  inches  at  the  top  by  31  Vi 
inches  deep;  cups,  2%  inches  by  2% 
inches   deep. 

PISTONS  FOR  FORD  CAPS 

The  Featherweight  Piston  Company, 
Pittsburg,  Penn.,  are  placing  their  Fea- 
therweight Lighter  Than  Aluminum 
Pistons  for  Ford  cars.  The  important 
feature  is  the  difference  in  weight, 
which  is  8  lbs.  less  than  the  iron  pis- 
tons now  used.  This  8  lbs.  is  unneces- 
sary weight  which  is  started  and  stop- 
ped every  time  the  motor  turns  over. 
This  means  a  tremendous  loss  of  power, 
or  an  additional  load  on  the  piston  pin, 
connecting  rod  and  crank  shaft  bear- 
ings, which  soon  pounds  them  out,  caus- 
ing vibration  which  shakes  and  loosens 
the      machines,      necessitating      repairs 


much  oftener  than  when  Featherweight 
Pistons  are  used.  By  the  use  of  these 
pistons  there  will  be  a  material  decrease 
in  vibration,  fuel  consumption,  carbon 
deposit  and  repair  bills,  and  an  increase 
in  speed  and  flexibility. 


BULL  DOG  ANTI-SKID  CHAINS. 

Fox  Chain  Co.,  Hamilton,  has  placed 
on  the  market  the  Bull  Dog  Anti-Skid 
Tire  Chain.  Several  improved  features 
are  claimed  for  the  new  chains.  They 
are   said    to    be    absolutely    harmless    to 


the  tires.  They  cannot  roll  or  twist  on 
the  tire,  thus  making  them  absolutely 
non  skid,  the  all  solid  steel  links, 
the  Bull-Dog  grip  makes  them  dur- 
able and  efficient.  The  chain  is  non 
reversible,  the  smooth  flat  surface  must 
always  go  next  to  the  tire.  The  cross 
chain  fits  snugly  to  the  tire  surface 
from  bead  to  bead  of  the  rim,  allowing 
no  sharp  edges  to  cut,  wear  or  tear  the 
rubber  or  fabric.  The  chains  are  made 
in  all  popular  sizes.  Prices  and  descrip- 
tive matter  will  be  forwarded  on  re- 
quest. 
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IN  this  article  is  shown  how  the  pat- 
terns for  a  round  to  oblong'  offset  are 
developed.  There       are      several 

methods,  more  or  less  complicated,  but 
the  student  will  find  this  method  very 
simple,  and  with  fewer  useless  details  to 
trouble  him. 

First  of  all,  the  elevation  must  be 
drawn  to  exact  size,  as  shown  in  Fig.  1, 
and  the  usual  method  followed  out  for 
developing'  the  large  round  piece  and 
small  oblong  piece  as  is  followed  when 
developing   the    regular    elbow    patterns. 

Possibly,  however,  some  of  our  readers 
would  be  interested  in  having  full  and 
complete     instructions.     Therefore,     the 


next  step  to  follow  will  be  to  draw  the 
two  lines  A,  B,  C,  D,  E,  F,  which  are 
part  of  the  elevation,  from  these  lines 
drop  other  lines  at  right  angles  with 
which  to  draw  the  two  plans. 

It  would  be  complicating-  matters  to  at- 
tempt to  draw  plan  of  centre  piece,  and 
as  it  is  really  not  necessary  we  will  pro- 
ceed with  the  patterns. 

Divide  the  plans  (Fig.  2)  off  as  shown 
at  1,  2,  3,  4,  5,  for  the  round  large  end 
and  a,  b,  c,  d,  e  and  x  in  oblong-  plan.  It 
will  be  seen  in  the  latter  plan  that  be- 
tween e,  x,  e  and  a,  x,  a  are  two  straight 
portions,  the  rest  of  the  plan  is  two  true 
half  circles. 


From  x,  a,  b,  c,  d,  e  and  1,  2,  3,  4,  5 
must  be  drawn  a  number  of  straight 
lines  parallel  to  each  other  as  shown 
from  the  mitre  lines  in  Fig.  2  to  Fig.  3, 
and  extend  the  solid  lines  C,  E,  D  and  A, 
F,  B,  the  two  latter  lines  being  base 
lines  for  patterns  of  oblong  top  and 
round   bottom  pieces. 

Now  transfer  the  various  measure- 
ments which  are  shown  and  marked  off 
in  the  two  plans  Fig.  2,  beginning  at  X 
in  the  centre  of  Fig.  3,  and  working  to 
each  side.  Where  these  measurements 
intersect  the  horizontal  lines,  draw  cur- 

(Continuec!  on  page  44.) 
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FOREIGN  BRASS  ORDERS 

(From  American  Metal  Market.) 

It  is  stated  that  30,000  tons  of  brass  goods 
have  been  bought  from  American  manufacturers 
since  the  first  of  September  for  shipment 
abroad.  The  contracts  call  for  shipments  of 
rods  and  discs  to  be  turned  into  fuses  and  other 
parts  as  soon  as  received  in  the  munitions  fac- 
tories of  Great  Britain,  France  and  their  allies. 
This  business  was  placed  with  the  brass  mills 
by  New  York  bankers  acting  for  the  foreign 
governments.  As  a  result  of  this  record-break- 
ing business  some  of  the  mills  have  booked 
capacity  for  some  months  to  come. 


THE  PRICE  OF  COAL 

(From   Hartford,   Conn.,  Courant.) 

If  there  is  one  thing  more  than  another 
which  the  average  resident  of  this  city  cannot 
fathom  it  is  the  plan  by  which  the  price  of 
coal  is  fixed.  Experience  has  shown  that  it 
has  generally  advanced  in  price  a  day  or  two 
before  the  householder  essays  to  buy  a  ton  or 
so.  The  standard  grades  of  anthracite  sell 
here,  unless  they  advanced  yesterday,  at  $8.00 
a  ton.  At  the  same  time  the  same  grades  of 
coal  sold,  or  are  selling,  in  Middletown,  at  $7.S5 
a  ton.  This  would  indicate  that  considerable 
rtiiiiculty  is  experienced  in  getting  coal  from 
Middletown  to  Hartford  but,  after  having 
reached  this  conclusion  one  comes  across  the 
fact  that  Lehigh  coal  is  selling  in  Quebec  this 
fall  at  $8.25  a  ton. 

This  coal  goes  by  way  of  Lake  Champlain 
and  the  Kichelieu  River,  and  though  its  des- 
tination is  considerably  north  of  Connecticut, 
It  sells  at  a  lower  price  than  in  Hartford.  A 
great  many  years  ago  Agur  said  that  three 
things  were  too  wonderful  for  him,  and  there 
were  four  which  he  knew  not.  In  these  days 
he  might  have  added  a  fifth. 


DEEP  FINANCIAL  SCARS 

(From  Philadelphia  Public  Ledger.) 

The  war  is  breaking  precedents  in  every 
direction.  In  its  financial  aspects  it  is  quite 
as  revolutionary  as  in  its  military  aspects, 
where  such  novel  agencies  as  submarines, 
Zeppelins,  aeroplanes,  sub-cellar  trenches  and 
ultra-high  explosives  are  dominating  factors. 
The  cost  of  this  war  is  beyond  all  comparisons. 
No  financier  three  years  ago  would  have  deemed 
it  possible  for  England,  France,  Russia  and 
Germany  to  raise  the  billions  in  loans  which 
they  have  already  raised,  with  still  more  to 
come.  The  methods  employed  both  for  raising 
loans  and  for  safeguarding  them  are  just  as 
new  as  the  use  of  the  wireless  and  aeroplane. 
The  latest  evidence  of  this  is  the  mobilization 
of  the  gold  reserves  of  the  four  leading  nations 
of  the  Allied  Powers.  They  have  pooled  more 
than  two  billions  of  gold  held  in  the  four  great 
banks  of  England,  France,  Russia  and  Italy, 
and  this  consolidated  mass  of  yellow  metal, 
which  is  by  far  the  greatest  ever  wielded  by 
a  single  Power,  will  be  employed  by  England 
as  a  colossal  weapon  for  establishing  and  main- 
taining  foreign   credits. 


between  the  United  States  and  Canada."  This, 
no  doubt,  is  intended  to  win  the  battle  of 
those  who  seek  to  eliminate  the  spring  shoot- 
ing of  game  birds.  No  law  will  ever  be  en- 
forced that  is  not  popular  with  the  people 
affected.  The  MacLean  Law  is  not  only  un- 
popular, but  in  all  probability  it  will  be  held 
to  be  unconstitutional.  Foreseeing  this,  the 
proponents  of  the  law  call  upon  Canada  for  her 
assistance  in  compelling  the  people  of  the 
United  States  to  do  something  which  their  own 
laws  cannot  do.  When  they  see  they  are  in- 
fringing State  rights  and  have  no  hope  of 
being  upheld  by  the  courts,  they  involve  inter- 
national law. 

What  will  happen  in  the  event  of  the  ratifi- 
cation of  this  law?  Supposing  some  sportsman 
kills  a  wild  duck  in  the  spring?  Will  it  be  pos- 
sible to  show  that  this  duck  was  in  the  habit 
of  making  its  summer  home  in  Canada  and  its 
winter  home  in  the  United  States?  And  will 
this  have  to  be  proven  before  it  can  be  claimed 
that  the  treaty  has  been  broken? 

Isn't  it  quite  probable  that  the  individual 
states  are  capable  of  handling  the  situation? 
And  isn't  a  wild  duck  or  wild  goose  just  as 
much  the  property  of  the  State  of  Missouri,  or 
Illinois,  or  Iowa,  or  any  other  state  when 
within  its  borders,  as  it  is  of  Canada  when 
within  the  borders  of  Canada?  It  looks  as 
if  the  same  individual  in  New  York  who  has 
no  interest  in  the  people  or  the  game  along  the 
Mississippi  Valley,  is  trying  to  dictate  what 
the  people  of  the  Mississippi  Valley  shall  and 
shall  not  do. 


INTERNATIONAL   GAME   LAWS 

(From  the  Sporting  Goods  Dealer) 

Wise  men  sometimes  do  unheard  of  things. 
For  instance,  the  Secretary  of  State  and  the 
British  Ambassador  have  signed  a  treaty  in 
Washington  covering  the  conservation  of  "all 
migratory    birds    which    pass    back    and    forth 


COUPON    SCHEMES   NOT    GOOD 
MERCHANDIZING 

(From  American  Artisan.) 

One  of  the  leading  coupon  and  trading  stamp 
companies  bases  its  argument  for  these  mis- 
named "trade  stimulators"  on  the  fact  that  in 
the  old  days  of  the  French  regime  in  New  Or- 
leans the  merchants  there  gave  presents  to  the 
servants  who  did  the  buying  for  their  masters. 
The  present  was  given  to  these  persons,  who 
usually  were  slaves,  in  order  to  induce  them  to 
come  back  and  trade  in  the  same  store  when 
they  were  sent  out  to  buy  other  merchandise. 
It  was  nothing  more  or  less  than  a  bribe. 

While,  of  course,  the  giving  of  trading  stamps 
and  coupons  to-day  is  done  in  a  different  man- 
ner, and  these  so-called  "profit-sharing"  devices 
are  given  to  the  actual  purchaser  nowadays 
and  not  to  the  servant,  there  is  this  to  con- 
sider that  they  are  given  promiscuously  and 
with  little  or  no  regard  as  to  whether  the  per- 
son who  receives  the  coupons  or  stamps  is  ever 
coming  back. 

In  fact,  the  trading  stamp  and  coupon  com- 
panies have  practically  no  interest  in  the  ques- 
tion as  to  whether  the  coupons  are  redeemed 
or  not.  but  rather  are  interested  in  having  as 
few  of  them  redeemed  as  possible. 

The  conditions  under  which  most  of  the  trad- 
ing stamp  and  coupon  companies  are  operating 
are  altogether  against  the  interests  of  the  re- 
tailer, because  he  must  pay  a  certain  price  for 
the  stamps  that  he  gives  out,  while  the  com- 
pany only  has  to  pay  for  the  merchandise  that 
is  used  to  redeem  the  stamps  or  coupons  that 
are  presented   for   redemption. 

Another  feature  which  has  been  emphasized 
at  previous  times  by  American  Artisan  and 
Hardware  Record  is  that,  while  the  retailer  is 
supposed  to  give  stamps  or  coupons  with  every 
purchase  made  for  every  multiple  of  five  or  ten 
cents  spent  by  customers  in  his  store,  the  cost 
of    these    coupons    or    stamps    can    really    not 


legitimately  be  charged  against  anything  but 
the  new  business  resulting  from  these  so- 
called  "tokens  of  profit  sharing." 

For  instance,  a  favorite  argument  of  the  pro- 
moter of  these  schemes  is  that  by  giving  trad- 
ing stamps  or  coupons  the  retailer  can  increase 
his  business  at  least  10  per  cent.  Keeping  in 
mind  that  this  is  an  additional  expense,  and 
supposing  that  the  retailer  this  year  will  do 
$30,000  worth  of  business,  and  that  by  using 
this  so-called  "profit  sharing"  scheme  he  can 
increase  his  business  ten  per  cent,  during  1017, 
he  will  gain  in  sales  $3,000,  and  he  will  have 
given  out  stamps  or  coupons  representing  $33.- 
000.  These  stamps  cost  him  not  less  than  $3.50 
a  thousand  of  the  ten  cent  denomination,  or  a 
total  of  $1,155,  thus  making  his  additional  cost 
of  selling  the  $3,000  increase  $1,155,  so  that 
figuring  his  gross  profit  of  33  1-3  per  cent,  of 
his  sales  he  has  to  pay  out  $3,155  and  has  only 
taken  in  $3,000.  In  other  woras,  he  is  $155  out 
on  the  deal,  besides  having  had  the  trouble  of 
handling  the  stamps  and  selling  the  $3,000 
worth   of  merchandise. 


PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  42.) 

ved  lines  as  shown  which  will  complete 
the  oblong  piece. 

Follow  out  the  same  instructions  when 
developing  pattern  for  large  end.  The 
only  difference  being  that  each  section 
is  equal  of  which  there  are  only  eight  in 
the  large  round  end,  whereas  in  the  case 
of  the  oblong  piece  there  are  twelve  sec- 
tions, viz.,  eight  to  complete  each  semi- 
circle of  the  oblong  and  four  to  form  the 
flat  portion. 

The  next  step  will  now  be  the  de- 
veloping of  the  pattern  for  the  centre 
piece  in  Fig.  1,  as  shown  at  x,  a,  b,  c,  d, 
e,  x,  and  1,  2,  3,  4,  5  and  erect  a  num- 
ber of  triangular  lines  by  connecting  to 
4,  4  to  d,  d  to  3,  3  to  c,  c  to  2,  2  to  b 
and  b  to  1. 

Now  turn  to  Fig.  4.  Erect  a  vertical 
line  as  shown  at  x  5  and  transfer  the 
triangular  measurements  as  shown  by 
opening  up  compass  placing  point*  at  5, 
in  Fig.  1  to  point  x  e,  this  indicates  that 
the  same  measurement  must  be  repeated 
to  form  the  oblong  portion  on  pattern. 
Next  transfer  measurements  in  turn  from 
e,  4,  Fig.  1  to  e,  4,  Fig.  3,  intersecting 
the  letters  a,  b,  c,  d,  e,  by  the  corres- 
ponding measurements  in  the  semi-circles 
on  the  plans  as  well  as  intersecting  the 
figures  1,  2,  3,  4,  5.  It  will  be  noted 
that  each  triangle  with  its  respective 
letters  and  figures  is  the  same  measure- 
ment as  in  Fig.  1. 

In  all  three  patterns  there  must  be  an 
allowance  for  seams  or  laps. 

(Continued  in  Next  Issue.) 
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BUYING  CENTRES 


THE  M ARRETS  AT  A  GLANCE 

Of  the  many  important  price  changes  this  week  the  advance 
in  the  price  of  liquid  paint  is  probably  the  most  far-reaching.  All 
white  paints  have  advanced  20c  per  gallon,  and  colors  10c  per 
gallon.  The  lines  affected  are  inside  and  outside  ready-mixed 
paint,  floor  paints  and  wall  paints.  Changes  will  undoubtedly 
have  to  be  made  in  the  prices  of  sundries  as  well.  The  advance 
in  price  was  inevitable  owing  to  the  scarcity  and  increased  cost  of 
raw  materials,  labor,  containers,  etc.  Unless  costs  of  materials 
recede  in  the  near  future,  further  advances  may  be  looked  for  by 
the  first  of  the  New  Year.  Other  hardware  lines  which  have  ad- 
vanced this  week  are  harvest  tools,  hay  knives,  scythes,  sash  cord, 
reaping  hooks,  axes,  wrapping  twine,  cotton  rope,  pig  lead.  The 
demand  for  steel  is  as  insistent  as  ever  and  the  movement  is  gain- 
ing in  momentum.  Producers  are  now  concerned  with  delivery 
problems  rather  than  with  new  transactions.  Canadian  manu- 
facturers of  hardware  lines  have  all  the  business  they  can  handle. 
Many  are  handicapped  by  a  scarcity  of  labor  and  raw  materials. 
Further  advances  are  not  improbable  in  wire  nails,  boiler  tubes 
and  plates  and  wood  screws.  Collections  generally  are  very  satis- 
factory. Paint  manufacturers  have  announced  new  terms  effective 
October  1.  The  terms  will  be  2%,  15  days  or  60  net.  Those 
formerly  in  effect  were  2%,  30  days  or  90  days  net.  The  advent 
of  cooler  weather  has  stimulated  the  demand  for  stoves  and  acces- 
sories, glass  and  all  lines  of  fall  hardware. 


MONTREAL. 

MONTREAL,  Sept.  20.— Metals 
generally  are  in  a  very  firm 
condition  of  market,  and  the 
hardware  trade  is  experiencing  as  a 
result  the  natural  increase  in  prices  for 
steel  products.  Axes  go  fifty  cents 
higher  per  doz.  this  week,  and  steel 
scythe  blades  follow  suit  with  brisk  de- 
mand opening  for  both  these  lines. 
Skates  are  scarce  and  labor  to  help  the 
manufacturers  fill  the  deficiency  is 
scarce  also.  Of  course  there  is  not  a 
German  skate  left  on  the  market  nowa- 
days. Hay  baling  wire  is  very  hard 
to  get,  owing  to  the  labor  situation  as 
much  as  owing  to  the  material  difficulty 
and  perhaps  more.  All  metal  manufac- 
tures are  troubled  with  labor  shortage, 
the  munitions  industries  taking  most  of 
the  skilled  labor  available.  Builders' 
hardware  appears  to  be  in  slow  demand 
again  after  slight  tendency  to  activity 
last  week  when  a  rise  in  price  was  ex- 
pected. This  rise  has  not  materialised 
as  yet  in  Montreal  except  in  certain 
lines.  More  and  more,  and  especially  in 
the  West,  hardware  men  are  taking  up 
the  automobile  accessory  business  in 
place  of  the  builders  hardware  line,  and 
one  large  Montreal  firm  made  sweeping 
innovations  in  this  way  lately.  Farmers 


appear  to  have  money.  The  demand  for 
cow  chains  is  very  brisk  for  the  season. 
All  seasonable  lines  are  in  fair  to  brisk 
demand.  Cotton  ropes  and  twines  show 
firmer  prices  this  week,  also  roofing 
asphalt  because  of  fabric  price  increase. 

Iron   and   Steel   Upward   Tendency. 

Always  the  tendency  to  advance  is 
experienced  in  the  markets  for  iron  and 
steel.  While  the  building  trade  is  not 
active  in  the  sense  of  before  war  activ- 
ity, nevertheless  steel  manufacturers 
have  more  demand  for  structural  steel 
than  can  easily  be  met,  and  munitions 
making  industries  devour  the  metal  fast. 
The  steel  market  is  firm  and  stationary 
at  present,  but  indications  are  all  to- 
wards further  increases  in  price.  The 
market  for  all  metals  may  be  described 
as  firm,  and  rising  to  firmer.  Prices 
are  shown  in  current  market  quotations. 

Copper  Again  Rises. 

In  active  demand  copper  experienced 
another  increase,  and  the  market  for 
this  metal  is  very  firm.  Prices  quoted 
are  well  in  advance  of  last  week's  the 
figures  being  3V/2  cents  to  32  cents  as 
against  last  week's  30  cents  to  30% 
cents.  Enquiry  was  for  copper  in  con- 
siderable quantities. 


Hr 


Tin  Remains  Firm. 

At  last  week's  prices  of  45  cents  to 
45y2  cents  tin  remained  firm  on  the 
market,  and  showed  tendencies  upwards. 

Demand  is  maintained  for  the  metal. 

w 

Lead  Increased  in  Price. 

A  very  evident  firmness  is  apparent  in 
the  lead  market.  Lead  increased  in 
price  from  last  week's  quotations  of 
$9.25  to  $9.50  to  the  figures  $9.50  to 
$9.75,  and  was  in  good  demand.  Anti- 
mony on  the  other  hand  weakened  in 
demand,  and  is  not  very  strong  on  the 
market. 

Sheet  Zinc  and   Spelter. 

Sheet  zinc  prices  remained  as  last 
week  at  30  cents  to  30V2  cents.  Spelter 
is  slightly  stronger  on  the  market, 
though  this  week's  quotations  of  16  to 
I6V2  cents  seem  to  indicate  a  decline 
from  last  week's  lS-li^/ic.  Last  week's 
quotations  erred  on  the  high  side  as 
the  market  experience  proved  during 
the  week.  But  spelter  is  in  a  firm  mar- 
ket at  present,  and  demand  brisk. 

Solder   Quiet   and   Steady. 

Solder,  both  tinsmith's  and  wiping 
solder  found  their  market  quiet,  and 
prices  for  solder  were  as  last  week's 
tinsmith's  30  cents  and  wiping  solder 
27  cents. 

Hay  Wire  Hard  to  Get. 

In  line  with  all  the  wire  products,  hay 
wire  for  baling  is  likely  according  to 
information,  to  see  a  rise  in  price.  The 
difficulty  of  securing  labor  to  manufac- 
ture this  product  is  said  to  be  causing 
quite  serious  trouble  in  making  de- 
liveries. The  material  for  making  it 
is  also  more  costly,  but  many  manufac- 
turers find  themselves  in  the  position  of 
having  the  material  yet  not  being  able 
to  produce  the  output. 

Tin  Plate   and   Tinned   Iron   Short. 

A  distinct  shortage  is  experienced  of 
tinned  iron  and  tin  plate  this  feature  re- 
flecting itself  in  the  canning  industry 
The  demand  for  these  materials  is  great 
and  the  supply  scanty.  Prices  as  found 
in  current  market  quotations  give  the 
market  position  of  these  products  which 
have  not  altered  in  price  from  last  week 
though  demand  is  brisk  and  supply 
short. 

Pipe  Supply  Scanty. 

Shortage  has  also  been  experienced  as 
regards  iron  pipe  in  the  larger  sizes 
from  3  in.  upwards  both  black  and  gal- 


46 


HARDWARE     AND    METAL 


September  23,  1916. 


vanized,  and  in  the  lapweld  pipe  list  in 
current  quotations  price  changes  will  be 
found  this  week.  Black  pipes  alone  have 
altered  in  price  though  the  supply  of 
galvanized  pipe  is  also  small. 

Black  Sheets  Very  Firm. 

■Changes  in  price  were  reported  for 
black  sheets  in  Montreal  last  week. 
These  prices  maintain  formerly  the 
lower  prices  quoted  last  week  being 
practically  all  superseded  in  favor 
of  the  higher  quotations  made,  or  prices 
between  the  lower  and  the  higher.  It 
will  be  remembered  that  the  variations 
last  week  were  believed  to  be  due  to 
variations  in  quantities  in  stock  of  the 
various  gauges.  Prices  are  given  in  cur- 
rent  quotations   as  quoted  this   week. 

Axes  Higher  Priced. 

Owing  to  the  steel  market  situation 
and  to  the  shortage  of  labor  for  manu- 
facture of  steel  products  axes  have  gone 
up  by  50  cents  per  dozen,  on  practically 
all  lines.  The  increase  of  fifty  cents  it 
is  whispered  in  the  trade,  is  perhaps 
only  fifty  per  cent,  of  the  real  and 
rapidly  arriving  increase  on  axes  which 
is  expected  to  be  one  dollar  per  dozen. 
There  is  a  considerable  demand  for  axes 
at  present  owing  to  lumbering  activity 
and  the  evident  desire  of  dealers  to 
secure  stocks  in  case  price  goes  still 
higher. 

Steel  Scythes  Up. 

In  line  with  the  steel  market's. evident 
inclinations  towards  great  firmness  for 
the  future,  the  prices  of  steel  scythe 
blades  have  been  advanced  50  cents  p?r 
doz.  in  all  lines.  Orders  for  the  business 
of  next  year  are  already  being  rapidly 
booked,  and  the  supplies  are  none  too 
plentiful  with  manufacturers  hard  put 
to  it  as  regards  labor. 

Scythe  Snaths  Also  Up. 

A  very  ^nsiderable  reduction  of  dis- 
count has  been  made  in  the  market  for 
scythe  snaths.  These  are  now  only  20 
per  cent,  off  list  instead  of  the  previous 
35  per  cent.  Demand  for  these  is  in 
accordance  with  demand  for  the  scythe 
blades,  fairly  brisk. 

Asphalt  Roofing  Increased. 

Mainly  it  is  thought,  because  of  the 
increased  cost  of  fabric  asphalt  roofing 
is  up  in  price  in  Montreal  this  week.  A 
ten  cent  to  twenty  cent  increase  is  noted 
prices   being  now: 

Asphalt  roofing,  1  ply,  $1.55;  2  ply, 
$1.95;  3  ply,  $2.35. 

Cotton  Ropes  Up  In  Price. 

Cotton  rope  in  line  with  all  cotton  pro- 
ducts has  risen  in  price.  Cotton  rope  is 
one  cent  per  lb.  dearer  this  week  that  is 
31  cents  instead  of  30  cents.  New  prices 
are  also  quoted  for  cotton  clothes  line 
as  follows: 

Cotton  Clothes  Line,  Per  doz. — 30  feet. 


$1.10;  40  feet,  $1.35;  48  feet,  $1.60;  60 
feet,  $2.10 ;  72  feet,  $2.55. 

Mason's  Lines  Cost  More. 

In  common  with  other  cotton  products 
mason's  lines  have  increased  in  price 
this  week.  The  new  quotations  for  these 
are  as  under  showing  an  advance  of  two 
cents  per  lb. 

Masons'  lines,  per  lb. — No.  27,  39  cents, 
No.   45,   39   cents. 

Builders'  Hardware  Steady 
With  a  slackened  demand  locally 
builders  hardware  has  not  yet  experi- 
enced the  general  rise  expected.  Beyond 
the  increases  in  price  of  saws  and  planes 
mentioned  last  week  builder's  hardware 
remains  at  its  former  prices  as  quoted  in 
current  quotations  though  the  United 
States  and  Ontario  have  advanced  these 
goods  by   ten  per  cent. 


TORONTO 

TORONTO,  Sept.  21.— Prices  of 
various  hardware  lines  continue 
to  advance,  and  this  week  another 
heavy  budget  of  changes  is  announced. 
Practically  all  changes  are  in  the  form 
of  advances.  One  of  the  most  important 
is  on  liquid  paints.  The  details  are  given 
in  the  weekly  paint  market  report  else- 
where in  this  issue. 

Among  other  lines  on  which  advances 
have  taken  place  are  cotton  twine, 
scythes,  sickles,  snaths,  sash  cord,  hay 
knives,  reaping  hooks,  harvest  tools,  pig 
lead,  and  other  lines. 

Further  advances  are  expected  on 
boiler  tubes  and  plates. 

Further  advances  are  not  improbable 
on  wire  nails,  spades  and  shovels,  and 
wood  screws.  The  labor  shortage,  as 
well  as  the  shortage  of  raw  materials,  is 
causing  manufacturers  considerable 
concern.  Practically  all  Canadian  hard- 
ware manufacturers  have  all  the  busi- 
ness they  can  handle. 

Scythe  Snaths  Advanced 

Scythe  snaths  have  advanced,  and  the 
new  discount  is  now  20  per  cent,  off  list. 

Hay  Knives  Higher 

An  advance  of  50c  dozen  has  gone 
into  effect  on  hay  knives.  The  new 
prices  are  as  follows: — Spearpoint,  $10 
doz.;  Lightning,  $8.50;  Heaths,  $8.59 
doz. 

Reaping  Hooks  Advanced 

An  advance  of  25c  dozen  has  been  an- 
nounced on  reaping  hooks  and  the  prices 
now  in  effect  are  as  follows: — Canadian, 
No.  2,  $2.40  doz. ;  No.  3,  $2.50  doz. ;  No. 
4.  $2.60  doz.;  No.  5,  $2.80  doz.;  Little 
Grant,  $4.40  doz. 

Sash  Cord  Up  3c 
Hercules   sash   cord   has  advanced   3c 
lb.,  and  is  now  quoted  as  follows: — No. 
6,  38c  lb.;  No.  7,  37c  lb.;  Nos.  8  to  12, 
36V2c  lb. 

Harvest   Tools  Advance 
Harvest  tools  for  1917  shipment  will 


be  higher  in  price,  and  the  new  discounts 
just  announced  locally  are  as  follows: — 
Manufacturers'  brands,  40  per  cent.; 
YVaverley,  40  per  cent.;  Samson,  30-7V2 
per  cent. 

Scythes  Up  50c  Doz. 
An  advance  of  50c  per  dozen  has  gone 
into  effect  on  scythes,  and  the  new  prices 
per  doz.  follow: — Cast  steel,  $8.50; 
Golden  Clipper,  $9.50;  Cradle,  $11.50; 
Samson,  $10.50;  Little  Grant  (Can- 
adian), $10.50;  Little  Grant  (Ameri- 
can ),  $12  doz.  net. 

Wrapping  Twine  Higher 
Cotton  wrapping  twine  has  advanced. 
Three-ply  is  now  quoted  at  34c  and  35c 
lb.;  4-ply  at  37c  to  39c  lb. 

Spades  and  Shovels  Up  in  U.  S. 

American  makers  of  spades  and 
shovels  have  advanced  prices  10  per 
cent.  No  announcement  of  advances 
have  been  made  by  Canadian  makers, 
but  if  precedents  count  for  anything,  an 
advance  here  is  not  improbable.  Pres- 
ent discounts  are  shown  in  current  mar- 
ket quotations. 

Wire  Products  Firmer  Than  Ever 

Although  no  change  has  taken  place 
of  late  in  wire  nails,  the  market  is  very 
firm.  The  difference  in  price  between 
the  present  cost  of  wire  rods  and  the 
cost  of  wire  nails  is  so  slight  that  should 
a.  further  advance  in  wire  nails  take 
place  it  would  not  .come  as  a  surprise  to 
those  following-  the  market.  Wire  nails 
are  still  quoted  locally  at  $3.80  base.  Cut- 
nails  remain  at  3.40  base. 

All  other  wire  products  remain  firm. 
There  is  an  insistent  demand  for  wire 
rods,  and  there  are  no  signs  of  a  let-up. 

The  U.  S.  market  on  wood  screws  is 
decidedly  firm.  There  is  a  possibility  of 
an  advance  taking  place  here. 

Labor  Shortage   Serious 

The  labor  situation  is  still  a  serious- 
one,  and  manufacturers  are  having  a 
great  deal  of  trouble  in  securing  com- 
petent help.  All  manufacturers  are 
busy,  and  have  more  orders  on  hand 
than  they  can  fill. 

Iron  and  Steel  in  Demand 

The  demand  for  iron  and  steel  is  as 
insistent  as  ever.  The  present  heavy 
movement  is  gaining  in  momentum,  and 
will  probably  continue  to  do  so  through- 
out the  coming  winter.  Delivery  prob- 
lems are  causing  the  greatest  concern  at 
present.  New  transactions  are  of  second- 
ary importance.  With  the  advent  of 
cooler  weather,  production  has  been  con- 
siderably increased.  Prices,  always,  of 
course,  subject  to  sudden  changes  under 
present  conditions,  are  shown  in  current 
market  quotations. 

Lead  Up  lc 

Lead  is  one  of  the  metals  that  is  ex- 
tremely hard  to  understand.  It  is  al- 
ways subject  to  manipulation,  and  de- 
clines  and    advances   frequently.        The 
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market     locally    has    advanced     lc     per 
pound,  following-  strength  and  advanced 
prices  in  the  primary  markets.  The  local 
quotation  is  now  9^c  lb. 
Copper  Firm 

Copper  is  unchanged  and  firm,  al- 
though the  local  demand  is  not  as  heavy 
as  might  be  expected  under  present  con- 
ditions. Sales  of  brass  turnings  and 
scrap,  etc.,  are  affecting  the  sale  of  cop- 
per locally.  Ruling  quotations  is  30c. 
Spelter  in  Better  Demand 

Spelter  is  in  better  demand,  and  quo- 
tations are  easier  at  12c  lb. 

Tin  Remains  Steady 

Tin  remains  steady  locally  and  un- 
changed in  price.  In  the  primary  mar- 
ket there  has  been  a  slight  advance  in 
price,  although  the  demand  has  slacken- 
ed off  somewhat.  Locally  the  price  is 
44c  lb. 

Antimony  Featureless 

Antimony  is  unchanged  and  feature- 
less, and  is  quoted  at  18c  per  pound. 
Aluminum  is  unchanged  at  68c. 

The  metal  market  is  one  that  cannot 
be  fathomed,  and  even  the  best  authori- 
ties will  not  attempt  to  predict  what 
might  happen  a  week  hence. 

Prices  Firm  at  Recent  Advances 

Prices  hold  firm  in  the  lines  which  ad- 
vanced last  week,  and  were  shown  in 
last  week's  report.  Among  the  lines 
affected,  and  on  which  prices  were 
shown,  are  pipe,  builders'  hardware, 
hasps  and  staples,  planes,  '  lamp  chim- 
neys and  other  lines. 


LONDON 

LONDON,  Sept,  21.— Further  price 
changes  of  an  important  character 
are  recorded  this  week,  some  of 
the  changes  follow  those  reported  in  the 
Toronto  and  Montreal  market  reports 
shown  in  last  week's  issue  of  HARD- 
WARE AND  METAL.  Deliveries  on 
many  lines  of  hardware  are  still  very 
slow  and  are  causing  inconvenience. 
The  advent  of  cold  weather  has  stimu- 
lated the  demand  for  stoves,  stove 
boards,  stove  pipes,  coal  hods,  etc. 
Collections  are  good,  and  business  gen- 
erally is  very  satisfactory. 
Pumps  Advanced 
Pumps  have  advanced  from  10  to  20 
per  cent,  and  the  price  on  common 
cistern  punips,  pitcher  or  closed  spouts 
are  as  follows: — No.  1,  $1.56  each;  No. 
2,  $1.74  each;  No.  3,  $1.92  each;  No.  4, 
$2.28  each. 

Sash  Cord  Up  3c. 
Sash  cord  has  advanced  3c  per  pound, 
and  is  now  quoted  at  361/2<3  for  No's  8 
to  12;  38c  lb.  for  No.  6;  37c  lb.  for  No.  7. 
Cotton  Twine  Higher. 
An    advance    has   gone   into    effect    on 
cotton  twine  making  the  price  for  3  ply, 
34c  lb.,  and  4  ply,  37c  lb. 


— 'Carter,  in  Neiv   York  Evening  Sun. 
"Well,  it's  only  going  to  be  a  little  war." 


Paints  Up  10  to  20c. 
An  important  advance  has  taken  place 
on  ready  mixed  paints.  The  advances 
range  from  10  to  20c  per  gallon,  com- 
plete details  are  given  in  the  paint 
department  and  paint  market  reports  in 
this  issue. 
Scythes  and  Reaping  Hooks  Advance 

Scythes  and  reaping  hooks  for  present 
or  spring  hooking  have  advanced  and 
are  now  quoted  as  follows:: — 

Scythes,  per  doz.  :  Oast  steel.  fBToff;  Clipper, 
.$0.50;  Clipper  concave,  $10;  Excelsior  concave, 
$10.50:  double  beaded,  $10;  cutlery  steel. 
$12.30   bush,    $9.25;    cast    steel    cradle,   $11.50. 

Canadian  Reaping  Hooks,  per  dozen:  No.  2, 
$2.40;  No.  3,  $2.50;  No.  4.  $2.60;  No.  5,  $2,S0 ; 
Little  Giant,  $4.40. 

Fox  reaping  hooks  have  advanced 
and  are  now  quoted  as  follows:  No.  2, 
$3.25  doz.;  No.  3,  $3.70  doz.;  No.  4, 
$4.00  doz. 

Hay  Knives  Higher. 

Hay  knives  have  advanced  in  price 
and  quotations  now  in  effect  are  as  fol- 
lows:— Lightning,  $8.50  doz.;  Heaths, 
$8.50  doz.;  Spear  point,  tee  handle,  $10 
doz.;  Spear  point  L.  handle,  $10  doz. 

Harvest  Tools  at  40  Per  Cent. 
Orders  are  being  solicited  for  present 
spring   booking   on    harvest    tools    at   40 
per  cent,  off  list. 

Lamp  Chimneys  Up. 
A   new   higher   price   has   been    issued 
on  lamp  chimneys  and  the  new  prices  arc 
as  follows : — 

No  0,  $4.25  case  of  S  doz.:  No.  A,  $5.25  case 
of  S  doz.;  No.  B.  $5  case  of  li  doz.  No  charge 
for  cases.  Rochester  lamp  chimneys,  No.  2, 
90c;   electric   slim,    No.   2.   flOc. 


Black  Pipe  Up. 

Following  the  advance  reported  at 
other  points  in  last  week's  issue,  black 
iron  pipe  has  advanced.  Galvanized 
pipe  remains  unchanged,  New  prices  are 
given  in  current  market  quotations. 
Rings   and   Snaps  Up. 

Harness  rings  and  snaps  have  all  ad- 
vanced and  show  increases  ranging  from 
25  to  40  per  cent. 

Knobs   and  Locks  Higher. 

New  Prices  have  been  issued  on  knobs 
and  locks  as  follows: — Rim  locks  No. 
600,  $1.65  doz.;  jet  and  porcelain  rim 
and  mortice  knobs,  $1.35   doz. 

Peterboro  Lock  Co.  goods  composed  of 
steel  and  iron  are  now  quoted  at  35-10 
per  cent.  Peterboro  Lock  Co.  goods 
composed  wholly  or  partly  of  brass  or 
bronze  40  per  cent. 

Fence  Wire  Nails. 

All  wire  products  are  firm  and  un- 
changed. Nails  remain  at  $3.80  base 
for  wire,  and  $3.40  base  for  cut.  Fence 
wire  is  quoted  per  100  lbs.  as  follows: — 

Barb,  $4.25;  N\  9  plain  galv.,  $3.90;  No.  12. 
$4.05:  No.  13.  $4.13:  No.  !)  io'i  spring,  $3.95; 
v..  10  (I.  and  A..  $4.41:  No.  11.  $4  4C :  No.  12, 
$4.55. 

White  Lead  and  Oils  Etc. 

There  is  a  fair  demand  for  linseed  oil. 

Quotations  are  unchanged  as  follows : — 

1  to  2  Mi's-.  S3e  per  gal..  86c  per  gal.;  3  to 
5  hills..  S2c  per  gal..  S5c  per  gal.;  6  to  9  hhls.. 
81c   per   gal..  S-iv  per  gal. 

Turpentine  remains  at  71c  per  Im- 
perial gallon  in  single  barrel  lots;  70c  in 
2  to  4  barrel  lots;  78c  in  5  gal.  lots. 

The  demand  for  white  lead  in  oil  is 
light    at    present.     Pure   lead   is    quoted 
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generally   at  $13.75  per  100  lbs.   in  ton 
lots  and  $14.05  in  less  than  tons. 

Glass  Moving. 

There  is  a  fairly  good  movement  in 
glass.  The  discounts  as  announced  last 
week  are  as  follows: — single  diamond, 
20  per  cent.;  double  diamond,  20  per 
cent.;  cut  lights,  50-5  per  cent.  Putty 
remains  unchanged  at  the  following 
prices : — 

Standard  100-lb.  drums,  $3  per  100  lbs.; 
standard  25-lb.  drums,  $3.10  per  100  lbs.: 
Pure,  100-lb.  drums,  .$3.70  per  100  lbs.;  rure, 
25-lb.  drums,  $3.80  per  100  lbs. 

Cotton   Rope   Higher. 

Cotton  rope  has  advanced  2  cents  per 
pound  and  3-16  is  now  quoted  at  31c 
lb.;  V4  in.  and  larger  at  30c  lb 

Other  ropes  remain  unchanged  at  the 
following  prices: — Pure  Manila,  22}  'i<i 
base;  British  Manila,  18c  base;  African 
hemp,  18c  base;  Sisal,  15e  base. 


WINNIPEG 

WINNIPEG,  Sept.  21.  1916  — 
Business  for  the  first  half  of 
the  month  has  been  up  to  ex- 
pectations, and  that  means  that  jobbers 
are  being  kept  very  busy  taking  care  of 
the  retailers'  needs.  Reports  of  total 
crop  failures,  circulated  a  month  or 
more  ago,  did  not  have  the  effect  of  put- 
ting any  decided  crimp  in  the  amount 
of  business  being  handled.  There  is  no 
doubt,  of  course,  but  that  some  districts 
in  Manitoba  have  suffered  severely,  and 
from  these  afflicted  territories  the  vol- 
ume of  business  has  decreased.  How- 
ever, Saskatchewan  and  Alberta,  gener- 
ally speaking,  are  doing  well,  and  alto- 
gether the  business  being  handled  is 
quite  satisfactory. 

Price  Changes 

Two  important  changes  are  recorded 
this  week  in  Winnipeg  quotations,  the 
decline  on  linseed  oil  being  expected  for 
some  time,  while  the  other  is  an  advance 
on  wrought  iron  pipe.  . 

The  market  on  linseed  oil  is  extremely 
easy  just  now,  and  the  tendency  is  for 
even  lower  prices  than  those  recorded 
below.  Demand  is  only  fair,  but  pros- 
pects for  good  business  in  this  line  seem 
bright.  Quotations  being  made  to-day 
follow : 

Boiled    98c  per  gal. 

Raw    95c     ,,     ,, 

Iron  Pipe  Higher 

The  shortage  of  supplies  is  given  as 
the  main  reason  for  the  advance  record- 
ed in  the  price  of  black  iron  pipe.  The 
prices  applying  to  galvanized  have  been 
revised,  some  sizes  advancing  and  others 
being  reduced.  It  would  appear  as 
though  manufacturers  were  establishing 
a  new  working  basis  on  which  to  quote 
the  galvanized  wrought  pipe.  To-day's 
prices  are  as  follows: — 
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Blac-k 

Galvanized 

Per 

100  feet. 

3  78 

$  6  25 

Z  S7 

6  35 

4  95 

6  70 

6  04 

S  25 

9  00 

12  45 

12  06 

16  50 

14  49 

20  00 

19  44 

27  20 

30  70 

43  05 

40  14 

56  30 
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their  present  basis  of  $4.25  per  100  lbs. 
base,  Winnipeg,  and  $3.85  at  Fort 
William.  Cut  nails  remain  unchanged 
at  $4.20  per  100  lbs.  base.  Further  ad- 
vances are  expected  in  the  price  of  nails, 
so  the  present  basis  should  look  good  to 
intending  purchasers.  Latest  advices 
indicate  that  the  steel  market  shows  ex- 
ceptional strength.  Deliveries  are  slow- 
ing up  and  prices  on  the  incline.  Excep- 
tional demand  does  not  indicate  any  pos- 
sibility of  a  decline  in  price  for  an  in- 
definite period. 


— Carter,  in  New  York  Evening  Sun. 
The    Kaiser :    "Ach  !"   I    guess    what    you're    thinking ;    only 
look  out !" 


Solder  Lower 

Solder,  which  has  been  quoted  at  a 
high  figure  for  some  time,  has  declined 
in  price,  and  new  quotations  are  being 
made  on  the  basis  of  30c  per  lb.  full 
cases;  31c  per  lb.  less  than  case. 

Rope  Prices  Revised 

A  revision  has  also  gone  into  effect  on 
cotton  rope.  This  constitutes  an  advance 
in  price  of  lV^c.per  lb.,  making  to-day's 
quotations  read:  3-16  in.,  32*4c  per  lb.; 
V±  in.  and  over,  31V2C  per  lb. 

Stove  Pipes  Higher 

Another  line  to  advance  is  stove  pipes. 
New  prices  are  as  follows: — Riveted — 
6  in.,  $10.20  per  100  lengths;  7  in.,  $11 
per  100  lengths.  Ready  to  rivet — 6  in, 
$10.20  per  100  lengths;  7  in.,  $11  per  100 
lengths. 

Building  Paper  Higher 

In  spite  of  advances  recorded  in 
building  paper,  nails,  etc.,  the  demand 
throughout  the  year  has  been  extremely 
good.  Building  paper  prices  advanced 
again  last  week,  but  nails  hold  firm  on 
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(Continued  from  page  54.) 
ness  and  advances  in  the  pig  lead  mar- 
ket. Locally  quotations  on  pure  white 
lead  in  oil  are  $13.45  per  100  lbs. ;  in 
ton  lots,  $13.75  per  100  lbs.  in  less  than 
ton  lots.  Concessions  are  offered  occas- 
ionally by  some  jobbers  who  have  heavy 
stocks  on  hand. 

Glass  Trade  Improving 

The  advent  of  colder  weather  has 
created  a  better  demand  for  window 
glass.  Fairly  large  quantities  are  being 
sold  for  repair  work.  The  demand  for 
glass  for  new  buildings  is  poor  when 
compared  with  some  previous  years. 
Putty  in  Demand 

With  the  advent  of  fall  and  an  in- 
creased call  for  glass,  there  has  been  a 
better  demand  for  putty.  There  has 
been  a  tendency  toward  higher  prices 
on  account  of  the  scarcity  and  high 
price  of  whiting.  However,  the  demand 
has  been  rather  light,  and  no  change  has 
taken  place.  Prices  are  given  in  the 
current  market  quotations. 


September  23,  1916. 


HARD  W ARE      AND     METAL 


49 


The  Eaton  Paint  Case  Dismissed 


IN  the  charge  of  misrepresentation 
made  against  the  T.  Eaton  Co.  by 
the  Retail  Merchants'  Association, 
hearing  was  obtained  on  the  14th  Sep- 
tember, after  many  adjournments  re- 
corded from  time  ti  time  in  the  columns 
of  HARDWARE  AND  METAL.  The 
case  was  continued  on  the  15th,  when 
it  was  dismissed  by  the  magistrate. 

The  complainants  sought  to  show  that 
this  was  a  case  of  false  advertising. 
Morris  Phillips,  a  retailer  of  Toronto, 
had  bought  some  inside  and  outside 
white  paint,  said,  in  the  words  of  de- 
fendants' advertisement,  to  contain 
"only  pure  lead,  pure  zinc,  pure  dry  col- 
ors, and  pure  linseed  oil." 

Sidney  J.  Cook,  Government  analyst, 
from  the  Inland  Revenue  Department  at 
Ottawa,  gave  evidence.  Dealing  first 
with  the  outside  white  paint  in  question, 
he  said  that,  by  his  analysis,  it  con- 
tained 1.6  per  cent,  of  basic  lead  car- 
bonate; 3.57  per  cent,  of  lead  sulphate; 
calcium  sulphate,  7.25  per  cent.  (He  de- 
fined the  pigment  as  being  62  per  cent, 
of  the  paint  and  the  vehicle  37.8  per 
cent.)  The  basic  lead  carbonate  was 
only  .99  per  cent,  of  entire  paint.  The 
linseed  oil,  i.e.,  the  vehicle  part  of  the 
paint,  by  these  five  tests  referred  to,  was 
not  pure,  but  contained  extraneous  mat- 
ter. Pure  linseed  oil  turned  out  to  be, 
according  to  witness,  only  8  per  cent,  of 
vehicle. 

Turning  to  analysis  of  inside  white 
paint,  witness  said  that  only  the  pig- 
ment had  been  analysed.  This  was  60.6 
per  cent,  of  whole  paint.  The  basic  lead 
carbonate,  he  proved,  was  only  1.06  per 
cent,  of  whole  paint.  He  gave  the  con- 
tents of  the  pigment  of  the  inside  white 
paint  as  follows:  Lead  sulphate,  4.60  per 
cent.;  lime,  2.43  per  cent.;  zinc  sulphide. 
12.62  per  cent.;  zinc  oxide,  9.62  per 
cent.;  barium  sulphate,  36.50  per  cent.; 
insoluble  silicates,  27.27  per  cent.;  or- 
ganic matter,  3.55  per  cent. ;  undeter- 
mined 1.66  per  cent.  Pure  lead  and  pure 
zinc  were  together  only  17.95  per  cent. 
of  pigment,  witness  said. 

There  was,  said  witness,  32  per  cent, 
inert  pigment  proved  after  advertised 
constituents  were  provided  for,  accord- 
ing to  witness's  analysis. 

L.  C.  Carmick,  analyst,  Washington, 
who  gave  evidence,  declared  that  his 
analysis  led  him  to  believe  that  the 
paint  could  not  be  made  by  any  manu- 
facturer allowing  a  10  per  cent,  profit, 
and  sold  under  64  or  65  per  cent.  The 
tins  in  question  were  sold  at  33c.  This 
paint  he  declared  to  be  a  "typical  ex- 
ample of  standard  inside  and  outside 
paints."  He  told  the  magistrate  that 
the  paint  contained  all  that  a  first-class 


paint  should  contain.  In  his  opinion 
there  was  not  a  false  statement  in  the 
advertisement. 

The  advertisement  writer,  Mr.  Dows- 
ley,  said  that  what  he  wrote  had  been 
meant  to  infer  that  the  paint  contined 
only  pure  ingredients,  i.e.,  that  the  in- 
gredients detailed  in  ad.  were  only  pure. 

The  case  was  dismissed. 

As  far  as  HARDWARE  AND  METAL 
can  learn  the  evidence  in  the  case  does 
not  refer  to  the  analysis  of  the  original 
can  of  paint  analysed  by  the  Dominion 
analyst  and  referred  to  in  the  April  S 
and  15  issues  of  HARDWARE  AND 
METAL. 

® 

METRIC  SYSTEM  IN  DETAIL 
Recently  HARDWARE  AND  METAL 
had  something  to  say  along  the  line  of 
the  increased  famdiarity  of  Brit- 
ish countries  with  the  metric  system, 
due  largely  to  war's  influence.  The  table 
which  follows  is  more  interesting  now 
and  interesting  to  a  greater  number  of 
people  than  it  was  two  years  ago  before 
the  war.  It  speaks  for  itself.  The 
metric  system  is  given  in  detail,  and 
side  by  side  comparisons  with  the  sys- 
tem in  vogue  in  Canada,  which,  in 
weights,  measures  and  length  is  the 
same  as  England  uses.  In  money  of 
course,  we  have  already  a  partial  metric 
system,  while  'Great  Britain  still  sticks 
to  its  inconsistent  and  quaint  "pounds- 
shillings-and-pence." 


PERSONAL  LETTERS   SELL  GOODS 

(Continued  from  page  31.) 
for  St.  Thomas  is  considered  to  be 
fairly  well  served  with  agencies  already. 
The  special  opening  for  the  accessories 
comes,  however,  from  the  failure  of  the 
garages  to  cater  sufficiently  to  the 
needs  of  the  rapidly  increasing  votaries 
of  the  motor  car. 

Specialize  on   Single  Line  in  Ads. 

A  word  on  the  advertising  practices 
of  this  firm  may  be  worth  while.  To- 
day the  windows  do  not  happen  to  be 
devoted  either  to  sporting  goods  or  to 
motor  accessories.  In  one  is  a  collection 
of  stoves,  ranges  and  heaters,  coal,  gas, 
wood  and  electric;  in  the  other,  sugges- 
tions for  a  September  bride :  electric 
toasters,  silverware  of  similar  lines. 
brass  goods,  etc.  A  double  column,  six- 
inch  ad.  plays  up  the  one  window:  "For 
the  September  Bride:  "Truly  pleasing- 
are  our  beautiful  brassware,  copper  and 
nickle-plated  ware,  silverware,  cutlery, 
etc.  *  *  *  A  special  line  at  $1.90;  others 
from  $2.25  up  to  $7."  Or  on  another 
occasion  the  ad.  came  out  with  large  dis- 
play type,  in  two  lines,  "Electric  Wir- 
ing and  Fixtures — Let  us  give  you  an 
estimate  on  the  wiring  of  your  house 
for  electric  lights,  so  you  will  be  able 
to  enjoy  the  comforts  of  electricity 
when  the  hot  days  of  summer  come. 
Just  think  how  nice  it  would  be  to  iron 
your  clothes  with  an  electric  iron,  or 
make  toast  with  an  electric  toaster" — 
and  so  on.  Following  out  the  principle 
of  specializing1  on  one  topic  in  each  ad., 
just  as  is  done  with  their  sporting  goods, 
and  will  be  done,  in  due  time,  with 
their  motor  accessories. 


Denominations. 


Grammes. 


1 

10 

100 

1000 

10O00 

100000 


Gramme    

Decagramme    ' 

Hectogramme   

Kilogramme    

My riagramme   

Quintal    

Millier   (tonne  metrique)    1000000 

Decigramme    1-10 

Centigramme    1-100 

Milligramme     1-1000 

1  livrc  1   pound    =   .45359243  kilo.     1.  English 

1  Canadian  ton   (2,000  lbs.)   = 
II.— METRIC   MEASURES 


I.— (METRIC  WEIGHT. 

Canadian  Equivalents 
In  pounds  and 
decimals  of  pounds 
avoirdupois 
. 002204622a 
.022046223- 
.22046223 
2.2046223 
22.046223 
'  220.46223 
2204.6223 


In  Troy  grains. 
15.4323564 


ton   (2,240  lbs.)    = 
=  907.1S486  kilos. 


1.54323564 
.  154323564 
. 0154323564 
1016.047043   kilogs. 


Pints 
1.7598 
17.598 


OF    CAPACITY. 

Canadian  Equivalents 

Gallons 


Cubic 
Denominations.        Litre         Centimetres 

Litre    1  1,000 

Decalitre    10  10,000 

Hectolitre     100  100,000 

Kilolitre    1000  1.000,000 

Decilitre   1-10  100 

Centilitre   1-100  10 

1  quart  —  1.3649  litre 

1  metre  cube  =  35.3148  cubic  feet. 
1  metre  cube  =   1.307954  cubic  yard.       1  cubic  yard  =  0.764.553  1 
111.— METRIC  MEASURES  OF  LENGTH. 

Canadian    Equivalents 
Inches 
39.370113 


.  17598 
.017598 

1  gallon  =  4.5459631  litres. 
1  cubic  foot 


Quarts 
.8799 
S.799 
87.99 


1  bushel 
=   028317  1 


2.1999 

21.9999 

219.9999 


Bushels 


2.7496S 


=  36.37  litres, 
cubic  metre, 
cubic  metre. 


Denominations.  Metres 

Metre   1 

Decametre    10 

Hectometre    '  100 

Kilometre    1000 

Decimetre    1-10 

Centimetre      1-10 

Millimetre     1-1000 

1  inch   =   2.54  centimetres. 
1  mile  ^=-- 


3.937011 

.  39370:1  li 

.03937011 

1  foot 


Feet 
3.280843 
32.S0843 
328.0843 
32S0.S43 

.3280843 
.032S0S43 
.003280843 
.304S  1   metre.     1 


1.6093426  kilometre.     1  mile  or  geographical  knot 
=  1.152  miles  =  1.85  kilometre. 


Yards  Miles 

1.0936143  

10.936143  

109.36143  

1093.6143  .62137 

•    .10936143  

.010036143  

.0010936143  

yard    =   .914399  metre. 
2027  yards 
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Mixed  Paint  Prices  Advanced 


Increased  Cost  of  Raw  Materials,  Labor,  Containers,  etc.,  Forces  up  the  Price- 
Costs  Recede  it  is  Claimed  Further  Advances  Will  be  Made  — 

Sundries  to  be  Revised. 


-Unless 


White    Faint     Advanced  20e  per  gallon 

Colors     "  lOe     "  " 

Wall   Paints    (white)    "  20e     " 

Wall    Paints    (colors)     "  10c     "  " 

Inside  Floor  Paint    "  10c     "  " 

Porch  Floor  Paint    "  10c     " 

Terms   effeetive  Oct.    1.      'i'%    15  days   or  60   days  net. 


THE  announcement  of  an  advance  in  the  price 
of  ready-mixed  paints  may  come  a?  a  surprise 
to  those  who  have  not  been  following  market 
conditions  closely.  It  will  not  surprise  those  who 
have  followed  market  conditions  and  realize  what 
paint  manufacturers  have  been  called  upon  to  face 
since  the  outbreak  of  the  war.  Since  the  outbreak  of  the 
war,  slightly  over  two  years  ago,  high  grade  white  paint 
has  been  advanced  in  price  to  the  retailer  471/2%.  Colors 
have  been  advanced  31%. 

On  the  other  hand  costs  of  raw  materials  to  the  manu- 
facturer have  advanced  as  follows : — 

White  Lead   "i1V-icU 

Linseed  Oil    60  % 

Oxide  of  Zinc   86  % 

French   Zinc    130  % 

C.  P.  Green   300  % 

Yellows    100  % 

Ultramarine   Blue    (uoprocnrable) 400  % 

Prussian  Blue    . 300  % 

Lithophonc     125  % 

Not  only  have  costs  of  the  foregoing  and  other  materials 
advanced,  but  labor  has  cost  more.  Containers  for  the 
paint  are  all  much  higher  in  price.  Even  the  literature, 
which  is  supplied  free  to  the  retailer,  has  increased  enorm- 
ously in  cost. 

One  reason  why  paint  prices  have  been  kept  down  is 
owing  to  the  fact  that  most  manufacturers  have  had  stocks 
of  low  priced  materials  on  hand,  and  working  on  an 
average  have  held  prices  down. 

To-clay  the  stocks  which  were  purchased  at  low  costs 
have  been  exhausted  and  the  manufacturers  are  called  upon 
to  pay  war-time  prices.  It  is  claimed  by  leading  paint 
manufacturers  that  unless  costs  of  raw  materials  decline 
in  the  near  future,  further  advances  will  have  to  be  made 
in  the  prices  of  ready  mixed  paints.  Raw  materials  will 
have  to  come  down  to  meet  the  present  prices  of  prepared 
paints  or  the  manufacturers  will  be  forced  to  advance 
prices  in  order  to  meet  the  costs  of  raw  materials  and 
manufacturing. 

The  Price  Changes. 

All  whites  have  advanced  20c.  per  gallon  and  colors 
10c.  per  gallon.  Some  surprise  may  be  caused  by  t lie 
greater  advance  in  the  price  of  white  paints  than  of  colors. 
It  has  been  pointed  out  that  for  a  considerable  time  past 
retailers  have  been  selling  huge  quantities  of  ready  mixed 
high  grade  white  paints.  Part  of  the  unusually  heavy 
demand  has  been  due  to  the  fact  that  painters  have  been 
lieavy  purchasers  of  white.     Owing  to  the  high  price  of 


white  lead,  the  painters  have  been  purchasing  high  grade 
ready  mixed  paints  and,  when  necessary,  tinting  it  them- 
selves. Manufacturers  have,  therefore,  been  called  upon  to 
supply  huge  quantities  of  ready  mixed  white  paint  at  a 
time  when  they  could  not  be  expected  to  do  so  unless  they 
were  selling  correspondingly  large  quantities  of  other 
colors.  White  paint  costs  the  manufacturer  more  to  pro- 
duce than  most  of  the  colors.  With  lead  increased  77V2% 
in  cost,  zinc  130%,  and  with  bleached  oil  (used  in  making 
white  paint)  costing  6  cents  per  gallon  more  than  linseed 
oil,  it  can  be  easily  seen  that  the  manufacturers  have 
probably  been  losing  money  on  whites.  That  is  when  it  is 
considered  that  the  manufacturers  have  only  advance! 
their  price  to   the  trade  about  47%. 

Another  point  that  should  not  be  overlooked  is  that 
retailers  have  been  selling  white  paints  at  the  same  price 
as  colors.  Paint  manufacturers  urge,  and  rightly  so,  that 
the  retailers  charge  10c.  per  quart  more  for  high  grade 
whites  than  for  colors. 

New  Terms  Oct.  1. 

Practically  all  paint  manufacturers  have  agreed  that 
from  Oct.  1  terms  shall  be  2%  15  days  or  net  00.  P\>rmerly 
the  terms  were  2%  30  days  or  90  days  net. 

On  a  number  of  occasions  during  the  past  two  months 
HARDWARE  AND  METAL  has  directed  attention  to 
the  seriousness  of  the  situation  from  the  manufacturers' 
standpoint.  A  few  extracts  from  the  market  reports  fol- 
low:— 

A  Serious  Situation 

Hardware  and  Metal  in  the  issue  of  July  15,  re- 
ferring to  the  dry  color  situation  stated: — 

"The  situation  as  regards  dry  colors  is  becoming  more 
acute.  Some  colors  including  Prussian  blue  are  off  the 
market  while  others  are  becoming  more  difficult  to  obtain 
and  are  increasing  in  cost.  Greens  at  the  present  time 
cost  over  150  per  cent,  above  the  price  whicli  was  being 
paid  by  paint  manufacturers  when  the  present  schedule 
for  ready  mixed  paints  was  established.  It  is  fuither 
claimed  by  one  paint  manufacturer  that  if  present  condi- 
tions continue,  yellows  used  in  floor  and  carriage  paints, 
etc.,  will  increase  the  price  of  yellow  paints  probably  50c 
or  60c  per  gallon.  The  same  manufacturer  to-day  stated 
that  he  is  prepared  to  purchase  a  supply  of  ultramarine 
blue,  chemically  pure  if  offered,  at  a  price  400  per  cent, 
higher  than  the  price  which  was  ruling  one  year  ago.  Dry 
colors  are  so  scarce,  and  high  in  price  that  they  have  to  be 
considered  more  than  white  lead  and  oil  in  relation  to  the 
cost  of  paints  at  the  present  time." 

In  the  same  issue  it  was  further  stated : 
"Paint  manufacturers  are  experiencing  great  difficulty 
in  securing  supplies  of  dry  colors.     Some  colors  are  prac- 
tically off  the  market,  while  others  are  available  only  at 
ridiculously  high  costs." 

(Continued   on  page  52) 
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LITY 


Value  Top  to  Bottom — Satisfaction  Everywhere 


The  one  method  of  conducting  business 
that  is  sure  to  increase  your  income  is 
selling  big  value  goods. 

An  ideal  profit.    Write  for  particulars. 


The  Jamieson  Line  of  Paints  is  the  ut- 
most in  quality  and  it  sells  at  a  price 
that  makes  remarkable  value. 


R.  C.  JAMIESON  &  CO.,  Limited,  Montreal,  Canada 

ESTABLISHED   1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


L 


MR.  CLERK 


YOUR  SPARE  TIME 


W 


HAT  do  you  do  with  it?  By  that  we  mean, 
is  it  bringing  you  any  returns  in1  the  ways 
that  go  to  assure  your  future  success? 


How  would  you  like  to  know  of  a  plan.'  that  will 
bring  you  in  as  much  (if  not  more  of  an  income) 
than  your  regular  occupation.  Would  you  be  inter- 
ested? 

We  have  a  plan  by  which  hundreds  of  clerks 
throughout  Canada  are  greatly  increasing  their 
weekly  incomes.  This  plan  interferes  in  no  way 
with  their  regular  duties.  It  helps  them  to  become 
of  more  value  to  their  employers  as  well.  Besides 
it  supplies  them  with  extra  funds. 

Write,  and  we'll  give  full  particulars  concerning 
it.  This  places  you  under  no  obligation,  we'll  be 
glad  to  tell  you  all  about  it.    Drop  us  a  line  To-Day. 


The   MacLean  Publishing  Co. 

Dept.c.c.      143-153  University  Ave. 
Toronto  Canada 


Deliveries  Quick 


rnsH 


Every  Machine 

Tested  and 
Guaranteed 


TOOL 
GRINDERS 

SICKLE 
GRINDERS 

POWER 
GRINDERS 


_J 


American 

SELF-OILING 

Grinders 


Excellence  in  workmanship,  ma- 
terial and  finish. 

Highest  Quality,  cost  no  more 
than  ordinary  grinders. 

ORDER  FROM  YOUR 
JOBBER.  If  he  doesn't  handle, 
write  direct  to  factory. 


AMERICAN  GRINDER  MFG.  CO. 

MILWAUKEE,  WIS. 

WESTERN  AGENTS  :  Merchants  Hardware  Specialties.  Calgary. 

Aita.     EASTERN  CANADA  AGENTS  :  John   H.    Graham  &  Co.. 

113  Chambers  Street.    New  York   City 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MIXED  PAINT  PRICES  ADVANCED 

(Confirmed  from  page  50) 
Following  up  articles  in  previous  issuer  on 
raw  materials  affecting  paint  prices,  Hardware 
and  Metal  in  the  July  22  issue,  published 
extracts  from  an  address  delivered  by  one  of  the  best 
informed  paint  men  in  America.  The  article  as  it 
appeared  in  Hardware  and  Metal  placed  before  the 
readers  of  this  paper  the  facts  exactly  as  they  existed,  and 
explained  how  some  paint  manufacturers  were  not  ad- 
vancing prices  as  warranted  by  conditions.  A  brief  extract 
from  the  article  will  prove  interesting  at  the  present  time. 
It  is  here  appended  : 

"We  have  all  been  obliged  to  get  used  to  the  idea  of  very 
much  higher  prices  for  most  of  the  products  we  use,  and 
manufacturers  have  quite  generally  readjusted  selling 
prices,  to  take  care,  at  least  in  a  measure,  of  the  increased 
cost  of  production.  One  of  the  most  difficult  features  in 
connection  with  the  vital  readjustment  which  has  been 
going  on,  has  been  the  difficulty  in  keeping  track  of  the 
rapid  changes  in  values  of  each  separate  raw  material  used 
in  a  paint  factory.  The  problem  would  be  a  much  more 
simple  one  if  only  a  few  raw  materials  entered  into  the 
equation,  but  with  the  hundreds  of  different  products  which 
we  are  obliged  to  buy  and  use  in  varying  percentages  and 
in  different  combinations,  it  has  been  a  most  complicated 
proposition. 

The  result,  in  some  cases,  has  been  that  manufacturers 
have  devoted  their  time  and  thought  to  the  consideration 
of  raw  materials  on  which  their  supply  for  the  future  was 
not  provided,  and  have  been  obliged  to  neglect  the  market 
values  of  other  raw  materials  of  which  they  had  a  liberal 
stock,  or  for  which  they  had  made  favorable  contracts.  As 
a  consequence — they  did  not  always  know  that  the  grind- 
ing lamp  black,  for  instance,  which  they  bought  under  con- 
tract last  fall  at,  say  9  cents  a  pound,  could  not  be  re- 
placed under  30  cents  per  pound;  and  because  of  this  lack 
of  information  as  to  the  market  value,  the  cost  on  this 
black  in  their  own  formulas  was  being  computed  at  9  cents 
a  pound,  and  selling  prices  made  accordingly." 

No  Improvement 

Again  in  the  issue  of  the  following  week  July  29, 
Hardware  and  Metal  stated  in  part: — 

"There  is  no  improvement  in  the  dry  color  situation, 
supplies  are  scarcer  than  ever  and  there  is  a  danger  of 
certain  lines,  such  as  greens,  yellows,  golden  ochre  and 
vermilions  being  off  the  market.  The  situation  is  getting 
worse  and  will  affect  colors  in  oil  and  japan.  Owing  to 
the  continued  light  offerings  of  all  pigments  the  market 
maintains  a  strong  tone." 

A  Change  Anticipated  — Prices  on  Low  Basis 

Further  comments  on  the  paint  situation  were 
made  in  Hardware  and  Metal  of  Aug.  19.  When  it 
was  that  prices  in  effect  then  would  probably  rule 


until  October.      The  following  extract  is   from   the 
Aug.  19  issue. 

"Prices  in  general  paint  lines  continue  unchanged 
and  there  has  been  no  tendency  toward  reflection  of  the 
movement  in  white  lead  [this  refers  to  decline  of  50c  in 
white  lead  in  oil]  chiefly  owing  to  the  fact  that  the  latter 
advanced  after  paint  prices  were  made  last  spring  so  that 
mixed  paint  prices  have  been  for  some  time  on  a  low  basis 
in  proportion  to  lead.  It  is  expected  that  present  prices 
will  continue  to  rule  until  October  when  the  existing  situ- 
ation will  then  determine  the  direction  they  will  take  for 
the  spring  booking.  At  present  the  undertone  is  firm  on 
the  basis  of  an  improved  demand  for  the  time  of  year 
the  prospects  of  an  active  business  this  Fall  and  most 
important  of  all  the  firmness  of  most  of  the  raw  materials 
and  an  aggravated  labor  situation.  In  this  connection  it 
is  notable  that  lead  is  the  only  raw  material  entering  into 
the  manufacture  of  mixed  paints  that  has  developed  an 
easy  feeling  and  in  some  well  informed  quarters  it  is 
thought  that  this  is  only  a  temporary  condition.  In  cor- 
roboration of  this  fact  it  is  pointed  out  that  in  the  States 
there  has  been  no  decline  in  oil  or  white  lead  although 
the  metal  has  dropped  off.  And  on  the  other  hand,  oil 
continues  to  maintain  its  firmness  with  every  fresh  ad- 
vance. 

General  conditions  in  the  trade  continue  to  show  im- 
provement. The  conditions  ruling  vary  from  one  of  the 
usual  amounts  of  business  at  this  time  of  year  to  one 
greatly  in  excess  of  it.  One  large  firm  announces  that 
August  business  up  to  the  10th  exceeds  the  August  totals 
for  the  two  previous  years.  South  American  governments 
are  mentioned  as  sending  in  inquiries  for  large  amounts  of 
white  lead  and  colors  and  a  definite  movement  toward  an 
export  trade  appears  to  be  under  way." 

Last  week's  issue  of  Hardware  and  Metal  gave  a 
good  indication  of  the  firmness  in  paints.  The  fol- 
lowing is  the  first  paragraph  from  last  week's  (Sept. 
16)  weekly  paint  market  report. 

"Manufacturers  in  the  paint  trade  here  have  this  week 
announced  to  the  retail  trade  a  new  schedule  of  terms  as 
regards  discount  and  time  allowed  for  payments.  Prices 
have  not  been  changed  so  far.  The  new  schedule  refers 
simply  to  time.  In  place  of  the  former  2. per  cent.  30 
days,  and  net  90  day  payment,  the  new  scale  makes  it  2 
per  cent,  15  days,  and  net  60  days.  The  reason  for  this  is 
simply  a  reflection  of  the  considerably  stricter  terms  upon 
the  manufacturers  in  their  purchases  of  raw  materials." 

The  foregoing  changes  become  effective  on 
October  1. 


Photos  of  Interiors  and  Window  Displays  Wanted 

Have  you  a  fine  appearing  window  display,  store  interior,  or  paint  department  ?  Hardware  and  Metal  is  anxious 
to  keep  in  touch  with  progressive  methods  of  display  and  to  let  our  readers  know  what  other  merchants  are  doing.  It 
will  make  for  greater  efficiency  all  around.  We  would  be  glad  to  get  such  photographs  or  snapshots  and  will  promptly 
acknowledge  the  same  when  they  are  received  by  us.  We  would  also  like  illustrations  of  departments  of  stores,  new 
store  fronts,  modern  delivery  outfits,  stove  departments,  sporting  goods  departments,  floats  in  parades  and  other 
timely  views.    Address  all  photos  to  Hardware  and  Metal,  143-153  University  Avenue,  Toronto. 
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It     is     durable.       Unlike 
wood,  it   never   warps   or 
cracks  or  rots.     A  ladder 
must  stand  quite  a  bit  of 
abuse.     It    is    exposed    in 
rain     and     shine. 
The  top — if  it  is 
made  of  wood — is 
the   first   part   to 
g-o.       The      nails 
pull      out ;       the 
sides  bow  up;   it 
breaks     in     two. 
When  the  top  has 
gone     the     whole 
ladder    is    weak- 
ened, because  the 
sides     and'    back 
are    attached    to 
the    top    and    de- 
pend upon  it. 

The  galvanized 
steel  top  is  ever- 
lasting. This 
point  is  obvious 
to  any  customer 
and  makes  the 
sale  of  the  article 
much  easier.  The 
fact  that  the  steel 
top  will  always 
be  neat  in  ap- 
pearance is  an  in- 


ducement, par- 
ticularly to  the 
tidy  housewife. 

Note  the  corruga- 
tions. These  give 
a  firm  foothold 
and  make  it  per- 
fectly safe. 

Of  course  the 
steel  is  much 
more  expensive 
than  wood.  We 
could  not  afford 
to  make  it  if  it 
were  not  for  the 
fact  that  we  have 
a  large  tinsmith 
department,  for 
making  tanks  and 
hog-  troughs.  This 
is  equipped  with 
expensive  bend- 
ing break,  shears, 
punches,  etc. 


BT  Iron-Bound  Step  Ladders,  with  steel  tops,  are 
easier  to  sell  than  other  high-grade  ladders,  and 
make   permanent    friends    of   customers. 

BT  STEP  LADDERS 

BEATTY  BROS.,  LIMITED 


St.  John,  N.B. 


HEAD  OFFICE 

Montreal,  Que. 


FERGUS,  ONT. 

Edmonton,  Alta.  Winnipeg.  Man. 


This  can  and  label  are 
known  and  trusted  by 
every   varnish    consumer. 

Even  the  smallest  users  have  learned 
to  discriminate  when  buying  varnish, 
and  the  name  of  Berry  Brothers  on  a 
can  always  inspires  confidence  that 
the  quality  is  right  and  absolutely 
dependable. 

You  can  make  your  varnish  business 
grow  by  pushing  Berry  Brothers' 
line. 


Ll'XEBEKKV  WHITE  ENAMEL,— whitest  white,  stays 
white.  Makes  a  permanent  snow-white  finish  in  either 
dull  or  gloss  effects. 

LIQUID  GRANITE — floor  varnish.  Makes  a  smooth,  satiny 
finish.  Lasting,  waterproof,  marproof,  also  adapted  for 
bathrooms,  window  sills  and  casings,  and  all  interior 
work   where  great   durability   is   desired. 

Ll'XEBERRY  WOOD  FINISH — for  general  interior  work. 
Develops  and  preserves  the  grain  of  all  woods,  and  makes 
a  handsome  and  lasting  finish.     Rubs  perfectly. 

Ll'XEBERKY  SPAR — for  exterior  work.  Especially  adapted 
for  durability  under  extreme  exposure — front  doors,  store 
fronts,  marine  work,  etc.  Makes  a  handsome  finish  and 
will  not  turn  white  under  the  severest  conditions  of  wear. 


Write  for  price  list  and  inter- 
esting    dealers'     proposition. 

OERRYBROTHERC 

*-Wor1d-s  Lar<*est\&rnishMakersW 


Established  1858 

WALKERVILLE,  ONTARIO 


(387) 
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MONTREAL 

MONTREAL,  Sept.  20:— Prepare.! 
paints  have  increase,*!  in  price. 
The  increase  announced  is  from 
10c  per  gallon  for  colors  and  ■  20c  per 
gallon  for  whites. 

Prussian  blue  is  one  of  the  color's  which 
may  be  priced  higher,  according  to  sup- 
ply of  the  raw  material;  much  as  with 
the  aniline  colors  and  some  reds.  The 
iron  oxide  reds  are  not  affected  as  are 
the  aniline  reds.  Red  barn  paint  re- 
mains $1  per  gallon. 

Reasons  set  forth  by  the  leading 
manufacturers  for  the  increased  prices 
of  paints  to  retailers  relate  chiefly  to 
the  matter  of  raw  materials.  It  is 
averred  by  the  manufacturers  and  borne 
:Out  by  general  conditions  that  the  price 
of  prepared  paints  has  not  moved  at  all 
in  sympathy  with  the  rising  prices  of. 
'raw  materials  during  the  past  two  years 
pr  so. 

Inevitable  Increase 

In  fact,  according  to  the  principal 
manufacturers  the  paint  consuming  pub- 
lic have  been  benefiting  quite  markedly 
by  the  fact  that  the  manufacturers  hav- 
ing •  large  stocks  of  raw  materials  in 
hand,  and  hoping  for  an  early  cessation 
of  hostilities  in  Europe,  had  not  greatly 
increased  the  prices  of  their  products, 
^^gifjjhgthe'  raw-  materials  have  been  in  a 
frising  market  for  many  a  day.  But  at 
lalfftme1  inevitable  has  happened.  Quickly 
following  the  news  in  last  week's  issue 
of  HARDWARE  AND  METAL  of  the 
shorter  terms  in  paint  supply  to  the  re- 
tailer, has  come  the  news  of  increased 
prices  and  the  primary  markets  are  held 
responsible  for  both  alterations.  It  ap- 
pears from  general  indications  that  the 
shorter  terms  for  paint  payments  by  re- 
tailer to  manufacturer  have  not  at  all 
adversely  affected  the  demand,  It  is 
hoped  by  the  manufacturers  that  the 
paint  trade  will  appreciate  their  posi- 
tion as  regards  raw  materials  and  meet 
the  price  situation,  as  the  trade  has  ap- 
parently been  inclined  to  meet  the  mat- 
ter of  shortened  terms. 

Labor  Has  Its  Effect 

The  question  of  labor,  and  the  prices 
of  the  basic  metals,  lead  and  zinc,  all 
affect  the  paint  manufacturers  very  con- 
siderably at  present.  Lead  is  at  least 
twice  as  costly  as  it,  was  last  year,  and 
white  zinc  is  three  times  as  costly.  Labor 
is  hard  to  net  and  ,  more  expensive. 
Metals  for  paint  containers  are  dearer. 


Labor  for  their  production  is  scarcer. 
The  manufacturers  upon  these  matters 
base  their  declaration  that  the  previous 
increases  in  the  prices  of  paints  have  by 
no  means  been  sufficient  to  meet  the  in- 
creases in  prices  affecting  production, 
and  with  in  addition  the  fact  that  where 
formerly  manufacturers  could  get  from 
3  to  5  per  cent,  on  terms  from  the  pro- 
ducers of  raw  materials  they  must  now 
pay  spot  cash,  the  whole  new  situation 
as  regards  paint  prices  and  terms  is  ac- 
counted for. 

White  Lead  in  Oil  Firm 

White  lead  in  oil  is  being  quoted  as 
last  week,  at  $13.60  for  small  quantities, 
and  $13.30  for  lots  or  one  ton  or 
over,  the  lower  price  for  the  larger  or- 
der. One  firm  had  reduced  the  price  of 
white  lead  in  linseed  a  little,  but  with 
a  firming  market  is  likely  to  revise  to 
the  figures  quoted. 

Linseed  Oil  Market  Firm 

T!ie,  market  for  linseed  oil  experi- 
enced a  firming  tendency  during  the 
week,  though  crushers'  prices  continued, 
and  will  still  continue,  to  vary  in  com- 
petition and  according  to  demand.  While 
no  very  definite  news  as  regards  crops 
can  be  gained  as  yet,  there  have  been 
whispers  of  frost,  which  might  or  might 
not  cause  an  effect  on  the  market.  Prin- 
cipal crushers  are  inclined  to  make  little 
of  these  early  frost  reports,  however. 
Oil  Cake  in  Demand 

There  is  a  very  brisk  demand  for  oil  > 
cake  for  export  principally.  In  spite  of 
the  great  demand  for  feeds  locally,  there 
is  not  a  very  marked  local  demand  for 
this  form  of  cattle  feed.  The  crushers 
quite  gleefully  declare  that  if  they  could 
only  supply  all  the  oil  cake  that  is  asked 
for  for  export,  they  would  be  more  than 
satisfied,  as  prices  for  the  product  are 
firm.  Linseed  oil  prices  were  quoted  at 
a  slight  shading  above  last  week's  quo- 
tations, the  variation  being  about  a  cent 
per  gallon  up: 

Raw.      Boiled. 

1  to  2  barrels    8fic         89c 

3  to  5  barrels   85c        88c    . 

6  to  9  barrels   84c         87c 

Turpentine  Slightly  Firmer 

Turpentine  was  still  at  68c,  but  on  a 
firming  market,  and  in  some  quarters 
70c  was  being  asked  and  paid. 

Window  Glass  and  Putty 

Window  glass  is  quoted  at  increased 
prices  this  week,  the  demand  being  good 


and  supplies  scanty.  The  new  discount 
is  15  and  5  per  cent,  off,  instead  of  the 
former,  20  and  5  per  cent.  off.  Putty  is 
still  hard  to  get  and  in  a  firming  market, 
due  to  the  difficulty  of  obtaining  whit- 
ing, and  the  tendency  of  linseed  oil  to 
rise  in  price. 


TORONTO 

TORONTO,  Sept.  21.— The  inevit- 
able has  happened,  and  paint  in 
liquid  form  has  been  advanced  in 
price.  The  advances  amount  to  20c  per 
gallon  on  white  paint  and  10c  per  gallon 
on  colors.  Manufacturers  state  that 
prices  to  the  retailer  have  been  low  for 
the  past  year  when  costs  of  raw  ma- 
terials are  considered.  An  article  else- 
where in  this  issue  gives  details  regard- 
ing the  conditions  that  have  brought 
about  the  advanced  prices. 

Inside  and  outside  white  paints  are 
up  20c  per  gallon.  Colors  have  advanced 
10c  per  gallon.  Inside  and  outside 
floor  paints  have  advanced  10c  per  gal- 
lon. Flat  wall  colors  are  up  20c  on 
whites  and  10c  on  colors. 

Change  in  Terms 

As  outlined  in  last  week 's  issue  of 
HARDWARE  AND  METAL,  paint 
manufacturers  have  decided  upon  new 
terms  after  October  1.  Effective  on  that 
date,  terms  will  be  2  per  cent.  15  days, 
or  60  days'  net.     Terms  were  formerly 

2  per  cent.  30  days,  or  90  days'  net. 

Linseed  Oil  Unchanged 
Linseed  oil  remains  unchanged  at  last 
week's  reduced  prices.  There  is  still  a 
wide  range  of  prices  quoted.  The  de- 
mand for  oil  cake  continues  good.  The 
range   of   local   quotations   follows: 

Raw.       Boiled. 

1  to  2  bbls.,  per  gal.  .  .79-83c     8iy2-86c 

3  to  5  bbls.,  per  gal.  .  .78-82c     80y2-85c 
6  to  9  bbls.,  per  gal.  .  .77j81c     79y2-84c 

Turpentine  Remains  at  Higher  Level 
Although  quotations  in  the  South 
have  receded  somewhat,  the  local  prices 
remain  unchanged  on  turpentine.  The 
demand  continues  to  improve  locally 
There  is  a  range  of  quotations  locally  as 
follows: —  Per  Imp.  gal. 
1-barrel    lots    67e      to  71c 

2  to  4-barrel  lots   65V2-C  to  70c 

5-gallon    lots    72c      to  75c 

White  Lead  Remains  Firm 
White    lead    in   oil   shows    a    slightly 
firmer    tendency    following  recent  firm- 
( Continued  on  page  48.) 
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A   simple   but   very   effective   paint    window  arranged   by  P.  Laroehelle,  Farnham;  P.Q. 


Dress  Your  Paint  Window  NOW! 


: 


THE  Fall  painting  season  is  here.     Within  the  next  sixty  clays  a  great  cleal 
of  paint  will  be  purchased  in  every  town  in  Canada. 

And  in  each  town,  the  biggest  part   of  it  will  be  bought ,at  the  store  that 
makes  the  strongest  bid  for  the  public's  business. 


" 


B-H  Agents 


have  many  advantages  in  the  competi 
paper  advertising  campaigns — and  ha 
terial  for  striking  window  displays  and 
ficient  selling  aids,  and  a  plentiful  sup 
ishes,  they  are  splendidly  prepared  to 
go  after  it  hard. 

Good  windows  are  half  the  battle. 
If  you  want  new  hangers,  color-cards, 
we'll  send  them  promptly. 


tion.  We  have  started  their  local  news- 
ve  supplied  them  with  plenty  of  ma- 
follow-up  advertising.  With  these  ef- 
ply  of  high-grade  B-H  paints  and  varn- 
go  after  the  Fall  paint  business  and  to 

■ 

Get  yours  dressed  as  soon  as  possible, 
cut-outs,  or  stickers,  write  at  once,  and 


gRANDRAM-pjENDERSON 

LIMITEO 

Montreal     Halifax     St.  John     Toronto     Winnipeg 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 


£6 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,   lb CI 

Sheets,  $1  to  $1.26  base.   * 

AMMUNITION 

Remington  U.M.C.,  Resale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  20%  off;  22  Short 
Smokeless,  30%  off;  22  Long  Rifle 
Lesmok  and  Smokeless,  5%  off; 
41  Swiss  Ball  and  Shot  Cart- 
ridges, 26y2%  advance;  all  other 
R.  F.  Ball  Cartridges,  advance 
2%%;  all  other  R.  P.  Centre  Fire 
Pistol  and  Rifle  Ball  Cartridges, 
53%  advance;  Centre  Fire  Pistol 
and  Rifle  Shot  Cartridges.  53% 
advance;  Centre  Fire  Military 
and  Sporting  Ball  Cartridges, 
68%  adv. ;  Centre  Fire  Military  & 
Sporting  Shot  Cartridges,  50% 
advance;  Primed  Shells  and 
Bullets,  20%  advance;  Brass  Shot 
Shells,  First  Quality,  30—10% 
off;  Brass  Shot  Shells,  Sec- 
ond Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $3.05  per 
M.  net;  C.  B.  Caps,  $3.90  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net;   C.   F.,   38,   STW.,  $10.45  net. 

Above  prices  withdrawn.  New 
prices  to  be  Issued  shortly. 

Prices  on  Dominion  Cartridge 
^o.  goods  temporarily  withdrawn. 

"Winohestet"  B.B.  Caps,  $3.05  M. 
net;  C.B.  Caps,  $3.90  M.  net;  22 
short,  black  and  Lesmok,  12%%; 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok,  12%%; 
22  long  black  and  Lesmok,  rifle, 
22  long,  rifle,  black,  add  2%  ad- 
vance; Other  R.  F.  ball,  2%%  ad- 
vance; R.  F.  Shot,  12y2%;  Pistol 
and  Rifle  Shot,  32%  advance; 
Military  Pistol  and  Rifle  Ball, 
advance  52%%;  Military  and 
Sporting  advance  66  2-3%;  Prim- 
ers, $3.35  per  M.  net;  Brass  Shot 
Shells,  15%. 

'"Crown"  Black  Powder,  10% : 
"Sovereign"  Bulk  Smokeless  Pow- 
der, 18%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%;  Canuck 
Smokeless,  12%%;  Empty  Shells, 
5%;  90  days  net. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50;  Montreal.  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.;  %c  per  lb.:  f.o.b.  Mont- 
real, Toronto.  Hamilton,  London, 
St.  .Totm  and  Halifax  freight 
equalized. 

Dominion  Hand  Traps,  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 

AUGERS 

Ford's    Auger   Bits,   30  and   10%. 
Irwin's  Auger,  40%. 
Gllmour's  Auger,  60  and  5%. 
Gllmour's  Special,  70%. 
Rockford's  Auger.  50  and  10%. 
Gllmour's  car.  47%%. 
Clark's   expansive.  40%. 

AUGERS,   POST 

B.T. — 8  in.   net    3  00 

B.T. — 10  in.   net    3  30 

b|t,— 12  in.   net    3  90 


AXES 

Forrester,  dcz 7  25 

Cherokee,  doz 9  .~>o 

Hand   made,  doz 9  50 

Model,  doz !>  75 

Black    Diamond,    doz 10  00 

Samson,   single   bit.   doz....     9  75 
Samson,  single  bit.  handled 

doz 13  50 

Samson,   double   bit,   doz...  13  50 
Samson    flooring    axes,    No. 

2.   doz 10  75 

Single   bit,  doz 7  75    10  50 

Double   bit    1150     13  00 

Hunters'  Axes   6  00       6  50 

"Boy's"  Axes   6  25      7  00 

Bench   Axes,   Samson 

No.  2,  doz.,  net  10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine. 
White  Bronze,  Star  Frlctionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.    Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co.,  Ltd., 
—No.  1,  32c;  No.  2,  23c;  No.  3, 
19c. 

Tallmnn  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine  Su- 
perior, A  Special.  Hoo  Hoo,  "A," 
"B."  "C,"  "D."     Nos.  1,  2  and  3. 

Prices   lie   to   60c   pound. 

Hoyt  Metal  Co.— 'Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King,  C.  B..  No.  1,  No.  2, 
No.  3.  No.  4,  from  lie  to  60c. 

Langwells — Extra,    16c:    No.    1. 
15c;  No.  2,  14c;   No.  3,  12%c. 
BELTING    (Leather.) 
Extra,   40%. 
Standard.  40   and  10%. 
Lace  leather,  per  side,  $1.10:  cut 

laces.  No.  1,  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single   bbls.,    gal..  0  31%     0  30% 

Drums,  gal 0  28%     0  27 

BOLTS   AND   NUTS 

Carriage  Bolts    ($1),   list,     %   In. 

dia.   and   smaller,   35%. 
Carriage  Bolts  ($1),  list,  7-16  In., 

20%. 
Machine    Bolts.    %    In.    dia.    and 

smaller,  35%. 
Machine   BMts,   7-16   In.   dia.    and 

larger,   25%. 
Sleigh  Shoe  Bolts,  %  In.  dia.  and 

smaller,  25%. 
Sleigh    Shoe    Bolts.    7-16   In.    dia. 

and  larger,  20%. 
Coach  and  Lag  Screws,  45%. 
Skein  Bolts.  40%. 
Square  Head  Blank  Bolts.  40%. 
Bolt  Ends.  35%. 
Plow  Bolts.  25%. 
Elevator  Bolts,  25%. 
Fancv  Head  Bolts.  20%. 
Shaft   Bolts    (S3   list).   25%. 
Step   Bolts,   large   bend    ($3)    list. 

25%. 
Whiffletree    Bolts.    25%. 
■Nuts,  square,  2e  off  list. 
NTuts,   hexagon,  2c   off  list. 
Stove   Rods,   per  lb.,   8c. 
Stove  Bolts.  62%%. 
Tire  Bolts,  50%. 
BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 
BRASS  Per   lb. 

Springs,   sheets,   8   In.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,  seamless  base   0  55 

Tubing,  Iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 


BARS    (Clothes) 

3   sections,   4   ft.,    doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3   sections,  6  ft.,   doz 7  20 

BOILERS    (Range) 

30-gal.  Standard   8  25—8  75 

30-gal.  extra  heavy   11  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24  in 6  CO 

No.  2—18  in.  x  28  in 7  20 

No.  3—20  in.  x  30  in 7  SO 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.  2  00 

Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate  Zinc 
Per    doz. 

Pony    $ $1  75 

Crown    3  55 

Dandy   3  75 

Improved  Globe   2  65  3  85 

Standard  Globe    2  75  Z  95 

Xeptunc-    2  75  3  96 

Original   Globe    3  00  4  25 

Newmarket  King  ........  4  25 

Victor  (Glass)   4  25 

.Tubilee   4  25 

iDiam'd  King  (Glass)  ....  4  50 
Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 

Weighted,  20  lbs.,  per  doz..  18  50 

Weighted.  25  lbs.,  per  doz..  22  32 
BUTTS 

Nos.  840.  800,  838,  30  and  2%<*: 
No.   804.   40%:   Nos.   808.  802.   842. 

844,  3T%%:  Nos.  810,  814.  25%: 
Nos.  820,  910,  37%%. 

CANS 

Milk   factory    cans.   15%. 

Cream   cans,   20%. 

Railway  cans,  20,  5%. 

•Tn„d      delivery      and      creamerx 

cans,   20%. 
Cream  cans,  35%:  with  dome  top. 
15c  extra.     Retlnned.     70     and 
10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined.   3%. 
CEMENT    AND   FIREBRICK 
Less  than  carload  lots   ....     1  85 
Portland,   per  'bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick      Scotch. 

per   1.000    23  00     28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins,  doz.  1  25 
CEMENT   (FURNACE) 

iy4  lb.  tins,  per  doz 1  00 

fi  lb.  tins,  per  doz.,  lb 0  05 

25  lb.   tins,   per  doz.,  lb 0  0* 

CEMENT.    ROOFING  Per  gal 

Roofing  cement  (In  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenters*     lead     pen- 
cils,  per  gross    2  40    6  75 

Crayons,  per  gross....  0  20    0  20 

Carpenter,  red.  gr 1  25    1  ?.0 

Carpenter,  blue,  gr....  1  25  1  30 
Carpenter,  white,  gr..  1  05  1  10 
CHISELS 

Cold  chisels.  5x6  in.,  doz 2  20 

Bevel  edge,  1  Inch,  doz 2  50 

Common  cold,   %.  $1.35;  %,  $2: 
%,   $2.75:    %.  $3:   1.   $4. 
Straight  Shank  Drills,  45%. 

Socket  Chisels.  66%  off  list:  if 
B  edge,  add  90c  doz. 


CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  Vi, 
$9.45:  5-16,  $9.10;  %,  $8.35;  7-10, 
*7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$C.S0;  %,  $6.70;  %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75;  %  in.,  $5.75;  7-16  in., 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain. 
%   in..  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9:  No.  2. 
$10:  No.  3,  $11;  No.  4,  $13:  No. 
5,  $16;  f.o.b.  Toronto.  Hiuninuu, 
Fergus,  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
and   Montreal.   32%%. 

CHOPPERS.  FOOD 

Universal   No.  0 $12.00  doz. 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain    sheets,   14   oz., 

14x28  in.,  14x60  In.  45  00  45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 54  00    54  00 

Copper    sheet,    plan- 
ished,  14x60  base. .  57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c;    No.   1.   30c;    finest, 
35c;  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  35 

No.  7,  lb 0  34 

No.  8,  No.  9,  No.  10,  No.  12  0  33% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4: 
Ideal,    egg   boxes,   with    filler,    12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All   bright,  52  sheets   6  30 

Galvanized 
Apollo  Crown  Gorbals 
1Sx24x52   . .   6  25        6  25        6  50 
60        . .  6  50        6  50        6  75 
20x28x47   . .   6  75        6  75        7  00 
20x2.8x94   ..13  50      13  50       14  00 
CHARCOAL   TIN   PLATES 
M.L.S.  and  Famous —        Per  box 

rc,   14x20  base   $  8  00 

IX.   14x20  base   9  00 

IXX.  14x20  base  10  23 

IXXX,  14x20  base   10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX,  14x20  base  8  00 

IXX.  14x20  base  9  50 

IXXX.   14x20  base   12  00 

"Allaway's  Best"  Standard 

Quality. 

IC.   14x20  base    8  75 

IX.  14x20  base   9  75 

IXX.   14x20   base    10  75 

CHARCOAL  TERNE  PLATES 
Dean   or  I  G  Grade — 

I    C.    20    x    28.    112    sheets,    210 
lbs.,  $11.50:  216  lbs.,  $12. 
COKES,   BRIGHT 
Bessemer  Steel — 

10x14x20  base   6  50 

20x28.  double  box   13  00 

CLOCKS.  ALARM 

Good   Morning,   each    0  95 

Look  Out   1  10 

Big  Ben,  each   2  2B 

Baby  Ben,  each 2  25 

Sleepmetre,   each    1  10 

CROWBARS,  4  to  4%c  per  lb. 

DRILLS 

Bit  Stock   Drills,  50%. 

Wool    Drills,   20%. 
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HOUSE 
COLORS 


It  takes  less  time 

to  sell  Moore's  House  Colors  be- 
cause the  moderate  price  appeals  to 
the  pocket-book, 

and  the  high  quality  en- 
sures the  very  best  of  sat- 
isfaction. 

These  Pure  Linseed  Oil  Paints  are 
remarkable  value  and  they  yield  the 
very  best  of  profit. 

It  will  be  well  worth  your  while  to 
get  details  of  our  proposition.  Drop 
us  a  line  for  them  now. 

BENJAMIN   MOORE    &   CO. 

Limited 

WEST  TORONTO,   CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"I.OMINION    CROWN    BEST'     — 

DOlBLt  COATED      TIsSLE. 

I  ' ',  14  x  2G  base 7  00        7  00 

1    X,  14  x  20  base 8  25        S  I'D 

I  X  X,  14  x  20  base  9  50  9  50 
lll.ES  AND  RASPS.  Percent. 
Great  Western,  American.  .65  10 
Kearney  &  Foot,  Arcade... 65     10 

J.    Burton    Smith    Eagle 05     10 

DUston    Brand    60    10 

Milellan  Globe   65    10 

li  .uk   Diamond   55 

-I'lta   Files   60     10 

Mi  liolson     55 

Globe    65     10 

*  iib-au   Brand    65    10 

,  I TTINGS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  50%;  malleable 
bushings,  55%;  nipples,  72y2%; 
ii '  illeable  lipped  unions,  60%; 
plugs,  55%. 

London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
iM  ions,  60%;  nipples,  72y2%; 
plugs,  60%;  iron  stop  cocks, 
■".->/2%. 

I  IXTURES,    STALL.  Doz. 

Hollow  and   pressed   steel...  0  81 

soiid    120 

Special  Stall   Fixture,  40%. 
I  K.MIEI)    MIRRORS.  Doz. 

size  glass,  4x6   100 

Size  glass,  5x7   1  25 

Size  glass,  6x9   1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  CO 

Size  glass,  10  x  14   3  10 

Size  glass.  10  x  17   3  75 

gxsOLine.  Montreal. 

Barrels    0  32 

Drums    0  29 

Tank  wagon    0  28% 

Toronto 

Any   quantity,   in    bbls 31 

Drums,  40-gal.,   per   gal 27% 

'lank    wagon    27% 

<;  RINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.   thick  1  60 

Smaller  sizes   1   70 

Mounted   No.  115,  each 3  75 

Bi. -Treadle,   each 4  25 

HALTERS  (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank.  1%  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
r.laek  rop'  shapk,  1%  in...  9  40 
Hand  sev  a,  no  shank.  1  in.  11  50 
Hand      »ewn,      no      shank, 

H4  ir     13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank. 

1%   in 16  25 

1IALTERS    (SISAL) 

7-16  in.  gross,  $15;  %  >n..  $18: 
*&-in..   $21. 

HAMMERS,   SLEDGE 

Can.,  5  lbs.  and  over,  owt.10  00 
Masons,  5  lbs.  and  over,  per 

ewt.    ;..........  ......' 12  00 

Napping,  up  to  2  lbs.  .....   0  13% 

HANDLES    (WOOD)  N>t 

Axe,   No.  3  culls,   doz 1  01 

Axe,   No.  1  hickory,  doz 2  1-1 

Axe,   2nd    growth,    doz 3  00 

Extra  quality,   40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handles.  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees.   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
«re  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
vokes  and  single  teams,  and  will 
5>e  sold  at  the  present  list  price  of 
fo'ntid   growth. 

Boys'    axe    bandies.   28   in.,    ex- 


Ua,  $-'.50;  No.  1,  $2;  No.  2,  $1.60; 
maple.  $1.75;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20:  34  in. 
and   36   in.,  $3.40  per   dozen. 

Manure  fork  handles,  short; 
$3.60   ,ier   dozen. 

Hiciiury  pick  handles',  No.  1. 
$3,   an  1    No.  2,  $1.75   per   d   '/.en. 

Hickory  axe  handles,  No.  3.  80 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30%:  extra  quality,  40%,  and  No. 
1,   45%. 

-l.tUS,     BARN     &     PARLOR 
""earns,  wood  track,  Special. 

zenith    ;i  00 

Atlas,   steel    covered . .  »o  Jo     I  oil 

effect,    No.    1    a  5u 

Perfect,   No.   1%    8  30 

i 'effect.    No.    2    Ill  00 

New  Milo.  flexible,  doz 6  50 

Steel     King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty   hangers,  doz (I  50 

Steelall   9  00 

Storm   King   rail 4  70 

Crown   4  $5 

Crescent 7  23 

Sovereign   6  50 

Steel    track,    1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%   in 6  00 

HATCHETS.        Samson     Samson 

Per   doz.  Shingle      Claw 

No.   1   7  20  S  25 

No.  2   7  SO  8  50 

HINGES.    TEE   AND    STRAP 

Net  Prices. 
Heavy  Strap  Tee 

4-inch     $3  00  $2  55 

5-inch    3  70  3  20 

6-inch     400  360 

S-inch     5  40  4  10 

10-inch     9  60  8  30 

12-inch     11  90  11  60 

14-inch     13  60  11  80 

16-inch     14  40 

Net   Prices. 

Subject   to    discount    of   40    per 
cent,  off  list. 
Light. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,  doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,  doz.   prs...     1  70  1  50 
S   in.,   doz.   prs..  .     2  50  1  80 

10  in.,   doz.   prs  .  .     3  50  2  40 

Discount    40%    off   list. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 6  00 

Over  14  in.,   per  100  lbs......  5  25 

Larger     4  60 

Extra    hooks    for    above.    % 

in.,   per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Crate  hinges  and  back  flaps. 
65  and   5%. 

Chest  hinges  and  hinge  hasps. 
55%. 

Blind,   discount.   50%. 

Spring,  per  gross — No.  5.  $1S.60: 
No.  10,  $19.50:  No.  20.  $11:  No. 
50.  $30:  No.  51.  $10.20;  No.  120, 
$18.60;  No.  2255,  $22.20. 

'Chicago  hold  back  screen  door 
iron,  gross,  12%. 

Chicago    spring    hinges.    15%. 

Triplex   spring  hinges.   40%. 

Chicago  surface  door  (6.000), 
45%. 

Garden  Citv  fire  house  hinges. 
12V„%. 

"Chief"   floor  hinge,   50%. 
HOES.     Grub.  3%-lh..  $4.55  doz. 
HOOKS.   CORN. 

Cyclone,  doz 2  40 

Hoes,  corn,  doz 5  40 

HOOKS.  GRASS.  English 

Canadian       Pox 

No.  2,  per  doz 2  40  3  25 

No.  3,  per  doz 2  50  3  70 

No.  4.  per  doz 2  60  4  00 

No.  5.  ner  doz 2  SO  

Little  Grant   4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger.  $4.40: 
No.  1  and  smaller.  $4.65;  show 
n.nftern.  No.  2  and  larger.  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
fn  6.  No.  2  and  larger.  S4.85:  No. 
1  nn*  c-m^llpr.  S5  10:  "X.L."  steel 
sheep,  feather  weight  pittern.  all 


sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
•>,.7o;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
••Blunt"  No.  1  and  smaller,  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 
HOSE,  LAWN. 

Corrugated,   %   in.,   ft 0  12 

Corrugated,   %  in.,   ft 0  16 

Corrugated,   1   in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 
Cable,  70%. 
Leader,  60,  10%. 
HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IKON   AND    STEEL 

Montreal  Toronto 

Angles    base  3  50      3  50 

Common     bar,     per 

100  lbs 3  00      2  90 

Refined      iron,      per 

100  lbs 3  05      3  50 

Horseshoe  iron,   per 

100  lbs 3  45      3  50 

Norway  iron  7  50      G  00 

Mild   steel    3  30      3  25 

Band    steel    3  30      3  50 

Sle.'gh   shoe  steel...  3  30      Z  25 

Domestic    3  30      3  25 

R  e  e  led    machinery 

steel    4  50      4  50 

Tire   steel    3  50      3  50 

Toe  calk  sleel    4  20      4  25 

Mining     tool     steel, 

per  lb 0  11%  0  12 

Cammell   Lnird,  lb 0  20 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool 

steel,   per  lb 0  12      0  11 

Silver  tool  steel,  lb.  0  17%  0  1SV, 

Spring  steel    4  50     "4  50 

IRON.    TINNED. 

72x30  up   to  24  gauge,   case 

lots 14  25 

72x30,  26  gauge,  case  lots.  14  75 
Less   than   case.   25e   per   100   Ihs. 

extra. 
IRONS    (SAD) 
Mrs.  Potts,  No.  55,  polished. 

per  set   (I  Rn 

Mrs.    Potts.    No.    50,    nickel- 
plated,   per  set    0  90 

Mrs.    Potts,    handles,    japan 
ned.   per  gross   9  60 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 
Princess    Electric,    each    ....  2  7" 

Ideal   Electric,  each    2  50 

Canadian   Beauty    2  50 

"^'snlitie  Sad  Irons,  each....   3  50 

Tdeal  Gasoline,  each   3  1." 

Hover   Electric,   net    3  00 

No.  70,  Dover  ,per  doz 19  20 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14e  ft. 

Ontario    i~c  ft. 

Faultless    21e  ft 

Mechanic   26c  ft. 

Hercules    24ci  ft. 

Perfect    23c  ft. 

Faultless,  extra  heavy   . . .   26c  ft. 

Hercules,    extra    heavy....  29c  ft. 

Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each    $2  00 

B.T.    Standard    17e  ft. 

B.T.    Economy    13c  ft. 

B.T.   Iron  Bound.  4-9  ft...  25c  ft. 

B.T.   Tron   Bound.  10-14  ft.  30c  ft. 

B.T.   Tron   Bound.   15-16  ft.  40c  ft. 

B.T.   Tron   Bound.  17-20  ft.  50c  ft. 

Orescent    16c  ft. 

Household     1?c  ft. 

Standard    19c  ft. 

Electrician    25c  ft. 

Heavy  duty   45c  ft. 

Extension     23c  ft. 

Common    and    Roped    Extension. 

Up  to  32  ft 16c  ft. 

Tip  to  36  ft IRe  ft. 

40  to  44  ft 19c  ft. 

48   to   52   ft 24c  ft. 

56   to  60  ft 29c  ft. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 12c  ft. 

18  ft.  to  22  ft 13c  ft. 

LANTERNS  Per    doz. 

Cold   Blast,  doz $  S  00 

Short  Globe,   doz 8  00 

Jumbo,  doz 9  25 

Tap'd  Dash,  doz 10  75 

Search    Dash,   doz 11  25 

Searchlight,    No.   20.   doz...   19  00 


All  brass   21  25 

Little  Bobs  A.C.,  doz •. .     2  Oil 

Copper,  well  japanned,  doz.  13  75 
LANTERN    GLOBES 

Cold  blast,  short   0  C."> 

Cold  blast  0  05 

Prism   globes    1  20 

Cold   blast,   short  i-uby    2.50 

Cold   blast,  common   ruby..     2  50 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS   (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead  Wool,  lie  lb. 
Sheets,  3  lbs.  sq.   ft.12  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs. 

sq.   f t 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per    lb. 
extra. 
LINES,  PLOLGH 

Russian   hemp,  $3.80  doz.  pair. 

Bleached  flax,  $j.75  doz.  pair. 

MACHINES   (WASHING) 

List  Each 

Canadian    $  5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    .-.     7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum    8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New    Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,  electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine    4  50 

Popular,    No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-Al]    11  00 

Blue  Bell,  without  stand 9  06* 

Puritan  Water  Motor  Wash- 
er,  complete    16  00 

Ilvdro,     One     Tub.     engine 

drive    26  00 

Low    pressure    water    motor 

washer,   each    16  00 

Connor     ball-hearing,     with 

rack    10  25 

1    X  L 10  00 

Cem    8  75 

Winner    8  00 

Connor  Improved   5  00 

Jubilee    4  50 

Canada   First    11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal.  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $  6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style  B 4  50 

B.T.   Ideal    6  2" 

B.T.  Ideal  Power   7  00 

B.T.   Tdeal   Water  Motor    . .  12  80 

BT.    Cyclone    6  25 

B.T.   Cvclone   Water  Motor.   12  SO 

B.T.  Vollmar,   No.  2 6  50 

B.T.  Vollmar,   No.   3 7  00 

Forest    City,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths'.  2'/2  x  5%  in 1  65 

Carpenters',    round     hickory     1  95 
Lignum   Vitae,    round,   5  in.     3  65 

Caulking,   No.  8,  oak 17  80 

MANGLES 

Victor,   each    $15  65 

Woodvatt,   each    7  25 

MOPS 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz 1  40 

Cast  head   mops,   doz 1  40 

Lemon   oil    maps    9  00 

Crescent,  doz 1  7?> 

Crank  wringing,  doz 6  00 

Extra  Cloths. 

Challenge,   doz 2  P> 

Woven,  cloths,  doz 1  75 
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EXCLUSIVE   AGENCY 


WILL  DO  THIS  FOR  YOU! 


Every  product  bearing  our  name  is  now  recognized  by 
the  consumer  as  a  guarantee  of  quality  and  satisfaction. 

Our  selling  plans  for  1916-17  will  enable  our  full  line 
dealer  agents  to  control  the  paint  and  varnish  trade  in  each 
locality. 

If  we  are  not  represented  in  your  town,  it  will  be  to  your 
interest  to  ask  us  for  particulars,  to-day. 


The  Canada  Paint  Co.,  Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  naiU, 
Toronto,  $3.S0  base;  Montreal, 
$3.85  base;  London,  $3.80  base; 
Collingwood  and  Owen  Sound, 
$3.85  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;   London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  16  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS    (HORSE) 

M.   E.   M.   cold   forged    process 

Prices  per 

Size       Length  25-lb.   box 

No.   3,    1%-lnch    $4  10 

No.  4,  1%-lnch  3  80 

No.  6,   1 15-16   3  25 

No.  6,  2%    3  00 

No.   7,   2  5-16   2  85 

No.  8,  2%   2  75 

No.  »,  2  11-16 2  65 

No.  10,  2%  2  55 

No.  11,  3  1-16  2  45 

No.  12,  3%  2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 

NETTING,   POULTRY 

Discounts  given  below  on  1  in. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal,     20%;     Toronto     and 
London,  25%. 
POULTRY   FENCING 

Per    rod 

Invincible,  1640  0  68 

Invincible,  1848 0  73 

Invincible,  2060  0  83 

Put  np  in  10,  20  and  30- rod  rolls 
OAKUM  Per    100    lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp  (English)   15  00 

TJ.S.   Navy    (English) 13  00 

Plumbers  (spun)    8  00 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  13% 

Royallte 0  14      0  13% 

Palaelne 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
•Mack  Oil  (Summer)  0  14%  0  12% 
Black   Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Parafflne    ,0  24      0  22 

XXX  Machine  0  25%  0  21 

OLD  MATERIALS 

Tea  lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,  pipe,  etc.,  $5.50. 
Brass,   heavy,  15%c  lb. 
Brass,  light.  H%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%o  lb. 
Old   cast  iron,  $14.75  per  ton. 
Wrought  iron.   No.  1    $18.75  tnn. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mach.  compos..  No.   1,  15c  lb. 
Compos,  turnings,  No.  1.  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc.. 
5  to  6c  lb. ;  auto  tires,  etc.,  4%e. : 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Fine  Jute   0  11% 

Coarse  jute    0  09% 

Square  braided  hemp 0  25 

No.    1    Italian    0  30 

No.  2   Italian    0  23 

PAPKH.  BT"C. 
Per  400  ft.  roll. 

o.u:.  Paper,  per  roll  o  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tarred  Fibre,  No.  1  0  90 

Tarred   Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sneathlng  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

SUeathing   (Surprise)    0  43 

Dry  fibre,  No.  1  080 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry....  0  60 

Per  100  lbs. 

Heavy   dry   straw    2  05 

Heavy  tarred  straw  2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred  felt    3  25 

Asbestos,  Bldg.,  per  100  lbs.  4  50 
Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  50 

ROOFING   PAPER 

Cyclone,   dry    0  68 

Cyclone,   tarred    0  80 

Surprise  sheeting    0  43 

Heavy,    dry    2  15 

Heavy,  tarred   2  15 

PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%;  B  and  A,  25%. 
PAPER,   SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS    (CLAY) 

Rock        Clay 

5  to  6  lbs.,  dcz 5  50        5  00 

6  to  7  lbs.,  doz 5  75        5  25 

7  to  8  lbs.,  doz 6  00        5  50 

8  lbs.,   doz 6  50        6  00 

9  lbs 7  00        6  50 

PINS,   COTTER 

Cotter  pins,  85  and  10%  dis- 
count. 

PINS,   CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.  (loose)    $0  85 

5  gross,  4%-ln.   (loose)    0  90 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,  of 

4  doz.  each)    0  80 

5  gross,   4   In.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   In.    (12   pkgs.   of 

6  doz.   each)    l  00 

PIPE,     STANDARD     WROUGHT 

In   effect   Aug.   1,   1916. 
Buttweld  Per  100  feet 

Black  Galv. 

%  in $     3  00    $     4  50 

%  and  %  in 3  12  5  25 

%  in 4  00  5  57 

%  in 4  83  6  96 

1  in 7  14  10  29 

1%    in 9  66  13  92 

1%    in 11  55  16  64 

2  in .,    15  54  22  39 

2%  in 24  57  35  39 

3  in 32  13  46  28 

3%  in 38  64  55  66 

4  in 45  78  65  95 

Lapweld. 

2"  in 17  76  24  24 

2i%  in 26  S3  36  56 

3  in 34  48  47  81 

3%  in 41  40  57  50 

4  in 49  05  68  13 

4%  in 59  69  83  19 

5  in 66  56  96  94 

6  in 90  24  125  SO 

7  in 121  40  165  40 

8  in.x25  lbs.  per  ft.  127  50  173  80 

8  in.x251bs.  per  ft.  146  90  200  00 

9  in 176  00  239  SO 

10  in.x321bs.  per  ft  163  20  222  40 
10  in.x40  lbs.  per  ft  210  10  2S6  30 

Prices    Ontario.    Quebec  and 
Maritime    Provinces. 
PIPE   (LEAD) 

Lead  pipe,  $12  net. 
Lead   waste   pipe,  $13  net. 
Traps  and  bends,  10%  off. 
PIPE   (SOIL) 

Medium  and  extra  heavy  pipe 
up   to  6-inch,   65%. 

8-inch,   45%   off. 
PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  00 

3  inch,  in  10-ft.  lengths 9  70 

4  inch,  In  10-ft.  lengths 12  80 

5  inch,  in  10-ft.  lengths 17  50 

6  inch,  in   10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 

Wood,  fancy,  15  per  cent. 

Button's,  genuine,  37%  to  40 
per  cent. 


.$2  00 
.  4  00 
10  00 
16  00 
24  00 

$  3  96 
4  80 
7  20 
9  00 
9  60 
10  80 
15  00 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %   inch, 

per  100  lbs 4  75        4  50 

Heads,  per  100  lbs.  5  25  4  70 
Tank  plates,  3-16  in.  5  25  4  75 
PLUGS    (METAL) 

Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 

POLISH 

O-Cedar,  4  oz.   bottles   . 

O-Cedar,    12-oz.    bottles 

O-Cedar,  1-qt.  can  

O-Cedar,  %-gal.  cans  . . 
O-Cedar,  1  gal.  cans  . . . 
PUMPS 

B.T.  Pump,  No.  1,  net 
B.T.  Pump,  No.  2,  net 
B.T.  Pump,  No.  3,  net 
B.T.  Pump,  No.  4,  net 
B.T.  Pump,  No.  5,  net 
B.T.  Pump,  No.  6,  net 
B.T.  Pump,  No.  7,  net 
RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron    burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
2%c  per  lb. 

ROOFING  Per  roll 

2  ply   R.R i  05 

3  ply   R.R 1  30 

2  ply  R.R.,  complete  in   roll  1  55 

3  ply  R.R.,  co.nplete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  65 

Comet,    1-ply     l  05 

Pluvius,  1-ply    l  30 

Pluvius,    2-ply     i  70 

Asphalt  roofing,  1  ply 1  55 

Asphalt   roofing,   2   ply 1  05 

Asphalt   roofing,   3   ply 235 

Compo  Certainteed,  1  ply  ...  1 
Compo  Certainteed,  2,  ply  ...  2 
Compo  Certainteed,  3  ply  ...  2 

Kxcello,   1-ply    '. 1 

Excello,   2-ply    2 

Excello.   3-ply    2 

Jewel,  1-ply   1 

Jewel,  2-ply   1 

Jewel,    3-ply    2 

Amazon,   1-ply    2  00 

A  ma  zon,   2-ply    2  50 

A  mazon,   3-ply    3  00 

Everlastic,  1-ply   1  50 

Everlastic.  2-plv   1  75 

Everlastic,  3-ply   2  00 

Liquid    roofing    cement,    per 

gal..  In  barrels 0  22 

Roofing   cans,    per    lb 00s 

T?oofitig  nails,  per  lb 0  06% 

Roofing  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,    London,   Monf 
real. 
ROPE  lb. 

Pure   Manila   basis    23% 

British  Manila   basis   18 

African  hemp  basis   IS 

Sisal  basis   15% 

Single  lath   yarn  basis   15% 

Double  lath   yarn    16 

Yacht  marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 

Marline   and    Housellne    29 

Jute  rope  basis    15 

Italian  rope  basis   31 

Above  nuotations  are  basis 
rrlces  (%'  and  larger),  and  are 
subject  to  usual  advances  for 
small  sizes. 

Cotton  rope.  3-16  in 0  30 

%  in.  and  larger  0  29 

Sisal  Clothes  Line.  Per  doz. 

0    "'v.   30  ft • 0  48 

3  ply,  40  ft 0  64 

3  plv.  48  ft 0  76 

3  ply,  60  ft 0  96 

3  ply,  72  ft 1  15 

6  ply,  60  ft 1  44 

6  ply,  72  ft 1  72 

6  ply.  100  ft 2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    25  p.c. 

Steel   weigh   beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c. 


0 

20 
75 
60 
15 
65 
25 
65 
00 


Crown  Even  Balance 40  p.c. 

Richelieu  Union  Scale 40  p.c 

Dominion   Plates   Scales,    ..40  p.c. 

Net  prices  on  Champion  scales 
are  as  follows: 

Champion,  4-l.b.,  $4.60,  plus  20c 
for  stamping.  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  $1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
lb.,  $5.20,  30c  net  extra  for  stamp- 
ing. 

Discount    from    list    on    above 

25  per  cent. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%;  fiat  aad 
round    head,    brass,    net;    Fillis- 
ter    head,     Iron,     10%;     Fillister 
and   oval   head,   brass,   net. 
SCREWS 

Discounts  oft*  Standard  List 

Wood,  F.  H.,  bright   80 

Wood,  R.  H.,  bright   75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H,  brass   47% 

Wood,  R.  H.,  brass   45 

Wood,  O.  H,  brass   45 

Wood,  F.  H.,  bronze  40 

Wood,  R.  H,  bronze  37% 

Drive  screws   65    10    10 

Set  case  hardened  . .  65    10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per  doz 4  75 

Cap     screws,    55% ;     Set     screws, 

60%.  * 

SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.     100  lbs. 

10  gauge    5  25  5  25 

12  gauge    5  35  5  35 

14  gauge    5  05  5  10 

16  gauge    5  10  5  15 

18-20  gauge  4  05  4  45 

22-24  gauge 4  10  4  55 

26  gauge  4  15  4  60 

25  gauge 4  25  4  70 

Re  Gauges   of   Sheets. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26"  ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  1% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-     Gorbali 
gauge      Head         de-Lls        best 
16-20        7  15  6  65  7  15 

22-24         7  25  6  95  7  25 

26  7  50  7  10  7  50 
28             7  75           7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.50;  U.S.  No.  28,  $6.20; 
U.S.  No.  26,  $5.90;  22  and  24 
gauge,  $5.75;  18  and  20  gauge, 
$5.S5;  16-gauge,  $5.45;  14  gauge, 
$5.30.  F.o.b.  Hamilton  and  Tor- 
onto. 

Colbornc  Crown  —  16-20  gauge 
$6.65;  22-24  gauge,  $6.80;  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16  gauge    5  80  5  30 

18-20  gauge    5  90  5  65 

22-24   gauge    6  00  5  85 

26   gauge    6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  95  6  50 

idd   25c  for  less   than   case  lot* 
SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and   12%%;   2nd, 

40  and  5%;  4th,  30%. 
Socket  scoops,  1st,  40%;  4th,  36%. 
Rivet  scoops,  37%%. 


September  2'A,  1916. 
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Hunters'  Supplies 

and   Winter   Sporting   Goods 

The  articles  named  below  should  prove  particularly  interesting  now.    Early  booking- 
is  advised  m  view  of  uncertain  market  conditions. 

Rifles,  Shotguns  and  Ammunition 


Winchester,  Savage,  Rem- 
ington and  Marlin  Rifles, 

all  calibres. 


Single  and  Double  Barrel  Winchester,  Rem  ington 
Shotguns,  in  12,  16,  20  and  Marlin  Repeating 
gauge.  Shotguns. 


Ammunition,  in  unusually  great  variety 

Full  Stocks  of  Hunters9  Accessories 


Decoy  Ducks,  Reloading  Tools,  Axes, 
Knives,  Lamps,  Gun  Cleaners,  Duck- 
back  Waterproof  Coats  and  Pants. 


Sweaters  and  Sweater  Coats. 

Shoe  Packs,  Moccasins  and  Snowshoes. 

Game  Traps. 


Shotgun  Shells  for  Duck  Shooting — Dominion,  Remington. 


Lines  to  buy  NOW 

Write  for  prices  and  particulars  of  "Frost 
King"  Weatherstrip,  "Best"  Weatherstrip, 
and  Felt  Weatherstrip  (in  different  sizes). 


We  are  Selling  Agents  for 

U.  S.   Poultry    Netting 

and    advise    ordering    for    Spring 
delivery. 


Order  Winter   Sporting  Goods  Now 


Let  us  send  you  prices  on  Hockey 
Skates,  Hockey  Sticks,  Pucks,  Sweat- 
ers, Knickers,  Goal-keepers'  Pads, 
Shin  Pads,  English-made  Hockey 
Boots,  Stockings,  Toques,  Gloves,  Knee 
Pads,  etc.;  Curling  Stones,  Skis,  Ski 


Harness,  Snowshoes,  Moccasins,  and  all 
kinds  of  Training  Accessories,  includ- 
ing Boxing  Gloves,  Punching  Bags, 
Punching  Bag  Platforms,  Basket  Balls, 
etc. 


RICE    LEWIS    &    SON 

Limited 
TORONTO  ONTARIO 

If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Drain  spades,  40,  12%%. 

Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  20%. 

Above  discounts  on  Black 
Goods  only.  Pull  Polished  Goods. 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90    lbs. 

Standard    painted    4  15 

Shipping    weight,    SO    lbs. 
Discount    7%%. 
SINKS. 

Flat  rim  enameled  sinks,  K!x24. 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING   COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  27% 

Strictly   0  25% 

Commercial    0  °4  " 

SOLDER,    WIPING 

Star  extra  0  25% 

Easy    0  23% 

Acme    0  23 

SPELTER.     See  weekly   report. 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000   $18  00 

STAPLES  Per  cut. 

Montreal,  Toronto  and   London 
Fence  staples,  galv.,  in  kegs     4  00 
Fence  staples,   galv.,   25   lb 

boxes  5  ]5 

Fence     staples,      bright       In 

kegs   '....     4  05 

Fence    staples,      bright,     in 

26-lb.   boxes    4  30 

Poultry  netting  staples,  100 

'}>•   kegs    12  00 

tralvanized  discount  40  and  5%  ■ 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs. 

STAFFERS 

Enterprise  No.  25,  each 6  25 

No.  35,  each S  50 

SWEEPERS,    CARPET      Bissell's 

'{oudoir 31  oo 

Champion    Nic 25  00 

Champion   Jap \  2.3  00 

Univ.  japd.,  cyco  bearing...  26  00 
TTniv.  N.P.,  cyco  bearing. . .  29  00 
Grand     Rapid,    japd.,    ball- 

_  bearing    28  00 

Grand     Rapid.     N.P.,     ball- 
bearing      31  00 

Princess.    N.P..    ball-bearing.  32  00 

Elite,    ball-bearing    36  00 

Am.   Queen.  N.P.,  bal-bear! .  34  00 

Parlor  Queen    37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household    Vac,    doz 63  00 

Superba  Vac,  doz.    .  qo  00 

SWINGS 

Baby.   2-passenger.   each    ...$2  75 

Ontario,  2-passenger,  each...  3  75 

Ontario.  4-passenger.  each...   4  50 

Stratford,   4-passenger,   each    6  00 

Rovers  Gliding  Settees  with 

awning,  each    13  50 

Without  awning,  each  Q  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk- 
trunk  tacks,  blank  and  tinned", 
hulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned;  carpet  tacks  (in 
•kegs)  ;  cut  tacks,  blued.  In  dozs. 
only:  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  in  weights; 
Swedes;  Swedes  upholsterers' 
bulk:  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  appliea-' 
tion :  leather  carpet  tacks;  cop- 
per tacks.  Discount  75%. 
«AILS 

v'opper  nails;  trunk  nails. 
Maok:  trunk  nails,  tinned:  clout 
nails,  blued;  clout  nails,  tinned: 
chair  nails:  cigar  box  nails:  pat- 
ent brads;  fine  finishing:  picture 
'rame  points:  lining  tacks  solid 
head  (in  bulk).  Discount  75%. 
^ATRP    GOODS 

Lining  tacks,  in  papers:  lin- 
ing tacks.  In  bulk:  saddle  nails. 
In  papers:  saddle  nails,  in  bulk: 
tiif'ing  buttons.  22  line,  in  dozs. 
only:  tin  capped  trunk  nails; 
zinc  glaziers'  points,  prices  quot- 
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ed  on  application.  Discount  75%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozeus;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails: 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion: steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass: 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  00 
Ass  skin.  No.  714,  66  ft.,  doz.  4  20 
Linen.  No.  404,  66  ft.,  each.  1  50 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.    263,   50 

ft.,    each    3  45 

Reliable  Jr..   No.   103,   50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40 — 4  45 

TIES    (METAL) 

Galv.,    wall    ties,    per   1,000.. $5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,   COW 

Open   Ring,   Closed    Ring.  40  and 

5   per  cent. 

3  Chain   and  4  Chain.  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly    report. 
TINNERS'    TRIMMINGS 
Discount.   27%%. 
Plain.  66  2-3%. 
Re-tinned.  60  and   10%. 
TOOLS.    HARVEST 
Ordinary    brands,   40%. 
Samson   and   Sovereign,   30  and 
10%. 

TROIT.1I   (EAVE) 
O.  G.  Square  bead  and  half  round 
S'ze  i.i   girth  Ter  li/O  >"* 

8  fn $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

R.T.  Double  Angle  22c  ft. 

B.T.   Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  ner  lb 0  12 

550  ft.,   per   lb 0  10% 

500  ft.  per  lb 0  09% 

5-ton  lots,   %e   per  lb.   allowance. 
10-ton  lots.  %o  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

5-plv  and  up    0  2S% 

4-ply,   London,  35c 0  3S 

3-ply,  London,  32e  0  34 

TUBES 

Boiler   Tubes,   Lapwelded. 

100  ft.,  2  in 17  50 

100  ft.,   2V2   in 23  00 

100   ft.    3    in 27  00 

100  ft,  3%  in 32  00 

100    ft..    4    in 40  00 

TUBS  Samson   Galvanized 

No.  1,  doz.,  net 13  20 

No.  2.  doz.,  net  15  60 

No.  3.  doz.,  net   17  40 

Hercules 

No.   4    12  40 

No.   5    13  83 

No.    6    15  40 

Common  Galvanized 

No.  O,  doz 8  33 

No.  1.  doz 11  16 

No.  2,   doz 12  15 

No.  3.  doz 13  86 

Per  nest 

Nests  of  3—0.  1  and  2   $2  3<= 

Nests  of  3 — 1.  2  and  3 2  05 

Npsts  of  4—0    1.  2.  and  3  ..     2  95 
WOOD   TUBS 

No.   0.   per   doz 11   OO 

No.   1.   per   d"z 9  Rn 

\To.  2.   per  doz 8  00 

No.  3.   per  doz.  ' 7  00 

Less  15  p.c.  Ont.  $20.00  lots. 


VALVES,    ETC. 

Ground  work,  56  p.c. 

Stand,    compr.    work,    65   p.c. 

High  grade  compr.  work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  5S   p.c;   No.  0 

basin  cocks,  58  p.c;  and  1   and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  round  way,  60  p.c 
J.  M.  T.  Globe,  Angle  and   Check 

Valves,  35  p.c;  Standard,  457c. 
J.  M.  T.   Radiator  Valves*  50  p.c. 

Standard,    57%;     patent     quick 

opening  valves.  70  p.c. 
WARE,    COPPER    AND    NICKEL 
Copper   boilers,   kettles.   10%. 
Copper  tea   and   coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts. 

plus   10%. 
WARE,  JAPANNED 
Colo.-ed,  22%%;  Coal  hods,  17V2% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White   ware,   66   2-3%. 

White  decorated,  12i/.%. 

Colonial,  50.  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

English   pattern,  list: 

Galvanized    washtnbs.   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,   JAPANNED. 

Japanned   ware,   22%%. 

Japanned  ware,  white.  17%%. 

Japanned   feed   pans,  35,  5%. 
WARE.    TIN.    PIECED 

Discount,  17%%. 

6,    10    and    14-qt    flaring    pails. 

17%%. 

Copper  bottom   tea   kettles   and 
boilers,   list. 
WARE,  STAMPED.  Plain  66  2-3%. 

Retinned,    60-10%. 

Tinners'      trimmings.      plain, 
66  2-3%. 

Tinners'  trimmings,  retinned, 
60.  10%. 

Tinners'     trimmings,      general, 
27%%. 
WASHERS.    IRON. 

Full     box.    25%:    smaller    lots. 
25%,   assorted.    Priop  lpss  50  lbs. 
add   1"  lb  :   loss  Ofi  ihs..  2c   lb. 
"WETC.TTTS.    «ASH. 
Sectional.  1  lb„  per  100  lbs..   1  95 
Sectional.  %  lb.,  per  100  lbs.  2  50 
Solid.   3   to   30  lbs.,   per   cwt  1  60 
■WEIGHTS.      Horso.    5r   ]h. 
WFtKELRIKROWS. 

Navvy,   steel   wheel,   dor 31  ">" 

Garder.    steel    whoe..    doz.. ..43  20 

Light    garden,    each    2  50 

Heavy  warden.  L-sidp  pn^h.  3  75 
Heavy  farm,  solid  side.  ea..  3  75 
WHTFFLET'RT'^s 

Tubular  siteel.  28  ins 

Tubular    steel.    34    1ns..     per 

doz 

Tubular    steel.    36    ins.,    per 

doz.    , 

Tubular  steel  nockyokes.   36 

inches,   per  doz 

Tubular     steel     doubletrees. 

40  inches,  per' doz 

Tubular  steel  lumberman's. 

44  inches,   per  doz 

Prices    temporarilv    withdrawn. 
WIRE.      Copper  wirp.   10<*. 
Rmss    wirp.    3    to    °4    sransre.    add 

33   1-3%:    25    to    36    gauge,    add 

20%. 
WTRE.    CUT   HAY  RUTJVC. 

No.  9.  $4.10:  No.  10.  M.IK:  No. 
11.  $4.25:  No.  12  and  13.  $4.35:  No. 
13%.  $4.45:   No.  14.  $4.65:   No.  15. 

$4  CS        pins    71/,%. 

F.o  h.  Toronto    Hamilton   and 
"vtontreal. 
WTRE   CLOTH    (Galvaniz»d) 

4   mesh    7  "1 

6    mesh    8  15 

WTRE.    STOVE    PIPE. 

No.  IS.  $5.50:  No.  19.  $5.75. 
F.o.b.    Toronto.    Hamilton.    'Mont- 
real,   and    freight    ennnltzod. 
WTRE    CLOTHES    T,I\T 

No.  17.  $6:  No.  IS.  $4.55;  No. 
19.  $4  in  l.nno  fppt  coi's  includ- 
ing reels.  F.o.b.  HamiUon.  To- 
ronto.  London   and   'Montreal. 
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WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17. 
$5;  No.  IS,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Nq^29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33.  $16;  No.  34,  $17.  Extra 
net  Tinned  wire,  Nos.  17-25,  $3: 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  In  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25e;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;  No.  14, 
$4.10:  No.  15.  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra ;  No.  13  gauge,  30c  extra ;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55e  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-Ib.  hanks.  75c. 
in  %-lb.  haDks,  $1. 
WIRE   CLOTH. 

Painted  screen,  in  100-ft.  rolls, 
S2.25  net  100  sq.  ft.;  in  50-ft.  rolls, 
$2.30  per  100  sq.   ft. 

Bronze  screen,  12c  sq.  ft. 
Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto  * 

London  Montreal 

Barb    4  25        4  00 

No.  9,  coil  spring.  3  95  3  70 
No.  9,  plain  galv.  3  90  3  65 
No.  12,  plain  galv.  4  05  3  SO 
No.   13,   plain   galv.  4  15        3  90 

O.  &  A.,  No.  10 4  41         4  41 

O.  &  A.,  No.  11  ...  4  47        4  46 
O.  &  A.,  No.  12  ...  4  55        4  55 
WIRE   BALE    TIES. 
Single  Loop —  Per  cwt. 

No.  12   $  4  55 

No.  13    4  65 

No.  13%    4  70 

No.  14   4  80 

No.  15   5  00 

No.   16 5  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list$  84  80 

Eze,  11  in.,   per  doz 91  80 

Trojan,   12  inch    185  00 

Favorite,  511E   105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    91  SO 

Sunlight,  111   82  80 

Ottawa,    341E     103  30 

Empire,    11   in 93  80 

■  Superior,  11  in S4  80 

Majestic  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,   11  in 103  30 

Daisv,    No.   2    114  7'1 

Daisv,  No.  1   105  84 

Maple  Leaf  No.  2   103  20 

Maple   Leaf  No.   1    94  32 

Sun    78  96 

Safctv    97  50 

Rapid    82  SO 

Universal    6,3  00 

Eureka.  10" 65  00 

Eureka,   11"    71  00 

Eclipse    97  70 

Discount  off  above  list. 
Prices — 50% 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real.   Toronto.    Kingston,    Hamil- 
ton, Loudon,  St.  Mary's. 
WRENCHES. 
Regular.  65%. 

Trimo.  57%%  off  list:  parts.  55%; 
Stillson.   65%:   parts,   62%%. 
Coes.    20%. 
WRINGERS— MOP. 

White.   No.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  casks   0  30 

Part   cask    ' 0  30% 
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M-U-N-R-O 

is  the  name  to  remember  when  ordering  Dry  Colors. 
It   ensures  satisfaction   for  you  and  your  customers. 

REDS  -  GREENS  -  YELLOWS 
BLUES  -  PARIS  GREEN 

Made  in  Canada  by 

The  Allan  Munro  Color  Company,  Limited,  Montreal 


FERRIC  RED 

A  positive  and  permanent  Red,  beautiful, 
rich  in  color,  covers  well,  works  easily,  is 
all  that  could  possibly  be  desired  in  paint  for 
Barns,  Roofs,  Fences,  Bridges,  etc.  The  price 
is   right  and  permits   of    handsome  profits. 

Made  by 

A.  Ramsay  &  Son  Company 

Established   1842 
TORONTO  MONTREAL  VANCOUVER 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

21/2   lb.   packages,  $6.80  per  100 
lbs.;  5  lb.  packages,  $6.60  per  100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  11  0  16 

London,  20. 
BRONZING     LIQUID 
Bronzing  liquid,  No.  1  ....$1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRV)  Per    lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne.  100  lb.  kegs..  5-12e 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian  red,  No.  1   0  02. 

Drop  black,  pure  dry   ....  0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 
White  ochre,  barrels   ......  0  02% 

Yellow  ochre,   barrels    ....  0  02% 

Spruce   ochre,   100   lb.  kegs  0  03% 
Canadian    red    oxide,   bbls.  0  01% 

Super  magnetic  red    0  02 

COLORS    IN    OIL 
Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure   0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French    permanent    green. 

pure 0  20 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lb.   Irons  0  07 

Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per    gallon    in    quart    tins    . . 

Alba-Gloss  enamel  4  50 

Anchor   Floorlustre    2  10 

O.P.W.  Sunshine  White  . .  4  10 

Old  Dutch  Enamel  4  00 

.Tas-per-lac  floor  enamel  . .  1  90 
Jas-per-laC  art  enamel  ....  3  10 

Ma  rtin's  Enamel    4  25 

Mooramel    4  35 

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen   Enamel.  BB 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-.iohns.   50  lbs 0  15% 

$1.10  for  demi-jchn  extra. 
GLUE  Per  lb. 

French   medal    0  20 

English    common    sheet    

English  prima  0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground, 

No.    1230    0  20 

Cake.    bone.    112-lb.   bags..  0  12 

Hide.  112  lb.  bags   0  35 

Gelatine.  112  lb.  bags    0  45 

Ground   glues.  112  lb.  bags — 

No.  1 0  20 

Extra    0  IS 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO    QUOTATIONS'! 

Double 
Size  United.  Inches    Star  Diamond 

Under    25    $7  SO    $11  00 

20  to  34    8  15      12  85 

25  to  40    8  50       13  60 

41  to  50    11  75      15  50 

51   to  60    12  15      15  85 

61  to  70    13  10       16  SO 

71'  to  SO    14  75      IS  35 

81  to  84    22  75 

85  to  90     24  35 

01  to  04    25  00 


95  to  100    29  00 

101  to  105 32  00 

106  to   110   37  00 

Discount,    20% ;    50    cases    and 
over,   open. 

MONTREAL  QUOTATIONS 

Country    Base    Price 

United  Double 

Inches Star         Diamond 

Up  to  25 $  7  80        $11  90 

26  to  34   8  15  12  85 

35  to  40  8  50  13  60 

41  to  50  11  75  15  50 

51  to  60  12  25  15  85 

61  to  70  13  10  16  80 

71  to  80  14  75  18  35 

81  to  85 22  35 

86  to  90 24  35 

91  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106    to    110    37  00 

Discount,  20%. 
GLASS   PLATE 
Montreal : 
City,  25  and  5%  off  list. 
Country    discount,    20    and    5% 
off  list,  delivered. 

City    discount,    20   and    5%    off 
Toronto. 

Country      discount,  20  and   5% 
off  list  delivered. 

F.o.b.   warehouse  on  orders  up 
to  $75  gross   list  value.      Orders 
over  $75  delivered   free. 
GLAZIERS'    POINTS 
Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground  in  oil) 
Prices  per  100  lbs.  in  ton  lots: 
Montreal  Toronto 

"Anchor  Pure"   $13  30    $13  45 

O.P.W.     Decorators' 

Pure 13  30      13  45 

Crown  and  Anchor  13  30  13  45 
Crown  and  Anchor.  13  30  13  45 
Crow  n      Diamond 

Pure    13  30      13  45 

Elephant   Genuine..   13  60      13  75 

Green   Seal    13  30      13  45 

Moore's  Pure  White 

Lead     13  30      13  45 

O.P.W.     Decorators 

Pure    13  30      13  -15 

O.r.W.  English  ...  13  75  13  70 
Painters'  Perfect. .  .12  S5  13  00 
Ramsay's      Pure 

Lead     13  30      13  45 

Tiger  Pure   13  30      13  45 

Less  than  ton  lots'.  30c  per-  cwt. 
higher 
Brandram's  B.B.  Genuine.  $15 
Montreal  and  $15.15  Toronto  in 
less  than  ton  lots.  Ton  lots  less 
5  p.c. 

Tames  Genuine.  $17  less  than   ton 
lots.     Ton  lots  less  5  p.c. 
LEAD    (RED    DRY) 
Genuine,    560-pound 

casks,   per  cwt..   13  50      13  50 
Genuine.     100-pnund 

kegs,   per   cwt..  13  87%  13  87W 

Less  quantify 0  13 

LEAD.    ARSENATE    OF 
Per   100   lbs.  Dry        Paste 

1-lh.  bottles    $35  00    $21  00 

2-lb.  bottles    18  00 

5-lb.  bottles    31  00      14  00 

10-lb.   bottles    29  00         

25-lb.  irons     25  50      13  00 

50-lb  irons     12  50 

100-lh.  irons   24  00      11  75 

^00-ib  irons    11  «0 

Barrel"!     11   00 

F.o.b.  Toronto.   Montreal   and 
Hamilton. 
MURESCO 

Tint-s  in  5  lb.  packages,  per  100 
lbs..  $5  40. 
LTNSEED  OIL 

For  prices  see  weekly  report. 
PAINTS,    I'REPARED 

Per    gallon 
(in  quarts) 
Brandram-Henderson's  "Eng- 
lish"   white    2  65 

"English,''    ordinary    colors.   2  50 


Benjamin       Moore's    "Egyp- 
tian" Brand   1  80 

Canada   Paint   Co.'s   Pure    . .  2  65 

Crown   Diamond    2  35 

Crown   Diamond,  floor    2  00 

Elephant   2  35 

Frescotone,  white    2  50 

Frescotone,    colors    2  40 

Jamieson's    Crown    and    An- 
chor       2  00 

Jamieson's  Island  City  ....  2  05 
Martin-Senour  100%  Pure   . .  2  50 

Minerva,    white    2  55 

.Minerva,   ordinary   colors    . .   2  40 

Moore  House  Colors    2  10 

O.P.W.  Canada  Brand,  Pure  2  20 
O.P.W.  Canada  Brand.  Floor  2  10 
O.P.W.   Canada  Brand,   Flat 

Wall    2  10 

Ramsay's   Pure    1 2  30 

Ramsay's   Thistle    170 

Stephens'     House     Paint, 

(Wpg.)    2  55 

Stephen's       Floor    Paint 

(Wpg.)    2  25 

Senour's   Floor   Paint    2  20 

Senour's  Porch   Paint   2  50 

Sherwin-Williams    2  50 

Flat   tone    2  40 

PARIS  GREEN     Mun-  C.P.    Ber- 
ro's     Co.     gers 

600-lh.   hbls 42%     38%     39% 

250-1  h.    kegs    43        39        39% 

100-lb.  drums  ...   44        40        40% 

50-lb.  drums 44         40        40% 

25-lb.  drums 4444     40%     41 

1-lb.  100s,  pkgs..   46%     42%     43 

%-lb.  100s   4S%     44%     45 

1-lh.  100s.  tins   ..   47%     43%     46 

Prices  f.o.b.  Toronto,  Hamilton 
and  London. 
PARIS.    PLASTER 

Per    bbl $2.25-$1.50 

PRIMER 

Luxeberry    Primer    2  2' 

PASTE    WOOD   FILLER 

Pound 

1  lb.   cans   0  11 

2  1h.  cans   0  11 

5  lb.   cans    : 0  09    ' 

10   lb.    cans    '. . .  0  08% 

25  lb.  cans  0  OS 

100  lb.  kegs   0  07 

V„    barrels    0  06% 

Barrels     0  06 

PUTTY  Standard 

Montreal  Toronto 
Bulk,   in   casks    ...  2  70        2  80 
Bulk.  100-lb  drums  2  90         3  00 
Bulk.   25-lb.   drums. 3  00        3  10 
Bladders,  in  bbls..   3  30        3  40 

Pure   Putty.   70c   cwt.    advance. 
SHELLAC 

Gum.     34c     ]b.:     finest     orange, 
42c  '.b.;   finest,  white.   46c  lb. 
TAR    (PINE -TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per    doz 1  10 

London,    pints,   S5c   doz. 
PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cnmoff    2  10 

Dreadnought,    gal    2  75 

O.P.W.     Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 

See  weekly  report  for  prices. 
SLATING  Gal 

Liquid     Slating.    B.B $3  00 

STAINS  Gal. 

Oil   and   Spirit.  Berry  Bros. $2  73 
Water   Stains.   Berry   Bros..  1  05 

Berrvcraft.   stain  finish    2  80 

Creo-lac    0  85 

C.P.    Oil    St'ins    1   98 

Sun   Varnish   Stains    2  20 

VARNISHES  Per  gal  cans 

Bran  dram-Henderson,     Ltd.. 

"Gold  Medal"    1  90 

Topaline   Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish   2  50 

Denendon     Light     Hard     Oil 

Finish   1  70 

Dulgloss    3  00 

"Dreadnought"  floor  varnish  2  30 


"Dreadnought"  spar  varnish  2  30 

"Dreadnought"  Varnish  2  65 

"Dreadnought"     varnish 

(glossj     1  90 

"Dreadnought''    varnish 

(eggshell)     1  90 

"Dreadnought"   hard  oil  fin- 
ish   1  20 

"Dreadnought"   interior   var- 
nish     1  20 

"Dreadnought"   terebene 

dryer    1  65 

"Dreadnought"    bronzing    li- 
quid    1  05 

Elastic   interior    1  40 

Elastic  Exterior    155 

Elastic   Exoello    2  00 

Everlastic   (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"  coach    1  30 

Flattine  Floor  Finish 3  00 

'Gold   sized  Japan    2  00 

House  painter's  White  .Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...   1  60 

Jas-per-ite    floor    finish    2  25 

Kopi    2  30 

Kyanize    cabinet    rubbing..  3  50 

Kyanize   spar    4  75 

Kyanize    stains    3  50 

Liquid  granite  2  SO 

Luxeberry   light    2  60 

Luxeberry    spar     4  10 

Luxeberry    exterior    4  50 

Marble-ite    2  30 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  CO 
Martin-Senour     Wood-Var...  2  30 

Maritime    spar   varnish    4  00 

No.   1   Furniture   Varnish    . .  1  25 

Pure    White    Shellac    2  40 

Pure   Orange   Shellac    2  25 

Sherwin-Williams      "Kopal" 

Varnish    2  73 

Stove-Pipe  Varnish.  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 

Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs  0  12% 

1  gal.  package,  per  pkg...  0  65 
%  g«l.  package,  per  pkg..  0  35 

Coralite,   5-lb.    pkgs    0  04% 

WASTE     (POLISHING) 

Cream   0  17% 

WASTE,    WHITE    WIPING 

XXX  Extra  0  16 

X   Grand    0  15 

X'LCR   0  1-1 

X  Empire   0  13 

X  Press    0  12 

WASTE,   COLORING    WIPING 

Fancy    0  11  % 

Lion    0  10W 

Standard    0  09% 

Popular     0  0S% 

Keen    0  7% 

WASTE.    WOOL    PACKIG 

Arrow    20 

Axle      16 

Anvil     12 

Anchor    10 

WIPERS.    WASHED    COTTON 

Select  White    12 

Mixed  Colored  9 

Dark   Colored    8 

This  line '  subject   to  trade  dis- 
count for  quantity. 

WAX    Per   lb. 

C     P.    Floor   Wax    0  30 

Ronuk  Flo   r  Wax,  lb 0  38 

Berrv    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion   Brand    0  30 

Old    English     41-44e 

Johnsons   41-44c 

Gold.  Medal 0  30 

'VHITING 

Paris  white 1  "0 

Plain,    in    hbls 1  75 

Gilders,  bolted,  in  bbls 1  So 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gral. 

In  gallons  1  25 

Barrels    "  m 

$4  extra  for  barrels. 
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For  Every  Purpose  Where  Varnish  is  Required 


Sell  your  customer 


Gives  excellent  results  wherever  it  is  used — It's  as  good  for  pianos  as  it  is  for 
floors,  and  it's  guaranteed  to  give  satisfaction,  no  matter  where  it  is  used 
— interior  or  exterior,  motor  boats  or  automobiles,  tables  or  woodwork — chemi- 
cals won't  hurt  it,  boiling  water  has  no  effect  upon  it,  and  it  never  turns  white 
under  any  conditions. 

Put  up  in  all  sizes  from  quarter  pints  up — Get  a  counter  display  case  to-day. 

Manufactured  only  by 

The  Dougall  Varnish  Co.,  Limited 


305  MANUFACTURERS  STREET 


MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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HARDWARE     AND    METAL 
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AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt.,     $15.25; 
chilled,    $10.75;    buckshot,    $16.05; 
nail,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
x4y2c  per  lb. ;   clip   horn,   15%c. 

jNorris,  41  to  56  lbs.,  15c;  57  to 
:<0  lbs.,  13y2c;  71  to  83  lbs.,  12y2c; 
8i  lbs.   and   over,   12c. 
AXES 

H.  B.,  1  lb.,  $7  per  doz. ;  1% 
lbs.,  $7.40;  2  lbs.,  $7.75;  2%  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
ibs.,  $9.50;  H.  B.  Handled  Axes,  2 
io.,  $10;  26  lb.,  $10.75;  3  lb.,  3M> 
lb.  and  4  lb.,  $11;  Black  Princ* 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7%  lbs.,  $28  per  doz.;  1%  to 
9  lb..  $30.80. 

BARS,    CROW.      $5    per    100    lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  C  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  leather  belting, 
66  2-3   p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT   LACING 

In  sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOETS 

Carriage,  %  and  smaller, 
30%  ;  7-16  and  larger,  15% ;  ma- 
chine, %  and  under.  30%;  7-16 
and  over.  20%  ;  machine  set 
screws,  55%;  plough  bolts,  20%; 
cuts,  small  .lots.  l%p  advance 
over  list :  case  lots,  %e  advance 
over  list:  stove  bolts,  60%;  shaft 
bolts.  20%;  tire  bolts,  .35%; 
sleigh  shoe  bolts  tu_  %,  20%;  7-16  ,; 
and  up.  l.v;. 

BORAX.     Borax,  per  lb.,  12c. 
J5l  ILDING     PAPER 

Tarred,    ■*■'.><■    to    si. 45    per    roll, 
cording  to  quality;   plain,  55c  to 
to  $1.25. 
CHAIN 

Coil.  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10 ;  %,  $6.25  ;  7-16,  $6  ;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  7%c ;  %, 
6y2c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60:  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CEEV1SES,  MALE.     8%e   per  lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,   26c;   27y2c. 

Soldering  irons    55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y2    in.    round    shank,    40    p.c. 

Eavestrough,  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;    Imperial,    50, 
2y2;  Premier,  33  1-3:  Colonial,  50, 
2%;     white,     60,     7% ;     diamond, 
33  1-3;   pearl,  50,   2%   per   cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy.  25  and 
2U    p.c.   light.   25   and.  12%    p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb.  :  125-lb.  kegs. 
18c  lb.  ;  10-lb.  jugs.  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz.  ;  12-oz.  bot- 
tles. $2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's  57y2   p.c. 
GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy     pails, 
which  are  net  list. 
GLASS,  WINDOW  Single  Double 

Up    to   25   in 6  75         10  25 

26  to  40 7  50        11  75 

41  to  50 10  00         13  25 

51  to  60 10  50        14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,  35  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  S,  $3.20;  10. 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4. 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to     No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0   to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
.KNOBS.     Door,  307,  $1.35. 
IRON  BAND. 

l'/2  In.,  $3.80;  1%,  $3.80;  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%   oz.   or  28  Eng..   7  00      7  00 
28  Am.  or  26  Eng...   6  75      6  75 
20  Am.  or  26  spec. .  .   0  45       6  45 

24    6  05       6  05 

22    5  95      5  95 

18  and   20    5  75       5  75 

16   Am 5  60      5  60 

14   Am 5  60      5  CO 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
Cc  per  lb.;  4  lbs..  7y2c  per  lb. 

Mrs.   Pott's   No.   55,   set    0  95 

Mrs.   Potts   No.  50  set    1  00 

\   Mrs.    Pott's    common    sad    iron 
handles,    85c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A.  per  case  8  doz.,  $4;  per  doz., 
<"0r:  B.  per  case  6  doz..  $4.10:  per 
dez..  75c. 
T  ANTERNS 

No.  2.   plain    8  25 

No.   20.   X-rav    12  00 

No.  22,  Dash-board   10  75 

Trulite.  short  globe    doz...     8  25 
LEAD   PIPE.   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED  OIL 

Raw,  per  gal.,  95c:  boiled,  per 
gal.,  98c. 

These    prices    are    for    barrels, 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick.  $6.25:   cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut 
f.o.b..  Winnipeg,  $4.20. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry.  40  per  cent. 

Banner    Netting,    24    in.,    $2.65; 
36  in.,  $3.35;  48  in.,  $3.90;  60  in., 
$4  05 :   72  in.    $5.35. 
NUTS 

Square,  small  lots,  1%C  advance 
over  list:  case  lots,  y+c  advance 
over  list :  Hexagon,  small  lols. 
IV4C  advance  over  list:  case  lots, 
Vic  advance  over  list. 
OIL  CANS  Gal- 
Tfn  vnnized 
V2  gal.,  dome  top $2  73      $ 

1  sal.,  dome  top 3  35         4  °" 

"  cat.,  ilunie  top    ....   0  17         (i  7" 
5  gSl.,  dome  top  8  24      14  85 


OILS 

"Buffolite,"  20c;  Ideal  Thresher, 
35c;  "B''  Castor  machine  oil,  30c; 
Buffalo  Engine  gasoline,  32iy2c ; 
Buffalo  "A"  gas  engine  oil,  45c; 
Koyal  gasoline,  32'c;  Family 
Safety  coal  oil,  l&y2c ;  "Engo- 
liue''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c ;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50:  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3V2c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,  6-7,  $6  per  dozen. 
GALVANIZED  IRON  PIPE 

%  in.,  $6.25;  %  in.,  $6.35;  y2 
in..  .$0.70;  %  in.,  $8.25;  1  in.. 
SUM.-,;  li/4  in.,  $16.50;  1%  in..  $20: 
-  in..  $27.20;  2%  in.,  $43.05;  3  in., 
$56.20. 
IRON   PIPE 

Black,  %,  $3.78;  %.  $3.87;  %, 
$4.95:  %,  $6.04;  1,  $9;  iy4,  $12.00; 
iy2,  $14.49.;  2,  $19.44;  2%,  $30.70; 
3,  40.14:  3%,  $48.33;  4,  $57.25;  4%, 
S71.7:; :   >.  $83.61;  0.  $10S.45. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

Half  polish,  6-7  inch,  $4.75;  8 
inch,  $5;  full  polish,  6-7  inch, 
$5.75;  S  inch,  $6;  Black  sheets, 
$4.90;  8  inch,  $5.15;  Black  sheets 
—28,  $5;  26,  $4.85;  18-24,  $4.75; 
16.  $5.35;  14,  $5.25;  12,  $5.35;  10, 
$5.25. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  25 

25-lh.  irons,  per  cwt 3  50 

1%-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8.  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,   No.  7,   65e;    No. 
8,   66c;    No.   9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  16%c  base;  pure  Manila, 
24c  base:  British  Manila,  19c 
base;  lath  yarn,  16%c  base;  Afri- 
can hemp,  19c  base;  cotton  rope, 
%   and   over,  3iy2c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH      BALANCES      (Caldwell.) 
33 1-3    per   cent.   off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring.      $5 ;      Lance      Tooth      or 
Lightning     Blades,     $4.70:      New 
Century,   $6.30. 
SCALES 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in     all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b..  Winnipeg. 
SCREWS 

Bright  iron,  round  head.  70  p. 
c. ;  flat  head,  75  p.c;  round  head, 
brass.  35  p.c:  flat  head,  brass. 
.171/,%,:   conch.  40%. 


SHEET   ZINC.     Any    lots,   30c. 
Black     Steel     Sheets 

10  gauge    5  00 

12   gauge    5  10 

14    gauge    5  00 

16  gauge    5  10 

17-24  gauge  4  50 

26  gauge    4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Bla-k  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  8, 
$11.00;  No  10,  $12.55. 
SOLDER  Per  pound,  30  to  31c. 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
$4.30;    %,    $4.10;    7-16,    $3.95;     %, 
$3.90. 
STAPLES 

Bright  wire,  per  cwt.,  $3.90  at 
Fort    William,    $4.30    Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt. ; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
IIY4C  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $4. 
STEEL    BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14  *  gauge,    $5 ;    16    gauge,    $5.10  ; 

17  to   24  gauge,   $4.50;   26  gauge, 
$4.60;  28  gauge,  $4.75. 

STEEL  HOOPS 

y2   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35;   %  in.,  $4.25:  1  iu.,  $4;  1& 
in.,  $4;  1%  in.,  $3.75. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,    70-10%    off   list. 
TIES.     Cow.  40  per  cent. 
TIN  AND   TIN   PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20   x  28  I.C $13  50 

20  x  28  I.X 15  00 

Terne  Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$7.50  each;  over  45  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.  +  75c; 
full  boxes,  iron,  30  p.c.  +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots, 
$14.05:  less  than  ton  lots,  $14.35. 
WIRE.  BARB 

Lyman,  4-point,  $3.50  f.o.b.  Ft. 
William,  $3.75  Winnipeg:  Glidden 
Cattle,  2  pt.,  $3.35  Ft.  William, 
$3.00  Winnipeg:  Baker  2  pt., 
$3.30  Ft.  William.  $8.35  Winni- 
peg; Winnipeg.  $2.95:  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg. $4.30:  plain  galvanized,  Ft. 
William.  No.  9,  $4.10;  No.  12, 
$4.50:  No.  1.".  Winnipeg  $4.35,  Ft. 
William  $4.75:  coil  spring,  Ft. 
William.  No.  9,  $4.05;  No;  12.  $4; 
Winnipeg,  No.  9,  $4.35;  No.  12, 
$4.30. 

Patented  screen  in   100-ft.   rolls, 
$2   per   hundred   sq.   ft. :    in   50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  ties.  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE.  ANNEALED. 

No    9.  $4.45;  10,  $4.50;  12,  $4.65; 
14.  $4.SO:   15,  $4.95;   10,   $5.10   per 
100  lbs. 
WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $41  per  doz.; 
Eze.  $41.50  per  doz.  :  Bicycle. 
$50.75  per  doz.  :  A  .lax.  $8.50  each. 
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Reinforcing  Bars  for   Concrete 

Medium  Steel,  Square  Cold  Twisted,  sizes  from  14  to  l1/^  inches, 
lengths  up  to  60  feet. 

Medium  Steel,  Plain  Round  and  Square,  sizes  from  14  to  IVi 
inches,  lengths  up  to  60  feet. 

BOILER  TUBES 

Just  now  nearly  all  boiler  owners  are  overhauling  their  boilers  and  you  should  be 
able  to  send  us  many  orders  for  new  tubes.  We  carry  from  2  inch  to  4  inch  tubes 
in  stock  for  immediate  shipment. 


We  carry  on  hand,  ready  for  immediate  delivery,  a  6,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 


^^vv':M;: 


SEND   FOR   MONTHLY  STOCK  LIST. 


lip! 
&■/  mm 
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Manitoba  Bridie  &  Iron  Works; 

Wm  w.........r-.^s<  ?       i.  a  wm-i-sne.  a     LIMITED 


WINNIPEG 


MANITOBA 


«si^w^Sv^/.,wSSS»f8»  rW?t:5w>wwW**wSiI 


TRADE  MARK  MEANS 

Business  for  Western  Canadian  Merchants 
and  Quality  for  Western  Canadian  Buyers 

MAX  Brand  Corrugated  Sheets 
Galvanized  or  Painted. 

Full  weight,  properly  corru- 
gated to  give  ample  lap  with 
minimum  loss,  well  protected 
with  adequate  coating. 


Gasoline  Barrels.  Shipping, 
Storage,  Half,  all  ready  sellers 
with  a  nice  profit. 


Stock  Troughs,  Round  End 
and  Circular.  This  construc- 
tion appeals  to  buyers  because  it 
gives  adequate  service.  Made 
to  last. 


Handle  these  lines  and  you  will  find  it  ea»y  to  hold  your  trade.    Catalogue 
No.  216  is  an  efficient  help  to  close  sales.  * 


WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 


P.O.  Box  3006 


Western  Canada's  Only   Makers  of  a  Complete   Line. 


WINNIPEG,  MAN. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  onswered. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer's  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


cStKWS  BELTING 

'Maple  Leaf'Brand 
Belt  Dressinq 

DOMINION  BELTING  CO-.LTO: 

.;'■'-;.■;  -4AW  '  CTON     CAN  A  PA  ! 


'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


BOLTS.RIVETS.WIRE  &  WIRE  NAILS 


Quality  ftltm 
Prlomm  Rlf 


NORTHERN  BOLT  *  SCREW 
CO..  LIMITED.  Owen  Sound,  Ont. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.  .  Stock   carried. 

P.W.  LAMPLOUGH  &  CO. 
Unity  Bid*..  Montreal 


This  may  be  your  chance 

An  excellent  opportunity  may  be 
awaiting  you.  Look  at  the  Want  Ad. 
page  of  this  week's  Hardware  and 
Metal   and  see  if  it  is   mentioned   there 


grHgite^ 


The      Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  Hantern  &  lamp  Co., 

HAMILTON,  CANADA  Uimittb 


K~\      BathRoomFittings 
y\  and 

'niacarA     Auto  Accessories 

are    guaranteed. 
KINZINGER,  BRUCE  &  CO.,  LTD. 

Niagara  Falls,  Canada 


HOUSE   NUMBERS 

Drop  a  card  for  prices  and  particulars 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


Winter  is  Coming 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Comes  ready   to  put  up. 

SWAN  MFG.  CO. 

Winnipeg 


HZ  LAMPBLACKS 


Wl ICKES.  MARTIN  WILCKES  CO 

13-5    WILLIAM    ST    NtWVOPH 


THE 

STURDY 

ASH  SIFTER 

Best  Sifter.     Best  Price 
Collins  Manufacturing  Company,  Toronto 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


The  PARMENTER  BULLoCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


SEE  PAGE  77  OF  THIS  ISSUE. 
IT      WILL     INTEREST     YOU. 


THE 

BEST 

BRAND 


WAGON    AND    CARRIAGE    WOODS 

BAR  IRON  AND  STEEL-HORSE  SHOES,  NAILS  AND  CALKS 
IMPLEMENT  REPAIRS  -  CRESCENT  PLOWSHARES 

D.  Ackland  &  Son,  Limited,      Winnipeg,  Calgary 


If  interested,  tear  out  this  page  and  keep  with,  letters  to  be  ansivered. 


September  23,  1916. 


HARD  W  ARE      A  N  1)     M  ETAL 


li!) 


Put  Our  Catalogue  on 
Your  Sales  Staff 

Suppose  you  put  our  catalogue  into  the  hands  of  some  customer  and  say  to  him  or 
her — "Just  look  through  this  catalogue.  Perhaps  you  will  see  illustrated  a  brush' or 
brushes  that  you  much  want." 

The  chances  are  thp.t  the  customer  will  come  across  several  brushes  that  would  be 
profitable  to  have  and  that  you  will  get  a  special  order.  That  is:  you  make  sales 
without  stock. 

THE  MEAK1NS  BRUSH  CATALOGUE 

Can  this  be  made  a  first-class  salesman  to  whom  you  do  not  haw  to  pay  a  red  cent  of 
wages  ? 

We  make  brushes  of  a  hundred  kinds.  For  artists,  furnaces, 
bannisters,  cornice,  gun  barrel,  bottles,  radiators,  stables,  auto- 
mobiles,  cream   separators,   butchers,   etc.,   etc.,   etc. 

So,  you  can  see  how  suggestive  and  valuable  our  catalogue  is. 
Send  for  a  copy  and  set  it  to  work  in  the  manner  described. 

MEAKINS  &  SONS,  LIMITED 


Warehouses 


HAMILTON,   ONTARIO 

WINNIPEG  LONDON  TORONTO 


MONTREAL 


WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGOINS,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULL,  Montreal,  Que. 
HARRY   P.   MOTJLDEN,   Winnipeg,   Man. 
GEO.  W.  LAIDLAW,  Vancouver,  B.C. 


Two  Good  Ladders 

The  Hercules 
The  Faultless 

The  HERCULES  is  abso- 
lutely the  strongest  and  saf- 
est stepladder  made.  Will 
carry  a  weight  of  3,000  lbs. 
Steps  and  top  wide  and 
strongly  trussed. 

The  FAULTLESS  is  a  great 
favourite  with  electricians, 
plumbers,  painters  and  paper 
hangers,  because  it  is  so  reli- 
able. Has  wide  steps  and  is 
very  strongly  and  carefully 
made. 

Our  catalogue  describes  these 
ladders  at  greater  length  and 
illustrates  other  ladders  and 
woodenware  specialties.  Send 
for  it.  It  is  useful  and  can 
be  made  profitable. 

The  Stratford  Mfg.  Co.,  Limited 

STRATFORD,    CANADA 


FAULTLESS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


*pur  s#* 


have  been  the 

Standard   for  over 

eighty   year* 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 
Limited,  New  York 
A.  MacFARLANE  &  CO..  Montreal 
n  Canadian  Agents. 


■^5^=?===?- 


THE 

CANNON 
OILER" 


FORCES 

THE   OIL 

ANYWHERE 

Easy  Seller  Because — 

It  is  exceptionally  convenient,  quick 
acting   and   an   oil  saver. 

Just  what  meets  a  long-felt  demand 
for  an  oil  can  in  which  oil  is  en- 
tirely controlled  by  the  operator  in 
whatever  position  the  cai,  may  be 
held.  Not  a  drop  of  oil  need  be 
wasted,  as  the  flow  of  oil  stops  the 
instant  the  pressure  on  the  plunger 
stops. 

A  sure  good  sale  and  splendid  profit. 
Order  it  now. 

R.  E.  BLOOMER 

KEITHSBURG,  ILL. 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for   booklet. 

F.  E.  Myers  &  Bro- 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,  Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

1 

SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  Rope. 

Star  Brand  Cetton  Clothe*  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE   DEALERS   SELL  THEM 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds   and   cultivates   the   soil   and   does 
the   work   in   half   the   time,   and   better, 
easier  and  more  satisfactorily. 
Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud.   Minn. 
Sold  by  all  jobbers. 


Kindly  Mention  This  Paper  When  Writ- 
ing Advertisers. 
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Auger     \      LET    US 

11.  \  QUOTE 

Nuts,  Bolster\  YO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

PlKlNSON^KOMRrV 


[ORpN- 


HAMUJTON       win^ 


WE  SHIP/  co,.«, 
PROriPT-/  £z 

■  ■**-  /and  Burrs, 

!■  1  ./  Cap  and  Set 

Screws,  Wood 
Screws,  Tackc,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,  U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
i\  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BELNG  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your   jobber  to-day. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers   of    Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  It's  the  best 
Peavey   made. 


Improved  Patent  Flush 
Handle 


TRADE 


CHESTERMAN'S 


MEASURING  TAPES  "ZXT 

J    C 


and  Steel 

MARKS 


CONSTA^ 


TREMBLE 


ip"WIJMI|llUpiMp^ 


Fori  Prices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,   404  Coristine  Bldg.,  Montreal 


ffimTfTlTlTlTlTlTlTlTlTlTlTrT 


Steel  Rules,  Gauges,  etc. 


Engineers'  Small 
Tools 


You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in     this  paper. 

If  interested,  tear  out  this  paqe  and  keep  with  letters  to  he  answered. 
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CLASSIFIED    LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely  for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium    Co.,    Toronto. 
Aluminum   Solder 

British    Aluminium   Co.,    Toronto. 

Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 
Aluminum  Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Mecca   Specialties  Co.,    Ltd.,   Toronto. 

Aluminum,    Alloy,    Ingot, 
Sheet,   Wire 

British   Aluminium   Co.,   Toronto. 
Ammunition 
Dominion   Cartridge  Co.,   Montreal. 
Dupont  Powder  Co.,   Wilmington,  Del. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor. 
Animal    Traps 
Oneida     Community,     Niagara     Falls, 
Ont. 
Asbestos  Papers 

Roofers  Supply   Co.,   Ltd.,   Toronto. 
Asbestos   Pipe   Coverings 
Canadian    H.    W.    Johns-Manville   Co., 
Ltd.,   Toronto. 

Ash   Sifters 

Collins  Mfg.   Co.,   Toronto. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

'Montreal. 
J.    Samuels,   Toronto. 

Asphalt    Shingles 

Bird   &   Son,   Hamilton. 

Auger  Bits 

Russell      Jennings      Mfg.      Co.,       St. 
Catharines, 

Vuto    Accessories 

Vdamson  Mfg.   Co.,   Hamilton. 
badger  Craft  Shops,  Sheboygan,  Mich. 
Vhe  Carborundum  Co.,   Niagara  Falls. 

N.Y. 
Oaverhill,   Learmont  &  Co.,   Montreal. 
Hyslop   Bros.,   Ltd.,  Toronto. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzinger,     Bruce     &     Co.,     Niagara 

Falls,  Ont, 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.   S.  Starrett  Co.,   Athol,  Mass. 
Trimont  Mfg.   Co.,   Roxbury,   Mass. 

Awnings 

J.    Pickles,    Winnipeg. 

Axes,    Safety,  Pocket   and    Camp 

Marble   Arms  &   Mfg.    Co.,   Gladstone, 
Mich. 

Axles 

B.  J.  Coghlin,  Montreal. 

Babbitt   Metal 

Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Owl   Metal  Co.,  Winnipeg. 
Tallman    Brass    &   Metal   Co.,    Hamil- 
ton. 

Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
Marble   Arms  &   Mfg.    Co.,   Gladstone, 

Mich. 
Bale-Ties 

Frost   Steel   &   Wire  Co.,   Ltd.,   Ham- 
ilton. 
Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont. 
The   Stanley  Works.   New   Britain. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Bar   Clamps 
National     Machinery    &    Supply     Co., 
Ltd.,  Hamilton. 
Bar  Iron 
Canadian  Tube  &   Iron  Co.,   Montreal. 
Manitoba   Bridge   &    Iron   Wks.,    Ltd., 

Winnipeg,  Man. 
Steel  Co.   of   Canada,    Hamilton. 
London    Rolling   Mills   Co.,    London. 

Bar   Iron   and    Steel 

Dominion     Iron    &    Steel    Co.,    Ltd., 
Sydney. 
Barn  Door  Hangers 

B«atty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg.    Man. 
Canada    Steel    Goods  Co.,    Hamilton. 
Cushmtn  Motor  Wks.,  Ltd.,  Winnipeg. 
Richards-Wilcox    Co.,     Ltd.,     London, 

Ont. 

Barn   Equipment 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg.    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 


Bath    Room   Fittings 

Kinzinger,  Bruce  &  Co.,  Niagara 
Falls,    Ont. 

Landers,  Frary  &  Clark,  New  Britain. 
Batteries    and    Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 

Interstate    Electric   Novelty   Co. 

Mainer  Electric  Co.,  Ltd.,  Winnipeg. 
Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 
Bicycles    and    Accessories 
Johnson's,   Iter,   Arms   &   Cycle   Wks., 

Fitchburg,   Mass. 

Bits 

Progressive      Mfg.       Co.,       Torrington. 

Conn. 
Russell,      Jennings      Mfg.      Co.,      St 

Catharines. 

Boilers.   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts  and   Nuts 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

London    Bolt   &   Hinge   Wks.,    London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,  Panic 

Wm.   Newman  &  Sons.  Ltd.,  Birming- 
ham,  Eng. 
Box  Chisels 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,~  Conn. 

Box   Openers 

Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port, Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.   Corp..   Bridge- 
port,  Conn. 
Box     Strapping 
J.   E.    Beauchamp   &   Co..    Montreal. 
The     Stanley     Works,     New     Britain. 
Conn. 
Box   Hinges   and   Locks 
J.   E.    Beauchamp   &  Co..    Montreal. 
The     Stanley     Works.      New      Britain, 
Conn. 
Braces 
Goodell-Pratt   Co.,   Greenfield.    Maw. 
Miller's   Falls   Co.,   New   York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Brackets,    Shelf 

Atlas  Mfg.'   Co..   New   Haven.    Conn. 
Canada  Steel   Goods   Co.,   Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs  Co.,   Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros.,    Ltd..    London.    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Tallman    Brass  &  Metal   Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets.    Tubes    and    Rods 

Tallman    Brass  &  Metal    Co.,  Hamilton. 

Williams   Bros.    &   Piggott,   Ltd.,    Bir- 
mingham,  Eng. 
Bread   Mixers 

Landers,  Frary  &  Clar',.  New  Britain. 
Brooms 

American  Broom  Works,  St.  Basi'.e, 
Que. 

Boeckh    Bros.    Co.,    Toronto. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

T.    S.    Simms   &    Co.,    St.    John,    N.B. 

Stcrvens-lTepner  Co..    Port  Elein. 

Walter  Woods  &  Co..   Hamilton.   Ont. 


iJrushes 

American    Bioom    Works,    St.    Basile. 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,  Out. 
T.    S.    Simms   &   Co.,    St.   John,   N.B. 
Stevens-Hepner  Co.,    Port   Elgin. 
G.    F.    Stephens    &   Co.,    Winnipeg. 

Builders'   Tools   and    Supplies 

Caverhill,   Learmont  &   Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works. 

London,   Ont 
Hovvland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
I.nfkin    Rule   Co.,    Windsor,    Ont. 
Millers  Falls  Co..   Millers   Falls,   Mass. 
National     Machinery     &     Supply    Co.. 

Hamilton. 
North   Bros.    Mfg.    Co.,   Philadelphia. 
Richards- Wilcox    Canadian    Co..    Ltd.. 

London.    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New   Britain. 
The   L.    S.    Starrett  Co.,   Athol,    Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont   &   Co.,   Montreal. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Rowland.  H.  S..  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls   Co..   Millers  Falls.   Mass. 

National     Machinery     &    Supply     Co.. 

Richards-Wilcox  Canadian  Co.,  Ltd. 
London.    Ont. 

The  Stanley  Works,  New  Britain. 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Building  Paper 

Ttird    &    Son.    Hamilton. 

Roofers   Supply  Co.,   Ltd.,   Toronto. 

Buildings,   Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.   F.    Stephens   &  Co.,   Winnipeg. 
Burrs 

Parmenter  &   Bulloch   Co. .  Gananoqup. 

The  Stanley  Works,  New  Britain. 
Conn. 

The    Steel    Co.    of    Canada,    Hamilton. 

Butter  Workers  and  Boxes 

Beatty  Bros..  Ltd.,  Fergus,  Ont.: 
Winnipeg,   Man. 

Butts 

Canada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,     New      Britain. 
Conn. 

Butts   and   Hinges 

Canada   Steel   Goods  Co..   Hamilton. 

The     Stanley     Works,      New     Britain. 
Conn. 
Butts,    Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Calipers 

L.   S.   Starrett  Co.,    Athol,   Mass. 
Camp    Furniture 

J.    Pickles.    Winnipeg. 
Cans 

Thos.    Davidson   Mfg.   Co.,    Montreal. 
Carriers,  Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.: 
Winnipeg,    Man. 

Carriers,   Cash   and   Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion   Sheet  Metal  Co.,  Hamilton. 

A.   C.    Leslie  Co. ,   Montreal. 

Roofers   Supply  Co.,   Toronto. 

Winnipeg      Ceiling      &      Roofing      Co.. 
Winnipeg. 
Carpet    Sweepers 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges 

Dominion    Cartridge   Co.,    Montreal. 

Remington  Aims  Union  Metallic  Cart- 
ridge Co.,   Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,  Frary  &  Clark,  New  Britain. 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire   Co.,    Hamilton 
McKmnon  Chain   Co.,   St.   Catharines 
Ceilings,  Metal 

-Metallic     Roofing     Co.,     Toronto    and 

Winnipeg.  ' 

Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,    Liquid 

Can.  H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 

Chafing  Dishes 

Landers,   Frary  £  Clark,  New  Britain 
Conn. 

Chamois,    Sponges 

Universal  Sales  Co.,   Montreal. 

Chain   Drills 

Goodell-Pratt   Co.,    Greenfield,   Mass. 
North   Bros.   Mfg.  Co.,   Philadelphia. 

Chain   Manufacturers 

Greening    B.,   Wire  Co.,   Hamilton. 

The    Andrew    B.     Hendryx    Co.,    New 
Haven.    Conn. 

McKinnon   Chain  Co.,   St.    Catharines. 
Chain,    Trace,   Logging,   Halter, 
Dog    Leads,   Agricultural 

Greening,   B      Wire  Co.,  Hamilton. 

McKinnon   Chain  Co.,   St.    Catharines. 
Chains 

B.   J.   Coghlin,   Montreal. 

Greening    B.,   Wire  Co.,  Hamilton. 

The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 

McKinnon  Chain  Co.,   St.   Catiarines. 
Chair   Seats,  Fibre 

J.   E.    Beauchamp  &  Co.,   Montreal. 
Chisels 

Buck   Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co.,   Greenfield,   Mass 

Stanley  Rule  &  Level  Co.,  N.  Britain. 

•  Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont  • 

Winnipeg,   Man. 
Cummer-Dowswell,     Ltd.,     Hamilton. 
Clamps,  Rack 
Beatty    Bros.,     Ltd., 

Winnipeg,    Man. 

Clippers,  Ail  Kinds 

American    Shearer   Mfg.    Co.,    Nashiu 
Crescent  Mfg.   Co.,  New  York,   N.Y.  ' 

Clocks 

The  Western  Clock  Co.,   La  Salle,   111. 

Clothes  Pins 

Wm.    Cane   &    Sons   Co.,    Newmarket. 
Meakins   &   Sons.    Hamilton. 
Walter  Woods  &  Co.,  Hamilton. 

Clothes  Driers 

Cummer-Dowswell,    Ltd.,     Hamilton. 
McFarlane    Ladder   Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Ont. 

Clothes    Line 

R.   Bird  &  Co.,  Crewkerne,  Eng. 
Hamilton  Cotton  Co.,  Hamilton,   Ont. 

Clothes  Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 

Winnipeg,   Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods    &    Co.,    Hamilton. 

Coal    Chutes 

The     Dennis     Wire    &     Iron     Works. 

London,    Ont 
Manitoba   Bridge   &    Iron   Wks.,   Ltd.. 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,  Frary  &   Clark,  New  Britain. 

Colors,   Dr.) 

W.   B.   Bate  &  Co.,  Toronto. 
Canada   Paint  Co.,  Montreal. 
Allan   Munro  Color  Co.,    Montreal. 
The  Ottawa  Paint  Works,  Toronto. 
A.  Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,  Ltd.,   Montreal. 
G.  F.  Stephens  fe  Co.,  Winnipeg-. 
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TARRED  FELT 


SPECIFY 
DOMINION  BRAND 

J.  H.  McCOMB,  LIMITED  JSSrSS  £•£#*&  &.  MONTREAL 


CROWBARS 


We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


C.  J.  SHURLY                      R.  F.  SHURLY  FRED  SHURLY  H.  W.  BYRNE                      M.  M.  PARKS 

President                                  Vice-President  Gen.  Manager  and  Treas.          Gen.  Superintendent  Secretary 

You  make  constant  demand  when  ^tfSSSBSEtSSgJtefc^  Tne  Product  is  Canadian 

you   sell    the   besl    goods.      Arrow  '  ^^^^S^B^^^^H^^  The  Workmen  are  Canadian 

Head  Saws  will  thoroughly  satisfy  rfmvp      ^^Sr^r^^^t^RouND  mi      •-             ■    n        v 

•      '  CURVL    .....  ^aa»n»  -•-  GR0UND  rhe  Factory  is  Canadian 

the  most  particular,    li  is  the  best  r^    aOIfjP^j^—Si rSfc     ~\ 

possible   product   of   human   skill  ^f%    no.    ^    44.^  The  Capital  is  Canadian 

and  long  experience.  ^'"qmutvumo*****  The  Profits  remain  in  Canada. 


The  Easiest  Sold,  and  Profits  Ideal 


R.  H.  SMITH  COMPANY,  LIMITED  ST.  CATHARINES,  ONT- 

Est.  1855 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Cold   Rolled    Strip   Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency 

Assignees    Agtnts.    Limited,    Toi,nto. 
Compasses 
Marble   Anns  &    Mfg.    Co.,   Gladstone, 

Mich. 
Conductor  Pipe 
The   Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Roofers    Supply    Co.,    Ltd.,    Toronto. 
Wheeler    &    liain,    Toronto. 
Winnipeg     Ceiling     &       Roofing      Co., 

Winnipeg. 

Coping   Saws 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Cord,   Wire  Picture 
The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 
Cordage 
Hamilton    Cotton   Co.,    Hamilton. 

Cornices,  Metal 

Metallic    Roofing    Co.,    Toronto,    Win- 
nipeg. 
Pedlar  People,   Ltd.,   Oshawa,  Ont. 
Roofers    Supply   Co.,    Ltd.,    Toronto. 
Wheeler   &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated   Fasteners 
J.  E.   Beauchamp  &  Co.,  Montreal. 
The   Stanley   Works,   New   Britain. 
The    Steel    Co.    of    Canada,    Limited, 
Hamilton. 
Corrugated   Iron 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co.,    Ltd.,   Toronto. 
Winnipeg    Steel     Granary    &    Culvert 

Co.,   Winnipeg. 
Wheeler   &    Bain.    Toronto. 
Corrugated   Aluminum 
The     British      Aluminum     Co.,      Ltd., 
London,   Eng. 
Cow    Stalls   and    Stanchions 
Bull  and  Calf  Pens. 
Beatty  Bros.,   Ltd.,   Fergus,  Ont..   and 
Winnipeg,    Man. 

Cow  Ties 

Greening,   B..    Wire  Co.,    Hamilton. 
McKinnon  Chain  Co.,  St.   Catharines. 
Cranes,    Hand    Power 

Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Cranes,  Overhead  Travelling 
Manitoba   Bridge   &    Iron   Wks.,    Ltd.. 
Winnipeg.   Man. 
Crate  Openers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port.  Conn. 
Crowbars 
B.   J.   Coghlin,   Montreal. 

Culverts 

Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel      Granary     &    Culvert 
Co.,    Winnipeg. 

Cuspidors  „       .... 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Cutlery,    Razors,    Scissors.   Etc. 

Acme   Shear   Co..   Bridgeport,   Conn. 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Canadian   Wm.    A.   Rogers,    Ltd.,   Tor- 

Caverhill.   Learmont  &  Co.,   Montreal. 
Crookes,    Jonathan,   &   Son. 
Geneva   Cutlery  Co..   Geneva,   N.T. 
Howlnnd.  H.  3..  Sons  &  Co.,  Toronto. 
Huttnn.   Jas..    &  Co..    Montreal. 
Landers,  Frary  &  Clark,   New  Britain, 

Marble'  Arms   &  Mfg.    Co.,   Gladstone, 

ATirh 
McGlashan.   Clarke  Co.,  Ltd.,  Niagara 

Oneida     Community.       Ltd.,       Oneida. 
Ger>'T'Wostenholni    &    Son.     Sheffield. 
Eng. 

Cutting  Fliers 

Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,  Conn. 

Cvclcs 
Johnson's.   Iver,   Arms  &   Cycle   Wks., 
Fitchbur«,    Mass. 

Derricks 

Manitoba   Bridge   &   Iron   Wks.,   Ltd., 
Winnipeg,    Man. 
Disinfectants 

Continental    Oil    Co.,    Winnipeg. 
Display  Racks,  Wire  Cloth 

R.    M.    Bowser   &   Son,    Renfrew,    Pa. 

Pratt  &  Whitney  Co.,  Dundas,   Ont. 

Door   Bolts 

The  Stanley  Works,    New   Britain. 


Door   Checks 

Wm.  Newman  &  Sons,  Birmingham. 
Door  Hangers 

Canada' Steel  Goods  Co.,  Hamilton. 

Cushman  Motor  Works,  Winnipeg, 
(Man. 

Myers,    F.    E.,    &    Bro.,    Ashland,    O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don, Oi'i. 

1'he   Stanley   Works,    New   Britain. 
Door    Springs 

Chicago  Spring  Butt  Co.,  Chicago,   111. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Drills 

Pratt  &  Whitney  Co..  Dundas,  Ont. 
Draw    Pulls 

The  Stanley  Works,   New  Britain. 
Drills,  Brick  and   Stone 

Whitman  &  Barnes  Mfg.  Co.,  Si. 
Catharines. 

Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian    Carbon    Co.,    Ltd.,    Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 

The   Maytag    Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Fa  vest  roughs 

Thos.   Davidson  Mfg.  Co.,  Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,   Ltd.,   Oshawa,   Ont. 

Roofers  Supply  Co.,   Ltd.,  Toronto. 

Wheeler  &   Bain   Co..   Hamilton. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg 

Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal 
Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofei-3  Supply  Co.,   Ltd.,   Toronto. 
Wheeler  &  Bain.  Toronto. 
Winnipeg      Ceiling      &      Roofing    Co.. 

Winnipeg. 

Electric   Heating   Specialties 

Landers.   Frary  &  Clark,  New  Britain 
Renfrew    Electric   Co.,    Ltd.,    Renfrew. 
Electric  Fixtures 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co...  Toronto. 
Mainer    Electric    Co.,    Ltd.,    Winnipeg. 
Northern  Electric  Co..   Ltd.,  Montreal. 
I       Renfrew    Electric    Co.,    Ltd.,    Renfrew. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
i    Electric  Irons 

I       Landers,   Frary  &  Clark,   New  Britain. 

Northern  Electric  Co..  Ltd.,   Montreal. 

Renfrew   Electric  Co.,    Ltd.,    Renfrew. 

Electric  Tools 

John    Oakey    &    Sons.    Ltd.,    London. 

Eng. 

Emery 

John  Oakey  Sc  Sons,  Ltd.,  London. 
Eng. 

Emery   Cloth 

John    Oakey    &    Sons,    Ltd 

Eng. 
G.    F.    Stephens   &  Co, 
Emery  or  Corundum  Wheels 

The  Carborundum   Co..    Niagara   Falls. 
N.T. 
Emery   Wheels 

American    Grinder    Mfg.    Co.,    Milwau- 
kee, Wis. 
I  ■     John    Oakey    &    Sons,    Ltd.,    London. 
Eng. 

;   Enamels 

W.   B.   Bate  &  Co.,  Toronto. 
Berry   Bros.,    Walkerville,    Ont. 
Canada    Paint    Co.,    Montreal. 
Dougall    Varnish    Co..    Ltd..    Montreal. 
Martin^Senour    Co.,    Montreal. 
The  Ottawa   Paint  Works.   Toronto. 
Pratt   &  Lambert.   Bridgeburg.    Out. 
A.    Ramsay   &   Son.   Co  .    Montreal. 
Snerwin-'Williams    Co..    Montreal. 
G.  F.  Stephens  &  Co..  Winnipeg. 

Enameled   Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Fnd    Cutting   Nippers 

Bridgeport  Hdwe.  Mfg.    Corp..    Bridge 
port .    Conn. 
Escutcheon  Pins 
The   Paranenter  &   Bulloch   Co.,    Oana- 

noque,  Ont. 
The  Steel  Co.   of  Canada,   Ltd..  Ham- 
ilton. 
Eveners,  3,  4  and  5  Horse 

Wm.  Newman  &   Sons,   Ltd.,   Birming- 
ham.  Eng. 
Farm    Eighting    Outfits 

Mainer    Electric    Co.,    Ltd.,    Winnipeg. 
Fanlight    Gear 
Wm.   Newman  &  Sons.   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 
J.  E.   Beauchamp  &  Co.,   Montreal. 
Stanley    Works.     New    Britain.    Conn. 
Fasteners,  Storm,  Sash 
and    Screen 
Stanley    Works,    New    Britain,    Conn. 


London. 
Winnipeg. 


Fercing,    Farm,    Poultry,    Woven 
\\  ire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,    Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling    Bros.,    Ltd..    Montreal. 

A.   Ramsay  &   Son  Co.,    Montreal. 
Figured    Rolled    Glass 

A.    Ramsay   &   Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett    Co.,    G.    &    H,    Philadelphia. 

Delta  File  Works,  Philadelphia,  Pa. 

Henry  Disston   &  Sons,  Toronto. 

Nicholson    File    Co.,     Port    Hope. 

Simonds     Canada      Saw      Co.,       Ltd.. 
Montreal 
Firearms 

Harrington  &  Richardson  Arms  Co.. 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington    Aims    U.M.C.    Co.,    Wind- 
sor. 
Fire   Brick 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Fire  Clay 

Manitoba    Bridge    &    Iron    Wks.,    Ltd.. 
Winnipeg,    Man. 
Fire   Door   Fixtures 

The    Dennis     Wire     &     Iron    Works, 

London,    Ont. 
Pedlar    People,    Oshawa,    Ont. 
The   Stanley   Works.   New   Britain. 
Richard  Wilcox  Can.  Co.,  London. 

Fire  Escapes 

The  Dennis  Wire  &  Iron  Works, 
London.    Ont 

Canada  Wire  &  Iron  Goods  Co.. 
Hamilton 

Manitoba  Bridge  &  Iron   Works,   Ltd.. 
Winnipeg,    Man. 
Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Canada  Wire  &  Iron  Goods  Co..  Ham- 
ilton. 

The    Dennis      Wire      &     Iron     Works. 
London.    Ont. 
Fishing  Tackle 

Andrew  B.   Hendryx  Co. 

Marble    Arms   &  Mfg.    Co..    Gladstone. 
i  Mich. 

Flashlights,   Electric 

Canadian   Carbon    Co.,    Ltd..    Toronto. 

Interstate  Electric  Novelty  Co.,  Ltd.. 
Toronto. 

Mainer    Electric    C.    Ltd..    Winnipeg. 

Northern   Electric  Co..  Ltd.,  Montreal. 

Wm.  Newman  &  Sons.  Ltd.,  Birming- 
ham,   Eng. 

Flii>t   Paper 

John    Oakey    &    Sons,    Ltd.,    London. 
Eng. 
Food    Choppers 
Landers,   Frary  &  Clark.  New  Britain. 

Force    Cups 

Canadian    Consolidated     Rubber     Co., 

Montreal. 
Gutta    Pereha    &    Rubber,    Ltd..    Tcr- 

onto. 

Forgings 

Manitoba  Bridce  &  Iron  Wks.,  Ltd., 
Winnipeg.    Man. 

The  Steel   Co.    of  Canada,   Ltd.,   Ham- 
ilton 
Friction   Hoists 

Manitoba  Bridge  &  Iron  Wks.,  ltd.. 
Winnipeg.    Man. 

Funnels 

The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 

Clare  Bros.  &  Co.,  Ltd.,  Preston.  Ont. 

Findlay    Bros.    *    Co.,    Ltd..    Carleton 
Place,   Ont. 
Gaffs,    Fishing 

Marble   Arms   &   Mfg.    Co.,    Gladstone. 
Mich. 
Galvanizing 

Canada  Metal   Co..  Toronto. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 
Galvanized  Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght,  Ltd.,  Bristol,  Newport 
and  Montreal. 

The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 

Roofers  Supply  Co.,   Ltd.,   Toronto. 

Wheeler  &   Bain,   Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios.,     Ltd.,     Feigns,     Ont., 

Winnipeg,    Man. 
Winnipeg     Ceiling     &      Rooting     Co., 

Winnipeg. 

Galvanized    Ware 

Thos.     Davidson    Mfg.    Co.,    Montreal. 
H.   S.   Howland,  Sons  &  Co.,  Toronto. 

Galvanized     Wire 

Dominion  lion  &  Steel  Co.,  Ltd., 
Sydney. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd., 
London,   Ont. 

Garages,    Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto 
and    Winnipeg. 

Garage   Hardware 

Caverhill,   Learmont  &   Co.,   Montreal. 

Lewis    Bros.,    Ltd.,    Montreal. 

Frank   Mossberg   Co.,   Attleboro,   Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don.   Ont. 

The  L.   S.  Starrett  Co..  Athol,  Mass. 

Trimont   Mfg.   Co.,   Roxbnry,   Mass. 

The  Stanley  Works,  New  Britain. 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.    Co.,    Montreal. 
Garden    Tools 

Ward    &    Payne.    Sheffield,    Eng. 
Gas  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Jas.  .Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,  Mich. 
Gasoline  Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,  Farm  and   Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

AIcGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

Gauges 
Pratt  &  Whitney  Co.,  Dundaa,  Ont 
L.   S.   Starrett  Co.,   Athol,  Mass. 

Glass 

A.   Ramsay  &   Son  Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winniptg. 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glass   Cutters 

Goodell-Pratt   Co.,    Greenfield,    Mass. 
Miller   Falls  Co.,   Millers   Falls,   Mass. 
A.   Ramsay  &   Son   Co.,   Montreal. 
Glass  Cutting  Boards 
The    Lufkin   Rule   Co.,   Windsor,   Ont. 

Glass,  Ornamental 
A.   Ramsay  &   Son   Co.,   Montreal. 
G.    F.    Stephens  &  Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glass,    Sheet    and    Figured 

A.   Ramsay  &  Son   Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London. 

Eng. 
A.   Ramsay  &   Son  Co.,   Montreal. 

Glass,  Wired 
A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co., 
Ont. 

Glazier's   Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
A.  Shaw  &  Son,  London,  Eng. 

Glue 

W.    B.    Bate  &  Co.,   Toronto. 

G.   F.   Stephens  &   Co..   Winnipeg. 

Gouges 

Buck  Bros.,  Milbury,   Mass. 

Granaries.   Portable,   Metallic 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,  Ont 

Grindstones 

American    Grinder    Mfg.    Co.,    Milwau- 
kee,  Wis. 
Cleveland   Stone  Co.,   Cleveland. 
Millers  Falls  Co.,   Millers  Falls,  Mas*. 
Richards-Wilcox  Mfg.  Co.,   London. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

111  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


/ 


-C^\sN^»«^        We  have  economical         ^"**»^x^-- 
and    correct    methods    of    produc- 
tion, which   means  that  you  get  bar  iron 
that  is  absolutely  reliable  in  toughness,  strength 
and  workability  at  the  lowest  prices. 
The    consignments   you   receive   from   time   to   time   are    the 
same  through  and   through. 

Carry  a  stock  for  your  customers — a  splendid  profit  awaits 
you.     If  you  prefer  we  can  ship  direct  from  mill. 

London  Rolling  Mills  Co.,  Limited,  London,  Canada 

Sales  Agents: 

Manitoba,    Bissett    &    Webb,    Limited, 

Winnipeg;    British    -Columbia, 

McPherson   &   Teetzel, 

Vancouver. 

'//  / 1 1  \\\\  pTwwW 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime   Metals   for   the    Manufacture    of   Nickel   Steel,   German   Silver,   Anodes    and    all 
remelting    purposes.      Our    Nickel    is    produced    as    Rods,    Sheets,    Strip    Stock,    Wire 

aDd   Tubes. 

_  .  t  vVe   are    SOLE    PRODUCERS   of   this    natural,    stronger- 

fAQ  IN£/  than-steel,  non-corrodible  alloy. 

*  Manufactured   forms   are   Rods,   Plats,   Castings,    Tubes, 

ll*  _  _    _    |  Sheets,   Strip  Stock  and  Wire. 

"'   C.    I    A  ■"*  Send   Inauiries   Direct  to  TJs. 

The   International   Nickel   Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Grinders,  Grain 

Beatty     Bros.,      Lui.,      Fergus,    Ont. ; 

Winnipeg,  Man. 
Cushman  Motor  Wks.,  Ltd..  Winnipeg. 
Grinders.    Tool   and    Sickle 
American   Grinder    Mfg.    Co.,    Milwau- 
kee,  Wis. 
Grinders,   Power 
American    Grinder    Mfg.    Cu.    Milwau- 
kee, Wis. 
Grinding    Compound 
The  Carborundum  Co. 
Gun's 
Caverhill,    Learmont  &  Co.,    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,    Iver,    Arms   &  Cycle  Wks., 

Fitchburg,    Mass. 
Marble  Arms  &   Mfg.    Co.,    Gladstone, 

Mich. 
Remington    Arms-Union     M.     C.     Co., 

Windsor,  Ont. 
Ross  Rifle  Co.,  Quebec. 
Gun    Implements   and   Oil 
Marble   Arms  &   Mfg.   Co.,    Gladstone, 
Mich. 
Hack   Saw  Blades 

E.  C.    Atkins  &   Co.,    Hamilton,    Ont. 
Henry  Disston  &   Sons,   Toronto. 

L.    S.    Starrett   Co.,    Athol,    Mass. 
Victor  Saw   Works^   Hamilton,    Ont. 
Hack    Saw   Frames 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Henry   Disston   &    Sons,    Toronto. 
Goodell-Pratt  Co.,    Greenfield,    Mass, 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery     &     Supply    Co., 

Ltd.,   Hamilton. 
Victor   Saw    Works,    Hamilton.    Ont. 
Hack    Saw   Machines 

Victor  Saw   Works,  Hamilton.    Ont. 
Hame   Fasteners 

Imperial  iMfg.  Co.,  Welland,   Ont. 
Hammers 
Stanley    Rule   &   Level  Co.,    New    Bri- 
tain, Conn. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles 

Still.   J.    H.,    Mfg.    Co.,   St.    Thomas. 
Hand    Hoists 
Manitoba    Bridge  &    Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Hand   Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Mainer   Electric    Co.,    Ltd.,    Winnipeg. 
Hand    Screws 
National     Machinery     it,    Supply     Co., 
Ltd.,    Hamilton. 
Hangers,  Storm,  Sash  and  Screen 

The    Stanley    Works.    New    Britain. 
Hardware.  Metal  Window 

The    Stanley    Works,    New    Britain. 
Harvest   Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.: 

Winnipeg.    Ont. 
H.  S.  Howland,  Sons  St.  Co.,  Toronto. 
Hay   Unloading   Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.: 
Winnipeg.    Man. 

F.  E.    Myers  &  Bros.,   Ashland,   Ohio. 
H»v    Wire 

Frost    Wire    Fence    Co.,    Ltd..    Hamil- 
ton.  Ont. 
Heating   Drums 

Collins   Mfg.    Co.,   Toronto. 
Hinges 
Canada   Steel    Goods  Co.,    Hamilton. 
London  Bolt  &  Hinge  Works,  London. 

Ont. 
The    Stanley    Works,    New    Britain. 
Hinges,   Spring 

Chicago   Spring   Butt  Co.,   Chicago. 
Hockey    Sticks 

Still,  J.  H.,  Mfg.   Co.,  St   Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman  Motor  Wks.,  Ltd..  Winnipeg 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,   Man. 
Hollow    Handle   Tool    Sets 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port,  Conn. 
Hooks 
The    Stanley  •  Works,    New    Britain. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops.   Steel  and   Wire 
The   Laidlaw   Bale-Tie   Co..   Hamilton. 
The  Steel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 
'Hooks,  Conductor 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  &   Bain,    Toronto. 
Hooks,  Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Hooks.   Hat   and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton.  Ont. 
Horns,   Automobile 

Hyslop   Bros.,    Limited,    Toronto. 
Horseshoes  and  Nails 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,  Garden  and  Lawn 
<-•.,.,,,,*,•.,„     Consolidated     Rubber     Co. 
Montreal. 


Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 

Horse   Covers 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Hot  Plates 

Collins    Mfg.    Co.,    Toronto. 
Ice  Cream    Freezers 
Win.   Crane   &   Sons    Co.,    Newmarket, 

Ont. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice    Cutting    Tools 

North  Bros.   Mfg.    Co.,    Philadelphia. 
Incubators 
Collins  Mfg.    Co.,   Toronto. 
Cushman  Motor   Wks.,  Ltd.,  Winnipeg. 
Iron   and    Steel   Bars 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
London    Rolling    Mill    Co.,    London. 
Manitoba    Bridge    &    Iron    Wks..    Ltd.. 

Winnipeg,  Man. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Iron  Pipe 
Canadian  Tube  &  Iron  Co.,   Montreal. 
The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Iron  Pumps 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co.,  Gait. 
F.   E.    Myers  &  Bros.,   Ashland,  Ohio. 
Ironing   Boards 
McFarlane   Ladder   Works,    Toronto. 
Stratford  Mfg.    Co.,    Ltd.,    Stratfcrd. 

Jacks,  Auto 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Japans 

Berry  Bros.,   Walkerville.   Ont. 
W.   R.   Bate  &  Co..  Toronto. 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Joist   Hangers 
Manitoba   Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 

London,   Ont. 
Kitchen  Cabinets 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 

Ont. 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,     London, 

Eng. 

Knives.  Hunting  and   Fishlne- 

Geo.     Butler    &    Co.,    Ltd.,    Sheffield. 
Eng. 

Landers,  Fran'  &  Clark,  New  Britain. 
Conn. 

Marble    Arms   &    Mfg.    Co.,    Gladstone. 
Mich. 

Geo.    Wostenholm    St    Sons,    Sheffield. 
Eng. 
Straw  Knives 

R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines,   Ont. 
Knurling   Tools 

Pratt    &    Whitney   Co.,    Dundas.    Ont. 
Ladders.  Step 

J.  E.   Beauchamp  &  Co..  Montreal. 

Beatty     Bros..     Ltd.,     Fergus,     Ont.: 
Winnipeg,  Man. 

McFarlane    Ladder    Work=     Toronto. 

G.    F.   Stephens  &,  Co..   W;rmipee. 

Stratford    Mfg.    Co.,    Stratford,    Ont. 
Ladders,  Shelf 

F.  E.    Myers   &    Bro..    Ashland.    Ohio 
Richards-Wilcox    Canadian    Co..     Lon- 
don.  Ont. 

Lampblack 
Barton    Netting  Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co.,    New   York. 

G.  F.    Stephens  St  Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co..     New 

York. 
Lamps.    Electric 
Amalgamated    Electric   Co..    Toronto. 
Rasters,    .Tackson    Co.,    Toronto. 
Mainer   Electric  'Co.,    Ltd..    Winnipeg 
Lanterns,  Gasoline 
Canadian   Carbon  Co..    ltd..   Toronto. 
National    Stamping    &    Electric    Wk«.. 

Chicago,  111. 
Lntc.hets 
The     Stanley     Works.      New     Britain 

Conn. 
Lawn    Fencing    and    Gates 
Banwell-Hoxie  Wire  Fence  Co.,  Ham 

ilton. 
Canada   Wire  Sc  Iron  Goods  Mfg.  Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works. 

London.    Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham 

ilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil 

ton. 
McGregor-Ranwell     Fence    Co.,    WaT<- 

erville.   Ont. 
Lawn   Mowers 
Whitman     &    Barnes     Mfg.     C  >..     St. 

Catharines. 
Lawn    Settees 
Th»     n«nn;"     Wire     &     Iron      Works. 

London,   Ont. 


Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Stratford    Mfg.    Co.,    Stratford. 
Lawn    Swings 
J.   E.    Beauch.imp  &  Co.,  Montieal. 
McFarlane    Ladder    Works,    Toronto. 
F.   E.   Myers  &  Bro.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
Linseed   Oils 
Dominion      Linseed      Oil     Co.,      Ltd., 

Montreal. 
A    Ramsay   &  Son   Co.,   Montreal. 
Lead   Pipe 
Canada  Metal   Co.,    Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   &   Sons,   Toronto. 
Lufkin   Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,      New 
Britain,   Conn. 
Litter   Carriers,   Track 
und   Fittings 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,   Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron      Works, 
London,    Ont. 
Lumbering    Tools 

Pink.   Thos.,    &    Co.,    Pembroke,    Ont. 
Machine    Knives 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,   Ont 
Mantles  and   Grates 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 
Match    Boxes.    Waterproof 
Marble  Arms  &   Mfg.    Co.,    Gladstone. 
Mich. 
Mats.   Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,   Montreal,    Que. 
Mechanics'    Tools 
Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,  Millers  Falls.  Mass. 
National     Machinery     &     Supply     Co.. 

Hamilton. 
Pratt  &   Whitney  Co.,    Ltd..    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.    Starrett  Co..  Athol,   Mass. 
Metals 
The     British     Aluminium     Co.,     Ltd.. 

London,   Eng. 
Canada   Metal   Co.,   Toronto. 
Caverhill.   Learmont   &  Co..    Montreal. 
Hovt  Metal   Co..    Toronto. 
Leslie,    A.    O,    &  Co.,    Montreal. 
Nova    Scotia    Steel    &    Coal    Co..    New- 
Glasgow.    N.S. 
The    Stanley    Works.    New    Britain. 
Tall-man    Brass    &    Metal    Co..    Ham- 
ilton. 
Wil1!ams    Bros.    &    Piggott.    Ltd..    Bir- 
mingham,   Eng. 
Metal    Boxes,    for    Specialties 
Kiev    Bros.,    Ltd.,    London.    Eng. 
Metal    Lockers 
Canada  Wire  St.  Iron  Goods  Mfg.   Co., 

Hamilton. 
The     Dennic     Wire     &     Iron     Works. 
London,    Ont. 
Metal    Shingles,    Siding.    Etc. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
r>edlar  People.   Ltd.,   Oshawa. 
Roofers   Supnly  Co.,    Ltd..    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Metal    Polish,   Emery    Cloth,   etc. 
Continental    Oil    Co.,    Winnmeg. 
Oakey,   .Tohn   St.  Sons,   London.   Eng. 
Metal    Windows   and    Poors 
'Metallic     Roofing     Co.,     Toronto     and 

Winnipeg 
Pedlar  People.  Ltd..   Oshawa. 
Winnipeg     Steel     Granary     &     Culvert 
Co. ,   Winnipeg. 
""icrometers 
OoodellJPratt    Co..    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol.    Mass. 
Mitre  Boxes 
Millers  Falls  Co..   Millers  Falls.   Mass. 
Stanley     Rule     &     Level     Co..     New 
Britain.   Conn. 
Monel  Metal 
The     International     Nickel     Co..     New 
York.  N.Y. 
A'otorcyeles 
.Tohnson's.    Iver.    Arms   &   Cycle   Wks.. 
Fitchburg,   Mass. 
Mop  Wringers 
White   Mop  Wringer  Co.,    Fultonvillc. 
N.Y. 
Nail    Pullers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridg»- 
port,    Conn. 
%'»ils,  Wire 
The     British     Aluminium     Co.,     Ltd.. 

London,   Eng. 
Dominion    Iron   &    Steel    Co.,    Sydney. 

N.S. 
H.   S.   Howland.   Sons  St.  Co..  Toronto. 
Laidlaw  Bale-Tie  Co..  Hamilton.    Ont 
Northern     Bolt    &    Screw    Co..    Owen 
Sound,  Ont 


Roofers    Supply   Co.,    Ltd.,    Toronto. 
The    Steel    Co.  „  of    Canada,    Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The     International     Nickel    Co.,     New 
York,    N.Y. 
Oils 
Brandram-Henderson,     Ltd.,     Halifax. 

N.   S. 
Continental  Oil  Co.,   Winnipeg. 
Martin^Senour  Co.,  Ltd.,  Montreal. 
A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil    Cake 
Dominion     Linseed      Oil      Co.,      Ltd.. 
Montreal. 
Oil    Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 
Darling  Bros.,    Ltd.,    Montreal. 
Wayne  Oil  Tank  &  Pump  Co..  Wood- 
stock.   Ont. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co..    Hamilton. 
Frost    Steel   &   Wire  Co.,    Ltd.,    Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
erville, Ont. 
Ornamental    Iron   and    Wire 
Canada  Wire  &  Iron  Goods  Mfg.   Co. 

Hamilton. 
Manitoba   Bridge  &  Iron   Works,  Ltd. 
Winnipeg,   Man. 
Packing 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto. 
Pails 

Wm.   Cane  &   Sons  Co.,   Newmarket. 
Paints,  Oils,  Varnishes 
Berry   Bros..   Ltd.,    Walkerville.    Ont. 
Brandram-Henderson,   Montreal. 
Canada  Paint  Co.,  Montreal. 
Dougall    Varnish   Co.,    Ltd..    Montreal. 
Imperial  Vamish  &  Color  Co..  Toronto 
R.  C.  Jamieson  &  Co.,  Ltd..  Montreal. 
Martin-Senour  Co. ,  Montreal. 
Moore.  Benjamin  &  Co.,  Toronto. 
Ottawa    Paint    Works,    Ottawa.    Ont. 
Pratt  &  Lambert,  Inc.,  Bridgeburg. 
.*.    Ramsay  &   Son   Co.,    Montreal. 
Sherwin-Williams  Co.,    Montreal. 
G.    F.   Stephens  &  Co..   Winnipeg. 
Paint  and   Varnish   Rem  over 
Doueall    Varnish    Co..    Ltd..    Montreal. 
A.   Ramsay  &  Son   Co.,   Montreal. 
Paris   Green 
Canada   Paint  Co..   Montreal. 
Allan    Munro    Color  Co.,    Ltd.,    Mont- 
real. 
P^strv  and  Bread  Boards 

Stratford    Mfe.    Co.,    Ltd..    Stratford. 
Perforated    S^eet   Metals 
Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton.    Ont. 
Greening.    B.,   Wire  Co.,   Hamilton 
Pie   Plates 

Mecca    Specialties  Co.,    Ltd..    Toronto. 
Pig  Iron 
The     Steel     Co.      of     Canada,      Ltd.. 

Hamilton. 
A.  C.  Leslie  St  Co.,  Montreal. 
Pine   Wrenches 

Trimont  Mfg.  Co..  Roxbury.  Mass. 
Pipe.  Wrought,  Lead  and 
Galvanized 
Beatty     Bros..     Ltd.,     Fergus,     Ont: 

Winnipeg.   Man. 
Canadian  Tube  &   Iron  Co..   Montreal. 
TTovt  Metal  Co..  Toronto. 
The  Steel   Co.  of  Canada.   Ltd.,   Ham- 
ilton. 
Pine.  Galvanized  Cond. 
Metallic    Roofing    Co.,    Ltd..    Toronto. 

Winnipeg. 
Roofers  Supply  Co..   Ltd..  Toronto. 
Wheeler    &■    Bain.    Toronto. 
Winnipeg     Ceiling     &      Roo'ng     Co.. 
Winnipeg. 
Pine    Cutters 

Trimont  Mfg.   Co.,   Roxbury.   Mass. 
Plane  Irons 

Buck  Bros.,  Milbury,   Mass. 
Plnnes 
National     Machinery    St.    Supply     Co.. 

Ltd..    Hamilton. 
Stanley    Rule    &    Level    Co.,    New    Bri- 
tain,  Conn. 
Pliers 
Frank   Mossberg  Co.,   Attleboro,   Mass. 

Plugs.    Electricians' 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Post   Hole   Augers 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,   Man. 
Poultry    Netting 
Greening,   B.,    Wire  Co..  Hamilton. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Poultry   Supplier 
CiinttmaB    Motor  Works.    Winnipeg. 
Oolllni   Mfg.    Co..    Toronto. 
Powder   Aluminium 
The     Brituh     Aluminium     Co..     Ltd.. 
London.   Cof. 
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Condensed    or  "Want''   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer— -and  it  is  more  than  likely  that  he  is  a  hardwaretnan  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  thi3  page 
bring  you  together. 

RATES  (payable  in  advance)  :  -  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  15o\  Number  is  required.     Each  figure  counts  as  One  word. 


POSITIONS  WANTED 

WANTED  —  EXPERIENCED  HARDWARE 
salesman  is  open  for  position  as  hardware 
or  paint  traveller  with  reliable  firm:  can  furn- 
ish best  of  references.  Apply  Box  811,  Hard- 
ware and   Metal.  Toronto. 


AN      EXPERIENCED      HARDWARE 

desires    position    with    wholesale    or 


MAN 
.  retail. 
Capable  of  managing ;  at  present  employed. 
Total  abstainer.  Married.  Best  references. 
Box  310,   Hardware  &  Metal,  Toronto.  (40) 

QPECIALTY     SALESMAN     DESIRES     Posi- 
tion  as  sales   manager  or  traveler.     Twelve 
years'    experience   calling    upon    Ontario    hard- 
ware  trade.     Box  .",13,   Hardware  and    Metal. 


WAXTED-HROAD  POSITION  IX  WESTERN 

Canada  by  successful  salesman  with  14 
years'  hardware  experience,  eight  years  on 
road  in  Ontario  for  large  manufacturer  of 
hardware.  Can  furnish  best  of  references.  Box 
.'100,   Hardware  and    Metal.  i.;7i 


SITUATIONS  WANTED 


rnHE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  in  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


AGENCIES  WANTED 

rpHE  SUREST  WAY  FOR  THE  MANUFAC- 
-*-  'furors'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal. 
under   this   heading. 


STORE  EQUIPMENT  FOR  SALE 

V011  MUST  HAVE  A  LOT  OF  OLD  Fix- 
tures around  the  store  which  are  no  longer 
of  any  value  to  you.  but  would'  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  advertisement  on  Hardware  and 
Metal's  Condensed   Ad.   Page. 

TjMFTY  DOLLARS  TIED  UP  IX  OLD  FIX- 
-  tures  that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  'times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  yon  have 
ro   offer. 


SITUATIONS  VACANT 

WANTED— RELIABLE      MAX     AS     BOOK- 

keeper  and  to  look  after  finances  of 
retail  hardware  business  in  central  Ontario. 
One  able  to  assist  in  management  of  store 
preferred.  Address,  stating  experience  and 
salary  expected,  Box  668,  Trenton,  Out. 

WANTED— A  YOUNG  MAN  WITH  EXPETU- 
ence  in  the  hardware  business,  to  act  as 
clerk;  also  assistant  shipper  for  the  shipping 
room,  with  some  knowledge  of  checking  and 
packing  goods.  Please  state  age,  experience 
and  salary  expected.  Apply  to  Sumner  Co.. 
Moncton,    X.B.  (43) 


VI  ORE  THAN  25  APPLICATIONS  FROM  A 
single  "Want"  advertisement  in  Hard- 
ware and  Metal,  is  the  recent  experience  of  one 
Western  Ontario  merchant.  If  you  have  an 
opening  for  a  clerk  or  travelling  salesman,  you 
can  reach  the  right  man  with  a  condensed  ad- 
vertisement in  Hardware  and  Metal.  Remem- 
ber that  the  ablest  and  most  ambitious  men 
in  the  Canadian  hardware  trade  are  the  most 
regular   readers   of   Hardware   and    Metal. 


BUSINESS  CHANCES 

TF  YOUR  HARDWARE  BUSIXESS  IS  FOR 
sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people   who   will    be   most   interested. 


MISCELLANEOUS 


W 


/WREHOUSE    AXD    FACTORY    HEATING 
systems.      Taylor-Forbes    Company,    Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
■"■  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


nOOI)  STENOGRAPHERS  ARE  WHAT 
VT  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 

rVOUBLE   YOUR    FLOOR   SPACE  —   BY    IX- 

-*-  stalling  an  Otis-Fe.-.sor.  hand-power  elevat- 
or yon  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

TTARD'WARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book 
are  for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in  these 
articles  of  the  experience  of  such  able  and  en- 
terprising men  and  the  suggestivencss  of  the 
principles  and  maxims  presented  make  this 
volume  of  infinite  value  to  that  trade.  The  40 
subjects  discussed  include:  Rules  and  Regu- 
lations for  the  Hardware  Store;  Hardware 
Buyer;  Good  Methods  in  Stock  Taking:  Prices 
and  Catalogues;  Collecting  Accounts:  TIip 
Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them: 
Profit  Figuring  System;  Starting  in  Business: 
Changing  a  Credit  into  a  Cash  Business,  etc 
220  pages.  Price  $1.10.  postage  paid.  MacLean 
Tub.  Co..  143  University  Ave.,  Toronto. 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


The  Only  File 


Our  reputation 
and  prosperity 
have  been  staked 
on  this  file  for 
half  a  century; 
and  it  has  not 
failed  us. 

Also  thousands 
upon  thousands 
of  skilled  work- 
men have  used 
this  file  to  help 
them  "make 
good ' '  and  it  has 
never  failed  them 
in  50  years. 


Delta 
Files 


are  Kings  of  File- 
dom;  they  act 
faster  and  keep 
their  cutting  edge 
longer  than  any 
other  file  made. 
A  size  and  shape 
for  every  require- 
ment. 

Delta  Files 

are  the  only  files 
of  from  3  to  24 
inches  long  made 
absolutely  from 
crucible  steel. 

Sell  these  files 
for  good  money's 
sake. 

S  a  m  p,  1  e  free ; 
order  from  your 
jobber. 


t 


DELTA 

DELTA   FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  C*.,  Toronto; 

Starke,  Seybold.   Montreal; 

Wm.  Stairs,  Son  &  Morrow.  Halifax; 

Merrick-Anderson   Co.,  Winnipeg. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Powders,   Sporting,  Black, 
Smokeless,  Lesmok    (Partly 
Smokeless) 
Du    Pont    Powder    Co.,     Wilmington, 
Del. 
Pulleys 
Beatty  Bros.,    Ltd.,    Fergus,   Ont.,  and 

Winnipeg,    Man. 
Manitoba   Bridge  *   Iron   Wka.,    Ltd., 

Winnipeg,  Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 
Pump   Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Ayhner    Pump    A    Scale    Co.,    Aylmer, 
Beatty     Bros.,     Ltd.,      Fergus,     Ont., 

Winnipeg,   Man, 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait.   Ont. 
F.  E.  Myers  A  Bra,  Ashland,  Ohio. 
Richmond   Pump  Co.,    Winnipeg. 

Pump,    Power,    Hand 
Aylmer     Pump     A     Scale    Co..     Ltd.. 

Aylmer,    Ont. 
Beatty  Bros.,   Ltd.,   Fergus.   Ont.   and 

Winnipeg. 
Darling    Bros.j    Ltd..    Montreal. 
R.    McDougall   Co..   Gait,   Ont. 

F.  E.  Myers  A  Bro..  Ashland,  Ohio. 
Patty 

Ben].    Moore   A   Co.,    Ltd.,   Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Bherwin-Williams  Co.,    Montreal. 
Steel  Co.   of  Canada,    Ltd.,   Hamilton. 

G.  F.    Stephens   *    Co..    Winnipeg. 
Racks,  Wire  Cloth  Display. 

R.   M.   Bowser  A  Son,   Renfrew.    Pa 
Ranges 

Clare   Bros.  A  Co..  Ltd.,    Preston,  Ont. 

Thos.    Davidson  Co.,    Montreal. 

Findlay  Bros.,  Carleton  Place. 
Radiators 

Clare   Bros.  A  Co.,  Ltd.,   Preston,  Ont. 
Rat    Traps 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton. 
Rasps 

Delta   File   Works,    Philadelphia. 

Henry  Disston  A  Sons,  Toronto. 
Razors 

Geo.     Butler    A    Co.,    Ltd.,    Sheffield, 
Eng. 

Geneva  Cutlery  Co.,   Genera,   N.Y. 

Jonathan    Crookes    A    Son,    Sheffield 
Eng. 

Jas.    Hutton  A  Co.,   Montreal. 

Landers,   Frary  A  Clark,  New  Britain. 
Conn. 

Geo.    Wolsteuholm    A    Son.    Sheffield 
Eng. 
Razor  Hones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Genera  Cutlery  Co..  Genera,  N.   Y. 
Reamers 

Butterfleld   &  Co.,    Rock   Island.    Que. 

Pratt  A  Whitney  Co.,  Dundas,   Ont 

Whitman  A  Barnes.  St  Catharines. 
Red   Iiead 

Brandram-Henderson    Co..    Montreal. 
Registers 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Refrigerators 

The   Thos.    Davidson    Mfg.    Co..    Ltd.. 
Montreal. 

Sanderson-Harold     Co..      Ltd..     Pans 
Ont. 

Reinforcing   Concrete 

Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 

Dominion    Iron    A    Steel   Co.,    Sydnev. 

McGregor-Banwell    Fence    Co.,     Walk- 
"rvil)e.    Ont. 

Manitoba    Bridge   A    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 

The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Revolvers 

Coifs  Patent  Fire  Arms  Co.,  Hartford, 
Conn. 

Johnson's,    Iver,    Arms   A    Cycle   Wks., 
Fitchburg,    Mass. 
Rifles 

Marble   Arms   A    Mfg.    Co.,    Gladstone, 
Mich. 

Remington-Arms  D-M-C  Co.,   Windsor, 

Ross    Rifle  Co.,    Quebec. 
Rifle  and   Shotgun  Sights 

Johnson's,   Iver,    Arms   A   Cycle   Wks., 
Fitchburg,    Mass. 

Marble  Arms   A   Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 

Manitoba  Bridge  A  Iron   Works,   Ltd., 
Winnipeg,    Man. 

Northern    Bolt    A    Screw    Co.,    Owen 
Sound ,   Ont. 

Parmenter  A  Bulloch  Co.,  Gananoque. 

Steel   Co.    of  Canada.   Hamilton. 
Rockers,   Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
Booflne 

Bird   A   Son.    Hamilton. 

H    S.   Rowland,  8ons  A  Co..  Toronto. 

Lewis   Brcs.,    Ltd.,    Montreal. 

'     H.    MoOomb.   Ltd.,    Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg. 

r'edlar   People.    Lt.,    Oshawa.    Ont. 

Roofers  Supply  Co.,   Ltd.,   Toronto. 


Rooting    Supplies 
Bird  A  Son,  Hamilton. 
Metallic     Roofing    Co.,     Toronto     an  J 

Winnipeg,    Man. 
Rooters  Supply  Co.,    Ltd..   Toronto. 
Winnipeg     Ceiling     A     Roofing     Co., 
Winnipeg. 
Runways,    Electric 
Manitoba  Bridge  A  Iron   Works,   Ctd., 
Winnipeg,   Man. 
Rules  and  Gauges 
Jas.    Chesterman    A    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.  S.  Starrett  Co..  Athol,   Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Saws 
E.  C.   Atkins  A  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 
Henry  Disston  A  Sons,   Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,  Ont 
Saws,   Cross-Cut 
E.  C.   Atkins  A  Co.,  Hamilton. 
Aylmer    Pump    A   Scale   Co.,    Aylme'. 
Henry   Disston   A   Sons,   Toronto. 
°'m<«> *«    ^-larta    Saw    Co..     Mnnrr»»l. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont 
Victor    Saw    Works,    Hamilton,    Ont 
Saws,   Circular 
Wpnry   Disston   A  Sons.   Toronto. 
"monds  Canada    Saw  Co..  Montrml. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,  Ont 
Saws,    Hand 
Henry  Disston  A  Sons,   Toronto. 

Q<Tr<«nd«    Canada     Saw     Pr>        \fnntrool 

R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Out. 
Scales 
Aylmer    Pump    A    Scale    Co.,    Ayhner, 

Ont. 
John    Chatfllon    A    8ons,    New    York, 

N.Y. 
Landers,  Frary  A  Clark.  New  Britain, 

Conn. 
Walter    Woods    A    Co..    Hamilton. 
Screen  Doors  and  Windows 

Sanderson,   Harold  Co.,   Paris,  Ont. 
Screen    Door     Sets 

The   Stanley    Works.    New    Britain. 
Screw   Plates 

Butterfleld   A   Co..    Rock    Island.    Que. 
c<Tew  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     A     Supply    Co.. 
Ltd.,  Hamilton. 
ecrew   Driver  Bits 

Buck    Bros..    Milbury,    Mass. 
•<crew  Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Marble   Arms  A   Mfg.  Co..    Gladstone, 
Mich. 
Screws,  Nuts,  Bolts 
Northern    Bolt    A    Screw    Co.,     Owen 

Sound,    Ont. 
Steel  Co.   of  Canada.    Ltd.,   Hamilton 
Screws,  Wood 

Steel  Co.   of  Canada,    Ltd.,   Hamilton 
Scythes,   Stones 
The   Carborundum  Co.,    Niagara    Falls. 
New    York. 
Shears,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Acme  Shear  Co..   Bridgeport.  Conn. 
Landers,   Frary  A  Clark.   New  Britain. 
Geo.    Wolstenholm    A    Sons.    Sheffield. 
Eng. 
««•«*  Metal  Products 
Thos.      Davidson      Mfg.       Co.,      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar    People.    Ltd.,    Oshawa.    Ont. 
Winnipeg     Ceiling     A     Roofing     Co.. 
Winnipeg. 
Shelf  Boxes 

Cameron    A    Campbell.    To-onto. 
Shellac 
Berry    Bros..    Walkerville.    Ont. 
Dougall    Vamish   Co.,    Ltd.,    Montrea'. 
Shelving.   Steel    Store 
The     Dennis     Wire     A     Iron     Works 
Lonon,     Ont. 
Shock    Absorbers 
Adamson    Mfg.     Co..    Hamilton. 
Richards- Wilcox    Canadian    Co..    Lon- 
don .    Ont. 
Shot  Guns 
Iver    Johnson     Anns    A    Cycle    Works. 

Fitchmrrg,   Mass. 
Caverhill.    Learmont   A    Co.,    Montreal. 
Sieves    and    Screens 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  A  Iron   Goods  Mfg.    Co., 
Hamilton. 
Silo    Irons 
Beatty   Bros.,    Limited.    Fergus.    Ont. 
Canada   Wire  A   Iron  Goods  Mfg    Co.. 

Hamilton. 
B.        Greening       Wire       Co..        Ltd., 
Hamilton. 
Silo   Roofs 
Metallic    Rooflne    Co.,     Ltd..    Toronto 
Winnipeg,    Man. 


Silverware 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian   Wm.    A.    Rogers,   Ltd.,    Toi- 
onto. 
Oneida       Community.       Ltd.,       Oneida, 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Wheeler   A    Bain,    Toronto. 
Winnipeg     Ceiling     A     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,  Bridge- 
port,   Conn. 
Smoke  Stacks 
Manitoba  Bridge  A  Iron   Works,    Ltd., 
Winnipeg,    Man. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 
Canada  Metal  Co.,   Ltd.,  Toronto. 
Hoyt   Metal    Co.,    Toronto. 
Owl    Metal   Co.,    Winnipeg. 
Spark    Plugs 
Canadian  Carbon  Co.,    Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Splicing   Compound 
Can.  H.  W.  Johns-Manville  Co.,  Ltd.. 
Toronto. 
Sporting  Goods 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  S.   Howland,  Sons  A  Co.,  Toronto. 
•  „„«,    Rro,      r,td..    Montreal. 
Marble  Arms   A   Mfg.    Co.,   Gladstone. 

Mich. 
St.    Mary's    Wood    Specialty    Co..    St 
Mary's.   Ont. 
Spray^js 
Collins  Mfg.  Co..   Toronto. 
Eureka   Planter  Co.,    Woodstock. 
Springs 
B.  J.   Coghlin,   Montreal  . 
B.    Greening    Wire    Co.,    Ltd..    Ham- 
ilton. 
Spring   Hinges,   etc. 
Chicago  Spring  Butt  Co..  Chicago,   lit 
Wm.  Newman  A  Sons,   Ltd.,   Birming- 
ham, Eng. 
Stable  Fitting   Steel 
Beatty    Bros..    Ltd..    Fergus,    Ont. 
The    Dennis     Wire     A      Iron    Works. 
London.    Ont 
stains,    Sliingle 
Berry  Bros..   Walkerville,  Ont. 
Brandram-Henderson.    Ltd.,    Halifax. 
Canada  Paint  Co..    Ltd.,    Montreal. 
Doiigall   Vamish    Co..    Ltd..    Montreal. 
Martin-Senour  Co.,   Ltd.,    Montreal. 
A.   Ramsay  A  Son  Co..   Montreal. 
Sherwin-Williams   Co.,    Ltd.,    Montreal. 
G.   F.   Stephens  A  Co.,   Winnipeg. 
Stains,  Wood 
A.   Ramsay  A   Son  Co.,    Montreal. 
Berry   Bros..    Walkerville,   Ont 
Dougall    Varnish   Co.,    Ltd..    Montreal. 
G.   F.    Stephens  A   Co.,   Winnipeg. 
Staples 
Frost  Steel    A   Wire  Co.,    Ltd.,    Ham- 
ilton. 
The  Stanley  Works.  New  Britain. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Staple   Pulleys 
Bridgeport  Hdwe.    Mfg.   Corp.,   Bridge- 
port,   Conn. 
Steel,   Cold    Rolled    Strip 
The     Stanley     Works.     New     Britain. 
Conn 
Sleighs 

J.  E.   Beauchamp  &  Co..  Montreal. 
Steel  Wire  Hoops 
Dominion     Iron     A    Steel    Co..     Ltd.. 

Sydney. 
Steel   Co.   of  Canada.   Ltd..   Hamilton. 
Winnipeg,    Man. 
Stencils 
Hamilton   Stamp  A  Stencil   Co..   nam 
ilton    Ont. 
Stepladder  Chairs 
McFarlane    Ladder    Works,    Toronto 
Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Store    Ladders 
F.    E.    Myers   A    Bro..    Ashland.    Ohio. 
Stratford  Mfg.   Co.-  Stratford.  Ont. 
stocks  and   Dies. 

Butterfleld  A  Co..  Rock  Island,  Que. 
Stoves.  Electric. 
Mainer   Electric    Co.,    Ltd..    Winnipeg. 

Stoves,  Furnaces 

Clare    Bros.  A  Co..  Ltd.,    Preston,  Ont. 

Findlay  Bros.,  Carleton   Place. 

Kir-Ben,   Ltd.,   Almonte.   Ont. 

Thos.    Davidson    Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co.,    Toronto. 
Stoves,    Sheet    Iron 

Collins   Mfg.    Co.,    Toronto. 
Stove  Pipes 

Collins    Mfg.    Co..    Toronto. 
Sweeping  Compound 

Continental   Oil  Co.,   Winnipeg. 
Switches,    Electric 

Interstate    Electric   Novelty  Co.,    Ltd., 

Toronto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 


Taps 
Butterfleld   A   Co.,    Rock    Island,    Que. 
Pratt   A   Whitney    Co.,    Dundas,    Ont 
Tapes,  Measuring 
The   Canadian    H.    W.    Joans-ManvUL 

Co.,   Ltd.,  Toronto. 
Jas.    Chesterman    A   Co.,    Ltd.,    Shet 

field,    Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bonks 

MacLean    Publishing  Co.,   Toronto. 
Tents 

J.   Pickles,   Winnipeg. 
Threshing  Tools 

Pratt   A    Whitney    Co.,    Dundas.    Oni. 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Tie  Posts 
Beatty  Bros.,   Ltd.,  Fergus,  Ont,   and 
Winnipeg,     Man. 
Tiling,    Wall  and   Floor 
The    Barton-Netting   Co.,    Ltd..    Wind 
sor,     Ont 
Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Corp..    Bridg« 

Ont. 
Brown,   Boggs  Co.,   Ltd.,  Hamilton. 
Tin  Plates 
A.  C.  Leslie  A  Co.,  Montreal. 
Roofers  Supply  Co..    Ltd.,   Toronto. 
Wheeler    A    Bain,    Toronto. 
Tinware 
Soren    Bros.,   Toronto. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Tires,   Auto,   Bicycle  and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tire- Savers 
Richards-Wllcox    Canadian    Co.,     Loo 
don,   Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,   Frary  A  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co.,  Ltd.,   Montreal. 
Toboggans 

J.   E.   Beauchamp  &  Co..  .Montreal. 
Tools 
Buck    Bros..    Milbury,    Mass. 
The     Goodell-Pratt     Co.,     Greensfield. 

Mass. 
Frank   Mossberg  Co..    Attleboro,    Mass 
Millers   Falls  Co.,   Miller  Falls,    Mass. 
National     Machinery     A     Supply     Co.. 

Hamilton. 
Pratt   A    Whitney  Co.,    Ltd.,    Dundas. 
Stanley     Rule     A     Level     Co..       New 

Britain. 
Ward  A  Payne,  Shefleld,  Eng. 
Tools — Metal   Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland  Stone  Co.,  Cleveland.    Ohio. 
Tool   Grinders 
Richards- Wilcox    Canadian    Co. . 
don,  Ont 
Tool  Kits,  Automobile 
Lewis    Bros.,    Ltd..    Montreal. 
Frank  Mossberg  Co.,    Attleboro, 
The  L.    S.    Starrett  Co.,    Athol. 
Tool    Handles   and   Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn  Door 
Beatty  Bros.,   Ltd.,   Fergus.   Ont,   and 
Winnipeg,    Man. 
Toys 

J.  E.  Beauchunip  A  Co.,  Montreal. 
Track    Systems 
Beatty  Bros.,   Ltd..   Fergus,   Ont,   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.   Mfg.   Cot..    Bridge 

port,   Conn. 
Henrv   Disston   A   Sons.   Toronto 
R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines,  Ont. 
Trucks,  Feed,  Floor  and 
Platform 
Beatty  Bros.,  Ltd..   Fergus,   Ont,   and 
Winnipeg. 
Tubing,  Brass,  Copper,  etc. 
Williams   Bros.    A   Piggott,   Ltd.,    Bir- 
mingham, Eng. 
Tubing.  Draught 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing.    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum  Cleaners. 
Daisy   Vacuum    Cleaner    Co.,    Binning 
ham,    Eng. 
Vacuum   Sweepers 
Bissell     Carpet     Sweeper     Co..     Grand 

Rapids,    Mich. 
Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
Varnishes:  See  Paints 
Berry    Bros.,    Ltd.,    Walkerville.    Ont 
Brandram-Henderson,    Ltd.,    Halifax. 
Canada    Paint   Co.,    Montreal. 
Dougall  Varnish  Co.,  Ltd..  Montreal. 
R.    C.   .Tamieson   A   Co.,    Montreal. 
Martin-Senour   Co..    Montreal. 
Benjamin    Moore   A    Co..    Toronto. 
The   Ottawa   Paint  Works,   Ottawa. 
Pratt   A   Lambert.    Bridgeburg. 
A.    Ramsay  A  Son   Co.,    Montreal. 
«herwin-Williams    Co.,    Montreal. 
a.    F.    Stephens   A   Co.,   Winnipeg 


Lon 


Mass 
Mass. 


September  23,  1916. 


HARDWARE     AND     METAL 


79 


Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
•  Mr.  Russell  Jennings  in  1855 

•'      '      '       '  • .        '* .        .  ■      .. ' 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Metal 

FOR 

T      ,.  HEAVY 

i  ry  it.  PRESSURE 

Every  Pound  Guaranteed. 


Arctic 

FOR 

HIGH 
SPEED 


AiMplili 


STEEL 
SHELVING 

Best  for  your  own  use 
and  a  fine  line  to  handle 

Steel  shelving  is  tile  logical  system 
for  hardware  stores.  It  stands  the 
weight  better,  looks  better,  wears 
better  and  is  fireproof.  You  can 
make  good  money  by  handling 
DBNNISTEEL  Metal  Lockers  and 
Shelving.  Write  for  our  good  pro- 
position and  illustrated  literature 
to-day. 


DENNIS-LONDON 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 

Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-153  University  Avenue        -       Toronto,  Canada 


THE   L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old     Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers  of   Bulk    Blacks   to  the  highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

AH  orders  filled  and  shipped 
promptly 

London  Bblt^  Hinge  Works 


JOSEPH  RODGERS  &  SONS 


LIMITED 


SHEFFIELD,  ENG. 

Avoid  imitations   of   our  eTCfclR^    Tf?/\0£- 

CUTLERY  ^   •      -Vl 


** 


«i& 


By  seeing  that  this  exact 

mark  is  on  each    blade.  ^^ANTFD     V&®1 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  G&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in   the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted   solely  for  the   convenience  of  the  readers  of  the  paper. 


Ackland,  D.,  &  Son,  Ltd OS 

Adamson   Mfg.  Co ;.  25 

American   Grinder   Mfg.   Co..  51 

American  Shearer  Co.   4 

;  Atkins,  E.  C,  &  Co 82 

Vylmer  Pump  &  Scale  Co 25 

Banwell-Hoxie  Wire  Fence  Co.  I 

Barnett.  G.  &  H..  Co .  65 

Barton  Netting  Co.,  Ltd.,  The  12 

Rasters.  Jackson  Co 68 

Beatty  Bros..  Ltd ,  53 

Berry    Bros 53 

Best  Weatherstrip,   Ltd ..  6S 

Bird   &    Son    11 

Bloomer,  R.  E 70 

Bowser.   S.    F..   &   Co..    Inc 23 

Brandr  im-Henderson,   Ltd....  55 

Buck  Bros IS 

Canada   Dry  Cells,  Ltd 25 

Canada   Metal  Co..  Ltd..  The.  57 

Canada  Paint  Co..  Ltd 59 

Canada   Steel  Goods  Co S 

Canada  Wire  &  Iron   Goods..  8 

Can.  Consolidated  Rubber  Co.  26 

Canadian   Tube  &   lrnn   Co...  73 

Chatillon.   John,   &   Sons    16 

Coghlin,   B.   J..   Co.,   Ltd 73 

CoIIette  Mfg.  Co 36 

Collins    Mfg.    Co..    The    6fl 

C'ummer-Dowswell.    Ltd.    ....  1 


Co. 


Davidson.  Thos..  Mf 

Delta   File  Works    77 

Dennis    Wire    &    Iron    Works 

Co..   Ltd 79 

Dnm.    Belting   Co 68 

Dominion  Cartridge  Co.,  Ltd.  17 


Dominion     Sheet     Metal     Co., 

Ltd Inside    back    cover 

Dougall     Varnish    Co..     Ltd.. 

The    65 

Fox   Chain   Co 1!) 

Hamilton   Cotton   Co. 70 

Hamilton     Stamp     &     Stencil 

Works.  Ltd 6S 

Harrington  &  Richardson  Arms 

Co 20 

Hoyt  Metal  Co. Inside  back  cover 
Hutton,   James.   &    Co 79 

Interstate  Electric  Novelty  Co.  25 
International  Nickel  Co..  The     75 

James  Bro.  Foundry    82 

Jamicson  &   Co.,   R.   C 51 

Jennings.     Russell     Mfg.    Co.. 

Ltd 79 

Kinzinger.   Bruce  &   Co..   Ltd.     6S 


Laidlaw    Bale    Ti"    Co 

Lamplough.   F.   W..   *    Co.... 

Landers.   Frary   &   Clark 

Lane.   Will   B 

Leather  Tire  Goods  Co 

Leslie.   A.  C.  &  Co..   Ltd . 

Lewis  Bros..   Ltd 

London  Bolt  &  Hi"ge  Works 
London  Rolling  Mills  Co.... 
Lufkin  Rule  Co. Inside  back  eov 


Manitoba   Bridge  &  Iron  Wks.     67 

Martin.   The  L..   Co 7!! 


Martin-Senour   Co...  .  Front   cover 

McComb,    J.    H.     73 

McDougall.    R.,    Co 6 

McGregor-Banwell   Fence   Co.. 

Ltd 51 

McKinnon    Chain    Co 

Outside  back  cover 
McKinnon  Dash  Co 

Outside  back  cover 

Meakins   &   Sons,   Ltd 69 

Metal   Specialties    20 

Metallic   Roofing   Co 13 

Moore,  Benjamin,  &  Co.,  Ltd.  57 

Morrison,  ,Tas.,  Brass  Mfg.  Co.  13 

Monro.  Allan,  Color  Co.,  Ltd.  63 

Myers,   F.   E.,   &   Bros 70 

Nicholson   File  Co 6 

Northern    Bolt    &    Screw    Co., 

Ltd 68 

Northern  Electric  Co 21 

Nova   Scotia  Steel  &   Coal   Co.  70 

Oakes    &    Dow    Co 20 

O.ikey.  John.  &  Sons   70 

Ontario  Lantern  &  Lamp  Co.  6,8 

Owl   Metal   Co.,   Ltd 70 

Parmenter,  Bulloch  Co..  The.  6S 

Pink.    Thos 71 

Plymouth  Cordage  Co 7 

Pratt  *  Lambert.  Inc 15 

Pratt  &   Whitney  Co.,  Ltd. . .  1 

Progressive   Mfg.   Co 71 

Ramsay,   A..  &    Sons    63 

^ice   Lewis  &   Son.   Ltd 61 


Rogers.  Can.   Win.   A 11 

Ross    Riile   Co s-j 

Scboener   Mfg.    Co 70 

Schultz   Bros..    Ltd 6 

Scott,    F.    H 71 

Seymour,  Henry  T..  Shear  Co.  70 

Sharratt   &    Newth    75 

Smith    &    Co..    R.    H 73 

Stanley   Rule  &   Level   Co 2S 

Stanley  Works.  The  

inside   front   cover 

Star    Mfg.   Co 2.". 

Starrett,  L.  S.,  &  Co 5 

Steel   Bending  Brake   Works.  79 

Steel    Co.    of   Canada.    Ltd 9 

Stevens-Hepner  Co.   Ltd S 

Still.   J.   H..   Mfg.   Co 16 

Stratford    Mfg.   Co..    Ltd 69 

Swan    Mfg.   Co 68 


Tallman   Brass  &    Metal   Co..  79 
Toronto   Plate  Glass    Import- 
ing Co 65 

Toronto  Furnace  &  Crematory 

Co 75 

Trade    Mark    Page    68 

Trimont   Mfg.  Co 1 

Western   Clock  Co 10 

Wheeler  &  Bain   12 

White  Mop  Wringer  Co 16 

Wilckes-Martin-Wilckes    (W 

Wilkinson  &   Kompass    71 

Winnipeg   Ceiling   &    Roofing 

Co 67 

Woods.  Walter.  &  Co 12 

Wrought  Washer  Mfg.  Co...  12 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Ventilators 
Beatty  Bros..   Ltd.,   Fergus.   Ont„   and 

Winnipeg.    Man. 
Metallic     Roofing    Co..     Toronto     and 

Winnipeg. 
Pedlar   People.    Oshawa.    Ont. 
Wheeler  &   Bain.    Toronto. 
Winnipeg     Ceiling     &      Roofing     Co. 

Winnipeg. 
Vises 

National     Machinery    *     Supply    rv 

Ltd..    Hamilton. 
North    Bros.     Mfg.    Co..     Philadelphia 

Vises.   Oval    Slide 

National     Machinery     &     Supply     r,. 
Ltd..    Hamilton. 
Vises.   Pipe 

National     Machinery     &     Supply     Cn 
Ltd..    Hamilton. 
Vuleanlzers 

Adamson    Mfg.    Co.,    Hamilton. 
Wall  Board 

Bird   &   Son.   Hamilton. 

Wall   Scrapers 

Bridgeport  Hdwe.  Mfg.  Corp..  Brid~.. 
port.   Conn. 

Wash  Boards 

Wm    Cane  &  Sons  Co..  Newmarket. 
Meakins  &  Sons.  Hamilton. 
Walter  Woods  &  Co..    Hamilton. 

Washing    Machines.    Electric 
and   Power 

Beatty  Bros.,  Ltd.,  Fergus.  Ont.,  an^ 
Winnipeg.    Man. 

Cummer-Dowswell    Ltd..    Hamilton. 

The  Maytag  Co..  Ltd..  Winnipeg.  Man 

Nineteen  Hundred  Washer  To.  To- 
ronto. 

One    Minute    Mfg.     Co.,     Toronto. 

Washing  Machines.   Hand 

Beatty  Bros.,  Ltd.,  Fergus,  Ont,  and 
Winnipeg,    Man. 

Cummer-Dowswell,    Ltd.,    Hamilton. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Nineteen  Hundred  Washer  To.,  To- 
ronto. 

Wagon   Jacks 

Richards  -Wilcox  Canadian  Co.,  Lou 
don,    Ont 


f^chprs 
London     Rolling     Mill     Co..     London. 

Ont. 
Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Wrought  Washer  Mfg.  Co..  Milwaukee 

Waste  Baskets 
The     Dennis     Wire     &     Iron     Works. 
London,    Ont. 
Water  Bowls  for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,  Ont..   and 
Winnipeg.    Man. 
Waror    Bowls 

Beatty  Bros.,  Ltd.,   Fergus.   Ont..   and 
Winnipeg.    Man. 
Well    Curbing 

Pedlar  People.   Oshawa.   Ont. 

Winnipeg     Steel     Granary     &     Culver' 
Co.,  Winnipeg. 
Whisks 

American    Broom    Works,    St.    Basil. 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   &   Sons,   Ltd.,   Hamilton. 

T.    S.    Simms   &   Co.,   St    John,    N.B. 

Steyens-Hepner  Co.,   Ltd.,   Port  Elgin. 

Walter    Woods   &    Co.,    Hamilton. 
White   Lead 

Brandram-Henderson  Co.,  Montreal. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

Q.    F.   Stephens   &   Co.,    Winnipeg. 

Wholesale    Hardware 
Caverhill,   Learmont  &   Co..   Montreal. 
H.  S.  Howland,  Sons  &  Co..  Montreal. 
Lewis  Bro9.,   Ltd.,   Montreal. 
Winches 
Manitoba   Bridge   &   Iron    Wks.,    Ltd.. 

Winnipeg,    Man. 
Window   Guards 
The     Dennis     Wire     &     Iron     Works. 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Manitoba   Bridge   &   Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co.,     Ltd.. 

London,    Eng. 
Colonial     Wire     ft     Mfg.     Co.,     Ltd.. 

Montreal. 
Dominion    Iron     &    Steel    Co.,     Ltd.. 

Sydney,  C.B. 
Frost   Steel   &   Wire  Co.,   Ltd.,   Ham- 
ilton. 
B.    Greening   Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd..  Ham 

nton. 


Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
The  Western  Wire   &   Nail   Co..   Ltd., 

London,    Ont. 

Wire  Cloth  Display   Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 

Wire  Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 

Wire  Guards 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works. 

London,    Ont. 
B.       Greening       Wire       Co.,        Ltd.. 

Hamilton. 
McOregor-Banwell    Fence    Co.,    Walk- 

erville,    Ont. 
Wire  Door  Guards 
Canada  Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd.. 

Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire   &   Mfg.   Co.,   Montreal. 

Dominion     Iron    &     Steel    Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,     '  Ltd.. 

Hamilton. 
Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Western    Wire    &    Nail    Co.,    London. 

Wire  Mats 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 

Wire,  Bright  Annealed 

Frost   Steel   &   Wire  Co.,   Ltd.,   Ham- 
ilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wire   Goods 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
erville,   Ont. 
Wire   Products 
Canada  Wire  b  Iron  Goods  Mfg.  Co., 
Hamilton. 


The    Dennis    Wire     &      Iron    Works. 

London,  Ont. 
Dominion     Iron    &     Steel     Co..     Ltd.. 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co.,  Ltd.. 
Hamilton. 

Wire  Springs 
The     Dennis     Wire     &     Iron     Works. 

London,  Ont. 
B.        Greening       Wire       Co.,        Ltd.. 

Hamilton. 

Wire    Stretchers 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont, 

Wood  Finishes 

Berry   Bros.,   Walkerville. 
Dougall    Varnish   Co.,   Ltd..    Montreal. 
Pratt   &   Lambert.    Bridgeburg,    Ont. 
G.    F.   Stephens   &   Co.,    Winnipeg. 

Wooden  ware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford, 
Ont. 

Walter   Woods    &    Co.,    Hamilton. 

Woven   Wire   Fencing 

The  Dennis  Wire  &  Iron  Works. 
London,   Ont. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Wrenches 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Whitman    &     Bames     Mfg.     Co.,     8t 
Catharines. 

Wringers 
Beatty  Bros.,  Ltd.,   Fergus,   Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
The    Maytag   Co.,    Ltd.,    Winnipeg. 
The    Nineteen    Hundred    Washer    Co. 

Toronto. 

Walter    Woods   &    Co..    Hamilton. 
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Mentally,  are  you 

inferior  to  a  bank  president? 

This  advertisement  is  addressed  to  the   younger 
men    at    or    near    the    head    of    business    houses. 

It  is  addressed  to  you  because  you  have  ambition  not  chilled  by  the  experience  of 
many  failures. 

It  is  addressed  to  you  because  you  have  a  will  —  and  the  strength  —  to  attempt  big 
things. 

It  is  addressed  to  you  because  the  circumference  of  your  world  is  always  widening — 
this  because  of  energy  on  your  part  and  a  vision  of  things  far  off. 

Your  world  is  the  world  of  money  and  business — very  big  worlds.  They  are  worlds 
concerning  which  you  ought  to  know  much. 

In  particular,  you  want  to  know — or  should — about  Money  and  Business  in  Canada. 
This  desirable  and  essential  knowledge  can  be  obtained  from  reading  and  study. 

But  you  require  an  index — a  guide,  and  this  you  will  find  in  THE  FINANCIAL  POST, 
a  weekly  newspaper,  the  subscription  price  of  which  is  $3.00  a  year. 

This  newspaper  tells  you  about  Money  and  Business  in  Canada.  It  lifts  you  out  of 
your  own  rather  confined  world,  and  puts  you  into  the  world  of  the  men  who  are  doing 
big  things. 

Now  it  is  clear  that  you  can  make  more  money  if  you  Now  this  same  Big  World  is  open  to  you — but  you  must 

understand    Money   and   Business   after   the   manner   of  enter  it  of  your  own  accord,  and  with   a  sincere  pur- 

these  men  at  the  head  of  our  great  banks,  financial  insti-  pose  to  become  familiar  with  it.     The  bigger  world  will 

tutions  and  manufacturing  establishments.  adopt  you  and  reward  you  if  you  choose  to  live  in  it. 

These  men  are  probably  not  a  whit  better  equipped  men-  The  Post's  Business  Outlook  alone  will  give  you  an 
tally  than  you.  Their  advantage  lies  in  this  circum-  invaluable  acquaintance  with  big  affairs  and  with  the 
stance:  namely,  that  they  have  chosen  to  live  in  a  bigger  tendencies  in  business.  This  helps  to  give  you  that  fore- 
world — the  world  of  Big  Money  and  Big  Business.  And  sight  so  essential  in  directing  your  own  business  to 
living  in  this  world,  they  have  stretched  out  farther  and  greater  success.  Read  The  Post  for  this  Business  Outlook 
higher — in  the  direction  of  richer  prizes,  by  preparing  if  for  nothing  more.  It  alone  may  easily  be  worth  the 
themselves  constantly  for  greater  opportunities.  subscription  price  to  your  business. 

This  is  why  we  urge  you  to  become  a  regular  reader  of  THE  FINANCIAL  POST   OF   CANADA. 

And  as  a  young  man  of  ambition  and  outlook,  you  will,  we  feel  sure,  till  in  the  form  below  and  return  to  us. 

THE  FINANCIAL  POST 

OF  CANADA 

143-153  University  Ave.  Toronto 


1916. 

THE  FINANCIAL  POST  OF  CANADA 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.   I  will  remit  $3.00  to 
pay  for  my  subscription  on  receipt  of  bill. 

Name   Address 
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'  •  J  am  at  a  loss  to  find  words  to  express  my 
admiration  for  this  wonderful  piece  of  mechan- 
ism. 1  have  a  large  collection  of  rifles,  but  I 
shall  never  again  shoot  any  other  but  the  Ross. 
I  killed  two  powerful  bulls,  in  under  ten  seconds, 
offhand,  at  four  hundred  yards,  each  shot  once, 
and  both  fell  dead  in  their  tracks." 

RALPH  EDMUNDS,  Lawyer 
Idaho  Falls,  Idaho 

The  above  extract  indicates  a  few  reasons 
for  the  great  prestige  enjoyed  by  the  Ross 
.280  Sporting  Rifle.  Accuracy,  low  trajec- 
tory and  tremendous  power  make  it  an 
ideal  big  game  rifle. 

The  Ross  .303  Sporting  Models  are  also 
very  popular.  They  are  well  finished, 
accurate  and-  hard-hitting  guns,  superior 
to  anything  of  their  own  price  on  the 
market.  They  shoot  the  easily  obtainable 
.303  British  Ammunition. 

The  demand  for  the  Ross  .22  Cadet  Rifle  is 
daily  increasing,  as  hundreds  of  people  are 
taking  up  target  shooting.  This  rifle  is  the 
official  arm  for  Canadian  Cadet  Corps,  and 
is  therefore  a  safe,  reliable  and  accurate 
weapon. 


For  catalogues,  discounts,  etc.,  address 


ROSS  RIFLE  COMPANY 


Quebec 
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Ground  so  they  can't 
bind. 


CROSS-CUT 
SAWS 

ATKINS 


Of  course,  there  is  easily  a  larger  profit  in  them.  You  simply  show 
their  easy  running  and  fast  cutting  qualities,  explain  the  tough- 
ness of  Sterling  Steel.  Any  customer  will  pay  your  price.  Try 
a  box  of  twenty-five  or  a  dozen.     We'll  make  good. 


E.  C.  ATKINS  &  CO. 


Factory —  Hamilton,  Ont. 


Vancouver  Branch — 109  Powell  Street 


//  interested}  tear  out  this  page  and  keep  with  letters  to  be  answered. 


HARDWARE    AND    METAL 


The  Metals  That  Give  Satisfaction  Day  In  And  Day  Out 


Hoyt's 

Frost  King 

Babbitt 


A  first-class  all-round  Babbitt.  It  will 
not  only  take  care  of  high  speed,  but 
will  stand  up  to  heavy  work  in  an  ex- 
traordinary way. 

For  saw  mills,  planing  mills,  threshing 
engines,  traction,  rolling  mills,  pulp 
machinery  engines,  it  is  without  equal. 


HOYT   METAL  COMPANY 

EASTERN    AVENUE  TORONTO 

and  LEWIS    STREET  ■  WIYWl'*  1  KJ 

New  York,  X.Y. ;  London,  Eng. ;  St.  Louis,  Mo. 
SALES,    5,000,000    DOLLARS    ANNUALLY. 


Hoyt's 

Nickel  Genuine 

Babbitt 


Is  designed  especially  for  use  in  gas 
engines,  gasoline  engines,  and  all 
classes  of  marine  engines,  and  is  especi- 
ally adapted  for  automobiles.  For  heavy 
duty  high  speed  work  is  probably  as 
perfect  as  an  alloy  can  be  made. 
This  alloy  is  exceedingly  tough  and 
durable. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY   BY 


Toronto 


Montreal 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


/UFK/N 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  handy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as   ordinary   ones  without   hook. 

the fi/FKM Rule ffo.  ofCanada.Ltj>. 
W/NDso/tonr. 

Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


HARDWARE     AND    METAL 


McKinnon  Hood 

and 

Radiator   Covers 

As  warm  as  the  sun 

They  are  made  of  weather,  wind  and  waterproof  imitation  leather,  lined  with  heavy 
jute  wadding.    Tailored  to  fit  as  close  and  snug  as  a  glove. 

It's  time  to  order  them  now. 

An  excellent  line  for  Hardware  Dealers.  It  requires  no  technical  knowledge  about 
automobiles  to  sell  them.  Your  regular  salesmen  can  handle  McKinnon  Hood  and 
Radiator  Covers,  and  they  will  net  you  a  good  profit.  Why  not  write  for  prices  right 
now,  while  it's  on  your  mind? 

McKINNON  DASH  COMPANY 

St.  Catharines,  Ontario 


All  Chain  ^^*fcfr^»^lfcL-- — ».  Certificates 

Proof-tested  Design  Patented  furnished 

McKINNON 
ELECTRIC  SWELL- WELD 

CHAIN 

Tests  taken  at  McGill  University  have  proved  our  ELECTRIC  WELDED 
chain  to  be  fully  25%  STRONGER  than  B.B.B.  FIRE  WELDED  chain.  The 
chain  tested  was  taken  from  the  stock  of  a  Montreal  Jobber. 

The  three  principal  reasons  for  this  increased  strength  are:  25%  more  welding 
surface  allowed  by  the  swell-weld,  special  analysis  material,  and  care  in  manu- 
facture. It  is  only  natural  that  successful  products  should  be  imitated.  Protect 
yourself  by  asking  for  McKinnon  Chain. 

McKINNON  CHAIN  CO.     -    ST.  CATHARINES,  ONT. 


